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TOPICS of the DAY
SELECTED BY

The Jiterary Digest

WHEN THE LITERARY DIGEST "TOPICS OF THE DAY" IS FLASHED ON THE SCREEN

Pad*?
Distributors

-Produced by Timely Films, Inc

LJACKED by a year's success in

' creating merriment for millions,

"Topics of the Day" has established

a reputation for being an irresistible

laugh-maker for any audience.



The Hit of the Show on the Big Time

The Hit of the Show in Your Theater—

TOPICS OF THE DAY
Selected from the Press

of the World by

TheJiterdr^Dtest

'HE LITERARY DIGEST, which has been conducting an

immense newspaper advertising campaign for many months,will

feature "Topics of the Day" in its big advertisements to be

printed on December 19 and 20 in more than three hundred of the

leading newspapers in the United States and Canada. In the issue

of the "Digest" for December 20th it will also carry a story dc
scribing this inimitable film feature to its millions ofreaders situated in

every section of North America.

TOPICS OF THE DAY is now being shown in all the B. F.

Keith, Proctor, and Orpheum circuit theaters, as well as in a large

majority of the leading motion-picture houses in America.

"One of the startlingly successful

innovations of the current season is

"The Topics of the Day" single reel,

manufactured by Timely Films, In-

corporated, fromThe Literary Digest
pages and distributed by Pathe. It

is a national and international suc-

cess. Its popularity bears the stamp
ot permanency."

—

Exhibitors' Herald,

Chicago, 111.

"Our program would not be com-
plete without it. We are on our
second year's service."— Moe Mark,
Strand Theater.New York.

"There were more laughs in "Topics
of the Day" at Keith's Colonial
Theater than the Chaplin antics

brought forth."

—

Variety, New York.

ISSUED WEEKLY
Producers Canada

TIMELY FILMS, Inc. specialty film import, Ltd.

1562 Broadway, N. Y. Montreal, Que.

PATHE, DISTRIBUTERS



EXHIBITORS HERALD

Second thoughts
are best!

The
NewYork
Globes

First
Appreciation

BLIXD HUSBANDS,' which
is the feature at the CAPI-
TOL THEATRE this week

is a most interesting production
with an interesting history.

Von Stroheim has turned out a
film which is far more interest-

ing than many of the machine-
made pictures produced by the
best companies to feature the
most brilliant stars."

Von Stroheim's Wonder Play
A Universal-Jewel Production de Luxe

Presented by Carl Laemmle

A
Second

Appreciation
from

the same
paper

okLR second thoughts on
the first night's showing
of 'BLIND HUSBANDS'

are even more enthusiastic than
the first. This film by Eric Von
Stroheim will remain in your
memory when dozens of more
polished productions have
left it."

The Picture you'll Never For&et
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Off to a

Running

Start

Now, Mr. Exhibitor, you have booked "The
Beloved Cheater," because it was one of the

snappiest, peppiest comedy dramas you have

seen in a long time. You knew it was going

to make your patrons sit up and take notice

or you wouldn't have booked it in the first

place.

Are you going to sit back in your seat and let a really good

chant e slip byt
Or are you going to do what hundreds of live exhibitors are

doing—play • The Beloved Cheater" to the limit—please all your

old patrons and create hundreds of new friends.

No good picture ever played to the limit of its drawing-power

—even though the house showing it

played to standing room only every

day of its run.

So don't be afraid of spending a

few extra dollars on exploiting a

picture which will warrant the ex-

ploitation.

Remember—holding a croud in

front of your bouse—even if tbey

can't get in—is worth money to you

some other day.

Ad\ antageou

Hook-L'ps

Advance

Teaser

Campaign

Start your ad-

vance work at

least two weeks
before you open
with the picture.

It is well to plan

this campaign so

that one feature will follow on the

heels of another. In this way you
will reap the cumulative effects of

your work. Open the campaign by
placing in all available locations

strips bearing the following inscrip-

tion printed in red:

KEEP YOUR EYES OS

YOUR SWEET HEARTS !

Allow these strips to remain un-

til they awaken curiosity then place

a similar strip immediately beneath

it bearing these words:

HIE HFIOVKU fillMER IS COMING'

".THE Beloved Cheater" naturally lends itself

to unlimited possibilities in the way of tie-ups

with various stores in your city. Gilbert it

Friedland, Inc., music publishers have published
a song, "That Beloved Cheater of Mine,"
which gives every assurance of being one of

the bits of the year.

Arrange with the various music stores to give a special win-
dow display before and during the run of the picture at your
theatre featuring this song. If your dealer is a live wire, he
will have a singer at the theatre.

Novelty and to) *hops are open to suggestions for a tie-up with
"The Beloved Cheater." In this connection a display of Kewpie

and other dolls can be featured with

large and small hearts bearing the

inscription i

Soda fountains near the theatre

are always ready for ideas which

will help their business. Remember
that an> tie-up you make must be

advantageous for the store as well

as for yourself. In the case of the

soda fountains, they expect to do

business with your patrons as they

come and go from your house. With
• The Beloved Cheater" here is a

title than can be featured as the

name of a Sundae and the fountain

may be decorated with Kewpies and

hearts bearing the same legend as

abo\ e.

I'l-rvmalilv

Advertising

Let your artist fo

for lobby

Hold up the placing of your regular paper until these strips

have obtained their greatest effect, then bill thoroughly. It might

be well to mention in connection with a teaser campaign that you
can book through the Robertson-Cole Exchanges, a trailer show-
ing scenes from "The Beloved Cheater" title in such a manner
as to prove a highly effective appeal to your patrons. You should

use the trailer a; least a week before your opening and follow

this with the regular announcement slide.

Don't forget to use the beautiful tivo-color heralds which have
been prepared for your use in exploiting "The Beloved Cheater."

While these heralds were primarily designed for distribution in

you theatre previous to your showing, they may also be used in

direct advertising upon the street. Engage a pretty girl—she will

get more results than another—let her conduct a personal cam-
paign for "The Beloved Cheater."

Always believe

in what you are

advertising. You
cannot expect to

impress others
unless you your-

s e I f are im-
pressed, You have booked "The Be-

loved Cheater" because you were
impressed that it would make money

You therefore must plan all your advertising with the

be impressed with the fact that t
v

How this design

posters

for you
idea that your patrons wi

will enjoy the picture.

You can enthuse personally about the picture and ent!ruse others

but it is physically impossible for you to see every one of your

patrons and tell them about what you are going to show next

week or tomorrow. Let the newspapers or the oiher mediums be

your personal messenger and try to put that entliu iasm in your

copv. The advertisements that are shown in this book carry that

message as far as it is possible for a distributor to go

—

you must

put the personal element in your advertising.

Get a personal angle to your advertising and watch your busi-

ness keep growing.

"THE BELOVED CHEATER" IS A REAL PICTURE-HOW
MUCH YOU MAKE WITH IT DEPENDS UPON YOURSELF



POSSIBILITIES
Presenting

the Picture

Never make the mistake of believing that you

can exploit a picture to the limit—crowd your

house—and then present your picture in the

same way that your patrons are accustomed to

see with the regular run of program pictures.

It doesn't take much effort on your part to

make an event of any presentation.

In the first place consider your decorations. The effect of any

presentation begins the moment your patrons step into the the-

atre. So with this in mind place large Kewpie dolls festooned

with paper hearts, together with large vases of roses near your

entrance. The sams style of decoration can be carried through-

out the house.

If you have girl ushers, let them

wear wh.te aprons with red silk

hearts stitched in one corner.

Now comes the important question

of music. On another page in this

book you will find a musical setting,

compiled by one of the best known
artists in the countrv especially for

"The Beloved Cheater." It will

pav vou to augment your usual or-

chestra for this occasion and make a

feature of your music.

As an added feature, obtain a

singer and present the latest song

hit, "That Beloved Cheater of

Mike."
If the facilities of your house per-

mit, it is suggested that you open

your presentation with the follow-

ing tableau

:

This will require a setting in

which a large pair of French doors

figure prominently. The curtain

rises in d rkness—a dim blue light

shows through the panels of the

French doors, silhouetting the figures

of a man and a woman—they kiss.

A spot then opens on a man down-
stage—he shows great perturbation

as he sees the figures in the rear

—

then the lights are suddenly extin-

guished and the picture opens.

Practical

Stunts

Don't be afraid of a stunt just because it may
seem wild or far fetched.

The purpose of any stunt is to make people
stop, look and listen—then to pull people into

your house.

// has always been the habit of the public to

remember those things which are out of the

ordinary.

Do not commence your stunts until the day you open with "The
Beloved Cheater." Select the prettiest girl you can find and have
her drive slowly through the streets. On the sides of the car
have signs reading:

Keep Plugging

for Profits

Do not relax your
campaign as soon

as the picture

opens. You can
count naturally

upon the word of

mouth advertis-

ing that "The Beloved Cheater" is

going to receive from those who saw
it the opening day. This boost is

the best that you can obtain for it

is going to bring their friends into

the house, but, give these friends an opportunity to ask,

you see the Beloved Cheater?'' and How did you like it?"'

DON'T BELIEVK
KISSING

IN

These signs will naturally attract

the attention of everyone on the

street. They will turn and look

after the car, so place a third sign

on the back of the car:

Lew Cody says

Take them in your arms
Look lovingly in their eyes;

Whisper pretty words in their

ears

:

And they'll all KISS

—

From babies to grandmothers.
IN

THE BELOVED CHEATER
AT THE

CAPITOL THEATRE

In the vicinity of the theatre post

6igns reading:

FOLLOW THE TRAIL

OF HEARTS

Then paste red paper hearts two

blocks in every direction leading to

your theatre. Curiosity alone will

attract many.

Another simple but striking design

for lobby display

Lobby

Display

Did

Man y theatres

throughout the
country have fol-

lowed the exam-
ple of the great
Broadway the-
atres and are
own artists pre-

Advertise and follow up your advertising so that this will be

the natural question on every one's tongue. Keep your press no-

tices before the public continuously and your advertising space in

the newspapers. Arrange this advertising copy so that it will be

in the nature of a follow-up. Your public reads the newspapers

and they see your ads. Don't forget that advertising which re-

mains the same soon becomes stale and ineffective and will attract

no attention.

now having their

pare special posters for their lobby frames.
There is a certain distinction in these individual hand-drawn

and lettered posters and it gives the house an atmosphere of
class that is attractive to many neighborhoods.
To assist those who are using this style of poster we have pro-

vided the two designs, shown on this page, for the assistance of
your artist.

Of course you will use the regular lobby display photo which
you will obtain from the Robertson-Cole Exchange but in addition
to these you can make use of other displays which take advantage
of the title to awaken interest in the production.
One of the features of "The Beloved Cheater" is a trophv cabi-

net in which the Beloved Cheater collects trophies of his various
love affairs. You can show such a collection in vour lobbv consist-
ing of gloves, a slipper, handkerchiefs, a faded flower, etc.

IF YOU HAVE ANY INDIVIDUAL EXPLOITATION
TROUBLES—ASK ROBERTSON-COLE—THEY KNdW
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ryvLax-vOeLL 3-feirger, ^Director Qeneral.
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the British Smnpire. Sir'William tfwrvj , cJIfUznaqing ^Director.



HPHE opposite page shows a two-color reproduction of the
**- full page color advertisement appearing in current is-

sues of nationally-circulated magazines.

Publishers say that each copy of a publication is read by
from three to five individuals.

That means that Selznick advertisements will be seen by
from 30,000,000 to 40,000,000 men, women and children. In

the publications listed below, all of which are carrying Selz-

nick advertisements regularly, virtually every family in the

United States is reached—and the list below does not include

other advertising media used—such as theatre programs,

electric signs, painted signs and billboards.

Circulation

Saturday Evening Post

Ladies Home Journal . .

Pictorial Review . .

Country Gentleman . .

Red Book
Photoplay Magazine . .

Motion Picture Magazine
Blue Book
Picture-Play

Green Book

2,000,000

2.000,000

2,000,000

500,000

500,000

300,000

300,000

250,000

200,000

150,000

Making a total
Circulation of . 8,200,000

Backed by this tremendous National advertising

campaign, Selznick Pictures cannot fail to make
more money for you.
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NATIONAL PICTURE THEATRES
Lewis J. Selznick

President
Made by National Distributed bq Select



Edward Godal presents

MARIE DORO
TWELVE -TEN"
produced fot the B&C. Films by

HERBERT BRENON

(REPUBLIC
|f[ffl

PICTURES™
PremierPresentation

Capitol Theatre
^ew^brk Citx
)ecember 2 1

-'19

I

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZN1CK, Advisory Director . BRITON N. BUSCH. Prestdent

130 West 46th Street New York City



(republic
ffflj

pictures)

A series ofeight

two reel features

(each complete)

starring

HERBERT
RAWLINSON

TITLES.

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK, Advisory Director - BRITON N. BUSCH, President

130 West 46th Street New York City



REPUBLIC PICTURES)

Incidents in

the career of

WILLIAM d.FLYNN
former Chief, U.S.Secret Service
now-Director , Bureau of
Investigation. Department of
cJustice - — -

are now in

2 reel features

*4

THE WONDER BOOK IS OPEN
The experiences of the greatest living detective are ready for you.

The weird, peculiar and fascinating happenings in the life of this genius,

have been enriched and made gems for your screen by Wilson Mizner.
Carl Harbaugh and J.Gordon Cooper have made them into the

most thrilling two reel subjects ever filmed.

Herbert Rawlinson has again proven his right to stardom with
brilliant performances in every one of these pictures— a happy combi-
nation— exhibitors everywhere will profit.!

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK, Advisory Director . BRITON N. BUSCH, President

130 West 46th Street New York City



^Nov ready in all branchesfor
pre-release presentations

J.PARKER. READ JR'S.
second tremendous special production

LOUISE
GLAUM

in

LONE M)LFS
DAUGHTER

LOUIS JOSEPH VANCE

Combining thefamous characters of

WE LOSE WOLE&FALSE EACES"

An astounding star in one of the

great productions of all time

W.W. HODKINSON CORPORATION'
527 Fifth Avenue. New York City

Distributing through PAJHr! ExchangeJncorporatrd

Foreign Distributor Apollo Trading Corp.
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EXHIBITORS HERALD

Only the limitations ofthe English Language

kept the Criticsfrom saying more than this

MOVING PICTURE WORLD: J. Parker Read, Jr.

has one of the most elaborately produced and power-
fully enacted melodramas ever screened in this newest
Louise Glaum special. Seven rich, wonderful reels of

magnificent settings; diversity of locations. An especial

triumph for Louise Glaum and her fine, associated

player, Edwin Stevens.

TOM HAMLIN'S LETTER: All screen fans and the

gallery gods now in .the downstairs seats will go wild

over this big J. Parker- Read. Jr. seven-reel special.

This hardened old reviewer of motion pictures was
highly entertained and closely held by it. Louise
Glaum scores big.

MOTION PICTURE NEWS: J. Parker Read, Jr. has

taken this stirring Louise Joseph Vance story and given

it production with a final kick in it stronger than wood
alcohol. Here is our estimate of its theatre values:

Large metropolitan first runs, big puller and very

pleasing. Class houses, good puller and pleasing.

Family houses, big puller. Neighborhood houses,

strong puller and exceptionally pleasing. Material

served fast with suspense, augmented by a romantic
trend. Every body will thoroughly enjoy it.

EXHIBITORS TRADE REVIEW: Clothed with
beautiful and lavish sets, this production affords exhi-
bitors with a melodrama containing real thrills, a
consistent and interesting romance and entertaining
possibilities far beyond denial. Having bid farewell to
vampire roles forever, Louise Glaum now achieves her
greatest success and shows her immense dramatic
versatility.

MORNING TELEGRAPH: Typically moving-pictur-
esquely entertaining is this lavish and made-without-
thought-of-expense production of "The Lone WolFs
Daughter;*' Louis Joseph Vance at his most thrilling

best. The players supporting Miss Glaum mean a

heavy salary list for the producer. J. Parker Read. Jr.

NEW YORK REVIEW: Rival producers may dispute
the claim that "The Lone Wolf"s Daughter" is the

biggest melodrama ever screened, but there are not
many picture patrons who can say they ever saw a
better or bigger one. And the patrons are the final jury.

This production cannot be too highly praised. Miss
Glaum never before appeared to such great advantage
and Edwin Stevens is wonderful.

W.W. HODKINSON CORPOMTION
527 Fifth Avenue. New YorkOty

Distributing through. PATHE Exchange, Incorporated

Foreign Distributor Apollo Trading Corp.
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Robert Bruntoil presents

T7~J-WARREN
Kerrigan

and his own company in

THE LORD LOVES
THE IRISH
By Monte M.Katterjohn

'Directed by Ernest CWardLe

16



EXHIBITORS HERALD

" To the

Motion Picture Theatre Owners
of America

ADVERTISING ON THE SCREEN IS A VERY SERIOUS PROBLEM.
The exhibitor must, above all things, consider the rights of his patrons.

No doubt there are pictures in which the advertising and the entertain-
' ment value are inseparably bound up. No other kind of pictures, under

this plan, will be shown on his screen, because no picture will be offered

until it has been passed upon by a supervising committee composed of

exhibitors.

All industrial and educational films to be shown hereafter must be controlled

and supervised by exhibitors, because they own the screens. Under no
circumstances will the exhibitors delegate their rights to supervise their

screens to any producing company whatever.

The burglar who is caught with the goods and offers to surrender part of

his loot in exchange for a license to burglarize in the future is not an
impressive figure morally or from a business standpoint.

Some of the producers who contracted with their big advertisers for the use of

our screens without our consent are in the position of the man who has
raised money by putting a mortgage on a piece of property to which
he has no title.

DON'T SIGN ANY CONTRACTS THAT WILL MORT-
GAGE YOUR SCREEN TO ANY FILM PRODUCER, GET
IN TOUCH WITH ANY OF THE UNDERSIGNED.

Under pressure applied by activities of the Screen Protective Committee,
new propositions and offers, more or less vague and indefinite, are being
made to the exhibitor to induce him to mortgage his screen in the in-

terest of individuals and film producing corporations.

Under the plan worked out by this committee, all money derived from ad-

vertising in the pictures shown in each state go to the state organiza-

tion for the exhibitors of that state to use as they see fit.

We, the undersigned, have no connection whatever with any alleged,

or so-called, "national" exhibitors' organization.

MOTION PICTURE EXHIBITORS' LEAGUE OF
NEW YORK STATE. Sydney S. Cohen. Pres.

:

W. H. Linton. Utiea. Treas. : S. I. Berman. Sec'y

:

Jules Michaels. Buffalo, Chairman Executive Board.

MIAMI VALLEY EXHIBITORS' ASSOCIATION.
Ohio. Kentucky, West Virginia, Indiana, John Sei-
fert. Pres. ; A. W. Kiuzler, Treas.

NORTHWEST EXHIBITORS' CIRCUIT. Washing-
ton. Oregon. Montana and Idaho. I. C. Clemmer.
Pres. and Treas. ; H. B. Wright, Secretary.

CLEVELAND MOTION PICTURE EXHIBITORS'
ASSOCIATION. H. H. Lustig. Pres.; Sam Bul-
lock, Exec. Secretary; W. J. Slimm.

AMERICAN EXHIBITORS' ASSOCIATION OF
PENNSYLVANIA AND WEST VIRGINIA. Fred
J . Herrington.

KANSAS CITY EXHIBITORS' ASSOCIATION OF
MISSOURI. A. M Eisner. William Flynn. Jack
BL Roth. B. SL Achtenberg.

ILLINOIS EXHIBITORS' ALLIANCE. George D
Hopkinson. John H. Frundt. F. W. Hartman. V.
K Langdon. H. Von Meeteren. M. O. Wells. Chi-
cago: Joseph Hopp, Rock Island; D. M. Rubens.
Joliet: Charles Lamb. Bockford; W. E. Burford.
Aurora.

MICHIGAX EXHIBITORS' ASSOCIATION. J. C.
Ritter, George A. Harrison. Haxlen P. Hall. Fred
Rumler, John R. Odell. Harry Oppenheim. Peter
Jeup.

SOtTH CAROLINA EXHIBITORS' LEAGUE.
George C Warner. Pres.

NORTH CAROLINA EXHIBITORS' ASSOCIATION
H. B. Tamer, Secretary and Treasurer. A. F.
Sams.

LOS ANGELES (CALIFORNIA THEATRE OWN-
ERS' ASSOCIATION.

COLORADO EXHIBITORS' LEAGUE.

EXHIBITORS' PROTECTIVE LEAGUE OF MIN-
NESOTA. NORTH DAKOTA. SOUTH DAKOTA
AND IOWA. C. W. Gates, South Dakota. Pres.

;

W. E. Nemec. Minnesota. Sec'y; S. S. Picker.
Michigan. Chairman Executive Board; P. \V
Meyers. South Dakota: J. C. Collins. Iowa: A. l!
Robarge, Wisconsin; J. E. Gould. Minnesota: J. J.

Larkin, Minnesota: S. G. Latta. Minnesota.

MOTION PICTURE EXHIBITORS' ASSOCIATION
OF WISCONSIN. H. J. Stoeger. Pres.: P Lang-
heinrich Sr.. Secretary: E. Langmalk. F. C. See-
gart. S. Bauer. W. A. Schcen. A. Dietz.

Committee on Organization for Protection of the Screen

Sydney S. Cohen, New York, Temporary Chairman Sam Bullock, Cleveland, Temporary Secretary

HEADQUARTERS OF COMMITTEE

70S Times Building NEW YORK CITY

Arrangements with_organized exhibitors in New England, the South, and other territory are now being completed.

17



EXHIBITORS HERALD
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Focus Your Attention On
Exhibitors Herald
And Bear In Mind That Its

Increasing popularity only reflects

The real service it is rendering to

Exhibitors of the nation—great and small
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Men who have sold every series of

ALICE BRADY
pictures agree that this Realart star never has

been seen in a screen production comparable

in any way to

"The Fear Market
Directed by KENNETH WEBB.

Certainly she never has been as charming and adorable,

never has had the great wealth of beautiful

never has been cast in a role as sympathet

in this powerful stage success by AMEL1E

RIVES TROUBETZKOY.

It looks as if you'd have to dust off that

S. R. O. sign again!

Realart Pictures Corporation
469 Fifth Avenue, New York City

gowns,
j

ic as I

LIE 1
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BOX-OFFICE
MYSTERY
^Y^ES, there are two

1 kinds: the kind that is

just mystic and the mystery [hat gets the money!

THE MYSTERY OF THE YELLOW
ROOM," AN EM1LE CHAUTARD PRO-
DUCTION, is built for the box-office. It has

the twists that make 'em talk and make 'em

come back.

All the world loves a good mystery yarn and all the town

will pay to see this CHAUTARD masterpiece, which

has a love tangle such as you seldom view on the screen.

Beautiful Ethel Grey Terry is the woman in the case, and

George Cowl, Edmund Elton and Lorin Raker, the men.

One of them may be an audacious criminal; but it's this

very question that keeps whole

audiences on edge, racking their

brains for the answer, until the

last fifty feet of feature shoot

upon your screen.



MAYFLOWER
Photoplay Corporation

presents the only detective story that

people ever have cared to see a second time.

The MYSTERY
of the

YELLOW ROOM
An

Emile Chautard
Production
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NOT machine service—not assistance that is offered grudgingly because
some sort of pretense must be made—but complete service, given

heartily, in the belief that a contract for Realart Pictures is an agree-

ment to deliver something more than film.

Realart does not consider a picture sold until it has been
shown successfully.

REALART PICTURES CORPORATION
469 Fifth Avenue w^CT New York City

m PRESS OF

<P TWO* B BROOKS. N
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BRADY and WARWICK

The pictures that made

these stars famous, with new

advertising and guaranteed

perfect prints, are READY
NOW for state right buyers

Ten selected from twenty-

two Alice Brady productions,

ten selected from nineteen

Warwick productions by such

directors as Capellani. Chaut-

ard. Crane and Archainbaud.

are ready for release today.

TERRITORY SOLD
MARYLAND, DELAWARE, VIRGINIA

and DISTRICT of COLUMBIA - - RELIANCE FILM EXCHANGE,
Mather Building, Washington. D. C.

W. PENNSYLVANIA and W.VIRGINIA, M. FE1TLER, 414 Ferry Street. Pittsburgh. Pa.

NEW YORK STATE MASTERPIECE DISTRIBUTING
CORPORATION, 130 W. 46th Street. New York

For Territorial Rights Wire

JACOB WILK
825 Longacre Building, New York
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GEORGE H . WILEY offer./

ARLINE PRETTY
WITH

HENRY G. SELL
- IN -

THE SUPER, SERIAL A
SENSATION /

OF THE ^YEAR

A

C.R and WILLIAMSON— Directed by^ JAMES VINCENT
Screen Version by

|
WALTER RICHARD HALL

Produced, by
SER1CO PRODUCING CORP-



0S in grey
C.HandAM.\)i]liamsoirs Greatest

Mystery Story. Fifteen Episodes A
Abounding "^itti thrills, Action,Mys- ; *

tery and Suspense. Entirely Dif- * ^BKJ'
Cerent than an^ other Serial. cA * |$r
Tensely Gripping Story,Sta^sd by
aGreat Director,andenacted by an LJ

-^p ^>r
All Star Cast. / -gf >

Foreign Rights
Controlled 6y

^hlmco1^1
Thrills That Will Bring An

TQ.9-7bk^E. nt.v.
| Audience To Ity Feet

Oor Particulars Ripply bo

SERICO PRODUCING CORP.
<2.<ZO WEST APLasL STREET NEV YORK CITY
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^WE DEEPEST MYHEPX EVER EATUOMED!

rtuart Paton'r
ftranOe andJarcinatinC JDPEPJTPIAL-"' 'jLr

oi tJhoFatar

WITH AN ALL i"TAR CAS~T
HEADED BY ->

CLAIPE ANDEPrON

HAPPY CAPTER^

THE FIRST 4 EPISODES -

®THE fIGN OF THE PAT

©THE LAIP OF THE PAT

©THE DEVILS VEB

©OUT OF THE NIGHT

READY FOR IMMEDIATE fCREENING A BLOOD HIPPING 5TOPY OP THE MOTT VIC-

IOUS BAND OF CRIMINALS THAT EVEPCMALLENCED

TO RPAINfAND DAPING OF AMERICA'S LEADING
CRIMINOLOGISTS

WHAT fINISTEP MOTIVE HAS* "DEVIL INGE?
WHAT INfPIPES THE FANATICAL MEMBEPJ"

OF MIS MXfTEPIOUf SECPET SOCIETY?
FOR STATE RIGHTS' WIRE

APPOW riLM CORPORATION
2 20 WEST 42nd STREET,

NEW YORK CITY.

FOREIGN RI&HTS
CONTROLLED By

E.SMANHEIMEP
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ii
/4 Special

Appeal to

Women

AndMen
Can Not
Resist It

Katherin^lDonald
The American Beauty

is Dresented in

"THE BEAUTY MARKET"
A Drama of Society for People Who Think

Katherine MacDonald's radiant beauty and great artistry appeal to men and
women alike. She was acclaimed a star of the first magnitude with her
wonderful successes in "The Thunderbolt" and "The Beauty Market." Her
popularity is universal and growing with even.' picture. Have you taken advantage
of the tremendous Box Office Asset of this brillant star and startling drama?

From the story '"The Bleeders" by Margery Land May. Produced by the Katherine
MacDonald Pictures Corp'n. By arrangement with Attractions Distributing Corp'n.

B. P. FIXEMAX. President Directed by COLIN CAMPBELL

A "First National" Attraction

1
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WANTED
In Every Town in the Country

A MAN OR WOMAN

TO SLEEP
ALONE IN A

Terms

:

| $ 25.00 Per Night to White Man

I 50.00 " " to Colored Man
75.00 " " to White Woman

100.00 " " to Colored Woman

Returned Soldiers or Professional Spiritualists barred because
of abnormal nerve resistance.

24
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ALL NIGHT
GRAVEYARD

This is a bonafide proposition
made in the interest of science
and better profits for Exhibitors

\PPLY TO FIRST NATIONAL
EXCHANGE MANAGERS

25
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Independence at Last!

The First National Exhibitors Circuit, Inc., invites Exhibitors,

great and small to share its Power, Progress and Prosperity

The New Franchise Plan which makes a

Motion Picture Theatre a safe thing to own

Benefits to Exhibitors

The new individual non-competitive franchises for

all First National attractions will give exhibitors big

money-making attractions at a fixed, fair percentage

of the valuation of each negative—thus eliminating

the evil of competitive bidding between exhibitors

and guaranteeing complete independence to exhibitor

franchise holders. Under this plan the owner of the

small theatre will pay a definite percentage, as will

the big, first run man, while still retaining freedom

of action so far as other attractions are concerned.

The holders of First National sub-franchises will

have behind them the combined support of the entire

nation-wide organization. The mighty purchasing

power of several thousand theatres will guarantee

an even better and more profitable line of attractions

than that so far secured by the pooled buying power

of the original First National franchise holders.

And exhibitors know that, release for release, First

National attractions have more than held their own
at the box-office against all comers.

A Cash Business

Conducted by showmen who know the game and

have made a success of it. The new plan will be

financed by the box-offices of its franchise holders.

This is a cash business. The public pays cash, the

26
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exhibitor can pay cash and the Circuit will pay'cash

to its producers. The profits of the business^will

go to the exhibitors and producers who earn it.

Benefits (to Producers)

A new non-competitive distributing organization

will be placed at the disposal of worthy producers.

Non-competitive because the Circuit is strictly an

Exhibiting organization. Producers can feel reassured

in the existence of this great theatre organization.

The Circuit's policy of buying the best will be

continued. Under the new plan of operation quality,

more than ever, will be the demand made on producers.

Showmen for the Show Business

First National's phenomenal success has been the

result of intelligent cooperation. There is no guess

work about the new plan. Its success is already

secured. Experienced showmen, exhibitors who have

won success in the picture business and know its

every angle, are at the helm.

We realize that our success is inextricably tied

up with that of every independent exhibitor, large

or small. Justice to all is our battle cry—
Independence, our watchword.

We Invite Correspondence—
Details will be mailed upon request and

correspondence dealt with in the order received.

Write today to

The Exhibitors Defense Committee
Composed of Members of

The First National Exhibitors Circuit, Inc.

Address Inquiries to

Exhibitors Defense Committee,

care First National Exhibitors Circuit, Inc.,

6 W. 48th St., New York City
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It Sparkles With the Golden
Touch of Genius!

CONSTANCE TALMADGE
in "Two Weeks"

A comedy drama that your patrons will love.

Occasionally there comes a play that combines a great story with great direction and
a great star. But once in a long, long time this combination is so harmonized bv a subtle
alchemy that the whole sparkles with the imprint of genius. This is such a picture.

Following closely the delightful comedies, "A Temperamental Wife" and^A Virtuous Vamp "

and with Constance Talmadge's constantly growing popularity, you can judge for yourself
what an attraction this will be.

Adapted from Anthony Wharton's play "At the Barn"
Directed by Sidney A. Franklin

Photographed by Ol.ver Marsh Tech . D ;rectori Wi || ard Reineck

A late January Release

ATirst National" Attractions
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REASONS

NEW JSS. CHAPLINS

FOR A
JOLLY

NOW READY
ILLINOIS, INDIANA

and WISCONSIN

NEW TITLES
1. DOUGHNUT DESIGNERS
2. HENPECKED SPOUSE
3. JAZZ WAITER
4. HIS DAREDEVIL QUEEN
5. ROUSTABOUT
6. PUGILIST
7. HULA HULA DANCE

FORMER TITLES
1. DOUGH AND DYNAMITE
2. HIS TRYSTING PLACE
3. CAUGHT IN A CABARET
4. MABEL AT THE WHEEL
5. THE PROPERTY MAN
6. THE ROUNDERS
7. HIS PREHISTORIC PAST

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, Pres.

207 SO. WABASH AVE CHICAGO, ILL.
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Happy New Year!

'THE best way to insure yourself

of a Happy New Year and a

prosperous one is to book the new
and greatest of all serials—Arrow's

"LIGHTNING BRYCE
With ANN LITTLE and JACK HOXIE

Start the New Year right by giving

your patrons the best pictures ob-

tainable and keep it up throughout

the year

Booking Now at

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO

207 So. Wabash Avenue CHICAGO



EXHIBITORS HERALD

A MESSAGE OF CHEER!

The exhibitors who are now
booking the new Arrow serial

"LIGHTNING BRYCE"

Have a message of cheer for

their patrons to start off the New
Year.

If YOU haven't booked
this great serial with
ANN LITTLE and
JACK HOXIE— two
Paramount stars—Get
in touch with the follow-
ing:

UNITY PHOTOPLAYS CO.
207 So. Wabash Ave.

B/L. HATFIELD CHICAGO T.E.LARSON
Toy Building Bliss Building

MILWAUKEE ' TULSA, OKLA.
31
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THRILLS!
THRILLS!!

THRILLS!!!
STEVE BRODIE—First

To Jump the Brooklyn Bridge

LIEUT. ALCOCK—First

To Fly Across the Atlantic Ocean

And

WILLIAM S. HART
With His Peppy, Daring Action

Keeps Them A'Rarin' To Go

SEVEN
BRAND NEW

RE-ISSUES

NOW READY
FOR ILLINOIS

AND INDIANA
EXHIBITORS

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, President

207 S. Wabash Ave. Chicago, 111.
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A Further Announcement—
To the Members of the

Motion Picture Exhibitors of America,!^.
FELLOW MEMBERS:

—

Last week I announced that one producer
of Industrial and Educational films,—the Uni-
versal Film Manufacturing Co.—had agreed to

pay Exhibitors for showing such pictures in

the future; and to pay into the treasury of the

M. P. E. A., Inc., a percentage of booking
charges on such releases.

I thought at that time that I knew the im-
portance of this arrangement to our members,
but I was not prepared for the immediate and
hearty responses, endorsements, etc., that have
reached me through a flood of congratulatory

messages, helpful letters of suggestion and
promises of co-operation.

I want to thank you all for your hearty sup-

port in this great forward, progressive step

toward equitable relations between you Ex-
hibitors and the producers of Industrial and
Educational pictures.

There is a demand for such pictures and no
one can deny that this demand is being met
by churches, schools and various organiza-

tions, or that

—

The exhibition of such pictures OUTSIDE
OF OUR THEATRES is hurting our busi-

ness.

The public knows that such prints are to

be had, and if the people CANNOT SEE
THEM IN THEIR THEATRES they WILL
GO WHERE THEY CAN SEE THEM. We
Exhibitors know that the people have the last

guess. We book our programs, but their suc-

cess lies with our patrons.

The world is full of wonders and the public

would rather see pictures of them than read

about them. The public should be able to see

the pictures it wants to see in theatres that

represent your investment and mine. Include

these subjects on your program and let the

public decide how many and how often.

FRANK REMBUSCH of Indiana, Secretary

ERNEST HORSTMAN of Massachusetts,
Treasurer

Vice Presidents

Marcus Loew of New York
P. J. Schaefer of Illinois

Harry Nolan of Colorado
Jake Wells of Virginia

You cannot continue to exist by catering to

one class. Consider the number of people who
do not go to the motion picture theatres be-
cause they do not see there what they want to

see. A varied program will attract MORE
patronage.

Now that you are to be paid for showing any
Industrial or Educational film of the Universal
Industrial Department which bears the seal of

our organization, the Motion Picture Exhibi-
tors of America, Inc., you can safely vary your
program more than formerly.

Remember that the M. P. E. A. will derive

a revenue from such exhibitions, too. And we
need the money.

There are many things this organization can
do if it has the money. For whatever is done
requires money—for printing, postage, clerk

hire, traveling expenses, etc.

As I said last week we are not going into

picture production or distribution. We are

going to protect and control our screens, our
theatres, our patrons and our investments.

There is no coercion about this. You do
not have to book a Universal or any other In-
dustrial if you don't want to. No committee is

going to decide for you what you should or
should not book, but

—

Every such picture worthy of your consid-
eration will carry as a trailer the corporate
seal of your own organization, the M. P. E. A.,

Inc.

Let's book these pictures under this arrange-
ment and give them a thorough try-out. In-
dustrial and Educational Films are with us to
stay. If we can show them profitably let us do
so. If not, let us find it out, quick!

My forty theatres are open to a thorough
test of the plan.

I invite further comments and suggestions
from our members.

Yours truly,

Alfreds. Black, p
Motion Picture Exhibitors of America, Inc.

65 Devonshire Street, Boston, Mass.

res.

P. S. My confidential letter explaining detail of payment, etc., is now on the press and will

be mailed shortly.—A. S. B.
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MAURIE A. SALKIN

OUR CORDIAL WISHES
TO THE INDUSTRY
FOR 1919-1920

a Jfflerrte, Jfflerrie §ulettbe
anb

Jopous, prosperous igeto gear

HENRI ELLMAN
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AL JENNINGS
Is completing his

24 Two Reel

Outlaw Pictures

For the

Capitol Film Co.

These Stories Are Leaves Out of The Outlaw Past

He Is Supported by

MISS VIVIAN GANE

in the

Full Series of

Pictures
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Scenery

or

Results

A large portion of the

water which passes over

Niagara Falls is simply

scenery.

Another portion passes in-

to power canals, turns the

wheels of industry and

gets results.

An advertisement in

EXHIBITORS HERALD
is not mere scenery.

It passes into the hands

of the exhibitor—the buy-

ing power of the industry

—and gets results.
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DO
THE
DEAD
TALK >T ?
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9 I 7
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MOffV

? ? D. PADORR ? ?
99999999 QF TH£ ????????
9 MERIT FILM EXCHANGE
? CHICAGO ?

? 8th Floor 207 S. Wabash Ave. ?

??????????????????????
Produced By EBONY FILM CORPORATION
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NEWS OF THE WEEK
Screen Enlisted by Government to Combat Bol-

shevist Doctrines 43

Chicago F. I. L. M. Club Elects J. L. Friedman
to Presidency 44

"Big Six" Reported to Have Joined First Na-
tional 44

Lewis J. Selznick to Present Herbert Kaufman
on the Screen 45

George Loane Tucker Still with "Big Six" on
Coast 45

William Fox Purchases Screen Rights to Clem-
enceau's Novel 46

Popularity of Realart Stars and Stories Box-
Office Assets 47

Clark-Cornelius to Increase Activities 47

Opening Northern Michigan—First National's
Campaign 48

Kirkpatrick Declares Theatres Must Stay in Ex-
hibitor Hands 50

Sydney S. Cohen in Warm Retort to Editorial
in New York Globe 51

Celebrated Players Ends Its Biggest Year 53

New Selznick Move Is Endorsed by Miami Val-
ley Exhibitors League 60

"The Return of Taran" Screen Version of New
Tarzan Stories 60

Kill $25,000 Elephant to Make Scene for "The
Lost City" 99

"Checkers" Plays Record Week at Fairbanks,
Alaska, Theatre 110

REVIEWS
"Piccadilly Jim," Select C-D, five parts, with

Owen Moore 57

"My Husband's Other Wife," Pathe D, five parts,
with Sylvia Breamer 57

'The Capitol," Artco D, six parts, with Leah
Baird 57

"His Wife's Friend," Paramount-Artcraft D, six

parts, with Dorothy Dalton 57

"Twelve-Ten," Republic D, five parts, with
Marie Doro 5S

"A Day's Pleasure," First National C, two parts,

with Charles Chaplin 58

"The Cinema Murder," Paramount-Artcraft D,
six parts, with Marion Davies 58

"The Feud," Fox D, six parts, with Tom Mix... 59

"The Lion Man," Universal Serial, fifteen epi-
sodes, with Jack Perrin and Kathleen O'Con-

DEPARTMENTS
Exhibitors Bureau 61 to 70

Feeling the Pan Handle's Pulse 98

Volplaning Around N'Yawk 99

What the Picture Did For Me 101 to 106

With the Procession in Los Angeles 107

Chicago Trade Events 109

Guide to Current Pictures Ill to 113

ADVERTISERS
Arrow Film Corporation 30, 31

Automatic Ticket Selling & Cash Register Co... 114

Celebrated Players Film Corporation 71 to 97

Committee on Defense of the Screen 17

DcYry Corporation 108

Exhibitors Supply Company 114

Famous Players-Lasky Corporation 2

First National Exhibitors Circuit, Inc.... 23 to 28

Goldwyn Pictures Corporation 1, 115

Hallmark Pictures Corporation 22

W. W. Hodkinson Corporation 14 to 16

Al Jennings • 35

Metro Pictures Corporation 6

Merit Film Corporation 37

National Poster & Printing Company 114

I'athe Exchange, Inc 116

Nicholas Power Company 100

Realart Pictures Corporation Insert

Republic Distributing Corporation 11 to 13

Ritchey Lithographing Company 42

Robertson-Cole Company 4, 5

Rothacker Film Manufacturing Company 39

Salkin and Ellman 34

Selznick Pictures Corporation 7 to 10

Serico Producing Corporation ...20, 21

United Artists Distributing Corporation 40

Unity Photoplays Company 29, 32

Universal Film Manufacturing Corporation. . .3, 33

Jacob

A.

L. Wilk 19

F. Williams 110
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Henry Lehrman's
First National Attraction

is called"ATwilight Baby"-
it's a howling success.

Introduce the Lehrman infant

at your theatre and the public will

pay tribute in laughs and lucre.

One Thing More— Rothacker Prints.

ESTABLISHED 1910
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"WHEN THE CLOUDS
ROLL BY"

Combines all those elements oP
popular appeal that have made

HUMAN
name fhe, box-office

fhaf it is.

Released December 29
Now Boolqn^

Wh proper exploitation and
the !en£fn of run if deserves
"When the Clouds Doll By
Should prove a banner attraction

for evert} theatre

UNITED ARTISTS
CORPORATION

Mart} Pickford

Charlie Chaplin
Dpiailas Fairbanks
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COMMENT OF THE WEEK
By MARTIN J • QJJ IGLEY

What About the Industrial Film?

THE advertising picture has come out into the open. It

may now be dealt with intelligently.

For a considerable period forces have been at work to

transcribe to the screen that which is generally interesting

in modern commerce and industry. Businesses which were

to be benefited by this procedure, of course, have been

willing to pay the price.

Up to the present time the whole matter merely lurked

covertly in the background. Xow there comes an open,

straight-forward declaration from Alfred S. Black to the

effect that the Universal Film Manufacturing Company

will commence a regular issue of this type of picture.

An announcement will be made within a short time

of an industrial reel by Famous Players-Lasky corporation

which will be known as the "Paramount Industrial."

Other similar propositions are now in the making and

will be presently disclosed to exhibitors.

* * *

ALL these propositions will be plainly laid before the

exhibitor and for the first time he will be equipped

with all the necessary information upon which to decide

what his attitude shall be toward the so-called industrial

picture.

The advent of the industrial picture does not come as a

surprise. It is only the expected that this matter should

sooner or later force its way into the exhibiting business.

The advantages of the screen to manufacturers of generally

consumed products are apparent. For many classes of com-

modities the screen may be made a more effective medium

of national advertising than is now available. Knowing

this national advertisers have been awaiting their oppor-

tunity and have been prepared to meet the cost.

* * *

'T'HIS matter of advertising upon the screen has now

*T graduated out of the class of theories and has. become a

concrete fact directly facing the exhibitors of America.

As the matter now stands exhibitors generally resent

even the bare mention of advertising upon the screen. And
this is only the natural result of the methods that have been

in force in this connection up to the present time. Exhib-

itors have resented the cloud of mystery that has been

thrown about the matter. And not infrequently they have

been driven to summary- action through the detection of

brazen misrepresentation.

A very violent mistrust of certain producers has been

the result of charges that these producers have permitted

paid advertising to be introduced into straight entertain-

ment subjects. A practice of this kind is thoroughly repre-

hensible and any producer who permits it deserves the

ignominy of being exposed.

There is no defense now. neither will there ever be any

worthy defense of the matter of introducing into entertain-

ment subjects paid advertising of commercial organiza-

tions, individuals or products. That is plain deceit born of

a desire to bunco the exhibitor and his public.

* * *

'T'HE avowed industrial or advertising film is another

matter. In this case the exhibitor rents with his eyes

open and possessed of full knowledge of what he is getting.

And accordingly he makes his deal with the distributor.

Begardless of how resentful anyone in the industry

may be toward the subject of advertising upon the screen

he may conservatively conclude that the advertising reel is

here and more than likely will remain.

It is not a problem of the future but of the immediate

present for the exhibitor to decide what he .s going to do

about it.

From our viewpoint the situation warrants no alarm.

There are short subjects of an industrial nature that com-

pare favorably in general interest and acceptability with

other available specialties. And the exhibitor will have the

added advantage of payment, free service or whatever terms

may be evolved.

The great concern in this matter does not differ essen-

tially from the great concern that constantly faces the

exhibitor: He must give his public what they want and

only what they want. If there is an industrial offered that

does not meet the accepted standards shun it regardless of

what premium may be offered. Any other course opens the

door to disaster.

If a satisfactory industrial is offered together with a

plain statement that is free from evasion and subterfuge

and if the terms are attractive it then becomes an easy mat-

ter for an exhibitor to accept or reject according to his

individual requirements.
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Here's hoping it will be a prosperous
and happy New Year for all I

If the pace of recent months keeps up
it should be a prosperous and happy New
Year for the film industry.

Resolutions are now in order.

Houdini has sailed for the "other side"

to spellbind the natives of Europe and in-

cidentally give the foreign market on his

pictures a big boost.

A specialty of great promise has just

been announced by Lewis J. Selznick in

the form of the "Herbert Kaufman
Weekly." Mr. Kaufman is one of the

best known editorial writers in America
and writes the language that the mob un-
derstands. The "Kaufman Weekly" will

be a real force upon the screen and should
be a singularly bright spot in any pro-
gram.

Bruno J. Becker, general manager of
the Model Comedy company, is about to

commence a trip covering the independent
exchanges west of Chicago that are han-
dling Gale Henry comedies.

Paul Moonev, general manager of Anita
Stewart productions, stopped off in Chi-
cago on December 23, after a swing around
the big exchanges of the country.

Maxson F. J udell, brother of B. N.
Judell, independent exchange man of
Minneapolis and formerly of Chicago, has
joined the Goldwyn home office staff. Mr.
Judell has been associated with the Lord
& Thomas advertising agency of Chicago.

The motion picture is again in the lime-
light of national propaganda. When Wash-
ington wants to get a message over to the
American people they now ring up the
Times Bldg., New York City, and ask for
the N. A. M. P. I.

J. D. Williams, general manager, and
Harry O. Schwalbe, secretary of First
National Exhibitors Circuit, were Chicago

visitors on December 20. Both were en
route to New York city.

Leon Victor, Louis B. Mayer's Los An-
geles representative, was seen about the

streets of Chicago mingling with the holi-

day crowds last week.

Edgar Lewis, following a change of
plans, has postponed the picturization of
" 'Lohma," for several months and is now
in California working on "Sherry," the

novel by George Barr McCutcheon.

Colvin W. Brown, of the Clark-Corne-
lius Corporation, will leave for the West
Coast January 1 to remain about two
months. He will be joined at Los Angeles
by H. C. Cornelius, treasurer of the cor-

poration, who remains in Los Angeles sev-

eral months.

F. J. Godsol, chairman of the executive

committee of the Goldwyn Pictures Cor-
poration, is at Los Angeles to confer with

coast officials regarding Goldwyn interests.

Douglas Hewitt has been added to the

Selznick's Studio staff to do titles for Selz-

nick productions.

Dr. W. E. Shallenbercer, president of

Arrow Film Corporation, Joe Brandt, gen-
eral representative of the National Film
Corporation, and Fred C. Quimby, director

of exchange for Pathc Exchange, were
among the film notables who spent several

days in Chicago during the past week.

Phil Goldstone and Bert Lubin, both

well known throughout the industry, have
been added to the sales staff of Victor
Kremer.

Mrs. Edward M. Kimball, mother of

Clara Kimball Young, died suddenly re-

cently.

Eddie Lyon and Lee Moran, Universal
comedians, made a brief visit to Chicago
during the past week and were honor
guests at a dinner and reception to trade

press and newspaper representatives and
exhibitors.

Re-Takes the News

.By J. R. M.

Yeh, bo, we'll say so

—

That Prof. Porta missed his calling.

He should have signed up with some
film company long ago and left science
struggle along as best it could.

"When the End Comes"—
Look at the publicity he wasted. Now

if Harry Reichenbach hada put on that
"end of the world" stunt he'da tied it up
with his next pic. and got some good
out of it.

Bet their Wife's last nickle—

A lota Chicago sports are already bet-

ting thousands on the Dempsey-Carpen-
tier fight, (and wondering where they can
get their shoes half soled for $1.25 in-

stead of the usual $1.40, some of them
wops is charging.)

AND DEMPSEY — HE'D SOONER CON-
TINUE MAKING PICTURES AT 1600,000
APIECE THAN STAND I P AND LET THE
FROG SLAM HIM ONE ON THE BEF.ZER.
BUT IT LOOKS AS THO HE'D HAVE TO
"CUT" THE CAMERA .WORK AND SHOW
GEORGES WHAT HE WOULD LIKE TO
HAVE DONE TO JEFF W. ON JULY 4 IF
J. W. HAD STUCK AROUND.

POME
A lady named Eva Tanguay
Said I'll act in the movies some day.
But the fans didn't care
Tho they thought it unfair

That she didn't stick to old Broadway.

Nothing New for Him

—

"Actors Go Four Days Without Food"
was a headline reporting the Griffith

near-disaster.
"Huh!" said an old vaudevillian as he

piped the item "They haven't anything
on me" and pulled his belt in three holes
more.

And what ja know about that: Exhib-
itors to be paid for showing Universal
education films. Who'd ever think we'd
come to this?

Good at Slap-stick

—

Mack Sennett is passing up a good
bet if he doesn't sign up that horse in

Belasco's play "Dark Rosaleen." Be-
cause one of the actors missed his cue

the other night old Dobbin kicked him
into the orchestra pit. It got the big-

gest laugh of the evening.

""TO make a ticket selling, money getting poster is no simple matter. To

execute such a poster requires a great organization of poster advertising

experts, poster artists and poster printers. The greatest poster organization

in the world, complete in every detail, is

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 31st Street, New York Phone, Chelsea 8388
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Screen Enlisted by Government
To Combat Bolshevist Doctrines

Leaders of Industry Pledge Every Possible Aid in Fight
Against Ultra-Radicals Who Are Endangering

American Institutions and Ideals

For the second time the aid of the film and screen toward patriotic

ends has been enlisted by the Government, when following an invitation by
Secretary of the Interior Franklin K. Lane to a conference with him, ad-

dressed to leading executives of the Motion Picture Industry, initial impetus
was given to a country-wide screen campaign to combat Bolshevism and
ultra-radical tendencies which endanger the very fabric of American insti-

tutions.

The first occasion upon which the aid of the screen was requested was
during the war, when the appeal of President Wilson to William A. Brady,
president of the National Association of the Motion Picture Industry, to

help in rousing the patriotism and sustain the morale of both men at the

Front and the people at home, resulted in a great educational and inspira-

tional campaign whose effectiveness is now a matter of history.

American Institutions Are Endangered

In this second crisis there are principles at stake even more momentous
than the successful waging of the foreign war, for the existence of the
American theory of Government and the loyalty of the masses to the Amer-
ican flag are endangered by the rising tide of unrest and reckless thinking
fostered by alien propaganda.

The meeting called by Secretary Lane was held on December 17th and
attended by a delegation headed by William A. Brady, President of the
National Association of the Motion Picture Industry. In addition to Mr.
Brady there were present the following representatives of the Motion
Picture Industry : John C. Flinn, Director of Publicity and Advertising,
Famous Players-Lasky Corporation ; Gabriel L. Hess, Secretary and Coun-
sel, Goldwyn Pictures Corporation ; William E* Atkinson, General Man-
ager, Metro Pictures Corporation ; Lewis J. Selznick, President, Select Pic-
tures Corporation and Selznick Pictures Corporation ; C. C. Pettijohn,
Assistant to President Lewis J. Selznick; William Wright, Vitagraph Com-
pany of America and Vitagraph, Inc.; P. A. Powers, Universal Film Mfg.
Company; Oscar A. Price, President, United Artists Comporation

;
Harry

N. Crandall and Col. Barry Buckley of the Crandall Theatres; Frederick H.
Elliott, Executive Secretary, National Association of the Motion Picture
Industry; Jack S. Connolly, Washington representative of the National
Association ; Paul E. Krieger, Washington Manager, Fox Film Corpora-
tion

; William T. Blaine, of the Hallmark Picture Corporation.

Speaking to this committee Secretary
Lane said: "It is believed that the time
has now come when the leading motion
picture producing companies can be in-
terested in the Americanization move-
ment and perhaps induced to get behind
it in the same manner in which the
motion picture industry gave such splen-
did support to the Government during
the war period. There is need of a
movement which will inspire a patriotism
of peace as intense as the patriotism of
war. In some manner there must be
inspired respect for the laws of the land
and for law and order."

Many Notables Present

The meeting with Secretary Lane was
held at ten o'clock and at 12:45 the vis-
iting delegation had luncheon in the Cos-
mos Club at which were present Vice-
President Thomas R. Marshall, Hon.
Wm. S. Kenyon, U. S. Senator from
Iowa and Chairman of the Senate Edu-
cational Committee, Dr. Simeon B. Fess,
representative from Ohio, Chairman of
the House Educational Committee. Vice-

President Thomas R. Marshall addressed
the company and said: "No single in-

dustry in America did so much to arouse
the zeal, the fervor and the patriotism
of the country as did the motion picture
industry of America. Your loyalty and
devotion and your sacrifices to your
Government enabled it to come out of
the war victorious in its purposes. It

came out finding itself and you finding
yourselves faced with the problem that
is to my mind fully as important as the
winning of the war, that is, the winning
of America for Americans."

In the evening of the same day a

resolution embodying the spirit of the
conferences held during the day was
adopted by the Committees on education
of the Senate and House of Represen-
tatives assembled in joint session. The
resolution framed by Chairman Fess of
the House Committee read as folows:

"Be it resolved, That it is the

sense of a joint committee on edu-
cation of the Senate and House that

the motion picture industry of the
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| of the land and for law and j

| order."

J FRANKLIN K. LANE,
|

| Secretary of the Interior. |

United States be requested to do all

that is within its power to upbuild
and strengthen the spirit of Amer-
icanism within our people."

The meeting of the Joint Committee
began at nine o'clock in the evening in

the room of the Senate Committee on
Finance and was addressed by Secre-
tary Lane, Mr. Brady and others in

behalf of the plan worked out during
the day. Before adjourning, the Com-
mittee entrusted the task of carrying out
the spirit of its resolution by some con-
crete action in the hands of Secretary
Lane who appointed the following com-
mittee with himself as Chairman to un-
dertake the educational campaign decided
upon: Adolph Zukor representing the
motion picture producers: Lewis J. Selz-
nick for the distributors; Harry Cran-
dall of Washington, Exhibitors; Major
Raymond W. Pullman, superintendent of

police in the District of Columbia.
Municipalities: and William A. Brady,
ex-officio, as President of the National
Association of the Motion Picture In-

dustry.
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Chicago F. I. L. M. Club Elects
J. L. Friedman to Presidency

President of Independent Exchange is Honored With
Highest Office in Exchange Men's Organization

Tributes Not Exaggerated
The tributes by the various members

of the Government paid to the power
of the motion picture industry and to its

war record may seem exaggerated to
one who has not become familiar with
the overwhelmingly effective manner in
which the screen can influence public
opinion. By implication these tributes to
the power of the screen include as de-
serving of all credit for the best sort of
patriotic motives those men who control
and direct the content of motion pic-

tures. The fact also that they were
appealed to emphasize in their releases
the spirit of true and sound Americanism
reveals more than anything else could
the confidence reposed in their sanity and
loyalty by the heads of the Govern-
ment. It is no secret that these men
realize the responsibility that goes with
the power they wield and the trust re-

posed in them. It is safe to say that
these facts will become more and more
evident to the people of the country as
the campaign just undertaken develops.

Ernest Warde Will

Direct Viola Dana
(By Wire to Exhibitors Herald)

LOS ANGELES, Dec. 22.—Ernest
Warde has signed a contract with the
Metro Pictures Corporation to direct
Viola Dana in "Eliza Comes to Stay."
The company already has gone up to

Pleasanton, California for exteriors.

A I St. John Goes to

the Burston Studio
LOS ANGELES—AI St. John has taken

up production activities at the Burston
Studio.
The last production outfit at this studio

was Burston's, "The Hawk's Trail."
starring King Baggot.

H. O. Davis on Coast
(By Wire to Exhibitors Herald

)

LOS ANGELES-H. O. Davis, formerly
studio manager for Triangle and Univer-
sal and now associated with the Curtiss
publication, has arrived here.
Mr. Davis has not disclosed the nature

of his visit.
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J. L. Friedman, president and general

manager of the Celebrated Players Film
Corporation, was elected president of the

F. I. L. M. Club of Chicago at its annual
meeting.

The honor is one seldom bestowed on
the executive of an independent exchange
and is regarded by Mr. Friedman's
friends as a high compliment, reflecting

the general, esteem in which Mr. Fried-

man is held by the film men of Chicago.

Increased Activity is Planned

Although the balloting took up the

greater part of the time at the session,

speakers presented a series of problems
to the members which will require solu-

tion during the next few months.

The organization is at a high degree

of efficiency at the present time and is

planning to increase its activity. Imme-
diately after the holidays, several im-

portant matters demanding attention will

be taken care of.

List of Officers Chosen

The complete list of officers chosen for
the coming year is as follows:

President—J. L. Friedman, Celebrated
Players.

Vice - President — Fred Aiken, Vita-
graph.

Secretary - Treasurer — R.» C. Seery,
First National.

Board of Directors—D. \V. Vanda-
walkcr. Jr., Doll-Van: Clyde \V. Eck-
hardt, Fox: R. C. Seery, First National:
Frank J. Flahertv, Hallmark, and Carl
Harthill, Bee Hive.

Grievance Committee Named

The grievance committee for the com-
ing year was appointed at the meeting.
It includes: Fred Aiken, Vitagraph:
D. W. Vandawalker, Jr.. Doll-Van: Fred
F. Creswell, Famous Players-Lasky ; J.

IL Grauman, Metro; Frank J. Flaherty,
Hallmark, and R. C. Seery, First Na-
tional.

Klaw Brings Suit
Over IN. Y. Theatre

NEW YORK—A suit in which Abra-
ham L. Erlanger and his former partner.
Marc Klaw, are on opposite sides, and
in which Mr. Erlanger charges that the
defendants are trying to profit unfairly
through the sale of the New York The-
atre property to the Famous Players-
Lasky Corporation was filed in the Su-
preme Court on Dec. 18 in the form of
an application by Mr. Erlanger and other
minority stockholders of the New York
Theatre Company to have their stock
appraised and payment made to them.

Rosson to Direct
Next Stewart Film

(By Wire to Exhibitors Herald)

LOS ANGELES, Dec. 22.—Benny
Zeidman, general manager of the Louis
B. Mayer productions, has just signed a

long term contract with Art Rosson.
Mr. Rosson is to direct the next Mil-

dred Harris picture.

Allan Dwan Buys
Peter Kyne Story

(By Wire to Exhibitors Herald)

LOS ANGELES, Dec. 22.—Allan
Dwan has purchased from Peter B. Kyne
a story entitled "Kindred of the Dust."

Mr. Dwan will use this story as his

next production for the Mayflower Film
Corporation.

Read Signs Contract
(By Wire to Exhibitors Herald.)

LOS ANGELES, Dec. 22.—J. Parker

Read has just signed a contract with

Joseph Henaberry to direct Louise Glaum's

next production.

Report "Big Six" Joins First National

jj (By Wire to Exhibitors Herald)

LOS ANGELES, Dec. 23.—Although no official announcement has been

made, it is definitely stated here by one of the members of the Associated Pro-

ducers, Inc., that an arrangement has been made with the First National Ex-

hibitors Circuit, Inc., whereby the forthcoming productions of the "Big Six"

will be issued by the "First National."

The member making this statement requested that his identity be with-

held but declared that the entire arrangement has been completed.

No statement relative to the matter has been issued from the "First

National" headquarters in New York.
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Lewis J. Selznick to Present
Herbert Kaufman on the Screen

Weekly Feature on Selznick Program, to be Distri-

buted by Select, Will Present Ideas of

Famous Editorial Writer

Distributors Seek
Christie Comedies

Famous Players-Lasky and First

National Angle for

Contracts
(By Wire to Exhibitors Herald.)

LOS ANGELES, Dec. 22.—The Chris-

ties—Al. and Charles—makers of famous
Christie comedies, have become the ob-

ject of a large number of flattering offers

from distributors who are desirous of an-

nexing the Christie comedies.

It is learned that a very flattering offer

has been received by the Christie from the

Famous Players-Lasky Corporation, which
company apparently would like to place on
their program the Christie comedies upon
the expected withdrawal of the Mack Sen-
nett pictures.

During the recent presence here of J. D.

Williams and Harry O. Schwalbe of the

First National Exhibitors Circuit a prop-

osition was made to the Christie.

Up to the present time the only an-

nouncement from the Christie studio is

that the product will continue to go
through independent exchanges.

Johnny Ray Starts

"Bringing Up Father"
LOS AXGELES—Johnny Ray, the fa-

mous player of Irish character of the 10-

20-30 and vaudeville, has arrived at the

Christie studio to commence work on the

"Bringing Up Father" pictures which the

Christies are to make for the National

Film Service.

Al Cohn. who recently resigned as Los
Angeles representative of Photoplay Mag-
azine, is in charge of preliminaries to

actual production. Mr. Cohn is responsible

for the statement that there is every in-

dication that the comedy will set a new
mark for subjects of this nature.

Arhuckle in Cast

of the "Round-Up"
LOS ANGELES. Dec. 22.—One of the

most interesting bits of studio news of
recent date is to the effect that Roscoe
Arbuekle, the famous "Fatty" of pie-

throwing proclivities, is to play the cele-

brated role of .the sheriff in the "Round-
Up," which is to be produced as a special

by Famous Players-Lasky.
Production will start in the near future

under the direction of George Melford.
This is taken here as Arbuckle's declara-

tion of the time-honored comedian's am-
bition to abandon comedy for drama.

Must Buy Residence
If He Buys Theatre

DUNDEE, MICH—R. M. Parshall.
owner of the motion picture theatre in

this city, wants to sell his theatre.

There are several men, including John
Reaper of Monroe, who want to buy it.

Parshall insists, however, that the
man who buys his theatre must also
buy his home.

Opens House at Belton
TEMPLE. TEX.—W. E. Crow has

opened a motion picture theatre at Bel-
ton.

Herbert Kaufman, whose editorials

have appeared for years in a nation-

wide chain of newspapers, is to be the

editor of Herbert Kaufman's Weekly, a

new screen feature, which is to be pub-

lished each week by Lewis J. Selznick
for distribution through Select.

The innovation is regarded by Mr.
Selznick and the Selznick Enterprises
organization as one of the biggest fea-

tures that has been announced on the
screen.

Will Give Up Newspapers.

" 'Herbert Kaufman's Weekly Page'
won't appear in the big Sunday news-
papers next year," stated Mr. Selznick
in announcing the feature, "It will be
published under my direction in the
motion picture theatres of the United
States.

"Thomas W. Lawson once said that

he'd 'rather own Kaufman's God-driven
pen than Rockefeller's and Morgan's
combined fortunes.'

"The Chicago Tribune, 'the world's
greatest newspaper,' considers 'Herbert
Kaufman's name is better known than
that of any living writer of editorials.'

and Sir Arthur Pearson, long North-
cliffe's main rival in the British publish-
ing field estimates Herbert Kaufman
"the greatest thought-moulder of our
time.'

"When the Federal Government real-

ized the gravity of the Americanization
problem. Franklin K. Lane created a

special secretaryship in the Department
of the Interior and put Kaufman in

charge of the 'Melting Pot.'

Complimented by Kenyon

"William S. Kenyon. Chairman of the

Committee on Education and Labor, in

introducing his Americanization Bill de-
clared to the Senate that every loyal
citizen was in debt to Herbert Kaufman
for what he had done to preserve the
real spirit of America.

"I believe that I am introducing the

most powerful pen on earth to the
screen. I am sure that I am adding the
writer with the greatest following of

any man alive to the list of distinguished
authors now expressing themselves in

film. And I know that the inaugura-
tion of Herbert Kaufman's Weekly, the
first and only 'periodical in action.' is

the most significant move to date in

the motion picture industry.
"Herbert Kaufman's Weekly means

the development of the motion picture
theatre into a tremendous public
opinion-making force.

"For the first time in human history,

a great thinker, a deep student, an in-

ternational authority on social and po-
litical affairs, on big business and on
human nature, will be able to turn his

brain inside out and empty the pictures

as well as the thoughts it has stored
into the minds of his audience.

Is New Journalism

"I am founding a new journalism; I

have made an exclusive contract with
the only man of sufficient information
and insight to command an unrestricted
editorial page in a continent-wide chain
of newspapers including the Philadelphia
Ledger, the New York American, The
Chicago Examiner, the Portland Ore-
gonian, the Seattle Post Intelligencer, the
Boston Herald, the Detroit Xeics-Tribune
and scores of other papers equally jeal-

ous of their prestige.

"Herbert Kaufman is the one man of

our day whose views are always played
up in bigger type than news. He is the
highest paid writer of our generation.
He will carry his crowds with him
when he enters your house.

Not a Pictorial Review

"Herbert Kaufman's Weekly is not a
pictorial review, but a highly organ-
ized special feature with all the re-

sources of the studio to illuminate and
intensify the unique thoughts of an
editor who can interest more people
than any writer on earth.

"It will be announced (among other
publications) in the Saturday Evening
Post of December 27th, in a four-page
spread at a cost of §20,000 in this medium
alone.
"Think of it—$20,000 for one ad, one

time. But don't simply think how big
the amount is—think how big the man
is who justifies it.

"The date for the release of the first

Kaufman Weekly has not been set—it is

far more important to set the standard
first-reel Weekly.

"It will be released through Select
Pictures."

George Loane Tucker
Still With "Big Six"

Declared on Coast
(By Wire to Exhibitors Herald.)

LOS ANGELES. Dec. 22.—The expla-

nation is offered that the absence of the

name of George Loane Tucker from recent

announcements of the Associated Produc-

ers, Inc., does not mean that Mr. Tucker
has withdrawn.

It is stated that Mr. Tucker's present

contract prohibits any announcement of

future plans on his part until the ex-

piration of the present agreement.

Announcement

| An article will be printed in |
| an early issue in answer to §

| various communications that |

| have been received relative to |

| a recent editorial in Exhibitors |

| Herald entitled. "Ten Percent 1

| Won't Do."
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William Fox Purchases Screen
Rights to Clemenceau's Novel

'The Strongest", Only Book Written by French
Premier, To be Produced Under the Direction

Of R. A. Walsh
William Fox, president of Fox Film

Corporation, has obtained from Georges
Clemciiccau, premier of France, the
screen rights to the only novel that the

noted statesman and journalist has
written. It has been published in both
French and English under the title

"The Strongest." With the idea of
making "The Strongest" a production
which will live up to its name, M.
Clemcnccau himself prepared the cinema
version.
The tireless worker who pointed the

way to victory during the darkest hours
of his country's fearful ordeal in war
worked on the adaptation of his novel
even while he was engaged in trying to
untangle a skein of the most difficult

diplomatic problems in the history of
the world. His adaptation has been
finished, and now "The Strongest" is

ready to be filmed. R. A. Walsh, direc-
tor of "The Honor System," "Evan-
geline," "Should a Husband Forgive?"
and other Fox screen successes will di-

rect the production.

Clemenceau's Statement

The man whom the French people
affectionately term "The Tiger" because
of the merciless manner in which he has
always fought the enemies of his coun-
try, sums up the situation thus:
"The cinema is the simplest method

of appealing direct to the hearts of the
masses. The cinema carries its message
without words. It appeals directly to
the imagination, and it is from the im-
agination that great thoughts, great
hopes, great deeds are born."
Premier Clemenceau for many years

has been a devoted patron of the silent

drama. In fact, it is one of his hobbies.
Long ago the great statesman declared
that the cinema was the one and only
logical method by which to make the
whole world one in thought, aim and ac-
complishment for the betterment of hu-
manity. He has pointed out that, with
the aid of the cinema, language was not
necessary—that a story told in pictures
woud appeal to all classes.

It was with the idea of affording a
powerful vehicle for the screen that M.
Clemenceau wrote "The Strongest." The
story deals with a question that con-
fronts the people of every civilized

country. In it is related a young
woman's struggles between powerful
forces of right and wrong. It derives
its power not only from its simplicity,
but from the depth of its human appeal.

Many Sought Rights.

Here, according to the reasoning of
the French premier, was a theme that
would appeal with more power, when
given as a great motion picture produc-
tion, than when seen in type. After
the publication as a novel he was be-
sieged with offers to make it a speaking
production for the stage and to make it

a cinema drama. But his answer was
"Wait."
Then came William Fox's offer. The

shrewd and clever Frenchman listened
with great interest, for he knew well
the popularity of Fox productions in

France, England, Spain, South America
and the Far East. He understood that,

by accepting the offer made him by
the president of Fox Film Corporation,
his adaptation of his only novel would
go to the world through the great Fox
distribution system—an organization
that reaches the far corners of the
earth. Georges Clemenceau accepted
the offer made by William Fox in pref-

erence to all others, and in spite of
his manifold duties began work on the
screen version of his novel.

That version, now finished, is ex-
pected to be a remarkable contribution
to the screen, not only because of its

tremendous power, but because of the
momentous events that surrounded its

preparation, also because it gives a new
insight into the character of the man
who, having passed his allotted three-
score years and ten. still pursues the
enemies of humanity with the same mer-
ciless skill and wonderful strength that

made him "The Tiger."

Dorothy Phillips and
Holubar Leave "U"

(By Wire to Exhibitors Herald.)

LOS ANGELES, CALIF.—Allen
Holubar, who has been directing for

Universal for some time, will leave that

company as soon as he completes cut-

ting "George Canary" his last picture.

Dorothy Phillips, who in private fife

is Mrs. Holubar, has already left Univer-
sal and it is said litigation is now pend-
ing over their contracts, Mr. Holubar
claiming that certain advertising clauses
in the same were not lived up to.

"Roxy's" Presentation

Of "Blind Husbands"
(By Wire to Exhibitors Herald.)

LOS ANGELES, CALIF.—S. L.

Rothapfel, who recently assumed the

directorial management of the Califor-

nia Theatre has given "Blind Husbands"
the Universal special feature, a most
elaborate presentation. An Alpine vil-

lage was built upon the stage and a

group of yodelers added the proper
touch to the picture's presentation.

Will Spend $250,000

Improving Playhouse
PITTSBURGH. PA.—R emodel ing

which will mean tearing out three walls

and practically doubling the seating ca-

pacity of the theatre, is to be made on

the Liberty theatre, the Rowland and

Clark theatre in Perm avenue, East
End.
The improvements will cost $250,000.

It will give the house a seating capacity

of 2,500 with standing room for 500
more. At present, it seats 1.40C.

LOW ELL ( kSH
Who haw Joined tin- *H7.ni«'k-*H«Tl or-

ganization. Hi* \\h* formerly with
I ni* rrml.

Sol Lesser Signs Two
Stars; to Make Films
(By Wire to Exhibitors Herald.)

LOS ANGELES. CALIF.—Sol Les-
ser, who has heretofore confined his ac-
tivities to exploiting and selling big fea-

tures, is about to enter the producing
field according to report. It is said he
has already signed up George Beban and
Annette Kellermann and is at present
negotiating with Ben Alexander, the ju-
venile actor, who made such a hit in

"Daddy Longlegs." Mr. Lesser is also
trying to get Harry Green, of Orpheum
vaudeville fame, to join his company.
He plans to build a studio in Holly-
wood.

Michigan Exhibitor

Wins Injunction Fight
CAIRO, MICH.— F. H. Schuckert,

proprietor of the Temple theatre, won
the first round of his fight for Sunday
opening when he succeeded in having
an injunction obtained against him re-

moved by the court.
The tight was on a legal question only,

the exhibitor showing that the proper
parties had not applied for the injunc-
tion. It is probable that the Sunday
issue will be one of the questions at the
*pring election.

Prepare to Build New
Theatre at Dallas, Tex.

DALLAS. TEX.—Work of tearing
down the Fakes Company warehouse,
preparatory to erecting the new Hulsey
Theatre has been started. A part of
the property cannot be torn down un-
til January 1 on account of an existing

lease.

Start Work on Theatre
CLINTON, IND.—Work has begun

on the new theatre being built by the
Standard Theatre Company. C. M.
Davidson, of Indianapolis, who superin-
tended the building of the Liberty Thea-
tre in Terre Haute, is in charge.
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Popularity of Realart Stars

And Stories Box-Office Assets
Extended Runs in Foremost Cities of Country Have

Netted Big Returns— General Manager
Woody 's Statement

Clark-Cornelius to

Increase Activities

New Productions Purchased and

Will Be Published at Early

Date
Clark-Cornelius Corporation, whose

activities in the last few months has
been largely concerned with winding up
the affairs of Exhibitors Mutual Dis-
tributing Corporation, has rented the en-
.tire third floor of the new Hooven
building at 117 West Forty-sixth street,

New York, and will be located in their

new quarters shortly after the first of
the year.

Acquire Several Productions

In addition to the negative rights to

the twelve Chaplin classics which were
originally published through Exhibitors
Mutual exchanges and switched to Hall-
mark Pictures Corporation with the sale

of the Exhibitors Mutual exchanges to

Hallmark, Clark-Cornelius has acquired
world rights to several productions
which will shortly be announced for pub-
lication.

"Our plans for expansion as dis-

tributers of and brokers in motion pic-

tures are being rapidly worked out," an-
nounced Mr. Clark, "and we will be
ready for operations in full force soon
after we get into our new quarters."

Building Near Completion

Since the sale of exchanges of Exhibi-
tors Mutual Distributing Corporation to

the Hallmark company. Clark-Cornelius
Corporation and Exhibitors Mutual have
maintained temporary headquarters in

the Mecca building at 1600 Broadway.
The Hooven building at 117 West

Forty-sixth street is nearing completion.
It is a seven-story structure very close
to the center of the film district.

"Miracle of Love" Is

Rialto Xmas Feature
NEW YORK—Cosmo Hamilton's

"'Miracle of Love." after the Cosmo
Hamilton novel of the same name, made
into a six part production by Interna-
tional, and published as a Paramount-
Artcraft picture by the Famous Players-

l

. Lasky Corporation, is the feature offer-

ing at the Rialto Theater for the week of
December 21.

Lucy Cotton.- whose first Cosmopoli-
tan feature is "The Miracle of Love."
and Wyndham Standing, the well known
leading man. head a cast including Ivo
Dawson. Blanche Davenport, Percy
Standing. Ida Darling. Lila Blow.
"Jackie" Saunders and Edwin Earle.

M. Tourneur Moves
(By Wire to Exhibitors Herald.)

LOS ANGELES.—Maurice Tourneur.
who has been making pictures independ-
ently for some time, has signed a contract

to produce at Universal City and will leave

the Goldwyn studio on January 1.

Adds Balcony to Theatre
NEW BRUNSWICK, N. J—A bal-

cony which will seat 500 people is to

be built in the Empire theatre in George
street. The improvement comes as a

result of turning away patrons at nearly
every performance.

Three weeks after Realart Pietures
Corporation had appeared on the hori-

zon with its promise of nationally

knozi'n stars, whose box-office value is

•here recognized ; books and
plays of literary value and popular
appeal; direction and photography of
the best, it had bought a long list of
famous plays and stories and had be-

gun arrangements for tlie contracting

of true of the best kno'wn directors in

the country.

A record of rapid action and big

achievement, this zcas made possible

by exhibitors throughout the nation

who heard the promise of the corpora-
tion and responded with a million and
a half dollars of contracts before the

first picture teas completed.

Popular Trinity of Stars

The trinity of stars who have con-
tracted to appear in Realart Pictures are
not only already famous for their work
on the stage, but they have won equal
fame on the screen. The sponsors of
the new Realart Corporation in signing
up these actresses, were proceeding on
the idea that the combined popularity is

a genuine box-office asset.

Not only did Realart officials know
that exhibitors could cash in on the com-
bined popularity of stage and screen
stars, but they knew further that bene-
fits would accrue to the theatre owners
from capitalizing in pictures the fame
of books and plays that are gems of
literature and have proved their univer-
sal appeal to all classes of people.
Proving that their program was more

than a theory. Realart gave the industry
as its first release "Soldiers of Fortune,"
a picturization of the most famous novel
of Richard Harding Davis. This photo-
play in its world premier at Washington.
D. C, broke all existing records at Tom
Moore's Garden theatre. Thus at its

first stroke Realart vindicated its be-

lief that the most famous stories bring
the greatest crowds.

| To Exhibitors Herald:— |

I I'm glad to see that EX- §

| HIBITORS HERALD is the
j

| big trade paper now. That j

| first page of your "Exhibitors
|

| Bureau" is the real stuff
j

| and will do a lot of good.

Wishing you even more |
| success I am,

Yours very truly, |
H. A. Albright,

§
AMERICAN THEATRE §

1 Butte, Mont.

Extended Run Four Weeks

Such was the greeting which this

photoplay, received in the capital city

that Mr. Moore extended his showing of
Realart Pictures from one week to rive!

Mr. Moore, one of the best known ex-
hibitors in the country has availed him-
self of all the productions which the
company has released up to date. "Sol-
diers of Fortune" continued to break
records in many other cities and has
been acclaimed by many reviewers and
exhibitors as the most outstanding con-
tribution of the year to motion pictures.
The second special production released

by Realart is also a well known story
of a type especially adapted to the pecu-
liar psychology of restless times. "The
Mystery of the Yellow Room," an Emile
Chautard Production, adapted from the
famous French novel by Gaston Leroux,
has proved to be a product that is divert-
ing and perplexing at the same time, and
in this respect is particularly satisfying
to the average taste.

As a complete vindication of its offer-

ing of better stories by well-known
authors. "The Mystery of the Yellow
Room" followed the success of "Soldiers
of Fortune" by shattering the box-office
record of Moore's Rialto theatre, upon
its first Washington presentation, after

having drawn record crowds when it had
a pre-release showing at B. S. Moss'
Broadway theatre in New York. In ac-
cordance with its policy to help exhib-
itors to get the most out of Realart
showings through the medium of ex-
ploitation, Realart has gathered in a 32-

page campaign book, and three or four
supplemental sheets the experience of the
Moore staff in Washington and the Moss
staff in New York, for the use of other
exhibitors.

Famous Books Adapted

The first three vehicles for Realart
stars, adapted from famous stories and
plays, had the fame and popularity of

their original form to back them before
a single reel of film was made. "Anne
of Green Gables." "Erstwhile Susan" and
"The Fear Market" were famous long
before Realart singled them out as un-
usual material for photoplays.

In "Anne of Green Gables." the pro-
ducing company has filmed the essence
of four books that are classics in the

American home. Particularly appealing
to girls and young women, who compose
the great body of motion picture fans
in the country, "Anne of Green Gables"
is also well known because of its long
use in the school system of the nation as
home reading.
Another star production to be released

by Realart is "The Fear Market," adapt-
ed from the stage play of the same name
by Princess Troubetskey. This play had
a run in Broadway four years ago, and
it is a dramatization of an actual situa-

tion which was then engrossing the pub-
lic mind and filling the newspapers. As
such. Realart is expecting the same sub-
stantial response for this story of human

(Continued on page no)
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TENSE MOMENTS FROM "THE LINCOLN HIGHWAYMAN

William Russell, the Fox star, in three scenes from the screen adaptation of Paul Dickey's stage success. A notable cast appears
in Mr. Russell's support.
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OPENING NORTHERN MICHIGAN

First National's Detroit Exchange Sends
Prints of "Auction of Souls to Counties
Which Are Practically Snowbound in Winter

Si::!,iii!ii!iuiiuuiiiiiiiiniiimuiura

First reports from A. G. Decker who
is opening up a pioneer Michigan winter

motion picture field, indicate that the

new territory in which he is working is

one of the greatest business fields that

has been unexploited. It is the upper

peninsula of Michigan which, from early

October until late in April, is snow and
ice bound, and most of the time during

these months is cut off from all train

service. Despite these inconveniences
the first report which has been received
from Mr. Decker states that he has been
doing a clean up business and that he
will be busy until spring arrives.

Hard to Reach in Winter

The upper peninsula has never been
regarded as much of a territory for mo-
tion pictures. In the summer most of

the men folks 'living in the hamlet area-
way in lumber camps or at other em-
ployment, and in the winter dog sledges
are practically the only sure means of

transportation. This last summer, how-
ever, a free lance gave a showing of

"The Auction of Souls" in one of the

larger towns and within two or three

weeks after Harry Scott, manager of

the First National Exchange in Detroit
had received more than thirty requests
for a shipment of the print to various

other places on the peninsula. Each
one wanted it after the winter season
had set in and each held the opinion that

capacity business would result.

Mr. Scott wanted to comply with the

demands yet he did not feel like trusting

the prints to the precarious express serv-

ices that are maintained in the territory

during the winter months. So he de-

cided to send Decker into the territory

with two prints, with instructions to fill

as many dates as possible.

Mr. Decker has just reported, to Mr.
Scott by means of, a letter which was
more than three weeks getting out from

the snow bound territory. So far he has
been doing most of his traveling by
means of horses and sleighs, but in two
instances dog sledges carried him and
his prints to the destinations. The
weather has not been above the zero
mark since he started his "barn storm-
ing." In one instance axes had to be
used to batter the ice off the doors of a
theatre in order to get inside. Lots of

the places have been found without heat-
ing apparatus of any kind, but business
has been capacity at every showing at

prices which have made each town a

profitable engagement although in three

places the capacity of the houses was but
two hundred.

Appreciate Big Feature

"It is a peculiar situation," writes Mr.
Decker. "The people are crazy for en-
tertainment throughout the winter
months. The motion picture exhibitors

have hitherto been confined to badly tat-

tered prints of the cheapest sort, the

kind that exchanges never expect to get

back and don't want on their shelves

Despite the hardship of travel, the news
has spread rapidly that there is a big
feature attraction in the territory and
every day I get new applications. It

isn't necessary to set a date for the

showing. When I arrive the news
spreads from mouth to mouth that "Auc-
tion of Souls" will be shown in town
that night, and capacity business results.

"In one place which could not have had
a population of more than 500 we ran

three shows, one right after the other,

beginning about four-thirty o'clock in

the afternoon. The theatre was emp-
tied after each showing and then crowd-
ed again with new patrons. The follow-

inc morning, in response to requests, I

staged another run of the picture at half

past seven in the morning while I was
waiting for my sleigh. The theatre was
packed again.

"The prices which the people will pay

are extraordinary. They want good pic-
tures and arc willing to pay for them.
Most of the theatres lack any reserved
section but this is gotten around by
charging $1.00 for first admissions. So
many tickets are sold at this price and
after the holders, of these are admitted
a limited number go for seventy-five
cents, and then another limited number
for fifty cents. These three classes of
admissions usually take up all the seat-
ing room. Then "two bits" is taken from
every one else who can crowd into the
tTTeatre."

Hampton Del Ruth Is

At Work on Feature
LOS ANGELES.—Hampton Del

Ruth, supervising director of William
Fox Sunshine Comedies, is busily en-
gaged with the personal direction of a

five-reel super comedy.
Mr. Del Ruth has contracted for the

services of the famous Singer Midgets,
who will play a very important part in

one of the episodes of this stupendous
comedy production.

Possibly four months will be required

to produce the comedy, which will in-

clude the services of all the principal

comedians on the Sunshine lot, as well

as a chorus of two hundred carefully

selected girls.

J. D. Dunmyre Buys
Theatre in Butler, Pa.

BUTLER, PA.—J. D. Dynmyre, own-
er of the Lyric and Grand theatres of

this city, has purchased the Majestic
theatre and will make several improve-
ments in it. All three houses will con-
tinue to be operated at popular prices.

Propose New Theatre
PUYALLUP, WASH—A fine, new

theatre for Puyallup with local business
men as stockholders is the proposition
suggested by W. H. Paulhamus. assisted

by Fred Stewart. At the present time,

Puyallup has two picture houses, one
running daily and the other Saturdays
and Sundays.
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I BLANKET CONTRACTS MEAN EXHIBITOR SUICIDE I

1 A Warning to Theatre Owners Not to Accept

1 Money Advances From Producer-Distributors

MARSHALL FIELD, Americas
greatest retail merchandising
organization, does a larger gross

business in the United States annually
than the largest American motion pic-
ture producing and distributing machine
in the same area. Its annual gross is

from five to eight times as large as the
second largest motion picture organ-
ization.

If you are a maker of gown>. rugs,
laces, gloves; a maker of any of the five

thousand and one things sold to the
public by this great corporation-mer-
chant.
You can always sell Marshall Field if

your goods are fine enough and distinc-
tive enough for Marshall Field to buy.
If your goods are inferior you cannot
sell them to Marshall Field,
In this connection remember:
Marshall Field is large enough and

does a large enough turn-over in any
of a thousand kind of articles to main-
tain its own manufacturing plants for
the sole purpose of supplying its great
retail store. There are certain articles
manufactured by the organization for
its own retail purpose, but in the main
it buys from a free field the pick of
the product-manufacturing markets the
best established quality outputs and
sells these articles to its huge patronage—the largest store patronage in the
country.

But in Motion Pictures

—

In what amazing contrast to all other
businesses is the motion picture indus-
try. Where, in any other field, do you
find the owners of an organization try-
ing to manufacture personally and ex-
clusively the entire product that thev
sell?

Very . few persons on the inside of
this industry have ever sat down and
in cold blood applied a tape measure to
the people in it. Notoriously it is a
known fact that the majority of the
men who are today styled the "produc-
ers" of pictures are obliged to engage
or "hire" their productive brains. Ex-
cept in their publicity, the preparation
of which they pay for, they are no more
the producers of the pictures bearing
their names than they would be quali-
fied to paint great pictures or compose
great music. But they have trademarked
themselves "producers" and backed their
grubstake claims with years of continu-
ous announcement, so, producers they
are, whether they are or not. It is in-
teresting to remember, in England, for
example, that directors are termed
"producers" and the term "director" is

unknown in the picture jargon. In
America the men who produce the
money preempt the title of "producers"
and in our free and easy country, where
we are not over careful of speech, an
equally careless industry lets them "get
away with it-"

But the fact remains that until now,
certain large motion picture mechanisms

By F. B. WARREN
Vice President, W. W« Hodkinson Corporation

have . maintained themselves on product
made within their own organizations and i

have shut the door in the faces of inde-
pendent or outside makers of superior
product to their own. Such organiza-
tions have set out to hire or buy all the
brains they have felt they needed and i

pulled down the curtains in their minds i

on those factors they either could not
hire, or that were securely employed by
other producing mechanisms. i

There isn't a finer way in all the world
to die of dry-rot than to tie a cord
around an artery at the top and another
cord around the same artery at the op-
posite end and then try to live on the i

blood that remains in the artery be-
tween the two knotted cords. A very
large proportion of the motion picture
industry for years has done exactly that.

This stale, stagnant blood is now find-

ing itself called upon to make a life and
death fight with an array of independent
new blood. It does not matter that stag-
nant blood is within the arteries of
seemingly very large and powerful ma-
chines. To become large machines, such
organizations have had to create vast
overhead operating mechanisms and
operating expenses; to attain their vol-
ume of business they have also created i

a disproportionately large volume of
operating costs and you can be very
certain that these ghastly and ghostly

costs haunt and ride through the dreams
of those who have incurred them.

Which Leads to the Exhibitor

Every word that I have written down
to these and all that are to follow have
their meaning for the exhibitors of mo-
tion pictures. The exhibitors are the re-

tailers of our product to the public. It
is the job of the retailers in any busi-
ness ever created to buy the best goods
they can find and sell the best to the
public that wants and is ready to pay
for the best.
The exhibitor who is asked to buy

under a blanket contract everything that
any one or two producers are making;
the exhibitor who is being asked to sell

a controlling interest in his theatre to a
producer-distributor as a means of tying
in that producer's product exclusively;
the exhibitor who is either tying in or
selling out himself

—

What can }-ou say of him, about him,
or to him to make him taste the slow
but sure poison that he is drinking?
The exhibitor who accepts loans or

advances from a producer-distributor
with which to enlarge or rebuild his

theatre, contracting in return to book
only the pictures of his money-lender

—

What can you do to prove more
clearly to him that he is committing
suicide?

^9
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Kirkpatrick Declares Theatres
Must Stay in Exhibitor Hands

Robertson-Cole Executive Predicts That Financial
Alliances Which Hope to Dominate Motion

Picture Field Will Fail

Declaring that it is the firm intention

of Robertson-Cole to back the independ-

ent idea in the production of motion pic-

tures, A. S. Kirkpatrick, vice president

of the distributing corporation, predicts

that combinations and financial alliances

which intend to dominate the motion
picture field will fail of their purpose.

He expressed confidence that the inde-

pendent exhibitor will defeat the efforts

of any who seek complete control.

"This is particularly true of any finan-

cial combination which attempts to re-

sort to the squeeze-out method of han-
dling exhibitors or who otherwise
attempt to introduce financial rough-
stuff, "Mr. Kirkpatrick declared. "This
industry has developed in independence
and it has developed in a far greater
measure than any other industry because
of that fact.

"We must assume that the natural re-

sult of absolute domination would mean
the standardization of production. It

would mean a set allowance for each
production. It would mean a set pres-
entation of each picture, and a definite
schedule of prices and needless to say
those who dominate would not come
out second best in any such arrange-
ment.

Would Stifle Artistry

"Standardize production and you
throttle the freedom of action, the free-

dom of artistic development essential to
the motion picture. Follow it with any
attempt at making theatres throughout
the country uniform in details and you
kill the initiative of the creators who
have made the motion picture what it

is. If this domination had been com-
pleted a few years ago where would
Grauman. Rothapfel, Reisenfeld, Tom
Moore, and the other big figures of
presentation be today? Where would
the wonderful presentations that mark
the theatre be today?

"In the first place the real boss of
the industry, the public, will revolt

the moment this creative faculty of the

business is stifled. Public opinion would
wreck the mightiest financial effort to
dominate the motion picture field in the
manner in which a few so fondly dream
it can be accomplished. But such a situa-

tion will never come to pass. It will be
stopped by its own failure very early in

the game. The independents are too
powerful today to be even slightly affect-

ed by these schemes.
"Combinations of capital for the pro-

duction of motion pictures is not
however a weakening thing. On the
contrary it is strengthening. Similar com-
binations for the exhibition of motion
pictures is a strengthening aid, in fact,

both are the natural developments of

the rapid and great growth of both
branches of the business.

"It is when these combinations en-
deavor to become monopolies that they
seem menacing, but it is just at that
time that they cease to be a factor, for

they have then arrived at the moment

\. v KIRKPATRICK
\ ire-prt'Midcnt find k«*iiitiiI iiiiiiuiKrr of
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of death. No combination which at-

tempts a monopoly in the motion pic-

ture industry can live for a day after

its intent becomes apparent.

Independence Guarantees Future

"Fostering everything which makes
for the honest and fair development of
the business with regard for the interest

of all concerned Robertson-Cole will

continue in the future as in the past to

lend every particle of its influence and
good will to the men responsible. It

will support freedom of development in

production and exhibition in every way
because it is certain that freedom is the
secret of the succes>ful past and the

guarantee of the future.

"And in the meantime I feel certain

that the possibility of monopoly is as

remote as it ever was and is dangerous
only to those who think about it with
favoring and longing thoughts.

"All this is nothing new in the Rob-
ertson-Cole policy. Since our entrance
into the domestic field as bankers to the

producer more than a year ago the trade
well knows the independent producer
has had our encouragement and support.

We have made every effort to assist

those who, with the good of the industry
ever at heart, have been striving to make
pictures of an increasingly high standard
of excellence.

"In fact this sort of financial support,
this knowledge that an organization of

tremendous financial resource was en-
couraging the development of the inde-

pendent producer, has been one of the

influential factors in bringing to its high
standard the creation of independent
productions. With others holding the

(Continued on page no)
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CONCAVE SCREEN IS

TRIED IN NEW YORK
NEW YORK—A motion picture

screen that is said to give the pictures the
third dimension—an appearance of the
thickness or depth—and does not strain
the eye is the promise held out to the
group of scientists and motion picture
experts who were present at an exhibi-
tion of the new invention at the Rivoli
theatre last Thursday. Dr. J. Louis
Pech. head of the faculty of medicine at
the University of Montpellier, France,
is the inventor.
The screen is built on a scientific prin-

ciple that takes into account the con-
struction of the eye, utilizing the princi-

ple of perception. It docs not require
any chemical or other changes in the
material, depending for its success en-
tirely on the physical principles in-

volved. It is concave, instead of flat, as
at present. According to Dr. Pech the
new screen relieves all the eyestrain that

the present screen is said to cause.

Theatre Changes Hands
Three Times in Week

LITCHFIELD, ILL.—After being
sold three times within a week, a local
motion picture theatre, known succes-
sively as the Lyric, Miller and Strand,
is to be dismantled. The final purchaser
was W. D. Kneedler, owner of the Gem
theatre, a rival house. He will dis-

pose of the equipment and close the
house.
The theatre was first sold to T. F.

Miller, who operated it only three days.
It was then purchased by Brawley and
White, who in turn sold it to W. D.
Kneedler.

Dale Loomis Controls

All Theatres in Peru
PERU, IND.—By purchasing the

Colonial theatre, Dale Loomis now
owns all four theatres in this city, the
Wallace, Victoria. Isis and Colonial.
The Colonial will be redecorated and
the name will probably be changed.
The admission will remain at ten cents.

Citizens Will Build

Theatre at Torrance
TORRANCE, CAL.—With the town's

only meeting place about to be con-
verted into a flat building, citizens have
formed the Torrance Auditorium Com-
pany and will build a structure which
will include a theatre with' a seating
capacity of 500.

New Toledo Theatre
TOLEDO, O.—A new motion picture

theatre will be built on Lagrange street
between Central avenue and Park street,

by the LaGrange Amusement Company,
incorporated at $100,000. It will seat

1,500.

Build at Port Arthur
DALLAS, TEX. — A local architect

has completed the blueprints for the
Julius Beutzer motion picture theatre at

Port Arthur. The theatre will cost

$30,000.
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Sydney S. Cohen in Warm Retort
To Editorial in New York Globe

Exhibitor Challenges Statement That Screen Has Not
Advanced—Resents Criticism of Theatre

Owners and Patrons

Peggy Shanor

Recently,- the New York Globe
printed an editorial statement which
was regarded by the majority of ex-

hibitors as not only unfair but insult-

ing to theatre ownersand their patron-

age.

Sydney S. Cohen, president of the

Xew York Exhibitors' League, was
one of the first to take up the matter,

and replied at length.

His letter to the Globe quotes the

original editorial sufficiently to explain

its contents. It is a forceful defense

of the screen worthy of consideration.

Mr. Cohen's letter in full is as follows:

To the Editor of the New York Globe:

As the president of the Motion Picture

Exhibitors' League of New York State

and on behalf of the fifteen hundred

screen owners of New York State, I

desire to reply to certain statements and

insinuations contained in an editorial

article printed in your issue of Decem-
ber 8.

In the course of that article you say-

that in spite of some technical improve-
ment "the intellectual level of the pic-

ture has remained about the same." You
then go on to say " Drop into any theatre
any day and you are apt to find turgid
emotion, sickly sentiment, a pompous
and pathetic lack of humor, and a fixed

] idea that violence and action are iden-
tical. The reason for this lack of im-
provement is obvious; pictures are made
not to suit public taste but the taste of

exhibitors. The latter will -rent only
those films which they regard as "sure

fire.' And, being human, they are likely

to select pictures they themselves en-
joy." Eermit me to say that any ex-
hibitor who will allow himself to be
governed by his own taste (.good, bad or
indifferent) in the selection of his pro-
grams, irrespective of the desires and
demands of his patrons, will not stay in

business long. The admisions are paid
not by the exhibitor, but by the public.

There is no form of amusement which
is more keenly responsive to public
taste and sentiment than the motion pic-

ture. The screen is the most faithful

reflection of the taste, the intelligence,

the sentiments and both the ethical and
aesthetical standards of the American
public.

As an exhibitor of many years stand-
ing and consulting with my brother ex-
hibitors who believe your article to be
both unfair and unintelligent, I am pre-
pared to say that the American public
has good clean tastes, that it always
prefers the wholesome, that it insists on
decency, that it loves optimism, that it

enjoys good rollicking comedy, that it is

intensely interested in all the great
problems of the day and thoroughly ap-
preciates the treatment of great themes
dealing with present-day questions in a
skillful dramatic manner.

No doubt there are inferior pictures,
just as there are inferior books and in-

ferior newspapers. No doubt there are
some exhibitors who are not fully alive
to the possibilities and responsibility of
their calling, just as there are undoubt-
edly some editors who are out of touch
with their own readers and who fre-

quently mistake their own preconceived
notions for an expression of sound, gen-
uine public sentiment.

Let's be fair and judge the motion
picture screen by facts and figures. I

am willing to accept your challenge and
step into any theatre any day. Take,
for instance, the big motion picture
theatres on Broadway. If you desire it

I will make a list of all the features that
have been running during the year now
coming to a close, at the Strand, Rialto.

Rivoli and Capitol theatres, and you will

find that almost without exception the
themes of the various features have been
selected from classics and standard fic-

tion, American. French, Italian, German.
Spanish, etc.

There is one statement in your edi-

torial which I cannot overlook. You say
*'just because part of our public is at

the intellectual level of European peasant,
stock from which it is descended is no
reason why all of us should be doomed
to suffer from a screen devoted to work
on the dime novel level." Have you
ever stopped to consider that this

European peasant stock which you so

much affect to despise has given to the

world some of the greatest artists? If

your duties permit looking at an art en-
cyclopedia and discover for yourself how
many great artists, sculptors, painters,

poets, actors, dramatists, architects,

were born of this peasant stock of Eng-
land, Italy, of France, of Spain, of Hol-
land and of Germany. Unless I am very
much mistaken this stock has also fur-

nished the world with some great edi-

tors, both here and abroad.
Let me call your attention to the fact

that all the masterpieces of classic lit-

erature have been filmed with great ar-

tistic skill. Thus, Dante's "Divine Com-
edy" has been put in films with such
reverent scholarship on the part of the

directors that the King of Italy con-
gratulated them on 'their success. Hom-
er's "Odyssey" and "Iliad" have been filmed

and very nearly all of Shakespeare's
plays. In reviling the motion picture

you do not cast any aspersions on the

exhibitors, but you indict that vast ma-
jority of Americans who visit the motion
picture theatres of the country number-
ing many million night after night.

In spite of persistent and unscrupu-
lous agitation on the part of the pro-
fessional reformer extending over a
period of fifteen years, only four states

out of forty-eight have adopted censor-
ship. If you will go to the trouble of
procuring the annual reports of these
censorship boards in the states of Kan-
sas, Ohio. Maryland and Pennsylvania,
you will find that, judged even by the

censorious censor the motion picture
(Continued on page no)
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Miss Shanor will appear as the "villainess
with a heart" in the Supreme Pictures
Corporation serial, now nearine com-
pletion.

Grand Rapids Theatre

Men Fight Censorship
GRAND RAPIDS, MICH.—Local

theatre owners are putting up a deter-

mined fight against the proposed local

censorship of motion pictures. Clar-

ence L. Dean, manager of the Empress
theatre, and Charles H. Seaman, general
manager of the Consolidated Theatres,
Inc.

Theatre men usually receive their film

about 1 o'clock in the afternoon and
the matinee performances open at 2

o'clock. Any censorship would work a

great hardship.

Plans 8250,000 Theatre
For Oklahoma City. Okla.

OKLAHOMA CITY. OKLA.—That
H. C. Brice, proprietor of the Strand,
recently closed when the location was
re-leased, is prepared to erect a

S250,000 theatre building if a suitable

location can be secured is the substance
of an advertisement recently appearing
in the newspaper here. He states that
he offered $9,996 rent per year for

(
a

99-year lease on a desirable location
down town.

Cairo Ministers Seek

Sunday Closing Laws
CAIRO, ILL—Rev. S. C. Hathaway

of the Presbyterian church and other
Cairo ministers and church workers
have drafted an ordinance aimed to

prohibit the Sunday opening of thea-
tres. They also ask that no business
of any nature be allowed to operate on
Sunday.

Florida Theatre Closes
HOPKINS. Fla.—Because ' of the

burning of the electric plant, the Cres-
cent theatre, managed by R. Henley, has
been compelled to close.
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CELEBRATED PLAYERS ENDS ITS BIGGEST YEAR
Ckic ago Corporation Takes Its Place A mong' the

Largest Independent Film Exchanges of Nation

CON'CLL'DIXG the most successful
year in its history and with the
prospect of further expansion and

extension during the coming twelve
months of 1920, the Celebrated Players
Film Corporation of Chicago has taken
its place among the great independent
film exchanges of the United States.
During the seven years of its existence,

its history has been one of steady and
healthy growth. Despite business de-
pressions, epidemics, and fuel restric-

tions, this advancement has never been
seriously interrupted.
Each year has found a larger number

of clients on the company's books, an
increase in the number of subjects han-
dled and. necessarily, a corresponding
expansion of the sales and clerical forces.

* * *

Today, the Celebrated Players Film
Corporation quarters in the Film Ex-
change Building has become one of the
"show places" of the trade. Film ex-
ecutives, stopping in Chicago on business
errands or to break their trip from coast
to coast, seldom miss the opportunity
to 'drop in.'

Sales methods and exploitation ideas,
formulated by the Celebrated Players
organization, have been adopted by many
of the leading independent exchanges of
the country. In many instances, entire
campaigns for special features originat-
ing at the Celebrated Players exchange,
have been adopted in all parts of the
country by independent exchanges con-
trolling rights :n other states to the
feature.

With the idea of thoroughly covering
the territory it serves, the Celebrated
Players Film Corporation has limited its

activities to two states—Illinois and In-
diana. Throughout the two. it would be
difficult to find an exhibitor who does
not book some subject through the ex-
change in the course of a year.

* * *

Celebrated Players list 1.100 theatres
in Illinois and Indiana as '"regular cus-
tomers." Its hold on the Chicago terri-

tory is best indicated by the fact that
•>80 Chicago theatres are showing the
Christie one-reel comedies.
One of the crowning achievements of

the exchange in the closing days of 1919
was the signing of a contract with the
Playhouse, one of Chicago's best known
first-run downtown theatres, whereby be-
ginning December 21. the Christie come-
dies will be given week runs permanently.

J. L. Friedman, president and general
manager of the exchange, with his usual
shrewd judgment of exhibitor needs,
anticipated the demand for short sub-
jects long ago.
The result was when the recent

clamor for one and two reel subjects
came, the Celebrated Players exchange
was one of the few independent ex-
changes which had sufficient film to sup-
plv its clients.

» * *

In constant touch with the leading
producers for the state rights market.

Mr. Friedman immediately closed con-
tracts for many of the best short sub-
jects offered including a series of strong
serials.

Aside from the business judgment of
its president and the efficiency of its

organization, there are many conditions
which have contributed to the building
up of the Celebrated Players exchange.
From the start, it has been the ex-

change's policy to provide clients with
every possible aid in the exploitation of

its subjects. Complete press plan books,
novel paper, attractive stills, and unique
lobby displays have been provided. Sales-
men have been trained to give the ex-
hibitors exploitation hints.

* * *

The Celebrated Players exchange has
always taken the responsibility of cre-

ating a public demand for its subjects
by comprehensive and studied advertis-
ing drives on billboards, through news-
papers, and by the use of cleverly con-
structed dodgers.
One of its most popular innovations is

the printing of its announcements in

the form of an exhibitor's booking book.
The booklets are not only an effective

advertisement for the exchange, but are

a great convenience for theatre owners.
* » »

Christie Comedies in one reel, pub-
lished weekly, and the Christie Specials

in two reels, published every' four weeks,
feature the list of short subjects now
being offered. The list is one which can
be equalled in few exchanges of the

country.
Included are:

Christie Comedies in one reel, weekly.

Gayety Comedies in one reel, weekly.
Hank Mann Comedies in one reel, 12

only.
Jungle Comedies in one reel. 10 only.

Christie Specials in two reels, every

fourth week.
Hank Mann in two reels, every second

week.
Hall Room Boys in two reels, every

second week.
Andy and Min in the Gumps, half reel,

weekly.
Educational Film Corp. Scenics. every

week.
Chester Travel Pictures, every week.
Gaumont Pictorial, every week.
Gaumont News, every week.
Gaumont Graphic, every week.
Topical Tips, every week.
Atlas-Educational "Weekly, every

week.
Photoplay Screen Supplement, every

fourth week.
In the serial line, the Celebrated Play-

ers exchange is offering a similar im-

pressive list headed by "Sl.000.000 Re-
ward" and including "The Fatal For-

tune." starring Helen Holmes. " The Car-

ter Case." featuring Herbert Rawlinson
and Margaret Marsh. "Houdini," and
"The Hand of Vengeance."

scenes from three < hrislie comedies. Top—"Bobby** Baby." Center—"Kidnaping
Caroline." Bottom—"Two V. M. ' Dis-
tributed hv Celebrated Plaier* in Mid-
West.

Hall Room Boys Are
Popular in Chicago
And Nearby Cities

The Celebrated Players Film Corpora-
tion of Chicago, which owns the Illinois

and Indiana rights to the Hall Room
3oys' Comedies, has found them among
the most popular comedies it has offered

during the current season.
For the past fourteen years in upward

of 100 newspapers throughout the United
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States, a cartoon strip created by H. A.
MacGill has depicted the activities of
these two boys.
Throughout Illinois and Indiana, thou-

sands have followed the adventures of

the two characters from day to day in

the newspapers and have welcomed the
opportunity of seeing them perform on
the screen.

Have Original Posters

For "$1,000,000 Reward"
The Celebrated Players Film Corpora-

tion, which is to distribute the new-
Grossman serial "$1,000,000 Reward," in

Illinois and Indiana, is prepared to fur-

nish exhibitors with a collection of strik-

ing and original posters for their ex-
ploitation campaigns.

In addition to photographic likenesses
of Lillian Walker, Coit Albertson, Wil-
liam Pike and other featured players,
there is a twenty-four sheet to be used
in a teaser campaign as well as one-
sheets, three-sheets, and six-sheets for
each separate episode.

Albert Warner Tours

Country With Serial

Film " The Lost City 1

Albert Warner, of Warner Brothers,
who have the American and Canadian
distribution rights of Selig's wild ani-
mal serial, "The Lost City," has started
on an extensive trip throughout the
country, visiting the larger cities where
he will arrange trade showings for the
state-rights buyers, and also invite the
exhibitors of the first-run theatres to
see the first three episodes which he will
have with him.
The intinerary of the trip calls for

stops of three and four days in the fol-
lowing cities: Pittsburgh, Cleveland, In-
dianapolis, St. Louis, Chicago, Milwau-
kee, Minneapolis, St. Paul, Dr. Moines,
Kansas City, Denver, Salt Lake City.
San Francisco, Los Angeles and Dallas.
The trip is being made by request of

the state-rights buyers of the country
who are interested in the serial, but can-
not make the trip to New York to view
the picture. Not only are the state-
rights buyers interested, but the first-

run theatres throughout the country
have been sending wires and letters
inquiring about the serial.

Mr. Warner states that those who
have been under the impression that
serials are low-brow entertainment will
change their view when they see "The
Lost City."

During the trip, Mr. Warner will make
arrangements for a newspaper and bill-

board campaign that will reach from
coast to coast. It will also afford Mr.
Warner the opportunity to get the views
and ideas of exhibitors to exploit the
serial on a big scale. A co-operative plan
of exploitation between the Warner
Brothers and the exhibitors will be ar-
ranged. To those who are interested,
mail sent to Mr. Warner in care of the
First National Exchanges through-
out the country, will be delivered to
him.

Traverse Film Completed
Madlaine Traverse, Fox star, having

completed "What Would You Do?"
Denison Clift's original story, is taking
a short vacation.
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j Celebrated Players
"Stunt" Is Success

For the purpose of advertising
I its new serial "$1,000,000 Reward,"

I the Celebrated Players Film Cor-
poration issued a small dodger
with the wording "$1,000,000 Re-
ward for the sale return of Betty £

Thorndyke to Pietersdorf, South
I Africa, for further information

apply to P. O Box."
An idea of the thoroughness

I with which they were distributed j
j is contained in the following letter j

received from Terre Haute, Ind.:

"I would kindly ask you to give
me some Information with reference
to enclosed slip. I am somewbat
carious to know what this is about,
as I happen to have the same name.
We are debating- here at home
whether It Is to be a picture or what.
At any rate. If you would take the
time to advise me I would appre-
ciate It."

The letter was from S. Peters-
dorf of Petersdorf's, Inc., 620
Wabash avenue, Terre Haute, Ind.
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Merit Film Exchange
Owns Chicago Rights
To "Do the Dead Talk"

D. Padorr, manager of the Merit Film

Exchange at 207 South Wabash Ave.,

Chicago, announces that he has acquired

the Chicago rights to a new super-pro-

duction, "Do the Dead Talk?"

The picture is presented by the Ebony
Film Corp., also of Chicago, and deals

with one of the most absorbing topics

of the day. It is said to be a feature of

the first order and according to reports

should go over big at the present time.

Mr. Padorr is a little uncertain of his

publication date but states that it will

probably be around January 15, depend-
ing on a few details yet to be worked out.

He announces an extraordinary pub-
licity campaign about to get under way,
and, to quote his own words, "The time
has passed when all that was necessary
for an exchange manager was that he
deliver a picture to the exhibitor and
perhaps give him one or two hints on
putting it over. I intend to go direct to

the public with my campaign and when
I sell an exhibitor this picture he will

know that besides the bare production
he is also getting the public sentiment
which has already been aroused."

Farnum to Appear in

"Challenge of the Law"
Announcement is made by Fox Film

Corporation that William Farnum will

be seen in E. Lloyd Sheldon's original

story, "The Challenge of the Law,"

which has just been purchased for the

popular star. It is a story of the Royal

Northwest Mounted Police.

After reading the story Mr. Farnum
and his director, J. Gordon Edwards,
pronounced it an ideal story, supplying

the full-blooded virile type of role in

which the former has scored his most
emphatic successes.

Fox Leases College

Point Studio While

Finishing Building
Fox Film Corporation has leased the

studio at College Point, L. L. making
the fourth studio in Greater New York
that the concern has under lease. With-
in the last fortnight Fox leased the old
Biograph studio on East 175th Street in

the Bronx. In addition to these two
studios Fox is using the big studio on
west 61st Street and two studios at Fort
Lee, N. J.

In the West seven companies are en-

gaged in creating Fox entertainments
Buck Jones is out on location workin
under the direction of Charles Swickar
in a visualization of Harold Titus' story
"The Last Straw." Tom Mix is workin
with Cliff Smith on H. H. Van Loan'
original story, "3 Gold Coins." Mis
Shirley Mason is being directed by Scot
Dunlap in her first feature for Fox, whic
is the screen version of Pearl Dole
Bell's famous story of circus life, "He
Elephant Man." Gladys Brockwell, th

"girl of a thousand expressions," agai

is under the direction of Edward J. Le
Saint, and is making a picture based o

Charles Reade's "White Lies." Madlain
Traverse, under the direction of H. *

Mitchell, is making "The Penalty," b

Henry Clifford Colwell. at the Holly
wood studio. William Russell, dirccte

by Emmett J. Flynn, is at work in Ar
zona in another Harold Titus story

"Shod With Fire." Peggy Hyland i

being starred in "The Official Chaperon
from the pen of Natalie Lincoln.

In addition to the companies makin
the regular Fox features, there are fiv

companies on the Fox lot at Hollywoo
making Sunshine Comedies under th

supervising direction of Hampton De
Ruth.

Capitol Theatre Books
Robertson-Cole Scenic

Proof of the soundness of the Rob
ertson-Cole prediction that the comin
year is to witness a greatly widene
popularity of short subjects is shown i

the contract which the new Capit

Theatre, the largest house in the world,

has just closed with the Robertson-Cole
Distributing Corporation for the show-
ing of the first ten of the Robertson-
Cole Adventure Scenics.

The Capitol, which, since its opening

has been the talk not only of the metro-

polis, but of the country, because of its

progressive and revolutionary program
ideas, leads the New York field in bid-

ding for the scenics.

"The Robertson-Cole Adventure
Scenics appealed to us on first screening

as a unique series, which would inter-

est our patrons." Edward Bowes, man-
aging director of the Capitol said: "Not
the least element in choosing these pic-

tures was the human interest which has

been artistically woven throughout. The
scenics seem to us quite individual and

inviting."

Solax Laboratory Burns
(By Wire to Exhibitors Herald)

NEW YORK CITY—The Solax Lab-

oratories, located at Fort Lee, N. J.. were
entirely destroyed by fire on Saturday
morning. December 20. It is estimated

the loss will amount to over $100,000.
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N<>
doubt a special performance fur New War"*

Eve is a part of your schedule lor tlie week. No
doubt you have already advertised it extensively,

picked your show with especial attention to its fit-

ness lor tin- occasion and added professional talent

to lend a touch of the unusual to the affair.

Shows of the sort are not hard to manage.

The audience is in jovial mood. It- members are

not in a hurry to get home. They plan on a long day

of rest on the morrow. They have laid aside the bur-

dens of a year. They are not anxious t<> shoulder

the hurdens of another year hefore it is absolutely

necessary.

It is a pour show indeed that will not please such

a gathering. The one that you have carefully selected

will make the night mie long to lie remembered.

Make it that.

And drive home the point that yon are responsible

for it.

Don't leave it all to the show. Meet the people

as they come in. Talk to them. And meet them

again as they go out. Talk to them again. Wish

them the usual things, but make your wishes connect

up with the show they have just seen. You can use

the connection advantageously in the days that fol-

low.

•'HIS WIFE'S FRIEND" ( Paramount-Artcraft)

follows closely the lines of former Thomas Ince-

Dorothy Dalton productions. The same rich cos-

tuming and staging, excellently photographed, the

same serious plot logically constructed, the same big

moment at the end—all are there. This production

is on a par with the best of the series.

•A DAY'S PLEASURE" (First National)

elicited genuine laughter from late Christmas shop-

pers at the Randolph theatre, in Chicago's "loop."

This despite music that should receive attention

from the management of the theatre. "Shoulder

Arms" and "A Dog's Life" are the only works of

( haplin that surpass it.

\\IY BUSBAND'S OTHER WIFE" (Pathe) is the

best of the J. Stuart Blackton contributions to the

Pathe cbedule. It has a superior story, is well directed

and unfolds logically. Cause and effect are its domin-

ating influences. Robert Gordon and Sylvia Breamer

are the featured players and surpass anything they

have done to date.

'"PICCADILLY JIM" (Select) introduces Owen

Moore as a Selznick star and promises much for his

future in that connection. The rule a.-signed him fits

as though cut to measure. There is no question of

its pleasing. Zena Keefe, scheduled for individual

starring honors a little later on, impresses favorably

in support.

•The Keud" (Fox) presents Tom Mix in a story of

tin West and South that will be regarded by many
as the best of his work to date. The feud plot is

familiar, it is true, but here it has been manipulated

to excellent advantage. The play will please gen-

erally.

•T11K CINEMA Ml'RDKR"" i Paramount-Art-

craft) brings to the screen without loss the Cosmo-

politan story of the same name by E. Phillips

Oppenheim, than whom there is no more adept in-

ventor of crook fiction. Marion Davies does the best

of her career in the leading role. The story's his-

tory should bring attendance. The picture will

satisfy.

"THE LION MAN"' (Universal) begins well. If

the fifteen episodes conform to the first three the

serial should leave in its wake a train of satisfied

box offices. Jack Perrin and Kathleen O'Connor,

newcomers, are altogether pleasing and skilled play-

ers both. There are many angles of the production

that may be advantageously capitalized in advertis- I

ing.

"TWELVE-TEN" (Republic) comes from the

nwrseas workshop of Herberl Brenon, a director for-

merly of some note in America. Marie Doro, who

once made pictures for the Paramount program and

gathered followers in so doing is the star. She has

lost none of her ability. So is the director's work-

as of yore. Yet the production has the foreign flavor,

in however slight degree, that may not be wholly

conducive to success during its American presenta-

tion.

"THE CAPITOL" (Arteo-Hodkinson) is an ex-

pert picturization of Augustus Thomas' stage play.

l>eah Baird is the featured player and worthy of the

distinction. The fame of the stage production should

be a valuable asset to advertisers. The picture will

bear out promises made for it.
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Owen Moore in

PICCADILLY JIM
Five-part comedy-drama; Select.

Directed by Wesley Ruggles.
Published December 28.

OPINION : Owen Moore scores a de-
cided hit in his first Selznick starring
vehicle. These Moore boys act with a
sureness that is winning them a vast
screen following. FT G. Wodehouse's
story which first appeared in the Sat-
urday Evening Post is in that author's
best vein and supplies Moore with a

part especially well suited to his tal-

ents. As the society "dandy" he is at
all times fascinating and convincing.
Zena Keefe appears to advantage op-
posite Mr. Moore and her work in this
picture fully justifies Mr. Selznick's se-
lection of this little actress for stellar

honors.
Sumptuously mounted, with beautiful

photography throughout, the picture is

• bound to please the most fastidious.
Wesley Ruggles has made the most of
the material at hand and readers of the
story will readily recall what oppor-
tunities it offered. Let us have more
Owen Moore plays of this type.
SYNOPSIS : Jim Crockett, known as

Piccadilly Jim, realizes what a cad he
has become, through the casual remark
of Ann Chester. He very much desires
to appear at his best in Ann's eyes and
resolves to make a man of himself. He
goes to America, where he secures em-
ployment as a reporter. His failure to
make good provides him with the op-
portunity to remain in the household
where Ann lives and thus he is able
to be near her. Through the step-
mother Ann learns that the man she
loves is none other than Jim, whom she
has made herself loathe. The outcome,
of course, is a happy one.

Sylvia Breamer in

MY HUSBAND'S OTHER WIFE
Five-part drama; Pathe.
Directed by J. Stuart Blackton.
Published January 4.

OPINION: J. Stuart Blackton, who
produced "My Husband's Other Wife"
for the Pathe schedule has contributed
an unusually interesting and out-of-the-
ordinary screen play and one that will
fit in nicely with any program and give
a very satisfactory evening's entertain-
ment. The story which was written
by Stanley Olmsted is somewhat unsual
and for this reason holds one's atten-
tion to the last foot.
A typical Blackston cast interprets

the various roles. Sylvia Breamer is

particularly well suited to the role ac-
corded her while Robert Gordon, who
co-stars with her, as the young play-
wright, gives a splendid characteriza-
tion. Warren Chandler appears as the
husband and a more convincing por-
trayal could not have been given. Little
Mary McAvoy appears to advantage as
"the other wife."

In settings and lighting effects the
picture leaves nothing to be desired.
SYNOPSIS: Adelaide Hedlar's head

has been turned by flattery and a coterie
of admirers that alwavs follow a foot-

A scene from the Selenick picture, ^Picca-
dilly Jim," starring Owen Moore (Select)

light favorite. Her husband unable
longer to endure the false position into
which he has been drawn by his actress-
wife, asks her to give up the stage and
become his helpmate. She refuses and
subsequently obtains a divorce. The
husband goes to the mountains to for-

get where he meets and falls in love
with a young woman, whom he finally

marries. But he never could forget
Adelaide and she, realizing her mistake,
follows him to the mountains. When she
discovers that he is married and her
coming threatens to destroy the moun-
tain girl's happiness, she displays her
real character and buries her sorrow and
disappointment.

Leah Baird in

THE CAPITOL
Six-part drama; Artco.
Directed by George Irving.

Published by Hodkinson.

OPINION: .To followers of the

stage the plays of Augustus Thomas
are what the works of Shakespeare are
to the student of book drama and the
poems of Dunsany to those who go in

for the modern verse. Consequently,
few plays receive as valuable word-of-
mouth publicity. Few draw as goodly
attendance upon their opening night as

a screen production.
Properly advertised, there should be

no question of the drawing power of

"The Capitol." Stress should be laid upon
the fact that Augustus Thomas wrote
the play and that it deals with life in

the national capitol. Great interest

centers upon that city at the present
time. This interest will make for busi-

ness where the picture is exhibited.

Leah Baird. the featured player, is

called upon to portray three roles. The
stunt, of which many producers would
have made much ado and executed in

involved stvle. is used as a necessitv, not

as a feature. Such double exposure as
is required is of fine quality. *»

The star's performance is in every in-

stance satisfying, the somewhat trying
characterization being accomplished
realistically and according to story de-
mands.
Downing Clark, Alexander Gaden and

Robert Haynes deserve special mention
for their delineation of imporatnt char-
acters.

The story is an engrossing one,
logically told in action rather than sub-
title. It should be thoroughly ex-
ploited, in which case it should prove a
money attraction.

SYNOPSIS : Margaret Kennard, whose
husband's devotion to his work has led

her to become dissatisfied with her home
life, takes her baby with her when she
elopes with James Carroll, a man of
goodly exterior, who proves, upon closer
contact, a thief and altogether unprin-
cipled. She soon leaves him and places
her child in an institution. Congress-
man Blake is opposing a ring of pro-
fiteers whom Carroll is aiding. Margaret
has married Blake and Carroll makes
capital of their past relationship to

force her to aid him against her hus-
band. Matters reach a crisis and she
routs her enemy by threatening to dis-

close all and effect his arrest. After
which comes a general understanding
and happiness for all.

Dorothy Dalton in

HIS WIFE'S FRIEND
Six-part drama; Paramount-Artcraft.
Directed by Joseph DeGrasse.
Published January 2.

OPINION: One of the fixed quan-
tities of American screen entertainment
is the Thomas Ince-Dorothy Dalton

photoplay. They are all different, yet
all of a piece. Certain features are part

and parcel of each and all of them.
There is always a rich background,

luxurious furnishings and finely selected

exteriors. There is always a cast of

well-groomed players, all expert in the

work for which they are chosen.
There is always a plot, a very' promi-

nent plot. Never, in this series, is the

plot a skeleton upon which to drape
incidents and sets. It is always the

dominant factor of the composition,
necessitating and justifying such other
features as are present.

In this production, the latest of the

series. England is the locale. It is an
England true to film tradition. Few film

followers know another. Xo other would
~erve as well. It is a splendid England,
a beautiful England, the sort of England
Americans believe in.

The plot is also English. It deals in

matrimony, love and the usual co-related

institutions. By sheer force of logical

construction, steady development and
deliberate piling up of cause and effect,

the picture holds attention until the

ultimate rectangle has passed the aper-

ture plate.

The rating of pictures that cling to a

standard is a trivial matter. The stand-
ard is what counts. If you have used
the star's productions with success in

the past you will be pleased to know
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that the present one is -on a par with
the best.

SYNOPSIS : Lady Marion Grimwood
finds litle congeniality in her union with
Sir Robert Grimwood and welcomes the
innooent attentions of John Hermitage
when he shows an interest in her. The
sudden death of her husband by drown-
ing is apparently explained when she
receives a note purporting to set forth
that her husband knew of her attach-
ment for Hermitage before his death.
While she ponders over this, unwilling
to believe it in its entirety, she is at-
tacked by Sir Waverly, whose attempt
to kill her is balked. It is then discov-
ered that an Oriental, Ling Foo. is the
possessor of a poison which paralyzes
will power. This, it is discovered, was
the cause of Sir Robert's death. Their
last obstacle removed, Marion and
Hermitage look forward to a life of hap-
piness.

sell a patent upon which he has spent
the better part of his life, and drowns
himself. His orphaned child Marie is

adopted by Lord Chatterton. Geoffrey
Brooke, who is in the employ of Chat-
terton, falls in love with Marie. Chat-
terton's general manager, Arthur New-
ton, also loves Marie and formulates a'

scheme whereby he hopes to win her and
also acquire the Chatterton fortune.
Chatterton becomes suspicious and by
a ruse traps Newton and exposes his

plot. Marie and Geoffrey are made
happy in the end.

Marie Doro in

TWELVE-TEN
Five-part drama; Republic.
Directed by Herbert Brenon.
Published in December.
OPINION : This is the first of Her-

l>ert Brenon's foreign productions to be

exhibited in this country. It features

Marie Doro, long a favorite of the

stage and more recently of the screen.

The story has a foreign atmosphere and

is enacted by Pierre Maillard, Ben
Webster, James Carew and Geoffrey

Kerr, players more or less well known
on the other side of the Atlantic.

The action of the piece is laid in

France and England and many of the
exterior scenes are very beautiful. The
picture will doubtless meet with favor
with most audiences because of the star's

capable work and Mr. Brenon's careful
direction.
SYNOPSIS: Lmis Kcrnandc fails to

Charles Chaplin in

A DAYS PLEASURE
Two-part comedy; First National.
Published in December.
OPINION : There may be another

comedian as funny as Chaplin, but the

public does not believe it. There have

been funnier comedies than "A Day's

Pleasure," too, but the public will not

believe that either—unless the comedies

mentioned be "A Dog's Life" or "Shoul-

der Arms."

The audience that is drawn by the
announcement of the star in a new com-
edy is an audience already convinced
that it is going to see the funniest mo-
tion picture in the world at that mo-
ment. The gathering is determined, in-

dividually and as a mass, to like the
picture.

A crowd of shoppers and pleasure-
seekers packed the Randolph theatre,

Chicago, until well past 11 o'clock on
one of the last shopping nights before
Christmas to see the comedy. It was
exhibited on the same program with
"Everywoman." a lavish eight-part Para-
mount-Artcraft production, the whole
show running something like two hours.

\n organist whose predilection was
not for the syncopated provided the ac-
companiment. The picture would have
fared better if exhibited in a silent audi-

torium. Handicaps for a comedy? Seri-
ous ones.
Vet when Chaplin cranked his Ford,

struggled with the collapsible deck
chair, and during the difficulties with the
traffic policeman which make up the
bulk of the footage, that spontaneous,
willing laughter which greets Chaplin
alone of the film comedians prevailed.
Nothing less than a shriek greeted

the bit where the tar-entangled police-
man lifts the manhole covering long
enough to drop his brother officer into

the unknown depths. It is the big laugh
of the picture.

Chaplin has done better. His "A
Dog's Life" and "Shoulder Arms" are
still his best to date. But "A Day's
Pleasure" ranks next.

A scene from "His Wife's Friend," starring Dorothy Dalton, a Paramount-Artcraft
picture, directed by Joseph De Grasse.
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Marion Davies in

THE CINEMA MURDER
Six-part drama; Paramount-Artcraft.
Directed by George Baker.
Published January 9.

OPINION: "The Cinema Murder"
was widely read in story form.

E. Phillips Oppenheim is always widely

read. He writes of dark deeds and those,

who do them with a cunning unrivaled

in contemporary fiction. The story from
which the present picture was made
was one of his most popular contribu-

tions to the Cosmopolitan.

As prepared for the screen by the

producing organization which bears the

name of that publication, it is a faithful

adaptation. Minor incidents have been
preserved with remarkable attention to
detail. The incident masses and move-
ments are identical with the printed ver-
sion.

All of which indicates that those who
come to see the picture by reason of
having read the story will be wholly
satisfied.

But there is no reason for limiting
the picture's pleasing power to that
classification. It is not a class picture.

It deals with deeds and emotions of
general interest. The story pleased
those of high and low estate alike. So
will the picture.

Marion Davies is the star and her
work in the picture is the best of her
career. Her work has not always pleased
universally. In this case it will please
more widely than heretofore, yet it is

well to feature author and production
most prominently in advertising. These
are sufficient unto the purpose.
SYNOPSIS: Elizabeth Dalston, who

is training for a future upon the stage,
witnesses what she believes to be a
murder. Horrified, she is not quite clear

as to the details, but maintains a strict

secrecy. Upon a liner returning to

America she becomes acquainted with
Phillip Romilly, playwright, who pre-
pares her first stage vehicle. The mur-
derer is also a passenger upon the boat,
but the trip is made without serious ad-
venture. The play opens and is a suc-
cess, the star sharing in the calling.

Sylvannus Power, whose .money has
made the show possible, lays siege to

Elizabeth's affections, but the new star

is in love with Romilly. Power then
determines to ruin Romilly by connect-
ing him with the murder, only to find

that the man supposed to have been
killed is alive and well. The usual end-
ing follows.
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A scene from "The Feud," starring Tom Mix, a William Fox production staged by
Edward J. Le Saint.

Tom Mix in

THE FEUD
Six-part drama; Fox.
Directed by Edward J. LeSaint.

Published December.

OPINION: "The Feud" is an unusu-

ally interesting story of the South, be-

fore the Civil war, and of the far West
years following the struggle between

the North and South. It has many
thrilling moments, not the least of

which are a genuine Buffalo hunt, a

battle between Indians and a wagon
train, as well as a convincing duel scene.

The story is away from Tom Mix's

usual Westerns. He appears first as

Jere Lynch, a Southern gentleman, and

later as John Smith, a cowboy of the

plains whose love affair ends the old

feud. Fine support is furnished Mr.

Mix by Eva Novak, Claire McDowell,

J. Arthur Mackley, John Cossar, Molhe
McConnell, Lloyd Bacon, Lucretia Har-

ris and a score of others. The story

was written by Charles Jenyon the finer

points of which have been well brought

out by Director LeSaint.

In advertising this feature make it

plain to your patrons that "The Feud"

is not the usual cut and dried story of

hot-headed Southerners shooting at one

another from ambush. It has a tender

love story running through it and the

Western atmosphere is especially well

preserved.
SYNOPSIS: Jere Lynch is in love

with Betty Summers. They live on

adjoining plantations in the South and

their parents have carried on an old

feud for years. The love affair precip-

itates trouble and Jere's father is killed

by Ben Summers. Jere then fights a

second duel and kills Ben. He flees

from the vicinity and leaves word he

will send for Betty. Jere. years later, is

told that Betty has married another, and

he weds Mary, an emigrant girl. In

later years the son of Jere meets Bet-

ty's daughter, they fall in love and are

married. When they finally learn of the

old feud they forget family differences

upon the arrival of a baby.

Jack Perrin and Kathleen O'Connor in

THE LION MAN
F ; fteen-episode serial; Universal.

Published in January.

OPINION; Jack Perrin and Kath-

leen O'Connor, new to the serial field,

are young people of promise. They have

the attributes of successful serial stars,

good appearance, agility and enthusiasm

in goodly measure. They should be-

come prominently identified with future

serial history.
Beginning a little more slowly than

is the custom, the action lays a firm

foundation for the episodes that are to

follow. The characters are carefully in-

troduced and identified. At the end of

the third episode every one is an estab-

lished reality, with a definite set of

characteristics and tendencies. The
deeds that each will do under a given

set of circumstances are then matters of

logical cause and effect.

The story has to do with a will, a

mine and a newspaper reporter. Not a

unique combination, at best, but one that

has served long and well. Apparently-

one of which the serial public does not
tire.

The first epiosde opens amid lavish

settings and with the characters attired

in keeping. An eye-filling first reel is

always a good serial feature. It will

work beneficially for this one.

J. Barney Sherry, Henry Barrows.
Hobert Walker and Gertrude Astor are
prominent in the supporting cast. They
are experienced players and able.

Standard Universal production pre-
vails.

The beginning is unique. If the same
characteristics mark the fifteen episodes
the serial should satisfy completely.

Prepare Press Book
For Hyman Feature

The firm of Willis & Eckels & Mack.
Chicago, have just prepared for Arthur
S. Hyman Attractions a campaign book
on "The Penny Philanthropist," starring
Ralph Morgan and Peggy O'Neil, which
will be published the first of the year.
Knowing that the half-tone ads very

seldom print satisfactorily, the producers
of this campaign book have made all

their ads line drawings to guarantee per-
fect printing.

This campaign book also contains
points on the exploitation of the picture
and a number of feature stories as well
as catchy lines to aid the theatre man
in getting up newspaper ads and pub-
licity and for use on programs and hand-
bills.

Retail Shoe Convention
Sees Rothacker Films

The national retail shoe dealers' con-
vention is in Boston in January, but
the delegates will make trips through
shoe factories in St. Louis hundreds of

miles away. The International Shoe
Company selected the Rothacker Film
Mfg. Co., of Chicago, to make the six-

reel motion picture of the world's larg-

est shoe industry.
Watterson R. Rothacker dispatched a

director and two cameramen to St.

Louis to pack the shoe plants snugly

upon the "celluloid magic carpet" for
transportation to Boston. After the
Boston convention the picture will be
shown to smaller gatherings of dealers
over the country, and later a one-reel
educational film will be made up from
the 6,000 feet.

The majority of shoe dealers have
never seen a shoe made. International's
theory is that merchants will be able to
sell shoes better after the film has told
them the story of shoes.

"A Woman in Grey" Will

Be State Right Feature
George Wiley of the Serico Producing

Corp., producers of "A Woman in

Grey," has 'announced that this serial

will be disposed of to state right buyers.
Several territories have already been sold
and Mr. Wiley feels sure that the re-

mainder of the country will be bought
long before January 22, which has been
set as the publication date.
Plans are already under way for an

advertising campaign which will reach
every exhibitor in the country. The ex-
hibitor's campaign book for the serial

is now in the hands of the printers and
will be ready within a short time. In
addition to the campaign book, which
is said to be complete in every detail,

there wil be an unusually full line of
lithographs, banners and special lobby
displays.

Propose New Theatre
CAMDEN, N. J.—Dr. Litchfield, for-

mer member of the Assembly, is plan-
ning the erection of one of the largest
motion picture theatres in the city.

Build at Montrose, Pa.
MONTROSE, PA.—W. A. Welliyer

has let the contract for a new motion
picture theatre in Public avenue, which
will seat 400 people.
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New Selznick Move Endorsed by
Miami Valley Exhibitors League

National Picture Theatres Project Wins Approval of
Ohio Exhibitors—Call It Big Aid to

. Theatre Owners
The endorsement of the National Pic-

ture Theatres, Inc., by the Miami Valley
Exhibitors League is one of the most
important actions yet taken in the fur-

thering of this new movement.
This endorsement was consummated at

a special meeting of the League in

Dayton, Ohio, last week when John
Seifert, president, A. F. Kinsler, secre-

tary, and Peter Zendcr constituting a

special investigation committee, reported.

Endorsement Is Unanimous

This committee spent four days in

New York going over the Selznick prop-

osition from every angle and consulting

with the officials of the New York State

Exhibitors League with which the Day-
ton League is closely affiliated. The
endorsement of the new proposition was
unanimous and enthusiastic and the

League will be back of the movement
with all of its resources and energy.

The Miami Valley Exhibitors League
numbers in the neighborhood of four

hundred members and the list is grow-
ing with rapidity. Plans now well under
way will result in a doubling of the mem-
bership by February 1, 1920, and its influ-

ence on any proposition it endorses will

be great.
Originally planned to cover only the

city of Dayton, Ohio, its membership
now takes in exhibitors in four states

with inquiries coming in from as far

west as California and even Alaska.

No Strings Attached

"Our endorsement is without strings;

we approve the National Picture The-

They Can't Tell a Lie

Tamar Lane, head of the Selznick studio
publicity, and his assistant, Leigh Dan-
enbnrg, swear to tell "the truth, the
whole truth and nothing but the truth."

atres, Inc., movement and we don't care
who knows it," said President Seifert.
"The time has passed when the inde-
pendent exhibitor accepts without a pro-
test any action the producer may see
fit to make and this producer-owned-
theatre movement whether it be threat
or fact is going to find our section of
the country set.

"Some of the easy going exhibitors
may not realize it, but I feel that should
this movement reach its pinnacle there
will be nothing left for the independent
exhibitor who by hard work, money and
sleepless nights made the producer, who
is now doing his best to ditch him.

Says Proposition Is Fair

"Some advance the argument that if

we go into the National Picture The-
atres, Inc., that Selznick will make as
much out of it as we do. Why should
I or any one else care how much he
makes if what I make is satisfactory to
me and I am assured a continued exist-
ence? This is just what National will
do and I want to say that the Miami
Valley Exhibitors League is back of it

like a wall of rock, and if there are any
weak brothers in the organization who
may need a new spine to stiffen their
backs for the fight ahead the League
will have a supply of that to offer. We're
on our toes and going fast, BUT we are
going fast for the exhibitor remember
that."

There seems to be a misconception

prevalent regarding the recently an-

nounced production of "The Return of

Tarzan." In the minds of many this

feature is being confused with the earlier

Tarzan subjects, and in some cases, taken

as a re-issue of these former features.

"The Return of Tarzan" is Numa Pic-

tures Corporation's screening of Edgar
Rice Burroughs' latest book by the same
title. It has the same fascinating central

character in Tarzan, the son of English

gentle folk who born during the presence
of his parents in Africa, is left an orphan
by their deaths and reared to young
manhood by an ape.

Story Opens in England
Tarzan's chance meeting with a scien-

tist has resulted in his journeying to

England and there establishing his right

to the title of his family.
This latest tale introduces Tarzan

bound for Paris, to return to his jungle
home. His experience in civilization has
been a wry one, and in a spirit of self-

sacrifice for the happiness of the girl he
has grown to love, he is relinquishing
his title to a cousin with whom he fancies

his sweetheart enamoured.
Following exciting adventure in Paris

and later in Algiers, he finally reaches
the forest land and reverts back to the

JACK DEMP8BTI
Ilea v> « clichf champion of the world, who

la to IffMI In ii I'n I In- ncrial to be pub-
liMhcd In February.

Dalhart, Tex., to Have
New $25,000 Theatre

(Special to Exhibitor's Herald)

DALHART, TEX.—W. L. Hamilton,

manager of the Texas Grand, reports that

he will build this spring a 750-seat house
to cost $25,000, strictly modern and up-to-
date in every respect. The Texas Grand
will be closed on the completion of the

new theatre.

Exhibitor Hamilton reports business fair

and that the Christmas attraction will be

"Carmen of the Klondike."

lighting, half-human habits of his early
associates.

Company in California

Numa Pictures Corporation are giving
the picture what promises to be an elab-
orate production. Early episodes were
made in the New York studio, at one of
Lakewood's homes, and in Florida and
Florida waters. The entire working staff

and company are now in California where
the jungle episodes are to be filmed.

Gene Pollar is playing "Tarzan," wit'

a supporting cast that includes Estell
Taylor, George Romain, Walter Miller
Armond Cortez, Donna Ramirez, Louis
Stearne and John Sturgeon.

Big Contract Let
ROCK ISLAND, ILL.—Contracts for

the new $400,000 motion picture theatre,

the "Fort Armstrong," which is to be

erected by Rosenfield, Hopp and Com-
pany, on the site of the old Y. M. C.

A., have been awarded Brissman and
Company of Moline.

Theatre Permit Issued
MEMPHIS, TENN.—Permit for the

erection of the $160,000 Pantages thea-

tre, 48 South Main street, has been

issued.

The Return of Tarzan" Screen
Version of New Tarzan Stories
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SERVICE RENDERED
"Service rendered" implies three things:

Service has been offered.

That service has been examined, considered valuable, and accepted.

Consideration, monetary or otherwise, has changed hands.

EXHIBITORS' BUREAU has rendered service.

Service has been offered and accepted. Consideration, in the form of thanks, has changed

hands.
Stanley Chambers, manager of the Palace theatre, Wichita, Kans., read "Is the H. C. L.

Working For You?" on this page of EXHIBITORS HERALD for September 6.

He turned the suggestion over in his mind and found it good.

He USED it WORD FOR WORD.
His letter is reproduced upon this page. His advertisement will be found upon the next.

EXHIBITORS HERALD is the first trade journal to be able to write at the head of its

exploitation department, "SERVICE RENDERED."

An Exhibitor's Necessity

The high cost of living, as we
maintained in the article from which

Mr. Chambers took his copy, is a

matter of great concern to motion

picture exhibitors.'

Its effect upon the box office, of

course, is felt by all. No need to

elaborate upon that.

Here, as in the original discussion

of the subject, the most important

thing that can be dealt with is the

necessity for some means of over-

coming the influence of high prices

in other lines.

There is one very important point

that must be made.
The exhibitor is the only man in

business who is entitled to higher

prices. He is the only man who is

not, at least generally, getting them.

Commodities the Same
The commodities in which the

merchandiser of staples deals have
not- changed.
Potatoes are the same today as

they always were.
Meat is only the flesh of animals.

It was always that.

Bread may be baked in a trick
oven, wrapped in oil paper, given a
fancy name, but it is still essentially
the same food that our. grandfathers
ate. If the testimony of said grand-
fathers can be relied upon, it is of

. lower grade.
Clothes— the less said about
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| To Exhibitors Herald:—
|

Enclosed find several late |

| "ads" that I have used.
You will be interested, per- j

| haps, to know that one I j

I used was taken from an idea
g

| your department gave me
|

j some time back.

It caused considerable §

| comment and Iwish to thank 1

I you for the valuable sugges-
|

| tion.

I think your "How to Ad- j

| vertise" department a very j

| good one.
Sincerely yours, |

Stanley Chambers, j

PALACE THEATRE, 1
Wichita, Kans.
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clothes quality and price the better.

It's a tender subject.

It is not strange that people rebel

against the increase in price of prod-

ucts that decrease in merit. It is

only strange that they rebel so mild-

ly as they do.

Pictures Are Better

But motion pictures have im-
proved.
The price has increased slightly.

The quality has improved im-
measurably.

If it was permissible to charge
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ten cents for admission to the "store

show" of ten years ago, rating

money as an unchangeable value,

the finished performance of today
should bring ten dollars.

Had you, an exhibitor, been able
to supply ten years ago the show
that is regarded as standard today
you would have had no difficulty in

getting that price for it.

A Bold Statement

Taking into consideration the
shrinkage in the buying power of
money during the last ten years you
would be wholly within your rights,
if the matter is looked at from the
merit angle, in charging twenty dol-
lars admission to your regular' show
today.

Sounds like a bold statement,
doesn't it?

It is really an ultra-conservative
one.

Advertising or other literature
that will drive that point home to
the public is the most valuable that
can be devised.

People must be made to realize
that motion pictures have advanced,
and that other staple products have
not. (It is taken for granted that
motion picture entertainment has
become a staple product. It has. It

is a necessity of present day life.)

It is because motion picture en-
tertainment is a necessity that peo-
ple pay the prices asked for it.

It is because it is not popularlv
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regarded as a necessity that there is It must be established that people
an occasional objection to increased must have amusement of the film va-
admissions. riety.

Two Important Points It must be established that the
Two points must be driven home : present film amusement is several

Now!.
Right Now

THE H. C. OF L.

"Egg* Is Eggs"

1909 price $0.15

1919 price. . .
80

And the Quality

Remains the Same

Butter Are Butter

1909 price $0.20

1919 price 70

And the Quality

, Remains the Same

Potatoes Am Potatoes

1909 price $0 «G

1919 price 3.59

And the Quality
Remains the Same

Steak Be Steak

1909 price $0.18
1919 price 46

And the Quality
Remains the Same

THINK IT OVER 1

PICTURES u! PICTURES

1909 price $0.10

1919 price 20

AND THE QUALITY

Has Improved 1000

We can't keep down
the cost of living

—

But we CAN show you
the best pictures made at

the lowest possible figure

U/i\i

'Your Theater"

STANLEY CHAMBERS, of the Palace theatre, Wichita, Kans., took the copy
for the above advertisement "word for word" from an article entitled "Is the

H. C. L. Working For You?" which appeared at the head of this department in

the issue of September 6, using three columns for the display. "It caused consider-
able comment and I want to thank your publication for the valuable suggestion," is

Mr. Chambers' statement. After reading it you will agree that it not only aroused
comment, but made higher admissions at the Palace a possibility that should be
acted upon. You are welcome to use the same material and reap the same reward.

hundred per cent better than it was
in the days of the ten-cent admis-
sion.

These points must be scored dip-

lomatically.

They cannot be shouted from the

house tops.

Nothing that suggests "a club"
can be used.

Vet the moment that the public

decides these things are true, and
the decision must seem to them to

have been made voluntarily and
through their own reasoning, will

be the moment that higher admis-
sions and increased prosperity, with
all the benefits to all in the industry
that this state implies, become
actualities.

A High Purpose

It was toward the accomplishment
of this end, the driving home of

these points, that the original article

was printed in the issue of Septem-
ber 6.

It was because Stanley Chambers,
a business man and a student as well

as an exhibitor and an advertiser,

realized the great need for an effort

along these lines that he took the

copy as it was offered, added the

signature of his theatre and printed

it in three-column width.

Mr. Chambers says that it caused
considerable comment.

YVc think it did more than that.

If people talked about it, people
thought about it.

If people thought about it ther

can have been but one result.

The next time those people wer
called upon to pay an extra nick

or dime to get into the Palace thea

tre there was no complaint. Th
advertisement and the chain o
thought it started came to min
The increase was instantly pr

nounced reasonable.

Exhibitors' Bureau is mighty glad

to have been of assistance in bring-

ing about such a condition of affairs

for the manager of the Palace thea-

tre.

Mr. Chambers thanks us for the

suggestion.

We thank him for using it.

An Adaptable Layout

It is a layout that any exhibitor

can use. It is copy that every ex-

hibitor should use. A national cam-
paign should be made of it.

Every reader of this department
is invited to use the material as he

sees fit and to send us a copy of his

advertisement, so that we can re-

produce it for the benefit of another

exhibitor and thus make complete a

chain of intelligent workers for

higher admissions and justice for

motion picture merchants.
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Riviera Advertisement
Artistic Composition

The relationship between the mo-
tion picture and art in its strict

sense is ever becoming closer.

From the stage where those who
knew or thought they knew aught
of art regarded the film as less than
the dust, progress has been made
to a point where artists of high
standing devote their talent to ac-

tual film work and, more important
for our purpose, to motion picture

theatre advertising.

That there is reason to believe the

relationship will one day become so

close as to make the two almost synon-

ymous is evidenced by the fact that ex-

hibitors everywhere, in the little town

mm*
Riviera for what you
get than anywhere elsi\'

says the Steady Patron
—Ask him.

Today's Sparkling Show

Mary Miles Minter
A Happy Ciirl in a Joyous Bo-
luaiirt*—A Loyal Translation of

L. M. Montgomery's Fascinating
Anna" SS'nrus.

12 MINUTES
OF "FAUST"
Sung by Well
Trained Voices
•and Played by
the Riviera's
Famous Or-
chestra — Su-
•artly Stated

Full Or-
chestra Per-
form ance * t

2:3a p.- m.

Com i«

v midnight

Muslcale. Jti

Artistic yet pointed and within the un-

derstanding of all, this single column
advertisement used by the Riviera,

Chicago, dominated its page.

no less than in the cities, are devoting
more and more effort toward the artstic

in advertising. There can be no argu-
ment in refutation of the advisability of
such a course.

In' a recent edition of Chicago news-
papers the Riviera, the leading Balaban
& Katz theatre, carried the single col-

umn advertisement that is presented
herewith. It is an illustration of what
can be accomplished with a little space.

Artistic in the extreme, it is still alto-

gether practical, understandable. Read-
ers of high and low estate are appealed
to in like measure.
Upon the page that carried it. sur-

rounded by half a hundred theatre ad-
vertisements of almost as many styles,

it stood out from the mass as the best
' advertisement.

Jacksonville Advertiser Wins
Despite Lack of Cooperation

A full page display prepared under dif-

ficulties by Phil Gersdorf for the Ar-

cade theatre, Jacksonville, Fla. See

story.

Phil Gersdorf. director of publicity for

the S. A. Lynch theatres. Jacksonville.

Fla., succeeds in maintaining a high

standard of efficiency in advertising

against great odds set up by lack of co-

operation. His story is interesting.

It is best told, perhaps, in his own
words. That is the way we present it.

We have reproduced three of his ad-

vertisements, recently used by three of

the S. A. Lynch theatres in Jacksonville.

Despite the difficulties he details as sur-

rounding their manufacture, they are

good advertisements, which reflects to

the credit of the man.
Cooperation is the watch word of the

dav in advertising. The organization

Z?tm^tr€^0

TODAY
ONLY

Tint Likeable Western Chap

JACK GARDNER
—IN—

MEN OF THE DESERT
A true-to-life picture of the

Romantic West. It's human

and a delightful mixture of

laughs and Anils.

The Rialto, Jacksonville, Fla., depends
upon its location and this type of strik-

ing notices for its drawing power.
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which reduces to accord it can not long
hold out against the press of circum*
stance. We predict an early change of
policy for the newspaper referred to in
Mr. Gersdorf's letter, which follows:

"I do the advertising for all the Lynch
motion picture theatres in Jacksonville,
principally the Arcade, Rialto and Im-
perial. The Arcade is the leading theatre
and plays each attraction tor a full week.
The Imperial is also a first, run house,
but makes from two to three changes
a week. The Rialto is a second-run
theatre, making a change nearly every
day.

"Naturally the latter is so situated
that it needs little advertising, but the
Arcade has a hard pull to put each at-

traction over for a week in a city the

size of Jacksonville. Oh, don't look at

the census, for you'll find this city listed

at over a hundred thousand. Almost

|

THE BEST EirnSTAtnajft OF THE SEASOB |-

TWO MEW STARS—WATCH THEIR SMOKE

DOUGLAS MacLEAN and DORIS HAT

" 231 HOURS LEAVE
M

EHfiAffimn extfjtoed mo satuhday

DATS
MORE

SO HiJIlTLS OF HIGH SPEED COMEDY

Phil Gersdorf, who handles the advertis-
ing for three Jacksonville, Fla., thea-
tres, triumphed over a serious shortage
of material in this five-column layout
for the Imperial.

half of these are negroes, and of course
they are not admitted any place in the
Arcade.
"We are very limited on art work here

and the concerns charge us enormous
rates for work. However, I induced the
newspaper in which the 'Backstage' ad
was printed to do the art work free, if

we would have the cut made and take
such a large space. Naturally the
amount of work was limited and the
best that could be done was to have a
frame drawn up. in which would be
incorporated the two cuts.

"Incidentally the cut on Arbuckle is

not what it seems. The only still I could
get on 'Back Stage' was not on that pic-

ture at all but on 'The Hayseed,' a later

release. In this production Fatty is a

letter carrier, so I had his mail sack cut

off from the left side, a bouquet of
flowers drawn in his hand and the 'stage

door' background drawn in. If you will

notice closely you can still see the strap

from his mail sack over his left shoul-
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LUBLINER & TRINZ

ELLANTEE, LAKESIDE
MADISON SQUARE
WEDNESDAY, DEC. 10th

From top to bottom—first, second and
third guns fired in advertising the
Lubliner & Trinz revival of "Mickey"
in Chicago.

der. While this was not an actual scene
from 'Back Stage,' of course, it still

carried out the stage idea, by its ar-
rangement.

"Originally we were able to afford a
color section on most of the big features,
but with each publication the expense
was gradually raised by the newspapers,
until now such a section is quite beyond
our reach. The papers here are prac-
tically killing the goose that lays the
golden egg, for they have advanced twice
in the past four months. Naturally we
are not able to take as large space as

before, and I hope the day will come
when they will see their folly. The thing
to do now is to dominate the opposition
houses, which I am trying hard to do,

and still take as little space as possible

at the advanced rates."

Very truly yours,
Phil Gkksdorf,

Director of Publicity, S. A. Lynch
Enterprises. Jacksonville, Fla.

Lubliner & Trinz Return
"Mickey" With Novel Ads

A good picture is something more
than a narrative of timely events. It

has story value. And story value is

based upon human nature and the
relationship of story events to human
motives. Human nature never
changes. A good story is a good
story always.

Lubliner it Trinz, operating one of the

leading theatre chains in Chicago and

one of the most prominent in the coun-

try, are playing return dates of "Mickey,"

the sensation of a scant year ago. Their

judgment is founded upon solid logic.

The enterprise will undoubtedly succeed

But the advertising method*- used to

introduce the return of the big feature

are our present concern. They are es-

pecially well fitted for the purpose.

Limited as to space, as are all Chi-

cago advertisers, it was found necessary

to use unusual means to acquaint the

public with the return of the picture and

the fact that it was a return. Elaborate
publicity to that effect would have served
as well. But publicity in Chicago news-
papers is not to be considered.
The advertisements which were used

are as simple as they are effective, and
the "Mickey" ads stood out from the
pages upon which they appeared to the
complete defeat of the fifty or more
other ads under the same box head.
We have reproduced three of them.

The reproductions show the novel
methods employed. It can be adapted to
many purposes with equal effect.

Bunk is passe.

Profiteers, propagandists, politicians, have
worn it to shreds.
Whatever value it may have once had

as advertising is long since departed. The
sooner it is religiously eliminated from all

your copy the soner you will gain the abso-
lute confidence of your readers.

Make it :i New Year's resolution.
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Canadian Ace Engages
In Exploitation Work

An interesting exploitation stunt has
been utilized by several theatres in Ohio
towns to let the public know about Wil-
liam Fox's production "Checkers." The-
atre owners in Mansfield, Newark, Lima,
Dayton and other towns employed
Lieut. Bob Hartley, a Canadian Ace, to
fly above their towns in his Canadian
( urtiss plane with the wings carrying
banners announcing the exhibition of
"Checkers."

Bartley does death-defying tricks with'
his aeroplane, walks along the wings,
rides on the tail, and is said to be one
of two men in the United States who
have succeeded in leaping from one I

Lieut. Bob Bartley, Canadian flier, who
dropped "Checkers" literature from his
plane over Ohio towns playing the
picture.

aeroplane to another while in mid-air.
In advertising "Checkers" Bartley
drove his machine close to the ground,
doing nose dives and loops, and when
only a few hundred feet above the heads
of the onlookers he threw out thou-
sands of various colored cards with this
message:

A TIP FROM HEAVEN
Don't Miss "Checkers"

HI FLYER
The message that "Checkers" was i

town was carried to virtually eve
resident and the theatre owners we"
rewarded for their far-sightedness
packed houses.

Bartley is a Los Angeles boy, an
was in a .musical show in Minneapol'
when Germany started the big war. H
immediately went to Winnipeg and en
listed in the first Canadian contingen
that went to France. He was assigne
to aviation and soon proved himself
star flier. During the war he brough
down a large number of German aero
planes, and was himself shot down seven
times, being wounded on each occa-
sion. Once he brought down a dirigi-
ble at Huy. but he too crashed to the
ground and suffered fractures of both
arms and legs and a wound in the ab-
domen that required 98 stitches.
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Nashville Exhibitor
Gives Personal Bond

The exhibitor advertiser who
wishes to continue in business can
do no otherwise than to make his

word as good as his bond. If his

advertising is to bring returns in

keeping with the money expended
for it it must be truthful advertising.

To lie once is to weaken confidence
permanently. Yet to give personal
recommendation of pictures is alto-

gether desirable, as long as you know
the picture is worthy.

Carson Bradford, manager of the

Strand theatre. Nashville, Tenn., is a

man who advertises widely and well.

His word, he realizes, must be kept as

good as his bond.

Realizing the importance of keeping

(W6N0AY-1 Even Better Tkan

The Climber*
ft Of SPORTS* SOCIETV. "FINANCE, L.OVE.
ADVENTURE AND STai»3GlE -£OR SuPREMACv

rents, i ;
• < —y

ifcninlli intensity.

to strand patron**-

iB^BROSE C0M6DV-adfled- TOPICAL. TIPS

Carson Bradford, manager of the Strand
theatre, Nashville, Tenn., gives his

personal recommendation with his pic-

tures.

up that faith with the public, he also

realizes the importance of making the

public realize that he is keeping that

faith.

. Herewith will be found a reproduction
of a three column advertisement used
by Mr. Bradford during the engagement
of "The Climbers" at his theatre.
The prominent place given the theatre

name, the subtitle, "The little house
with the big show," the arrangement of
all factors in the make-up, all these
things are worthy of attention.

But most important because it stamps
Mr. Bradford as a showman and a man
who is not afraid of his public, the box
at the bottom containing the personal
recommendation should be studied.

It-reads:
"To Strand Patrons— I wish to state to

the Strand's many patrons that 'The
Climbers' is one of the best pictures I

have seen lately. The exquisite manner
in which the material has been presented
and the lavishness of the staging, coupled
with Miss Griffith's beauty, make it quite

an offering."

Followed by his signature, Mr. Brad-
ford's recommendation must have re-

sulted favorably for the engagement of

the picture.

Louis K. Sidney Perfects Plan
Of Chain- Theatre Advertising

Louis K. Sidney, managing director of
six theatres in St. Louis. Mo., has per-
fected a system of chain theatre adver-
tising which is particularly worthy of
attention at this time.
Theatre chains are being formed in

every section of the country. A few
years ago the man who owned more
than one house was looked upon as
something of a magnate. Today the
town that has not at least two theatres
under common ownership is almost un-
known.
And still the small chains add houses

and the large ones grow larger. There
are those who believe, and with seem-
ing justification, that another two or
three years will see the theatre of the
the nation in the hands of a compara-
tively small number of organizations.
The point is debatable.
But the fact that present conditions

are as they are is ample cause for the
present discussion.

Mr. Sidney's advertising has been
touched upon in this department before.
The manner in which he groups the
names of his theatres, the Pershing.
Kings. Lindell. Shenandoah, Grand-
Florissant and Juanita, has been shown
in reproductions of former ads.

The reason for the reproductions of
the advertisements for "His Majesty
The American." which are presented
herewith, aside from their value as an
illustration of a discussion of heightened
importance, has to do with their en-
larged size and their finished work-
manship.

Mr. Sidney formerly confined himself
to two and three column widths, heights

EtcixsrvT. nKTSTKiviNcisTwcrrY?>-rifVb

DOUGLAS
FAIRBANKS
HI/ MAJESTY THE AMERICAN

msmrr tf* Picn ri psleKstd byrmuxm-o%pm rr

OV£RTLO\st>0 WITH LOVr'tACGffTZX-*XD-THmt$

-Douf'" Fmrfennkj w*» tu* owl bo»» wfceo be

made tba picture. and be fifted tbe hd off the

"Pep" and ca*b box. .

More space for picture copy, less space

for theatre titles is the policy being
developed in Louis K. Sidney's chain

theatre advertising. Original of this

reproduction four columns wide.

corresponding. We hadn't received any

of his work for some time until the

present contribution arrived. It is good

to see that his policy, which we pro-

nounced a good one at sight, has borne

fruit.

The space used is larger. The repro-

Louis K. Sidney, operating six theatres in St. Louis, Mo., is leading the way for

chain theatre advertisers. This reproduction from a five-column original.
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ductions herewith are four and five col-

ums respectively.

H»lrr1 '.' 1 -

7 „f > v

kmHn* Wi\*—
UMtm H—wll—
nUm I' J-~,

4mm Q K3mmIW Irttrmm
' : - - t Atttrm

Imm. KJt

• THE
BR1UHT
STAR

if

Two columns wide and page deep, this
design used by Tally's Kinema theatre,
Los Angeles, is rich in attention value
and readability.

The appearance is better, by reason
of better designing.
At first, of course, it was necessary

to give a large portion of his space to
the names of his theatres. It was
essential that people should be informed
that the advertisemnt represented six
theatres, not one.

Pursuing his policy of booking the
same attractions at all of his theatres
and advertising them together, he has
so accustomed his readers to regarding
the Sidney advertisements as represen-
tative of the Sidney theatres as a group
that he can now gradually diminish the
size of space allotted to the theatre
names and increase that containing illus-

tration and general copy.
It is not difficult to foresee a time-

when he can devote practically all of
his space to the pictures and a discus-
sion of its merits, including the six
houses in a single phrase, "At Sidney
Theatres" or something of the sort, the
same embodied in a drawn theatre title

Who can suggest a more ideal plan
for chain theatre advertising?
Nothing better is offered by any of

the chain theatres at present in opera-
tion. Few of them even approach the
Sidney organization in the matter of
presenting a well pointed front.

As time goes on the Sidney plan will

doubtless come into general use. The
man who devised it should be credited.

Kinema Uses Odd Size
With Excellent Effect

Of the hundreds of magazines
that are to be found upon the news
stands it is difficult to find even two
whose measurements are exactly the
same. It is likewise difficult to find

one that has not made at least one
change in size during the past year.
There is a good reason for the
changes, as well as for the variety
of sizes. It has to do with adver-
tising.

Publishers of magazines look upon
the news stand as something more than

a market. They regard it as an adver-

tising medium. They select their cover,

their stock and their size with great

care and study, knowing that the mag-
azine which draws most attention when
displayed in a mass of magazines is the
one that will register the highest mark
in news stand sales.

Theatre advertisers have given less

attention to the matter than it deserves.
The size and shape of an advertisement
is almost if not quite as important as
the material that goes into it.

Size and shape determines two things,

attention power and readability.

It is comparatively well known that

long lines are hard to read. They tire

the eye, which is used to the short lines

in newspapers and magazines.
Consequently, few advertisements that

use long lines of type are thoroughly
read. Only if the type is very large

can such a display be expected to score
heavily.
The tall upright is much the better

style for readability. It is also the bet-

ter for attention value, since the eye
that crosses the page at top, bottom or
middle cannot fail to notice a page deep
display.
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Tally's Kinema, Los Angeles, illus-
trated this point very well recently with
the two column page deep advertise-
ment which is reproduced herewith.
The Kinema ad could not have es-

caped the attention of a single reader of
the paper in which it appeared. It is

well drawn, light as to general appear-
ance, and attractive.
The designer has further strengthened

the whole by grouping his copy logically
and stringing it down the strip in such
manner that it appeared but the work of
a moment to read every word of it.

Consequently, the matter was read.
Patronage resulted. The advertisement
returned great value for the expenditure
necessitated.
Odd shapes should be carefully han-

dled. It is very easy to go too far in

the effort to produce novel effects.

Novelties are. after all, but novelties,

items of passing interest. Don't go into

them.
The Kinema shape, however, is ex-

cellent. It should be adopted.

Albright Capitalizes
Recent Coal Shortage

The advantage of timely pictures
is well known to every exhibitor.
They are produced because of this

advantage and booked for the same
reason. The exhibitor who is lucky
enough to get them while their
timeliness is at its high point is in-

deed fortunate. But there is also
an element of timeliness in adver-

COAL!
—and a Simple Way

to Save It.

Owing to the alarming shortage in

Butte's coal supply It is necessary

that every family should prolong

the life of their miniature but pre-

cious coal pile. Here is a simple, in-

expensive, delightful and effective

method of conservation- At 7 o'clock

tonight put out all fires (no, your

not going to freest—me said "de-

lightful") put on your warmest

wraps—the whole family—board a

car and get off at the American

Theater. It's warm inside and our

heat has to be on full-blast anyhow,
to take advantage of our coal sup-

ply- Biltie Burke will amuse you as

"The Misleading Widnw" — then

there's Harold Lloyd in the first of
his SlOOjffOO two-reel comedies.
"Bumping Into Broadway." Be-

tween Billie. Harold, the Path*
hews and the American's good
music, your evening wilt be more
than delightful—you'll return home
chuckling about the show and find

the li'le of coat pile as big as it was
at 7 o'clock, regardless of the zero

weather. Tomorrow there'll be a
new show. Dorothy ballon in

"L Apache."

H. A. Albright used this logical argu-
ment to bring citizens of Butte, Mont,
to his American Theatre during the

recent coal shortage.



EXHIBITORS HERALD
tising. It is seldom respected as it

should be.

H. A. Albright, whose name and ad-
vertising appears almost weekly in this

department, the reason being the high
standard the man maintains in his

work, was recently characterized as "an
advertiser who exhibits."

The name applies, certainly, but it

isn't big enough. It doesn't tell the
whole story by any means. Albright is

more than that. He is a student of
people, a watcher of world events and
an inventor of ideas.

The recent coal shortage is said to
have struck Butte, Montana, as hard
a blow as any other city in the country.
With it came the conservation and cur-
tailment that was practiced elsewhere.
The show business, of course, was
seriously affected.

An inventor of ideas. Mr. Albright
worked out the copy that is reproduced
here in readable size and ran it on a
page of the newspaper far removed
from theatre advertising.
Read the copy.
Mr. Albright wires:
"I wasn't treating the people right

that were chopping up their pianos for
stove wood. My headline undoubtedly
filled them with false hopes but I'll bet
a five that they read my ad through
(and then, perhaps, cursed me, stayed
home and hacked to pieces the heavy
frames of their grandparents' portraits.)"
To which we respond—Nothing like

it

The argument put up in the coal ad
was perfect. Whatever the spirit in
which it was offered, it is a fact that
under the circumstances an evening
spent at a theatre was a genuine econ-
omy.
The chances are that people came to

the American theatre after reading that
copy who would not have come other-
wise. At any rate, those who read it

immediately set H. A- Albright down as
a man who was "up and coming." Peo-
ple remember things like that. And the
man about whom such things are re-
membered, especially if he be an ex-
hibitor, is a man whose success is as-
sured.

A Young Miracle

George S. Tuttle, proprietor of the Post-
ville theatre, Postyille, Iowa, has submitted
a four-page house organ of weekly issue
with a request for suggestions as to its

betterment. The publication is admirably
printed on better class stock, varies in color
from week to week, has the advertising
and text matter well distributed and serves
both purposes well.

We have been in Postville. We have
published house organs in other towns of
similar size.

Mr. Tuttle's publication is, to gain ex-
pressiveness by slang, a young miracle. We
wouldn't attempt to improve it for him.

Punctuation

Modern advertising is doing very well
without punctuation in big heads and
dominant lines.

The idea is right. But confine the
practice to heads.

Jensen- Von Herberg System
Gets Full Value From Stills

The Jensen-Yon Herberg chain of
theatres is rapidly becoming famous for

efficient management, for business enter-
prise and good advertising. The latter

concerns us presently, and it is doubt-
less to this same that a great deal of
the success that has come to this or-

ganization may be attributed.

After all is said and done, business
progress can be founded upon but one
thing—prosperity. It takes money to

carry on. Especially is this true in the

case of the motion picture theatre, where
big sums of money are handled daily,

where profit is made quickly and loss

sustained as rapidly.

Prosperity, which is but another name
for profit, has advanced the business
affairs of this organization. And pros-
perity, profit, can come from only one
source—good shows well advertised.

Jensen-Yon Herberg advertising is

good advertising.

It should be studied, because it has

stood the supreme test—it has made
money.

In the first place, big space is bought
for the advertisements used. Just what
rule is followed in this regard is not
known but there is reason to believe

that the space is contracted for and the

advertisements fashioned to fill the pre-

scribed number of columns and inches.

Whether or not this is true, it is cer-
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A line cut and a half tone are splendidly

combined in this four-column composi-
tion from Jensen-Von Herberg's
Strand, Seattle.

COME DOWN AND HAVE YOUR
EYES OPENED

HE WONDtk PI AY
;

V-

OF THE MAN J
WHO THOUGHT - y :A
HE UNDESSTOOOWOMEN sg

BLIND

Pictures are allowed to tell practically

the whole story for the Rialto, Butte,
Mont., in this four-column display.

tain that stills from the pictures adver-

tised, in cut or mat form, play a large

part in Jensen-Yon Herberg advertise-

ments.

The psychology of the system is good.
It is the pictures themselves, ob-

viously, that people are interested in.

The manner of their presentation, their
musical accompaniment, their supporting
programs and the other impedimentiae
with which the modern feature is offered,

are, in the final analysis subsidiary to
the central attraction. They are valu-
able. They are deserving of every at-

tention. But the feature is still looked
upon by the majority as "the thing."

It follows, then, that there is no bet-
ter way to convey to the public a com-
prehensive advance idea of the general
character of the feature attraction than
by way of action or scene reproduc-
tions.

Words, cleverly arranged, may impart
as much or more information. A telling

of the story or a portion thereof may
be as efficacious if read.

But words are never sure of a reading.
Pictures never miss.

It takes several seconds or minutes
to read a block of copy comprehensive
enough to tell the things that are told

by even an ordinary picture.

The picture tells its story instantly.
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We are reproducing upon this page

two four-column Jensen-Von Herberg
advertisements. The "Male And Fe-
male" display was used for the Strand,
Seattle. The "Blind Husbands" design
was used by the Rialto, Butte, Mont.

In both the great majority of the

space is devoted to reproductions from
the pictures advertised.
Both are powerful arguments for

those pictures.

There is something more to the build-

ing of this type of display than appears
upon the surface. It is not a case of

tossing the material to the printer and
letting him set them up according to his

own liking.

The "Male And Female" arrangement
particularly merits attention for the

splendid juxtaposition of the component
parts.

There is artistry in the compositions
presented. There is also «sound logic

behind the whole system of advertising

pictures with pictures.

Catchline and Display
Point Orpheum Layout

When a man prefers a certain

brand of cigar, or a woman a given
brand of powder, it is not considered
necessary to go deeply into the rea-

son for those preferences. It is dif-

ferent in business, in the vital things

of life. That things preferred, said

preferences being based upon gain,

may be perpetuated it is necessary
that the why and wherefore of their

desirability be known. That is why
advertisements that are especially at-

tractive or powerful are reproduced
and dissected herewith.

Marjorie A. Mahurin, who handles the

advertising for the Orpheum theatre, Ft.

Wayne, Ind., achieves remarkable re-

sults with comparatively little material.

Copy, rather than size or form, is the
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Readability with power is the happy
combination in this three-column
Strand, Portland, Ore., advertisement.

specialty of Orpheum advertisements.
The copy is good.

During the engagement of "A Virtu-
ous Vamp" at the Orpheum a campaign
was executed in which much was made
of the "vamping lessons" idea. Advance
ads were run in which this idea was
firmly implanted in the public mind.
And at the opening of the engagement
the regular theatre ads were given the
point to be made.
We have reproduced and present here-

with one of the three-column displays
used during the engagement.
The catchline is a strong bid for atten-

tion properly placed. There can be no
doubt of the reading it compelled.
The remainder of the layout, simple

as it is, is logically designed and alto-

gether effective.
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Constance Talmadge

The Virtuous Vamp

A good catch line properly placed and
well displayed copy and illustration

feature this three-column display from
the Orpheum, Ft. Wayne, Ind.

Attention Value Great
In Strand Composition

Probably no other workman works
with so few tools as does the adver-
tiser. Perhaps no other workman
meets as keen competition as does
this same fashioner of word and
picture appeals. Certainly no other
workman produces such a variety of
results.

A picture, a few words, and black and
white lines were the only tools at the
command of the advertising man who
takes care of the newspaper representa-
tion for the Strand theatre, Portland,
Ore.
A finished piece of work, an attractive

composition, one that drew attention
from all parts of the page upon which it

appeared, was the result.

The original of the reproduction pre-

sented herewith measured three columns
in width. Not elaborate, showy, ornate
or innovational, it still has that peculiar

power which has no name, the power to

attract and hold attention.

A bit of work well done by a master-
ful workman.

68

new garrick
Commencing Sunday

A Fuft

A,rtr*caon

rditfiei^e

Mac
Supporfc

laid

.

IionasMeid

"The

THUNDERBOLT"
la -nick a rbil i-k rla*, -if* oatwtthad uW baablad who
•daaltaadlu baled baa and *,-a,hi 10 daatijw. bay laartla.

THE ROMANCE OF THE STRANGEST

-

MaJUUAGl ON RtGORD
fYVFHONYOBW
rat oican

eo«n>r
r»mc

iC ru»M--=^=^== Tba I .la Lira

Unusual, attractive and logical, this three-
column design used by the New Gar-
rick theatre, Minneapolis, challenges
attention.

Easy Reading Result
Of New Garrick Style

A new twist is a novelty. It is
of transient value. Having served
its purpose, usually that of attract-
ing attention, it should be allowed
to pass into the discard naturally.
But occasionally a novelty proves to
be of something more than transient
value. It then ranks as a discovery.
It should be perpetuated.

The New Garrick theatre, Minneapolis,
once caused the name of the theatre to

appear in an advertisement with the
words uncapitalized. Strictly speaking,
the stunt was a novelty. Like most
novelties, it was a deviation from rule,

and apparently an unlicensed one.
But the finished advertisement was a

surprise.
It drew attention because of the de-

parture from custom, which was what
was expected of it. But it did something
more than that.

It was easy to read, so easy to read
that the impulse to follow through the

whole copy was irresistible.

People read the advertisement and
came to the theatre. So many of them
came that it was at once apparent that a

great many had read the copy.
The stunt, then, was no longer to be

considered a novelty.
It had become a discovery.
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A device which insures greater read-

ing to an advertisement cannot be looked
upon as anything less important than a

discovery, and its value is at once evi-

dent.
We are presenting herewith a three-

column advertisement used during the
engagement of "The Thunderbolt" at the
Xew Garrick.
The theatre name is the lead of the

copy. It is easy to read. So is the copy
in its entirety. All of which goes to

prove the value of the Xew Garrick's
discovery.
Another fule broken. Another move

toward perfection.
That is the path of advertising.

Savoy Appeals to Fans
By Merchant Methods

No available statistics fix upon
one man the responsibility for the

show case and it's many variants

that provide the merchant with his

strongest bid for business. Doubt-
less, if such responsibility were to

be fixed and the merchants of the
nation asked to donate, a pile as big
as Washington's monument would
be erected in his memory. The show
case system is good. It has demon-
strated its value. Here's an ex-
hibitor who uses it in his advertis-

ing.

The four-column advertisement for'

"Rough Riding Romance," presented
herewith, the recent Tom Mix produc-
tion for the Fox schedule, was used by
the Savoy theatre. Pittsburgh, Pa. It

is as fine an example of "show case" ad-
vertising as has come to hand in many
months.
The people who go to see Tom Mix

productions are people who like the rid-

ing and other stunts that are this star's

special forte. They are the people who.
if motion pictures could be displayed

side by side in a show case and wrapped
up to be taken home by the purchasers,
would say "I'll take that Mix picture
there with the dare devil action in it."

A motion picture merchant, again
providing that pictures might be thus
retailed, who had several Mix pictures
in stock and tailed to place them in his

show case or placed them there without
opening the box. would be a poor busi-
ness man.
The advertising manager of the Savoy

theatre is not that sort of a business
man. He not only put "Rough Riding
Romance" in his show case, but he
opened the box, arranged the contents
in appealing manner and placed a
printed card with it to call attention to

its especial merits.
The design of the whole, with the cow-

boy lassoing the locomotive while
standing upon the back of his horse, is

a fair sample of the picture's contents.
People who have been following the
work of the star, and especially those
who have seen this production, know-
that he does this apparently impossible
deed and others even more astonishing.
The intention of the Savoy manage-

ment was to bring into the theatre an
audience whose preference was for this

sort of entertainment. The picture
played a week at the Savoy to excellent
business. The show case did it.

A Long Step Forward
In Lobby Decoration

That which is worth doing is worth
doing well. And that which is done
well should be preserved, chronicled
and noised abroad, that it may serve
as an inspiration and a guide. By
such a process is progress made cer-

tain.

Lobby decoration, a science still in its

infancy, took a long step forward when

An artistic lobby decoration used at the

Garden theatre, Patterson, N. J.

the lobby of the Garden theatre. Pater-
son. X. )., was decorated for the run of

"Back to God's Country" at that play-
house. Something better, something
finer, than has characterized efforts in

this direction was recorded.
We have reproduced and present for

j-our attention a photograph of the lobby
as it appeared. At first glance it may
not seem strikingly unusual.
Therein lies its value. It is not strik-

ing. It is artistic. There are no flaming
banners, no lurid posters, no smashing,
clashing riots of color.

It is decoration of the better class.

Xeat, fitting, eloquent, it pleases without
seeming to make an effort to do so. The
decorated lobby, along with the other
departments of theatre advertising, must
advance toward the artistic and refined.

The Garden lobby is a long step in this

direction.

Grauman' s Rialto Ads
Follow Original Plan

Progress of any kind, in any field,

is largely the process of discarding
that which is found unworthy, re-

taining that which is valuable and
adding thereto. In advertising, no
less than in other spheres, this holds
good. It is the mark of general and
individual advance.

Sid Grauman's Million Dollar theatre.

Los Angeles, has always been a notable

advertiser. In this department it has

been brought out that the general de-
sign of Grauman's advertisements as-

sure their constant appearance in a cer-

tain position, the left hand columns of

a left hand page.
Grauman's Rialto theatre, also in Los

Angeles, will in future share that posi-

tion with the older institution. The
reason is clear after a glance at the

/

lifrt and exclusive presentation inPittsbuigh

A five-column action display used by the Savoy Theatre, Cincinnati, O.. speaks vol-

umes in description of the picture.
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reproduction of the four column adver-
tisements recently used by the two
theatres.

In both the working in of the theatre
name at the upper left hand corner

A four-column drawing typical of Grau-
man's Million-Dollar theatre, Los An-
geles.

achieves the purpose of fixing the loca-
tion of the display. No make-up man
with thought of the page appearance of
his paper would place either elsewhere
than at the left of a left hand page.
The general style of the two adver-

tisements is similar, yet sufficiently dif-

ferent to effect the required contrast.
The Rialto, subtitled "The world's most
beautiful little theatre," is favored with
more delicate drawing, more elaborately

Appearing directly under the Grauman
advertisement reproduced herewith,
the new Rialto theatre is immediately
identified with the older Grauman in-
stitution.

artistic composition as a whole. All of
which is in keeping with the likewise
different nature of the theatre.
Much that characterized the old Grau-

man advertisements has been dropped.
Much that is new and valuable has been
added.

This, as said before, is advance.

California Sign Sends
Sales Talk Many Miles

The day of the straight-spoken
salesman is past. The brusque man-
nered fellow'who all but used a club
upon his prospective buyer is seen
no more in the land. In his place
we have the smooth-tongued, pol-
ished visitor who entertains us with
bright remarks and illuminated dis-

cussion of general topics while he
gracefully identifies himself with the
product he is selling and makes us
ask him to allow us to make a pur-
chase.

The new method is at least "easier to
take." It takes away the feeling that we
ire being sold. We buy. We know wc
arc buying. Often we know we arc
buying something we do not want. But
he's such a likeable chap that we buy on
impulse.
The California theatre, San Francisco,

ha.- erected upon the low building which
adjoins it on one side a huge sign board
bearing the name of the theatre.

At night lights play upon it and draw
attention, by reason of its excellent posi-
tion and unrestricted view, from persons
within a radius of several miles.
The message it sends to them, of

course, is of the theatre only. And it is

spoken not in words but in deeds.
It is gathered at once by the observer

that the theatre i> a big institution. It

must be that to have erected such an
elaborate structure simply to emblazon
Its name to the world.
A sight of the sign leads to an In-

vestigation, The theatre backs up the

good impression already formed. The
result is attendance. And the next time
the sign is seen it wakes pleasant mem-
ories.

Not every theatre is so located as to
use a similar means of house advertis-
ing. Those that are should look over
the illustration presented herewith and
adopt something as nearly possible like

it.

One Maris Creed

Forrest C Templin, managing director

uf the Columbia theatre, Alliance, Ohio,

is a man with a creed. He prints his

creed upon the back of his house organ.

It builds up confidence in Columbia en-

tertainments. It is worth recording.

"I believe

—

" That there is no rule like the Golden
Rule:
"That I live in deeds, not years.

"That to make friends I must be an
even better friend myself.
"That I am not so much a theatre as

an institution of cheerfulness.
"I believe with the greatest philo-

sophers in the greatest happiness for the
greatest numbers.
"That should be my end and aim.
"I believe that success is in direct ra-

tion to the good that I do and accom-
plish.

"That to do good is the highest good.
"That success is its own reward.
"I believe that Aggressiveness is the

'lather of I'rogressivencss.
"That to rest is to rust.

"That Work and Win is in all of us.

"That I must be a Beacon, not a Taper.
"Again—Columbia FORWARD."
The copy may or may not be exclu-

sively Mr. Templin's. It doesn't matter.
It makes a fitting half page for the posi-
tion it occupies. It is good business
policy.

This sign, lighted at night by scintillators placed upon the roof of the building at its

base, carries for miles into the surrounding country the message of the California
theatre, San Francisco.
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take this opportunity

of extending our Greet-

ings and Best Wishes to our

patrons and friends,- and

wishing each and every one

of you continued prosperity

for the coming year and

assuring you our utmost co-

operation in things pertaining

to the Motion Picture industry

Celebrated Players Film Corporation

ChiDaoo
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$1,000,00092

REWARD
FOR THE SAFE RETURN

OF

BETTY THORNDYKE
TO

Pietersdorf , South Africa

For Complete Information,

Apply to

Celebrated Players Rim Corporation

GhiGaoo
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Grossman Pictures, Inc., Present

$ 1,000,000.22

REWARD
Featuring

LILLIAN WALKER
A SERIAL

By ARTHUR B. REEVES
and JOHN W. GREY

Directed by GEO. A. LESSEY

Released in Illinois and Indiana

Celebrated Players Rim Corporation

Chicaoo
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$l,000,OOO.oo

REWARD

"$1,000,000 Reward" is

another triumph for Lillian

Walker and a distinct

achievement in Serial Pro-

duction for Harry Grossman.

It is one of our assets and
will be one for you whether
you ever played a serial

or not.

It will increase your Box
Office receipts.

Available Now.

Celebrated Players Rim Corporation

Ghicaoo
:>
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.1

s

Grossman Pictures, Inc., Presents

MARGARET
MARSH in

WITS
vs. M

WITS
A feature photo-play
distinctively different

"WITS vs. WITS"
Is the latest production of Grossman
Pictures. Inc. It presents the de-

lightful star Margaret Marsh in one
of the best portrayals of her career

and in a screen story of absorbing
interest. It is a hit and a sure Box
Office success.

RELEASED THROUGH

Celebrated Players Film Corporation

ChiDaoo

is-
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Bobbv Vernon

Neal Bums

p
.1

CHRISTIE COMEDIES
Loved by Everybody

Twelve hundred consecutive days
at the Alcazar Theatre in Chicago
and still going good, is only one of

the many illustrations of their con-

vincing popularity.

Playing in more theatres in Chicago
than any other single reel comedy
on the market.

Distributed Weekly by:

Mid-West Film Corporation

Toy Building, Milwaukee

A. H. Blank Enterprises

Omaha, Nebraska

Crescent Film Corporation

Kansas City, Missouri

Standard Film Corporation

St. Louis, Missouri

Merit Film Company
Minneapolis, Minn.

And

Majorie Payne

Earl Rodney

Helen Darling

Celebrated Players Rim Corporation

GhiGaoo
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GAYETY COMEDIES
Fast—Fun and Farce

pAYETY COMEDIES
featuring George Ovey

and the Gayety Girls in single

reel weekly releases are a

distinct addition to our galaxy

of wonderful comedies.

A good Comedy often puts

over a weak feature.

Gayety Comedies are good
Comedies.

Released in Illinois and Indiana by

Celebrated Players Rim Corporation

GluGaoo
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HANK MANN COMEDIES
IN SINGLE REELS

Comedies such as these will add pep and punch to your program.

Hank Mann Comedies are rip roaring and full of fun and will

delight and amuse your patrons.

HANK MANN COMEDIES
Booked in Illinois and
Indiana Exclusively by

Celebrated Players film Corporation

Chicaoo
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NAPOLEON t SALLY
And their Wonderful

Jungle Comedies

These two stars are the real dare-

devils of the animal kingdom

—

Educated—Read—Write—just like

human beings—you've never seen

anything like them before.

Celebrated Players Film Corporation

diicaoo
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m

ANDY
AND

MIN
THE GUMPS -STILL WITH THE OLD FOLKS.

Celebrated Players Rim Corporation

ChiGaoo
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t

In the

GUMPS
A presentation of ANSON L. McCALLUM

and produced by their creator

SIDNEY SMITH

THE GUMPS — ANDY AND THE BUSY LITTLE FIXER.
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CHRISTIE SPECIALS

FAY T1NCHER ALICE LAKE

No two-reel comedy yet produced

ever met with such spontaneous

success.

EACH ONE IN
ITSELF A FEATURE
Select something that is better

and at the same time different.

AL CHRISTIE

Specials that are Specials

Celebrated Players Rim Corporation

GhiGaoo
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BOOK THESE COMEDIESand LAUGH WITH YOUR CUSTOMERS

THE

HAIL ROOM BOYS
In Two Reel Comedies

Meet a regular demand for exhibitors who seek to

give their patrons the best for their money!

GOOD, WHOLESOME FUN,

AND PLENTY OF IT!

Your patrons like human interest stuff.

Put over in a novel way.

THEY'LL LOVE PERCY AND FREDDIE HALL ROOM!
FOLKS JUST NATURALLY CANT HELP IT!

AFTER THE FIRST ONE THEY'LL ASK FOR THE NEXT.
CASH IN BEFORE YOU'RE BEATEN TO IT!

Distributed every other week by

Celebrated Players Rim Corporation

KiiGaoo
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ill!

The Two Reel Hank Mann Comedies are 100/. rictures

with great stories, scenery and direction. Hank Mann has

surrounded himself with a bevy of pretty girls, who] will soon become

famous as "THE HANK MANN GIRLS."

26 "HANK MANN'S" NEXT YEAR

One every other week. Bigger and better than ever.

Get your bookings in and secure this Super-Comedy

box office attraction for your theatre.

Released through

Celebrated Players Rim Corporation

Ghicado

THE HANK MANN 1

TWO REEL COMEDIES
Didn't Cost $100,000, But look like $1,000,000.00
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A Great Super Comedy Series

THE HANK MANN
TWO REEL COMEDIES

ii Due to the instantaneous success of the Hank Mann one reel comedies

the Producers have decided to make 26 Two Reel Comedies during the

year 1920.

Each of these screamingly funny comedies will feature Hank Mann him-

self. Hank Mann is the funniest comedian since Chaplin first appeared.

He's a scream and—

Exhibitors everywhere are now cashing in on the single reelers.

Don't wait for your competitor to secure the biggest

comedy hit of the year.

Released Through

CelehratBd Players Rim Corporation

ChiGaoo
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HELEN HOLMES
Supported by Lieut. Jack Levering in

THE FATAL FORTUNE
HELEN

if

FAT4L FORTUNE

:

/fleleaff
HolmesjL
Queen of.

Helen Holmes is the unde-

nied Queen of the Serial Screen.

This, her latest serial, presents

her at her very best. She is

daring, darling, attractive and
altogether captivating. Her
work is breath-taking and in

scores of cases death-defying.

The wild stunts make you
gasp! The romance is clean

and subtle.

FIFTEEN
Towering, Crashing, Death-Defying, Breath-Taking Episodes.

The most thrilling and original serial ever pro-

duced, acclaimed by the Metropolitan Critics as the

most daring, dramatic Sensation of a decade.

Illinois and Indiana
rights controlled by

Celebrated Players Film Corporation

Ghicaoo
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MYSTERY, ROMANCE, ADVENTURE

Combined in one of the Greatest Original Serials ever made.

THE FATAL FORTUNE
Every episode of the Fatal Fortune is a complete

story in itself with the constant succession of breath-

less climaxes. The splendor of the settings is equalled

only by the powerful intensity of the theme.

The story carries you to the South Seas where a

wealthy trader is engaged in a commercial war with

the Great South Sea's Trading Syndicate. A price is

set on his head and he is forced to flee. With his

fortune safely buried, he leaves for San Francisco.

Here he meets a gang of hired gunmen who scheme

to steal the map which leads to the location of the

treasure. A gun fight takes place and he is wounded.

By chance he meets his daughter. He reveals to her

his secret and she sets out to gain possession of the

fortune. The action grows faster and faster, and a

charming love story blends itself through fifteen epi-

sodes of adventure, mystery, intrigue, hair-breadth

escapes and thrill, which makes this one of the greatest

serials ever produced for the screen.

See

HELEN HOLMES
The invincible queen of the serial'screen,—at her best

There is no time lost on introductions. From the

time the picture starts the excitement begins and
the public see the fascinating star.

Illinois and Indiana
rights controlled by

Celebrated Players Rim Corporation •

ChiGaoo
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The Educational Films Corporation of America

Presents—

"Constantinople, Gateway of the Orient"

"THE RED CROSS
TRAVEL SERIES"

First and only'moving pictures of the Howling Dervishes. An ex-
clusive close-up of the Sultan, and luxurious surroundings of the
harem. All the glamour and fascination of the Turkish capital, the
rrost interesting, and least photographed, city in Europe.

1 he third oflthe new "Red Cross Travel Series"—single reel attrac-
tions released every other week-— and now booking at eighteen
"Educational" exchanges.

Others of the series are "Belgium, (he Broken Kingdom;" "America's
Watch on the Rhine;" "The Relief of Poland;" and in preparation:
"Marie, Queen of Roumania."

RELEASED IN ILLINOIS'AND INDIANA

Celebrated Players Rim Corporation

Chicaoo
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Presented by

The Educational Films Corporation ofAmerica

Making a scene for Cecil B. DeMille's "Male and Female" in the November Supplement

Ph
Sc

otoplay Magazine
reen Supplement

The Stars as they are.

Shooting Desert Island Stuff, featuring Gloria Sw,anson, Thomas Meighan, Theodore
Roberts in CECIL B. DEMILLE'S "MALE and FEMALE."

BESSIE BARRISCALE'S HUSBAND—Teaching Tom Holding to make love to

his wife.

PAULINE FREDERICK At Home.
MRS. CHARLIE CHAPLIN Rambling in Hollywood Garden.

EDDIE POLO At work and making a "Still" picture.

Celebrated Players Film Corporation

GMcatfo
5
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The Educational Films Corporation of America Presents

"Scenics Beautiful
99

Produced by Robert C. Bruce

The Quintessence

of Elegance in Scenic

Photography

Released through

Celebrated Players Rim Corporation

ChiGaoo

W/Wk w
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TOPICAL TIPS
BY

TOM BRET

Each week we release three hundred

feet of political, funny and up-to-

date sayings of this famous Hoosier's

original humor.

To amuse and delight your audience

you should include "Topical Tips'*

of Tom Bret in your bookings.

Released through

Celebrated Players Rim Corporation

Chicaoo
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PRESTIGE
The best theatres in Chicago,{New York,

London, Paris—Throughout the entire

world—show^the

Gaumont News Service
No matter what other picture is on the

program, any theatre will add PRESTIGE
by showing

Gaumont News and Graphic

The News Reels and Real News

Gaumont
Graphic

Released every Monday
and Friday through the

CelBhrated Players Rim Corporation

Chicado
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A Gaumont Production

A magazine of the screen showing life in its various phases.

PICTORIAL LIFE

FEATURES—"BRIGHTLITE SPOTS ON[BROADWAY"
showing scenes from the latest comedies, dramas and musi-

cal shows Jof the legitimate stage, "ALASKAN TRAVEL
SCENES" of this country never before pho-

tographed and a series of slow motion

photography.

Released Weekly in Illinois Through

Celebrated Players Film Corporation

ChiGaoo
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We are pleased to

announce the early

release of the new

Atlas
Educational Weekly

combining edu-
cational, scenic and
historical events of

the very highest
grade.

Something Exceptionally Good.

Released through

Celebrated Players Rim Corporation

ChiGaoo
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Chester-Outing

Pictures

"The Jolly Journeys"

Who does not enjoy a picnic, with its change

action and promise of fun ?

Chester outings are picnics into the primitive

!

There is more interest, entertainment and

action in one Chester-Outing than in all other

outdoor pictures together.

Quality in everything too,— in photography,

titles, humor, subject matter and presentation.

These are the human pictures of nature.

Released weekly in Illinois.

Celebrated Players Rim Corporation

ChiGaoo
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A List of Subjects to be

Studied before you Book

Elsewhere
CHRISTIE COMEDIES

In one reel Released Weekly

GAYETY COMEDIES
In one reel Released Weekly

HANK MANN COMEDIES
In one reel 12 only

JUNGLE COMEDIES
In one reel 10 only

CHRISTIE SPECIALS
In two reels. Released every 4thWeek

HANK MANN
In two reels. Released every 2nd Week

HALL ROOM BOYS
In two reels . Released every 2nd Week

ANDY AND MIN in the GUMPS
1-2 reels Released every Week

CHESTER TRAVEL PICTURES
Released every Week

GAUMONT PICTORIAL
Released every Week

GAUMONT NEWS
Released every Week

GAUMONT GRAPHIC
Released every Week

TOPICAL TIPS

Released every Week

ATLAS EDUCATIONAL WEEKLY
Released every Week

PHOTOPLAY SCREEN SUPPLE-
MENT Released every 4th Week

EDUCATIONAL FILM CORP.

SCENICS Released every Week

Celebrated

OUR SERIAL OFFERINGS

$1,000,000.00 REWARD
Featuring Lillian Walker

THE FATAL FORTUNE
Featuring Helen Holmes

THE CARTER CASE. Featuring Her-

bert Rawlinson and Margaret Marsh.

HOUDINI.
THE HAND OF VENGEANCE.

Players Rim Corporation

ChiGaoo

il
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We arenot tooBig

to Serve You

EXHIBITORS HERALD

Each subject offered by us has been selected with
the most scrutinizing care, and therefore, we aim
wherever consistent to guarantee satisfaction.

The most comprehensive, diversified and best

selected line of one and two reel subjects offered

by any exchange in America.

We work on the basis that our films must be as

good as your money, and carry out] this policy to

the very best of our ability.

Our prices are always consistent with the con-

ditions you must meet.

When we fail, as occasionally we do, we stand

ready to make good.

Friendship is almost. as big an asset in business

as capital. We aim to [merit your friendship by
furnishing films that will/please your audience and
to furnish you service^such as'you have a right to

expect.

We solicit your patronage, with the assurance of

an earnest endeavor to deserve and maintain the

same during the coming year.

Celebrated Players Rim Corporation

ChiGaoo
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Feeling the Panhandle's Pulse
H. E. N.

HENRIETTA, TEXAS.—H. L. Bear, a

prominent hardware merchant of Henrietta,

plans to build a 350 seat house in here in

the Spring. Mr. Bear has just purchased
a building site adjoining his present theatre,

the Dorothy. The Dorothy will be com-
pletely re-modeled this Spring and new-

equipment installed. Coming attractions

for this popular house are Blanche Sweet
in "A Woman of Pleasure" and Charlie
Chaplin's "A Day's Pleasure."

BOWIE, TEXAS.—The Billy Barry
Theatre, under the efficient management
of D. T. McBrayer, is enjoying an excep-
tionally prosperous season even in the face

of extremely cold weather. A new Wur-
litzer will shortly be installed in this house.

DECATUR, TEXAS.—E. W. Blythe,
who operates the Majestic Theatre here,

whose house has a seating capacity of 400,

reports business very good. This old Ex-
hibitors Herald subscriber states that he
enjoys every issue of the paper. Mary
Pickford's "Heart o' the Hills" was the

Christmas attraction at the Majestic.

ALVORD, TEXAS.—C. A. Mayes,
owner of the Majestic Theatre, advises that

business is poor, as he is unable to stimu-
late interest amongst the town-folk in pic-

tures. It appears to the writer that here
is a fertile field for some of the exploita-

tion wizards in the Dallas exchanges as
Mr. Mayes really needs some assistance
along these lines.

DALLAS, TEXAS.—L. C. Baxley,
owner of the L. C. Baxley Attractions at

1913J4 Commerce Street, Dallas, an-
nounces to the trade that he has just pur-
chased the state rights for "Lightning
Bryce" and "Woman," to be released in

this territory January 12. and from all ac-

counts "Lightning Bryce" will go over in

this territory with a bang as so many ex-
hibitors throughout Texas have requested
information as to where it could be pro-

cured. Mr. Baxley was formerly with the

Specialty Film Company of Dallas, and
his many friends wish him success in his

new venture.

R. D. Lewis, owner of the R. D. Lewis
Film Company of Oklahoma City, Okla.,

has been confined to his bed for the past

few weeks on account of a serious attack

of rheumatism but is well on the road to

recovery and expects to be at his office in

a few days.

DALLAS, TEXAS.—L. B. Remy, man-
ager of the Goldwyn Film Exchange, Dal-
las, reports business good and says "The
Girl From Outside," "Jinx" and "The
World and Its Woman" are booked solid

for March.

DALLAS, TEXAS.-P. J. Cameron,
formerly owner of the Crystal Theatre
here, and who now owns a first-class bar-

ber shop in the downtown district, is busy
perfecting plans to open a $20,000 fifty-

seat shoe-shining parlor. Mr. Cameron
stated to the Exhibitors Herald repre-
sentative that he has purchased a site for

a $100,000 Summer theatre opposite City
Park, Dallas, to have a seating capacity
of 2,000. It will be constructed so as to
house the Winter road attractions and
feature pictures. Associated with Mr.
Cameron in this venture will be T. P.
Finigan, formerly manager of the Hippo-
drome at Dallas.

DALLAS, TEXAS—E. J. Callahan,
the popular manager of the Lucas Theatre
Supply Company, Dallas, made a combi-
nation business and pleasure trip to New
York City December 15.

DALLAS, TEXAS.—H. E. Fulch is in

charge of the Specialty Film Company at

Dallas, Tex., during the absence of W. G.
Underwood, who is in Southern Texas this

week on business. R. H. and R. E. Tom-
linson are hustling contracts for the Spe-
cialty Film Company in this territory.

DALLAS, TEXAS—E. T. Peter, presi-

dent and treasurer of the Texas Exhibi-
tors Circuit, when seen in Dallas by the
Exhibitors Herald representative, stated
that the organization now has a member-
ship of sixty-two exhibitors and is grow-
ing larger every day. Doak Roberts, for-

merly with Metro in this city, is associated
with Mr. Peter.

BROWNSVILLE, TEXAS.—Joe Dykr,
who has been in charge of the R. D. Lewis
Film Company's Little Rock Exchange,
has purchased an interest in the Queen
Theatre at Brownsville, Texas, and has
taken over the active management of same.

DALLAS, TEXAS.—W. E. Paschau,
divisional director of the Community Mo-
tion Picture Bureau, now located at 1920
Main Street, Dallas, Tex., stated that they
has taken over the exclusive War Depart-
ment entertainment contracts for the entire
country, and in addition, are handling the
product of the Educational Film Corpora-
tion and the Beseler Educational Film
Corporation, New York City. The Com-
munity Motion Picture Bureau is also
starting to produce outdoor subjects at
their New Jersey studios.

New Gouverneur Theatre
Contracts for Fox Films

Special advices from its exchange office
at Buffalo, N. Y. inform Fox Film Cor-
poration that a contract has been closed
with J. Claire Carpenter, who is building
a beautiful motion picture theatre in the
city of Gouverneur, N. Y.

Air. Carpenter plans to make his new
house which will be called "The Gralyn,"
the last word in modern theatre design
and construction, fitted with every pos-
sible comfort for his patrons. Work has
started on the structure the last week in

August, and according to reports of the
contractors, the building will be ready
forofficial opening on January 15 next.
No definite decision has been made

regarding the screen production which
will be used to open The Gralyn, but
among several big season successes now
under consideration is the William Fox
adaptation of Longfellow's "Evangeline"
a classic of the screen. Present indi-

cations point to a decision in favor of
"Evangeline" and Fox's Buffalo ex-
change is working with this in view. Mr.
Carpenter, an enterprising showman who
knows thoroughly the film field and its

possibilities, has signed a contract cov-
ering the entire Fox output for the com-
ing year.
Judging from the plans of Mr. Car-

penter, The Gralyn will put Gouverneur
conspicuously on the film map. The
owner has several distinctive ideas on
operation of a combination stage and
screen theatre. The film industry will

look forward with interest to the pro-
gress of this exhibitor.

Fox Takes Over Building

For Cincinnati Exchange
Having found that its old quarters

were becoming altogether too cramped
to accommodate the increased staff and
steady influx of business at its Cincin-
nati exchange, Fox Film Corporation has
secured the entire building on the South-
east corner of Elm Street and Opera
Place in that city.

The building is a new one, designed
particularly for the purpose of the film

exchange business. It is absolutely fire-

proof throughout and contains all the

most modern improvements and facilities

for the comfort of both the Fox organ-
ization and the trade.

The acquisition of the new quarters
gives Rudolph Knoepfle, manager of the
Fox exchange, a fine suite of offices.

EXHIBITORS' BANQUET AT GREY BULL, WYO.

A. Stimson, General Sales Manager of American Film Co., Inc., Was Entertained
in Lavish Style at GreybulFs Best Hotel Upon a Recent Business Trip. He
Dined on Elk and Venison
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A FEW THRILLS FROM "THE WOMAN IN GREY"

Arline Pretty and Henry J. Sell have the leading roles in this Serico Production Corporation's serial, the first episode of which
will soon be ready for distribution.
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atre Wednesday morning at 9 :30. A pro-

gram of motion pictures and music appro-
priate to the day and to his guests was
arranged. The feature picture was "Cin-
derella," and two episodes of the "Life of
Lincoln," with "Bobby Bumps" as the com-
edy.

The New Year is extending the glad

hand for a prosperous season. Grasp it

!

Leslie Jordax of the Cosmopolitan Pro-
ductions is running in his usual streak of

good luck. His latest coup is the securing

of Rose Shulsinger as a co-partner in pub-
licity.

Joseph Kelly has a press batting average
of over five hundred and is one of the big

league.

When testing home-made "with raisin"

concoctions, be sure and have all the win-
dows open and the family physician's tele-

phone number handy.

Hugo Riesenfeld entertained all the
children, teachers and principal of Public
School No. 58, 317 West 52nd street, at a
Christmas performance at the Rivoli the-

Mrs. W. B. Ranes in Cast
Supporting George Walsh in the Fox

production "The Shark," is Inez Marcel.
In private life she is Mrs. W. B. Ranes.
widow of the first managing director of
the old Yitagraph company. Mrs. Ranes
made the first screen version of Shakes-
peare in the days before the multiple
reel story was known.

The season is closed for some game, but
the Government has been doing a lot of

"wild duck" hunting of late.

Kill $25,000 Elephant to Make
Final Scenes For "The Lost City"

D. W. Griffith didn't forget the Ex-
hibitors Herald even while being tossed

on the bosom of the soft southern seas.

Before leaving home in the morning don't

forget to look at the furnace and don't

let your jugs interfere with the back draft.

Arthvr Herxaxdez of the Colorograph
Laboratories, New Rochelle, scored some
bulls' eyes at the Patent office recently.

Harry' Koplar of Koplar & Goldman, St.

Louis, is in town.

After establishing a record which will

be remembered for some time in the mo-
tion pictury industry, the Sol Lesser Ex-
change announces that beginning with the
new year they will book "Yankee Doodle
in Berlin." the Mack Sennett travesty with-
out the personal appearance of the Mack
Sennett bathing girls When one considers
the drawing power of a twro-reel Sennett
comedy with only one or two stars, this

five reel scream of laughter with Ben Tur-
pin, Marie Prevost, Ford Sterling, Charles
Murray, Chester Conklin and Bothwell
Browne is indeed an extraordinary feature.
In addition to "Yankee Doodle'' the attrac-
tion includes a bathing reel showing Mack
Sennett's famous ' sea nymphs on the
beaches of sunny California.

The mad elephant introduced into one

of the many thrilling episodes of "The
Lost City," shows a new danger of the

jungle to the average spectator who has

been prone to believe that these heavy
beasts of burden are ever docile and
tame. To witness the crazed beast tear-
ing his way through the jungle, over-
turning the native huts, ripping up trees

by the roots, and trampling down bar-
ricades, gives one a new insight into the
destructive power of these enormous
animals.
To see this wild beast on his rampa-

gous tour of destruction will cause the

spectators to wonder how it was possi-
ble to train this animal to perform these
feats with the realism with which they
are actually done. But the secret of it

all is that the animal is not trained, but
is really mad, and will be shot in the

latter episodes. The shooting of this

animal, which is valued at about $25,000,

will be doubted by many, but it is only
one of the many situations which the

skeptical may doubt that makes this

serial different from any other ever
produced.

Fine Collection of Animals

Colonel William N. Selig has made it

his pleasure to collect wild animals, and
is known throughout the country for his

beautiful zoological gardens in Los
Angeles, which is said to be the largest

private zoo in the world. He is too much
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of a lover of animals to have the elephant
killed for the pleasure of picture de-
votees or to add to the thrills of a pro-
duction, but he is compelled to dispose
of the mad elephant for the good of the
community. Herein lies the secret of the
Colonel coming out of retiiement and
producing what he claims his last pro-
duction which it is his desire to make a
supreme achievement of his already suc-
cessful career.
"Big Jim," as the mad elephant is

called, has caused the Colonel no end
of trouble and expense in law suits

through its destruction of lives and
property. The mad elephant has al-

ready killed two of its keepers, and has
become so unruly and dangerous that

Government authorities have informed
the Colonel that he would have to dis-

pose of the animal.

Climax Is Unusual

So unusual is the shooting of an ele-

phant, that the Colonel was inspired to

make "The Lost City," and have the
animal killed in the latter episodes as a

final climax to the many other unusual
situations in the serial. Not only will

the mad elephant be killed, but many
other animals who have outlived their

use, will be sent to the animal heaven.
It is said "The Lost City" will hold

any audience because it possesses that

element of curiosity and suspense, as

well as sensation, that is so necessary
in a continued screen story.
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Power's Camepagraph
The Machine o

Quality

IA

All that Experience
Skilled Workmen and
Finest Materials
Can put intoaProjector.

i

flCHOLAS Power.Company
Incorporated

90 Gold Street New Yoric
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to this department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the picture

did for the other fellow, thereby getting the only positive guide to box office values. Address. "Wbat Th*
Picture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St.. Chicago

Artcraft
The Tiger Man, with We S. Hart

—

Capacity business in spite of zero
weather. Hart sure gets the business
for me.—E. H. Winkler, Palace theatre,

St. John, Kans.—Small town patronage.

The Poor Little Rich Girl, with Mary
Pickford.—A great picture that pleased
almost as well as Daddy Long Legs.

—

Harold Daspit, Atherton theatre, Kent-
wood, La.—Mixed patronage.

Don't Change Your Husband, a De
Mille Production.—Excellent production
well received.—E. L. Franck. Oasis
theatre, Ajo, Ariz.—Neighborhood
patronage.

Selfish Yates, with Wm S. Hart.

—

Picture good. Better than the average
Hart. His pictures too much the same.
—Geo. D. Rogers, Gem theatre, Lyndon,
Kans.—Neighborhood patronage.

Johanna Enlists, with Mary Pickford.
—Good business on a stormy night.
Many comments. —Peters & Johnson,
Liberty theatre, Milligan, Xebr.

—

Small town patronage.

Down to Earth, with Douglas Fair-
banks.—Pleased Fairbanks' admirers,
but not up to some of his other pic-

tures.—Harold Daspit, Atherton theatre,
Kentwood. La.—Mixed patronage.

First National
Back to God's Country, with Nell

Shipman.— I ran this picture when it

was 19 below zero to good business.
Had more compliments on it than any
picture I have °ver run. All I want to
say to my brother exhibitors in small
and large towns is to book it. It will

get you the money.—Ed. S. Wegener,
Lyric theatre, Valley Jet., Ia.—Neigh-
borhood patronage.

Burglar by Proxy, with Tack Pickford.
Good comedy. If you want your patrons
to leave the theatre with a pleased
smile and tell you they enjoyed the
evening, book this picture.—Geo. H.
Cooke. Hub theatre. Mill Vailey, Cal.

—Neighborhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Good. Pleased all who saw it

—

J. M. Bailey, Gem theatre. Waverley,
Kans.—Neighborhood patronage.

The Hoodlum, with Mary Pickford.

—

Drew well. Patrons seemed pleased.

Star draws well for me.—Dr. E. Webb,
! Majestic theatre, Chillicothe, Tex.

—

' Small town patronage.

Back to God's Country, with Nell
Shipman.—Really a wonderful picture.
Drew good attendance, but not as good
as expected.—Fred Cosman, Electric
theatre, St. Joseph, Mo.—General
patronage.

MARY HALL,
Leading woman in the William Fox pro-

duction, "The Shark," starring George
Walsh.

Daddy Long Legs, with Mary Pick-
ford.—Broke all records. Wonderful
subject. Think the story' was the main
card.—J. H. Henry, Empire theatre.

Winchester, Ya.

Bill Apperson's Boy, with Jack Pick-
ford.—Good picture to big business.

—

E. L. Franck. Oasis theatre. Ajo, Ariz.

—Xeighborhood patronage.

In Wrong, with Jack Pickford,—

A

very good rural comedy-drama, but
played to poor business.—Knicker-
bocker theatre, Detroit. Mich.—Neigh-
borhood patronage.

Back to God's Country, with Nell

Shipman.—Played two days to capacity.

Great picture and should go over big.

—Phipps & Layton. Monogram theatre.

Childress, Tex.—Small town patronage.

A Dog's Life, with Chas. Chaplin.

—

thought it just as good as Shoulder
Arms.—Loeffelholz Bros.. Auditorium
theatre. Cuba City. Wis.—General
patronage.

Her Kingdom of Dreams, with Anita

Stewart.—Class B picture. Business fair,

weather good.—P. D. Alleman, Strand
theatre. Clinton. Ia.—Neighborhood
patronage.

Mary Regan, with Anita Stewart.

—

Fine. All of these new Stewart pictures

have greatly pleased my audiences.—C.

W. Krebs, Cherokee theatre. Louisville,

Ky.—Xeighborhood patronage.

Sunnyside, with Charlie Chaplin.

—

Poor comedy. Patrons not satisfied.

Good business for rainy day.—C. M.
Hartman, Liberty theatre, Carnegie,
Okla.—Small town patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—My patrons did not care for this

one. Drew fair.—W. Mart. Strand
theatre, Grinnell, Iowa.—General pat-
ronage.

Virtuous Wives, with Anita Stewart.
—A good picture, but not as wonderful
as it was cracked up to be.—Harold
Daspit, Atherton theatre, Kentwood, La.
—Mixed patronage.

The Hoodlum, with Mary Pickford.
—Class A picture. Business good,
weather bad.—P. D. Alleman, Strand
theatre. Clinton, Ia.—Xeighborhood
patronage.

The Hoodlum, with Mary Pickford.
—Very good, not quite as good as
Daddy Long Legs. Xot as large a
crowd as usual. Weather conditions un-
favorable.—Fred Paulick, Paulick the-
atre. Muscoda, Wis.—General patronage.

Her Kingdom of Dreams, with Anita
Stewart.—I think this is the best Anita
has ever made up to date. Boost it

and you will do the business.—P. K.
Anton, Royal theatre, New Castle, Ind.
—General patronage.

Auction of Souls, with Aurora Mardi-
gain.—Very big business. In fact, sur-

prisingly big with the coldest sort of

weather.—Henry Pelteer, Shelby the-
atre. Louisville, Ky.—Neighborhood
patronage.

In Wrong, with Jack Pickford.—Very
light, nothing to it. Poor program pic-

ture. John Waller. Swan theatre. Clar-

inda, Ia.—Neighborhood patronage.

Tarzan of the Apes, with Elmo Lin-
coln.—An excellent picture and gave
very good satisfaction. Drew a fair

house on a very stormy /light—H. H.
Billings. Pleasant Hour theatre. Pine
Island. Minn.—Neighborhood patronage.

The Hoodlum, with Mary Pickford.
Business extra good. Mary certainly

makes them laugh in this one. I even
liked it better than Daddy Long Legs.
—Henry Pelteer. Shelby theatre, Louis-
ville Ky.—Neighborhood patronage.

Fox
Checkers, with a special cast.—An ex-

cellent picture. Drew good business,

pleased the majority.—John Waller,
Swan theatre, Clarinda, Ia.—Neighbor-
hood patronage.

The Last of the Duanes, with Wm.
Farnum.—More than pleased. S. R. O.
A typical Farnum production.—Knicker-
bocker theatre. Detroit, Mich.—Neigh-
borhood patronage.
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The Call of the Soul, with Gladys

Brockwell.—-A picture with a good ap-
peal and full of heart interest.—Harold
Daspit, Atherton theatre, Kentwood, La.
—Mixed patronage.

The Lone Star Ranger, with Wm.
Farnum.—Fanmm will always pack this

house. This picture went over big.
Patrons well pleased. Can't go wrong
with Farnum.—A. F. Baudreau. Glory
theatre, Kansas City, Mo.—Neighbor-
hood patronage.

The Man Hunter, with William Far-
num.—A wonderful production.—Smith
& Hughes, Dreamland theatre, Clay,
Ky.—Mixed patronage.

Snares of Paris, with Madelainc
Traverse.—Not a very good picture,

star does not draw.—Jos. C. Staak.
Royal theatre, Carroll, la.—General
patronage.

Broken Commandments, with Gladys
Brockwell.— Rather a risky plot, hut
pleased majority. Star draws well.—
C. F. Hancock, Lyric theatre, Stuart.
Fla.—Small town patronage.

The Speed Maniac, with Tom Mix. -

Class A picture. Business very good.
— P. D. Allerman, Strand theatre, Clin-
ton, la.— Neighborhood patronage.

Hell Roaring Reform, with Tom Mix.
—Poor business could be laid to rainy
weather, as picture was well liked.—E.

L. Franck, Oasis theatre, Ajo, Arrz.

—

Neighborhood patronage.

Eastward Ho! with Wm. Russell.

—

Fine picture, good business. Bad
weather.—Jos. C. Staak, Royal theatre.

Caroll, la.—General patronage.

The Coming of the Law, with Tom
Mix.—A lively Western that will be sure
to please the mixed fans.— Harold Das-
pit, Atherton theatre, Kentwood. La.

—

Mixed patronage.

The Merry-Go- Round, with Peggy

1 1 y land.—A good comedy-drama with a
tine star. Fox pictures are always good.
—H. H. Peebles, Bijou theatre, Waver-
ley, 111.—Neighborhood patronage.

The Liar, with Virginia Pearson.

—

Did not please any too well.—C. C.
Teas, Crystal theatre. Watertown, Minn.
—Neighborhood patronage.

Luck and Pluck, with Geo. Walsh.

—

Slow business to- average picture.— E. L.
Franck, Oasis theatre, Ajo, Ariz.

—

Neighborhood patronage.

The Last of the Duanes, with Wm.
Farnum.—Class A picture. Business
good.— P. D. Allerman, Strand theatre,
Clinton, la.—Neighborhood patronage.

Goldwyn
The Girl from Outside, with a special

cast.—Barring none, one of the best I

ever ran. Extended the run two days
longer. A sure bet in any house any-
where.—Donald W. Knapp, Strand thea-
tre, San Bernardino, Cal.—Downtown
patronage.

The Misfit Earl, with Louis Bennison.
—One of the best ever shown here. Can
stand all kinds of advertising. Am go-
ing to repeat it.— B. A. Belt, Benning-
ton theatre. Bennington. Kans.— Neigh-
borhood patronage.

One Week of Life, with Pauline Fred-
crick.— People satisfied but picture only
a program show.— K. J. Aglow, Strand
theatre, White Water. Wis.—General
patronage.

The Peace of Roaring River, with
Pauline Frederick.—Good picture, good
title and a star that my people like. Big
business.—E. L. Franck, Oasis theatre,

Ajo, Ariz.—Neighborhood patronage.

Oh! Johnny, with Louis Bennison.

—

A very good and entertaining picture.

The fact that it has both Western and
society stuff will make it go over good

with almost any kind of audience. Star
is very pleasing.—Harold Daspit, Ather-
ton theatre, Kentwood, La.—Mixed pat-
ronage.

The Stronger Vow, with Gcraldine
Farrar.—Ordinary picture. Too many
cuss words in her pictures. Don't like

this kind.—H. B. McFarling, Tokio thea-
tre, Morehouse, Mo.—Neighborhood
patronage.

Polly of the Circus, with Mac Marsh.
— Its an old picture. We had a new
print. Will get the business.— Peters &
'Johnson. Liberty theatre, Milligan,

Nebr.—Small town patronage.

The Pest, with Mabel Normand.

—

Only fair.—J. W. Schmidt, Grand thea-
tre. Brcese, 111.—Neighborhood patron-
age.

Where Doctors Disagree, with Mabel
Normand.—Not much. My personal
opinion, however. Bad night and small
crowd.—Mrs. Lon Bacon, Pastime thea-
tre, Itasca, Tex.—Neighborhood patron-
age.

Sunshine Alley, with Mae Marsh.

—

Will please any audience. Mae Marsh
goes big for us.—Peters & Johnson,
Liberty theatre, Milligan. Nebr.—Small
town patronage.

Jinx, with Mabel Normand.—Not as
good as Upstairs but well liked by the

children. Over advertised by Goldwyn.
—H. G. Ramsey, Royal theatre. El Do-
rado, Kans.—General patronage.

Hallmark
The House Divided, with a special

cast.—One of the best dramas of the

year. It was well liked by all.—H. G.
Ramsey, Royal theatre, El Dorado,
Kans.—General patronage.

Her Mistake, with F'velyn Nesbit.

—

Very nice picture. Beautiful scenery.
Drew well and pleased. Hallmark my
best buy. Their business should grow
fast.—J. H. Henry, Empire theatre,

Winchester, Va.

The Challenge of Chance, with Jess
Willard.—Ordinary picture. Oridnary
crowd.—H. B. McFarling. Tokio thea-
tre, Morehouse, Mo.—Neighborhood
patronage.

Metro
The Brat, with Nazimova.—Good. Get

it. Good business at increased prices.—
W ill F. Krahn. Lorin theatre. Berkeley,
Cal.—Neighborhood patronage.

Satan Junior, with Viola Dana.—

A

cocking good comedy drama that ought
to tickle any kind of crowd. If Mary
Pickford had been the star in this pic-

ture she could not have made it any
better.—Harold Daspit. Atherton thea-
tre, Kentwood, La.—Mixed patronage.

Lombardi, Ltd., with Bert Lytell.

—

Fair picture. Class B. Business only
fair. Weather very cold.—P. D. Aller-
man, Strand theatre, Clinton, la.

—

Neighborhood patronage.

The Brat, with Nazimova.—Was liked

much better than other productions she
has made. But she never has made a

bad picture yet.—P. K. Anton, Royal
theatre, New Castle, Ind.—General pat-

ronage.

Please Get Married, with Viola Dana.
—A very good picture. My patrons
liked this star better in other produc-
tions. I would not advise any exhibitor
to give a special matinee for children
on this play.—Geo. H. Cooke, Hub thea-

.

ELEVEN PUNCHES IN ONE SCENE

Hank Mann receives plenty of punishment from the gymnasium girls in "The Knock-
Out," his third two-reeler for Arrow.
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FOUNDATION FILM CORPORATION'S FIRST FEATURE

A scene from "The Blindness of Youth," Murray W. Garsson's production, which
is a state-right offering.

tre, Mill Valley, Cal.—Neighborhood
patronage.

The Brat, with Nazimova.—Went big.

This star is well liked; but takes better

in this kind of a role. Ought to keep
her out of foreign stuff.—S. A. Moran,
Arcade theatre, Ann Arbor, Mich.—
College town patronage.

Daring Hearts, with Bushman &
Bayne.—Not very good. Drew only fair.

—A. C. Klug, Empress theatre, Zum-
brota, Minn.—General patronage.

The Divorcee, with Ethel Barrymore.
—Drew well and pleased the' biggest
part of the audience.— L. M. Kuhns,
Gibson theatre, Gibson, N. M.—Mining
Camp patronage.

The Great Romance, with Harold
Lockwood.—Very fine picture and drew
big.—J. H. Henry, Empire theatre, Win-
chester, Va.

Toys of Fate, with Nazimova.—Ran
this after having played all the others.
Did not draw as well as expected. No
knocks.—E. L. Franck, Oasis theatre,

Ajo, Ariz.—Neighborhood patronage.

Blackies Little Pal, with Bert Lytell.

—It held them tight to the end. Nice
little picture.—-Raymond Piper, Piper's
Opera House, Virginia City, Nev.—Gen-
eral patronage.

Eye for an Eye, with Nazimova.—
Don't be afraid of this. Book it and
boost it, Nazimova is a real star.—H. A.
Davidson, Royal theatre, Cherryvale,
Kans.—Neighborhood patronage.

Almost Married, with May Allison.

—

Great. Get this and clean up.—Will F.
Krahn, Lorin theatre, Berkeley, Cal.

—

Neighborhood patronage.

After His Own Heart, with Hale
Hamilton.—Comedy-drama extra good.
Have played practically everything
Metro has made in past two years.
Never had but one" poor one.—J. M.
Bailey, Gem theatre, Waverly, Kans.

—

Neighborhood patronage.

Pals First, with Harold Lockwood.

—

Very good.—Berggren & Taddiken,
Elite theatre, Morganville, Kans.

—

Neighborhood patronage:

Pals First, with Harold Lockwood.

—

Fine. Delighted nice crowd.—J. H.
Henry, Empire theatre, Winchester, Va.

The Microbe, with Viola Dana.

—

Good.—Good business. Get this its good
stuff.—Will F. Krahn, Lorin theatre,
Berkeley, Cal.—Neighborhood oatron-
iage.

Paramount
The Grim Game, with Houdini.

—

Proved a very good drawing card and
generally satisfied.—F. K. Davis, Majes-
tic theatre, Eastland, Tex.—Mixed pat-
ronage.

The Lottery Man, with Wallace Reid.
—Great picture. Best Reid ever made.
People went wild over it. It is a picture
'with three stars, Reid, H. Ford and
Wanda Hawley.—R. K. Stonebrook,
Windsor theatre, Hampton, la.—Neigh-
borhood patronage.

It Pays to Advertise, with Bryant
Washburn.—This star has been placed
in the right kind of stories at last.
Bryant Washburn appears to very poor
advantage in "boob" plays. My patrons

"

t
were more than pleased with this pic-

ture. A splendid comedy.—Geo. H.
Cooke, Hub theatre. Mill Valley, Cal.

—

Neighborhood patronage.

Luck in Pawn, with Marguerite Clark.—An average Clark picture. Draws the
women.—H. G. Ramsey. Royal theatre,
El Dorado, Kans.—General oatronage.

The White Heather, with a special
cast.—Very good submarine scenes.
Production as a whole not exceptional.
—E. L. Franck, Oasis theatre, Ajo,
Ariz.—Neighborhood patronage.

Hay-Foot Straw-Foot, with Chas.
Ray.—To those who have seen Ray's
best pictures this one will disappoint.

—

Harold Daspit, Atherton theatre, Kent-
wood, La.—Mixed patronage.

Vicky Van, with Ethel Clayton.—Ethel
Clayton's pictures always good. Average
business.—Will F. Krahn, Lorin thea-
tre. Berkeley, Cal.—Neighborhood pat-
ronage.

Little Women, with a special cast.

—

A very good picture. Good business.
Most people have read book. Stars
good.—R. K. Stonebrook. Windsor the-
atre, Hampton, la.—Neighborhood pat-
ronage.

The Test of Honor, with John Bar-
rymore.—Barrymore is always fine, al-

though patrons did not care much for
this picture.—A. S. Widaman. Centen-
nial theatre. Warsaw, Ind.—General pat-
ronage.

The Gypsy Trail, with Bryant Wash-
burn.—Pleased 100%. Big business.

—

Peters & Johnson. Liberty theatre, Mil-
ligan. Nebr.—Small town patronage.

The Trouble Buster, with Vivian
Martin.—A dandy. Everyone pleased.
—Barselt, Bennington theatre. Benning-
ton, Kans.—Neighborhood patronage.

The Misleading Widow, with Billie

Burke.—Did capacity for Sunday. Fair
for Monday.—Betts & Sesuer, Varsity
theatre, Palo Alto, Calif.

John Petticoats, with Wm. S. Hart.—
Perhaps not quite as good drawing card
as of old in pictures of former titles but

proved very satisfactory as far as sat-
isfying customers.— F. K. Davis, Majes-
tic theatre, Eastland. Tex.—Mixed pat-
ronage.

Mrs. Wiggs of the Cabbage Patch,
with Marguerite Clark.—Drew good.
Picture did not follow book very closely.

—Bert Norton, Kozy theatre, Eureka,
111.—Neighborhood patronage.

The Home Breaker, with Dorothy
Dalton.—Excellent picture. Patrons
well pleased. Good business.—Rudy
Schleusener. Superba theatre. Alhambra,
Cal.—Middle class patronage.

The Sheriff's Son, with Charles Ray.
—Not as good as his other pictures. Fair
business.—Chas. Dahler, Abingdon thea-
tre, Abingdon, 111.—Neighborhood pat-
ronage.

L'Apache. with Dorothy Dalton.

—

Dorothy always draws for us and this

was altogether satisfying though she
has made many better ones.—-F. K.
Davis, Majestic theatre. Eastland, Tex.
—Mixed patronage.

Tom Sawyer, with Jack Pickford.

—

In a class by itself. Book it now.

—

Smith & Hughes. Dreamland theatre.

Clay, Ky.—Neighborhood patronage.

The Virtuous Thief, with Enid Ben-
nett.—A very good detective story with
a plot that holds the interest, but a little

gruesome.—H. G. Ramsey, Royal thea-
tre, El Dorado, Kans.—General patron-
age.

Turning the Tables, with Dorothy
Gish.—-Story poor, star fine. Not one of
my patrons liked it. Paramount should
choose better productions for this star.

—Geo. H. Cooke. Hub theatre. Mill
Valley, Cal.—Neighborhood patronage.

Nan of Music Mountain, with Wallace
Reid.—Old picture but a good one.—C.

C. Teas. Crystal theatre. Watertown,
Minn.—Neighborhood patronage.

Turning the Tables, with Dorothy
Gish.—The star is all right but the story
was very illogical.—H. G. Ramsey.
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Royal theatre, El Dorado, Kans.—Gen-
eral patronage.

Sporting Life, a Maurice Tourneur
production.—Excellent. Good business.
—E. L. Franck, Oasis theatre, Ajo, Ariz.
—Neighborhood patronage.

Fires of Faith, with a special cast.

—

Did not get over. Not liked, although a
good picture. Excellent story.—Will F.
Ksahn, Lorin theatre, Berkeley, Cal.

—

Neighborhood patronage.

Molly Entangled, with Vivian Martin.
—To tame to suit them. They don't
care for this kind.—J. L. Meyers, Lib-
erty theatre, Ivesdale, 111.—Small town
patronage.

The Land of Promise, with Billie

Burke.—Not as good as her average.
Too long and "draggy."—Geo. D. Roger,
Gem theatre, Lyndon, Kans.—Neighbor-
hood patronage.

The Seven Swans, with Marguerite
Clark.—Clark pictures, with their diary
and fairy stories, do not take here.

—

Ben Brink, West Point, la.—Neighbor-
hood patronage.

La Tosca, with Pauline Frederick.

—

Biggest house I ever had on Frederick.
Used the letter suggestion in Paramount
press book and sent a letter to every
club woman in town. Result, a full

house.—A. N. Miles, Eminence theatre,
Eminence, Ky.—General patronage.

Nan of Music Mountain, with Wallace
Reid.—Very good. Some great photog-
raphy and storm scenes.—J. L. Meyers,
Liberty theatre, Ivesdale, 111.—Small
town patronage.

Pathe
Her Man, with Elaine Hammerstein.

—A splendid play of the Cumberlands.
Well liked by patrons. An interesting
story and no objectionable features.

—

E. E. Bonham, Ideal theatre, Prairie du
Sac, Wis.—Neighborhood patronage.

The Cry of the Weak, with Fannie
Ward.—A good crook story, the star's

acting was good.—Chas. Oliver, Majes-
tic theatre, Green Forest, Ark.—Neigh-
borhood patronage.

Infatuation, with Gaby Deslys.—Good
picture star good, natural acting.—W. T.
Hayes, Dreamland theatre, Providence,
Ky.—Neighborhood patronage.

The Narrow Path, with Fannie Ward.
—A good society drama. Miss Ward
played her part fine.—Chas. Oliver, Ma-
jestic theatre, Green Forest, Ark.

—

Neighborhood patronage.

Brothers Divided, with Frank Kee-
nan.—Fairly good. Not up to Keenan's
standard.—Fred Cosman, Electric thea-
tre, St. Joseph, Mo.—General patronage.

Loaded Dice, with Frank Keenan.

—

A fair picture but not enough descrip-
tive matter and not suited to our pat-
rons. Story was too deep for most of
them.—E. E. Bonham. Ideal theatre.

Prairie du Sac, Wis.—Neighborhood
patronage.

Dolly's Vacation, with Marie Osborne.
—A good comedy-drama consisting
mostly of tricks and pranks played by
Marie and little Sambo.—Chas. Oliver,
Majestic theatre, Green Forest, Ark.

—

Neighborhood patronage.

How Could You Caroline, with Bes-
sie Love.—A program picture of more
than usual interest. A clean picture.

You can't go wrong in booking it.—E.
E. Bonham, Ideal theatre. Prairie du
Sac, Wis.—Neighborhood patronage.

The 13th Chair, with a special cast.

piiiniiuiiiiuii

1 B

| When a producer makes |

I a bad picture he knows |

| it's bad. You can't §

1 hurt his feelings by tell- j

| ing him so. You can, 1

| // you point out its 1

| weaknesses, keep him 1

from making the same |

| mistakes again.

It is by this policy of

co-operation that better j

I pictures, standardized I

I production, can be made

a reality instead of a

dream.

I Your opinion, voiced in

these columns, is read

by every producer of
motion picture enter-

| tainment.
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—Well, you might say this subject is

good and not good. Will please some
and not others. Regular program pic-

ture.—Fred Cosman, Electric theatre,

St. Joseph, Mo.—General patronage.

Winning Grandma, with Marie Os-
borne.—A good comedy drama, pleased
old and young.—Chas. Oliver, Majestic
theatre, Green Forest, Ark.—Neighbor-
hood patronage.

Realart
Anne of Green Gables, with Mary

Miles Minter.—A fine picture, patrons
were well pleased. This star always
pleases and draws good patronage.

—

Empress theatre, Oklahoma City, Okla.
—General patronage.

Soldiers of Fortune, an Allan Dwan
production.—Exceeded all my hopes. I

consider it one of the greatest pictures

ever shown to the public.—J. Schine,

New Hippodrome theatre, Gloversville.

N. Y.

Erstwhile Susan, with Constance Bin-
ney.—Much pleased with picture. Miss
Binney's work very commendable.—O.
A. Potter, Columbia Amusement Co.,

Erie, Pa.

Erstwhile Susan, with Constance Bin-
ney.—Constance Binney great. My
people fell in love with her.—George
Mayne, American theatre, Salt Lake
City, Utah.

Soldiers of Fortune, an Allen Dwan
production.—Great. Business excellent

all through week despite first bad
weather of late fall.—Ben H. Atwell,
Capitol theatre, New York.

Erstwhile Susan, with Constance Bin-
ney.—More than went over. Everybody
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pleased. Star has brilliant future.—J.

W. Trunk, Dome theatre, Youngstown,
Ohio.

Soldiers of Fortune, an Allan Dwan
production.—Smashed all records for
year in opening day receipts. Patrons
pleased to point of vociferous applause.
—R. E. Hicks, Cabrillo theatre, San
Diego, Calif.

Erstwhile Susan, with Constance Bin-
ney.—Splendid business. Star a revela-
tion to my patrons. Predict success for

her.—F. J. Dolle, Alamo theatre, Louis-
ville, Ky.

Soldiers of Fortune, an Allan Dwan
production.—Broke all records. Every-
one agrees production is wonderful.

—

Harry J. Wendland, Strand theatre,

Fresno, Calif.

Erstwhile Susan, with Constance Bin-
ney.—Packed our house. Patrons
thought Constance Binney great.—P.

Cox, Palace theatre, Cape May, N. J.

Anne of Green Gables, with Mary
Miles Minter.—Capacity business. Go-
ing over big to enthusiastic audiences.
Words of praise on every hand.—A. G.
Talbot, America theatre, Denver, Colo.
—General patronage.

Erstwhile Susan, with Constance Bin-

ney.—Constance Binney surely is a
comer. Well liked by majority of pat-

rons. Picture clean and wholesome.
Played on stage in "39 East" in this city

just before we showed picture.—S. A.
Moran, Arcade theatre, Ann Arbor,
Mich.—College town patronage.

Select

The Country Cousin, with Elaine
Hammerstein.—A nice clean, neat pic-

ture that ought to please any place.

—

Fred Cosman, Electric theatre, St
Joseph, Mo.—General patronage.

Happiness A La Mode, with Con-
stance Talmadge.—Cannot be beat. Good
business. If they were all like this things
would come easy.—Will F. Krahn. Lorin
theatre, Berkeley, Cal.—Neighborhood
patronage.

The Border Legion, with Blanche
Bates.—A good picture and a good
drawing card. Fair business.—H. H.
Peebles, Bijou theatre, Waverly, III.

—

Neighborhood patronage.

A Regular Girl, with Elsie Janis.

—

Did not take as well as we had hoped.
Story too thin. Patronage fell off after

first day.—S. A. Moran, Arcade theatre,

Ann Arbor, Mich.—College town pat-

ronage.

Who Cares, with Constance Tal-
madge.—Real good picture. Star well

liked here. Poor business on account of

zero weather.—E. H. Winkler, Palace
theatre, St. John, Kans.—Small town
patronage.

The Divorce Game, with Alice Brady.
—A good picture that will please a not
too expecting audience.—Harold Daspit,
Atherton theatre, Kentwood, La.

—

Mixed patronage.

Cecelia of the Pink Roses, with
Marion Davies.—Just an ordinary pic-

ture. Very sad. Patrons walked out on
this one.—Wm. Tongate, Star theatre,

Carlisle, Ind.—General patronage.

A Regular Girl, with Elsie Janies.

—

Very, very poor. No capable support or

no opportunity to display ability if sup-

port had it. Janis no drawing card

though she may be in larger cities. Al-
together very disappointed audience.

—
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F. K. Davis, Majestic theatre. Eastland,

Tex.—Mixed patronage.

The Whirlpool, with Alice Brady.

—

Satisfying from every angle. Get it. Its

all right. Select service suits me.—J. C.

Jenkins, Auditorium theatre, Neligh,

Nebr.—Neighborhood patronage.

The Cavell Case, with Julia Arthur.

—Showed this picture to a large crowd.
Everybody well pleased.—J. F. John-
ston, Central theatre, Oberlin, Kans.

—

Neighborhood patronage.

The Perfect Lover, with Eugene
O'Brien.—This picture just fair. Not
what the public expected. Fair busi-

ness.—Will F. Krahn, Lorin theatre.

Berkeley. Cal.—Neighborhood patron-

age.

Romance and Arabelle, with Con-
stance Talmadge.—A very pleasing little

picture. Fairly good business.—John
Hafner. Princess theatre, Donora, Pa.

—Neighborhood patronage.

Her Only Way, with Alice Brady.

—

Mildly satisfying. Heard no complaint?.
—Raymond Piper, Piper's Opera House.
Virginia City, Nev.—General patronage.

Goodnight Paul, with Constance Tal-
madge.—-Same old story. Everyone
pleased with this star. These Select pic-

tures are good.—Mrs. E. Dewhirst.
Beverly picture theatre. Beverly, Kans.
—Small town patronage.

A Lady's Name, with Constance Tal-
madge.—Excellent picture. All Select?

are good or better.—H. B. McFarling.
Tokio theatre, Morehouse, Mo.—Neigh-
borhood patronage.

The Perfect Lover, with Eugene
O'Brien.—Same old artist stuff but with
a different twist that is pleasing as well
as surprising. It will go strong at regu-
lar "prices.—J. C. Jenkins. Auditorium
theatre, Neligh. Nebr.—Neighborhood
patronage.

The Belle of New York, with Marion
Davies.—A large crowd enjoyed this

-ubject.—J. H. Henry, Empire theatre.

Winchester, Va.

Break the News to Mother, with a

special cast.—A wonderful fine show in

HELEN FERGUSON
»n location In Victorville, Cal., where she
la at work in Rex Beach's '-Going Some"
(Goldwyn).

every respect. Moral fine, pleased every-
body.—J. F. Johnston, Central theatre,
Oberlin, Kans.—Neighborhood patron-
age.

The Right of Purchase, with Norma
Talmadge.—Norma Talmadge will al-

ways bring the crowd. People in this

neighborhood are wild over her. Fine
picture, one of star's best. Everybody
pleased.—A. F. Brandreau, Glory thea-
tre, Kansas City, Mo.—Neighborhood
patronage.

Triangle
Broadway Arizona, with Olive

Thomas.—A good breezy play and
pleased small crowd.— B. A. Belt, Ben-
nington theatre, Bennington, Kans.

—

Neighborhood patronage.

Wild Life, with Wm. Desmond.—

A

good Western picture. — Loeffelholz
Bros,. Auditorium theatre. Cuba City,
Wis.—General patronage.

Toton, with Olive Thomas.—Some
beautiful scenes but not enough action
to keep up interest.—Harold Daspit,
Atherton theatre, Kentwood, La.

—

Mixed patronage.

Muggsy, with Jackie Saunders. — A
good clean picture that pleased young
and old alike.—Geo. O. Barlow, Unique
theatre, Steamboat Rock, Iowa.—Neigh-
borhood patronage.

Unto the End, with Crane Wilbur.

—

Just fair.—Loeffelholz Bros.. Auditor-
ium theatre, Cuba City, Wis.—General
patronage.

The Fly God, with Roy Stewart.—
This was a real good one. everyone well
pleased. Business fair.—E. H. Winkler.
Palace theatre. St. John, Kans.—Small
town patronage.

Breezy Jim. with Crane Wilbur.

—

Don't let them send you this one. Most
of the old Triangle are fair pictures,

some are excellent. This one weak.
Absolutely nothing to it.—J. J. Kudla-
cek, Swan theatre. Swanton. Nebr.

—

Neighborhood patronage.

By Proxy, with Roy Stewart.—A pic-

ture to please any audience. One of the
older films.—E. E. Bonham. Ideal thea-
tre. Prairie du Sac, Wis.—Neighborhood
patronage.

An Honest Man, with Wm. Desmond.
Extra good. Don't be afraid to book
it.—J. M. Bailey, Gem theatre, Waver-
ley, Kans.—Neighborhood patronage.

United Artists

His Majesty the American, with
Douglas Fairbanks.—We played this

picture to capacity business. Star is

popular here and picture pleased all.

Book it.—Brockhouse & Weeks, Elec-
tric theatre. Arenzville, 111.—Rural pat-

ronage.

Broken Blossoms, a D. W. Griffith

production.—Will draw with proper
publicity, but not what the public wants.
F. K. Davis. Majestic theatre. Eastland.
Tex.—Mixed patronage.

His Majesty, the American, with
Douglas Fairbanks.—Class B picture.

Business poor, weather very cold.—P.

D. Allerman, Strand theatre, Clinton, la.

—Neighborhood patronage.

Broken Blossoms, a D. W. Griffith

production.—Did not take with student
patronage who want lighter entertain-

ment. Too tragic for our patrons.—S.

A. Morgan, Arcade theatre, Ann Arbor.
Mich.—College town patronage.

Broken Blossoms, a D. W. Griffith

CHARLOTTE WALKER
And her leading man. Wheeler Oakman, Id

a scene front "Ere in Exile," snapped on
the beach near Santa Barbara, where
this feature was filmed by the American
Film Company, Inc.

production.—Drew well but not liked.

Too weird. Fair business. —- Albert
Waner. Acme theatre, Aransas Pass,
Texas.—Small town patronage.

United Picture Theatres
A Man's Fight, with Dustin Farnum.

—Fine picture. Star draws well here.

Good business.—Jos. C. Staak, Royal
theatre, Carroll, la.—General patronage.

Playthings of Passion, with Kitty
Gordon.—My patrons thought this one
of the best of the season. Hurrah, for
United.—W. T. Hayes, Dreamland thea-
tre, Providence, Ky.—Neighborhood
patronage.

Her Game, with Florence Reed.—An
average Florence Reed picture. She
would be more popular if they would
put her in other kinds of plays.—A. S.
Widaman, Centennial theatre, Warsaw,
Ind.—General patronage.

Universal
The Right to Happiness, with Doro-

thy Phillips.—Played two days to good
business. Story good.—C. U. Yaeger,
Rex theatre. Raton, N. M.
Roped, with Harry Carey.—Western

picture where the cowboy goes east the
people are always looking for something
to happen. They get what they are
looking for in this one.—Ellensburg
theatre, Ellensburg, Wash.— General
patronage.

The Sundown Trail, with Monroe
Salesbury.—Star at his best. My advice
is to book it.—C. A. Brooks, Orpheum
theatre, Baldwinsville, N. Y.—Neighbor-
hood patronage.

The Heart of Humanity, with Dorothy
Phillips.—Played two days to good bus-
iness. Wonderful picture.—W. L. Ham-
ilton, Texas-Grand theatre, Dalhart,
Tex.

Borrowed Clothes, with Mildred Har-
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USE THIS BLANK

Box Office Reports Tell the Whole
Story.

Join in This Co-operative Service.
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Pictures You Exhibit
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Every Week What Picuves

Are D6ing for Other Exhibitors.

Fill in this blank now and send

to Exhibitors Herald, 417 S. Dear-
born St., Chicago.
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Title ...
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ronage

City f^.-t-i

State

ris Chaplin.—All of this star's pictures
are good and this is one of her best.

—

Harold Daspit, Atherton theatre, Kent-
wood, La.—Mixed patronage.

The Brute Breaker, with Frank Mayo.
—A very good picture. For some un-
known reason did an extra good busi-

ness. Good outdoor picture.—Donald
W. Knapp, Strand theatre, San Bernar-
dino, Cal.—Downtown patronage.

The Light of Victory, with Monroe
Salisbury.—Audience well pleased. This
one is hard to beat.—Smith & Hughes,
Dreamland theatre, Clay, Ky.— Neigh-
borhood patronage.

The Sleeping Lion, with Monroe Sal-
isbury.—Good, above the average.

—

John Waller, Swan theatre. Clarinda,
la.—Neighborhood patronage.

His Divorced Wife, with Monroe Sal-

isbury.—Played to S. R. O. and seemed
to please.—Knickerbocker theatre. De-
troit, Mich.—Neighborhood patronage.

When a Girl Loves, with Mildred
Harris Chaplin.—Don't be afraid of this

one. It's sure great. Drew big busi-

ness and everyone satisfied.—Van Praag
& Meyn, Central Garden theatre, Kan-
sas City, Kans.—Neighborhood patron-
age.

The Right to Happiness, with Dorothy
Phillips.—Not the picture expected.
Drew poor.—J. H. Henry, Empire thea-

tre, Winchester, Va.

The Heart of Humanity, w ith Dorothy
Phillips.— Excellent picture. Pleased all

but did not draw.— K. J. Aglow, Strand
theatre, Whitewater, Wis.—General pat-

ronage.

Paid in Advance, with Dorothy Phil-

lips.—Played two days to good business,

l'.cttcr second day. Star draws well.

—

C. R. Sullivan, Deandi theatre, Amarillo,
Tex.

Danger—Go Slow, with Mae Murray.
—Book it!—Smith & Hughes. Dream-
land theatre, Clay, Ky.—Mixed patron-
age.

An Ace of the Saddle, with Harry
Carey.—Good picture to big business.

—

E. L. Franck, Oasis theatre, Ajo, Ariz.

—Neighborhood patronage.

Bread, with Mary McLaren.—Not
much to this. The poorest of this star's

specials.—Harold Daspit, Atherton thea-
tre, Kentwood. La.—Mixed patronage.

Vitagraph
The Climbers, with Corine Griffith.

—

Believe it is the best she ever made.

—

H. G. Ramsey, Royal theatre, El Do-
rado. Kans.—General patronage.
The Business of Life, with Alice

Joyce.—Not up to other Joyce pictures.

—A. C. Klug. Empress theatre, Zum-
brota, Minn.—General patronage.

In Honor's Web, with Harry Morey.
—A murder mystery picture. Holds in-

terest but not good for high class audi-

ence.—H. G. Ramsey, Royal theatre,

Ed Dorado, Kans.—General patronage.

Fighting Destiny, with Harry Morey.
—My patrons do not like this kind of

picture. Star new here, business fair.

—

Charles Guizzetti. Opera House, Gard-
ner, 111.—Neighborhood patronage.

Within the Law, with Alice Joyce.

—

Far below the average of a good special.

A great .
disappointment.—-Harold Das-

pit, Atherton theatre, Kentwood, La.-

—

Mixed patronage.

The Climbers, with Corinne Griffith.

—It's good and will please but don't

make any rash promises.—Van Praag &
Meyn, Central Garden theatre, Kansas
City, Kans.—Neighborhood patronage.

Specials
The Unpardonable Sin (Harry Gar-

son), with Blanche Sweet.—A very high-
class production. A bit heavy. Over-
shadowed too much by the late war.
\\ ill please about seventy-live per cent
and make money.—Joseph F. Allman,
Princess theatre, Montecello, HI.—Reg-
ular patronage.

Mickey (Western Import), with Mabel
Normand.—Very big business on two day
run. Generally run pictures only one
day. Mickey gets the money.—Herbert
Nadel, Hilltop theatre, Louisville, Ky.

—

Neighborhood patronage.

Mickey (Western Import), with Mabel
Normand.—This is certainly the best pic-
ture on the market today for drawing
power, cannot be beat. Played for two
days, second day had to turn them away.
There is no other picture trlat will please
everybody like this one.—Charles Guiz-
zetti, Opera House, Gardner, III.

—

Neighborhood patronage.

Mickey (Western Import), with Mabel
Normand.—Second run. Drew extra
well. — Loeffelholz Bros., Auditorium
theatre, Cuba City, Wis.—General pat-
ronage.

The She Wolf (Frohman), with Texas
Guinan.—A pretty good show. A little

too much on the rough order, but it has
plenty of action. The star is not overly
pretty but she is some actress. A strong
story.—McClure & Faulkner, Comique
theatre, Jamesport, Mo.—Neighborhood
patronage.

Virtuous Men (S-L Pictures), with E.

K. Lincoln.—Good puller. Fair picture.

—Wm. McNamar, Rex theatre, Virden,
111.—General patronage.

The Eyes of the World (Clune), with

a special cast.—Played it one night. Big
blizzard but people came out anyhow.
People satisfied. Very good. Made
money.—Fay Trentzsch, Grand theatre,

Lancaster, Wisconsin.—General patron-

age.

Serials

The Lure of the Circus (Universal)

with Eddie Polo.—This one held up for

every episode. Finished stronger than

opening.—W. L. Hamilton, Texas-
Grand theatre, Dalhart, Tex.

The Master Mystery, (Republic) with

Houdini.—This serial held up better

than any serial ever shown in this house.

Good from first episode to the last

People well pleased, especially the kids.

—A. F. Bandreau, Glory theatre, Kan-
sas City, Mo.—Neighborhood patronage.

Smashing Barriers, . (Vitagraph)
with Wm. Duncan.—On the 11th epi-

sode and going over big. Not as good
as Man of Might, but business is big.

—Phipps & Layton, Monogram theatre,

Childress, Tex.—Small town patronage.

Smashing Barriers, (Vitagraph) with

Wm. Duncan.—The best serial I ever

ran. It has the comedy that many
serials lack. A real money-maker.

—

H. H. Peebles, Bijou theatre, Waverley,
111.—Neighborhood patronage.

The Perils of Thunder Mountain,
(Vitagraph) with Antonio Moreno.

—

On the ninth episode, holding up good.

—Dr. E. Webb, Majestic theatre. Chilli-

cothe. Tex.—Small town patronage.
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WITH THE PROCESSION IN LOS ANGELES

By Harry Hamr . ond Beall

Frank Elliott, leading man in the orig-

inal production of "The Hope" at the The-
ater Royal, Drury Lane, Ltd., has been
signed by Maxwell Karger to play a prin-

cipal role in the Metro-Screen Classics

production of the same melodrama.
* * *

Miss June Mathis is in New York not
only for a vacation but to consult with
Vincente Blasco Ibanez and Richard A.
Rowland regarding '"The Four Horsemen
of the Apocalypse." which Miss Mathis will

adapt for Metro.
* * *

Al St. John, Paramount comedy star,

now has his own studio. Jack Warner,
producer of the pictures, announced this

week that he has taken over the Burston
studios, 6050 Sunset boulevard, and that

hereafter all Warner Brothers" features

will be made at that place. Helen Holmes,
who will start work shortly on her second
serial under the supervision of Sam
Warner, will also work at the Burston
plant. * * *

Arthur D. Ripley has been selected

by Maxwell Karger to direct Bert Lytel!

in the Metro-Sc-reen Classics production of
"Alias Jimmy Valentine." Mr. Ripley has
been film editor of Kalem. Fox. Universal
and Metro. * * *

Bert Lytell and six members of his

company have been at Monterey. Cal., for
the past week filming the final scenes of
"The Right of Way." Those who made
the trip with Lytell were : Jack Dillon, di-

rector : Beatrice Huddlsstcn. and Ben
Critchlev.

* * *

Mat Allison- completed her Metro-
Screen Classics version of "The Walk-
Offs" this week. This cheerful satire from
the pens of Frederic and Fanny Hatton
(has been eleven weeks in filming under
Maxwell Karger's supervision.

* * *

Jean Temple, formerly scenario reader
at the National Film Corporation's studios,

has been advanced to the position of cast-

ing director for the same concern.
* * *

The largest title ever made has been
painted at L'niversal City for "The Breath
pf the Gods." the Universal photodrama in

vhich Tsuru Aoki is starring. The title

(
s 3S by 42 feet and fills the proscenium
opening of the stage of the duplicated
Ddeon theatre, erected for Eric Von Stro-
leim's protodrama, "The Devil's Passkey."
apanese players will draw aside the cur-
jains revealing the title as it introduces the
lav.

* * *

. Actual work on Jack Dempsey's much-
teralded Brunton serial, for which it is

:aid he is to receive $185,000. began this

yeek on the Brunton lot. The story" is to
je a lively western, fifteen episodes in

;ngth. from the typewriters of Frederic
thapin and Harry O. Hoyt. Six of the
jcreen's meanest. hardiest. craftiest
heavies" have been engaged for the pic-
ure_ and others will probably be secured.
j>rdinarily. one heavy is sufficient for a
erial. but Dempsey is expected to wear
ut a villain or two in the making of each
bisode. Those who have already been en-
?ged are Herschal Mavall. Frederic

Starr, Frank Lanning. Edward Hearn, Al
Kaurtman and Albert Cody.

* * *

The titles of several L'niversal photo-
plays have recently been changed. The
narry Carey feature, the working title of
which was "The Three Godfathers," is

now "Marked Men." Von Stroheim's pro-
duction, "The Woman in the Plot," has
been changed to "The Devil's Passkey,"
while Allen Holubar's story' featuring
Dorothy Phillips and heretofore referred
to as "Ambition" will be known as "The
Gorgeous " Canary."

* » *

Peggy Hyland has left the William Fox
banner and has signed with G. B. Samuel-
son, the English film producer, who has
brought a company to California to make
two pictures.

* * *

"Pastelography" is the name of a new
photographic process of diffusion which is

being used at L'niversal City by Eric Von
Stroheim.

* * *

The scenario department of the National
Film Corporation has been reorganized. L.
V. Jefferson, a specialist in adapting books
for the screen, is the new editor. Harry
H ulze, who wrote Keystone comedies
when that firm was first organized, has
charge of the comedy continuity, while
Mrs. Alma L. Jackson is reader.

* * *

Having finished her work in "The
Woman in Room 13," Pauline Frederick
has been given a vacation through the holi-

days, which permits her director. Frank
Lloyd, to get down his hunting piece and
hie to his ranch house for a duck hunt.

* * *

In Will Rogers' next picture. "The

Strange Boarder." which Clarence Badger
is directing for Uoldwyn, Doris Pawn will

return to the screen. Miss Pawn was com-
pelled to retire for a considerable time be-
cause of injuries received from a fall when
a spirited horse she was riding stumbled.

* • *

Lew Cody's second feature film, "The
Butterfly Man," is completed so far as
the shooting of scenes is concerned. An
enormous footage of film was made for
the play and it is now in the hands of
Cody's director. Ida May Park, for the
process of eliminating and assembling.

* * *

Three acres of vaudeville land adjacent
to Sunland, a little mountain town about
thirty-five miles from Los Angeles, has
been leased by the National Him Corpo-
ration for a term of five years for "loca-

tion" purposes. The contour and scenic

gradeur in and about Sunland is peculiarly

adapted to picture purposes.
* * *

Scott Sidney is producing the first of
the comedies which will present Molly
Malone as a star in Supreme Comedies,
to be distributed by Robertson-Cole. The
picture is "Molly's Millions." written by-

Frank H. Conklin. James Liddy is Miss
Malone's leading man.

* * *

Al Christie is taking tests of char-
acters who will appear in the new series of
two-reel comedies based on "Bringing Up
Father." George McManus' comics.

» * *

Eric Vox Stroheim. who created "Blind
Husbands." has taken the last scene for his

second Universal feature. "The Woman in

the Plot."

Universal Buys Story
The first of the five-reel comedy-

dramas in which Eddie Lyons and Lee
Moran. Lniversal's team of comedians,
will be featured in is "Everything But
the Truth." Edgar Franklin's humorous
story, the screen rights of which have
just been purchased from the Frank A.
Munsev Co. by L'niversal.

EDDIE POLO AND HIS COMPANY

The Universal Company is on "location" for the new serial. "The Vanishing Dag-
ger." Thelma Percy is the young lady in the centre at Mr. Polo's left.
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"High Speed" Will Be the First

Hallmark Picture for New Year

Gladys Hulette and Edward Earle Starred In Screen

Version of Automobile Racing Story Written

By Clinton H. Stagg

The first New Year picture of Hallmark

Pictures Corporation on the Famous Di-

rectors' Series is "High Speed," according

to an announcement made this week by

Frank G. Hall, president of Hallmark.

"High Speed" was produced by Hallmark

under the direction of Charles Miller and

co-stars Gladys Hulette and Edward Earle

with Roger Lytton, Charles Husted, Fay

Evelyn, Aida Horto, Jack Edwards and

Matthew L. Betts in support.

Hallmark's first on the New Year's

schedule is the screen version of the auto-

mobile racing story of Clinton H. Stagg,

the plot of which centers around a romance
having its inception at America's two

greatest automobile racing meets—Santa

Monica and Shecpshead Bay. During the

course of production. Director Miller took

his company to the Shcepshead Bay race

track for more than a week and here was

shot the actual scenes of the automobile

race with more than fifteen racing cars

competing. Among the prominent racing

drivers who were engaged to take part in

this race was Ralph De Palma.
Throughout the story runs a romance

having for its two principal characters

Gladys Hulette, remembered for her star-

ring career for Tanhauser, Edison and
Pathc. and for her work in the original

role of Tyty in Matcrlinck's stage produc-

tion of the "Blue Bird," and Edward Earle.

remembered for his recent work as star of

Vitagraph series of productions, adapted

from the works of O. Henry.
"High Speed" is scheduled for the first

week of January, to be followed during the

month of January and February by "Chains

of Evidence." a Hallmark production under

the direction of Dallas M. Fitzgerald, co-

starring Anna Lehr and Edmund Breese

with Wallace Ray and Marie Shotwell in

principal support: and "Veiled Marriage,"'

J. L. Burke's original story of the same
title produced by Hallmark under the di-

rection of Keanan Buel, starring Anna
Lehr.

Following these three will come British

American Pictures Finance Corporation's

production, "Carmen of the North." star-

ring Anna Bos, who is known in Europe,
where her pictures are popular, as the

Nazimova of Europe. British American
Pictures Finance Corporation control the

country riehts and are releasing through
Hallmark Pictures Corporation.

First Hope Hampton
Production Will Be
"A Modern Salome1 *

Interest has been aroused over the

first production of the newly organized

Hope Hampton Productions, Inc., and
its striking box-office title. "A Modern
Salome." The picture marks the screen
debut of this young girl, who won in

private life the title of Texas' greatest

beauty, and who is being starred in a

series of dramatic stories.

"A Modern Salome" is a story of

modern metropolitan society. It was
written and directed by Lconce Perret.

"It has been a most pleasant revela-

tion to me," said the director," to see the

ready adaptability, the emotional re-

sponse and the dramatic power exhibited

by this beautiful girl, who is still in her
teens and who has come to the screen
from private life, with only an academic
training along professional lines. She

responds to the director's instructions,

like a wonderful instrument responds to

the touch of the musician. Miss Hamp-
ton has, moreover, an extraordinary fa-

cility to fall into postures, without any
aoparent effort, that are the height of

grace; and she possesses a wonderful
'feel for the films,' that instinctive apti-

tude for screen work which spells sure

success.
"I want to say, also, that beside the

pleasure of having Miss Hampton
create the star role in my story, 'A Mod-
ern Salome,' it has been a source of

great gratification to me that I have

been permitted to mount this produc-
tion in a most lavish manner. In this

way, every element of the picture—cast,

scenery, gowns, etc—represent superla-

tive quality, which will, I trust, give ex-

hibitors and motion picture audiences a

production over which they will rejoice."

TO

Preview

with the

DeVry

CINCE a poor projector kills a good film, "pre-
^ view" your films with iheqiuiluy projector— the DeVry.

The DeVrv is mechanically superior. It is made with the accuracy of

a fine watch. It stands up to hard work! All this, and more, is made
evident by all its projections.

Also—note these advantages: The De Vry lets you preview any film

in your comfortable office— that keeps you out of the cold, empty theater!

It lets you preview while your theater is crowded—that saves your time I

It costs nothing for an operator—that saves you money! In fact, a De
Vry soon pays its first cost.

To Film Exchanges a De Vry is of equal and inestimable value.

The DeVry is housed in a handsome, leather-covered box. The
box looks like a suitcase. Weighs 20 pounds. You carry it anywhere.
It has its own motor. It projects a picture up to 12 feet square and
up to 80 feet distant.

You will like the De Vry! It is a real wonder. It does what we say.

All we are asking is—the opportunity to show you! We are repre-

sented in 60 cities. Let us give you a free demonstration — in your

own office, 01 home. It's no trouble at all ! It's our business. There will

be no obligation. (We have an interesting illustrated Booklet on the

press.) So—wherever you live—we hope you will rill out and at once
mail the coupon below. Why not do it

—

before you turn over this page?

v The De Vry Corporation
1248 Marianna Street, Chicago

New York Office - • 141 West 42nd Street

J Yes. You may give demonstra-

tions of the De Vry, without

obligation, at the following

address.

rj Yes. Please send free booldet as

soon as it is off the press.

i 52

The DeVry Corporation, 1248 Marianna St., Chicago. Dept. HE-1

Name

Street

City

State..
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Reported by "Mac"

That was a neat piece of exhibitorial ora-

tory belched forth in the Consumers build-

ing lobby several days ago when Exhibitor

Kemp of the Century Theatre and Louis
Brecka of the Lincoln Theatre were "whis-

pering" to one another just what "first

runs" are and the cost thereof. Both gen-

tlemen left tfie ringside without a scar.

Carlos Moore, manager of the Pittsburgh

"Big Four" exchange, arrived in Chicago

on December 21 and between trains in-

formed Cresson Smith, manager of the lo-

cal exchange, how the old Smoky City

stands on the "Big Four" offerings. Mr.
Moore is on his way to watch the home
fires crackle during the Yuletide festive

season.

Joseph Hopp has that Doug. Fairbanks
smile faded to a mere symptom the way he

is handing it out about the local exchanges
the past few days. Yes, sir, the old steam
shovel is registering ten hours a day and
it will not be long now until Rock Island

will possess one of the most beautiful thea-

tres for the screening of film masterpieces

that America can boast of. It will be

called the Fort Armstrong, commemorating
a vivid historical event dear to the hearts

of all Rock Island, 111.

Th; local Pathe exchange was the arrival

point of Frank B. Rogers, division man-
ager, who came home to roost for the

Christmas jollities last Friday, Decem-
ber .19.

William C. Cook was seen strolling along

the Milky Way in old Gotham during the

week of December 15 and we understand
that trip was a 50-50 jaunt, y'know—busi-

ness and pleasure.

One of the film nomads galloping about
the state informs us that John Dittman.
Freeport, 111., owner of the Majestic and
Strand theatres, has a theatrical office so

equipped for sumptuous completeness that

a twenty-four-hour visit can't do it justice.

Help ! Help ! Bring the old hootch tonic.

For an alibi, that has swindle sheet mathe-
matics entirely "toot sweet."

back, Mrs. Harvey Gould, ^theatre mag-
natess controlling a dainty array of film

theatres about southern Illinois, was a
devoted attendant. When not about her
various theatres, this charming lady can
be found looking over her group of blooded
horses, which she frequently shows about
the country, modestly admitting, regard-
less of how short a time they may be off

the plains of Texas, she has yet to ride a
broncho, English saddle or just a blanket

and serssinger, that she can't return to the

corral as tame as a kitten.

wrestling bout he's going to take the car

inside and sit in it.

Last week the Railway Administration
was called upon to change the name of the

Alton Limited to the "Fifth Industry Flier."

As she pulled out of the train shed in St.

uis, Harry Weiss of the First National
as checked in, with Lee Woodyatt of Se-

ect skipping aboard at Springfield. Irving
arness was shoved on at Pontiac with
e Old Republic grip in hand, while Joliet

resented the handsome "Chick" Lundgren
f Doll-Van as an addition. As the train

as sliding into Chi, Parness came to with
i howl that he was $2.50 shy. It's all right

If you can get away with it, but according
:o some of our best golf authorities, feed-
ing the kitty is compulsory.

It is indeed a pleasure to note that our
;ood friend, "Bill" Bradley, of the Cres-
ent Theatre, Ottawa, is back again on the

ob, as the boys have been telling us that

Bill" was some sick lad there for a
vhile.

Harvey Keavey, Indiana representative

for Metro, the man who fills a chair, came
into the city much shy. Tough luck, Harv.,

my boy, just put on the old wool socks

and heavy underwear and your chances of

catching cold are slim ; besides, you should

be more careful where you place your med-
icine while awaiting trains.

The waitress' union of Indiana is anx-
iously awaiting the return of George Levy
of the Unity Photoplays Company to the

Claypool Hotel to award him the hero

medal for his gallantry in action last week
when he faced almost certain annihilation in

his successful termination of that terrific

feminine battle pulled off in the main din-

ing room.

Bet Looie Frank will book that new Guy
Empey film, "Oil." Looie knows all about

the stuff they soak wicks in.

It cost Nathan Joseph, who runs the

Lincoln Theatre, at 3132 South State street,

the price of a ticket to the Second Regt.

Armory and one second-hand Oldsmobile

to see a wrestling match on Thursday night

of last week. The machine was locked and

stood at the curb with a hundred others,

and although Nathan admits his wasn't the

best one of the bunch, some thief took it,

lock and all. The next time he attends a

During the stock show held here a while

H. B. WARMER
\nd Marguerite Livingston In "Haunting
Shadows," a Robertson-Cole Snperlor
Picture.
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A rich Elgin exhibitor, wearing one of

those $24 fair-price suits, was seen rushing

madly into a tailor shop last Wednesday.
He was walking down Mich. Boul. and the

wind blew all the buttons off, leaving him
in a sad plight. The tailor only charged
him $18 for sewing on new ones.

I. Van Ronkel, manager of the Gold-
wyn exchange, has enjoyed such remark-
able results through the proper conserva-
tion methods applied to his company's big

feature that we understand that A. Teitel

is now handling all films of the Goldwyn
mid-west exchanges. Takes Ike's discern-

ing orbs to detect real merit.

The North Side lounge lizards and young
vampirettes received the thrill of their

juvenile and worldly lives when Lubliner

& Trintz threw upon the screen of the Pan-
theon the announcement that the popular
erstwhile musical director, Paul Biese, will

shortly resume his baton capers upon his

return from New York, where he has been
permitting the Victrola and Columbia
companies to perpetuate by records his su-

preme mastery of the violin, not saying a
word about the old saxaphone. Can he
play a "sax"? All together now—we'll

say he can

!

If D. Padorr, the hustling manager of
the Merit Film Exchange, runs up and
asks you "Do the dead talk V don't be
frightened ; he won't bite. It's only the
title of his first special feature. Old man
Padorr expects the "dead" to talk many
$$$ worth on this. We'll say he deserves it.

Unity Will Exploit
"When Arizona Won"
"When Arizona Won," the Victor

Kremer feature starring Shoity Hamil-
ton, is to be exploited on an elaborate
scale in Illinois and Indiana by Frank
Zambreno, president of the Unity Pho-

,

toplays Company of Chicago.
It is the fifth of the popular Shorty

Hamilton series and is regarded by
many as the best of the group. The
story starts on an Arizona ranch, winds
its way to France and finishes in the

United States again.

"White Lies" Is Started
Gladys Brockwell has started her

Twenty-ninth Fox production. It is

"White Lies" adapted from the Charles
Keade story. Playing opposite Miss
Brockwell is William Scott. Edward J.

Le Saint is the director.

Vivian Rich Joins Jones
Vivian Rich, formerly leading woman

for William Farnum, has been signed to

play opposite Buck Jones in William
Fox's presentation of Harold Titus story

"The Last Straw."
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"CHECKERS" SCORES IN ALASKA

Fox Production Sets New Record for Films
In Frozen North One Man Travels 120 Miles
With Dogs to Theatre—Week Run at $2 Price
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"Checkers" has scored emphatically
on aiiother "Great White Way." While
its Broadway success was tremendous,
its success in Alaska has established a

new reeSord for that faraway territory.

Playing at R. A. Thome's theatre in

Fairbanks, the William Fox production

established a record for continuous runs
in Alaska, and also for admission price*.

Two dollars was charged for the show-
ing of "Checkers" and it ran for an
entire week, with daily matinees.

R. A. Thome is a progressive ex-
hibitor. Before the rivers froze when
transportation was easier in the Far
North than it is at this season, he pla-
carded the towns for one hundred miles
around Fairbanks with the announce-
ment that some time about Christmas
"Checkers" would be shown in Alaska.
When a telegram from the Seattle
branch of Fox film Corporation informed
the Alaska exhibitor that the print of
the story had left Seattle on a steamship
bound for Cordova. Thome wired to
every town in interior Alaska that the
greatest photoplay production of all

time was coming to Fairbanks, that it

would open on December :"> and that two
performances a day would be given for
one week.

Only Theatre In Fairbanks

Thome's theatre is the only one in

Fairbanks. "The Golden Heart of the
Golden North." It has a seating capac-
ity of 500. Fairbanks has a population
of .5,000. It has been the policy of the
theatre to change the program daily,

give no matinee and two evening per-
formances. Only once before, when
"The Birth of a Nation" was shown
there, had this policy been changed.
But for "Checkers" Thorne announced
14 performances, one each afternoon
and one each evening for a week. He
stated in full-page advertisements in the
Fairbanks papers that the price of ad-
mission would be $2 and that there
would be no reduction during the week.
Wisely and well did he announce the

showing of the Fox feature. From miles
around the people flocked to Fairbanks.
The federal court was in session at the
time, and many visitors and witnesses
were in Fairbanks. One man traveled
120 miles behind his dogs to see the
Fox production. Indians. Eskimos.
Americans and foreigners all flocked to

the theatre. The opening evening per-
formance, starting at 8 o'clock, found
the house sold out at 7. The ther-
mometer registered 45 degrees below
zero; still the people came.

S. R. O. Signs Five Nights

Besides the cost of renting the pic-

ture for four weeks, for the journey
between Seattle to Fairbanks requires
ten days each way as a minimum at this*

time of year—R. A. Thorne paid $1.50

a pound for a seventy-five pound case
each way, a total express bill of $225 for

the transportation of the film alone.

Five nights of the seven he displayed
the S. R. O. sign. One resident of
Fairbanks saw "Checkers" fourteen
times in the week it played there, and
the press heralded it as the greatest
picture of all time.

Thi> unusual record in an unusual
place has added new laurels to William
Fox's visualization of Henry Blossom's
immortal drama of the race track.

REALART STARS ASSETS
(Continued from page 47)

trailtie* and devotions as has come to

its photoplays previously released.

Woody Reviews Achievements

John S. Woody, general manager of

Kealart Pictures Corporation reviews the

achievements of the young concern as

follows: "We have had the first public
presentation of our first picture at a
Broadway theatre, the largest theatre in

the world. In the first few months of our
ixi>tence, we have done what no con-
cern has ever done in its whole history

—

established a consecutive run of five

weeks of our pictures in one city—Wash-
ington, D. C. We have made certain
promises to the exhibitors of the coun-
try, and the proof of our complete ful-

fillment is the congratulatory messages
received from such showmen as Tom
Moon, (ieorge Mayne. Glenn Condon,
Fred Dahnken, A. E. Johnson, A. G. Tal-
bot and other experienced and success-
ful exhibitors.

"In the first breath of existence we
have put out 'Soldiers of Fortune' and
The Mystery of the Yellow Room,' two
splendid productions which reviewers
have ranked with the greatest. And the
Kealart stars are winning equal fame and
popularity. Although Realart is only a

few months old, where is there an organ-
ization that stands for better things in

the industry, that has won so widely
the faith of exhibitors, and that is justi-

fying that faith with substantial return?"

COHEN DEFENDS SCREEN
{Continued from page 5/)

and the men associated with its produc-

tion and exhibition have no cause to be

ashamed. The very men and women
officially appointed to censor the pictures

are giving them a clean bill of health.

There was a time when rash, loose
statements about the motion picture and
its producers and exhibitors were much
in vogue, in certain sections of the daily

press. A change has taken place. Almost
without exception the press today gives

the motion picture the same serious con-
sideration and intelligent criticism that

it bestows on art and the drama. The
exhibitors today, more than ever before,

are looking for pictures with an en-
nobling purpose running through the

entertainment.
Today the American-made picture

dominates the world. In Great Britain
and on the continent, even before the
war, 75 per cent of every motion picture
program was of American origin. Since
the signing of the armistice the domina-
tion of American film is practically un-
contested.

I have no doubt that you want to deal
fair with the motion picture and
men who show the motion pictures,
article so full of baseless insinuations
and loose statements as your recent edi-
torial is a great injustice, not so much
to the motion picture, which has nothing
to fear from honest and sincere criticism*'

as to the reputation of any journal that
indulges in it.

KIRKPATRICK WARNING"
(Continued from page 50)

same belief Robertson-Cole will continue!

along the same line.

Importance to Exhibitor

"The importance of this to the ixhi

itor cannot be overrated. In the strength

of independent producers lies the real;

strength and safety of the exhibitor for

it means a large and varied selection of

pictures. It means that competition in

the making of pictures will always re-

main and therefore constant improve-

ment in the quality of productions will

go on. It means that it will be impossi-

ble to stifle development.
"The main motive in the motion pic-

ture business is the acquiring of profits

for the producers and the exhibitors
who have invested their money. Com-
petition in the making of pictures makes
lor precisely this because it continually
works for greater and better produc-
tions and this means greater patronage
and a stronger foundation for the motion
picture as the great permanent enter-
tainment of the people of the world.
Monopoly on the contrary means

standardization which stifles public in-

terest, arrests development, and tends 1

to the eventual decline of the entire in-

dustry.
1

"In closing this brief summary of my
views I will take the liberty of repeating]
what I said when the Robertson-Colej
Distributing Corporation was organized:!

"Of prime importance is the establish-l

ment of the exhibitor on the basis of ai

business partner.
j

Exhibitor Criticism Needed

"Therefore his criticism and advice!

must be accepted as the suggestion ol
one busines partner to another. I

"It is to our mutual interest that th<l

product be the best, the price fair, ami
that the square deal shall dominate busifl

ness relations." I

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by States, $4.00
Per M.

1070 Film Exchanges $7.50
313 manufacturer* and studios 4.00
368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLIAMS, 1S6 W. Adams St.. Chicago
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THAN THE.^SFt"

Directed by- »

RobertGVionola

7)yJoseph Gollom
Scenario by

JuliaCrawford

m

j4 C/>aramount^rtcraftQ>icture

'More Deadly than the Male" is a good picture and will mal^e you money

WOMAN!—riddle— tigress

—spider—angel—call her

what you will! But see her in

all her lure, her charm, her fas-

cinating power, in this stirring

romance of love.

The man planned adventure, with

beasts of prey—abroad. He found it

with a woman—at home.

ETHEL CLAYTON mar
shalls all her talents anc

attractions with astonishing re-

sults in one of the brightest, smoothesi

and best finished pictures that ha:

appeared here in some time. Her viva

city, undeniable good looks and intel

ligent acting, lift the picture into th<

realms of really first class productions.'

—N. Y. Tribun

f. FAMOUS PLAYERS -LASKY CORPORATION
*J
ADOLPH ZUKOR Pnrt JESSE L LASKY t\r Pna CECIL 6 DE MILLE DrrwOarjvmrwt HE



PENALIZATION has

come m motion picture dis-

tribution.

Sound merchandising and

good showmanship have
become a necessity.

They guarantee the future

success and stability of the

independent producer.

Fewer and better pictures

are here to stay. They
have created a condition

which requires more con-

centrated salesmanship and

more thorough exploitation.

The "guess has gone out of

successful picture t distribu-

tion. Haphazard methods
belong to the old order.

Clark-Cornelius Corpora-
tion offers the services of

a staff of experts in motion
picture distribution to the

independent producer.

CLARK - CORNELIUS ,^8^,CORPORATION KpSjj
1600 Broadway, New York City NffrKK



TOM MOOR]
Eleven Two Reel

LALASSIC pictures of a master actor

—a star of tremendous box office

value— an artist of rare and

winning personality.

Offering the pick of his early

successes, two-reel dramas pro-

duced from splendid stories

under tke direction of famous

producers.

Supporting casts include

Marguerite Courtot and other

screen celebrities.

Available in a new edition de-

luxe on a territorial rights basis

at intervals of one a week.

Complete line of new posters,

lobby photos, window cards,

cuts and other accessories.

for Ter r itorial lUgh/ts 'Wire-

Clark-Cornelius Corporation
1600 Broadway- 'New York (Sity



CREEN WINNER
Dramas de Lux^e

Read These
Titles

"The Prodigal"

"The Black Sheep"

"The Secret Room'

"For High Stakes"

"The Adventure
at Briarchff"

"The Cabaret
Singer"

"The Girl and the

Bachelor
"

"The Black Ring"

"His Inspiration"

"In Double
Harness "

The Girl and the

Explorer"

s

I

Torei^n lights 6 ontrolledp hy
C !E>„ Price Company m&

Times 'Building 'New "York City
THE ARCO PRES3 HEW YORK



TESTED AT
FICE

argarfta
FI SH EPv
"IM POSSIBLE SUSAN'
"A SQUARE DEAL"

9iiary SMilesMINTER,
DfeGHOSTS ROSY TAYLOR
"SOCIAL BRIARS"

. ;, HoffmAn/

°FIVE PRODUCTIONS STARPUKG
PLAYERS OF BIQ BOX OFFICE VALUE

Available at Sxchanges of Hallmark Pictures Corporation,



EXHIBITORS HERALD

The MostAstounding Drama ever

Conceived by the Mind of Man

ma
^^^^

ORE
ROB

UfiiyersaHJeve!

GENTLEMEN:

—

Universal has done it

again! Has made a picture for you about
which the whole world will be talking in less

than three weeks!

Never before in the history of the industry
has any cameraman made such pictures as

these.

YOU ! A mile high in the air—and only fifty

feet from Locklear when he climbs from
one plane to another and rescues the woman
he loves from the clutches of a bandit of

the skies !

Make up your mind to see this picture if

you don't do anything else for a week.
It's a thriller in which the sky's the limit!

Book it for at least twice your ordinary
run on a feature—it's the drama for which
moving pictures were invented

—

all true
and still unbelievable.



C O M I N G-
Qhe FOURTH!

Qeautiful

MAY ALLISON
iln OLIVER MORO SCO'S greatest C^ew <Ybrk stage success*

One WALK- OFF

S

{Jy hu the authors^ Qmbardi t %L. ^prederic and
ffiannvj Oiatton

n/ldapted bu Qvine

irected hy

^Herbert (
j]Liche.

METROi
fnaxutell [f\arger '^'Director (general

j

ffun/s 9mperial (pictures, /limited, SxclusvOe Vistrihutors throughout

the British Smpire. *—> Sir 'William guru\ cMariaqing 'Director.



EUGENE OBKIEN
inOuida Bergeres

Direction-William PS.Earle

USU JANIS
in Elsie Jams and Edmund Gouldin^s

THE IMP"
Direction - Robe it Ellis



HPHE opposite page shows a two-color reproduction of the
A

full page color advertisement appearing in current issues

of nationally-circulated magazines.

Publishers say that each copy of a publication is read by
from three to five individuals.

That means that Selznick advertisements will be seen by
from 30,000,000 to 40,000,000 men, women and children. In

the publications listed below, all of which are carrying Selz-

nick advertisements regularly, virtually every family in the

United States is reached—and the list below does not include

other advertising media used—such as theatre programs,

electric signs, painted signs and billboards.

Circulation

Saturday Evening Post

Ladies Home Journal .

Pictorial Review
Country Gentleman
Red Book
Photoplay Magazine
Motion Picture Magazine
Blue Book ....
Picture-Play ....
Green Book ....

2,000,000

2,000,000

2,000,000

500,000

500,000

300,000

300,000

250,000

200,000

150,000

Making a Total
Circulation of .

Backed by this tremendous National advertising

campaign, Selznick pictures cannot fail to make
more money for you.
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T HESE are your stars—
not ours.

They are stars because their talent

won your favor.

No one can successfully force stars

upon you. We simply listen to the

voice of public demand, and give

you your own favorites.

And so SELZNICK PICTURES
have opened the door of opportunity

for many a youthful genius.

They say SELZNICK stars become

famous over night. This is true only

because the SELZNICK organiza-

tion is close to the public', quick to

recognize its wishes, and thorough

in carrying them out.

By discovering your favorites and

placing them in worthy productions

we arrive at the secret which makes

SELZNICK PICTURES create

happy hours.

uJuS

AT THEATRES WI1EBE QUALITY BU





(NATIONAL [^PICTURES)

Adapted from the plaq
bi| Eugene Walter

Direction-Howard Hickman Scenario -Katherine Reed

NATIONAL PICTURE THEATRES .«

lewis J. Selznick
President

Made bi| National Distributed bq Select

RELEASED IN JANUARY



1919
ULCLMBLR AND JANUARY
REPUBLIC RELEASES 1920

MARIE DORO
in

"TWELVE-TEN"
Directed by

HERBERT BRENON

"THE AMAZING WOMAN"
a Lloyd Carleton Production

Starring RUTH CLIFFORD

"THE BLUE PEARL"
De Luxe Cast

EDITH HALLOR-FAIR B1NNEY
FLORENCE BILLINGS—JACK HOLLIDAY

(REPUBLIC PICTURES)

FIRST OF EIGHT (2 REEL)
Incidents in the Career of

WILLIAM J. FLYNN
Starring HERBERT RAWLINSON

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK. Advisory Director - BRITON N.BUSCH. President

130 West 46th Street New York Cx,y\
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EXHIBITORS HERALD
:i;.i«Mli»^^

I
The Amazing Story of a IVoman

| Who Could Keep a Secret!

The Katherine MacDonald Pictures Corp'n.

presents

Katherine MacDonald
The American Beauty

and star in the tremendous successes, "The Thunderbolt" and "The Beauty Market"

IN HER THIRD PICTURE FOR FIRST NATIONAL

"The Turning Point"
From the story of the same title

BY ROBERT W. CHAMBERS
Directed by J. M. Barry By arrangement with Attractions Distributing Corp'n. B. P. Fineman, President

A "First National'* Attraction

11
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The First National Announces

From the story "The Shining Band"

By ROBERT W. CHAMBERS
Presented by B. A. Rolfe

Adapted by Charles A. Logue
Directed by B. A. Rolfe and Chester DeVonde
Produced by A. H. Fischer Features, Inc.

12
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EXHIBITORS HERALD

It's a Cyclone! You'll Say So
When It Hits Your House!

HENRY LEHRMAN'S
first personally directed comedy for First National

"A TWILIGHT BABY
featuring Lloyd (Ham) Hamilton and Virginia Rappe.

A Peach of a 4-reel Comedy—Trade Showings at all Exchanges.
You can't book it 'till you see it.

THE

Just a few of the cyclonic scenes that will lift the roof off.

A "First National" Attraction



EXHIBITORS HERALD

Now Perfecting Details of

First National's

New Theatre Franchise Plan

The fairest and most sensible

plan of distribution ever conceived.

Write today to

Exhibitors' Defense

Committee
Composed of members of

THE FIRST NATIONAL EXHIBITORS CIRCUIT. Inc.

Owing to the vast number of inquiries

correspondence will be replied to in

the order received. It may be one or

two weeks, or a month, before your

application can receive careful consid-

eration, but your letter will receive

careful attention in due time.

Address inquiries to

EXHIBITORS' DEFENSE COMMITTEE
The First National Exhibitors Circuit , Inc.

6 W. 48th St., New York, N. Y.

15
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EXHIBITORS HERALD

The Year's Greatest News "Beat"

fJThis is a sad story, mates—sad for the Mov-
ing Picture World.

qjust forty-eight hours after EXHIBITORS
HERALD had published a complete story of
the escape of D.W.Griffith and party, together

with an exclusive cablegram from D. W. Griffith

himself, the old "World" totters out with an
article audaciously declaring/'Moving Picture
World Scores a Beat Over Competitors on
Griffith Story."

<I Careful perusal of the Moving Picture World story dis-

closes the diverting fact that the alleged "beat" was alto-
gether based on a cablegram signed,"Governor Bahamas";
but even this was not issued until two days after EXHIB-
ITORS HERALD had published the complete story,
together with the cablegram direct from D. W. Griffith.

<IEXHIBITORS HERALD, in its customary manner, did
not rely upon the governor of the Bahamas or any other
comic opera officials of the islands, but got its information
from the one man that really knew what he was talking about
—D. W. Griffith.

^And having gotten this information, Exhibitors Herald pub-
lished it just forty-eight hours in advance of the Moving Picture
World—and from 72 hours to a week ahead of every other
paper in the field.

^EXHIBITORS HERALD not only "beat" every motion
picture publication on this important story , but gave to the
entire world on Wednesday, December 17th, through the
Associated Press, the first direct word from D.W.Griffith.

17
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SYMBOL

Bluo

Nica

N L

hree symtols
ck (number of

;ssag9. Ctter-
idicatad bytha

WESTERN UNION 5
WEiOiRNUNlDN

AM
NEWCOMQ CARLTON. PREsrocm GEORGE W. E. ATKINS, first vice-president

wo
wi

AT GRAND CENTRAL TERMINAL MAIN CONCOURSE. N. Y.
ALVTAT3
OPEN

DEC 23 All 4 33

A 43BD 94 3 EX ML

RICHMOND VA 33

J S WOODY

GENERAL MANAGER REALART PICTURES
469 5 ATE NEW YORK CITY

OPENED HERE TODAY WITH SOLDIERS FORTUNE STOP
TURNED THEM AWAY EVERY SHOW STOP CANNOT UN-
DERSTAND THIS ON MONDAY BEFORE CHRISTMAS WITH
EVERYONE ELSE IN CITY STARVING TO DEATH STOP
RAISED ADMISSION TO FIFTY CENTS FOR FIRST
TIME IN HISTORY OF THEATRE AND DESPITE FACT
THIS IS WORST WEEK IN AMUSEMENT SEASON THIS
DOES NOT KEEP THEM AWAY STOP MANAGERS OF
OTHER HOUSES STANDING IN FRONT OF MY THEATRE
WONDERING WHAT ITS ALL ABOUT STOP SMASHING
RECORDS IS ONE THING BUT SMASHING THEM MON-
DAY BEFORE CHRISTMAS IS ANOTHER STOP KEEP UP
THE GREAT WORK AND WE ARE YOURS FOR LIFE

KEN E FINLEY MANAGER BROADWAY







HEREVEFs motion pictures are

shown, there the name of R. A. Walsh
is known! " Regeneration " was his. And
"Carmen," "Blue Blood and Red," "The Silent

Lie," "The Serpent,' "Evangeline" and

"The Honor System, too! Milestone after

milestone of achievement marks the long trail of

successes this pioneer director has blazed !

He was a member of the old Biograph family.

He trekked across the Continent with the first

Griffith caravan. He sought locations in the

Rockies, on the great Western plains, through

New England, in the Seminoles. writing, direct'

ing and editing romances that have entertained

millions throughout the world.

And now— at thirty-three. a veteran when most

men begin work— he comes into his own

—

severs all other ties and joins Mayflower Photo-

play Corporation to make R . A . W a 1 s h

Productions

!

A Mayflower achievement!

A Realart triumph!

REALART PICTURES CORPORATION
469 Fifth Avenue New York City



R. A. Walsh is to make super-features exclo

sively. And when Realart says super-features it

means just this. Mr. Walsh is to be provided

with the biggest stories available, and will be

unhampered by financial or time restrictions or

the whims of film editors. He will choose his

own stories, do the casting, direct his productions

to meet his own ideas, and personally cut, edit

and title all of his film.

This is Realart production policy— to make pictures

in the studio, rather than in the counting room. It is

Mayflower policy. It is the policy that has made
possible Mayflower's partnership with some of the

world's greatest directors. It is a successful policy—as

witness ' Soldiers of Fortune" and "The Miracle Man."

In the past, R. A. Walsh pictures frequently have

bulged the lid of the box office cash box. Mr. Walsh
now promises to rip it off altogether. He will be

backed to the limit in production by Mayflower faith

and Mayflower cash. Realart expects from him one

of the greatest series of productions ever offered to

exhibitors.

REALART PICTURES CORPORATION
469 Fifth Avenue New York City
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EDMRD EARLE
arvcL

CLADXT UULCTTE

CLINTON J^TACCr
FAMour pacingnow

AN ELABORATE 9CPEEN VEP^ION
OF THE CPEAT NOVEL

CEIAP.LES" MILLER



/EE TUlf FECIAL
and/

LEADN TO LIVE

EOPEVED!
"TUir MAN UOLDf THE fECRET
TO ETERNAL yOUTM!"

— Th.e streamingShadow

EPISODE ONE -
ttA CRY IN THE DARK"
WHO KILLED JASPER >VUITNE/

IN THE LOCKED ROOM P

BE-N

(DILLON

TVO CAMOUr AUTUODf

J.CPUBD ALEXANDH2

HARVEY GATEr
COLLAQODATED IN THE VPITING OP

TUlf DEMAPKA8LE JTODy



EPirODE TWO-
"TME VIRGIN OF DEATH
CADPyiNG ON MER QODY A PORTION OP
TUG LOJT KCy TO ETERNAL yOUTU!"

FOUNDED UPON TWEJTIENTICTC
DlfCOVEPy THAT TWQJWTITUTION OF

MONKEY CLANDJ"
PPOLONGrUUMAN LIEE

JTREAMNC

BEN VILrONT GREATEST XEPIAL
cjjfh.

NEVA CERBEP
IN TMEMOTTiWATIONAL POLE EVER
PORTRAYED ON 5TAGE OR JTREEN

W' UALLMAP^ DICTUDCT Ijjf
CODPOPATION lg§l

t!^^ CBAMX G. HALL . PStflOENT-



EXHIBITORS HERALD

J.Warr
and his own company in

THE

LORD L

Robert Jrunton
presents

RICAN

IRISH
By MONTE M.
KATTERJOHN

Directed by
ERNEST C WARDE

M( >TlO\ PICTURE NEWS says:

A clever Monte • Katterjohn

comedy-drama is "The Lord

Loves the Irish." It touches al

the elements of dramatic fare

with lla-he> of melodrama and
notes of pathos and sentiment.

Kerrigan looks his old self again

in tlii- picture.

W. HODKINSON CORPORATION
527 Rftfc Avenue. New YorkGry

Distributing through PATHS fahang*. Incorporated
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J.PARKER READ JR.
presents

LOUISE
GLAUM

in

THE

LONE WOLF'S

DAUGHTER
By

Louis JosephVance
Combining thefamous characters of

'THE XONE Wrf&MSK FACES'

SAYS:

"'The Lone Wolf's Daughter' is without doubt a big
picture. It has all the evidence of a special and
surely must have cost quite a bit to produce.
Throughout there is considerable display of wpalth
and it contains some of the best performances on the
part of the players seen in some time.

"You can book this and feel safe from a box-office

angle for it is that kind of an attraction. It should
make money and will probably stand a long run,

profiting by word-of-mouth adverlising. Use tbe

name of the star liberally in connection with your
announcements. There are numerous possibilities

for financial return in this production and you
should get your share.

"Louis Joseph Vance has written a real mystery
story with plenty of secret passages, sliding doors
and other intricate things. From a production
standpoint 'The Lone Wolt"s Daughter has been
picturized in a big way—lavish sets, a magnificent

display of wealth in furnishings and enough of the

spectacular to create a dramatic climax There is

enough interest and action alone in the short pro-

logue for a complete picture in itself.

"There is swift action here and the spectacular

finale, a fireworks up a dramatic climax preceding
the happv ending. You can safely make promises
for this production."

W.W. HODKINSON CORPORATION
527 Fifih Avenue. New York Qty

Distributing through PATHE txrhangejncorporated

Foreign Distributor Apollo Trading Corp.
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All the Cards
To the self-styled Executive Committee

of the so-called Motion Picture Theatre Owners ofAmerica
Let us have facts.

It is about time that certain facts be brought to

the attention of the Exhibitors of the United States,

so that they may determine how best to conserve their

present and future interests in securing a just revenue
from the use of their screens for industrial and adver-
tising purposes.

That Exhibitors are entitled to this revenue is

now universally recognized.
It is clearly apparent now, for reasons that have

since developed, and which will be alluded to hereafter,

that the delegation from the New York State Exhibi-
tors League to the St. Louis Exhibitors Convention,
attended for one of two reasons: Either to gain con-
trol of the Motion Picture Exhibitors League of Amer-
ica, so that it could be run by a handful of men—or,

to do everything possible to break up the League.
Both purposes were intended to serve the purely per-

sonal ends of the delegation.

The ensuing controversy has been well aired in

the trade papers, and needs no further comment here.

Early in the fall the writer, feeling that it was for

the best interests of the Exhibitors of the United
States, held several conferences with Messrs. Cohen,
Reilly and Berman, in the hope that all differences

could be settled and that one united exhibitors' organ-
ization could be perfected.

He realized that in the many changes now taking
place in this big industry that such an organization
was absolutely necessary if exhibitors' interests were
to be safeguarded.

For a time it seemed as though harmony would
prevail. The reason it did not being the insistance of

Messrs. Cohen, Reilly and Berman that the chairman
of our Tax Committee, against whom these gentlemen
apparently had a personal grievance, resign. This
request was positively refused. A compromise was
made to allow Mr. Berman or another man designated
by said gentlemen to act as Secretary of the Tax Com-
mittee and such an agreement was very nearly entered
into. In support of this settlement several conferences
were held by them in connection with our taxation
committee prior to going to Washington.

During these conferences the question of the use
of the screen for national advertising came up. This
was important because we had already attempted in

behalf of the Motion Picture Exhibitors of America
to organize a "Motion Picture Lovers" contest,

whereby our treasury would be greatly assisted, and
we had also discussed other forms of national adver-
tising that might tend to serve the interests of all

exhibitors and bring a very necessary revenue into th

treasury of our national organization.

Can these gentlemen deny that they were ver

much interested in national advertising as affectir

motion picture exhibitors of the United States, or th

they were even more interested as to just where th<

would personally participate in the revenue fro

same?
Can they deny that a suggestion was made to pe

feet an arrangement whereby a favored few could at

to their personal gain by getting certain exclusive co

tracts for national advertising?

Can they deny that the writer stated that

endeavoring to perform the duties of his office as pre

dent of the Motion Picture Exhibitors of America,
could not use such office for personal gain, and tl

whatever could be arranged must be for the absoli

benefit of the Motion Picture Exhibitors individua

and for the treasury of the national organization?

Can they deny that from that time on there seerr

to be a very lukewarm attitude on their part in ll

matter of one big harmonious exhibitors' moveme

,

or that one or two further attempts at conference )

perfect such harmony was side-stepped?

Can they deny that they are not in the natio 1

motion picture advertising development for perso 1

gain and that the best interests, so called, of e

motion picture exhibitors of America is secondary J

them in this unseemly squabble?
Can they deny that the opening up of screen* >f

America whereby the picture theatre owners will

ceive a fair revenue for the use of their screens fin

the Universal Film Manufacturing Company and 1:1

as they make similar agreements from other compai 9

that are in a position to offer such services, which 11

also finance the national organization, is a big p-

gressive step forward?
Can they deny that the theatre owner is not be :r

off in having competition for his screen adverti:ig

than he is to have the same controlled by a handfi of

men, who may or may not work to his (the the re

owner's) best interest, or who may or may not vrk

entirely for their own personal gain?

The cards are face up. We are clean on this pr o-

sition. We are not looking for personal gain butve

do want the screens of America to receive the"e-

muneration to which they are justly entitled.

What has this handful of men done to attemj to

tie up such screen advertising? This is the ag of

competition. Most of us face it every day in our ic-

ture business.
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on the Table
What have you self-elected saviors of the exhibi-

ir got to offer the national advertisers, who are given

(edit for being the brightest men in the business

orld?
What have you to offer the exhibitor?

What reputation have you for making motion pic-

Ires of the kind and character that the public will

jy money to see?

Are you incorporated—and who are your stock-

Uders?
Why do you propose personal censorship when

yu, along with the entire industry, are fighting every

lid of censorship?
Don't you know it would take you many months

Ifore you could give the exhibitors of this country

iy kind of revenue, even though you were organized
t produce pictures today ?

Are you prepared to lay all your cards on the table

1 stating whether you propose to produce these in-

cstrial and advertising films, and if so, by what kind
c contract, and who will finance said company or

cnpanies, and who would get the profit?

Who is paying for the pages of advertising that

>u are running in the trade papers, and the postage
f sending circular matter to the national advertisers?

Who is paying for the traveling expenses of your
nresentatives who you say you are sending all over
t: country?
Who is paying for your ads in Printers' Ink, which

a: written for the purposes of telling the national
avertisers that you can deliver to them the screens of
t: country, when on the other hand, in the trade
ppers you tell the exhibitors it is bad business to

aow advertising on the screen?
How does it come that in Printers' Ink, a trade

F?er which the advertising man is in the habit of
r iding, you call your organization the Motion Picture
Teatre Owners of America, and in the Motion Picture
\orld you call your organization The Committee or-
gnized for the Protection of the Screen?

Can you deny that to make good your bluff you
r^e called on the leading industrial producers for
fns to distribute—and that you have been turned
dwn in every instance?

Had you first consulted the exhibitors of the
cintry and had their permission to do so, as you

claim industrial motion picture companies should have
done in the past?

What did you have in mind when you started your
trade paper campaign asking the exhibitors of the

country not to sign a contract with any film company
until they had first seen you?

Do you mean to tell me or the members of the

Motion Picture Exhibitors of America, Inc., that after

you have censored an industrial or educational picture

which you have guaranteed distribution to the adver-
tiser, that you will be pledged not only to run that

picture on my screen, but on every other screen of the

country ?

Are you not "putting a mortgage on a piece of

property to which you have no title?"

What prompted you to reproduce in Printers' Ink
newspaper clippings which misquoted Mr. Tim Thrift
regarding the value of screen advertising, and which
Mr. Thrift had already asked the newspapers to retract ?

If you did not know that as Chairman of the Film
Committee of the Association of National Advertisers,

Mr. Thrift has heartily endorsed the screen medium;
Ifyou are no closer than this indicates to the development
and progress of industrial picture production, how can
you safeguard the interests of the exhibitors of America?

What pictures have you or your backers ever
produced or distributed that qualifies you to speak on
the subject, either to advertisers in Printers' Ink, or

to the exhibitors in the trade press?
Knowing as you must that the arrangement made

between the Motion Picture Exhibitors of America,
Inc., and the Universal has never been advertised as

exclusive, why do you distort the facts and what is

your object in your holier-than-thou pose?
Why do you not come clean, and disclose your

real purpose, your backers and their object?
Who or what is the Motion Picture Theatre Own-

ers Films, Inc.?

Industrial pictures are here to stay. The Motion
Picture Exhibitors of America, Inc., has officially

recognized the fact. Having made the first great for-

ward step toward an open screen and the protection

of theatre owners; having made public the details of

this step, including the name of the first producer to

recognize the exhibitors' rights, as president of the

Motion Picture Exhibitors of America, Inc., I demand
that you too lay your cards on the table, and let the

exhibitors and the advertisers pass judgment.

Alfred S. Black, President
64 Broadway, Boston, Mass.

Motion Picture Exhibitors of America, Inc.
FRANK REMBUSCH of Indiana, Secretary ERNESTHORSTMAN of Massachusetts, Treasurer

Vice Presidents
MARCUS LOEW of New York P. J. SCHAEFER of Illinois
HARRY NOLAN of Colorado JAKE WELLS of Virginia
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PAID BYJ.FMM HUTCH '729 7*AVEM.
for

NEW YORK NEW JERSEY
PENNSYLVANIA WASHINGTON D.C

MARYLAND DELAWARE
WEST VIRGINIA

NEW ENGLAND STATES
ARROW FILM CORP.

BOSTON MASS.

OHIO - MICHIGAN — KENTUCKY
STANDARD FILM SERVICE CO.

CLEVELAND OHIO
H.CHARNAS MGR.

GEORGIA ALABAMA
FLORIDA VIRGINIA

NORTH CAROLINA SOUTH CAROLINA
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YOUNG WOMAN
FEATURING

Another
Record
Special

FAY TINCHER
AND
EDDIE BARRY
GENE COREY
WARD CAULFIELD
HELEN DARLING

DIRECTED BY
AL. E. CHRISTIE

RELEASED THRU:
Mid-West Film Corporation, Toy Bldg., Milwaukee.
A. H. Blank Enterprises, Omaha, Nebraska.
Crescent Film Corporation, Kansas City, Missouri.
Standard Film Corporation, St. Louis, Missouri.
Merit Film Company, Minneapolis, Minnesota.

And

Celebrated Players Rim Corporation

ChiGaoo

29

H

r.3i

•3:

2

2
1

Z

&
"IE.

I
I
S
:Hi

'E



EXHIBITORS HERALD

ANDY
AND

MIN
THE GUMPS-STILL WITH THE OLD FOLKS.
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NAR»Ot( m EVt^Y UN?

IfAT BROW
TWM CM<i* — "TWOiC
LUVT«Oui BYCt —
VOU CAV6 —
1 WISH YOu
N\t TO DAY *N61 -

I SAW TM( *wEiaEi\
V Fu> COAT

A*0-<- VCK/ lwftu
r. A>r \F*N It- P* ***

T ON- YOU v. f. ui
•* AvC LOVED >T -

I WANt TOu TO WO
t>ovw*

/ I ajm-t
f KfBDito' V

:

a

Celebrated Players Rim Corporation

Chicaoo

5



EXHIBITORS HERALD

In the

GUMPS
A presentation of ANSON L. McCALLUM

and produced by their creator

SIDNEY SMITH

THE GUMPS — ANDY AND THE BUSY LITTLE FIXER.

i WEU. wtu ANbs >
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\M£LL &<fA\— THIS IS AN OLb PARTICULAR
FRIEND OFANbVS SPfACINlT AN b i'WvCONNA
KEEP hin\ DOvM N WI^H wt TO N I fa NT cOS D/NNE^i •

WOW-S LITTLE L»'RL? YOU ft E LOOKJN VJELL"
1.LTAK.E CrOOD CARE 0= HI<A- lUSfETwr
£ ClETS NOWVE ALL R\GjHT

MOXAI ISM IITTUE BOX^

f NOvt You FuEt
I

ir so 1 can

\ CaO NOlY\Vr

iD»E< T
Sm.tU

GelebratBd Players film Corporation

ChiGaoo

31



EDITORIAL
EXECUTIVE
OFFICES

417S DEARBORN ST-
CHICAGO ILL-
HARRISON Q248

NEW YORK OFFICE
1476 BROADWAY

1EL BR.TANT Jill

EXHIBITORS

AL
With which is incorporated MOTOGRAPHY

MARTIN J-QUIGLEY

NEWS OF THE WEEK
Marcus Loew to Enter Chicago; Will Build

3,500-Seat Theatre 37
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\ SURE WINNER FOR
STATE RIGHTS BUYERSandEXHIBITORS

MURRAY W. GARSSON
PRESENTS

|iy Gripping Drama That is Bound to Please, a Thrilling Mystery of

3E3 the Mountains, and, Above All, a Realistic Modern Picture That
s Bound to Prove Popular with Exhibitors and Patrons Everywhere.

For Territorial rights, write or wire

MURRAY W. GARSSON

Foundation Film Corporation
1600 Broadway, New York City
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One of the first exhibitors in the United States to thoroughly appreciate the possibilities

of motion pictures and to realize the necessity of a proper and dignified presentation, with

proper mU«ic, was Samuel L. Rothapfel, formerly director of the Rialto and Rivoli Theatres,

New York City, and now director of the new million dollar theatre, The California, Los Angeles,

California.

Every succeeding year since Mr. Rothapfel entered the business, he has shown constant

improvement in his methods, and a deeper conception of the possibilities, until today, exhibitors

all over the world, consider him without a superior in his line of work, and agree he is a past

master in judging the quality of a motion picture from the standpoint of the theatre patron.

In a letter dated December 4th, to Mr. H. H. Hicks, Manager of the Los Angeles Branch

of Vitagraph, MR. ROTHAPFEL SAID:-

"The Larry Semon comedy, THE HEAD WAITER,
which I played at the California Theatre, week of

November 30th, I consider as good as any comedy

that I have seen during the past year.

"Nothing but favorable comments have been heard

and the people laughed continuously, and from their

tummies.

"No exhibitor can make a mistake in booking this

comedy and featuring it in a big way.

"It will make a great many friends for Larry and I

am looking forward anxiously for the Larry Semon

comedies that are to follow."

3-1
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To my friends the exhib-

itors, with cordial season's

greetings from myself and

all my stars, and with every

wish for continued pros-

perity in the coming year

of 1920.

Thomas H. Ince.
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COMMENT OF THE WEEK
£y MARTIN J'Q^UIGLEY

An Analysis of the "Ten Percent" Argument

We published an article headed, "Ten Per-

cent Won't Do," in our December 6th issue.

This article made the assertion which generally

has been regarded as startling that producers and dis-

tributors receive only ten percent of the aggregate

amount paid by the public for theatre admissions.

Since the publication of this article our corre-

spondence has been very heavy.

We have been blessed and we have been damned.

Some exhibitors of a more thoughtful disposition

commented on their great surprise in learning the

facts set forth in the article.

Other exhibitors said we were all wrong.

Still others, greatly exercised over what they

thought to be an apparent injustice in the article, gave

vent to their feelings in wild tirade.

Some, like Samuel I. Berman of New York, took

advantage of the occasion to write smart-aleck letters

which had nothing to do with the subject matter un-

der discussion.

* * *

In our original article we made the declaration

that out of all the moneys received via the box office

by the exhibitors of America only ten percent, ap-

proximately, reaches the maker and the seller of pic-

tures. We asserted that this fact which apparently

has been overlooked by the whole trade is the great

reason for the current movement of producer-owned
theatres. Despite the fact that the majority of ex-

hibitors have been paying a fair price—and often

better than a fair price—for film service there re-

mained' a sufficient number who have been getting

service for practically nothing that the average for

the theatres of America is only ten percent of gross

receipts.

In using the term, "ten percent," we obviously

did not intend to attempt to convey the amount with

mathematical precision. The exact figures are not

obtainable, but certain totals obtainable from the most
reliable sources, including United States government
statistics, enable us—and any impartial and competent
observer—to arrive definitely at the conclusion that

—

improbable as it may seem—the approximate average
that exhibitors of the country are paying for film serv-

ice is ten percent

The information disclosed in the article came as
a surprise not only to exhibitors everywhere, but even

to the chief executives of several of the important film

companies.

For the information of those who have been
mystified by our declaration we submit the following

outline:

Data which has been accumulated by various or-

ganizations and individuals indicate that motion pic-

ture theatre admissions are being paid at the rate of

between seven and eight hundred million dollars an-

nually. The exact figure is not obtainable, but there

is a wealth of information to bear out the belief that

approximately seven hundred and fifty million is the

correct sum.

A group of competent financial experts in New-

York City who have recently completed a compre-

hensive survey of the motion picture industry declare

that admissions at the present time are being paid at

the rate of eight hundred million a year.

There are several methods of approximating the

amount from statistics at hand.

There are about 12,000 theatres of all description

operating in the United States at this time. This fig-

ure does not include certain types of theatres which
show irregularly or but one day a week, but is the

figure which leading distributors agree upon as indicat-

ing the existing market.

* * *

Accepting this figure as the number of theatres

and multiplying this by 300 days we have 360,000

as the number of show days for the entire country.

Reliable statistics indicate that eight hundred seats

is the average seating capacity. With a view of ob-

taining the number of annual admissions we may figure

that each theatre plays during the three hundred days

to capacity and one-half. This will give us the figure

of four billion three hundred and twenty million as

the number of annual admissions. The current av-

erage admission price is between seventeen and eigh-

teen cents. Taking only seventeen as the correct fig-

ure and multiplying the gross annual admissions by
the seventeen cents we have the total of $734,400,000

as the annual receipts of theatres.

Also, if you accept the statement based upon gen-

eral information that there 12,000,000 admissions paid

daily to motion picture theatres and take seventeen

{Continued on page 43)
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Chicago entertained many distinguished

visitors during the past week.

* * *

Lewis J. Selznick, accompanied by C.

R. Seelye and E. J. O'Donnell, arrived on

the Century December 28, for a conference

with middle west exhibitors on .National

Theatres plans.
* * *

Winfield R. Sheehan arrived in Chi-

cago the previous day for a conference

with the managers of the Fox exchanges

in the Central West.

* * *

Hiram Absams and Ralph O. Proctor

arrived December 27 for a conference with

exchange managers, departing in the even-

ing for points west.

* * *

Paul Brunet stopped in Chicago Sun-

day, December 28, on his way to the West

Coast.
* * *

Colvin W. Brown left for Los Angeles

on the California Limited Sunday night

after spending three days in Chicago on

business for Clark-Cornelius.

* * *

William E. Atkinson, general man-

ager of Metro Pictures Corporation, will

spend a fortnight at the Metro studios in

Hollywood.
* « *

Maxwell Kar<;f.r, his wife and two chil-

dren, will leave Los Angeles, January 4,

for New York City, where Mr. Karger

will produce at Metro's eastern studios.

Bert Lytcll will go east early in the spring.

* * *

H. L. Conway, for some time assist-

ant branch manager of the Cleveland office

of the Pathe Exchange, Inc., has been ap-

pointed manager of Pathe's Dcs Moines
exchange.

« * *

Hortense Saunders, for several years

special feature writer for the Cleveland

Press, has resigned from that position and

has joined the Selznick publicity depart-

ment.

* * *

Diaz Callahan, Kealart manager at

Dallas, Tex., is rapidly recovering from a

serious operation on his throat.

* * *

Douglas Fairbanks has had added to

his responsibilities the position of Director

of War Savings for the Southern Califor-

nia Zone.

* * *

Carl Krusada has been appointed pub-

licity representative for Charles Miller.

* * »

Roscoe "Fatty" Ariu < RLE spent Christ-

mas eve in Chicago. He was en route to

the west coast after completing arrange-

ments with the Famous Players-Lasky Cor-

poration for the production of several five-

reel comedies.

* * *

Harry Day has been engaged to reor-

ganize and take entire charge of the ad-

vertising and publicity department of

International Film Service Company, Inc.

Harry H. Buxbaum has been appointed

manager of the New York exchange of

Famous Players-Lasky Corporation, suc-

ceeding Arthur G. Whyte.

* * *

Aaron J. Jones, of the firm of Jones.

Linick & Schacfer, will attend the Zukor-

Loew nuptials in New York on January 6.

Miss Helene Friedman, daughter of

Mr. and Mrs. J. L. Friedman, was married

to Edwin Foreman, of Foreman Brother-

Bank, at the Blackstone Hotel, on Decem-

ber 27.

.
Re-Takes £ News

By J. r. m
Well!

It wasn't such a bad year after all.

Another Alcoholiday Day

—

There were !)1 deaths on Christ-
mas and 45 on New Year's day from
wood alcohol. How many will

there be on January 10? Have j <n\

laid in your supply?

Light Occupations

—

A suggestion for exhibitor- to
follow in exploiting ' 'The Toug
Man," in an eastern trade paper,
reads: "Push the oriental atmos-
phere for all it is worth."

SHIRLEY M\M)\. THE l»\l\TY FOX
BTAH < ONES TO BHIUHTEN I P I 1 1

1

s

1)1 1.1, < Ol.l UN \ M» 1(1 U IS || E \ II III-

ITORS HERALD HEADERS \ PROS-
PEROUS \\l> HAPP\ M'.\\ YEAR

We don't believe it.

Will Roger-, -ays that they have
a novelty out in California on the

Goldwyn lot—an extra that never
played with Griffith.

Where do they get that stuff—
The story about Chicago motion

picture theatres being placed on

the non-essential list and all be-

ing compelled to close, printed the

w. k. M. P. World must have been

interesting news to Windy City

exhibitors. There wasn't a picture

theatre in the city that closed dur-

ing the recent fuel shortage and all

"cleaned up" playing to the big-

gest business of the year.

IT is no simple matter to make a powerful ticket selling, money getting, moving

picture poster. To make such a poster requires the service of a great organ-

ization of poster advertising experts, poster artists and poster printers. The only

such organ. zation in the world, complete in every detail is

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 31st Street. New York Phone, Chelsea 8388
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Marcus Loew to Enter Chicago;
Will Build 3,500-Seat Theatre

Jones, Linick and Schaefer Interested With Eastern

Syndicate in Erecting Hotel and Playhouse

in 'Loop' District

Marcus Loew, reputed to control upwards of four hundred vaudeville

and motion theatres in the United States, is about to enter Chicago.
Early in the spring, ground is to be broken for a theatre and hotel

building which will cover approximately a half block, in the "loop." The
theatre is to seat 3,500. The hotel is to contain 3,000 rooms. The cost of

the project, it is declared, will be "tremendous."

Announcement From Official Sources

The announcement, in general terms, comes from the offices of Jones,
Linick and Schaefer, Chicago theatre firm, which at the present time is

interested in eighteen theatres in the South and Southwest with Marcus
Loew. The exact location of the building is withheld.

Ralph Ince to Make
Special Production

For Myron Selznick
A series of Ralph Ince special produc-

tions for 1920 is announced from the

office of the Selznick Enterprises by

Myron Selznick, who at the same time

stated that it was intended to make

these specials the big feature productions

of the year.

Ince, has long been recognized as one

of the creative geniuses of the screen,

having made productions that attracted

the attention of the motion picture critics

of the country. He has just finished two

Selznick productions, Eugene O'Brien in

"His Wife's Money" and Olive Thomas
in "Out Yonder," in which he displayed
such originality that Myron Selznick
after seeing them" decided that he should
be given special casts and producing
facilities, and the best stories that could
be purchased for his use.

He was one of the first directors to

join the Selznick eastern studios. Ince
was an actor before becoming a director
and has been with Vitagraph, Jewel,
Petrova and Metro companies.
The story for Ince's next picture is

now being selected.

Marcus Loew Buys
Producing Company

Is Report In East
NEW YORK, Dec. :so—It is reliably

reported in film circles here that Mar-
cus Loew and associates have purchased
a controlling interest in one of the
prominent producing and distributing
companies.

It has been known for some time that
Mr. Loew and his financial associates
have determined to enter the production
and distribution branches and the re-

port which is current here is taken as
an indication that a deal is now nearing
completion.

Realart Pictures to

Star Miriam Cooper
(By wire to Exhibitors Herald)

NEW YORK. Dec. 30—Miriam
Cooper, star of William Fox's "Evan-
geline" and other big productions is to
be the newest star of the Realart Pic-
tures corporation, according to an au-
thenticated report.'

No announcement as yet has been
issued by the Realart Pictures corpora-
tion."

Miriam Cooper is the wife of R. A.
Walsh, whose productions are to be
published by Realart.

Buys Rockford House
ROCKFORD, ILL.—Charles Lamb,

proprietor of the Palm theatre, has
signed a lease taking over the Royal
theatre on January 1. Mr. Lamb will
:lose the house, which seats 500, for
i week to make a number of changes
ind to redecorate, running it, when
opened, in connection with the Palm
heatre under a local manager. Mr.
amb's office will remain at the Palm
heatre.

Under the terms of the Jones. Linick

and Schaefer franchise in Chicago, it is

explained, Marcus Loew is unable to

build in Chicago without inviting the

Chicago group to join in the project.

"The deal has been closed," slated
Ralph Kettering, publicity and advertis-
ing manager for Jones, Linick and Schae-
fer, in discussing the project, "The loca-
tion will not be announced until archi-

tect's plans have been approved and
work is about to begin. However, it

on State street and it is in the 'loop'.

"The theatre is to have four entrances.
Tt will be located in the center of the
hotel, taking un that space which ordin-
narily is wasted on an air shaft. It will

seat 3.500. The hotel will include 3,000
rooms."

Interests Now Allied

The Jones, Linick and Schaefer and
the Marcus Loew interests have been al-

lied for several years. For the past five

years, Jones, Linick and Schaefer have
been interested in eighteen theatres in

the 'Southern Loew Time.' These include
houses at St. Louis. Kansas Citv, New
Orleans, Augusta, Ga., Atlanta. Memphis.
Houston, San Antonio. Waco. Oklahoma
Citv, Cleveland, Toledo and Detroit.
The statement from the Jones, Linick

and Schaefer office recalls sharplv the
report that the Palmer House site at
State and Monroe streets, Chicago, was
to be used for a new hotel and theatre
building.

Chicago Advances
Theatre Licenses

City Council Adopts Scale

Which Is Governed By
Admission Prices

Motion nicture theatres of Chicago are
going to share a good sized portion of the
burden of increased license fees, adopted
by the city council to make up the de-
ficiency caused by the closing of the
saloons.
Monday, December 29. the council

adopted a new scale of licenses, gov-
erned by the seating canacity of the
theatres and the admission prices
chareed.

Theatres charging not over 30 cents
will nay between $200 and $800 a year,
based on the seating capacity between

350 and 2,500 seats. Those charging not
over 49 cents will pay between $250 and
$850. Houses charging $1 were assessed
between $300 and $1,200. while those
charging over $1 will pay between $1,000

and $1,500.

During the discussion, members of the

city council in speaking for the new
license scale declared that it would be
a deterrent against increased admission
prices.

It is proposed to license all film ex-

changes at a rate of $100 per year.

Accident Delays Film
"The Inferior Sex"

"Polly of Storm Country" Will

Be the Initial Chaplin-

Mayer Feature

LOS ANGELES. CAL.—Heavy win-
ter rains which washed away the walls

of the cutting room, badly damaged
half of the negative of "The Inferior

Sex," widely advertised as the first fea-

ture starring Mildred Harris Chaplin
under the Louis R. Mayer banner.
The accident will necessitate the re-

taking of many scenes for the picture

and Mr. Mayer announces that "Polly

of the Storm Country," which was in-

tended as the second feature of the

Mildred Harris Chaplin series, will be
issued in January to take the place of

"The Inferior Sex."
"Polly of the Storm Country" is from

the book by Grace Miller White, which
is being published by Little, Brown &
Co., Boston, and will be on sale in vari-

ous parts of the country the latter part

of January. It is said to contain a vital,

dramatic plot which gives Mrs. Chap-
lin great opportunity to display her real

acting ability. It was directed by Ar-
thur H. Rosson. Frank M. Dazey pre-
pared the scenario.

New Kinder Enterprise
KINDER, LA.—The Kinder Invest-'

ment Company has filed its charter in

this city. It is incorporated for the

purpose of owning and operating mo-
tion picture theatres. Incorporators
are Dr. A. W. Guillory. M. C. Pickrel

and W. K. Camp.
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Chicago Film Exchange Building
Will be Located on North Side

Negotiations Practically Completed for Erection of

Structure at North Clark and Kinzie Streets

—

Large Companies Signed

Although all contracts for space have not been closed and complete
particulars for financing the structure arranged, it is practically certain that
the new Chicago film exchange building is to be located at North Clark and
Kinzie streets and will be completed about August, 1920.

Negotiations are rapidly being brought to a satisfactory conclusion.
Advertisements for bids are expected within a short time. Work will
probably begin in January.

Most of the Large Companies Signed

Contracts for leases, it is declared, have been signed by practically all

of the large distributing companies and the larger of the independent ex-
changes. The smaller exchanges and accessory companies have indicated
their willingness to follow the big companies.

The building is to be between ten and
fourteen stories high, with approxi-
mately 12.000 square feet to the floor.

Freight elevators will be at the rear and
passenger elevators at the front of the
building.
The site, just north of the Chicago

river, is in the district which will be
greatly benefited by the Michigan Ave-
nue and South Water street improve-
ments. New buildings, the total cost
of which will exceed $100,000,000. are
said to be contemplated for the imme-
diate vicinitv.

Robert T. Newberry Architect.

Negotiations with the National Asso-
ciation of the Motion Picture Industry
were carried on by E. G. Welch, repre-
senting Robert T. Newberry, architect,
and Milton Daily and P. W. Stanhope.
The site for the building will cost in

the neighborhood of $300,000.

Assurance has been given by city
officials that all motion picture com-
panies, which have signed leases for
space in the building, will be permitted
to remain in the "loop" until the new
building is completed on condition that
construction starts before May 1.

The N. A. M. P. I. is said to have
selected the Clark-Kinzie site from

twenty-eight propositions made in re-

sponse to an advertisement for a builder.

Build at Kansas City.

Construction of a film exchange
building, costing $500,000, has just been
completed at Kansas City at the North-
west corner of Seventeenth and Main
streets. It was built by the Agee-Block
Company.
There are twelve stories and about

5.000 sauare feet of space on each
floor. Member companies of the N. A.
M. P. I. who have agreed to take space
in the building are the Famous Playcrs-
I-asky Corporation. Select Pictures Cor-
poration, Rcalart Pictures Corporation,
Republic Distributing Corporation. Tri-
angle Distributing Corporation, Gold-
wyn Pictures Corporation. Universal
Film Manufacturing Company, First Na-
tional Fxhibitors Circuit. L'nited Ar-
tists Corporation and the Clark-Cor-
nelius Corporation.
Another big building proposition the

Association Committee took up was at

Cleveland where a $1,500,000 proposition
for a building has been accepted. D.
W. King, attorney, representing the
William Dunbar Company, and Archi-
tect Arthur C. Yost, who are handling
the proposition, recently returned to

Cleveland after conferences with the
committee and executives of the vari-

ous companies in New York, taking
with them tentative allotments of
HO.000 square feet of flour space.

Many Other Projects

In addition to those specific proposals
mentioned, there have been other prop-
ositions presented from Omaha. Den-
ver, Dallas, New Haven, Philadelphia,
Milwaukee. Cincinnati and San Fran-
cisco, all of which are under investiga-
tion by Executive Secretary Frederick
H. Elliott of the National Association,
to whom this task has been delegated
by the Ruilding Committee.

In every case the builders are re-

quired to file their plans and specifica-

tions with the consulting engineers of
the Eastman Kodak Company, Roches-
ter, N. Y., for their approval. The Na-
tional Association has heretofore en-
dorsed the regulations of the National
Board of Fire Underwriters and is

working in conjunction with the Na-
tional Fire Protective Association, with
which it is affiliated. •

Princeton Will Have
1000-Seat Play House

PRINCETON, N. J.—The Prince-
ton Theatre company has announced
that work will be started early in the

spring on the construction of a large

and modern theatre in Princeton. First

run motion pictures and high-cla-.'- le-

gitimate theatrical productions will be
presented.
The new theatre is to be located at

Nassau street and Vandeventer avenue.
It will have a main entrance on Nassau
street and a passage leading back to the

structure in the rear of the Princeton
Public Library building. There will be

a seating capacity for 1.000 persons with

accommodations for 780 on the main
floor and 220 in the balcony. The mate-
rials that will be devoted to the con-
struction of the theatre will be hollow
tile and stucco.

Ministers to Test Law
MARION, OHIO—As a result of a mo-

tion picture theatre being opened here on
Sunday, the Ministerial Association has de-

cided to file affidavits against the owner
and make a test case in the courts.

FIRST SCENES FROM "THE INFERIOR SEX"

Mildred Harris Chaplin and Milton Sills in three situations from the forthcoming Louis B. Mayer production, adapted frorr

Frank Stayton's play, which will be Mrs. Chaplin's second First National feature.
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LOIS WEBER
Direct.* the laying of the cornmlone of
her new studio in Hollywood, where Lois
Weher Specials for Paramount-Arteraft
will be produced.

New York Exchanges
May Be Housed Under

Single Roof in 1920
NEW YORK.—The dream of every

film exchange man in New York—to

bring all the exchanges of the city un-

der a single roof—may soon be realized

if plans now under consideration by the

Film Exchange Building Committee Of

the National Association of The Motion

Picture Industry materialize. It is re-

ported that several of the largest of

the distributing companies have ap-

proved the general idea of the erection

of one big, modern built structure to

house the exchanges and accessory com-

panies.

An impetus to the plan is given by
:he success of the National Association's
:ommittee in formulating and carrying
)ut negotiations for the erection of ex-
change buildings in several large ex-
change centers throughout the country.
In Kansas City a $500,000 building has
ust been -completed and plans are prac-
ically consummated for the erection of

• imilar specially constructed, fireproof
mildings in Cleveland and Chicago, the
otal investment represented being in

he neighborhood of $3,000,000.
The idea of the New York building is

till in its first stages, but it is said
hat its location will probably be some-
ivhere outside of the theatrical district
nd off Broadway, owing to the increas-
ngly high rentals prevalent along that
horoughfare and vicinity.

Canadian Rights to

"Lost City
11 Bought

NEW YORK.—The Canadian rights
) "The Lost City" have just been sold
> Charles L. Stephenson, of Toronto,
anada. Stephenson immediately tele-
honed Toronto and booked sixteen
rst-run houses for the serial.

Balaban'and Katz Enter List of
First National's Stockholders

Leading Chicago Exhibitors Purchase Jones, Linick

and Schaefer Interests in Illinois Franchise

and Chicago Exchange
Balaban and Katz, owners of the Riviera and Central Park Theatres,

two of Chicago's finest motion picture theatres, have become half owners of

the First National Exhibitors' Circuit franchise for Illinois and of the First

National Exhibitors' Circuit Chicago exchange, purchasing the interest of

[ones, Linick and Schaefer. The consideration is said to have been
$250,000.

Aaron J. Jones, one of the organizers of the First National Circuit,

telegraphed his resignation as a director of the Circuit, Saturday, Decem-
ber 27, the date the transfer became effective.

Ascher Brothers' Interest Not Affected

The negotiations in no way affect the half interest in the Illinois fran-

chise and Chicago exchange held by Ascher Brothers of Chicago. Nathan
Ascher, speaking for the Aschers, stated that he had been consulted when
the transfer was proposed and had consented to it.

Nathan Ascher or Barney Balaban, president of Balaban and Katz, will

probably succeed Mr. Jones as a director of First National.

The entry of Balaban and Katz into
the First National Exhibitors Circuit,

Inc.. gives the organization the support
of one of the strongest financial groups
in the West.
The firm, in addition to holding a long

term lease on the Riviera and owning
Central Park theatres, each seating up-
ward of 2,500 persons, has secured a site

for a 4.500-seat theatre at State and
Lake streets, in Chicago's "Loop," and
will build a fourth big theatre on the
south side of the city.

It is understood that the building
plans of the firm will not end when
these theatres have been erected.

No Change in House Policy

At the present time, at least, there
will be no change in the policies of the
Riviera and Central Park theatres, how-
ever. Both will be open to feature pro-
ductions of all companies.

In interviewing Barney Balaban, it was
suggested to him that the new "Loop"
theatre and possibly the other Balaban
and Katz theatres would be used as "first

run" houses for First National attrac-
tions.

"It is too early to make any announce-
ment of our plans," declared Mr. Bala-
ban. "For the present I can »nly say
that no change in the policies of the
Riviera and Central Park theatres will
be made immediately."

No Change in J. L. & S. Houses
Ralph Kettering, publicity and adver-

tising manager for Jones, Linick &
Schaefer, in discusing the transfer, stated
that there would be no change in the
policies of the Jones. Linick & Schaefer
houses. The firm owns five houses in

Chicago and is interested with Marcus
Loew in eighteen theatres in the Cen-
tral West and South.
"Balaban and Katz has been seeking

an interest in an exchange for some
time." said Mr. Kettering. '"They
sought the opportunity of purchasing
the interest of Jones, Linick & Schaefer
and the negotiations were carried to a

successful conclusion. The considera-
tion was $250,000.

"The sale of the franchise and ex-
change will give us the opportunity of
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continuing to extend our theatre chain.

Early in the spring we will build a new
theatre on State street. Marcus Loew
will be interested in the project."

Exchange Seven Years Old
The First National Exhibitors Circuit

Exchange is a successsor to the Central
Film Exchange, which was founded by
Aaron J. Jones seven years ago to offer

to exhibitors independent productions.
At that time practically all of the large

companies were issuing a program.
Three years ago Nathan Ascher pur-

chased a half interest in the Central
Exchange. When Jones, Linick &
Schaefer and Ascher Brothers took over
the First National franchise for Illinois,

the First National Exchange shared
quarters with the Central Film Ex-
change. In time, the First National
Exchange absorbed the Central.

Frazee Productions
In Riverside, California
LOS ANGELES.— Riverside, CaL,

now boasts a motion picture company,
the Frazee Film Productions, Inc., hav-
ing built its studio on New Magnolia
Ave. More than one hundred people
are employed. Edwin Frazee is now
president and supervising director of
the organization.

Clayton, N. ML, Exhibitor
To Build New Theatre

CLAYTON. N. M.—J. H. Rankin, who
operates the Mission Theatre, is busy per-
fecting plans for a new 800-seat house,
which will cost in the neighborhood of
$18,000, work to commence early this com-
ing spring. This house plays Paramount-
Arteraft program and the Christmas at-

traction will be D. W. Griffith's "Broken
Blossoms."

Build in Philadelphia
PHILADELPHIA. PA.—William A.

Hill is having plans prepared for a mo-
tion picture theatre on Fairmont avenue,
west of Fortv-second street, to cost
$30,000.
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R. A. Walsh Productions Will Be
Published by Realart Pictures

Negotiations for Distribution Closed Shortly After
Well Known Director Signs Contract With

Mayflower Corporation
The deal was concluded with Mayflower

Photoplay Corporation last week by Morris
Kvihn, Realart treasurer.

Mr. Walsh is now finishing his last pic-

ture for William Fox and will enter upon
his contract with Mayflower early in 1920.

Realart, within a short time, will announce
the name of its first R. A. Walsh Produc-
tion and the probable date of publication.

The plan, as outlined in an official state-

ment, is to provide the director with suc-

cessful stories or stage plays and leave him
unhampered in working them out.

Mayflower's contract with Mr. Walsh is

said to have been signed several weeks ago
and to make provision for production along
lines which insure the director complete

R A. WALSH
Well known director, whose productions are

to be distributed by Realart Pictures Cor-
poration.

freedom in his work. It was on this basis,

it is pointed out, that "The Miracle Man"
was made, and Mayflower believes the plan
will result in the production of other ex-
ceptional pictures.

Kohn Given the Credit

Credit for securing the Walsh produc-
tions is given to Mr. Kohn, who began con-
ducting negotiations with Mayflower al-

most before the ink was dry on the Walsh
signature to the new contract. Mr. Kohn
regards Mr. Walsh as one of the foremost
American directors and believes he will be
especially successful under the unre-
stricted plan of production which May-
flower has adopted.
"Realart feels." says Mr. Kohn, "that a

study of Mr. Walsh's work justifies im-
plicit confidence in him. He is a young
man, thoroughly abreast of the times, and
yet a veteran in the motion picture business.
He combines enthusiasm, imagination and
a keen sense of dramatic values with an
experience as broad as that of any director
in the industry.

"He has just entered upon his career and
vet he has made many notable productions

—pictures that give promise of a remark-
able and highly profitable future. In no
other business "would we be likely to dis-

cover a person who could be classed at

once as an old campaigner and a young
man. Motion pictures have been of such
rapid development that the pioneer still

has to wear a wig when he wishes to ap-
pear gray-haired.
"Mr. Walsh is thirty-three and yet he

was with the old Biograph in that very
ancient motion picture period when the

'close-up,' the 'dissolve' and the 'cut-back'

were unknown. He traveled with the first

Criffith caravan across the Continent. He
has been part and parcel of the develop-
ment of the industry—quick to take advan-
tage of every new development and among
the foremost contributors to that develop-
ment. He has run the gamut of produc-
tion—author, actor, scenario writer and
director."

Has Made Many Successes

One among the many well-known pic-

tures which Mr. Walsh has made is "The
Honor System," published three or four

years ago, but still reported to be in de-

mand both here and abroad. "Regenera-
tion" is cited as another of Mr. Walsh's
pictures which has been a consistent box-
office producer, and in a statement issued

by Realart. mentioning a few of the Walsh
productions are also included "Carmen."
"Blue Blood and Red." "Evangeline," and
several comedy-dramas .-.tarring the direc-

tor's brother. George Walsh.
The signing of the Walsh contract is

"the biggest coup yet achieved by Realart."

of the new concern. "It is a triumph for

according to J. S. Woody, general manager
the business acumen of Mr. Kohn, and
materially strengthens Realart's position in

the film world, bearing out the advertised
policy that every appeal to the exhibitor

would be on a strict basis of cashable
value.

"We intend to release these new pictures

as R. A. Walsh super-features, and we
have adopted the term in the belief that it

will convey a very definite quality meaning
to the trade."

Omaha Showman Exploits

Kerrigan Film Lavishly
H. S. Goldberg, managing director of

the Moon theatre, Omaha, Neb., went to

unusual lengths in his exploitation of

"The Lord Loves the Irish," the Robert

Brunton production distributed by the

W. W. Hodkinson Corp., which was the
attraction at the Moon on Christmas
day.

Calling the attraction "J. Warren Ker-
ringan's finest picture" in all his adver-
tising. Mr. Goldberg extended his field

by sending out on his mailing list of
4.000 names especially prepared Christ-
mas cards tieing up the picture with
the theatre. His lobby was done in

shamrocks, cutouts being used effectively,

and a cartoon accomoanied bv an enthu-
siastic review appeared in the Omaha Daily

News.

Olive Tell to Star in

Jans Pictures; to Be
Directed by B. A. Rolfe

Jans Pictures, Inc., announces the
name of the first star to be featured in
the photodramas they will begin pro-
ducing at once. Olive Tell, who is

scoring a decided success on the speak-
ing stage in "Civilian Clothes," is the
young lady just signed.
Miss Tell is well known to film fans

throughout the country for her superb
work in such features as "To Hell With
the Kaiser," "Secret Strings" and many
others. She began her screen career as
a member of the Empire Mutual All-
Star Company and previously had en-
joyed an exacting training on the stage,
having graduated from stock work to
that of a Broadway star.

Although Miss Tell's first story has
been selected, it has not as yet been
named and probably will not be until
production is well under way. It is

said, however, that the leading role pro-
vides Miss Tell with a part that fits her
like the proverbial glove.

Rolfe to Direct

B. A. Rolfe will direct Miss Tell. Mr.
Rolfe hardly needs an introduction to
the motion picture industry, for he has
been responsible for so many features
that have proved box-office attractions
of unusual value that his name is well
known to exhibitors and public alike.

Mr. Rolfe will personally direct the

Jans Pictures to be produced under his

supervision. When one recalls that it

was Mr. Rolfe who produced "The Le-
gion of Death." "Draft 2.

r.8," "The
Slacker." "The White Raven," "The Soul
of a Woman" and "The Yellow Streak,"
it can be seen what a very big asset

Jans Pictures, Inc., have acquired by the

signing of this director.

Was With Jesse Lasky
Mr. Rolfe first came into theatrical

prominence in association with Jesse L.

Lasky when the two formed a combina-
tion for the production of vaudeville

acts which made a name for themselves
on the big-time circuits. Mr. Rolfe also

appeared on the stage himself, starring

in several of his own productions, and it

was in 1914 that he signed a contract

with the Metro Company to produce
features for them, a contract that proved
very successful for all concerned and

which made available for the general

public some of the screen's best offer-

ings.

It argues well for the ultimate success

of Jans Pictures, Inc., that they make
their initial bow with a star such as

Olive Tell and a director of the capabil-

ity of B. A. Rolfe.

Select New York Office

Opened at New Location
Persons prominent in motion pic-

ture production and exhibitors from

Xew York and near by cities were pres-

ent recently at the opening of the new
New York Exchange of Select Pictures

at 130 West Forty-sixth street.

With the branching out of the Selz

nick enterprises. Select moved its offici

from 729 Seventh avenue to the Leavir

Building, on the first floor formerly oc

cupicd by the World Pictures Corpora

tion, where it occupies an entire floor o

about 4,000 square feet.
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Fox to Build Big

Brooklyn Theatre
NEW YORK.—William Fox. presi-

dent of Fox Film Corporation, is soon
to build the largest theatre in Brook-
lyn, representing an expenditure of
more than $1,000,000. This announce-
ment was made by Mr. Fox through A.
S. Kempner, real estate representative
of the Fox Theatrical Enterprises.
Mr. Fox has just purchased a plot of

ground on the east side of Flatbush
avenue between Tilden avenue and Bev-
erly road, at the corner of Duryea place.
This is one of the finest residental parts
of the Flatbush district. On the site he
will erect a handsome playhouse with a
seating capacity of 3.500. The size of
the structure can be appreciated when
it is considered that the seating capac-
ity of the Brooklyn Academv of Music
is 2.20".

In style and splendor as well as size
the new Fox theatre will be one of the
marvels of the amusement world. The
Flatbush avenue entrance will have a
magnificent lobby. The auditorium pro-
per will be 110 feet wide and 200 feet
deep, and will have a street on one side
(Duryea place) and the rear will be on
East Twentv-second street.

Sam Atkinson Made
Busines Mgr. A. A. A.

Dr. Sam Atkinson, manager of the
Hoyburn theatre. Evanston, has been
appointed Business Manager of the Al-
lied Amusement Association of Chi-
cago.
This association comprises all legiti-

mate, vaudeville, burlesque and motion
picture houses in Cook County, and is

the largest theatrical organization in ex-
istence.

Dr. Atkinson was elected unanimously
to the office he now enters upon. He
has been prominent in motion picture
circles for several years, particularly in

legislative matters effecting the indus-
try. Dr. Atkinson also is a lecturer of
national repute, the author of several
well known works and the theatrical
people are to be complimented on hav-
ing secured his services for this posi-

Maurice Choynski
To Build Theatres

Another big motion picture theatre is

planned ior the West Side of Chicago,
a two-story business block with a 2.000-
seat theatre in the rear, to be called the

t
Biltmore. being announced for West
Division street, between Hoyne and
Robey. on a lot 150 by 120.
Maurice Choynski. president of the

Allied Amusement Association, is at the
head of the group of theatre and busi-
ness men who will control the play-

;
house.

Fire Rules Enforced
.
NEW ORLEANS, LA.—Strict en-

forcement of the fire prevention rules
in the motion picture theatres located
in residential districts has been ordered
by Commissioner Monrose in a letter
sent to Superintendent Mooney. The
chief aim of the move is to prohibit the
practice of allowing over-flow patrons to
stand in the aisles and at the back of
:he house until seats are available.

Five S-L Productions for 1920
Will Be Made at Metro Studios

Sawyer and Lubin Close Arrangement for Metro to

Distribute Features—Prepare to Make First

of Series Real Special

Metro Pictures Corporation announces

the completion of arrangements with

Arthur H. Sawyer and Herbert Lubin, of

S-L Pictures, whereby Metro will dis-

tribute five motion picture productions de

luxe to be made by S-L during the coming

year. The arrangement provides that the

S-L organization will make these pictures

in the Metro studios.

The details of the negotiations for Metro

to distribute the S-L productions have been

quietlv worked out for several weeks. It

ARTHUR H. SAWYER
Executive of S. L. Pictures, which is to pro-

duce five features at the Metro studios
during1 1920,

is now made public that work on the first

of the S-L subjects to be published and

distributed by Metro, will be started shortly

after the first of the year.

Production on West Coast

In many respects the agreement with S-L
is similar to that recently negotiated with

C. E. Shurtleff. Inc., by which Metro be-

came the releasing company for the four

Jack London stories. ''Burning Daylight,'*

"Smoke Bellew," "A Daughter of the

Snows." and "The Star Rover," starring

Mitchell Lewis, to which C. E. Shurtleff.

Inc.. controls the rights. In this instance,

however. Metro will produce the stories at

its studios on the west coast.

The five S-L productions will be pic-

turized only from Broadway plays suc-

cesses or from novels having world wide
circulation and written by authors of in-

ternational reputation. Messrs. Sawyer and
Lubin state that the market will be secured
for the finest available material of this

character.

In order to afford exhibitors further as-

surance as to the box office value of these

productions, only all-star casts will be used
in each vehicle, and all of them will be pro-

duced by director of established reputation.

The "distribution of these productions

will be made by the Metro exchanges in

this country and through their established

distribution facilities in Great Britain and
on the Continent.

Big Publicity Drives

A most elaborate and comprehensive
publicity campaign will be worked out be-

tween the executive of the S-L Corpora-
tion and the publicity and exploitation de-

partment of Metro, whereby each of the

five special films will be accorded adver-

tising particularly designed to not only at-

tract the attention of the theatre-going pub-

lic prior to release, but also to furnish the

exhibitor with the proper material to pub-

licize each picture so that the greatest box
office benefit possible will be derived there-

from.
An unusual exploitation-sales scheme is

planned whereby the salesmen of the Metro

HERBERT LUBIN
Executive of S. L. Pictures, who has

directed its sales drives on former pro-
ductions.

exchanges will be furnished with informa-
tion during the course of each production
and also after they have been completed
which will keep the exhibitor interested

and enable the salesmen to show exact rea-

sons why these S-L Specials will be first

run productions in the real sense of the

word.
For the initial picture in the series of

five, infinite care is now being exercised in

the selection of storv. director, star and
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CONSTANCE BINNEY AS "BARNABETTA'

The little Realart star is making a real hit in "Erstwhile Suzan," the story of a Pennsylvania Dutch family.

Selznick Announces Production

Plans for "Kaufman's Weekly"
A new producing company under the

personal supervision of Myron Selznick

is now at work at Fort Lee whereby
Selznick will produce and publish

through Select Pictures a series of one-

reel features adapted from the editorials

written by Herbert Kaufman, writer,

editor and owner of McClure's Magazine.
The feature which will be known as

"Herbert Kaufman's Weekly," is new in

idea and production. The reel will con-
sist of little modern parables and ser-

monettes done in an impressionistic
style, and a scries of dramatic scenes il-

lustrating the text, done in sub-titles.

They will cover every phase of human
experience, optimistic in tone and up-to-
date in presentation. It is planned to
have them go on indefinitely with two
companies working simultaneously.

Strong Cast Is Sought
As an individual writer of international

influence, Herbert Kaufman is one of the
greatest individual forces in shaping the
world thought currents of today. Rec-
ognizing the importance and responsi-
bility attached in presenting these sub-
jects to the motion picture public, Mr.
Selznick has taken care to obtain for
their production the best talent available
with the idea of driving home forcefully
the optimism and lessons contained in

the word editorials.

The editorials are being adapted for
the screen by Leighton Osmun, well
known writer of stories and plays. His
best known play is "The Fortune Teller"
in which Marjorie Rambeau starred suc-
cessfully. Burton Rambeau will direct the
series. Mr. George was formerly direc-
tor with the World, Universal. Edison
and American companies. He has direc-
ted a total of ninety-eight pictures, thirty-
seven of them being in five reels. The
initial one-reel picture of the Kaufman
Weekly in his first for the Selznick Enter -

priss.

Feature Betty Hilburn

It is a modern version of "Little Red
Riding Hood," which is the title. The
featured player is Miss Betty Hilburn,
sixteen years old, who recently played
in "Heartstrings" with William Farnum.
the title role in "The Miller's Daughter,"

one of the six sweethearts in the stage
production of "The Betrothal" and was
last featured in the Williamson's sub-sea
picture, "A Girl of the Sea."
The leading male role is played by

Albert Hackett. Marvin Kann appears
in the role of the villain. Margaret Sed-
don, a distinguished character actress of

the stage and screen, has the role of

mother. Miss Seddon's last screen ap-

pearance was opposite Hobart Henley in

"Skin Deep."
Emile La Croix, a French actor of the

old school, plays the role of father. He
has appeared in prominent roles in such

pictures of "The Poor Little Rich Girl,"

"The Brand of Satan" and "Almost a

King." His stage and screen experience

is long and varied. The figure of Christ,

which appears for a moment in the

climax of the picture, is played most im-
pressively by Philip Van Loan. Visually

his impersonation is perfect and his

make-up a marvel. "Little Red Riding

Hood" is the story of a girl who is lost

through her ignorance of life.

Early Pickford Film
Reminder of Old Days

Chicago theatre patrons are being im-

pressed with the advance in motion pic-

tures by "The Old Time Movie Show,"

an act owned by Erwin Kdwards which is

being shown at motion picture and vaude-

ville houses.

Mr. Edwards has obtained one of the

early Mary Pickford pictures. Mack Sen-

nett, King Baggot, and other actors who
later became prominent in the industry, are

included in the cast. The difficulties of the

early days are reproduced during the

screening, the picture being thrown out of

frame from time to time, flashes of white

showing, and an occasional subtitle being

put in upside down. It is accompanied by

a lecture.

Reed Vehicle Chosen
"The Alibi" is the title of the Flor-

ence Reed production to follow "The
Eternal Mother" upon the United Pic-

ture Theatres of America schedule,

scenes for which are now being taken.

"WIZARD OF OZ" IS
HADLEY'S NEW FILM

The newest thing in motion pictures

is Hopp Hadley's "movical" comedy,
"The Wizard of Oz" and "The Movie
Girl's Revue," with four principals and
a chorus of fourteen. It opened Christ-

mas day at Keith's Lincoln Theatre.
Union Hill, N. J., after which it will

come to New York and open at a Broad-
way theatre.

"The Movie Girl's Revue," which is

presented in connection with the show-
ing of the screen version of L. Frank
Baum's book of the same title, includes

names of Alice Eldridge, champion ama-
teur swimmer of America; Janette
Stone, formerly with Ned Wayburn's
"Demi-Tasse Revue," at the new Capitol

Theatre; Lena Rand, Dorothy Pittone,

Beatrice Cunnigham, Vivian Sterling.

May Manly, Winifred Mitchell, Peggy
Sony, Audrey Hansen, Edna Wall,

Helen Subc, Martha Ballach, Cora An-
derson and the vaudeville team of Bailey

and Russell, representing the charac-

ters of the "Tinman" and the "Scare-

crow."
Hop Hadley did the lyrics, and Wink-

ler and Levy wrote the music. Violet

MacMillan. l
; rank Moore, Vivian Reed

and May Wells have the principal char-

acter parts in the screen version.

Thomas Heffron States
His Production Policy

Thomas Heffron, who has joined

Famous Players-Lasky and will direct

Robert Warwick in "Thou Art the Man."
a picturization of "Myles Calthrope.

I. D. B.," a novel by F. E. Mills Young,

makes a statement of policy interesting

chiefly because it is the fruit of twenty

years' experience as actor and director

on the speaking stage as well as upon

the screen.
"I do not wish the actor to be a mere

puppet," Mr. Heffron declares, "an imi-

tator of the director's ideas, means by

which the individuality of the director is

reflected to the public. But I am firmly

convinced that the picture that really

appeals is one in which the personalitief

of the players themselves go right ou'

to the audience. After all, it is the play

ers that the people go to see and not ;

mere reflection of the personality of th<

man who has guided him through th<

production."
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An Analysis of the "Ten Per Cent" Argument
By MARTIN J. QUIGLEY
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(Continued from Page 35)

cents as the average admission price and multiply

this by 365 days for the year you find the total of

$744,600,000 as the gross annual receipts.

Upon any reasonable basis of inquiry or analysis

it is impossible to escape intelligently the conclusion

that the gross annual receipts of motion picture theatres

is approximately $750,000,000.

We now come to a consideration of what part of

this sum the producer receives.

* * *

The records of the internal revenue bureau re-

veal that for the months of luly, August and Septem-

ber the government received from film distributors

$870,877.58—which represents a five percent tax on

all film rentals for the period of three months.

This leads directly and exactly to the sum of

money received by film companies in the form of

rentals.

This sum of $870,877.58 which is the five percent

tax for a three-month period is at the rate of $3,483,-

510.32 for the year. Of course, it may be assumed

that the sum paid on the five percent tax will vary

somewhat throughout the year but for the purpose of

this discussion we may take the exact figures available

for the three-month period as a basis to calculate the

total for the year.

This sum of $3,483,510.32 which represents the

total for the year of the five percent tax means that

the gross receipts of distributors upon which this tax

of five percent would be paid is $69,670,206.40—the

figure being just five

# %

percent of the latterformer

figure.

This analysis reveals that no matter what basis of

calculation is used the gross receipts of theatres is in

excess of $700,000,000 a year.

And of this amount only $69,670,206.40 is re-

ceived by distributors in the form of film rentals.
* * ¥

Startling as this conclusion may seem in the

absence of the above analysis it is nevertheless a dem-
onstrable fact. Only ten percent of the money received

by exhibitors is passed on to distributors.

This simply means that there are a sufficiently

large group of exhibitors who are buying film at such

ridiculous figures that the average—notwithstanding

the fair and better than fair prices that are being paid
by thousands—is pulled down to the low figure of

approximately ten percent.

The very existence of this smaller group, that due
to circumstances peculiar to each case are seeking only

cheap film and are paying only cheap prices, creates

the necessity for the distributors to seek thirty and
forty percentage arrangements with theatres that are

spurred by competition or whose clientele demand the

best and the latest and compel the exhibitor to pay the

price. * * *

In this discussion we are not conducting a cam-
paign for distributors. We lay bare the entire matter

simply because it is the most interesting topic that

recently has been developed within the industry.

Synopsis of "Ten Percent" Conclusion
THEATRE RECEIPTS

12,000 theatres in the United States multiplied by 300 playing days for the year
jj

1 equals 360,000 as the number of playing days for the entire year for all the theatres.

Multiply this number of playing days by 1,200 (representing seating capacity and |
one-half for each theatre on the basis of 800 as the average seating capacity) and the |

I total is 4,320,000,000—the total annual admissions.

Multiply this admissions total of 4,320,000,000 by the average admission price of 17

| cents and the total receipts are $734,400,000.

OR
12,000,000 daily admissions to motion picture theatres, multiplied by the average

1 admission price of 17 cents and this total multiplied by 365 days for the year gives 1
I $744,600,000 as the annual gross receipts of theatres.

DISTRIBUTORS' RECEIPTS
$870,877.56 represents the five per cent tix collected by the government for July,

I August and September. This is at the rate of $3,483,510.32 for the year. This sum is five

I per cent of $69,670,206.40 which represents the gross receipts of producers and dis-

| tributors.
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It is not our business to be concerned with what

any individual exhibitor or group of exhibitors pay for

film service. That is a bargain purely between the

exhibitor and the distributor.

But it is our business to point out the serious

menace of this ten percent basis.

The biggest reason for its existence is because

distributors have neglected to fix a reasonable mini-

mum charge, often renting film at an actual loss con-

sidering only the cost of physical handling, clerical

work, etc.

This absence of a reasonable minimum rental is

an advantage to a certain small group who want cheap

film whether it is good or bad, new or old. But this

publication stands for the greater good of the greater

number and these absurdly cheap rentals only result

in additional burdens for the larger group who want

the best and the newest and who are made to pay well

for it because the other source of revenue is cut to a

minimum.

Among the communications received is a letter

from W. D. Burford, secretary of the Aurora Theatres

company and a prominent member of the Illinois Exhi-

bitors Alliance. He writes under the impression that

we have endeavored to predicate our conclusions upon

statistics yielded from the amusement tax which covers

all forms of amusement. Mr. Burford will note from

the above discussion that this data has been in no way
considered. He also cites prices he is paying for film

but as an individual case does not supply information

upon which to base an average his remarks in this con-

nection do not qualify the situation. Mr. Burford's

communication is reproduced elsewhere.

One of the brilliant documents received on the

subject is from Samuel I. Berman.

Mr. Berman say?: "If the source of your informa-

tion is a secret between yourself and Uncle Sam I will

not ask you to reveal it but if the information is as

accessible to ordinary citizens as it is to you, you will

greatly please your many readers by sharing the infor-

mation with them.''

Our reply to this is that all the public records of

the Internal Revenue Bureau are accessible to anyone

who has sufficient brains to know where to look for

them.

Mr. Berman also says in his letter which is printed

elsewhere that he heartily agrees with the first line of

our original article which said: "All the fools in this

business are not in the producing branch."

So that makes it unanimous.
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Communications From Exhibitors I
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NOTE—Due to apace limitation* EXHIBITORS HERALD
is unable to print all the communications received on the sub-
ject of the recent article, entitled "Ten Per Cent Won't Do."

Two letters on the subject are reproduced below in accord-
ance with the expressed request of the authors of the com-
munications:

AMUSEMENT TAX NOT CONSIDERED
Mr. Martin J. Quigley, Exhibitors Herald.

Dear Sir: Your article, entitled "Ten Per Cent Won't Do,"

in the December 6th issue of the Exhibitors Herald, contains
such a distortion of the facts in the case that I feel, in justice
to the great mass of American exhibitors, it should not pass
unchallenged.

You say that "United States Government statistics reveal
that only slightly more than ten per cent of the money received
from the public through the theatre box office is passed on to
the producers who are the creators of screen entertainment."

[s it possible, Mr. Quigley, that you do not know that the
above mentioned government statistics include the gross box office

receipts from vaudeville, legitimate shows, burlesque, and symph-
ony concerts, as well as lilm entertainments— in fact, every form
of entertainment given in a theatre, and on which the theatre
management is required to make two kinds of reports—one the
monthly admission tax report, and the other the annual income
tax report? These two sources of information are the only
statistics the Federal Government has access to, and let me
inform you, .Mr. Quigley, as one who has been making these re-

ports to the Government for a chain of theatres ever since the
law has been in force, that the gross receipts from Film Enter-
tainments is not separated from the gross receipts from vaude-
ville, "legit," or any other form of entertainment, on which ad-
mission taxes are collected.

Therefore, the statistics you have used to arrive at the per-
centage (if film rental in relation to the box office receipts are
utterly valueless, your conclusion being unfair and grossly mis-
leading, as is evidenced by the fact that four film salesmen
representing large distributors, have this week attempted to use
your article as an argument for increased film rentals.

I agree with you that ten per cent of the gross box office

receipts from lilm entertainments would be an unfair proportion
to apply to film rentals, and I do not know of a single instance
in Illinois or W isconsin where lilm is being bought at such a
ridiculously low figure.

In the case of the Aurora Theatres Company, operating five

theatres, an examination of the books covering a period from
January 1st, 1919, to November 1st, 1919, showed that we paid
an average of twenty-eight and two-tenths per cent of the gross
receipts of film entertainments as lilm rentals—the percentages
ranging from twenty-three per cent for a three hundred seat

second run house, to thirty-three and one-third per cent for a
seventeen hundred seat, first run house.

I have personal knowledge of a number of situations in Illi-

nois and Wisconsin where competition is keen, and the exhibit-

ors are paying from 40 to .

r
>0 per cent of the gross box office re-

ceipts as lilm rentals. I also know that in a number of these
cases the exhibitor's profit, after deducting six per cent interest

on capital invested, is less than the average salary paid to film

salesmen.
I trust, Mr. Quigley, that in justice to the exhibitor, you

will give this letter as prominent a position in the Exhibitors
Herald as the article referred to received.

Secretary, Aurora Theatres Company.
Very truly yours, (Signed) VV. D. Burford,

MR. BERMAN HAS HIS SAY
Mr. Martin J. Quigley, Exhibitors Herald.

Dear Sir: In your publication, Exhibitors Herald, you have
an article, published in the issue of December 6th, in which you
-ay over your signature that '"United States Government statis-

tics reveal that only slightly more than ten per cent of the money
received from the public through theatre box offices is passed
on to the producers, who are the creators of screen entertain-

ment."
If the source of your information is a secret between your-

self and Uncle Sam, I will not ask you to reveal it, but if the

information is as accessible, to ordinary citizens as it is to you,

you will greatly please your many readers by sharing the infor-

mation with them.
Of course, if your premises are sound and your information

is both public and official, your conclusions must be sound—

I

mean your conclusion that "ninety per cent of all admission

prices is retained by the exhibitors for expenses and—profits."

Your whole logic is based on your (at present) exclusive in-

formation. If your premises are unsound, your whole beautiful

article is like the shot from a blank cartridge, effective as to

noise but barren as to results.

In the meantime, I heartily agree with the first line of your
article: "All the fools in this business are not in the producing

branch."
Hoping that you will enlighten the exhibitors of the country

whose patronage makes your publication profitable, I remain

with assurances of my most distinguished consideration.

Very truly yours,
(Signed) S. I. Berman,

Executive Secretary, Motion Picture Exhibitors League, State

of New York.
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Zukor Discusses Cooperative Policy
Famous Players-Lasky Executive

Declares Exhibitors Welcome Aid
Invites Theatre Owners to Establish Permanent

Relations with Corporation — Will Sell

Pictures on Present Basis

Extension of the activities of the Fa-
mous Players-Lasky Corporation into
the field of motion picture exhibition
through the .association of the company
with the present management of large
houses strategically situated in leading
American cities is the substance of a
statement issued by Adolph Zukor,
president of the company.
"The outstanding feature of my six

weeks' trip to California and through
the far Northwest," said Mr. Zukor,
"was the very general expression voiced
by theatre owners everywhere that they
regard with great favor and enthusiasm
the opportunity to assure to themselves
a consistently steady supply of high
class motion pictures of the Paramount
standard.

Exhibitors Are Confident

"There is no denying the widespread
feeling of confidence in motion picture
exhibiting. The public's desire to pat-
ronize the best theatres exhibiting the
best pictures is a sign that so long as
producers continue to improve their
product at the rate of past growth, thea-
tre enterprises may be undertaken of a
most ambitious character, drawing to
the industry many millions of dollars
for theatre development.
"For fifteen years, first as an exhibi-

tor and subsequently as a producer and
distributor, I have watched closely each
phase of the industry's development. I

have always had a keen recognition and
an earnest appreciation of the delicate
machinery that must, function cease-
lessly if one or all branches of the in-
dustry are to operate successfully. It is

a truism that one cannot exhibit good
motion pictures in the finest of theatres
unless the incentive to produce the best
is given to the man who makes them.
"There was a time in our growth

when the thought of closely co-ordi-
nating production and distribution was
regarded by the inexperienced in our in-
dustry as a sign of danger. All sorts of
false prophecies were made. Yet the
result has been highly satisfactory,
great economies have been effected and
clear-thinking producers have been able
to proceed with their work in the con-
fidence of an intimate understanding of
the market for which they are creating.

Compliments the Adventurous
"One of the reasons why the motion

picture industry' has plunged ahead with
such gratifying strides has been because
of the commercially adventurous men
and women that have been its very life

and soul. And I do not withhold* this
compliment from any branch. Person-
ally, I know of men who have risked
much to put over a theatre. Any spirit
short of indomitable would have been
crushed during the periods of adoles-
cence for that enterprise until it became
i self-supporting and prosperous under-
taking.

"That these men—and there are thou-
sands of them—should carefully guard
their enterprises from aggression is only
natural. They know at the present time
that their success is attracting constant
attention from other investors in their
community. They also know that the
real insurance for the continued suc-
cess of their theatres is an assured sup-
ply of motion picture stories, expertly
produced, widely exploited and timed
to the public's desire. This is and has
been the policy of the Famous Players
since its inception.
"During the past year more than 11.-

000 theatres exhibited Paramount Pic-
tures. It is a record of which I am very
proud. It is a tribute to the men and
women of the studios and a mark of
credit to our distributing organization.
Our service during the present season
will be even greater.

Seven Years in Business

"Back of the present, however, are
seven years of organization building,
large capital outlay and experience.
Owners of many of the best theatres in

the United States are not lacking in an
appreciation of these facts. More thea-
tres have become substantial enter-
prises because they were founded and
have grown with Paramount Pictures
than the theatres that have played all

other brands combined.
"There is going to be a great stimulus

in theatre building in the next few years.
One factor only may retard this wholly
desirable movement, however, and that

is a lack of belief by exhibitors and in-

vestors that the source and supply of

good motion pictures will continue. I

am speaking as a producer when I say
that good pictures, in fact great pictures,

will continue to be made by us—that

the plans which this company has under
way will warrant the most certain con-
fidence. I have just had a series of im-
portant conferences with Mr. Lasky
and Mr. DeMille on this point

Many Enlist Co-operation

"Our company for some months has
been working with a number of promi-
nent exhibitors who have enlisted our
co-operation. Thus they have assured
to themselves for a period of years a

constant source of picture supply for

their screens and we have obtained a
permanent outlet for our pictures com-
mensurate with their values.

"I am therefore very happy to invite

exhibitors anywhere and everywhere to

communicate with me in regard to the

establishing of permanent relations be-
tween themselves and ourselves. How-
ever, I will be glad to furnish pictures

as before to any exhibitor on our pres-

ent contract basis. We are asking noth-
ing from an exhibitor but the opportu-
nity to perpetuate his own and our
business and in return we are guaran-
teeing to him the very best product that

The High Point

"I invite exhibit-

ors anywhere and every-

where to communicate
with me in regard to the

establishing of permanent
j

relations between them-
selves and ourselves. How-

{
ever, I will be glad to fur-

nish pictures as before to

any exhibitor on our pres-

ent contract basis. We are

asking nothing from an ex-

hibitor but the opportunity
to perpetuate his own and
our business and in return
we are guaranteeing to

him the very best product
| that money, brains and ex-

| perience can furnish."

ADOLPH ZUKOR.

money, brains and experience can fur-
nish.

"I regard our exhibitors' good will as
one of our greatest assets. The exten-
sion of our co-operative policy among
the theatres that have supported us in

the past and will support us in the fu-

ture, I believe, will be one of the great-
est stabilizing influences ever developed
in the industry."

Arthur S. Hyman Will

Have New York Office

Arthur S. Hyman, president of the

Arthur S. Hyman Attractions, is sending

T. C. Braun, special representative, to New
York City to open up an eastern office from

which to direct activities in the state right

field.

Mr. Hyman controls world rights to

"Penny Philanthropist" and has negotia-

tions under way for the sale of practically

all of the rights to the production. Many
of these deals will be closed in New York
at once.

The Hyman Attractions has a second
feature production which will be announced
within a short time for state right produc-
tion.

New Lloyd Comedy Opens
At Big Broadway House

"From Hand to Mouth." third of the

Harold Lloyd comedies of two-reel

length, will open at the Strand and
Rivoli Theatres. New York, on January 4.

Mildred Davis, a new leading lady,
will be seen opposite the comedian in

this production.
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Georges Clemenceau Selects Cast
For Screen Version of His Novel

R. A. Walsh Will Direct William Fox Picturization

Of "The Strongest"—Carlo Liten Chosen
For Leading Role

Internationally famous artists have
to interpret the chief characters in his only

photo-drama, "The Strongest," now be-

ing filmed under the direction of R. A.

Walsh at one of the Eastern studios of

Fox Film Corporation.

"The Tiger of France" has been a

lover and admirer of the screen and
stage for many years, and in suggesting

to William Fox, president of Fox Film
Corporation, the artists he desired to
make his characters live in history, Cle-
menceau showed that he is as efficient

in selecting artists as he is in guiding
the destinies of a nation.

Carlo Liten Plays Lead

From this country, from France, from
Spain, from the West Indies has the

cast of "The Strongest" been chosen.
Carlo Liten, the Sir Henry Irving of
Belgium, who is now giving special per-
formances of the works of Maeterlinck
and other famous authors in New York,
makes his screen debut as the Mar-
quis in the Clemenceau picture. Liten
brings to the part all of that rare fin-

ish, that hidden force, that convincing
expression which thirty- five years' ex-
perience as a leading actor of his na-

tive land has given him. He considers it

an honor to have been selected by the
great French statesman as the man to
interpret one of the chief characters of
his only dream.

It is not considered strange by those
who know him that Harrison Hunter
should have been selected to portray
the part of the steel king of France. It

will be the first appearance of that
well known actor on the silver sheet;
but wherever the spoken drama has
been given Harrison Hunter is known.
Born in Nashville, Tcnn., he was sent to
England to be educated. After being
graduated from college he went on the
stage. For nine years he worked stead-
ily in London, supporting Sir Henry
Irving, Sir Johnson Forbes-Robertson,
Sir Charles Wyndham, Wilson Barrett
and other well known actors. He came
to the United States twenty years ago
as leading man for < )lga Ncthersole and
since that time has supported, as lead-
ing man, not less than forty stars. At
present he is the outstanding figure of
the successful Broadway drama, "The
Crimson Alibi."

It was because of his great success as
leading man for Sarah Bernhardt that

Mr. Hunter—who, for the greatness of
the production, would not have left the

speaking stage for the screen—con-
sented to appear in "The Strongest"

Direct from the Follies Bergeres, the
Alhambra and the Casino in Paris
comes Renee Adoree, who, as the young
and attractive heroine of the Clemen-
ceau story, will make an auspicious de-
but on the American screen. Mile.
Adoree is of a distinctive type of beauty
for which the Parisian theatres are fa-
mous. She has the emotional ability
of the French artist, and with this com-
bines the bloom of youthfulness. Her
screen career, according to R. A. Walsh,
the director, is certain to be most suc-
cessful.

Jean dc Trigny Gautier and his
charming wife—an international union,
for Jean Gautier is a Frenchman, born
in Rheims, while his charming wife first
saw the light of day in Brussels—are
cast as the villian and villianess. Gau-
tier, after serving his country in the in-
fantry, artilliery and cavalry for twenty-
two months, was thrice wounded and
invalided out of the service. He came
to the United States and when this
country declared war on Germany he
served as aviation instructor in Mineola.
He was educated at the Conservatoire
de Paris and made his last appearance
in France in the Theatre Athenee in
Paris, as leading man in "I Am True to
My Wife."

Well Known in France

His wife was the star of the first mo-
tion picture actually made in South
America. Her work of the French
screen for Gaumont and Pathe in
France has made her well known in

the Republic across the ocean. While
making a picture in Mexico she was ar-
rested by Pancho Villa, who ordered
her shot as a spy, but she made her es-
cape. Just before the Germans entered
Brussels Mme. Gautier appeared at
the Theatre de Park, Galleric St. Hu-
bert, in that city.

For the ingenue role R. A. Walsh has
selected Miss Teddy Piper. She is mak-
ing her screen debut in this picture,
but has had a successfud career on the
stage.

C. A-de-Lima, a native of the West
Indies and of Spanish descent, who ap-
peared in the Theatre Antione in Paris
for more than ten years, has been en-
trusted with one of the main characters
in the story. He is well known in

Madrid as well as in the capital of

France, and is no stranger in the United
States, where he has appeared in sup-
port of several well known motion pic-

ture stars.

The other characters of the great Cle-

menceau story have been chosen by R.

A. Walsh, the director, and his assist-

ant, James Marcus. The production by
Fox Film Corporation will be in keeping
with the story.
The interior sets are extremely rich

and a special artist, sent from France
by M. Clemenceau, will see that in the

minutest detail all of the ideas which
the great Frenchman put into his novel

are faithfully pictured on the screen.

Benjamin Bail is handline the camera
in this production. Mr. Bail has been

associated with R. A. Walsh for many
years and his work is well known. In

"Evangeline" he was eminently suc-

cessful in getting on the screen in a

most convincing manner some of the

most difficult and unusual shots ever

taken, and he promises that the photo-

graphy in "The Strongest" will be ir

keeping with his best efforts of the past

ARGUS SALESMEN IN CONVENTION

THE thirty-eight men in the picture above constitute the officers and sales force
of The Argus Enterprise, Inc., Cleveland, who recently held a five-day conven-
tion in Cleveland, at which time they went over in detail the various Argus com-

panies and divisions, Argus products, and the greatly enlarged selling and advertis-
ing plans for the coming year.

It was a successful convention. Much real constructive work was accomplished
and the salesmen have returned to their various posts with a firm determination to
build bigger business and good will for the Argus organization in 1920.

The heavy set man in the center of the front row is H. H. Cudmore, President
and General Manager. To his right is H. A. Brereton, Treasurer, and to his left is

Oscar M. Sheck, inventor of the Argus-Sheck Universal Adapter for Mazda Lamp
Projection. To Mr. Brereton's right is C. A. B. Halvorson, Jr., of the General Elec-
tric Co., Schenectady, who are manufacturing Argus equipment.
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1 BROADWAY IS ONLY EIGHT PER CENT OF INDUSTRY
J. D. Williams. Completing Tour of Country, Declares

New York Judges Entire Country by Conditions at

Home and Is Ninety-Two Per Cent Mistaken on Facts

Contrasting with the facts obtained

at first hand on his recent trip of five

weeks into eighty per cent of the ex-

change territories the pre-tour opinions

and ideas expressed to him by promi-
nent film men in New York on a score

of important film topics, J. D. Williams,
manager of First National Exhibitors'

Circuit, has returned from his work of

nationalizing that organization's exhibi-

tor campaign against producer monopoly
of theatres with the declaration that

New York film circles are just eight

per cent accurate in their guage of

country-wide conditions in the industry.

"And that eight per cent of accuracy

in New York born opinions that are

supposed to be statements applying to

the entire United States." he declares,

"is no less because New York City, as a

film territory, represents about eight

per cent of the gross revenue of the

average release.

Must Tour Territory

"Moreover, no motion picture execu-
tive has either the right or the ability

to assume the responsibility for direct-

ing the national destinies of a film con-
cern unless he considers it a very im-
portant part of his success to visit the

various territories at least once each
year, and acts accordingly. A theatre

tour at least once every six months by
film executives would be nearer to a

practical discharge of executive duties.

"Film conditions, according to the
Broadway ideas, may be accepted, as an
average, as being eight percent correct.

Before Mr. Schwalbe, Mr. Gordon and I

left New York we had heard countless
opinions about what exhibitors were do-
ing, what they intended to do, what
trend the business would take in the
year to come, what the big develop-
ments of the next twelve months would
be, and, of equal'volume in discussion,

but of greater inaccuracy and greater
importance, the actual conditions now
existant in all territories, and which
have a very material bearing on the im-
mediate future. We heard local happen-
ings talked about with a gusto which
made obvious the opinion of the speak-
ers that they considered these New
York events of prime national impor-
tance.

"The actual fact is that the exhibitors

out in the territories read very little,

and care less, about the changes in the

administrative personnels of the various
film concerns, about the rumors that the

president or general director of this

company or that has resigned, or is

about to resign, that a certain produc-
tion was given a private showing at the

Grand Central train sheds to a selected

audience copied from the Congressional
Blue Book, that a director favorite in

the Clarastor grill has taken a company
to Jersey City or any other Southern
point for exteriors, or that a film execu-
tive just imported from some other in-

dustry announces his candidacy for ex-
hibitor favor with an expose of his views
of the motion picture business.

! Manhattan Madness

"The New York view-
|

j point on the industry as a I

I whole is at least ninety-

two per cent short of being

comprehensive on the ma-
jority of subjects it elects

to envision. Here we have
a purely local condition of

affairs, sponsored largely

by developments in the

New York City exchange
and executive offices. This

! is constantly being
j stretched to unsupported

j national proportions, be-

cause a certain number of

individuals here operate on
j national lines. And being

in daily touch with the

strictly local affairs of

Manhattan, they more
I often than not translate

them into terms of nation-

wide conditions."

J. D. WILLIAMS.

Not Interested in Gossip

"In personal talks with many keen,
capable exhibitors there was not an in-

stance when one of them requested any
verification or denial of the choicest
bits of gossip current in New York film
circles. They did not appear at all in-

terested in the personalities of the ex-
ecutive side of the producing and dis-

tributing branches. But they did ask
innumerable questions about matters
that are directly pertinent to their own
immediate affairs.

"Everywhere there was voiced a gen-
uine interest in the new Capitol Theatre
here. They wanted to know all about
its appointments, what new architectural

features it had, how its floor plan had
been arranged; the decorations in the

lobby and foyers: the type and kind of

projection equipment, and the arrange-
ment of the program which Mr. Bowes
creates. The reason for this interest was
that the Capitol, as an unprecedented
example of theatre construction, offered

suggestions and ideas for exhibitor use

in improving their own properties. And
there was a great deal of pride in being

able to recommend many of its unique
features.
"Exhibitors did not ask for reports on
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the progress that producing companies
were making on trips heralded by much
trade paper space, but they did manifest
a sincere interest in the exploitation
that has been given by the big first-run

houses to productions already released.
They want ideas on showmanship, on
advertising, on novel, but practical, pub-
licity stunts that will help them to at-

tract more patronage to their houses.
They want to know what other exhibi-
tors are doing to win the elusive 'oc-

casionals' among theatre patrons.

Viewpoint Is Narrow

"The New York viewpoint on the in-

dustry as a whole is at least ninety-two
percent short of being comprehensive on
the majority of subjects it elects to en-
vision. Here we have a purely local
condition of affairs, sponsored largely
by developments in the New York City
exchange and executive offices. This is

constantly being stretched to unsup-
ported national proportions, because a
certain number of the individuals here1

operate on national lines. And being in
daily touch with the strictly local affairs

of Manhattan, they more often than not
translate them into terms of nation-wide
conditions.
"This is not strange or in any way a

result to be criticised. It is something
that is typical of every film territory.
In Michigan there is the same general
interest in film affairs in Detroit, and
happenings there are the gauge by
which many exhibitors measure the in-
dustry. It is a condition peculiarly local
to every territory. But there is every
reason and excuse for it in the terri-

torial headquarters outside New York,
because in the other exchange centers
there are no general headquarters or
Home Office executive staffs directing
a national business.
"Most surprising and prophetic of

the many facts which the trip developed
is the almost unanimous sentiment
among exhibitors, large and small, for
larger and more luxurious theatres. The
big. underlying reason for this tendency
to speed evolution is the many evidences
that the great special feature produc-
tions of last season gave of the prime
need for more capacity. Exhibitors with
theatres seating fifteen or eighteen hun-
dred are thinking now of houses that

will accommodate twenty-five hundred
or three thousand. The theatremen who
have been operating with from six hun-
dred to a thousand seats are convinced
that houses are needed that will accom-
modate twelve hundred or fifteen hun-
dred patrons.

Market Will Increase

"Many of the small town exhibitors,

with three hundred and four hundred-
seat theatres, are thinking about remod-
eling, or of building entirely new struc-

tures, with from fifty to one hundred and
fifty per cent increases in capacity. Of
course, this is going to mean fewer
theatres, in the end, because one large

(.Continued on page 88)
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Four Selznick Productions are
Scheduled for Month of January

Elaine Hammerstein, Norma Talmadge, Elsie Janis

and Olive Thomas Star in Series of Features
For Immediate Publication

Four productions are listed on the
Selznick schedule for publication dur-
ing the first month of the new year.

The productions star four of America's
most popular screen actresses and each
production was made with the utmost
care to be released as examples of the
quality of pictures the Selznick organi-
zation has on its 1920 program.

The titles and stars of the four Janu-
ary productions are: "Greater Than
Fame" starring Elaine Hammerstein;
"She Loves and Lies," a Norma Tal-
madge Special; "The Imp," featuring
Elsie Janis, and "Footlights and Shad-
ows," starring Olive Thomas.
"Greater Than Fame" was written by

S. Jay Kaufman, well-known author and
New York newspaper writer. The big
drawing power of the production is said

to be the portrayal of the leading role

by the fascinating star, Elaine Hammer-
stein. As a country girl in "Greater
Than Fame" she goes to New York to

attain success as a singer. She meets
with many adventures and all classes of
people. Her ideals are of the highest
and when she is told she "must live life

to the fullest" in order to attain success
her soul rebels and she chooses her own
methods which finally bring her to her
goal. "Greater Than Fame" was di-

rected by Alan Crosland. and the sup-
porting cast includes, Walter McGrail,
W. H. Tooke, Julia Swayne Gordon,
Albert Roccardi-, Cora Williams, John
Walker, Arthur Donaldson, Flora
Kingsley, Eugene Woodward, and J.
Furey.

New Talmadge Picture

Admirers of Norma Talmadge are
due for a surprise in her new Special
production. She has the leading part
in what is perhaps the most novel and
interesting story ever screened. She
proves herself even more versatile and
charming in the handling of three sep-
arate roles ranging from a young girl to
an old woman.
The production is titled "She Loves

and Lies" and is a screen version of the
novel by Wilkies Collins. Conway
Tearle plays opposite Miss Talmadge.
Miss Talmadge has the part of a young
girl who is left a fortune provided she
marries the man she desires. The man
she desires is in need of money but re-

fuses to accept it from her. She dis-

guises herself as an old lady and he
finally agrees to marry her in order
that she may obtain a fortune. He
doesn't know how young she is and the
delightful surprise comes when she re-

veals herself as a healthy young wife.

Elsie Janis Is Co-Author
Elsie Janis is co-author of "The Imp"

her newest Selznick drama. As "Jane,"
a wealthy young girl who has had for
a hobby the study of criminals, she por-
trays the life of a female crook. Jane
due to an accident which causes a coma
thinks herself the famous Annie Adams,
known as "The Imp." Her parents put
her under the care of a famous young
specialist. How she is made to love
the specialist who poses as another
crook and how he cures her, then wins
her love for the second time, is said to
make this drama one of gripping interest.

Joe King heads the supporting cast
which includes Ethel Stewart, E. J.
RatclifTe, Duncan Penwarden, John
Southerland, William Fredericks, Arthur
Marton, Jack Ridgeway, and Joseph
Granby. Edmund Goulding who wrote
the scenario for the production was the
co-author with Miss Janis. Robert EJlis

directed the production.
Olive Thomas has the leading role in

another of the January releases of
Selznick. It is titled "Footlights and
Shadows" and was written by Bradley
King. She has the role of a Follies

chorus girl. The care-free life of the
chorus girl and its serious side are por-
trayed. That chorus girls have ideals

and yearn for them as others of the

feminine sex do, is shown in the climax
of the drama of New York life. The
supporting cast includes, Alexander
Cuslow. Ivo Dawson, Van Rauser, May
Hicks, and Miss M. Gray.

Doubleday Company Will

Make One-Reel Comedies
C. Mack, treasurer and production

manager of the Doubleday Company,
Los Angeles, has arranged with Harry
Moody to produce a series of one-reel
comedies in which, it is announced, sev-
eral of the better known comedy players
will be featured.

Publication of the first comedy is

scheduled for Feb. 1, the titles of the
lirst three to be "Caberetting Under Dif-
ficulties," "The Four Flusher" and
"Splashing to Safety." The Doubleday
Company has been handling the two-
reel Westerns featuring Vera Mack and
report the state right* to these as sell-

ing rapidly.

Selznick Stage Play

To Have Film Version
"Rucking the Tiger," the Lewis J.

Selznick stage play which opened an
engagement at the Globe Theatre. New
York, on Christmas day, will be pro-
duced as a motion picture by Myron
Selznick. Owen Moore being the prob-
able star.

Following the opening performance ot

the play Mr. Selznick induced the pro-

ducers to consent to an early picturiza-

tion. Achmud Abdullah and May Tully

are the authors of the play and it is

expected that members of the stage

cast will be used in the film version.

Farnum Film in January
Late January will see the publication

of "The Corsican Brothers," United
Picture Theatres of America produc-

tion, featuring Dustin Farnum, accord-

ing to announcement from the New
York offices of that concern.

Boys, Look Out, It s Leap Year

While we have the assurance of the Goldwyn press agent that these two demure
young ladies are not thinking about leap year, still you never can tell. Rex
Beach borrowed them from Broadway and both are playing in "Going Some"
out in California. They are Lillian Hall and Helen Ferguson. Lillian is playing
the lead.
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Estelle Taylor and George Horna in in a
scene from the Noma Pictures Corp.
production of "The Return of Tarzan."

Road Shows Are Planned
For McLaughlin Feature

According to announcement made by
the Film Market, Inc., "The House
Without Children," the Robert Mc-
Laughlin production, is to be exploited

throughout the United States and
Canada as a road show, lingers, a
musical director, advance agents and
managers being provided with the fea-
ture.

It is said that the decision to handle
the feature in this manner was brought
about by the shortage of independent
feature attractions. Robert W. Priest,
president of the Film Market, Inc., is

said to have formulated plans for ex-
tensive exploitation, detailed announce-
ment of which will be made shortly.

Larry Trimble Signed
To Direct Zena Keefe

. Larry Trimble, who directed John
Bunny for Vitagraph and also numbers
among his contributions to the screen

"The Auction Block" and "The Spread-
ing Dawn," has been engaged by Myron
Selznick to direct Zena Keefe in "The
Woman God Sent."
Sophie Irene Loeb is the author of

the drama from which the picture will
be taken. Mr. Trimble made the screen
adaptation of the play.

Add Franchise Holders
Among the franchise holders who

have recently joined the United Pic-
ture Theatres of America are B. E.
Cornell, Eckel Theatre, Svracuse, N. Y.;
F. A. Baca, Liberty Theatre, West. Tex.;
W. E. Schneling, Rex Theatre. Basin,
Wyo.; T. V. Garlock, Garlock Theatre,
'-uster, S. D., and Booth & Patterson,
jrange Hall, Merrimac. Mass.

Alfred S. Black, president of the Mo-
tion Picture Exhibitors of America,
Inc., in a statement just issued, hurls a
variety of charges against the Motion
Picture Theatres Owners of America.
Mr. Black's attack is a result of the

controversy that has been raised over the
subject of industrial and advertising pic-

tures.

Mr. Black's statement, in part, fol-

lows :

Let us have facts.

It is about time that certain facts be brought
to the attention of the exhibitors of the United
States, so that they may determine how best to
conserve their present and future interests in

securing a just revenue from the use of their
screen for industrial and advertising purposes.
That exhibitors are entitled to this revenue is

now universally recognized.
It is clearly apparent now. for reasons that have

since developed and which will be alluded to here-
after that the delegation from the New York State
exhibitor's league to the St. Louis convention, at-

tended for one of two reasons: Either to gain con-
trol of the Motion Picture Exhibitors League of
America, so that it could be run by a handful of

men— or, to do everything possible to break up
the league. Both purposes were intended to serve
the purely personal ends of the delegation.

The ensuing controversy has been well aired in

the trade papers, and needs no further comment
here.

Early in the fall the writer, feeling that it was
for the best interests of the exhibitors of the
United States, held several conferences with
Messrs. Cohen, Reilly and Berman, in the hope
that all differences could be settled and that one
united exhibitors' organization could be perfected.

For a time it seemed as though harmony would
prevail. The reason it did not being the insistence
of Messrs. Cohen, Reilly and Berman that the
chairman of our Tax Committee, against whom
these gentlemen apparently had a personal griev-

ance, resign. This request was positively refused.
A compromise was made to allow Mr. Berman or
another man designated by said gentlemen to act

as secretary of the Tax Committee and such an
agreement was very nearly entered into. In sup-

port of this settlement several conferences were
held by them in connection with our taxation com-
mittee prior to going to Washington.
During these conferences the question of the

use of the screen for national advertising came
up. This was important because we had already
attempted in behalf of the Motion Picture Exhi-
bitors of America to organize a ''Motion Picture
Lovers" contest, whereby our treasury would be
greatly assisted, and we had also discussed other
form of national advertising that might tend to

serve the interests of all exhibitors and bring a
very necessary revenue into the treasury of our
national organization.

* * *

Can these gentlemen deny that they were very-

much interested in national advertising as affect-

ing motion picture exhibitors of the L'nited States
or that they were even more interested as to just

where they would personally participate in the
revenue from same?
Can they deny that a suggestion was made to

perfect an arrangement whereby a favored few
could add to their personal gain by getting cer-

tain exclusive contracts for national advertising?
Can they deny that the writer stated in en-

deavoring to perform the duties of his office as

president of the Motion Picture Exhibitors of
America, he could not use such office for per-

sonal gain, and that whatever could be arranged
must be for the absolute benefit of the Motion
Picture Exhibitors individually and for the treas-

ury of the national organization ?

Can they deny that from that time on there
seemed to be a very luke-warm attitude on their

part in the matter of one big harmonious exhibi-

tors' movement, or that one or two further
attempts at conference to perfect such harmony
was side-stepped ?

Can they deny that they are not in the national
motion picture advertising development for per-

sonal gain and that the best interests, socalled. of
the motion picture exhibitors of America is sec-

ondary to them in this unseemly squabble?
Can they deny that the opening up of screens

of America whereby the picture theatre owners
will receive a fair revenue for the use of their
screens from the Universal Film Manufacturing
Company and later as they make similar arrange-
ments, from other companies that are in a posi-

tion to offer such services, which will also finance
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the national organization, is a big progressive step

forward ?

Can they deny that the theatre owner is not
better off in having competition for his screen
advertising than he is to have the same con-

trolled by a handful of men, who may or may
not work to his (the theatre owner) best interest,

or who may or may not work entirely for their

own personal gain?
The cards are face up. We are clean on this

proposition. We are not looking for personal gain
but we do not want the screens of America to

receive the remuneration to which they are justly

entitled.
What has this handful of men done to attempt

to tie up such screen advertising? This is the age
of competition. Most of us face it every day in

our picture business.
What have you self elected saviors of the exhi-

bitor got to offer the national advertisers, who are
given credit for being the brightest men in the
business world?

What have you to offer the exhibitor?
What reputation have you for making motion

pictures of the kind and character that the public
will pay money to see?
Are you incorporated—and who are your stock-

holders ?

Why do you propose personal censorship when
you, along with the entire industry, is fighting
every kind of censorship?

Don't you know it would take you many
months before you could give the exhibitors of
this country any kind of revenue, even though
you were organized to produce pictures today?
Are you prepared to lay all your cards on the

table by stating whether you propose to produce
these industrial and advertising films, and if so,

by what kind of contract, who will finance said
company or companies, and who would get the
profit ?

Who is paying for the pages of advertising that
you are running in the trade papers, and the
postage for sending circular matter to the na-
tional advertisers?
Who is paying for the traveling expenses of

your representatives who you say you are sending
all over the country?
Who is paying for your ads in Printers' Ink,

which are written for the purposes of telling the
national advertiser that you can deliver to him the
screens of the country', and when on the other
hand, in the trade papers you tell the exhibitors
it is bad business to allow advertising on the
screen ?

How does it come that in Printer's Ink. a trade
paper which the advertising man is in the habit
of reading, you call your organization the Motion
Picture Theatre Owner of America, and in the
Moving Picture World you call your organization
The Committee organized for the Protection of
the Screen?

Industrial pictures are here to stay. The Mo-
tion Picture Exhibitors 'of America, Inc. has offi-

cially recognized the fact. Having made the first

great forward step toward an open screen and the
protection of theatre owners; having made public
the details of this step, including the name of the
first producer to recognize the exhibitors rights, as
president of the Motion Picture Exhibitors' of
America, Inc., I demand that you too lay your
cards on the table, and let the exhibitors and the
advertisers pass judgment.

(Signed) ALFRED S. BLACK.

Polish Actress to Be
Seen in Kaufman Film

Heline Druzovna, a successful actress

upon the Polish stage 'before the war,

will be seen in ''The Faded Butterfly,"

the second of the "Herbert Kaufman
Weekly Page" single-reel Selznick pro-

ductions to be published by Select.

Mine. Druzovna served with the Rus-
sian army in the trenches in the early

part of the war.. Her husband was
killed in action. She also saw service

as a Red Cross nurse and was decorated

for distinguished service by the former

Czar. She expects to be starred upon
the American stage when she has

mastered the English language.
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B. S. MOSS ADDS NEW THEATRE TO HIS CHAIN

WORK on the new theatre that B. S. Moss is building to cover the entire

block bounded by Webster, Tremont and Carter avenues and 174th street,

New York City, is now under way. The playhouse will have a seating
capacity of 3,500 and will be the largest in the Bronx. The cost is estimated at

$1,000,000. The theatre will be of brick and terra cotta, 110 feet by 225 feet, and
will be built in Colonial style. Special plans have been drawn for the balcony, and it

is said that this part of the house will be a model of comfort. The main entrance to
the "Grant," as it is expected that the theatre will be called, will be on Tremont
avenue, but there will be a grand staircase effect from Webster. Eugene De Rosa is

the architect.

Pathe Announces Winners in Sales

Drive During Quimby Honor Month
In a competition among branch man-

agers that brought the business of
Pathe, in every department, to the high-
est totals ever recorded in its history,
the following winners of the three big
prizes offered during "Quimby Tribute
Month," were announced this week by
Paul Brunet, Vice-President and Gen-
eral Manager of Pathe:
W. A. Aschmann, Milwaukee, winner

of first prize, a $1,000.00 platinum dia-
mond ring, which under the conditions
of the contest, went to "the wife of the
manager who secured during Novem-
ber the greatest amount of new busi-
ness in proportion to the rating of his

office, and the greatest increase in col-

lections over the average collections for
his office for the months of July, Au-
gust and September."

C. A. Taylor
(
of Buffalo, winner of

second prize, a $500.00 platinum dia-

mond ring, "awarded the wife of the
manager whose showing was second
best to the winner of the first prize."

R. S. Shrader, of Indianapolis, winner
-of the special prize, $1,000.00 in cash,
"awarded by Hal E. Roach, producer of
the Harold Lloyd comedies, to the
branch manager who secured the great-
est amount of business in proportion to

the rating of his office, on the special
$100,000 two-reel Lloyd comedies dur-
ing the month of November."

Exceeded All Expectations

In announcing the awards, Mr. Brunet
added that "Quimby Tribute Month"

was a success beyond comprehension.
The November collections were by far

the greatest in the history of Pathe, and
they topped a figure the organization
had long been striving to attain.

Thirty-two branch managers partici-

pated in the competition and there was
not a single office which did not surpass
its best previous month.

Fortunately for Mr. Aschmann and
Mr. Taylor, they each have a wife to

go with the beautiful rings that repre-
sent a tribute to their energy and ability

in obtaining business for Pathe. The
prizes reached the winners in time to

make Christmas Day brighter in their

household than it might have been ex-
cept for "Quimby Tribute Month."

Quimby Sends Compliments

Fred C. Quimby, Director of Ex-
changes of Pathe, in honor of whose
second anniversary the tribute month
was arranged, joined Mr. Brunet in

sending his compliments to each of the

winners.
Manager Shrader of Indianapolis went

so far over his quota on the new Lloyd
special $100,000 comedies, that he out-

stripped his field. His first big booking
was from S. Barret McCormick, man-
aging director of the Circle Theatre, In-

dianapolis. When "Bumping into

Broadway" started a riot of laughter at

the Circle, Mr. Shrader's task was made
comparatively easy, for every exhibitor

in his territory eagerly sought bookings
on the first series of six Lloyds.

"Merit Sells 'Bandbox' "

Say Western Exhibitors
Though first run exhibitors in the

Hast playing "The Bandbox" received
material aid in the publicity given Miss
Kenyon as a stage star, many of the big
Western picture showmen report equal
success with the Deitrich-Beck produc-
tion solely on its merits. One of these
is E. J. Myrick, managing director of
the Peoples Theatre, Butte, Mont., where
"The Bandbox" has just completed a
successful engagement, despite the fact

that it was Doris Kenyon's first appear-
ance at that house. The New Yale,
Muskogee, Okla., also reported business
far beyond the management's expecta-
tions in its holiday week engagement of

"The Bandbox."
Among the houses that have con-

tracted for "The Bandbox" the past
week are: The Liberty, Sacramento,
Cal.: the Imperial, Newport News, Va.;
the Century, Petersburg, Va.; the Family,
Flkhart, Ind.; the Garden, Michigan
City, Ind.; the Crystal, Jolict, III.; the

Strand, Portland, Me.; the American,
Colorado Springs, Col.; the Grand, Wil-
liamsport, Pa.; the Avon, Chicago; the

Majestic, Wichita Falls, Tex.; the Vic-

tory, Chicago; the Rex, Racine. Wis.;
the Victor. McKeesport, Pa.; the Or-
pheum, Minot, N. D.; the Capitol, Supe-
rior. Wis.: the U. S. Photoplay, Paterson,

N. J.

"Soldiers of Fortune"
Breaks House Records

According to messages received at

Realart headquarters "Soldiers of For-
tune," Allan Dawn's picturization of

Richard Harding Davis' novel, has

broken records at the Bijou Theatre,

Fall River, Mass., and the Cabrillo

Theatre, San Diego, Cal.

"The biggest receipts the house has

ever known," are words contained in

the communication from L. M. Boas,

manager of the Bijou. "Holds the house
record of normal times," is the word-
ing of the message from R. F. Hicks,

manager of the Cabrillo, who states that

one other picture, shown when the pop-

ulation of the town was enlarged 50 per

cent by the presence of soldiers and
sailors quartered there, surpassed the

record made by the Realart production.

The Film Market, Inc.,

Reports Sale of Rights

Robert W. Priest, president of The
Film Market, Inc., reports the follow-

ing sales on William N. Selig produc-

tions:

"The Spoilers." for Northern New
Jersey, to Fred W. Falkner, First Na-

tional Exhibitors' Exchange of New
Jersey; for Iowa and Nebraska, to C. W-
Jeffries, Des Moines; for Delaware.
Maryland. District of Columbia and Vir-

ginia, to Harry F. Grelle, of Pittsburgh:

"Beware of Strangers," for Washington
and Oregon, to Greater Features, Inc..

2020 Third avenue. Seattle. Wash.; "The

City of Purple Dreams," "Who Shall

Take My Life?" and "Beware of Strang-

ers," for Eastern Pennsylvania and

Southern New Jersey, to J. Frank

Hatch, 1337 Vine street, Philadelphia,"

and "Why the Bolsheviki," for Louisi-

ana and Mississippi, to Pearce Films,

New Orleans.
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Warner Brothers Close Deal for

Seven States for "The Lost City

"The Fighting Chance"
Chambers Society Novel

There have been two distinct periods

in the writing career of Robert W.
Chambers, one of the best known Ameri-

can novelists. His first works dealt

either with historical subjects or with
fantasies. His later books have been
largely confined to society life in and
about the metropolis.
"The Fighting Chance," which is now

being transferred to the screen by Fa-
mous Players-Lasky Corporation, with
Charles Maigne as director, Conrad
Nagle and Anna Q. Nilsson in the lead-

ing roles, was the first of the series of

books which dealt with the ultra-fash-

ionable set which in a sense has carried

on the traditions of aristocracy of the

pld world, such as fox hunting and the

like, in the hills of Westchester county
and other environs of Manhattan.

Metro Reading Staff Is

Reconstructed in N. Y.

The Metro scenario reading depart-

ment has been reorganized at the New
York offices of the company in the

Longacre Building. About a month ago
Col. Jasper Ewing Brady, the editor,

was called from Hollywood to New
York City to conduct the department
in the East in view of the fact that most
of the available screen material, Metro
decided, was to be had in the metropolis.
To gain space for the department new

quarters were acquired for the Metro
shipping department on Forty-eighth
street and the space so vacated in the

Longacre Building was refitted for Col.

Brady. Since his arrival Col. Brady has
been selecting his staff of readers, which
now consists of Edna Garden, Carring-
ton North and Florence Wilstach.

Detroit Man Books Film
To Run for Four Weeks

Backed by a big advertising and ex-

ploitation campaign Frank Keenan's

picture, "The World Aflame." distributed

by Pathe, will open a four weeks' run
at the Grand Circus Theatre, Detroit,
on January 11th. This booking is one
of the longest ever made on any motion
picture feature in Detroit. The contract
was signed by F. Enrde, manager of
the Central Theatre Company, proprie-
tors of the Grand Circus Theatre.
Manager Emde of the Grand Circus

Theatre will make a strong play for the
patronage of labor men. His publicity
campaign will be directed pointedly
to the hosts of labor in the Michigan
metropolis, which is rated a stronghold
of organized labor.

"A Fool and His Money"
. Next O'Brien Production

"A Fool and His Money," by George
Barr McCutcheon, has been purchased
by Myron Selznick and will be used as

the next starring vehicle for Eugene
O'Brien.
Robert Ellis, actor, as well as director,

will direct the picturization of the story,
work upon which will be begun shortly.

One of the biggest deals, both in price

and amount of territory sold to any
individual state-right buyer on a serial,

was closed this week by the Warner
Brothers, who have the American and
Canadian distribution rights of Selig's

wild animal serial, "The Lost City,"

with Frank J. Hatch, representing the

Hatch Enterprises. The states involved

are New York, New Jersey, Pennsyl-

vania, Washington, D. C, Maryland,

Delaware and West Virginia.

Mr. Hatch, in commenting on the

deal, said he fully realized that a "small"
fortune was paid for the distribution

rights for this territory, but that he con-

sidered himself lucky to get such a sure

winner, and to back up his good judg-

ment exhibited a letter which he re-

ceived from his representative in Phila-

delphia, stating that after a trade

showing to the exhibitors of that city,

he signed up seventy theatres, which

includes the Stanley Circuit, out of a

possible ninety-three in that city alone.

Interest Is General

The demand for territory is beyond
the fondest imagination of the Warner
Brothers. Inquiries and letters are pour-
ing into their office from all over the
country—not only are these from state-
right buyers, but from first-run theatres
as well—seeking information regarding
this popular serial.

C. R. Beacham, Manager of the First
Exhibitors Circuit of Atlanta, Ga.,
writes that he signed up a chain of thea-
tres, which includes first-run theatres
that never ran a serial before, and in

closing the deal it was not necessary to
give a trade showing, as the exhibitors
stated that they heard so much about
"The Lost City" that they would book
it on its reputation. Mr. Beacham fur-

ther states that the exhibitors of the
South are clamoring for dates, and that
it will be necessary to order extra prints
to accommodate the bookings.

Twenty-Four States Sold

Twenty-four states have been sold. In
addition to those acquired by the Hatch
Enterprises, the First National Exhibi-
tors Circuit of Atlanta, Ga., have the
rights for Georgia, ^Alabama, Florida,
Tennessee, North and South Carolina;
The Arrow Film Corporation of Bos-
ton, Mass., has the New England rights;
The Standard Film Service Company
of Cleveland, Ohio, has the Ohio, Michi-
gan and Kentucky rights.

The response from the trade press ad-
vertising is unusual, and the indications
are that the entire American and Ca-
nadian rights will be disposed of sooner
than was anticipated.
Word comes from Albert Warner,

who is making a trip across the country
giving trade showings, that everyone
who sees the first three episcdes of
"The Lost City," which he has with him,
is very enthusiastic over the boxoffice
possibilities, and that he has yet to meet
someone who does not claim that "The
Lost City" is one of the greatest all-

around serials ever produced.

Star Attends Holiday

Function in New York
Mae Murray, who has finished her

work in "On With the Dance," a Para-

mount-Artcraft special directed by

George Fitzmaurice, made a personal

appearance at Playland, the Christmas

exposition held at the Grand Central

Palace, New York, from December 22

to 27, on Friday, December 26.

The star auctioned off several articles,

after which she entertained with suitable
remarks to the children who were
gathered for the festivities.

CONSTANCE BINNEY DOESN'T LOAF A MINUTE

WHILE the little Realart star is appearing in "39 East" at the Princess Theatre,
Chicago, every night, she spends her days at the Essanay studios, filming
"Little Miss By-the-Day." "Lucky," her dog, always accompanies her. Ken-

neth Webb, her director, is getting a close-up of Miss Binney's feet in the photo on
the right.
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Rothacker Co. Is Ten Years Old;
New Men Added to Sales Staff

Entering upon its tenth year, the
Rothacker Film Manufacturing Com-
pany of Chicago has big plans for 1920
in the way of educational, advertising
and industrial pictures.

A year ago an optimist would not
have hoped for so great a development
in advertising educational and indus-
trial pictures as has come about in the
last twelve months the Rothacker Com-
pany has maintained. Concerns that had
been using pictures found new uses for

them and other concerns, which had
been holding back, were forced, by the
pressure of competition, to acknowledge
themselves converts to the commercial
value of the silversheet.

In order to take care of that amount
of business which would keep the
Rothacker concern in the industrial ad-
vertising him lead it was necessary to
build up the organization.

Adds Brother to Staff

President Kothacker's first move to-

ward strengthening his organization was
to rob Travelers' Insurance Company of

Hartford of the services of Douglas D.
Rothacker, his brother. Douglas Roth-
acker will direct his selling energy to-

ward prospective film clients. Roth-
acker salesmen are now systematically
covering all parts of the country. In
1920 sales offices will be maintained in

Buffalo, New York, Los Angeles and St.

Louis, in addition to Chicago. Copy am-
munition is now being prepared for a

national advertising campaign during
the coming year.

The next addition to the Rothacker
organization was S. J. Stoughton, who
will specialize on film circulation.

Stoughton spent nine years in the ad-
vertising and sales department of the

H. J. Heinz concern. From Heinz he
went to the Famous Players' Film Com-

pany as general manager for the Middle
West. When the Paramount Pictures
Corporation was formed he was trans-
ferred as sales manager, New York City.
Later he became Paramount district
sales manager for the Middle West, in

charge of exchanges at Chicago, Pitts-
burgh, Detroit, Minneapolis and Cincin-
nati. Just before joining the Rothacker
organization he was identified with the
operation of a large string of picture
theatres. His past experience pecu-
liarly fits him for his work in the Roth-
acker organization.

Blackburn Studio Manager

Wattcrson R. Rothacker's third lieu-

tenant is Edward O. Blackburn, who
is now studio manager. Mr. Blackburn
came to the liillboard Chicago staff
shortly before Watterson R. Rothacker
resigned as Chicago liillboard manager
to blaze the trail in advertising and in-

dustrial pictures. Mr. Blackburn pro-
moted and built Sylvandell, the Aurora,
111., amusement park. He quit exploiting
war pictures to join the Rothacker or-
ganization as salesman in 1916. Later
he became a Rothacker director. Mr.
Blackburn will co-ordinate the work of
directors and will supervise writing,
cutting, editing of films and laboratory
work.

President Rothacker is laying his
plans to be absent from the Chicago
home office for six months early in 1920.
This will be to get construction started
on the new laboratory-studio in Los
Angeles, for which a site was purchased
several months ago. When the work-
men get down to business he will jump
to New York to start another labora-
tory-studio there. Nor will he stop
with New York. London will be the
next place where Mr. Rothacker will
build a plant.

"Man Who Killed" Next
Fitzmaurice Picture

George Fitzmaurice is now selecting
bis cast preparatory to beginning his sec-
ond George Fitzmaurice production for
the Famous Players-Laskv Corporation.
The title will be ' The Man Who Killed,

'

from the play by Pierre Frondaie, and
is based on the French novel by Claude
Farrere.
Ouida Bergerc is at present working

on the continuity of "The Man Who
Killed." The story has to do with the
Kmbassies in Turkey. Mr. Fitzmaurice
has picked out a house of Turkish archi-
tecture built on one of the keys off the
coast of Florida, where he expects to
1 1 1 in the exterior scenes.

Metro Selects Players
For Cast of "The Hope"

Maxwell Karger, director general of
the Metro studios at Hollywood, Cal.,

has engaged Jack Mulball, Ruth Stond»-
housc and Marguerite dc la Motte for
the leading roles in "The Hope," Henry
Hamilton's Drury Lane production,
which will be published as a Metro-
Screen Clasics production.
Jack Mulhall played the male lead in

"Should a Woman Tell?" the current
starring vehicle in which Alice Lake is

featured. Ruth Stonehouse began her
work with Kssanay and has appeared in

productions of many companies. Mar-
guerite de la Motte was first seen oppo-
site Douglas Fairbanks in "Arizona,"
and has since appeared with H. B.

Warner, William Desmond and Jack
Pickford.

Improve Hampton Studios
W ith the rapid increase ot work at the

Jesse D. Hampton Productions studios in

Hollywood it has been found necessary to

add another enclosed stage to protect sets

and properties from the rainy season and
to get better light.

THE CHIEF AND HIS AIDS FOR 1920

Wntterson R. Kotlineker Douglas I>. Rolharker S. I.. Stnuvrhton I :<l >\ :i mi O. Blackburn

52



EXHIBITORS HERALD

LIEUT. ORMER LOCKLEAB
Who is starring in l/niversal'x serial. "The

Great Air Robbery."

Choose Title for New
Will Rogers Feature

After a long list of possible titles had
been considered for the coming Will
Rogers Goldwyn picture, an adaptation
of W. R. Lighton's famous Saturday Even-
ing Post story, "Billy Fortune and the

Hard Proposition," Samuel Goldwyn and
other officials of Goldwyn Pictures Cor-
poration have decided to call the produc-
tion "Water, Water, Everywhere." This
title received a unanimous vote of ap-
proval because of its timeliness and its

suitability to this particular Billy For-
tune story.

The date of issue of this humorous
creation, which provides an excellent op-
portunity for Rogers to display his gifts

as a comedian and an interpreter of char-
acter, has not yet been determined, but
it probably will reach the public soon
after the Federal Prohibition amend-
ment has gone into operation and at the
time that the country is settling down in

a serious way to meet the new conditions.

Film Gowns in Florida
To stage scenes showing the latest

models in gowns in a setting of Palm
Beach and other famous Florida resorts,
Howard Irving Young, editor of the
Paramount Magazine, released weekly by
the Famous Players-Lasky Corporation,
has left for Florida, where he will be
joined by one of the Paramount Maga-
zine's staff cinematographers.

Besides pictures in Palm Beach, St.

Augustine, Jacksonville, Ormond and
Orlando, Mr. Young and the cameraman
will tour North and South Carolina to
obtain photographic material for the
magazine.

Brunet to Coast
Paul Brunet, vice-president and gen-

eral manager of Pathe Exchange, Inc.,
has left New York on his way to the
West coast, no announcement as to the
purposes of his trip having been made
prior to his departure.

United Theatre Directors Pledged
To Sell $600,000 Worth of Stock

Company to Make Twenty-Five Features a Year-
Stock Will be Increased from $250 to $350

On February 1

The recently elected directors of the

United Picture Theatres of America
have pledged themselves to sell $600.-
000 worth of the preferred stock of
United Picture Productions Corpora-
tion. A resolution embodying the above
pledge was passed and the directors
have returned to their respective terri-

tories to see that the pledge is carried
out. That it will be seems assured by
the fact that already a number of the
directors have sent in large subscrip-
tions to the new issue of preferred
stock of the Productions Corporation.
The adoption of the resolution fol-

lowed a thorough investigation into the
Productions Company and its relation
to the Theatre Company and it was
decided that the Productions Company
is the most practical means of financing
pictures for the United Picture The-
atres of America; that the plan had
been well devised and that the Theatre
Company is receiving a real and neces-
sary support from the Productions
Company.
The sale of the Productions Com-

pany preferred stock will not be limited
to theatres as it will be sold to the gen-
eral public as well. The constructive ac-

tion of the Board of Directors and the
enthusiastic trend of the meeting was
reflected in the stock market by an im-
mediate rise in the common stock of

United Picture Productions Corpora-
tion and the carrying out of the plans
as set forth in previous announcements
of production activities will no doubt
mean further public support of the mar-
ket for this common stock, it is be-
lieved.

To Make Twenty-five Films

It is the carrying out of this pledge
of the directors that will permit of the
making of some twenty-five feature pho-
todramas during the coming year which
will be released through United Picture
Theatres of America. These will be
produced by the Production Company.
The men behind the pledge are the-

atre owners who have been established
in business for years, owners of circuits

of theatres, who have acquired a wide
reputation for their business ability

and square dealing methods.
Another constructive resolution

passed at the recent meetings was one
whereby the price of United Picture
Theatres of America stock will be in-

creased from $250 per share to $350 on
February 1, 1920. The board of directors,

after inquiry, decided that this stock is

is worth more than $250 to any exhibi-

tor, as the company is now on a solid

foundation and the directors already has
dation and the directors already has
pledged themselves to give their time

and active support to United in each
local territory.

Franchises Meet Cost

Under proper classifications, United
now has a sufficient number of fran-

chise theatres to meet the entire cost

of any picture, it is said. Therefore,
those theatres which will acquire fran-
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chises from now on will be purchasing
a greater value than those which en-
tered United when the circuit was in-

complete.
The affairs of the company were never

in better shape than they are now, it

is announced. The new directors, after

a thorough survey of United's affairs,

have expressed full confidence in the

Company and its success and have
pledged their active aid in rapidly in-

creasing United's growth and strength.

Sell State Rights to

"Hawk's Trail" Serial
Burston Films, Inc., report that a trail

is rapidly being blazed through state

rights territory for their latest serial

"The Hawk's Trail," fifteen episodes,
starring King Baggot in the name part
and with Grace Darmond and Rhea
Mitchell as joint leads opposite. Within
a little more than a week after the first

announcement of the placing of the said

serial feature on the market a number
of sales have been consummated. The
following territory has been sold:

Georgia, Florida, Alabama and Ten-
nessee to the Special Features Company
of Knoxville, Tenn. North Carolina and
South Carolina to the Eltabran Film Ex-
change of Charlotte, X. C. Washington,
Oregon, Idaho, Montana, California, Ari-
zona and Nevada to Sun Films Co., Inc.,

Los Angeles. This sale includes both
"The Hawk's Trail" and "The Mystery
of '13,'" the Burston-Ford serial recently
released. The three Canadian rights

—

Eastern, Central and Western Canada

—

were disposed of to one buyer, the Regal
Film-; Company of Toronto. Canada.

Zena Keefe, the new Selznick star, enter-
tains her youthful boss, Myron Selznick,
with a song of spring.
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RAIN AND WIND COULDN'T KEEP THEM HOME

Patrons of the Tivoli theatre, San Francisco, turned out to see "Anne of Green
Gables," the Realart production, despite inclement weather. The theatre seats

2,100 and was packed every evening during the week's run.

Chicago Corporation Owns World
Rights to "Gump" Film Cartoons

Celebrated Players Not Yet Ready to Announce Dis-

tribution Plans for Screen Version of

"Andy" and "Min"
Announcement by the Celebrated

Players Film Corporation that it has

in production a series of "Andy and Min
Gump" cartoons has brought scores of

inquiries from state right buyers and

exhibitors from all parts of the country.
For the time being, however, J. L.

Friedman, president of Celebrated Play-
ers, declines to make complete announce-
ment of his plans in regard to publishing
the cartoons.

Sidney Smith Is Producer

Sidney Smith, cartoonist, who created
the Gumps, is in personal charge of pro-
duction. The feature will be a repre-
sentation of Anson L. McCallum. Cele-

brated Players Film Corporation con-
trol the world rights. Each cartoon is

to be a half reel in length.

The Gump cartoons, which made their

first appearance in The Chicago Tribune,

are now syndicated and appear in thirty-

two of the largest newspapers of the

United States.
They depict the marital troubles of

Andy and Min Gump and their little son
Chester. Few cartoons have received

the general approval given Smith's cre-

ation and the activities of these two char-

acters are followed from day to day by
hundreds of thousands.

Issued in Book Form
From time to time the cartoons have

been issued in book form. Andy Gump

in plaster of paris has been one of the
popular sellers at book stands and
novelty counters. Many advertisers
have "borrowed" Smith's characters for

use in newspaper, magazine and circular

advertising.
Not the least of the valuable ex-

ploitation possibilities of the cartoons is

the expression, "Oh, Min!" which has
been a popular phrase for several years.

Among the newspapers who are
running the Gump cartoons at the
present time are the Minneapolis Journal,

Salt Lake Tribune, Philadelphia ledger,
Los Angeles Tribune, Louisiillc Courier,

Atlanta Constitutional, Fort Worth Star,

Seattle Times, San Francisco Chronicle,

Bridgeport Post, Sioux Falls Argus-
Leader, Sheridan (Wyo.) Post, Fargo
Forum, New York Nen'S. Buffalo Courier,

Pittslturgh Post, Portland Telegram, Mus-
kogee Phoenix, Topeka Capital, Lincoln
State Journal and Denver News.

Plans Are Not Decided

J. L. Friedman, in discussing the new
screen feature, stated that it would be
some little time before his plans in re-

gard to it would be decided.

"I believe the Gump cartoons contain
more human interest and real humor
than any other cartoons of the present
day," he declared. "In securing Sidney
Smith as producer it is certain that none
of that appeal or humor will be lost in

the filming."
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Neilan Is Right
a 5

I Declares Hobart Henley in Letter I

and Adds That Directors Are 1

Realizing Handicap Placed I

Upon Them
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To Exhibitors Herald: I have read
with great interest Marshal Nidan's letter

to the Exhihitors Herald, which appeared
in your December Gth issue.

I am glad that there is one director in

the game who is sufficiently master of his

own convictions to make them public. There
is one point, however, which I consider

of equal importance to "sharing directoral
honors with the producer" which Mr. Nie-
lan neglected to mention. I refer to the
supervision of pictures by so-called pro-
ducers who have but recently entered the
picture business. These men, and there are
not a few of them, are given publicity and
wide prestige over men of greater ex-
perience, merely by virtue of their capital.

Understand, I do not wish to decry the
value of the capitalist in the industry. We
need him. But if he is to be of real service
in the film world, let him render that serv-
ice as a capitalist and not attempt to super-
vise picture production. During the past
year several instances have come to my at-
tention where directors have been called to
the private office to account for their time
and were questioned as to why twenty or
thirty scenes were not shot during the
course of the day. These directors were
men of ability. They had been in the game
most of their lives and have given much to
lilmdom. To ask such questions such as
these of men of their vast experience is

laughable.

No one can gauge a day's work in a studio
and to attempt to set a standard upon the

number of scenes taken is not only ques-
tioning the ability of the director, but tends
to make inferior productions by rushing the

work.
That we have come to a point where di-

rectors realize the handicaps placed upon
them is proven by the independent produc-
tion and such letters as Mr. Nielan's. More
power to them

!

Very sincerely yours,
Hobart Henley.

J. wSearle Dawley Is

Veteran of 21 Years

J. Searle Dawley, who is directing

Doris Kenyon in "The Harvest Moon"
for Deitrich-Beck, is a veteran of twenty-
one years' experience in films.

Mr. Dawley was first identified with

the Edison company, for which he pro-

duced two hundred and twenty-five pro-

ductions in the days when ;ive,-reel pic-

tures were unknown. When the Famous
Players' organization was formed he be-

came one of its directors and was re-

sponsible for eleven of the first thirteen

pictures published. Mr. Dawley also

directed Doris Kenyon in "Twilight."

Fans Favor Pearl White
Pearl White, Fox Film star, is leading

by three hundred votes in a screen poP"

ularity contest now being conducted in

Chile, South America, by La Semana
Cinematografica weekly publication of

Santiage.
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Realart Pictures Occupy Denver
Theatre Three Consecutive Weeks

"Anne of Green Gables" First
_
Attraction Booked

By A. G. Talbott of America Theatre

—

Others Are to Follow

Following the Realart occupation of

Washington, D. C, during which Tom
Moore showed productions of this com-
pany for five consecutive weeks at his

Rialto and Garden Theatres, another big

tieup is announced for a three weeks'
continuous Realart program at the
America Theatre, Denver.
A. G. Talbott, managing director of

the America, has inaugurated his Realart
run with Mary Miles Minter's "'Anne of

Green Gables," which has drawn from
him a gratifying telegram testifying to

capacity business and enthusiastic com-
ments by patrons for the film and star.

During the past week Realart Pictures
Corporation has received many other
messages of praise from exhibitors who
have shown Mary Miles Minter in her
first Realart production.

Advising Long Runs

Such was the success of the Realart
Pictures during their long run at
Moore's Washington theatres, that Real-
art sales officials have been advising ex-
hibitors to introduce their patrons to
Realart Pictures with a longer than or-
dinary showing of these widely heralded
productions. Realart bases its advice
both on the quality of these pictures and
the value of cumulative publicity and
exploitation during a long presentation.
Mr. Talbott has every confidence that

he will repeat the box office success of
Mr. Moore in Washington. Talbott's
enthusiastic telegram to the New York

A Regular Actor

DOX MARION
Who Is making a name for himself in

Paramonnt-Sennett comedies.

offices the day after his Realart opening
indicates that his confidence is not mis-
placed. He wired:"
"Mary Miles Minter in 'Anne of Green

Gables,' opened at America Theatre to-

day to capacity business. This is the in-

auguration of three weeks' consecutive
showing of Realart Pictures. The pic-

ture is going over big to very enthusias-
tic audiences, and nothing but words of
praise for star and production are heard
on every hand. Please accept my most
sincere congratulations on such an au-
spicious birthday."

Other Reports Received

Mr. Talbott's selection of Mary Miles
Minter to open his Denver showing of
Realart pictures is confirmed, according
to Realart, not only by his own box of-

fice, but by other exhibitors throughout
the country, who, during the past week,
have run "Anne of Green Gables."
Miss Minter's photoplay was chosen

as the first Realart picture to be shown
in Michigan by W. S. McLaren, an ex-
hibitor of Jackson. Mr. McLaren's
splendid comment on the production and
star bear out in every detail the opinion
of Mr. Talbott. Mr. McLaren wires as
follows:

"Congratulations to Realart at first

public showing of any Realart picture in

Michigan. 'Anne of Green Gables'
packed them in despite blinding snow-
storm. Hundreds stood in line for
hours. Public and press alike claim it

personal triumph for both Miss Minter
and Realart. Best wishes for continued
success."

John S. Woody Pleased

Officials at the home office of Realart
were more than gratified at the mes-
sages of appreciation from exhibitors
who are making their first acquaintance
with the products of this company. A
telegram which John S. Woody, general
manager of Realart Pictures Corpora-
tion, says is compensation enough for
all the efforts and travail during the
building up of the Realart organization
is the following message from E. C. Bost-
ick. managing director of the Merrill
and New Strand Theatres, Milwaukee:
"Opened with Mary Miles Minter in

'Anne of Green Gables' to tremendous
business. We have been waiting months
for this production, but it was well worth
waiting for, and if future Realart pro-
ductions are of the same merit and have
the same drawing power at the box office

as this one we can readily foresee big
success for Realart."
Among the many other telegrams

praising Miss Minter and her first crea-
tion under the Realart banner, which
have been received at Realart offices
during the past week, is the following
from Vic Morris, manager of the Or-
pheum and Globe Theatres, Boston. The
message follows:
"Mary Miles Minter in 'Anne of Green

Gables' wonderful production. The star
excellent. Tremendous capacities. Please
extend congratulations to Realart offi-

cials."

PRISCILLA DEAN"
Who has just finished "The Beautiful Beg-
ear" from a story by H. H. Van Loan,
for Universal.

Elsie Ferguson Will

Appear in Triple Role
Hugh Ford will commence work imme-

diately on "Lady Rose's Daughter" at the
Yonkers studio of the Famous Players-
Lasky Corporation. This is one of the
most popular works of Mrs. Humphrey
Ward, the purchase of which for motion
picture production was recently announced.

Elsie Ferguson will play three parts, the
grandmother, the mother and the daughter
Julie le Breton. David Powell will play
the part of Captain Warkworth, and H. E.
Herbert that of Jacob Delafield. Ida Wat-
erman has the part of Lady Henry Dela-
field.

"Lady Rose's Daughter" first appeared
as a serial in Harper's Magazine. Later it

was published in book form and then
dramatized by George Fleming. It ap-
peared in dramatic form first in London
and later, under the management of
Charles Frohman, it was produced at the
Empire Theatre, New York, with Fay
Davis in the title role. The adaptation for
the motion picture version \vas made by
Burns Mantle of the New York Evening
Mail.

Special Music Arranged
For Griffith Premiere

Albert Pesco, general musical direc-
tor for D. W. Griffith productions, will
conduct the orchestra at the Strand
Theatre, New York, when "The Great-
est Question," Griffith's initial attraction
for First National Exhibitors' Circuit, is

shown at that theatre.
The arrangement was made through

the courtesy of Carl Edwards, musical
director for the Strand, in compliment
to Mr. Griffith and First National Ex-
hibitors' Circuit Mr. Pesco will also
render assistance during the rehearsals
of the special musical program which
the Strand has prepared for rendition in
conjunction with the showing of "The
Greatest Question."
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Hallmark Serial "Screaming Shadow"
Founded on Monkey Gland Theory

When Ben Wilson's second Hallmark

serial, "The Screaming Shadow," to be

presented by Frank G. Hall, president

of Hallmark Pictures Corporation, fol-

lowing the tinal release of "The Trail of

the Octopus," now booking with Ben
Wilson starred, opens, the public will

be given their first glimpse of the result

of the new theory which is now being
propounded by eminent physicians
throughout the country, to the effect

that human life can be prolonged and
eternal youth inculcated by the means
of grafting into the human body
monkey glands. Its effect is now under
observation, founded upon this theory
and during the course of the story,

written by J. Grubb Alexander and
Harvey Gates, the theory of this monkey
gland process and its effect is brought
out in a series of strongly dramatic epi-

sodes.
That this theory of some of our most

eminent physicians has passed from the

theoretical stage into the practical stage
is certified to by a recent front-page
story appearing in the big dailies to the

effect that a prisoner in San Quentin
prison, California, had recently trans-

planted to his anatomy new interstitial

glands as an experiment. Before the

transplanting the prisoner was dull,

morose and lacked forcible individuality,

according to State Patrol Officer Ed-
ward H. Whyte. Following the trans-

planting of the interstitial glands of a
convict who was hanged in San Quentin
prison a few months ago, the dull,

morose prisoner upon whom the ex-
periment was tried became imbued with
much vigor and while on parole escaped

from California and was later arrested
in Ohio, but escaped again from the
prison in which he was being held pend-
ing the arrival of California authorities.

The prisoner is still at large.

Presents Dramatic Story

This is one instance which has come
to light recently to verify the theory
that the transplanting of monkey or in-

terstitial glands .to the human body ap-
proaches very nearly the theory that

eternal youth can be given the aged.
It is upon this theory that the authors

of Ben Wilson's second Hallmark serial,

"The Screaming Shadow," have based
the plot of their serial story. According
to the authors and Mr. Wilson, who is

now completing the sixth episode, the
story offers dramatic possibilities never
before presented on the screen or stage.

Surrounding Mr. Wilson and XVva
Gerber, who is co-starred with him in

this serial, Mr. Wilson has coupled
practically the same cast of players that

appeared with him in his serial, "The
Trail of the Octopus"—William Deyer,
Howard Crampton and William Carroll.

In addition to these will be seen Fred
Gamble and Joseph Girard, said to be

one of the best known character actors

of the serial drama; Frances Terry,

Pancy Porter, Claire Mills and Joseph
Manning.

Ben Wilson As Scientist

Ben Wilson is seen in "The Scream-
ing Shadow" in the role of John Rand,
noted scientist and archaeologist. Miss
Gerber is playing in the role of a news-
paper woman who is heiress to millions

but prefers the work on account of its

adventure and romance. Mr. Crampton

has the role of the millionaire head of

the Eternal Life Syndicate. Joseph
Girard, character man, has the part of
Baron Velska, Prime Minister of Bur-
gonia. Frances Terry has the part of
Xadia, high priestess of the virgins of
eternal youth.

Frank G. Hall, president of Hallmark
Pictures Corporation, announces that

the first episode of "The Screaming
Shadow" will be published following the
Christmas holidays, when the final epi-

sode of the present Ben Wilson serial,

booking through Hallmark Exchanges,
"The Trail of the Octopus." will have
had its final booking for first runs.

Many Exhibitors Applying

For National Membership
The interest manifested among ex-

hibitors in the National Pictures Thea-
tres, Inc., is flooding the offices of Lewis

J. Selznick, president of the new com-
pany, with letters and telegrams from
influential motion picture theatre own-
ers. That the time is ripe for a move-
ment of this kind where the man who
exhibits pictures will share in the profits

that usually go to the producer and dis-

tributor, is appreciated by Mr. Selznick

who is the guiding genius of the Na-
tional organization.
Mr. Selznick has received the appli-

cation of Ike Libson, who controls the

Family, Walnut, Strand and Palace the-

atres in Cincinnati, and the Colonial

theatre in Columbus, Ohio. John P.

Harris, the leading showman of Pitts-

burgh, made application for a franchise

for the Grand and Lyric theatres of

Pittsburgh and the Strand theatre, Mor-

gantown. Pa.

Five Mutual Features

Republished By Hallmark
Five feature productions selected from

the earlier releases of Mary Miles Min-

ter. William Russell and Margarita Fisher

have been revived and will be published

as a separate series through exchanges

of the Hallmark Pictures Corporation.

The productions were made by the

American Film Company, Inc., and are

controlled by Exhibitors Mutual. Prints

are now in the Hallmark branches with

a supply of new paper and other adver-

tising material.

The series includes: Mary Miles Min-

ter in "The Ghost of Rosy Taylor,"

Margarita Fisher in "A Square Deal/
William Russell in "l'p Romance Road,"

Mary Miles Minter in "Social Briars,"

Margarita Fisher in "Impossible Susan.
'

Theatre Company Seeks

Site in Tacoma, Wash.
TACOMA, WASH.—An inquiry has

been received by the Tacoma Commer-
cial Club from the Pacific Coast Theatre

& Realty Co., of San Francisco, asking

if there are Tacoma parties who would

be willing to provide a theatre building

site in Tacoma at least 100 by 150 feet,

the San Francisco company to take a

long time lease on the building. The
communication said that the company
was contemplating placing Tacoma in a

chain of fifteen theatres on the Pacific

Coast. The letter was referred to the

Tacoma Real Estate Association, which

took no definite action on the matter at

its meeting last Friday.
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"The Blindness of Youth" Cast
Selected to Portray the Story

Murray W. Garsson, Producer Makes Announcement
"Of Principal Characters—Film Will be

State Rights Offering

A well-balanced cast, selected to por-

tray to the best advantage the various

characters of the author, rather than the

selection of a story to fit the particular

talents of an individual star was the

original intention of the producers on
"The Blindness of Youth," according to

an announcement by Murray W. Gars-
son, general manager of the Foundation
Film Corporation, who is completing ar-

rangements for distribution of the pic-

ture through Independent exchanges.
"Unusual efforts were made," Mr.

Garsson says, "to secure the best talent

obtainable to portray the unusual and
difficult parts of the play and the ulti-

mate success of the production will tell

whether the selections were wisely
made."

Gertrude Shelbourne Heroine

Miss Gertrude Shelbourne. as Vera
Dawson, a young American society
eirl. spending her vacation in the Alps
of Switzerland, is said to be peculiarly
adapted for her part. Violet McDonald
portrays the part of Yera's chaperone,
and incidentally acts the part of a matri-
monial go-between for Allan Starr, the
girl's ardent suitor from Xew York.
Robert Ainsworth, as Allan Starr,

portrays a typical American part, risk-

ing his life in at least one instance to

attempt to save an unknown rival from
death in the mystic waters of a Magic
Pool high up in the Alps of Switzerland.
Roy Langdon, as Eril Arden, a ro-

mantic youth of the mountains, who
after seeing the girl summer after sum-
mer at the picturesque Alpine resort falls

desperately in love with her, portrays a
role that is difficult in the extreme.
His unusual social status, being the

son of a hermit, and yet being of an
extremely artistic temperament, makes
the role all the more of a problem pic-
torially. The part of Lawrence Arden,
Eril's fond parent, who makes his liveli-

hood by telling fortunes of guests at the
nountain resort is played by Edwin
Bracket.

Is Modern Society Drama
"The Blindness of Youth," adapted
rom the story of -M. L. Herbier, is a
nodern society drama with a love story
md a pretty American society girl as
ts basis.

The foundation of the story being laid
n the heart of the Alps gives the pro-
lucers an exceptional opportunity for
inusual and picturesque photoplay.
The author has placed particular im-

>ortance in the weird magnetism of a
Magic Pool," high up in the mountains:
his beautiful location is responsible to
certain extent for the many pictur-

sque scenes in addition to rendering
n intensely interesting mystery to the
rama.

That the advertising campaign which
•fr. Garsson has under way is proving
opular with both exhibitor and state-
ights buyers is evident from the hun-
reds of inquiries he has received from
11 parts of the country.

To Have Illustrated Titles

The finishing touches are now being
put on the production, and an entirely

new and effective class of illustrated

titles is promised.
"The Blindness of Youth," will soon

be distributed through independent ex-
changes.

Ambitious Campaign
Planned to Exploit

First Cody Vehicle

An ambitious advertising campaign for

"The Beloved Cheater," Lew Cody's first

starring vehicle for Robertson-Cole, has

been planned by that company. A plan

book which a number of exhibitors have

declared to be the most complete of its

kind, has already been finished and gives

a practical service in presenting and fea-

turing the picture.

Xothing that might be of value to the
exhibitor has been overlooked, it is said.

Numerous ways of dressing the lobby
ire explained and several design^ for spe-
cial lobby display photos are available.

These will supplement the colorful post-
ers in one, three, six and twenty-four
sheets.

It is the belief of the Robertson-Cole
company that there are many possibili-

ties in the way of trailers that have never
been utilized to the fullest advantage.
With this in mind they have prepared a

scenario based upon the big scenes of the
production which they have titled in a
manner calculated to arouse the greatest
interest. This trailer may be booked in

advance of showing.
In addition to these aids are attractive

slides, a herald in two colors and a
special edition of a high grade booklet,
beautifully illustrated and full of pithy
epigrams from the production which is

called "Lew Cody's Lexicon of Love."
The second gun in this monster cam-

paign will be in the form of a national
advertising in various magazines and pe-
riodicals. This has been carefully planned
with the idea of making trie star's name
a household word throughout the coun-
try and creating a demand for "The Be-
loved Cheater" in such a manner that the
exhibitors will feel it before the picture
is published.

'The Kenutcky Colonel"
Features Joseph Dowling

Joseph J. Dowling. the Patriarch in

'The Miracle Man." has the title role in

"The Kentucky Colonel." being pro-

duced by the National Film Corp. from

a story by Opie Read.

Francis McDonald, Elinor Field and
Lloyd Bacon are other members of the

cast. William A. Seiter is directing from a

scenario written by H. V. Jefferson.
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KITH ROLAND
Who has just completed the serial **The
Adventures of Ruth" for Pathe. of which
she is the author, producer and star.

Gale Henry to Star

In Five Reel Comedy
Gale Henry, Bull's-Eye star and said

to be the homliest girl in pictures, will

start production on a five-reel comedy
the first of the ensuing year, according

to announcement made by General Man-
ager Bruno J. Becker of her company.
When questioned concerning plans for

the five-reeler. General Manager Becker
stated that the company will not dis-

continue production of its two-reel com-
edies. The special, he says, is to be put
on simply as a test picture; to show
what Miss Henry can accomplish in five-

reelers and to comply with the wishes
of exhibitors. If the first one is a suc-
cess others may follow, and it is pos-
sible the comedienne may eventually
leave the two-reel class altogether.

Chaplin Classics Break
Oklahoma House Record

That the initial issues of the series of

twelve Chaplin DeLuxe comedies are

meeting with popularity is certified to

by a letter received recently from the

manager of the Majestic Amusement
Co., operating a string of theatres in

Oklahoma, by General Sales Manager,
W. F. Rodgers, of Hallmark Pictures
Corporation, which organization is dis-

tributing the Chaplin Classics as pre-
sented by Clarke-Cornelius Corporation.
The management of the Majestic
Amusement Company writes:

"In playing Chaplins in our houses
we featured the comedy over our regu-
lar feature, as experience has proved
that this is the way to get the money.
We stood them up every performance
on the opening day and broke all house
records. But the best part of it all was
that the crowded performances held out
for the remaining two days of the en-
gagement again breaking records on
both days."
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Late Portrait of Lillian R. Gale

Miss Gale is well known in film circles and among her other duties fills the position

of press representative of the New York lodge of the Motion Picture Directors'

Association.

Paramount-Artcraft Lists Ten
Subjects for Month of January

Widely diversified in character and
treatment are the subjects embodied in

the list of Paramount-Artcraft features
for January, just announced by Al
Lichtman, general manager of distribu-

tion, Famous Players-Lasky Corpora-
tion. Of the ten features, six are essen-
tially dramatic and four are comedies.
Of the dramatic subjects, two are listed

as specials and one, Thomas H. Tnce's

personally supervised production, "Dan-
gerous Hours," is classed as a super-
special.

In addition to the super-special, there

are two other productions from the Ince
studios, one starring Enid Bennett and
the other presenting Douglas MacLean
and Doris May in their second co-star-

ring venture. The month also brings
William S. Hart to the screen in his first

production as an independent star, made
under V>is new contract with the Fa-
mous Players-Lasky Corporation.
The three features scheduled for Jan-

uary 4, are Enid Bennett in "The
Woman in the Suitcase," an Ince pro-
duction; Bryant Washburn in "Too

Much Johnson." and Ethel Clayton in

"The Thirteenth Commandment."
Washburn in Farce

William Gillette's successful stage

farce, "Too Much Johnson," is said to

prove a perfect vehicle for Bryant
Washburn and a fitting successor to

"Why Smith Left Home" and "It Pays
to Advertise." The scenario was writ-

ten by Tom J. Geraghty and Donald
Crisp directed.

Pronounced by Famous Players-
Lasky to be the best picture Ethel Clay-
ton ever made, "The Thirteenth Com-
mandment" presents this star in what
is sai-d to be a highly dramatic role.

Miss Clayton's leading man is Charles
Meredith and included in the supporting
cast are Monte Blue, Anna Q. Nilsson,
Irving Cummings and Winter Hall.

January 11 is the release date of the

William S. Hart production, "Sand!"
This is a picturization of Russell A.
Boggs' story, "Dan Kurrie's Inning,"
the scenario being by Lambert Hillyer,

who also directed the production. Jan-

uary 11th also brings to the screen the
first George Fitzmaurice Production.
This is "On With the Dance," a special
in which Mae Murray and David Powell
are featured.

Comedy for Dorothy Gish
Dorothy Gish appears on the schedule

for January 18, in "Mary Ellen Comes
to Town," a sparkling comedy by Helen
G. Smith. By arrangement with the
Mark Twain Company, "Huckleberry
Finn," a special production designated
as a Mark Twain-Paramount Artcraft
Picture, comes to the screen January is.

"The Tree of Knowledge," with Rob-
ert Warwick as the star, will be pub-
lished January 18. This production was
directed by William De Mille.

Thomas H. Ince furnishes both the

releases of January 25. They are
"What's Your Husband Doing?" in

which Douglas MacLean and Doris May
make their second appearance as co-

stars, and "Dangerous Hours," a super-
special production personally supervised
by Mr. Ince.
"Dangerous Hours" was adapted by

C. Gardner Sullivan from Donn Byrne's
Saturday Evening Post story, "A Prod-
igal in Utopia." It is described as a

powerful story of industrial and social

unrest and its remedy.

Enthusiasm Marks
New Pathe Project

Brunet Announces
The formation of the Associated Ex-

hibitors, Inc., the organization backed
financially by the millions of Pathe, is

moving along smoothly and meeting
every expectation according to Paul

Brunet. vice-president and general man-
ager of Pathe, in a statement just is-

sued. This is significant in the light of

th« return to New York of Elmer R
Pearson, who has spent five weeks on

the road in the interests of the Asso-

ciated Exhibitors.
"Mr. Pearson's report has been highly

gratifying," said Mr. Brunet. "He ac-

complished everything he set out to do."

The most prominent exhibitors in the

South and Southwest were most en-

thusiastic over the • proposition ; they

readily realized its possibilities and were

signed to Associated Exhibitors' con-

tracts.

"I have also received most satisfying

reports from Mr. Fred C. Quinby, our

director of exchanges, who is touring

the central and far West in the inter-

ests of the Associated Exhibitors. Mr.

Quimby, too, has met with general suc-

cess.

"When we are prepared to make a

comprehensive announcement of the

status of the Associated Exhibitors 1

am sure it will have an impressive effect

upon the entire industry. The foremost

exhibitors in the country have lined up

enthusiastically behind the organiza-

tion."

Location Leased
Three acres of land adjacent to the

little mountain town of Sunland, located

about thirty-five miles from Los An-

geles, has been leased by the National

Film Corporation for general location

purposes. The contour and situation of

the property is well suited for genera!

production purposes, according to I

Bernstein, National's general manager.
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"T\ ICTURE selection, despite receni developments

that have brought to positions of great import-

ance other oxhibitorial duties, still remains the most

important thing with which the exhibitor mu>t con-

cern himself. A well balanced program, selected for

its suitability to the requirements of the audience to

which it is to be exhibited, is the core about which

the strands of incidental entertainment must be

wound.

Reviews in this department are written with this

lad in mind. It is not considered sufficient to say.

•'This picture is a 'wiz.'" It may be that, whatever

that is, and yet be entirely unsuited to a large number

of theatres. Neither is it announced, "This produc-

tion is a 'lemon.' " It may be that, also, yet be pre-

cisely the sort of picture that a thousand exhibitors

can exhibit to complete success and the satisfaction of

their audiences.

Comment upon the merit of the production is

always made. That is essential, of course. But it is

equally essential that the exhibitor reader be told

exactly the type of picture under discussion, whether

it is comedy, drama, tragedy or farce, a Western,

New York, small town, jungle or desert story, and

what are the chief elements of its plot composition.

It is only with this data in his possession that the

exhibitor can intelligently select his program.

"WHFN THK ('HMDS ROLL BY" (United

Artists) should be booked for a long run, advertised

to the limit and presented as the best Fairbanks pro-

duction to date. Audiences will pronounce it that.

It is the play that citizens expect to see when they lay

their money upon the box office window-sill of a

theatre exhibiting a Douglas Fairbanks photoplay.

It will make box office history.

"A GIRL NAMED MARY" (Paramount-Art-

craft) may be fitly termed a Marguerite Clark picture.

It is the sort of play in which the star appears to best

advantage and in which her admirers like to see her.

Its appeal is made most strongly to women. Since it

is largely of women that the Marguerite Clark audi-

ence is composed this should argue well for the box-

office value of the attraction.

"BECKON IXC ROADS*' ( Robertson-Cole) gives

Bessie Barriscale ample opportunity for the display oi

that versatility which is her greatest asset. No

actress possesses that desirable quality in greater

measure. Ably assisted by Niles Welch and a repre-

Bentative cast she makes of the present vehicle an

altogether satisfactory evening's entertainment.

"THE DAY SHE RAID" (Universal) is straight

melodrama. Francelia Billington is the star and

handles in satisfactory manner the difficult leading

role. Charles Clary and Lillian Rich dominate the

supporting cast. Universal production standards pre-

vail throughout.

"DANGEROUS HOURS" (Paramount-Artcraft)

deals seriously and sanely with Bolshevism in Amer-

ica. The picture was originally advertised as "Bol-

shevism vs. Americanism." Lloyd Husghes. Barbara

Castleton, .lack Richardson. Claire DoBrev and Wall

Whitman are prominent members of the cast. The

production is valuable as entertainment and more so

as anti-Bol-hevist literature.

"FLAMES OF TDK FLESH" (Fox) justifies its

title. It is precisely the play that the title indicates.

Gladys Brockwell is the star, William Scott. Harry

Spingler ami Charles French figuring prominently in

support. There is a definite field for pictures of the

type, for which this one is eminently fitted by reason

of its general excellence.

"HAWTHORNE OF THE U. 8. A." (Paramount-

Art craft) conies from the workshop of Wallace Reid

and .lames Cruze. star and director, whose produc-

tions during the past year have maintained a high

average. The well known stage play profits by its

transference to film. Theodore Roberts, Lib) Lee,

Harrison Ford, Tully Marshall and Edwin Stevens

are popular and capable members of the supporting

cast.

'•THE TOXG MAN" (Robertson-Cole) will doubt-

less be pronounced by many the best of the recent

Sessue Hayakawa photoplays. The action transpires

in San FYancisco's Chinatown, a splendid back-

ground, and the happy ending so long absent in pro-

ductions of the star, is consistently and logically

brought about. Helen Jerome Eddy has the feminine

lead, a clever actress well cast.
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Douglas Fairbanks in

WHEN THE CLOUDS ROLL BY
Six-part comedy-drama; United Artists.

Directed by Victor Fleming.
Published in December.

OPIXIOX: If you are beset by
clouds of whatsoever nature when you
sit down to view the latest Fairbanks
creation, be assured that they will have

vanished ere the first reel has trailed its

last subtitle through the projector. The
Eighteenth Amendment, the H. C. L.,

the w. k. "unrest" and the peace ques-

tion will have been forgotten when this

point in the picture's progress is

reached.
Fairbanks has made nothing so good

as ' When The Clouds Roll By" since

"His Picture In The Papers." Even
this early classic, considered by many
his best work, might not compare fa-

vorably with the present production if

the two were projected simultaneously
upon screens juxtaposed.
This picture has in rich measure the

qualities that citizens expect when they
lay their money upon the box office

window-sill of the theatre exhibiting a

Fairbanks photoplay. It has the sparkle

of unusual situations, the animation of

brisk action properly causated. the finish

of splendid photography and the snap
of close-cropped footage.
Furthermore, it has a plot daring in

its departure from the usual. A fanci-

ful story, be it granted, but a story told

in deeds, not words, and an interesting

one from beginning to end.
In the actual making of the picture

stereotyped methods of production have
been disregarded as profitably as were
scenario standards in its writing. Trick
photography is used extensively and to

excellent effect. A dangerous quantity
to toy with under . ordinary circum-
stances, it is incorporated here with
complete success.
New York is the scene of the entire

sequence of events. There is talk of the

West in subtitle, and Western property
and one Western character figure in

the plot, but the only steed that serves
the star in his active portrayal of the
chief character is encountered in a
nightmare which he experiences soon
after the opening of the play.

Kathleen Clifford, who appears as
the lady who wins and is won by the
star, is a personable young woman well
suited by nature and by training for the
work in hand. There are those who
will pronounce her the best leading lady
Fairbanks has employed to date.
Frank Campeau and Ralph Lewis

have important and difficult roles which
they manage proficiently. The remain-
der of the cast is altogether in keeping.
As to the box office possibilities of

the picture it is entirely within the
bounds of safety to say that it will sur-
pass in market value any of the last
half dozen of the star's features. It

should be booked for a long run. It is

a picture that will cause talk, the sort
of talk that makes for bigger business
each day until the territory from which
patronage is drawn yields maximum re-
turns.

SYXOPSIS: Daniel Boone Brown, a
superstitious but ambitious young New

Yorker, is the victim of a demented
scientist who. with the aid of number-
less associates serving him in the in-

terests of science, arranges circum-
stances to lead him to suicide. In the
midst of a series of bewildering misfor-
tunes, apparently emanating from broken
mirrors, black cats and similar sources,
he meets Lucette Bancroft, a young
lady who maintains an art studio, and
mutual love results. A Westerner who
owns land in partnership with Lucette's
uncle comes to the city and plots with
Brown's uncle to defraud his partner.
Brown, after being driven to the verge
of suicide by the scientist and his aids,

is saved when it is discovered that the
medical man is insane. He then fol-

lows the Westerner, who has influenced
Lucette to return West with him, a
flood engulfs the train upon which ;ill

are riding and Brown at length brings
about a just and eminently satisfactory
ending.

Douglas Fairbanks in three scenes from
his latest feature. "When the ( louds
Roll By" U nited Artists I.

Gladys Brockwell in

FLAMES OF THE FLESH
Six-part drama; Fox.
Directed by Edward J. LeSaint.
Published in January.

OPIXIOX: One familiar with the
Fox productions of Gladys Brockwell.
and the Fox method of suiting title to

picture content will have little difficulty

in deterrfhning for himself the genera!
character of the present publication. It

is precisely what the title indicates.

Gladys Brockwell is given a role sim-
ilar to those in which Louise Glaum
made her earliest successes under the
direction of Thomas H. Ince. in Kay
Bee days. None will say that the pres-
ent star is not eminently fitted tor work
of the type.
Her appearance, augmented by the

skill bred of frequent casting of like

nature, makes believable a characteriza-
tion which might not so impress in. cold
type. The things that she does lose
their hackneyed aspect because they are
made to seem logical.

The story has been told before, fre-

quently. It is the tale of the wronged
woman who vows vengeance upon all

of mankind because one man has
brought about her downfall. As is cus-
tomary in stories of this nature she dis-

covers on the verge of fulfilling her
threat that she is in love with the son
of the man she has determined to ruin
and takes her own life as the easiest

way out of the situation.

Frank melodrama, the picture is one
with a definite field. There are houses
where stories of the sort are always in

demand. A play of the sort is welcome
occasionally in every" theatre. It acts as
a tonic, a needed dash of spice to keep
away from fatal monotony.
SYXOPSIS : Candace. a young lady

who has loved not wisely but too well,

is saved from suicide by Craig Board-
man, who convinces her that there is a
better way to find ease from her hurt.

In time she becomes a reigning beauty
in Paris' underworld and to pay her
court comes Charles Eastcoat. a young
American. She dangles him for a time,

when his brother. Bruce, comes to save
him from her wiles, only to be ensnared
as well. To the rescue of both comes
their father, whereupon Candace discov-
ers that he is the man responsible tor

her downfall. Here, with complete re-

venge within her grasp, she realizes

her love for the elder brother and takes
her own life.

A Thos. H. Ince cast in

DANGEROUS HOURS
Seven-part drama; Paramount-Artcraft.
Directed by Fred Niblo.
Published in January.

OPIXIOX.- The press of the nation
seems to have united in the attempt to
prevent the spread of Bolshevism in this

country by "poking fun" at it. Cer-
tainly it has been given more humorous
paragraphs than serious ones. The suc-

cess of the method may be indicated
somewhat by the recent governmental
action in sending a shipload of "Reds"
to Russia. The fact that such a ship-
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ment had to be made does not argue the
tactics of the press effectual.

Thomas H. Ince uses different meth-
ods in "Dangerous Hours."
Here the subject is treated seriously.

The original title of the picture was
"Americanism vs. Bolshevism." The
change is not explained. It is taken
from a Saturday livening Post story by
Donn Byrne, entitled "A Prodigal in

Utopia." The Ince title, obviously, is

an improvement upon both.
There is good reason for a seriously

produced photoplay devoted to the sub-
ject. Franklin K. Lane, Secretary of
the Interior, has appealed to the film

industry for aid in combatting the evil,

thereby expressing the faith of the Cab-
inet in the power of the screen.
The Thomas H. Ince production, com-

ing closely upon the heels of Secre-
tary Lane's appeal, is particularly timely.

It is a well-produced composition. It

has a high purpose and should be pro-
ductive of good results.

Coming down to the showman side of
the discussion, the picture is good drama
as well as good propaganda. Lloyd
Hughes, Barbara Castleton, Jack Rich-
ardson, Claire DuBrey and Walt Whit-
man are prominent members of the cast.

The story told is very much worth
telling.

People will be drawn to the theatre
that properly advertises the attraction.
They will be wholly compensated for

the time and money, whatever the rea-
son for their attendance.
SYNOPSIS : John King, a young and

impressionable American, listens not
wisely but too intently to the radical
preaching of Sophia Guerai and Boris
Blotchi. Russians of the violent persua-
sion. He leads a mob of their followers
against the little milling town where
lives Mary Weston, a loyal American
girl who loves him and who has been
of great service to his family. Upon
making the discovery that the popula-
tion of the little town, supposedly
ground down by the heel of tyranny, is

really living in happy contentment with
their lot, King's faith in his teachers be-
gins to weaken. He is able, by great
effort, to prevent great disaster, bring-
ing about justice. The happy ending
follows.

Sessue Hayakawa in

THE TONG MAN
Five-part drama; Robertson-Cole.

Directed by William Worthington.

Published December 14.

OPINION; The transplanted Orient
which is San Francisco's Chinatown is

the perfect setting against which Ses-
sue Hayakawa portrays the sort of role

that Sessue Hayakawa should portray
in this, his latest and most fitting pro-
duction.
"Most fitting" is used advisedly. It is

jiot used in a sense derogatory to pre-
vious publications. Sessue Hayakawa's
average has been high. His followers
know what to expect of him. He sel-

dom disappoints.
His present characterization is par-

ticularly fitting because it removes for

the duration of the play the necessity
of acting. The star's Oriental charac-
terizations are rivalled by none. Tully
Marshall, in an early Triangle, "The Sa-
ble Lorcha," has contributed to film

history the only Chinese impersonation
that ranks near the present one by

Hayakawa. And Marshall has long
since forsaken the field.

Oriental drama, along with the host
of other things from the dimly appre-
hended East, has a peculiar charm for

American audiences. They do not un-
derstand it. It holds them. Because
they do not understand it, they like it

whether it is good or not.

This one is good.
Hayakawa's knowledge of the people

with whom it deals is sufficient assur-
ance of that. Settings, lightings, pho-
tography, etc., .are of the Haworth
standard—excellent.

It may be well to advertise the pic-

ture as "an unusual Hayakawa produc-
tion." It is that. And it has the happy
ending which many have expressed their

preferences for in Hayakawa pictures.

He has been observed in desolate fadc-

V d rliimi t If hit from '•The Tonfg Man,"
ffllllirfiiK *c».Hiii> lln > uklitt ii « ItolH'rtfeoii-
Cole).

out repeatedly of late. The change will

be a welcome one.
SYNOPSIS: Luk Chan, whose Oriental

heart beats for Sen Chee and for her
alone, is commissioned by the tong of
which he is a member to murder her
father for failing to deliver her to Ming
Tai, a power in San Francisco's China-
town. His love proves stronger than
his sense of duty to his tong and he
fails to execute the command, Ming Tai
performing the duty in his stead. Min
Tai then abducts Sen Chee. Luk Chan
effects a rescue and both conceal them-
selves in a dragon belonging to Ming
Tai. Their enemy discovers them and
for a time their end seems a matter of

seconds. How they are rescued and
make their escape to China and happi-
ness makes up the remainder of the

story.

Ford Sterling in

A LADY'S TAILOR
Two-part comedy; Famous Players-

Lasky.

Published in December.

OPINION: Deserving of honorable
mention among the screen productions,

great and ordinary, of the month is this
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two-reel comedy from the Mack Sen-
nett workshop. It is a combination of
absurdities made to seem probabilities
that is not often rivalled in the output
of Mr. Sennett's institution or others.

Ford Sterling, a veteran of the slap-

stick school, easily dominates the ac-
tion with which the footage is packed.
Packed is the only word that will serve,
for there have been whole serials en-
dowed with less of that desirable quan-
tity.

A lavish scene in a modiste's shop is

the opening of the picture. Mr. Ster-
ling, subtitled "The Modest Modiste,"
is master of ceremonies, a select few
of the well known bathing girls serving
as models. Without resort to the risque
or impolite the players make of the
scene, as of those that follow, due
cause for such merriment as resulted
from its showing at the Randolph the-

atre, Chicago, in connection with "When
The Clouds Roll By," the latest Fair-

banks production.
The last named picture is one of the

best to sec the screen in 1919. The
comedy shared laughs with it at this

presentation. Not many short subjects
would have borne up well in comparison.
All of which but indicates the quality of

"A Lady's Tailor."

Marguerite Clark in

A GIRL NAMED MARY
Five-part drama; Paramount- Artcraft.

Directed by Walter Edwards.
Published in January.

OPINION: Marguerite Clark is not
a star to be thrown at the public.

Neither is she a player who may be
dropped into a convenient photoplay
and left to carry it through to success.

Perhaps in the delicacy of her per-

sonality lies her chief power, a power
which brings to the theatre an audience
composed largely of women. Certainly

it is this delicacy which has dictated

the choice of vehicles of a style which
have come to bear the name of the star

in exhibitor parlance. A "Clark pic-

ture" is today a definite quantity in the

conversation of showmen.
"A Girl Named Mary" is a typical

"Clark picture." There is nothing heav-
ily dramatic about it. There is nothing
uproarously funny in its composition. It

picks a middle course, with the star do-
ing those little things she knows best
how to do throughout its course.
The appeal of the play, which deals

with a mother's search for her daugh-
ter, lost as a baby, is chiefly to the ma-
ternal instinct. It is reasonable to as-

sume, therefore, that women will like

the story.

It is by its appeal to women that a

"Clark picture" may best be judged. In

this one that appeal is strong.
SYNOPSIS : Marisse Jaffrey, a widow,

has searched the country over for her
daughter, Mary, taken from her when an
infant. She becomes interested in Mary
Healy, a stenographer, and investigates
her home conditions. In this way she

meets Mrs. Healey, who believes that

Mary is her niece, though she has raised

Mary to believe she is her daughter.
When it is discovered that Mary is

really the missing daughter of Mrs.
Jaffrey complications arise because of

her unwillingness to leave the woman
she believes to be her real mother. How
satisfactory arrangements are made to

insure the happiness of all concerned
makes up the remainder of the story.
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Scenes from "Beckoning Roads," Based Upon the Magazine S erial Written by Jeanne Judson, "The Call of Life." Miss Bar-
riscale Runs the Gamut from Simple Country Girl to New York Society Queen. (Robertson-Cole.)

Bessie Barriscale in

BECKONING ROADS
Six-part drama; Robertson-Cole.
Directed by Howard Hickman.
Published in December.

OPINION: Bessie Barriscale, than
whom the screen knows no more versa-

tile actress, has ample opportunity for

the display of her skill at diversified

characterization in "Beckoning Roads."
It is largely because of that skill, and
the finished performance of the star,

that the picture may be classed with the

best that the market affords.

There are familiar episodes in the ac-

tion which takes place. Cause and effect

provide the motivating energy at all

times, but they are cause and effect that
have been used frequently.
The star, aided by Niles Welch and

a standard cast, gives to this rather ordi-

nary drama the aspects of freshness and
charm. Situations that are well known
as fiction here impress strongly because
they are made by the skill of the players
to seem fact rather than fiction. Deeds
that have been done, before are done
again, this time with enthusiasm and
sincerity.

Mechanical phases of the production
are of gratifying quality. They are of
latest model, unpretentious but effective.

Howard Hickman's direction is logical

and able. At no time are his mega-
phoned commands registered upon the
screens as commands. Their import,
however, registers in even development
and well-timed event sequence.
The play, despite wl\at has been said

regarding its likeness to past produc-
tions, will give better satisfaction than
most recent productions of the star. It

is a play to her liking, suited to her
ability. She makes capital of every op-
portunity offered.

It should be well advertised. It will
satisfy.

SYNOPSIS: Marquita Shay, follow-

ing a childhood spent upon a farm in

-anada, comes to St. Louis and boarding
'Chool unsophisticated and out of tune
with those about her. Her lot is not
»n altogether pleasant one. But she
neets, for the second time in her life,

Humphrey Wells, a young man whom
-he marries, thus ending her present dif-
iculties. The young couple go to live
vith the elder Wells family, where again
;he fails to fit into the scheme of things,
saving them, she returns to find her
uiardian dead, a suicide because of finan-
ial disaster. When she learns that her

father-in-law is the man responsible for
her guardian's death she becomes his

secretary and manages to bring about
his downfall by her operations upon
the stock market. With her husband
she finally finds happiness.

tecting Adrath from Kessler's overtures
Marian again meets her husband. When
all is settled between him and Kessler
he welcomes his wife back into his

home.

Francelia Billington in

THE DAY SHE PAID
Five-part drama; Universal.
Directed by Rex Ingraham.
Published in January.
OPIXION: Francelia Billington. the

"She" mentioned in the title, is given no
easy task when assigned to the por-
trayal of that character. In the olden
days, when the repertoire companies
presented similar stories in four and five

acts, with specialties during the inter-

missions, her role would have been re-
ferred to as a "black shawl part."
In it she is the sinner more sinned

against than sinning, her reformation be-
ing accomplished at the opening of the
picture and her punishment completed
at its close. During the interim the
other characters with whom her life is

linked work out their respective des-
tinies, the adventures of all concerned
making in the mass a melodrama of
familiar design.
There is a definite market for screen

drama of this school.
There are those who prefer it to any

other style. The emotional, the sym-
pathetic, the seriously inclined, will

doubtless accord the production a warm
reception.

Charles Clary and Lillian Rich, who
figure prominently in support of the
star, are capable players. Their roles
have the semblance of life so essential
to a story of the type.

The Universal standard of production
prevails. "U" has made better pictures
less pretentiously and poorer pictures
more so. Settings, lightings, etc., satisfy
throughout.
SYNOPSIS: Marian Buckley is be-

trayed by Leon Kessler. who persuades
her to accept a position in his ladies'

apparel establishment. Here she meets
Jay Rogers, a merchant from a small
town, and consents to become his wife.

For a time all is well. Then Kessler
lays siege to the heart of Adrath Rogers,
Marian's daughter-in-law, marriage be-
ing the ostensible object. To save her
husband's daughter Marian confesses
her past. Her husband turns her out
and she goes back to the city. Here also
comes Adrath. to join Kessler. In pro-
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Wallace Reid in

HAWTHORNE OF THE U.S.A.

Five-part comedy-drama; Paramount-
Artcraft.

Directed by James Cruze.

Published in January.

OPINION: The product of the Wal-
lace Reid-James Cruze association has
been exceptionally uniform as to qual-
ity. The film entertainment turned out
by this star and director during the year
past has been of excellent grade. There
are those who would select it as repre-
sentative American film comedy-drama.

In the transferring to film of "Haw-
thorne Of The U. S. A.," James B. Fa-
gan's well known stage play, the assist-

ance of Harrison Ford, Lila Lee, Tully
Marshall. Edwin Stevens and Theodore
Roberts has counted for much. Capable
players all, and each in high favor in

many quarters, their presence in the
cast makes for market as well as en-
tertainment value.
The play, detailing the adventures of

an American in Monte Carlo and cul-

minating in his overthrow of a tin sol-

dier despot and the setting up of a re-

public, is well known to Americans. Its

stage reputation will operate to the
prosperity of its screen exhibitions.
The exhibitor who plays the picture

should advertise it extensively. The
history of the piece and the roster of
players provides ample matter with
which to work out advertisements play-
ing upon the different angles presented.
The picture will back up the promises

made for it.

SYNOPSIS: Anthony Hawthorne, an
American with modern ideas, stirs fash-

ionable Europe by breaking the bank at

Monte Carlo. Prince Vladimir, a covet-
ous member of a reigning family in a

little principality, makes an attempt to
obtain the funds Hawthorne has on to

buy the army of Augustus III., whom
he seeks to depose. Hawthorne joins
the prince in his plot but changes his
mind when he meets Princess Irma and
learns that the prince plans to murder
her father. He then takes active steps
to defeat the prince's ends and finishes

by establishing a republican form of
government and marrying Irma.
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The followingnumber of pages

of advertising was printed by

the leading motion picture

trade journals in the December
27th issues:

Motion Picture News . 200^
EXHIBITORS HERALD . 130

Moving Picture World. 114^

Exhibitors Trade Review 93k

The Holiday Issue of Exhibi-

tors Herald(December 27, 1 919)

shows a greater percentage in-

crease in advertising over the

previous year's issue than is

evidenced in all the other pa-

pers COMBINED.
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A Family Skeleton
Helen Ferguson and Robert Cain

Support Russell in New Feature

But the Goldwyn family is proud of it. It
was presented by Maurice Tournenr to
Clarke Irvine, editor of Samuel Gold-
wyn's "Studio Skeleton," a live little
newspaper, devoted to Goldwyn's AVrst
Coast activities.

Victor Kremer Prepares

"Carmen" Film Trailer
In addition to the line of exploita-

tion material prepared by Victor Kremer
to assist state right buyers and exhibit-
ors in handling the Essanay-Chaplin
feature comedy, "A Burlesque on Car-
men," a film trailer has been added to
the supplies. The trailer is planned to
take the place in first run houses of the
customary slides. It will be between 75
and 100 feet in length and will include a
replica of the main title of the film, the

1 introduction of the various characters
and three extracts of .the biggest scenes.
Following these scenes, the trailer will
close with the title announcing the com-
ing of the Chaplin production to the
theatre in which it is shown.

This is the first time that an an-
nouncement trailer has been used to ex-
ploit a comedy production and is an-
other mark of the extraordinary efforts
which Victor Kremer is making to pro-

i vide the various state right buyers w.ith
every facility possible in exploiting his
offering.

*

The following owners of territory for
a "Burlesque on Carmen" have already
placed orders for several prints of an-
nouncement trailers in question:

1 Mickey Film Corporation, Chicago, 111.

Twentieth Century Film Company,
Philadelphia, Pa.
Quality Film Corporation. Pittsburgh,

l

Pa -

Exhibitors Film Company, Washing-
ton, D. C.

Buys a Nicholson Story
Myron Selznick has purchased another

famous story by one of America's most
popular writers, Meredith Nicholson. It
is called "The Proof of the Pudding,"
and is slated for early production.
Which of the five Selznick stars will be
presented in Mr. Nicholson's drama has
not been announced.

The William Russell-Emmett J. Flynn
combination of star and director have

started their third production for Fox
Film Corporation. "Shod With Fire,"

from the pen of Harold Titus, has been

adapted for the screen by Mr. Flynn for

the virile star. This same combination

of star and director made "Eastward
Ho!" and "The Lincoln Highwayman."
"Shod With Fire" is a fast moving

story of the West. It has appeared in

book form under the title of "Bruce of

Circle A" and as a serial in a popular

magazine as "A Stallion Shod With
Fire."

Supporting Cast Chosen

Supporting the star in this produc-

tion, which will be photographed in Ari-

zona, are Helen Ferguson, Robert Cain,

Betty Schade, George Stewart, Elson

McDowell and Jack Connelly.

Robert Cain was the "heavy" in the

first production which Mr. Flynn direct-

ed for Fox. "Eastward Ho!" the Wil-
liam Macleod Paine story in which Wil-
liam Russell starred, marked Mr. Cain's

debut as a Fox actor. This he followed
immediately with "Heart Strings," Wil-
liam Farnum's coming Fox entertain-

ment; and as soon as he had finished the

Farnum picture Mr. Cain went to the

Pacific coast to support Russel there.

Prior to signing with Fox, Mr. Cain was
the heavy in "Male and Female." He is

well known on both stage and screen.

Helen Ferguson Heroine

Helen Ferguson, who plays opposite

Mr. Russell in "Shod With Fire," is a

young Brooklyn girl whose rise on the

screen has been very rapid. She has

been with Kalem, Blackton productions

and Metro,
Miss Ferguson is said to make an ex-

cellent foil for the star. She is small,

with brown hair and brown eyes, and a

type that is suited perfectly to Harold
Titus's heroine.

C. R. Wallace, the film editor and as-

sistant to Director Flynn, has been in

Arizona several days and has located

spots near both Prescott and Phoenix
where the exteriors of the picture will

be made. As in the case of "The Lin-

coln Highwayman," the camera will be

in the hands of Clyde De Vinna.

J. Anthony Roach adapted Harold
Titus' story for the screen. The author

of the scenario will make the trip to

Arizona with the Russell-Flynn com-
pany.

Four Directors Are
Scheduled for Pathe
Publications in 1920

On the threshhold of the new year

Pathe is prepared for the tremendous
motion picture activities forecast for

1920, with one of the strongest arrays of

motion picture stars, directors and pro-

ducers in its entire annals. Paul
Brunet, Vice-President and General
Manager of Pathe Exchange, Inc., in a

statement issued this week, outlines the

schedule which will mark the early
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stages of the feature campaign for the
new year.

Represented in the list of feature pro-
ducers will be Edgar Lewis, who makes
his Pathe debut with a picturization of
Andrew Soutar's novel, "Other Men's
Shoes." Other directors and producers
whose works will appear among the
Pathe releases the first part of the new
year are J. Stuart Blackton, Jesse D.
Hampton, and Edwin Carewe.
"The competition for motion picture

supremacy during 1920 will be waged
more intensively than ever in cinema
history," reads Mr. Brunet's statement.
"But Pathe Exchange, Inc., is prepared
for any eventualities, with unquestion-
ably the strongest array of producers,
directors, stars and feature productions
that has ever marked its long career.
The merit of Pathe productions should be
thoroughly demonstrated by the releases
we have arranged for the early part of
the year."

Wyndham Standing Has
Role in "Earthbound"

Wyndham Standing, who has played
leading roles with many of the best
known stars, has been engaged for a
prominent part in the Goldwyn picture.
"Earthbound," the filming of which will
begin shortly at the Culver City studios
under the direction of T. Hays Hunter.
Mr. Standing is now on his way to Los
Angeles from New York.
"Earthbound" is one of the Eminent

Authors Series, and is from the pen of
Basil King. The story is said to be rad-
ical departure from the conventional
screen offering, and affords Mr. Stand-
ing a remarkable opportunity for a vivid
portrayal.

A Real Hero

GEORGE GEORGE
Decorated by two nations for bravery dur-

ing the world war, and now back in
Christie Comedies.
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Beauty Contest Exploitation

Brings Results in Michigan
No Coal Needed

The worth of the Katherine MacDon-
ald beauty contest from the standpoint
01" the newspaper running it and the ex-
hibitor backing it has been attested in

Grand Rapids, Michigan. The Grand
Rapids Herald, which conducted the con-
test, reports a steady increase in circu-
lation for each week of the contest, and
for a solid week after its close "The
Thunderbolt," the First National attrac-
tion starring Miss MacDonald, did turn
away business at the Majestic Gardens.

$25 Is Awarded Winner
The contest had for its object the

finding of the young woman residing in

the circulation territory of the Herald
who most resembles Miss MacDonald.
More than one hundred photographs
were received and Miss Lucille I.umm,
of 203 Le Grand Street, N. E., Grand
Rapids, was selected as the winner of
the $25, first prize offered by the Herald.
Twenty-five others of the entries will

receive autographed pictures of Miss
MacDonald direct from her home at Los
Angeles. The judges were Carl H.
Saunders and Charles Merriman of the
Herald, Mr. Ranck and Harold HefTer-
nan of the First National Exchange in

Detroit.

Remove Usual Objections

Mr. Heffernan and Mr. Saunders were
the originators of the idea for the con-
test. The usual protest of newspapers
against a beauty contest that it was al-

ways the source of rankled feelings be-
cause of the failure of the majority of
the contestants to agree with the judges'

At Metro's Studio

On the bridge, which is a part of the Jap-
anese garden laid oat for Viola Dana's
production, "The Willow Tree," are (left
to right) Major Snyder of Los Angeles,
President Richard A. Rowland of Metro,
J. Frank Hrockliss, English film mag-
nate, and Maxwell Karger.

ideals of beauty were eliminated by
selecting Miss MacDonald as a standard
by which the entries were to be judged.
The fact that the contest did not call

for the grading of the entries according
to their degrees of beauty, but rather as
to their resemblance to one style of
beauty, made the contest popular from
the start. Contestants knew the quali-
fications they would have to fulfill and
therefore the entire number of photo-
graphs received all bore some resem-
blance to the First National's star.

Mr. Ranck booked "The Thunderbolt"
for a week's run at the Majestic Gardens
to start just at the close of the contest.
He used newspaper space freely, an-
nouncing the appearance of Miss Mac-
Donald, and from the opening perform-
ance the theatre turned away patrons
who desired to see the star because of
lack of room.

Winifred Dunn Writing
Society Play for Tyrad

Winifred Dunn, whose writings for
the stage, screen and magazines include
"The Red Viper," a recent Tyrad Pic-
tures production, is at work upon what
is designed to be a six-part society play
and v/hich will be filmed by the same
organization.
Among her screen stories are, "Friend-

ship," "The Pendulum," "Too Late,"
"Marianna." "Charity at Home,''
"Truth," "Wood-Witch, fhe Hand,"

When Harrj Beauontf (-oldwyn director,
cuts the k™»« at hiN home In Lm In
gelcN. Mm wife, known In picture* aa
Hazel Italy, has an annoying habit of
"NuperlntendinK" the Job.

"Greater Love," "The Prodigal Daugh-
ter", "The Face in the Crowd," "Out of

the Darkness," "The Coward," "The Sin-
less Child of Sin," "The Thunderbolt of
Fate," "And the Children Pay," "The
Red Viper," etc., etc.

Bringing Up Father" Comedies
Will Be Produced by Christie

In accordance with the terms of the

contract whereby the well known "Jiggs"

will be brought to life on the screen, the

comedies will be filmed by the Christie

Film Company and directed under the

supervision of Al E. Christie, who has

been a comedy producer for more than

ten years and whose Christie Comedies
have become well known since the in-

ception three years ago of the inde-

pendent Christie organization.

Ray to Play "Jiggs"

Johnny Ray, of the vaudeville team of

Johnny and Emma Ray. has already ar-

rived in Los Angeles, having been se-

lected by the Hearst organization as
being the most acceptable character to
portray the role of Jiggs. Ray is already
known to stage goers for his Irish
characterizations and it is said that he
will give an exceedingly life-like por-
trayal of McManus' famous cartoon per-
sonage in reality on the screen.
Other players who will appear in the

two-reel comedy series are yet to be
chosen, tests of more than a hundred
players having been made.

Construct New Buildings

In order to carry out this new enter-
prise, the Christie Company has con-
structed new buildings on its property
at Sunset and Gower streets, where one
large open staee is being roofed over
to insure favorable conditions of pro-
duction during the winter. Other stages

and a new dressing room building have
been built, on account of this new con-
tract and the further demands of the

already established Christie Comedies
which will be produced as usual on an
even larger scale.

Releasing arrangements for the series

of Hearst-Christie films have not yet

been announced by International.

Cyril Chadwick Seen
In First Selznick Play

Lewis J. Selznick recently engaged

Cyril Chadwick, the English actor, for

an important role in "Bucking the

Tiger," the melodrama by Achmed Ab-
dullah and May Tully, with which Mr.

Selznick made his debut as a

legitimate producer on Broadway re-

cently.

Mr. Chadwick made a reputation in

England and America as a brilliant

comedian of the speaking stage, but ir

"His Wife's Money," Eugene O'Brien'-

latest Selznick picture, he plays a par

ticularly sophisticated and detestabli

"heavy."
Before joining the Selznick forces Mr

Chadwick appeared in such well knowi
pictures as "The Matinee Idol," "Mr ;

Dane's Defense" and "On the Quiet.

In the filming of his latest picture h

sustained a broken leg, and retired for

protracted period of convalescence.
He returned to the screen with th

Selznick Pictures Corporation as one (

Olive Thomas' supporting cast in "Oi

Vonder."
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MAKE YOUR COPY NEWS
"News" is a magic word.
Readers respect it.

They firmly believe that any printed matter which appears under a news head is a true

account of events that have transpired.

They credit it with authenticity in proportion to their faith in the newspaper in which it

appears—and they read only the papers in which they have confidence.

If you could take your advertising copy out of its box, run it under a news head in news
columns and omit the telltale "adv" at the close of the story, its efficiency, obviously, would be

greatly increased.

You can't do that.

The publicity which progressive editors permit is the nearest approach to news copy that

has been made. At best it is only that—a near approach.
But you CAN educate your readers to regard your advertising as news.
An advertiser who has achieved the feat points the way.

Beginning a Series

We have reproduced upon this

page a two-column advertisement
used in Chicago newspapers by
Marshall Field & Company, an or-
ganization which has a national rep-

utation. We present also a para-
phrased display which will serve for

any theatre with the alteration of
the signature.

The Field advertisement is the

first of a series that was used over
a long period and will doubtless be
continued from time to time. So.

too, is our composition the begin-

ning of a series.

Fvery future issue of Exhib-
itors' Herald until a complete
campaign has been provided for ex-

hibitors who choose to use the idea

and the copy will contain a similar

display, the copy being changed to

present every phase of the subject.

Plan Has Succeeded

It is scarcely necessary to dwell
upon the advisability of exhibitors
adopting the idea and appropriating
the copy as it appears. The plan
has succeeded for Marshall Field &
Company.

It will succeed for you.
Marshall Field advertisements

are easily the best of the big organ-
ization advertisements in Chicago
newspapers. An extensive advertis-

ing department is a feature of

Field's. Men who have served long
in their respective capacities have
charge of the work. They know
what they are about.

All of which might not make for

excellent advertising were it not for

the fact thatthe men employed have
something to adzrrtisc.

Chicagoans do not ask for guar-
antees when they purchase goods at

Fields. The name of the store is

sufficient. They know that the
goods are up to standard.

Advertisements Are Truthful

They have learned, in great mea-
sure through the series of adver-
tisements under discussion, that

Field advertisements are truthful.

The goods mentioned will be found
upon a visit to the store as repre-

sented in the newspaper.
Field advertisements have come

to have a distinctive character.

News
Our advertisements are
a means of bringing this
Theatre's message to the
eyes of the public.

In each we have some-
thing to say—some news
of the entertainment
world that is of interest
to all.

In these days of econom-
ic unrest, good enter-
tainment is a personal
necessity, and the value
of our advertisements
as an index to amuse-
ments cannot be over-
estimated.

Our advertising is news.

STRAND THEATRE
COMPANY

a
News

OUR advertisements are

a means of bringing this

Store's messages to the

eyes of the public.

In each we have some-

thing to say—some news

to offer that is of particu-

lar interest to many.

In these times ofhigh liv-

ing costs and a scarcity of

desirable merchandise the

value of our advertising as

an index of economy is of

moment in every family.

Our advertising is news.

MARSHALL FIELD
© COMPANY

67



EXHIBITORS HERALD
Other advertisements say :

"We have wonderful this, marvel-
ous that and miraculous the-other-

thing. They are worth a lot of

money but we will sell them to you
cheap."

Field advertisements say

:

"We have this and that and the-

other-thing. We will sell them to

you."

Reputation Speaks Volumes
Talk of bargains, guarantees,

quality and service is not included in

Field copy. It isn't necessary. The
store's reputation takes care of those
points. They are understood to be
included when the signature of the
merchant is affixed to the display.

Field advertisements are news
stories telling what products are at

Field's store.

Now for the parallel.

Your advertisements are adver-
tisements for products of known
standing.

People know what your theatre i-

like. They know how you present
pictures. They know the grade of
pictures you exhibit. They know
what Fox, Goldwyn, Paramount-
Artcraft, Selznick, etc., stand for.

They know what Mary Pickford.
Viola Dana, Margarita Fisher. Wil-
liam Desmond, etc., mean in the
way of entertainment.

Advertise the Story

The story which is currently be-
ing unfolded upon your screen is

the vital thing. Your advertisements
now are, for the most part, centered
about that story.

They are "news."
But the public doesn't realize it.

The advertisement provided here-
with is a good first step toward
bringing that realization into being.
Fach forthcoming advertisement
will be a step further in the same di-

rection.

When people have been led to re-

gard your advertisements as news
instead of as advertising you will

rind that advertising bringing great-
er returns than ever before.

Paramount-Artcraft Ad
Serves Worthy Purpose

Talk with an exchange man, a
salesman, even a representative of
the home office of producing organ-
izations and the amazing discovery
is made that very few of them know
more than the rudiments of picture
production. Talk with the occasional
theatre visitor and an appalling lack
of specific knowledge is disclosed.
There are still those who believe
the films are photographs from
paintings by super-human artists.

They should be educated.

BOSTON
?.\ N.Clark St

THE
GREATEST MELODRAH,

1

EVER MADE
^

ITHJ

Vi

LOUIS6,(3LAUM
and sa unurual supporting cert

in

THE LONE wars'
DAUOHTEP"

Smarting
To morrov

Too (good to be

Overlooked

Two column wide in the original, this

Boston theatre advertisement gained
distinction upon the tabular page of
a Chicago newspaper.

Famous Players- Lasky. in the adver-
tising campaign which is being con-
ducted upon a national scale, has not
failed to devote attention to the technical
education of the public. We reproduce
herewith a two-column advertisement
devoted to the director which appeared
in a recent issue of a Chicago newspaper.
The advertisement tells its own story

better than we can re-tell it.

There is good cause for advertising
in this field. It should be extended to

KeaJize what the director stands

for in motion-picture production^

Notice that this line

—

"Foremost stars

superbly directed

in clean motion -pictures" always

means

(paramount-Grtaxdi
jHotion (pictures

An effort to bring into being a popular
appreciation of the importance of

those other than stars engaged in

picture production, published in dou-
ble-column width in a Chicago news-
paper.
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cover the many phases suggested by
this beginning.
The director is little credited by the

casual attendant at the theatre. Be-
cause a subtitle always carries his name
it is dimly realized that a certain man
had more to do with the arrangement of
scenes and the acting of the players than
any other and that this man is termed
the director. Except in instances so few
as to be numbered easily upon the
fingers of a single hand, his name is not
remembered.
When the public is brought to realize

that the director is an essential member
of a producing unit, that the camera
man, the technical expert, the costume
designer, the scenario writer and all the

others are high salaried persons, espe-
cially trained in their line of work, and
that all contribute to the quality of the

pictures that are exhibited, that public

will respond more graciously to the in-

crease in admission prices which is in-

evitable.

Advertising that in any measure pre-

pares the public to accept such an in-

crease as justified and necessary is valu-

able to the whole body of American
exhibitors.

Boston Theatre Bursts

Chicago Space Shackles

Too much effort cannot be ex-

erted against that element of edi-

torial America which places unfair

restrictions upon theatre advertis-

ing. Exhibitors should combine
against the practice. Producers will

be found anxious to help them in

their fight. The combined influence

of all in the motion picture indus-

try will bring about improvement.

The Boston theatre, Chicago, a loop

house, the custom of which it is to

run a miniature display in conjunction

with the Rose and Alcazar, also loop

theatres and also owned by H. C. Moir"

recently used the two column adver-

tisement which is here reproduced for

"The Lone Wr

olf's Daughter." in which

Louise Glaum is featured.

Shackles were broken.

And the business of breaking shackles

is one with which progressives in any

field, particularly the motion picture

field, should prominently identify them-

selves.

Every time a Chicago advertiser

breaks away from the single column

width to which editorial ruling has ar-

bitrarily confined him it is an occasion

for rejoicing. A step has been taken.

A blow, however, light, has been

struck for liberty.

Aside from its size, the Boston ad

vertisement is notable for readabilit>

and simplicity. It is distinctive as tc

design and altogether novel. It is par

ticularly attractive when compared t<

other Chicago theatre displays.

It was clipped from an evening pa

per, one of the most kindly dispose

toward theatrical advertising. Two col

umn advertisements are not innovs

tional in this particular publication.

It is, however, by its power as a

example, a work worthy of credit.
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Sound Business Judgment Basis
Of Moore's Advertising System

Tom Moore's Washington. D. C, the-

atres, rapidly coming to the front as
representative American motion picture
institutions, owe a great deal of their

popularity to the sound business judg-
ment which is the basis of the Tom
Moore advertising system. It is a sys-
tem worthy of consideration.
The national capital is a city entirely

unlike any other in the nation. Its pop-
ulation is cosmopolitan, its tastes, con-
sequently, varied, its people shifting,

changing, in effect whimsical.
Theatres in Washington have much

to contend with that is unknown to

houses in other cities.

A steady patronage can never be de-
pended upon. The gathering of notables
from all quarters of the world are not

the type of people who can be perma-
nently affixed to what is known as the

clientele of a given theatre. They come
from all countries and are of all creeds
and beliefs. Their likes and dislikes

vary accordingly.
Tom Moore, a progressive at all times,

has adopted the system of making every
advertisement for his theatres perform
the duty commonly known as "breaking
the ice."

One does not need to have read nu-
merous Moore advertisements to under-
stand any one of them. They play with
no permanent lines. They carry no set

figures as regular fixtures.

I =nSTRAND

ictorlally perfect, yet informative as to
copy as well as in illustration, this ad-
vertisement for Moore's Strand, Wash-
ington, D. C, was the high point of
interest on its page.

Every layout is complete in itself. It

tells the whole story of the current at-

traction. It does not depend upon the
public's knowledge of the Moore theatres
for its power.
So far—good. But Moore goes fur-

ther.

Moore buys space. He buys it in

quantity. He knows that the Washing-
ton theatre who does not buy big space
is quite likely to pay dearly for the little

that is used.
The population of Washington is

largely composed of people who deal in

big things. They are used to thinking
in big figures. They pay little attention
to small matters as a class.

It follows that they give little thought
to an advertisement which is not in

KCOXTSCAf?BEM THEA^
NINTH. »£T D AMD £

TOOA T. JJ» P. Jf.

—

ALL Wt£X~ll A. M-; It P. It
*

Breaking All Records—Continued by Demand

CECIL B. DeMULE'S
-

w II
^r~k MM.

MALEj FEMALE
rwomts maoMAM. tumu mwm, uu m. tslooou totem

TVIJlYWOIItAjr7 *
^

A distinct novelty that impresses be-
cause it demands a moment's study,
used for Tom Moore's Garden theatre.

keeping with their scheme of life. A
little display, therefore, carries compara-
tively little weight with Washingtonians.
much less weight than the same size in-

sertion carries in larger and smaller
cities throughout the country.
We have reproduced for purposes of

illustration and present herewith three
typical Tom Moore advertisements re-

cently used in a single issue of a Wash-
ington paper. Two of them measured
four and the other three columns in

width.
They give a rather definite general

idea of Tom Moore's advertising.
The "Desert Gold" design was the

strongest on the page. It had excellent
picture power. It drew attention. And
a full reading followed, because it was
easy to read.

The "Male and Female" design is a
bit more intricate. It may be classified

with the "trick" school of advertising.

Its effect, therefore, cannot be definitely

determined. Trick advertisements are
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AsNl\f.RiVIQVrK
TOOAT IMP

WALTO
/s honored to present os ds
AVNTVESSAEY STAR.

In her latest picture From heromn siudh

HmrjOthj Hills
Omr #/ tkt Gfsifit CkMT*CtrrrzA2fAi if Mat Ptctftrt'i Csrter

The quiet dignity of this display used for
Anniversary Week by Moore's Rialto
theatre, Washington, D. C.

always uncertain of results. It does,
however, provide variety for the Moore
advertisements in the issue, which is a
worthy office.

When "Heart o' the Hills" was con-
sidered it was determined to bring the
picture especially to the attention of

what is generally termed the better class.

Classic lines and chaste ensemble is the
result. There can be no doubt of its

having had the right effect upon publica-

tion.

Moore's problems are not the problems
of other exhibitors. They are distinctly

of the city in which he is locr.ted. Yet
his system of handling them is univer-

sale interesting.

Any Holiday

The Parkway theatre, Baltimore, is

using autographed photographs of

Madge Kennedy, post card size, for

seasonal greetings, mailing them under
cover to a selected list.

The manager does not state whether
or not the cards were paid for bv him-
self.

The point is. that a canvas of the stars

of the industry would doubtless supply
an exhibitor who wished to use this idea
with more post cards than he could
possibly use.

The idea is good.
The suggestion is a bit tardy for this

particular occasion, but it can be used
at anv time. Therein lies its value.
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KINEMA
Theater Broadway »t or

An important step away from the hack-
neyed was made by the Kinema thea-
tre, Oakland, Calif., when this three-
column display appeared in Oakland
newspapers.

Original Lines Bring
Kinema Ad Into Favor

Originality is the most precious
thing in the world. The man who
has it knows not from whence it

came, seldom realizes its worth, but
invariably capitalizes upon it. The
man who does not possess it strug-
gles laboriously to obtain the sem-
blance of it. Sometimes he succeeds.
More often than not he fails.

The three column advertisement used

by the Kinema theatre, Oakland, Calif.,

during that theatre's presentation of

"Eyes of Youth," Clara Kimball's recent

Equity Pictures production, is an orig-

inal composition. The man who de-
signed it need have little thought of the
future so long as he can produce designs
as original when called upon to do so.

There is no question of the call coming
frequently enough nor of the size of the
reward which will mark his delivery.

Nothing quite like the Kinema design
has ever been used in motion picture
theatre advertising.

It is artistic. It is logical. It depends
primarily upon the central figure for its

strength, but the figure is one that may
be depended upon with safety.

There is color to the thing. Not actual
pigment, of course, but the color of form
and shading, as powerful, as rich in profit

as the prizmatic variety.

It is lamentable that a better likeness
of Clara Kimball Young could not have
been obtained. But these are things that

the designer of an advertisement cannot
control. The fact that the pictured face

does not resemble that of the star, how-
ever, is largely overcome by reason of
the large lettering in which the star's

name appears.
There are many good points about the

composition, too many to be digested
here in detail. They should be studied
from the reproduction. The composi-
tion is worth the time it takes to dis-

sect it.

Alamo Ad Tests Realart
Campaign Book Service

"What kind of pictures will they
make?" is the natural exhibitorial
question when a new producing com-
pany is launched. "What kind of

ad service will they give?" is a ques-
tion once unvoiced that is coming
to be of more and more importance.
It is a sign of the increasing im-
portance of advertising in connec-
tion with the business of exhibiting.

When the Realart Pictures Corpora-
tion announced its policy, the making of

"pictures with a soul," exhibitors were

Mart Miles Mimtei

HE
SMS • f» */

ABIES

HV Novrli 0/ AmerW Girikood - Tha

anerys
idM

TU
famous "Anne* B00V3

jroouced by
'(CErr EVW
Corporation —

'cenano by Francis

Mangn. adaptor o/*Rebecca

Sr Sunn/brook Term

"

Miry Mile* Mioter. one of the moil loviblc and
winsome type* the screen possesses, appear* 10 tht-

Title Role I hi* delightful young star steps loto a

part that hit bet perfectly It reveal* ber at bcr beat

in a atory of Joys and Sorrows, the amtlea and tears

of Sweet Sixteen The sunny tempered and vividly
named "ANNE" has a living counterpart lo Mary
Miles Mlntcr

SMWWlBi VON DAY TUEyDAYALAMO
A three-column advertisement made up
almost entirely of Realart campaign
book material used by the Alamo thea-
tre, Louisville, Ky.

pleased. Of course all was not taken on
faith. The pictures were investigated.
Report has it that they were found up
to the exhibitors' standard.

It may now be recorded, if the adver-
tisement from the Alamo theatre.

Louisville, Ky., here reproduced may be
taken as indicative of the whole output
of advertising material, that the press
material provided with Realart pictures
is altogether in keeping with the an-
nounced policy of that organization.
The original of the reproduction here

presented measured three columns in

width. Upon the page which carried
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it it stood out from the mass with
striking distinctness. It called for at-
tention. It got a reading.
These are the first duties of an adver-

tisement.
The next duty, and an essential one,

is the planting of the desire to see the
picture advertised.
The present specimen seems to do all

of these things.

It must be good.
Add that the material is at once artis-

tic and practical, that its appeal is

directed to no single class, that the

exhibibitor of high and low estate can
use it with equal facility, and the quality

of Realart advertising material is es-

tablished.

Regent Copy Appeals
Through Logical Copy

Copy sells. Display may attract.

Placement may compel reading.
But unless the copy itself, the sub-
stance of the statements made, is

of the sort that prompts the reader
to expenditure of money for the
privilege of seeing the picture upon
exhibition the advertisement is not
effectual. Copy writers are rare.

Two three column advertisements re-

cently used by the Regent theatre, Bay
City, Mich., stamp the man who wrote
the copy in them as a genius in his line.

The population of Bay City is not

great. It is reasonable to believe that

the manager of the Regent is personally

acquainted with a great majority of the

people who attend his theatre.

His advertisements, therefore, are

little more than personal talks printed

to facilitate their distribution. He
models his copy after that plan.

"The Hoodlum" was recently played

at the Regent theatre.

Eleven days before the opening of the

run he used the opening announcement
which is reproduced herewith in read-

able size. It is a well worded, chummy
talk about his own enthusiasm regard-

ing the coming attraction.

When the time arrived he used the

other copy reproduced herewith to fol-

low up the chain of arguments that had

been conducted in the interim. Here

11 DAYS OFF
But \.r can't help telling you the

good news

MARY PICKFORD
Is coming back to Bay City in the succes

aor to "Daddy Long Lrg5

The Hoodlum
We went over to Detroit and saw
picture— then wc hurm-d in book 1' for a

full week at thf

REGENT THEATRE
Beginning Sunday, Sept 21

Sss LAUGHS N ° «

Eleven days before the opening of the

engagement, W. H. Watson, of the

Regent theatre, Bay City, Mich., be-

gan his campaign with this three col-

umn opening.
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Holiday Edition of "Pathe Sun"
Is a Publication With a Purpose

the personal guarantee is used. It al-

ways has been and still is one of the
best copy inventions available.

Bay City is not a large place. But

i ——a
To the Motion Picture

Public of Bay City:
You ------ 0* : *. L«af

- i
~

„ It pUjed at Lhj

Washington but .ummff dur-
in one of the hottest of
the season. Il M a knockout,
not only in Bay City but (he
country »»ex. Now Mi* Pick-
ford ha» made a picture that is

absolutely the greatest produc-
tion she ha.* erer made, bar
none. It b the most riotous

comedy eTer screened- The
settings, story and action are
traly wonderful It a "Birth
•I a Nation". V - and
"Shoulder Arms" combined-
This picture is

"THE HOODLUM"
and il it

Mary Pickford's
greatest character role. It is a
picture I have no hesitancy in

recoDunendinc to my patron* a<

POSITIVELY the best of the
season. Sincerely yours.

W. H. WATSON. Ma

Regent Theatre

W. H. Watson, manager of the Regent
theatre, Bay City, Mich., guarantees
his attraction in three column rec-
ommendations.

that does not mean that the methods
of this Bay City exhibitor can not be
used by exhibitors in bigger places as
effectively.

Good Stills

The stills prepared by Famous Players-

Lasky for "Male and Female," Cecil B
.DeMille's latest production, are especially

attractive.

Newspaper people have seized upon them
with avidity.

The picture is gaining extensive pub-
licity through this medium, the motion
oicture sections of the leading newspapers
bristling with reproductions.

Producers should provide more stills of

ike quality.

Exhibitors should never fail to direct

ittention to stills of this sort when they

ire at hand.

Money and Brains

Space prices are higher than they were
year ago.

They will be higher a year from now
han they are today.

Money is diminishing in value.

The value of brains does not vary. By
eason of the shrinkage in money value

rains are more valuable today than
ver before.

Don't try to fight economic conditions
ith money.

Fight with brains and win.

The holiday edition of the Pathe Sun,

the house organ of Pathe Exchange.

Inc.. is a volume of sixty-four pages,

printed in two colors upon high-grade

stock and brimming with news and

statistics of the Pathe year. It has many
features which stamp it one of the finest

publications of like nature that have
been printed to date.

Turning from the artistic holly wreath
cover, the reader is greeted with a photo-
graph and a few words of greeting from
Charles Pathe, president of the organ-
ization. Paul Brunet, vice-president and
general manager, has page three and
outlines briefly, but pointedly, the plans

for the coming year. Fred C. Quimby.
director of exchanges; Lewis Innerarity.

secretary: Frederick Chapin. production
manager: Arthur Rosseau, export man-
ager; P. Allan Parsons, advertising

manager; Randolph Lewis, publicity

manager: Harry Lewis, manager art de-

partment, and Victor M. Shapiro, man-
ager exploitation department, have the

succeeding pages in the order named.
Then the Pathe artists take a double

page spread to draw their seasonal

greetings. It is a simple matter to iden-

tify each with the work that he has

done in the regular course of events in

the preparation of Pathe campaign
books, lithographs and advertisements.

Ten pages are then given over to the

messages and photographs of men and
women who play important parts in

Pathe production, distribution and the

multitudinous co-related spheres of the

big organization. Here are met persons

who were formerly mere names. They
will not again be so regarded.
The working forces of thirty-three

exchanges are given a page each, with

a page wide photograph and a half page
of information. Here and there through-
out this portion of the book interesting

articles by interesting men in the or-

ganization are introduced.
The back cover bears a suitable de-

sign and the customary Vuletide greet-

ings. A striking color insert of Charles
Pathe is also a prominent feature.

So much for the physical and text

make-up of the book.
It is a publication representing great

enterprise. It must have been long in

the planning, long in the making and
certainly involved the efforts of a big

staff of workmen. It is a credit to the

house of Pathe.
Its primary object, of course, is but

an elaboration of the primary object of

anj' house organ to promote the co-

operative spirit between the various

branches of the institution and the mem-
bers of those branches. It is an estab-

lished fact that a good house organ does
bring about this and other results equally

desirable. It must follow that a splendid

annual number, such as the one under
discussion, must have the effect of

crystallizing the good effects of the past

vear into a permanent and potent unity.

It may have been wondered ere this

by the reader why a discussion of a

work of this sort should appear in an

exploitation department. There is good
reason.

The whole purpose of the Pathe Sun,
its annual number and its regular issues,

is to perfect the Pathe organization. The
perfection of an organization which
serves the exhibitor can mean but one
thing—better results to the exhibitor
from that organization.
Surely a matter as important as that

is of exhibitor interest.

That is the purpose of the Pathe Sun.

Hodkinson Ad Effective

By Association Process

Memory depends upon association
of ideas. A man's memory is good
or bad. accordingly as ideas are as-

sociated readily or laboriously in his

mind. An idiot is a person in whom
the ability to connect ideas is ab-
sent. Readers have the ability, else

they could not extract information
from the printed page. It is, there-
fore, a valuable advertising asset.

The W. W. Hodkinson Corporation,
in the national advertising campaign
which it has launched for the benefit of

exhibitors, relies upon the association of

ideas to great extent. At least this is

true in the instance of the three-column
advertisement for "The Lord Loves the
Irish," a recent publication, which ap-
peared in a Chicago newspaper during
the early life of the picture in that ter-

ritory. The advertisement is here repro-
duced in reduced dimensions.
The motion picture theatre advertise-

ments in the newspaper which carried
the Hodkinson display are set under a

permanent head and occupy the lower

Appearing directly above the tabulated
theatre advertisement in a Chicago
newspaper, this Hodkinson display
cooperated effectively with theatres
playing the picture.
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half of an inside page. The individual
theatre, obviously, is limited to a very
small display. In the mass the half-page
amounts to little more than a tabulation.
The Hodkinson three-column display,

appearing directly above this half page,
mentioned no individual theatres as play-
ing the picture. Yet it got a reading,
because of its position and unusual char-
acter. The question left in the reader's
mind, naturally, was, "Well, where can
I see the picture?"
A reading of the tabulation followed.

If the picture was being shown at a
theatre within easy distance of the read-
er's home that theatre was undoubtedly
that reader's choice for his evening's
entertainment.

Furthermore, if the picture was an-
nounced at a theatre within reach at
any time after the appearance of the
big display the association of ideas imme-
diately worked beneficially for the ex-
hibitor managing that theatre.

Portola Puts Emphasis
Upon Comedy Feature

There has been no appreciable
falling off in the quality of present
day comedies. Yet there has been
a noticeable decrease in the num-
ber of newspaper advertisements in
which the comedy element of the
program is featured above the
longer production. It may be as-
sumed, at least for the purposes of
the presnt discussion, that the
trick has not been altogether sat-
isfactory to exhibitors.

The Portola theatre. San Francisco,
recently used a three column advertise-
ment in which "A Ladies' Tailor," a
Sennett comedy, is featured above "The
Invisible Bond," Irene Castle's Para-
mount-Artcraft production of feature
length. The advertisement is repro-
duced upon this page.

It is particularly significant that J. A.

STARTING
TOMORROW

TRY TO
GET IN

Feature program

Mack
Sennetb's

Latest- Comedy

LADIES
TAILOR'

ri

7k!

ilso

rene Castle
e. Invisible Bond" \

I MRS PtJRI irTO MR. .=.: MRS. PUBLIC
"A Ul.,W ,, br.lh.nl combination ol ien.etl , omr
duu». !.,> beautiej .nd . . funn ,

"TV* Invisible Bond'' . from The Se*-ia- Sopbie Kerr Un.
denrood't celebrated noeel nf named life. The faab.one.
raretiea and pamona of metropolitan life are molded into a po--

J. A- PARTINGTON

J. A. Partington, of the Portola theatre,
San Francisco, gave his personal rec-
ommendation to this "comedy first"

program in a three column advertise-
ment.

John Wenger, art director of the Capitol theatre. New York, prepared this stage
setting for the presentation of "Blind Husbands," a prolog entirely in keeping
with the photoplay being provided.

Partington, manager of the Portola.
saw fit to affix his personal recommen-
dation to the advertisement to give it

strength.
Doubtless there was good reason for

the adoption of the unusual program
arrangement. We are not informed as
to why it was done. But it is just as
apparent that some apprehension was
felt as to the success of the enterprise.

Here the advertiser has again shown
his power.
Whatever may have been the final

reckoning on the engagement, it is safe

to say that it was much more favorable
to the Portola box office than it would
have been had another style of adver-
tising been psed.

Exhibitors should regard their adver-
tising in this light—as a powerful force

for betterment, as an integral factor of

theatre organization.

Capitol Stage Setting
Echoes Spirit of Play

An emerald in the gutter looks
very much like a bit of broken cham-
pagne bottle. But a bit of broken
champagne bottle in a setting in-

tended for the emerald never de-
ceived anyone. There are infinite

possibilities in settings. Urban and
a few others have done something
toward developing them. There is

still much to be done.

Photoplay settings may mean much
or nothing, accordingly as they are

suited to the pictures for which they are

intended. Advance toward the perfect-

ing of stage settings is being made—but

the steps thus far taken have been halt-

ing and uncertain. A leader must be

found to set the pace.

John Wenger, art director for the

Capitol Theatre. New York, in his set-
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ting prepared for the engaegment at

that playhouse of "Blind Husbands,"

Frich Stroheim's recent Jewel-Universal

production, has taken a step ahead.

Time may prove that he is the man
fitted for leadership.

Heretofore the obvious has served

decorators of motion picture stages. If

the play was of the Orient a lot of

Japanese lanterns were strung about the

^tage in imitation of a scene in the play,

and incense was allowed to pervade the

atmosphere of the auditorium.

If the story was laid in the Ozarks or

the Cumberlands, a prop log cabin or a

"rocky pass" was dragged out of the

loft, dusted off and made to serve. Par-

ticularly ludicrous have been the few

recorded attempts to prepare settings

for Western pictures. Even their perpe-

trators must have sensed the incon-

gruities, for they are seen no more in;

the land.

Obvious, all of them, they have served

but to frustrate in great measure the

dramatic effect of the pictures they were

intended to enhance.

Mr. Wenger's setting for "Blind Hus-

bands" is not obvious. It follows no

prescribed ritual.

Bleak despair, stern resolution, in-

evitability, are the dominant notes in the

big scene which marks the high point of

interest in "Blind Husbands." By his

art Mr. Wenger has made his setting

breathe these same. No event in the

picture is quite portrayed. Certainly no
frustration of dramatic suspense is ac-,

complished.
Yet the setting prepares the audience

for that picture more effectively than
could the most gifted elocutionist ap-

pearing in person before the opening of

the story.

This is advance.



EXHIBITORS HERALD

Famous Players-Lasky Suggests
Tie-Up With Local Drug Stores

v
Como m ar.d c/pl two seatsFR EE
to this beautiful Photo-play.

An idea of the manner in which your druggist may decorate his window to tie up
with the presentation of "Everywoman" at theatres in your city. This photograph
supplied by Famous Players-Lasky.

A suggestion which deserves the

serious consideration of every exhibitor

in the nation, whether or not he is an

exhibitor of Paramount-Artcraft pic-

tures ha* been advanced by the Famous
Players-Lasky Corporation in connec-
tion with the exploitation of 'Every-
woman."
According to the announcement re-

ceived:

"The Famous Players-Lasky Ex-
changes have sent to each of ten thous-
and leading druggists in the United
States a poster and a circular. The
poster is in five colors and is em-
bellished with three stills showing Vio-
let Heming as she appears in her
boudoir in the photoplay, together with
a photograph of the various Hinds prep-
arations grouped at the bottom
"The circular says in part: 'Cash in

on the exceptional opportunity to secure
an increase in sales as a direct benefit
from your tie-up with this campaign.'
The product of a manufacturer is sel-

dom allowed to register in any part of
the photoplay productions. Through an

* oversight or otherwise, a bottle of
Hinds Honey and Almond Cream was
plainly registered, however, on the

1 dressing table of Violet Heming, the
I star of 'Everywoman.' This picture....
I ....will be exhibited in about 6.500 of

America's finest picture theatres by the
I Famous Players-Lasky Corporation, the
I producers Now is the time to

i boost your sales of Hinds Toilet Cream
' Specialties

"

Photographs, one of which is repro-

how the poster may be made the center
of window displays. A photograph of

the poster also accompanies this article.

What do you think of the proposi-
tion ?

EVERYWOMAN

EVERV>'OMAN-

SEE HER

Your local druggists will be provided
with this poster to aid in trimming
their windows to tie up with your pres-

entation of "Everywoman."
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It is a question every exhibitor must
decide for himself.
Advertising of this character, the

window display tie-up, is valuable. Ef-
forts of producers to aid exhibitors in
persuading merchants to cooperate with
them in enterprises of the sort are
highly commendable. They show that
the spirit of co-operation is prevalent in
the land and that the day of exhibitor-
producer harmony is in the dawning.
The point upon which objections may-

be hung is the working into the feature
of a scene or portion of a scene for the
purpose of facilitating such a tie-up. It
is a point about which much has been
written and regarding which various
opinions have been expressed.

It is not to be taken for granted that
Hinds Cream was deliberately worked
into "Everywoman." It is logical to
assume that the "or otherwise" in the
above quotation from the circular sent
to druggists was put there for the pur-
pose of accelerating those merchants'
acceptance of the suggestions.
As the picture is recalled no delib-

erate attempt was made to focus atten-
tion upon a Hinds product. The casual
attendant at a theatre exhibiting "Every-
woman" would never notice the fact that
the star had a bottle of Hinds prepara-
tions upon her dressing table.

An attendant that had seen the drug
store window display might have a dif-

ferent experience.
It is a question of policy. Doubtless

every exhibitor will make his own ap-
praisal of its merit or lack of merit.
By the reception which the suggestion
is accorded will be determined the ex-
tent to which similar enterprises are
carried in the future.

New Theatre Employs
'Informative Layouts

Advertising is news. The state-

ment, seemingly incongruous at

first sight, will be found true upon
consideration. The purpose of ad-

vertising is to acquaint the public
with the general character of the

show which is on exhibition at the

time the advertisement is published.

That is news to the public. .Adver-
tisements, therefore, should be es-

sentially informative.

The Portola Theatre Co.. operating
on the West coast, recently opened the

California theatre at Santa Barbara.

Calif.. Aubrey Stauffer being appointed
house manager. The opening, it may be

well to mention incidentally, drew
somewhat better than a column of news
matter in the Santa Barbara papers.

We have reproduced and present
herewith a page deep two column ad-

vertisement that appeared early in the

theatre's history. It is highly informa-
tive, as well as well designed and at-

tractive, therefore fits well into the

scheme of things as required for a dis-

play made with this particular purpose
in view.
Santa Barbara, according to the

newspaper report, did not expect a

great deal of the rising structure. Con-
siderable surprise was evidenced at the

opening because of the general excel-

lence of the institution.

The news columns took care of this

feature.
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She's Here!
TEL NtV

£MARY
PICKFORD

. n the Glory Kay

. f„L1er Oar
tIEART
OTHE
HILLS'

rROM THE BOOK BY JOHN FOX. JR

MACK 5E.NNETT

SALOME. V5. Com, ppepBrerf

To scream with

Laughter.

"SALOME
VS.

SHENADOAH"
Is the funniest com-

edy we have seen

'AUFORMA ORCHESTRA

Henxij

Spiller

Has Prepared a

Surprise Prograir

* •—W ih.

Great
Morton
Organ

SVN-MON-TUES-WED.
fSUNDAY SHOWS KTABT AT 1—3—5—7—9

Pncos 25c. 35c 50c. 75c Plni the Tu

ADaysOnly
Come Early!

An attractive and informative two col-

umn display used at the opening of

the New California theatre, Santa
Barbara, Calif.

The purpose of the advertising, then,
was obviously to bring out the fact that
the program to be played at the Cali-
fornia were in keeping with the house
itself.

Even the reduced reproduction of the
California advertisement which accom-
panies this account shows that this end
was accomplished in excellent manner.
The dimensions of the original were

well gauged to attract attention and to

compel a reading. The copy is well
written and carries through from the
first line to the last. Excellent arrange-
ment of illustrations to assist in keeping
the eye of the reader intent upon the

California's message is another strong
feature of the display.

This is informative advertising. It is

advertising exceptionally well suiteti to

the purpose for which it was used. It

is also advertising which may be
adopted for permanent use.

If California advertising maintains
the standard which has been set by this

composition the theatre will thrive.

Criterion Advertiser
Knows Unit Placement

cently used for "The Isle of Conquest,"

Norma Talmadge's publication upon the

Select schedule, this -kill i- quite promi-

ently in evidence. It give- that adver-

tisement the striking power which makes
it stand out from this page even in its

reduced dimensions.

The -tills are logically placed. They
give, in the total, a clear idea of the gen-
eral nature of the photoplay. Yet they
do not frustrate the ends of suspense by
telling too much about the story.

Believing in the strength of the star's

name as a drawing card, it was seen fit

to display this name prominently, the
name of the theatre sharing with it the
foreground of the layout.
The plan is not always perfect in its

operation, but when the star is as widely
and well known as Norma Talmadge
there can be no doubt of its effectuality.

The Criterion advertiser is particularly

able in the laying out of displays. It is

.in ability worthy of the effort it takes

to acquire, it. Men whose talent lies

along other lines should give it study.

Of the billions of men who do the
world's work no two are precisely
alike. Naturally, neither does the
work of any two follow exactly the
same lines. Which is a fortunate
arrangement. It makes for variety.

And variety is essential.

The man who draws up the advertise-

ments for the Criterion theatre. Atlanta.

Ga., is particularly proficient in the plac-

ing of units. His skill in this depart-

ment of advertising is the outstanding

feature of Criterion advertising.

In the five column advertisement re-

The men who build a house begin

with a plot of ground and a set of plans.

They work systematically, laying brick

upon brick, and the structure stands

erect, square and firm. It endures.

The man who builds an advertisement

should use like methods.

The newspaper is your lot.

Words are your bricks.

If you are to build logically you must
have definitely drawn plans.

If you are to build solidly you must
lay your bricks (irmly, squarely, and use

plenty of mortar.

SEE. TIRST NEW TRODUCTIOIT

Tf?e ISlt OT CDRQUIST
.^.daptcJ toj JoKivTraerfon. aad Anita loot fnon\_ '

\~Mfuir Horiblow-S famoai ncMtl'Bi|fig|it ofConquest'

Tffi STOEY 01ASKS JlfittT TOR JiATTIUFS^

MUTT Sr'JEFI COMEDY
AJsTD

"FOX NTLWS

T1US1C-.

CRITERION CMESTRA,
TFTHE. ct^ESA^

Well balanced make-up, good use of stills and lettering, lend strength to this five-

column display from the Criterior theatre, Atlanta, Ga.
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Exceptional Pictorial Value
Dominant Note in Sidney Ads

Louis K. Sidney, managing six theatres

in St. Louis, Mo., whose splendid method
of chain theatre advertising was set

forth in this department recently, has
contributed three adVertisements used
for "Flame of the Desert," Geraldine
Farrar's Goldwyn production, which re-

cently played his theatres. They are of

interest as individual advertisements
and of particular interest as represen-

tative of the fine style which he has
adopted for his especial requirements.

In this instance the picture began its

run at two of the six theatres for which
Mr. Sidney prepares the advertisements,
being introduced at the other four
houses before the run at the first two
was concluded.
By means of the splendid picture

which appeared with the first two-col-
umn display the general character of

the play was made known to all to

whose attention it came.
That is the function of pictures in

advertising. It should never be lost

sight of. Yet the newspapers of the
nation are packed with advertisements
in which the illustrations, in many in-

stances taken from the play, really tell

little or nothing about it. It is not an
unusual occurrence to come across an
advertisement for a Western picture

which uses as its illustration the scene
which is faded in for a moment as a part

of the principle character's revery.

The error of such a course is obvious
when set down in black and white. Yet
is an error made by a surprisingly large

number of exhibitors in the course of a

year.

Louis K. Sidney, however, is not one
of these.

He cannot afford to make such an
error.

In the case of an exhibitor who has
but one theatre to care for the mistake

:A MOTION
PCTUDt TDEAT

CEMLDH
MRRflR"
f Flame of,
the Desert

unth LOU TELIEGEN -t

:'w4 Great Picture—.
;A Wonderful Qorrrance

Ji-vuith the Barbaric
^Splendors of oki
?E<3qpt as the t

ground. •/• •/• •/•

:

KING/ SHENANDOAH
MAT. OA 1 .* 1 JO TONIGHT TA».D 9

ROYAL JUNIATA LINDELL
oummjcn *Mi tonight i»»;9 MMOn i»io9

GRAND-FLORIJXANT

Second in the Louis K. Sidney series
of "Flame Of The Desert" advertise-
ments, showing the attraction playing
at six theatres. Two column width
prevailed throughout.

might be made with comparatively
trifling loss of prestige or profit. Here
that loss wuold be multiplied by six.

And in matters of this sort multiplica-
tion partakes of the nature of geometri-
cal progression.
The first Sunday advertisement strikes

the keynote. It tells what kind of a
picture "The Flame of the Desert" is.

It tells where it is to be seen. St. Louis
readers know that it will later be seen
at the other theatres as well.
The second and third composition:-

carry the same note. They elaborate
upon the first impression. They also
introduce the other theatre names. The
scheme of the whole enterprise extends
to embrace the complete and effectual
exploitation of the feature for the Sid-
ney houses in St. Louis.
Having worked out a method of chain

theatre advertising superior to anything

GERALDINE FARRAR
'n' Flame op the Psjmrt"

LOU TELUEGSN

'-.ic-- - ? - ?Wf&pi*~i<tt for'Az~ !bOO Cane's
low SH©wi*j<; At

KINGS
KBJhX>OftlLM 1- 3D

Used in two column width at the open-
ing of the picture's run at two Louis
K. Sidney St. Louis theatres.

else being presented, many an advertiser
might have settled back in snug con-
tentment and "let it go at that."
Xot so Mr. Sidney.
He has gone on. He has developed a

technique that might well be adopted by
exhibitors large and small throughout
the country. Pictures figure prominently
in that technique. They should figure
prominently in all advertisements for
motion pictures.

Rialto Advertisement
An Artistic Creation

The two column advertisement used
by the Rialto theatre, San Francisco,

reproduced here in reduced propor-
tions, needs little comment.
Art is eloquent. Therein lies a great

deal of its charm.

Therein, also, lies its value to exhi-

bitor advertisers.

If we wrote at length about the ad-

vertisement many followers of this de-
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Third step, a forceful reminder, in Louis
K. Sidney's exploitation of "Flame of
The Desert," at his St. Louis the-
atres.

partment might not read to the end,

hence might miss the important point

made.

Look at the reproduction.

Consider its simplicity, and its singu-

lar power.

Use something like it as an experi-

ment.

You will continue the practise.

An unusual and highly artistic two col-
umn advertisement used by the Rialto,

San Francisco.
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Perspective in Advertisements
Obtained By Practical Method

now— a
V»t.l Tfci.tiaj Ktffifa

Mf lU UMi t*4 tone - »
' TW Nlrult .f IM *»

MIRACLE LOVE
•ARAMOi.NT \RTCRAFT PfcOCM-CTtON

"I CUT ffl)S
,:

mm urn twi <

F'ATK SI

THE ORCAI

Hearts of graduated sizes lend perspec-
tive to this three column display used
by Stanley Chambers, of the Palace
theatre, Wichita, Kans.

That very desirable third dimension

probably most accurately termed "per-

spective" is a strong feature of the two

Palace, Wichita. Kans., advertisements

which are reproduced herewith. Exhi-

bitor advertisers everywhere will find

the method of obtaining this effect used

by Stanley Chambers, manager of the

Palace, easily adaptable to their needs.

The originals of the reduced repro-

ductions made herewith are three

columns in width. They follow the

usual Palace style as to general outline

and have the characteristic lines that

are incorporated in practically all of

Mr. Chambers' advertisements.
Particular attention should be given

to the series of the spots of graduated

sizes which add to the usual good points

of Palace advertisements the perspec-
tive which so heightens their effect.

The device is simple. It may be used
in various forms in connection with
almost any film production. Half a

hundred figures might be drawn in as
many minutes, each as well suited to

the purpose in hand as the hearts and
circles which Mr. Chambers has used.
Crescents, squares, triangles, pentagons,
hexagons and rectangles are figures that

come to mind instantly.

With these few as a working basis it

is a simple matter to select a suitable

one whenever the device is thought ad-
visable. It is not wise, of course, to

work the trick too often. It is, after

all, but a trick. And the value of a

trick lies in its unexpectedness. Too
often repeated it becomes commonplace
and ineffectual.

There is probably little need to dwell

upon the value of perspective in your
newspaper advertisements.
The grocery, dry goods, clothing.

IVvlALI;

UNTIL SAT. NITE

Introducing
Merfuente CUrVi
New .

' » i -i i M»n.
Ch*rUe Meredith,
who promiMi la

create flutter

of excitement

<jW/ » hat* enr th»i p
1b 1

, n orietee!

MARGUERITE CLARK

"LUCK i» PAWN"

Circles of increasing diameter bring the

reader's attention to the stars and
then to the copy in this Palace, Wich-
ita, display.

hardware, etc., advertisements in your
newspaper are flat creations. Depth is

a dimension not attempted by the busi-
ness men who design these displays.
Their advertising may be depended
upon to remain the same straight type
and rule stuff day in and day out.

The theatre advertisement must stand
out in relief against the mass body of

these trade compositions if it is to draw
the attention of readers deeply inter-

ested in necessities, attention which nat-

urally fixes itself upon merchant ad-
vertising first.

Numerous devices have been adopted
with an aim to gaining this predom-
inance. The stills which have been used
so extensively were prompted, whether
or not conciously, by this need. The
elaborate drawn lettering equally com-
mon had a similar original purpose.

Stanley Chambers, a man whose ad-

vertising ability springs from deep study
of advertising psychology and is at

once practical and unique, has gone
about the business of making his work
thus stand out in logical manner. He
has begun a serious attempt to put
perspective into his displays.

Already he has got results.

Already his advertising has improved
in this particular aspect.

No doubt further improvement will

be made from time to time. We are

going to watch Palace advertisements
with this point in mind and record his

advance from time to time for the bene-

fit of readers of this department.

First Pearl White
Fox Production Is

Nearing Competion
Pearl W hite, whose work in serials has

made her an international favorite, has

almost completed work on her first iox
production, E. Lloyd Sheldon's screen ver-

sion of Frank L. Packard's famous story

of the under world. "The White Moll.
- '

She is being directed in her first Fox pic-

ture by Harry Millarde, who has as his as-

sistant Anthony Merlo.

"The White Moll" is not a serial. It is

a Fox special production. Mr. Packard

is the author of "The Miracle Man,"

"From Now On" and other screen suc-

cesses, and "The W hite Moll," which ap-

peared in the Blue Book Magazine, is said

to be one of the strongest stories that has

come from his fluent pen. E. Lloyd Shel-

don adapted it for the screen.

A strong supporting cast has been given

to the star. Richard Travers will play

opposite Miss White. Walter Lewis,

Blanche Davenport, William Harvey,

George Puancefort, John Woodford and

John P. Wade are other well known play-

ers.

Gibson With Model Co.
Tom Gibson, formerly Hank Mann's

director, has been signed by the Model
Comedy Company to handle the direc-

tion of comedies starring Gale Henry.
"The Champeen," his first picture with

Miss Henry, was written by Mr. Gibson.

Gale Henry's New Comedy
Gale Henry has just finished work

on a new comedy, "The Champeen."
The story was written and directed by

Tom Gibson, under the supervision of

Bruno J. Becker.
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Goldwyn Has Eight Pictures for
Distribution Early in New Year

"The Silver Horde." New Rex Beach Production

Included in List—Two Tom Moore
Vehicles Are Ready

tions is "The Paliser Case," a dramatic
story starring Pauline Frederick, directed
by William Parke. Albert Roscoe is Miss
Frederick's leading man, and numbered
in the company are James Xeill, Hazel
Brennan. Kate Lester. Alec Francis,
Warburton Gamble. Edgar Saltus and
Carrie Lee Ward.

Goldwyn Pictures Corporation will en-

ter the new year with a strong list of

productions comprising the first eight

pictures in which there are one Eminent
Authors' picture, one Rex Beach, two
starring Tom Moore, one Mabel Xor-
mand. one Madge Kennedy, one Pauline
Frederick aiid one Jack Pickford. The
order of issue reads: "Pinto." "Toby's
Bow." "The Silver Horde." "The Cup of
Fury." "The Blooming Angel." "Duds."
"The Little Shepherd of Kingdom Come"
and "The Paliser Case."

All of the productions selected to lead
off the Goldwyn films for the coming
year have been completed at the Culver
City studios and advance prints of most
of them have been shipped to New York
and viewed by Mr. Goldwyn before pro-
nounced ready for the market. In variety
of subject matter and individual strength,
these eight pictures promise to surpass
even the Fall series which set a new
standard for the rapidly growing Gold-
wyn organization. Each production will

be shown to prospective buyers in ad-
vance of booking so that an exhibitor
will be allowed to take his pick.

Plan Advertising Campaign
Of great importance to the exhibitor is

the fact that every picture on the list

will be backed by the "direct to the
public" advertising campaign launched in

hundreds of newspapers December 1.

Whatever advertising the exhibitor may
do on his own account will be supple-
mented by the country-wide cam-
paign being conducted by Goldwyn, in
which every advertisement is directly
tied up with the theatre showing the pic-
ture.

As a follow-up for the successful
"Jinx." another Mabel Xormand produc-
tion, was -elected as the opening release
on the new schedule. It is "Pinto." a
story written and directed by Victor
Schertzinger. presenting the Goldwyn
comedienne in the character of a Western
cow-girl. This picture should be of
particular interest to Miss Xormand's
host of admirers, who for the first time
will see their favorite in a rol; x>i this

type.

.
"Toby's Bow" is a Tom Moore picture,

adapted "from the stage play bv John
Taintor Foote. and directed by Harry
Beaumont. It presents a swift-moving,
interesting story that advances to an un-
expected climax. Scenes alternate be-
tween the charming atmosphere of an
aristocratic Southern home and the Bo-
hemian quarter of Xew York. In the cast
supporting Mr. Moore. Doris Pawn oc-
cupies the place of first prominence.
Others include Arthur Housman. Macoy
Harlam. Ruby LaFayette. Augustus Phil-
lips and Colin Kenny.

. Another Rex Beach Film
With "The Girl From Outside" still at

the height of its popularity. Goldwyn
will release another Rex Beach picture.
"The Silver Horde." Mr. Bearh gave the
Goldwyn producing forces his j.ctive co-
operation in the making of this photo-
play, for which the players v.sited far-
away points in the state of Washington

never before used as a photo-play back-
ground.

In novel form, "The Cup of Fury" has
been accorded a place among the fii:est

of Rupert Hughes's works. It is dra-
matic, replete with action and altogether
makes a fitting subject for the introduc-
tion of Mr. Hughes as one of Goldwyn's
Eminent Authors. Profiting by a wide
circulation in book form. "The Cup of
Fury" is still fresh in the minds of thou-
sands of readers, who will be anxious to
see the pictorial adaptation as presented
by Helene Chadwick. Rockliffe Felk ws.
Sydney Ainsworth. Florence Deshon and
other players of equal reputation. T.
Hayes Hunter directed the production.
The fifth picture on the new schedule

is the Madge Kennedy starring vehicle.
"The Blooming Angel." a screen version
of a Saturday Evening Post story se-
lected because of its peculiar su::ability

to the Goldwyn star. Then comes
"Duds." now being completed by Tom
Moore, under the direction of Tom Mills,

at the Culver City studios. This also is

a Saturday Evening Post story, replete
with adventure and romantic incident.
It is the first picture directed by Mr.
Mills for the Goldwyn Comnany.

Jack Pickford Starred
"The Little Shepherd of Kingdom

Come," from the novel of the same name
by John Fox. Jr., marks Jack Pickford's
debut as a Goldwyn star. Pickford is

seen as Chad, one of the most famous of

the novelist's character creations, and in

the large supporting company under the
direction of Wallace Worsley are found
such players as Clara Horton. Pauline
Starke. R. D. McLean. Edythe Chapman
and maHy others.
Concluding the series of eight produc-

"So This is America"
Series is Completed

Having completed all twelve subjects
in the series of "So This Is America!"
Comedy Travels for the Educational
Department of Famous Players-Lasky
Corporation, Arvid E. Gillstrom, the di-

rector and Jack Gardner, who is feat-
ured in the pictures, returned this week
to Xew York City. The first of the
series, the sub-titles of which were
written by Ring W. Lardner. the famous
humorist, probably will be issued next
month. The rest will be published on
a basis of one a month.
The pictures, which are one reel in

length, show the adventures of a young
man in various parts of the country,
and have the combined advantage of be-
ing educational as well as decidedly en-
tertaining. They show the wonder spots
of America in a way in which these
views have never before been put on
the screen and the fact that the titles

were written by Lardner, whose writ-
ings in the Saturday Evening Post and
other national magazines have given him
a nation-wide reputation, makes the
subjects unusually distinctive among
short films, it is stated by Famous
Plavers-Laskv.

Repeats New Reel
S. L. Rothapfel. managing director of

the California Theatre. Los Angeles, is

reported by Universal officials to have
held over for a second week Interna-
tional Xews Reel Xo. 46. in which was
shown the sinking of Allied vessels by
German submarines.

ACTORS VS. ARTIST'S DRAWING

Hi < LUKF

Behind the Door

Scene from the Thos. H. Ince production. "Behind the Door." starring Hobart
Bosworth. and Right—a reproduction of W. H. D. Koemer's painting used to

illustrate the Gouverneur Morris story in McClure's Magazine.

77



EXHIBITORS HERALD

t /NICHOLAS POWER COMPANY
i NCOCPORAT EL DEDWARD E1ARL President

Ninety Gold St NewYork.N Y



EXHIBITORS HERALD

"What the Picture Did For Me
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to this department.

It ia a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the picture

did for the other fellow, thereby getting the only positive guide to box office values. Address. "What The
Picture Did For Me", EXHIBITORS HERALD, 417 S. Dearborn St.. Chicago

American
The Hellion, with Margarita Fisher.

—A pleasing picture.—Fred Cosman,
Electric theatre, St. Joseph, Mo.

Brass Buttons, with William Russell.

—Russell is a favorite with my people.

His plays are all good. Book them.

—

Albert Waner, Acme theatre, Aransas
Pass, Texas.—Small town partonage.

The Hellion, with Margarita Fisher.

—Only a fair program picture.—H. G.
Stettmund, Jr., Odeon theatre, Chandler,
Okla.—General patronage.

Artcraft

Don't Change Your Husband, a De-
Mille production.—An excellent picture

that will please. Do extra advertising.

It will pay you.—H. G. Stettmund, Jr.,

Odeon theatre. Chandler, Okla.—General
patronage.

A Knickerbocker Buckaroo, with Doug-
las Fairbanks.—Our patrons liked it.

As good as any of the last ones that he
made with Artcraft. Plenty of action
and good subtitles.— P. K. Anton, Royal
theatre, Newcastle, Ind.—General pa-
tronage.

The Romance of Happy Valley, a D.
W. Griffith production.—Patrons do not
care for such productions.—W. M. Roob,
Grand theatre, Port Washington, Wis.

—

Xeighborhood patronage.

Breed of Men, with Wm. S. Hart.

—

Good Western picture to good business.
— Pfeiffer Bros., Opera House, Kenton,
Ohio.—General patronage.

The Money Corrall, with Wm. S.

Hart.—This is the kind of a Hart picture
the fans want to see. Big business to

a fine picture.—E. L. Franck, Oasis
theatre, Ajo, Ariz.—Neighborhood pa-
tronage.

Mr. Fixit, with Douglas Fairbanks.

—

This is the first Fairbanks Artcraft pic-

ture I have used and think it is better
than the best of his old Triangle produc-
tions. Drew a big house and made a big
hit with everyone.—Harold Daspit.
Atherton theatre, Kentwood, La.—Mixed
patronage.

A Society Exile, with Elsie Ferguson.
—People walked out in disgust. I hate
to tell what the box office showed.—Will
F. Krahn, Lorin theatre, Berkeley, Cal.
—Xeighborhood patronage.

The Little American, with Mary Pick-
ford.—Best picture I ever played.—Ben.
Brink, Opera House, West Point, Ia.

—

Xeighborhood patronage.

First National
Auction of Souls, with Aurora Mar-

diganian.—This picture is a 100% offer-
ing if correctly exploited and presented.

We put over Sunday showing and got
the church people. The picture is sad
but your better class will come to you
with tears in their eyes and say,
' Wonderful."—T. C. Shipley, Essaness
theatre, Rushville, Neb.—Small town pa-

tronage.

Burglar by Proxy, with Jack Pickford.

—Good comedy-drama which was well
received.—Custer Carland, Victoria the-

atre, Frankfort, Mich.

Tarzan of the Apes, with Elmo Lin-
coln.—A 100% picture in every way.
Hook it. You can't loose.—F. D. John-
son, Opera House, Woodland, Me.

—

Xeighborhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—A real picture. Show it two
nights; no matter if you are in a small
town it will get the money.—C. T. Met-
calf. Opera House, Greenfield. 111.

—

General patronage.

Human Desire, with Anita Stewart.

—

Pleasing picture. Our patrons like the
star. Good business.—Geo. Eddy, Elite

theatre, Otsego, Mich.—Neighborhood
patronage.

Burglar By Proxy, with Jack Pickford.

—Our patrons liked this better than his

first picture with First National. It is

a good comedy-drama that should please
all classes.—P. K. Anton, Royal theatre,

X'ewcastle, Ind.—General patronage.

The Hoodlum, with Mary Pickford.

—

Very good picture. Business consider-

ETHEL CLAYTOX
The Paramount-Artcraft star of "More

Deadly Than the Male."

able less than Daddy Long Legs, due to

Stormy weather.—W. M. Roob, Grand
theatre, Port Washington, Wis.—Neigh-
borhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Showed two nights with very
good houses both nights in spite of
heavy snow and weather six degrees be-

low zero.—R. F. Patterson, Sun theatre.
Ansley, Neb.—Neighborhood patronage

A Midnight Romance, with Anita
Stewart.—Drew big business with roads
and weather bad. Some like it as well
as Virtuous Wives. Everyone well
pleased.—John H. Wade, Wonderland
theatre, Madrid. N. Y.—Small town pa-
tronage.

Tarzan of the Apes, with Elmo Lin-
coln.—Good picture. Star draws here.

Business good.— F. F. Jones, Pastime
theatre, Woodston,» Kans.—Neighbor-
hood patronage.

Auction of Souls, with Aurora Mar-
diganian.—Played two days to capacity
business.—E. N. Collins, Liberty theatre.
Electra, Tex.—Small town patronage.

Choosing a Wife, with a special cast.
— English productions not in a class
with American made.—S. A. Hayman.
Lyda theatre, Grand Island. Neb.

—

Downtown patronage.

The Romance of Tarzan, with Elmo
Lincoln.—An excellent picture and
pleased all. Drew well on a bad night.

—H. H. Billings, Pleasant Hour theatre.
Pine Island, Minn.—Neighborhood pa-
tronage.

Back to God's Country, with Nell
Shipman.—Just a good average picture.

Did not draw for me. I ran it two day>.

—J. M. Bailey, Gem theatre. Waverly.
Kans.—Neighborhood patronage.

Virtuous Wives, with Anita Stewart.
— Picture gave general satisfaction. It

was a general opinion that part of the
picture was cut out. Played to poor
business very cold night. Had we been
permitted to hold it over second day
would have made some money. Small
town exhibitors take a big chance on a

one-day proposition this 'time of the
year.—Brockhouse & Weeks, Electric-

theatre, Arenzville. 111.—Rural patronage.

The Mind the Paint Girl, with Anita
Stewart.—Rather poor. Liked by very
few. Theme of story has been worked
to death.—Fred Cosman, Electric the-

atre, St. Joseph, Mo.
The Return of Tarzan, with Elmo Lin-

coln.—Popularity of Tarzan of the Apes
assured us of big business on the sequel
to the first Tarzan picture. Not quite
so well received as Tarzan of the Apes
but never-the-less great business getter.

—Custer Carland. Victoria theatre.
Frankfort, Mich.—Small town patronage.
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Her Kingdom of Dreams, with Anita

Stewart.—Had to call out police to
handle crowds. The wonderful all-star

cast will make it draw anywhere, aside
from its pleasing story.—J. Real Neth,
Ada Meade theatre, Lexington, Ky.

—

Transient patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Good picture to poor business.
This zero weather sure puts a hole in

our coal pile as well as the box office.

—

\V. M. Roob, Grand theatre, Port Wash-
ington, Wis.—Neighborhood patronage.

The Price of Innocence, with Stella
Talbot.— Rather good but star too old.

—S. A. Haman, Lyda theatre, Grand
Island, Net).—Downtown patronage.

A Temperamental Wife, with Constance
Talmadge.—Best Constance Talmadge
picture ever shown in Danville. A real
delight. Give us more like it.—J. B.
Stout, Stout's theatre, Danville. Ky.

—

College town patronage.

The Panther Woman, with Olga Pe-
trova.—My patrons do not like the
gloomy class of pictures Petrova ap-
pears in and do not care for the star.

—Custer Carland. Victoria theatre,
Frankfort, Mich.

The Hoodlum, with Mary Pickford —
Fair business. Not as good as Daddy
Long Legs.—E. N. Collins, Liberty
theatre, Electra, Tex.—Small town pa-
tronage.

Daddy Long Legs, with Mary Pick-
ford.—We did a record business with it.

Mary is at her best in this picture.

—

Herbert Nadcl, Hilltop theatre, Louis-
ville, Ky.—Neighborhood patronage.

F\dx

Wings of the Morning, with William
Farnum.—Can look everybody in the
face with satisfaction.—S. A. Hayman,
Lyda theatre. Grand Island, Neb.

—

Downtown patronage.

Kathleen Mavourneen, with Theda
Bara.—A beautiful, touching story, well
acted. House crowded and everybody
satisfied. Just a little different than the
usual Theda Bara pictures.—Frank J.
Saum, Hudson theatre, St. Louis, Mo.
—Neighborhood patronage.

Ace High, with Tom Mix.—A fine

picture of the Northwest. Mix always
gets a good house for me. He ha? Harry
Carey and Hart beat.—H. Woodruff,
Palace theatre, Willow City, N. D.

—

General patronage.

The Lost Princess, with Albert Ray
and Elinor Fair.—Sent our patrons away
satisfied. A good program picture.—D.
J. Kulaszewicz, Rex theatre, Bessemer,
Mich.— Neighborhood patronage.

The Jungle Trail, with Win, Farnum.
— If they make many more like this,

star will cease to be a drawing card.

—

H. E. Malaby, Pickwick theatre, San
Diego, Cal.—General patronage.

CHECKERS, with a special cast.
Good business for two days. Fox
has turned out some exceptionally
good specials. Checkers is one of
them. Greatly enjoyed by rural
patrons. One farmer had a colt
Dorn the day following the showing
and named it Checkers. A. L. Orr
& Son, Dwight Opera House,
Dwight, 111. General patronage.

Tell It to the Marines, with Jane and
Katherine Lee.—Does not do justice to
the Lee kids, as it starts with pep and
ends lame. Don't be afraid to book Jane
and Katherine Lee though, as they win
the hearts of patrons.—H. C. Wood,
Town Hall theatre, Newtown, Ind.

—

Neighborhood patronage.

Snares of Paris, w i t h Macllainc

Traverse.—Good production and star is

at her best. Well liked by all.— H. W.
Kerr. Kerr's Opera House. Little Sioux.
Iowa.—Country patronage.

The Blindness of Divorce, with a spe-
cial cast.—An excellent picture.—C. C.
Teas, Crystal theatre, Watertown, Minn.—Neighborhood patronage.

The Winning Stroke, with George
Walsh.—Fine. S. R. O.—S. A. Hayman,
Lyda theatre. Grand Island, Neb.

—

Downtown patronage.

Tell It to the Marines, with Lee
Kids.—Poor. Might be used for chil-
dren's matinee. People left before show
was over.—Chas. R. Rhoda, Palace
theatre, Royalton. Minn.—Small town
patronage.

The Winning Stroke, with George
Walsh. Good. The boat race had the
kids in the house yelling at the top of
their voices.—Walsh very popular.—C.
F. Hancock, Lyric theatre, Stuart, Fla.—Small town patronage.

Vagabond Luck, with Albert Ray and
Elinor Fair.— Fine picture. Stars com-
ing right along. Good business.—Jos. C.
Staak, Royal theatre, Carroll, la.—Gen-
eral patronage.

The Snares of Paris, with Madlaine
Traverse.—Poorest Tuesday business in
months. Patrons did not like subject.
Star not popular.—D. Ford Henry, Jr.,
New theatre. East Palestine, O.—Small
town patronage.

Pitfalls of a Big City, with Gladys
Hrockwell.—A poor vehicle for this star
and will hurt her reputation.—Harold
Daspit, Atherton theatre, Kentwood,
La.—Mixed patronage.

The Coming of the Law, with Tom
Mix.—Here is another good picture.
Tom Mix the star. Our patrons all like
him and he gets the crowd for us.— Phil-
brick & Knoblanch, Rex theatre, Allen,
Neb.—Neighborhood patronage.

The Coming of the Law, with Tom
Mix.—This star never failed to please
yet. This picture is fine. Business good.—A. J. Love, Opera House, Roanoke,
III.—Small town patronage.

Wolves of the Night, with Wm.
Farnum.—Wm. Farnum can always be
depended upon to satisfy but this pic-
ture pleased patrons more than the usual
run of this star's pictures. You can-
not go wrong on this one. It will please
all classes.—J. H. Vaughan. New Or-
phcum theatre, Maquoketa, la.—Critical
patronage.

Cheating Herself, with Peggy Hyland.— Excellent. This picture bound tot

please any audience.—C. F. Hancock,
Lyric theatre, Stuart, Fla.—Small town
patronage.

Cowardice Court, with Peggy Hyland.
—Just an average program picture
that will mildly please.—Harold Daspit,
Atherton theatre, Kentwood, La.

—

Mixed patronage.

The Girl With No Regrets, with Peggy
Hyland.—Good picture.—H. C. Wood,
Town Hall theatre, Newtown, Ind.

—

Neighborhood patronage.

Ace High, with Tom Mix—The best
Mix we ever saw. Everybody should
run it. The scenery is great in this pic-
ture.—Philbrick & Knoblanch, Rex the-
atre, Allen, Neb.—Neighborhood pa-
tronage.

La Belle Russe, with Theda Bara.—
Star plays double role with clever
photography and acting. Good picture.
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Nazimova's latest production for Metro is said to be more elaborate in many respects
than any of her former vehicles

Good crowd.—Frank J. Saum. Hudson
theatre, St. Louis, Mo.—Neighborhood
patronage.

Words and Music By, with Ray and
Fair.—It has no plot worth mention-
ing. Could have been made in one reel.

—C. F. Hancock, Lyric theatre, Stuart.

Fla.—Small town patronage.

The Broken Law, with Wm. Farnum.
—This picture sure is a good one. The
story is great. Pleased all who saw it.

Book it.—Philbrick & Knoblanch, Rex
theatre, Allen, Neb.—Neighborhood pa-
tronage.

Gambling in Souls, with Madlame
Traverse.—Just an average program
picture that will give fair satisfaction.

—

Harold Daspit, Atherton theatre, Kent-
wood, La.—Mixed patronage.

Riders of the Purple Sage, with
William Farnum.—Some picture. S. R.
O.—J. W. May, Grand theatre, Shawnee-
town, 111.—Neighborhood patronage.

Goldwyn
Lord and Lady Algy, with Tom

Moore.—Very fine. Tom Moore be-
coming very popular and goes better
with each picture.—C. A. Miller, Idle-
hour theatre. Alma, Mich.—Neighbor-
hood patronage.

When Doctors Disagree, with Mabel
Normand.—Might please the children.

—

B. A. Belt, Bennington theatre, Ben-
nington, Kans.—Neighborhood patron-
age.

The Girl From Outside, with a special
cast.—Fine production. Good business.
—Pfeiffer Bros., Opera House, Kenton,
Ohio.—General patronage.

Jinx, with Mabel Normand.—Good
picture. Satisfied our patrons. Sent the
kids home shouting its praises.—D. J.
Kulaszewicz. Rex theatre. Bessemer,
Mich.—Neighborhood patronage.

Back to the Woods, with Mabel
Normand.—She is good. Have played
Mickey and this went over as good.
Goldwyn pictures are all right.—Dad-
man & Haynard, Town Hall, Harvard.
Mass.—Small town patronage.

High Pockets, with Louis Bennison.—Have not had any good remarks on
Bennison. People don't care for him.
Too slow.—K. J. Aglow, Strand theatre,
Whitewater, Wis.—General patronage.

Bonds of Love, with Pauline Frederick.
—One of the best produced by this
star in a long time. Especially liked
by the ladies.—H. G. Ramsey, Royal
theatre. El Dorado, Kans.—General pat-
ronage.

. Jinx, with Mabel Normand.—Not as
good as I expected. Not as much
comedy. But seemed to satisfy.—C. A.
Miller. Idlehour theatre, Alma, Mich.

—

Neighborhood patronage.

Fighting Odds, with Maxine Elliot.

—

Book it. Star is great.—Dadman &
Haynard. Town Hall, Harvard, Mass.

—

Small town patronage.

Nearly Married, with Madge Kennedy.—Fair picture to poor business. Not as
good as Baby Mine.—Peters & Johnson.
Liberty theatre. Milligan, Nebr.—Small
town patronage.

The Woman on the Index, with
Pauline Frederick.—Good program pic-
ture. Our patrons like Pauline Fred-
erick.—C. T. Metcalf. Opera House.
Greenfield, 111.—General patronage.

The Glorious Adventure, w-ith Mae
Marsh.—Plot good. Pleased all. Mae
Marsh is well liked here.—Jno. I.

Saunders. Cheney theatre. Cheney,
Kans.—Neighborhood patronage.

The Crimson Gardenia, with Owen
Moore.—Picture fine. Owen draws well
for me.—S. D. Leahy, Lyric theatre.
Harbor Springs, Mich.—Neighborhood
patronage.

Day Dreams, with Madge Kennedy.

—

I did not see anything to it and had
several complaints.—Grand theatre,

Breese, 111.—Neighborhood patronage.

Hallmark
When My Ship Comes In, with Jane

Grey.—Better than many of the big at-

tractions.—J. H. Henry, Empire thea-
tre. Winchester, Va.

Wit Wins, with Florence Billings.—

A

very clever picture. Good enough for
any house.—E. N. Brown, Stocking the-

atre. Grand Rapids, Mich.—Neighbor-
hood patronage.

When My Ship Comes In, with Jane
Grey.—Beautiful picture that drew un-
usual Saturday business.—J. B. Stine,

Gem theatre. Clinton, Ind.—Mining
town patronage.

Suspense, with Mollie King.—Star is

liked. Drew well. Picture satisfied.—J.

H. Her.rv, Empire theatre. Winchester.
Va.

Metro
Satan Junior, with Viola Dana.—Fine

picture. Lots of pep.—F. D. Johnson.
Opera' House, Woodland. Me.—Neigh-
borhood patronage.

The Brat, with Nazimova.—Star well

liked. Her best picture. Business good.

—Jean Dagle. Liberty theatre. Murphys-
boro. 111.—Neighborhood patronage.

Peggy Does Her Darndest, with May
Allison.—Dandy comedy. Nearly every-

one liked it.—L. M. Kuhns. Gibson the-

atre, Gibson, N. M.—Mining camp pat-

rontage.

The Lion's Den, with Bert Lytell.

—

Excellent picture. Star very popular
here. Good moral production. Will
please all classes.—Geo. Eddy, Elite

theatre. Otsego. Mich.—Neighborhood
patronage.

Easy to Make Money, with Bert Ly-
tell.—This was our feature. Also ran
some one-reel subjects. Patrons said it

was the best program we have had for
a long time.—H. G. Stettmund, Jr..

Odeon theatre, Chandler, Okla.—Gen-
eral patronage.

Please Get Married, with Viola Dana.
—Class B picture.—P. D. Alleman.
Strand theatre. Clinton, la.—Neighbor-
hood patronage.

Almost Married, with May Allison.

—

Extra good. One of the best of the
season's run.—J. M. Bailey. Gem thea-
tre, Waverly, Kans.—Neighborhood pat-
ronage.

Unexpected Places, with Bert Lytell
—Watch this star. He will soon be
among the top notchers. A very good
comedy-drama.—Harold Daspit. Ather-
ton theatre. Kentwood, La.—Mixed
patronage.

The Fourflusher, with Hale Hamilton.
—Good. Lots of action. Light comedy
stuff.—Will F. Krahn. Lorin theatre.

Berkeley. Cal.—Neighborhood patron-
age.

False Evidence, with Viola Dana.

—

Pleased.—Raymond Piper. Piper's
Opera House. Virginia City, Nev.—Gen-
eral patronage.

Boston Blackie's Little Pal, with Bert
Lytell.—Good picture.—L. M. Kuhns.
Gibson theatre. Gibson. N. M.—Mining
camp patronage.

The Great Romance, with Harold
Lockwood.—Excellent picture. It is a

great pity this star died so young, for

he was going straight to the top.—Har-
old Daspit. Atherton theatre. Kentwood.
La.—Mixed patronage.

A Man of Honor, with Harold Lock-
wood.—Fair picture. Not as good as

some of our regular programs.—Berg-
gren & Taddiken. Elite theatre. Mor-
ganville. Kans.—Neighborhood patron-
age.
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Lombardi, Ltd., with Bert Lytcll.

—

Class B picture.—P. D. Alleman, Strand
theatre. Clinton. Ia.—Neighborhood pat-
ronage.

The Lion's Den, with Bert Lytell.

—

Best picture I've run in a long time.
Seems to suit everyone—that's what we
want.—Will F. Krahn, Lorin theatre,
Berkeley, Cal.—Neighborhood patron-
age.

The Demon, with Edith Storey.—An
exceptionally good comedy-drama with
charm of novelty to add to its other
good points. You can guarantee this to
please the most blase.—Harold Daspit,
Atherton theatre, Kentwood, La.

—

Mixed patronage.

The Brat, with Nazimova.—Nazi-
mova's best. Pleased everyone.—L. M.
Kuhns, Gibson theatre, Gibson, N. M.

—

Mining camp patronage.

In His Brother's Place, with Halt-
Hamilton.—A good comedy-drama.
That's all.—E. N. Brown, Stocking thea-
tre, Grand Rapids, Mich.—Neighborhood
patronage.

Eye For Eye, with Nazimova.—Differ-
ent. Patrons well pleased.—Berggren &
Taddiken, Elite theatre, Morganville,
Kans.—Neighborhood patronage.

The Brat, with Nazimova.—Goad pic-

ture. Pleased our patrons but we lost

money. Nazimova does not draw in our
town.—D. J. Kulaszewicz, Rex theatre,
Bessemer. Mich.—Neighborhood patron-
age.

Boston Blackie's Little Pal, with Bert
Lytell.—If this does not please them
and keep them laughing, nothing will.

—

Harold Daspit, Atherton theatre, Kent-
wood, La.—Mixed patronage.

Paramount
The Market of Souls, with Dorothy

Dalton.—Very, very good. Best picture
Dalton ever made with possible excep-
tion of Flame of the Yukon. Will ap-
peal strongly to all classes.—C. A. Mil-
ler, Idlehour theatre, Alma, Mich.

—

Neighborhood patronage.

Battling Jane, with Dorothy Gish.

—

Good business. Star draws well for us.

—Peters & Johnson, Liberty theatre,

Milligan, Nebr.—Small town patronage.

The Valley of the Giants, with Wal-
lace Reid.—Drew well with the Amer-
ican trade. The verdict was "fine pic-

ture."—E. L. Franck, Oasis theatre, Ajo,
Ariz.—Neighborhood patronage.

The Firing Line, with Irene Castle.

—

Star not known. Title misleading. Busi-
ness only fair.—Jean Dagle, Liberty
theatre, Murphysboro, 111.—Neighbor-
hood patronage.

The Miracle Man, with a special cast.

—Played three days to capacity busi-

ness. Best picture I ever ran.—T. B. No-
ble, Jr., Empress theatre, Wichita Falls.

Tex.—Downtown patronage.

False Faces, with Henry Walthall.

—

Here's one that kept them glued to the

seats. They are still talking about it.

Can't we get more like it?—W. M. Roob,
Grand theatre, Port Washington, Wis.
—Neighborhood patronage.

The Miracle Man, with a special cast.

—Extra strong, suit everybody. Played
three days at advanced price.— L. G.
Humphrey, Glory B theatre, Miami,
Okla.—Neighborhood patronage.

Nugget Nell, with Dorothy Gish.

—

One of the poorest pictures we ever
ran. Nothing to it.—F. D. Johnson,
Opera House, Woodland, Nebr.—Neigh-
borhood patronage.

Less Than Kin, with Wallace Reid.

—

Extra good. Reid always pleases.—Chas.
R. Rhoda, Palace theatre, Royalton,
Minn.—Small town patronage.

The Witness for the Defense, with
Elsie Ferguson.—Drew very well con-
sidering that the majority of my patrons
are not attracted by this type of picture.

Just a little too much sob stuff to make
it a success.—E. L. Franck, Oasis thea-
tre, Ajo, Ariz.—Neighborhood patron-
age.

White Heather, with a special cast.

—

Did not draw and pleased no more than
an average picture.—K. J. Aglow, Strand
theatre, Whitewater, Wis.—General pat-
ronage.

Peppy Polly, with Dorothy Gish.

—

Proved a pleasing little program feature.
—Bert Norton, Kozy theatre, Eureka,
III.—Neighborhood patronage.

The Dark Star, with Marion Davies.

—

Good melodrama. Did not get over good
with my audience. Average business.

—

Will F. Krahn, Lorin theatre, Berkeley,
Cal.—Neighborhood patronage.

Hayfoot Strawfoot, with Charles Ray.
—A good Ray picture that pleased.—W.

:
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Play fair.

The man who wrote the 1

report that saved you 1

money on that picture you |

didn't play took ^me t°
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Write that report and mail

it. Do as much for him.

He needs your help as

much as you need his.

Mal^e yourself a link in ;

] an unbroken chain of
I boosters for better pic-

tures.

H. Mart, Strand theatre, Grinnell, Iowa.
—College town patronage.

The Squaw Man, a DcMille produc-
tion.—My people are getting so that
they turn out in force when a DeMille
production is billed. The highest praise
for this one.—E. L. Franck, Oasis thea--

tre, Ajo, Ariz.—Neighborhood patron-
age.

Bill Henry, with Chas. Ray.—Any-
body likes a rube. Book Ray. He makes
them all laugh. He is exceptionally good
in this one.—S. D. Leahy, Lyric theatre,

Harbor Springs, Mich.—Neighborhood
patronage.

Nugget Nell, with Dorothy Gish.

—

Poorest picture I have ever run. Stay
away from it.—Royal theatre, Milford.
Iowa.—General patronage.

Goodbye Bill, with Shirley Mason.

—

More recollections of by-gone days.
Our patrons simply will not accept war
time stuff.—T. C. Shipley, Essaness the-

atre, Rushville, Nebr.—Small town pat-

ronage.

The Marriage Ring, with Enid Ben-
nett.—Very pleasing picture. Did not
expect it judging from reports on it.

My audience took to it fine and were
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much pleased.—J. B. Endert, Endert
theatre, Crescent City, Calif.—General
patronage.

Little Women, with a special cast.

—

I do not think that this picture should
be classed as a special. Only gave fair

satisfaction to some.—Custer Carland,
Victoria theatre, Frankfort, Mich.

Sadie Love, with Billie Burke.—Poor-
est picture ever made.—L. G. Humphrey,
Glory B theatre, Miami, Okla.—Neigh-
borhood patronage.

Quicksand, with Dorothy Dalton.

—

Patrons pleased. First time star shown
here. Paramount service suits me.

—

Chas. R. Rhoda, Palace theatre, Royal-
ton, Minn.—Small town patronage.

The Valley of the Giants, with Wal-
lace Reid.—Great! Give us more like it.

We can then make some money. Story
good. Star great, photography excel-

lent.—Will F. Krahn, Lorin theatre.

Berkeley, Cal.—Neighborhood patron-
age.

Pathe
Dawn, with a special cast.—Beautiful

picture. Little drawn out.—Fred Cos-
man, Electric theatre, St. Joseph, Mo.

Her Man, with Elaine Hammerstein.
—Good picture. Everybody pleased,

used it as a Sunday night feature. Full

house, although weather was bad.—J.

P. Zinnence, Novelty theatre, Avoca,
Ia.—Small town patronage.

Oh, Boy, with June Caprice and
Creighton Hale.—This picture did very
well for me and my patrons commented
favorably upon it.—J. Q. Clemmer.
Clcmmcr theatre. Seattle, Wash.—Gen-
eral patronage.

The Sawdust Doll, with Baby Marie
Osborne.—A little old but it sure is a
very interesting picture. It more than
pleased here.—C. E. Waughop, Scenic

theatre, Detroit, Minn.—Neighborhood
patronage.

The Narrow Path, with Fannie Ward.
—Poor picture. Patrons remarked how
poor it was. Fair business.—Jos. C.

Staak, Royal theatre, Carroll, Ia.—Gen-
eral patronage.

The Moonshine Trail, with a special

cast.—Good Saturday or Sunday subject.

—Fred Cosman, Electric theatre, St.

Joseph, Mo.
The Ghost of the Ranch, with Bryant

Washburn.—A good drama: Pleased
nearly everybody.—Chas. Oliver, Ma-
jestic theatre, Green Forest, Ark.

—

Neighborhood patronage.

The Thirteenth Chair, with a special

cast.—Did better than the average
week's business and business has been
good,—J. Q. Clemmer, Clemmer theatre,

Seattle, Wash.—General patronage.

The Cry of the Weak, with Fanny
Ward.—A very good picture. One of

the best things Fanny Ward has done.

—

J. H. Vaughan, New Orpheum theatre.

Maquoketa, Ia.—Critical patronage.

Realart
The Mystery of the Yellow Room, an

Emille Chautard production.—Broke
records by $104.50. Also broke Sunday
attendance record.—Tom Moore, Rialto

theatre, Washington, D. C.

Anne of Green Gables, with Mary
Miles Minter.—A clean, high-class pro-

duction. Good for whole family. Wish
we could get more pictures like this.

—

Fred Cosman, Electric theatre, St. Jo-
seph, Mo.
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Anne of Green Gables, with Mary

Miles Minter.—Packed them in snow-
storm.—W. S. McLaren, Majestic thea-
tre, Jackson, Mich.—General patronage.

Erstwhile Susan, with Constance Bin-
ney.—Season's record business in num-
ber of admissions and boxoffice receipts.

Binney a sensation. Her future assured.
—Glenn Condon, Amjestic theatre,

Tulsa. Okla.

Erstwhile Susan, with Constance Bin-

ney.—Constance Binney received with
enthusiasm. Given the proper vehicles
we predict a brilliant screen career for

Constance Binney. She has all the at-

tributes necessary to screen success.

—

Max Stern. Majestic theatre, Columbus,
Ohio.

Erstwhile Susan, with Constance Bin-
ney.—This is another clean picture in

story and character. Will please any
class of audience.—Fred Cosman, Elec-
tric theatre, St. Joseph, Mo.—General
patronage.

Republic
The Battler, with Earl Metcalf.—Very

good. Everyone pleased. Wish they
made more of this kind of pictures.
Good business.—Thos. E. Walton, Na-
tional theatre, New Bedford, Mass.

—

Neighborhood patronage.

Home Wanted, with Madge Evans.

—

These pictures are good but don't seem
to get the crowd. This picture I think
is one of Madge Evans' best. Business
poor.—E. H. Winkler. Palace theatre.

St. John, Kans.—Small town patronage.

When Bearcat Went Dry, with a spe-
cial cast.—We advertised this picture
big but showed it on celebration of
Armistice day. Didn't go as good as it

would on another. Pleased patrons.

—

A. F. Brandreau. Glory theatre. Kansas
City, Mo.—Neighborhood patronage.

Forest Rivals, with Arthur Ashley
and Dorothy Green.—Very tame and

ARLIXE PRETTY
And Henry G. Sell in ".A Woman In Gray,"
*"e Serico Producing Corporation serial.

story hard to understand. Too many in
the cast. Location good but photog-
raph}- very poor in some of the best
scenes.—Thos. E. Walton, National the-
atre, New Bedford, Mass.

Robertson-Cole
What Every Woman Wants, with

Grace Darmond.—A fairly good picture
but not good enough to be classed as a
special.—Harold Daspit, Atherton thea-
tre, Kentwood, La.—Mixed patronage.

The Man Who Turned White, with H.
B. Warner.—Fell flat with this. No star
to draw. People did not care for a pic-
ture of this type. Ran this two davs.

—

Mrs. J. A. Dostal. Ideal theatre. Omaha.
Nebr.—Neighborhood patronage.

Modern Husbands, with Henry B.
Walthall.—Excellent. You can't go
wrong on this. One of the stai»'s best.—C. F. Hancock, Lyric theatre. Stuart.
Fla.—Small town patronage.

Better Times, with ZaSu Pitts.—This
is not a special. Does not appeal Its
clean and that is the one good point.

—

Harry Pace, Lyric theatre, Orange City.
Ia.—Critical patronage.

Whitewashed Walls, with Desmond.

—

One of the poorest pictures we have
used in months.—H. H. Billings, Plea-
sant Hour theatre, Pine Island. Minn.

—

Neighborhood patronage.

Hoop La, with Billie Rhodes.—An
excellent comedy-drama that will please
both young and old.—Harold Daspit.
Atherton theatre. Kentwood, La.—Mixed
patronage.

For a Woman's Honor, with H. B.W arner.—Satisfied a packed house.
Many favorable comments.—Knicker-
bocker theatre, Detroit, Mich.—Neigh-
borhood patronage.

Kitty Kelly, M. D., with Bessie Bar-
riscale.—Good picture to bad business in
zero weather.—W. M. Roob. Grand the-
atre, Port Washington, Wis.—Neighbor-
hood patronage.

The Dragon Painter, with Hayakawa.—Beautiful picture. Excellent photog-
raphy, fair business.—Jos. C. Staak.
Royal theatre, Carroll, Ia.—General pat-
ronage.

Just Squaw, with Beatrice Michlena.—Star nothing to rave over but picture
pleased my people.—C. F. Hancock.
Lyric theatre, Stuart, Fla.—Small town
patronage.

A Man's Country, with Alma Rubens.
Good Western. Well pleased. Business
only fair. Advertise big fight.—Wm.
Thacher. Royal theatre, Salina, Kans.

—

Neighborhood patronage.

For a Woman's Honor, with H. B.
Warner.—Had more kicks on this one
than any I ever had. Pictures with for-
eign atmosphere do not go well. Don-
ald W. Knapp. Strand theatre, San
Bernardino, Cal.—Downtown patronage.

The Man Beneath, with Sessue Haya-
kawa.—Fair business. This star usually
sacrifices something, which Americans
can't see.—W. M. Roob. Grand theatre.
Port Washington. Wis.—Neighborhood
patronage.

Hoops of Steel, with Henry B.
Wathall.—Drew big. Star goes big for
me. This was a fine picture.—J. A.
Crouse. Ideal theatre. Iowa Park, Tex.
—Small town patronage.

Bonds of Honor, with Sessue Haya-
kawa.—Hayakawa always good. He dou-
dles in this and it is some picture.

—

C. T. Metcalf. Opera House. Greenfield.
III.—General patronage.

BILLIE BURKE
In a H-cnf from the Paraxnount-Artcraft

picture, "Wanted, a Hunband."

The Mints of Hell, with Wm. Des-
mond.—A right good program picture.
It's a picture of the frozen North. All
snow.—J. J. Kudlacek. Swan theatre.
Swanton, Nebr.—Neighborhood patron-
age.

Select
Experimental Marriage, with Con-

stance Talmadge.—Very good. For
happy-go-lucky pictures Conny sure
puts them out.—W. M. Roob, Grand
theatre. Port Washington, Wis.—Neigh-
borhood patronage.

Marie, Ltd., with Alice Brady.—

A

splendid picture. Pleased all.—Jno. I.

Saunders, Cheney theatre. Cheney,
Kans.—Neighborhood patronage.

A Regular Girl, with Elsie Janis.

—

Did big business in face of stormy day.
Good program picture.—E. G. Wright.
Pictorium theatre, Vernon. Tex.—Small
town patronage.

His Bridal Night, with Alice Brady.—
Our patrons thought this very good, as
most all Select pictures are. Business
very good.—Pfeiffer Bros.. Opera
House. Kenton, Ohio.—General patron-
age.

The Probation Wife, with Norma Tal-
madge.—Very good to good business.

Norma's pictures alwavs dependable.

—

W. M. Roob. Grand theatre. Port Wash-
ington, Wis.—Neighborhood patronage.

The Burden of Proof, with Marion
Davies.—This is a fine one. Should
please any audience.—Jno. I. Saunders,
Cheney theatre, Cheney, Kans.—Neigh-
borhood patronage.

The Spite Bride, with Olive Thomas.
—Good, but nothing extra. Not as good
a- Up Stairs and Down.—Fred Cosman,
Electric theatre. St. Joseph, Mo.
Goodnight, Paul, with Constance Tal-

i.iadge.—Fine comedy-drama. Com-
ments good. Business good.—J. L. Mey-
ers, Liberty theatre. Ivesdale. 111.

—

Small town patronage.

A Pair of Silk Stockings, with Con-
stance Talmadge.—A little above her
average. You know what that means.

—
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Raymond Piper, Piper's Opera House,
Virginia City, Nev.—General patronage.

Children of Banishment, with Mitchell
Lewis.—Showed this to poor business.
Lewis is no puller for us.—McClure &
Faulkner, Comique theatre, Jamesport,
Mo.—Neighborhood patronage.

The Better Wife, with Clara Kimball
Young.—Fine. Drew better than star

usually does.—J. H. Henry, Empire the-

atre, Winchester, Va.

Marie, Ltd., with Alice Brady.—Good
picture but rural patrons do not appre-
ciate a picture of this kind.—J. J. Kud-
lacek, Swan theatre, Swanton, Nebr.

—

Neighborhood patronage.

Red Head, with Alice Brady.

—

Good picture with poor title. People
pleased.—W. M. Roob, Grand theatre.

Port Washington, Wis.—Neighborhood
patronage.

Children of Banishment, with Mitchell
Lewis.—Very good but not up with some
of his other pictures. Not the kind of
a picture for my house. Business only
fair.—Win. Thacher, Royal theatre, Sa-
lina, Kans.—Neighborhood patronage.

Sauce for the Goose, with Constance
Talmadge.—A neck and neck Constance
Talmadge average. All good.—Raymond
Piper, Piper's Opera House, Virginia
City, Nev.—General patronage.

Up Stairs and Down, with Olive
Thomas.—Delighted a large crowd.—J.

H. Henry, Empire theatre, Winchester,
Va.

A Lady's Name, with Constance Tal-
madge.—A dandy. People laughed
heartily.—K. J. Uglow, Strand theatre.
Whitewater, Wis.—General patronage.

The Better Wife, with Clara Kimball
Young.—A very good picture and
pleased a small audience very much.

—

John Hafncr, Princess theatre, Donora,
Pa.—Neighborhood patronage.

The Claw, with C. K. Young.—Good
average Young picture.—Raymond Pi-
per, Piper's Opera House, Virginia City,
Nev.—General patronage.

Midnight Patrol, with special cast.

—

Good Saturday or Sunday subject. Good
story well worked out. Pleased.—Fred
Cosman. Electric theatre, St. Joseph.
Mo.—General patronage.

Jacques of the Silver North, with
Mitchell Lewis.—Good picture. Drew
well. This star always good.—J. A. Holt.
Arcade theatre, Holtville, Calif.—Neigh-
borhood patronage.

Getting Mary Married, with Marion
Davies.—A high class comedy. The pho-
tography and direction are seldom
equalled.—Tcufel & Pfetcher, Isis thea-
tre, Roseville, 111.—General patronage.

The New Moon, with Norma Tal-
madge.—Did not draw as Norma Tal-
madge should.—J. H. Henry, Empire
theatre. Winchester, Va.

The World to Live In, with Alice
Brady.—Very ordinary, with fair enter-
tainment value. Title no good.—T. C.
Shipley, Essaness theatre, Rushville,
Nebr.—Small town patronage.

DeLuxe Annie, with Norma Tal-
madge.—If we could get pictures all as
good as this one we wouldn't have a
kick coming. It's fine.—J. L. Meyers.
Liberty theatre, Tvesdale. I'll.—Small
town patronage.

Triangle
Devil M'Care, with Crane Wilbur.

—

A good Western comedy drama.
Pleased a Saturday audience.—C. T.
Metcalf, Opera House, Greenfield, 111.

—

General patronage.

Hands Up, with Wilfred Lucas.—As
good as most any special. Not neces-
sary to buy the exchange to get a good
one from Triangle. Book it.—J. M.
Bailey, Gem theatre, Waverly, Kan.

—

Neighborhood patronage.

Jordan Is a Hard Road, with Dorothy
Gish.—Played capacity Sunday business
and pleased 160%. Another Triangle
reissue that's a winner from all angles.

—J. B. Stine, Gem theatre, Clinton, Ind.
—Mining town patronage.

Peggy, with Billie Burke.—Star well
liked here. Good house for bad
weather.—J. P. Zimmence, Novelty
theatre, Avoca. Ia.—Small town patron-
age.

GEORGE WALSH
with arm full of Mary Hall, ala lead-
lag Mimi.-iii, in the n<-« William Vax pro-
aaOtfOBi "Tin* Shark."

Irish Eyes, with Pauline Starke.—Ju'st

fair.—LoefFelholz Bros., Auditorium
theatre, Cuba City, Wis.—General pat-
ronage.

The Pretender, with Win. Desmond.
—An unusually good picture. One that
will please any crowd and at a price
that you can afford to use it. Book it.

Triangle always good.—J. M. Bailey.
Gem theatre. Waverly, Kans.—Neigh-
borhood patronage.

The Pinch Hitter, with Chas. Ray.—
100% entertainment. Consider it equal
to Ray's latest work and drew bigger
than when first published.—J. B. Stine.
Gem theatre, Clinton, Ind.—Mining
town patronage.

Cactus Crandall, with Roy Stewart.

—

One of the best Western pictures I ever
played. Better than lots of specials.

Triangle always gives you a square deal.

—J. M. Bailey, Gem theatre. Waverly.
Kans.—Neighborhood patronage.

United Artists
His Majesty, the American, with

Douglas Fairbanks.— If all United Ar-
tists productions are as good as this one
my hat is in the ring.—S. A. Hayman,
l.yda theatre, Grand Island, Nebr.

—

Downtown patronage.

His Majesty, the American, with
Douglas Fairbanks.—One of the best
pictures Douglas made. Audience well
pleased. Showed to advanced prices.

—

S. K. Leahy, Lyric theatre, Harbor
Springs, Mich.— Neighborhood patron-
age.

His Majesty, the American.— Played
to capacity business. Star gets the
money for me.—H. L. Bear, Dorothy
theatre, Henrietta. Tex.—Small town
patronage.

His Majesty, the American, with
Douglas Fairbanks.—Very good. Drew
big for this time of year.—Chas. R.
Khoda. Palace theatre, Royalton, Minn.
-—Small town patronage.

His Majesty, the American, with
Douglas Fairbanks.—A dandy good,
snappy picture. Full of pep and
pleased 100% of a large audience.
Everything in this one to make it enter-
taining. Full of thrills and mystery.

—

C. A. Spainhour, Auditorium theatre,
Greeiisburg, Kans.—Small town patron-
age.

His Majesty, the American, with
Douglas Fairbanks.—Class B picture.

—

P. D. Alleman, Strand theatre, Clinton,

Ia.—Neighborhood patronage.

United Picture Theatres
The Light of Western Stars, with

Dustin Farnum.—Splendid picture, pho-
tography fine. Did excellent business
on this,, everyone pleased witli this pro-
duction.—Geo. Eddy, Elite theatre,

Otsego, Mich.—Neighborhood patron-
age.

A Man's Fight, with Dustin Farnum.
—Played to capacity at advanced prices.

Farnum good card here and this is one
of his very best.—J. B. Stine. Gem thea-

tre, Clinton, Ind.—Mining town patron-
age.

Her Code of Honor, with Florence
Reed.—Not much to say about it.—S. D.
Leahy, Lyric theatre, Harbor Springs,
Mich.—Neighborhod patronage.

Universal
Paid in Advance, with Dorothy Phil-

lips.—Drew large house at advance in

admission. One of the best offerings

we have run this year. Many comments
and all 100%.—T. C. Shipley, Essaness
theatre, Rushville, Nebr.—Small town
patronage.

The Big Little Person, with Mae
Murray.—Positively the poorest picture

I ever ran. Has not a single redeeming
feature.—C. E. Waughop. Scenic thea-

tre, Detroit, Minn.—Neighborhood pat-

ronage.

Riders of Vengeance, with Harry
Carey.—Fine picture. Fair business.

Everybody likes Harry.—Wm. Thatcher,
Royal theatre, Salina, Kans.—Neighbor-
hood patronage.

The Brute Breaker, with Frank Mayo.
—Simply great. Good for extra time

and advanced prices. Many patrons

claimed be«t picture they ever saw. and

we show all the good ones.— C. A. Mil-

ler, Idlehour theatre. Alma. Mich.

—

Neighborhod patronage.
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The Right to Happiness, with Doro-

thy Phillips.—Fine production which
pleased most of them.—L. If. Kuhns.
Gibson theatre. Gibson. X*. M.—Mining
camp patronage.

A Fight for Love, with Harry Carey.
—Not up to the usual Carey standard.
—T. C. Shipley. Essaness theatre. Rush-
ville. Xebr.—Small town patronage.

A Fight for Love, with Harry Carey.
—This one was a knockout. Took them
just like Sherman took Richmond.

—

E. X. Brown. Stocking theatre. Grand
Rapids. Mich.—Xeighborhood patronage.

Th" Two Souled Woman, with Pri-

cilla Dean.—Good. My people like the

star's work. Photography good.— F. F.

Jones. Pastime theatre. Woodston.
Kans.—Xeighborhood patronage.

Riders of Vengeance, with Harry
Carey.—Good Western. Lots of action.

A good clean picture.—C. E. Waughop.
Scenic theatre. Detroit. Minn.—Xeigh-
borhod patronage.

Paid in Advance, with Dorothy Phil-

lips.—Played to big business two days

at advanced prices. One of the best of

Alaskan stories.—J. B. Stine. Gem thea-

tre. Clinton. Ind.—Mining town patron-

age.

The Brute Breaker, with Frank Mayo.
—Good picture. Will please all.—L. G.

Humphrey. Glory' B theatre. Miami.
Okla.—Xeighborhood patronage.
The Blinding Trad, with Monroe

Salifbury.—To much blind man. Act-
ing good.—K. J. Uglow. Strand theatre.

Whitewater. Wis.—General patronage.

The Right to Happiness, with Doro-
thy Phillips—Class '"A" picture.—P. D.

Alleman. Strand theatre. Clinton. Ia.

—

Xeighborhood patronage.

The Right to Happiness, with Doro-
thy Phillips.—Well liked by few who
saw it on Friday. Saturday the second
day run had the poorest business in

over two years.—D. Ford Henry. Jr..

Xew theatre. East Palestine. Ohio.

—

Small town patronage.

The Petal on the Current, with Mary
McLaren.—A good picture with a moral
but be careful, it Was never intended
for a church crowd.—Van Praag &
Meyn. Central Garden theatre. Kansas
City. Kans.—Xeighborhood patronage.

Lasca, with Edith Roberts.—This
went over very well. Received many
good comments.—D. J. Kulaszewicz. Rex
theatre. Bessemer. Mich.—Xeighbor-
hood patronage.

\ itagraph

The Vengeance of Durand, with Alice

Joyce.—Excellent drama which pleased

our patrons.—H. G. Stettmund. Jr..

Odeon. theatre. Chandler. Okla.—Gen-
eral patronage

The Vengeance of Durand, with Alice

Joyce.—Great. Let's have more like

this one. S. R. O. all day.—S. A. Hay-
man. Lyda theatre. Grand Island. Xebr.
—Downtown patronage.

The Winchester Woman, with Alice

Joyce.—A very pleasing picture in every
respect.—C. E. Waughop. Scenic thea-

tre. " Detroit. Minn.—Xeighborhood pat-

ronage.

The Girl at Bay, with Corinne Griffith.

—Good program picture. Business fair

on stormy night.—Thos. E. Walton. Xa-
tional theatre. Xew Bedford. Mass.

—

Xeighborhood patronage.

Baree. Son of Kazan, with Xell Ship-
man.—Title absolutely no good, but pic-

ture pleased a fair sized audience. To
the average person this title might
mean anything from a Hindu prince to

a magic phrase.—T. C. Shipley. Es-
saness theatre, Rushville, Xebr.—Small
town patronage.

The Gamblers, with Harry Morey.

—

Good picture well worth the price. Busi-
ness good.—Jean Dagle, Liberty thea-
tre, Murphysboro, 111.—Xeighborhood
patronage.

The Wolf, with Earle Williams-
Drew capacity and it is a pleasing pic-

ture.—H. J. Johnson. Majestic theatre.
Wichita Falls, Tex.—Downtown patron-
age.

Specials

Virtuous Men, (S-L Picture) with E.
K. Lincoln.—Very' good. Title wrong.
Can't go wrong in booking it. Only
had a fair business on it. Weather bad.
—Wm. Thatcher. Royal theatre. Salina.

Kans.—Xeighborhood patronage.

The She Wolf (Frohman) with Texas
Guinan.—A rapid fire, full of pep. Wes-
tern that pleased big crowds. Texas
makes a ten strike in this one.—J. B.

Stine. Gem theatre. Clinton. Ind.—Min-
ing town patronage.

The Unpardonable Sin, i Harry Gar-
son), with Blanche Sweet.—Broke all

records with this, even beating Mickey
and Daddy Long Legs. Play it. It is

fine.—Henry Pelteer, Shelby theatre.

Louisville. Ky.—Xeighborhood patron-
age.

Hearts of Men, (Hiram Abrams). with
George Beban.—Fine. Good business.
Second run. Showed it one day. Ad-
vanced prices.—Wm. Thatcher. Royal
theatre. Salina. Kans.—Xeighborhood
• .'

- • ...

The Hushed Hour. Harry .irson).
with Blanche Sweet.—A good picture to

follow The Unpardonable Sin on ac-

count of Blanche Sweet. Unusual story'

with a fine moral.—Henry Pelteer.

Shelby theatre, Louisville. Ky.—Xeigh-
borhood patronage.

Serials

Smashing Barriers, (Vitagraph). with
Wm. Duncan.—Going over fine. Sixth
episode. Interest gaining. Star well
liked here.—J. P. Zimmence. Novelty
theatre, Avoca, Ia.—Small town patron-
age.

The Lure of the Circus, (Universal*,
with Eddie Polo.—Xot very good. Had
to cancel it. Xothing to it.—H. Wood-
ruff. Palace theatre. Willow City, X.
Dak.—General patronage.

Smashing Barriers, (Vitagraph), with
Wm. Duncan.—Have run eight episodes
and gaining patronage each week. This
is pretty good word for a serial.—T. C.
Shipley. Essaness theatre. Rushville.
Xebr.—Small town patronage.
The Red Glove, (Universal), with

Marie Walcamp.—Good serial but pa-
trons are growing tired of continued
stories.—Geo. Eddy. Elite theatre. Ot-
sego. Mich.—Xeighborhood patronage.

The Midnight Man, (Universal), with

J. J. Corbett.—Here is truly a winner
serial. Classiest ever and "Gentleman
Jim" sure keeps them coming.—J. B.
Stine. Gem theatre. Clinton. Ind.—Min-
ing town patronage.

Smashing Barriers, i Vitagraph). with
Wm. Duncan.—On the eighth episode.
Holding up good. Capacity business.
—E. G. Wright. Pictorium theatre. Ver-
non. Tex.—Small town patronage.
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INTERESTING PANORAMA VIEW OF THE FOX STUDIOS AT HOLLYWOOL

The above photo shows the property rooms, stages and other buildings located between Sunset boulevard and Northwestern
avenue, Hollywood, Cal.
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PROSPERITY AND FREEDOM
Two Outstanding Thoughts for

Exhibitors, Distributors and
Producers for Nineteen-Twenty

By HIRAM ABRAMS*
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There are two outstanding thoughts that

impress me most for the coming year, for

exhibitors, distributors, and producers

:

prosperity and freedom.
Prosperity, because independent pro-

ducers will present many more bigger and
better productions.

Prosperity, because independent produc-
ers will market their product on an ab-

solute basis of merit, each picture individ-

ually and separately.

Prosperity, because no independent pro-

ducer will sell any of his product at any
price unless the exhibitor will be en-

abled to make a just and equitable profit.

Prosperity, because we are seeing the

passing of the old and intolerable condi-
tions that have been the millstone around
the exhibitors' neck.

Prosperity, because the traditions and
customs, the practices and methods with
which exhibitors have been shackled with,

have outlived their usefulness and are

about to be cast off.

Prosperity, because there will no longer

be room for the antiquated and obsolete

methods of distribution which have hin-

dered big stars giving the best in their

power.
Prosperity, because the industry will

hereafter be run on a basis that means ab-

solute and complete independence for the

exhibitor, the producer, the star, in fact

the whole industry.
* * *

Prosperity, because the sun has set on
the days of the program system, that relic

of filmdom's dark ages, and its modern
substitute, the star series.

Prosperity, because the exhibitor will no
longer be compelled to purchase and ex-
hibit the weaker productions so as to be
enabled to show the bigger and better

pictures.

Prosperity, because the exhibitors will

be enabled to run their own affairs in

their own way, free from any dictations

from those whose business should be to

serve them.
'General Manager. United Artists Corporation.
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I'ri.sperity, because of the large num-
ber of independent productions that will

be OH the market to enable the exhibitors

to give his clientele only the best at all

times.

Prosperity, because there are coming, in-

dependent productions of undreamed-of
magnitude, in which stars and director

have had opportunities to accomplish re-

sults, which, before their becoming inde-

pendent producers, they were unable to

present.

Prosperity, because the dawn of a new
era is at hand, which era radiates prosper-

ity, bespeaks prosperity, breathes prosper-

ity.
* * »

Freedom, because the exhibitor has had
enough of slavery.

Freedom, because the exhibitor has at

last realized that there is no reason for

him to be a slave to programs, star scries,

or any of the obsolete methods that have
been perpetrated upon him.

Freedom, because they have realized that

there is no reason for them to sell an In-

terest in their theatres to monopoly inter-

ests, while the best films in the market are

being made by independent producers.

Freedom, because the exhibitor has come
to the realization that he cannot be profited

an iota by signing long term and exclusive

contracts.

Freedom, because it is to the exhibitors'

advantage to run his own business in his

own way. free from the "Simon Legree"
methods of monopoly interests.

Freedom, because he has learned to his

delight that there is no one company in

the industry that can compel him to tie up
with them and make the industry one big

monopoly, since the exhibitor has learned

that the self-appointed monopolies have

rot been able to trade mark the brains of

the industry.

* * *

Freedom, because he knows that is the

biggest work in the language when it comes
to his' business.
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Freedom, because the true exhibitor, the

true producer and the true distributor

wants the industry to progress and not
retrogress.

Freedom, because he wants to be free, to

be enabled to enjoy the free things of life,

the independence of his country, his home
and his business.

Truly, the coming year will bring forth

both these things in fullest measure, pros-
perity and freedom.

Fairbanks Studio Used
By Neilan for Special

Marshall Neilan has signed with
Douglas Fairbanks for the use of his

studio in Hollywood, where the director
will produce his second independent pro-
duction, the title of which is not avail-
able at this time. It is stated that this film

is an adaptation by Marion Fairfax, of
a serial novel which is at present run-
ning in one of the national magazines.
The executive offices of the Marshall
Neilan organization will remain at 1723
Allesandro street pending the erection
of Mr. Neilan's own studio, plans for
which are now being completed.
The production of Mr. Neilan's initial

independent picture, which is practically
finished, has been interrupted by bad
weather at the exterior location where
the company was working and which
plays an important part in the story.
Mr. Neilan will, therefore, commence
activities on his second production im-
mediately until the proper atmosphere
is available at the location used in his

initial photoplay whereupon that film will

be completed. It is expected that this

will be possible within a few weeks.

Stahl Goes to California

To Direct For Mayer
John M. Stahl, who has been engaged

by Louis B. Mayer as director for Anita
Stewart, has left for the coast to begin
work on the Anita Stewart production
following "The Fighting Sheperdess."

It is not definitely decided just what
vehicle will be chosen for Miss Stewart,
but it will be either "The Yellow Ty-
phoon," Harold MacGrath's novel or

"We're All Human." Scenarios and
continuities for both these stories are
already complete, so that in all prob-
ability Director Stahl will start shoot-
ing within a week or two after his ar-

rival at the coast.
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SHOWING THE VAST AREA COVERED BY THE WEST COAST PLANT

On the west side of Northwestern avenue are located the executive offices, laboratory, stars' dressing rooms and various direc-

tors' offices.
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New York, Dec. 30, 1919.

At the time of writing the new planet

has not hove in sight over the horizon but

should prove to be a stellar light of the

first magnitude. We wager Lewis J. Selz-

nick will annex the newcomer to his string.
* * *

Walking the plank seems to be a fash-

ionable game on the good ship Paramount
now-a-days.

* * *

Three men are said to have been over-

come while opening film cans at 729 Sev-

enth avenue. It is also reported that chew-

ing raw stock has become popular among
some of the boys who desire an ether jolt.

Wonder whether Eastman or Powers will

ever take the place once held by "Old

Crow."

Hopp Hadley's "movical comedy" took

Union Hill, N. J., by storm. Keith's Lin-

coln Square Theatre had an S. R. O. sign

out at seven-thirty. Hopp's "movical" is to

show on Broadway soon.
* * *

Edward Wise, president of the United

Cigar Stores, has been elected a member
of the Goldwyn Board of Directors. Hope
Mr. Wise won't cause Goldwyn Pictures to

carry a band or cirsingle as the cigars do.
* * *

How about one green certificate with a

fifteen-cent show. Bet your boots the

women and children would pack the house

that hands them out.
* * *

George Irwnc, who was obliged to seek

the California coast for exteriors for "Chil-

dren of Destiny," starring Edith Hallor,

arrived at the Robert Brunton studios in

the midst of the holiday celebrations.

Among other distinctions Mr. Irving is

president of the New York lodge of the

Motion Picture Directors' Association and
was given a fitting welcome by Los Angeles

members. Upon the completion of the

Lawrence Weber production, Mr. Irving

will sail for England, where he has signed

to direct European productions for a period

of several months.
* * *

Peggy Shanor acted as hostess at the

Supreme studios' "open house" New Year's

party and says she agrees with Bert Wil-
liams that "you cannot make a shimmie
shake on tea."

At the completion of George B. Seitz's

"Pirate's Gold," his co-star, Marguerite
Courtot, will take an extended vacation,

the first since her return to the screen fol-

lowing her war work.
* * *

The early spring release of a Prisma
production made under the direction of

Frederick A. Thomson and starring Madge
Evans, will be of keen interest to fellow

members of the Motion Picture Directors'

Association, whose discussion on tinted

films is one of perpetual endurance. Mr.
Thomson, Miss Evans and other members
of the company spent their Christmas en

route to southern California.

* * *

'Twas the night before Christmas and
Santa on an early visit under the non de
plume of General Stork visited the home of

Director James Vincent and left a life-

sized Christinas present, a real down-to-
date bouncing baby boy. Members of the

Motion Pictures Directors' Association

are keeping the wires hot offering congratu-
lations.

* * *

Account of coal shortage, badly behaved
furnaces and others reasons for non-heated
studios, Leah Baird's handsome leading

man, Hugh Thompson, became a silent

actor in reality during the recent cold snap.

Someone, who had an occasion to call the

popular actor on the telephone had con-
siderable difficulty in understanding him.

"'Smatter?" asked New York, "have you
a cold?" "I am a cold," answered a

strained unfamiliar voice. "You try work-
ing fourteen hours in a studio where heat

is on a strike and see if your throat doesn't

freeze up too!" And Hugh is said to be

noted for his perpetual good humor.
* * *

Charlie McKlintock, exploitation ex-
pert of the Selznick office, has been as busy
as the proverbial bee putting over Selznick's

stage play, "Bucking the Tiger." It is ex-
pected that the show will soon have a

Broadway run.
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L. J. Gasnier, Sidney Cohan, Lew
Cody and Mae Marsh of Gasnier Produc-
tions will leave for California immediately
after New Year's day.

* * *

Jack Abrams, who was in charge of the
distribution of the "Birth of a Nation,"
"Mickey" and many other big features
through the middle and southwest, has
been spending the holidays in town. Jack
leaves soon for St. Louis, where he will

look after the distribution of "Hearts of
the World.'

On Christmas eve Harry Rice, publicity

manager of Universal, tendered a dinner
to his staff at Rector's. Harry in turn was
presented with a humidor chock-full of
cigars.

* * *

Jack Pickford, who has been spending
the holidays in town, leaves after New
Year's for the coast.

* * *

Our sympathy goes out to Pete Smith
of the Marshall Neilan offices. He has been
confined to his bed for a few days with a

heavy cold. We thought there was a
scarcity of good, snappy publicity from the
Xeilan office. Hurry up, Pete, we miss
you.

* * *

Speaking of the Neilan office, business
is booming. Peter has just engaged an
additional secretary.

* * *

Leon Netter, state righter from Cleve-
land, is in town looking fur good bets
in the state right market.

Guy Empey is now at work on his new
pecture, "Oil." Which should outrival
Burk-Burnett as a money maker, and we
say this without gush.

Rosson Becomes Member
of Mayer Studio Staff

Arthur H. Rosson, who has com-
pleted the cutting of "The Splendid

Hazard," a Harold McGrath story, for

the Mayflower Corp., has signed a con-

tract which makes him a member of the

directorial staff at the Louis B. Mayer
studios.

The Mayer staff now includes Joseph
Henaberry, Edward Jose and Mr. Ros-
son, who is expected to direct the sec-
ond Mildred Harris Chaplin production.
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Carl Laemmle Sees Important
Changes In Industry for 1920

President of Universal Says Fewer and Better

Pictures Are to Be the Rule—Company to Make
Quality Its Watchword

"The year 1920 is going to mark a new
epoch in the moving picture industry,
and along with other important changes
which I am confident will take place,

there will be a decided trend upward in

the production of pictures."—Carl
Laemmle, president of Universal Film
Mfg. Co.

Continuing, Mr. Laemmle says: "Huge
sums of money will he spent by the pro-
ducers next year, and pictures of sur-
pasing excellence will be the rule rather
than the exception. It will be a season
for the big and unusual picture, and
while I realize that it is not possible to

make every film a masterpiece, it is pos-
sible to attain a higher level than has
obtained up to now.
"The tendency for the production of

bigger and better pictures has mani-
fested itself in a marked degree during
the past several months, but this is only
an earnest of what we are to expect in

the forthcoming year. Practically every
manufacturing concern realizes that
more money will be made by all per-
sons concerned in the industry with
fewer but better pictures, than with a

flock of ordinary or mediocre ones. The
public has shown that it wants pictures
of the highest quality, and the eagerness
with which it is patronizing theatres
where the better productions are shown
has given producers the hint and incen-

tive for attaining a higher standard of

perfection.

Higher Quality Demanded
"And when I speak of higher quality

I mean that everything that goes into
the making of moving pictures will be
oji a higher plane. Better stories will

be secured, regardless of cost; more at-

tention will be paid by directors in mak-
ing pictures absolutely flawless. Direc-
tors of the greatest prominence have
profited by the mistakes which have been
pointed out by an ever increasingly criti-

cal press and public, and they all profess
an eagerness to do their part in estab-
lishing new records for accuracy and
artistry.

"Photographically, there doesn't seem
to be much room for improvement, al-

though there are some discoveries being
made which may become extremely pop-
ular. A new process, known as pastel-
ography, has been perfected by Eric Von
Stroheim, director and star, whose first

big production, 'Blind Husbands,' has
created a furore in film circles.

"The effect of pastelography is to

give motion pictures the appearance of
paintings, and while the effect of soft

diffusion is obtained, there is none of

the murkiness which appears in some
of the ultra-futurist photodramas, so dif-

ficult for the eyes to follow. Mr. Von
Stroheim worked out his ystcm of pas-

telography in collaboration with Ben
Reynolds, the cameraman who filmed
'The Devil's Passkey,' which has just

been completed at Universal City.

"Quality" Is Watchword

"Speaking for Universal, I can say
that it has been our policy to put all the

money a production will stand into its

making. As an example, I may cite

'Blind Husbands.' When Mr. Von
Stroheim, who wrote, directed and
played the principal role in this pic-

ture, first discussed it with me, he set a
figure at which he believed the produc-
tion could be made. As a matter of fact,

it cost more than ten times the amount
he originally specified.

"This condition applies largely to all

big productions. It is hard to estimate
the total cost of a picture simply by
reading the scenario, and I believe that

after a producer has accepted a script

which gives promise of making a big or

unusual motion picture, he should go
the limit to make the production perfect.

"Universal has adopted 'quality' as its

watchword, and we will not stint in

bringing all our productions for 1920 up
to the highest possible standard of ex-
cellence."

BROADWAY 8 PER CENT
(Continued from page 47)

theatre, erected in a locality that is now
supporting three small houses, eventu-
ally will close at least one of the others.
But this should tend to intensify the
public demand for screen entertainment.
Records for theatre patronage for the

United States show, in their total, a

considerable difference against the Gov-
ernment's total of adult population.
New and more elaborate theatres will

encourage the reluctant element to un-

bend and follow in the wake of popular
tancy. With the new era of theatre

enlargement there will be an ever in-

creasing market for bigger production
effort.

"It was extremely interesting to check
up some of the many rumors common to

New York about the elaborate theatre

holdings being rapidly acquired by some
of the producer-distributors and chain

theatre operators. On Broadway it was
daily gossip that house after house and
chain after chain was being purchased.
The rumors grew until, before I left on
the trip, I was told in all confidence that

the total for two or three concerns
had reached close to four hundred thea-

tres. The fact is that not more than
three out of twenty reported trans-

actions actually took place, or will take

place in the territories we visited.

Real Points of Interest

"The greatest question in the mind of
the average exhibitor rs about the fu-

ture changes in the releasing affiliations

of stars and producers whose pictures

are in demand. The ra-pidity with which
these changes have occurred in the last

year or two has been the source of great

difficulty for theatre owners. Moreover,
it has added materially to their costs

of operation without benefiting either

the producers or exhibitors. They are

hopeful of a better degree of order out

of the recent chaos of changes and up-

heavals which, in many instances, have

deprived theatres of stars after the

owners had gone to great expense in

popularizing and identifying them with

specific houses through several forms

of advertising."

A DISTINGUISHED VISITOR AT LASKY STUDIO

Major R. P. Tisdale dropped in to visit his former adjutant, Tom Forman, and saw
the ex-lieutenant before the camera in several scenes of "The Sea Wolf," a

Paramount Artcraft picture, in which Forman takes the part of Humphrey Van
Weyden. Left to right are Bryant Washburn, Tom Forman and Major Tisdale.
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I WITH THE PROCESSION IN LOS ANGELES I

ammmmammmm\\m By Harry Hammond Beall n\\\m\\mm\wmmwmmmM

Leatrice Joy is to be featured in George
Loan e Tlxker's new production, "Ladies
Must Live." Mr. Tucker's last picture, the
sensational "Miracle Man," lifted Betty
Compson into the star class, and it is said
Mr. Tucker believes that he has another
pleasant surprise for the showgoing world
in his southern beauty.

* * *

Mary Miles Minter, the little Realart
star, is making a number of personal ap-
pearances this week in the theaters of San
Francisco and Oakland.

* * *

Anita Stewart, having arrived from the

East to make productions under the
Louis Mayer banner, is now comfortably
settled in her new home in Laughlin Park.

This is the Italian villa formerly occupied
by Mr. and Mrs. Charles Chaplin and
was leased by Rudolph Cameron (Miss
Stewart's husband) while she was in the

East.
* * *

Production started this week at Univer-
sal City on the new Eddie Polo eighteen

episode serial, "The Vanishing Dagger."
Jacques Jaccard is directing. The cast in

support of Polo includes Sam Polo,

brother of the star; Thelma Percy, sister

of Eileen, Ray Ripley, Ruth Royce.
Laura Oakley and Texas Watts. The
picture will be six months in the making,
and it is proposed to take the last four or

five episodes in South America.
* * *

Gibson Gowland, who has just finished

with Bert Lytell in Sir Gilbert Parker's

"The Right of Way." at Metro, has been
engaged for an important role in the next
Anita Stewart production. He will portray

the role of John Bowers in "The Fighting

Shepherdess," a First National attraction

to be made at the Louis B. Mayer studio.

* * *

Work on "The Strange Boarder," the

third of the starring vehicles of the cow-
boy actor, Will Rogers, under the direc-

tion of Clarence Badger, is nearing com-
pletion.

* * *

The honor of being the first woman to fly-

upside down, and to do loops, side twirls,

tail spins, pirsals and nose dives with Lieut.

Ormer Locklear is claimed by Viola
Dana, intrepid little Screen Classics star.

She went sky larking with the daredevil avi-

ator last week and remained in the air for

more than an hour.
* * *

Four new art directors have been added
to the technical staff of the Metro studio.

A. H. Webster, Sidney Ullman, A. W.
Alley and A. E. Freudeman are the new-
comers. Together with Amos Myers and
John Holden. who have worked on several

Screen Classics productions, these men will

be associated with M. P. Staulcup, super-
vising art director.

* * *

J. Warren Kerrigan's sixth independent
production, an adaptation of Balsac's "The
Magic Skin." has been completed and is

ready for shipment. Kerrigan, Director
Warde and Frank Gereghty will leave
shortly for a few weeks' vacation at Mon-
terey. Weather permitting, they will sail

in Kerrigan's new yacht "The Sea Rover."

The script of "White Ashes,'' in which
Dorothy Dalton, Thomas H. Ixce, star
is to be presented, was shipped to Xew
York this week, and work will be started
immediately upon its arrival. Luther Reed
prepared the scenario from his own original
story'- Miss Dalton will divide her time
between the studio and a Broadway play-
house, where she opens in "'Aphrodite," a
spectacular production, presented by Morris
Gest.

* * *

Hobart Bosworth, together with his sup-
porting cast, under the direction of Irvin
Willat, sailed from Venice, for the waters
in the vicinity of Catalina Island last Fri-
day on a specially chartered ninety-foot
boat, which they will use as a base of
operations while shooting under-water
scenes in their current production, "Below
the Surface." The story cails for some
very difficult and dangerous under-water
photography, and in one scene Mr. Bos-
worth will be shown making a dive many
feet under the surface without the use of
any diving apparatus or lifelines to supply
him with air.

* * *

Irving Willat and his cameraman, J. O.
Taylor, will descend in a built-to-order
diving bell, of their own planning, which
will rest on the bottom of the ocean, and

Cleburne. Texas.—J. F. Green, man-
ager of the Vale Theatre reports busi-
ness good. He is busy perfecting plans
for a 2,000-seat house in the spring.
The Yale is at present playing vaude-
ville and feature pictures.

W. A. McDonald, who operates the
Rex Theatre at Cleburne, Tex., is get-
ting his share of the business on the
north side of the square.

Grandview, Texas.—Grandview per-
haps, but not grand roads. After bat-
tling with the black gumbo mud. the
service car drew up at the Isis Thea-
tre. J. T. Tittle, who owns the Isis is

ill at his home but expects to be on the
job again in a few days attending to

the management of his popular and
very busy theatre.

Hillsboro, Texas.—A. F. Chavey, for-

merly salesman for Pathe at Dallas, is

now managing the Best Theatre, Hills-

boro. Manager Chavey reports busi-
ness is poor, owing to the excessive
rains in Hill county during the fall,

which ruined the cotton crop. Two new-
Simplex machines have recently been
installed at the Best.

B. C. Lawrence, who books for the
Majestic Theatre at Hillsboro. Tex., ad-
vises that he is enjoying exceptionally-

good attendance even in the face of

poor crop conditions.

from this precarious perch they will film

Mr. Bosworth and Lloyd Hughes in a
number of thrilling and strenuous stunts.

* * *

Through arrangement with George Loaxe
Tucker, Harry Rapf, general manager of
the western Selznick companies, has se-
cured the services of Leatrice Joy to play
one of the roles of "Just a Wife,'' with Koy
Stewart and Kathlyn Williams under
the direction of Howard Hickman. Miss
Joy has just finished playing a leading part
with George Loane Tucker and with Bert
Lytell, in "The Right of Way."

* * *

Cecil B. DeMille has announced that his
production of "The Wanderer" will be post-
poned until next summer. The reason for
this action is the possibility of rainy weather
interfering with the taking of many neces-
sary- exteriors.

» * »

Life is just one personal appearance atfer
another for Mary- Miles Minter, the Real-
art star. After appearing at the premier of
her new picture, "Anne of Green Gables."
in San Francisco and Oakland, she re-

turned to Los Angeles this week to be
present at the reopening of the Miller
Theatre with the same picture.

* * *

Many improvements are being made by
T. L. Tally" in his new Kinema Theatre.
Electricians are at work on a new projec-
tion booth which technical engineers have
ordered placed downstairs in the rear of
the house. Two new symplex machines and
lenses imported from the European market
it is believed will give the Kinema remark-
ably- fine projection.

Robb and Rowley, who formerly- op-

erated theatres in Abilene, Big Springs

and Hillsboro, Texas, are planning to

build or purchase a chain of theatres in

other Texas cities.

HARRY M. Rl BEY
Newly elected president of the National

Film Corporation.

Feeling the Panhandle's Pulse
H. E. N.
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PUTTING ACROSS A MESSAGE
How Realart Keeps in Touch With Exhib ltor

Through Trade Papers — A Broadway
Sign That 1.000,000 Persons See Daily

Advertising has been the direct line

of communication between Realart Pic-

tures Corporation, exhibitor and public

since the first day of the producing com-
pany's existence. Whether by printed

page, or electric display, Realart has

placed itself and its promise before the

country through the medium -of adver-
tising.

Like all modern industries Realart has

depended upon publicity to put across its

new message, and by consistent adver-
tising in the trade journals it has be-

come a familiar name in the motion pic-

ture picture business. A page of printed

promises was the exhibitor's 1
1 r -

1

acquaintance with Realart Pictures. The
company has subsequently spared neither

effort nor expense to put before the ex-

hibitor, through the recognized trade

mediums, the story of its activities in

behalf of the Realart initial "Program
for 191!»-1920 and forever afterward."

Realizing that the trade magazines are

the true spokesmen of the industry, and

that the exhibitors who arc to subscribe

to them arc the wide-awake and pro-

gressive members of a business that

develops overnight Realart has never

failed to work hand in hand with these

journals, not alone through the adver-

tising columns but through the new
pages and the splendid sections devoted

to special service for the exhibitors.
* *

In all of its advertising Realart has

maintained a distinctive policy of com
billing artistic effect with sound business

presentation, so that in this field, too, the

motion picture business might retain the

privilege of being an industry that works

hand in hand with the arts. The colored

inserts that have marked the advertising
presentation of Realart policies and pic-

tures from the beginning, have attracted

comment from many directions.

The Realart electric sign, at the corner
of Forty-second Street and Broadway
the busiest corner in New York City, is a

definite example of this young corpora-
tion's belief in the value of large scale

advertising. Towering twelve stone*
above one of the most famous corners of

the world, the "Girl in the Swing" elec-

tric display cost $108,000 and is said to

be visible to more thaii 1,000,000 people
c very twenty-four hours.

Under the direction of John Pond
Fritts. Realart has organized an efficient

publicity department whose aim is to

give real service to the exhibitor and at

the same time to avoid the waste and
errors that have been natural in the de-

velopment of this field. Through the aid

of branch managers and exploitation

men. Realart is keeping in direct touch
with experienced exhibitors who are in-

formed as to the practical benefits of

exploitation and publicity work. In this

way the company is not only keeping to

its original policy of exhibitor service,

but is giving showmen the kind of help

that experience has taught them is neces-
sary and beneficial.

• * *

Although Realart Pictures Corporation

DOVC IninfiiiK is coined} for I.lo>d llluml
1 1 n in i I tun. soon to In- seen in II. hi

Lchniwin's iii*t <if ii scries of comedies
fur First National l:\hlbltors' ( Irmlt,
• milled •• V Tw Ulgal Bab] "

was organized only a short time ago, its

development has been rapid and certain

and by means of advertising and pub-:

licity its officials believe that now it is

as well known as many other concerns
which have been in the field for years.

\ discipline of consistent advertising.

Kealart has put its program and its plans
before the exhibitor and the public in a

comprehensive campaign that has left

nothing undone to acquaint everyone
with ; 's activities.

John Lynch Making Important
Improvements in Selznick Staff

CHRIS Rl'HE
New York character comedian who has

just completed "Thirty Minutes in

Havana," his first I niversal comedy.

When Myron Selznick began building

up the Selznick Pictures Corporation he

secured the most popular stars, the most
notable directors, and the most artistic

producing staff he could assemble. Real-

izing that all these worked under a handi-

cap unless they had superior material to

utilize, realizing that, after all, "the play's

the thing," he engaged John Lynch, one
of the best known screen writers in the

business, as editor of the Selznick sce-

nario department. Lynch took hold of

the job with the concentrated experience

of years back of him, and the department
at the Fort Lee Studios is rapidly being
developed into a wonderful organization

of itself.

Is Veteran in Field

John Lynch's history is the history of

Scenario writing. He went into the busi-

ness when it was considered a joke. He
believed in it. As a result, he has had
more produced pictures than any other

individual in the screen business, his rec-

ord achievement for the past three years

being forty-six feature stories written,

produced and released. Among them are

"Extravagance," "Market of Souls,"

"Hardboiled," "Green Eyes," "The Home
Breaker." and an adaptation of "L'Apa-
che," all for Dorothy Dalton. He wrote
"A Man's Country" for Alma Rubens
and wrote most of Frank Keenan's plays

when that actor was with Triangle.
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Assembling Strong Cast

Mr. Lynch is at present doing no writ-

ing, devoting his time to the task of

working up a distinguished staff of writ-

ers who will produce enough pictures of

the kind that Selznick demands, in quan-
tity enough to keep pace with the need
of the Selznick stars, Eugene O'Brien.
Olive Thomas, Elaine Hammerstein, and
Owen Moore. He is busy editing and
revising stories, keeping a weather eye
out for the eminent authors and less emi-
nent ones who can write stories of-

clean straightforward plots and unusual
themes.

Mr. Lynch has at present a notable
group of writers of the realistic school,

and among the recent purchases through
his department are plays and stories by
Lcighton Osmun, Sophie Irene Loeb.
Ouida Bergere, Frank Dazey, Lewis Al-

len Browne, and Bradley King.

Signs With Mayflower
June Elvidge. who recentlv concluded

her four-year contract with World Pic-

tures Corporation and signed with May-
flower, to be featured in the initial

Charles Miller production for that or-

ganization, has arrived at Port Henry.

N. Y., and is now busily engaged in the

picturization of Robert Service's poem.
"The Law of the Yukon."

•I



CHICAGO TRADE EVENTS
Reported by "Mac"

Between announcements of new and
forthcoming feature productions and a

wholesale market now and then, Frank
Zambreno, president of the Unity- Photo-
plays Company, is sure facing a "tough"
outlook for 1920.

Harold J. Gimbel. former well known
sales representative for several of the

prominent .film exchanges, later becoming
identified with the exhibitorial end of the

business, enters the field after an extended
absence as manager of the Chas. C. Pyle
Co., manufacturers of enamel theatre signs,

etc.

Lolis Dreher and Nate Fixkler, book-
ers for the Fox Film Exchange, had old
Santa faded to a whisper with that load of
Vuletide goodies they left with on Christ-
mas eve. The boys claim not an exhibitor
both in city and out of town missed this

year. Considering the list of exhibitor
patrons Fox serves it becomes an easy
proposition to imagine their "loads." .

W. G. McCoy, Chicago manager for A.
S. Hyman Attractions, was seen tearing
into the La Salle street depot Xmas eve
spinning crossing policemen in all direc-
tions, resembling Chick Harley going down
the grid for a touch-down. As a matter of
record it was some score, for it took "Mc"
home to the Mrs. and kiddies at Toledo.
Ohio, to sit about the old open fire-place

and await Santa's descent down the chim-
nev.

F. P. Flanagan, representative of the
industrial department of Famous Players-
Lasky Corp., is in Chicago in the interests
of the Paramount '"Industrial Digest," a
one-reel feature. Mr. Flanagan has the
distinction of having played opposite Jack
Pickford in "The Varmint." and is quite as
versatile, it is said, as an actor as a sales-
man.

The joyful and merry whirl of the past
Xew Year's eve frolics had no disappoint-
ments for Max Levey, district manager for
Robertson-Cole Company. We heard Max
had a bundle of prescriptions under his arm
that kept Chicago's 110 "drug emporiums"
busy from noontime until 1920 came rush-
ing in. And the best of it all Max was the
first to arrive on the eighteenth floor of the
Consumers building bright and early Fri-
day morning. January 2.

The genial manager of the DeLuxe
Theatre. 63rd and Cottage Grove avenue.
V. A. Xomikos. better known as "Van."
sent the following Xmas card to his

"favorite" salesmen friends

:

MERRY CHRISTMAS
It's really been a hell of a job. old man.
To find a card for you.

The wishes on the regular kind
Would never, never do.

Here's just the plainest kind of a card.
Without a wish, it's true.

'Cause, damn it. man. there is no wish
That's good enough for vou.

"Van."

M V R Y l'Hl KM V".

Appearing in the Allan Dwan feature. "In
the Heart of a Fool," prodoeed for May-
flower Photoplay Corporation.

The Brain Exchange, a weekly house
publication of the Select Pictures Corpora-
tion, has been giving the laurels to Ben
Beadell. Chicago manager, with such regu-
larity of late that we feel in justice to Ben
a brand new cut should be used in the next
issue, for. from where we sit, understand
that by the time January 10 rolls around
the Chicago exchange will have recorded
the "biggest yet," which means they'll all

have to go some to even get in the vicinity

of its figures.

Fred C. Creswell. bianch manager of

Famous Players-Lasky Corporation's Chi-

cago exchange, upon a recent visit to Xew
Orleans sweetly remembered the employes
of his exchange by sending each a package
of sugar.

Georc e R. Williams, formerly associated

with the Argosy Film Exchange, is now-

managing the Keystone theatre out north

or. Sheridan road. This pretty little house
apparently has "caught on" again and with

the Xew Oak theatre, it looks like a big

1920 for the owners, Atkinson & Bushnell.

Frank J. Flaherty", Chicago manager
for the Hallmark Pictures Corporation, an-

nounces the appointment of F. C. Hensler
as manager of the Milwaukee branch, ef-

fective Dec. 29.

One of the daintiest and most effective

Yuletide cards of greeting sent around the

trade, and appropriately symbolic of our
wonder business, is one reflecting the good
taste and wide awake ideas of L. Schutte.

manager of the service department of
Select Pictures Corporation.

The contest held by the Hallmark Pic-

tures Corporation for salesman on serial

contracts brings Chicago to the front aeain

with S. R. Moses copping third place.

"Dad" Moses, with pardonable modesty, re-

frains from stating the exact number of
contracts that put him in the running. See
Assistant Manager W. S. Altland. He at-

tended a local school for oratory', graduat-
ing with honors some years ago.

Ben Edelman, former Illinois repre-
sentative for Hallmark, has resigned to

accept the same territory, flying the Vita-
graph colors starting December 29.

Managers Brockell and Elliott, of
Greater Stars Productions, are aglow after

the splendid showing their recent picture.

"Eyes of Youth." accomplished on its

"Loop" run and report its first trip out of
the downtown district will be two, three
and four day visits to the Woodlawn,
Metropolitan and numerous other well
known South Side theatres, greeting the
Xorth Side fans at the Pantheon, etc..

and opening on the West Side at the Gold
and 20th Century' for a week's run simul-
taneously, something never before heard of
in Chi. film annals, so all in all 1920 seems
to be getting off with a grand rush for

these popular young exchange men.

And there's a happy bunch around the

Famous Players-Lasky Exchange. Every-
one, including the executives, received a
substantial bonus for a Christmas present.

George E. DeKruif has resigned as
publicity representative of the Univer-
sal Film exchange, and accepted a like

position with Robertson-Cole, in the
Consumers building

Jerry Ryan, who served in France with

the Marines. 'is tossing film in Goldwyn's
shipping room. And he's some tosser.

Phillip Solomon has been selected as

leader of the new Hallmark orchestra, suc-

ceeding Herman, the demon accordian

player. Phil won the place by demonstrat-
ing how to put real jazz in a shimmie
symphony.

Peter J. Schaefer. of Jones. Linick &
Schaefer. according to real estate rumors,
has rented an apartment on the top floor

of the new Roscoe building now under con-
struction on Sheridan Road, which will set

him back just $65,000 for ten years. .Any-

way P. J. will have a fine view of the lake,

and that's worth something.

Mr. and Mrs. J. C. End. who have taken
over the Pine Grove theatre on Sheridan
Road and renamed it the Panorama, put
on a special bill for Xew Year's Eve and
drew the largest houses this popular little

theatre has ever had. A. Leon Blum, the

well-known pianist, is conducting the or-

chestra.

Dr. Sam Atkinson, who has been iden-

tified with Universal sales staff for some
time, has resigned to assume the duties of
Business Manager of the Allied Amuse-
ment Association.
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EXHIBITORS HERALD
JACK DEMPSEY AT WORK BEFORE THE CAMERA

The heavyweight champion assists his leading lady Josephine Sedgwick, from her
machine, for a scene for the new Pathe serial, "Dead or Alive." E. S. Van
Dyke is the director in the foreground.

"The Master Mind" Starring Pauline
Is An Author-Directed Serial

Putting over the "Supreme Idea" of
1920, John W. Grey, president, and
Arthur B. Reeve, vice-president of
Supreme Pictures, Inc., are producing
what is called the aristocrat of serials.

"The Master Mind," at their studio in

Flushing. L. I.

"A serial," according to a statement
issued by John \\ . Grey of Supreme
Pictures, "directed and produced by the
author of the story is far superior to
one where the script passes through
many hands before reaching the final

stage. The professional reader, the
scenario editor, the director, the star,

the continuity writer all take a whack
at the story before it gets into actual
production in a studio. Then the direc-

tor may change the continuity writer's

script into something weird and strange.
When the finished story is on the film

the man in the cutting room takes his

turn at it and what the public eventually
sees is too often a far cry from what
the original author wrote.
"Where the author can produce his

own story all these faults are elimi-

nated. With the author 'on the lot' he
may get a bigger and better idea while
the scene is being taken. How easily

he can change it then and save retakes.

He can see that full advantage is taken
of every dramatic moment in the story.

He may see a spot that needs a touch of
color and can add a minor character
picturesquely dressed or with some un-
usual make up to serve as a high light.

Author-Directed Serial

"The author can devise odd and beau-
tiful sets for his film for much of the

fiction writer's success lies in his ability

to describe the surroundings in which
his characters live. With the author in

the studio, economy and efficiency are
increased for when he gets an effective
set he will make full use of it, even re-

writing to do so. The author-directed
serial never keeps a company hung up
lor lack of sets.

"In our present serial, 'The Master
Mind.' we have had an example of this.

We have a magnificent duplex studio
set that we originally intended to use in

one episode. But the set is so beautiful
and effective on the screen that we have
kept it for another episode. There is

no risk of monotony, for the set is of
heroic size and we can always find new
and unused angles from which to shoot.
Our carpenters have given us at least

ten other sets in the meantime.
"As for the star, J. Robert Pauline is

the only man in the country who com-
bined the necessary stage experience
with a knowledge of psychology suffi-

cient to put over 'The Master Mind'
serial idea. Pauline has an international
reputation as a hypnotist—and he de-

serves it. With the whole world swept
by a craze for the occult it is a fore-

gone conclusion that a photoplay dealing
with these subjects will ride on the
universal wave of interest in this great-
est of all mysteries.

Pauline's Remarkable Power
"It was a foregone conclusion that

the average actor would not be accepted
by the public. The public will not
tolerate any suggestion of fake. Our
man must be able to make the public

believe that he could do the things we
have him do; they must feel it, know it

beyond question.
"We met Pauline. The most mar-

velous first impression is his eyes—the
hypnotic eyes. There was a steadiness

about them, a something that made us
feel we were being mentally weighed,
yet his own eyes revealed nothing. A
dozen times Grey and I caught each
other staring at the man—instinctively
we knew we had found the long sought
psychologist and actor.

" 'Can Pauline really hypnotize peo-
ple?' He won't tell you that he can;
he'll say that he only suggests and the
subject's mind does the. rest. But
Pauline is modest. We have seen what
he can do. One instance; in a big scene
we had a young man in a minor charac-
ter who simply could not grasp direc-

tions. Again and again we had 'N. G.'

on the take and our director, who had
had a most nerve-racking day, was in

despair. Pauline talked to the young
man. 'Of course you can do it,' he
argued. 'You can do just what you've
been asked to do. Try it, you can do it'

The man tried and to his own and every
one's surprise he played the scene per-

fectly.

"We think it's rather a good bit and
we haven't any doubt around the studio
that Pauline can really hypnotize peo-

ple."

Hodkinson Features
Play Five Weeks at

Tom Moore's Strand
When Benjamin B. Hampton's Zane

Grey production, "Desert Gold," com-
pleted its two weeks' engagement at

Tom Moore's Strand Theatre, Washing-
ton, D. C, it was followed in by Leah
Haird, in "The Capitol," from the play

by Augustus Thomas and the following
week J. Parker Read, Jr.'s, second big

Louise Glaum production, "The Lone
Wolf's Daughter," opened at the Strand
for two weeks with a third week held

open for a continuation of the run.

These bookings for Mr. Moore's cir-

cuit of big first run houses in the

nation's capital give to three producers
distribution through the W. W. Hodkin-
son Corporation five and perhaps six

consecutive weeks' time over all other

product in the market.
In connection with the presentation of

"The Capitol," Leah Baird, the star,

broke her journey to Florida on New
Year's day and appeared in the evening

at the Strand Theatre and received at a

party arranged by Mr. Moore and his

organization. The star is on her way
south to complete her next Artco pro-

duction. "Cynthia-of-the-Minute," from

the story by Louis Joseph Vance.

Announce Moore's Next
According to announcement by Myron

Selznick, "Love Among the Chickens,"

a story by Pelham Granville Wode-
house, has been purchased as the next

Owen Moore vehicle. "Piccadilly Jirri,"

the star's current production, is by the

same author.

Publication Date Set
Pathe announces the Jesse D. Hamp-

ton production. "Fighting Cressy,"

taken from a story by Bret Hartc, for

publication upon January 11.

McGrail Signs Contract
Walter McGrail. who appeared oppo-

site Elaine Mammerstein in "The Coun-
try Cousin," has signed his name to a

long term Selznick contract.
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Pathe Launches Boom

For "Topics of Day"
Eighty-Five Percent of People

Of United States to be

Reached by Papers

One of the most comprenhensive ad-

vertising campaigns ever waged on any
subject. has just been launched by Pathe

on "Topics of the Day." This is the

campaign, planned for the early Fall, but

delayed by the printers' strike, which
made it inadvisable to attempt the ex-

ploitation of the Timely Films. Inc. pro-

duction at that time.

The newspaper advertising was inaug-

urated during the Holiday week, and
virtually eighty-five per cent of the urban

population of the United States was
reached through the 297 newspapers in

which "Topics of the Day" copy ap-

peared. In addition to the broad ad-

vertising campaign, the Literary Digest

used its powerful influence in the promo-
tion work, intended for public as well as

exhibitor consumption, by asking more
than 500 newspapers allied with it, to

print publicity stories about "Topics of

the Day." A personal letter from the

editor of the Literary Digest accom-

panied every publicity story circulated

broadcast through the newspapers of the

country.

Magazine Co-operates

In addition, two-thirds of a page of

the Literary Digest of the issue of De-

cember 20. which reaches readers, esti-

mated above 4.000.000 was devoted to the
screen quotations. At present there is

hardly a high class motion picture the-
atre in the United States that does not
include "Topics of the Day" in its

weeklv program. But it is the inten-

tion of Pathe to more than double the
number of users of the unusually clever
short subject, and this aim seems cer-

One of the amusing scenes from Charlie
Chaplin's "Burlesque on Carmen" which
is being' distributed by Victor Kremer.

tain of realization within the next few
weeks.

Copies of the inserts appearing in all

the prominent trade papers have been
mailed to every exhibitor in the country,
so that if one has missed knowing about
"Topics of the Day" his attention will
be called definitely to the feature.

"Double-barreled" Campaign
The advertising campaign now under

way primarily was aimed at that per-
centage of the populace that is not as yet
familiar with "Topics of the Day" in
their favorite motion picture theatre.
The "double barreled" advertising in the
newspapers and the tradepapers was
carefully planned, however, to reach the
exhibitor as well as his patron, and. with
the new year. Pathe looks for biggest
returns from the intensive exploitation.

'The Tong Man" Film
Pleases Trade Press

Reviews of "The Tong Man." current
Robertson-Cole production starring Ses-
sue Hayakawa. indicate it is said that the
picture is one of the best in which Haya-
kawa has ever appeared. Trade paper
and newspaper critics were impressed
with the swift action which characterizes
the picture and predict that it will make
Hayakawa many new friends.

"The Tong Man" was taken for pre-
view showing by the management of
Loew's New York Theatre, where large
audiences saw it. When seen, a day or
two previous in the Robertson-Cole pro-
jection room, by trade paper reviewers,
the melodramatic and gripping character
of the picture was remarked upon.
"The Tong Man" is based upon Clyde

C. Westover's novel, "The Dragon's
Daughter." and crammed from cover to
cover with Chinatown atmosphere by its

author, a former San Francisco news-
paper man. who wrote absorbingly of the

greatest of all Celestial colonies in this

country. The authentic, rich Chinese at-

mosphere which characterized the book
has in no wise been lost in this picture

it is said which was directed by William
Worthington. in the Haworth Studios.

Finding of Gem Results

In Naming "Emerald"
Few people know why President

Frederick J. Ireland, who directs all

the pictures featuring Billy West,
named his organization "The Emerald
Moving Picture Company." Be it

known that in addition to being an actor,

writer, composer director, producer,
past master of scenic construction, brush
and camera artist. Mr. Ireland has taken
time to do a little globe trotting, and
in South Africa found a beautiful speci-

men of the emerald family, which he
brought to this country, had cut and
placed in a ring. Could anything be
more symphonious? Irish by birth

—

Ireland by name, and the Emerald for a
trade-mark. "Erin Go Bragh Dia Duith."
What's the translation? Ross C. Crop-
per, president of the Cropper Distribut-
ing Corporation, the company that con-
trols the world's right of the Billy West
Comedies, refuses to answer.

Selznick Signs Director
George Archainbaud. who has directed

Gail Kane. June Elvidge, Montagu Love
and June Caprice, has been engaged ^
Selznick Pictures to direct the new
Elaine Hammerstein feature.

THOMAS *ANTS( HIWho plays the part of the brutal John
Sheen in -Ere in Exile,'' American's
current production.

National Completes
Its Fourth Year as

Producing Company
On the last day of December of this

year the National Film Corporation of
America will begin its fifth year as a
producing organization. The present con-
cern was organized on December 30, 1915.
Due to a policy of "playing square" with
the film buyer and exhibitor, the National
has grown to be the "largest independent
producer of motion pictures in the world."
according to I. Bernstein, production man-
ager. It has no producing affiliations with
any other concern, simply making motion
pictures which are sold to or published by
other firms.

According to Mr. Bernstein. 1920 will
see the National more than holding its

own, despite the many changes in the in-
dustry- which will tend to absorb the "in-
dependents." The National will begin its

1020 producing season with Opie P. Read's
"The Kentucky Colonel," with an all-star
cast headed by J. J. Dowling, Elinor Field
and Francis McDonald, and "Mary' Minds
Her Business," a Ladies' Home Journal
story by George Weston.

Arons Joins Jacobs
Bernard P. Arons, who has been iden-

tified with the casting department of sev-
eral companies, has joined the staff of
Arthur H. Jacobs, Inc.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Erery State—total, 25,300; by State*, $4.00
Per M

1070 Film Exchange* J7.50
313 manufacturer* and studios 4.00
365 machine and supply dealer* 4.00

A. F.WILLIAMS, IB W. ttom SL.CI»at»
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AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges.

'•Yvonne from Paris," five reels, with Mary Miles Mlntei
• The Tiger Lily/' five reels, with Margarita Fisher.
'•This Hero Stuff," five reels, with William Russell

FLYING "A" SPECIALS
"Six Feet Four," six reels, with William Russell.

'The Hellion," five reels, with Margarita Fisher.
"Eve in Exile," seven reels, with Charlotte Walker.

ARROW FILM CORPORATION
"Vigilantes," seven reels.

'Fool's Gold," six reels, with Mitchell Lewis.
'The Law of Nature," with Vincent Coleman.
"When the Desert Smiled," five reels, with Neal Hart.
"The Mysterious Mr. Browning," five reels, with Walter Miller.
"The Profiteer," six parts, with Alma Ilanlon.
"The Sunset Princess," five parts, with Marjorie Daw.
"Miss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
ONE REEL, I**! BD WBBKL1

"Love— In a Hurry."
"Reno—All Change."
"His Master's Voice."
"Home Brew."
"Her Bear Escape."
•Bobby's Baby."
'Settled Out of Court.

"

'All Jazzed Up."
"Two A. M."
'Kidnapping Caroline.

'

I \\ ii KEEL BPE< I \ l.s

Nov.—"A Roman Scandal." with Colleen Moore.
Dec.
—"Go West, Young Woman," with Fay Tincher.

Jan.
—"Love Me, Sadie, ' with Eddie Barry.

EDUCATIONAL FILMS
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Day and Night at Coney Island."
"War Spruce."
"The Second Chance."
"The 'Why' of a Volcano."

EQUITY PICTURES
"Eyes of Youth," with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters

FILM MARKET, INC.

"The House Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT, INC
"Auction of Souls," eight reels.

"Sunnyside," three reels, with Charlie Chaplin.
"Bill Apperson's Boy." six reels, with Jack Pickford.
"Choosing a Wife," six reels.

"Burglar by Proxy," five reels with Jack Pickford
"The Hoodlum," five reels with Mary Pickford.
"A Temperamental Wife." five reels, with Constance Talmr.ge
"Her Kingdom of Dreams." five reels, with Anita Stewart
"Back to God's Country," seven reels, with Nell Shipman
"In Wrong," five reels, with Jack Pickford.
"The Thunderbolt." with Katherine Mac-Donald.
"The Mind the Paint Girl," with Anita Stewart.
"The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills." with Mary Pickford.
"The Greatest Question" (D. W. Griffith production).
"Daughter of Two Worlds." with Norma Talmadge.
"At the Barn," with Constance Talmadge.
"In Old Kentucky." with Anita Stewart.
"The Beauty Market," with Katherine MacDonald.
"The River's End" (Marshall Neilan production).
"The Inferior Sex," with Mildred Harris-Chaplin.
"A Day's Pleasure," with Charles Chaplin.

FAMOUS PLAYERS-LASKY CORP
l-AKAMOUXT-ARTCRAFT PICTl'RHS

Oct. 5—"In Mizzouri." five reels, with Robert Warwick.
Oct. 5—"The Life Line," five reels, Tourneur production
Oct. 12—"The Lottery Man," five reels, with Wallace Reid.
Oct. 12—"The Grim Game." with Houdini.
Oct. 19—"Why Smith Left Home," five reels, with Bryant Washburn
Oct. 19—"Sadie Love," five reels, with Rillie Burke.
Oct. 26—"His Official Fiancee." five reels, with Vivian Martin
Oct. 26—"The Teeth of Tiger." with All Star Cast.
Oct. 26—"John Petticoats." five reels, with Wm. S. Hart.
Nov. 2—"Turning the Tables," five reels, with Dorothy Gi*h
Nov. 2

—"L'Apache," five reels, with Dorothy Dalton.
Nov. 9—"Luck in Pawn." five reels, with Slarguerite Clark
Nov. 9—"Crooked Straight," five reels, with Chas. Ray.
Nov. 9—"What Every Woman Learns." five reels, with Enid Bennett
Nov. 16—"Male and Female," six reels, all star cast.

Nov. 16—"23i4 Hours Leave." five reels, with MacLean and May
Nov. 23—"The Invisible Bond," five reels, with Irene Castle.
Nov. 23—"It Pays to Advertise," five reels, with Bryant Washburn
Nov. 23—"The Miracle of Love," five reels.

Nov. 30—"Counterfeit," five reels, with Elsie Ferguson.
Nov. 30—"Scarlet Days" (D. W. Griffith production).
Dec. 7

—"An Adventure in Hearts," with Robert Warwick.

Dec. 7—"Victory"' (Maurice Tourneur production).
Dec. "—"More Deadly Than the Male,'' with Ethel Clayton
Dec. 14—"Behind the Door" (Ince supervised special).
Dec. 14—"The Cinema Murder" (Cosmopolitan).
Dec. 21—"His Wife's Friend." with Dorothy Dalton
Dec. 21—"Hawthorne of the U. S. A.," with Wallace Reid.
Dec. 21—"A Girl Named Mary." with Marguerite Dark
Dec. 26—"Red Hot Dollars," with Billie Burke.
Dec. 28—"Everywoman," with All Star Cast.

ONE AM) TWO REEL COM BUI I -

Oct. 6—Briggs. "Saturday."
Oct. 12—Sennctt, "Up in Alf's Place."
Oct. 12—Briggs, "Secret Society."
Oct. 19—Briggs, "Fire, Fire," on« reel.

Oct. 26—Sennett, "Salome vs. Shenandoah," two reeit.

Oct. 26—Briggs, "Skinnay's Sick," one reel

Nov. 2—Briggs, "City Dude," one reel.

Nov. 9—Sennett, "Hit Last False Step," two reett.

Nov. 9—Briggs, "Company," one reel.

Nov. 18—Arbuckle, "The Hayseed," two reels.

Nov. 16—Briggs, "Burglars," one reel.

Nov. 23—Sennett, "Down on the Farm," two reels
Nov. 28—Briggs, "Before the Circus," one reel.

Nov. 80—Truex, "A Night of the Dub," two reels
Nov. 30—Briggs, "Before the Circus," one reel
Dec. 7—Sennett, "A Lady's Tailor," two reels.

Dec. 7—Briggs, "After the Circus," one reel.

Dec. 14— St. John, "Speed," two reels.

Dec. 21—Sennctt, "The Speak Easy," two mat.
Dec. 21—Briggs, "Those Distant Cousins," one reel.

Dec. 28—Truex, "Too Good to Be True," two reelt.

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
"Evangeline," with All Star Cast.
"Kathleen Mavourneen," with Theda Bar*.
"Should a Husband Forgive"? with All Star east

W ILLIAM FARM M SERIES
Wings of the Morning'
"Heart Strings."
"The Adventurer."

"The Daredevil."
"The Feud."
"The Cyclone."
3 Gold Coins."

TOM MIX SERIF*

POX K\ I Pit I \I\MFNT«
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle." with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh." with Gladys Brockwen
"The Square Shooter," with Buck Jones.
"Tin Pan Alley," with Ray and Fair.

"Her Elephant Man." with Shirley Mason.
"The Hell Ship," with Madlaine Traverse.

si NsnivK ( urn mi ;t

"Rack to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
• Hungry Lions and Tender Hearts

"

'Sheriff Nell's Comeback."
"Her Naughty Wink."
'Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

MI II A N U .1 IB* r

"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
""He Ain't Done Right bv Our Nell" (Rural Melo )

"On Strike."
"Shaking the Shimmy."
"How Dry I Am!"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing.
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."

HARRY GARSON
'The Unpardonable Sin," right reels, with Blanche Sweet
The Hushed Hour," five reels, with Blanche Sweet.
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oAldolph ^uJcor presents a

f

GEORGE FITZMAURICI
\v production: //

NV ON WITH THE DANCE "

y

MAE MURRAY
anJ

DAVE) POWELL

G/>aramount^rtcraft

Cpicture

The flaming spirit of theGreat
White Way as it burns the
human souls of four real per-
sons. Made into a sumptuous
epic of magnificent, mad
Manhattan.

A wonder picture

with a wonder soul!

Photoplay by OUIDA BERCERE. founded on
the play of the same name by Michael Morton
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ALVAH G. TALBOT showed Realart Pictures for several

i successive weeks in his big America Theatre, Denver.

Why?
Mr. Talbot is in business, like most of the rest of us, to make
money. He expected Realart Pictures to add to his profits and
to the prestige of his theatre.

Was he justified ?

Here is his own opinion : "Tremendous crowds hundreds

turned away congratulations."

Realart promised. Now Realart is delivering!

REALART PICTURES CORPORATION
469 Fifth Avenue New York City





What Should a Picture Be?
Crammed with action?—powerful in love interest?—rich in clean

humor? — a magnificent spectacle? — based on a world-famous
novel by a popular author ?—made by one of the greatest American
directors?—and steeped in wonderful advertising possibilities? Many
pictures have part of these profit elements. One picture has them all—

"SOLDIERS OF FORTUNE"
An ALLAN DWAN Production

This isn't bald assertion; it is fact, backed by evidence from a regiment of exhibit'

ors who have shown the picture.

"SOLDIERS OF FORTUNE " is doing big time everywhere because it has proved

it gets 'em coming and keeps 'em coming

!

It's a MAYFLOWER Product!

REALART PICTURES CORPORATION
469 FIFTH AVENUE NEW YORK CITY



RE ALART has rejected a lot of opportunities to do advance boasting

and boosting. It might, for instance, have predicted that

CONSTANCE BINNEY
in her first starring vehicle,

"Erstwhile Susan"
directed by John S. Robertson and based on the novel, "Barnabetta," the story of a modern
Cinderella, by Helen R. Martin, would win instant recognition. But Realart preferred the message

should come to you first hand from other exhibitors—from such men of vision as William Sievers

of St. Louis, who says, "Miss Binney is destined to become one of the leading and most popular

stars of the screen."

Realart has quoted many other exhibitors in these pages, and will quote more. But the trend of all the com'
ment is the same: " 'Erstwhile Susan' is a big buy," and "Constance Binney is a comer who has arrived."

REALART PICTURES CORPORATION :: 469 Fifth Avenue :: NEW YORK CITY



EXHIBITORS HERALD

Is this

YOU
THE EXHIBITOR.

BUNDHUSBANDS
w/-a£i%ONDER PLAY

Presented by

Carl Laemxnle
A UNIVERSAL -JEWEL PRODUCTION deLUXE



EXHIBITORS HERALD

Announces

A new production entitled

Other Mens Shoes

Adapted from the novel by Andrew Soutar

IN PREPARATION-

The most popular novel of 1919:

George Barr McCutcheon s "Sherry."

€bpr Hetot* $robuctton£ Snc,

Studios

LOS ANGELES
Calif. Distributors VIL^

Offices

1457 Broadway
NEW YORK

4



Lewis J. Selzntck Presents

erbert Kaufman's
Week

r

JpHE four following pages contain

reproductions of the four-page

advertisement on Herbert Kaufman's

Weekly that appeared in the Decem-

ber 27th issue of the Saturday

Evening Post and in the January

number of McClure's. Every ex-

hibitor owes it to his business to read

them for information—and for profit.

DISTRIBUTED
BY SELECT



I am undertaking a momentous service to the Ame
ican theatre and to American journalism.

I am bringing America's highest-paid and wide;

read author to the screen.

Iam bringing to the motion picture theatre the lar

est audience commanded by any living personality.

Herbert Kaufman is the one writer of our generatii

who has everything essential to success on the screen.

He puts an epic in a couplet. He dramatizes Opp-
tunity. He writes prose-poems like "The Dreamer'

and "The Man Who Sneered at Santa Claus"—a J

little things like these!—
" Take a risk or take the count."

"Some men would get in oftener if they'd get t

sooner"

"Christmas gifts don't count ifthey aren 't brou it

down the chimney."

"Most roosters wear their crows too long ti\

their spurs too short."

"Herbert Kaufman is

one ofthe great thought-

moulders of our time—
indeed I think he is the

greatest."

Sir Arthur Pearson

..i fOlmtknflm

"Herbert Kaufman
entered the Great War
when Belgiumdid—and
he has been in it ever
since. He dedicated his

pen to the service of

Democracy. No man
has fought harder or

longer for the cause of

human right."

Frederick L. Collins
PM.i* ifiHWl



^resents

Kaufmans
He can cram Plato and Mrs. Humphry Ward and

I ark Twain and Santa Claus and the Russian Soviet

ad Mary Donovan's love affair into a few reels of fast-

roving, interest- attracting, attention-holding motion
pcture entertainment!

And that's the kind of thing he will do as only he

cn do it—-in Herbert Kaufman's Weekly.

Herbert Kaufman's Weekly will appear in every

ntion picture theatre that is fortunate enough to secure

aHerbert Kaufman franchise.

To the millions of Herbert Kaufman admirers who
v 11 want to see Herbert Kaufman's Weekly—I say "Ask
yur theatre manager, and ask him now!"

To the thousands of exhibitors who will want to show
hrbert Kaufman's Weekly— I say "See the nearest

Sleet exchange man to-day—or wire."

"Mr. Herbert Kauf-
man has been an assist-

ant to SecretaryLane in

this work [Americani-

zation] tor the last year,

giving up his own busi-

ness and serving the

Government without
price. Mr. Kaufman is

entitled to the thanksof
all lovers of America."

Senator Kenyon
Omnm

Commititt on Eiucmtion £3* Labor

On the floor of the Senate,

October 27, 1919

"The country should
rejoice that a man of

suchexceptional talents

and pre-eminent sym-
pathy with all good
things, as Mr. Herbert
Kaufman, has under-

taken to give his views

through the moving
picture medium."

Franklin K. Lane

SecrtUry of tbt Interior

Washington, D. C.

November 11, 1919



SAN FRANCISCO CALL
" Kaufman's editorials have made him fa-

mous wherever men of our speech hire or are

hired. They seem to me of the finest, strong-

est, most helpful deliverances that have been

penned 'since spoken word man's spirit stirred

beyond his belly's need.'
"

BOSTON TRANSCRIPT
"Sympathy with mankind in all its lowest

and highest manifestations is the keynote of

Mr. Kaufman's writings. He sees into the

heart of the man to whom he writes. He is

keen and clear eyed."

AUSTRALASIAN NATION
"He will be the pathfinder for an army of

conquerors."

DULUTH HERALD
"He writes with a sword."

OTTAWA CITIZEN, CANADA
"His dynamic word has revealed the great-

ness of human power. * * * He has seen the

sins and injustice of life and has realized the

power inherent in man to conquer environ-

ment, both individually now and socially ul-

timately."

LONDON DAILY EXPRESS
"The spirit of America is in his pages."

CATHOLIC HERALD, LONDON
"His message is very much to the point,

straight from the shoulder, epigrammatic and
brilliant. * * *"

NEW ORLEANS PICAYUNE
' As an editorial writer of international in-

fluence, Herbert Kaufman is perhaps the

greatest individual force in shaping the world

thought currents of today."

Shown At Theatres

bert
Wee

Herbert Kaufman's Weekly Page, published simulta

neously by a nation-wide chain of newspapers, includinj

the Philadelphia Public Ledger, the New York American

the Washington Star, the Boston Herald, the Indianapoli

News and the Seattle Post-Intelligencer, has reached th

largest audience in America.

And now

—

he brings this vast audience to the motio

picture theatre.

it may be doubted," says the Chicago Tribune,

any man before him ever had so many readers in h

own time."

The millions who have followed Herbert Kaufma

during the past decade, subscribing to magazines an

weeklies for his writings— searching through the gre;

Sunday newspapers for his scathing indictments of soci

and national w rongs and his messages of inspiration ar

encouragement—will now find concentrated in their loc

theatre the full range of his unique genius.

Presented by



IVhere Quality Rules

Kaufmans
The New Orleans Item says: "He is a man of mar-

elous versatility. He has been the associate and adviser

f the men who captain American industry. His wide

cquaintance among men of thought and accomplishment

l the new and old worlds gives him a first hand knowl-

dge of many problems that the ordinary man has not the

pportunity to master."

You will find on the screen Herbert Kaufman's dynamic

ord-pictures living, moving and proving their statements

y their irrefutable evidence of the motion picture camera.

You will find in your favorite theatre the big new thing

i motion pictures— Herbert Kaufman's Weekly.

You will find "a heart as big as the world behind his

ctures."

See that you see them.

See that your theatre runs them.

MARY ROBERTS RINEHART
"He thinks new thoughts. He sees from a

new and different angle. He is not like any-
one else. More than any writer I know
Herbert Kaufman seems to me to have the

faculty ofgetting under the skin ofhumanity."

PITTSBURG PRESS
"Herbert Kaufman, Special Assistant to the

Secretary of the Interior, is known throughout
both Europe and -America as one of die most
brilliant of living writers. He is a notable
figure among the dollar-a-year men who have
placed their talents and energies at the disposal
of the Government."

DUBLIN DAILY EXPRESS
"He writes in a spirit ofsplendid Optimism,

very stimulating to the reader nauseated by
the wretched pessimism ot many ofourmodern
philosophers."

WASHINGTON STAR
"A heart that appears to be about as big

as the world is behind these pictures." And, in

the making of them, there is a gift for getting
this bigness out in terms of human sympathy
and good cheer, a power that seizes one and
either convinces him or convicts him."

BINGHAMTON PRESS
"There is the love of mankind in all of

them— that is why Mr. Kaufman writes, and
that is what makes his writings popular; also,

i t is that which makes him one of the great in-

fluences in the world."

LONDON STANDARD
"A master of epigram, a cunning weaver of

words, playing with their color and rhythm,
glowing, militant, courageous, energetic and
red-blooded by turns, this hater of humbug,
cant, idlers and cowards has leapt to the fore-

front in a very few years."

PORTLAND OREGONIAN
"A new King Solomon, with a dash of

Robert Louis Stevenson in his makeup."

LONDON ACADEMY
"As a figure, a personality, he has no living

ewis J. Selznick
729 Seventh A%enue, New York, N. Y



) OLIVE THOMAS
„ in biddleq Kind's

FOOTLIGHTS
SHADOWS
Direcrion - JohnW Noble
Scenario bvj R.Cecil Smith

EUGENE OBRIEN
in

THE BROKEN
MELODV

bi| Ouida Bertfere
Direction-William PvEarle

in 5. Jaq KauPman's
GREATER THAN MME
scenario bq Katherine Peed
Direction-Alan Cropland

iiiiiiNiiiiiiiiniiiiiHiiiiiiiii

OWEN
in Lewi? A

SOOI

in Elsie Janis and
Edmund Goulding*

"THE IMP"
Direction-Robert Ellis

IIIIIIIIIIIIIIIIIIIIIIHIIIU



SELECT® PICTURES

Joseph Nl Schenck presents

NORMA TALMADGE
in

"SHE LOVES AND LIES"
Adapted hj Gram Carpenter v> dwstvr Virhei} from ths sxotv\ bn^X'ilkie Collius

Direction— Cbeatet U ith«2i}

SELECT PICTURES CORPORAnON



( NATIONAL [iTT3] PICTURES)

JUST AWIFE
Adapted from Eugene Walter's
powerful domestic drama —
Direction-Howard Hickman Scenario-Katherine Reed

NATIONAL PICTURE THEATRES'-
Lewis J. Selznick

DISTRIBUTED By

S E L E CT



N. Y. NEWSPAPERS
REVIEW "12-10"

CAPITOLTHEATRE, N.Y.

The picture is a real thriller. Mr. Brenon simply can't make
an uninteresting picture. His direction is imaginative and dra-

matic. Then, too, Marie Doro is more beautiful than we have
ever seen her before, and her acting is sensitive and expressive.

"The Morning Telegraph," December 22, 1919.

The ethereal beauty of Miss Doro was never quite so appeal-

ing as it is this week On the Capitol Theatre screen, where she is

the star of Twelve-Ten." And it has been a long, long time
gince Mr Brenon has produced a picture quite so generally sa-

tisfying "The Evening Mail," December 23.

It is worth going to the Capitol merely to solve it and see

Miss Doro's winsome acting in a story that is like a happy New
Year wish "The Sun," December 22.

Marie Doro, in a really surprising mystery photoplay,

"Twelve-Ten." produced in Paris and London, is both beautiful

and tensely dramatic.—"The Evening Sun," December 22.

.... It is a superior picture . . . scenes reveal the skill and
the intelligence that go into the making of the best photoplays.

.... Mr. Brenon could not have done this all alone. He
received invaluable assistance from Miss Doro, who, in addition

to her competence on the speaking stage, is a pantomimist of

unusual talent. Her actions, especially in emotional scenes, have
plain meaning and subtle significance

"The New York Times," Dec. 22.

(REPUBLIC PICTURES )

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J.SELZNICK,Advisory Director - BRITON N.BUSCH. President
130 West 46th Street New York C.y



HerVink Hear\<? Dollar^o^lou

CISSY

FITZGERALD

BRIGHTEN UP
YOUQ POOGPAN

AND
MAKE YOUD

PATPONS HAPPY

EVEQY ONE IS TWO QEEL9 Of
FA9T. FUQIOUC. FAQCE.

TO DQIVETHE BLUES AV/AV

S.A.&erst
UNITED
Picture Theatres 0f America. Inc

Pres/'dent



EXHIBITORS HERALD
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A Better Picture

With Each Release!

We hail you,

Miss Constance Talmadge
as the comedy-drama
queen of the screen.

"TWO WEEKS"
your third picture for First National, is so piquant, spicy,

delicate, so bubbling over with fun and good spirits, so

altogether delightful, it can be classed only as the work

of genius.

Topping those wonderful successes, "A Temperamental

Wife," and "A Virtuous Vamp," with the vivacity and

elan of "Two Weeks," you have achieved the heights of

success and popularity.

Produced by Joseph M. Sehenck

Adapted from Anthony Wharton's play

"At the Barn"

Directed by Sydney Franklin

Photographed by Oliver Marsh

Tech. Director Willard Reineck.

A First National FtnMfe I Attraction

KMKmilllWIlia
: "i lutfBBI

IS



EXHIBITORS HERALD

"Biggest Griffith Theme"
say New York critics of

"The Greatest Question"

"Bigger in theme than any other

Griffith production and touching

the most gripping thought of the

day is this latest work of the pro-

ducer, entitled "The Greatest

Question" and handling the ques-

tion of the hereafter."

The New York Evening Telegram

A "First National" 1 X Attraction

16



EXHIBITORS HERALD

The Sensation of Broadway!

Great throngs crowded the Strand

Theatre on Broadway all week to

view D.W. Griffith's "The Greatest

Question/' which was received

with unbounded enthusiasm by

public and critics alike.

INIMITABLE GRIFFITH TOUCHES

"The picture is decidedly worth seeing.

Scene by scene it is wonderfully beautiful

and it is filled with the inimitable Griffith

touches. Fine melodrama and the players do
some rare acting."

—

New York Morning Tele-

graph.

LIKENED TO DICKENS

"Mr. Griffith is like Dickens in the firmness,

almost fierceness with which he presents the

ugly and repellant as well as the attractive,

which is necessary for a cross section of life

* * * A picture colored vividly with

melodrama—genuinely lifelike."

—

New York
Tinics.

DEFT, HUMAN TOUCHES

"A picture filled with the deft, human
touches that have become associated with the

screen tales of Griffith."

—

New York Ameri-
can.

A WORK OF GENIUS
"The genius of C Griffith pays another divi-

dend to film fans at the Strand theatre, where
his latest picture occupies the position of

honor. * * * He has done nothing bet-

ter—not one scene could be eliminated and
there is no point at which the addition of an-

other situation would improve the whole."

—

New York Evening Mail.

A GRIPPING STORY
"The story is gripping and at times borders

on the supernatural. * * * The charac-

ters appear as though they had just stepped

from a book of Dickins."

—

New York Even-
ing Post.

MASTER OF THE SCREEN
"D. W. Griffith has again demonstrated his

mastery of the screen. * * * A picture

simple and human in its appeal. * * *

Griffith has taken a sordid background and
woven into its fabric a story of enduring

beauty. * * * Full of gripping moments
and the acting is excellent throughout."

—

New
York Tribune.

17



EXHIBITORS HERALD

Girl Faces Jail to Save

Man From Electrocution !

Imagine the thrilling intensity of this dramatic situa-

tion as interpreted by this powerful emotional actress

NORMA TALMADGE
..in..

"A Daughter of Two Worlds"
when as the slum girl who has won her way into the

exclusive social set, she is torn by the conflicting derire

to save a man from the death chair, though it means
exposure and prison for herself, and her longing for

love' and happiness at the expense of a man's life.

MISS TALMA DGE'S PREMIERE FOR FIRST
NATIONAL AND HER SUPREME TRIUMPH

From the famous novel by LEROY SCOTT

Adapted by James Young and Edmund Goulding

Presented by Joseph M. Schcnck. Directed by James Young

A "First

National"
Special

Attraction



Best known man
in the world in the

MILLION DOLLAR
PATHE SERIAL

DAREDEVIL

DURANT
(?)Pafhe'

Distributors



A positively unparalleled and

JACK
DEMPSEY

RELEASED
»



imazing box office attraction-
whose name jigures daily in the newspapers
of thevorkLis presented in a Pathe Serial

certain to eclipse all records oj past and present

and to enrich the exhibitors oj the earths

AREDEVIUDURANT



JsckDempsey
DaredevilDuexnt

rathe presents to exhibitors the opportunity

of their lives to fill their houses until the walls

bulge. If publicity means dollars, and it is

certain that it does, then this Dempsey serial

means millions.

624 unsolicited bookings, price unashe&came

in by wire and letter within three days of the

bare announcement of the fact that Jack
Dempsey champion of champions,was work-

ing in a Pathe serial!

Scores of exhibitors who never ran a
serial ate ashing for terms.

The stampede for this certain success is*

starting; GET IN TOUCH WITH THE NEAR-
EST PATHS EXCHANGE AT ONCE IF YOU
WANT TO CHAIN 'EM OUT FOR FIFTEEN
HOUSE-CHOKING WEEKS

!



EXHIBIT O RS HERALD

^HE mightiest

man in the world

has written the

mightiest drama

in the world for

the mightiest

success in the

world *

CLEM E N C E A. U
?(b name so greatly advertised-

I\£ man so admired and beUmei-

Tigjvork so absolutely sure of^ amanncj success- •

ITS THEME -
(ihe soui of woman rules the world -

ITS ^AUTHOR ~

CLEMENCEAU
Qlqer of Trance and the most stupendous figure on earth -

ITS ±\AME

THE STRONGEST
His one and only workjbr thefirst time in motion pictures-

A FOX SPECIAL
"Presented by William FoxJbr release intfamuury -

(Jet ready for it NOW PO X ENTERTAIXM£NTS



E X H I H I TOR S HERALD

„u^j.mm

WILLIAM FOX presents

William Farnum
in HEART STRINGS
qJ}&

£ic/ sacrifice of Brother jfor sister-

By Henry Albert Phillips Directed by J- Qordon Edwards

FOX
ENTERTAINMENTS



EXHIBITORS HERALD

WILLIAM FOX presents

"Jam Tfllx m.

^HE DAREDEVIL
ike romance oj^ a hard boiled tenderfoot

PQ^£ ENTERTAINMENTS^Direction and stovy
by Tom Mix



EXHIBITORS HERALD

WILLIAM FOX presents

GEORGE WALSH
in THE SHARK
(j3 sea story of £uck, fure and £ove *

By (Thomas T- Fallon 'Directed by Deli Henderson -

FOX
ENTERTAINMENTS



EXHIBITORS HERALD

WILLIAM FOX presents

Uladlaine traverse
in

WHAT WOULD TOU DO ?
Story by Venison Glift

FOX
TERTAIMMEN T S



EXHIBITORS HERALD

The American jmblic
has declared in favor



EXHIBITORS HERALD

STATE RIGHTS
NOW SELLING



EXHIBITORS HERALD

AUGUSTUS THOMAS
Directed by

Arthur F. Beck,
presents

LEAH
^he picture gir

A

SCREEN OPINIONS
SAYS:

"Capitol" Class A
I'rodurvr — trtco

Footage —$,800 feet
/."'.

i
• Hat* - ffeeemhrr

' >
i

-< If -II : -|

Itirmrttan— Krry Good; C+o. Irving

Photography - Very good
Star —Cood; Leah Baird
Story — Cood drama; family

OUR OPINION
Leah Baird has in her new production a story

that has been splendidly produced and hag a
way of holding the attention steadfastly.

There are a number of thrilling events that

have been well handled without giving one

the impression of a serial. The star is called

upon to portray a triple role and in each of

the roles she is sincerely convincing. While

there is some double exposure, it has been

handled in a simple fashion that makes one

forget that one person is portraying the two

roles. Leah Baird has supporting her to good

advantage Robert T. Haines, William B.

Davidson, Alexander Caden and Downing
Clark. The story is an adaptation of the

famous Augustus Thomas play and has been

laid in the capital city of the country. The
exteriors selected are beautiful and the interior

stagings have been handled in a splendid

manner.

W.W. HODKINSON CORPORATION
527 fifth Avenue. New YorkGtr

Distributing through PATBE [xchange. Incorporated

Foreijn Distributor..! Frank. Brockliss loc.7Z9-fa At*.
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EXHIBITORS HERALD

"Griffith or DeMille
never made abetter

one: CHICAGO HERALD- EXAMINER.

WESTE|gUNION

4 EXTRA

K CHICAGO Ofc^

* B fASBSi VICE V^J/V/ J*
ES^yVV^

mrnK 627 FIFTH AVE 1W «

ORGAHI.ATIOH HAS
GOT A

-n SHATTERING All RSCUKua

J/)NE WOIE'S DAUGHTER «* * W-
HOIDOUT AT OHE THIRTY

1HE E1AI START"

^v THB *2 ANNOUNCED IT ^
HOURS A DA? THB W

BSP0RB IR OUR

^t> KfiTHING EVER 11 D

BD GOINO STOP HOTHIRG ^kE-HAVE

HAD THE «W*» ^

J.PARKER READ JR.
presents

Louise Glaum
THE CHICAGO HERALD EXAMINER says: "The Lone
Woirs Daughter" is a big sepia thriller, gorgeously photo-
graphed; lavishly acted. Beautifully told by J. Parker Read, Jr. Griffith

and DeMille themselves do no better than the maker of this new
production.

THE CHICAGO JOURNAL says: One of the most important
productions of the year is "The Lone Wolf's Daughter" starring

Louise Glaum. Its story value is unsurpassed on the screen. Louise Glaum
is an actress to be reckoned with.

THE CHICAGO TRIBUNE says: One quite understands
the hold Louise Glaum has on her fans after witnessing "The
Lone "Wolfs Daughter." In it she is beautiful, gracious, appealing . .

.

She has a story that moves swiftly to a climax of fire, water, revenge and
a strong love finale.

Louis JosephVance
Combining theJamous characters of

'THE IONE WOLF'&FALSE TACES'

W.W. HODKINSON CORPORATION
527 Fifth Avenue. New York Ctv

Distributing through RATHE Gochange.fnajrponiKd

Foreign Distributor : Apollo Trading Corp.



PRESENTS

A PICTURE OF POWER
Written by William B. Courtney

Edited by Mr. and Mrs.

GEORGE RANDOLPH CHESTER

Directed by George Terwilliger

A Great Love Story

A Vitagraph Special Production

with the same cast of principals praised by press

and public when seen in

"The Vengeance of Durand"

More Than A Picture—
a great, throbbing crosS'Sectton of LIFE.

Its powerful truths fairly

LEAP FROM THE SCREEN!



ALICE JOYCE
never was more radiant than as "Patricia Leeds"
in this superlative screen production which is des^
tined to be one of the really big pictures of 192(N

"Slaves of Pride"

is a powerful preachment against Love of Self.

It breaks down the fence that people erect about
the person of wealth. It arraigns false pride-
it glorifies pride of the right fibre.

"Slaves of Pride"

adds brilliancy to Alice Joyce's already bright
stardom.



EXHIBITORS HERALD

A MESSAGE TO ALL MOTIO
(A Statement from the W^it)

Cleveland, Ohio. December 26. 191!).

Dear Mr. Black:
As you appointed me on the Heel and Slide Adver-

tising Committee at the St. Louis meeting. 1 venture
to take advantage of your public offer and submit'
to you such "questions, comments and suggestions"
as may enlighten the exhibitors of the country on
the general subject of screen advertising.
Uucstinn No. I. You say that "a searching inves-

tigation" led you to the officers of the Universal
Film Company where you found happiness in the
fulfillment of your hopes. Will you please tell the
exhibitors of the country whether you had any aid
in your "searching investigation"? Did you consult
any of the members of your Heel and Slide Adver-
tising Committee or some one whose office Is not
so far from the Universal as the city of Cleveland
Is? Who outside of yourself supervised and ar-
ranged the bargain with Universal bringing so
much Christmas cheer to the fireside of even the
humblest exhibitor? When did the conviction of the
Universale most excellent educational films pene-
trate your reason? Was It at New Orleans or more
recently on the seventh floor of 1600 Broadwav
when two were company and three constituted ii

multitude?
dmeatlon \o. ii. In your "searching investiga-

tion" did you discover just about when Universal
decided to pay the exhibitor for running Its "educa-
tional films"? Was it about the time the Committee
for the Protection of the Screen began to become
inquisitive? Please advise us how much money the
company made by running advertising films on the
screens of the exhibitor before it decided to pay
something? No exact sum Is demanded. Our Screen
Protection Committee will be very grateful to vou
for even an approximately accurate estimate.
U"r»ti»n No. 3. You say you have seen "indus-

trial and educational films" recently made by the
aforesaid producer and you express a hope that one
of them showing how much of the world's rubber
supply comes from Sumatra will soon "grace" our
screens. What do you think of the "Industrial and
educational" films. "The Awakening of Tim." "Hope
of the Hills" and "Heads Win"? Some exhibitors
tell me these three were Just "raw advertising and
an imposition on the exhibitor." What do you say?

(lucstion \o. 4. Do you think it wise and a bene-
fit to the exhibitor to be tied up to any particular
film manufacturer, particularly when in the past
this same manufacturer has specialized In camou-
flaged advertising?

(lucstion \«. ."». Do you really believe in an ex-
hibitors' organization which must be supported
directly or indirectly by the doles of the manufac-
turers? To me it seems that such an organization
might tempt the pencil of the cartoonist and the
wri'er of comic scenarios, but I cannot see It as a
source of real usefulness to the exhibitor.
((cation Xo. <[. Who is paying for the lavish

advertising in the trade papers wherein you
eulogize one certain brand of films and then sign
your name to it as "president." etc. In view of the
fact that the brand of the aforesaid company is
mentioned seven times in two ads to the exclusion
of all others, am I oversuspicious in my conclusion
that you did not pay for it but that the manufac-
turer did. although the "Announcement" is made in
your name and in the name of your pretended or-
ganization? A little "educational advertising" on
the printed page, eh?
JUST ONE COMMENT: It Is to laugh.
With one statement in your various outbursts I

most heartily agree. You say "The World is Full of
Wonders." It is. indeed, and the greatest of them
all is the accelerated philanthropy of the noble pro-
ducer under whose protecting wings you would
gather your "vast" flock of unsophisticated exhib-
itors.

With assurances of my most distinguished con-
sideration. I beg to remain, Yours truly.

HENRY H. LUSTIG.
President Cleveland Motion Picture Exhibitors' As-

sociation.

P. S—In order to avoid nil possible misunder-
standing: between yourself nnd the Universal Film
Company, please take notice that the Clevelnnd
exhibitors are not to be included in your hnrgrnin.
I tender without reerret my resignation as member
of your "Reel and Slide Committee."

FELLOW EXHIBITORS:
To judge by the excitement about screen advertising ere

ated in the advertising columns of the trade pr°ss, one migh
think that this is the overshadowing issue of the industry. :

is not. It is a question of lesser importance. It is signirican

only because it shows the sharp division between the men wh
want to sell and mortgage the screens to producing interest

and the men who stand for commercial independence of th

exhibitor.

There you hav e I lie overshadowing issue Inhibitors in clof
to forty states have effected state organizations. At last e\v
thc exhibitors respond to the instinct of si I

f -preservation. J

the exhlbiloih are in a particularly helpless condition, is it hi

••a use they have heretofore been Hold, betrayed and deliver*!
The men u ho are now engaged in an earnest and honest effort i

protect the property of the exhibitors are theatre owners wit
no conflicting interests.

II Ik* not our Intention to be turned aside in our i miwIipjtUii
work b> mi) personal abuse.

U'e feel that we are fighting interests who fear for the
illegitimate gains. These interests seem to be behind Mr. Alfrt
3. Black, the shadow president of a shadow organization. We a
not hitting at Mr. Black. We want no controversy with M
Black. Our case against him was fully proved last September
the trade press, whereupon he and his sponsor disappeared sip

denly into the shadows. The exhibitors of this country ha-
sustained us and the matter Is closed. He interests us about .

much as the inspired dummy dancing on the knee of the clev
ventriloquist. We are out to reach the interests and influenc
which are using Mr. Black.

Mr Hlack has seen fit to challenge our record and to chan
us with the pursuit of personal gain. It Is an old trick to reso
to personal attack when you are trying to defend a bad cam
It always tends to divert attention from the Inherent weakne
of your proposition.

We lire willing; to let our records be compared with the rr

iinln of the men »hn arc moving Ibis little pawn ncmss the che»
lioard—these master* of Mr. Illaek.

Am far as the men referred to In the ml* crtlscmcnt of >

Illaek are concerned lhe> need no defense. Since they have be
identified wild organizations they hnve directly or Indirect
asked or received one pcnn> from any source. Can M r. Illaek

the santef Thc> nre neither altruists nor grnftera. They t

interested In organization because they believe that the proteetl
of the screen against hostile legislation or producers* Intrlgn
eiin best be ncliieicd by united action. Sueli a mental nttltu

perhaps defies the coin p rehcils ion of the men for n hum f

ge n t Ii*m a n from New Knglnnd Is acting—not so much ax
spokesman but as a ilceo-.

.

As for us. we would never have come across even the exi t

ence of Mr. Black, if it had not been for our efforts to give t t
screen owners of America genuine protection. In the pursuit
that object we discovered that Mr. Black and his Boss wi

putting obstacles in our path and in devious ways seeking
prevent exhibitors from getting together. Just as we were sta

ing our drive to stop the producer from using our screens atj
signboard for his advertising films, the trail of Mr. Black and

j

Boss leads to the offices of one of these producers whence
issues a plea for the use of this particular producer's "industi
and educational" films.

Nothing presses more heavily upon the exhibitor today til ^
the infamous five per cent rental tax which has now grown
the proportion of three times the original size, due to the incre:

of the price of film service. What effort has Mr Black made
bring about a revision, if not a repeal, of this burdensome t;

'

At the recent taxation hearing before the House Committee
Ways and Means. Mr. Black was conspicuous by his absence.

At that hearing in Washington, advertised with eclat by m
Black's overlord, who as chairman of the taxation committj
appointed innumerable "state directors" throughout the counul
only one of these state directors appeared. Mr. Black himself *>!
absent and only one man spoke for the exhibitors, a neigh 1
of the chairman of his taxation committee. This same man v> .

at the Chicago convention had so tactfully referred to bin fell'

exhibitors as "cattle," characterized the motion picture thenti I

of the country as "illecitiniate theatres," and only the eood »e '

of the chairman of the committee. Representative Fordney
j

Michigan, prevented this chaste and refined characterization I

the exhibitors from becoming a part of the Congressional Reel •
I
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CTURE THEATRE OWNERS
he case of the exhibitors at that hearing- was presented in

ic,a pitiful way that one of the members of the Ways and

ea; Committee commented upon it as quite extraordinary.

l„. xhibitors of the country may indeed deem themselves for-

,„ • to have escaped additional taxes after such a wretched

,0'ng on the part of the alleged representatives of the motion

ct e theatre owners of America.

e call particular attention to the letter of Mr. Henry Lustig

Cveland, Ohio, a one hundred per cent exhibitor who attended

ie leged convention at St. Louis and came from it hopeless

id sgusted. He answered the questions in Mr. Black's effusion.

* recently as the 5th of August of 1919, it may interest you

k «, the Universal Film Manufacturing- Co. at the convention

!( 1 1 Rochester made an oiler to the executive committee of the

« i>rk State Organization of Exhibitors to pay something for

e of our screens. The executive committee carefully con-

de 1 the proposal and rejected it unanimously. First—because

,>ired no effectual help against crude and inferior industrial

, .,,
. s . second—because the compensation offered was ridicu-

uh inadequate. Third—Because the committee did not think

I r to form an alliance with any particular producer, par-

i l> in view of the fact that an exclusive endorsement was
ikr for.

Black has indulged in a lot of talk about personal gain,

ay e not ask Mr. Black to explain a most delightful little

ira aph in a most delightful little contract that he entered into

ith ie Book Lovers' Picture Game Corporation on the 17th day
'. J /, 1919. shortly after he had received the benediction by

Dili it St. Louis. Here is the paragraph of Mr. Black's contract:

"Herman A. Mintz., Esq., shall be employed to represent

I; interest of said 'exhibitors' in the carrying out of this

otract and in obtaining the co-operation of the motion

I ture theatres and shall be paid for such services only

(t of the revenue received as aforesaid the sum of One
1 ndred Fifty Dollars weekly and ANY expenses incurred

I him in connection with said employment."

.d this other paragraph even more interesting and num-
faei 1 in the contract:

"After said 'exhibitors' have retained the sums provided

i in the preceding paragraphs, the balance remaining on

lid shall be paid as follows: Fifty per cent thereof to

t said 'company.' fifteen per cent thereof to said Kimball,

t een per cent to the said Metz, and the balance shall be

i ained by the exhibitors." In addition to the provisions

c.itained in paragraphs 9 and 10.

'ia, Mr. Black, appointed Mr. Herman A. Mint/., Esq., to rep-

«er the exhibitors. His compensation was to be SIS150.00 per

tek ifteen per cent of the profits and all expenses. Will you
ny liat Mr. Herman A. Mintz. is your personal attorney at

Mt<!r

l ler the Book Lovers' contract the exhibitors would have
i i practically nothing, and the entire scheme came to

K Will your contract with the Universal, made without
Wning any of the appointed committeemen, yield any more

iii lan the Book Lovers did or be any more of a success?

It is quite obvious that this organization has not assumed
"a lukewarm attitude in the matter of one harmonious exhibitors'
movement" because we have banded together to wage war on
any individual or concern that stands in the way of an honest
exhibitors' organization, controlled by the exhibitors and main-
tained exclusively for their benefit.

Before we leave the subject of screen advertising we will say
in response to one of Mr. Black's questions that we have been
offered and are about to release a number of industrial subjects
made by several manufacturers which will be acceptable to the
exhibitors. While these industrial films confer a legitimate
benefit on the advertiser, their first object is the entertainment of
the patrons. In this they differ strikingly from some of the films
heretofore offered, which were principally cheap, crude and
clumsy products. We will not allow any representative of the
predatory interests to draw a red herring across the trail and to

confuse the issues, issues which far transcend all personal ques-
tions and which we stated at the opening of this article, involve
the commercial independence of the exhibitor and the integrity
of his investment.

The Motion Picture Theatre Owners of America cannot be
thwarted in their determination to have a one hundred per cent
exhibitors organization.

A sample of the spirit which is now abroad was shown at
the Syracuse convention in the State of New York where the
exploiters were given short shrift. Just as these powers that
prey are now dead in the State of New York and have been suc-
ceeded by a live, virile, efficient organization there will be a
XATIOXAL effort to finish the grafters and the job will be done
at an early date. To this national gathering every motion picture
theatre owner will receive an invitation to assure its thoroughly
representative character.

All benefits arising from organization are to be
enjoyed in equal measure by every member of the
organization. At the next gathering of exhibitors
looking toward a national organization the first pro-
posed paragraph in the constitution will read something
like this:

"Any officer or member of this organization who
uses or attempts to use the name or the advantages of
the organization for his own personal benefit in any
way whatsoever shall upon proper proof be immediately
expelled from the organization.'1

This is our final word on the subject. We now have thous-
ands of individual contracts, signed by one hundred per cent
exhibitors in all parts of the United States, and the list is grow-
ing daily. If you have not signed, see the secretary of your
local organization or write to this office. Under Mr. Black's plan
generous provision is made for his personal attorney. Under our
plan, all money received goes directly into the hands of the
various exhibitors' organizations for the exhibitors of each State
to do with as they see fit. You may be sure that the sum the
exhibitors will receive will be a just share of the amount paid by
the national advertiser for the use of your screen.

NOTION PICTURE THEATRE OWNERS OF AMERICA
Representing

•to Picture Exhibitors' League of New York State. Miami
lie. Exhibitors' Association of Ohio, Kentucky, West Vir-

i;u Indiana. Northwest Exhibitors' Circuit, Washington,
Igu Montana, Idaho. Cleveland Motion Picture Exhibitors'

miction of Ohio. American Exhibitors' Association of Penn-

* and West Virginia. Kansas City Exhibitors' Associa-

tion of Missouri. Illinois Exhibitors' Alliance. Michigan Ex-
hibitors' Association. South Carolina Exhibitors' League.
North Carolina Exhibitors' Association. Los Angeles (Califor-
nia) Theatre Owners' Association. Colorado Exhibitors' Asso-
ciation. Exhibitors' Protective League of Minnesota, North
Dakota, South Dakota and Iowa. Motion Picture Exhibitors'
Association of Wisconsin.

708 TIMES BUILDING, NEW YORK CITY
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Booked by Leaders from Coast to Coast

For Entire Week January 5th
CAPITOL THEATRE, New York City—Largest in the world.

B. F. KEITH'S THEATRE, Washington, D. C.—Larges
C ir

a
c

n
u
d
it

Finest

CALIFORNIA THEATRE, San Francisco, Cal.
Eugene H. Roths' Most Beautiful Theatre

BIGGEST THEATRES WIRING FOR THIS FEATURE

C. B. PRICE CO., Inc.
TIMES BLDG., NEW YORK CITY

Warning—State Right Buyers and Exhibitors. Beware of Dupes. We
own original negative and American and Canadian

Rights. We will prosecute all infringements.
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STATE RIGHT BUYERS

READ THE VERDICT
COMMANDER FOOTE, U. S. N., says:

N. Y. Tribune—Shows once
ag n the hideousness of the
enny submarine warfare and
mile to promote German War
Lt ns.

New York Papers
Monday, Jan. 5th

N. Y. Sun—Might well be at-

tached as exhibits of the in-

dictment being drawn up for

ex-Kaiser.

Morning Telegraph
—Perfectly remark-
able films showing
nefarious work of a

German U boat.

N. Y. Times—The
most unusual and
most powerful pic-

ture — overwhelm-
ingly tragic or hell-

ishly tragic.

N. Y. Commercial

—

Sensational in its

indelible record of

facts involved.

ONLY A FEW TERRITORIES LEFT

HAVE YOU YOURS?

C. B. PRICE CO., Inc.
TIMES BLDG . , NEW YORK CITY
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Produced by Robert C.Bruce
It is one thing to photograph scenery—and quite another

thing to make "Scenics Beautiful." To get the better

result requires the soul of an artist. A typical "Bruce"

Scenic will bring the real beauty of Nature to your screen.

D1ICATIOMAI , FnMS G)RPORA3TO

729 TlAVENUElk NEWYORK, ny

Represented in iltinois and Indiana by Celebrated Players Fil-n Corporation, of Chicago

and at Eighteen Independent Exchanges in the United States and Canada.

r
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rve witlmake zvaikileforthe
Exhibitor?ofthe world, SixSuper-
featureswith 01/YE TELL . Eachand
ever/one of ihe motion pictures wepledge
4omake will be a credit to the motionpicture
industry. Thir isapledge which Ia$ an
experienced exchange man oii/e my wordto
carryout andafinefirst step toward?fi*l~
filltng it announce to theatre owners' the
signing of OLfVll^T£LL nowytarring in the lie

Broadway Success "Crvii~/AM Clothes"with,
A A. &OJLf£ a,? 2>irector, a man who is*conceded
tobe one ofthe most capable producers' ifi

-the businessf\/e aregiving expert attention
io the selection ofstories. Titles will be ofa
decided box office value in every case.

promise that these six super-features will
befarremovedfrom the beatenpath, assuring
Exhibitors' ofa Qualityproduct thaiwillpleaSe
theirpatrons,Jill their theatresand max* ihousenis

ofnewfriendsfor them. <~\Snat we are offering
willprove a boon to the Independent Exchanges

^ Ij - exchange men and know their needs:
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GO

WEST

YOUNG WOMAN
FEATURING

FAY TINCHER
AND
EDDIE BARRY
GENE COREY
WARD CAULFIELD
HELEN DARLING

DIRECTED BY
AL. E. CHRISTIE

RELEASED THRU:
Mid-West Film Corporation, Toy Bldg., Milwaukee
A. H. Blank Enterprises, Omaha, Nebraska
Crescent Film Corporation, Kansas City, Missouri

Standard Film Corporation, St. Louis, Missouri

Merit Film Company, Minneapolis, Minnesota

And

i Celebrated Players Rim Corporation

GhiDaoo
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$1,000,00052

REWARD
OF

BETTY THORNDYKE
TO

Pietersdorf , South Africa

For Complete Information,

Apply to

Celebrated Players Rim Corporation

Ghicaoo

B
%
B
B
B
h

FOR THE SAFE RETURN

a
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a
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Grossman Pictures, Inc., Present

$ 1,000,000.22

REWARD
Featuring

LILLIAN WALKER
A SERIAL

By ARTHUR B. REEVES
and JOHN W. GREY

Directed by GEO. A. LESSEY

Released in Illinois and Indiana

Celebrated Players Rim Comoration

GhicaoD
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ANDY
AND

MIN
THE GUMPS STILL WITH THE OLD FOLKS.

YOU DE*»» OA.D Tni f

You C*n *ti 5**

AAf HOT gc iO CjOOO

(On ANDY- Yo<j iwnui tl

•T ON- YOU vWOWib
WAiC IfeVtD IT -

' WANT SOuTO WO
DOWN V*'TN m£ AnQ

r row >
COAtC

WITH fHAf
V *U%M - I A»W»

Film Corporation

j
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In the

GUMPS
A presentation of ANSON L. McCALLUM

and produced by their creator

SIDNEY SMITH

THE GUMPS — AS D Y AND THE BUSY LITTLE FIXER.

Celebrated Players Rim Corporation

Ghicaoo
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The followingnumber of pages

of advertising was printed by

the leading motion picture

trade journals in the December
27th issues:

Motion Picture News . 200^
EXHIBITORS HERALD . 130

Moving Picture World. 114^

Exhibitors Trade Review 93 l

4

The Holiday Issue of Exhibi-

tors Herald(December 27, 1919)

shows a greater percentage in-

crease in advertising over the

previous year's issue than is

evidenced in all the other pa-

pers COMBINED.
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When Quite Young,
A Brother and Sister are Separated.

Later They Meet As Strangers,
Fall In Love,— And are About to Marry!

Something Keeps Them From It.

WHAT ?

Do
The Dead

mm VI
WRITTEN AND fH^I A INTERPRETED
DIRECTED BY W\ BY

Jack A |f\KA An All Star
McCullough ^™ Cast

O
The Most Widely Discussed Theme in a Generation

BROUGHT TO THE SCREEN!!!

| Amazing! Thrilling! Gripping!
Presented by EBONY FILM CORPORATION

Released in Chicago through

| MERIT FILM EXCHANGE
Jill

8th Floor D. PADORR. Mgr. 207 S. Wabash Ave.

iii=iin=]iii=iiii=iiii=iiii=iiii=iiii=iiii=iiii=i[i
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NEWS OF THE WEEK
Marcus Locw, Inc., Purchases Stock of Metro

Pictures Corporation 17

Robertson-Cole Takes Over Hallmark Ex-
changes 49

Morris Kohn Succeeds Arthur Kane as President

of Realart Pictures 51

Claims Advertising in Films Runs into Tre-

mendous Sum 55

"Daredevil Durant" Chosen Title of Jack Dcmp-
sey's Screen Serial 57

Mary Pickford's First "Big Four" Film Ready.. 59

Lewis J. Selznick to Establish Twenty-Two
Branches in Europe 60

Directorial Staff Is Source of Pride to Samuel
Goldwyn 61

Fred C. Quimhy Explains Associated Exhibitors'

Plans 63

Doris Kenyou Completing Work on Thomas
Play for tlodkinson 64

Frohman Amusement Corporation Increases

Capital to $1,600,000 65

Selznick Advertising His Stars in the Saturday

Evening Post 66

William Fox Sees Rapid Advance in Industry

in 1920 67

Edith Roberts Signs Contract to Star in Uni-

versal Features 6s

Fox Has Twelve Pictures Being Produced for

Early Distribution 70

REVIEWS
"When a Man Loves," Vitagraph D. live parts,

with Earlc Williams 79

"Pinto," Goldwyn C-D, five parts, with Mabel
Normand 79

"The Fear Market," Realart D, five parts, with

Alice Brady 79

"The Broken Melody," Select D, five parts, with

Eugene O'Brien 80

"Live Sparks," Hodkinson C-D, five parts, with

J. Warren Kerrigan 80

"Lightning Bryce," Arrow S, fifteen episodes,

with Jack Hoxie and Ann Little 80

"$1,000,000 Reward," Grossman S, fifteen epi-
sodes, with Lillian Walker 81

"The Great Air Robbery," Universal D, six parts,
with O. S. Locklear 81

"Wanted—A Husband," Paramount-Artcraft C,
five parts, with Billie Burke 81

DEPARTMENTS
Exhibitors Bureau 83 to 93

Volplaning Around X'Vawk 95

What the Picture Did For Me 97 to 102

With the Procession in Los Angeles 105

Feeling the Panhandle's Pulse 107

Chicago Trade Events 109

Guide to Current Pictures ill to 114

ADVERTISERS

Automatic Ticket Selling & Cash Register Co... 113

Burston Films, Inc 43

Celebrated Players Film Corporation
35, 36, 37, 38, 39

DeVry Corporation 94

Educational Film Corporation 34

Famous Players-Lasky Corporation 2

First National Exhibitors Circuit, Inc
15, 16, 17, 18

Fox Film Corporation 19, 20, 21, 22, 23, 24

Frohman Amusement Corporation Insert

W, W. Hodkinson Corporation 26, 27

Arthur S. Hyman Attractions 108

Jans Pictures, Inc Insert

Sol Lesser 25

Edgar Lewis Productions, Inc 4

Metro Pictures Corporation 44

Merit Film Corporation 41

Motion Picture Theatre Owners of America.. 30, 31

National Pictures 12

National Poster & Printing Company 113

Pathe Exchange, Inc Insert and 116

Nicholas Power Company 96

C. B. Price Co., Inc 32, 33

Realart Pictures Corporation Insert

Republic Distributing Corporation 13

Ritchey Lithographing Corporation 46

Selznick Pictures Corporation .... 5, 6, 7, 8, 9, 10, 11

United Picture Theatres of America 14

Vitagraph, Inc 28, 29

A. F. Williams 108
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THE FIRST SERIAL

DE LUXE

Mfffft*
^GGOT

The
and a

With Grace Darmond and Rhea Mitchell
Produced under the Personal Supervision of

LOUIS BURSTON

ATTjnpf EXHIBITOR'S TRADE REVIEW: •i„

M. M.M. JL • Hawk's Trail the action sizzles with exciting incident a
thrilling climax has a place at the end of each episode."

MORNING TELEGRAPH: "The Hawk's Trail will offer more entertainment
value than the average serial."

MOTION PICTURE NEWS: "Louis Burston has caught
his stride in The Hawk's Trail. Can be counted
upon to highly entertain any audience anywhere."

WH)*S DAILY' "From the point of view of the serial fan

The Hawk's Trail should be a hit."

MOVING PICTURE WORLD: The Hawk's Trail
is bound to be a winner. Entertaining, much dramatic
action well carried out by a notab'e cast."

Choice State Rights Territory available.

Biggest open market feature of the year.

Write, wire, phone or call at address below.

Grace
Darmon Distributed by

WHPRODUCTIONSCO.
nicest 23rd St KetfYorhc

Rhea.
Mitchell
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\^jhe story that

has thrilled and
held spellsbound
millions in eOeru

civilized country

m the uOorld I

VITAL/ TREMENS
DOUS!! BRILLIANT U\

atile

LYTELL
in Sir Qllbertfiarhgrs masterpiece

e RIGHT of WAY
BERT

o/Ldapted bij (June CH&this^from Sir (jilberts lOorldLjamous novel of the same name
'Directed by (Jar\ 'Dillon.

METRO
£Maxvdell j{arger^Virector Qeneral.

Qwrifs imperial (
j?ictwes. J^puted, SxclusvOe Vistrihutors throughout

the British Sntpire. Sir'WilUaam tfwrvj\ dlflanaqing 'Director.



COMMENT OF THE WEEK
By MARTIN J - QJJ I G L E Y
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Re-discover America

UNPLEASANT as it may be for many New Yorkers to

realize, it is nevertheless a fact that a great deal of

America lies beyond the Palisades of the Hudson River.

And it is this very fact coupled with the blindness of

those who will not see that causes a multitude of unbal-

anced theories to be fixed upon this business.

This situation is pointed out in a characteristically

able statement over the signature of James D. Williams

which was printed in last week's issue of Exhibitors

Herald.

Mr. Williams says : "The New York viewpoint on the

industry as a whole is at least ninety-two per cent short of

I being comprehensive on the majority of subjects it elects

to envision.'* Mr. Williams saves the New York viewpoint

from complete damnation on the narrow margin of eight

per cent on the basis that the viewpoint for New York city

is. perhaps, correct and this territory is responsible for

eight per cent of the gross revenue on the average picture.

In the matter of several policies decided in and pro-

mulgated from New York city we disagree with Mr. Wil-

liams by nine per cent—believing that on a wide variety

of lines of action dictated from New York the New York

viewpoint is about ninety-nine per cent wrong.

One of the outstanding errors in the New York view-

point which is current at this time is allowing a dozen first-

run "focal" points to blot out a well-balanced vision of the

country as a whole.

Keceipt of a contract for a first-run at a $500 advance

'

is the signal for great rejoicing in the New York offices.

Frequently the very simple fact is lost sight of that a $20

k increase on twenty-five small and sure accounts brings the

same addition to the gross revenue of a picture.

Feeling the pulse of Broadway on a subject as univer-

sal as motion pictures is very liable to lead one far astray

from the real sentiment of the country. Broadway is an

abnormality. It is characteristic of nothing but Broad-

way itself. People attend Broadway theatres for many rea-

sons and frequently for no better reason than to get in out

of the rain. Almost any show on Broadway is well at-

tended not because it actually attracts patronage but be-

cause it happens to be there to receive the patronage that

the thousands of amusement seekers insist in heaping

gte I upon it.

In Evansville (Ind.) it is another story. Folks pick

their amusement carefully. They go to a theatre by intent

and not by accident. Their emotional instincts are akin to

humanity's everywhere but they are not tinged with the

momentary superficialities of Broadway. A player is sim-

ply a player standing on his or her merits and who he or

she happens to be married to or whether the name is elec-

tric-lighted up and down Broadway plays no part in the

final verdict.

The big fact is: The elements of success for Evans-

rille or any other point characteristic of the greater part

of America are not necessarily the elements that permit of

a success on Broadway.

There are many New York executives in the film busi-

ness who should employ a new Columbus to re-discover

America for them.
* * 4

Trie Zukor Policy
A NOTEWORTHY FEATURE of the recent outline

*^of the theatre plans of the Famous Players-Lasky cor-

poration by its president. Mr. Adolph Zukor, is the absence

of any mention of activity looking toward the outright pur-

chase or operation of theatres.

According to the statement of Mr. Zukor the entire

plan is aimed to be a cooperating partnership with exhibi-

tors, chiefly prompted by the desire of the company to

secure its market and the desire of the exhibitor to secure

his picture supply.

Conspicuous position is given in the statement to the

declaration that Mr. Zukor "will be glad to furnish pictures

as before to any exhibitor on our present contract basis."

The revolutionary aims which have widely been

accredited to Mr. Zukor and his associates certainly are not

borne out in this statement of policy to which Mr. Zukor

has committed himself.

t * *

Clotiding the Is sue
AKEGRETTABLE PART of the violent coutroversy

which is now raging between certain exhibitorial fac-

tions on the subject of screen advertising is that the merits

and demerits of the proposition will be cloaked in a maze

of personal assaults and recriminations.

The exhibitors of the country are entitled to a full

understanding of the matter which now seems almost

impossible in the face of all the extraneous issues that have

been draped in.
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Young 1920 got off to a good start any-

way.
* * *

Davih Wark Griffith arrived in New
York city on January 2 from Miami,
Florida, where he finished the exterior

scones for his forthcoming feature.

* * *

Everybody seemed to have a good time
New Year's eve, even though it was the

year of the great drought. Some excel-

lent imitations were given by ye old tyme
"stews" too.

* * •

Arthur Loew, son of Marcus Loew. and
Mildred Zukor. daughter of Adolph Zukor,
were married in New York on Tuesday,
January 6.

* * *

Pacl C. Moonev, general sales manager
for Louis B. Mayer Productions, arrived in

New York city last week after touring the
principal cities of the country from coast

to coast and back again in the interests of
"In Old Kentucky" and the new Mildred
Harris Chaplin pictures.

* * *

Martin J. Quiglev, publisher of Ex-
hibitors Herald, is in New York on busi-
ness.

* * *

Lieut. Charles L Reid, recently of the
U. S. Signal Corps, Photographic section
at Archangel, Russia, and Lieut. Eugene
F. Sullivan of the same corps are now-
making preparations for a long tour of
Furope for the purpose of making educa-
tional and scenic motion pictures.

» * *

Theodore KoSLOFF, famous Russian
dancer, has affixed his signature to a long-
term agreement, by the terms of which he
will appear in and assist in directing future
Paramount-Artcraft pictures.

* * *

Leon T. Osborne has signed with Cliff

Smith to direct Edythe Sterling Produc-
tions. These will be distributed through
Republic Film Corporation.

* * *

Lewis J. Selznick was made chair-
man of the committee of distribution, to
head a campaign to combat the spread of
Bolshevism, at a conference between of-
ficials of the government and representa-
tives of the motion picture industry at
Washington, D. C. last week.

Oren F. Woody, Los Angeles branch
manager for Realart. tendered a dinner to

Arthur S. Kane, former president of Real-
art Pictures Corporation, at the Hotel
Alexandria, on December 23.

* * *

Nathan Ascher, of the firm of Ascher
brothers, Chicago, went to New York on
January 2 to transact business for the firm.

* * *

Sol Lesser's plans for the near future

include the erection of a modern studio to

cost $200,000.
*

R. D. Craver, W. N. Snead, M. P. Cobb.
B. Lea. Harry Lea, Gordon Tugcle,
Edward Rosenstock and John F. Pryor,
all from Dannsville. Va.. and exhibitor
members of the southern clan of good fel-

lowship, have been staying at the Hotel
Astor, New York, for the past ten days.

* *

E. Wertheimer of London has pur-
chased Robert McLaughlin's special fea-

ture, "The House Without Children," for
British Isles. He will tour the principal

cities of the United Kingdom giving special

presentations.
* * *

Lloyd Young, advertising counselor for

Argus Enterprises, Cleveland, O., has com-
pleted and published a press book on the
state right feature, "The House Without
Children."

* * *

Alfred Tanzer, formerly on the staff of
the United Pictures Theatres of America's
Chicago office, as Wisconsin representa-
tive, has been promoted to the position of
manager of the Detroit office by J. A.
Berst, president of United.

* « •

Geoffrey Xyk. bmu associated with large

motion picture enterprises in Australia and
New Zealand, has been appointed Goldwyn
representative in the bar East. Mr. Nye
left New York for San Francisco Decem-
ber 'i~ and sailed for Shanghai, where he
will begin his campaign of exploitation,

lie will be gone nine months.
* * *

Mrs. Robert Jackson, who acted in a

confidential capacity for the late "Smiling
Bill" Parsons in California, has resigned
from the National Film Corporation of
America. Ill health is given as the cause
for Mrs. Jackson's resignation from Na-
tional.

.
Re-Takes ^ News

By J. r. m
We'll See-

Notice where the packers get two
years in which to unscramble their

tea, coffee, sugar and grocery business
from the meat and egg industry. They
say it's awfully hard to unscramble an
egg and maybe two years won't be
long enough in which to do it.

No, Indeed

—

See where some one has been steal-

ing Hugo Riesenfeld's clothes on the
installment plan while he has been
directing the Rivoli and Rialto theatres
in New York. He's shy five suits

and two vclour hats up to date. If

anybody'd try that on us we'd have
to stay in bed till the culprit was
caught. We buy our suits on the install-

ment plan, but we can't afford to lose

them that way.

Sounds Fishy

—

And we have it, on good authority,

that Florence Billings, an actress, re-

cently returned to New York City
from Florida, where she was working
in a Selznick picture, and she didn't

bring back a pet alligator.

Germans Getting Wise

—

Headline : "Kaiser a Fool ; Son a

Triflcr," is the way the German national
congress summed up "their majesties" at

Amerongen. But the information comes
about five vcars too late.

SEE WHERE THE "MAYFLOWEK" IS GO-
ING TO SAIL BACK TO ENGLAND XEY1
MAY. WELL, YOU CAN'T BLAME HEK.
WITH THIS COUNTRY DRY IT WOULD BE
KINDA PUNK TRYING TO CELEBRATE
THE SHIP'S 300TII ANNIVERSARY OVER
HERE.

The present price of "skee" is mak-
ing more teetotalers than the W. C.

T. U.

Is One Enough

—

Harry Smalley says they're build-

ing a large corral out near Los
Angeles to hold the bulls made by
directors.

There's going to be a lot of dry

humor after Jan. 16th.

DRE-EMINENT among posters is the RITCHEY poster. It is invariably

a work of force and power— a dynamic concentration of essential advertising

values! It's popularity with exhibitors is easily explained.— It gels results!

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 31st Street. New York Phone. Chelsea 8388
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Loew, Inc., Purchases Metro,
Effecting Strong Combination

Great Circuit of Theatres and Producing-Distributing
Organization Join for Mutual Strength—Each

Will Maintain Separate Individuality
In a transaction involving several million dollars, Marcus Loew, Inc., and Metro Pictures

Corporation have effected a business affiliation. Through the purchase by Loew, Inc., of Metro
stock, the Loew circuit of theatres and the Metro company start the new year with a business com-
bination that was conceived and brought to fulfillment for their mutual expansion.

Marcus Loew, head of the Loew enterprises, and Richard A. Rowland, president of Metro, in

announcing the deal, declare it to have been theoutcome of negotiations that have extended over

a period of several months, during which every detail has been most carefully considered and
worked out. It unites the business interests of one of the largest exhibiting chains in the United

States, which is increasing every day in strength and scope, with those of one of the big producing

and distributing organizations.
,

Final Papers Have Been Signed

The final papers in the arrangement have been signed by the chief executives of the two
organizations. Thev let it be known that the business merger will mean the closest sort of co-op-

eration between Loew and Metro, with the Loew houses on the one hand furnishing a certain and

permanent market for the Metro product, and Metro on the other providing a permanent source

of motion picture material.

"This arrangement with Loew, Inc.,"

says an explanatory statement by Mr.

Rowland, "cements a friendship of long

standing between Metro and the Loew
enterprises. For several years the

closest relations have existed between

the two companies. The present union

of interests is the logical development of

the constantly growing good will on both

sides. It means that we will each be of

greater strength to the other.

Assures Adequate Representation.

"The Loew Theatres, comprising an im-

posing circuit, will assure continuous and
adequate representation for the Screen

Classics, Inc., special productions of the

fewer and better' sort originated by
Metro and already sweeping the country.

It will also assure the highest quality of

notion picture entertainment for the

-oew Theatres, entertainment of a qual-

ty, we think, that will make the Loew
Theatres even more powerful factors in

he communities they serve than they
how are.

\ "The arrangement will in no sense in-

erfere with our established policy to-

vards the independent exhibitors. The
ndependent showman will receive the

ame service and be accorded the same
ealous effort on Metro's part to give

im quality productions as has character-
zed Metro's past dealings with the own-
rs of these houses.
"The independent theatre man. for

istance, will always be able to obtain
letro-pictures in fair competition in the

pen market, as heretofore, and benefit

y their pulling power. This association
ith Loew, Inc., will also enable Metro
3 go the limit in its constant endeavor

to improve the artistic quality of its pro-
ductions, with the guaranty that there
will be a dependable market for them
not only in the Loew houses, but

RICHARD A. ROWLAND
President of Metro Pictures Corporation,
which has been merged with Marcus
Loew, Inc.

in the great many other high-class thea-
tres where they have in the past proved
so acceptable as entertainment and so
sound as commercial assets when meas-
ured by the returns at the box office.

Will Enlarge Open Market.

"Furthermore, it will greatly enlarge
the field for the independent, or 'free-

lance' director-producer. Metro will be
in the market to buy independent pro-
ductions for distribution by our large
and highly specialized exchange system.
Any man who has made a good picture
ma}- bring it to Metro."
Announcement of the Loew-Metro

transaction also makes it plain that each
organization will retain its individual
identity. There will be harmonious and
helpful co-operation between the two,
but Metro is to remain, of course, as
primarily a producing company and the
Loew, Inc., enterprises hold to their

function as purveyors of motion picture
and vaudeville entertainment.
With regard to the measure of co-

operation between the two organizations,
it is announced that the executives of
each will be in close touch, notwithstand-
ing the arrangement providing for main-
tenance of separate identities. In addi-
tion, the Metro board of directors will

be reorganized with members of the
Loew, Inc., directorate represented on
it. This is expected to establish the
most harmonious business relations, » as
the problems of one organization will
necessarily partake of some of the prob-
lems of the other.

Means Further Expansion.

"We have been reminding the trade
from time to time that we intended to
expand and expand and then expand
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some more," adds the statement of the

Metro president. "Our promises have
not been idle words, as this arrangement
just entered into will attest. The same
is true of the Loew enterprises. It is

now our plan to grow together; each to

profit and grow stronger through the

strength of the other.
"Metro's aim—and sole reason for ex-

istence, we might add—is to lead the

field in the production of worth-wihle
photo dramas. We believe that leader-

ship can be gained and held in no other

way. Metro has always been responsive

to the quickening and improvement of

the public taste in cinema entertainment.

Its idea has been not merely to meet that

improvement in discrimination on the

part of the people whose money makes
possible and supports the motion picture,

but to anticipate it.

"This arrangement will enable us to

do the great things we have planned and
aspired to. Relieving us of a great meas-
ure of concern about the market for our

MARCUS LOEW
Ilrad of MnroiiN I.orw. Inc., who hn«
formed nn importnnt iifllllntion irltfc

Metro Pletara Corp.

product, and infusing not only new and
vigorous ideas, but additional financial

reserves as well, it leaves us free to de-

vote our major energies to pictures that

are even better in all respects.

Affiliations Are Inevitable

"Meanwhile, we wish again to reassure

our friends, the exhibitors, that they as

well as we are to benefit by this union of

business interests on the part of Loew,
Inc., and Metro. Affiliations such as

these are inevitable, in view of the pres-

ent-day trend of the industry. But they

will help rather than embarrass the man
who owns his own motion picture theatre

and seeks to bring to his patrons photo-

plays of the better sort."

As part of the preliminaries to the

completion of the affiliation the Loew
organization has already established

closest relations with Metro's extensive

distribution system. The Metro ex-

changes, numbering thirty, are situated

in strategic centres throughout the

United States from Maine to California

and from Canada to the Gulf.

In Greater New York there are thirty-

seven Loew theatres, while the chain
throughout the country is being added
to every day. These theatres will be
the foundation of a constant and per-

manent market for the Metro-Screen
Classics.

Finds Metro Stars Popular.

Marcus Loew's previous dealings with
Metro have demontsrated to him the
wide popularity of the Metro stars and
the box office value of the special pro-

duction in which their talents are dis-

played. Attendance during the showing
of Viola Dana, Bert Lytell. May Allison
and Alice Lake pictures has quite in-

variably reached record figures.

As Metro also distributes the produc-
tions of Taylor Holmes Productions.
Inc., the comedies starring Taylor
Holmes will be seen in the Loew Thea-
tres, as will also the Jack London stories

in which, under an arrangement with
C. E. Shurtleff, Inc., Mitchell Lewis is

to be starred by Metro; besides five pro-
ductions to be made during the year by
S-L Pictures, Inc.

These productions are, of course, in

addition to the Nazimova Productions,
of which Metro is the exclusive distrib-

utor. The Nazimova pictures are a tre-

mendous drawing card in this country
and have also taken the European mar-
ket by storm. Metro is represented in

Great Britain by Jury's Imperial Pic-

tures, Ltd., of which Sir William Jury
is managing director.

LONDON. OXT —Fears that Am-
brose J. Small, Canadian motion picture

and theatrical magnate, has been mur-

dered or held for ransom are enter-

tained by E. W. M. Flock, Small's

attorney, who stated that a five weeks'
search for the magnate had produced
no results.

Small, who started life as a newsboy,
is said to have practically controlled the

motion picture, legitimate and vaude-
ville houses of eastern Canada and to

have amassed a fortune rated at $10,000,-

000. He recently arranged to sell out
to an English syndicate.

Flock acted for Small, the deal being
closed on Dec. 1. Small was paid $1.-

000.000 deposit and the balance, which
is double that amount, is now standing
for payment if Small can be found.

Disappeared Dec. 2

On Dec. 2 Flock left Small at 5:30

in his Toronto office. Since that time
the latter has not been seen. His wife,

widely known for her charities, has stead-

fastly maintained that she knew of her

husband's whereabouts, but an acknowl-
edgment that no trace is known of

him is coupled with an appeal to his

friends throughout Canada and the

United States to join in a search.

The Loew enterprises and Metro
promise further statements of policy as
soon as matters shape themselves more
definitely in the near future.

Report Famous Players

Will Build Theatre at

Indianapolis Next Year
INDI AXAPOLIS, IXD. — Indianapo-

lis will have a new and large motion
picture theatre to be built by the Fa-
mous Players-Lasky Corporation on the

site now occupied by the southern wing
of the English Hotel block, as a result

of a ninety-nine year lease being signed
by the picture corporation and William
E. English.
The lease calls for vacating of all the

rooms by January 1, 1921, and for the

completion of the theatre within two
years from that date. The lease takes

over all of the English Hotel block. A
deposit of $100,000 in Liberty bonds hat
been made.

Eight Toledo Theatres
TOLEDO, O.—According to plans of

the Community Amusement Company,
Toledo will have eight new motion pic-

ture houses in different sections of the

city within a few months.
The first of the chain will be located

at Broadway Ave. and Knowle St. It

will have a seating capacity of 1.200 and
will be modern in every respect.

Five detective agencies have searched
every hotel, hospital, and private sani-

tarium on both sides of the interna-

tional border and have found no clew.
Small had banked the million and had

little or no cash with him when he dis-

appeared, but none of his bank accounts
has been drawn on nor did he have let-

ters of credit with him.

Look for Ransom Demand
According to Flock, Small was in

cheerful humor when the deal was
closed. Theatrical men who are close

friends of Small believe the first word
of his whereabouts will come as a de-

mand for a huge ransom. Small's sale

was mooted for days before his disap-

pearance and he had complained to Flock

and one of his personal advisers that

he was being "pestered" by alleged rep-

resentatives of financial houses seeking

to have him reinvest his funds in other

enterprises.
He had been associated for yea r s with

Klaw & Erlanger. The sale of his prop-

erties included theaters in Quebec, Mon-
treal, Ottawa, Kingston, Toronto, Ham
ilton, Peterboro and London.

Small is about 50 years of age, 5 feet

7 or 8 inches tall, and weighs about

135 pounds. He was dark haired and

wore a closely trimmed dark mustache

Canadian Exhibitor Disappears
After Closing Sale of Holdings

Fear of Foul Play or Kidnapping Entertained by
Friends of Ambrose J. Small, London, Ont.,

Film and Theatrical Magnate
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Syndicate Proposes Erection of
One Thousand Theatres This Year

John M. Kantor of Chicago Finances $12,250,000
Corporation Which Will Build Chain of Play-

houses of Uniform Design
(Special to Exhibitors Herald)

NEW YORK, Jan. 6.—With the incorporation of the People's The-
atres, Inc., in Delaware, a plan to erect one thousand theatres of uniform
design in cities and towns throughout the United States has become public.

John M. Kantor, well known Chicago politician and capitalist, is identi-
fied with the proposition and has subscribed the major part of the capital
stock, which will be resold through Kantor's brokerage offices located in
various cities throughout the" United States.

Is Capitalized at Twelve Millions.
The company is capitalized at $12,250,000, the total amount of which,

it is claimed, is immediately available. Al Woods, prominent theatrical'
figure, has been offered the presidency of the company. The directorate is

to be made up of bankers in cities in which theatres will be erected.

Ince's New York
Visit Stirs Talk

Along Film Row
(Special to Exhibitors Herald)

NEW YORK, Jan. <i.—Announce-
ment that Thomas Ince will arrive in

New York within the next few days
has been siezed upon as the choicest

piece of gossip offered to film row dur-

ing the current week. In the Astor
lobby, it is freely predicted that Ince's

purpose is to close negotiations with the

First National Exhibitors Circuit for

the distribution of the Associated Pro-

ducers' productions.

Jamestown Theatre

Damaged by Flames
JAMESTOWN, N. Y.—Damage esti-

mated at $10,000 was suffered in the

blaze which partially destroyed the Bijou

theater one hour before the afternoon
performance was scheduled to begin.

A pipe organ which had just been in-

stalled was seriously damaged, prompt
and effectual work by the fire depart-

ment saving the major portion of the

structure. The origin of the fire has
not been determined.

Ky. Churchmen Deny
Fighting Sunday Shows

LOUISVILLE, KY.—Officials of the

Churchmen's Federation and of the min-
isterial associations have emphatically
denied a report from Frankfort, Ky.,

that abolition of Sunday motion picture

shows and theatricals would be sought
in a bill to be presented the coming
session of the Legislature.

TheatreCompanyFormed
DAYTON, O.—L. E. Smith, A. J.

Smith and James A. Beidler have formed
a company capitalized at $500,000 and
said to include as members several lead-

ing business and professional men to

take over the East Auditorium, Garden
and Japanese Open Air theatres and re-

model same, a step which will place this

organization in control of the motion
picture situation on the East Side.

Syndicate Buys Theatre
DOVER, N. H.—The Strand theatre,

recently erected, has been sold to a syn-
dicate of motion picture men known in

the transaction as the Dover Amusement
Company of Dover, N. H.

Detroit Has New House
DETROIT, MICH. — The Oakman

theatre, said to be equal in point of equip-
ment and modern features any of the
leading Detroit theatres, has been opened
at Oakman Blvd. and Glendale Ave.

Iris Theatre Opens
ST.' JOHNS, MICH.—The Iris thea-

tre, a new and up-to-date motion pic-
ture establishment, has just been opened
-inder the management of Fred Tremper.

Ike Schlank, well known promoter,
who is also identified with the propo-
sition, declares that the one thousand
new theatres will be in operation by
next fall.

Seat 750 to 1,000 People
The uniform plans' adopted for the

theatres call for playhouses seating be-
tween 750 and 1.000 people. The- build-
ings will contain space for two stores.
With the theatres having a uniform

design, it is believed that a great sav-
ing in construction can be effected.
The original project calls for 1,000

theatres. Many of the cities where the
buildings will be erected, are said to
have already been selected.

To Examine Films
FALL RIVER, MASS.—A number of

members of various civic, educational
and social organizations have formed a

body calling itself the Fall River Mo-
tion Picture Committee to investigate
the motion pictures shown in the city
with a view to determining their influ-

ence upon growing children. A meeting
has been held but no announcement has
as yet been made as to its result.

Butler to Produce
LOS ANGELES.—David Butler is to

head his own producing company for
which his father, Fred J. Butler, is ar-
ranging financial details.

Gasnier on Coast
LOS ANGELES.—L. J. Gasnier and

Lew Cody have arrived from New York.

The latter will start on a new produc-
tion immediately.

California Theatre

Highest in Country
SAN FRANCISCO, CALIF.—A mo-

tion picture theatre at Big Bear Lake,
up in the San Bernardino range, 175
miles from Los Angeles, is closed during
the winter months on account of the im-
passability of the mountain roads except
for one night each week, when those
who are snowed in are entertained.
Snow is so deep during several months

of the year that it is impossible to get
in or our of the Big Bear valley, where
the theatre is located. The theatre is the
highest motion picture house in the
United States. It is situated 8,700 feet
above sea level.

j

Blank Adds Theatre
BOONE, IA.—A. H. Blank, whose

chain of theatres is one of the most ex-
tensive in the Middle West, has pur-
chased the Wells Hotel on Story street
of Martin J. Lockard and will begin
operations March 1 to raze the present
structure and erect a motion picture
theatre in keeping with his holdings in
other cities.

Vote On Sunday Law
BOYNE CITY, MICH.—The city

council has decided to submit the ques-
tion of closing theatres on Sunday to
popular vote at the Spring election.

Premier for Herbert Hoover Film
NEW YORK, Jan. 6.

—"Starvation," which is described as a monu-
mental photo drama, is to be opened Friday night at the Manhattan opera
house by F. B. Warren, who controls all rights to the production. The
production is being given huge advertising in New York, including full page
newspaper space.

"Starvation" was made in Europe under the personal supervision of

Herbert Hoover. It has the endorsement of the United States and the!

Allied governments.
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Robertson-Cole Buys Exchanges
From Hallmark Pictures Corp.

System Recently Purchased From Exhibitors Mutual
Distributing Corporation Is Resold—No

Affiliation Is Effected

Through an agreement effective January 3, the Robertson-Cole Dis-
tributing Corporation has taken over the twenty-six exchanges located in

the principal cities of the United States, which in October were purchased
from the Exhibitors Mutual Distributing Corporation by the Hallmark Pic-
tures Corporation.

The deal is not a merger. The Hallmark Pictures Corporation con-
tinues as before except that Robertson-Cole is to have physical distribution
of Hallmark productions.

Hallmark to Announce Expansion.

In an official statement regarding the sale, Frank G. Hall, head of the
Hallmark and affiliated interests announced that it was the forerunner of
an expansion which would result in the formation of a new company.

At the time of the purchase of the

Exhibitors' Mutual exchanges by Hall-

mark, the Robertson-Cole company
formed its own sales organization and
established offices in all of the exchanges
Hallmark acquired.
Hallmark handled the physical distrib-

ution for Robertson-Cole. The situation

is now reversed.

Location of Exchanges
The exchanges included in the nego-

tiations are located in Albany, Atlanta,
Boston, Buffalo, Chicago, Cincinnati,
Cleveland, Dallas, Denver, Detroit, In-
dianapolis, Kansas City, Los Angeles.
Milwaukee, Minneapolis, New Orleans,
New York, Oklahoma City, Omaha, Phil-

dclphia, Pittsburg, Portland. San Fran-
cisco, St. Louis, Seattle and Washington.

Plans Completed for

New Lakewood Theatre
CLEVELAND, OHIO.—Plans have

been prepared by S. H. Weis and work
is to be started at once on a three-story
commercial and motion picture theatre
building costing between $.'i00,000 and
$400,000 to be erected by C. A. Cotabish,

| To Exhibitors Herald:

Am enclosing check for SI,

| covering cost of EXHIBI-
| TORS HERALD for one year.

The EXHIBITORS HER-
ALD is a Christmas present

| to my business, and with it |

1 goes a New Year's resolution
that will stick: "I will always |

| have 'WHAT THE PICTURE I

| DID FOR ME' on my desk."
j

Yours truly,

MACK JACKSON
|

Strand Theatre j

Ashland, Ala. j
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former mayor of Lakewood, at 13606
Detroit avenue, Lakewood.
The lessees of the 3,000-seat theatre

are P. Essick and H. Reif, owners of
the Rialto theatre, recently opened on
West 25th street.

R. Andrew Hamilton on
N. Y. Censor Commission

ROCHESTER, N. Y.—Commissioner
of Public Safety, R. Andrew Hamilton,
of Rochester, has been named by Mayor
Stone of Syracuse, head of the New
York State Conference of Mayors, as
a member of the committee to investi-
gate the question of motion picture cen-
sorship in this state and to present
recommendations to the state legislature.

Riviera for Detroit
DETROIT. MICH.— As soon as

weather conditions will permit work
will be commenced upon the construc-
tion of the Riviera on Grand River Ave.,
between Maplewood and Linsdale Ave-
nues. The theatre will be erected by
the Riviera Theatre Co., Walter C.
Quimby, president, will seat approxi-
mately 3,000 and plans of the building
company are to make it an exact replica
in size, decoration and system of man-
agement of the Riviera theatre in Chi-
cago.

Ask Theatre Permit
MORRISTOWN, N. J.—As a result

of applications that have been made by
men who wish to open motion picture
theatres here, the Board of Aldermen
will have a public hearing to discuss an
amendment to the amusement ordinance
which at present limits the number of
theatres to two.

Montrose Gets Theatre
MONTROSE, PA—W. A. Welliver,

manager of the C-Nic theatre, has an-
nounced his plans for the building of a

new and modern motion picture theatre
which is expected to be ready for open-
ing April 1.

Frank Rembusch
Calls Exhibitors'

"Peace" Meeting
INDIANAPOLIS, IND.—In an ef-

fort to bring peace and harmony to ex-

hibitorial circles, Frank J. Rembusch,
secretary of the Motion Picture Exhibi-

tors of America, Inc., has called a meet-
ing in New York this week. Mr. Rem-
busch in a telegram to Exhibitors

Herald, ancnt the controversy over in-

dustrial and advertising pictures, states:

Indianapolis, Ind., Jan. 2, 1920.

"National screen advertising plans
are excellent. The actual merits or
demerits of cither plan in contro-
versy are only known to me from
the trade journal advertisements.
Any exhibitor organization activi-

ties look good even though they
seem at cross purposes. We will

hold a meeting in New York next
week which I hope will bring har-
mony. The exhibitors have before
them the greatest opportunity for a

successful business this year and we
need cooperation between competi-
tive exhibitors. Better pictures and
intelligent efforts with broader co-

ordination between all branches of

the industry. Happy new year to

all.

"Frank J. Rembusch,
"National Secretary.

"Motion Picture Exhibitors of

America."

The meeting called for January 5 and
6 at the Hotel Astor, New York, prom-
ises to be a spirited one and exhibitors

throughout the country will await the

outcome with interest.

To Remodel Princess
RUSHVILLE, IND.—Walter F. Eas-

Icy, manager and owner of the Princess

theatre, has purchased the adjoining

building which has been occupied by a

bowling alley and will enlarge and re-

construct the Princess to take in the

ground thus acquired. Work will be
begun January 19, plans necessitating
the closing of the house for six weeks
or two months while reconstruction is

in progress.

Fitzer Buys Theatres
SYRACUSE, N. Y.—Maurice Fitzer,

one of the pioneer exhibitors in this

city, has purchased ten-year leases upon
the Langan and Arcadia theatre, a

transaction said to represent the ex-

penditure of $25,000.

Chain Adds Houses
CENTRALIA, WASH. — The Hub

Theatres Co., Inc., a new concern oper-

ating in the Northwest, has purchased
the Grand and Liberty theatres.

Harry Sherman Back
NEW YORK, Jan. 6.—Harry Sherman

has returned to this city after a long

stay on the Coast.

The GreatestNEWSpaper ofthem all-EXHIBITORS HERALD
50



EXHIBITORS HERALD

Morris Kohn Succeeds Arthur Kane
As President of Realart Pictures

Treasurer of Organization, Who Has Acted as Tem-
porary Executive, Is Chosen to Direct

Company 's Activities
Morris Kohn, treasurer of Realart Pictures Corporation since its organiza-

tion, has been appointed president of the corporation to succeed Arthur S.

Kane, resigned.

Since Mr. Kane's resignation, Mr. Kohn has devoted all his time and
attention to Realart in co-operation with General Manager John S. Woody, and
the company's affairs have moved along without a hitch.

No Change in General Policy

"There will be no change in the general policies of Realart,'' said Mr.
Kohn. "As I have stated several times lately, our determination is to make
pictures of unusual excellence from successful book or play titles. The releases

already made offer a fair indication of the sort of pictures I have in mind. No
effort or expense will be spared in giving our young stars adequate mediums
for their varied talents.WALTER RICHARD HAI/L

Eng-agred to write screen plays for Owen
Moore
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"Big Six" Again

| Jay Balfour s Dispatch From §
| Coast States First National |
| Has Obtained Distribution for |
| Associated Producers.
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By JAY BALFOUR
(Special to Exhibitors Herald)

HOLLYWOOD, CAL.— Associated
Producers, official title of the so-called
Big Six, will release through First Na-
tional.

No official statement to that effect has
been given out and none of the Big Six
has said so; nevertheless there seems to

be every reason for stating with abso-
lute authority that First National has
beaten Mr. Zukor to the future services
of Messrs. Ince, Sennett, Neilan, Tour-
neur, Dwan and Tucker.

As to the Tucker Denial
It has been denied that Mr. Tucker is

m the organization, the denial evidently
having been inspired by the belief that
the producer of "The Miracle Man"
would be -liable to damages for violating
the terms of his present Mayflower con-
tract, which, it is said, provides that he
:annot announce any new affiliations
sending the life of the current document.

It is also a certainty that first Na-
:ional has executed a coup in getting
the A. P. in the opinion of some film
•viseacres, who question the ability of
he six producers to dwell together in
larmony.

A Bit of Gossip
There is considerable gossip to the

•fleet that George Loane Tucker is mak-
ng. strenuous efforts to get out of his
vfayflower contract so that he can start
naking pictures for the new organiza-
ton.

"The Mayflower specials already re-

leased by our organization are also

indicative of the high standard we have

set and there are announcements of

others to follow.

"It is well known," continued Mr.

Kohn, "that I have had an intimate con-

nection with Realart's policies since the

company was started. Along with every

other member of its lively working staff,

I have the good of the organization very

much at heart. To this end there is

bound to be the closest sort of co-opera-

tion from the highest official to the

humblest office boy."

Entered Industry in 1904

Morris Kohn is no novice in the mo-
tion picture business. Among those

who know—who have not been misled

by his almost excessive modesty—he is

credited as being one of the most ex-

perienced and best posted men in the

industry. His entry into motion pic-
tures dates from 1904, when he organ-
ized the Automatic Vaudeville Company
and built the first motion picture theatre
of consequence in New York City. This
was the Unique Theatre opposite Tam-
many Hall, on Fourteenth Street. The
Automatic Vaudeville Company is still

doing a big business and Mr. Kohn is

still its president. He later developed a
chain of motion picture theatres which
included three houses in Boston and
extended as far west as Kansas City.
Still later, Mr. Kohn joined forces with
Marcus Loew.
Along in 1907, in the strenuous period

when every producing company had to
line up for official classification, Mr.
Kohn was found fighting in the lists of
the independents. His efforts, as much
as any other single factor, invoked the
fear of the Sherman Anti-Trust law and
brought the old General Film Company
to a sharp accounting.

Close Friend of Kane
Mr. Kohn was the firm friend and

adviser of Arthur Searles Kane, who

was later to head Realart in the post
now occupied by Mr. Kohn. In 1917
Mr. Kohn went to Select as financial

representative and Mr. Kane went along
as general manager. The transforma-
tion of Select into one of the strong,
efficient organizations of the industry is

contemporaneous history and Mr. Kane
was perhaps most generous of all in

testifying to the clear vision, the sanity
and the wise counsel of Morris Kohn.
And all these qualities Mr. Kohn

brought to Realart. Officials of the
company declare that they have played
a great part in the sensational develop-
ment of this youngest of all giants in

the field today.

| To Exhibitors Herald:— |

/ am a subscriber to a §

| number of theatrical §

| magazines and I don't §

| find in any of them as |

| much good advice on the §

| several lines of the indus- |

| try as your Exhibitors §

| Herald. I consider it one |

| of the best aid 3 the |

I exhibitor has.

Your department, |

I "How To Advertise," is |

I the best section on ex- |

I ploitation that is con- I

I tained in any of the |

I trade papers.

Yours respectfully,
j

H. G. Ramsey, §

ROYAL THEATRE,
|

El Dorado, Kans. §
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England Needs Thousand Theatres
To Solve Its Booking Situation

Great Number of High Grade Films and Shortage of

Houses Has Brought About Present Situation
In Great Britain

After five years of repression and re-

striction brought about by the war, the

motion picture industry in Great Brit-

ain today stands on the threshold of the

greatest period of expansion and pros-
perity in its history. This, in brief, is

the opinion of John Cecil Graham, gen-
eral foreign representative of the Fa-
mous Player-Lasky Corporation, re-

turned to New York Christmas day after

an absence of two years, for a stay of
one month. Mr. Graham is also man-
aging director of the three English cor-
porations known as Famous Players
Film Company, Ltd., Famous-Lasky Film
Service, Ltd., and Famous Players-Lasky
British Producers, Ltd.

Possibilities Are Realized.
"The English people have realized the

importance and the possibilities of the
motion picture as never before," said
Mr. Graham. "Now that war-time re-

strictions have been removed to a great
extent, there is a noticeable quickening
in the process of development and ex-
pansion which bids fair to make up for

the five years during which the people
of the United Kingdom were occupied
almost exclusively with the work of
winning the war. The coming year,
therefore, promises a period of expan-
sion and prosperity which will bring to

the English exhibitor the realization of
his dreams held in leash for the last five

years.
"There is an urgent need in Great

Britain today of at least 1,000 new high
grade motion picture houses, as theatre
building was halted at the beginning of
the war. The activities and development

of the motion picture industry during
the five years have convinced the English
people of the tremendous possibilities

of the motion picture, with the result

that some of the finest and keenest
minds in Great Britain today are inter-

ested in the future development of the
industry.

Difficulties to Building.

"The building of new theatres is pro-
ceeding at a very satisfactory rate, not-
withstanding the difficulty of obtaining
materials and discussions as to housing
classifications. At the present time
there is an agitation for the classifica-

tion of all building operation into two
classes, buildings that are necessary for

bousing families and important industries
and those required for the so-called lux-

uries. As time goes on and construction
work progresses, this discussion will un-
doubtedly fade into the background. The
Famous Players Film Company, Ltd.,

the European organization, and Famous-
Lasky Film Service. Ltd.. the distribut-

ing organization for the United Kingdom,
are lending their support and encour-
agement to this building movement.

"I believe that the construction of at
least 1.000 new theatres will solve to a

great extent the problem of advanced
booking now under discussion in English
film circles. The great number of high
grade films and the shortage of houses
in which to show them have brought
about the present condition, which makes
it necessary for the exhibitor to book
many months in advance.
"The reconstruction period will wit-

ness the building of the finest type of

theatres throughout Great Britain. Be-
fore leaving London I was informed
that a number of large theatre circuits
in operation had obtained numerous sites
for costly motion picture theatres, and
the coming months will witness an even
greater activity in this respect.

Relations Are Satisfactory.

"The relations of the Famous-Lasky
Film Service, Ltd., with the exhibitors
have been most satisfactory. The busi-
ness now on file for the year 1920 is

far in excess of that for the year 1919.

Collections have been abnormally good,
and the exhibitors are reporting the most
satisfactory business in years. Standing
room only and long queues before box-
offices are regular features with almost
every exhibitor, so eager is the public
to see high grade motion pictures.
"The most significant development of

the year, however, has been the launch-
ing of Famous Players-Lasky British
Producers, Ltd.. the European produc-
ing organization The London studio,
which is undoubtedly one of the largest
and finest motion picture plants in the
world, is now ready for operation after

months of preparation. War conditions
made the progress of organization slow,
but Captain Albert A. Kaufman. Milton
E. Hoffman and other production de-
partment experts have succeeded in

whipping things into shape in a remark-
ably short time when one considers the
obstacles that had to be overcome."

Ina Claire Is Signed
By Metro to Appear
In Well Known Play

Ina Claire has affixed her signature
to a contract whereby she will be starred
by Metro Pictures Corporation in a
screen version of her stage success,

Polly With a Past."
In acquiring this Belasco stage star

for the screen, and in securing at the

same time the picture rights to "Polly
With a Past," Metro officials state as
their belief that they have scored an-
other coup as important as the recent
purchase of Vicente Blasco Ibanez's
"The Four Horsemen of the Apoca-
lypse."

Ina Claire is now appearing in "The
Gold Dingers" at the Lyceum theater.

The David Belasco production of Avery
Hopwood's satirical comedy is said to

be playing to the S. R. O. sign.

Swedish Screen Star

Recruited From Stage
Mary Johnson, star of the Swedish

Biograph Company, whose productions
are to be distributed in America, came
to the screen after appearing in several

stage productions in Sweden.
Her first work for the screen was in

"Puss in Boots," made by the Scandia
Film Company. Later she appeared in

"Sir Arne's Treasure," which is said to

have determined her fitness for stardom.
Those responsible for her productions
predict great success for her when pre-

sented to American audiences.

Enid Theatre Sold
ENID. OKLA.—The Royal theatre,

formerly owned by C. A. Black and

Robert Anderson, has been sold to Roy
Ahernathy and E. I.. Ticer.

Do You Believe in Santa Claus?

The Christie Comedies Chorus does, and to strengthen their belief Al Christie plays

the part of old Saint Nick at Venice, CaL, on New Year's day.
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I AMERICA SAFE FOR AMERICANS 1

How Motion Pictures Can Counteract Unrest
dSpread Real Propaganda of Americanism

By Watterson R. Rothacker

President, Rothacker Film Manufacturing? Company
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The boys made good on the job over
there. Let us all pitch in and make
America safe here at home.
The present unrest, in all its phases,

will pass away in time. The great ma-
jority of the 110,000,000 are too thor-
oughly American for anything else to
happen.
Doctors tell about diseases which, if

left alone, will wear themselves out in

time. There are certain phases of the

present situation which should not be
left to cure themselves through the wear-
ing out process. They should be up-
rooted—cured once and for all—lest in

the future from time to time they break
out afresh in running sores.

Education Is Antidote

There is only one medicine to use to

cure these diseases of America. That
antidote is education, enlightenment.
Motion pictures would be peculiarly ef-

fective in spreading propaganda of Amer-
icanism.
There are in this country quite a num-

ber of people who favor tearing down
the present United States government
and rebuilding it according to blue prints

already prepared—in Russia. Of course,

some of these are the professional sowers
of discontent whom education would not
affect. But the majority would be sus-

ceptible to education, if the enlighten-
ment were presented in the right way.
These people actually believe that the

only way to improve the world generally,

and their own pay envelopes particularly,

is to go around and shoot all present
employers full of holes. They have been
so told by the silver-tongued persons
who make their living by stirring up
trouble. Nobody, to speak of, has ever
taken the trouble, effectively, to tell them
any different.

Oh. yes, great magazines of national
circulation have pointed out to them the
error of their ways and newspapers have
exposed their leaders. But these people
do not habitually read those publica-
tions. The only papers or magazines
they do read don't happen to be pub-
lished in- the interests of America; the
only papers they read would not con-
sent to print the. kind of Americanism
message which, for the good of those
people as well as the rest of us, should
be driven home as soon as possible.

Screen Is Powerful Weapon
The power of the motion picture

screen cannot be harnessed any too
quickly to the task of Americanizing
America. Specially printed messages
which employers might distribute among
workers of that class would fail to ac-
complish the purpose to any very great
extent. With great aforesight the
trouble makers have taught these people
not to listen to any messages from any-
one but their leaders. Therefore many
of the messages an employer might dis-
tribute never would be read at all. But
the Americanism messages would be read
it told on the screen between the ap-
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pearances of Mary Pickford and Charlie
Chaplin.
A printed appeal would fail to reach

all of these people for another reason.
Many of them cannot read English.
Films, which speak in the universal
tongue, can be understood by the most
polyglot group of workmen ever as-
sembled within the melting pot that has
failed to melt thoroughly. A few edu-
cational films added to the flames might
bring the contents of the pot to the
melting temperature.
Americanization films could be shown

in factories in a darkened workshop at
noon to the very workmen who need to
hear some of the thing's their leaders
have not told them.

Ingenious Brains Needed
To get the best results, of course, the

Americanism films should not be plain
screen sermons. The most ingenious
brains in the country should be set to
planning these films. The pictures os-
tensibly should be regular feature films
with hero, heroine, villyun 'neverything

—

the entertainment value should be of the
highest grade. But at strategical places
in the films should be planted hidden
sermons — fundamental Americanism
principles—which the lowest-brain-pow-
ered workman could not fail to grasp
and digest.
For one thing, a picture dealing with

the radicalism situation should contain
a contrast showing the present condition
of American workmen and the condition
of his brethren in Russia under Trotzky.
The Rothacker company has recently
made some advertising pictures that
show the welfare features which pro-
gressive American employers are pro-
viding for their workers. And the com-
pany has on file in the vaults at the
Chicago laboratory studio a large num-
ber of industrial films which show the
conditions under which American work-
men live and work. If any group of
Americans seriously undertake to spread
truths of Americanism through the
medium of the motion picture screen,
the company will gladly give them

—

without profit—copies of any of the films
in its vaults, and I am sure the clients
for whom the pictures were made would
gladly consent to have them so used.
America will not be safe for Americans

as long as any group of workingmen.
headed by radical leaders, is permitted
to declare a strike which threatens the
nation's very industrial existence. There
was a time when the sympathy of the
public wras with strikers in most every
instance. There was a time when the
people took it for granted that a strik-
ing union was waging a battle against
the demon employers for the good of
the common people. But recently a
great light has begun to dawn in the
minds of the people. It is only neces-
sary to clarify, through education, this

glimmering thought in the public's mind.
Now is the psychological time to strike

the hot iron.

HERBERT RAWLIXSON
Who is displaying; Ihe "w, k." Rawlfnaon
smile soon to be seen in two reel feat-
ures distributed through Republic.

National Board Will

Aid Butte Censorship
BUTTE, MONT.—Butte's board of

motion picture censors will co-operate
with the National Board of Review in

determining what films are worthy of
exhibition at local theatres, in the opin-
ion of Alderman T. D. Butterfield, chair-
man of the board.

W. W. Watts Buys Third
Theatre at Springfield

SPRINGFIELD, ILL.—W. W. Watts,
owner of the Gaiety and Vaudette the-
atres and Springfield's largest exhibitor,
has purchased the Princess theatre from
Adolph, Edward and Joseph Kunz. It

is the second largest theatre in the city.

Quincy Saloon Will

Become Film Theatre
QUINCY. ILL—G. A. Urban has an-

nounced his intention of remodeling his

wholesale and retail liquor house, 507
Hampshire avenue, into a modern mo-
tion picture theatre.

Theatre Brings $100,000
BIRMINGHAM, ALA.—The Majestic

theatre property has been sold by Louis
Pizitz to Gen. Louis Y. Clark for a con-
sideration of $100,000. Gen. Clark is

also owner of the Lyric theatre building,
next door to the Majestic.

Cairo House Sold
MACON, GA.—Walter J. Brakin, man-

ager of the Callahan theatre in Bain-
bridge, has purchased the motion pic-
ture theatre at Cairo.

New Theatre Opened
MT. YERNON. ILL.—The New Plaza

theatre has been opened here by George
Newsome. former Carbondale showman.
Four shows were given on the opening
day. showing 3.000 admissions.

53



EXHIBITORS HERALD
aiiiiiiiniiii u<mnii'jiiiE!ii.i,ii"iim:nii^fi[iMiiiiiiiii,iuii iinuiiiu iiu.iiiininiiiiiiiiiiiiiiiiiiniiiiiiiniimiiiiinii

| HAVE YOU TRIED WHISPERING?
California Exhibitor Recommends Novel
Idea to Small Town Theatre Owners As
Sure Method of Attracting Large Crowd

I
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A brand new method of exploitation for

towns under 4,000 population and guar-
anteed by Lieutenant A. R. Thomas,
owner and manager of the Argonne The-
atre, Colton, Cal., recently put over a

special feature attraction with the great-
est success and least cost in the history
of the theatre.
This new form of promotion as used

by Lieutenant Thomas had its begin-
ning during the presentation of "Auc-
tion of Souls," starring Aurora Mardi-
ganian and for which First National
Exhibitors' Circuit is the official dis-

tributor.

How He Did It.

The exhibitor explains his campaign
in the following manner: "1 realized
that the best way to start current dis-

cussion is to just whisper something in

the form of a secret. Following this

procedure I apparently 'tipped' off some
of the local folks about the unusual
scenes to be shown in 'Auction of Souls'
and cautioned them not to miss seeing
women sold for eighty-five cents.
"In turn those people whom I told

about the production told others until,

the first thing we knew, the town was
talking about it. I whispered the infor-
mation that America interfered in this
war in time to assist in rescuing civiliza-

tion from just such atrocities as are
shown in the picture. This was big news
to lots of the townsfolk and it spread
rapidly. I also whispered the fact that
one of the girl- who passed through the
horrors of that terrible Armenian catas-
trophe was shown in the picture and
that the story would tell my friends
about town how girls were treated be-
fore they were made slaves and also how

they were treated after they got into
the hands of the Turks.

Works Like a Charm.
' There are a little less than 4,000 peo-

ple in Colton and if I had blazed away
at billboards and painted up the streets
and sidewalks I couldn't have got bet-
ter results or aroused any more interest.
It seemed that the majority of the peo-
ple thought they were taking advantage
of a confidential tip in seeing the pic-
ture."

Although Mr. Thomas maintains that
his "whispering" stunt was largely re-
sponsible for the remarkable box office
success he attained with "Auction of
Souls," there is little doubt that his un-
stinted billboard and newspaper exploita-
tion aided in the final result. Unusual
care in the arranging of his display mat-
ter and the featuring of interesting de-
tails was plainly evidenced.

New Billings House
BILLINGS. MONT.—A new theatre

to cost $150,000 will be built on the site

of the present Barry Motor company on
Broadway. According to the plans of
the promoters it will be one of the
finest motion picture houses in eastern
Montana. E. O'Keefe, proprietor of the
Regent theatre, who made the announce-
ment recently, will manage the new
house.
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Comedy Reports Good
Reports from the AyVeeBee Corpora-

tion are to the effect that "The Night of

the Dub." the initial Paramount-Truex
comedy, was exceptionally successful in

providing merriment during its run at

the Nixon-Grand, Pittsburgh; the Mod-
ern and the Beacon in Boston; the Strand

in Birmingham, Ala.; Loew's Palace,

Washington, D. C. ; the Arcade in Jack-
sonville. Fla., and the Strand in Provi-

dence, R. I.

Norma Talmadge Pictures Play
Two New York Houses Same Week

THOMAS HEFFROX
Directing- Robert Warwick in the I'ar-
amount-Artcraft picture, "Thou Art
the Man."

Norma Talmadge's last Select Picture
and first First National Picture have
both been scheduled for their initial

New York showing during the same
week at two rival houses. The Select
picture "She Loves and Lies," is the fea-

ture film of the Rivoli program, while
"A Daughter of Two Worlds" is the big
attraction at the Strand.

In "She Loves and Lies" Norma plays
three different characterizations, a young
actress, an art student of Greenwich
Village and an elderly woman of 62 win-
ters. "She Loves and Lies" is an adapta-
tion by Grant Carpentor and Chet
Withey of Wilkie Collins' story of the

same name. Appearing with Miss Tal-
madge are Conway Tearle, Octavia
Broske, Phillips Tead and Ida Darling.

"A Daughter of Two Worlds" is cre-

ating even more than the average inter-

est aroused by all Talmadge releases,

since it is the first of the six First Na-
tional Exhibitors' Circuit pictures which
the star will make during 1920. The
story is from LeRoy Scott's novel and
is directed by Jimmie Young. It gives
splendid opportunity for the star's ver-
satility, as she is first a child of New
York's Underworld, and afterwards a
member of the most exclusive set in the

world of fashion. Prominent in the cast

with Norma are: Frank Sheriden, Jack
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Crosby, William Shea, Ned Burton, Gil-

bert Rooney, Joe Smiley, Charles Slat-

tery, Virginia Lee. Millicent Martin,
Winifred Harris and J. E. Radcliffe.

Equity Sales Report
Shows Heavy Booking

On "Eyes of Youth"
What is referred to as "perhaps the

most voluminous amount of bookings ever

received on a motion picture feature" is

claimed by Equity Pictures for its first

production, "Eyes of Youth," in which
Clara Kimball Young is starred.

It is stated that the bookings received

from William Fox and Marcus Loew
for their theaters will require ten prints.

In Chicago Ascher Brothers have booked
the attraction for fourteen theaters, Lub-
liner and Trinz for all their theaters, as

have also Balaban and Katz. The Castle

and Gold theaters have also signed con-

tracts for Chicago showings.
Other theaters which played or will

play the picture are: The Strand, Louis-

ville; Orpheum and Alhambra, Cleve-

land; Imperial, San Francisco; Kinema,
Los Angeles; Waldorf, Boston; Ruben
and Finkelstein, Minneapolis and terri-

tory, and the Saenger Amusement Com-
pany of New Orleans.



EXHIBITORS HERALD

Claims Advertising in Films
. Runs Into Tremendous Sums

R. H. Clark, First National Exhibitors Circuit Di-

rector, Charges "Certain Producers " Play
Both Ends Towards Middle

"American exhibitors have been de-

liberately betrayed by certain pro-

ducers and distributors at a profit to

the latter, for their unscrupulous

breeches of faith and confidence,

amounting to hundreds of thousands

of dollars from the sale of 'convenient'

advertising possibilities in strictly en-

tertainment film to national advertis-

ers, and for which exhibitors have

been charged high rentals. This

practice has grown to amazing pro-

portions. It has become a stealthy,

secret method of 'playing both ends
against the middle,' a violation of all

ethics, zvritten or unwritten, which
govern relations betiveen manufactur-
ers and consumers, and a dangerous

form of capitalising exhibitor confi-

dence without regard for the exhibi-

tor's moral rights."

This is the keynote of a statement
authorized this week by R. H. Clark,
general manager of the New York Ex-
change for First National Exhibitors'
Circuit, and a member of the Board of
Directors for the national organization,
in which he attacks the injection of
"convenient" advertising into produc-
tions sold to exhibtors by producers and
distributors as being exclusively enter-
1,ainment film, and for which exhibitors
pay the usual service rentals. The facts

which he outlines, and the allegations he
makes are the results of information
which he declares has been imparted
to him by exhibitors in his particular
territory, and which has been submitted
to the Home Office of First National
by theatre owners in practically all sec-
tions of the country.

Claims Broken Faith

"It is a miserable, petty trespass on
conditions which compel the majority
of exhibitors to book productions with-
out screen examination," he continues.
"Cashing in without regard for obliga-
tion seems to be the actuating impulse.
These same producers and distributors
bellow' mightily in the columns of the
trade journals whenever a group of ex-
hibitors in any territory proposes to
meet an issue by joint action. In the
same stenographer note books that con-
tain the plaints against exhibitors you'll

find letters to national advertisers,
soliciting money in exchange for 'con-
venient' ad values in pictures they re-
lease to exhibitors on regular service
contracts.

"It is time that a few more organiza-
tions like the Miami Valley Exhibitors'
League and the Motion Picture Exhibi-
tors' League for New York State took
steps to prevent a continuation of the
practice. There may be exhibitors who
do not care, but they are very few. In
this territory I know of more than a
score of instances where exhibitors have
complained to exchanges, after showing

entertainment films booked at high ren-
tals, about the flagrant advertising at-

tempts in various scenes. Invariably,
they tell me, they have been laughed at,

in an obviously 'if you don't like it to go
to' manner.
"Would George Horace Lorimer, as

editor of the Saturday Evening Post,
permit any author who produces a short
story or serial for him, to specifically
mention Stutz cars because the heroine
had to drive an automobile? Would he
tolerate the publication of an illustra-

tion in which the hero stages a fight

before a twenty-four sheet stand cov-
ered with a poster advertising George
Washington Coffee? Would Mr. H. O.
Davis, erstwhile executive and producer
in the motion picture business, permit,
in his present capacity as editor of The
Ladies' Home Journal, the use of a line

beneath the name of a prominent au-
thor, to the effect that the author used
Pompeian Massage Cream.

Two Profits on Pictures

"Reputable publishers would not tol-

erate things of this kind at any price.

Still, film producers and distributors
continuously 'sell out' their exhibitor
accounts by getting as much in many
instances for convenient advertising as
entire entertainment pictures cost, then

charge the exhibitor fancy prices for
bookings, and expect him to charge his

patrons. Clearly, these facts, and they
are provable, indicate that executive re-

sponsibility in this industry has been
poorly vested in certain quarters, in men
who have no scruple or regard for the
moral and business rights of exhibitors.
If theatre owners are to run advertis-
ing matter on their screens, they are
entitled to payment for it, and the pub-
lic has a right to know that it is going
to see industrial subjects as a part of a
program. Imagine the very unwhole-
some opinion certain of the big na-
tional advertisers must have of men and
organizations who 'sell out' their cus-
tomers without a qualm.
"There are at least two concerns in

the industry that should be taken sev-
erely to task by exhibitors for the ad-
vertising tricks they have deliberately
slipped over in special feature produc-
tions. One of them is yelling, now, at

what it charges is an unfair exhibitor
practice and a studied discrimination
against its productions. I have before
me a report by an exhibitor organiza-
tion in which it specifically charges this

concern with the very practices I have
cited. The report continues: 'They are

now crying and begging you to run
their films, and offer them to you free.'

This, the report states, is the result of

cooperative exhibitor organization.
"An exhibitor told me, yesterday, that

twice within a week he has shown pic-

tures featuring well known stars, and
released as special productions, which
contained convenient advertising by big
concerns. Another theater owner
showed me a slide, sent him by an ex-
change as part of the advance work on
a special he had booked with a popular

Books or Booze—Which?

IT looks as though Will Rogers is trying to put one over on the hotel proprietor

by labeling that odd-shaped package "books." However, the H. P.'s "nose

knows." It's a scene from "Water, Water, Everywhere," a new Goldwyn
picture, in which the former Follies entertainer stars.
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star. At the bottom of the slide, so

arranged that it could not be cut off,

was a line stating that the star used a

certain brand of coffee, which is regu-
larly advertised in the national maga-
zines.

"Nerve! It is more than that. It is

another phase of the 'to-hell-with-the
public' attitude of men who seek author-
ity, jurisdiction and confidence for the
sake of exploiting it by means that are

worse than unethical. And exhibitors
are confidently expected to accept the

bludgeon without a murmur. It would
behoove the trade papers to instruct

their reviewers to watch every produc-
tion they see for purposes of criticism,

and to state, in their reviews, whether
or not the pictures contain any form of

unfair advertising. This, at least, would
serve to warn exhibitors in advance, and
it would put an effectual check on the
practice. There are a number of exhi-
bitors in New York state who would
subscribe to any medium which would
tell them, honestly, whether various re-

leases classified as entertainment had
been sold out to advertisers.

"What this practice needs is a thor-

ough expose, which will name firms,

productions, advertisers, and back up its

charges with reproductions of adver-
tising pages in which pictures that pay
producers and distributors both ways
have been offered to exhibitors with 'the

virile star Soandso, in an epochal drama
taken from the famous story By An
Author Who Didn't Know The Adver-
tising Angle ' There are enough exhi-
bitors with courage and utter disregard
of the reprisals the inciminatcd produc-
ers and distributors would be certain to
practice on them for publicly charging
unfairness, who would talk frankly,

and prove their contentions with cut-
outs to make a campaign against this

malicious system of double revenue a

cleansing one."

Gen. Leonard Wood Sees

Constance Binney at Work
General and Mrs. Leonard Wood were

visitors at the Essanay studios in Chicago
last week where Constance Binney, the

Realart star, is working on her second pic-

ture for the producing company.
The guests witnessed the filming of sev-

eral scenes, and in the evening they at-

tended the Princess Theatre where Miss
Binney is continuing an indefinite Chicago
run in her stage success, "39 East." The
play is expected to run for several months
in Chicago.

In the party that visited the studios with
General Wood and his wife were Brig.

Gen. Frank R. McCoy and Col. Halstead
Dorey, the latter bearing four wound
stripes.

"Humpty-Dumpty" Next
Wholesome Production

"Humpty Dumpty," the fourth in the
series of motion picture productions
based upon fairy tales produced by
Wholesome Films Company, and is an-
nounced as nearing completion. It is

expected to be ready for publication
within the next four weeks.

"Cinderella," "Red Riding Hood" and
"Twinkle. Twinkle, Little Star," have
already been published, and it is the
plan of the producing organization to
complete the Mother Goose rhymes be-
fore taking up other subject matter.

C. B. Price Controls

Exclusive Right to

Submarine Pictures
C. B. Price Co., Inc. has taken over

the executive rights to the "U-35" pic-

ture, exploits of a German submarine by
permission of the British Admiralty. It

is the photographic records taken
aboard the "U-35" for the exclusive use
and entertainment of the Kaiser and
shows the means he employed to keep

C. \. HBADB
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himself posted on his pet methods of

warfare, intended for his personal pleas-

ure. It involves an amazing story and
a pictorial realization of the doings on
board a German submarine during the

World's war. The picture is most ab-
sorbing in narrative, and of extreme
educational value.

C. A. Meade, C. B. Price Company's
representative has just returned from
Washington, D. C, where he showed
the picture to Commander Foote, Aide
to the Secretary of the Navy, and other
Navy officials from whom he received
hearty endorsements. Commander Foote
also made a request that the Navy De-
partment have a print of this subject for

their official records.

Atkinson in Charge
At Metro's Studios

(Special to Exhibitors Herald)

LOS ANGELES.—W. E. Atkinson,
general manager of Metro Pictures
Corporation, has arrived here to tem-
porarily succeed Maxwell Karger as
director general of the Metro studios.

Maxwell Karger leaves January 19 for

New York, where he directs a series of

Maxwell Karger Production for distri-

bution through Metro. Karger will take

several members of his producing com-
panies to N'ew York with him.

Mayer Completing
New Chaplin Film

"Polly of Storm Country" Will

Be Finished During Week
LOS ANGELES.—Mildred Harris

Chaplin, who is starring in "Polly of the

Storm Country," a Grace Miller White
story written especially for her, will

complete the costly picture during the

coming week. Cutting of the picture
will be finished within a day or so after

the completion of the filming, as Direc-
tor Arthur Rosson has cut the film dur-
ing the progress of production.
Those who have seen the projection

of major portions of the film declare the

story to be more gripping than the fa-

mous "Storm Country" stories by Grace
Miller White, in which Mary Pickford
and Norma Talmadge made notable
screen hits.

Scenes Are Picturesque

Many of the scenes were taken at a
picturesque fishing and lumber village

near San Pedro, Calif. This is said to

be one of the few remaining settlements
of its kind in the United States. Had
Grace Miller White written this grip-

ping story in the village itself, she couH
not have found more ideal atmosphere
for this class of story.

I'icturegoers who have found Mildred
Harris Chaplin an alluring flower in her

former screen dramas, will find her as

beautiful and sweet in the role of a

ragged squatter girl. The story, though
not a melodrama in any sense of the

word, is full of punch and human inter-

est and is by far the best picture Mrs.

Chapiin has ever starred in.

Faith Keynote of Theme
Faith, the equality of men and the

belief that righteousness is ultimately

rewarded, are the keynotes of the theme
of "Polly of the Storm Country." This,

as well as all Louis B. Mayer pictures,

is a "First National Attraction."

West Coast Publicity

Men Organizing
(Special to Exhibitors Herald)

LOS ANGELES.—Studio publicity

writers and press representatives of

stars and directors have formed an or-

ganization, the immediate object of

which is to raise the standard of copy
produced. Ted Taylor of Metro is the

leading spirit.
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"Daredevil Durant" Chosen Title
Of Jack Dempsey's Screen Serial

World's Champion Pugilist Put Through Strenuous
Ordeals in Making Chapter Play for

Pathe Exchange, Inc.

Hunt Stromberg to

Supervise Publicity

For Thomas H. Ince
Hunt Stromberg, formerly Director of

Publicity, Advertising and Exploitation

for Select Pictures Corporation in New
York, arrived on the coast this week to

fill the post of Director of Publicity for

the Thomas H. Ince Studios.

Stromberg is one of the best known
promotion men in motion picture circles,

having been responsible for many cam-
paigns national in their appeal and
scope. He also has contributed special
articles on film folks and their plays to
the leading magazines and journals.
As head of the Ince publicity staff,

Stromberg will inaugurate a cooperative
system of communication with editors
and the exhibitors of motion pictures,
the purpose of which is the provision of
feature stories and fan fodder designed
definitely to report the present and fu-

ture activities of the stars and players
along news lines practically adapted to
the wants of the reading public.

Prior to his entrance into motion
pictures. Stromberg was a newspaper-
man and advertising agency owner.

William Fox Obtains
Six Original Stories

For Gladys Brockwell
LOS ANGELES.—William Fox has

placed Barbara La Marr Deely under

contract with Fox Film Corporation to

write screen vehicles for Gladys Brock-

well for the coming year.

According to the terms of this con-

tract Mrs. Deely is to equip Miss Brock-
well with six original stories, the first

one to be started in production at the
Hollywood studios in January.

It is further understood in connection
with the signing of this contract between
the author and William Fox, that this

first picture will mark a distinct change
in the type of role esayed by the star,

yet fitting perfectly her peculiar dramatic
talents.

The first of the six stories has already
been completed by the author. It is now
known by the title "The Mother of His
Children," and is based on an Oriental
theme, furnishing Miss Brockwell with
a highly dramatic role. This play will
go into production shortly, and. accord-
ing to the present understanding.
Edward J. LeSaint, who is directing the
star in the Charles Reade story. "White
Lies." will wield the megaphone for
"The Mothed of His Children."

Roth Back in U. S.
NEW YORK.—Harry Roth, secre-

tary and treasurer of the Forward Film
Distributors. Inc.. of 110 West 40th
street, has just returned from an ex-
tensive trip through Europe, where he
consummated several large contracts
for- representation in this country of
foreign distributors.

Ince to Go East
NEW YORK.—Tom Ince is expected

to leave the coast for New York about
January 15.

"Daredevil Durant" has been decided
upon as the permanent title for the fif-

teen episode serial in which Jack Demp-
sey. heavyweight champion of the world,
will appear as a Pathe star. The serial,

under the working title of "Dead or
Alive." is being produced at the Brun-
ton Studio at Los Angeles under the
personal supervision of Robert Brunton.
As the athletic hero of "Daredevil

Durant," the champion is going through
as active a daily routine as any that pre-
ceded his bout with Willard in Toledo
last July. "Jack Durant," the character

FREDERICK CHAPIX
Pathe production manager, author of the
Pathe serial "Daredevil Durant,*' star-
ring Jack Dempsey.

played by Dempsey, is probably the
most strenuous hero ever put on the
screen, and the king of heavyweights
will have no trouble keeping in proper
trim for his meeting with Georges Car-
pentier, the French champion.

Appears as Football Player

Among the early scenes in "Dare-
devil Durant" are a number taken on
the football field of the college through
which the hero is working his way.
Dempsey is the star player of the eleven.
For these scenes. Fred Peters, the 6 foot

5 coach of the University of Southern
California football team, offered his

huskies and his own services. In foot-

ball armor. Dempsey loomed up like a

statue of liberty and in a few minutes
was hitting the line in the most approved
bone-crushing fashion while Captain
Evans and his men were trying valiantly

to keep up with their gigantic team-
mate.
As usual, the champion s work was

watched by a group of celebrities that

follow him about on location. Among
them were Big Bill Tate. Dempsey's
sparring partner during his tour with the
Sells-Floto Circus: "Slim" Cole and
Ivor McFadden. two giants of the films:

Spike Robinson, former British light-
weight champion, and more recently
trainer for Douglas Fairbanks; and Al
Kaufman. Added to these were about
twenty-five Los Angeles boys and girls

who have adopted Dempsey and who ac-
company him whenever he works on lo-

cation. Dempsey always makes arrange-
ments for their transportation, for he
glories in the fact that he is a lover of
children.

Work at Balboa Beach
This week the Dempsey Company is

working at Balboa Beach where a num-
ber of dock and water scenes are being
made. "Durant" is overpowered by a
dozen or more of his enemies and shang-
haied. He is taken aboard a ship, but
manages to free himself, and then pro-
ceeds to clean house for the entire
crew. In previous fights his opponents
were surprised to find themselves sound
in wind and limb after their battles with
the champion, but he explained last week
that it took him many days of practicing
before he was able to pull his powerful
blows sufficiently to keep from knocking
everybody out of the set. Now he has
mastered the art. and there are no casual-
ties.

No new film star ever had the atten-

tion from the old-timers that Jack Demp-
sey finds showered upon himself. He is

learning camera and studio traditions

from no less a personage than Frank
Keenan; he is being coached in the art

of make-up by the beautiful Anna Q.
Nillson;-he has a highly contagious grin

himself, but Douglas Fairbanks is putting
the finishing touches to it. Altogether.
Jack is having the time of his life and
he is so busy that he has left the matter
of his coming bout with Carpentier in

the capable hands of his manager, Jack
Kearns.

Aerial Melodrama's
Premier Successful

(Special to Exhibitors Herald)

LOS ANGELES.—Universal's aerial

melodrama. "The Great Air Robbery."
broke all house records at the Superba
Theatre since "The Kaiser, the Beast of
Berlin."

Miniature aeroplanes flying around
the lobby of the theatre and real planes
"bombing" the city with dodgers fea-

tured the elaborate exploitation.

Will Convert Bank
NEWARK. N. J.—The Putnam

Jacobs Theatre Company has secured a

license to operate a motion picture

theatre at 15 South Orange Avenue, a

site now occupied by a bank. The im-
provements will cost ST5.000.

Polo On Way East
LOS ANGELES.—Eddie Polo is on

his way to New York to confer with
Universal officials regarding his South
American trip.
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Fox Plans Playhouse

At Springfield, Mass.
Building Will Be Largest New

England Theatre Costing
Million

NEW YORK. — Announcement has
just been made by William Fox, through
A. S. Kempner, real estate representative
of the Fox Theatrical Enterprises, that
the Fox interests are to build, in Spring-
held, Mass., the largest, handsomest and
most complete theatre in the New Eng-
land States. The structure will be
erected on the site of the present Fox
Theatre at Main and Hampden streets.

Representing an expenditure of $1,000,-

000 the new theatre will have a seating
capacity of 3,500—thus being larger than
most of the Broadway playhouses in New
York. An idea of its magnitude can be
obtained by considering the fact that the
seating c.\oacity of the Metropolitan
Opera House in New York is 3,306. The
famous Academy of Music in New York,
also controlled by Mr. Fox—who re-

cently gave a reception there to the
Prince of Wales—has a seating capacitv
of 2,598.

Need Additional Ground
Besides including the site of the pres-

ent playhouse, the plans for the new
Fox Theatre in Springfield call for a

large additional plot of ground. The
present entrance is to be replaced by a

large lobby with marble column*. This
will be especially illuminated.
The lobby and interior of the new

theatre will be in the Italian Renaissance
style, with marble pilasters and columns
and vaulted ceilings. In the theatre
proper will be handsome marble decora-
tions and special lighting fixtures and
color effects. There also will be in-

stalled a new ventilating system which
will be a decided improvement on the

systems now in use. This new system
was especially designed for the Spring-
field Theatre.

Entrance in Main Street

The main entrance of the new Fox
theatre will be at No. 254 Main Street.

The auditorium will have a frontage on
Hampden street. In accordance with the

Fox policy of constantly introducing up-
to-date methods in theatre construction,

the new playhouse will have special

sloping entrances leading from the

ground direct to the balcony. By means
of these tramps it will be possible to

empty the theatre within three minutes.

C. Howard Crane, of Detroit, is the

architect of the structure.

The new Springfield theatre is one of

many elaborate playhouses which are to

be erected throughout the country by
the Fox Theatrical Enterprises. One of

these is the Borough of the Bronx, New
York City, and another is in Brooklyn.
Each represents an expenditure of

$1,000,000.

Abrams at Los Angeles
LOS ANGELES.—Hiram Abrams,

general manager of the United Artists

Distributing Corporation, is here for a

conference with Mary Pickford, Charles
Chaplin and Douglas Fairbanks.

Gouveneur Morris West
LOS ANGELES.—Gouveneur Morris,

well known author, has arrived to con-

fer with Goldwyn officials regarding the

production of his stories.

Harry Levey

Executive of the Industrial

And Educationa partment

Of Universal Film Manufac-

turing Company

Within the last two weeks Chicago

has seen "Heads Win," the industrial-

iducational picture made by Harry

Levey of the Universal for the Inter-

national Correspondence Schools and

distributed to the exhibitors as a spe-

cial feature on the basis of the contract

recently entered into between the com-

pany and the Motion Picture Exhibitors

of America. Under this contract, or

agreement, the exhibitors who run the

picture receive direct payments, through

the organization, and the organization

itself receives a substantial percentage

of the gross percentage.

Laemmle Witnesses

Big Serial*s Premier
LOS ANGELES.—Carl Laemmle,

president of the Universal Film Mfg.

Co., is here for a flying visit. He came

to try to patch up the Phillips-Holubar

bolt from under the "big U" wing; to

witness the manner in which Sam
Rothapfel is staging Stroheim's "Blind

Husbands" at the California and to su-

perintend the first showing of "The

Great Air Robbery," Universal's serial

melodrama, starring Ormer Locklear.

This feature was given its world premier

at the Superba Theatre December 28.

Clune Sells Theatre
LOS ANGELES.—W. H. Clune has

sold the lease on Clune's Auditorium to

W. A. Clark, Jr.. founder of the Los
Angeles Philharmonic Orchestra.

58

A. G. Gregory On
Visit to New York

Film Exporter Arrives From
Europe to Purchase

American Films
NEW YORK.—A. G. Gregory, gen-

eral manager of the Scandinavian Film
Agency, Ltd., of Copenhagen, arrived

in New York December 30. Mr. Greg-
ory is making his headquarters at the

office of Chester Beecroft, 501 Fifth ave-

nue. The Scandinavian Film Agency,
Ltd., owns the European rights with

the exception of England for nearly all

of the Robertson-Cole productions,

•ome of the W. W. Hodkinson produc-
tions. Billy West and Billy Parsons
Comedies, Helen Holmes and Masked
Rider Serials, Post Travels and about
one hundred selected independent pro-

ductions.

The purpose of Mr. Gregory's visit to

America is to close his 1920 contracts
with producers here, but as there is still

considerable territory open on many of
his most desirable 1919 subjects he is

putting in the first few days of his so-
journ in New York negotiating sales
with foreign buyers. He purposes re-
luming to Copenhagen about the mid-
dle of January.

American Announcement
Names Three New Plays

The next special feature to be dis-

tributed by the American Film Company
is "The Valley of Tomorrow," which has
just been given its first press and trade

showings. Stephen Fox was both the

writer of the script and the scenarist. A
camera in the hands of George Rizard is

said to have done full justice to the

scenic grandeur of Lake Tahoe where
the company spent several weeks. Wil-
liam Russell takes the leading part, sup-

ported by Mary Thurman, Harvey Clark,

Pauline Curley, Frank Brownlee, Fred
M. Malatesta, Frank Clark, Jeffrey

Sloan and Lewis King. The Director

was Emmett J. Flynn.

Following "The Valley of Tomorrow,"
a new "Flying A" Special—unnamed as

yet—will be put on the market. It is a
romance by Daniel F. Whitcomb. The
cast includes Margarita Fisher. Harry
Hilliard, Beatrice Van, Harvey Clark,
George Periolat, Neil Hardin and Mary
Talbot.
The coast print of "The Honey Bee,"

by Samuel Merwin, has just been shipped
from Santa Barbara to the American's
Chicago laboratory. Marguerita Sylva
is cast in the leading role. Rupert Julian,

widely known as the director of "The
Beast of Berlin" and other photoplays,
wielded the megaphone.

Raymaker to Direct Mann
Herman C. Raymaker has signed a

contract with Morris R. Schlank, pro-

ducer of the Hank Mann comedies, and

is now alternating with Fred C. Winde-
mier as the comedian's director.
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Mary Pickford's First 'Big Four" Film Ready
United Artists Corporation Announces "Pollyanna" Will be Published January

18—Adapted by Frances Marion and Directed by Paul Powell-
Eleanor Porter 's Book Famous as Novel and Stage Play

United Artists Corporation announces
that its first Mary Pickford production,

produced independently under the "Big
Four" banner, will be "Pollyanna," the

"glad" story from Eleanor H. Porter's

famous novel.
"Pollyanna" has the enviable reputa-

tion of being one of the country's "best

sellers," published by the Page Com-
pany, and which has been unusually suc-

cessful on the stage, having been made
into a four-act comedy by Catherine
Chisholm Cushing. The picture will be
published January 18.

Mary Pickford's entrance into the in-

dependent field with Charlie Chaplin.

Douglas Fairbanks and D. W. Griffith,

was one of the sensations in the motion
picture industry last year. The reason
for the organization of the "Big Four"
was to give the leading artists of the

screen full freedom in matters of produc-
tion and to enable them to deal direct

with the theatres of the country. Only
through their own organization was it

possible for them to enter the independ-

ent field and rent their productions to
exhibitors solely and singly upon their

individual merits.

Has Unusually Wide Appeal

"Pollyanna" will give to Miss Pickford
the greater opportunities she sought.
Miss Pickford has taken an unusually
long time to finish "Pollyanna." Un-
der her new arrangement, from script

to screen, she has had at her disposal
every resource and aid available, abso-
lute freedom for the full expression of
her own inimitable personality, and un-
limited financial means.

In making the announcement of the
first Pickford production. Hiram Abrams,
of United Artists, said, "There is no
doubt in my mind, but that 'Pollyanna'
should be a gold mine for the country's
exhibitors. The philosophy upon which
the story is based constitutes a theme
which at the present time has an un-
usually wide appeal. Undoubtedly Miss
Pickford. with her characteristic far-

sightedness, had this in mind when she

chose this celebrated work as her first

vehicle for our organization.
"There is a great craving at the pres-

ent time on the part of the public, ac-
cording to best informed showmen, for
something more than mere entertain-
ment. Of course, diversion is always
the principal thing whenever amusement
is considered, but at the same time peo-
ple want something big and compelling
—something that will drive home a few
truths without preaching a sermon or
spoiling the flavor of a show which is

meant for entertainment. Such a story*

is "Pollyanna" with, its cheerful philoso-
phy of gladness. Moreover, the produc-
tion comes at a time when the country
is upset by a period of readjustment.
'Pollyanna' points out that even when
things are bad they might be worse.
This thought, planted in the minds of
people who are dissatisfied with wage
conditions, or who think they are not
getting a fair price for their goods, may
tend to stimulate a line of mental ac-

(Continued on page Iio)

MARY PICKFORD IN SIX SCENES FROM "POLLYANNA"

M ISS PICKFORD'S first picture to be distributed through United Artists Corporation, is a screen version of Eleanor H.
Porter's popular novel. It is said to give "America's Sweetheart" unusual opportunities in the "glad" role so popular
upon the stage.
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SCENE FROM 'A DAUGHTER OF TWO WORLDS'

Norma Talmadge in a scene from her initial First National picture, adapted from
Le Roy Scott's novel of the same name. It was directed by James Young.

Lewis J. Selznick to Establish

Twenty-Two Branches in Europe
Growth of Select Organization Makes Necessary

Wide Expansion of Distributing- Facilities

In England and on Continent
Following close upon the heels of the

New Year announcements carrying the

news of the expansion of various de-

partments of Select Pictures and Selz-
nick Enterprises, it was made known
this week by Lewis J. Selznick that
plans are under way to add several
selling and distributing branches to the
organization in England, Scotland, Ire-

land, France, Holland, Belgium, Spain,
Italy and Switzerland.
The growth of Select, it is announced,

makes it necessary to add these
branches to the English and French
corporations.

Twenty-Two New Branches

Twenty-two new branches will be es-

tablished, according to the Selznick
statement, nine of them being under the
English corporation and the balance
under the French. Select Pictures Cor-
poration, Ltd.. London, presided over
by Maxwell Milder and Edith Koch, in-

tends to open branches at London,
Birmingham, Liverpool, Manchester.
Leeds and Newcastle, England; Glasgow.
Scotland; Cardiff, Wales, and Dublin,
Ireland. Select Pictures Corporation.
Ltd.. in Paris, looked after by Jean
Rosen, plans to establish branches at
The Hague, Holland, Brussels, Belgium,
Lillie, Paris, Strasbourg, Bordeaux.
Lyon and Marseilles, France; Madrid
and Barcelona. Spain, Milan, Venice
and Rome, Italy, and Geneva, Switzer-
land.

Joseph L. Plunkett is general Euro-

pean representative, with offices at the
Hotel Savoy, London, England.

The Canadian Organization

The Canadian Corporation of Select,

in Toronto, of which Phil Kauffman is

managing director, has branches at Cal-
gary, Alta.; Montreal, Que.; St. John,
N. B.

;
Toronto, Vancouver, B. C, and

Winnipeg, Man.
D. J. Selznick is managing director of

the Select Pictures Corporation, Ltd, of
Sydney, New South Wales, Australia;
Phil Selznick, representative; Hyman
Fine, representative, and John Corbett
Jones, general manager.
The revised list of Select branch offi-

ces in the United States shows repre-
sentation in over twenty-five cities

throughout the country.

Enlarge Theatre Building
CARLINVILLE, ILL.—Daley and

Devitt. proprietors of the Landale and
Baby Grand theatres, have let contracts
for the remodeling of the Landale thea-

tre which extends the building sixty

feet and gives a greatly increased seat-

ing capacit3'.

New Birmingham Theatre
BIRMINGHAM, ALA.—Announce-

ment has been made that a $75,000 mo-
tion picture theatre is soon to be erected
on Davis avenue for colored people,

the owners being J. H. King, C. B. King
and Lowell W. Bassett.

$400,000 Theatre is

Planned at Houston
Special lo Exhibitors Herald

HOUSTON, TEX. — Niels Esperson,
the prominent oil magnate of Texas, will

furnish the capital to build a magnificent

theatre here. Epstein and McComb of

San Antonio are promoting the deal.

The location of the theatre will be on
Main Street, between the Carter building
and the Bender Hotel and will be
combined sixteen-story office building
and theatre.

Plans have already been drawn, call-

ing for a house with a seating capacity
of 3,500 and the theatre proper will cost
.$400,000. Preparations have been made
to break ground within the next thirty

days.

New York Circuits

Will Show Realart
NEW YORK—Twenty-two of the big-

gest picture houses in the East will give

Realart features an adequate introduction

to their audiences, following the contract

signed last week with the Keith and Proc-
tor and B. S. Moss circuits.

Deals were closed with E. M. Hart,

booking manager for the Keith and Proc-
tor interests and with B. S. Moss, repre-

senting his chain, by Lester W. Adler,

manager of Realart's New York Exchange.
This big announcement by General Sales

Manager J. C. Ragland, follows closely the

tie-up rcconcluded a week ago with the

Saengcr chain in the south. Realart's

theatre connections now embrace all of the

biggest amusement circuits in the country.

Lasky Going East
A wire received at the offices of the

Famous Players-Lasky Corporation from
Jesse L. Lasky states that he expects to

arrive in New York from California
January 9.
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Women's Photoplay
To Combat H. C. L. I

1 "The Chamber of Horrors" has I

| been suggested as a title for a film §
| to be made for the Chicago fair 1

| price committee, to combat the §
I high cost of living. It will be dis-

j

| tributed to all the motion picture 1

| theatres in Chicago and vicinity 1

| and will show the evils of non- I

| intelligent marketing and expen- I

| sive buying.
|

| One of the subtitles will be:

To market, to market,
To buy a fat pig.

Home again, home again

—

Prices too big."

| The Fox Film Corporation has

I offered to make the film for the

§ women and distribute it free of

1 cost if some one will supply the

I scenario. The members of the

I committee are now busy turning

| out a thriller showing how an ex-

j pensive hat went to pieces in the

1 rain and high-priced shoes made
1 of paper that disintegrated when

| they became wet.
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Directorial Staff Is Source of

Pride to Goldwyn Organization

Samuel Goldwyn Believes He Has Greatest Force of

Directors Ever Placed Under Contract by
Any One Company

Recognizing the director as the great

creative factor in bringing a story to

the screen, and realizing that the

strongest plays ever written and the

most inspired acting may be ruined by

poor direction, Samuel Goldwyn, pres-

ident of Goldwyn Pictures Corporation

and Abraham Lehr, vice-president, lo-

cated at the Culver City Studios, have

enrolled what they consider the great-

est force of directors ever placed under

contract by any one company.
The work of building up the organiza-

tion of directors who will picturize the

famous plays and novels secured by

Goldwyn has been conducted quietly.

One by one, men who have risen to the

top of their profession have been added

to the Goldwyn roster. All of them
have proven their worth before they

become connected with the organiza-

tion, and now they are being given

every encouragement to develop indi-

vidual genius in the . making of the

greatest screen stories that creative

brains and technical efficiency can pro-

duce.
Lists Eleven Directors

Attesting to the quality of the minds

behind Goldwyn Pictures today are

Reginald Barker, Frank Lloyd. Clar-

ence Badger, Victor Schertzinger, Wil-

liam Parke, Wallace Worsley, T. Hayes
Hunter, Tom Mills, Harry Beaumont, E.

Mason Hopper and Paul Scardon.

Reginald Barker's work has reached

such a high plane that as a compliment

to the director, Mr. Goldwyn recently

ruled that pictures which he directs

shall be known as Reginald Barker Pro-

ductions. Among, current releases. Mr.

Barker is responsible for Rex Beach's

"The Girl from Outside." The spectac-

ular Geraldine Farrar drama. "Flame of

the Desert" is also one of this director's

creations, as is the coming Farrar pro-

duction, "The Woman and the Puppet."

Mr. Barker wrote and produced his first

play at the age of sixteen. When only

nineteen he managed his own stock

company, and before taking up picture

work was stage manager for Henry
Miller. Olga Nethersole, Robert Hilliard

and other stage stars.

Frank Lloyd^s experience with Gold-
wyn has been particularly fortunate. His
first production was Geraldine Farrar in

"The World and Its Woman." Clarence
Badger directed Madge Kennedy in

"Strictly Confidential." He became the

logical director for Will Rogers and
now has "Almost a Husband. "Jubilo"
and "Water, Water, Everywhere" to his

credit.

Victor Schertzinger has been direct-

ing Mabel Normand. For many months
Harry Beaumont and Tom Moore were
co-workers. "Lord and Lady Algy."
"The Gay Lord Quex" and "Toby's
Bow" all carry the name of Harry Beau-
mont, as will Madge Kennedy's next
picture, "Two Cents Worth of Humane-
ness." an original story by Octavus Roy
Cohen.

Wallace Worsley Active

Wallace Worsley is represented in

Goldwyn's list of coming pictures by
"The Street Called Straight." the first

of Basil King's contributions, and "The
Little Shepherd of Kingdom Come,"
the John Fox, Jr. story which will mark
Jack Pickford's debut as a Goldwyn star.

T. Hayes Hunter recently completed a

powerful drama in the picturization of

Rupert Hughes' "The Cup of Fury" and
is now working on "Earthbound," the
second of Basil King's novels.

William Parke, a veteran stage and
picture producer who joined the Gold-
wyn forces last summer, turned out
"The Paliser Case," starring Pauline
Frederick and more recently has de-
voted his energies to Gertrude Ather-
ton's "The Tower of Ivory" and Mary
Roberts Rinehart's. "Dangerous Days."
Tom Mills came to Goldwyn only a few
months ago and received as his first

assignment Tom Moore in "Duds.''

which he started in the East and com-
pleted at the Coast studios. Paul Scar-
don, also a recent acquisition, has fin-

ished Goldwyn's first eastern produc-
tion, Leroy Scott's "Partners of the
Night."

E. Mason Hopper was selected as the
director for the Booth Tarkington ser-

ies of Edgar Comedies. In the past he

has shown a special aptitude for the

handling of stories of child life and
clever character portrayals, such as

those revealed in George Ade's "Fables
in Slang" which were directed by Mr.
Hopper.

New Mayer Studios
Nearing Completion

LOS ANGELES—The new $250,000

Louis B. Mayer Studios, 3800 Mission
Road, Los Angeles, are now practically

completed. The fourth stage, 85x210 feet,

is nearing completion and the spacious ad-

ministration buildings are completed with

the exception of interior decorations.

Motion picture producers, who have seen

the new studio, pronounce it as thorough in

every detail.

Individual dressing bungalows for Louis
B. Mayer's First National stars. Anita
Stewart and Mildred Harris Chaplin, have
been built among the eucalyptus trees.

These and the administration buildings are

of French chateau architecture of the

medieval age.

Miss Stewart's bungalow is crimson and
yellow and Mrs. Chaplin's lavender and
light grey. The interior decorations are of
the same general color scheme and were
designed by Art Director George Hopkins.

To Open New House
In San Diego, Calif.

SAX DIEGO, CALIF.—Immediately
following the opening of the San Diego
& Arizona Railroad. A. F. Ahrens an-
nounced that he had leased the Illusion
theatre on Fifth street between A and
B and will reopen it as the Kinema.

On Your Guard, Jack!

FRANK KEENAN and Douglas Fairbanks about to pull a little rough stuff on
Jack Dempsey, world's heavyweight champion, as they show him around Los
Angeles, where he is engaged in making the Pathe serial, "The Dare Devil

Durant."
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"BUT THEY WONT BELIEVE IT"
Pete Smith, Veteran P. A., Puts the Quietus
On the Biggest True Story Marshall Neilan
Ever Provided for His Publicity Forces

The cabbage was boiling, the clock
was ticking, the baby was crying and
Pete Smith, director of publicity for

Marshall Neilan, was cussing when the
telephone rang. A cold always made
Pete feel like a wreck. Disconsolately
he ate another aspirin tablet and limped
over to the telephone.

"Heddo," wailed Pete. Running noses
never did encourage telephone conver-
sations.

"Hello, Pete," came the bright voice
of "Jimmie" J. R. Grainger, Marshall
Neilan's general representative over the
wire. "How're you? Cold gettin' any
better?"

Pete Was in Hard Luck
"Can't see, sbell, 'ear or tdink," re-

plied the dismal Pete.

"But can you write," specified Grain-
ger.

"Ye-a-ah, a dood deadt nodicc."
"I've just received an important tele-

gram from the Neilan studios, Pete

—

says Marshall Neilan and the whole
bunch went without food for forty-eight
hours—that they got lost in a heavy
snow—

"

"When did all dis habben?"
"Just yesterday. They made a trip

to Bear Valley in the San Bernardino
mountains. It was snowing like—hello,

hello. They left the hotel. Dog sleds!

Snow shoes. Travelled all day. It was
snowing like hello, hello, what's the mat-
ter with this wire? They arrived late

in the afternoon. They tried to take
some scenes. They found good loca-

tions. It was snowing like hello! Hello!
Do'ya hear me? When they got ready-
to come home, the snow had covered
their tracks. They took refuge! It was
snowing like—hello, hello. Operator,
please leave thrs wire alone. Never
saw it snow so much "

"Where'd day dake refudge?"

A Little Slow Music, Please

"Wait 'till I read—here it is. They
built a fire in a one-room shack near
Bluff Lake. They cut a hole in the roof
to let the smoke out. They didn't have
a bite to eat and stayed up all night
listening to Neilan and Lewis Stone
telling stories

'

"How'd dey ged out of de hudt?"
Pete wheezed, moisture dripping from
every syllable.

"It was snowing like—hello! Hello!
Pete? Well. Matt Moore went back
alone over the mountains. He walked
for fifteen hours through the snow.
Getting to the tavern, he got food,
clothes, and stuff and guides to come
back after the Neilan party. After they
had eaten they were ready to come
back."

"Good sdory," sneezed Pete.

"It's the biggest Neilan story to date,"

agreed Grainger.

"But we cand't use dad sdory, Jibbie."

"Can't use it. Neilan nearly died with
his whole cast. It was snowing liker

—

hello, hello! What the ducc's the mat-
ter with this wire. You say you can't

use the story. Why not?"

SCREEN CLASSICS PRESENTS "THE RIGHT OF WAY"

"Nothing Doing," He Rules
"Because," Pete started. "Idt looks

like a predd agend's story modeled
afder Gribbith's cscabe from the zee
disadster. Cubbing ride after Gribbith's
adventure idt looks like a big biece of
hokum and de beoble wondt beliebe idt."

"Damn," spouted Grainger. "Biggest
story in Neilan's life and can't use it.

!!!!!XXXVV!!!!***!H But what can we
do with the thing. It's important. It's

true. What are you going to do? You're
in charge of the publicity!"
"Adsk Fird National bublicity debard-

ment doo send ib oud," suggested Pete.
"Tell 'emb I'mb sick."

"All right," growled Grainger. "Good-
bye."
He hung up the receiver.

"Jibbie" brought the story to First
National! And it's true.

WALTER HALL TO WRITE
OWEN MOORE STORY

Walter Richard Hall has been en-

gaged by Myron Selznick to write the

screen version of "Bucking the Tiger"

which is to be Owen Moore's next fea-

ture under the Selznick banner.

Hall, although still in his "twenties,"

is considered one of the most versatile

of the present day authors. His long

list of successful screen subjects, which

are of a widely varied nature, easily

places him in line with the foremost

photoplay dramatists of the day.

"Bucking the Tiger," a comedy drama
from the pens of May Tully and Achmed
Abdullah, is also to serve as the initial

stage production to go out under the

Selznick management and will shortly

have its premier at one of the leading

Broadway theatres. Under this ar-

rangement, motion picture exhibitors

will receive the benefit, it is said, of the

public approval and popularity of stage

successes, coupled with the extra pub-
licty which is assured in publication

throughout the country.
In securing the services of Walter

Richard Hall to write the screen ver-

sion of "Bucking the Tiger," both Myron
Selznick and Owen Moore, feel con-

fident that they have acquired a writer

exceptionally capable of treating in

masterly fashion the unusually clever

and original plot and theme of May
Tully and Achmed Abdullah's play of

the same name.
Work on the screen production will

be started at the Selznick Studios

within the next few weeks and will be
under the direction of Wesley Ruggles.

Sir Gilbert Parker's noted novel makes fine screen material for a starring vehicle

for Bert Lytell. Metro will distribute.
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Supports Pearl White
Blanche Davenport, a cousin of Lord

Curzon, a sister of Fanny Davenport
and one of the best known actresses of

"mother" parts on the screen, supports

Pearl White in "The White Moll,""

which Fox is making from Frank L.

Packard's story.

"Alibi" Reed's Next
Following the publication of "The

Eternal Mother," Florence Reed, United

Picture Theatres of America star, will

be presented in a modern story by
Florence Dean now in work under the

title of "The Alibi."
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I
ASSOCIATED EXHIBITORS SUCCESSFULLY LAUNCHED

J

Exhibitors' Cooperative Association Sponsored
By Pathe Exchange, Inc., Awards Its Franchise

By FRED C. QUIMBY
Director of Exchanges, Pathe
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The Associated Exhibitors is a one
hundred per cent exhibitors organiza-
tion, controlled, owned, operated and
with a policy fully outlined by its ex-
hibitors. In each territory the franchise
holder for that territory will sell fran-
chises for that territory. These franchises
will give to their holders exclusive right

to show all productions released by the
Associated Exhibitors, Inc. This means
that eventually there will be eight or
ten thousand franchise holders in the
Associated Exhibitors, Inc.

The sole purpose of the Association is

to eliminate the middle man by bringing
the producer, star, director and independ-
ent seller of big State's Rights features
into direct contact with the exhibitor.
And supplementary to this its object is

to prevent, fight and overthrow any at-

tempt at monopoly. Domination in this

field seems to be the ambition of certain
individuals. Such domination would
mean that eventually the exhibitor would
be compelled to turn over his theatre to

the dominating element.
It is obvious that with one concern in

control of all the stars, producers and a
large percentage of the theatres in the
United States it would have those out-
side of the combination absolutely at its

mercy. In the early days of this indus-
try the exhibitor had nothing to say as

to what pictures he would run or what
admission prices he would charge.
Furthermore, if he ran any outside prod-
uct his entire service would be cancelled.

Inasmuch as there was not enough out-
side service in the business to satisfy

the demand, the man who wanted to
stay in the exhibiting business had to

play the game accordifig to the rules of
the dominating element. It is to pre-
vent the evils of that day and period
that the Associated Exhibitors Inc. had
leen formed.
The Associated Exhibitors plan is to

?ive the exhibitor, the star, the director
3r the producer with whom they con-
Tact, financial returns, commensurate
.vith the drawing power of their produc-
ions. It is well known that often those
vho have. shared the credit for wonder-
'ul productions have benefited but little

rom the profits. It is the idea of the
Associated Exhibitors that if a director,

)roducer or star creates a master pro-
luction, he or she is entitled to a fair

hare in the profits of that production.
* * *

Therefore the launching of the new
Tganization cannot mean a new day
or those responsible for quality pro-
uctions. Their work will be encour-
ged by the Associated Exhibitors in

very way; merit will be recognized and
ewarded; those worthy will be given
heir opportunity; this cannot but help
l insuring constant improvement in

roductions. The Associated Exhibitors
re materially interested in securing
igh-class productions for their theatres;
i seeing that they receive the proper
xploitation: and seeing that such suc-
•ssful productions shall be available to
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| Complete Data on
New Organization |

| The official statement of Fred C. 1
| Quimby, director of exchanges for §
| Pathe Exchange, Inc., gives the |
I first detailed information on this |
| big Pathe project.

| Mr. Quimby recently completed 1
| an extended trip throughout the |
| United States during which he vis- |
| ited practically every exchange cen- |
I ter. He returned with the an- |
| nouncement that The Associated |
| Exhibitors, Inc., is now more than I
1 a mere name or an idea—it is an I
I established fact.

| Of the thirty-two franchises, sev- j
| enteen have been awarded.. Fran- |
| chise holders include Lubliner & 1
| Trinz of Chicago; Harry Crandall |
| of Washington; Mike Shea of Bui- |
| falo; Paul Gustanovic of Cleve- |
| land; the Merrill Theatre Company |
| of Milwaukee; Ruben & Finkel- 1
| stein of Minneapolis; Harding & |
| Coen of Omaha; America Theatre |
I of Denver; Harris & Ackerman of |
| Salt Lake, San Francisco and Los |
| Angeles; Clemmer & Lambach of j
| Spokane and Portland; the Clem- 1
| mer Theatre of Seattle; Sam Har- §
| ding of Kansas City; Olsen & |
| Sourbier of Indianapolis; and J. H. |
i Cooper of Oklahoma City. ,

^iiiuniinnniiiniiMiiiiniiiiiiniiiiiiiiiiutiiiiritiHiitiititiiiiiiJiTiiiiiaiiiiiiiiiiuiimiiiitiiiMiiiiiinunniiinii]^

exhibitors in the respective territories
who are not franchise holders at equita-
ble rentals.

Under the plan major profits go to
producer, star and director, which means
that at last they will receive the reward
to which they are justly entitled. Bet-
ter understanding between exhibitor and
producer is certain to come as a result
of this broad and liberal policy. Indi-
vidual selefishness will not prevail since
the Association will formulate its own
policy; will outline its own exploitation
plans.
Furthermore, under the Associated Ex-

hibitors plan, exhibitors will have real

money-making attractions at fair prices,

these prices being based on a sane valua-
tion of the negative. It is obvious that

as a franchise in the Associated Exhib-
itors renders the holder independent of

pernicious competition, ruinous bidding
for big attractions will be eliminated to

the benefit of the franchise holder. As
rentals will be based upon a fixed and
fair percentage basis, the big theatre

and the little theatre will each have
justice.

* * *

There can be no question as to the

benefits of combination. The banding
together of many theatres vastly in-

creases their power of acquisition. A
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dozen individuals, clubbing together, to
purchase at wholesale, might reduce the
cost of living for each member a little;

but let thousands combine and it is

evident that their purchasing power
must exceed that of the largest whole-
saler, and that therefore the prices of
things purchased must fall to the mini-
mum. So here the small exhibitor as
well as the large benefits by the enor-
mous purchasing power of his organiza-
tion. He is enabled to get the best pro-
ductions made because his organization
is able to pick and choose, to demand
and receive, and to pay the price that
the best must always bring.
The industrial history of the United

States clearly shows the enormous
power of combinations in the steel, oil,

packing, etc., businesses. But there the
success attained has put the profits in

the pockets of the few. Under the As-
sociated Exhibitors plan all will benefit,

producer, star, director and producer,
and in turn the public, which will be
shown an improved product.
Where does Pathe come in on the

organization? The Associated Exhib-
itors have selected us to handle the dis-

tribution of their product throughout
the world, and this selection was made
after a careful analysis of the methods
of distribution of other concerns. Pathe
has more branch offices throughout the

United States than any other distribut-

ing concern in the business, operating on
sound business principles such as ob-
tained in the most successful businesses
in other lines and financially powerful.
Furthermore Pathe's broadminded poli-

cies and fair dealing with exhibitors

have come in for due recognition.
* * » -

I have been much pleased during my
long trip to find the high regard with
which this house is held by representa-
tive exhibitors, who have not hesitated

to tell me that they feel it an honor to

be associated with Pathe in a gigantic

undertaking of this sort.

The plan of the Associated Exhibitors

has been most carefully worked out by
some of the brightest minds in the ex-

hibiting end of the business. It is

sound, logical, generous and fair. The
Associated Exhibitors Inc. will soon
take their place as one of the most pow-
erful factors in the industry.

Bernstein Gets Offer

•LOS ANGELES.— I. Bernstein,

known to the motion picture trade as

"Bernie," has received an offer from one

of the largest of the British producers

to take charge of a large producing

plant now under construction in Wales,

England. Mr. Bernstein is at present

production manager for the National

Film Corporation of America. Prior to

becoming association with the late "Smil-

ing Bill" Parsons, Mr. Bernstein was
head of Universal City.
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Doris Kenyan Completing Work
On Thomas Play for Hodkinson

Coming Strong

Though Doris Kenyon, because of her

Broadway theatrical engagement, can

devote only part of her time to acting

before the camera in her forthcoming

W. W. Hodkinson picture, "The Har-

vest Moon," from Augustus Thomas'
stage play, work on the new Deitrich-

Beck production is progressing rapidly
at Arthur F. Beck's studios at Cliff-

side, N. J., under the direction of J.

Searle Dawlcy.
Find Lake for Scenes

Last week was one of the busiest i vcr

in the life of Miss Kenyon. In addition
to appearing nightly in the Al. Woods'
play, "The Girl in the Limousine," and
doing her holiday shopping, Miss Ken-
yon made daily trips to Dutchess County
with Theodore C. Deitrich and Director
Dawley and discovered a lake, the near-

est one to New York where skating is

possible.

Upon its smooth surface, Miss Kenyon
and a score of members of her com-
pany disported all day long on skates

before the camera. Three pretty young
girls were added to the cast of "The
Harvest Moon," to appear in these skat-

ing scenes. They are the Misses M;ircia

and Kay Lee, and Caps Babbitt, the

Misses Lee being members of the Doris
Kenyon club recently organized by the

graduating class of an uptown New York
high school. Invited by the star to ac-

company her on location, the sisters

jumped at the opportunity to spend their

holiday school vacation as picture play-

ers chaperoned by their favorite star.

Requires Long Day
In order for Miss Kenyon to be on

the location each day it was necessary

for her to leave home at seven o'clock

in the morning, arriving back at the

theatre where she is playing barely in

time for the beginning of the evening
performance.
Among the prominent actors engaged

to support Miss Kenyon in "The Har-
vest Moon" are Wilfred Lytell, Earl
Schenck, Marie Shotwell, Stuart Robson.
I'eter Lang and Grace Barton.

Universal Obtains
Three Stories for

Screen Production
Universal has purchased the screen

rights for three stories, by well known
authors, which have recently appeared
in prominent periodicals. The first of
these will be used as a vehicle for the
starring of Eddie Lyons and Lee Moran.
This story "Everything but the Truth"
was purchased from the Frank A. Mun-
sey Co. It was written by Edgar
Franklyn and will be the basis of the
first five-reel Lyons-Moran comedy-
drama to be produced.

Frank Mayo, whose latest picture,

"Lasca" is meeting with unusual suc-
cess, will be featured as the hero in

"l.uck," a story of the far north. This
story offers splendid opportunities for
screen adoption and is from the pen of

John Frederick, and ran as a serial in

the Argosy magazine. Franklyn is a
Saturday Evening Post writer and al-

ready has four plays to his credit,

among them being: "Keep Her Smil-
ing," which was used by the Drews;
"Ready to Occupy"; "Rescuing Ann," to
be produced by Edward Clark, and "The
Wicked Streak," being produced by Lee
Shubert.

Through Julia R. Tutwilcr, Universal
purchased the screen rights for "False
Colors" by Edwina Levin. Priscilla

Dean ha^ Seen selected to grace the
stellar «roll of this production.

"Invisible Ray" Film
Before Magazine Story

"The Invisible Ray," the last epi-

sodes of which are reported by the
Frohman Amusement Corporation, pro-
ducers, to be nearing completion, is

unique in that it will appear as a serial

before it is published as a magazine
story. "It was only after the Froh-
man Amusement Corporation agreed to

compensate the author (Guy McCon-
nell) for what he is sacrificing by allow-
ing the story to be filmed before publi-

cation that the contract was closed," is

the statement of Jesse J. Goldburg, gen-
eral manager of the producing coin*

pany.
Ruth Clifford and Jack Sherrill are

co-starred in the serial, Sidney Bracy,
the butler in "The Million Dollar Mys-
tery," Corrcne Uzzell and Edward
Davis having prominent supporting
roles. It is expected that a trade show-
ing will be given in the near future.

BETTY HILBUHN
Appearing in the first Herbert Kaufman

weekly issued by Selzniek.

50 Horses In Mix Film
The fifty horses and two hundred head

of cattle stabled at Mixville, where Tom
Mix is making "3 Gold Coins" for Wil-
liam Fox, were all branded "M-I-X"
during the making of the picture. It is

a registered brand.
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Ralph Ince Will
Star in Selznick

Screen Production
Ralph Ince, famous as a director, is

to again have the leading part in a screen
production*. The screen is again to have
the man who made himself famous by
portraying the life of one of this coun-
try's most famous men, Abraham Lin-
coln. Ince, a former stage star and
more recently known for his work as a

director is to have the leading part in

"The Law Bringers," one of the new
Selznick productions.

This is one of the many plans to make
for better Selznick productions in the

year of 1920. It is not only one of the

most important steps taken since the es-

tablishment of the Eastern studios but
marks the return of Ralph Ince to an
old time position, that of actor and di-

dector simultaneously.

"The Law Bringers" is a story of the

great Northwest written by G. V. Lan-
caster. It is now being put into scenario

form by Edward Montaigne. Myron
Selznick purchased the story especially

for the use of Mr. Ince. Practically

every scene in the production is laid m
the Northwest and every scene in the

pictured version of the story will be

taken in that country. A special cast

and producing staff is being selected by

Mr. Ince and as soon as the story is in

scenario form, the company will leave

the East to begin work. .

New Walsh Production
Following a rest of a few days, Geori

Walsh will begin work on Gelett B
gess' well-known story, "Find tl

Woman." Casting for this production

has been started at the Fox studio.

George Beranger, formerly with D. W •

Griffith, as lieutenant director, will direct

the star in this screen version of a popu

lar novel.

the
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Frohman Amusement Corporation
Increases Capital to $1,600,000

William L. Sherrill Announces Elaborate Schedule of
Activity in the Independent Market During

Coming Year
Official announcement comes from

William L. Sherrill, president of The
Frohman Amusement Corporation that
at a special meeting of the stockholders
of the company it was voted to enlarge
the operations of the corporation and
to that end to increase the capital stock
of the company from $500,000 to $1,600,-

000 and arrangements have been com-
pleted for the early utilization of this

increased capital.

It has been reported for the past few
weeks that something big was about to

break for the Frohman Amusement Cor-
poration, and that it was preparing a
most ambitious program of production
for 1920.

More Capital Necessary
"After six years of consistent en-

deavors in the production of high class
motion pictures," said Mr. William L.
Sherrill, president of The Frohman
Amusement Corporation. "I feel that the
industry has reached the stage where
the public looks to the independent pro-
ducer for consistent high art productions
and as the only producing organization
that has never laid down its oars from
the time of its initial production, it be-
hooves The Frohman Amusement Cor-
poration to keep in step with that mar-
vellous march of program. My study of
conditions, which has given rise to a
wonderful collection of data convinces
me that the year 1920 is the beginning
of many years of substantial and rapid
progress. Since it is a conceded fact
that the production of motion pictures
is a- business requiring large capital,

necessarily I could not proceed with my
program of extended operations with-
out the support of added capital.

"There is no longer the worrisome
situation of being confronted with the
opposition of program productions or
of theaters contracting far in advance to
till open dates. For the past six months
the reports I have been receiving from
independent exchanges who have ac-
quired a flood of playing dates. On our
latest feature release, "Once to. Every
Man." more prints have been used than
on any other previous release of ours,
and I attribute this not alone to the
merits of that attraction, but as much.
3f not more, to the fact that theaters
throughout the United States have
forever been freed from the shackles of
program booking or the booking of a

series of features with either an indi-
vidual star or of a single manufacturer.

Program For 1920 Big One
"The year 1920 will see produced by

The Frohman Amusement Corporation
our super features with a real and not
i near star and of stories from the pen
)f recognized literary lights of the
vorld. and finally we will produce two
xtraordinary road show attractions,
hat is photoplays built to play in legit-

mate theatrical theaters, and command-
ng legitimate theatrical admission
rices. Added to this there will be
wenty-six two reel Western Dramas
tarring Myna Cunard. These will be
>roduced along the lines of features as

far as production, story, scenic invest-
ment, photography and advertising and
exploitation are concerned, in short, they
will be Frohman Features in two reel
lengths befitting feature prices. In ad-
dition to this we will release twenty-six
two reel comedies with a comedian of
recognized popularity- and these too will
be feature attractions of themselves.
When I say feature productions, I mean
that the same care and attention as well
as expenditure will be made as would
be made if we started out to make these
attractions of five, six or seven reels.

"I recognize that this is indeed an am-
bitious program for a single independ-
ent producing organization, but it is

prompted not alone as I have stated by
the prosperous condition of the photo-
play market, but as well by the demands
which we have been receiving from ex-
changemen and exhibitors to give them
more 'Frohman Productions.' Whether
it is a mere coincidence of whether ex-
changement and exhibitors planning well
ahead and being desirous of knowing to
what independent organizations they
may look for a steady supply of merit-
orious features. I cannot say, but with-
in the last six weeks we have received
numerous letters from independent ex-
changes and from organizations con-
trolling circuits of theaters, all sound-
ing the same sentiments, and to quote
from one of these letters from an or-

ganization operating a state's rights ex-
changes and at the same time controlling
a circuit of more than thirtv theaters.

would be typical of the others, and in
this letter the President of this organ-
ization said '1920 will be the year for
the independent producer and the founda-
tion of the open market, and we look to
The Frohman Amusement Corporation
to supply us and our theaters with the
productions that our patrons want.'
And it was for this reason that I finally
determined upon our increased capital-
ization.

"I am not prepared to name the stars
or the stories that will form a part of
our features and road show attractions
that wc are to make, excepting that de-
posited in my safe are options upon the
services of two of the greatest stars
whose names ever adorned a twenty-
tour sheet, and L have already acquired
the rights to three popular novels, the
names of which will be revealed at the
appropriate time.

Are Enlarging Organization.

"Necessarily we are enlarging our
present organization so that the work
that will be entailed will be performed
with despatch and efficiency. The mat-
ter of advertising and the exploitation of
these productions will be in the hands
of the most competent men.
"Now in these days when the news-

papers and trade publications are daily
headlining announcements of increased
capitalization from other reputable pro-
ducers of sums of money ranging from
ten to twenty-five millions of dollars, a
sum of a million and a half might not
appear to be impressive, but this million
and a half of The Frohman Amu>ement
Corporation is to be devoted to produc-
tion only, that is to the making of mo-
tion pictures and not toward the estab-
lishment of or maintenance of ex-
changes or the acquisition of theaters or
even the establishment of any foreign
organization.

"And with the conservative manage-
(Concludcd on page no)

UTILIZING VALUABLE ADVERTISING SPACE

U NIVERSAL'S immense animated electric sign at Broadway and Forty-ninth
street, New York, over Rector's restaurant. An operator, outlined in electric

lights, projects rays of light across the building from a machine to a screen,

outlined in electric lights. Below is displayed the name of the picture being featured.
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Selznick Advertising His Stars

Through 'Saturday Evening Post
9

"Docs it pay to advertise?" If anyone
were to ask Lewis J. Selznick that ques-
tion his most emphatic answer would
be "It does." And as proof of his be-
lief he would point to a number of the
leading periodicals which have carried
Selznick ads recently, especially the Sat-
urday Evening Post of December 27.

Pages 91 and 9.">, inclusive, in that is-

sue and it is no secret that a single page
in the Saturday Evening Post costs in

the neighborhood of five thousand dol-

lars. A single page—not five pages.
Page 91, the first of the five pages, was
devoted to Olive Thomas, Eugene
O'Brien, Elsie Janis, Owen Moore and
Elaine Hammerstein. Selznick's five

popular stars. And the ad said, "THESE
ARE YOUR STARS—NOT OURS."
The "your" referred to the public, and
to the exhibitor.

Four Pages For Kaufman
Perhaps the most remarkable part of

this advertising is that four pages of the

total of five are devoted to advertising

a one reel feature of the Selznick pro-
ductions. This is the "Herbert Kauf-
man's Weekly." This new feature brings
to the screen and to the public, in pic-

ture form, the work of one of the world's
greatest editorial writers.

Four complete pages to advertise this

new release. Written in clean-cut con-
vincing style this ad will reach twice

the number of subscribers of the popu-
lar weekly and it is a known fact its cir-

culation is the greatest of any weekly
publication.

To Create Public Demand
Attention is called to the fact that this

immense ad was run prior to the release

of the first of this series and thereby
paves the way to a demand by the pub-
lic. The "Herbert Kaufman's Weekly"
will not be unfamiliar to the public when
it is given its initial release.

The policy of national advertising in

such periodicals as The Saturday Evening
Post, Pictorial Review. The Ladies' Home
Journal, The Country Gentleman, The Red
Book and Motion Picture Magazines, is

only one step of the many steps the head
of the Selznick Enterprises is taking to

cooperate with the exhibitor.

New Exchange Managers
Appointed by Pioneer

Though no reasons for the changes
made have been announced, the Pioneer
Film Corporation has installed new ex-

change managers in the Buffalo and
Cleveland offices.

L. Cobe, former manager in Buffalo,

has been succeeded by R. T. Murphy,
said to be well acquainted with the ter-

ritory assigned him. D. S. Davidson
has taken over the Cleveland manage-
ment, formerly in charge of C. R. Nel-

son Morris. R. E. Kerely will be his

assistant.

Fox Publishes Calendar
The Fox Film Corporation has pre-

pared fifteen thousand calendars for

distribution among those who do busi-

ness with that organization. William
Farnum in poses from pictures he has
made is used as the decorative figure.

The twelve months are presented upon

a single sheet, thus making readily
accessible any date in the year. The
calendars will be distributed through
Fox exchanges and by mail.

New Williams Feature
Earle Williams has begun active work

on "Capt. Swift," Vitagraph's screen

version of the play of English society

life by C. Hadden Chambers which was
one of the greatest dramatic successes

of more than a score of years ago. The
cast, with one or two exceptions, has

been completed and includes Alice Cal-
houn, Florence Dixon, Adelaide Prince,
Barney Baxter, Arthur Barry, James
O'Neill and others.

Madge Kennedy and Patrick O'Malley
in scenes from the Goldwyn picture,

"The Blooming Angel."
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Los Angeles Will

Have New Realart
Exchange Building

Realart Pictures Corporation is to

build a $100,000 structure in Los Angeles
to house its local exchange.

The acquisition by Realart of its own
building, which is planned to be modern in

every detail, is cited as being in keeping

with the rapid progress which this corpora-

tion has made since its inception six

months ago, and as substantial indication

of the company's intention to remain a
permanent factor in the motion picture

industry.

Oren F. Woody, Los Angeles manager
for Realart, has just signed a ten-year

lease on the property at 812 South Olive

street for the erection of the exchange
building. A large frame structure was re-

cently removed to permit the beginning of
construction on Realart's new building.
According to the plans now in the hands

of local contractors. Realart will have one
of the best equipped exchange buildings in

the country, thoroughly modern in every
respect and designed with especial thought
to the necessities and conveniences of
exhibitors.

The new structure is scheduled for com-
pletion by March 1, 1920, when Realart will

move from its present location at 209
Knickerbocker building to the new home.

Pathe Takes Building

For Boston Exchanges
Because, it is said, business in the New

England territory has been so brisk as

to make other procedure unadvisable,

Pathe Exchange, Inc., has taken over a

three-story building on Stanhope street,

in the film district, for its Boston ex-

change.

A reception room that exhibitors may
make their headquarters while in the

city, a projection room fitted out with

the latest and most improved apparatus
and the most up-to-date ventilation facil-

ities are among the attractive features of

the building.

Gets Magazine Story
The second of the National Film Corpo-

ration's series of the 1920 season will be

"Mary Minds Her Business," based on the

serial story by George Weston, now ap-

pearing in the Ladies' Home Journal. The
story was adapted for the screen iy Mil-

dred Considine, owner of the cinema rights,

according to I. Bernstein, production man-

ager of the National.

More Franchises Taken
During the past week, according to

report from the United Picture Thea-

tres of America, the following exhibi-

tors became franchise holders in that

organization.

Fred C. Martin, Pastime theatre.

Wagoner. Okla,; Maki & Hannula. Rex
theatre. Red Lodge, Mont.; R. K. Dun-

ham, Rex theatre, Mt. Vernon, Wash.,

and O. W. Lambert. Orpheum theatre.

Roundup. Mont.
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NEW YEAR WILL SEE RAPID ADVANCE IN INDUSTRY

[

| A Review of the Activities in the Film World

| During the Past Year and a Look at the Future

j By WILLIAM FOX
President, Fox Film Corporation
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THE motion picture industry has

every reason for looking forward
to its greatest year. The last

twelve months have formed an epoch-
making period in its history. Taking
Fox Film Corporation as a criterion,

the coming twelve months will create a

brilliant page in the most romantic and
dazzling story of the amusement world

—

that of motion pictures.

Reviewing the pages that have been
written in this story, we have a humble
beginning. Looking backyard, we find

that this marvelous industry had as the

germ of its inception a toy—the zoe-

trope. Imagine this toy, a circular

contrivance with many slits, through
which the beholder gazes and sees fig-

ures in motion.
Next there is a series of cameras

photographing race horses and following

that comes the single camera with the

strip of film. During this time motion
pictures are looked upon as was the

zoetrope. Comes then the producer, who
sees possibilities for artistic develop-

ment and financial income in the motion
picture. He surrounds himself with ex-

perts, who make many improvements.
* * *

As the result of this work single reel

productions are made and offered to the

public, which shows little interest in

them because there is lack of continuity

—lack of story. The producer loses

money, is ridiculed; but he has faith in

the industry. He continues to put his

money into motion pictures. He pro-

duces comedies. The public smiles and
patronizingly refers to these showings

as "the movies."
On the heels of these single-reel

comedies come playlets with a thread

of a story in them. The public shows
interest. The single-reel feature be-

comes a two-reeler, and from that is

gradually extended until there appears

the five-reeler, which contains a melo-
dramatic story. And in that melo-
dramatic story we have the beginning of

the success of motion pictures.

All the world delights in smiling and
finds comfort in weeping. That is why
melodramas were popular when the

speaking stage had its beginning, that

is why they were popular with the de-

velopment of motion pictures, that is

why they are now and always will be

popular. So, with the introduction of

the melodrama in motion pictures the

amusement-going public began to take

notice. Incidentally and importantly,

there also was a development of com-
edies shown on the screen, and so with
good melodrama and clean comedies,
the exhibitor found he was making
money.

* * *

From the beginning Fox Film Corpor-
ation followed the policy of giving the

public what it wanted. Abraham Lin-
coln said: "You can fool some of the

people all the time and all of the people

PREMIER GEORGES CLEMEXCEAU
"The Tiger" of France, whose only work

of fiction, "The Strongest," has been
secured for the screen by William Fox.

some of the time, but you cannot fool

all of the people all the time." The
showman above all other business peo-
ple, knows this is true. The public

cannot be fooled on amusements. It

cannot be led astray morally. If a play
lacks the right moral tone the public

will show its disapproval by not patron-
izing it.

John Smith, who lives in a Harlem
flat with his two children, knows what
is and isn't right for his family. So
does Mrs. Smith. They patronize pic-

ture plays that tell a story and carry a

moral. They go to see comedies that

are amusing, but do not contain any-
thing debasing.
A great newspaper owner in Chicago

instructed his editors not to print any-
thing that a 12-year-old child could not

read without endangering its morals.

The successful motion picture producer
follows the same policy.

* * *

It is with pardonable pride that Fox
Film Corporation looks back on what
it has done and looks forward on what
it proposes to do. It has specialized

in plays for children and produced such

successes as "Jack and the Beanstalk,"

"Treasure Island." "Babes in the

Woods," "Aladdin and His Wonderful
Lamp" and "Ali Baba, or the Forty
Thieves."
One of its greatest achievements has

been the remarkable screening of
Henry \V. Longfellow's immortal poem,
"Evangeline." This I consider a mile-
stone in the path of progress for motion
pictures. It faithfully follows the poem.
Its photography is perfect. It is splen-
didly told. The National Board of
Review gave a showing of "Evangeline"
for noted educators and distributed
questionnaires asking for their unbiased
opinion of the production. They were
unanimous in pronouncing it one of the
most beautiful picture plays ever shown.
Besides this, school teachers all over the
world have arranged for special show-
ings of "Evangeline" in connection with
studies in English literature.

From a financial point of view "Evan-
geline" has been successful; therefore, it

pays to produce good pictures.

One of our best successes has been
"Checkers," adapted from the famous
story of Henry M. Blossom, and ably
directed by Richard Stanton, with an
all-star cast.

* * *

To my mind a star who has done tre-

mendous good to motion pictures is

VVilliam Farnum. Those who have seen
him in such productions as "The Lone
Star Ranger," "Wolves of the Night,"
"The Last of the Duanes" and "Wings
of the Morning," have seen the cleanest,

the best and the strongest that can be
shown in motion pictures. It is highly
gratifying to look forward to forth-

coming productions in which William
Farnum is to be seen. "Heart Strings"

is one of them. It is a story with an
irresistible appeal.

Pearl White is another star in whom
Fox Film Corporation takes great pride.

Her first production as a Fox star is

"The White Moll." an adaptation of the

story by Frank L. Packard, author of

"The Miracle Man." Heretofore Miss
White has been seen as a star in serials.

Now she will come into her own as a

dramatic star of power and charm. She
possesses wonderful dramatic ability.

In arranging a contract with her we
have planned that she shall have plays

that will give her unlimited scope in

appearing as a dramatic star.

Tom Mix expects to do the greatest

work of his career during 1930. In "The
Feud," a recent release, he is seen not

only as a cowboy who rides well, shoots

well and fights well, but as a type of

virile American manhood of that critical

period in American history that followed

the Civil War—a type that it takes a

true actor to interpret. Mix shows him-
self to be a true actor.

The latter part of the year 1919 has

seen an expansion of Fox Film Corpora-
tion which is unparalleled for a produc-
ing company. There came into existence

(Conchuied on Pane no)
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ALICE BRADY IN A NEWSPAPER STORY

Three scenes from "The Fear Market," taken from the successful stage play, soon to be published by Realart Pictures Corp.

Edith Roberts Signs Contract

To Star in Universal Features
Edith Roberts has just signed a long

term contract with Carl Lacmmle, to star

in Universal productions. She has been

under Laemmle's wing since babyhood
and has appeared in many of his best

features.

.Miss Roberts, who is eighteen years

old, was born in New York and attended

one of the seminaries "up the Hudson"
in her very recent girlhood. She made
her first theatrical appearance in vaude-
ville five years ago, when she had a small
dancing and singing part in a musical
comedy.

With Universal Two Years

After a year in vaudeville she was en-

gaged for "cute girl" parts in Christie

Comedies. A little over two years ago
she came to Universal City to play in

the Lyons and Moran comedies, and her
youth, ability, tireless energy and intel-

ligence soon won her important roles in

more serious photoplays.
Featured roles soon followed in such

Universal successes as "The Love
Swindler," "Beans," "A Taste of Life."

and "The Deciding Kiss," in "Lasca"
she was co-starred with Frank Mayo. In

her newest feature, "The Triflers." she
has the stellar role, supported by David
Butler.

Is Active In Sports

Miss Roberts is an ardent sportswom-
an. Aeroplaning, motoring, riding,

swimming and tennis are her principal

out-of-door diversions. She is the step-

daughter of Dr. Joseph R. Armstrong of

Smithsonian Institute, who was lately

killed in a railroad wreck in Africa while
filming the jungle for Universal.
While no announcement has as yet

been made as to what new pictures she

will be featured in, it is understood that

Carl Laemmle has already under con-
sideration several stories which he be-

lieves will offer fitting vehicle for her
peculiar talent.

O'Brien at Work Upon
Novel by McCutcheon

Following a brief rest after the com-
pletion of his newest Selznick produc-
tion. Eugene O'Brien has returned to

the studio and is engaged in making
scenes for "A Fool and His Money," a
novel by George Barr McCutcheon.
Robert Ellis, who directed Elsie Janis

in "The Imp." is in charge of the com-
pany producing "A Fool and His
Money."

Lancaster Novel to be

Vehicle for Ralph Ince
In accordance with the recent an-

nouncement that Ralph Ince would be

starred in a -series of Selznick produc-

tions to be known as the Ralph Ince

Productions, "The Law Bringers," by
G. B. Lancaster, has been selected as
the first vehicle of the director-star.

Though Mr. Ince will appear as the
star in these productions he will also
have an important part in their direc-

tion, the plan being to employ a director
who will put into execution the sug-
gestions of the star. The first produc-
tion is expected to be ready for publica-
tion through Select exchanges in March.

Selznick-Kaufman Reel

Aided by Magazine Sale
An important event that has a certain

'•alue-as publicity for use of exhibitors

who use the Herbert Kaufman editorial

reel recently announced by Selznick

Pictures Corp. is the recent purchase of

McClure's Magazine by Herbert Kauf-
man. Mr. Kaufman will publish and
edit the magazine personally.

"Little Red Riding Hood" and "The
Faded Butterfly" are the titles of the

first two editorial reels to be published
and it is suggested that exhibitors make
use of the author's recent purchase in

newspaper announcements of the at-

tractions.

Farnum Goes West
William Farnum, Fox star, will leave

soon for the West coast. Mr. Farnum
has been making pictures in the Fox
Eastern studios for some time. Louise
Lovely will continue to play opposite

the star.
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Charles West Will
Be "Dope Fiend" in

Neilan Production
Charles West, said to be the most ex-

pert of dope tiend parts in the country,

has been selected by Marshall Neilan

for the role of Peter Kirkstone, the

opium smoking son of Judge Kirkstone,

in "The River's End," Mr. Neilan's first

independent production, released through

First National.

During an early stage career he ap-

peared in the original companies of

"Mrs. Wiggs of the Cabbage Patch,"

"Brown of Harvard," "The Road to Yes-

Urday," "Going Some" and other pro-

ductions. Mr. West entered pictures in

1909 with the Biograph-Griffith com-
pany. He often supported such stars as

Mary Pickford, Blanche Sweet and
Henry Walthall.

After witnessing a performance of
Tully Marshall in the famous play "The
City" years ago Mr. West, impressed
with Marshall's interpretation of the

dope charnrter, decided to make a study
of the type himself. He went so far as

to buy narcotics and sample them to get

the proper effect, but never became a

drug addict. As a result of his investiga-

tions, he became so adept in playing
dope parts that he was constantly in de-

mand by producers for such roles.

He gave performances in "The Dream
Girl," with Mae Murray, and "The Girl

Who Came Back," with Ethel Clayton,

and more recently with Monroe Salis-

bury in "His Divorced Wife" and "The
Phantom Mclodv."

Stereospeed Company
Builds Machine Shop

The Motion Picture Producing Com-
pany of America has completed and now
has in operation, a new machine shop at

121 West 52nd St., New York, in which
will be manufactured Stereospeed cam-
eras.

The new shop will house the mechan-
ical department of Stereospeed Produc-
tions, Inc., and is being opened in antic-

ipation of a demand for these cameras.

It is planned to have at least five of

them in operation within six months.
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Universal Devoting Attention
To Making of Short Subjects

Twelve Tabloid Productions Produced or Started at
Universal City During Past Three Weeks -

Subjects Are Varied m nmTHI
Realizing the great public demand for

short subjects—one and two reel pictures

of a varied nature to lend variety to

screen entertainment, Universal City

continues to devote considerable atten-

tion to that department of its produc-
tion.

W ithin the last three weeks a dozen
tabloid productions have been produced
or started there—including serials, west-
erns, comedies and two-reel playlets.

Edward Kull has just finished two
short Western features, "Blind Chance"
and "Kaiutucky's Ward." Robert Burns,
the cowboy star, is featured in both pro-
ductions, and assisting him are Peggy
O'Dare. formerly leading lady with Eddie
Polo; Natalie Warfield, Charles Dorian
and Dick LaReno. "Blind Chance" is

by Philip Hubbard and William Pigott.

and "Kaintuck's Ward" is from the pen
of J. G. Hawkes, author of many of W. S.

Hart's scenarios.

Rosen Makes Melodrama
Phil Rosen, who photographed "The

Miracle Man," has just filmed for Uni-
versal a two-reel rural melodrama called

"Roaring Dan" from the pen of Arthur
H. Gooden. "Hoot Gibson, the cowboy
star, is featured in this story, with dainty
Ethel Shannon, Mrs. Kruge and Leo
Pattee in his support. This is a novelty
in western pictures, for while it permits
"Hoot" to display his riding skill, it

lacks the accustomed atmosphere of the

ordinary cowboy story.

Reeves Eason has finished a two-reeler

of his own creation entitled "Back from
the Dead." It is described as a feature

in miniature, with the plot and situation

of an ordinary five-reeler condensed
into 2.000 feet. Mildred Moore. Pat
O'Malley. George . Field, Tote Crow,

Charles Xewton and Breezy Reeves ap-
pear in this picture.

Director Eason, immediately on the
completion of "Back from the Dead,"
started production of "Who Wins," a
melodrama in two parts by DeRochfort,
with a stellar cast including "Hoot" Gib-
son, Mildred Moore and Beatrize Do-
minguez.

Virginia Faire In Film
Virginia Faire, the winner of the re-

cent "Fame and Fortune" contest, has
started in a two-reel playlet at Uni-
versale directorial staff, is directing a
"Hoot" Gibson is featured in this pro-
duction with Miss Faire in the leading
feminine role. Others in the cast are
Ted Brook, Rhea Haines, Louis M.
W ells and Captain Anderson.
Edward Sowders, who assisted Von

Stroheim in the production of his latest
feature, "The Devil's Passkey," is now-
directing a two-reel story of the plains,
"A Sagebrush Gentleman" by Karl Cool-
idge. Charlotte Merriam, formerly lead-
ing lady with Lyons and Moran, has the
principal role.

John West, a new addition to Uni-
versale direstorial staff, is directing a
new comedy, "Miss Fortune," with
Chris Rub in the leading role, support-
ed by Bonnie Hill, as well as Beatrice
Burnham, Merta Sterling and Captain
Anderson.
Al Santell. who i.>. supervising the

comedy productions at Universal City,
has in preparation a number of one and
two-reel farces, work on which will be-
gin within the next few days.
Four serials are being filmed by Uni-

versal, "The Lion Man" featuring Kath-
leen O'Connor and Jack Perrin: "The
Moon Riders." with Art Acord and Mil-
dred Moore: "The Vanishing Dagger."
starring Eddie Polo, and "The Dragon's
Net" with Marie W'alcamp, which is be-
ing produced in the orient.

MILDRED HARRIS CHAPLIX
In a scene from "Polly of the Storm Coun-

try," the first Louis B. Mayer-Chaplin
feature for First National.

New Vitagraph Stars

Begin Work on Serial
Jos. Ryan and Jean Paige, recently

raised to stardom by Albert H. Smith,
president of Vitagraph, have begun ac-
tive work on the new serial by Mr.
Smith and Cyrus Townsend Brady in

which they will appear as co-stars. Miss
Paige left the Brooklyn studio two
weeks ago, after completing "The For-
tune Hunter," in which she played oppo-
site Earle Williams, but stopped over
at Paris, 111., for a few days' visit with
her father before going on to California.

Mr. Smith promises great things in

the new serial. A brand new company
was organized to support the new stars

and new camera men were engaged.
Mr. Ryan himself will direct the fifteen

chapters. The story is said to be far

from the beaten paths of serials—a con-
flict between right' and wrong with the
opposing forces led by the same man
under a dual personality—a man who
seeks to destroy while under the in-

fluence of a sinister power what he
builds as his natural self.
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HOPE HAMPTOX
Who has just eompleted filming: **A Modern
Salome," written and direeted by Leonce
Ferret, in whieh she is supported by
Wyndham Standing1

.

Complete First Comedy
For Tarkington Series

Director E. Mason Hopper has com-
pleted the first two-reel episode in the

series of Booth Tarkington "Edgar"

Comedies being made by Goldwyn Pic-

tures Corporation at the Culver City

Studios and the film is now being cut

and edited. Most of the titles have
been supplied by the author himself,

who has adhered to the inimitable style

familiar to the readers of the Penrod
and Billy Baxter stories. It is announced
at the Goldwyn offices that distribution

of the Edgar pictures will be started

about the first of March.
With Johnny Jones in the title role,

supported by a company of players se-

lected with the care to assure a correct
interpretation of Tarkington's charac-
ters, this series promises to be unique
in the annals of motion picture produc-
tion. The renowned portrayer of Amer-
ican boyhood has constructed his photo-
play scenarios along novel lines in order
to give his characters the same flavor of

reality that has endeared them to his

readers.

Baird Company Arrives

At Tampa to Make Film
Leah Baird, with a company of four-

teen players, has arrived in Tampa, Fla..

to photograph some of the outdoor
scenes for "Cynthia of The Minute." a

forthcoming W. W. Hodkinson produc-
tion. On her way South the star stopped
over at Washington, D. C, to make a

personal appearance at Tom Moore's
Strand theatre, where "The Capitol," in

which she is starred, was being shown.
Louis Joseph Vance is the author of

the story being filmed. Perry VekrofF
is directing. Hugh Thompson. Burr
Mcintosh and Alexander Gaden are
numbered in the supporting cast.
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THEDA BARA IN "THE LURE OF AMBITION"

This latest Fox production was staged by Edmund Lawrence. It is said to give Miss
Bara unusual opportunities in an emotional role

Fox Has Twelve Pictures Being
Produced for Early Distribution

William Fox, with the opening of the

new calendar year, had twelve screen

productions under way, including both

the Eastern and the Western companies.

Among the twelve are three special

features which will he included in the

finest screen entertainments offered by
Mr. Fox within the next quarter. First

of this trio may be mentioned the super-

production of Premier Clemenceau's

celebrated book and only novel, "The
Strongest," under the direction of R. A.

Walsh. This picture will be a most elab-

orate one with an all-star French cast,

and a scenic presentation of suitable

splendor.

Five-Part Sunshine Comedy
Next of the big specials listed by Fox

for the new year and now in work as

one of the twelve is the five-part Sun-

shine specials upon which the entire Fox
Sunshine Comedy personnel in Holly-

wood is centering its best efforts. This

is something along bigger lines than

anything hitherto done on the Fox com-
edy lot, and is promised as a new de-

parture in seashore comedies with the

sunshine widows in their sunniest

moods. Fanciful costuming and bright,

snappy humor are features of the film,

and Hampton Del Ruth, supervising di-

rector of Fox Sunshine Comedies, is

directing this Sunshine Deluxe himself,

with the assistance of every comedy di-

rector on the lot.

Another of the Fox specials now in

course of making in the East is being

directed by Charles J. Brabin, of "Kath-
leen Mavourneen" fame. Very little in

the way of publicity is being issued on
this picture, but the producer announces
that it will bring "a big surprise to the
screen." It is an all-star production,
adapted from the work of a well-known
author, and will introduce, it is under-
stood, many startling effects and
novelties.

William Farnum, who has just com-
pleted "Heart Strings," has started work
upon a new vehicle as yet unnamed.
The production is said to be of a lavish
nature, and the story gives the star the
role of a romantic adventurer. J. Gor-
don Edwards, who has directed Mr.
Farnum in all his recent pictures, is with
the star again in the forthcoming play,

and has already made rapid strides in

the work.

Other Pictures in Making
The remainder of the twelve pictures

being made in one or another of the
Fox studios include "The White Moll."
adapted to the screen by E. Lloyd Shel-
don from Frank L. Packard's story, in

which Pearl White makes her debut
under William Fox management; "Find
the Woman," with George Walsh as
star; "The Penalty," an adaptation of a
well-known stage success, with the
statuesque Madlaine Traverse in the
stellar role; Charles Reade's "White
Lies," starring Gladys Brockwell; Shir-
ley Mason in her first Fox vehicle, "Her
Elephant Man," and William Russell in

the Harold Titus story, "Shod With
Fire." Buck Jones,

(
heralded as "the

sensation of the screen," is working for

Fox on another Harold Titus western
story, "The Last Straw," and Tom Mix
completed the first of his six H. H. Van
Loan stories, "Three Gold Coins," just

after the new year opened.

Goldwyn Plans New
Theatres on Coast

LOS ANGELES.—The arrival of

F. J. Godsol, chairman of the executive

committee of the Goldwyn Corporation,

in this city Christmas week has given

rise to much speculation in film circles

as to the special object of his trip at

this time.

That the Goldwyn interests are to

establish another theatre in this city,

and one planned on an unusually mag-
nificent scale, is a persistent and well

founded rumor of which theatrical inter-

ests are merely awaiting Mr. Godsol's

confirmation.

Coupled with the rumor that the new
theatre is to be built in this city within
a very short time, it is also said that

San Francisco is to have a similar play-

house, arrangements for which Mr.
Godsol will make in a visit he will pay
within the next ten days to the northern
city. That both in San Francisco and
in Los Angeles the new theatres will

rival anything of the kind in the country
is a foregone conclusion.
No statement as to the proposed site

of the new theatre for this city could
be secured. That it will be under per-

sonal direction of S. L. Rothapfcl, for a

time at least, seems to be the general
belief, and it is also said that it will be

used for the extensive productions that

Goldwyn is planning for the future.

Mr. Rothapfel had intended going
East before the close of the holiday

season, but at the present time, it is

stated, he will defer his return until after

the middle of January. The delay was
occasioned by the request of Rupert
Hughes that he assume charge of the

production of the premiere in America
of Rupert Hughes' "The Cup of Fury"
that opened January 4 at the California.

Mrs. Drew Comedy Ready
For Pathe Distribution

Mrs. Sidney Drew has completed
"The Charming Mrs. Chase," first of her

series of "After Thirty" comedies, adap-
ted from the stories by Julian Street, in

which John Cumberland is starred. Pro-
duction of the initial two-reel Drew
comedy was started more than a month
ago. J

Julian Street, author of the series of

stories with which Mrs. Drew is work-
ing, is a well-known short story writer.

Two of his "After Thirty" series ap-

peared in McClure's magazine, and the

three ensuing subjects ran in the Saturday
Evening Post.

Second Helen Holmes
Serial is Under Way

Sam Warner, one of the Warner
Brothers, who have the distribution rights

of Selig's wild animal serial, "The Lost

City," recently arrived in Los Angeles to

supervise the production of the second

Helen Holmes serial, which will begin

shortly.

Being an old friend of the Colonel, Sam
arranged a party and called at Selig's

zoological gardens. In the party were Sam
and Jack Warner, Al St. John. Jack Demp-
sey, the heavyweight champion, and his

manager. Jack Kearns.
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June Mathis Begins Adaptation
Of Blasco Ibanez Masterpiece

|

Metro Scenario Chief Aided by Author's Suggestions
In Preparing "The Four Horsemen of the

Apocalypse" for Screening

Trials of an Exhib

1 Do you have a little censor in

1 your town? No? Then you're

| lucky. Here's what Sam Atkinson,

| who runs the Hoyburn Theatre in

| Evanston, 111., is up against:

| Sam's show was late in arriving

| at the theatre on New Year's day. |
j At 2:01 p. m. a crowd of 800 pic- j
1 rure fans waited in the cold for |
| admittance. Finally at 2:05 p. m. 1
| the reel boy arrived with the film. |
1 He had been to a New Year's |
| part}-, he explained. At 2:06 p. m. |
1 Mrs. Grace Brooks, the official |
1 motion picture censor, arrived. She j
I decided to review the entire picture §
I alone, rather than let 800 freezing I

| Evanstonians gaze on its uncen- §
1 sored footage. |
| At 2:10 p. m. the waiting patrons |
| staged a "thriller." It was "The |
| charge of the S0O," and where the j
| doors had been a moment before |
1 a huge opening appeared. They §
j filled the vacant seats. Mrs. |
1 Brooks left. Then Sam and his |
1 ticket collectors charged the S00. j
| A hurry-up call brought the |
1 police. He looked over the 800 |
1 and withdrew. A good time was |
1 had by all. j

^orinne Griffith Starts

Work on Newspaper Story
Corinne Griffith, who has been spend-

ng the Christmas holidays at Toronto,
Zanada, is back at Yitagraph's Brook-
yn studio hard at work on "Deadline
.t Eleven," the newspaper story which
vas written especially for her by Ruth
Byers. Rapid progress is being made on
he picture under the direction of

Seorge Fawcett
Meantime Yitagraph will publish
nother Griffith feature, "Human Collat-
ral." based on "The Last YYoman." a
tory by Frederic Yan Rensselaer Day.
This is a thrilling photoplay, although
omewhat different from the usual type
elected for Miss Griffith, and will be
ublished late next month. It was di-

ected by Lawrence C. Windom and in

ddition to Miss Griffith the cast in-

ludes Webster Campbell. Maurice
:ostel!o, W. T. Carlston, Charles Kent
nd Alice Calhoun.

Forest Fire Filmed
"The Sagebrusher." Benjamin B.

lampton's picturization of Emerson
lough's novel, is said to contain forest
re scenes that were taken at the risk

f life during the fire which recently
wept the Sierra Madre and San Ber-
ardino Mouutain ranges North and
ast of Los Angeles. The company was
n location when the fire occurred.
Stock film" that had been taken for
se in the picture were discarded after
ie real scenes were found satisfactory.

Zena Keefe Play in Work
Announcement from Selznick Pictures
orporation is to the effect that actual
oduction has been started at the Fort
ee and Bronx studios of that concern
>on "The Woman God Sent." the pro-
iction which will introduce Zena Keefe
a Selznick star.

June Mathis has returned to Holly-

wood, Cal., and taken possession of her

new suite of offices at the Metro studios.

The first work of the young scenario

chief will be the adaptation of the sen-

sational novel, "The Four Horsemen of

the Apocalypse," to which she brings

the inspiration of personal suggestions

from Yincente Blasco Ibanez, the au-

thor whom she met in Chicago while

en route from New York to the Pa-
cific Coast.

Her first day at the studio since she

left a month ago was spent by Miss
Mathis in consultation with Maxwell
Karger, Screen Classics, Inc., director
general. She told him how Metro offi-

cials in New York had arranged for her
meeting with the internationally famous
Spanish novelist before she left New
York. Senor Ibanez at the time was on
a speaking tour of the United States
and part of Canada, and was meeting
with tremendous popular acclaim-

Interview Is Arranged
"When I telephoned Senor Ibanez at

the Auditorium Annex in Chicago." re-
lated Miss Mathis. "he seemed disap-
pointed that I knew neither French nor
Spanish, as he does not speak English.
"Possibly he was also doubtful as to

the intellectual capacity of a woman
scenario writer. Or maybe it was doubt
as to the propriety of his seeing me.
Anyway I took my mother with me and
he seemed relieved to see that I had a
duenna.
"Vincente Blasco Ibanez is about 45

and wonderfully brilliant We spoke, of
course, through an interpreter. Talk-
ing that way is usually beastly slow, but
strangely enough I found the novelist's
face so expressive, his gestures so elo-
quent, that often I knew his meaning
before the interpreter—a Senor Suarez
—spoke. Sometimes it seemed that
Blasco Ibanez was just as quick to un-
derstand me.
"But about our talk on 'The Four

Horsemen:'
"Blasco Ibanez—pronounced 'Blas-co

I-ba-ya'—evidently expected that I had
a completed scenario for him to look
over. I had of course, discussed the
production with Richard A. Rowland,
president of Metro, in New York, and I

told Senor Ibanez that I had read the
book carefully and had outlined my
plans mentally, but that I wanted to talk

them over with Mr. Karger before pro-
ceeding further with a working synopsis
of the scenario.

Gives Valued Suggestions

"Senor Ibanez also made several won-
derfully inspirational suggestions, very
clever and very valuable, for effects in

the motion picture production. In fact

he showed a remarkable knowledge of

the making of motion pictures, at least

from the European angle. He readily

understood our technical terms, too.

"Blasco Ibanez is widely travelled.

He described conditions in South Amer-

ica, where some of the scenes in 'The
Four Horsemen' are laid, and told of
the tango days in pre-war Paris when
he was living there.

"He assured me he was certain that
whatever I did with the novel would be
all right. The novelist recalled that I

had picturized 'Out of the Fog,' and
was responsible for 'To Hell with the
Kaiser.' He was so good as to assure
me that the woman who had written
those scenarios must be 'all right' to
picturize 'The Four Horsemen of the
Apocalypse.'
"At the end of our talk, which lasted

an hour and a half, he expressed his
pleasure at our meeting and promised
to see me again when he reaches Los
Angeles the middle of January."

Comedy Team at Work
After a short tour of the largest of

the Pacific coast cities, where they will

make personal appearances. Flanagan

and Edwards, the "Hall Room Boys,"

comedians of the National Film Cor-

poration, will resume production on
their comedies January 16. According
to I. Bernstein, National's production
manager, Flanagan and Edwards will

shortly be screened in a new series of

comedies, especially written for that
team by Harry Edwards, the director. ,

Gibson Film Complete
'Runnin' Straight," the two-reel Uni-

versal production in which Virginia
Faire. winner of the Motion Picture
Classic "Fame and Fortune" contest,

appears in support of Hoot Gibson, the
star, has been completed.

I HAHLE* RAY
la a <«ie from -Rrd Hot Dollars," Mia

latest Paramount-ArterafT picrare.
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NEW VIDOR STUDIO ELABORATE
"The Battle of Youth" First Production for
First National Exhibitors Circuit, Started
At New Plant—Heart Interest Is Emphasized
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"If I were an artist and had in mind

the painting of a picture I would get

as far away from the rattle and bang of

elevated trains and the confusing noises

of street traffic as possible. If a iTio-

tion picture director is to do his best

work he requires the same sort of

quietude."

This was the declaration of King W.
Yidor as he walked about the grounds
of his new studio a few days ago with

a representative of the Exhibitors

Herald.

Class Stage Is Big One

This definite policy also has been car-

ried out in the studio. The huge glas>

stage—measuring 75\)j0 ft.— is equipped

KING W. VIDOR
Wko ha* started h (irk upon his initial
production for Firwt National Exhibitor**
< ircult.

with every convenience and device neces-

sary to the mechanical factors which

enter into the making of motion pictures.

For night scenes huge black muslin dif-

fuse rs can be quickly pulled into place, a

great saving in time and labor. Elec-
tric lighting equipment is standard in

type and of the best.

A long building, hollow-tiled a'nd

painted in a soft tan color, houses the

offices and dressing rooms. While there
is to be no "star" in the Vidor Produc-
tions, the dressing room isssigned to the
principal featured player is the acme of

coziness and comfort. Every dressing
room is well lighted by windows, and
there is hot and cold water in each
room.
There are separate offices for the busi-

ness department, over which C. S. Vidor
has general supervision. The gentral
manager is ably assisted by Wendell C.
Wilson and Myrtle C. Reauvcau.
The verdant hills of Hollywood,

cameleon in their ever changing color
tones, forms a n.itural background for
the studio, while spread out before it

is the City of Los Angeles, fan-shaped
and impressive.
The tentative title of the first Vidor

production is 'The Battle of Youth."
Active work of production is already
under way. In fact, Harry Schwalbe,
treasurer of the First National Ex-
hibitors' Circuit, assisted in building the
first set. he having sawed the first piece
of lumber placed on the stage.

To Seek Heart Interest

Mr. Vidor intends to follow up ",he

heart interest theme which has so ap-
pcalingly marked his previous pictures.
His constant endeavor will be for sim-
plicity, charm and naturalness.
"While no time is to be wasted," said

Mr. Yidor in discussing his plans. '

I

have never been convinced that haste
accomplished anything but waste. It

may sound somewhat revolutionary, but
I have impressed upon those who are
associated with me a portion of an
article which I read recently. In part
this article said, 'Hurry is a disease. It

is confusion, noise. It forgets dignity
and that all things should be done de-
cently and in order. It pays no attention
to appearances or to the comfort of
fithers. It has no time to be pitiful or
courteous. All it has is speed. It often
forgets the object it had in view.'"

Bryant Washburn Making
Wyatt Morris Stage Play

With "The Six Best Cellars" com-
pleted and in the cutting room, Bryant
Washburn has started the production,

under direction of James Cruze, of

"Mrs. Temple's Telegram," at the Lasky

studio. The picture rights to this farce-

comedy by Frank Wyatt and William

Morris, were recently purchased by
Famous Players-Lasky for Mr. Wash-
burn and the play was put into scenario

form by Elmer Harris.

"Mrs. Temple's Telegram" was first

presented on the stage at the Madison
Square Theatre, New York, February 1,

190") by Walter N. Lawrence. In the

cast were Frank Worthing, William
Morris, Thomas A. Wise and Grace
Kimball. After a successful run in New
York it was taken on tour with Hilda
Spong as its star. The following year
it was produced in London.

Ballin Directs Kennedy
Hugo Ballin has been selected to

direct Madge Kennedy in "Trimmed in

Red," the picturization of Wallace
Irwin's story which appeared in the

Saturday Evening Post.

72

HERBERT BE1 Bi
Leading man for Kuth Roland, in new

'lithe Mf-riul, "The tdirnturen of Knit, "

Carewe Makes Debut as

Producer January 18

"The Web of Deceit," starring Dolores

!

Cassinelli, which marks the debut as a

producer of Edwin Carewe, the well-'

known director, will be published by

Pathe January 18.

"The Web of Deceit" is the story of

two cousins who believe themselves to

be sisters. Their similarity in features

enables Miss Cassinelli to portray both:

roles and thereby is given an oppor-

tunity to be both the heroine and the

villainess, the latter part giving her

the greatest opportunity for emotional

acting. While the sympathies are with

the sweet and gentle sister, the unscrup-

ulous one manages to hold the center o:

the stage because it is she who weave.1

!

the plot into a fascinating tangle, pull

!

ing her sister and several others int(

her web, but none more securely thai

herself.

Edwin Carewe selected a New Eng
land farm, fashionable Long Island. an<

.Yew York City for the localities wher
the action takes place. The story call

for some particularly large and lavis'

sets..

Wilson Serial Prints

Are Received in Eas
Prints of the first three episodes of th

second Ben Wilson serial, "The Screamin

Shadow," have arrived from the coas

The three episodes are titled, "The Scree

in the Dark"; "The Virgin of Death"; an

"'The Fang of the Beast."

Ben Wilson and Nova Gerber are a
starred in "The Screaming Shadow" wit

a supporting cast including William Ca

roll, William Doyer, Fred Gamble, Howai

Crampton, Joseph Girard, Frances Terr

Pancy Porter, Clara Miller and Josei

Manning.
The first episode of "The Screamit

Shadow" will be published this month.
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Hawk's Feathers Used to Exploit
Burston Serial "The Hawk's Trail

From the Advertising Department of

Burston Films, Inc., comes the an-

nouncement of the early completion of

all publicity and advertising plans for

the third Burston serial. "The Hawk's
Trail," starring King Baggot, and fea-

turing Grace Darmond and Rhea Mit-
chell; directed by W. S. VanDyke un-
der the personal supervision of Louis
Burston himself.
The nature of the story requires King

Baggot to play a different character in

nearly every episode. This has been
used to advantage in designing the

twenty-four sheet stock poster, which
-hows King Baggot "straight" as a he-

roic figure on the left, while along the

lower border are arranged the char-

acters he assumes. The effect is orig-

inal and striking.

Advertise Each Episode

Special paper based on still photo-
graph? have been prepared for the epi-

sodes and these include one-sheets.

three-sheets arid six-sheets. The variety
of costumes and some of the handsome
Oriental sets have been made to lend
an infinite variety to the episode paper.
The Exhibitors' Book of "The Hawk's

Trail" is full of helpful suggestions, in-
cluding a long list of commendatory
phrases, each of which has been taken
from trade press reviews. Ready to use
newspaper electros, publicity stories,
and illustrations, player cuts, slides,

lobby photos, banners and a page of
"stunts" for the exhibitor combine to
give that individual first aid in "getting
them in" to the theatre.

For a novelty a recurring incident in

the picture has been utilized cleverly.
As "The Hawk" King Baggot has a
w-ay of leaving notice of his many un-
expected visits in the various disguises

by placing in a prominent and not easily
overlooked spot a hawk's feather.
Seemingly ubiquitous the constant and
unexpected reappearance of the Hawk'<
"card" strikes terror to the hearts of

"Iron" Dugan and his gang whom the
Hawk is hounding.
The Hawk's feather is being repro-

duced in a cut-out in large quantities
so that at small expense the exhibitor
may spread them broadcast throughout
high neighborhood prior to the showing
of any episode during the run of the
serial. In addition to this, genuine
hawk's feather, some eight inches in
length, are being sent out to State
Rights buyers as an advertisement and
a notice that in the words of one of the
titles "The Hawk is out." The Exhibi-
tors' Books will be ready for distribu-
tion within a few days.

Enlist Theatres 1 Aid
To Fight Old Hi Cost

The women's fair price committee of
Chicago has started its fight on the 1920
edition of the H. C. of L. Its motion
picture committee, headed by Mrs. Her-
man Landeau. will meet to enlist the
aid of the city's moving picture theatres.
Slides will be shown quoting fair prices
for various foods and instructing women
as to the proper means of obtaining
redress when overcharged.

OP1E READ'S "THE KENTUCKY COLONEL" ON THE SCREEN.

SCENES from the seven-part production adapted by L. V. Jefferson from the popular novel, and produced by the National
Film Corporation of America. A notable cast including J. J. Dowling, Francis McDonald, Elinor Field, Lloyd Bacon,

red Kohler, Thelma Salters and Gordon Griffiths appears in the screen play.
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Prizma Announces Prize Winners
In Its December Sales Contest

A five hundred per cent increase in

business, in sixty days was announced
this week by Prizma Incorporated

through Republic Distributing Corpora-
tion. This remarkable jump in bookings,
it is made known, has been accomplished
by the sales force of Republic, backed by
Prizma, Incorporated, who produce na-
ture's own colors on the screen.
As an added incentive to the sales

force of Republic, prizes were awarded
to various branches securing the highest
percentage in bookings. The winners of
those were announced this week.
The contest was divided into four

classes and there were three cash prizes
or watches for each class. Class A. was
for the highest percentage business above
the quota allotted. Class B. for the
highest average price per day in branches
reaching quotas. Class C. for branch
managers reaching quota on or before
midnight of December 15 and Class D. a
letter writing contest for salesmen.

Winners Are Announced
The winners of the contest have just

been announced. Four Republic mana-
gers won Tiffany watches offered by
Prizma for reaching their quotas as-
signed by midnight of December 15.

They were J. P. Kimbcrley, Buffalo; W.
R. Priest, Philadelphia: R. E. Flagler.
Cincinnati, and C. A. Thompson, Cleve-
land.

In addition to the watches, $3,000 in

cash prizes were awarded to the
branches. The Class A. prizes, totaling

$1,500, were awarded to the three
branches having the highest percentage
of business above the quota assigned.
The first prize of $750 was won by the
Buffalo branch; the second prize of $500
was won by Philadelphia, and the third
prize of $250 went to Cincinnati.
The Class B. prizes, totaling $1,500,

were awarded to the three branches that
secured the highest average per day.
The first prize of $750 was won by Cin-
cinnati; the second of $500 by Philadel-
phia, and the third of $250 by Cleveland.

In the letter writing contest $100 was
distributed. Ralph E. Peckham of Cleve-
land won the $50 first prize; George E.
Jackson, Seattle, the second, $30, and
H. D. Baumeister, Minneapolis, the third,

$20.

Two Offices Win $1,000

Two offices won $1,000 each. The Cin-
cinnati office not only won the $750 in

Class B. for the highest average per day,
but also carried away the third prize for

the third highest average above the
quota set. The Philadelphia office won
both second prizes of $500 each, total-

ing $1,000. In recognition of their co-
operation with Republic, Prizma also
awarded Tiffany watches to the Select
Managers in Buffalo and Cleveland.
With few exceptions all offices showed

a large increase in business during the
last three weeks of the contest, and the
final rating for Class A. prizes caused
many surprises and changes, upsetting
the previous estimates of how the office

would rate.

Olive Tell Stars

In First of Jans
Pictures Features

Jans Pictures, Inc., announce as their

first super-feature "Love Without Ques-
tion," in which Olive Tell will be starred

under the direction of B. A. Rolfe.

"Love Without Question" is a filmiza-

tion of C. Wadsworth Camp's novel,

"The Abandoned Room," which was
published by Doubleday, Page & Co.

Work on this feature has already be-

gun, Jans Picture, Inc., having taken

over the Peerless Studios at Fort Lee,

N. J. The supporting cast has been en-

gaged and the filming of the scenes is

going ahead rapidly.

It is said that "Love Without Ques-

tion" will provide Miss Tell with a par-

ticularly fine role, one that is well suited

to her talents and which will be sure to

please her legions of admirers all over

the country. The story is a romance

containing plenty of thrills and remark-
ably good suspense. The locale is Long
Island, N. Y., and New York City, with
many cabaret and handsome estate

scenes that will make a very pleasing
picture.

The leading role presents Miss Tell

as a type of innocent young American
womanhood whose love is deep and with-

out question. This young girl's love is

so strong and all-consuming that it per-

sists against all odds and forms the

basis of a photodramalic plot that will

make a universal appeal and interest all

classes of theatregoers.
Jans Pictures, Inc., plan to give "Love

Without Question" an elaborate produc-
tion, as they will all of their features, and
so offer to the public the first of their

unusual photodramas.

"Carmen" as Song Aids

Exhibitors of Comedy
Arrangements have been completet

whereby "Carmen," the comedy song

number, written by Wm. J. McKenna
will be published by the Joe Morri:

Music Company. Mr. McKenna, th<

author of "Carmen," has been respon

sible for many song successes, includinj

"Mandy Lane," "Has Anybody Her
Seen Kelly?" and for the lyrics an'

music of the "Bride Shop," a well-knowi
vaudeville act.

The Victor Kremer organization ha

prepared a motion picture trailer in

corporating the chorus of the song t

be used as an interpretation to th

presentation of the film. The title pag
of the song itself is particularly attrac

tive, showing Charlie Chaplin with hi

leading lady, Edna Purviance, in one c

the big scenes from "A Burlesque o

Carmen."

Booking Chart Issued
Goldwyn has just finished the distribt

tion of booking charts to exhibitor

throughout the country. The chart

cut to pocket size and exhibitors wh
have seen it declare that it is admirabl

arranged and serviceable in evei

respect.

Stars that Soar on High

NOW that aviation has become the favorite out-of-doors sport of film celebrities,

directors out on the west coast are becoming prematurely grey. Mrs. Charlie

Chaplin is the latest to take up flying and recently flew to a mountain location

for a scene in "Polly of the Storm Country," from the Chaplin Aviation Field to Los
Angeles. Douglas Fairbanks, Marjorie Daw, Mary Pickford, Mildred Harris Chaplin
and Charles Chaplin make up this group of high-salaried flyers.
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ANITA STEWART IN "THE FIGHTING SHEPHERDESS"

Three tensely dramatic moments from Miss Stewart's forthcoming Louis B. Mayer production, directed by Edward Jose and
soon to be published through First National Exhibitors Circuit.

More Territories Disposed of for

Chaplin Reissues by Victor Kremer
Unusual interest is being -displayed by

he various state right buyers in the

'haplin comedies now being distributed

•y Victor Kremer.

During the past week several sales

• ere consummated by which these pic-

ures have been acquired for many dif-

?rent territories. "A Burlesque on Car-
len," starring Charlie Chaplin, has been
urchased for the states of Ohio and
Kentucky by T. J. McAvoy, whose or-

anization has been responsible for the
xploitation of D. W. Griffith's "Fall of
iabylon," "Mother and the Law," and
ave also broken the booking records
ith "Mickey" in the state of Indiana.

H. A. Lande Among Buyers
H. A. Lande of the Quality Film Cor-
oration, Pittsburgh, Pa., who already
ontrols "A Burlesque on Carmen" for

Western Pennsylvania and West Vir-
inia, has acquired the four other Chap-
ns controlled by Victor Kremer, viz.;

The Champion," "Work," "Jitney
ilopement" and "By the Sea" for this

lme territory.

"A Burlesque on Carmen" has been
urchased for North and South Dakota
y A. Glasnapp of Bowman, N. Dak.
his sale was consummated by Phil

oldstone, sales representative of Vic-
ir Kremer in the northwest.
Bert Lubin, recently appointed a road
an for the Kremer organization, has
jnsummated a contract with Arthur C.

romberg of Atlanta, Ga., whereby "A
urlesque on Carmen" and the four
ther Chaplins will be distributed by
romberg for Georgia, Florida, Ala-
ima. Tennessee, North and South
arolina.

Sales Record Broken

These sales mark a record breaking
eek of activities in behalf of the Kre-
er-Chaplin productions and are indica-
te of the popularity enjoyed by the re-

sue Chaplin subjects.
Since the sales drive inaugurated by
r. Kremer a little less than a month
;o, the following territories have been
sposed of for the five Essanay-Chaplin
•medies:
Illinois, Indiana, Western Pennsyl-
.nia. West Virginia. Virginia. District
Columbia. North Carolina. Maryland.

Delaware, Eastern Pennsylvania, South-
ern New Jersey, Iowa, Nebraska, Ken-
tucky, Ohio, Wisconsin, Western Mis-
souri, Kansas, North Dakota, South
Dakota, Georgia, Alabama, Tennessee
and South Carolina.

"Sooner or Later" New
Title of Moore Feature

Finding upon searching through the

copyright records of the United States

and England that "Who's Who," the

title originally selected for the forthcom-

ing Owen Moore Selznick production,

had been used twelve times since 1815,

it has been decided to title the picture

"Sooner or Later" instead.

Something like 250,000 titles have been
copyrighted for motion pictures, stage
plays, short stories and novels in the

United States and England since the

copyright laws were inaugurated. It is

stated that the title finally selected for

the Moore production has never been
filed with either copyright office.

Metro Buys Rights to

Nalbro Bartley Novel
Metro Pictures Corporation has

bought the screen rights to "The

Gorgeous Girl," a serial story by Nalbro

Bartley, the first installment of which

appeared in the December 27 issue of

The Saturday Evening Post.

As yet Metro has made no announce-

ment concerning which of its stars will

be given the principal role in this story.

However, it is unlikely that work on
its production will be begun until the

readers of the weekly periodical have
seen the entire work in print.

Writer Joins Selznick
Louise Winter, whose name has ap-

peared in the index to contents of many
popular magazines and who wrote "The
Spite Bride," in which Olive Thomas
was featured, has joined the Selznick

staff and is engaged in scenario work.
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$250 Reward

Offered to Exhibitors for

One-Word Title for the rive

Reel Sunshine Comedy Special

Now Being Made.

William Fox, president of Fox Film
Corporation, has given exhibitors

throughout the world an opportunity to

show their merit as title writers. Mr.

Fox has just sent a letter to exhibitors

announcing a prize of ?250 for the best

one-word title for the all-star Sunshine

comedy five-reel special, work on which

now is being done at the Fox Sunshine

studios in Los Angeles.

The offer is outlined in the following

letter to exhibitors who show Fox Sun-

shine comedies:

A PRIZE OF $250

Fox Film Corporation offers the above cash
award to the exhibitor who will suggest the best
one-word title most suitable for a 5-reel Sunshine
Comedy Special, the greatest of its kind ever pro-
duced.
The comedy is one of colossal size and includes

the Singer Midgets, the Sunshine Widows and
the following principal characters:

Alta Allen Tack Cooper
rlarry Booker Edith Teare
Laura La Varnie Blanche Payson
Chester Conklin Slim Somerville
Dorothy Lee Tom Kennedy
Alice Davenport Rosa Gore
Glen Cavender Hyman Binunsky
Ed Kennedy Bobby Dunn

It was personally supervised by Hampton Del
Ruth, and all of the Sunshine Comedy directors
co-operated in its making.
We prefer a one-word title which will describe

a great comedy of endless diversity, class, beauty,
action and fun. Fill in the attached card and
mail as promptly as possible, as the award will be
made on the most suitable title that is submitted
early.

FOX FILM CORPORATION.
WILLIAM FOX. President.

Mr. Fox in announcing the contest

pointed out that Sunshine comedies, as

two-reel features, have become im-

mensely popular throughout the world.
Because of this great popularity it was
decided to make a five-reeler, with the
present Sunshine stars and many new
ones.
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Authors Supervise

"A Woman in Grey"
When George H. Wiley acquired tin-

screen rights to "A Woman in Grey."
the mystery story by C. N. and A. M.
Williamson, the authors decided to come
to America to supervise the production
of the serial. This plan was the fore-
runner of the many present-day author
companies, which are now producing
features. It was Mr. Wiley's plan to
have the authors in constant consultation
with Walter Richard Hall, who adapted
the story for the screen, so that the besl
possible picture results could be ob-
tained.

Theory Is Proved Sound
The success of "A Woman in Grey"

is a conclusive proof of the soundness
of Mr. Wiley's theory of motion pic-
ture production, which has recently
been so widely adapted by several of
the leading producers.

Arl ine Pretty, the well-known serial

star, who has appeared in Vitagraph
and Pathe serials, besides appearing as
Douglas Fairbanks' leading lady, is the
star of "A Woman in Grey," while
Henry G. Sell, former leading man for
Pearl White, heads the strong cast of
supporting players, among whom are
such serial favorites as Fred Jones,
Margaret Fielding. James Heenan, Jack-
Newton, Ann Brody and Walter Chapin.

Gives Feature Setting

James Vincent has given the picture a
feature setting throughout. Neither
time nor expense was spared in the at-
tempt to make this photoplay the
greatest serial that has ever been pro-
duced. The choice of the cast has been
made on a different basis from that of
the old-time serial.

Veteran Playwright

To Reissue World Films
With Warwick and Brady

The World Film Corporation has re-
issued the most prominent of the pro-
ductions featuring Robert Warwick and
Alice Brady, made while these stars were
with that organization, "The Man of the
Hour," "The Stolen Voice." "Friday the
13th," "The Trap," "Woman Alone" and
"Maternity" being among those an-
nounced.

The distribution for New- York and
New York state is being handled by
the Masterpiece Film Distributing Com-
pany of 130 West 4Gth street, New York.
Among the theatres that have contracted
for the reissue of the features- are the
Fox Circuit, Sydney Cohn theatres,

Joseph Stern's six theatres in New Jer-
sey: the Balladino Circuit, New York,
and the Brandt houses in Brooklyn,
which include the Marcy Theatre and
The Classique. Other Brooklyn houses
that will run these features arc the
Regent and Crystal Palace.

Scenics Are Announced
Among the early subjects to be pub-

lished on the 1920 schedule of Roth-
hacker Outdoor scenics, according to

announcement from the Rothhacker Film
Company, will be "Goat Getting."
"Lamping the Laplanders," "The Spell of

the Game-Clan," "The Rhines of the
Raftsmen,' "A Little Bit of Heaven."
"The Wanderlusters." "The City Chap's
Chant" and "Where the Spray Meets the

Bow."

CB UlLBS I i> \7.i:\
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BECAUSE of the extensive publicity
campaign behind the Louis B.
Mayer production, "In Old Ken-

tucky," starring Anita Stewart, and be-
cause the play on which the picture is

founded has enjoyed a run of twenty-
seven continuous years as a legitimate
production, there is naturally a great
deal of interest being manifested in the
author. Charles T. Dazey.
While Mr. Dazey has written a great

many plays, some of them very success-
ful, the one thing upon which his fame
will always rest is "In Old Kentucky."
Mr. Dazey is a Harvard graduate of

1 RSI. He was the class poet, editor of
the "Advocate," and is the only Har-
vard man who ever had a play produced
on the regular stage during his sopho-
more year. After graduation he con-
tributed to leading periodicals, but de-
voted himself mainly to playwriting.

* * »

Tin- veteran actor, James O'Neill, pro-
duced Mr. Dazey's first regular play.
"An American King." He furnished
plays to Newton Gotthold, Katie Put-
nam, Maggie Mitchell and others: then
came the production of "In Old Ken-
tucky," which at once won a place in

the popular heart it has never lost.

Thereafter he wrote plays for many of
our foremost stars, including May Rob-
son. Nat Goodwin, Wilton Lackaye,
W. H. Crane and others, besides writing
a number of successful melodramas,
such as "The War of Wealth," "The
Suburban." "Home Folks," etc. Many
of them fine successes, too, but natur-
ally swallowed up in the greater glory
of "In Old Kentucky."
A few years ago Mr Dazey became

interested in pictures and has since then
written mainly for the screen. A long
list of successes has come from his pen
in this field. Among them may be men-
tioned "Manhattan Madness," for
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Douglas Fairbanks; "Wolf Lowry," for
William S. Hart; "The Sea Master" and
"New York Luck," for William Rus.sell:

"Peggy Leads the Way," for Mary Miles
Minter; "The Mysterious Client," for
Mrs. Vernon Castle; "Behind the Mask."
for Catherine Calvert; "Shifting Sands,"
for Gloria Swanson. All of these and
many others were written either by Mr.
Dazey alone or in collaboration with hi^

talented son, Frank M. Dazey, now on
the scenario staff of Louis B. Mayer, as

special writer for Anita Stewart and
Mildred Harris Chaplin.
Several big productions from Mr.

Dazey's pen arc now under way, includ-

ing his first serial, "The Isle of Jewels,"
which has been pronounced by experts
as one of the most effective serials ever
written.

* * *

Now that the enormous returns from
"In Old Kentucky" as a picture and on
the stage enable Mr. Dazey to do the

work he likes best, he is engaged on
two plays for the regular stage and pro-
poses to divide his work between the

stage and the regular drama.
But should he never accomplish any-

thing more than "In Old Kentucky," he

will always hold an honorable place jp

the annals of the stage as the author of

a play which has had a stronger and
more continuous appeal 'han any other

ever written.

Universal Announces
New Titles for Films

Announcement from the Universal

Company is to the effect that because

of the possibility of bettering the box of-

fice value of seven productions not yet

published the titles have been changed.

"The Great Air Robbery" is the new

title of the picture formerly known a<

"Cassidy of the Airplanes." "The Beacr

Combers" will be published as "Captain

Courageous." "The Man Hunter," as

Art Accord's serial was known, will bf

called "The Moon Riders." "The Threi

Godfathers," a Harry Carey production

has been rctitled "Marked Men." "Fight

ing Through," the new Elmo Lincoln

will be called "Elmo the Fearless." "Out

done," the forthcoming James J. Cor

bett serial, will bear the title, "The Daz
zling Rogues," and the same actor'

"Pals" has a new title also, "Kentuck;

lim."

"Blind Youth" Enters

Production on Coas
The scenario of "Blind Youth," th

second production of National Theatre'

Inc., which will be published throug

Select, has been completed by Katherin

Reed and turned over to the studio

where work on production hare bee

started by Al Green, who is directing i

Mr. Green has completed Monte Ka'

.terjohn's "Silks and Petticoats," iti

,
turing House Peters, and came direc

from the Garson studios to direct fc

Harry Rapf.
Leatrice Joy has been engaged by m

Rapf to play one of the stellar roles i

"Blind Youth," and the balance of tr

cast has been selected and will be ai

nounced later.
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THE "fan angle," which is, after all is said and

done', the viewpoint by which the exhibitor and

the producer must be guided if film production is to

attain high efficiency, is a variable affair. It is not

today what it was yesterday. It will not be tomorrow,

save in a very broad, general way, which it is today.

The man who selects film features for public enter-

tainment, however, must in some manner keep in

touch with prevalent likes and dislikes. It is as

much his business as keeping in touch with the

film market.

Numerous methods have been tried out by ex-

hibitors to maintain contact with fan preferences.

The dictaphone has been used, with interesting if

not wholly satisfactory results. Men who use it

report enthusiastically its success. But the type of

man who will use such a method is not the type

whose reports carry weight.

Eavesdroppers, notoriously, hear little good of

themselves. But, aside from being reprehensible,

the method is fundamentally wrong. Comment that

may be overheard by such means is neither accur-

ately informative nor indicative of the patron's true

opinions.

There is just one way to keep in touch with pub-

lic preferences and that is by keeping in touch with

the public, by meeting and knowing the people who
patronize the theatre. It will pay every exhibitor

to do that. A man who uses other methods is, to

put it as kindly as possible, ill-advised.

"OUT YONDER" (Select) should be welcomed

as the best of the Olive Thomas productions under

the Selznick trademark. It is a veracious picturiza-

tion of a stage success of some ten years ago, a story

of the Maine coast, and an admirable selection as a

vehicle for the star.

"LIVE SPARKS" (Hodkinson) surpasses in en-

tertainment value most of the recent J. Warren Ker-

rigan productions. It is comedy-drama, emphasis
being laid in equal weight upon the two elements.

Fritzie Brunette is excellent as the feminine lead.

<'THE FEAR MARKET" (Realart) is sumptu-

ously staged, well written and capably enacted society

drama. Alice Brady pleases entirely in the leading

role. Amelie Rives is the author, the story following

the style that has come to be associated with her
name.

"THE GREAT AIR ROBBERY" (Universal)

was, evidently, made to order after 0. S. Locklear, a

flyer whose exploits have gained considerable fame,

had been engaged for picture purposes. It is sur-

prisingly good, under the circumstances. Francelia

Billington and Allan Forrest have important sup-

porting roles which they manage skillfully.

"WHEN A MAN LOVES" (Vitagraph) casts

Earle Williams as an English nobleman presented

with a problem in his father's determination to wed
him to a lady of his own selection. The star is at his

best in a play of the type. It is not strikingly orig-

inal, but well produced throughout.

W ANTED—A HUSBAND" ( Paramount-Art-

craft) should give more complete satisfaction than

most of the recent Billie Burke vehicles. It is com-
edy of slightly broader than customary nature, a

type that should be encouraged where this star is

concerned. It has a matrimonial plot as its basis

and is splendidly fitted out as regards settings and
costuming.

"THE BROKEN MELODY" (Select) follows

closely the manner of "The Perfect Lover," Eugene

O'Brien's first starring vehicle. Again he is cast as

a struggling artist and again he is the too well loved

hero. The reception that was accorded his first

production .should be a fair indication of the one

that this one will receive.

"PINTO" (Goldwyn) presents Mabel Normand
in a Western story that differs materially from most

of her previous productions. In it she rides horses,

throws a lariat and does the other things character-

istic of Western heroines, all in the typical Mabel
Normand manner. A change of locale, a new angle,

her admirers should pronounce the entertainment

satisfactory.

"LIGHTNING BRYCE" (Arrow) has both ac-

tion and story to recommend it as a photoplay, Ann
Little and Jack Hoxie to uphold its box office value.

A Western serial, with horsemanship and unique in-

cidents seldom if ever equalled, its drawing power
should increase with each episode if the standard set

by the first three is maintained.

"$1,000,000 REWARD" (Grossman Pictures, Inc.)

was written by Arthur B. Reeve and John W. Gray,

writers who have turned out some of the most sensa-

tional serial successes of recent history. Lillian

Walker is the star, a lady whose name should have

great box office power. A good plot, well drawn, a

good scenario and a swiftly moving continuity are

strong points that should make for wholly satisfactory

business at the theatres where it is exhibited.
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REVIEWS
Earle Williams in

WHEN A MAN LOVES
Five-part drama; Vitagraph.
Directed by Chester Bennett.
Published in January.

OPINION: The impersonations of

English noblemen that Earle Williams
has contributed during his long service

in Vitagraph pictures are without su-
periors in film history. He doesn't act

the parts. He lives them.
He lives such a part in the present

publication, a drama of England and
Japan, having to do with the ancient
custom of paternal selection of matri-
monial partners, Earle Williams being,

in this instance, the modern young man
who refuses to accept his father's choice
for wife.

How he triumphs over established

barriers, finding the lady of his heart in

Japan and marrying her, only to learn

that she is English by birth and a wholly
satisfactory match from his father's

point of view, makes up the story.

It is not unusual. Even from this

brief outline numerous counterparts will

be recalled. It has, however, been pro-
duced carefully and with better results

than might have been expected.
The star, after all, is the center of any

Earle Williams production. Those who
are attracted by his name will doubtless
accept the photoplay as standard.

SYNOPSIS: Rebelling at his father's

decision that he shall marry Gladys
Less, a young lady who will in the par-

ental estimation, be a desirable addition

to the family, John Bannister goes to

Japan, his incidental purpose being to

write a novel. Here he meets a Japan-
ese girl, Yuri San, with whom he falls

in love. Charlotte Heathcote, who has
long had designs upon the Bannister
name and position, informs his father of

this attachment and he is summoned
home. Learning the reason for his re-

call. Bannister returns to Japan, mar-
ries Yuri San and brings her to England.
The discovery that she is the long lost

daughter of one of his father's best
friends settles all difficulties.

Mabel Normand in

PINTO
Five-part comedy-drama; Goldwyn.
Directed -by Victor L. Schertzinger.
Published January.

OPINION: The Goldwyn commedi-
enne is here presented in the character
of a Western cowgirl ; a sort of female
dougfairbanks, billhart, tommix and will-

rogers all rolled into one. She rides,
shots and throws a lariat with unerring
aim, as well as entertains members of
the 400 in the effete East with her lasso
twirling, tricks which she learned from
the gum-chewing Follies comedian, now
working on the Goldwyn lot also.
Mabel Normand, as "Pinto," the girl

of the West who has "just growed up"
under the guardianship of five adoring
ranchmen, furnishes most of the fun by
ler wild, harum-scarum antics, dressed
as she is in chaps, rough skirt, spurs
ind big sombrero. Victor Schertzinger.
who wrote and directed "Pinto," served
lis apprenticeship under Thomas Ince

EARLE WILLIAMS
In a scene from "When a Man Loves,"
a story of English aristocracy and flow-
ery Japan (Vitagraph).

and is responsible for many of Charles
Ray's best screen dramas. In Miss Nor-
mand he has an apt pupil and if one may
judge from "Pinto" followers of the
screen may look' for many more excel-
lent things under his direction, with Miss
Normand starring. The usual excellent
Goldwyn sets and fine photography are
here in evidence.

SYNOPSIS: Pinto, who has grown
up under the guardianship of five ranch-
men, keeps the boys on an Arizona
ranch in hot water by her antics. They
rejoice when she is sent to New York
for a year to visit "Pop" Audry. She
insists upon taking her "nurse" however,
one Looey (Edward Jobson) and the

two arriving in Manhattan two days
ahead of time, become confused trying
to find "Pop's" place. Bob DeWitt, a

neighbor of Audry's, takes them to the
right address. Pinto takes a liking to

Bob and that night, hearing his father
berating him in the garden below, she
lassos the young man and drags him
into her room. Mrs. Audry is indignant
and leaves home. Pinto discovers a love
affair between a lounge-lizard and Mrs.
Audry, but does not tell "Pop." She
stages a Wild West show for society
and the affair is broken up when Looey,
in a drunken stupor, rides in and shoots
up the place. Pinto then exposes Mrs.
Audry and the last reel finds "Pop."
Pinto and Bob all happy on the ranch
in Arizona.
George Nichols gave a splendid im-

personation as "Pop" Audry; Cullen
Landis was sufficiently convincing as

Bob DeWitt; while the role of Mr>.
Audry was well played by Edythe
Chapman.

Olive Thomas in

OUT YONDER
Five-part drama; Selznick-Select.
Directed by Ralph Ince.
Published in January.

OPINION: "The Girl From Out
Yonder," a stage success of a decade
ago, serves excellently as a screen ve-
hicle for Olive Thomas, a young lady
whose casting is no simple matter. Her
Selznick productions have differed
greatly as to type. None have been bet-
ter than this.

The coast of Maine is the location, a
lighthouse the home of the star. The
rugged types that, tradition has it, pop-
ulate this section of the country are well
delineated by the members of the sup-
porting cast.

The story is the logical result of a few
wholly believable incidents which are
supposed to have transpired before the
opening of the play, the characters of
the persons in the story determining the
action that follows. It is at all times a
natural sequence of events.
There is about the whole a seeming

of reality that pleases. It has none of
the made-to-order appearance all too
common in present day production. All
of which argues well for the picture's
final acceptance.
As an evening's entertainment, as a

dramatic composition, and as a box of-
fice attraction, the play should register
complete success.

SYNOPSIS: Flotsam, the untutored
daughter of a Maine lighthouse keeper,
rescues from drowning the aunt of Ed-
ward Elmer, a personable young man,
who thereafter pays her ardent court.
Their love is mutual. When he is com-
pelled by circumstances to leave the lo-

cality for a while he learns that her
father is his father's murderer. But
her father then insists that Flotsam is

not his daughter and she goes away with
Elmer and his party. While away she
learns the circumstances of which Elmer
has been apprised and returns to the
lighthouse, followed by the others. Here
it is discovered that the old man only
believed himself the murderer, after
which the way is cleared for the happi-
ness of all concerned.

Alice Brady in

THE FEAR MARKET
Five-part drama; Realart.
Directed by Kenneth Webb.
Published in January.

OPINION: Well cast, lavishly pro-
duced, and provided with ample story
body, "The Fear Market" should com-
pare more than favorably with any of
the star's past productions when sub-
mitted to the general public for the final

decree. It is admirably suited to the
star, the period of its publication and
the general requirements established by
the public for the star.

Essentially a society drama, the set-
tings are in every instance opulent and
eye-filling. None appear to better ad-
vantage amid such surroundings than
Alice Brady.
The story is from the pen of Amelie

Rives, a writer whose general style is
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universally known. Her painting of
characters doubly interesting because
they are never commonplace is always
assurance of wide reading for her maga-
zine stories and novels. It is but logical
to assume that the same will be true
of her story in film form. It is typical
of its author.
The star is easily the dominant figure

of the photoplay. She is the center of
interest at all times and the action re-
volves about her almost exclusively.

It is some time since the public has
seen Alice Brady upon the screen. There
should be a great demand for this pro-
duction. It will satisfy completely.
SYNOPSIS: Sylvia Stone and her

circle of friends, living abroad, are
shocked at the suicide of a Mrs. Hill,
whom all knew and respected, follow-
ing the publication of her name in an
American "scandal sheet." They re-
turn to America to attempt the destruc-
tion of the publication. Oliver Ellis,

owner of a legitimate newspaper, prom-
ises Sylvia his support in the projected
enterprise, and it is not long ere the
two discover themselves in love. This
despite her elopement in Rome with
Ettar Forni, an Italian, from whose un-
scrupulous plot she narrowly escaped
being a victim. Forni also comes to
America and dies, asking her forgive-
ness. The publisher of the scandal sheet
has come to get the story, when it is

discovered that he is her father. After
a tense scene his promise to reform is

accepted and she finds happiness with
Ellis.

Eugene O'Brien in

THE BROKEN MELODY
Five-part drama; Selznick-Select.
Directed by William P. S. Earle.
Published in January.

OPINION: The reception that your
audience accorded "The Perfect Lover"
may be taken as indicative of the result

that will follow your exhibition of "The
Broken Melody." The spirit of the two
productions, despite their content dif-

ferences, is identical.

Again cast as the struggling artist,

the star's performance is on a par with
his earlier one. The center about which
the action revolves, rather than the

mainspring of that action, the character
assigned him is not one that permits dis-
play of whatever acting ability he may
possess.
The settings, lightings, etc., are of

the unsurpassed excellence common to
Selznick productions. No producing com-
pany turns out pictures better equipped
with the material which makes for ocular
satisfaction. In Selznick productions
this angle has been developed to a point
where fans depend upon the trade mark
of the producing company as a guaran-
tee that the picture wil be pleasing to
view.
Lucy Cotton, who appears as the

feminine lead in "The Broken Melody,"
is quite the best actress that has ap-
peared opposite O'Brien. She will
doubtless be starred in the near future
in her own productions. Her career
should be a notable one.
SYNOPSIS: Stewart Grant, artist, is

in love with Hedda Dana, a singer, who
lives in the adjoining apartment. Across
the hall lives an aged musician who has
composed a musical selection. In the
singing of the principle aria Hedda at-
tracts attention and is given a chance
to appear in public. Stewart is offered
an opportunity to study abroad by Mrs.
Drexel Trask, who announces her atten-
tion of accompanying him on the voy-
age. He accepts, first trying to persuade
Hedda to marry him, only to be refused
because she is absorbed in her career.
In Europe Stewart progresses rapidly
but is annoyed by the attention of Mrs.
Trask. Learning that Hedda had col-
lapsed on the night of her initial

appearance and wishes him back, he re-

turns to America and happiness follows.

J. Warren Kerrigan in

LIVE SPARKS
Five-part comedy-drama; J. D. Hampton.
Directed by Ernest C. Warde.
Published by Hodkinson.

OPINION: "Live Sparks" will doubt-

less prove the superior of the last half

dozen J. Warren Kerrigan productions

in point of popular satisfaction. It has

in greater measure than these the ele-

ments that go into the make-up of the

type of picture in which it has been

demonstrated that the star is preferred

by those who pay their admissions at
the wicket.
Comedy and drama are co-workers in

the busincs of entertaining. And they
are distributed throughout the footage
in such manner that neither is allowed
to pall at any time. Skilled direction
and a well-written scenario are not un-
important factors in the composition of
the photoplay.

Fritzie Brunette, to whom the feminine
lead is entrusted, is an actress in whose
work experience in Kerrigan pictures is
effecting a noticeable improvement.
Her present performance is markedly
better than most of those she has offered
in the past. She is the logical type for
the star's opposite.
The story, dealing with oil lands and

nefarious plans to steal from their
owner the profits which are rightfully
his, is not of the cut-and-dried persva
sion. As a result there is an unusually
strong element of suspense in the play.
The production should satisfy gener-

ally. Where it has been the custom to
exhibit each and every Kerrigan pic-
ture it should do especially well.
SYNOPSIS: Neil Sparks, living in

the East, is confronted with great loss
when he learns that his oil lands in the
West have ceased to be productive. He-

goes West to investigate, rinding, upon
his arrival, that his foreman has been
systematically defrauding him of his
rightful profits. He pits his wits against
those of the criminals in league against
him and eventually recovers his rights,

also the girl he loves, which brings
about the altogether satisfactory con-
clusion.

Jack Hoxie and Ann Little in

LIGHTNING BRYCE
Fifteen-episode serial; Arrow.
Directed by Paul C. Hurst.
Published in January.

OPINION: Action, thrills and heart

interest are popularly considered the

essentials of the successful serial. If

this be true "Lightning Brycc" should

make enviable box office history.
Of actioii there is all that the most

exacting could desire. Less than half

of the first reel passes before the im-
portant characters are introduced and
made known for their good and bad at-

"THE BROKEN MELODY," A NEW SELZNICK PICTURE

Three scenes which give an impression of the sumptiousness of Eugene O'Brien's latest starring vehicle. It was written b;

Ouida Bergere and directed by William P. S. Earle.
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tributes. And the introductions are man-
aged in action.

Thrills follow each other in rapid suc-

cession. No "stunt to an episode" idea

here. Indeed, it is apparent that some
difficulty was experienced in keeping
the story within the prescribed footage.
The love interest is less prominent,

yet well handled by two players who
should add to the pulling power of the
serial.

Ann Little is the girl in the picture.

Her saddle skill is well known to all

who follow the screen. In addition to

which she has acting ability born of
long and varied experience which makes
her the equal of the best of the estab-
lished serial leading ladies.

Jack Hoxie. a little less widely known,
proves himself a fearless and capable
horseman before the end of the first

episode. To this good impression he
adds steadily as the picture progresses.
The plot has to do with prospectors

who have died under strange circum-
stances, leaving the secret of the loca-
tion of their rich gold claim to their
son and daughter, a bowie knife and a
string providing the key to the situa-

tion. The efforts of unscrupulous par-
ties to obtain possession of these pro-
vide the mainspring of the action.

''The Scarlet Moon.'' "Perilous Trails"
and "Wolf Nights." the episodes viewed,
build steadily. If the subsequent epi-
sodes maintain the standard set. a well
attended opening is all that is required
to make the serial a complete success.

Lillian Walker in

$1,000,000 REWARD
Fifteen-episode serial; Grossman Pic-

tures, Inc.

Published on a state rights basis.

OPINION: Lillian Walker, screen
veteran of varied experience, demon-
strates the value of experience to an
actress in her portrayal of the leading

role in this unusual serial. Because of

the extended scope of appeal given by
her appearnce in the fifteen episodes she
should gain greatly in public favor fol-

lowing the close of the serial.

The story, by Arthur B. Reeve and
John W. Grey, is of the actionable type
that these writers may always be de-

pended upon to turn out. Few writers

For the screen understand as well as they
the demands of the serial form of en-

tertainment. None have a more im-
pressive list of successes to their credit.

The present creation compares favor-

ibly with any of theirs that has gone
)efore. The plot is a well-knit affair,

ich in possibilities. The characters are

veil defined. The early situations are

lrawn with a clarity that makes certain
i ready understanding of the swiftly
noving incidents which begin in the first

eel and continue throughout.
If these episodes are typical of those

vhich.the serial depends chiefly for its

nterest-holding power. They are, so far
s may be determined from the early
pisodes viewed, well calculated to per-
orm that office.

If these episodes are typical of those
hat are to follow the last installment of
he play should be attended as well as
•r better than the first

I '. (I ! I I BIRKE
In "Wanted, a Hu.sband." her latest Par-

amount Artoraft picture.

O. S. Locklear in

THE GREAT AIR ROBBERY
Six-part drama; Universal.
Directed by Jacques Jaccard.
Published in January.

OPINION: O. S. Locklear, whose
stunts with the airplane have attracted

considerable attention, is the featured

player in this six-part drama, a drama
made to order, doubtless, after the flyer's

services had been obtained. As is usual,

under circumstances of the sort, the flyer

and the things he does are the points to

be considered. They are the points that

will determine the success of the picture

as entertainment.

The man is clever. There is no deny-
ing that. And the camera man who
caught with the lens the remarkable
performance of the air man also d£-

serves credit.

The play itself, of which none will ex-

pect greatness, is surprisingly good in

view of the purpose for which it was
made. The story is not remarkable, it

is true, but the players are capable per-

formers and make capital of the mate-
rial in hand. Francelia Billington and
Allan Forrest deserve particular men-
tion in this regard.

Properly advertised, and the name of

the flyer and his reputation should be

prominently featured, the play should ac-

complish its mission.

SYNOPSIS: Wallace Mason discovers

in the possession of Chester Van Arland

a cross which he has received for serv-
ices rendered the government in his

plane. Having given the cross to Beryl
Caruthers. whom he loves, he is enraged,
not knowing that she lost it to Van Ar-
land in a struggle to preserve her honor.
In an attempt to regain possession of
the cross. Mason aids Van Arland in

robbing the mails, losing his life in the
enterprise. Beryl is abducted by Van
Arland and rescued by Larry Cassidy.
friend of Mason, whose marriage to
Beryl bring* about the happy ending.
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Billie Burke in

WANTED—A HUSBAND
Five-part comedy; Paramount-Artcraft.
Directed by L. C. Windom.
Published in January.

OP/A/O.V: Comedy involving young
people at the mating age is always sure

of a pleasant reception. Few there are
who do not make great allowances for

exaggeration and lack of logic in stories

of the type. Such allowances need be
no greater than customary in the pres-

ent instance, which would indicate that

its public reception wil be satisfactory.

Billie Burke should remain in comedy.
It is her field. And the comedies should
be of the broader variety, a mixture of

the subtle and the obvious, as is this

one. Some of her past vehicles would
have profited greatly if treated less deli-

cately.

In the present production the star is

cast as an intelligent, normal, well com-
posed lady who has no suitors because
she cares so little for personal appear-
ances that she allows herself to become
a bit frowsy and unkempt The story
details her reformation and ultimate vic-
tor}-, incorporating numerous humorous
and interesting incidents.
The play is staged attractively and a

number of gowns that should bring
comment from the ladies are worn by the
actresses in the cast. As a whole, the
production stands somewhat above the
Billie Burke standard.
SYNOPSIS : Darcy Cole is a normal

young lady of pleasing personality who.
strangely enough, has had no suitors.

Her friends, girls all, announce their
engagements from time to time, eacji

announcement giving her added cause
for alarm. Gloria Green, an ardent
physical culturist. tells Darcy wherein
she is lax and she immediately begins
training to improve her appearance. In
the meantime she feigns an engagement
with an unidentified Englishman. Her
friends are invited to the country home
of Tom Harmon to spend their honey-
moons. Here, also, to the surprise of
all, comes Darcy. with an Englishman
who is in time identified as the very
American cousin of one of her friends,

the happy ending occurring naturally.
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1 Western Thieves
Steal Photographs |

1 The increasing culture among §
I Western second-story men is start- f
I ling, declares Harry J. Wendling. i
i manager of the Strand Theatre. I
| Fresno. Cal. I
j The Strand offices were recently i
1 broken into, reports Mr. Wendling. j
| and out of his famous collection of 1
1 almost 100 photographs the only I
| ones stolen were two likenesses of §
j Mary Miles Minter, the Realart I

1 star. I
I Mr. Wendling was very much I
I provoked until he received from 1
] Miss Minter a promise to replace |
1 the purloined photographs imme- f
I diately. I
I "I'll send Mr. Wendling two I
I more." declared Miss Minter, "I |
| didn't know I was so popular.
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ORIENTAL SETTINGS IN SERIAL
Burston Fillims. Inc., Anticipated Popular
Demand for Chinese Flavor in Making Of
"The Hawk s Trail", King Baggot's Serial

^iiiiiuiiiilllllliu>!liiiili!;iiiiiii:iiii:i].ui;iiiiiiiiiiuiiiiiiiiiiiiiiiuiii

Considering the present-day rage for

everything Oriental that is shown on
stage and screen, it is interesting to note

that Louis Burston, president of Burs-
ton Films, Inc., anticipated the move-
ment by several months.

In his latest serial, "The Hawk's
Trail," in which King Baggot is starred,
some of the most notable sets and ac-
tions take place in an early episode, the
scenes representing the Chinese under-
world and also the magnificent living
quarters of the "boss" Chinaman, posing
as a merchant, but in reality owner of a
string of resorts. This interesting
character is played by George Seigman.
whose make-up includes costumes of
lavish Oriental richness that harmonize
fully with the magnificence of the Chin-
ese interior in which the principal ac-
tion takes place.

King Baggot as "The Hawk"
King Baggot as "The Hawk," a sci-

entific criminologist, learns that Jean
Drake (Grace Darmond), whose inter-
ests he is trying to protect, has been
lured to the Chinaman's place, and dis-
guising himself as a high-caste Chinese,
gains ready admittance. George has
nothing on King in the way of costume,
and King's portrayal of the character is

said to be a masterpiece of acting and

H. H. CI DHORE
resident of the Argus Enterprises of
Cleveland, Ohio, who is visiting- the
company's branches in the south .md
west completing plans for :i sales cam-
paign for Argus equipment.

make-up. His identity is unfortunately
disclosed, however, and in a fierce battle
that ensues, King, armed with a dag-
ger and George with an ancient Chinese
spear, the most interested spectators
are Grace Darmond and San Suan Foo,
the latter being the wife of a prominent
Chinese merchant of Los Angeles, and
formerly noted as the leading woman
of a Chinese stock company that toured
the United States.

All the Chinese characters in this
episode are real Chinese with the excep-
tion of King Baggot and George Seig-
man, and director Van Dyke gives full
credit for the securing of the Chinese
cast to the friendly offices of the Los
Angeles Ch inese Chamber of Commerce,
and for the correctness of the Oriental
sets to Dr. If. C. Hillcgas, Orientalist,
and one of the curators of the museum
of the University of Southern California.

Sets Are Elaborate
The full group of Chinese sets include

a merchant's shop, a gambling room, the
proprietor's living quarters, and a joss
house. Oriental shops in both Los
Angeles and San Francisco were ran-
sacked for properties and. according to
the Chinese members of the cast, every
detail was "allee light."
"The Hawk's Trail" has been published

and the state rights are in the hands of
the W. H. Productions Company. A
block of Southern, middle western, and
Coast states have already been sold as
well as Eastern, Central and Western
Canada. This is the third serial from the
Burston Studios in a little over a year,
and Producer Burston is reported work-
ing on a fourth.

National Film Corp.

Offers Aid in Plans
For Americanization

I. Bernstein, production manager for

the National Film Corporation, has sig-

nified the determination of that corpora-
tion to lend Secretary of the Interior

Franklin K. Lane hearty support in his

campaign to oppose Bolshevism via the
motion picture screen. Mr. Bernstein's
wire to Secretary Lane follows:
"Press dispatches from Washington

states plans for extensive Americaniza-
tion campaign through motion pictures
now being considered by your depart-
ment. As the largest independent pro-
ducer of motion pictures in the world
the National Film Corporation offers
practical support for this worthy under-
taking, which is in line with our 1920
policy of producing none but films by
American authors with American set-
tings, with a text at the end of the last
reel with pure Americanism as its key-
note. Any suggestions will be grate-
fully received."
Mr. Lane replied as follows:
"Glad to receive your wire and hope

that you will co-operate with us fully."
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miiiii \ PHILLIPS
Who is returning lo (he screen ufter »ev-

pral yearn' absence .inroad doing- war
"iirk. she »n» formerly with Mutual.

First Rights Sold
For Garsson Film

"The Blindness of Youth" to

Have Complete Line

Of Aids
The initial trade showing of "The

Blindness of Youth," the new society

drama presented by Murray W. Garsson
of the Foundation Film Corporation was
held in New York recently and a number
of territories were sold immediately, it

is announced.

Frank Gersten. Inc.. 130 West 46th

Street, New York, purchased the right*

ior New Jcr>i-\. So! Lesser and Leon
D. Nettcr of the Masterpiece Film Cor-

poration of Cleveland, Ohio, have pur-

chased the picture for distribution in the

Buckeye state.

Many Bids Are Received

Kids for territorial rights have been

received from all parts of the country!

and it is expected that all states will be'

disposed of within a very short time.

Arrangements already have been made
for the sale of New York territory, it is

stated.

A great variety of posters are in the-^

process of manufacture and will be de- f

livcred to the state right buyers as soon
as they are completed.

Plan Complete Accessories

A press book, containing a great

variety of exploitation aids for the ex-

hibitor, including suggestions for musical
settings, teaser campaigns, advance pub-
licity for the press, reviews, display ad-'

vertiscments and program suggestions,'
will be at the disposal of exhibitors.

In addition to this a number of at-

tractive post cards, stickers, throw-
aways and booklets will be available, it

is announced.
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Original in plo*t.

Staggering in its

Sensationalism.
Marvellous in its

beauty and un-
equalled in its

dramatic suspense.

Dealing with a
theme that is now
commanding the

attention of the
entire World*
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It is Brilliant, Dazzling, and possesses the
most/touching pathosthe most radiant
imagination,the most consumate ingenuity.

A fifteen episodic serial that will occupy its

own niche in the hall oF fame of motion pictures





BELIEVE IN SIGNS
It zinll pay you.

It is tin age of signs.

Everybody believes in them. Whether you know it or not—you believe in them. too.

But does it pay you?

That Bull Durham board you pass on your zcay to the theatre, that Camel series of advertisments

appearing in every magazine and newspaper that you read, that Arrozc-collared gentleman zvho stares

critically at you from every surface, elevated or subzvay car—all are signs. And. unless you have had

experiences that prove the contrary, you believe these products to be reliable.

But that is not enough.

Your faith in the signs of others is no asset to you.

The faith of others in YOUR SIGX has a cash value.

Build up that faith.

An exhibitor zvho has done so shozi'S you how.

An Original Advertisement

Stanley Chambers, manager of the

Palace theatre, Wichita, Kans., re-

cently used the advertisement which

lis reproduced upon this page in a

space three columns wide by lOja

inches high. It is as fine a sample ot

original exhibitor advertising as has

come to attention in a year.

Concerning the originality of the

idea. Mr. Chambers says, upon inter-

rogation, "It was prepared by Mr.

Jameyson. my assistant. As far as he

land I know it is original. However,
'he cites the fact that explorers have
discovered that the Aztecs of South
Kmerica had a flood story very sim-
ilar to the biblical story, and that both
groups thought T.he Flood was quite

fen exclusive affair. So you never can
|ell—maybe some one else, some place,

has used the same idea."

We don't believe it.

We believe that if any exhibitor in

hhe nation had used the idea before it

' trould have been taken up by neigh-

|
©ring exhibitors, talked about, re-

I rinted with other theatre names sub-
I tituted, reproduced throughout the

ation.

Will Become Popular

J
We believe that it will have that ex-

perience now. We reproduce it here
» pat it may be brought to the atten-

tion of ever)' American exhibitor and
strongly advocate its use.

Mr. Chambers joins us in our offer.

It is hard to believe that it is neces-

sary to urge exhibitors to adopt the

plan. It may be well, however, to

dwell upon a few of its good points.

Van Camp s beans, Huyler s choco-

late, Ivon- soap, Rubber-set brushes,

Onyx hosiery—any of the products

whose trade marks have been repro-

duced in the Palace advertisement

—

are popularly conceded to be stand-

ardized to a degree that insures their

permanency. It is popularly believed

that the companies manufacturing

and selling these products declare

pre-determined dividends each year,

the perfectly systematized working

methods of the organization obviating

any chance of variation.

Good Reputation Assured

Xo one accuses established con-

cerns like these of profiteering or any

of the kindred offenses of tne day.

Their trade marks have been large-

ly responsible for their splendid repu-

tation.

That is what a trade mark should

do.

That is what your trade mark
should do.

It is not meant that you should use

a trade mark to protect yourself

against suspicion, however. The illus-

tration is used merelv to demonstrate

the power of the mark.
In the case of the exhibitor this

same power may be made to work a

greater eood.

The Palace theatre has Ions: used

the signature that appears in the ad-

vertisement here reproduced as a fea-

ture of all its advertising. Wichita
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Unlike the standard Grauman advertising, delicately artistic and innovational as to

copy, this five-column display from trie Rialto, Los Angeles, marks progress.

readers have become familiar with it.

It was the Palace trade mark before

the advertisement was used.

But those same readers did not

recognize it as such.

Establish a Precedent

Trade marks have never been as-

sociated with theatres. And there
must always be a precedent, when the

public as a whole is the body to be
considered.

Mr. Chambers has provided that

precedent for Wichita exhibitors. He
has served more than himself and his

theatre in the enterprise.

He has led Wichita readers to con-
nect theatres with their signatures.
Oilier theatre advertisers in Wichita
will profit almost as much as Mr.
Chambers. His great advantage, of
course, is in being the first to receive
attention.

Mr. Chambers is a showman of the
tvpe that the industry needs. He
tln'nks for himself. He works for
himself. His ideas do not evaporate in
jdlf discussion. They go into type,
into i>rint. to stand or fall of their
own weight. We know of none that
have fallen.

This one will not fall.

V\ e urge its adoption by everv ex-
hibitor. >

Chambers Copy Good
And to make that adoption easier

we reproduce herewith the copy used
in the advertisement, copy which may
not be easily read in the reproduction.
Read in simple continuity, it is a
splendid argument for the trade mark.
"Do You Believe in Signs?
"Yes. You believe in signs if you

have a dollar or a dime to spend. It

is the trade mark or name on the
package or article that you buy as
much as you do the article itself.

You believe in signs because they
mean merit, strength and trustworthi-
ness. Sums pre the <uiide nosts for th;
careful and discriminating buyer.

"You look for signs on your soap,
flour, automobile, shirts, collars,

gloves, hose and evervthing else that
you use in your daily life.

"Do you watch for signs on your
entertainment? Do you look for
marks on your entertainment that in-

dicate vour amusement is of the high-
est order obtainable? Do you look for

names on your films that prove them
to be produced by men who have a

long list of successful productions and
artistic triumphs?

"There is one sign that appears
daily in Wichita papers. It's a guide-

post for discriminating amusement
shoppers. It stands for courteous

treatment, good music, comfort and
pleasant hours. Can you pick it out?"

Grauman Composition
Departs From Custom

The struggle between tradition
and enterprise is as old as the
world. Sentiment advocates the
preservation of tradition, the doing
of today what was done yesterday
and many yesterdays. Self-preser-
vation, the instinct to advance with
or ahead of competition, argues for
the discarding of established prac-
tices.

Sid Grauman has departed from cus-

tom in his Rialto theatre advertising,

which is something of an advertising

event.

Grauman advertisements have fol-

lowed established lines for a long time.

No doubt the excellent logic which gov-

erned the laying out of the advertise-

ment which fathered so many Grauman
advertisements was responsible for the

long series of very similar layouts and
designs.

But Grauman's new theatre, the

Rialto, has broken away from the es-

tablished order of things, A new style

is bein.er tried out. If it is found good
it will doubtless displace in great degree
the older method.
We have reproduced and present

herewith a five column drawn display
recently used by the Rialto theatre. It

is a new note in Grauman advertising.

It is a note which might well be echoed
by exhibitor advertisements every-
where.
Here is art in advertising.
Here is something at once better,

unique and innovational.
The tendency toward the artistic is

one of the outstanding features of ex-

hibitor advertising at the present time.
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The Rialto advertisement should prove
a valuable stimulant to activity in this

field. .

Register

"Register" used to mean one of two
things—a heating apparatus or a book
in which names were written. .

It isn't used that way very often any
more.
The motion picture usage of the woid

is well known.
That is the sort of "Register" that

tin- wholly successful exhibitor must
use.

To build up a good show, to bring

people to see it, to send them away sat-

isfied—that is one thing.

To register the fact that YOU are

responsible for that show is another.

It is a very important one.

Vendors

There are still a few theatres that

retain the candy boxes upon the back

of the seats.

There are still a few where uniformed
or un-uniformed young men or women
are sent through the house offering con-

fections for sale.

These are doubtless the same insti-

tutions which, in the days of "variety/'

announced a sensational- "After Show
and charged double the initial admission

to see Mile. Epithelia do the storied

.-teps of St. Vitus.
They deserve just about this much

space.
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Versatility and Resourcefulness
Seen in Work of J. L, Johnston

A gentleman controlling the state

rights to a certain feature attraction for

Minnesota remarked, concerning the

successful distribution of his picture in

that territory, "It all depends upon
whether or not I can place it with
Finkelstein & Ruben. They are the

tirm by which the small town exhibitors

in Minnesota judge pictures."

If this be true, and the fact that they
control some twenty-odd theatres in

Minneapolis, St. Paul and other centers

of population seems to lend the state-

ment plausibility, it must also follow

that the advertising of this firm greatly

influences the advertising of Minnesota
exhibitors.

J. L. Johnston is the man who handles

the Finkelstein & Ruben advertising. It

is no trifling job. There are advertising

agencies that prosper upon accounts
that use. in the aggregate, considerably
less space than is occupied by the

Finkelstein & Ruben advertisements.
Thomas A. Edison, who is said to

sleep but four hours cut of the twenty-
four, might be imagined as handling this

volume of work the year around with-
jut a complete nervous collapse. Cer-
:ainly no ordinary human being is easily

magined as doing it and retaining his

tealth and good nature.

It must follow that I. L. Johnston is

10 ordinary man. His ;idvertisem»Mit-

>ear out that inference.

Any man. comparatively jper.kin;..

rould fill the necessary space if he ton-
ined himself to ordering cut; from ihe

•xchanges and chucking them at the
printers with instructions to "throw
>orders around them and run 'em as per
•chedule." Thus reducing the job to a
natter of bookkeeping, an average worfc-

l E.

WUNIQUE
STARTING

SUNDAY

f mi
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t< ; re

N<m PUmt-HOUDlNI m "THE GRIM GAME"

Tess book material is well utilized in
this three-column layout used for the
New Unique theatre, Minneapolis,
Minn.

man might manage to get through the
day, the week and the month in some
haphazard manner.
But Mr. Johnston does not do that.

Neither does he plan simply on "get-
ting through the day, week or month."
He has been with the firm for a lo.ig

time—just how long is not known at

this moment. But his work is not the
work of a man who works tor a day
or any other set period. It is the work
of a man who intends to keep it up
indefinitely.

We have reproduced upon this page
three advertisements recently used by
Mr. lohnston, the Xew Garrick. the

Come on

Down Town
See mi) latest picture

One o( the best

vehicles I ever had

Mary
Pickford
in hjer third First National Attraction

"HEART O'
THE HILLS"

k, Jok. Fox. Jr.

ROBERT DAVIS. Lyk T.aoi

PARAMOUNT MAGAZINE
PATHE NEWS—CARTOON

ALL THIS WEEK

new garrick
SUN —NORMA TALMADGE'S

u. -ISLE OF CONQUEST"

Rules and a star still serve J. L. John-
ston well in this two-column display

from the New Garrick theatre, Minne-
apolis, Minn.

New Unique and the Xew Lyric being
the theatres for which they were de-

signed. In the originals they measured
two. three and six columns respectively.

They show rather clearly the man's
versatility and resourcefulness.
The New Garrick composition is sim-

ply made, yet effective. A few- rules, a

star still and copy are its only contents.

Yet it is of much greater value than
the New Unique advertisement, an
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DWGrifR^s
la-test moster-plcture
Successor to TJioTri or a mation.'

"iKTOLSnAKCCW 'MEAOTS Of Trt VOOU)'

"BROKEN
8LO«onr
Pklkvcl Bartl>elirie$s«r/ Lrlfun Gsl

.

Starting Sunday

LVriiC
Six columns wide and page deep, this,

creation for the New Lyric, Minneap-
olis, demonstrates its author's versa-
tility.

affair made up largely of press book
material and probably used because
time for the preparation of a more com-
pletely original display was not avail-
able. It is no reflection upon the man's
ability. The wonder is that he ever
finds time for original work.
The New Lyric design, by its entirely

different style, is proof of its author's
versatility. Many a man can do one
style of work well. It takes a genius
to do many styles, yet make each of
superior quality.

It is as a unit, however, that the three
advertisements should be considered to
be of value as an indication of the man's
ability.

They are but three of perhaps a score
that Mr. Johnston turned out in a single
day. How many men do you know who
can do as well? If you know of one this

department would be glad to print his

storv.

Promise Seen in Ads
From Smaller Cities

No great hue and cry is set up by
producers regarding the number of
days a picture plays the smaller
cities or the house records that are
broken in the little towns. Testi-
monials from these exhibitors are
not reprinted in thousand lots and
circulated through the mails. But
the financial records of exchanges
and home offices tell another story.
And the "small town exhibitor" can
get an even better idea of the es-
teem in which he is held by keep-
ing track for a month of the num-
ber of film salesmen who call upon
him.

It is especially important, therefore,

that the exhibitor in the smaller city be
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Come to the Afternoon Shows— It's the Comfort wa>

!

Promise for bigger and better small city

advertising may be seen in this page
deep, four-column advertisement from
the Novelty theatre, Anthony, Kans.

aided and encouraged. His facilities

are not those of the man in the larger

community. His problems are differ-

ent and in many respects greater than

those of his city contemporary.

In the advertising of the smaller

cities of the nation a discerning stu-

dent of business conditions can readily

see a movement for bigger and better

things that can have but one meaning
—that business conditions in these local-

ities are excellent.

Wc are reproducing herewith a four
column, page deep advertisement used
by the Novelty theatre, Anthony, Kans.
It is typical of the advertising that is

being done in the smaller cities since

the beginning of the drive for bigger
and better advertisements which has be-
come general within the past three or
four months.

Mrs. B. Koch & Son control the Nov-
elty theatre. They are progressive.
They have determined to better small
town advertising. They are not will-

ing, simply because they run a theatre
in a small town, to let it be a "small
town" affair.

There is a constantly increasing per-
centage of progressives in the ranks of

exhibitors similarly situated. It is an
unmistakable indication of a healthy
general condition. It is a promise for

the future.

Exhibitor-Artist Signs
Original Illustrations

In every field of endeavor there
are leaders, followers and stragglers.

Advertising is no exception. Ex-
tenuating circumstances to the con-
trary notwithstanding, the leaders
should be given credit due them.
Their work should be held up as

an example for the followers and
the stragglers. Because this is a
fact the names of certain exhibitors
appear in this department with
marked regularity.

H. A. Albright, manager of the
American theatre. Butte, Mont., is such
an exhibitor. His name has probably
been written in these pages more times
than that of any other man. There are
good reasons for this circumstance.

H. A. Albright, be it known, is an ar-

tist as well as an exhibitor. He was the
artist first, but it does not follow that
he is any less capable as an exhibitor
because of that fact.

The truth of the matter is that the

two capacities arc so well combined in

4 ' l~ <*. ' > - "A
a~i MjjJJTx * i**u[

& M-**~Z1 V_r A-V d-~ /— ~/

CHARLES

RflY
Crooked Straight

FOAO STERLING

h*m - «—» «— **J""p*i r- i,

H. A. Albright, manager of the Ameri-
can theatre, Butte, Mont., designed his

own centerpiece for this four-column
advertisement.

no other man with whom we have come
into contact. If there is such a man
in the country we would be glad to re-

ceive his name and address. We want
to investigate him.

Mr. Albright's latest enterprise maj-

or may not be considered his greatest

one. It is carried out in the four

column advertisement for "Crooked
Straight" which is reproduced herewith.

It has been recorded before Mr. Al-

bright occasionally draws his own illus-

trations. It has also been shown with

what success his efforts to improve
upon the material provided by the ex-

change have been awarded.
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Now he goes a step further.

A careful scrutiny of the reproduced
advertisement will disclose the artist-

exhibitor's signature at the right of the
centerpiece.

Suppose that you :Te a citizen of
Butte, an occasional attendant at the
American theatre, a reader of Albright's
advertisements. You immediately de-
clare, upon noting the signature, "This
man Albright is a clever fellow, isn't

he? Artist as well as showman. A
good combination."

If your speculation goes no further,

if you dismiss the subject right therj;

you still will retain a heightened es-

teem for the manager of the American
theatre. That sort of esteem makes
for more frequent attendance at Ameri-
can performances.

Mr. Albright is right in signing his

work. He does the work. He should
get the credit. In this case the credit

comes in the form of profit.

All of which stamps the man as much
a showman as he is an artist.

And by the way—have you ever read
that jingle at the top of hi: advertise-

ment before? There is reason to be-

lieve that the man is a rhymer also. We
didn't say "poet," because the thing is,

not exactly poetry. It wasn't intended
to be. It may be interesting, however,
to prophecy that the first effective ad-

vertising verse shall be written by H. A.
Albright— say, when he plays "Broken
Blossoms."

Rialto Christmas Ad
Is Stroke of Genius

Tell ten men to do a thing they
have never done before, leaving
them to determine the manner of

its doing, and eight of them will

seek out men who have done the

thing and do it as they have done it.

The other two will devise original

plans for its doing and create some-
thing new. And the product of

these two will be totally different.

Every exhibitor in the United States

wanted to do something particularly

seasonable for the holiday weeks. A
great many of them read accounts of

what other exhibitors had done and did

likewise. A great many more repeated

their performance of the previous year.

A few thought of something ne.w
The manager of the Rialto theatre at

flicBrute
BREAKER*

An original composition, four column;

wide, used by the Rialto theatre, Nash

ville, Tenn., during Christmas week

Its good points are obvious.
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Nashville, Tenn., was one of the latter.

He produced a four-column advertise-
ment that is unlike anything that has
been done before in the annals of motion
picture advertising.

We are reproducing herewith the ad-
vertisement in question. Its good points
are so obvious that discussion of them
seems almost a waste of space. It may
be well to drive home, however, a salient

point or two.
This man did not go afar afield for his

material. He drew or had drawn a sim-
ple design. It showed Santa Claus in

the act of distributing presents, three
boxes, each with space for the insertion
of whatever stills were found desirable.
The two productions that were to be

played during the week were then iden-
tified with t\Vo of the packages and the
theatre itself with the third.

Simple in the extreme, the advertise-
ment is at the same time highly effective.

The manager of the Rialto, whose name
is not available, is the tenth man.

Sidney Advertisement
Fits Picture to Copy

"A burning message" in more than one
sense of the term is the seven-column
strip recently used by Louis K. Sidney,
who operates six theatres in St. Louis,
Mo., and reproduced herewith.
There are more good points to the

composition than appear at first blush.
This trick of fitting illustration to

copy, or copy to illustration, as the case
may be, is a particularly effective one.
It makes a double bid for attendance.
It drives home the point that is scored
by copy and illustration in common with
twice the force that it might otherwise
be given.

Mr. Sidney's advertising is always in-

teresting. It has been reproduced in
these pages frequently because it pre-
sents almost daily, certainly weekly,
some new angle that makes it particu-
larly worthy of attention.
The present creation is a new enter-

prise for Mr. Sidney. It is to be hoped
that his future drawings continue in the
same vein.

Chicago 'Evening American 9

Stages
Fourth Annual "Go- To-Movie" Week

The fourth annual "Go-To-Movie
Week" just concluded by the Chicago
Evening American sets a record for
newspaper-exhibitor cooperation that
should enlighten and stimulate the edi-
tors of the nation. Incidentally, it

stamps that daily publication as the "ex-
hibitor's friend" in Chicago.

Briefly, the campaign consisted of:
A story each day to the readers of

the American.
Slides to all the theatres advertising

in that newspaper.
Colored stickers for the box office

windows of those theatres.
Posters on the delivery wagons and

automobiles of the publication.

A plan by which every orphan in Chi-
cago was given a chance to participate
in the enjoyment of motion pictures
during that week as the guest of the
newspaper and its exhibitor advertisers.
Despite the shortage of newsprint

paper which is keenly felt in Chicago
and which has necessitated the issuing
of an order to the effect that advertis-
ing is accepted under a proviso that it

will be printed only if space permits,
the campaign was carried out in full de-
tail. Beginning Christmas and ending
New Year's Day, every reader of the
newspaper was made to realize that a
concerted attempt was being made to
provide them with the best that the
film market afforded during that period.
Stories were printed for more than a
week in advance of the opening of the
week to prepare the public for the event.
Exchanges were allowed to make

their promises through the columns of
the newspaper. The voice of the exhibi-
tor was also heard in promises for a
banner week. Men who control theatre
chains in the city made statements for
the occasion.

Figures compiled to show the in-

creased business due to the drive are
not available. It is doubtful if they ever
will be. for it will be found difficult

to determine what portion of the in-

creased patronage of the week was dir
rectly due to the enterprise.

It is an absolute certainty, however,
that every advertiser in the Evening
American profited greatly. It might be
worth while to mention that exhibitors
who are not advertisers in that publi-
cation profited also, since the effect of
a drive of that nature is never confined
to a set area.
There is splendid editorial policy back

of the campaign. The fact that the
Evening American carries more motion
picture theatre advertising than any
other Chicago daily publication (the
paper is not published on Sundays)
shows its merit.

Exhibitors throughout the country
would do well to call the affair to the
attention of the editors with whom they
do business.

Poetry in advertising is a dangerous
thing.

There is no record of its having been
used effectively. Advertising is a busi-
ness. Poetry is anything else but that.
The two are as foreign as the poles.
The jingle, the limerick, the trick

phrase, though they use rhymed words,
must not be considered poetry. They
are sometimes effective. But they are
never poetry.
Some half dozen features have been

made from famous poems. Without ex-
ception they have failed of complete
success. Most of them have been dis-
mal fiascoes.
That should be argument sufficient

against the attempt to use real poetry
in advertising.

A burning message" is a well chosen phrase in view of the excellent combination of copy and illustration provided in this

seven-column strip used by Louis K. Sidney for his six St. Louis theatres.
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(ALTON
in "HIS WIFE'S FRIEND"

OTHER ADDED NUMBERS

1 ; I NEXT WEEK

Yi r« DOUG L
i j U "WHE?

WALLACE REIO
and LILA LEE in

'HAWTHORNE m I. S. A.'

NEXT WEEK BEGINNING NEXT SUNDAY

DOUGLAS FAIRBANKS
U WHEN THE CLOUDS ROLL BY"

Splendid effect is gained by the use of rules and star heads in Loew's advertisements,
for his Washington, D. C, theatres. These reproductions from two-column
originals.

Loew's Washington Ads Effective

By Reason of Artistic Simplicity

Washington, D. C. in addition to be-
ing the home of the federal government,
the location of the foreign embassies, a

city of world prominence as regards leg-

islative and executive matters of mo-
ment, is the birthplace of a great deal of

the best advertising that is being done in

America at the present time.

Marcus Loew's theatres are the latest

to claim attention by reason of the ex-
cellent two-column advertisements re-

cently used for the exploitation of

"Hawthorne of the U. S. A." and "His
Wife's Friend" at two of his leading
houses in this city.

The advertisements are reproduced
herewith in greatly diminished propor-
tions. A scrutiny of these reproduc-
tions, however, will be found to give a

very clear idea of the appearance of the

originals.

There is an artistic flavor to the com-
positions that cannot be escaped. No
artist, as the word is commonly inter-

preted, drew the designs. It is evident
that the star heads were taken from
press book or stills, else they would
have been of exactly the same size and
the advertisements would have been uni-

form.
The artistic touch, then, must have

come from the hand of the man who laid

out the units for the printer to make up.

Certainly there are none who will pro-

nounce this type of artist less worthy

than his long-haired, sport - shirted
counterpart.

But there is more than an artistic

flavor to recommend the style. There is

also the readability that is now and al-

ways an essential. There is the first

appearance of scant copy, the arrange-
ment that makes for the holding of in-

terest and the final incomplete but
strongly suggestive impression that re-

sults in sale of tickets at the box office

window.
This knack of supplying just enough

copy, never too much, yet sufficient to
impart the necessary information, is as

much the possession of the artist as the
ability to place units of a composition
in such manner as to form a pleasing
whole. Perhaps it should not be called

a knack. It is the result of experience,
doubtless, in which case judgment is a
more fitting term.
These accomplishments, call them

what you will, that are the especial

possessions of the man who designs the

advertisements for Loew's Washington
theatres, are accomplishments that any
exhibitor and any advertiser will find it

to his profit to gain. They can be ac-

quired. They are not the mark of gen-
ius, of the storied "born in the blood"
variety.

They are the results of study and
labor. Actual performance of the duties

which make up the business of advertis-
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nig has resulted in bringing these things
to a position of "second nature" in this

man's case.

Continued actual performance, with
careful study and a thought for the fu-

ture, will bring them within the po»ver
of any man.
The Loew advertisements here shown

appeared against strong opposition.
Washington newspapers always carry a
number of well composed layouts and de-
signs. A careful canvas of the country
might not reveal a city where the aver-
age was higher.
As may be guessed, from a glance at

the two of them, they held their own.
They involved the expenditure of con-
siderably less money than the advertise-
ments of their competitors.

Loew's Washington theatres are well

advertised.

Kansas Exhibitor"Plans
Praiseworthy Campaign

Old-school criticism is an archaic
institution, fortunately passing out of

existence before the drive of mod-
ern, co-operative enterprise. The
old-school critic sat encroached be-
hind his desk, challenging anybody
to do anything, ready to pounce
upon the product of the daring and
rend it asunder. Words of encour-
agement were not within the power
of his pen. His passing is the proof
of his merit.

The best interests of all concerned in

the making and marketing of motion
picture entertainment can best be served.

^3 R9.XAJJ

1
H. G. Ramsey, manager of the Royal

theatre, El Dorado, Kans., used star

cuts and copy to good advantage in

this five-column, page deep opening of

a promising campaign.
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not by tearing down the /rail structure*,

but by placing a prop here and there,

pointing out methods of strengthening

the edifice, above all by helping the man
who wants to help himself.

H. G. Ramsey, proprietor of the

Royal Theatre, El Dorado, Kan., is

such a man. He is not possessed of

the facilities for elaborate advertising

that are enjoyed by exhibitors in larger

cities. But he is enthusiastic in his de-

sire to improve his newspaper work by

the use of the methods at his command.
In a recent communication he out-

lines a plan that should be given the

attention of' every exhibitor similarly

situated. And there is sound business
judgment in its working out that the

men in the bigger cities should assimi-

late.

YVc are reproducing the first of the

Royal advertisements modeled upon the

new plan. It measures five columns
wide and page deep in the original. In
the reduced reproduction it may not
impress strikingly in comparison with
the ornate compositions of city ex-

hibitors in these pages. In logic, how-
ever, it is without a peer in the current
number.

Star cuts are used to excellent advan-
tage. Mr. Ramsey states his intention

of continuing to buy space in like quan-
tities, in itself a worthy resolve, using
star cuts and scene cuts for ornamen-
tation and letting the copy be composed
of interesting matter of a general nature
regarding stars and productions that are
coming.
The idea should work out perfectly.

It should soon bring every citizen of

El Dorado into line as a reader of Royal
advertisements. The results cannot be
otherwise than favorable.

EVE 1"

EXILE
h COSMO HAMILTON

with an ALL-STAR Ca»i

A greatei play than "Scandal
-
which ran for «

aoltd yeaj on the •peaking stage. Enacted by
a caaf that tnchxlea Fuch fa /oritea aa Thomas
Santacbj. WKeeJet Oatman. CHARLOTTE
WALKER Melhocme MacDowell. George

Periolat. and other*.

A Doriwgiy L'ucowventumal Lovf 5/tm— SEE IT !

NOW PLAYING
I NAME OF YOL R THEATRE

|

The press book issued by the American
Film Company for "Eve in Exile" con-
tains this and similar ready-to-use ad-
vertisements.

American Press Book
Has Serviceable Ads

The greatest objection to the
type advertisement as used by ex-
hibitors is the difficulty with which
the printer is persuaded to depart
from the style that is characteristic

of his newspaper. When a man sets

a dry goods, grocery and meat mar-
ket advertisement to every theatre
display he is prone to let the theatre
display follow the general style of
his other work. It is a tendency to

be overcome by whatever methods
are available.

The American Film Company pro-

vides a press book that is admirably

fitted to overcome, in a measure, this

very natural but none the less objec-

tionable practice. That achievement is

not the avowed intention of the book's

compilers, but the service rendered is

no less valuable because of that fact.

We have reproduced and present here-

with a two column advertisement con-

tained in the press book supplied to ex-

hibitors using "Eve In Exile," a recent

American production featuring Char-

lotte Walker. It is but one of a series

of similar designs of various sizes that

are contained in the same booklet.

Save for the illustration appearing at

the top the display is wholly composed
of materials that .tre to be found in any

print shop. The cut may be obtained

at American exchanges at a nominal

fee.

But the good effect upon the printer

may be gained without using the cut.

Therein lies the practicability, the util-

ity, of the service.

If the book were used only as style

sheets for the man who sets up your
advertisements it would be valuable.
And it is worth while to mention that

more style sheets and fewer telephoned,
written and word cf mouth instructions
to printers will be found to improve
your newspaper advertisements.

Moore and Crandall Ads
Struggle for Supremacy

The studious youth is generally
introduced to the study of Econom-
ics with the intriguing statement
that "Competition is the life of

trade." It is, in a sense, a line from
the copy book of commerce. Yet
it has never been successfully de-
bated out of good standing. Corpo-
ration counsel of the highest order
has not twisted it from truth into

apparent falsehood.

Competition is also the life of adver-

tising. That statement needs no sup-

porting arguments. Every man who has

advertised a product for sale will bear

witness to its veracity.

Harry Crandall and Tom Moore are

prominent exhibitors in Washington.

Two three-column displays, representa-

tive of the Crandall and Moore styles,

which appeared in a recent Washing-
ton, D. C., newspaper.

D. C. Both have numerous houses.

Both advertise intelligently and exten-

sively. Their struggle for the supre-

macy of the field in which their adver-

tisements are circulated is an interesting

one from whatever angle the affair is

observed.

The struggle has been going on for a

long time. Now one party forges ahead,

now another. Again they progress

steadily, in perfect pace, both striving to

do their utmost, neither able to score a

decisive advantage.
We present herewith reproductions of

two three-column advertisements re-

cently appearing in a Washington paper,

one representing Crandall's Metropoli-

tan, the other Moore's Rialto.

In the original they appear in the same
relative position as that occupied in the

reproduction, the left hand columns of

a right hand page carrying the two.
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They are interesting chietly because

of the struggle which they represent.

Not that their content body is not
worthy of attention. Both are distinctly

"better class" creations.
But it is because they are this, and be-

cause they appeal with equal force de-
spite the difference in style and import,
that they are reproduced in this connec-
tion.

The point of the whole affair is this:

Crandall and Moore advertisements
are good. They are decidedly better
than they would be if it were not for

the competition which keeps interest in

them at high pitch.

"Competition is the life of advertis-

ing."

Grauman's December Advertising
Marks Close of Progressive Year

House Rules

House rules arc necessary.

Expression of those rules is not.

One of Chicago's leading neighbor-

hood theatres, a theatre known through-

out the nation, has sharp spoken, snappy,

uniformed attendants meet ticket buyers

as they leave the box office window,

lead them to a place in line, line them

up, leave them there a while and then

herd them in a body to a place in front

of another door, finally leading them

to the one seat in the house which they

are permitted to occupy and abandoning

them.

Intelligent people resent it.

When patronage assumes "overflow"

proportions something of the sort is

necessary.
'

But it isn't necessary to post house
rules or run them upon the screen.

The public doesn't like rules, especially

when it has to pay for them.

The truth of the time-honored adage,

"They travel fastest who travel alone,"

is tellingly demonstrated in the 1919

advertising history of Sidney Grauman,
manager of the Rialto and Grauman's

Million Dollar Theatre, Los Angeles. It

is a year fittingly closed by the adver-

tisements which are reproduced here-
with.

It may be said with perfect truthful-

ness that Mr. Grauman "travels alone"
in his advertising. He follows no man's
lead. He is always "out in front,"

blazing a trail for others to follow. His
is the spirit of the pioneer. And what
the rugged frontiersmen of the nine-

teenth century did for America, Grau-
man has done in many instances for

American exhibitors and exhibitor ad-
vertisers.

His work has been reproduced from
time to time in this department, always
with good cause, always because it con-
tained something that was of value to

other exhibitors, something new and
something worth while.

The advertisements that accompany
this discussion are no exception. Both
are far superior to the general run of

theatre advertisements. Both contain
ideas that may be used by other ex-

hibitors.

In the two-column reproduction of an
original five-column display, attention is

first drawn by reason of the very unusual
general outline. It is not a thing that

can be described in words. It employs
no geometrical figures that can be
named and catalogued. It is just a well-

drawn design, attractive because of its

artistic lines.

SSI

AMMAN'S RlAkEO

Sid Grauman used an idea advanced by this department in his splendid five-column
display quoting attendance figures for the first three weeks of the picture's run

at his Rialto theatre, Los Angeles.
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The Christmas spirit is well capitalized

in this five-column Grauman advertise-

ment used for "A Girl Named Mary."

The copy, however, may be com-
mented upon in greater detail.

Not many theatres in the United
States have ever shown a motion pic-

ture for four continuous weeks. In

itself the event is a news story of im-
portance. Many conclusions might be

drawn from the fact that it was pos-

sible.

For our present purpose, however, it

is essential that we determine the ex-

tent to which the advertising was
responsible for this long run. If the

present reproduction is representative of

the whole campaign for "Male and
Female," it doubtless had a great deal

to do with it.

Some weeks ago the lead article pf

this department dealt with a campaign
executed for the dances given on the

Municipal Pier, Chicago. It showed
how, by posting one-sheets and three-

sheets each week telling the number of

people who attended during the previous

period, immense patronage was built up.

It was suggested that exhibitors use

the same method during extended runs

of motion pictures at their theatres.

Grauman has used this idea in the in-

stance under discussion. We are not

informed as to whether or not he took

the idea from our suggestion. It would

not be strange if he evolved it in the

natural course of his advertising ex-

perience.
The fact remains that the plan has

been tried and found practical. That is

the important point
The other reproduction herewith is

probably the best Christmas advertise-

ment that was used during the Yulctide.

It may be best appreciated from a <tudy

of the advertisement itself. Here, again,

it is the artistic composition, rather than

set physical aspects that makes for

superiority. And the composition is

certainly a superior quality.

Grauman has advanced greatly since

January 1, 1919. His work will be well

worth watching during the present year.
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Fort Wayne Advertiser
Provides Own Publicity

Among the good things that 1920

holds in store for exhibitors may be
numbered greater newspaper pub-
licity. Editorial thought is swing-
ing around to its favor. The Hearst
newspapers are leaders in the move-
ment toward the recognition of ex-

hibitor advertisers' rights. Several

smaller organizations and numer-
ous individual newspapers have ?lso

shown the right spirit of coopera-
tion. The desired condition will ar-

rive. It is inevitable. But in the
meantime, make-shifts must serve.

Marjorie Mahurin, advertising man-
ager for the Orpheum theatre, Fort
Wayne, Ind., recently scored a com-
plete success in overcoming the diffi-

culty in that city. Her method may be
adopted and used occasionally by any
exhibitor.

"The Hoodlum," Mary Picktord's

First National production, was the at-

traction to be advertised. As every
reader knows, it was a production about
which much legitimate publicity might
be written. In cities where the editorial

thought has advanced in pace with the
motion picture this publicity was read-
ily forthcoming.
Not so in Fort Wayne. Despite the

fact that Miss Mahurin was ready to

buy a page of space, news space in

keeping was denied.
She got around the difficulty by the

very simple expedient of buying the
page contemplated, cutting down the
size of the advertisement, running a
scare head in a box across the tup of

the page and printing her own publicity
in the space left vacant, her own space,
bought and paid for.

It's a simple plan, a plan that any-
body can use when facing similar con-
ditions. The greatly reduced reproduc-
tion presented herewith gives a fair

idea of the general appearance of the
page as it appeared. ..

Mary Pickford Starring At Orpheum All Week

Much additional value was derived from
this full page used by the Orpheum,
Fort Wayne, Ind., by reason of the
news stories, ostensibly legitimate,
broken in between the scare head and
the box.

Readable and Attractive Layouts
Features of Tally's Advertising

The West coast cities are rapidly be-
coming leaders in motion picture adver-
tising. Many of the most up-to-date
theatres of the country are located in

West coast cities, among them Tally's,

as they are trade-marked, and it is but
natural that the advertising of these
should be of the most modern variety.

Tally's Broadway Theatre, Los An-
geles, has worked out a style of adver-
tising that gives it individuality even
when pitted against the keen competitors
resident in the same city. It is rather
well illustrated by the two reproduc-
tions which we have made of Broadwav

THE AMERICAN BEA I
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A pictorially effective and well propor-
tioned upright from Tally's Broadway
theatre, Los Angeles.

advertisements which accompany this

article.

The "Thunderbolt" composition meas-
ured three columns in the original, the

"A Day's Pleasure" composition was
one column wider. Both are made up
in the general style that is characteristic

of the advertising of the theatre.

The first attribute that is appreciated

by the man whose eye falls upon the

compositions is their attractability.

They are generously supplied with lines,

none of which are so intricate as to be
puzzling, yet extraordinary enough to

impress for that reason.

A golden medium of this sort is diffi-
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Tally's Broadway theatre, Los Angeles,
used this four-column advertisement
with good results.

cult to maintain. That it is maintained
in Broadway advertisements speaks vol-
umes for the man who designs them.
At first glance the two advertisements

impress as being highly informative.
The asumption is immediately formed
that a reading of the copy will tell prac-
tically all there is to tell about the pic-
tures advertised.
Such is not the case, as a reading will

demonstrate. Several words of copy are
used, more than ordinarily used in ad-
vertisements of similar dimensions. Yet
the suspense which is an essential of all

successful photoplays is in no measure
frustrated by the disclosures made.
Another policy observed in Broadway

advertisements is highly commendable.
It has to do with the variation of size
and shape of space used.

It cannot be denied that a certain
number of inches in a certain number
of columns does become the expected
thing after a lengthy period. Unless
the content matter of that space is

varied greatly, both in style and fact,

there is a good chance of new adver-
tisements being mistaken for old ones.

Variety may or may net be the spice
of life, but it certainly is valuable in

advertising.
The two advertisements here repro-

duced may be taken as representative of
the Broadway output. They are not the
best that have been used. Neither are
they the most commonplace. The
theatre that maintains as good an aver-
age need have no fear of failure due to
inefficiencv in advertising.

What do you hear whistled?
As you come down to the theatre in

the morning, as you go out to lunch or
upon business errands, as you go home
at night, as you stand in your lobby

—

it is always the same.
Jazz music is the order of the day.
You may not like it.

The majority do.

Your orchestra leader may not like it.

Few of them do.

But the majority must be served, in

your business as truly as in the making
of laws.

Tell vour musicians about it.
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Better Posters" Goal
Of Pathe Artist Staff

The public believes that the star
makes the picture. The exhibitor,
profiting by experience, knows that
the star, as a rule, would be a help-
less individual indeed if there were
not a complete corps of technical
men, directors, studio workmen,
script writers, etc., to help him or
her do the things the public likes to
see him or her do in the surround-
ings preferred. There are others
who know that even these do not
make a photoplay a success.

Few there are, among the men who
are intimately concerned with the vari-

ous branches of the industry, who ap-

preciate the importance of the men who
design the posters which, appearing upon
bilboards thickly dotting the surface of

the country, represent the star and his

photoplays. There are many who have

but the vaguest of ideas as to who and
where these people may be.

Harry Lewis, manager of the Pathe
art department, is one of the powers in

-the poster field. Few concerns give to

posters the attention that Pathe posters
receive. Few concerns use posters as
widely as they are used by Pathe Ex-
change, Inc. Few posters are as effec-

tive as Pathe posters.

It must follow, logically, that Harry
Lewis is a man of ability. Certainly he
is a man with a thought for the better-

ment of billboard representation. The
steady improvement of Pathe posters in

the past year shows that his work has
not been without results.

We have reproduced and offer for

the consideration of the reader the
twenty-four sheet which is offered by
Pathe in connection with "The Prince

A twenty-four sheet prepared by Pathe for use in connection with "The Prince and Betty," the Jesse D. Hampton production,

featuring William Desmond, which is distributed through Pathe Exchange, Inc. It is the aim of this organization to

breaK away trom the stereotyped "scare head" style of poster designing, making an especial effort to turn out artistic and

informative illustrations.

and Betty," a recent Jesse D. Hampton
production featuring William Desmond
which is being distributed through Pathe
exchanges.

It is stated, in connection with this

poster, that an effort is bting made to

get away from the "scare head" style of
designing and to work for more artistic

and informative illustrations.

The effort is certainly a commendable
one. And if Mr. Lewis continues to be
as successful as he has been in the past,

there is no doubt that his goal will be
attained.

Columbus Newspapers
Render Good Service

It has been said before that a

newspaper can make or break an ex-
hibitor. There is little chance of
changing that condition. The power
of the press is irresistible. But the
newspaper that is well disposed to
the theatre as an institution and as
an individual frequently hinders its

progress greatly by the failure to

give service. That condition can be
corrected. To correct it should be
the business of all concerned in mo-
tion picture advertising.

It is not advisable, at any time, to

use the "horrible example" when other

means will serve. It would be consider-

ably easier for this department to pro-

vide a hundred reproductions of poorly

printed advertisements than it was to

obtain the two well printed compositions

that arc presented herewith to show the

excellent service that is rendered by

newspapers in Columbus, O.

The advertisements for the Grand and

Majestic theatres are among the best

samples of actual newspaper service

Two half-tones, worked into this spe-

cially designed three-column advertise-

ment from the Majestic, Columbus, 0.,

make it the best "Jubilo" composition
to date.

that have come to attention in halt a

year. They very nearly attain perfec-

tion in this regard.
Perhaps the fact that the advertise-

ments themselves arc excellent had
something to do with it. The printer is,

after all, something of an artist. "A
good job" is a work of beauty to his

eyes. A poor one is an outrage. His

Q2
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GRAND Second Unit

Wolves~NIGHT
A PLAY WORTHY OF THE STAR -

-A STAR WORTHY OF THE PLAY-
A STORY OF THE MAN WHO CAME BACK FROM
THE GRAVE C THE SEASONS MOST

~~" SENSATIONAL PICTURE I
Musical and pictorial aspects of the program at the Grand theatre, Columbus, Ohio,

share equally in this effective seven-column display.

comments upon the printer who mangles
promising material must be heard to be
appreciated.

There is, perhaps, no better tack upon
which the exhibitor who wishes to get
perfect service from his newspaper may
work. Let him prepare good advertise-

ments. Let him make clear to the printer

the result he wants to get. Let him
make the printer see the good points of

the composition as he has it pictured.

It will be found that the printer will do
a great deal more to print a good adver-
tisement well than he will to bolster

up a patched-up, thrown-together piece

of copy.

"Oh, have you seen Priscilla Dean in

Universal pictures?"

Say it over three times.
People who pass that way daily will

say it three times. Then it will say it-

self three hundred or three thousand
times more.
That is good advertising.
Inasmuch as stars who are popular

in New York are almost without ex-
ception stars who become popular
throughout the nation, it is difficult to
imagine a single enterprise which would
bring the star more quickly into favor.

Read Our

Advertisements
They contain our news
of the day— the special

information that serves

as a guide for the care-

ful and prudent—for the

amusement-seeker who,
by keeping posted on
particular advantages to

be secured from time to

time, is assured that his

entertainment hours are

spent in the most prof-

itable and enjoyable

manner.

STRAND THEATRE
COMPANY

In accordance with the announcement
made last week we present herewith
the second installment of copy to be
used by exhibitors who wish to im-
press upon their readers the news value
of theater advertisements.

A Good Sign

It is scarcely necessary to catalog the

good points of the sign, reproduced here-

with, which the Universal Film Manu-
facturing Company has painted on the

"Mecca Building, New York, for the

benefit of Priscilla Dean, Universal star.

They are well shown in the photograph.

The space is five stories in height, the

distance between Broadway and Sev-

enth avenue in width and may be seen

for several blocks with perfect ease. It

would be difficult to form even an ap-

proximate estimate of the number of

thousands of readers who see it every

day.

The portrait, of course, will be re-

1 membered.

What is more important, the verse

that is the copy will be remembered
also. It sings itself. And it isn't the

silly stuff that advertising verse almost

always is made.

"Ill 1 1 II 1 1 II LIN

Copy that sings itself and cannot fail to make widely known the name of the Uni-
versal star is an excellent feature of the painted sign which occupies a space

from the fifth to the tenth floor of the Mecca Building. New York, from Broad-
way to Seventh Ave.
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Cohen, Berman and O'Reilly Join
In Replying to Alfred S. Black
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With typewriters and pen and ink as

weapons, a merry exchange of

"courtesies" between Alfred S. Black,
president of the Motion Picture Ex-
hibitors of America, Inc., and officers

of the Motion Picture Exhibitors'
League of the State of New York is

still being waged.
A week ago Alfred S. Black issued a

scorching statement in regard to the

activities of Sydney S. Cohen, Samuel I.

Berman and Charles O'Reilly in indus-
trial and advertising pictures.

This week the three men join in a

reply to Mr. Black, in which the terms
"lying statements" and "deliberate dis-

tortions" are used.

The letter is as follows:

In your issue dated January 3 you published
and circulated what purported to be a statement
signed by one Alfred S. Itl.uk. who styles him-
self President of the Motion Picture Exhibitors
of America, Inc. In the course of this statement
the writer makes a number of assertions which
are absolutely false and must have been known
by him to be false at the time he uttered them.
He purports to describe conversations alleged to

have been held between him and ourselves a short
time before the recent bearing on taxation held
before the house committee on ways and means at

Washington, D. C. In these assertions the writer
either claims or insinuates that we were anxious
to use our offices for personal gain to the detri-

ment of the motion picture exhibitors who had
placed confidence in us. We will give the writer
an opportunity to prove his allegations.

In the meantime we request you to publish our
emphatic denial of all the claims and insinuations
contained in the article in your advertising col-

umns and we request you to publish the true facts

in the case, which were as follows:
First, Mr. Black called upon us and presented

to us the necessity of making a united front at

Washington. He said that he had heard that the
State of New York and other states in sympathy
with the State of New York were about to have
introduced separate legislation for the repeal of
these taxes. He said that he would deplore any
such separate action, as it might tend to create
a bad impression in the national legislature. We
were disinclined to accede to his request because
the tax situation bad been poorly handled by his

predecessor. He thereupon gave us most explicit

assurances to the effect that the chairman of the
Ways and Means Committee had given him to

understand that the committee looked favorably
upon at least some modification of the tax. We
pointed out to Mr. Black that the exhibitors of

the country had no confidence in the man he had
appointed as chairman of his tax committee and
we urged him to take the leadership himself.

We also urged upon Mr. Black the need of

having an exhibitor as chairman without any
side interests. We told him we thought it unwise
to antagonize the trade press my singling out the

Exhibitors Trade Review as the champion of tax

reform. To this Mr. Black replied that the chair-

man of the tax committee told him he was going
to dispose of his trade publication in a short time
and would completely divorce himself from ex-
hibitors' organizations thereafter. Mr. Black also

begged us not to press this point, because it would
cause a lot of personal embarrassment to him to

remove Mr. Blumentbal at this time. He also

pointed out that his tenure of office would not go
beyond a few weeks, because the hearing on the

tax situation would be held at an early date there-

after. Placing faith in his earnest and repeated
assurances and convinced that even the appearance
of a dissension in the ranks of the exhibitors might
work to the injury of the cause which was close

to all our hearts, we yielded to Mr. Black's de-

sires. He thereupon assumed complete responsi-

bility for the consequences of the hearing and
what these consequences were is a matter of pub-
lic record. One member of the Ways and Means
Committee of the House, at first friendly disposed
towards some modification of the tax, after the

hearing expressed himself very freely as to the

wretched showing made on behalf of the motion
picture men. He said in all his experience as a
member of the committee he did not recollect a
case which was presented more wretchedly and
with less skill and ability than that of the motion
picture exhibitors.

# * *

So much for the tax hearing. As to the adver-
tising question which Mr. Black said he discussed
with us and in which, according to his lying state-

ments, we were out for our personal gain as the
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sole object of all our thoughts, the true facts
were as follows:
Mr. Black told us that he had made arrange-

ments to have three sets of slides made with suit-

able quotations relating to the need of repealing
the proposed taxation. These slides he said he
proposed to have displayed on the screens through-
out the country. On each of these slides was to

appear the name of some national advertiser who,
in return for the advertising value, would pay a
substantial sum of money in order to defray the
expenses of an anti-tax campaign. We told Mr.
Mack that we did not believe that such a plan
would help the situation any in the State of New
York because the political situation was satis-

factory to us at the time.
We took occasion, after having declined his

slide offer, to call his attention to the copy of a

contract which had been sent by him to a western
exhibitor. The western exhibitor had sent it back
to us with a request for information. The copy
referred to was a copy of the contract which Mr.
Black described as a "Book Lovers' Contest." We
had examined the contract and had run across
the name of H. A. Mintz, Esquire. Mr. Mintz
interested us because, under the terms of the con-
tract, he seemed to be one of the chief benefic-
iaries. Mr. Black smiled in a somewhat embar-
rassed way and. after a little hesitation, told us
that II. A. Mintz, Esquire, was his personal attor-
ney. We asketl him whether his advertising
cojnmittee had been consulted by bim on this con-
tract proposition and he replied that he had at-

tended to the matter for them.
No other matters of any kind were discussed

between us and Mr. Black, either at this confer-
ence or before the conference or after the con-
ference, anywhere or at any time. We cannot
make it strong enough that we are not interested
in any way in any producing or distributing com-
panies.

Here are the plain, simple facts, contrasted with
the willful and deliberate distortions of Alfred S.
Black.

SYDNEY S. COHEN
SAMUEL I. BERMAN
CHAS. L. O'REILLY

I

\
J

Preview

with the

DeVry

CINCE a poor projector kills a pood film, "pre-
^ view" your films with thequality projector— the DeVry.

The DeVry is mechanically superior. It is made with the accuracy of

a fine watch. Ir Hands up to hard work! All this, and more, is made
evident by all its projections.

Also—note these advantages: The De Vry lets you preview any film

in your comfortable office—that keeps you out of the cold, empty theater!

It lets you preview while your theater is crowded—that saves your time

!

It costs nothing for an operator—that saves you money! In fact, a De
Vry soon pays its first cost.

To Film Exchanges a De Vry is of equal and inestimable value.

The De Vry is housed in a handsome, leather-covered box. The
box looks like a suitcase. Weighs 20 pounds. You carry it anywhere.
It has its own motor. It projects a picture up to 12 feet square and
up to 80 feet distant.

You will like the De Vry! It is a real wonder. It does what we say.

All we are asking is—the opportunity to show >ou! We are repre-

sented in' 60 cities. Let us give you a free demonstration in your

own office, or home. It's no trouble at all ! It's our business. Therewill
be no obligation. (We have an interesting illustrated Booklet on the

press, i So -wherever you live—we hope you will fill out and at once
mail the coupon below. Why not do it

—

before you turn over this page?

v The De Vry Corporation
1248 Marianna Street, Chicago

New York Office - - 14 1 West 42nd Street

The DeVry Corporation, 1248 Marianna St., Chicago. Dept. HE-1

| | Yes. You may give demonstra-

tions of the De Vry, without

obligation, at the following

address.

|~| Yes. Please send free booklet as

soon as it is off the press.

32E

Name-

BE 52 Sic
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New York City, Jan. 6, 1920.

Sladdin and his wonderful lamp seem to

be standing on the rug of quick transac-

tions. Boston reports state that he is

breaking all records.
* * *

Bronx means nothing from now on ex-
cept a part of New York. This is geo-
graphically tough and spiritually raw, raw,
raw.

* * *

Walter Richard Hall has just finished

another serial masterpiece which will un-
doubtedly equal if not surpass "The
Woman In Grey."

* * *

Ernest Williamson spent the holidays
at his hunting lodge, "Swans Neck" in the
Ramapo Hills. The hunting was good and
several casualties were reported.

* * *

Mildred Harris Chaplin, who returned
from Caronado a short time ago, spent
New Years at Saratoga Springs, N. Y.

* * *

If some reformer will take the "L" out
of Harlem, he'll be showing 'em up in

good shape.
* * *

Jay Rescher, the wizard of underwater
photography, who met with such signal
success in his work in "The Girl of the
Sea," will leave for Sandy Cay, Bahama
Islands about January 15. Mr. Rescher will

supervise the erection of a laboratory for
the Submarine Film Corporation on the
island prior to the arrival of the William-
son company, which will make its second
picture there next winter.

* * *

"Pepe" Lederer is the happy possessor of
an Irish Mail from Auntie Marion Davies.
Miss Davies explains that this was Pepe's
own choice and is a perfectly good wagon
with motor and everything, in which Miss
Pepe may drive up and down the drive to
her heart's content, only stopping to crank
up the works.

* * *

Marion Davies will wear three of her
Christmas gifts in the Ball of the Gods, a
scene in "The Restless Sex," from the
Robert W. Chambers' novel, on which Miss
Davies is now working, with Director Robt.
Z. Leonard at the International Film Com-
pany's studios, New York City. They are
a diamond and a pearl pendant and a dia-
mond hea'dpiece, which together with other
well known Davies' jewels, will doubtless
make Miss Davies'- appearance in the ball

scene an unusual event. Her costume for
the occasion, it is said, was specially made
for her in Paris and but recently arrived.

* * *

Karla Schramm has the leading femi-
nine role in "The Return of Tarzan,"
Xuma Pictures Corporation production
now nearing completion in California.
Cutting and assembling of the film is now
in process. Miss Schramm played "The
Battler's" sweetheart in "Broken Blossoms,"
:has supported Madge Kennedy in two re-
cent Goldwyn pictures, including "Leave It
reo Susan," was with Douglas Fairbanks in
"His Majesty, the American," and in
"Winding Trails" and "Hearts and Masks."
She is especially suited for the role of
Jane, the Tarzan heroine, owing to the fact
!that she is an expert swimmer and has won

no little success as a classic dancer. Her
splendid physical charm is decidedly an
asset in her present role.

* * *

Doris Kenvon, star of stage and screen,
has no time to be temperamental, even if

her naturally sunny disposition should so
far forget itself. Not only is she scoring
a big success in "The Girl in the Limou-
sine," her first stage appearance since
"Princess Pat," but she is working daily in
a picturization of "The Harvest Moon,"
Augustus Thomas' stage success, and finds
time to write—also sell—charming verse
and fiction. She has written a collection
of clever monologues which have been
published in book form as well. These
sketches include "An Episode from Reel
Life" and "A Sidewalk Controversy in the
Ghetto."

* * *

It is said that the Waldorf Photoplays,
Inc., of Boston, has entered into an agree-
ment with Otis Skinner for the production
of "Kismet." The production is to be
started as soon as the necessary arrange-
ments are completed.

* * *

Mitchell Lewis arrived from California
last Saturday and is stopping at the Astor.
"Mitch" never looked better and he says
he feels so good he could lick his weight
in wild cats.

* * *

Kessel and Bauman have a way of do-
ing things right, and young Mr. 1920 had
no cause for complaint when he made his
initial bow at their offices New Year's

morning. Everyone entered into the spirit

of the occasion and enjoyed themselves to

the full. The merrymakers left for home
at an early hour.

* * *

Jlanita Hansen arrived in New York,
according to schedule, Jan. 1 to begin work
on her contract with Pathe in a fifteen epi-

sode serial directed by George B. Seitz.

Miss Hansen has leased the studio apart-
ment formerly occupied by Texas Guinan
and will be among those present in Green-
wich village.

* * *

Hugh Thompson and other members of
the "Cynthia of the Minute" Company left

New York January 3 for Miami, Florida,

where exteriors for the Artco Production
will be filmed. At the completion of the
work Mr. Thompson will remain in the

south for ten days, having worked con-
tinuously for several months and is in

need of rest. His future plans are not yet

decided.
* * *

Thanks to an opportune snow storm,
Director William F. Haddock, who has
been waiting in Port Huron, N. Y., to shoot
some snow scenes, will be able to attend
lodge at the M. P. D. A. headquarters at

the first meeting of the New Year.

* * *

Mrs. Edgar Lewis writes that life in

Los Angeles is one blooming thing after
another. Mrs. Lewis refers to roses, of
course, but we know of four California-
made pictures that were "bloomers."

Ford Completes Film
Hugh Ford has finished the filming of

"Lady Rose's Daughter," one of the

best known works of Mrs. Humphrey
Ward, in which Elsie Ferguson is star-

red for Paramount-Artcraft.

SOCIETY LEADER IN FILMS

Elinor Curtis, known to the social world as Mrs. Lewis Peck, who plays "Molly"
in Mrs. Sidney Drew's new series of domestic comedies based on Julian Street's

"After Thirty" (Pathe).
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to this department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the picture

did for the other fellow, thereby getting the only positive guide to box office values. Address. "What The
Picture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St.. Chicago

Artcraft
Breed of Men, \\ ith W illiam S. Hart.

—

It is different and pleased more people
than any Hart picture we have ever
shown. — Hunsley & Leffert. Twilight
theatre, Larned. Kans.—General patron-
age.

Johnny Get Your Gun, with Fred
Stone.—Stone very good in this. Proved
a good Sunday picture.—W. H. Mart:
Strand theatre. Grinnell, la. — General
patronage.

For Bettter For Worse, with a special

cast.—One of the greatest productions
of the year. Business only fair on ac-

count of the cold weather. — Pfeiffer

Bros.. Opera House, Kenton. O.

He Comes Up Smiling, with Douglas
Fairbanks.—Good picture.—A. C. Klug.
Empress theatre. Zumbrota. Minn.

—

General patronage.

A Knickerbocker Buckaroo, with Doug-
las Fairbanks.—Absolutely flat.—F. A.
Flader, Rigney theatre. Albany. Mo.

—

Neighborhood patronage.

Wolves of the Rail, with William S.

Hart.—Good, as usual. Business fair.

Patrons do not know star here.—Peters
& Johnson, Liberty theatre, Milligan.

,'ebr.—Small town patronage.

For Better For Worse, with a special

cast.—Finest DeMille I ever saw. Every-
one pleased. Great story with excellent

st. Didn't do near business picture

as entitled to on account of weather.

—

% R. Bisby, Liberty theatre, Caney.
ans.—Neighborhood patronage.

First National

Back to God's Country, with Nell
Shipman.—A great picture. Pleased
young and old. Not a complaint at ad-
vanced prices. Acting of Nell Shipman
wonderful. Need not be afraid to adver-
tise this' picture.—A. A. Spradling. Star
theatre. Merna, Nebr.—Neighborhood
patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—One of the best pictures I ever
ran. Has a wonderful human appeal.

—

S. I. Haney, Liberty theatre. Des Moines.
N. M.—Small town patronage.

The Thunderbolt, with Katherine
MacDonald.—This is certainly a fine

production and worthy of praise from
our patrons. If the future pictures of

this star are on a par with this first

one she will soon develop into a great
favorite. Bad weather prevented what
should have been a satisfactory busi-

ness.—J. H. Vaughan. New Orpheum
theatre. Maquoketa, la.—Critical patron-
age.

Burglar by Proxy, with Jack Pickford.
—Amusing subject that drew like a

house atire.—E. L. Franck. Oasis theatre.

Ajo, Ariz.—Neighborhood patronage.

The Mind the Paint Girl, with Anita
Stewart. — This production failed to
please our patrons. Story very weak.

—

Custer Carland. Victoria theatre. Frank-
fort. Mich.—Small town patronage.

Back to God's Country, with Nell
Shipman.—This is the first picture we
ever ran two days. Drew better than
we expected and pleased everyone. This
sure is one good picture that will please
all. Do not see how anyone can go
wrong on booking it.—H. G. Stettmund.
Jr.. Odeon theatre. Chandler, Okla.

—

General patronage.

The Hoodlum, with Mary Pickford.

—

Drew well and pleased. Do not believe

that it ranked as high as Daddy Long
Legs with our patrons.—Custer Larland.
Victoria theatre. Frankfort. Mich.—Small
town patronage.

A Virtuous Vamp, with Constance
Talmadge.—As usual, you can't beat her.

Everyone well pleased and say that it is

her best one yet.—E. L. Palmer, Opera
House, Jefferson. Ia. — Neighborhood
patronage.

The Mind the Paint Girl, with Anita
Stewart.—Extra good attendance. Big
picture. Star draws well.—J. C. Chat-
mas, Orpheum theatre. Marlin, Tex.

—

Small town patronage.

Sunnyside, with Chas. Chaplin.—Very
weak. If you run it get a strong feature

DORIS MAY
w ho scored a hit in i 1 ? Hoars Leave."
the Thos. H. Ince production published
by Paramount- Art craft.

with it.— F. A. Flader. Rigney theatre.
Albany, Mo.—Neighborhood patronage.

In Wrong, with Jack Pickford.—This
is a very good production. In fact. Jack
Pickford is very well liked by my
patrons. The picture is good, clean and
clear cut. It's excellent.— E. L. Palmer.
Opera House. Jefferson. Ia.—Neighbor-
hood patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—An entertaining true to life story
that pleased our patrons. First National
productions draw well here. Their pic-

tures better than the average.—H. G.

Stettmund. Jr.. Odeon theatre. Chandler.
Okla.—General patronage.

In Wrong, with Jack Pickford.—Jack
Pickford's best comedy-drama. Extra
good business.—R. H. Stephens. Royal
theatre. Sheridan. Ark.— Small town
patronage.

The Hoodlum, with Mary Pickford.—
We have only one fault to find with any
of Mary Pickford's productions. We
always lose money because we never
have room enough.—E. L. Palmer, Opera
House. Jefferson. Ia.—General patronage.

Back to God's Country, with Nell Ship-

man.—Excellent picture but out of my
patrons' reach. Two days' run to small

business.—R. H. Stephens, Royal theatre.

Sheridan. Ark.—Small town patronage.

The Hoodlum, with Mary Pickford.

—

Excellent picture, pleased all and drew
exceptionally well for holiday week.

—

K. J. Uglow, Strand theatre. White-
water. Wis.

The Mind the Paint Girl, with Anita

Stewart.—This star, for acting and good
stories, cannot be equaled. This went
over very good.—Mrs. J. A. Dostal.

Ideal theatre. Omaha. Nebr.—Neighbor-
hood patronage.

Virtuous Wives, with Anita Stewart.

—

One of the best we have had in some
time. Book it and boost it. Will please

all.—John H. Wade. Wonderland theatre.

Madrid. N. Y.—Small town patronage.

The Hoodlum, with Mary Pickford.

—

Played two days to capacity. Went even

better than Daddy Long Legs.—H. J.

Johnson. Majestic theatre. Wichita Falls.

Tex.—Downtown patronage.

Daddy Long Legs, with Mary Pick-

ford.—One of the best pictures we have
ever used.—A. Names. Rubian theatre.

McCracken. Kans.—Small town patron-

age.

Mary Regan, with Anita Stewart.

—

Best Stewart picture we have ever used.

Pleased all—H. H. Billings. Pleasant

Hour theatre. Pine Island. Minn.

—

Neighborhood patronage.

Burglar by Proxy, with Jack Pick-

ford.—Our patrons liked this better than
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any Jack has ever made. A good com-
edy-drama.— P. K. Anton, Royal theatre,

New Castle, Ind.—General patronage.

The Hushed Hour, with Blanche
Sweet.—We did a very big business with
this. Novel story with tine chance for

advertising on account of big star cast.

—

Strand theatre, Louisville, Ky.—Tran-
sient patronage.

A Virtuous Vamp, with Constance
Talmadge.— Fair the first night and very-

poor the second. Personally consider
the picture a good production but it did

not seem to satisfy a family audience. If

Constance is a favorite with you play it.

—A. C. Klug, Empress theatre, Zum-
brota, Minn.—General patronage.

Mary Regan, with Anita Stewart.—It

is another big one and hard to beat.

First National has got them all guessing
when it comes to box office value.

—

E. L. Palmer, Opera House, Jefferson,

la.—General patronage.

Choosing a Wife, with a special cast.

—

This picture will please anyone and has

great advertising possibilities.—Strand
theatre, Louisville, Ky.—Transient pat-
ronage.

Fox
Checkers, with a special cast.—Patrons

well satisfied. Business better than
average on first day, far below average
on second day.—D. Ford Henry, Jr.,

New theatre, E. Palestine, O.—Small
town patronage.

The Lone Star Ranger, with Wm.
Farnum.— I think personally that it is

one of the best Westerns Farnum has

ever made. Good photography, big

business three days with twenty below
zero.—Chas. De Paul. Dreamland
theatre, Sault Ste. Marie, Mich.—General
patronage.

La Belle Russe, with Thcda Bara.

—

One of star's best. Held the audience

spellbound. All were pleased. Ran two
days.—Hugh McDonald, Rialto theatre.
Vallejo, Cal.—Transient patronage.

The Lost Princess, with Albert Ray
and Elinor Fair.—One of the best Ray
& Fair pictures yet. Light clever story.
Pleased 1007r.—C. F. Hancock, Lyric
theatre, Stuart. Fla.—Small town patron-
age.

Cowardice Court, with Peggy Hyland.
—Got over without any decided knocks
or boosts.—E. L. Franck, Oasis theatre,

Ajo, Ariz.—Neighborhood patronage.

Western Blood, with Tom Mix.—

A

good Western picture. Mix is always a
good drawing card.—W. H. Giltillan,

Jewel theatre, Red Lake Falls, Minn.

—

Neighborhood patronage.

Kathleen Mavourneen, with Theda
Bara.—A very good Irish picture. Un-
able to handle the crowd. Ran two days.

A most pleasing and beautiful picture.

—

Hugh MacDonald, Rialto theatre, Val-
lejo, Cal.—Transient patronage.

Wolves of the Night, with William
Farnum.—A fine production from every
angle. Work of star above the average.
Business good.— Pfeiffer Bros., Opera
House, Kenton, O.

Evangeline, with Miriam Cooper.—

A

very fine picture and pleased everyone.

—

C. E. Waughop. Scenic theatre, Detroit,

Minn.—Neighborhood patronage.

The Wilderness Trail, with Tom Mix.
—A good picture with beautiful snow
scenes, even if they are not all natural

scenery.—Harold Daspit, Atherton the-

atre, Kentwood, La.— Mixed patronage.

Hoodman Blind, with William Far-
num.—A good picture but did not get

the crowd for us on account of a stormy
night. Everybody should see this pic-

ture.—Philbrik & Knoblauch, Rex the-

atre, Allen, Nebr.—Neighborhood pat-

ronage.

Help! Help! Police! with Georgi
Walsh.—An average Walsh picture
which means it is full of pep and finger.—Harold Daspit, Atherton theatre,
Kentwood, La.—Mixed patronage.

Gambling in Souls, with Madlaine
Traverse.—Good. Boost it. Pleases all
classes.—J. W. May, Grand theatre,
Shawneetown, 111. — Neighborhood pat-
ronage.

Eastward Ho!, with William Russell.—
Business poor. Star well liked in pre-
vious pictures but not so much in this.

Disappointment of patrons probably due
to over-advertising.—D. Henry Ford. Jr.,

New theatre, E. Palestine, O.—Small
town patronage.

Rose of Blood, with Theda Bara.—

A

good picture but Theda Bara does not
draw for me.—W. H. Gilfillan, Jewel
theatre. Red Lake Falls, Minn.—Neigh-
borhood patronage.

Wolves of the Night, with William
Farnum.—You can't go wrong on this

one. My patrons are still talking about
it. Photography and settings hard to

beat.—C. F. Hancock, Lyric theatre.

Stuart, Fla.—Small town patronage.

The Wilderness Trail, with Tom Mix.
—Average business to good picture.

—

E. L. Franck, Oasis theatre, Ajo, Ariz.

—

Neighborhood patronage.

The Coming of the Law, with Tom
Mix.—Tom Mix always draws for us

and is always pleasing. Lots of life and
good clean sport.—Fred W. Wells, Star

theatre, Milford, Mich.—Neighborhood
patronage.

The Suspect, with Theda Bara.—Com-
pares favorably with any of her recent

program features.—Harold Daspit, Ath-
erton theatre, Kentwood, La.—Mixed
patronage.

Goldwyn
Almost a Husband, with Will Rogers.

— Fine. Everybody liked it. Rogers is

a coming big star. Don't be afraid to

tell them it's good.—H. G. Ramsey.
Royal theatre, El Dorado, Kans.—Gen-
eral patronage.

Lord and Lady Algy, with Tom Moore.
—Although this picture was over the

heads of our Saturday crowd we con-

sider it a good production. Business

good.—Pfeiffer Bros., Opera House,
Kenton, O.

Back to the Woods, with Mabel Nor-
mand.—This is a very good picture and

everybody pleased.—E. P. Giacomazzi,
Star theatre, San Juan, Calif.—Neigh-
borhood patronage.

The Misfit Earl, with Louis Bennison.

—Don't let anything stand in your way
to get this one. It's a clever comedy-
drama that you do not want to miss.

—

Van Praag & Meyn, Central Garden
theatre, Kansas City, Kans.—Neighbor-

hood patronage.

Baby Mine, with Madge Kennedy.—If

your patrons like comedy-drama this will

surely fill the bill. Big business.—
Peters & Johnson. Liberty theatre, Mil-

ligan, Nebr.—Small town patronage.

The Brand, with a special cast.—One
of Rex Beach's best. Only fair busi-

ness due to sickness.—H. M. Bird. Sum-
ner theatre, Sumner, Wash.—Small town

patronage.

A Perfect Lady, with Madge Kennedy.

—The best this star has done to date. A
very good picture for small town ex-

hibitors. Invite your ministers.—F. A.

Flader, Rigney theatre, Albany, Mo.—
Neighborhood patronage.

PAULINE FREDERICK IN DRAMATIC ROLE

Samuel Goldwyn will next present Miss Frederick in "The Palister Case," a gripping
drama by Edgar Saltus. It was directed by Wm. Parke.
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AN EMBARRASSING MOMENT FOR "DOUG"

A bevy of pretty young women unexpectedly trap Fairbanks in pajamas in "When
the Clouds Roll By," his new production for the United Artists.

Our Little Wife, with Madge Kennedy.
—This is not as good as either of this

star's two preceding pictures.—A. N.
Miles, Eminence theatre, Eminence, Ky.

Through the Wrong Door, with Madge
Kennedy.—Sure pleased my people. Star

is a favorite here.—B. A. Belt, Benning-
ton theatre, Bennington, Kans.—Neigh-
borhood patronage.

Just for Tonight, with Tom Moore.—
Very ordinary program picture. This is

our first with Tom Moore. Expected
something better; was disappointed.

—

Mrs. James Webb, Cozy theatre, Union.
Ore.—Small town patronage.

Friend Husband, with Mabel Xormand.
—A splendid picture. Pleased well.

—

Jno. I. Saunders, Cheney theatre, Cheney.
Kans.—Neighborhood patronage.

Hodkinson
The Westerners, with a special cast.

—

Plenty of action, good story, fine pho-
tography. A picture that will stand
boosting.—P. K. Anton, Royal theatre.

N'ewcastle, Ind.—General patronage.

As a Man Thinks, with Leah Baird.-

—

To a good intelligent class of people
this will get over. A good picture. Did
a good business in cold weather.—Van
Praay & Meyn, Central Garden theatre,

Kansas City, Kans.—Neighborhood pat-

ronage.

A White Man's Chance, with J. War-
ren Kerrigan.—First warm night for

three weeks and had good Sunday crowd.
Although it has Mexican atmosphere it

pleased most of the audience.—A. C.

Klug, Empress theatre, Zumbrota, Minn.
—General patronage.

An Alien Enemy, with Louise Glaum.
—A fine picture. Went over very well.

Patrons well pleased.—E. N. Brown.
Stocking theatre. Grand Rapids, Mich.

—

Xeighborhood patronage.

A Joyous Liar, with J. Warren Ker-
rigan.—A dandy comedy-drama. Our
patrons like to see Kerrigan and Walker
in leading roles. They are getting more-

popular each day. Keep it up, Hodkin-
son.—P. K. Anton, Royal theatre. New-
castle, Ind.—General patronage.

Metro
The Microbe, with Viola Dana.—

A

very good picture. This girl sure is a

wonderful puller.—E. N. Brown, Stock-
ing theatre, Grand Rapids, Mich.

—

Xeighborhood patronage.

In for Thirty Days, with May Allison.

—This with Arbuckle's Back Stage made
a 100 c

'r show.—W. H. Mart, Strand the-

atre. Grinnell, la.—General patronage.

The Lion's Den, with Bert Lytell.

—

One of the very best pictures we ever
had on our screen. Better than a lot of

so-called specials.- Rain interfered with
attendance.—A. N. Miles, Eminence the-

atre. Eminence, Ky.
Out of the Fog, with Xazimova.—One

of the star's best. Fair business.—H. M.
Bird. Sumner theatre. Sumner. Wash.

—

Small town patronage.

Fair and Warmer, with Mae Allison.

—

Good picture but not a puller. Did only
a fair business.—D. J. Kulaszewicz. Rex
theatre. Bessemer, Mich.—Neighborhood
patronage.

The Winning of Beatrice, with May
Allison.—Have never run a poor Metro.
Always good entertainment.— S. I.

Haney, Liberty theatre, Des Moines.
X. M.—Small town patronage.

Out of the Fog, with Nazimova.—This
picture is very good. It is not a happy

picture but shows the narrow side of a

certain class of people. You will not
go wrong by booking it.—Mrs. James
Webb, Cozy theatre. Union, Ore.—Small
town patronage.

Lombardi, Ltd., with Bert Lytell.

—

Very good for the high brows. Not a

*mall town picture.—J. D. Hasbrouck.
Grand theatre. Ortonville, Minn.—Neigh-
borhood patronage.

Under Handicap, with Harold Lock-
wood.— I was not aware that this pro-
gram had eight reels until the day of the
show, Christmas. I raised my price to

twenty and thirty-five cents and had a

good attendance and all were pleased.—
E. P. Giacomazzi, Star theatre, San
Juan. Cal.—Neighborhood patronage.

A Pair of Cupids, with Bushman and
Bayne.— A very laughable comedy-
drama, well produced and well acted.

—

Harold Daspit. Atherton theatre. Kent-
wood. La.—Mixed patronage.

Fair and Warmer, with May Allison.

—

Good picture.—J. L. Hasbrouck. Grand
theatre. Graceville. Minn.—Neighbor-
hood patronage.

Five Thousand an Hour, with Hale
Hamilton.—The first poor Metro that I

have had.—L. M. Kuhns. Gibson theatre.

Gibson, N. M.—Mining Camp patronage.

The Blind Man's Eyes, with Bert
Lytell.—This picture is very good. It is

intense. Holds interest to the last. Do
not be afraid of this.—Mrs. James Webb.
Cozy theatre, Union, Ore.—Small town
patronage.

Toys of Fate, with Nazimova.—Not as

good as Eye for Eye or Revelation, but

good enough to please any audience for

anything Nazimova does is well done.

What the screen needs is more artists

like Nazimova.—Harold Daspit. Atherton
theatre. Kentwood, La.—Mixed patron-

age.

Paramount
The Misleading Widow, with Billie

Burke.—Very, very good. Made a de-
cided hit with everyone. Billie is at her
very best in this one. You can boost
it.—Reed & Son. Lyric theatre. Ulm.
Minn.—Neighborhood patronage.

The Market of Souls, with Dorothy
Dalton.—Very fine. Did not see it but
many went out of their way to express
their appreciation.—E. L. Franck, Oasis
theatre, Ajo, Ariz.—Neighborhood pat-

ronage.

The Miracle Man, with a special cast.

—More than pleased my audience. In
spite of bad weather people came 15

miles to see it. Played three days with
good attendance. The best picture I

have ever seen.—R. F. Patterson. Sun
theatre, Ansley, Nebr.—Small town pat-

ronage.

The Miracle Man, with a special cast

—Played to the biggest business I havc
ever had in spite of very cold weather.

—

L. M. Kuhns. Gibson theatre. Gibson.
X. M.—Mining camp patronage.

Unclaimed Goods, with Vivian Martin.
—Good for Saturday night in small

town. Drew well.—A. N. Miles. Emi-
nence, Ky.

The Haunted Bedroom, with Enid
Bennett.—Took very well, pleased all.

It is one of the best ghost pictures we
ever saw.—Reed & Son, Lyric theatre.

New Ulm, Minn.—Neighborhood pat-

ronage.

The Make Believe Wife, with Billie

Burke.—Good picture, pleased a large

audience. They are looking forward to

our next picture with this star.—Peters

& Johnson, Liberty theatre. Milligan.

Xebr.—Small town patronage.

The Valley of the Giants, with Wallace
Reid.—Splendid picture, played to very
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good business.— A. F. Chavey, Best the-
atre, Hillsboro, Tex.—Small town pat-
ronage.

What Every Woman Learns, with E.
Bennett.—About the best star has made
in a long time.—H. G. Ramsey, Royal
theatre, El Dorado, Kans.—General pat-
ronage.

The Firing Line, with Irene Ca>tl<
Picture only average. Awfully .slow but
interesting. No favorable comments at

advanced prices.—K. J. Uglow, Strand
theatre, Whitewater, Wis.

Extravagance, with Dorothy Dalton.

—

Just an ordinary picture. No drawing
power, no business.— Peters & Johnson,
Liberty theatre, Milligan, Nebr.—Small
town patronage.

Fires of Faith, with Eugene O'Brien.

—

Fine picture. Played at raised prices.

Good business.—Chas. Dale, Topic the-

atre, Fairfax, Minn.

Told in the Hills, with Robert War
wick.—-Well produced. Good business.
Many came because they had read the

book.— E. L. Franck, Oasis theatre, Ajo.
Ariz. -Neighborhood patronage.

The Virtuous Thief, with Enid Ben-
nett.—Good Bennett picture as most of

her pictures are.—W. H. Mart, Strand
theatre, Grinnell, la.—General patronage.

The Sheriff's Son, with Chas. Ray —
We have played better Ray pictures than
this. Gave fair satisfaction. — Custer
Carland. Victoria theatre, Frankfort,
Mich.

Love Letters, with Dorothy Dalton.

—

Xot very good.—A. X. Miles, Eminence
theatre. Eminence, Ky.

The Misleading Widow, with Billie

Burke.—S. R. O. to very fine produc-
tion. Gave best satisfaction of anything
we have run lately.—E. L. Franck, Oasis
theatre, Ajo, Ariz.—Neighborhood pat-

ronage.

The Haunted Bedroom, with Enid
Bennett.— I'd bank on any picture Tom
I nee makes. They please my people.

—

K. J. Uglow, Strand theatre, White-
water, Wis.—General patronage.

A Nine O'Clock Town, with C has.

Kay.—A poor Ray picture with nothing
to it.— B. A. Belt, Bennington theatre,

Bennington, Kans.—Neighborhood pat-

ronage.

The Girl Dodger, with Chas. Ray.—
Very good, cannot help but please any
audience. Chas. Ray is some star.

—

Chas. Dale, Topic theatre, Fairfax, Minn.
—Neighborhood patronage.

Stepping Out, with Enid Bennett.

—

Clean story well told. Good business

and pleased patrons.—E. L. Franck,
Oasis theatre, Ajo, Ariz.—Neighborhood
patronage.

The Land of Promise, with Billie

Burke.—Very poor picture, not up to

standard for Burke.—Geo. D. Rogers,
Gem theatre, Lyndon, Kans.—Neighbor-
hood patronage.

The House of Silence, with Wallace
Reid.—A good picture. My patrons like

this star. Poor business on account of

big rain.—A. J. Love, Opera House,
Roanoke, 111.—Small town patronage.

The Bravest Way, with Sessue Haya-
kawa.—Mighty good. Hayakawa is al-

ways excellent and draws well for me.

—

W. D. Martin, Badger theatre, Neills-

ville, Wis.—Small town patronage.

Less Than Kin, with Wallace Reid.

—

Excellent, best Reid picture we have yet
shown The situations are humorous.
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\/ OUR name attached
* to a report upon pic- §
tures you have played
stamps you a worker for
better pictures, better con-
ditions for the exhibitor,

|
harmony between fan,
exhibitor and producer.

Men in that group of I

Workers will one day lead
the ranks of American
film men. The exhibitor

is fang- His word is law.

Pass along your word.
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You can't go wrong on this one.—J. B.
Endcrt, Endert theatre, Crescent City,
Calif.—General patronage.

The Law of Men, with Enid Bennett.

—

I'air.—J. W. Schmidt, Grand theatri
Breese, III.— Neighborhood patronage.

Pathe

The World Aflame, with Prank Kit
nan.— Keenan smashed every daily and
weekly record for the theatre.—Ben
l'aizza, Palace theatre. New Orleans, La.—Downtown patronage.

Oh Boy, with Creighton Hale and June
Caprice.— Patrons more than pleased.
Broke Christmas day records.—D. Ford
Henry, Jr., New theatre, E. Palestine, O.—Small town patronage.

The Moon Shine Trail, with special
cast.—This picture did not please.
Everybody dissatisfied.—J. P. Simmence.
Novelty theatre, Avoca, la.—Small town
patronage.

Oh Boy, with June Caprice and Creigh-
ton Hah-..—Wonderful picture from a box
office standpoint. Drew capacity.—P. A.
Blankeship, Ivy theatre. New Orleans,
La.—Small town patronage.

The Silver King, with William Faver-
sham.—Not worthy to be called a spe-
cial. Fairly well received.—Custer Car-
land, Victoria theatre. Frankfort, Mich.

—

Small town patronage.

The Narrow Path, with Fannie Ward.
—A very good picture. — LoefTelholz
Bros., Auditorium theatre, Cuba City.

Wis.—General patronage.

Robertson-Cole

The Blue Bandana, with Wm. Des-
mond.— Fine picture. Fair business.

—

Jos. C. Staak, Royal theatre, Carroll, la.

—General patronage.

Hearts Asleep, with Bessie Barriscale.

—Good program picture. Will please
average audience.—H. M. Bird, Sumner
theatre, Sumner, Wash.—-Small town
patronage.

Her Purchase Price, with Bessie Bar-
riscale.—This did not please as well as

other Barriscale productions.— A. C.
Klug, Empress theatre, Zumbrota, Minn.
—General patronage.

The Turn in the Road, with a special
cast.—Wonderful picture. Will please
the most critical—S. I. Hancy, Liberty
theatre, Des Moines, N. M.—Small town
patronage.

In Search of Arcady, with Billie
Rhodes.—Very good. Miss Rhodes ha*
more than made good as a star.—C. F.
Hancock, Lyric theatre, Stuart, Fla.—
Small town patronage.

His Debt, with Hayakawa.—Thi- i| I

first-class production.— H. L. William-
son, Pastime theatre, Merryvillc, La.

—

Neighborhood patronage.

The Gray Horizon, with Hayakawa —
Poorest Hayakawa yet.—K. J. UgloJ
Strand theatre, Whitewater, Wis.

Diana of the Green Van, with Alma
Rubens. — Very commendable program
offering. This seems to be a consistently
good program. Very well pleased.

—

T. C. Shipley. Essaness theatre, RnSH
villc, Nebr.—Small town patronage.

The Turn of the Road, with a specal
cast.—We advertised heavy and had a
good house. Pleased about one in ten.
Most of them went out looking as though
they had been fleeced. Not much to it

but little Ben Alexander and his pups
Pictures like this worth about $.30 a
dozen, $.02'/; apiece. The poorest picture
we've run in a long time.—G. L. Dead]!
Palace theatre, North Rose, N. Y.

The Gray Horizon, with Sessue Ihn.v
kawa.— I consider this a good picture
but patrons here will not agree with me
as to this star. Cannot make any money
with him.—J. H. Vaughan, New Or-
pheum theatre, Maquoketa, la.— Critical

patronage.

The Man Who Turned White, with H.
H. Warner,—A wonderful picture and
pleased.—C. F. Hancock, Lyric theatre.
Stuart, Fla.—Small town patronage.

Select

Isle of Conquest, with Norma Tal-
madge.— Patrons consider this her best.

Biggest drawing card for our house. She
is good to look at even if not given big
plays. Her sister, Natalie, scored big.

—

Mrs. J. A. Dostal, Ideal theatre, Omaha.
Nebr.—Neighborhood patronage.

A Scream in the Night, with Ruth
Budd.—A very pleasing and beautiful
picture. All were satisfied. Ran two
days to capacity houses.—Hugh Mac-
Donald, Rialto theatre, Vallejo, Calif.

—

Transient patronage.

Upstairs and Down, with Olive Thomas.
A classy picture. It made a hit with

the better class. Business good.— Pfeif-

fer Bros., Opera House, Kenton, O.

The Way of a Woman, with Norma
Talmadge.—A very good picture. She
draws well here but not as well as Con-
stance.—H. G. Ramsey, Royal theatre.

HI Dorado, Kans.—General patronage.

Her Silent Sacrifice, with Alice Brady.
— Fine picture. Select films arc all good.

—H. H. Jewett, Grand theatre, Anna-
dale, Minn.—Local patronage.

The Way of a Woman, with Norma
Talmadge.—Weak story. However, Nor-
ma as good as ever.—F. A. Flader.

Rigney theater, Albany, Mo.—Neigh-
borhood patronage.

DeLuxe Annie, with Norma Talmadge.
—-Seven reels and you wish there were
more. Star is new here but every new-

picture pulling better than the last.

Select suits me.—S. I. Haney, Liberty

theatre. Des Moines. N. M.—Small town
patronage.
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The Belle of New York, with Marion

Davies.—Fair picture. It drew a good
audience.—Joe Anderson. Opera House.
Hatton, N. D.—Neighborhood patron-
age.

Red Head, with Alice Brady.—Keen
Brady picture. Does not draw here.

Star not liked very well. But this pic-

ture is one of her best and more like

them will make a drawing card out of
her for my theatre.—H. R. Bisby. Lib-
ert}- theatre, Caney, Kans.—Neighbor-
hood patronage.

The Honeymoon, with Constance Tal-
madge.—Finest comedy drama we have
ever had.—H. H. Jewett. Grand theatre.

Annandale, Minn.—Local patronage.

Cheating Cheaters, with Clara Kim-
ball Young.—A mystery picture that

keeps them guessing from the start until

the very* last. Plenty of humor.—J. J.

Kudlacek Swan theater, Swanton. Nebr.
—Neighborhood patronage.

The Lesson, with Constance Talmadge
—Good. Not up to Talmadge standard.
Star has done better in other pictures.

Talmadge always draws well here.—Joe
Anderson. Opera House, Hatton. N. D.-

—

Neighborhood patronage.

Happiness a La Mode, with Constance
Talmadge.—Light. Very good program
picture.— John Waller. Swan theatre.

Clarinda. Ia.—Neighborhood patronage.

Marie, Ltd., with Alice Brady.—Ma-
chine picture. Many dissatisfied.—T. C.

Shipley, Essaness theatre. Rushville.

Nebr.—Small town patronage.

The Reason Why, with C. K. Young.

—

Very good picture. Leave it to Select
for good pictures and a square deal at

all times.—Chas. Dale. Topic theatre.

Fairfax. Minn.

The Veiled Adventure, with Constance
Talmadge.—Good picture and this star

would draw and please here in most any
picture. She just suits mv patrons.

—

Mrs. E. DeWhirst, Beverly Picture
theatre. Beverly, Kans.—Small town pat-

ronage.

Triangle
Hell's Hinges, with Wm. S. Hart.—

A

tine picture for a Western. Went well

with me here.—W. H. Gilfillan. Jewel
theatre. Red Lake Falls. Minn.—Neigh-
borhood patronage.

S. H. BOWLES
San Francisco sales representative of the
American Film Company, who received
the first check to be issned in the re-
cently adopted profit-sharing sales plan
o* the company.

Wolves of the Border, with Wm. Des-
mond.—Impossible to buy a better pic-
ture.—J. J. Kudlacek. Swan theatre,
Swanton. Nebr.—Neighborhood patron-
age.

Going Straight, with Norma Talmadge.—4 .P'c ture that drew and gave good
satisfaction. Fine acting storv and
photography.—Fred W. Wells, Star the-
atre. Milford. Mich.—Neighborhood pat-
ronage.

The Tar Heel Warrior, with Wall
\\ hitman.—A fine southern picture that
pleases a big majority.—B. A. Belt. Ben-
nington theatre. Bennington, Kans.

—

Neighborhood patronage.

Fifty-Fifty, with Norma Talmadge.—
A fine picture. Gave good satisfaction.
\N as a good box office attraction for
ni e.—W. H. Gilfillan, Jewel theatre. Red
Lake Falls. Minn.—Neighborhood pat-
ronage.

It's a Bear, with Taylor Holmes.—
Made a big hit on Sunday showing and
played capacity.—J. B. Stine, Gem the-
atre. Clinton, Ind.—Mining town patron-
age.

Silent Riders, with Roy Stewart—

A

good breezy Western feature.—Loeffel-
holz Bros., Auditorium theatre, Cuba
City, Wis.—General patronage.
Toton, with Olive Thomas.—Every one

delighted. Said it was the best we ever
put on. High praise after The Un-
believer, Mickey and others—Fred W.
Wells. Star theatre, Milford. Mich.—
Neighborhood patronage.

Universal

Paid in Advance, with Dorothy Phil-
lips.—Great in every respect. Big busi-
ness. My patrons like Dorothv verv
much.—Hunsley & Leffert. Twilig'ht the-
atre. Lamed, Kans.—General patronage.
Roped, with Harry Carey.—This is

sure a money-getter in any town of any
size. The best picture Harry Carey ever
made. Don't be afraid to advertise this
one.—Albert G. Gilruth, Foto Pla the-
atre, Watertown, S. D.—Neighborhood
patronage.

A Fight for Love, with Harry Carey.

—

Good Carey subject. Favorable com-
ments on this from patrons.—D. J. Kul-
aszewicz. Rex theatre, Bessemer. Mich.

—

Neighborhood patronage.

Riders of the Law, with Harry Carey.—Fine picture, but for some reason failed
to pull for me. Will repeat it later on.

—

Wm. Thatcher, Royal theatre, Salina.
Kans.—Mixed patronage.

Blind Husbands, with Erich Stroheim.
—Fair business on first day. Saturday,
the second day. worst business we have
any record of for Saturday. Patrons con-
sidered it only an ordinary picture.—D.
Ford Henry, Jr., New theatre, E. Pales-
tine. O.—Small town patronage.

The Right to Happiness, with Dorothy
Phillips.—Ran it at fifty-five cents top
and no kicks after they saw the picture,

but it costs too much for my town.

—

C. E. Waughop. Scenic theatre. Detroit,
Minn.—Neighborhood patronage.

The Price of a Good Time, with Mil-
dred Harris.—Big Sunday business and
an excellent production from ever}- angle.
Play it.—J. B. Stine. Gem theatre. Clin-

ton. Ind.—Mining town patronage.

For Husband Only, with Mildred
Harris Chaplin.—Good program picture.

Gave fair satisfaction, good business.

—

G. F. Rediske. Ryegate theater. Ryegate.
Mont.—Small town patronage.

The Right to Happiness, with Dorothy
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serial star. «hu has renewed his contract

with Vitacraph and i» to he starred in n
new series of chapter plats.

Phillips.—A great picture with a great
star, good audience.—Chas. De Paul.
Dreamland theatre. Sault Ste. Marie.
Mich.—General patronage.

Vitagraph

Vengeance of Durand, with Alice
Joyce.—I class this one as a masterpiece.
Plot and settings are wonderful. Played
to a capacity business, had to turn them
away.—Phillip Bohrer. Victory theatre.
New Orleans, La.—Suburban patronage.
The Winchester Woman, with Alice

Joyce.—A fine picture and good support.
Don't miss it. Very cold but fair busi-
ness.—T. E. Walton. National theatre.
New Bedford. Mass.—Neighborhood pat-
ronage.

The Third Degree, with Alice Joyce.

—

Good picture and pleased. Star fine.

It drew good for me.—Joe Anderson.
Opera House. Hatton, N. D.—Neigh-
borhood patronage.

Beauty Proof, with H. Morey.—

A

typical Morey picture. It holds the in-

terest on account of the thrills.—H. G.
Ramsey, Royal theatre, El Dorado, Kans.
—General patronage.

The Winchester Woman, with Alice
Joyce.—Star popular. Well liked. Good
business.—Jean Dagle, Libert}- theatre.
Murphysboro, 111.— Neighborhood pat-
ronage.

The Tower of Jewels, with Corinne
Griffith.—Good but does not register as
high as The Climbers.—Mrs. J. A. Dos-
tal, Ideal theatre. Omaha. Nebr.—Neigh-
borhood patronage.

The Tower of Jewels, with Corinne
Griffith.—Very good, but not up to other
of star's productions.—H. L. William-
son, Pastime theatre. Merryville. La.

—

Neighborhood patronage.

The Spark Divine, with Alice Joyce.

—

Very good.—C. E. Waughop. Scenic the-

atre. Detroit. Minn.—Neighborhood pat-

ronage.

The Girl Woman, with Gladys Leslie.

—Splendid picture. Miss Leslie is im-
proving fast.—T. E. Walton. National
theatre, New Bedford. Mass.—Neighbor-
hood patronage.

Golden Showers, with Gladys Leslie.

—

Good picture. It drew well. Star fine.

—

Joe Anderson. Opera House. Hatton.
N. D.—Neighborhood patronage.
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USE THIS BLANK

Box Office Reports Tell the Whole
Story.

Join in This Co-operative Service.

Report Regularly on

Pictures You Exhibit

And Read in The Herald

Every Week What Pictv/es

Are Doing for Other Exhibitors.

Fill in this blank now and send

to Exhibitors Herald, 417 S. Dear-
born St., Chicago.

Title

Star

Producer

Remarks

Title

Star

Producer

Remarks

Exhibitor

Name of Theatre

Transient or Neighborhood Pat-

ronage

City

State

A Girl at Bay, with Corinne Griffith.—
Here is a remarkably good one. Star
particularly good. Everybody liked it.—
Hunsley & Leffert, Twilight theatre,
Larned, Kans.—General patronage.

Fighting Colleen, with Bessie Love.

—

Way above the average program picture.
Will please most anyone.— 11. L. Wil-
liamson, Pastime theatre, Merryville, La.
—Neighborhood patronage.

Specials

Eyes of the World (Clunc), with a spe-
cial cast.—Conservative exhibitors, lay
off this. Only fair picture. Story
widely known,, business only fair. Lost
money for us.— H. R. Bisby, Liberty
theatre, Caney, Kans.— Neighborhood
patronage.

Mickey (Western Import), with Mabel
Normand.—Very good but just broke
even.—Wm. Call, Kozy theatre, Moroni,
Utah.—Small town patronage.

Hearts of the World (D. W. Griffith),

with a special cast.— Big picture.—H. H.
Jewett, Grand theatre, Annandale, Minn.
—Local patronage.

The Shepherd of the Hills (Clune).
with a special cast.—Played to largest
crowd of any one day booking at twenty-
tive cents. Patrons pleased.—B. A. Law-
rence, Majestic theatre, Hillsboro, Tex.

—

Small town patronage.

The Unupardonable Sin (Harry Gar-
son), with Blanche Sweet.—Did not till

house on very heavy advertising. Did
not give universal satisfaction. Too
brutal.—A. C. Klug, Empress theatre,
Zumbrota, Minn.—General patronage.

Once to Every Man (Frohman), with
Jack Sherrill.— Excellent business. Un-
usually good box office attraction.—H.
E. Skinner, Alhambra theatre, Ogden,
Utah.

Hearts of Men (Hiram Abrams), with
George Beban.—Book it for a good pro-
gram picture, not for a special. Did
good business. Advertised as a special

but disappointed as such.—E. E. Bon-
ham, Ideal theatre, Prairie du Sac, Wis.
—Neighborhood patronage.

Hearts of Men (Hiram Abrams), with
George Beban.—Good. Can advance
price on this one. Everyone pleased,
business only fair on it. Christmas week.
—Wm. Thacher, Royal theatre, Salina.

Kans.—Mixed patronage.

Serials

Smashing Barriers, with Wm. Duncan.
—Falling down on seventh, eighth and
ninth. No mystery. Have run too many
Duncan serials.—Wm. Call. Kozy the-

atre, Moroni, Utah.—Small town patron-
age.

The Tiger's Trail, with Ruth Roland.—
Personally I think it is poor as a serial,

but seems to get the crowds. Very poor
photography.—H. M. Bird, Sumner the-
atre, Sumner, Wash.—Small town pat-

ronage.

Smashing Barriers, with Wm. Duncan.
—Good every way and holding up at

fourteenth episode. It is a corker, every-
one pleased. — Joe Anderson, Opera
House. Hatton, N. D.—Neighborhood
patronage.

Smashing Barriers, with Wm. Duncan.
—On the third episode and holding up
big. First two episodes the best we ever
showed.—W. A. McDonald, Rex theatre,

Clebourne, Tex.—Small town patronage.

Elmo the Mighty, with Elmo Lincoln.

—Just finished serial. Went big, kids
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will fall lor this. Serial pleased all, ex-
iting thrills. Book it.—Wm. Thacher,
Royal theatre, Salina, Kans.—Mixed pat-
ronage.

The Great Gamble, with Anna Luther.—On the fourth episode. The best serial
you can buy. Sure a money-getter.

—

Albert G. Gilruth, Foto Pla theatre,
Watertown, S. D.—Neighborhood pat-
ronage.

Bound and Gagged, with Geo. B—Playing the fifth episode and going
over good.—J. T. Tittle, Isis theatre,
Grandview, Tex.—Small town patron-
age.

Smashing Barriers, with Wm. Duncan.—Fourth episode and still gaining.
Plenty of action and thrills. Book it.—
Hunsley & Leffert, Twilight theatre,
Larned. Kans.

The Tiger's Trail, (Pathe), with Ruth
Roland.—Our patrons are complaining
that there is too much excitement about
nothing in this serial. Eleventh epi-
sode and holding only fairly well.—A.
Names, Rubian theatre, McCracken,
Kans.—Small town patronage.

The Fatal Fortune, (S. L. K.), with
Helen Holmes.—Good serial and draw-
ing fine. Helen just as popular as in

the old days.—J. B. Stine, Gem theatre,
Clinton, Ind.—Mining town patronage.

The Red Glove (Universal), with Ma-
rie Walcamp.—If you want a serial that
will steadily increase your crowds each
week get this one. It's good and they
come. More of them each week.— Ed.
S. Wegener, Lyric theatre, Valley Jet.,

Ia.—Neighborhood patronage.

The Red Glove (Universal), with Ma-
rie Walcamp.—Started good but loses
interest about sixth or seventh episode.
—H. B. McFarling, Tokio theatre,
Morehouse, Mo.—Neighborhood patron-
age.

The Fight for Millions (Vitagraph),
with William Duncan.—From the way
the first two episodes have started out
I think the serial will be a good draw-
ing card.—Chas. Oliver, Majestic thea-

tre, Green Forest, Ark.—Neighborhood
patronage.

The Great Gamble (Pathe), with Anne
Luther and Charles Hutchinson.— I am
on my 14th episode and have played to

packed houses. The best serial I ever
ran.—G. M. McClain, Star theatre,

Barry, III.—Rural patronage.

The Red Glove (Universal), with Ma-
rie Walcamp.—Just finished. Went over
big.—E. Moglison, Majestic theatre,

Memphis, Tex.

The Lure of the Circus (Universal),

with Eddie Polo.—Am playing 18th epi-

sode. Held crowd after the second epi-

sode. Shall quit serials. They do not

make me any money.—A. C. Klug, Em-
press theatre, Zumbrota, Minn.—Gen-
eral patronage.

Hands Up (Pathe), with Ruth Roland.

—Am on fourth episode. Going over big

—E. C. Powel, Pastime theatre, Claren-

don, Tex.

Perils of Thunder Mountain (Vita-

graph), with Antonio Moreno.—Poor
serial. Good crowd to start but falling

off regularly.—H. B. McFarling, Tokio
theatre, Morehouse, Mo.—Neighborhood
patronage.

Smashing Barriers (Vitagraph), with

William Duncan.—Seventh episode is

holding up good. Best serial ran.—Mrs.

R. E. Stone, Texline theatre, Texline.

Tex.
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Long Runs Gain in Popularity
First National Canvass Shows

Played

Circling the Globe

One Hundred and Fifty More Theatres
Productions for Week Stands in

1919 Than in 1918

One hundred and fifty more theatres
played productions for week-stands in

1919 than in 1918; in 1919 five hun-
dred and thirty more theatres changed
programs twice a week than in 1918, and
nearly seventy per cent of the daily-

change theatres have adopted the two-
day engagement plan within the last

twelve months, according to a summary
just completed by First National Ex-
hibitors' Circuit's Exchange managers
in all parts of the United States and
Canada. -
Probably the most significant fact

arising from the completion of this in-

dex to exhibitor tendency is the fact
that there is a general inclination on
the part of showmen for longer runs

—

those who formerly showed feature pro-
ductions for a week are now lengthening
the runs into ten days and more; ex-
hibitors who in 1918 booked attrac-
tions for three and four days are ex-
tending the runs to week-stand engage-
ments. And perhaps the most startling
and radical departure from exhibitor at-
titude of the last year is the nation-wide
tendency to eschew the daily change.
On an average, seventy per cent of the
exhibitors handling First National at-
tractions, and who advocated single day
runs in 1918, have increased their en-
gagements to two days and sometimes
as much as three days.

Situation Is General

The situation is not confined to one
locality nor attendant upon the work
of several industrious exchange manag-
ers.' it is claimed, and is as plainly evi-
dent in Toronto, Canada, as in Forney,
Texas: as true in California as in the
New England states.

An illustration of the remarkable in-

crease in the length of runs that has
been brought about during the year 1918
is shown by figures compiled by Sam
Edwards, manager of the First National
Exhibitors' Exchange in San Francisco.

The European headquarters of the Fam-
ous Players-Lasky Corporation at 166
Wardowe street, London, England.

Last year there were twenty-five
fewer theatres in Mr. Edward's terri-

tory that played attractions for a full

week, than at the present time. There
are forty more theatres playing attrac-
tions at the two-a-week-rate, the ma-
jority playing three and four different
pictures each week. And sixty per cent
of the theatres which last year were
practicing the daily change system have
recently dropped it in favor of the
longer runs.

Milwaukee Houses Affected

In the territory served by the First
National Exchange of Milwaukee, H. J.
Fitzgerald, manager, has authorized the
statement that in his territory there are
approximately seven theatres running
special productions seven days, whereas
a year ago there were but two; there
are five theatres running special produc-
tions five days against a maximum limit

of three days a year ago; there are
fifty theatres running attractions three
days against a two-day maximum of a
year ago and about one hundred the-
atres using attractions for two days,
whereas the limit in 1918 was a one-
day engagement.
Like reports which compare favorably

to the results quoted in the foregoing
are announced by the various First
National Exchanges at Boston, Mass.,
Buffalo, N. Y., Chicago, Cleveland,
Dallas, Tex., Denver, Detroit, Indianap-
olis, Los Angeles, Louisville, Ky., Min-
neapolis, New Orleans, Omaha, Neb.,
Ottawa, Canada, Philadelphia, Pitts-
burgh, Richmond, Va., St. Louis, Salt
Lake City, and Toronto, Canada.
Of interest to exhibitors is the con-

clusion drawn by C. E. Holah. manager
of the First National Exchange at

Omaha, Neb. According to Mr. Holah.
the exhibitor in many instances does not
lengthen his runs merely to take a

chance on winning a larger crowd by
exploitation.
"Exhibitors are finding out," Mr. Ho-

lah states, "that their theatres are not
big enough to take care of the results
of a big picture by only playing it two
days and I find they have turned peo-
ple away on a two-day booking and have
enough of crowd left over to play a third
day. From many reports I understand
that often the crowds and box office re-

ceipts are as large on the third day as
on the first day—sometimes both are
larger."

Into Texas the spirit of longer runs
for attractions has spread and the First
National officials at Dallas announce that
every city of 75,000 population or over
is running attractions for a minimum of
one week.
The records of the First National Ex-

change of Indiana contain much encour-
agement for those who are striving for

bigger pictures, higher admissions and
longer runs. According to Floyd
Brown, manager, the special attractions

are playing week runs in eight towns
outside of Indianapolis, whereas last

year four days was the limit in each of

these centres.
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One of the many billboards prominent on
the streets and highways of France, ad-
vertising Fox films. It has been the
policy of the Fox organization to com-
pletely circle the globe.

Indianapolis records further show
that there are approximately forty the-
atres which formerly changed three or
four times a week that are now running
attractions three and four days.
The value of a more thorough stand-

ardization of the motion picture is mak-
ing itself clear to exhibitors, according
to a number of Exchange managers who
declare that the showman is now thor-
oughly aware that the public respect evi-
denced toward his theatre and the man-
ner in which it is conducted will guide
in a great measure the ultimate success
or failure of the highest intent of the
industrv.

"That Something" First

Hermann Film Feature
With the completion of the "That

Something," the Hermann Film Com-
pany, a new member of the film center
of Southern California, has covered the
first step in their project.
"That Something," a story written by

W. W. Woodbridge of Tacoma, carries
a man fallen, through circumstances
and bad habits, to the worst of life, to
respectable manhood and eminent suc-
cess. The booklet in which the story
was printed came to President Her-
mann's notice on the train while en
route to California from New York. He
became enthused with the possibilities

which a film of the story would present
to every person seeing such a picture,
and at once, upon his arrival in Los An-
geles, began work on the film. The
picture is endorserd by the four hundred
and ten Rotary clubs of the world.
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| DENVER CAMPAIGN IS SUCCESS
|

A. G. Talbot of America Theatre Makes Long
Runs of Realart Pictures Winners by His
Careful Advertising and Novel Exploiting
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A. G. Talbot, managing director of

the America Theatre, Denver, attributes

his recent success with a three-week
consecutive run of Realart Pictures to

careful advertising and extensive ex-

ploitation. His tie-up of "Soldiers of

Fortune" with the Red Cross Christina-

drive resulted in far-reaching publicity

and capacity patronage.
Beginning with "Anne of Green

Gables," Mr. Talbot picked the dis-

tinctively human features of this story

of a country girlhood and arranged for

an unusual newspaper advertising lay-

out, employing a lavish number of

attractive stills from the photoplay and
featuring the charming girlish beauty of

the Realart star.

Effective Lobby Display

For his lobby display Mr. Talbot had
a large cutout figure of the star in her
gingham costume leading a caricature

goat, placed above the ticket booth. The
appealing character of this group was
an attractive drawing power to passers-

by. Inside the lobby, the display was
amplified by photographs from selected

scenes from the photoplay.
"Anne of Green Gables" is reported

to have done capacity business on the

opening night, and the results for the

week were described in Mr. Talbot's
telegraphic report to Realart as follows:

"Each day's receipts after Monday
larger than on the preceding day."
For the second week of his Realart

showing, Mr. Talbot ran "Soldiers of
Fortune," the Allan Dwan production,
and in spite of inclement weather for

almost the entire run, the picture drew
crowds to the house. Mr. Talbot took

advantage of the contemporary Red
Cross drive and contracted a tie-up by
arranging a special charity performance
and so got news items in the papers of
Denver, a feat that is said to have been
seldom duplicated.
Red Cross booths in all prominent

parts of the town were placarded with
large posters, depicting a scene from
the Mayflower film, and women who vol-
unteered to sell Christmas stamps wore
advertising bills of the benefit perform-
ance on their shoulders, sandwich
fashion. Among the most elaborately
decorated booths were those set up in

the postoffice and in the Denver Gas and
Klectric Building.

Obtains Red Cross Tie-Up
In addition to the advertising which

came with the Red Cross drive co-oper-
ation, Mr. Talbot continued his con-
sistent policy of attractive advertising.
His newspaper layouts for "Soldiers of
Fortune" were a gallery of dashing,
romantic and compelling stills from the
Richard Harding Davis story. Mr. Tal-
bot's emphasis on pictures of interest,

which were suggestive of adventure and
romance, made his advertisements on
this film distinctive and attention-com-
pelling.

Mr. Talbot's report on the opening of

"Soldiers of Fortune" proved that his

publicity efforts were gratifyingly fruit-

ful. He wired to Realart: "We were com-
pelled to stop sale of tickets. Approxi-
mately three hundred standing waiting
to get in all afternoon and night.

Hundreds turned away notwithstanding
the fact that all our streets arc in dark-
ness and a blizzard raging at night."

Mr. Talbot's successful showing of
Realart pictures came to an auspicious
close with a week's run of Constance
Binney in "Erstwhile Susan."

Continuing his beneficial advertising
policy, Mr. Talbot ran a layout adver-
tisement showing six typical stills from
the photoplay, each of them featuring
the winsome and capjtivating face of
Miss Binney.

Rhyming Advertisement Wins
In addition he used a novel rhyming

advertisement which drew considerable
comment from his patrons, according to
the wideawake Denver showman. The
little poem advertising Miss Binney and
her picture has a winning lilt, and its

brightness and snappiness prevents the
reader from passing it by. Headed by
the large captions, the rhyming adver-
tisement reads:
THE AMERICA THEATRE

SAYS "WE TOLD YOU SO."
You've read many an ad. both good and

bad, which purported to give advice; now we
ave you a tip which many let slip—but we
on't think they'll do it twice. We wanted

all to know, that when they came to our
show, they should leave their hearts home
for safekeeping; for our winsome young star, .

who's away above par, a harvest of hearts is

reading. Miss Binney's her name, and we
can t take the blame, if you lose your heart
to Constance; for this little elf is in a class
by herself—that's why we make this re-
monstrance. Our Sunday crowd applauded
long and loud—they were won by this little

queen; and as they passed out we heard them
snout: "She's the 'Maude Adams' of the
screen." Denver folks did their part—and
though each lost his heart, we're sure none
regretted the losin'; if you don't think we're
right, just come clown tonight and see her in
"Erstwhile Susan."

The success of Mr. Talbot's showing
of Constance Binney in "Erstwhile
Susan" was equal to the excellent busi-
ness which met the first two films of his

Realart run, according to the message
wired to John S. Woody, general man-
ager of Realart Pictures Corporation, by
the Denver exhibitor.

Make Rapid Progress

On New O'Brien Film
Rapid progress is being made in the

production of Eugene O'Brien's latest

Selznick picture, "His Wife's Money,"
at the Fort Lee Studios. The final

scenes are well under way, under the

direction of Ralph Ince.
Unusually spacious and elaborate set-

tings have been used throughout the

picture, among them a replica of a hand-
some hunting lodge located on Saranac
Lake, and a large ball room done in

the modern style of decoration, which
is the background for several of the

most dramatic moments of the story.

Zena Keefe, Selznick's 1920 star, is

leading woman for Mr. O'Brien, and has

a clever role which she plays with great

charm and daintiness.

"Lightning Bryce" is

Bought by T. E. Larson

T. E. Larson, of the T. E. Larson At-

tractions Company, Tulsa, Oklahoma,
has bought the new serial "Lightning
Bryce," for the Texas, Oklahoma and

Arkansas territory. Mr. Larson made
a special trip to New York City last

week, and after a few minutes' session

with Dr. Shallenberger of the Arrow
Film Corporation, who is releasing this

serial, decided to buy the rights for his

territory. Mr. Larson will publish this

serial at once.

VITAGRAPH'S TWO NEW STARS

Joe Ryan and Jean Paige, who will appear in a serial written by Albert E. Smith
and Cyrus Townsend Brady. Its tentative title is "Moods of Evil."
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With tlie Procession in Los Angeles
By Harry Hammond Beale

Florence Porter Park?, former dramatic

editor of the Louisville Courier-Journal

and for some time past feature writer for

Camera, has joined the Brunton publicity

staff to succeed Calvin C. Day. Rene R.

Rivierre has taken over the directorship.

Robert Brunton has engaged Lon

Chaney, the clever character actor who

played 'The Frog" in George Loane

Tucker's "The Miracle Man," to instruct

Champion Jack Dempsey in the art of

making up.

The Brunton studios are assuming still

greater proportions. A five-room gym-

nasium is now being erected on the lot for

the convenience of players and employes.

The building will cover half an acre of

ground and will be completely equipped

with showers, dressing rooms, electric

baths, lockers and athletic paraphernalia.

A boxing ring will also be included for the

use of Jack Dempsey, who intends to spar

a few rounds daily while making his fif-

teen-episode serial.

Officials at Universal City have just been
giver, a pre-view of "The Gorgeous
Canary," the completed Holubar produc-
tion, starring Dorothy Phillips, the work-
ing title of which was "Ambition." Miss
Phillips' work in this feature is said to

rival any of her former screen portrayals.

In her support are Robert Anderson.
Rudolph Valentino, William Hillingford.

Margaret Mann, Emily Chichester, Elinor
Field, Mary Wise, Dan Crimmins, Rosa
Gore, Frank Elliott, Katherine Griffith,

Emma Gerdes and many others.

Art Acord and Mildred Moore, featured
players in "The Moon Riders," a Universal
serial, were injured recently when a horse
upon which they were both riding fell over
an embankment.

Life is just one mustard plaster after
another for William Pigott, supervising
director of western and serial photodramas
at Universal City. Pigott is enjoying his

annual lumbago and hobbles around the
world's film capital with the aid of a stick.

The Universal Zoo has had its popula-
tion increased by two bear cubs, presented
by Harry Carey, "the ace of the saddle."
Harry has been enjoying a few weeks' rest
on his ranch after finishing "Overland
Red." and one morning discovered that his
rabbit pen had been invaded and bear
tracks leading toward the canyon. He fol-

lowed the trail to a small cave under the
rocks inhabited at the time by the youthful
bruins. Knowing that they would be well
cared for at Universal City and out of dan-
ger of a hunter's bullets. Harry' took the
cubs and later turned them over to Stecker.
the "U" animal man.

Mary Pickford received an aeroplane for
the Western Department of the Army Air
Service, with headquarters in San Fran-
cisco. It will be fastened to the radiator

cap of her automobile as an ornament.
Col. H. H. Arnold, commanding the West-
ern Department of Uncle Sam's aviators,

presented it as a token of esteem to Miss
Pickford. "queen of the American air serv-

ice."

Bryant Washburn, instead of doing
"Where Julia Rules," will make "Mrs.
Temple's Telegram" for his next Para-
mount-Artcra ft picture. He will be di-

rected by James Cruze.

Albert Shelby Le Vino of the Screen
Classics scenario department has started
work on the script of "Burning Daylight,"
which will be Mitchell Lewis's first Metro-
Jack London production for C. E. Shurt-
leff, Inc. It will be filmed under the super-
vision of Maxwell Karger.

H. Thompson Rich, former editor of
The Forum, is the newest addition to the

Screen Classics scenario staff, which is

now composed of seven continuity writers.

Mr. Rich arrived at the Metro studio last

week from New York City. He has been
associated with Vitagraph and wrote the
scenarios for "The Climbers" and "The
Winchester Woman." He recently sold an
original story to the American Cinema
Corporation. The Screen Classics scenario

department, headed by June Mathis, is now
made up of Finis Fox, Albert Shelby Le
Vino, A. P. Younger. Lois Zellner, Arthur

J. Zellner and H. Thompson Rich.

W. A. Howell, for nine years identified

with the direction of short comedy sub-
jects, has been engaged by Maxwell Karger
to direct Viola Dana in her Screen Classics

comedy, "Eliza Comes to Stay."

Eddie Polo is now a director. The
athletic Universal star has been assigned
the difficult task of directing his own

it if

TAYLOR HOLMES
In a scene from "Nothing But the Truth."

his first comedy for distribution through
Metro.
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serial, "The Vanishing Dagger." Tarking-
ton Baker made the promotion when he
loaned Jacques Jaccard to Fox to mega-
phone the forthcoming Tom Mix produc-
tion.

May Allison completed her Metro-
Screen Classics version of "The Walk-
Offs" last week. This society satire by the
Hattons was eleven weeks in filming under
the direction of Herbert Blache.

Eugene Pallette will play "Red" Joce-
lyn in "Alias Jimmy Valentine," Bert
Lytell's newest Metro-Gassics. Mr. Pal-
lette was May Allison's leading man "In
Fair and Warmer."

A bright new star of the Goldwyn organ-
ization will be Raymond Hatton, formerly
of Famous-Players-Lasky Company. He
will begin work under his new contract
soon. Goldwyn is buying a number of well-
known stories for Mr. Hatton and it is

thought the first one in which he will ap-
pear will be "Septimus," by William J.

Locke.

The marriage of Gloria Swanson and
Herbert K. Somborn, president of the

Equity Pictures Corporation, took place

Monday, December 22, at the Alexandria
Hotel, with only two or three friends to

witness the ceremony. Judge Hugh Craw-
ford officiated. The wedding journey to

San Francisco with a visit at Santa Bar-
bara en route, commenced Christmas day.

The bride will return to work on her new
picture at the Lasky studio about the
middle of January.

Jesse L. Lasky, first vice-president of
the Famous Players-Lasky' corporation, an-
nounces that "Fatty" Roscoe Arbuckle, fa-

mous comedian of Paramount two-reel
popularity, is to appear as the heavyweight
sheriff in "The Round Up." Oddly enough,
the role was created on the stage by Mack-
lyn Arbuckle. who is no relation of the

screen celebrity.

Sid Grauman is laying plans for build-
ing a cabin in the mountains, it is under-
stood, in the vicinity of Fern Lodge, where
he will, during week-ends, entertain his

many newspaper, theatrical and musical
acquaintances.

William Sistrom Joins

International Film Co
William Sistrom, identified with the

motion picture industry for a number of

years and until recently manager of

Universal City, has signed a contract

with the International Film Company
as production manager and is preparing
for work at their new studio at 127th
St. and 2nd Ave., New York.
Mr. Sistrom was at one time efficiency

expert with the General Electric Co. of
Chicago, later with the telephone com-
pany in the same city. Among his ac-
tivities since becoming engaged in the
motion picture industry may be men-
tioned the building and equipping of the
Universal studios at Fort Lee. X. J.
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CO-STARS AND SCENE FROM 'CHAINS OF EVIDENCE'

Anna Lehr and Edmund Breese, who appear in Frank G. Hall's production, which is one of a series of twenty-six Famous
Directors' Pictures
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Pluck Wins Beat For Fox News
James B. Buckanan Disregards Hardships
To Reacn Scene of Georgia Flood—R1SKS

Life To Obtain Pictures of trie Disaster
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To James B. Buchanan, Fox News
cameraman, is due credit for having
added an interesting chapter to the

romance of news gathering for the mo-
tion picture screen. Those who view
records of news events on the screen,

like those who read the stories in the
daily newspapers, rarely comprehend the

perseverance, pluck and energy displayed

by the cameraman or reporter in getting
the pictures or news for his organization.

It all looks so very simple when it is

projected on the screen that practically

only those conversant with the news
reel aspect of pictures have any idea

of the effort required to present interest-

ing scenes to the audience.
When Chattachoochce River rose to

the height of 31 feet 6 inches, the great-

est in its history, and flooded West
Point, Ga., Buchanan was in Atlanta.

Naturally train service to West Point
was abandoned, but Buchanan found
that one train was to be sent as close

to the stricken city as possible—the Red
Cross train carrying doctors, nurses,

food, blankets and other supplies needed
by a stricken people.

Accompanies Red Cross

Buchanan, who had only fifteen min-
utes leeway, got in touch with the Red
Cross authorities and obtained permis-
sion to get aboard. As a result of his

foresightedness he was the only camera-
man to reach West Point, thereby giving
to Fox News exclusive pictures.

In getting about the flooded streets

of West Point the cameraman had sev-

eral narrow escapes. On one occasion,
in attempting to carry his camera and
tripod from a boat to a house on which
several persons were marooned, he
dropped his overcoat and hat into the

water and was unable to recover them.
He almost fell overboard in this effort,

but he reached the roof of the house
and took close-ups of several pretty
girls who had been marooned there for

several days and who were cold, hun-
gry and tired. However, the lure of

the camera swept aside their discom-
forts for the moment and they smiled
sweetly when the crank was turned.

Has Fine Sense of Humor
Buchanan's fine sense of humor was

displayed when he took a close-up of a

road show poster on a partly submerged
telegraph pole. The name of the show
was "Watch Your Step," and the title

was particularly appropriate, as the

water beneath it was about six feet deep.

Fox News in this connection used this

sub-title: "Good advice from a travel-

ing road show."
The cameraman dispatched his film

with a traveler en route to New York
and telegraphed captions for it. In a

letter to Fox Newt he said in part:

"I had fifteen minutes' notice that a

special train was being run to West
Point, and I had just time to get same
and give a wire to a porter on another
train to send to you saying I was going.

All regular trains south had been an-
nulled.

"As there has been no other camera-
man on the job, this picture is absolutely

exclusive. I might add that every scene

was made in a downpour of rain."

Two Big Theatres Are
Proposed for Hoboken

HOBOKEN, N. J.—The Standard
Theatre Company, of which Louis F.

Blumenthal is president, will begin work
soon on the construction of the Central

Theatre, which will seat 2,000 people and
will be one of the finest in Hudson
County.

Another theatre for Centra! avenue
will be the Hespe, to be built by a com-
pany organized by H. Charles Hespe.
It will have a seating capacity of 1,600

and will cost $200,000.

Lyons and Moran Sign

To Star in Features
Eddie Lyons and Lee Moran, who have

co-starred in single-reel comedies for

Universal for something over two years,

have signed a long-term contract with

that company to make features of five-

reel length. In speaking of the new de-

velopment Carl Laemmle, president of

Universal, said:

"I have decided to feature these two

comedians in five-reel comedy-dramas,
because I am of the belief they can with
our co-operation give to exhibitors and
the public something entirely new in

comedy-dramas. We have had this mat-
ter under consideration for the past six

months, and after investigating the field

of successful comedy productions have
come to the conclusion that we will not
only produce such five-reel comedy-
dramas, but that we are more than for-

tunate in having the chance to make a

contract with two such players as Ed-
die Lvons and Lee Moran."

Publish Two Reelers

Starring Tom Moore
Rinhts have been acquired to a series

of eleven two-reel Tom Moore dramas

and comedy dramas by C. B. Price Co.,

Inc. They will be released on a terri-

torial rights basis. Domestic territory

will be handled by Clark Cornelius Cor-

poration and foreign territory by C. B.

Price Co., Inc.

These productions were produced by

Kalem and represent the pick of the

Kalem productions starring the now
famous star. Marguerite Courtot plays

leading woman with Moore in the entire

series, with such persons as Robert
Ellis, Paton Gibbs and Ethel Clifton in

the casts.

The series includes the following pic-

tures: "The Secret Room," "The Black

Sheep," "For High Stakes," "The
Prodigal," "The Adventure at Briar-

cliff," "The Cabaret Singer," "The Girl

and the Bachelor," "The Black Ring/]

"In Double Harness," "His Inspiration"

and "The Girl and the Explorer."
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Feeling the Panhandle's Pulse
H. E. N.

J. Shimkowitz, manager of the Queen

theatre at Mobile, has purchased the Try-

more theatre at New Orleans. J. H. Gmox,
press and service representative for Gold-

wyn at New Orleans, will manage the Try-

more and will also use this house to try

out some of the novel exploitation stunts

that he is putting on for Goldwyn features.

L". W alker has purchased the Gaiety

theatre at Poplarville, Miss., from F. L.

Kitterel. Manager Walker is busy arrang-

ing plans for the immediate renovation of

the Gaiety to place it in a first-class con-
dition.

The beautiful new Arcade theatre at

Picayune, Miss., was opened December lb

under the management of J. E. Ccrtis.
This house, which has a seating capacity

of 500, cost $25,000. "The Red Lantern''

was advertised as the opening attraction,

but owing to the transportation congestion

that exists in this territory, "Out of the

i Fog" was substituted. It played to ca-

pacity business.

Trulv B. Wildman, manager of the
Realart Exchange, New Orleans, can be

>een any day dodging the traffic cops in his

twin-six Overland. The auto seems to be
laboring under the delusion that it should
live up to its master's name. Mr. Wildman
states that Mary Miles Minter in "Anne of

Green Gables" will open its New Orleans
run at the Liberty theatre next week and
that "Soldiers of Fortune" will have its

premier at the Strand the week of Janu-
ary '24.

Jack B. Dcmestre, manager of the

Pathe Exchange, New Orleans, was the

recipient of a beautiful cigarette holder,

presented to him by the employes of the

exchange. Jack took third place in the

Quimby contest with the aid of the hustling

selling force for Pathe in this territory,

that consists of the following named trio,

Jack Auslit. special features
; J. Bagnetta

and F. B. Gauline. Frank Jene handles
the booking and Miss J. C. Sievers is

bookkeeper.
Manager Dumestre reports that the "Gay

Old Dog" will have its premier at the

Palace theatre this week and that ''The

World Aflame," which had a belated New
Orleans showing, cleaned up at the Palace
theatre. This last named feature will play

a repeat date and is the first picture to be
brought back at the Palace in the history'

of the house.

Bex J. Piazza, manager of the Palace
theatre at New Orleans, reports business

good. A recent installation at the Palace
is a new Typhoon fan system which has the

largest fan in the country.

P. A. Blaxkexship, manager of the Ivy
theatre. New Orleans, is very much in evi-

dence around film row these days, and his

house is enjoying a wonderful patronage.
P. A. stated that he had increased his ad-
mission prices but that business did not
suffer ; if anything, it has grown larger.

Issue Compaign Book
On South Sea Films

In addition to a nation-wide adver-

tising and publicity campaign, Robert-

son-Cole has issued a twenty-four page
campaign book on Martin Johnson's

new South Seas series, "On the Border-

land of Civilization." These short sub-

jects which are doing record business

in the leading motion picture houses in

the country are said to be the best ad-

vertised in the history of motion pic-

tures. Besides the campaign book and
the campaign in favor of the series,

more than two hundred of the leading

newspapers in the United States are

running the story of Johnson's great
adventure into the "unknown."
The cover of the campaign book is

beautifully done in four colors. It shows
one of the natives of the great South
Sea Islands watching from shore and
prepared to halt the invasion of the
new comer. On the back cover of the
campaign book is a scene in the un-
known and a strong argument for the
showing of these features. "Footage
Does Not Make a Feature," is the cap-
tion of the selling argument.

EDDIE POLO
nlversal strong- man eivts Al St. John,
Paramount comedian, a taste of '-hish
life."

Uses Winter Garden Girls
Borrowing girls from Broadway

shows seems to be the popular fad in

pictures nowadays. Harley Knoles is

using a number from the Winter Garden
to advantage in a cabaret scene of "The
Cost." Violet Heming's newest picture
for Famous Players-Laskv.
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LLOYD AVHITLOCK
Who will appear opposite Mary MaoLaren

in her new l~niver»*al feature. ••Rouge
and Rirhe**."

Vitagraph Declares
New Duncan Serial

Will Cost Million
Albert E. Smith, president of Vita-

graph, has signed up William Duncan
the serial star to a contract which it is

claimed makes Duncan the highest paid
artist in his particular field. Under the
new arrangement, Duncan will imme-
diately start a super-serial on which it

is declared that $1,000,000 will be ex-
pended.

In a telegram to John M. Quinn, gen-
eral manager, Mr. Smith declared that
the Duncan productions now on the way
"will usher in a new era in the serial

division of motion pictures." It is his

opinion that the productions will estab-
lish the permanent achievement of sup-
er-serial science.

When interviewed after signing his

new contract Mr. Duncan said: "I am
convinced that the day of big serials is

here at last; and that from now on every
first class theatre will run these con-
tinued subjects in the same fashion as
every first class magazine runs serial

stories. It is my ambition to make this

coming serial the climax of all my ef-

forts in this line, dramatically, scenic-
ally and sensationally."

Films, Inc., Acquires

Director of Publicity
Films, Inc. has acquired the services of

Mrs. Marie Shores as Director of Pub-
licity for this producing company, now
starring Catherine Calvert, former Fam-
ous Players-Lasky star, who is at work
on the first big production of the new-
company, "That Woman," by Captain
Sabine Wood.
Mrs. Shores is a magazine and news-

paper writer of wide and varied experi-
ence in literary and publicity work and in

executive positions. For the past three
years she has been Production Manager
of The Robert J. Shores Corporation,
book publishers, and Associate Editor
of New York Editorial Service.

Mrs. Shores will also head the
Scenario Department.
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Robertson- Cole Vice-President
Predicts 1920 as Greatest Year

"This year, 1920, will be the banner
year for motion pictures."

This prediction was made by A. S.

Kirkpatrick, vice president and general
manager of the Robertson-Cole Distrib-
uting Corporation after he checked
reports from every section of the United
States.

For the past month, Mr. Kirkpatrick
has sent numerous requests to the lead-
ing exhibitors in the field asking their
frank opinion for the 1920 lookout. After
he received these reports, he called to
the New York office Newt Levi western
supervisor, Oscar Hansen in charge of
the central territory and Fred G. Sliter

eastern supervisor.
The past performances of the Robert-

son-Cole production and the features to

be released during the next twelve
months were thoroughly discussed by
Mr. Kirkpatrick and his field super-
visors. The supervisors assured Mr.
Kirkpatrick that the close co-operation
between the exhibitor and the distrib-

uting company employed by Robertson-
Cole was a sure winner and that the
quality of the productions backed this

plan to such a degree that unbelievable
strides have been made by Robertson-
Cole during the past two months.

Country Picture Mad
"The country is motion picture mad."

said Mr. Kirkpatrick, "but in spite of
the great demand there is no place for
the poor picture. Statistics compiled

during the past three months alone prove
conclusively that patrons will patronize a
picture house where only established
productions are run.

"Those houses which have failed can
blame themselves for they tried to
put over old time stuff and were caught
with the goods. The motion picture of
today must have the goods and a good
picture is a sure winner as a poor pic-
ture is a sure loser.

"The motion picture is an experiment
no longer hence the public will not take
kindly to any pictures that are experi-
ments. The theatre goer wants enter-
tainment of clean value and will not go
to a house where pictures are shown
which leave a bad taste after leaving
the theatre. The educational value of
a play of the screen is taken into con-
sideration in picking houses.

Short Subjects Return

"Next year will sec the return of short
subjects. The regular movie fan wants
to break the monotony of a long pro-
gram without a comedy or a special edu-
cational feature of the short variety.
Robertson-Cole is well supplied with Su-
preme Comedies. Adventure Scenics and
the famous Martin Johnson scries, "On
the Borderland of Civilization."

"The ensuing year will see many more
motion picture houses spring up over
the country. The elimination of the
saloon is one of the main boosts for the
s tent drama and now that the men are

educated as regular motion picture fans,
the theatres cannot supply the demand
for seats.

"Figures do not lie and after I heard
the optimistic reports of the three super-
visors I am convinced that all motion
picture records will go by the boards
in the next twelve months."

West Leads Country
According to Mr. Levi, the west is way

ahead of the other sections of the coun-
try in the showing of pictures and bigger
prices are paid for them. He also states

that motion picture statistics compiled
during his last visit prove without a

doubt that the Robertson-Cole pictures
are among the most popular.
The strides made in the West as re-

lated by Mr. Levi do not over-shadow
the belief of the eastern and central

supervisors who claim that Robertson-
Cole has made bigger strides during the

past two months than other concerns.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every Stat*—total, 25,300; by States, $4-00
Per M

1070 Film Exchan(es $7.50
313 mtanufacturera and studios 4.00
368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLIAMS, 1 66 W. Adams SL. Chlcafo

WITHOUT A DOUBT
THE MOST INTENSE
THE MOST TIMELY nurrm »r JV nv win jvTHE MOST UNUSUAL PHOTO PLA\ Ob 10DA\
THE MOST SUCCESSFUL

VIRTUOUS MEN
FEATURING

E. K. LINCOLN — GRACE DARLING — CLARA JOEL

THE BOX OFFICE ATTRACTION

Don't ask us—ask any exhibitor who has shown it.

ARTHUR S. HYMAN ATTRACTIONS
CHICAGO, Consumers Bldg. DETROIT, Film Bldg.

W. G. McCOY, Mgr. C. O. BROKAW, Mgr.
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Reported by ''Mac"

The way those film sales representatives

blew into the loop New Year's eve with

smiles galore it looks like Indiana got

away to a flying start for 1920. Nat Wolf,
of Greater Stars Productions, modestly

admits he signed every regular theatre

in the state for "The Eyes of Youth," but

TWO. Refuses to mention these two, sup-

pose they'll take the dotted line on his next
High:.

* * *

Hank Peters, a former well known of

the Windy City, flashes us a radio murmur,
telling of his affiliation with the Pathe ex-

change of San Francisco, Cal. ''Alls well

out there," says Hank, "but with Leap Year
now upon us and the ozone marvelle of
sunny California, you may expect to re-

ceive a bid to fall-in on a Mendelsohn hike

with me anv old time."
* » *

J. G. Frackman, a new comer to Chi-
cago, formerly hailing from the Coast,
where he was associated with the Univer-
sal exchange, is now covering Indiana for
the A. S. Hvmans Attractions.

* * *

H. D. Charness, covering Illinois points
for the Fox Film Corporation, says the
way the exhibitors clamor for his com-
pany's offerings reminds him of those
days "over there" when the boys struggled
for a place of vantage in the chow line.

We'll say, he must be a BUSY youngster
keeping 'em in line.

* * *

Jack McFarlane was a holiday visitor,

arriving from the American Film Co.'s De-
troit branch office to hang the old stocking
up for Santa Claus at the McFarlane castle
out be the north side somewhere.

* * *

"Bid" Crump, former Realart sales rep-
resentative, will shove off for the First Na-
tional exchange in behalf of their local
clientele.

* * *

"Chick" Keppler of the local American
Film sales squad certainly registered a
snag on sales closing the other day in his
attempt to get Morris Hellman on the line
for set-ins on "Eve in Exile." To make a
ive-reel feature a short, fast single here
?oes. It seems the former "devil dog" had
jxhausted every' ounce of verbal effort
tpon the astute "film veteran" and for a
rlimax slipped the campaign book alive
A-ith vibrant copv and illustrations on "Eve
n Exile" before the discerning optics of
Morris when he received the shock of his
ife with the rejoinder: "Can't use it, Mr.
\eppler—it's out of FOCUS." Have a
leart, Morris, "mystery" is what they use
n fillum serials, so let's have the solution
ight now. please, thata boy?

* * *

A. M. Keller of Hoopeston, 111., owner
f the Princess theatre, reports that Dec.
9 his theatre was gutted bv fire.

* * *

L0CT6 B. Murphy, theatre magnate of
•pring Valley, Ladd. Granville, Dupue and
herry. 111., was a Chicago visitor several
ays ago, arranging affairs for his chain
f houses for January set-ins.

* * *

Uncle Sam is preparing another trip for
Iarry Weiss over the Alton to St. Louis
•n or about Jan. 19, so boys, arrange

your dates accordingly, so the "film

special" can uphold its reputation.
* * *

From the way Paul De Outo, the newly-

appointed district sales manager for the

American Film Company, is flying about
through the central west, those valuable
lessons gleaned from the old local Pathe
exchange should register "target hits" on
every' shot.

* * *

Without even alluding to the "find,"

Unity Photoplays Company has in the ac-

quisition of the big Arrow serial "Light-
ning Bryce," Frank Zambreno, president,

is offering a bonus of considerable amount
to the fortunate salesman who returns the

greatest number of contracts before the re-

lease date, occurring sometime about the

middle of next month. A new representa-
tive has been added to the sales organiza-
tion in Al Martin, recent of the Emerald
Motion Picture Company, so it looks as
though the rest o' the boys may have to

step on it with Al going it with George
Levy in the Indiana territory. Of course,

the star trio, Murtagh-Schiff and Wein-
berg, may upset the dope. Remember how
the Sox took it away from ''those Reds."

* * *

In an attempt to get a regular club under
way for the boys who get the names on the
dotted lines, a mammoth ball is to be given
at the Coliseum Annex on the evening of
February' 27. We understand that Maury
Salkin and Henri Ellman are getting the

affair under way, the proceeds of which is

to get the club agoing. It is to be patterned
along the lines of the old Reel Fellows
Club and be a rendezvous for the salesmen
and their "pets," the exhibitors who from
time to time pay the Loop a visit. While
'tis rumored a bevy of the fairest of maids
will assemble for this worthy frolic, Max
Levy could help a lot with that "Eleven to
One" Special.

Frank J. Ries has joined the Sill Film
Exchange sales staff and left Jan. 5 for

Indianapolis, Ind. Mr. Ries was general

sales manager for American Film Com-
pany, Inc., for some time.

* * *

Walter L. Hill, until recently con-
nected with the Famous Players-Lasky
Corporation, Chicago exchange, has joined

the First National exchange as exploitation

and publicity man.
* * *

E. Thomas Beatty, who runs the Har-
vard and E. A. R. theatres, has added to

his chain of houses by buying the Engle-
wood theatre, a burlesque house at 720

West 63rd street. Mr. Beatty also oper-
ates the Lincoln, another motion picture

theatre across the street from the Engle-
wood.

Garetson and Smith
In Publicity Agency

Ben Garetson and Paul Smith have

joined forces and formed an advertising
organization for the purpose of handling
publicity, advertising and exploitation
campaigns for Central West motion pic-

ture producers.
The firm of Garetson & Smith has

taken offices at 39 West Adams street.

Chicago. Mr. Garetson has successfully-

conducted a number of publicity cam-
paigns in Chicago for the large film
companies. His most recent effort was
the handling of Clune's spectacle, "Eyes
of the World." He is at present acting
as general press representative for the
Linick & Jacoby Enterprises.
Mr. Smith as been engaged in edi-

torial and advertising work for the last

five years. He founded and edited
Screen Opinions, the James T. Igoe
publication up until his enlistment with
the Sixth Regiment of Marines, with
which he served in France. He was
recently connected with the Select ex-
change in Chicago.

Theatre Employes Given
New Year's Eve Receipts

Charles J. Schaefer, owner of the Gar-
field Theatre. Chicago, set an example
that might well be followed by exhibitors
throughout the country when he turned
over his theatre to the employes for

the evening performance, December 31,

1919.

Charles H. Ryan, house manager, had
booked seven vaudeville acts from the
Western Vaudeville Association and
presented these as a special feature.

Tickets were sold to exchange men and
others in the industry, as well as to the
general public at 75c each, a full house
resulting in the receipt by each employe
of an amount equal to a week's salary.

BE.V GARETSON
Who has formed an advertising; and film

exploitation company with Paul Smith.

Rock Falls House Sold
STERLING, ILL.—H. B. Frank of

Macomb has purchased the Lyric theatre
in Rock Falls, formerly owned by Fred
George, who conducted the playhouse
three months. Mr. Frank will remodel
the building.
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MARY PICKFORD'S FIRST

"BIG FOUR"
(Continued from page jo)

tivity which may possibly help a little

in stabilizing conditions.

Unlimited Exploitation Possibilities

"In all my experience, I have never

known a production that lends itself to

such wonderful possibilities for the ex-

hibitors of the country as this picture.

Its exploitation possibilities are un-

limited and there is looked for on this

production unprecedented business

everywhere."

There is no more lovable and fas-

cinating figure in story than "Polly-

anna," the joyous girl who comes into a

soured community to sweeten everybody
by playing the "glad game," and whose
career extends from the gingham period

to radiant maidenhood.
"Pollyanna" is a joyous blend of

humor and sentiment with very human
romance for its basis, and essentially for

mature enjoyment and understanding.

It involves no purple pasts, vexed sex

problems or morbid themes. It comes
opportunely when there is quite too

' much thought of sorrow and suffering

in the world and people welcome bright,

joyous entertainment when seeking mo-
tion pictures for diversion.

Story of "Pollyanna"

The story in a nut shell is about a

lovable girl who quite unconsciously,

through her personality and quiet phil-

osophy, thaws out an entire community
where the milk of human kindness has

become pretty well frozen She knits

up a ravelled romance of her elders and
feels the thrill of her own first love.

At no time in her career has Miss Pick-

ford had the wonderful opportunities

for characterization as in this produc-
tion. She is sweet and fascinating and
her cheerful spirit, in looking on the

bright side, is indeed a good tonic for all.

Her very presence on the screen in this

picture brings sunshine and happiness,

though sometimes through a mist of

tears. There is a depth of feeling in her

characterization that reaches out and
grips the heart. The humor, the pathos,

the genuine humanness that she puts into

her work in this picture should add the

largest and by far the most brilliant

jewel in her already sparkling crown of

success. "Pollyanna" will linger long

in the memories of those who have fol-

lowed her art.

In the titles Frances Marion, author

of the script, has done, it is said, some
of her cleverest work. Her adaptation

of the story deserves the highest praise.

She has kept all the quaint essence of the

novel, with its unique philosophy of glad-

ness, and at the same time has given due
emphasis to the conflict and plot. Her
intimate knowledge of Miss Pickford's

art has enabled her to suggest situa-

tions which have never been developed

to the utmost.

Directed by Paul Powell

Paul Powell directed the production,

and Charles Rosher, photographer,

known as "the Van Dyke of the screen,"

has registered effects with his lens which
rival etchings of the masters. His work,

it is declared, adds the final touch

needed to stamp "Pollyanna" as one of

the screen classics.

FROHMAN ANNOUNCES IN-
CREASED CAPITAL

(Continued from page 65)

rnent of The Frohman Amusement Cor-

poration, with its departments concen-

trated on essentially one thing, that is

the making of the most attractive and
best form of photoplay possible, one

can conceive that with this concentration

of endeavor we should be in an enviable

position of being specialists in produc-

tion rather than dividing our endeavors

to many other branches of the industry

which of themselves should form
separate enterprises.

"The Frohman Amusement Corpora-

tion has set out to do 'big things' and I

use this expression advisedly. As far

as the making of motion pictures is con-

cerned, as far as the engagement of any

stars and the acquisition of the photo-

play rights to books or legitimate thea-

trical attractions are concerned nothing

will be too big, and my plans have all

been outlined to the last detail along

this idea. Of course the matter of ex-

ploitation and advertising since it has

come to be a part of production itself,

will be in keeping with the productions

themselves, that is, extensive trade pa-

per advertising of an original character,

high class and impressive, will be per-

sucd.

Proud of New Serial

"As an instance of my scheme of op-

erations and plan of production I feel I

should mention the serial that is now

well toward completion and which will

be released in 1920, 'The Invisible Ray,'

written by Guy McConncll, considered

to be the peer of serial authors, is the

first serial Frohman has made. From

the beginning when I read and re-read

the story before purchasing it, down

through every moment of its operation

(and we have now completed 60.000 feet

from which the first six episodes will

lie cut) I have kept in studied close con-

tact with the making of the picture and

it is with a great amount of pleasure

and satisfaction that I am privileged to

say that 'The Invisible Ray' will be a

startling innovation, and mark a new
epoch in photoplay production.

"The subject deals with amazing dis-

coveries of science, with mysteries that

todav occupy a prominent place in ev-

ery issue of daily publications throughout

the world. It deals with the perils of

an invisible force and while the produc-

tion is not in any sense scientific, never-

theless is the embodiment of amazing

topics that are on the lips of every man,

woman and child in the world. I men-

tion this onlv because this serial will be

typical of the stories that we shall

choose and screen during 1920. In other

words, fiction to be sure, but fiction that

will entertain not alone because of the

story value, but also because the sub-

ject itself must be of interest to the pub-

lic.

"I am not given to boastings or ex-

aggerated predictions, but my conserva-

tive promise and statement to the mo-

tion picture industry as well as the

motion picture loving public is that The

Frohman Amusement Corporation hav-

ing reason to be a factor, will meet in fair

competition with the biggest things the

world can expect by way of the moving

picture."
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FOX OUTLINES HIS PLAN
FOR NEW YEAR

(Continued from page 67)

Fox News, the animated screen news-

paper and magazine, which shows the

new, the interesting, the amazing, the

thrilling. It is a feature that enables

the peoples of all countries to see what

this world contains.

Fox News has been a pacemaker in

the field of the news weekly and semi-

weekly. Through it have been originated

film features that have pleased and are

of educational value to the public. One,

for instance, is the "Who's Who in

America" series, which shows famous

people engaged in their work and en-

joying themselves at their favorite

recreations. Mention also should be

made of the "Better Babies" series in

Fox News, which is conducted gratu-

itously by Dr. S. Josephine Baker of

the Department of Child Hygiene of the

Board of Health. This series gives

valuable information to parents as to

the proper care of babies, and at the

same time is presented in such a man-

ner that it contains a strong element 0/

human interest, which is as it should be,

for all entertainments are based on

human interest.

In line with the policy of expansion

being pursued by Fox Film Corpora-

tion, two new stars of great power re-

cently were signed. They are Miss

Shirley Mason, whose first picture will

be "Her Elephant Man," based on the

popular story by Pearl Doles Bell, and

Buck Jones, the sensation of the screen.

An event of world-wide importance in

motion pictures was the reception to the

Prince of Wales at the Academy of

Music on November 19. His royal high-

ness there saw a Fox Sunshine comedy

and a "Mutt and Jeff" animated cartoon,

and those who were in the Academy

could not fail to observe that he en-

joyed them immensely.
During the coming year there will be

a great elaboration of the Sunshine

comedies. The Singer Midgets have

been engaged to appear in these features,

and we also have Clyde Cook, the famous

Hippodrome comedian.
Captain Bud Fisher has some splendid

ideas in view for the Mutt and Jeff car-

toons, which, during 1920, will give

motion picture patrons more surprise

and merriment than ever before.

We of Fox Film Corporation believe

we have reason to be proud of the ad-

vance made by our organization. Our

foreign department has made a;reat

strides forward and our pictures are to

demand all over the world. Such stars

as George Walsh, William Russell.

Gladys Brockwell and Madlame Tra-

verse" are almost as popular in Europe

as in this country.
'

With all of this progress m mind, it can

be seen that motion pictures are going

forward by leaps and bounds. Impor-

tant increases have been made m the

Fox theatrical enterprises. Work has

been started on a theatre in the Bronx

which will have a seating capacity ot

4,500 and will yield to no other play-

house in size, comfort or beauty 1M
new Fox Terminal Theatre in Newark,

just completed, is the largest of its kind

in New Jersey.
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The MYSTERY
of the

YELLOW ROOM"
An EMILE CHAUTARD

Production

Presented by

MAYFLOWER
PHOTOPLAY
CORPORATION

Overshadowing
Actual experience of ex-

hibitors has demonstrat
ed that people really

return to a theatre for

second and third view-
ings of "The Mystery
of trie Yellow Room.'

An A bsorbing Story

A Baffling Plot

make this the most re-

markable mystery picture ever filmed.

And the publicity possibilities of the pro-

duction will fairly amaze you!

REALART PICTURES CORPORATION
460 FIFTH AVENUE NEW YORK CITY



GOWNS! GOWNS!
That's what you've wanted in Miss Brady s

pictures! It's what the public has wanted

—

what Realart has wanted! And now you

have them—more gorgeous gowns than this

star ever wore before in a picture!

Alice Brady
in

"THE FEAR MARKET
Directed by KENNETH // EBB

Sri-nnrii) /n Cliirn ISi ran^i r

is a story of suave brigands whose weapon is

scandal. When they drive an innocent woman
to the grave, a girl friend vows revenge. And

the trail ends, in a scene of great dramatic

intensity—at her father's door!



YOU KNOW—
You know the sort of gripping human interest

plots and strong dramatic situations that

AMELIE RIVES (Princess Troubetzkoy)

devises

!

You know the style of sturdy romance in

which ALICE BRADY excels!

And you know Realart!



THE DOTTED LINE
There are dotted lines at the end of

every contract. The important thing

for you to know is what the name
stands for that accompanies yours.

This name represents the company
you are pledged to keep, and it's the

company you keep that determines

the measure of your success.

Realart's idea is that a contract in-

volves partnership. And partnerships

are successful only when they are

mutually satisfactory—when there is

team work.

Realart always will do its full share!

R E A L A R T
PICTURES CORPORATION

TOAJA3J1
SflTAaHT

3JAVIflq
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Love story? Yes—for ro-

mance will be pictured as

long as there's a man and a
maid and human nature is

what it is. Here's a story
that sets the heart to thump-
ing with hope and fear, sus-

pense and thrill, right up to the final

delicious moment.

And NEVER, has romance been
staged in settings so thrilling, so

beautiful, so astounding, so abso-
lutely unparalleled as the love story
of this Daredevil Ace and this
scarcely less courageous girl, whom
you, personally, will follow through
every scene, in club room, country
home, barracks and hangar until the
tremendous climax comes two miles
above the earth!

Not a mere "stunt picture"

—

get
that!— tho' it teems with daring
before which airmen who have
brought down their Boches take off

their hats— but a gripping heart-
story of the best there is in man and
woman—-of love and marvelous
adventure.

See it, and you'll beat the speed limit

to book it.

CJhe

GREAT AIR.
ROBBERY"

WITH

THE DAREDEVIL OF THE $K1E$

UNIVERSAL-JEWEL PRODUCTION deLUXE

Presented by
CARL LAEMMLE

3



C O M I N G-
SIXTH!

JO, 000,000 people
saw it as a stage play!
(]t ranfor 2 years in ]^eu)

c
Ydrk^ m

1 year in london , ^ months in
Chicago and had equally lorwj

runs in other hwj cities in Climer*

ixtol a not &urope

le/AYLOR
HOLMES
XOTHING
but the TRUTH

hvj ^QpiredLeric ([/sham

'Directed by T)a\>id J^irkland 'Produced by TKY
HOLMES Vroduct'u

METRO
Qwrifs 9vnperial IHctwes. Qputed, Sxclustfe Vistrihutors throughout

the British Smnpire. c—9 Sir 'William, wry , cMariaqing 'Director.



ELAiNE
HAMMERSTEIN
in S. Jax\ Kaufman^

"CREATED
THAN FAME"
Scenario bxj Katharine Reed

Diiection-ALanQosland

ELSIE JAN IS
in Elsie Janis ana
Edmund Gouldrngs

"THE IMP"
Direction-Robert Ellis



Owen Moore
in Lewis yUlen ftiowne's

'sooner or, later:
Direction-^fesleq l^U^leS. Scenario tyl^. Cecil Smitt

Meide bu Selznick Distributed bu Select



JUST A
WIFE'
Adapted from the play by

iDalter

Direction Hou>ard Widumon
Scenario by Katrherlne. T3.eed

NATIONAL PICTURE THEATRES inc.

Lewis J. Selznick
President

Made bq National Distributed bq Select



For January Release
m

(REPUBLlT||^| PICTURES)

AMAZING
WOMAN"
LLOYD CARLETON
production • with

RUTH CLIFFORD

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J.SELZNICK,Advisory Director - BRITON N BUSCH. President
130 Wesi 46th Street New York Cny
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Robert Brunton presents J.Warren

KERRIGAN
and his own company in

Live Sparks
By

CADOLINE SAYRE
Directed by

EDNESTC. WADOE

This newest Kerrigan pro-

duction is a fast, thrilling

romantic melodrama of the

oil fields.

Swifter in its action than

"The Lord Loves the Irish,"

The Joyous Liar" or
f

"A

White Man's Chance.""

Another of the heautifullv
J

made and powerful produc-

tions that are putting this star

into big first run theatre-,

where an assured followingo
always awaits him.

Released everywhere Janu-

uary 18.
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From a Producer

= Speaking of

"In Old Kentucky"
It's a triumph for the Star

ANITA STEWART
A triumph for the Director

MARSHALL NEILAN
Produced by Louis B. Mayer. Written by Charles T. Dazey

A "First National" Special Attraction

10
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To His Brother
ad not intended for publication.

Ire's a telegram from a producer,

n 7 touring the country on his own

p position, sent to his brother, who

\s i kind enough to permit

^publication.

The Warner Brothers produced

"My Four Years in Germany"

and other big specials.

They know the business.

.11
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Now engaged on his initial

picture for First National

"THE FAMILY HONOR"

A First National Attraction

12
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=

I

The Colonel's Lady and Judy O yGrady

Are Sisters Under Their Skins

And that's whv

I

EVEN asEVE
1 THE AMAZING DRAMA
| OF FEMININE WILES

I Appeals to Every Woman

From the story "The Shining Band"

I By ROBERT W. CHAMBERS
It's a Smashing Picture Full of Love Thrills

and Gripping Scenes, With a Strange and

Fascinating Woman's Problem.

1 Contains Every Element

I Of a Big Money Maker!

Presented by B. A. Rolfe

Adapted by Charles A. Logue

Directed by B. A. Rolfe and Chester De Vonde

Produced bv A. H. Fischer Features. Inc.

A "First National" Attraction

13
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From Eleanor U. Porferi
1 Famous

Novel/ Pollyanna", published by

the Pa$e Company §j|
and the Four Act Comedy by

Catherine Chixholm Curhin^.

Screen Adaptation by Frances Marion

Photographed by Charles Cosher

Ddeaxed January 16 th.

UNITED ARTISTS
CORPORATION

MADY PICKFO&D • CUAQLIE CHAPLIN
DOUGLAS FAIRBANKS D.V. GRIFFITH

14
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Quality production and real box office stars, backed by wide
national advertising have made Pathe Serials a household word

RUTH ROUND



r
The

Adventures
of Rut

is backed by an advertising campaign so

wide in its scope that it reaches the vast

majority of motion picture fans.

207 of the country's greatest newspapers,

located in every section of the country;

backed by the "Saturday Evening Post"

and the leading fan magazines; and supple-

mented by a billboard showing reaching

between six and seven million persons, are

creating the desire to see "The Adventures

of Ruth."

Are You Prepared To Meet

The Demand?

Produced by Ruth Roland Serials Inc.

Scenarios by Gilson Willets.

Pafhe
Distributors
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MOTION PICTURE PRODUCING
COMPANY OF AMERICA

Incorporated 1919

398 Fifth Avenue New York City

Announces that it is producing a series of comedies
at its studio, Dongan Hills, Staten Island, starring
the well-known comedian

SAMMY BURNS
These comedies will be in two reels and will be
released under the general title of

KING COLE COMEDIES
For information address

JOHNSON & HOPKINS CO.
398 Fifth Avenue
New York City

Finance Capital

Construction Management

18
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oA million dollar.
SERIAL BASED OK A.
THEMENWTO SERIALS

JeRobert Paulin:
ike eminent hypnotist

Violet MacMillan
Peggy Shanor

Paul Panzer
'Direction

Fred W. Sittenham

JOHN W. GREY. PaesioewT

SOl-lOS ST 42^» STREET



AN a spirit

steal the soul of

a man? ^
Is that man guilty

of what he does?

STOCRAXo/SERlALS



EXHIBITORS HERALD

"THE LOST CITY"
CONTINUES TO BREAK ALL SERIAL RECORDS

LOOK THIS LETTER OVER

Telephone locust 3756 »ms 3757

Fezver and
Better

Pictures.

ROBERT LYNCH
MANAGER

Pictures of merit are sure
to please and buUd a
steady patronage.

OFFICES OF

Metro Film Exchange
1321 Vine Street

Philadelphia. Pa

December 28th, 1919.

Mr. Harry M. Warner.
220-West 42nd Street,
Hew York City.

Dear Mr. Warner:

It gives me pleasure to inform
you that after screening your serial, "THE
LOST CITY" for the Stanley Organization and
other exhibitors, we have signed up approximately
seventy theatres in Philadelphia alone, out of
possibly ninety-three.

I think this is a reputation
for any serial and I am sure when the out-of-
town exhibitors get a look at this serial, every
one will book it just as quickly.

I remain,
With kindest personal regards,

Very truly yours,

METROUELILM EXCHANGE.

MANAGER

State Rights For Sale

VARNER BROS., 220 West 42nd St., N. Y. City
19



Ghe most
superlalive box office

attraction thai has ever been
presented in serials- positively
incomparable in possibilities*, dizzy
ma in it's greatness—

-the hesi known man in ihe world, in a

MILLION DOLLAR PATH E SERIAL

DAREDEVIL JACK
NOT A PRIZEFIGHTING THEME BUT WITH DEMPSEY IN A GENTLEMANS ROLE

A highly sensational story, produced and.,

directed without limitations as to cost, united

with the personalitTj of the man whose name
is a household word all over the world...
make "Daredevil Jack" a serial that ....

fairlij shouts "SUCCESS".
Releasee/ February 15-
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The Question of the Hour!
\

Big Interests Buying Houses

A Tip to State Rights Buyers—

Children
. by Robert Mlau^hlin

Biggest and Best State Rights Feature of the Year

Cleaning Up Everywhere!

PERCENTAGE RAISE YOUR INCOME

Wire—Write—or Call

Robert W. Priest, Sales Agent
The Film Market, Inc.

807 Times Bldg., NEW YORK

Produced by the Argus Enterprises
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DISTRIBUTIN(

GREIVER DISTRIBUTING CORPORATION

'Announce for release early in

February an Educational Weekly

of artistic, scenic , historic

and real amusement value.

To be published weekly through

independent exchanges

.

CI(E1VEI( DISTRIBUTING COLORATION
Z07SO.VMBJ1SH AVE. CtUCACCL
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'PEGGY o'neiC
Stcup Of 'Pe£ O'My Heart "TVivdL

RALPH MORGAN
L>ate Of ^\^^TteRight:..!

territorial <& Foreign, ^
v ^ellmgr

Worlds rights owned and controlled

ARTHUR S.HYMAN ATTRACTIONS
EXECUTIVE OFFICES CONSUMERS BLDG. CHICAGO
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SAVE ME,
SADIE!

CHRISTIE'S LATEST SPECIAL

Imagine

Eddie Barry

As the

Cannibal in

Polite

Society,

Earle Rodney
As

Chaperone,

With Helen

Darling and

Ward
Caulfield as

Innocent

Bystanders

Bubbles of

Chuckles

Through

Two Reels

Of Hilarious

Comedy

Directed by

William

Beaudine

"SPECIALS T%Z SPECIALS"
DISTRIBUTED THRU

Mid-West Film Corporation Toy Building, Milwaukee

A. H. Blank Enterprises

Crescent Film Corporation

Standard Film Corporation

Merit Film Company

Omaha, Nebraska

Kansas City, Missouri

St. Louis, Missouri

Minneapolis, Minn.
And

Celebrated Players Rim Corporation

Ghicaoo
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ANDY
AND

MIN
THE GUMPS STILL WITH THE OLD FOLKS.

You &C
YOU C*

BC ±C CaOOO

Noeu Slow-TWM CHiM— TMO^E

VOU CAVE WAN —

M( TO DAY A*
I CAW Th(
S^V» COAT,

1

GelehratBd Players Rim Corporation

ChiGaoo
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In the

GUMPS
A presentation of ANSON L. McCALLUM

and produced by their creator

SIDNEY SMITH

THE C V M PS - AND Y AND THE BUSY LITTLE FIXER.

V I -r

GelebratBd Players Rim Corporation

Chicaoo
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PEER OF

LIGHTN
15 EPISJ

SMASHING-GRIPPING

CHAL-

LENGES

COMPAR-

ISON WITH

ALL

RECORDS

THUS FAR

ESTAB-

LISHED

BOOKINI

ILLINOIS ANI

UNITY PHOT)
207 SO. WABASH AVE. FRANI

28
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THEM ALL

NG BRYCE
DES OF

AWE INSPIRING ACTION
THE FIRST
SERIAL 70
ENTER
AMERICA'S
BEST

m

THEATRES
AND LEA VE
WITH
RECORDS
NEVER
BEFORE
APPROACHED

NOW
INDIANA

PLAYS COMPANY
Z MBRENO, Pres. CHICAGO, ILL.
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Industry Launches Its Drive to Combat Present

Industrial Unrest 35

Canadian Distributors Organize to Protect In-

dustry's Interests 36
Marcus Loew, Inc., Will Operate Big New

Theatre in Los Angeles 37
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Producers, Inc 37

National Picture Theatres, Inc., Announces Six
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First National Exhibitors Circuit Opens Con-
vention 39

United Picture Theatres of America Take Tri-
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Famous Players-Lasky Will Hold National Con-
vention in Chicago 41

Hope Hampton Production Will Be Distributed
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When Quite Young,
A Brother and Sister are Separated.

Later They Meet As Sti angers,

Fall In Love, And are About to Marry

!

Something Keeps Them Front It.

WHAT ?

Do
The Dead

WRITTEN AND | Hi INTERPRETED
DIRECTED BY W {j^T BV

Jack H fcLAJbA An All Star
McCullough ^™ Cast

WATCH FOR RELEASE DATE
The Most Widely Discussed Theme in a Generation

BROUGHT TO THE SCREEN!!!

Amazing! Thrilling! Gripping!
Presented by EBONY FILM CORPORATION

Released in Chicago through

MERIT FILM EXCHANGE
8th Floor D. PADORR. Mgr. 207 S. Wabash Ave.

Ill=llll=JIII=llll=llll=llll=llll=llll=llll=llll=llI
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EXHIBITORS HERALD
"IT SERVES THE FIELD"

Exhibitors Herald's department, " What
the Picture Did for Me" is acclaimed by
exhibitors everywhere as "the most
valuable department in any trade paper."

"What the Picture Did for Me" has been
imitated but never equalled.

Watch for other spurious imitations, but

when you want "The Only Certain

Guide to Box Office Values" turn to

Exhibitors Herald's "What the Picture

Did for Me."
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COMMENT OF THE WEEK
^ MARTIN JQJJ1GLEY

,";'":v7-iw;y

Getting the Gross

IT not until the iiual returns are in that the transac-

tion of making and selling a picture is actually closed.

It is not until just that moment that the producer can tell

exactly how much was made or how much was lost.

This seems to indicate very strongly that exchanges

should he doing what they most certainly are not now doing

—that is, keeping up the sales effort on any picture which

is worth selling at all until entire territory is covered in-

tensively.

The liual rive hundred or one thousand bookings on a

picture play a very great part in the total revenue. These

bookings are very often closed at any old price with a

thorough absence of the quality of salesmanship that is

given earlier bookings.

The fault lies not alone with the field force. Too

little attention generally is given to the final bookings.

Exploitation helps that can aid both exhibitor and dis-

tributor are neglected.

This evil should be speedily corrected and with its

correction it will he possible for distributors to arrange a

more equitable rental schedule for the entire number of

theatres to he served.

*

The Smaller Theatre

ATTENTION is becoming focussed upon the smaller

theatre in the smaller town and city. This class of

theatre is productive in the aggregate of a huge revenue

and will be looked upon as a more potent factor in the

future affairs of the industry than has yet been recognized

in the past.

Opportunity

THE close identification of the virile and influential pen

of Herbert Kaufman with motion pictures through the

subject to be issued by the Selzniek enterprise is a notable

event. Mr. Kaufman writes the languages of the masses

and the opportunity which he receives upon the screen to

inspire and instruct overbalances any opportunity that

could be created by even a combination of all the great

newspapers of the country.

The Kaufman Weekly forecasts that greater useful-

ness of the screen wherein motion pictures, in addition to

their purely entertaining qualities, will be looked upon as

the greatest educational force of the nation.

Facts

CONSIDERABLE hysteria is now current in several

quarters relative to paid advertising being injected into

entertainment pictures. No good purpose is to be served

in attributing a proportion to this which is actually not

provable by the facts.

When advertising is introduced in any degree and

especially in offensive proportions into dramatic pictures

it certainly becomes the business of the exhibitor to keep il

from his screen.

But it happens that just now this question is being

used by agitators to work up a militant sentiment, which

activity in certain cases is closely bordering on plain black-

mail. In instances where advertising is injected into pic-

tures throw out the picture, but do not create fictitious

problems for yourself by assuming that the ad trick in

straight amusement pictures has become an epidemic.

Another Angle

THE reporl that plans are under consideration for the

building of a theatre for the exclusive exhibition of in-

dustrial pictures in the Broadway theatre district, New

York City, is an interesting sidelight on the apparent de-

termination of national advertisers that they shall be giveD

an opportunity to approve or reject this type of picture.

Every indication points that national advertisers are

determined that these pictures shall be exhibited. If they

are not exhibited in theatres they doubtless shall be shown

elsewhere, possibly to the marked disadvantage of the

theatremen.

Finance and Pictures

THE growing interest of financial people in the motion

picture business does not strike us as a matter fxn

alarm. Tn the first place, it is a very forcible compliment

to the future of the industry and in the second place this

industry has long been wanting just the type of commer-

cial experience and judgment that financial leaders can

give to it.

There is one danger—and it is a grave one, both for

individuals and companies.

With the listing of stock on various exchanges and the

consequent wide trading in it individuals of a certain tem-

perament are inclined to become more interested in stock

selling and buying than in the proper functions of their
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"
Owen Moore, the Selznick star, and his

director, Wesley Ruggles, paid Chicago a

brief visit on January They were en-

routc to California, where Mr. Moore will

make his new pictures.

MATHIAS Radix, president of Tyrad
Pictures, Inc., announces the sale of the

foreign rights on "The Red Viper" to the

Export and Import Film Company.

ROBERT Lieber, president of the First Na-
tional Exhibitors Circuit, spent a few days
in New York City prior to going to Atlan-

tic City, where a meeting of the First

National was held.

Adolph Osso, who has been in France
for several months, returned to New York
last week. Mr. Osso looks very much im-

proved by the trip.

\rmf.no Pazti arrived in New York
from Colon, Panama. January 1. Mr.
Pazti is erecting a new picture theatre in

the city of Panama on Alcaldy Avenada.
which will seat one thousand.

The Concord and Adelphia theatres of

llrooklyn have changed hands. They are

under the control of M. N. Chrystmos, who
is the owner of the Alpha.

Nathan Ascher, of Ascher Brothers,
Chicago, has been in New York for the

past week. Mr. Ascher is vice-president of

National Picture Theatres of America.

Another prominent visitor in Manhattan
during the week was George Trendlc, gen-
eral manager for John Kunsk\ Enterprises
of Detroit.

Mr and Mrs. Aaron J. Jones, Mr. and
Mrs. Peter J. Schaefer and Mr. and Mrs.
Auoi JPH Linh'K were guests at the wedding
of Arthur Loew, son Marcus I^oew and
Miss Mildred Zukor. daughter of Adolph
Zukor, in New York last week

T h EDA Bara is following in the foot-

steps of Dorothy Dalton. She will appear
at an early date, it is said, in a play written

by George V". Hobart and John W. Ward,
and called "The Lost Soul." A. II. Woods
will produce it.

Norbert Lusk, formerly West Coast

publicity director for Coldwyn, has been
appointed eastern press representative of
the Thos. II. [nee Studios by Hunt Strom-
berg, director of publicity and advertising,
lie will make his headquarters in New
York. .

E A. Em ii m w.N, Chicago manager for

Pathe Exchanges, Inc., has returned from
New York, where he went on Jan. 4 to at-

tend a conference.

Anou'ii Lin UK and Peter J. Schaefer
of the firm of Jones, Linick & Schaefer.
are on their way to California where thc\

will spend the balance of the winter.
* • *

Carl Laemmle, president of Universal,
arrived in New York City from the west
coast on January 8.

C. I!. Price, president of the C. l>. Price
Co., Inc., leaves for the far west the latter

part of January to call on state rights buy-
ers. He will spend some time at Los
Angeles, meeting friends in that section

and closing negotiations for several

features he has under consideration.

Frederick Bennett, author of "The
Radium Mystery," "The Ix>st Express." and
several comedies, featuring "Fatty" Ar-
buckle. has been engaged by Morris R.

Sehlank. producer, to write two-reel stories

for his new series of comedies featuring

Hank Mann.

Chari.es J. Gie(.erii ii, after completing
a >ear of unique educational publicity work
for Yitagraph on the west coast, resigned

January 4. Mr. (iiegerich writes under the

name of "Chas. G. Rich." He will here-

after write for the screen.
* » *

Liei't. Ikui Hartley, of the Royal Fly-

ing Corps of Canada, ranking as the sec-

ond Canadian ace, has been engaged b>

Pathe Exchange, Inc.. as a special feature

representative.
* * *

Edward Hise. president of the United
Cigar Stores, has been elected a member of

tin directors of Coldwyn Pictures Corpo-
ration.

Mh.vii.lf. BROWN, who has written and
directed a number of successful comedies,

has been engaged by Yitagraph to direct

Montgomery and Rock in their future

comedies.

Re-Takes £ News

By J. r. m
ALL SET FOR THE 16TH?

Sleepless Nights

—

New York had 500,000 visitors last

week and .100,000 hotel rooms— l.iO.OOO

with baths—so a lot of folks used up
all the daylight they saved last sum-
mer roaming around.

Alas, They Won't Believe a P. A —
"It's bad enough to lose nearly all

. your clothes and two hats," says Hugo
Riesenfeld, of the Rialto and Rivoli
theatres, New York, "but it's worse to
have people look at me as though they
thought my publicity man lost them
for me."

Swift Deaths Diminishing

—

Notice there are not so many people
dying these days from choking on
beefsteaks? 'S fact.

Ain't It Fierce?—
Here's what makes motion piclure>

cost so doggone much. A whole hali-

but and a pound of liver was used to
get a cat to pose for a scene in "Ed-
gar," a Goldwyn picture, the other
day out in California.

Must Be the Air

—

New Yorkers must be as poor shot*
as some of our motion picture villains.

See where two citizens of Manhattan
fought a duel last week and each
missed the other ten limes. And in

these dry times, too.

Jever Eat There—
We're fond of our "eats" and

glancing at an ad in Variety was
almost tempted to try the Clark st.

restaurant that announces: "Food
my friends that is food; when we
smother onions we SMOTHER
'cm; Friend you have not lived if

you have not eaten at- " and right

there's where we lost our appetite

—

"At the Greasy Vest."

Getting Along

—

That Chicago young lady who
acts as press agent for a film con-
cern and also works as a waitress
in a chop house, probably picks up
a lot of meaty ideas.

THE value of a RITCHEY poster is never the result of chance or luck.

It results in the only way it can result—from the concentrated efforts of a

complete organization of poster specialists, all working under the harmonizing

leadership of the greatest poster authority in America.

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 31st Street. New York Phone. Chelsea 8388
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McAdoo and Price

Out of "Big Four"?
LOS ANGELES—Rumors are persisting

that William G. McAdoo. legal adviser, is

to resign from the Big Four of filmdom.
Hiram Abrams, of the United Artists' As-
sociation, denies the report emphatically.

However, it is the general talk among the

wise him people that Mr. McAdoo is out.

As one high official of one of the big

companies stated last night, Mr. McAdoo
is "cherishing the Presidential bee in his

bonnet," and it is for this reason he has
withdrawn from the Big Four.
Oscar Price is likewise said to be out

of the United organization.

Mary Pickford Will

Go Abroad In Spring
LOS ANGELES—That Mary Pickford

means to go abroad in the coming late

spring or summer was learned this week.
Miss Pickford wishes to make two of her
stories written by English authors, in the

English atmosphere, and, if possible at the
exact locale.

These stories are "Little Lord Faunt-
leroy," by Frances Hodgson Burnett, and
"True Tilda, " both of which have English
subjects.

Miss Rambeau Sued
By Theatre Magnate

NEW YORK.—In an application to
the Supreme Court. A1 H. Woods, the-
atrical magnate, asks for an injunction
against Marjorie Rambeau and the Al-
bert Capellani Productions, Inc., alleging
breach of contract.
Mr. Woods claims that he has a three-

year option on Miss Rambeau's services
and that she has refused to go on tour
with "An Unknown Woman," preferring
to remain in New York to work in pic-

tures. The case will come up before
Justice Finch on Thursday of this week.

Rothapfel Leaves

For Eastern Trip
LOS ANGELES—S. L. Rothapfel has

gone to New York on a business trip, the
exact length of which has not yet been
determined. He will continue the manage-
ment of the California Theater in this city,

as he does of other theatres of the Gold-
wyn interests in various cities, but it is

probable that he will not return to Los
Angeles for some- weeks.

Godsol Nails Rumor
F. J. Godsol, chairman of the executive

committee of the Goldwyn Pictures Cor-
poration, denies the rumor than an ar-

rangement has been made by the so-called
'"Big Four" to release their pictures through
Goldwvn.

Keenan to Europe
LOS ANGELES—Frank Keenan is go-

ing to Europe. He will be off to New
York within a few days. Somebody over
in France has made him a big offer to film

a few pictures over there and he is going
abroad to take a peek at the proposition.

Industry Launches Its Drive to
Combat Present Industrial Unrest

Lewis J. Selznick. Adolph Zukor. Harry Crandall.
and William A. Brady Head Movement to Aid

Government in Crisis

NEW YORK CITY. Jan. 12—An important movement in which the

motion picture is to lend its influence to the campaign tor Americanization
was launched Sunday at a conference in New York which was one of the
most important in the history of the industry. In addition to Franklin
K. Lane. Secretary of the Interior, who is also chairman of the Motion
Picture Americanization Committee, there was present a notable list of the
chief figures of the motion picture world.

The conference was the result of a resolution passed on December 17

by the Joint Committee on Education of the House and the Senate,
which urged the motion picture industry to co-operate in the work of
combating industrial unrest and allied problems.

Committee Includes Prominent Men
The following is the committee in charge of the work: Mr. Lane,

Chairman; Lewis J. Selznick. Adolph Zukor. Harry Crandall, William A.
Brady. President of the National Association, and Major Raymond W.
Pullman.

The industry through its authorized
representatives placed itself squarely be-
hind the government in this work and
pledged itself to exert every influence in

educating and inspiring toward right
'deals of citizenship. It is planned to
set the work in motion with an auspicious
memorial on Lincoln's birthday at which
time the screens of the nation will be
devoted to the work of Americanization.
Among the speakers who pledged the in-

dustry's support and offered suggestions
for the carrying on of the work were:
William Fox. Lewis J. Selznick. Adolph
Zukor, Harry Crandall, Richard A. Row-
land, Samuel Goldwvn, Marcus Loew.
Alfred S. Black. D. W. Griffith. Jesse
L. Lasky. Carl Laemmle. J. Stuart Black-
ton and B. S. Moss. Mr. Brady presided.

of motion pictures the millions of Amer-
icans can have instilled into their minds
the lessons of fortitude and patriotism
which it is essential and that all must
learn."

Are Preparing Campaign

Detailed plans for the carrying forward
of the work are being prepared by the
committee, members of the American
Legion throughout the country will be
called upon to assist in the work.
An outstanding feature of the confer-

ence was an exceedingly forcible and
eloquent address by Secretary Lane.

In the course of his address the cab-
inet official said: "It is within the power
of you men in whose hands the motion
picture industry of the country is cen-
tered to exceed if possible the great
work which you carried on during the

war—a service which I frankly believe

was not outdone by any other single

agency. There has been a challenge
hurled at the American people—a chal-

lenge to prove to the world that the
democracy which we have established
here on this continent is sufficient unto
itself to settle and solve many problems
which are a part of our national life.

"Such a meeting as we are holding to-

day is a most significant event. Here
are you gentlemen representing a new
art. a new means of thought transmission
through the medium of pictures that

move, being called upon to crystallize

your efforts to the betterment of great
groups of peoples. I wonder if there is

any one who can foresee what the motion
picture in the next 25 years will become.
Fully cognizant of what the motion pic-

ture has grown to be in the past 25

years. T believe that through the medium

Schaefer Confirms
Palmer House Site

Sought for Theatre
Peter J. Schaefer. of Jones. Linick &

Schaefer. has given confirmation to the
story printed exclusively in Exhibitors
Herald several weeks ago that negotia-
tions are in progress for the purchase
of the Palmer House site in Chicago for
a 5.000-seat theatre and a big hotel.

The prospective purchasers of the
property, which is regarded as one of
the most valuable theatre sites in Amer-
ica, are the Famous Players-Lasky cor-
poration, in association with Jones,
Linick & Schaefer. The entire property
involves a consideration of approxi-
mated $15,000,000.

First National to

Attend Opening of

Chicago Playhouse
The opening of the Balaban & Katz

theatre on state street, Chicago, which
is to seat more than four thousand and
is to be known as "The Capitol," is to

be opened auspiciously with a conven-
tion of First Xational franchise holders
and affiliated members from all parts of
the Cnited States, according to plans
now under consideration.

First Xational aims to have several
thousand affiliated members in time for
the opening of the theatre and the initial

performance will be given in their honor.

Garson Comes East
Harry Garson is coming East this

week for a conference in Chicago with
P. A. Powers and Joseph Schnitzer
relative to affairs of Clara Kimball
Young and the Equity Pictures cor-
poration.
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Canadian Distributors Organize

To Protect Industry's Interests
Clair Hague of Canadian Universal Film Company is

Elected to Presidency— Representation
One Hundred Per Cent

TORONTO. CANADA.—At a special
meeting of the general managers of
film companies in Canada and franchise
holders held in the King Edward Ho-
tel, Toronto, Thursday, January 8, the
strongest organization, having as its
purpose the interests of the motion pic-
ture industry in Canada that has ever
been in existence here, was formed.
There was one hundred per cent rep-

resentation, those in attendance being
L. Rosenfelt, representing Monarch
Film Co.; J. H. McCabe. Fox Film Cor-
poration; W. F. Barrett. Vitagraph, Inc.;

J. P. O'Loghlin, Regal Films. Ltd.;
Harry Kaufman, Exhibitors' Distribut-
ing Corporation. Ltd.: A. Berman,
United Artists: C. L. Stevenson. Crown
Features: [. Soskin. Sterling Films;
William Allan. Canadian Exhibitors' Ex-
change: Geo. Weeks, Paramount-Art-
craft; E. L. Ouimet. Specialty Film Im-
port Co.; Clair Hague, Canadian
Universal Film Co., Ltd.

Hague Elected President

Mr. Hague was elected president; Mr.
Barrett, vice-president, and Mr. O'Logh-
lin. secretary-treasurer. A committee
was formed to prepare new by-laws. Mr.
Weeks being appointed chairman of this
committee.
This new organization will be known

as The Canadian Motion Picture Dis-
tributors' Association and will be affil-

iated with the Board of Trade. It will

deal with matters that effect the Domin-
ion as a whole or in large territory, but
it will in no way interfere with the
various exchange managers' associations
throughout Canada, but will assist these
if called upon to do so. Matters per-
taining to legislation or. indeed, in any
matter that effects the industry as a
whole, will receive an immediate atten-
tion of this new association and in every
way the industry is to be placed upon a
new footing.

Immediate Action Needed
Tt is recognized that immediate action

must be taken on a number of important
questions that are now before the in-

dustry. This is brought about by the
tremendous growth that has taken place
within the last few months and in view
of the enormous expansion that it is

anticipated will take place in the near
future.

The feature of the meeting was the
unanimous support given to every pro-
posal. There was not one word of dis-

sension, all present being agreed that

this step is vitally necessary. It has
been stated that nothing will be allowed
to interfere with the workings of the
association and it is said that ample
fun-ds are in sight to meet any contin-
gency that may arise.

Faith in Films is Good
Excuse for Juryman

CLEVELAND. O —J. E. Hagaman.
proprietor of a motion picture theatre,

was excused from serving on a murder
jury Tan. fi because he believed films up-

held the doctrine of the unreliability of
circumstantial evidence.
The county prosecutor asked Haga-

man if the court directed that circum-
stantial evidence should be given more
weight than direct evidence would he
follow the court's instructions?
"No," was his reply. "I've seen so

many motion pictures in which such evi-
dence is discredited that I couldn't give
any weight to it in any case."

Can't "Race" Pictures

And Get Away With It

The Germans are going to get their
fill of war pictures. German exhibitors
are being forced, according to reports
from the other side, to show successful
battle sc< iu» and entente victories. Most
of the films are of French manufacture.
One German motion picture theatre in

Belgium has been closed by the author-
ities for having raced through a French
military film so fast that the details
could not be seen.

Another Rumor Dies
Rumors that Viola Dana had staged an

aeroplane elopement with Ormer Locklear,
the daring aviator, stirred film circles

recently. Then the news came that
I-ocklear had a wife in Ft. Worth. Texas,
and the story was branded untrue.

Larkin Leaves Pickford
Martin Larkin, Mary Pickford's enter-

prising press representative, has resigned.

His future plans are unannounced.

NEW YORK.—The marriage of Miss

Mildred H. Zukor. daughter of Mr. and

Mrs. Adolph Zukor. and Arthur M.

Loew, son of Mr. and Mrs. Marcus

Loew, took place Tuesday afternoon.

January 6, in the Crystal Room of the

Ritz-Carlton Hotel, the ceremony being
performed bv the Rev. Dr. Stephen S.

Wise.
The bride was attended by M»ss

Frances Kauffman as maid of honor
and by the Misses Emma D. Roth, Syl-

via Calm, Rose Blum. Beulah J. Kohn.
Myrtle Deautch and Corinne Rosenheim
as bridesmaids.

Eugene Zukor Best Man
Little Miss Lucile Goldstein was

flower girl, Master Arnold Bernstein
ring bearer and Masters Robert Bern-
stein and David Rosenheim carried the

bride's train. Eugene J. Zukor, brother
of the bride, was Mr. Loew's best man,
and the ushers were Norman John.
David Loew, Mortimer Spring, Lemuel
Sternberger, Melville Shauer. David
Blum and D. E. Stern.
Following the ceremony there was a

James Vincent is

Elected Director
NEW YORK—The motion Picture Di-

rectors' Association held its annual elec-

tion of officers recently. There was keen

competition for all of the offices filled.

The men honored were :

Director—James Vincent.
Assistant Director— Paul Scardon.
Technical Director—George B. Seitz.

Treasurer—C. Jay Williams.
Secretary—Travers Vale.
Inner Guard—John Joseph Harvey.
Outer Guard—William F. Haddock.

Trustee for three years—J. Searle
Haw ley.

At a late hour the meeting closed after

congratulations hail been offered the

H inners.

R. Brunton to Build

A $700,000 Theatre
LOS ANGFLES—Robert Brunton is

negotiating for a site in the Los Angeles
business district, upon which to erect his

own playhouse. Plans for a theatre and
office building, calling for an expenditure
of approximately $700,000, have already

been drawn up and constructive work will

begin as soon as a proper site can he se-

cured. The new theatre will bear the

producer's name and will probably he ex-

clusively devoted to the showing of

Branton-made productions.

Rumor Fox Will Build

Glen Cove City Theatre
BROOKLYN. N. Y.—A $40,000

theatre site has been purchased in Glen
Cove by Jamaica parties, who, it is

rumored, are acting for the William Fox
corporation. It is understood that a

2,500-seat theatre, costing $100,000, will

be erected.

supper, during which talks were given
by Rev. Dr. Wise, Elek J. Ludvigh.
Ralph Kohn, Al Kaufman and Daniel
Frohman.

Dancing Follows Supper
The supper was followed by dancing

in the Grand Ball Room of the hotel.

An interesting feature in connection
with the wedding was that motion pic-

tures of the entire affair were taken by
Frank Meyer, a close friend of the bride,

as a permanent record of the happy
event.

Anderson Theatre Draws
$56,000 at Auction Sale

ANDERSON. S. C—The Anderson
theatre has been sold at auction in the

case of the Sullivan Hardware Co.
against the Anderson Development Co.,

to J. S. Fowler for $50,000.

The price is exceptional in the light

of other real estate transactions thit
have been made here recently, as the
building is comparatively new and popu-
larly rated at a much higher figure.

Loew-Zukor Wedding Attended by
Score of Prominent Film People

36



EXHIBITORS HERALD

"HERALD" in Film

Out at the Century Comedy Studio they
think so much of EXHIBITORS HER-
ALD they show it in "AH for the
Dougrh Boy," a forthcoming Universal
short subject.

L. J. Selznick Plans to

Invade South Africa
Selznick pictures are about to invade

South Africa, it is announced, a deal
having been recently closed by Louis
Brock, export manager, whereby the
South African Film Trust will distribute
Selznick pictures in its market. The
deal involves the entire star series of
the Selznick studios for the coming
year.

•The South African Film Trust is one
of the largest and most powerful motion
picture companies on that continent
and the acquisition of this year's output
of Selznick pictures insures the organiza-
tion of the full amount of advertising
and service that the attractions warrant.

Norma Talmadge
To Havana For Rest

Norma Talmadge has received her
passport and will sail on January 17 for
Havana, Cuba, where she will spend a
two weeks' vacation. She will make no
pictures while in Havana, but will re-
turn to Palm Beach, where she will be
joined by her mother, Natalie and Con-
stance Talmadge, and begin the taking
of exteriors for her next production.

In addition to the "A Daughter of
Two Worlds," her first First National
production, she has also completed "The
Woman Gives," which is now being cut
and titled by Roy Neil, director.

National to Expand
LOS ANGELES.—Preliminary details

for adding two more producing units to
the' National Film Corporation's roster
have been completed. Active production
on the first of the National's "All-Amer-
ican" series of features will commence
about January 15th, when the initial

scenes of "Mary Minds Her Business," a
Ladies' Home Journal serial, written by
George Weston, will be photographed.

Marcus Loew, Inc., Will Operate
Big New Theatre in Los Angeles

Ackerman & Harris Announce Plans for $1,500,000
Structure With Statement that It Will be

Subleased to Loew Interests
LOS ANGELES, CALIF.—The heart

of Los Angeles, Seventh and Broadway,
what Broadway and Forty-second street
are to New York, is to have a big, new
theatre, which, it is claimed, will sur-
pass all other theatrical structures now
in existence in the Angel city.

The Wright-Callender-Andrews Com-
pany, representing Arthur Letts, owner
of the property at the southwest corner
of Seventh and Broadway, A. C. Blum-
enthall & Co., of San Francisco, repre-
senting the theatrical firm of Ackerman
& Harris, of San Francisco, affiliated

with Marcus Loew, Inc., of New York,
put their signatures to a ninety-nine year
lease on the 170 x 170 foot corner lot.

The monetary consideration is based on
a total ground rental of $12,500,000, or 6

per cent net on $12,500 a front foot.

Building Cost, $1,500,000

A $1,500,000 office building and theatre
will be erected on the ground, and
Messrs. Ackerman and Harris expect to

have the structure completed by the first

of January, 1921. The lessees came into
immediate possession of the property
with the filing of the papers yesterday
afternoon.
The building will have a frontage of

170 feet on both Seventh street and
Broadway. It will be twelve stories high
and finished in soft gray tile. There will

be 425 offices in the building. The
theatre will have a seating capacity of

3,000.

The architects are Reid Brothers, of
San Francisco, and Weakj & Day, of

San Francisco. Thomas Lamb, construc-
tion engineer of New York, will have
charge of construction work.
The ink was hardly dry on the official

papers before a contract for the steel to

be used in the building had been awarded
to the Llewellyn Iron Works, of Los
Angeles. It was stated that all material
and labor would be local, in so far as it

is possible to obtain it.

Statement Is Issued

Irving Ackerman, of Ackerman and
Harris, says: "The theatre will be of
two floors, orchestra and balcony. There
will be two entrances, one on Broadway
and one on Seventh street. This is an
innovation in theatres. There will also
be a roof garden.
"The lease was filed yesterday. As

soon as the theatre is ready for occu-
pancy, we will sub-lease it to Loew, Inc.
"This transaction will have nothing to

do with the recent deal of the Loew peo-
ple for the Mercantile Place property,
and so far as we know, the theatre
planned for that site will be erected just

as though this deal never came about.
"The architects will have the plans

completed in ninety days and then work
of wrecking the old building at Seventh
and Broadway will be started. We ex-
pect to have the building finished by
January 1, 1921."

Vidor Completing First

Of His New Productions
LOS ANGELES.—The King W. Vidor

company is now half way through
Vidor's initial feature for the First

Xational Exhibitors Circuit and from
now on weather will be no impediment as

interiors will be "shot" in the new glass

studio. Featured members of the cast

include Florence Viidor, Charles Mere-
dith, Roscoc Karns and Little Ben
Alexander.

Marcus Loew to Seek Alliance
With Associated Producers, Inc.

The Metro Pictures corporation is the latest claimant for the

distribution of the product of the Associated Producers, Inc., according

to informal advice just received.

It is learned from Los Angeles that Richard A. Rowland, presi-

dent of Metro; Marcus Loew, head of the company which recently

purchased control of Metro, and Joseph Engle, treasurer of Metro,

are planning to journey next week from New York to the Coast for

the purpose of effecting a deal with the Ince-Sennett-Neilan-

Tourneur-Dawn combination.
En route to Los Angeles the New York executives will be joined

by Aaron J. Jones, who recently entered into association with Mr.
Loew on several theatre projects.

The Metro-Loew combination, according to private advice, have
informed the directors that they are prepared to make the best offer

for the distribution of forthcoming product. An additional inducement
is offered in the assertion that within a short time Loew will be)

booking directly more than two hundred and fifty important theatres

throughout the country.

The producers announce that they are prepared to consider the

Metro-Loew proposition.
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National Picture Theatres, Inc.,

Announces Six Vice-Presidents
Harry M. Crandall, Charles Olson, Hector Pasmezoglu,

Ike Libson, John Harris and Jake Wells Are
Added to List of Officers

In further advancing the interests of

National Picture Theatres, Incorporated,
Lewis J. Selznick announces this week
the names of six more vice-presidents

of the organization, and states that sev-

eral of the most important theatrical

circuits have contracted to present Na-
tional Pictures in their theatres.

The six men named are among the

most important and influential men in

their respective territories, and will

bring an added strength and influence

to the fast growing organization. They
include Harry M. Crandall, of the Cran-
dall interests in Washington; Charles
Olson, of Indianapolis; Hector Pas-

.1 1KB \\ BLLS
who ha.s been named one <»f ti»«' vlc*-

prealdenti of ike National Picture Tke-
ntren. Inc.

mezoglu, of St. Louis; Ike Libson, of

Cincinnati; John Harris, of Pittsburgh,

and lake Wells, of Richmond.

Crandall Has Six Theatres

Harry M. Crandall controls six of the

leading theatres in the District of Co-
lumbia, including the Metropolitan,
Knickerbocker. York, Savoy, Apollo and
Avenue Grand.

Charles Olson is the largest individual

theatre owner in Indianapolis and is

also considered one of the most ener-
getic and successful exhibitors in that

section of the country.
Hector Pasmezoglu is not only one

of the largest theatre owners in the

country, but his judgment in the selec-

tion of pictures is followed closely by
contemporary exhibitors.

Ike Libson is another successful and
leading motion picture exhibitor and is

associated in the ownership of prac-

tically all the downtown theatres in Cin-
cinnati, Columbus and Dayton.

Ackerman Gives Endorsement

Jake Wells practically controls many
of the theatre interests in the vicinity

of Richmond and has long been an ex-

hibitor whose judgment is recognized.
In addition to the men mentioned, it is

announced that J. A. Ackerman, of Cin-
cinnati, has endorsed National Picture
Theatres, Incorporated, and has taken
a franchise for his string of houses. The
Miami Valley Exhibitors' Leagues has
endorsed the proposition and wires are
being received daily inquiring about
National Pictures and how to obtain
franchises for their territory.

Bar Films Depicting

Outlaws' Activities

WASHINGTON, D. C—Two bills,

both identical in purpose, providing
heavy fines for interstate transportation
of motion picture films and still photo-
graphs which depict hold-ups and mur-
ders, have been introduced by Senator
Gore of Oklahoma and Representative
Herrald, also of Oklahoma.
Senator Gore states he has introduced

the bill at the request of persons inter-

i-sted in censorship. The bill would
affect films showing the activities of ex-

convicts, former bandits and train rob-

bers, and upon conviction those violating

the measure would be subject to impris-

onment or from $5,000 to $10,000 fine.

Film Notables to

Leave for Europe
An important party of film notables

are planning to sail on the Imperator
for Europe early in February. The party

includes Adolph Zukor. president of

Famous Players-Lasky corporation, and
Winfield Sheehan, general manager of

the Fox Film corporation.

Hospital at Studio
LOS ANGELES—Excavation was made

this week on the Brunton lot for a two-

story, steel and concrete hospital to replace

the old medical quarters. It will be mod-
ern in every respect, and fully equipped for

emergency work. The operating room will

have the latest appliances known to medical

science and surgery. An X-ray outfit is

also to be installed.

Sign With Selznick
Ruth Chatterton and Frances White

have entered into contracts to make pic-

tures for distribution by the Selznick

enterprises.

Build at Perth Amboy
PERTH AMBOY. N. J—Adolph M.

Metzendorf has purchased property at

Madison avenue and Market street on
which he will erect a 900-seat motion pic-

ture theatre for Mr. Kuhn, present man-
ager of the Crescent theatre and form-

erly associated with the Marcus Loew
enterprises in New York.

Chicago Exhibitors

To Fight Against
Daylight Saving Plan

Chicago exhibitors are watching with
interest the fight being waged against
the city's adoption of a new daylight
saving law. It has been called by Henry
J. Cox, meteorologist of the U. 5.

weather bureau, "bolshevik time."
Mr. Cox declares that an artificial

change would serve to curtail the liber-

ties of the people and would array class

against class and city against country.
The strongest advocates for a daylight
saving plan are the leisure class who
wish an extra hour in the afternoon for

golf or other play. It works a serious

hardship in motion picture theatre circles

inasmuch as it cuts the evening perform-
ances from two full houses to one.

"In these days of reconstruction, and
unrest." declares Mr. Cox, "with strikes

and other difficulties between capital and
labor, municipalifies should refrain from
contributing any additional disturbing

factor. We should understand that time

cannot actually be changed—that 7

o'clock sun time can not properly be

made 8 o'clock any more than Novem-
ber can be made October."
A movement is on foot to oppose the

daylight saving legislation when it comes
before council, by the various exhibitors'

associations and film men.

Brunet Dinner Host

At Hotel Alexandria
LOS ANGELES—Paul Brunet, general

manager of Pathe, entertained local Pathe

stars and their friends with a handsomely

appointed dinner dance recently at the

Hotel Alexandria. Gilson Willets, chief

of the Pathe scenario department, who is

making his home in Los Angeles, acted as

toastmaster.

A program of special features included

Spanish dances presented by Ruth Roland

and Parisian dancing numbers by Eileen

Percy and Max Linder.

The guests included Mr. and Mrs. Robert

Brunton, Mr. and Mrs. Jesse D. Hampton.

Mr. and Mrs. Edwin Carewe, Mr. and Mrs.

Edgar Lewis. Mr. and Mrs. Jack Cunning-

ham, Mr. and Mrs. Hal Roach, Mr. and

Mrs. Field Carmichacl. Ruth Roland. Leon

Kent. Mr. and Mrs. (Eileen Percy) Ulrich

Busch. Max Linder. Mrs. Phyllis Daniels,

Bebe Daniels, Jack Dempsey. Jack Kearns.

Marie Mosquini, Mildred Davis. Harold

Lloyd. Harrv Pollard. Mr. and Mrs. War-

ner Oland. H. B. Warner, Blanche Sweet.

Mr. and Mrs. "Bill" Desmond. George

Marshall, Mr. and Mrs. Frank Keenan and

I^ouis Gasnier.

Start Kerrigan Feature
LOS ANGELES—Work begins this

week at the Brunton studios on J. Warren

Kerrigan's seventh independent produc-

tion, "One Week-End," a lively comedy of

New York society life from the pen of

Wyhan Martyn.

Anthony Joins Sennett
Walter Anthony, well known music,

drama and motion picture critic of San

Francisco and Seattle, has been appointed

publicity director for the Mack Sennett

studios, according to announcement made

by E. M. Asher.
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First National Members Gather
At Atlantic City for Conference

Details of Affiliation Through Which Several Thou-
sand Theatres Are to be Allied With Organiza-

tion in Process of Completion
(Special to Exhibitors Herald)

ATLANTIC CITY, X. J., January 12.—Members of the First National
Exhibitors Circuit. Inc.. are in important convention this week at the
Traymore Hotel. Atlantic City. With the exception of E. H. Hulsey of

Dallas. Tex., and E. V. Richards. Jr., of New Orleans, La., all members
are in attendance.

One of the important aims of the convention is to perfect details of

the affiliation through which it is hoped that several thousand theatres will be
allied with First National.

Air of Confidence Is Apparent

With a series of big undertakings under way and enthusiastic reports

from all parts of the country, there is a general feeling of confidence and
optimism. As usual, there are many rumors in the air which are generally

regarded as presaging important announcement.

Veteran Exhibitor

Dies When Theatre

Is Gutted by Fire
MEXICO. MO.—Choosing death in

.flames to the uncertainty of a jump from
a third-story window, 0. B. Thompson.
72 years old, owner of the Orpheum
theatre here, bade his son goodby and
stepped back to his death, when fire de-

stroyed his playhouse and trapped him
and his son on the third floor.

The son. failing in his pleas to his

father to jump, hesitated and then leaped
from the window. He suffered a broken
leg. broken arm and internal injuries,

but is expected to live.

The father and son, proprietors of one
of the finest motion picture theatres in

this part of the state, lived on the third

floor over the auditorium. They were
awakened at 1 o'clock in the morning to

find the building in flames. The theatre

was completely destroyed.

Camera Men Fail

To "Snap" Wilson
WASHINGTON*. D. C. Jan. 12—At-

tempts of enterprising motion picture

camera men to obtain photographs of

President Wilson by using the method
which resulted in pictures of William
Hohenzollern. former emperor, in his

garden at Amerongen. reaching the

world, were frustrated today by white
house secret service officers.

The camera men concealed themselves
in a wagon load of hay which was driven
slowly by the white house while the
president was on the lawn in his wheel
chair.

Before they couid get their cameras
into action, however, the secret service

men stopped the wagon and investigated.
After the photographers had convinced

the officers that they had not had time
to make pictures they were allowed
to go.

Eastman is "Smith"
Who Gave Millions

BOSTON. MASS.—George Eastman,
of Rochester. N. Y.. head of the East-
man Kodak Company, is the "mysterious
Mr. Smith" who has given or pledged
$11,000,000 to the Massachusetts Insti-

tute of Technology since 1912.

Mr. Eastman's identity was disclosed
in Boston at an alumni banquet January
-10. His. first series of gifts to the school
was at the time it was moved from Bos-
ton to Cambridge and totaled S7.0O0.000.
Recently, he pledged $4,000,000.

Texas Exhibitors Join

M. P. Owners America
DALLAS. TEXAS.—The Texas Ex-

hibitors Circuit, comprising eighty of
the representative exhibitors of the Lone
Star state at a meeting of the board of
governors, has joined the Motion Pic-
ture Theatre Owners of America.
This gives the M. P. T. C. A. the entire

membership of the Southwest, it is said,
which also includes the exhibitors of
South Oklahoma and South Arkansas,
which are served by Dallas exchanges.
It is thought that this move will make
the circuit self sustaining.

Two committee meetings were held
yesterday, but the general business ses-

sions were not opened until today.
Among the late arrivals were David P.
Howells, the film exporter, and Wattsr-
son R. Rothacker. president of the
Rothacker Film Manufacturing Com-
pany of Chicago.

Men Slated for Office

Formal organization of the Associated
First National Pictures. Inc., is to be
completed at the present session. It

appears that the following men are slated

for offices:

President—N. H. Gordon, Boston.
Massachusetts.
General Manager—J. D. Williams. New

York City.

Treasurer—-Harry" O. Schwalbe. Phila-
delphia.

Mr. Gordon has been acting as chair-

man of the Exhibitors' Defense Com-
mittee.

Changes in Franchises

A deal is pending between William
Sievers of St. Louis. Mo.. First National
franchise holder in Missouri, and Kop-
lar and Goldman, who own sixteen St.

Louis houses, whereby Koplar and Gold-
man will take over the new Grand Cen-
tral theatre, seating 1.900 and also take
over the First National franchise for St.

Louis. Sievers. it is understood, will re-

tain the franchise for the rest of Mis-
souri and all of his other houses. The
deal will probably be closed this week.

J. H. Kunsky" of Detroit. First Na-
tional franchise holder, has disposed of
his franchise for Equity Pictures to
Herbert Wiel of Port Huron.
Among those attending the convention

are Paul Mooney. sales manager for

Louis B. Mayer; Harry Koplar of St.

Louis. G. R. Grainger, Abe Warner of

Warner Brothers and Harry Reichen-
bach.

Republic Distributes

Twelve Chaplin Films
The Republic Distributing Corpora-

tion has taken over the distribution of
the series of Chaplin comedies formerly
controlled by Clark-Cornelius and
handled by Hallmark, according to a

statement from Briton N. Busch, presi-

dent of the distributing concern.
The new organization announces the

following are now ready for distribu-

tion: "The Rink." "The Cure." "The
Adventurer." "The Yagabond," "Behind
the Screen." "One A.M.." "Easy Street."

"The Floor-walker." "The Immigrant."
"The Pawnshop," "The Count" and
"The Fireman."

Appoint Paul Bush
To Republic Post

Paul H. Bush has been appointed by
Lewis J. Selznick Chicago manager for

Republic Distributing Corporation, suc-
ceeding L. A. Rozelle. Mr. Bush has
been acting as Chicago manager for the
National Picture Theatres. Inc., since its

formation. Prior to coming to Chicago.
Mr. Bush was the Pathe representative
in Pittsburgh. Pa., and served in the
capacity of exchange manager for L'ni-

versal at Detroit and Kansis City. Mo.
previous to going to the Smoky City.

United Picture Theatres Obtains
Triangle Exchanges and Reissues

Through negotiations closed January 11, the United Picture Theatres
of America, Inc., will take over the Triangle Distributing Corporation
exchanges Saturday. January 17.

The deal also gives to the United Theatres the valuable Triangle
reissues.

Official announcements have not yet been issued. The deal is referred

to "a combination."
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LEAP YEAR STUNT IS WINNER

Live Wire Exhibitor in Glo versville. N. Y.. Is
First to Spring 1920 Exploitation and Make
Three -Day Clean-Up on Metro Pictures
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By exploiting "Please Get Married,"
the Metro-Classic's picturization of the
successful Morosco stage farce by James
Cullen and Lewis Allen Browne, in the
connection that its title bears to the
present leap year of 1920, Meyer Shine,
manager of the New Hippodrome thea-
tre in Gloversvillc, N. Y., was able to
make a big clean-up during a three-day
booking of the feature production.
Thousands of small hand-bills were

printed by the management and the city
was deluged with them in such a way
that few could escape. The workers at
all the hide and glove factories in the
city as well as other industries were
given the bills as they came from work.
.The shopping district was completely
covered and bills were scattered at every
home in the residential section.

Hand Bill Tells Story
A novel feature of this exploitation

was the hand-bill itself, which had a
teaser note to arouse interest. It read:
A New Year's
Suggestion

:

If Single,
I'LLASF
CjET
MARRIED
There was nothing else on the hand

bill; nothing to indicate that "Please Get

Married" was a feature motion picture-
production or when or where it was to
be shown. This was done a number of
days in advance of the showing. After
curiosity had been started by this com-
plete and broadcast campaign, Manager
Shine clinched the loose ends of the pub-
licity by his newspaper and billboard ad-
vertising.

"Please Get Married" was booked
by the New Hippodrome theatre as its

end-of-the-week New Year attraction
and the hook-up proved immensely val-
uable to the management. The idea was
sent to H. W. Kahn, the branch man-
ager of Metro Pictures Corporation at

Buffalo, who took it up and has urged it

upon other exhibitors in making full use
of the strong exploitation possibilities
of the title. In a letter to the Metro
home office Mr. Kahn wrote.

Letter Tells His Story

"I am enclosing a copy of the handbill
used by the New Hippodrome theatre of
Gloversvillc in exploiting 'Please Get
Married.' They write me that the stunt
went over big and that they had capacity
houses at every performance. Although
it was used in connection with a New
Year's showing. I think its big pull came
of the fact that this is Leap Year, and
I am urging exhibitors in my territory

to try it in that way and they think well
of the idea and are going to try it.

"As you no doubt know, the Leap
Year legend comes from an old Scottish
law back in the 14th or 15th century. It
prescribed a jail penalty for any bach-
elor who refused to marry a girl who
proposed to him. His only escape lay in
being able to prove that he had honor-
able intentions of marrying some other
girl. The law evidently must have
worked some hardships, but it must have
encouraged marriage.

Leap Year Stunt Draws
Now the Leap Year idea with this

legend as a background will have a
strong fascination for women and not
without interest to men. It can be
turned into an interest arouser or a dis-
cussion. But it has one of the strongest
exploitation angles I have seen in some
time. It has its root in a vital and timely
subject, and my experience has convinced
me that this is the basis of every sound
exploitation idea."
"Please Get Married" was adapted to

the screen by Finis Fox as a starring
vehicle for Viola Dana. It was directed
by John luce under the personal super-
vision of Maxwell Kargcr, director gen-
eral and photographed by John Arnold.
The production was one of the first

series of Metro's "fewer and better" pic-
tures and was released late in the vear
just passed along with "Fair and
Warmer," starring May Allison and
"Lombardi, Ltd." in which Bert Ly tell

was starred.

Fox's Foreign Office

Handles Distribution

Of Power's Projectors
YV. C. Smith, general manager of the

Nichols Power Company, announces
that arrangements have been completed
with the Fox Film Corporation whereby
the Fox organization will handle the dis-

tribution of the Power's Cameragraph in

France. Belgium and Switzerland.

By this arrangement Nicholas Power
have now completed a chain of the

largest distributors in the foreign mar-
ket. Mr. Smith claims that the Powers
machine is now being used by more ex-

hibitors in Continental Europe than all

the other machines combined. In the

British Isle alone, Mr. VVatterdaw. who
distributed the Powers Cameragraph in

that territory, has delivered more than
four thousand machines during the last

vear.

Selwyn Seeks Site

CORNING, N. Y.—Corning may have

a $125,000 theatre as a result of negotia-

tions under way here for the purchase
of a site by Selwyn and company, which
controls a large number of motion pic-

ture and legitimate theatres in New
York and elsewhere in the state.

L. & T. Theatres Get Serial

The Celebrated Players Film Corpora-
tion has just closed a deal with the Lub-
liner & Trinz circuit of theatres for the

fifteen-episode serial, "$1,000,000 Re-

ward," starring Lillian Walker. The first

episode will be announced within a short

time by the Chicago theatremen.

SUNSHINE COMEDY BEAUTY ENTERTAINS ENGLISHMEN

Marvel Rea poses with J. Collins, of Newcastle-on-the-Tyne, Thomas Burns, of

Stockton-on-Tees, and Victor Sheridan of London, Eng., at the Fox West
Coast studios.
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Famous Players-Lasky Will Hold
National Convention in Chicago

Adolph Zukor and Jesse L. Lasky Included in List of

Executives Who Will Meet Field Workers
January 19-23

1 "Phil-for-Short" Is

Censored; "Too Nice"

Didja ever hear of censor board
|

I turning down a film because it was I

| "too clean?" 1

Well, Winnetka, 111., boasts such I

| a board. It is made up of mothers f

| who want their sons and daughters
1 to be virile minded citizens.

The Boy Scouts run a motion 1

| picture show every Saturday after-

1 noon in the community house and I

|
always show the films to the ladies 1

1 first. Last Saturday the feature
I was "Phil-for-Short."

The censor board looked at the \

| picture. It was an awfully "nice" j

1 play, about a teacher who wore a

1 boudoir cap to keep his pompadour I

| from becoming mussed. The mem- 1

1 bers of the board shivered and f

| shuddered, then they wrote "Cen- \

| sored" right across Phil's face.

Friedman Answers
Price Warning On

Submarine Picture

J. L. Friedman of the Celebrated
Players Film Corporation. Chicago, rep-
resentative of Fitzpatrick-McElroy Co.,
owners of the film, "Official Exploits of
the German Submarine U-35," which is

being distributed through state right
buyers all over the country and was
shown at the New York Strand week of
Jan. 4. had the following to say regard-
ing various articles appearing in the
trade papers in which the C. B. Price
Co., Inc.. threatens to enjoin distributors
and exhibitors from distributing or ex-
hibiting our film.

"It has come to my notice that the
C. B. Price Co. have not only caused
articles to appear in the trade papers,
but have also sent threatening letters
and telegrams to the state right buyers
and exhibitors with whom we are doing
business. I wish to say that we have
the right to sell or exhibit the above
film and that it was copyrighted under
date of Nov. 7, 1919. The following
letter was sent to the C. B. Price Co. by
our attorney, Mr. Nathan Burkan, under
date of Jan. 7th

:

"The Fitzpatrick-McElroy Co. of Chi-
cago has consulted me respecting the
sending, by you of letters to numerous
exhibitors and distributors throughout
the country warning them not to dis-
tribute or exhibit the motion picture
owned by the Fitzpatrick-McElroy Co.
and entitled 'Official Exploits of the
German Submarine U-35.'

"On behalf of the Fitzpatrick-McElroy
Co.. I beg to advise you that unless you
forthwith desist from the sending of anv
such further letters, they will hold you
liable for all damages sustained by them
by reason of the sending of such letters
by you."

Film Cost $1000 Daily
Report from the Famous Players-

Lasky Corp. sets the daily cost of the
production of "The Copperhead," Au-
gustus Thomas' stage play, in which
Lionel Barrymore is starred, at $1,000.

For the purpose of discussing the gen-
eral affairs of the corporation and to
devise ways and means of providing
more efficient service to the exhibitors
of Paramount-Artcraft pictures, all the
district managers, branch managers, spe-
cial representatives and exploitation rep-
resentatives of the Famous Players-
Lasky Corporation have been summoned
to a convention to be held January 19 to
23 at the La Salle Hotel, Chicago, to
meet Adolph Zukor and other officials

and members of the corporation's home
office staff.

The purposes of the convention, as
stated in the call issued yesterday by
Al Lichtman, general manager of the
Department of Distribution, are as fol-

lows: To discuss in a general way the
business affairs of the corporation; to
devise ways and means of providing
more efficient service to the exhibitors
of Paramount-Artcraft pictures and to
improve exploitation methods and to pro-
mote the welfare of all employees.

Will Last Five Days

The convention in Chicago, which will

last five days, will afford the first oppor-
tunity that has been given since the
organization of the corporation for all

Famous Players-Lasky branch managers,
district managers, special representatives
and exploitation representatives to as-

semble in convention. General meetings
in the past have been held only for the
benefit of district managers and special
representatives.
Those who will attend the convention

from the office of Famous Players-Lasky
are Adolph Zukor. president of the com-
pany; Jesse L. Lasky, vice-president in

charge of production: Eugene Zukor.
assistant to the president: Arthur S.

Friend, treasurer; H. D. Ff. Connick.
chairman of the finance committee; Al
Lichtman. general manager, department
of distribution: S. R. Kent, general sales

manager; F. V. Chamberlin, assistant

general manager; John C. Flinn, director

of publicity and advertising: Jerome
Beatty, advertising manager; J. W.
Toone. auditor of exchanges: Claude
Saunders, exploitation manager: A. S.

Glenn, accessory sales manager: Gordon
H. Place, editor of Progress-Advance:
A. O. Dillenbeck. representing Hanff-
Metzger, Inc.

District managers who will attend are

Harry Asher, Boston; W. E. Smith.
Philadelphia: C. E. Holcomb. Atlanta.

Ga.; Louis Marcus, Salt Lake City:

Herman Wobber. San Francisco.
These special representatives will be at

the convention: T. W. Allen. Chicago:
M. H. Lewis. Kansas City. Mo.; W. J.

Pratt, Atlanta. New Orleans and Char-
lotte. N. C: L. L. Dent. Dallas. Texas.

Branch Managers Coming

The following branch managers will

attend: J. A. McConville. Boston:
William O'Brien. Portland. Me.; Henry
T. Scully. New Haven; H. H. Buxbaum,
New York City; Richard C. Fox. Buf-
falo: J. D. Clark. Philadelphia: Paul J.

Swift. Washington: Herbert E. Elder.

Pittsburgh: II. 1'. Wolibcrg, Cincinnati;
G. W. Erdman, Cleveland; Fred Cres-
well, Chicago; J. W. Hicks, Jr., Minne-
apolis; H. A. Ross, Detroit; C. L. Mc-
Vey, Kansas City, Mo.; D. C. Li Beau,
Des Moines; C. L. Peavy, Omaha; R. E.
Bradford, Atlanta, Ga.; H. F. Wilkes,
New Orleans; G. E. Akers, St. Louis;
T. O. Tuttle, Dallas; Joseph H. Gilday.
Oklahoma City; David Prince, Charlotte:
F. B. McCracken, Salt Lake City; Milton
H. Cohn, Denver; H. G. Rosebaum, San
Francisco; H. G. Ballance, Los Angeles;
(i. W. Endert, Seattle: C. M. Hill, Port-
land. Oregon.
These exploitation representatives will

attend: Oscar A. Doob, Cincinnati: John
P. Goring, Kansas City, Mo.; John D.
Howard. Seattle. Wash.; Fred W. Mc-
Clellar. Philadelphia; Paul L. Morgan.
New Haven: Herman Phillips. Cleve-
land; H. Wayne Pierson, Atlanta: T. J.

Planck, Detroit: Al Price, Los Angeles:
Daniel Roche. Chicago; Way land H.
Taylor, New York; Lester Thompson,
Boston: Leslie F. Whalen, Dallas. Tex.,

and Charles L. Winston, Denver.

Capitol Theatre Books
New Goldwyn Features

Among the attractions booked for ex-
hibition at the Capitol theatre. New
York, in the near future are "Pinto" and
"The Paliser Case." Goldwyn produc-
tions featuring Mabel Normand and
Pauline Frederick respectively.
"Pinto." written and directed by Vic-

tor Schertzinger. is already in circula-

tion in some parts of the country, while

"The Paliser Case," from the novel by
Edgar Saltus, is listed for early publica-

tion.

KARLA SCHRAMME
Who has the leading; feminine role in the
Xuma Pictures Corp. production, "The
Return of Tar/an."
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SCREEN BARS LIQUOR QUESTION

R. H. Cochrane Declares Producers Will Be
Neutral in Prohibition Fight—Propaganda
Will Not Be Permitted in Any Production

By R. H. COCHRANE
(Vice PrraMrat, Ualveraal t-'ilm >lfK . ( <>. i
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"Moving picture producers ;irc going
to stay on the fence in the liquor pro-

hibition light.

"I want to make myself plain on this

point, because there have been many
complaints recently from people who
think they see in certain pictures or

scenes propaganda one way or the other.

To accuse the big film companies of

lending themselves either to the liquor

interests or to the 'drys' is utterly fool-

ish. They are big business firms manu-
facturing products for all people, not
for any one class or creed.

* * *

"In all my experience in the moving
picture field 1 never have known of a
film company being used for propaganda
of this kind. In fact, I do not know of
but one case in which a film company
even was approached concerning the
liquor question. That case was one in

which the liquor interests asked that
whenever a saloon scene was necessary
in film stories, they would like to supply
the fixtures and lit up the bar room the

Such a Headache

way they thought saloons should look.
It is needless to. say that the film com-
pany which received this offer refused it.

"The feeling that American films con-
tain 'dry' propaganda rapidly is assum-
ing alarming proportions in foreign
countries, especially in England, but also
in the wine-drinking countries, France,
Italy, Spain and Portugal, as well as the
Latin-American countries. Nothing could
be more erroneous, of course, but it is

a natural feeling growing out of the an-
tagonism felt towards 'dry' America.
"As a matter of fact, moving pictures

are built from scenarios and stories writ-
ten by accredited authors who never
give a thought to propaganda of any
kind. Sometimes they take advantage of
the dramatic license which enables them
to utilize certain cases of over-indulgence
in drinking. In doing this they only
portray true tvpes here and there from
life.

"1 venture to say that a poll of the
picture world would find film men about
equally divided on the question of pro-
hibition. The sooner the picture-going
public learns that the film companies are
business organizations, bent upon the
manufacture of products that will sell to
all classes of people, the sooner it will

generally be realized that the film world
is not trying to 'force' any particular
•-tyle of picture or to insinuate propa-
ganda into its reels.

* * *

"It is more or less natural that the

Hope Hampton Production Will
Be Distributed Through Metro

We know just how Alice Lake, the little
Metro star, feels. Alice, who is featured
in "Should a Woman Tell," wants to
tell the world it wns awfully expensive
playing: Santa Claus this year, what
with silk stockings at $25 a pair and 93
for postage-stamp size handkerchiefs.

Richard A. Rowland, president of

Metro Pictures Corporation, and Jules

E. Brulatour, president of Hope Hamp-
ton Productions, Inc., issue an announce-

ment that Metro will distribute Miss
Hampton's first photoplay, "A Modern
Salome." The picture is based on Oscar
Wilde's famous poem, "Salome"; Leonce
Perret wrote the scenario and directed
the production. Miss Hampton's leading
man in "A Modern Salome" is Wyndham
Standing. The remainder of the cast in-

cludes Agnes Ayres, Percy Standing and
Sydney L. Mason.
Upon viewing the picture at a private

showing recently held in Metro's pro-
jection room, Mr. Rowland expressed
himself as highly enthusiastic over the
production itself, and especially over the

dramatic promise and histrionic ability

displayed by this young star.

"This is the second picture in four
years," says Mr. Rowland, "that I have
been anxious to release through Metro
as a special production. I feel sure that

'A Modern Salome' will reflect credit

upon our program, and am especially en-

thusiastic over Miss Hampton's work in

two great opposing interests on the
liquor question should be suspicious of
propaganda on every hand. It is ridicu-
lous, however, for them to intimate that
the moving picture companies are per-
mitting anyone to use them as tools.
"The film companies could not afford

it, to begin with. They could not sell

such one-sided pictures. The exhibitors
would not buy them. The moving pic-
ture exhibitors of this country, the own-
ers and operators of the thousands of
photoplay houses, arc shrewd business
men. They form the backbone of the
moving picture industry. They exhibit
only those pictures their patrons want
to see. They know only too well that
you can't cram propaganda down the
throat of the average American.

"I want to take occasion right here to
silence that oft-repeated contention of
the anti-prohibitionists that film inter-

ests favor 'dry* laws on the theory that

closed saloons mean full moving pic-

ture theatres. That belief is a fallacy.

Where the cafe haunting part of the
population turned after July I do not
know, but it is certain that the increase
in photo patrons in the last six months
doesn't indicate they turned en masse to
moving pictures for stimulation and ex-
citement.

* * *

"The increase in moving picture at-

tendance the latter part of last year,

while it was exceptionally encouraging,
was a natural increase due to post-bel-
lum causes and to the steady improve-
ment in moving picture output.
"In conclusion. I challenge any pro-

hibitionist or any 'wet' advocate to

produce concrete evidence that the Uni-
versal has permitted 'wet' or 'dry' propa-
ganda to appear in any of its films. If

any one wants to take me up on this, a

neutral body of judges can be selected

to pass on the picture in question. If

no one cares to take issue with me on this

subject, let there be an immediate end
to the carping criticism insidiously di-

rected at the moving picture interests."

this picture and firmly believe that

within a very short time she will win her

way to the foremost ranks of our emo-
tional screen stars. Her performance is

especially noteworthy because of the

fact that it marks her debut before the

public, so that she adds to her intrinsic

dramatic ability the freshness and un-

spoiled beauty of her youth. Mark my
words, the picture world will hear from
Miss Hampton and in no uncertain

terms."
This is high praise coming from so

eminent an authority as Mr. Rowland,
who reviews numerous pictures each

week, which are offered to. Metro for

distribution. The recent combination
between Metro and the Loew forces also

insures, incidentally, an immediate show-

ing of "A Modern Salome" in all the

Loew theatres.
Mr. Brulatour of the Hope Hampton

company is also enthusiastic over the

connection with Metro, since he realizes

its importance in the field and feels that

President Rowland's optimism over the

future of Miss Hampton will be justified

by the popular approval of "A Modern
Salome."
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"Cinema Murder" Given Elaborate
Premier at New York Playhouse

Full Page Newspaper Advertising and Extensive
Billboard Campaign Heralds Opening of

Cosmopolitan Production
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I Fox "Thriller" Given
Real Thrill at Home

|
I Edward Sedgwick writes scena- |
1 rios for Fox Film Corporation. His |

j specialty is realism—thrill.

1 At last, however, a Sedgwick j
| thrill has come home to roost. Ad-

|

1 vance notice of it reached him over j
| the telephone. He rushed home in |

| a state of extreme agitation—to be §
1 met on his own threshold by a |
j supercilious young person, in white 1

| cap and apron who wanted to know |
| who he was.

1 "Me?" said the astonished house- |
| holder. "I- -I'm the Father!"
| The nurse said he couldn't come 1
| in just then. As she was closing |
| the door, she put emphasis on the j
| fact that mother and child both |
§ were doing well.

| A few hours later the proud and m

| thrilled father gained admittance |
| to his own domicile, and found it §
| was a girl. It is announced that |
| this real thrill in the life of the 1
| writer of thrills will bear the pretty §
| name of Mary Ellen Sedgwick. |

Von Herberg Goes
East on Important

Business Mission
SEATTLE, WASH.—Four 'big thea-

atrical managers of the Pacific North-
west, headed by J. Von Herberg of
Seattle, left the coast last week for a
busines strip to Chicago and New York
City. Accompanying Mr. Von Herberg
are Managers Claude S. Jensen, Fred-
erick V. Fisher and J. L. Gottstein.
Mr. Jensen comes from Portland, the
other three managers from Seattle.

Important Matters Up
Their stay in the East will be of two

or three weeks' duration and during that
time matters of vital importance both
to the industry and to the playgoers of
the Pacific Northwest will be covered.
The firm of Jensen & Von Herberg is

one of vast holdings and resources, Mr.
Jensen being its president and Mr. Von
Herberg its general manager. The firm
now controls seven theatres in Portland,
five in Tacoma, four in Seattle, two in

Butte and others in smaller cities.

Plan Seattle Theatre
Moreover, it is steadily branching out.

Active construction now is under way
on a modern playhouse in the heart of
the business district of Yakima. Wash.,
and Manager Von Herberg. shortly be-
fore leaving Seattle, announced that he
was having plans drawn up for imme-
diate construction work on a palatial
theatre in Seattle to cost, including the
site and furnishings. $1,500,000.

Jensen & Von Herberg. as exhibitors,
are among the heaviest buyers of films
in this country and are noted for the
high standard of the offerings at their
houses.

Opening Is Successful
CARBONDALE, ILL.—Four thou-

sand people attended the Hippodrome,
the big new motion picture theatre in

this city opening day. The new Barth
Theatre will open within a few weeks.

"The Cinema Murder," the special mo-
tion picture production which is to re-

ceive its New York premier at the

Rialto theatre on January 18, will be

launched into public view on a wage of

publicity and advertising such as few
pictures have ever been started with.

Because ''The Cinema Murder" is con-
sidered by its producers one of the most
absorbing and remarkable motion pic-

tures ever made, it is planned to give it

exploitation commensurate with its

value. Full-page advertising smashes
were contracted for to run in the New
York American, The Nezv York Evening
Journal, The New York Sunday American,
The New York Times and the .V«i' York
World. Lithographs in four colors from
the one-sheet size to the twenty-four-
sheet size are plastered all over the
metropolitan district wherever empty
space could be found. Special feature
stories and articles written by prominent
writers are another aid to exploitation
that is being utilized to the full. Every
possible avenue of publicity and ex-
ploitation will be taken advantage of to

bring to the public the merits of this

production.

Production Heavily Booked
Following its one week engagement

at the Rialto theatre, which begins Janu-
ary 18, "The Cinema Murder" is sched-
uled to continue its Broadway run at

B. S. Moss' Broadway theatre, only two
blocks away from the Rialto. After its

run at Moss' Broadway, it will begin a
tour of the entire B. S. Moss circuit

theatres.

"The Cinema Murder" was picturized
from the story of the same name by
E. Phillips Oppenheim, the noted Eng-
lish writer, which ran serially recently
in Hearst's Magazine and then came out
in book form. The star is Marion
Davies, who is well known to fans not
only for her histrionic abilit3r

, but also
for her great beauty, which won her
fame in one season in Ziegfeld's Follies.

The supporting cast consists of player>
long familiar to motion picture follow-
ers, and among them are Anders Ran-
dolf, Nigel Barrie, W. Scott Moore.
Reginald Barlow. Peggy Parr and
Eulalie Jensen. The picture was directed
by George D. Baker, and it was made
by Cosmopolitan Productions for release

as a Paramount-Artcraft Picture by the
Famous Players-Lasky Corporation.

Story of the Production

"The Cinema Murder" is concerned with
Elizabeth Dalston (Marion Davies), a
young and beautiful giFl who has stage
aspirations. Sylvanus Power ('Ander>
Randolf), a rich and powerful financier,

becomes interested in her and helps her
on to success. When she becomes
famous he divorces his wife and make's
her an honorable proposal of marriage.
But by that time she has fallen in love
with the playwright of the play that had
brought her fame. Torn between con-
flictnig emotions, Elizabeth does not
know which road to choose. On the

one side she is offered wealth, fame and
the love of an elderly man who had lived
life to its fullest measure. On the other
side she has nothing but the youth, am-
bition and love of a man whose love she
cannot doubt. The conflict offers one of
the most dramatic episodes ever seen
on the motion picture screen and Miss
Davies avails herself of the opportu-
nities to the fullest of her splendid abil-

ities.

Herbert Brenon is

Reported Missing On
Slopes of Mt. Aetna

TAORMINA, SICILY, Jan. 12—Her-
bert Brenon, well known American
motion picture producer and director,
disappeared mysteriously about five days
ago while working on the slopes of Mt.
Aetna with a company of Italian film
stars.

Mr. Brenon directed for the Fox Film
Corporation, L'niversal and Selznick and
several years ago formed the Brenon
Film Corporation, with a studio at
Hudson Heights. X. J., making inde-
pendent productions. His most notable
achievements were "Neptune's Daugh-
ter," "A Daughter of the Gods," "War
Brides" and "The Passing of the Third
Floor Back." Sir Johnston Forbes-
Robertson starred in the last named pic-

ture. During the war Mr. Brenon made
official pictures for the British govern-
ment and has for the past year been pro-
ducing in England.

New Manager Named
RICHMOND, IND.—Fred Butler has

been appointed manager of the Wash-
ington theatre in place of Martin
Gruenewalk. who has been transferred
to a Kokonio. Ind.. theatre.

LIONEL BARRYMORE
who will be starred in "The Copperhead."

It was directed by Charles Mnlerne for
Paramount-Altera ft.
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EQUITY PRESENTS CLARA KIMBALL YOUNG

Two scenes from "The Forbidden Woman," Miss Young's forthcoming vehicle. Conway Tearle appears in her support

Guy Empey Given Novel Role in

His New Film Production "Oil

"Beautiful Beggar"
Completed by Dean

"Oil," Guy Enipcy's next picture, will

come as a great surprise both to the ex-
hibitors and photoplay patrons, according
to those who have been privileged to

see results of the first three weeks' film-

ing at Paragon studio in Fort Lee. The
next Empey photoplay is to be pre-

sented as a special production in not less

than six reels and its nature will be
totally different from either of Mr.
Kmpey's previous screen offerings, "Over
the Top" and "The Undercurrent."

Is An American Drama

The picture is described as a straight

American drama dealing with business
life but so punctuated with humorous
action that at times it partakes of high-
class comedy. Fmpey's role is that of a

taxicab driver who blunders on $15,000
and acts as if he were the millionaire

incarnate. Subsequently the young man
finds himself dead broke and is forced

to secure a position as a bell boy in a
large hotel.

Florence Evelyn Martin is another one
of the pleasant things of life which "Oil"
has to offer. Miss Martin, who co-stars
opposite Mr. Empey, is also provided
with a part which at times is light and
airy and gives scope to her bountiful

talent for comedy.

Other Members of Cast

There have been added to the company
Denton Vane, who is cast in the role of

a -.lick oil stock promoter: Maggie Wes-
ton, Wvelyn Sherman. Chester Bishop
and Emily Fitzroy, all seasoned screen
players. Kathleen Mclvor. one of the

best known film cutters in the East, has

been added to Mr. Empey's permanent
producing organization, and is at present
busily engaged in the rough cutting and
pssembling of the picture under the per-

sonal supervision of Director Wilfred
North and Mr. Empey himself.
From the Paragon comes word that

very satisfactory progress is being made
in the filming of the picture. Mr. Empey
i- particularly opposed to undue hurry-
ing in the making of this production. It

is quality and not speed at which his

organization is aiming. William Addi-

son Lathrop, who provided the adapta-
tion from Guy Empey's original story of

"Oil" states that it is one of the best
continuities he has ever produced.

Selznick to Produce
Serials for Select

Myron Selznick. president of Selznick

Pictures Corp.. has announced the pub-
lication through Select exchanges of

the first serial to bear the name of that

producing organization, Albert Payson
Terhune, a well known magazine writer,

having been engaged to write the story

for the first production of this nature.

Robert Ellis has been engaged to

direct the production, which has not been
given even a tentative title to date. No
further announcement has been made
other than the president's statement that

the best efforts of his organization will

be devoted to making the serial high

class in every respect and worthy of ex-

hibition in the leading American theatres.

M. P. E. A. Approves
Universal Contract

Several prominent members of the Mo-
tion Picture Exhibitors of America, in-

cluding Alfred S. Black, president, Peter

J. Schaefer, vice-president and Frank J.

Rembusch. executive secretary, met in

New York last week for a conference
on the subject of screen advertising.

The contract entered into between the

Universal Film Mfg. Co. and Alfred S.

Black on behalf of the Association for

the exhibition of industrial pictures was
approved.

New Riley Theatre
RIVERHEAD. X. Y.—The Riley

Amusement company, which operates

motion theatres in Brooklyn. Astoria

and Sag Harbor, and other places on the

Island, have broken ground here for a

theatre which will seat 1.100 people.

LOS ANGELES—The most notable

event of the week at L'niversal City was
the filming of the final scene on Priscilla

Dean's first super-feature. "The Beautiful

Beggar," directed by Tod Browning.
Nearly live months were required for the

completion of this production, and Presi-

dent Carl Laemmle, of l'niversal, was on
hand to witness the final shot. The story,

originally known as "The Virgin of Stam-
boul," is by II II. Van 1-oan, and the prin-

cipals in support of the star are Wallace
Beery. Wheeler Oakman, Fdward Burns.

E. A. Warren. Clyde Benson, Eugenie
Fofde, Ethel Ritchie and Yvette Mitchell.

Insure Jack Dempsey
Until Serial Is Made

LOS ANGELES—Robert Brunton, in

conjunction with the Pathe Picture Cor-
poration of New York. ha> taken out teni-

porarj insurance with a Los Angeles firm

to the amount of $60,000 for Jack Demp-
sey, champion heavyweight prize fighter of

the world. The policy takes effect January
15 and will hold good for the duration of

Dempsey's motion picture contract at the

Brunton studios, where he is starring in a
lifteen-episode western serial.

POWER'S CAMERAORAPH
FOR KING OF SPAIN

Edward Earl, president of the Nicholas
Power Company, announced last week
that in an international contest held for

the purpose of selecting ? projection ma-
chine to be supplied to the Royal Fam-
ily of Spain, the Power's Cameragraph
was chosen and is now being used.

Select Williams Cast
Florence Dixon, Alice Calhoun, Ade-

laide Prince. Edward Martindale. Down-
ing Clarke. Harry Baxter, James O'Neil

and Herbert Pattee are the important

members of the cast just completed for

the Vitagraph production of "Capt.

Swift" from the pen of Lucien Hubbard,
in which Earle Williams is to be starred.
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Goldwyn Purchases Film Rights
To "Stop Thief," Stage Farce

Fourth Important Buy Since First of the Year Is

Announced—Pains to Be Taken to Keep
All Humor in Adaptation

Another well-known play added to the

steadily growing list of stage successes

secured by Goldwyn Pictures Corpora-
tion for reproduction on the screen is

"Stop, Thief,." the mystery farce, spon-

sored by Cohan & Harris in 1913. The
acquisition of the motion picture rights

to this play has just been announced by
Goldwyn, making the fourth important

buy since the first of the year, the others

being "Madame X." "Milestones'* and
"Officer 666."

In common with "Officer 666," "Stop.

Thief," shares the distinction of being

one of Cohan & Harris' outstandingsuc-
cesses at the Gaiety theatre. Xew York,
where it was first presented in the fall

of 1913. It ran for a full year and then

became an equally popular road attrac-

tion with two companies touring the

country. Since being released for stock,

"Stop. Thief," has been a strong favor-

ite with the foremost organizations of

the United States and Canada.

Play Ran Full Year

When presented at the Gaiety the

mystery farce was hailed as a remark-
ably novel bit of stagecraft in several

respects. It set a new mark for swift-

ness of movement and surprising de-

velopments. One house provides the

scene for the action in each of the three

acts, and the incidents all occur during

the actual playing time of the piece. The
author, Carlyle Moore, succeeded in

cramming an unprecedented amount of

action into a brief period. The original

cast included such noted players as Mary

Ryan. Richard Bennett and Frank
Bacon, who has since won additional
fame as the author of "Lightnin'." in
which he is also the leading actor.

Believe Story Is Strong

It is figured that "Stop, Thief." car-
ries just the sort of plot substance that
may be developed into the most effec-

tive kind of screen entertainment. Par-
ticular pains will be taken in the prep-
aration of the continuity in order to
present the many complications at their
full value and to preserve the element of
mystery up to the conclusion. The play
is logical in its construction and a
skilled adapter, following the lead of the
author, will find plenty of material for a
photoplay as gripping as the stage pro-
duction.

Begin Work on $75,000

Theatre at Casper, Wyo.
CASPER. \YYO-—Preliminary work

on the erection of the Rex theatre, the
new $75,000 motion picture theatre which
is to beautify the southeast corner of
Center and Third streets, has been
started by Colby and Longacre. con-
tractors.

The theatre is being erected by \Y. R.
Sample, owner of the Iris. The audi-
torium will seat 1,000 people. There will

be no balcony.

Seek Broadway Theatre
For Industrial Showings

NEW YORK, Jan. 12—It is reported
that an important group of national ad-
vertisers are negotiating for a Broad-
way- theatre for the exhibition of indus-
trial and advertising pictures, this policy
to be made permanent for the theatre.

Blue Law at Platteville
PLATTEYILLE. WIS.—All motion

picture theatres in this city will be
closed on Sunday. There is much com-
ment on the matter. Some contend that
if theatres are closed, cigar stores, drug
stores and news stands should also be
closed.

Theatre Changes Hands
UTICA. X. Y.—The Xew Orpheum

theatre, which has been managed for the
past three years by C X. Parker, has
been taken over bv A. E. Yan N'atta and
C. C. Sill.

Will Rebuild Playhouse
ELBERTOX, GA. — The Strand

theatre, which was destroyed by fire

December 23. will be rebuilt immediately
and will reopen about March 1.

KING BAGGOT
Star of "The Bank's Trail." the Burston
Films, Inc. serial bein? distributed by
W. H. Productions Co.

Build in Arkansas
ROSBORO. ARK.—Plans have been

completed for the erection of a 300-seat
motion picture theatre here.

All Dressed Up

BUCK JOXES
The new Fox star whose first production

will be "The Last "»traw." with Josie
sedgrwick.

"Love Expert" Next
C. Talmadge Feature

"The Love Expert," an original story

by John Emerson and Anita Loos, has

been purchased by Joseph M. Schenck

to be used as Constance Talmadge's fifth

First Xational production.

This picture w-il! follow "In Search
of a Sinner," which is now completed
and scheduled for publication in Xew
York in March. Director David Kirk-
land is now selecting the supporting cast.

New Sweet Feature
LOS AXGELES—Blanche Sweet, Jesse

D. Hampton star, partically has completed
work under the direction of Robert T.
Thornby in "Simple Souls." This story

already has been dramatized in London
and is to have a Xew York production

soon, it is said. The author is John Hast-
ings Turner. In the production Miss
Sweet plays roles from a London shop girl

to a duchess.

Kcne in New York
XEW YORK—Arthur S. Kane re-

turned Saturday. Jan. 10. from his cross-
country trip.

45



EXHIBITORS HERALD

New Capitol Theatre, N. Y., Books
"Lone Wolfs Daughter," Read Film

First Run Houses in Los Angeles, Chicago and
Washington, to Play Hodkinson Feature

Starring Louise Glaum
By all odds the most noticeable thing

about J. Parker Read, Jr., productions is

the rapidity with which they are booked
by the first-run theatres of the largest

American cities. This young producer,
who alone carries the responsibilities of

his own organization and divides no re-

sponsibilities with others for the big
pictures he makes, has so thoroughly
established his standards of production
and dramatic construction that his mar-
ket merely awaits the issuing of his pic-

tures through the W. W. Hodkinson
Corporation, his distributors.

Booked by First-Run Houses

"The Lone Wolf's Daughter," the

biggest and newest of the Louise Glaum
productions under the Read imprint, has
been booked by Managing Director Ed-
ward J. Bowes, of the Capitol theatre,

New York, for presentation the week of

January 18; T. L. Tally booked it for a

first run at Tally's, Los Angeles; VV. C.

Dinccn, general manager of the Harry
Moir theatres in Chicago, booked it a

day and date at the Boston and Rose
theatres, to record patronage at both
houses; Stillwcll's Casino, Spokane,
booked and began playing it a week ago
when still uncertain whether the nece^.
sary lithographs and accessories would
get across the country for the opening
day of his presentation, and Tom Moore,
Washington's big exhibitor, opened it

for a three weeks' continuous engage-
ment at the Rialto.

Has Made Two Pictures

The J. Parker Read, Jr., productions
reveal every dollar and all of the care

that are devoted to their making. Mr.
Read as a producer "goes it alone." He
does not have to be hampered or re-

stricted by what some associates might
desire. A year ago he determined to

make Louise Glaum one of the great

artistic and commercial successes among
screen stars and to deny her nothing
in stories, production and technical re-

sources that would delay her progress.

In a year he has made but two produc-
tions, "Sahara," a great summer and fall

season success that continues to com-
mand important bookings in the best

theatres, and "The Lone Wolf's Daugh-

Aw Shaw 'Tis Tough
Isn't this enough to discourage 1

i any writer?

I
George Bernard Shaw thinks so. 1

The noted English author was 1

1 offered $1,000,000 for the motion I

| picture rights to all of his plays |

| recently but was forced to refuse
§

| it when he discovered that he 1

| would have to pay an income tax \

1 and a super-tax in America, a spe- |

1 cial tax in New York, as well as
|

| an income tax and a super-tax in
§

1 England, all of which would 1

| amount to $1,017,000.

Isn't it discouraging?

ter," by Louis Joseph Vance, one of the
ablest melodramas ever made for the
screen.

Among the first-run bookings an-
nounced for "The Lone Wolf's Daugh-
ter" during this current week are: The
Blackstonc, Pittsburgh, immediately
backed by the Rowland & Clark chain;
the Colonial, Toledo, O. ; the Strand,
Nashville, Tenn.; Poli's theatre, Wilkcs-
Barre, Pa.; the William Penn, Chester,
Pa.; the Cosmo, Gary, Ind.; the Avon,
Decatur, 111.; the Park, Champaign, III.;

the Empress, Ottumwa, la.; the Victor,
McKcesport, Pa.; Poli's theatre, Scran-
ton, Pa.

Woman Exhibitor Retires
WATFRLOO, IND.—Miss Leah Lit-

tle has sold the Lyric theatre to Fred
Beard and W ill Smith.

Capt. Daniel G. Toinlinson, Yale
athlete, who took part in the world war,
sailed for France Tuesday, January 6, on
the steamship La France. Capt. Tom-
linson goes abroad on an important mi>-
sion for Fox Film Corporation.

Shortly after leaving the United
States army, in which he served as an
officer in "New York's Own," 77th Divi-
sion, Capt. Tomlinson allied himself with
Fox Film Corporation. He first visited

the Los Angeles studios, where he spent
some time studying the organization

—

then returned to the home office in New
York.

Gives Up Legal Career

Capt. Tomlinson has given up a prom-
ising legal career in the financial district

to enter the field of motion pictures.

Born in New York City, May 1. 1889, he
is a son of John C. Tomlinson. one of

the foremost members of the bar. He
attended Hotchkiss in 1907 and was
graduated from Yale in 1912 with the

degree of A. B. In 1910 and 1911 he
played on the Yale football team and
also was on the wrentling team. He
edited the Yale Record in 1911, was a

member of the Yale Glee Club in the

same year and in 1910-11 belonged to the

Yale Dramatic Association. He is a

member of the Alpha Delta Phi
Fraternity and the Elizabethan Club.

In 1915 he was graduated from Co-
lumbia law school with the degree of

LL.B. and was admitted to the state bar
in the same year. He then became asso-

ciated with Douglas, Armitage & Mc-
Cann and in 1916-17 was with Tomlin-
son, Coxe & Tomlinson. He attended
the first Plattsburg camp in 1917 and
was commissioned lieutenant and as-

signed to the 304th Field Artillery, 77th
Division. With this regiment he went
to France, and on June 20, 1918, was
detailed with the 32d French Division

Two Lexington Theatres
Sold to Phoenix Company

LEXINGTON, KY.—The Lexington
Opera House and the Ben Ali Theatre
have been sold by the Berryman Realty
company to the Phoenix Amusement
company for a consideration of $300,000.
The amusement company also owns the
Svrand motion picture theatre.

Loew Theatre Enlarged
MOBILE, ALA.—The Bijou theatre,

operated by the Loew interests, will be
enlarged at a cost of $20,000, it has been
announced by the local representative
of the Loew organization.

Propose New Theatre
M1LLEDGEVILLE, GA. — Arthur

Davis, manager of a local music store,
is to be manager of a new motion pic-

ture theatre which will be opened here
the latter part of the month.

Open Decatur House
DECATUR, ILL.—The new Victory

theatre was successfully opened with
"Fighting Cressy" as the attraction. Wil-
liam Farnum in "Wolves of the Night"
was the second feature offered.

< \ PT. n \ mi:i. (.. i OMLl \ son
Representative for Fox Film Corporation

in Prance

as liaison officer. This was while he

was serving on the headquarters staff

of the 77th Division. In August, 1918,

he was promoted to first lieutenant and
served as aide to Major-Genera! George
B. Duncan, who commanded the 77th

and afterward the 82d Division. He
was promoted to a captaincy Novem-
ber 14, 1918.

Joins Fox Film Corporation
Returning to the United States last

February, he resumed the practice of

law, but in August joined Fox Film Cor-

poration.
Capt. Tomlinson lived in Paris in 1912

and again in 1914. In 1916 he toured

Spain and France. He speaks French,

Spanish and German fluently.

Fox Sends Daniel G. Tomlinson
Abroad on an Important Mission
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Pathe Finds Small Theatre Owners
Are Booking Features Far Ahead

Many Exhibitors Instead of Taking Two or Three
Features From Salesmen Sign for Ten or

Fifteen Attractions
In the maze of combinations formed

by producing and distributing organiza-

tions to control the motion picture mar-
ket, both from the selling and exhibiting

ends, the small town theatre owner has

been compelled to seek cover at almost

every turn. To defend himself, he has

been obliged to resort to vigorous pro-

tective methods, for with him it is a
right to the death.
With the aim of insuring themselves

a steady, continued output of high class
features, distributed by an organization
each one knows is with the exhibitor to
the end, they are booking Pathe fea-

tures solidly. They are taking their pick
of the Pathe features, for all the busi-
ness of the gTeat distributing concerns is

transacted on the open booking plan.

Booking Far in Advance
For several months it has been noted

that the small town exhibitor has been
booking more pictures at a time, than
ever before. Instead of taking two or
three features from a salesman, he is to-

day booking from ten to fifteen attrac-
tions at each visit of a Pathe representa-
tive.

In support of its assertion that it is

receiving a large portion of the small
town exhibitor's business, Pathe, in a
statement issued this week, cites numer-
ous instances where an exhibitor has
booked sufficient Pathe features to last

for several months in advance. In other
instances exhibitors book as many day's
Pathe service per week as the output
accumulated and present will permit,
some actually running several weeks
•solidly Pathe.
Following is a partial list of exhibitors

throughout the United States, who during
the past week signed up for Pathe fea-

tures: Crystal, Greenville, Tex., which
has booked all the big Pathe specials
for the next six weeks: the Grand. San
Diego; Empress, Gordon. Xeb. : Star.

Bayard. Xeb.; Washington. Philadelphia:
Auditorium, Highlands. X. J.; Palace.
Xetcong, X. J.; Strand. Red Bank. X. J.;

Star. Janesburg. X. J.; Third Avenue.
Watervliet. X. Y.; Pastime. Iowa City:
Variety. Xew Orleans: War Theatre.
War. W. Va.: Princess. Boomer. W. Va.

;

Berwind, Berwind. W. Va. : Victory-
Jackson. O.; McPherson. Perrington.
Mich.: Strand. Holland. Mich.: Xeech-
wood. Detroit: Lyric. Mt. Pleasant.
Mich.; Princess. Tohula. Miss.: Hippo-
drome, San Francisco; Palace. Sar.

Francisco: Goldman. St. Louis: Xew
Central. Freeberg. Mo.: Crvstal. Joliet.

111.: Melrose. Melrose Park' 111.: Lyric.
East Chicago. Ind.: Bluebird. Magnum.
Okla.; Arrow, Broken Bow. Okla.: Cozy.
Checotah. Okla.: Goodtime. Baltimore:
Gopher. Minneapolis: Agate. Minneapo-
lis: Cozy. Minneapolis: Xew Franklin.
Minneapolis; Wayne. Dayton. O.; Vari-
ety. Cincinnati; Broadway. Jackson. O..
and Auditorium. Georgetown. Tex.

Leader in Open Bookings
This is but a small portion of the ac-

tual number recorded during the past

week, in which a theatre booked an un-
usually large number of Pathe attrac-
tions.

Pathe's aim has always been fair play
for the exhibitor, and today it is standing
as strongly as ever for this object
Pathe was the leader in the open booking
market, and the foresight of the great
organization in moving on the new track
of distribution is evidenced by those who
have followed.

Rothacker Film Co.

Holds Sales Dinner
At Chicago Jan. 5

The Rothacker Film Manufacturing

Company held its annual sales-service

dinner at the Hotel Sherman on January

5. Watterson R. Rothacker. president,

acted as chairman and sat at the "copy

desk" prepared to cut all speeches to one
stick. However, it is recorded that he

didn't have to use the blue pencil once.

Everybody knew that everyone else had
come for a good time and each held his

talk down to a couple of short para-

graphs. All speeches were on the one

subject"How"'—or how to increase the

value of Rothacker service to its clients,

in both the industrial and laboratory
departments.
The following were present: Watter-

son R. Rothacker. George W. Cale. W. S.

Baster. G. J. Kilgore. Charles Biglow.
E. Seifert. P. Cavagnare. H. C. Isbell.

S. J. Stoughton. Charles Geis. Oscar
Ahbe. W. Klingensmith. Tiry Miller

Stanley Twist. C. P. Tobin. Ray Aitken.
H. H. Dewey. H. J. Aldous. George An-
derson. Edward G. Blackburn. Sumter
Calvert. John G. Hahn. Douglas D.
Rothacker. E. Bertram. George Gibson.
Arthur P. Miller. D. B. Duff. W. H.
Stafford. Al Parker and Jos. Hopp.

George Proctor Joins

Selznick Script Staff

' George Proctor, a scenario writer of

experience, has been added to the

scenario staff of the Fort Lee Selznick

studio as an original writer.

Mr. Proctor was at one time editor

of the Gaumont Weekly and ha« been a

staff writer for Lubin. Lasky. Triangle
and Fox. The Selznick organization
looks for much good material from his

pen.

Special Is Completed
LOS AXGELES—Al Christie has com-

pleted the direction of the Christie Special

Comedy. Her bridal Xight—Mare, which

will be released in February. The cast in-

cludes Colleen Moore. Eddie Barry. Early
Rodney, Gene Corey and Helen Darling.
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"DaredevilJack"
Title of Dempsey

Serial for Pathe
Every week a new title is announced

for the Pathe serial in which Jack Demp-
sey, world's champion heavyweight, is

making his screen debut. First it was
"Dead or Alive." This was changed to
"Daredevil Durant," and now the final

title is announced as "Daredevil Jack."
All this doesn't interfere with the

progress of the serial, however. Accord-
ing to word from W. S. Van Dyke who
is directing Dempsey under the personal
supervision of Robert Brunton. the
world's champion has developed into a
picture star of the first magnitude. His
brief tour with the Sells-Floto Circus fol-

lowing the winning of the championship
and his previous dashes into burlesque
have stood him in good stead, and. now
that the strangeness of the motion pic-

ture studio has worn off. he works before
the camera like a veteran, regardless of
visitors and guests that constantly fol-

low him.
In "Daredevil Jack." the champion has

two feminine leads with almost equally
important parts. One is Josephine Sedg-
wick and the other is Ruth Langston.
The heavy is Hershall Mayall. a well
known screen actor. The rest of the

cast includes Lou Chaney. Frederick
Starr. Frank Lanning. Edward Hearn.
Albert Cody and Al Kaufman. W. S.

Van Dyke is directing and Charles Chick
is his assistant.

Jack is still playing host with the ut-

most enthusiasm. The famous Harvard
football team which is now visiting and,
incidentally, "trimming" West Coast Uni-
versities, descended on the Brunton
studio in a body last week and watched
Jack working before the camera. As
soon as the champion learned the iden-

tity of his visitors, he called a halt in

production and spent two hours showing
the college boys the ropes of picture

making.
Work on "Daredevil Jack" is proceed-

ing without a hitch and, according to

word from the Brunton studio, progress
is unusually rapid for a "first time" star.
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Looks Like an Exhibitor's Safe

A scene from "Edgar" the first of the Booth Tarkington two-reel comedies being
made by Goldwyn, picturing his father's wealth as Edgar imagined it.
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| THREE IDEAS IN ONE CAMPAIGN
Dayton. Ohio, Exhibitor Utilizes Series of

Stunts to Make Katherine MacDonald s Debut
In His Theatre Successful Gets Bi£ Results
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Three tried-and-true elements of exploi-

tation assembled in one drive in behalf

of a special feature attraction presenting

a new star, enabled F. Zartman, manager
of the Strand theatre, Dayton, Ohio, to

score one of the best box office records
in the history of bis theatre.

The campaign which has just closed
represented a thoroughly planned and well

systematized bit of showmanship that

merits the attention and study of exhi-

bitors eager to utilize the benefit of

others' experiments.

Also a suggestion calculated to point
the way in which exhibitors may relieve

themselves of the strainful expense of
display advertising is a pertinent thought
gleaned from Mr. Zartman's campaign.
This new idea which the Strand inaug-
urated in Dayton can be used by any
exhibitor who can induce a local mer-
chant to become a party to an exploita-
tion campaign.

Exploits "The Thunderbolt"

The attraction on which Mr. Zartman
tried his triple-barrelled exploitation
campaign was "The Thunderbolt," star-

ring Katherine MacDonald and distrib-

uted by First National Exhibitors' Cir-
cuit. Despite Miss MacDonald's great
beauty and her appearance in a most
commendable previous production, Mr.

Zartman had but one exploitation angle

to work on. This was "The American
Beauty," title which photoplay editors
conferred on Miss MacDonald.
Two weeks in advance of the opening

of the attraction, small teaser ads began
appearing in the daily newspapers of
Dayton. The following teasers, mention-
ing neither theatre, star or date were
used: "The American Beauty Is Com-
ing. Who is the American Beauty?" and
"Dayton Will Go Wild Over the Ameri-
can Beauty."

This form of teaser advertising con-
tinued for eight days. On the ninth day.
a large picture of Katherine MacDonald.
bearing no name, appeared in an adver-
tisement of a local furniture store. A
caption in large type stated: "This is

the American Beauty. Tickets to the
Strand theatre will be given to every
person sending in the correct name of
The American Beauty. This photo will

be published again Wednesday. Watch
For It. The name of the person will be
revealed. Meantime send in your guess
to the office." The ad as described was
published in all Dayton newspapers.

Before the three day time limit on the
contest had expired the furniture store
was in receipt of 968 replies twenty-five
per cent of which or about 240 being cor-
rect.

Climax of Big Drive
With the announcement of the name

of "The American Beauty," and the con-
test winners, Mr. Zartman opened the
third branch of his exploitation cam-
paign. This took the form of advertis-
ing accessories which included heralds,
window cards, newspaper display ads,
street car signs and throwaways.
Two days before the opening of "The

Thunderbolt," Mr. Zartman decided to
give a photograph of Miss MacDonald
to every lady attending the opening ma-
tinee. He estimated the need for 1,000
photographs. He received 467 more re-
quests than he had photographs and the
names and addresses of the ladies were
taken. Photographs were mailed the
next day.
An interesting theatrical note and a

matter commented upon by the daily
press of Dayton was the spirit in which
several hundred theatregoers waited in a
drenching rain to gain admittance.

Seeing a chance for profit, a rival exhi-
bitor hastily ordered the following sign
printed: "Don't Stay Here and Get
Soaked—Lot's of Room For You at Our
Theatre." Not a break in the crowd was
noticed, and. according to one of the
Dayton newspapers, 'it clearly represen-
ted that after two weeks of advertising
a beautiful woman in a novel way it was
possible to make theatregoers risk pneu-
monia and worse to see the attraction.

PATHE'S ROTOGRAVURE
SPECIAL ONE SHEET

The progressive exploitation policy of

Pathe will take another step forward
shortly when a novelty in the way of

one sheets will be introduced to ex-

hibitors. Beginning with the release of

"Other Men's Shoes," Edgar Lewis' first

big production for Pathe distribution,
which is set for publication on February
1. Pathe will issue an additional roto-
gravure one sheet on each of its extra
special offerings.
This poster will contain punch scenes

from the picture, with a carefully writ-
ten sales talk, directed for public con-
sumption. It will be artistically pro-
duced, so that it can take the place of
costly and in many times ineffective

lobby displays, and will make a remark-
able window display in addition.
The special one sheet will be issued

in addition to the customary line of
lithographs.

Community M. P. Bureau
Sends Films to Siberia

Eighty thousand feet of motion pic-

ture film, titled in Russian and Eng-

lish, started last week from the Com-
munity Motion Picture Bureau on a tour

half way around the world, accompanied

by special messenger. The film is bound
for Vladivostok, Siberia, by way of San
Francisco and Korea.
Motion picture service was established

in Siberia more than a year ago by the

Community Motion Picture Bureau, act-

ing as representative of the United
States War Department. At one time

picture shows were being given in forty-

five army camps in that land, and now
the motion picture is being used in a

campaign for education of Siberian

peasants. The pictures being shown are

of an industrial and scenic nature.

48



EXHIBITORS HERALD

United Artists Issues Five Folders

On "Pollyanna" to Aid Exhibitors

Publicity Department Prepares Valuable Help to

Make Managers' Task Easy—Book Publisher

To Launch Big Campaign

"Pollyanna." Mary Pickford's first

production for United Artists Corpora-

tion release on January 15. lends itself

to a wonderfully wide range of exploita-

tion, advertising and publicity, and the

"Big Four" has taken advantage of every

angle in its exploitation folders which

have just been issued to exhibitors book-

ing the production.

There are five complete folders con-

tained in the large envelope. One is

on posters, lobby, display, slides, win-

dow cards and special outdoor acces-

sories: another on program, advertising

and exploitation >uggestion: one on

newspaper advertising: a fourth on
newspaper cuts and an eight-page
publicity folder of unusual ideas and sug-
gestions.

Everything issued in connection with
this campaign on '"Pollyanna" is unusu-
ally complete in its every detail, and
so arranged that the material can be
handled by the theatre manager or
publicity man with the greatest dispatch
and efficiency.

Stories Repeated Four Times

In the publicity folder many of the
stories are printed four times, it being
explained that the preparation of these
identical sets of publicity stories is to
save time for the theatre staff, making
it possible for the publicity man to sim-
ply clip as many of the stories as there
are newspapers in the community, fill

in the blank spaces with the name of the
theatre and the date of the run and
hand them to the newspaper editors.

Besides, there are -a large .number of
stories, all different, that can be used
as exclusive articles.

A number of stories are also printed
to be used in connection with the photo-
graphs that are issued with the picture.

The handling of publicity matter in this

manner has proved highly successful
with the earlier "'Big Four" productions.
The folder with program, advertising

and exploitation suggestions is replete
with ideas. It is an eight-page folder
and each page is filled with "money-get-
ting" helps. The first page tells of the
picture's general" possibilities, together
with a complete synopsis of the story:
the second page is devoted to what Dr.
Frank Crane, the well-known phil-
osopher and statesman thinks of '"Polly-
anna." together with a reproduction of
his famous editorial on "Pollyanna."
Page three is devoted to how and why
John Wanamaker. the country's leading
merchant, boosted "Pollyanna." with
suggestions showing how exhibitors in

their, respective communities can get
their leading merchants to do the same
thing.

Tie-Up With Book Stores

The Page company, of Boston, pub-
lishers of the book "Pollyanna," are
co-operating with the advertising and

publicity departments of United Artists
in a concentrated exploitation campaign
on the book and the picture. They have
communicated with their thousands of
dealers throughout the States and ad-
vised them to get in touch immediately
with the theatre managers who have
booked the picture.

Norma Talmadge, in scenes from her in-

itial attraction for First National. "A
Daughter of Two Worlds," adapted
from Leroy Scott's novel.

One complete folder of eight pages is

devoted to advertising cuts of the pro-
duction, prepared lay-outs in one. two
and three-column sizes, of which cuts
and mats are supplied. A feature in this
tolder are the exceptionally clever re-
productions of artists' drawings and
borders which exhibitors can use in con-
nection with their lavouts for special
advertising. The uses to which these
artists' drawings can be put is thoroughlv
explained, giving the exhibitor a won-
derful amount of material for his adver-
tising campaign.
Another folder of four pages repre-

sents the exact sizes of all of the news-
paper star cuts and the newspaper scene
cuts for which mats are also issued.
Scattered through these pages are manv
suggestions also for copy for advertise-
ments to be used in connection with the
cuts. The other folder has verv artistic
layouts of the twenty-four-sheet, the
six-sheet, two three-sheets and two one-
sheets: two 22x28's, eight llxU's and
ten 8x10 lobby display. All of this ma-
terial in the originals is colored and won-
detully attractive.

PREVENTS PANIC IN
STATE-LAKE THEATRE

,.cf!
ust as **£ first scene of the feature

Slaves ct Pride" starring Alice loyce
was flashed upon the screen at the State-
Lake theatre, last Fridav night, the man-
ager announced that there was a fire in
the building but calmed the large audi-
ence by stating that there was no imme-
diate danger as it was confined to the
lobby. The flames were caused bv the
explosion of a gasoline lamp, causing
damage of about ?10.000 to the stock of
E. R. Klemm. owner of an auto acces-
sory supply store on the first floor.

Fox Cameraman Forfeits

Sleep to Obtain "Beat"
Alex Singelow, Fox News camera-

man stationed at Seattle. Wash., is said
to have delivered scenes of the ship-
wrecked oil tanker. J. A. Chanslor. .to
the Xew York office of the Fox Film
Corp. twenty-four hours ahead of anv
other photographer.
Mr. Singelow left Portland at 1 o'clock

in the morning, arrived at Bandon. Ore.,
too late to proceed any further that dav.
resumed his journey at 5 o'clock the fol-
lowing morning, obtained the assistance
of a farmer thirteen miles from the scene
of the wreck, walked the last three miles
and took photographs of the wreck
twenty-four hours ahead of any rival
photographer.

Hallmark Manager Has
Tie for "High Speed"

E. J. Drucker. branch manager of
Hallmark Exchange. Denver, informs
W. F. Rodgers. general sales manager
of Hallmark Pictures Corporation, that
in anticipation of the receipt of the
prints of Hallmark's Famous Directors'
Picture, ' High Speed." screen version
of the automobile racing story by Clin-
ton H. Stagg. he has interested a Den-
ver dry goods store in placing in its
window a display of "High Speed." In
exchange for this courtesy. Mr. Drucker
writes that he arranged with the theatre
owners to announce on their screens by
slide that copies of the book could be
obtained at said department store.
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HIST! THERE'S DIRTY WORK AFOOT! Edith Hallof Star

Edward Elkas, Paul Panzer and Arthur Pierot in a scene from "The Mystery
Mind" the Reeve-Grey serial starring J. Robert Pauline and being a Supreme
picture.

George Loane Tucker
Sues Two Companies

Director of "Miracle Man"
Claims Violations of

His Contracts
George Loane Tucker has begun in

the Supreme Court a suit against the
Mayflower Photoplay Corporation and
the Famous Players-Lasky Corporation,
asserting that his contract, which he
says calls for his name in as large let-

ters as the title of his picture, "The
Miracle Man," in all lithographs, adver-
tising and press sheets, has not been
fulfilled. He asks that all type men-
tioning the production conform to the
advertising matter sent out for the D.
W. Griffith and Cecil De Mille special
production.
Mr. Tucker, furthermore, is asking

that cause be shown why an injunction
should not be issued restraining the com-
panies named from exhibiting the picture
until the case is settled. He seeks, at

the same time, to restrain the distribu-

tion of all lithographs which do not con-
form to these requirements. He also
asks that a receiver be appointed for his

second picture, "Ladies Must Live."
This is now being cut and assembled and
being made ready for release. The order
to show cause, which was granted In-

justice Vernon M. Davis, is returnable
on January 12. Mr. Tucker's applica-

tion for a restraining order, pending the
hearing of his application for a tempo-
rary injunction, was refused.
Another phase of the suit is the claim

Mr. Tucker has made against Mayflower
for the money received from "The
Miracle Man." The entire amount due
him—$40,000 he asserts—has not all

been paid to him up to date. The
George Loane Tucker contract for the

production of "The Miracle Man" and

the series of pictures he contracted to

make was made with the Mayflower Film
Corporation, Famous Players-Lasky con-
tracting to act as distributors for the
Tucker pictures.

"Face to Face" Is

New Grossman Film
Second Marguerite Marsh Play

Nearing Completion at

Ithaca Studios
Harry Grossman announces that the

second of the series of feature produc-
tions ^tarring Marguerite Marsh will be
titled "Face to Face." This series, the

first of which was "Wits vs. Wits," are
produced with a view to giving the

screen a new line of detective stories,

especial stress being put upon the mat-
ter of suitable supporting casts.

"Wits vs. Wits," completed recently,

was sold to Hallmark Pictures Corp.. the

officials being quoted as saying that they
believed the picture would create a stir

in the field of detective stories.

"Face to Face," now nearing comple-
tion at the Ithaca studios of the pro-
ducing company, is said to be of more
elaborate proportions than the first, with
a story remarkable from many angles.

The story for the third feature has
been accepted and production will be
begun as soon as the present picture is

completed.

Moore Buys Stock
Tom Moore, president of Moore's

Theatres Corp., Washington, D. C, has
purchased the entire block of stock, 1,633

shares common, 1,633 shares preferred,

formerly owned by J. A. Muehleisen, then
secretary-treasurer of the organization,

who lias entered the automobile field.

In Selznick Series

Stage Favorite Will Make Six

Features During Year for

Select

During the year 1920 the "Select ex-

changes will have >ix productions star-

ring the well-known stage actress, Edith

Hallor. This announcement was made
this week by Myron Selznick. head of

the Selznick Pictures Corporation.

The six productions will be made by

the Lawrence Weber Photoplays com-
pany, under the supervision of Bobby
North, as Select releases. This is among
the first big announcements of the en-

larged plans of Selznick Enterprises
made this year. Mr. Selznick declares
that the Hallor plans will rank among
the highest class productions of the new-
year and that no expense in the selec-

tion of stories or the selection of the
supporting casts will be spared.

Is Now On West Coast

Edith Hallor left New York last week
to start work at the Selznick West Coast
studios, where the productions will be
made. Miss Hallor, although practically
new to the screen, has long been known
as a stage star. She was at one time
in the "Follies"; had a prominent part
in the famous stage production "Ex-
perience," and later played the title role

in George Ade's well-known comedy,
"Leave It to Jane." It was produced by
Morris, Comstock & Gest and was one
of the leading Rroadway attractions at

the Longacre theatre for many months.
One of her most recent stage successes
was a co-star with William Collier in

"Nothing Hut Lies."

First Production Chosen

The first production in which she will

star is "Children of Destiny," a former
stage success. It was written by Syd-
ney Rosenfcld and was produced by the

Henry B. Harris estate at the Hudson
theatre. Laura Nelson Hall and Orrin
Johnson were among the stage stars

who appeared in the Broadway produc-
tion.

The screen version of the story was
adapted by Cyrus Townsend Brady and
it will be directed by George Irving.

Work on this production has been
started at the West Coast studios of

Selznick and the announcement of the

second of the six productions will be

made within the near future.

Jack Holt Signs With
Famous Players-Lasky

Jack Holt, one of the best known
leading men in motion pictures, has

signed a long term contract with Fa-

mous Players-Lasky Corporation, to ap-

pear in leading roles in Paramount-Art-
craft pictures. His first work under the

new contract will be in a leading char-

acterization in the Paramount-Artcraft
Special. "Held by the Enemy," which
is to be directed by Donald Crisp.

Mr. Holt has appeared heretofore in

a great many notable productions and

will be recalled for his work in "The
Woman Thou Gavest Me" and "The

Life Line."
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Selznick Enterprises Building
Up Its Publicity Departments

Lee Kugel, Supervising Advertising, Exploitation and
Service. Adds Experienced Men and Women to

Assist in Compaign

Super Villain

A broadside campaign of publicity, ad-

vertising, exploitation and service to

back up the exhibitors of Selznick pic-

tures is announced by Sam E. Morris,

general manager of the Selznick Enter-

prises. Each of these branches has not

only been expanded and departmentized

at the home office, but a chain has been

thrown across the entire country, de-

signed to assist in materially building

up the box office value and drawing

power of any picture bearing the Selz-

nick stamp.

The building-up process in Xew York
began with the appointment of Lee
Kugel. recently of the Republic Dis-
tributing Corporation, as general pub-
licity director, with supervision over ad-
vertising, exploitation and service. Mr.
Kugel at once, beside retaining the ex-
perts attached to Select, added several

skilled writers, exploitation and adver-
tising men to his staff, and so appor-
tioned and systematized the departments
that the scope of Selznick publicity is

greater now than at any time in the
history of the organization.

Has Had Wide Experience

Mr. Kugel has had a wide experience
in general all-around publicity. Beside
being business manager for Ermeti
Xovelli, Sir Henry Irving and Ellen
Terry, he was the first man to do pub-
licity for N'azimova. bringing her to
the English-speaking stage. He also
has been with Sothern. Marlowe. Ada
Rehan and was with Henry B. Harri-
during some of his greatest successes.
He produced Shaw's "Widower's
Houses." "Old Ladv Thirtv-One" and

">eene from "Who's Your Servant,'" which
is bring: distributed hy I,. L. Hiller

"The Xet," and has handled publicity for

over two hundred plays that were pro-
duced on Broadway, beside circus, opera
and commercial work.

In direct charge of the writing staff

and as right hand man to Mr. Kugle is

Lee S. Ferguson, for two years asso-
ciate editor of Motion Picture News, and
four years on the staff of The Billboard.

Before that Ferguson was in the circu-

lation, advertising and editorial depart-
ments of leading newspapers of the
country.
Lowell Cash, who joined the Selznick

staff from Universal, will do most of
the writing for the trade journals. Be-
fore coming to Xew York from the
Indianapolis Xeivs, Cash had handled ex-
ploitation and trade paper work beside
editing motion picture columns in vari-

ous dailies.

Signs Murphy and Bayer

Kugel has also garnered two prolific

all-around writers in Will C. Murphy
and Stanley Bayer. Murphy has writ-

ten for the speaking stage and the
screen, handled publicity for the Re-
publican Xational Committee and Madi-
son Square Garden, and been a feature
writer for the Herald and American, as
well as pictorial editor of the New York
Sun. In addition to being a writer on
several Xew York papers, Bayer was
with the publicity department of the
World Film Corporation, and with the
advertising department of the Saturday
Evening Post.
The women's angle will be looked

after by Miss Hortense Saunders and
Miss Katherine Anne Porter. Miss
Saunders w.as for nearly five years on
Cleveland newspapers, holding at vari-

ous times the position of feature writer,

dramatic critic and motion picture ex-
hibitor. The "fodder" will be handled
by Miss Saunders, who was also an
active member of the Cleveland Play-
house group and assisted in designing
scenery and costumes for the Play-
house's productions. Miss Porter, who
has been writing feature stories and do-
ing general all-around newspaper work,
comes from the West, and her principal

line will be in the studios, where she will

.

dig up facts about production and
players.

Important Appointments Made

In connection with the general ex-

pansion of the work. Charles McClin-
tock, an old-time theatrical man. is

named exploitation director, and Ben H.
Grimm is made advertising manager.
Watt L. Parker remains in charge of

press books: James G. Solomon is in

charge of the service department, and
Randall White, recently of Moving Pic-

ture World, steps in as editor of the

Motion Picture Times.
Mr. Kugel has also engaged Charles

Duprez. the widelj- known trick photog-
rapher, whose pictures and stories have
appeared in the leading magazines of the

country, to supply the trade journals and
magazines with photographs which will

have a special appeal to the readers.

FRANK IAMPEAU
who plays the role of .Mark Drake in
"When The Clouds Roll By," Fairbanks'
latest picture for I'nited Artist*

W. E. Shallenberger

Is on West Coast
\Y. E. Shallenberger of the Arrow Film

Corporation has arrived in Los Angeles
where he will remain for the next two
weeks negotiating new contracts with
independent producers for 1920.

Upon his arrival at the Morris Schlank
Studios, Mr. Shallenberger immediately
screened the first three of the 1920 series

of the Hank Mann Comedies and imme-
diately wired an excellent report on
them.
These three have just been titled and

the first subject "Broken Bubbles" has
just been received at the X'ew York of-

fice. In it the inimitable Hank is seen
as a jockey and his clever riding is said

to remind one of a flivver going over a
rough road. The second of the series is

"A Rural Romance" and the third is

called "A Knockout"

Christie Company Plans

Elaborate Special Film
Elaborate sets are being planned and a

special cast marshalled for a Christie Spe-
cial Comedy, which, it is said, will surpass
anything of the sort yet published by this

company.
Bobby Vernon and Helen Darling will

be the featured players. William Beaudine
being in charge of direction. It is stated

tha' the comedy will be in the nature of a

"follies revue." Scott Darling and Frank
Conklin are writing the story.
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George Eastman Is Honored By
National Association Members

Engrossed Resolution Conferring Life Membership
In N. A. M. P. I. Is Presented to Head of

Kodak Company by J. E. Brulatour
It is safe to say that of all the gifts

reaching George Eastman of Rochester
during the Xmas season, few will be
more appreciated than a morocco-hound,
gold mounted album which reached him
through the couriership of J. E. Brula-
tour, acting as vicarious Santa Claus for
the National Association of the Motion
Picture Industry.

In reality, however, though the pres-
entation of the album occurred during
the holidays, it was not, except in point
of coincidence, a holiday gift. It con-
tained a beautifully engrossed resolution
which had been unanimously adopted
at the third annual meeting of the
N. A. M. P. I. at Rochester on August
5 last, making Mr. Eastman an honorary
life member of the National Association.

Letter Accompanies Album
In presenting the album to Mr. East-

man, Mr. Brulatour delivered also ftie

following letter of presentation from
President William A. Brady:
"At the third annual meeting of the National

Association of the Motion Picture Industry, upon
which occasion the mrmhers of the association
were privileged to enjoy the generous hospitality
extended by you durum their stay in the home
city of the Eastman Kodak Company, you were
unanimously elected an honorary life member of
the National Association.

"Pursuant to instructions voted at that time,
the resolution embodying the action of the meet
ing has since been suitably engrossed ami mounted
by Tiffany St Co.. after original designs, and the
album has received the approval of our Board of
Directors.

''It now remains for me, as President of the
National Association, to present the resolution in
tts completed form, with genuine pleasure and with

the sincere hope that since its transmittal co'ncidcs
with the beginning of the new /ear, it may carry
to you the spirit of the sea- on and the gcod
wishes of every member of the associa'ion to
whose roll I have the honor to welcome you "

Gift Prepared by Tiffany

The album is a striking bit o'; work-
manship from the studios of Tiffany and
Company. It is of the liner.t blue
morocco leather, gold mounted, and the
resolution within is hand-lettered on
parchment with hand painted initials and
border, from original desig.is. The
whole is enclosed in a satin lined mahog-
any case with Mr. Eastman's monogram
in gold on the cover.
The text of the lettering of the reso-

lution is as follows:
"Minutes adopted by thr National Association of

the Motion Picture Industry, Incorporated, at its

third annual meeting, held at Rochester, New
York, on the fifth of August, On' thousand, nine
hundred and nineteen.

"The National Association of the Motion Pic-
ture Industry. Incorporated, desires to express to

MR GEORGE EASTMAN
it- appreciation of the invaluible contributions
which he has made to the progresi and develop-
ment of the art and science of photography and
motion pictures, and i'l recognition, therefore, of
the service he has thus rend .-red, it is resolved
that Mr. Eastman be, and hereby is, elected an

HONORARY LIFE MEMBER
of the Association, an 1 the Secretary is instructed
to inscribe this minute on th» records anil to trans-
mit to Mr. Eastman 1 eg ; of it suitably en-
grossed."

The album was tcammed by the
Board of Directors o. the National As-
sociation at their meeting on Friday.
January 2, and enthusiastically approved.

S3 c

1 1' IVjRAKY Lin

Beautifully engrossed resolution of the N. A. M. P. I presented to George Eastman,
electing him an honorary member of the Association. On the left is shown the
cover, and right, the cover of the mahogany box for the gold-bound Morocco
book.

It was then decided that Mr. Brulatour
should take the gift to Mr. Eastman at
Rochester with the accompanying letter
of Mr. Brady and make the presentation
in person.

Quaker City Gives
Goldwyn Big Week

Goldwyn Films Shown in 26

Philadelphia Houses in

Single Week
With twenty-six theatres, including

two first-run houses on the Stanley cir-

cuit, playing Goldwyn pictures in Phila-

delphia during the week of January 5,

the popularity of Goldwyn productions

in the city of Brotherly Love seems es-

tablished. Practically every section of

the city has been covered and exhibitors

report a prosperous week.

In commenting on the increased de-

mand for Goldwyn productions, officials

of the Stanley Company of America,

whose two theatres, the Arcadia and
Palace, played Will Rogers in "Jubilo"
and Tom Moore in "Toby's Bow," in op-
position to each other, declared that the
company's product has been achieving
huge success wherever presented and
warranted this unusual booking.

Credit for the week is due to the un-
tiring efforts of the staff under Harry M.
White, manager of the local exchange,
who have worked hard in gaining their

objective. A. C. Kohtz, the city sales-

man, outlined an intensive campaign to

include the principal picture houses in

every section of the city. As a result,

exhibitors in North, South, East and
West Philadelphia presented a Goldwyn
picture to their patrons, in all, it is said,

amounting to close to three hundred
thousand people.

Mrs. Drew Finishes

First Fathe Comedy
"The Charming Mrs. Chase," first of

a series of Mrs. Sidney Drew's screen

adaptations to be based upon Julian

Street's "After Thirty," has been cut and

assembled and is now at the Pathe Ex-

change, according to a recent report

from Mrs. Drew's studio.

The picture, which has been in work

during the past few weeks, is a typical

Drew comedy with all the trials and

tribulations of marital bliss told in a

truly amusing style. If coming events

can be said to cast their shadows, "The

Charming Mrs. Chase" wil! be a win-

ner.

So thoroughly delighted is John Cum-

berland, star of the series, ro get away
from bedroom farce that he has waxed
uproariously funny as the much-married
Jimmie Wickett. Eleanor Curtis, known
in private life as Mrs. Lewis Peck, will

make her initial bow on the screen in

Mr. Cumberland's support.
Immediately following the finishing of

the first picture of her new series, Mrs.

Drew began work upon the second,

which will be known as "The Stimulat-

ing Mrs. Barton."
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Filming of Clemenceau's Story
Completed And in Cutting Room

Fox Film Corporation Issues Announcement that

Production Will be Published as
'

'Special"

During Present Month
The Fox Film Corporation screen

version of "The Strongest," the only

novel written by Premier Clemenceau

of France, has been completed and is

now in the process of being cut and

edited.

It is to be published as a Fox spe-

cial during the present month, the

date not yet having been decided upon.

The official announcement, issued

with the completion of the picture, is

of unusual interest. It is as follozvs:

"Georges Clemenceau's only photo-

drama has been completed at the New
York studio of Fox Film Corporation,

and R. A. Walsh, the director, is busy
cutting it. Some lime this month this

remarkable story by the famous Premier

of France will be released as a Fox
special.

" 'The Strongest' is a drama of the

natal passions of life—a brilliant mas-
terpiece as strong as the tides of the sea.

It propounds a great question, 'Does the

soul of a woman rule the world today?'

and answers it through the brilliant mind
of the 'Tiger of France.'

Hand Wrote Treaty of Peace

"Surely no one, if not Georges Clem-
enceau, knows and understands life; and
the hand that virtually wrote the treaty

of peace, the mind that conceived the

important points involved in the Treaty
of Versailles, the imagination that stirred

the men and women of France to snatch

victory from defeat, to bear pain and
sorrow and suffering and hardship with
willing hearts, has conceived and pro-
duced a drama of life as it is today with
the genius of a master.
"Raoul A. Walsh has visualized this

stupendous story. He has put into it

all his genius for detail, all his great
knowledge of dramatic values. Clem-
enceau has drawn a pen picture of one
of the greatest stories of human nature
the world has seen. Raoul A. Walsh
has made the characters live.

Given Strong Cast

"The great director has had the bene-
fit of a cast of international favorites,

headed by the beautiful and sparkling
Parisian artist, Renee Adoree and the

powerful and dignified Belgian actor,

Carlo Liten. It was the desire of the

great French author that Renee Adoree
portray the charming young heroine of

"The Strongest" and that Carlo Liten

—

whose special performance in Belgian
plays in New York During the making
of 'The Strongest' has won the unstinted
and unanimous praise of the Metropoli-
tan critics, interpret the part of the re-

strained and* refined Marquis.
"The part of the steel king of the

French republic required a great actor.

It was only after much persuasion that
Harrison Hunter, for thirty years an
outstanding figure in the spoken drama,
was prevailed upon to make his screen
debut in the Clemenceau story.

"So much for the three leading charac-
ters in the drama which the mighty

Clemenceau has created. For the vil-

lain and his clever accomplice, Jean
Gautier de Trigny and his pretty wife.

Georgette Gautier, both artists of inter-

national fame, were chosen. The at-
tractive little ingenue is Teddy Piper,
who makes her screen debut in the mas-
sive Fox production of 'The Strongest.'
Other artists, all chosen with great care
for the parts in which they have proved
their ability, assure for the screen version
of Clemenceau's only photo-drama a per-
fect presentation.

Ben Bail Is Photographer

"With rare skill, born of years of ex-
perience with a master director, Ben
Bail has photographed the Clemenceau
story. Director Walsh has trained his

photographer well, and the lighting ef-

fects, the little touches that raise a pro-
duction from a mediocre to a successful
photoplay, have been used with remark-
able results by Ben Bail.

"William Fox put into the hands of
Raoul A. Walsh unlimited money with
which to make 'The Strongest' the great-
est of all photoplays. There has been
no financial stinting. With a lavishness
that is in keeping with so great a story
from the pen of such an author, William
Fox has put into 'The Strongest' his
greatest efforts. Scenes and sets, con-
structed under the watchful eye of an
experienced French architect, were built

at the big studio in New York and in

place of the imitation period furniture
so often used in screening chateau in-

teriors, genuine furniture—some of it

purchased in France and specially im-
ported for the production—has been
used.

"To the minutest detail all of the
scenes represent exactly the places pic-

tured in the powerful story. Nothing
that is shown in this production is faked.
Even the tapestries used represent an
outlay of nearly $75,000.

Such is the presentation to be given
by Fox Film Corporation to this master
story. Premier Clemenceau's only novel
—a story that will travel into the hearts
of rich and poor alike, will stir the peo-
ples of the Occident and the Orient—

a

story that is the product of genius of the

highest order—has been staged with con-
summate skill and understanding of the
wonderful opportunity to make it the

greatest picture the screen has known."

New Bedford Company
Plans Big Playhouse

NEW BEDFORD, MASS.—The Em-
pire Theatre company has been granted
a charter of incorporation and will erect

a motion picture and vaudeville theatre,

seating 2,450 people, at a cost of

$200,000.

Interested in the project are John F.

Haran, James F. Smith, John B. Low-
ney, Albert Cohen, Herman Mintz, of

Boston; A. A. Spitz, of Providence; Hy-
man Mendelson and Manual Goulart.

Juanita Hansen, who has an important
part in "The Lost City," the million-
dollar wild animal serial made by
Warner Bros.

Harry Sherman Sues

Lehrman for Alleged

Breach of Contract
(.Special to Exhibitors Herald)

LOS ANGELES.—Suit of attachment
for alleged breach of contract has been
filed by Harry A. Sherman against Henry
Lehrman and the Henry Lehrman Pro-
ductions, Inc., Attorney Philip Cohen,
representing Sherman, instructed the

sheriff to attach all moneys of Lehrman
mi deposit with the Union Bank and
Trust Company, the Lehrman Studios

at Culver City, and the Lehrman resi-

dence on Franklin avenue, Hollywood.
Sherman, through his attorney, alleges

that on March 13, 1919, Henry Lehrman
entered into a written contract with him,
and among other things employed him
as his selling agent for the purpose of

selling and exploiting a certain number
of photoplays defendants intended to

produce. Sherman's salary, states the

agreement, was to have been 3250 a week
from March 13, 1919 to May 10, 1920.

Sherman alleges that he has not re-

ceived his salary for. many weeks; that

he has endeavored to get settlement, but
is unable to do so.

According to the agreement, Sherman
was to dispose of twelve comedies for

$40,000 each, and between March 25, 1919,

and April 25, 1919 Lehrman modified the

terms of the agreement under which
Sherman was to sell the comedies,
whereby Sherman was authorized to sell

to the First National Exhibitors' Circuit,

Inc., of New York the twelve comedies
at $30,000 each, but that, notwithstanding
this fact, Lehrman has not paid him in

full for his services.

Under New Management
WELLSVILLE, N. Y., Carroll Stur-

tevant and Karl H. Buehring have taken
over the management of the Lyric
theatre.
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SCENES FROM A FORTHCOMING GOLDWYN PLAY "DUDS' -

Tom Moore's next starring vehicle is from a Saturday Evening Post story. It was directed by Tom Mills, the first he has
made for Goldwyn.

Augustus Thomas Enjoys Screen
Adaptation of "The Copperhead

Among those present at the first pri-

vate showing of "The Copperhead," the
Paramount - Artcraft Super - Special in

which Lionel Barryniore is starred and
which is to he published January 25, was
Augustus Thomas, author of the play
of the same name in which Mr. Barry-
more scored the greatest success of his

stage career. At the conclusion of the
showing, Mr. Thomas' opinion of the
screen production was eagerly sought.
It was evident that he had thoroughly
enjoyed the picture and it was not diffi-

cult for him to talk about it.

"In the first place," said Mr. Thomas.
"Frederick Lcndis' story. 'The Glory of
His Country.' on which I based my
drama, was an excellent one. Add to

the fact that I always have been what
might be called a Lincoln fanatic and
you will see that my task of writing
'The Copperhead' was not exactly drudg-
ery. In my study there has hung for

a long time a mask of Lincoln. It was
given to me by the son of Volk, the
sculptor. While weaving 'The Glory of
His Country' into a drama my gaze fre-

quently strayed to the wall where the
mask was hanging. It gave me a feeling

of nearness to Lincoln, and when after-

wards the mask was used as one of the
properties in the play I think it was
successful in conveying the same feeling

to the audiences. Its use in the photo-
play clearly serves the same purpose,
and with much success, I believe."

Nicholas Schroell Pleases.

Mr. Thomas was much impressed with
the work of Nicholas Schroell, who
plays the role of Lincoln. Schroell was
selected from among three hundred ap-
plicants who answered an advertisement
placed in the New York newspapers.
"He was very good," said the playwright,
"considering that it was his first motion
picture, he was remarkable. His resem-
blance, both in face and physique, to

the Great Emancipator is striking and
he acts like a veteran.
"As for Lionel Barrymore. I have al-

ways been one of his keenest admirers.
He is an artist as well as an actor, a

combination necessary in the portrayal

of Milt Shanks. We realized this when
we first started laying our plans for "The
Copperhead.' and held up the production
quite a while until arrangements could
be made to procure him. He can play
the part of a very young man and then
a very old man, both convincingly, and
has the facial formation which permits
him to make up splendidly for both. An-
other point is that he never does any-
thing 'out of key.' All these things to-

gether make his interpretation, both on
the stage and in the motion picture, ex-
cellent."

Says He Enjoyed Picture.

Speaking of the work of Charles
Maigne in adapting and directing the

screen version, he said: "I enjoyed the

picture, judging it merely from the usual

photoplay standards, more than any
other I have ever seen. Moreover, the

big thing about 'The Copperhead' is

the sympathy one holds for his coun-
who is making a sacrifice for his coun-
try—a sacrifice as great as anyone could
be called upon to make. In the picture

it is excellently done. By avoiding the

showing of big. spectacular battle

scenes Mr. Maigne displayed excellent

judgment."
Showing the stage version of a play

at the same time as the motion picture

has never been done and would make
a novel experiment. When this was sug-

gested to Mr. Thomas he said: "I think

the two versions would be about equal
in interest and could be seen and en-

joyed one immediately following the

other. The motion picture has, of course,

greater scenic scope and a wider range.

It begins at the very beginning, whereas
on the stage the effect of the voice and
the living presence would make up for

this lack of range. I think it could be
done, and successfully."

Editor Becomes Manager
FLORENCE. ALA.—Roy L. Smart,

former city editor of the Birmingham
Age-Herald, has been made manager of

the Lyric theatre of this city by South-
ern Enterprises, Inc.
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Madame Bruznova to

Appear in Second of
Kaufman's Weeklies

Following the increased interest

aroused by the far-flung national and
trade paper campaign being conducted
in behalf of Selznick Pictures, included
in which are the Herbert Kaufman
Weekly subjects filmed from the widely
known writer's editorials, it was an-

nounced this week by Lewis J. Selznick

that Madame Halina Bruznova is to have
the leading role in the second Kaufman
Weekly, "The Faded Butterfly." This
subject is now in the process of pro-

duction at the Fort Lee studios, and
upon publication will be distributed by
Select.

Appearing with Madame Bruznova in

the leading male role of "The Faded
Butterfly." is Warren Chandler. Little

Helen Reinecke, child actress, who has

appeared in several Selznick productions

and who has been credited with unusual

success, is to appear in this picture as

the daughter.
The first Kaufman Weekly. "Little

Red Riding Hood," has gone through
the cutting room, emerging from the

process in what is announced as "first

class condition." The third Kaufman
Weekly is scheduled as "Puppy Love,"

and is expected to be well under way
shortly at the Fort Lee studios.

In connection with the national ad-

vertising on the Kaufman Weekly,
Lewis J. Selznick used four full pages

in the Saturday Evening Post of Decem-
ber 27, thereby fulfilling his purpose to

create audiences for the exhibitors even

before the release of the first subject,

"Little Red Riding Hood."

Watts Obtains Lease
On Springfield Lyric

SPRINGFIELD. 111.—W. W. Watts,

owner of the Gaiety and Vaudette mo-

tion- picture theatres, who recently

signed a long term lease for the Prin-

cess, has also signed a lease for a Lyric

theatre.

At a meeting of the directors James J.

that Watts' lease of the Vaudette ex-

pires within a few months and the build-

ing will be taken over by H. T. Loper

of the Lyric.
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Ohio Members of First National
Approve Policies at Convention

Plans Made to Include Three Hundred Additional
Theatres in Organization—List of Franchise

Holders is Announced

More Sales Closed
For Kremer-Chaplin

Louisville First National and
A. C. Romberg Are

Among Buyers
Sales for the five Essanay-Chaplin pro-

ductions under the control of Victor

Kremer Film Features, Inc.. were reported

this week through the New Vork offices.

Victor Kremer, at present touring the

west in the interest of his productions, has

sold Kentucky for 'The Champion,"
"Work," "Jitney Elopements," and "By the

Sea" to the First National Exhibitors Cir-

cuit of Louisville. Ky. This deal was con-

summated by Victor Kremer and Lee
Goldberg, manager of the First National

in this territory-

Bert Lubin, special traveling representa-

tive of the Kremer organization, reports

the sale of Louisiana and Mississippi for

the four Chaplins mentioned above in ad-

dition to the feature Chaplin production

"A Burlesque on Carmen." These pictures

have been acquired for the territory men-
tioned herewith by A. C. Bromberg of

Atlanta. Ga. Lubin has already consum-
mated a deal whereby Mr. Bromberg
acquired the five Kremer-Chaplins for

Georgia, Florida, Alabama, Tennessee.
North and South Carolina.

Mr. Kremer has also disposed of the

state of Ohio for the four short length

Chaplin comedies to Essenel Productions
Company of Cleveland, Ohio.
The unsold portions of the United States

are now being covered thoroughly in the

interest of these productions by Victor

Kremer, Bert Lubin and Phil Goldstone.
and it is believed these comedies will have
been fully distributed within the next
month.

Selznick Honored
At Waldorf Dinner

As a compliment in recognition of

the appiontment of Lewis J. Selznick by
Secretary Lane to the important post of

chairman of the Distributors' Commit-
tee in the National Americanization
Campaign, the president of Select Pic-

tures Corporation was honored last

week by being invited to attend the din-

ner of the New England Society at the
Waldorf. New York.
The dinner was in celebration of the

299th anniversary of the landing of the
Pilgrims at Plymouth Rock, and the
invitation to Mr. Selznick came from
Gordon. Ramsey, of Chicago, one of the
managers of the presidential campaign
of Governor Frank O. Lowden of Illi-

nois, who also attended.
Governor Lowden was present with

many other notable lights from the so-

cial and political world.

Business Men to Run
Theatre at Pt. Huron

PORT HURON. MICH.—A deal has
been consummated whereby the Bijou
Theatre building was purchased by a
group of local business men and will be
reopened in February after being re-

decorated and remodeled. The opening
attraction will be "The Girl From Out-
side" and a Harold Lloyd comedy.
At a meeting of the directors James J.

Haynes was elected president, while
Herb L. Weil was chosen manager.

Ratification of the new policies

launched January 19 by First National
Exhibitors' Circuit and plans for increas-

ing the exhibitor membership of their

own state organization to include more
than three hundred additional theatres
with announcement of the names of ex-
hibitors who have contracted for exclu-
sive booking rights under the new plans,
are among the important actions taken
by one hundred and twenty-five fran-

chise owners representing one hundred
and fifty theatres in the First National
Exhibitors' Company, of Ohio, at a con-
vention in Cleveland last week.
This special meeting was held to take

up formally the expansion plans which
become effective with the start of official

activity by the Associated First Na-
tional Pictures. Incorporated, and the
Associated First National Theatres, In-
corporated, the two new organizations
formed recently by the Circuit with a

combined capital of S16.400.000, to de-
termine their effect upon the present
method of operation in Ohio, to appoint
a committee of nine exhibitors to meet
with the directors and executives of the
Circuit, and to represent them at the
general convention of all First National
franchise owners at Atlantic City, this

week.

I. Lisbon Named Chairman
The committee of nine appointed a

sub-committee who came to New York
for a conference on Friday of last week,
following which thev went to Atlantic
City.

I. Lisbon, of Cincinnati, was named
chairman of the main committee of nine.

Members serving with Mr. Lisbon were
Gus Sun. proprietor of the Fairbanks and
two other theatres in Springfield: C. E.
Renner. of Youngstown. Charles K.
Friedman, of the Valentine Theatre in

Toledo: M. B. Horowitz, of the Foun-
tain Theatre. Cleveland; William Slimm.
of the Marquee Theatre. Cleveland:
Fred Desberg. of Loew's Stillman.
Cleveland: John Harris, associated with
Mr. Lisbon, and Ben L. Heidingsfeld. at-

torney for the Lisbon-Harris interests.

Operation of the First National
franchise in Ohio for the last two yenrs
has been along lines similar to the form
of activity which will be pursued by the
newly created national organization, so
that the exhibitor members of the First

National Exhibitors' Company of Ohio
actually have provided a test case of the
efficacy and practicability of several
important phases of the system that will

be pursued by the Associated First Na-
tional Pictures. Incorporated, and the

Associated First National Theatres. In-
corporated.
Under the leadership of E. M. Mandel-

bauni as president of the Ohio company,
the state organization has grown from a
small original membership until today it

includes a big perce-itage of every im-
portant first-run theatre in the state.

"With unanimous adoption of the ex-
pansion plan advocated by First Na-
tional Exhibitors' Circuit." declares Mr.
Mandelbaum. "the membership of sub-

franchise owners will be increased until
every theatre of consequence in the state
will be included, without regard to the
age of service used."

Lowers Cost of Rentals

The Mandelbaum principle of distribu-
tion through a mutualization cf exhibi-
tor booking interests, became famous
more than a year ago when it was dis-

covered thai the plan enabled the First
National first run account in Cleveland
to book the Chaplin productions for
week stands at a rental of $600, with re-

turn engagements rental free. This, it

was revealed then, was the first run per-
centage equivalent of the tdtal negative
cost assessed by the national body to
the Ohio franchise.

It is this method of mutualization
which is an outstanding feature of the
new distributing plan, and which vir-

tually eliminates film rentals and rental
speculations, translating them into terms
of definite percentages that remain fixed

and permanent, varying only according
to the differences in negative valuations
for attractions released by Associated
First National Pictures. Incorporated.
"The plan has proven itself," says Mr.

Mandelbaum. "Ohio exhibitors have
demonstrated, conclusively, that the
theatre branch of the industry takes on
a remarkable degree of stability when
the uncertainties of non-systematic dis-

tribution are removed, with all of their

evil and dishonest and unfair practices.

The Ohio exchange has not been con-
ducted for profit. It has been operated
to perform the mechanical functions of
shipping, film cleaning, and the usual
operations of an exchange, on a cost
basis, fixed and permanent and which
gives our exhibitor members their spe-

cial feature releases without excessive
additions to the territorial negative cost.

Each member has absolute protection in

ROBERT WARWICK
in a scene from "The Tree of Knowledge"

( I'araniount-Artt'raf t >
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his own locality. He does not have to

concern himself with possible opposition

for First National attractions because

his sub-franchise protects him. And
still, this proviso is eminently fair to the

producer, whose productions First Na-
tional buys in open competition with

other purchasing agencies, thereby as-

suring the stars or producers of the full

market value for their efforts, determined

by competitive demand among distribu-

tors."

New Use for Salesmen

A unique conversion of the time of the

salesmen heretofore employed by the

First National Exhibitors* Company, of

Ohio, will be made with the inauguration

of the new national plan in that terri-

tory. The sub-franchise system will do
away almost entirely with salesmen,
with the disposal of the exhibitor in

rights in each locality to specified

theatres, but Mr. Mandelbaum an-

nounces that the sales staff will be re-

tained, as salesmen to the public rather

than to the exhibitors.

"Each salesman will become an ex-

ploitation man," he explains. "The
staff will have the responsibility of

working with every sub-franchise owner
in the territory to increase the effi-

ciency and results from advertising and
publicity placed by the theatres in be-

half of Associated First National attrac-

tions. Instead of traveling the state

armed with contracts and arguments for

bookings, they will devote their entire

time to conceiving new exploitation ideas

that will enable the exhibitors to attract

more patrons to their respective

theatres."

Those Attending Meeting

Exhibitors members of the Ohio com-
pany who attended the Cleveland meeting
were

:

H. A. Barhian, The WaMorf Amusement Co.,
Akron, O. ; The Messrs. Botzum, Strand Theatre,
Canton, O. ; C. A. Smith Star Theatre, Chilli-

cothe, O.; Henry Levy Liberty and Park The-
atres, Cincinnati. ().; M. 'J. Krepzl and John
Cerveny. Arion Theatre, Cleveland. O. : C F.
Stang, Camera Theatre. Cleveland, O.; M. Paul,

Cedar Theatre. Cleveland. O. ; National Motion
Picture Co., Clark National Theatre. Cleveland,
O.J Messrs. Scoville, and Kssick. Kzella Theatre,
Cleveland, O. ; W. G. Montgomery, Golden Eagle
Theatre, Cleveland, O. ; The Home Amusement Co.,
Home Theatre. Cleveland, O. ; Thomas Urbansky.
Jennings Theatre, Cleveland, O.; The Bronx
The Bronx Amusement Co.. Jewel Theatre, Cleve-
•and, O. ; J. A. Brown, Lorain Theatre, Cleve-
land, O. ; The Madison Theatre Co., Madison The-
atre, Cleveland O. ; Messrs. Belles and Stevens,
Main Theatre. Cleveland, O. ; W. J. Slimm. Mar-
quis Theatre, Cleveland, O.j Barck and Breen-
berger. Market Square Theatre. Cleveland, 0.;
J. J. Harwood, National Theatre, Cleveland, O.;
Paul Guddonovic, Norwood Theatre, Cleveland,
O.; H. E. Horwitz. Olympia Theatre, Cleveland,
O. ; Messrs. Rciff and Essing, Kialto Theatre.
Cleveland O.; Elizabeth Keif, Ridge and Stork
Theatre. Cleveland, O.; Messrs. Scoville and Es-
ick, Sunbeam Theatre, Cleveland, O. ; George
W. Reinbuch, Superior Theatre, Cleveland, O.

;

George Treka Lnion Theatre, Cleveland, O.;
The Hutsenpiller Amusement Co., Virginia The-
atre, Cleveland, O.; P. C. Linnert, Wade Park"
Orpheum Theatre, Cleveland, O.; Charles Pint-
ner, Washington Park Theatre, Cleveland, O.

;

E. A. Siebanoller, Windamerc Theatre. Cleveland,
O. ; Abe Kramer, Yale Theatre Cleveland, O.;
Max Schachtel. "V" Theatre. Cleveland, O.; L
Libson, Colonial Theatre Columbus, O. ; the
Strand Theatre, Dayton, O.; the Strand, Family,
the Walnut and Bijou Theatres, Cincinnati, O.: O.
F. Herboltzheimer, Columbia Theatre. Columbus,
O

; J. G. Flack, La Grande Theatre, Conneaut, <).;

S. C. Vale, Pictorium and Vale Theatres Den-
nison W. K. Richards, New Royal Theatre. I'ind-
lay, C; Carl F. Miller, Strand Theatre, O. H.
Theatre, and Wonderland Theatre, Fremont. 0.;
A. J. Paul. Royal Theatre. Gabon O.; J. M.
Kauffman. Opera iiouse. Callipolis. O.J Manheim-
Wolcolt Amusement Co. Liberty Theatre, Geneva,
O.; Nick McMahon, Grand Theatre, Ironton. O.;
Henry J. & Carl M. Pfciffcr, Grand Opera House,
Kenton, O.; A. L. Burkhardt, Dreamland The-
atre, Lorain, O. ; George Schcnekcr Pearl The-
atre, Lorain, O. ; August Ilg, Wonderland Theatre.
Lorain. O. ; F. A. Kelly, Lincoln Theatre, Man-
sillon, O. ; I. W. West, Apollo Theatre, Oberlin,
O.; Utopia Painesville Theatre Utopia Theatre,
Painesvifle. O.; The Columbia Co.. Inc., Columbia
Theatre, Portsmouth, O.; George J. Schade,
Schade Theatre, Sandusky. O.; The Gus Sun
Amusement Co., Fairbanks. Springfield, O. ; The
Steuben Amusement Co., Strand & Olympic The-
atres, Steubenville O. ; ( has. Stofer and Paul
Sennett Grand Theatre, Tiffin, O. ; G. A. Manos.
Rex Theatre, Toronto, O.; George Pfister, Jewel
Theatre, Troy, O.

Others Who Were Represented

In addition to the above members,
those represented at the meeting and
who own sub-franchises are:

The Smith Amusement Co.. Columbia & Strand
Theatres, Alliance and Sebring, O. ; V. E. Mc-
Ghee Empire Theatre, Amherst, O.; H. W. Nice.
Rondo Theatre. Barberton, O. ; The Spragg
Amusement Co.. Elk Grand Theatre, Bellaire,
O. ; Daniel Gutilla, Strand Theatre, Bellefontaine.

O. ; Messrs. Moore & Robinson, Lion Theatre,

Bellevue, O.; C. M. Young, Lyric Theatre, Bowl
ing Green, O.; The Empire Co., Empire Theatre,
Cincinnati, O. ; J. A. Ackerman, Mgr.. Clenway
Theatre, Cincinnati, O.; The Imperial Amusement
Co., Imperial Theatre, Cincinnati, O.; The Lin-
coln Amusement Co., Lincoln Theatre, Cincinnati,
O. ; The Nordland Amusement Co., Nordlaml Plaxa
Theatre, Cincinnati. O.; The Norwood Theatre
Co., Norwood Theatre, Cincinnati, ().; Herman J.

Bley, Valley Theatre, Cincinnati, O. ; Woodward
Theatre Co., Vine Street Theatre, Cincinnati, O.;
Amphion Amusement Co., Amphion Theatre,
Cleveland. O.; H. Baird. Ball Park Theatre,
Cleveland, O. ; The Union Playhouse and Amuse-
ment Co., Bijou Dream Theatre, Cleveland, O.

;

The Dennison Square Amusement Co.. Dennison
Square Theatre, Cleveland, O. ; The Doan Amuse-
ment Co., Doan Theatre, Cleveland, O. ; The
Fecr Theatre Co., Cleveland, O.; The Atlas
Amusement Co., Lakewood Theatre. Cleveland,
O. ; The Atlas Amusement Co., Knickerbocker &
Metropolitan Theatres. Cleveland, O.; The Milo
Theatre Co., Milo Theatre, Cleveland, O.J The
Stillman Investment Co., Stillman Theatre, Cleve-
land, O. ; The Western Amusement Co., Sun The-
atre, Cleveland, O.j F". Herboltzheimer. Columbia
Theatre, Columbus, Ohio.; The Eastern Muse-
ment Co., Eastern Theatre, Columbus, O.; The
De Luxe Theatre Co., Northern Theatre, Colum-
bus, O. ; S. M. Dickinson Victoria Theatre,
Columbus, O. ; J. A. Longnecker, Eatonia Theatre,
Eaton O. ; William M. Tallman ( rramie Theatre,
East Liverpool, < ). ; O. J. Bannon. Bannon The-
trr, Elyria, O.; Jewel Photoplay Co., Jewel The-
atre, Hamilton, O. ; C. E. King, Johnsonia Theatre,
Lecsburg, O.; W. S. Butterfield, Regent Theatre,
Lima O. ; George Mailers, Star Theatre. Lima,
O. ; Stanley Lawwill, Majestic Theatre. London,
O. ; The C. & M. Amusement Co.. Putnam &
Strand Theatres Marietta & Cambridge, <).; The
Marion Photoplay Co., Marion & Southern The-
atres, Marion and Bucyrus, O. ; B. Yudelvitz &
G. Willis, Princess Theatre, Medina. O. ; Theo-
dore Chifos. Sorg's Opera House Middletown, O.

;

E. T. Wingard, Pastime Theatre, Montpelier, O.;
Harris & Smoots Vine Theatre, Mt. Vernon, 0.;
S. S. Steenrod, Majestic Theatre. Nelsonville, 0.;
George M. Fenberg, Auditorium, Newark. 0.;
Koy C. Hale. Opera House Theatre, New Vienna,
O.; The Piqua Amusement Co., Mays Opera
Iiouse, Bijou and Strand, Piqua O. ; A. J. Holt,
Prendrola Theatre, Lockland & Reading, O. ; A.
J. Goffinct. Opera House, Kittman, O.; Bennett
X- Partlow, Majestic Theatre, Tippecanoe City, 0,;
G. J. Hucpcnbeckcr, Bijou Theatre. Toledo. 0.;
Liberty Moving Picture Theatrical Co., Liberty
Theatre, Toledo, O. ; Broadwav Amusement Co.,
Lvric Theatre, Toledo, O. ; Mrs. Julia Stahle.
Mystic Theatre. Toledo, O. ; August Xex, Overland
Theatre. Toledo, O.; Harry B. Allbright, Palm
Theatre. Toledo, O. * The Valentine Theatre Co.,
Valentine Theatre, Toledo, O. ; Walter L. Grud-
zenski, White Eagle Theatre, Toledo, O.; Sunt
Albert and Bro. Mystic Theatre, Utica O. ; Wm.
Standcn, Broad St. Theatre. Wadsworth. 0.;
Abraham Bros. Vaudettc Theatre, Wapakoneta,
O.; J. J. Murray, Opera House Warren, O.; C.
B. Johnson, Wonderland Theatre. Washington
Court House, O. ; The Dome Company Dome
Theatre, Youngstown O.

; Imperial Theatre Co.,
Inc., Imperial Theatre. Zanesville, O.;

"OUR MARY" IN THREE NEW POSES

Upon her recent trip to New York city Miss Pickford pa-d a visit to a Fifth Ave. studio and the above pictures are the result.

"Pollyanna" is her first offering in the "Big Four" combination
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Arthur B. Reeve Assails Effort
To Bar Thrill Films From Mails

Vice-President of Supreme Pictures, Inc., Declares
Gore Bill Would Complete Task of Creating

"Namby Pamby World"

Scene from "The Twilight Baby," Henry
Lehrman's first comedy featuring: Lloyd
(Ham) Hamilton and Virginia Rappe,
for First >ational Exhibitors Circuit.

"Women Men Forget"
Purchased by United

American Cinema Feature Star-

ring Molly King Obtained

by Berst

J. A. Berst, president of United Pic-

ture Theatres of America, announces
that the organization has purchased out-

right the feature photodrama. "Women
Men Forget," starring Mollie King, and
which was produced by the American
Cinema Corporation.

The feature is in six reels, directed by
John M. Stahl, from the original scenario
by Elaine Sterne. It presents Miss King
in a role of a New York society girl.

This permits Miss King to wear an elab-

orate wardrobe. Miss King's gowns
were especially designed for this pro-
duction by the most fashionable modistes
of Fifth Avenue, New York, and are

said to be most unusual creations.

Supporting Mollie King in "Women
Men Forget" are Frank Mills. Lucy Fox,
and Edward Langford. Minor roles have
been acceptably filled by especially se-

lected players.

.As yet .it has not been decided when
Women Men Forget" will be released.

>>ut an announcement setting a definite

late and outlining exploitation details

will be forthcoming within a short time.

Dolores Cassinelli in

Schomer-Ross Feature
A. S. Schomer, of the Schomer-Ross

3roductions. Inc., has started work upon
he second motion picture to be made by
hat company with Dolores Cassinelli in

he star role. Ben Taggart appears as the
eading male support.

The Victor Studios on Forty-third street,

^ew York, have been engaged and actual
vork upon the feature was started January
th. No announcement has been made as
o the title or authorship of the story.

Senator Gere, of Oklahoma, has in-

troduced a bill to prohibit Interstate
transportation of "blood and thunder"
films or still pictures. This would affect
all motion pictures depicting 'thrills."

"Shades of the yellow journals!" ex-
claimed Arthur B. Reeve, when he read
it. "Why pick on motion pictures?"
Mr. Reeve is vice-president of Su-

preme Pictures. Inc.. and he and John
W. Grey, president of the company, are
co-authors of "The Mystery Mind." the
new idea serial which they are now pro-
ducing with J. Robert Pauline as the
star. Reeve and Grey have written sev-
eral of the biggest "thrill" stories in

filmland.

Points to the Newspapers
"Why not assail the daily newspapjr-

that print thrilling stories of sensational
murders, robberies and deeds of heroism
as well as crime?" he continued, indig-
nantly. "Why not forbid the reading of
all history, which is filled with thrills?

Why not abolish all theatres where
human interest plays provide unlimited
thrills? Why not drag from their pul-
pits the few priests and ministers who
can arouse sluggard consciences? These
men must thrill the congregation to be
worth their salt. Can any one read of
Cardinal Mercier and not feel a thrill

:

He should be jailed, if Gore has his way
with the world. We may as well begin
at the beginning and suppress the Bible
—it reeks with thrills. Let us revise the
hymnal and expurgate the Crucifixion.

"It is but one step more to suppressing
all these. Films are the books of the
masses who read little. From 'movies'
they gain a knowledge of the vital hap-
penings in the world. The woman who
couldn't spare time to read a 5,000-word
story will get a clear idea of the same
story from a well-produced film.

"The world couldn't exist without
thrills. Every noble deed has been the
direct result of a 'thrill' of some sort.

From the time our infant brains can
grasp anything we love to be thrilled.

Hasn't Senator Gore any childhood
memories? Didn't he know Bluebeard
and the creepy, chilly thrills he always
gave us? Didn't his heart fairly stop
beating with the suspense of Goldilocks
and the Three Bears: didn't he hold his

breath when the Bears returned and he
knew Goldilocks was asleep in the
house? If Gore never crouched in awed
fear in the oven with Jack the Giant-
Killer. or felt his own muscles tense as

he mentally pictured Jack climbing the

fairy beanstalk, then he certainly missed
part of childhood's joys.

Would Hit Mother Goose
"Gore's bill would do away with

Mother Goose, with all fairy tales and
legends, all folk songs; all are thrills

written to stir human nature from the

baby to the bearded warrior. From
Gore's viewpoint Ulysses was a mere ad-
venturer. Dante a plain liar with his

tales of hell and a hereafter—and how
they did thrill us when we first read

them. Milton, who soared to the

heights with his fallen Lucifer, was a

deluded dreamer. Walter Scott—will
any boy ever willingly give up the thrills
of Scott? Yet Gore would ban him.
Dickens and his common people are vul-
gar—they should not be admitted into
polite society.

"With the thrills eliminated, art could
paint only birds and flowers, butterflies
and sugary sweet girls. Yerestchagin
painted only the thrills of life. Brutal-
ity, grief, misery. starvation, grim
humor, these were his best subjects.
They thrilled one to the soul with many
emotions—and any emotion experienced
by the human mentality is a thrill. Shall
we destroy his pictures to please Gore?
Today Raemmaker cartoons only thrills:
shall we suppress his cartoons? Go
through our Sunday School library books
in any church. Each book tells a story
of a good child rewarded and a bad one
punished. Isn't there a thrill in the
anticipation of a reward? If there's a
thrill we must throw away the books.
"Carnegie tried to give the world a

lasting gift when he supplied books and
places in which to preserve them. But
the libraries harbor thrills, so tear them
down.

Would Hit Film Favorites

"Douglas Fairbanks thrills every boy
who goes to see him: Doug will have to
quit thrilling. Even Mary Pickford go;s
in for thrills—she rides a horse in her
latest picture—she shouldn't do that.
Some weak creature might get a thrill.

"When one questions the morals of
the 'thriller'—isn't the villain always pun-
ished? Isn't virtue always rewarded at
the end of the last reel—generally with
a typical fairy tale, 'they were married
and lived happily ever after' ending'
I'll wager there isn't a youngster today
who sees movies who hasn't a very clear
idea of the things he must not do if he
wants to live on good terms with the
world.

"If the censors must object to some-
thing, let them cast an eye over some
of the slapstick 'comedy' films that art-

shown. These teach children to be rude,
cruel, disrespectful to their elders, over-
familiar with women and disgustingly
vulgar in their ideas of what is funny.

What Result Would Be
"If the reformers, cranks and censors

have their way the law will eliminate
from our plays, literature and cinema
stories all the vital human emotions.
We shall have a 'perfectly lovely soda
pop party' where inane ingenues will

display the latest thing in chiffons and
pretty faced boys will advertise some-
body's 'correct college clothes.' There
will be nothing else left to write about.
Our big scenes will read something like

this: 'Floribelle invites Clarence and
Percy to a candy pull. Percy, being the
villain, upsets the hot candy over Flori-

belle's arm. His hated rival. Clarence,
bravely burns his own fingers to aid his

love.' We might even have to cut out
upsetting the hot candy—it would be too
thrilling.

(Continued on page $8)
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PUBLIC "SHOP" IN NEWSPAPERS
Marshall Neilan Declares "Running Around
The Corner to the Movies Is Something of

The Past—People Now Choose Entertainment
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Marshall Xeilan, in discussing the mo-
tion patron of today, last week pointed
out that the day of "running around the
corner to the movies" is rapidly disap-
pearing, that the motion picture public
is now going out of its way to see a good
film and that there rras become evident
a tendency to "shop in the newspapers"
for its entertainment the same as it does
for its dry-goods bargains and sales, its

choice of theatrical attractions, its base-
ball games and its furniture.

"The motion picture public to a very
large extent has become extremely dis-

criminating in the selection of its en-
tertainment just as it i- in the purchase
of merchandise. The day of running
around the corner to the movies is dis-

appearing and people will gladly walk
two or three blocks, yes, and take the
car to go downtown, avoiding inferior

shows, in order to get good entertain-

ment.

Now Looks for Good Pictures

"Time was when any picture show
was a picture show. Today they are
looking for good picture shows. The
public is selecting its entertainment and
bases its selection on past performances
of the director, the star, the author and
even the lesser lights in the production
This is the best thing that could hap-
pen for the industry as it proves an
incentive to those who desire to present
their best efforts.

"The newspaper has come more
closely affiliated with the screen as a

result of this discrimination on the part
of the public. This is entirely logical.
For many years the newspaper has been
an index to the local daily market.
Everyone has become accustomed to
looking into the paper as an aid in pur-
chasing dry-goods, merchandise, etc.

Margain hunters—and this class com-
prises the best motion picture patrons

—

turn daily to the advertisements in the
newspapers. When selecting a "legit i-

mat' show for the evening's entertain-
ment, there is only one real index—the
local paper. The same applies to a very
great extent to baseball games, sport
events, etc.

"People have thus become thoroughly
educated in turning to the pages of the
newspapers for their daily purchases

—

including the buying of screen enter-
tainment. For many people it has be-
come just as impracticable to walk into

any motion picture theatre, sit down
and expect a good show as it is to drop
into a five and-ten-cent store and expect
In buy a baby grand piano. There are
dry-goods stores AND dry-goods stores.

And there arc motion picture presenta-
tions AND motion picture presentations.
This the public now realizes.

Newspapers Best Medium
"In view of these facts, it is quite evi-

dent that the daily newspaper is the
best medium for the exhibitor in reach-
ing the family with his local advertis-
ing. The newspaper is the first medium
the exhibitor should consider. It should

be the foundation of his advertising.
Millboards, electric signs and other
forms of outdoor advertising arc effec-

tive, yes, highly essential. However,
when the family at home in the evening
wishes to see 'The River's End' for in-

stance, they don't send sonny down the
street to look at the billboards and
see where the picture is playing, but
pick up the newspaper and find out.

"With this 'shopping instinct' so evi-

dent on the part of the great majority
of the American people—particularly
among the class which comprises the
motion picture public— it is only natural
that screen entertainment is being pur-
chased to an ever-increasing extent
through the channels of the daily press."

Rialto Will Play
Kremer's Chaplins

The offices of Victor Kremer announced
this week that the Rialto Theatre of New-
York had contracted for the showing of

the Essanay-Chaplin productions which
this organization is distributing for the

United States and Canada. The arrange-
ments for these bookings were consum-
mated between Dr. Riesenlield, managing
director of the Rialto and Rivoli theatres,

and Bert Funis, director of publicity for

the Victor Kremer Company.
The Chaplins in question are : "Carmen,"

in four parts: "The Champion," two parts;

"Work," two parts: "Jitney Elopement,"
two parts: and "By the Sea," one part.

"Carmen" will be presented first at the

Rialto the week of January lflth, and Dr.

Riese'ifield has arranged for an elaborate
presentation of this Chaplin production,
which is the biggest in which the famous
million dollar comedian has ever appeared.
A special musical setting will be written

by the managing director of the Rialto and
Rivoli and unusual publicity will be ac-

corded the showing.
"Carmen" will be followed at the Rialto

hv the showing of "The Champion" and
"Work."

A. B. REEVE ASSAILS EFFORT TO
BAR FILMS FROM MAIL

(Continued from page 57)
"Is Senator Gore press-agenting for

the Hun? His bill would mean sup-
pressing the truth about them. We could
not write, paint or photograph any of
their atrocities. The maker of 'Ravished
Armenia' would be a felon. No word of

the outrages against Belgium would be
permitted to be whispered for the re-

cital of them thrills us too deeply. We
could not write of the Great War, nor
relate deeds of bravery. Our heroes
would go down through the coming ages
unhonored and unsung, for their stories

are 'thrillers' of the most pronounced
'blood and thunder' type.

Means 'Namby Pamby' World
"So let us begin at once to abolish all

books that stir us, all plays, paintings,

sermons, magazines, newspapers, or

movies that arouse emotion of any sort

or broaden our vision and teach us more
or life. Life itself is a thrill. Let us

suppress all actresses who touch the

heartstrings, all singers who thrill us

with a song note, all orators who thrill

us into righting wrongs or battling to

ad'ust them. In short, suppress every-

thing. Our slogan must be 'No thrills.'

That's what Gore's bill would ultimately

mean.
"Is this the 19th Amendment to the

Constitution which will complete making
this a 'namby pamby' world?"

ANOTHER O. HENRY STORY SCREENED

A humorous incident from "Telemachus Friend," which Vitagraph has just finished.

It is said the story presents the quaint humorist at his best.
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-THE STAR BOARDER'—A NEW SENNETT COMEDY

Ben Turpin getting a shave under difficulties. "Teddy," the Mack Sennett dog actor,
assists, while a youthful comedian is curious to know what will happen if he
uses a knife to curtail "Teddy."'

"The Evil Eye" Chosen Title of
Serial Starring Benny Leonard

Lightweight Champion of World Will Begin Work
on Film Production January 17—Exteriors

To be Taken in Principal Cities

"The Evil Eye" is announced by
Frank G. Hall and Ascher Enterprises.
Inc.. as the title for the serial production
in which Benny Leonard, lightweight
champion of the world, is to star. The
title, suggested by the author of the
serial, Roy L. McCardell, was selected from
more than one hundred submitted and
was chosen for its briefness, its adapt-
ability to advertising and its melo-
dramatic possibilities.

In producing this fifteen-episode
serial. Mr. Hall, who is the prime mover
behind the signing of Leonard for this

serial., believes he has two big possibil-
ities behind it. One of these is the star.

Benny Leonard, one of the most popular
lightweight champions ever known and
who now holds the undisputed light-

weight championship of the world. The
other is the author. Mr. McCardell. who
will be remembered as the author of
"The Diamond From the Sky." which
was produced more than six years ago.
and, according to reports from foreign
countries, is still showing in Africa.
\sia, .China and South America.

Has Other Successes
Mr. McCardell was also the adaptor

>f "A Fool There Was." adapted from
Porter Emerson Brown's play of the
-ame title, as suggested by Rudyard
Kipling's poem. Among Mr. McCar-
iell's other successes are screen ver-
sions of C. Haddon Chamber's play.

"The Idler," the "Money Mill" and many
of the one-reel comedies in which the
comedian, John Bunny, was featured.

In all. Mr. McCardell has written
more than 800 screen dramas, including
serials, straight dramatic plays and
comedies. As a newspaper man. Mr. Mc-
Cardell has written special articles for

The World, The Herald, Collier s Weekly,
Puck. Philadelphia Xorth American,
Hampton's Magazine and Short stories.

Also a series of comic stories titled the

"'Jarr Family." now appearing daily in

The Evening H'orld.

In charge of the production of the

Benny Leonard serial. Mr. Hall an-
nounces that YVally Van will supervise,

with J. Gordon Cooper, director.

Production Begins January 17

Mr. Hall announces that the actual

production of the Benny Leonard serial

will commence immediately following
Benny Leonard's right with Johnny Dun-
dee in New Haven. January 16. Hall-
mark's 38th Street studio will be used
for the interiors, after which the com-
pany, accompanied by Supervisor Van
and Director Cooper and a publicity

man. will leave for the coast, stopping
off in every big city between Xew York
and there to take exteriors. The com-
pany expects to be en route most of the

winter.
In following this method of produc-

tion. Mr. Hall is following a scheme

never before attempted by the pro-
ducers of a serial and in doing so he
believes that he is popularizing the seriil

to the advantage of every exhibitor in

the Cnited States. Supervising Director
Van is now completing arrangements
for the casting of Leonard's support
and expects to be able to announce the
names of the supporting members within
the next week. He expects to have the
first episode of the serial started by the
third week in January.

L. L. Hiller Secures

the World's Rights to

"Who's Your Servant?"
According to statements of the few

who have seen it, "Who's Your Serv-
ant?" should prove a real hit. It will

soon be available to the public. This
picture, made by one of the biggest in-

dependent producers, was found to be
so unusual and remarkable upon its first

private showing that it will be sup-
ported by a gigantic advertising and ex-
ploitation campaign that, according to
predictions, will send it into motion pic-

ture history as one of the great films

of screen development.
L. L. Hiller. with offices in the Long-

acre building, Xew York City, controls
the world's rights to the production.

It is beyond question as great a motion
picture as "The Cheat." was the verdict
of those at the private showing. -

An advertising campaign of wide range
is being planned for the production and
in addition is believed the startling
theme will provoke widespread comment
by the press of the country- One of the
features of the campaign is a press book
consisting of twenty pages with con-
siderable display copy in three colors.

Trailers, slides, heralds and a score of
unique and effective aids to exploitation
particularly well suited for the produc-
tion are being prepared.

Releasing arrangements will be an-
nounced shortly through the motion pic-

ture trade journals and intensive adver-
tising in New York City and vicinity

will precede the Broadway premiere of

the production. Pending the conclusion
of the definite releasing arrangements.
Mr. Hiller is somewhat reticent rela-

tive to the picture, but in the immediate
future the trade papers will carry full

information.
As the title implies, the picture deals

with a situation in the home vital to

every" woman in the country, but aside
from its pure dramatic value it carries

the story that will immediately interest

leaders of thought everywhere. It is a
thoroughly American theme with a touch
of the mystery and intrigue of the Far
East in it.

Rothacker Leaves to

Attend Convention
After an extended visit of about ten

days at the Rothacker Film Mfg. Co.'s

Chicago studio-laboratory. President
Watterson R. Rothacker left for Atlantic
City to attend the annual meeting of the

First National Exhibitors. Jan. 11-15.

After the convention Mr. Rothacker
will tarry a while in Xew York, but will

return to Chicago in time to spend at

least four days at the Rothacker home
office before proceeding to Los Angeles
to start construction on the new Roth-
acker studio-laboratory there.
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Kay Laurell Will Have Premier
In Edgar Selwyn's "Lonely Heart"

Former Follies Girl, Who Took Leading Role in "The
Brand, "Completing First Production Made

By Her Own Company
The initial picture of the Kay Laurell

Productions, Inc., starring Kay Laurell,

is to be issued under the title "Lonely
Heart," and is from a story by the dis-

tinguished playwright, Edgar Selwyn.

Xo announcement has as yet been made
as to distribution arrangements.

The production was directed by John
14. O'Brien and is said to afford Miss
Laurell unusual opportunities for dra-
matic and pictorial effects.

Kay Laurell is a celebrated figurante
of Ziegfield's Follies, having during sev-
eral successive seasons contributed in a
considerable measure to the popularity
of that famous institution which has
graduated many feminine stars of the
stage and screen.

Started with Goldwyn

The first screen appearance of Miss
Laurell was under the Goldwyn banner
in a productipn based on the well-known
story of Rex Beach entitled, "The
Brand." Miss Laurell was personally
chosen by Mr. Beach for the leading role
and the subsequent popularity of the
picture fully justified Mr. Beach's con-
fidence in Miss Laurell.

I n '•The Brand" Miss Laurell had an
"outdoor" role to which she gave an
emotional appeal and vivaciousness that
registered effectively upon the screen
and. incidentally, forecasted a big future
for the former Follies girl in motion pic-

ture-.

The latest production, "Lonely Heart."
is of a distinctively different type than
the Rex Beach story and is centered
about an original theme which Mr. Sel-
wyn has elaborated into a script embody-
ing a wealth of sure-fire picture material.

The investiture of the picture is lavish

and no expense has been spared to make
it a production of first-water calibre.

Made in Own Studio

The picture was made in Miss Laurell's

own studio by her producing company
which was formed following her depar-
ture from the Goldwyn organization.
Miss Laurell plan> to follow this pic-

ture immediately with the second in the
series, aiming to produce four special
productions annually.

Miss Laurell has under consideration
several offers for the distribution of the

new picture and it is expected an an-
nouncement in this connection will be
forthcoming in the near future.

Hope Hampton Has
Completed First of

Series of Features
"A Modern Salome," the first of tin-

Hope Hampton productions in which
this young star will make her screen

debut, is now being edited and cut by
Leonce Perret and his staff. Mr. ferret

wrote the original adaptation of the

story, which is based on Oscar Wilde's

"Salome," and also acted as the direc-

tor, so that he is pre-eminently fitted, in

addition to his past experience with other
stars, to turn out Miss Hampton's pic-

ture in the best form for exhibition.

In this production Miss Hampton is

said to reveal an ability to characterize
a dramatic role which justifies her stellar

position in the cast. Her leading man is

Wyndham Standing. The cast includes
Agn< - Ayres. Arthur Donaldson, Syd-
ney L. Mason, Percy Standing and
Meeda Stewart.

Distribution arrangements on "A
Modern Salome" will be completed
within a few days, and announcement
will follow immediately. Assurance is

extended by the producers, however, that
Miss Hampton's productions will be pub-
lished through one of the leading trade
channels.

Scenario Writers Join

Christie Company Staff
four new additions have been made to

the scenario staff of the Christie Comedy
Company in the persons of Kecne Thomp-
son, short story writer

; Jack Jevne, for-

merly with Goldwyn, Nan Blair, writer for
the screen, and Harry B. Ixjos.

Mr. Loos is the father of Anita Loos,
whose early work with Douglas Fairbanks
is well known and who now works with
John Kmerson for the Constance Talmadge
producing unit, is a veteran playwright and
contributor to humorous magazines.

Selznick Contracts
Enwood Productions

0. D. Woodward, President of

Company, Goes East,

Details Soon
Among the contracts entered into by

Lewis J. Selznick, advisory director,

and Briton N. Busch, president of the

Republic Distributing Corporation, is

one with the Enwood Feature Picture
company, through O. D. Woodward,
president and general manager, whereby
this organization will produce and dis-

tribute through the Republic a minimum
of six features each year.
The Enwood Feature Picture com-

pany has studios located in Denver,
Colo. The building and appliances are
said to be of the most modern charac-
ter, the last word in studio construction.
O. D. Woodward, president of the com-
pany, is scouring the motion picture
field to obtain directors who have made
notable pictures.

Mr. Woodward propose^ t( impose no
limit on the price that he will pay for
popular successful plays and novels for

picturization purposes. Negotiations
arc under way with several stars whose
work has won them favor among ex-
hibitors and patrons of picture theatres.
Stories and plays will be secured whose
locales particularly lend themselves to
production in and around Denver.

Mr. Woodward is on his way East
and upon his arrival in New York will

be ready to make announcements as to

the personnel of his producing organiza-
tion.

Will Build Playhouse

At Jefferson City, Mo.
JEFFERSON CITY, MO.—Plans for

a new theatre which will lie constructed
on the Schott lot on High street have
been completed, according to announce-
ment of Ruben Armstrong, principal

owner of the company which will con-
struct the building.

The front will be of buff brick and
-.tucco. It will have a seating capacity

of 1,250. The contract will be let Jan-
uarv 15.

"Jenny" Thomas' Next
Following the - completion of "Glori-

ous Youth," upon which Olive Thomas
is engaged at the Fort Lee Selznick

studios, production will be begun upon
"Jenny." a story by Roy Horniman, a

British writer.

MOW IN THE CdUiRSt :^^^^WlS$^^W^0'.
V ; OP COMPLETION / V '
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TIIK photoplays which liave thus far been pub-

lished in 1920 reveal a highly desirable tendency

toward improvement in construction. Progress i-

definitelv indicated. There is ir I reason to believe

that the productions of the year will surpass in in-

trinsic value those of 1919.

In. even the early issues from the standard pro-

ducers may be seen a distinct effort to work from

mental cause to physical elfeot, an effort which should

have been made some years ago but is none the less

welcome because belated.

Good fiction, whatever its expressional form,

must hold inter - because of the thoughts which tin

characters think rather than the acts which the char-

acters perform. II the incidents which arise from

these mental piocesses arc interesting, the play is

doubly so. Bui an interesting and wholly entertain-

ing motion picture may be constructed without a

single unusual inc ident, so long as the motives that

move the characters are genuine.

Producers and writers for the screen are giving

more consideration to the proper motivation pf their

stories, at the same time continuing their careful re-

gard for incident body. The results cannot be other-

wise than favorable.

"TIIK TIM FLKRS" (Universal) will interest and

entertain the majority of those who see it because it

is founded upon the popular belief that the poor can

do no wrong and the rich are inherently unprincipled.

Edith Roberta is the featured player and portrays

sympathetically ;umI intelligently the role of a daugh-

ter of the common people caught up in the whirl of

society. It is well made and carefully presented.

"THE AMAZ1 N(i WOMAN"' (Republic) has for

story basis a proposition very similar to the above.

The treatment differs and the star. Ruth Clifford,

has a role of different requirements. She handles it

satisfactorily, wears the beautiful gowns it calls for

becomingly, and pleases personally. The production

is elaborately ami authentically staged.

"HAUXTIXG SHADOWS" ( Robertson - C o 1 e)

which was adapted from the popular novel "The

House of a Thousand Candles
1" presents H. R. War-

ner in one of the best roles this versatile young actor

has ever had. There is well sustained suspense

throughout the five reels and a splendid cast appears

in his support. Burton King, who directed the pic-

ture, knew what he was about and brought out all

there was in the mystery story.

"SKY-EYK" ( Steiner-Lesser) is described as a

"cyclonic air romance of death-defying escapades.''

It is all of that and contains enough thrilling inci-

dents to make up several serials. The cast is composed

of picked actors and several U. S. aviators take promi-

nent parts. As a novelty it will undoubtedly draw

big houses and prove entertaining.

"STARVATION" (Frederick B. Warren) dis-

closes a graphic human drama in which food, enlight-

enment of the masses and summary justice for the

"Beds" is pitted against the tide of Bolshevism that

followed in the wake of the war. The picture was

made through the assistance of Herbert Hoover, rep-

resenting the Supreme Kconomic Council of the Peace

Conference. Complete review will be found upon a

preceding page.

TIIK TREE of KNOWLEDGE" (Paramount-

Arteraft), starring Robert Warwick and directed by

William C. DeMille, is a strong drama, well pre-

sented. It i~ an adaptation of a successful Knglish

play.

TIIK WEB i>f DECEIT" (Pathe) presents

Dolores Cassinelli in a dual role. The element of sus-

pense is lacking, but in many regards it is among the

best features Miss Cassinelli has made.

-Too MFC II JOHN*SOX" (Paramount - Art-

craft) is the sen en version of a highly successful

farce and losl none of its humor in the adaptation.

Bryant Washburn is surrounded by a well-chosen cast

and the result i- one of best comedy dramas of the

year.

"THK VALLEY OF TOMORROW" (American)

is pleasing entertainment. William Russell is starred

but is compelled to divide honors with Mary Thur-

man.

TIIK BLINDNESS OF YOUTH" (Foundation)

present-; Cert rude Shelbourne in a love story that is

good fiction and excellent screen drama. Roy Lang-

don, Robert Ainsworth and Violet MaeDonald are

prominent members of the supporting cast. •

"TIIK LOG OF TIIK U-35" (C. B. Price) shows

more accurately and satisfactorily than it has yet

been shown the sinking of passenger boats by German

submarines in the war. Tt is interesting from educa-

tional and purely entertainment viewpoints, a valu-

able adjunct to any program.
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REVIEWS
Lieut Russel C. Hunt in

SKY-EYE
Six-part drama; Steiner-Lesser.
Directed by Aubrey M. Kennedy.
Published state rights.

OPINION: "Sky-Eye," the six-part

aero-drama offered by Sol Lesser to state

right buyers, contains enough thrilling

episodes to build a couple of serials. A
number of ex-government aviators were
employed to give realism to the air-

plane flights and the picture introduces

a novelty in the form of a pirate who
inhabits the air.

The story was written by Aubrey
Kennedy and in directing his own work
he has piled suspense upon suspense and
the picture ends with a smashing climax.
There are motorcycle thrills, automobile
races, and a sea-sled chase to add to the
excitement of the various unusual air-

plane stunts performed. The oil fields

of Texas are the background against
which the action takes place. The pic-

ture should be of undoubted box office

value because of its advertising possi-
bilities and because of its aerial interest,

will provce good entertainment to pic-

ture goers.

Included in the cast are Harry
Meyers. Thelma Kenley, Pack Miller.

Lieut. C. C. Nutt. June Keith and Lieut.
Hunt.

SYNOPSIS: James Murdock. an oil

magnate, and Harry Mangin, an opera-
tor, both file bids for a large oil con-
tract. Murdock is granted the contract,
and Mangin, in revenge, smashes the
main pump. Blake, a trusted employe,
who is in love with Murdock's daughter,
is blamed for the damage and dis-

charged. He attempts to reinstate him-
self by flying to St. Louis with Lieut.
Fordyce for new parts for the pump, but
Mangin destroys them. Blake joins the
aviation service and is called "Sky-Eye"
by reason of his keen vision. Mangin
also joins the flVing corps and makes sev-
eral attempts to destroy Blake. There
follow a number of hair-raising episodes
ending in Mangin descending upon Mur-
riock's oil field where the sky pirate
kidnaps Murdock and his daughter.
Sky-Eye leaps from his plane to Man-
gin's and brings him to earth a prisoner.
The marriage of Blanche and Sky-Eye
above the clouds brings the picture to. a
pretty and pleasing end.

William Russell in

THE VALLEY OF TOMORROW
Six-part drama; American.
Directed by Emmett J. Flynn.
Published in January.

OPINION : Screened against a back-
ground of scenic beauty and presenting
in exceptionally strong cast, this produc-
tion will be regarded by many as the
lest offering of the American Film Com-
pany since it instituted its new policy of
ewer' and better pictures.
The story deals with a young man, who

starts out to avenge his sister's death
md after having a stranger save his
lie, learns that the man he is indebted
o is the man he is determined to kill,
the situation becomes more difficult by
"s falling in love with the sister cf his

One of the thrilling: scenes from "Sky-
Eye," the six-reel feature being: distrib-
uted by Sol Lesser,

sister's betrayer. The dramatic possi-
bilities are evident.

Russell is in his element, and in Mary
Thurman has a pretty and talented
actress opposite him. Credit for the
strength of the production, however,
must be given to Emmett J. Flynri, the
director.

The fastidious may think it is over-
taxing screen license to have a young
woman fall desperately in love with a
man, who shot her brother, and promise
to marry him within twenty hours after

meeting him. But the fastidious, for the

most part, are confined to professional
ranks, not paid admissions.
SYNOPSIS: Enrico Colonna. a

grand opera singer, summering in the
mountains with his sister, makes love to

Cecelia May Morgan, one of the Mor-
gans who form the more important part
of the community's population. When
the girl learns he is married, she kills

herself.

Colonna attempts to leave and is fol-

lowed by a posse of Morgans. Cecelia's

brother. Dabney Morgan, confined to

jail for "moon-shining" at the time, ob-
tains his release to search for the Ital-

ian, whom he has never seen. He almost
loses his life in quicksand and is

rescued by a stranger who he learns is

Colonna. He gives Colonna a one-min-
ute start on a horse before shooting. The
shot seriously wounds Colonna.

Elenore Colonna, a sister of the

wounded man, compels Dabney to carry
her brother to a cabin and assist in nurs-
ing him. Fang Morgan, a worthless
member of the Morgan family, who is

attracted by Elenore's beauty, tears

Colonna's bandages from him, causing
him to die and then blames Dabney. In

an effort to kill Dabney, Elenore shoots
Fang and, learning the truth, confesses
her love for Dabney and they are mar-
ried.

Rcbert Warwick in

THE TREE OF KNOWLEDGE
Five-part drama; Paramount-Artcraft.
Directed by William C. DeMille.
Published in January.

OPINION: The wealth of story
material which the English stage offers
the American motion picture producer
is well illustrated by the screen adapta-
tion of "The Tree of Knowledge." which
was originally produced at the St. James
Theatre, London, in 1896, and has been
revived from time to time since.

The play offered to Paramount-Art-
craft an excellent opportunity for a
strong drama with a keen human appeal.
It is ably adapted and well presented.
Robert Warwick gives the needed

strength to the role of Nigel Stanyon.
a man who has tasted of the fruit of the
tree and finds the past a barrier to his
freedom of mind and happiness. Kath-
lyn Williams, as the woman of the world,
who charms and then discards men, fea-
tures a supporting cast of merit. Wanda
Hawley makes a delightful heroine. Tom
Forman acquits himself creditably in

the fourth principal role.

While the production will make its

strongest appeal to the higher class of
patronage, it should win general ap-
proval. A prologue adds to the artistic

merit of the play and offers many ex-
ploitation possibilities.

SYNOPSIS: Nigel Stanyon, after
falling desperately in love with Belle,

a woman of the world, is cast to one side

by her when she decides to leave him
to live with a Baron. He returns to his

home, forgets the past, and falls in love
with his ward, Monica, an innocent young
girl. He is alxiut to ask her to marry him
when his favorite man friend, Brian, ap-
pears and • introduces Belle as his wife.

She has married him for his money.
Stanyon faces a- difficult situation, but
elects to remain silent. After a short
time, Belle tires of Brian and plots to

elope with a Loftus Roupelle. Stanyon
finds out and makes an effort to prevent
the elopement. He fails and is caught
in a situation which leads Brian to mis-
judge him. When Brian learns the
truth, he renews his friendship with
Stanyon. Stanyon decides to tell all to

Monica before asking her to l tarry him.
She tells him "the past is past and the

future is ours."

H. B. Warner in

HAUNTING SHADOWS
Five-part drama; Robertson-Cole.
Directed by Henry King.
Published in January.

OPINION : Meredith Nicholson's splen-

did story. "The House of a Thousand
Candles," re-named "Haunting Shadows."
for screen use. makes a strong vehicle

for H. B. Warner. It is a corking mys-
tery melodrama, the development of tin-

story has been carefully handled by
director King and it holds the interest

at all times. Mr. Warner has never ap-

peared to better advantage than in the

role of John Glenarm and he makes of

the genial, care-free young man of ad-

venturous turn, a very likeable character.

The sumptuousness of an old Indiana
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home has been faithfully carried out in

the beautiful sets and Jesse D. Hampton
has given the story a very complete, sat-

isfying and finished production. Mr.
Warner's support is excellent through-
out, especially that of Charles Mailcs,
as Bates, the butler. Here is one of the
best performances that has been screened
in some time. Marguerite Livingstone,
Edward Peil, Charles French, Frank
Lanning, Florence Oberle, Patricia Fox
and Harry Kendall played well the parts
assigned to them.
SYNOPSIS: John Glcnarm. follow-

ing a long vacation, is notified that his

grandfather has died and left him an
old mansion in Indiana, on condition
that he occupy it for one year. Other-
wise it is to go to Marian Devereaux, the

niece of a woman whom the elder Glcn-
arm once desired to marry. John meets
and falls in love with Marian, while she
is masquerading under another name. He
finds his time pretty well occupied run-
ning down mysterious persons whom he
encounters about the place and following
subterranean passages, which lead to a

girls' school adjoining the property. His
sleep is disturbed by strange foot steps

about the house and he finds that Pick-
ering, a lawyer, has employed a ruffian

named Morgan to pry about the mansion
in an endeavor to find a hidden box.
Finally Pickering and a gang of thugs
make a concerted attack upon the place.

They are repulsed by Glcnarm and the

butler for a time, but just as they break
down the doors the elder Glcnarm, who
has been in hiding, opens a secret door-
way and appears before the astonished
lawyer and effects his arrest. John and
Miss Devereaux, their troubles ended,
seek the tower of the old castle and its

solitude.

THE LOG OF THE U-35
Two-part special; C. B. Price.

Published in January.

OPINION', Two reels of sensational,
exciting, thrilling and educational propa-
ganda is the offering of the C. B. Price

Company, Inc., in "The Log of the

U-35." There is a thrill in every scene
and they breathe the "Lest We Forget"
spirit.

The sinking of passenger liners by the
German submarines has never been more
effectively chronicled than in the present
film record. Excellent photography and
orderly arrangement of events are strong
points of the composition.
The usual exhibitorial objection to pic-

tures having to do with events of the
war need not be registered in the present
connection. The two reels are of suffi-

cient historical value, if viewed from no
other angle, to warrant their exhibition.

It is certain . that the audience which
views them will be grateful to the ex-
hibitor who has made this viewing pos-
sible.

Gertrude Shelbourne in

THE BLINDNESS OF YOUTH
Five-part drama; Foundation Film Corp.
Directed by M. Mercanton.
Published in January.

Ol'lNION : A charming story, par-
ticularly interesting to lovers of good
fiction, supplies gratifying entertainment
in "The Blindness of Youth." Photoplay
enthusiasts who sec it will appreciate the
clean, well-told tale which successfully
portrays the mysteries of fortune telling

and hypnotic force.

There is good commercial value, due
to splendid photography throughout and
the judicial selection of locations for the
exteriors, supposedly in Switzerland.
The scenic effects deserve special men-
tion.

Gertrude Shelbourne, in the role of

Vera Dawson, American society girl, is

appealing. Violet MacDonald, as the
aunt and chapcrone, also deserves men-
tion.

A difficult interpretation falls to the lot

of Roy Langdon. who, as Eril Arden, a

romantic youth, succeeds in his efforts

to make the most of a small part. Rob-
ert Ainsworth's Allan Starr is an admir-
able male lead.

The love interest, predominating from
the first flash, ends in a pleasing manner.

Mr. Garsson is to be congratulated
upon his presentation.
SYNOPSIS: Vera Dawson, New York

society girl, meets in the Swiss moun-
tains one Eril Arden, son of a hermit
supposed to possess uncanny powers of
clairvoyance, who falls in love with her.

He pleads for an answer that will en-
courage his suit, same to be written in a
note and left beside a certain magic pool.
She takes time to think the matter over,
meantime having his father tell her for-

tune. He tells her of two lover>. trie-

elder of which she will marry, then dis-

covers that his son is the youngest. His
attempt to swing her favor to his son
fails and the boy suicides. Then the old

man loses his mind and, after being re-

leased from an institution, attempts
Yera's life. She is saved, however, and
marries Allan Starr, the elder suitor.

Edith Roberts in

THE TRIFLERS
Five-part drama; Universal.
Directed by W. Christy Cabanne.
Published in January.

OPINION: Detailing the manner in

which a daughter of the common people,

attracted by the glitter and polish of the

idle rich takes advantage of an oppor-

tunity to live, for a time, in that en-

vironment, only to return, disillusioned,

to her policeman sweetheart, the story

of "The Triflers" proves again that the

poor are good and the rich arc bad.

Stories of the type are always saleable.

Pictures having this hypothesis as their

plot basis are popular with that great ma-

jority of the public which works for its

living. The wealthy, doubtless, do not

relish them.

Edith Roberts' "daughter of the peo-

ple" is a very believable character. Some

of our greatest newspapers build up cir-

culation by running news stories of its

real life parallels.

All of which argues that the produc-

tion will prosper at the box office and

satisfy the general audience.
David Butler, a young man whose re-

semblance in face and manner to Tom
Moore will doubtless cause comment in

the auditorium, is mentioned on the film

as co-star. Though his participation in

the picture does not consume a great

deal of footage, his work is good. For-

est Stanley, in a role that demands
strong portrayal, is in keeping.

SYNOPSIS: Janet Randall, daughter

of the common people, works in a de-

partment store until, with sixty dollar*

she has saved, she determines to spend

a few days at a fashionable hotel, mix-

ing with the wealthy whose doings she

has observed from afar with envy. Un-
able to pay her bill, which, is larger than

she anticipated, she accepts the propo-

sal of Monte Moreville that she pose as

his wife for one day that he may outwit

a woman who seeks to blackmail him.

His friends arrive unexpectedly and they

carry through the deception. At his

country home she observes the idle rich

at close range and becomes disgusted.

When she has saved the erring wife

of one of the guests from discovery she

tells them all the truth and returns to

her policeman sweetheart and happiness.
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THREE THRILLS FROM "THE ADVENTURES OF RUTH"

Life is just one darned thing after another for Ruth Roland, the star of this new Pathe serial. The picture is replete with
dramatic situations, with a smashing climax to every episode.

ond trip. Caught. Billings books pas-
sage on a steamer to Mexico and takes
his wife and mother-in-law along. On
the same boat goes the jealous Mr.
Dathis. In the meantime, Lounsberry
has sold his oil wells to a Mr. Johnson
and departed from Mexico. On the boat,

also, is a young woman who is to marry
Johnson through a mail agreement, and
her father and disappointed sweetheart.
When the seven reach the Johnson oil

wells difficulties are adjusted.

Dolores Ci.ssinelli in

THE WEB OF DECEIT
Six-part drama; Pathe.
Directed by Edwin Carewe.
Published in January.
OPIXIOX Dolores Cassinelli is

given the opportunity of portraying a

dual role in "The Web of Deceit"—that

of cousins who closely resemble each
other but who are very dissimilar in

nature.
The principal means of distinction is

that the heroine has light hair, while
her scheming cousin has dark hair. At
times, it is difficult to distinguish which
is which, making the production slightly

confusing.
There is a strong dramatic interest to

the story*- The supporting characters
are well cast. Director Carewe has com-
pressed more action in the last 200 or
300 feet than is usually given in a full

reel. The result is a smashing ending.
SYNOPSIS: When Mrs. Emily Ann

Hubbard is dying, she confesses to her.

daughter, Wanda, that the Lucille, whom
she has raised as a daughter, is in truth

the daughter of a Major Andrew Clark.
Wanda, who is worldly wise, sees an op-
portunity to take Lucille's place. She
goes to the Clark home as the long lost

daughter and is accepted, having wealth
lavished upon her.

Lucille seeks art instruction at the

studio of Roger Burney. a close friend

of Major Clark, who is struck with her
resemblance to the Major's dead wife. He
secures her consent to pose for a pic-

ture of Mrs. Clark.
In a thrilling climax. Burney presents

the picture to the major. "Red" Smith,
a sneak thief who is in love with Wanda,
reappears and on being jilted, shoots and
then exposes her. Lucille is revealed as

the major's real daughter, and marries
Burney.

Ruth Clifford in

THE AMAZING WOMAN
Five-part drama; Republic.
Directed by Lloyd Car'eton.
Published in January.

*

OPIXIOX : Sterling photography, pre-

cise direction and a scenario that elimi-

nates details and dwells upon big inci-

dents favor Ruth Clifford in the serious

delineation of an interesting character.

The result is a story well told. That is

what a motion picture should be.

The plot will recall to mind a number
M others of similar design that have gone
oefore. It concerns a young woman of

intelligence who, betrayed by a man of

wealth who dismisses her after a tfme
.vith a cash settlement, determines to use
ler wits and her beauty as a means of

naking the rich contribute a portion of
:heir wealth to the bettering of condi-
ions for the poor.
Keeping her real identity secret, she

;ndows a hospital with the money she
)btains as "The Flame" from a wealthy
nan she fascinates and. later, from a
uxurious gambling house which she op-
rates. Her ambition is attained when
•he effects the election of a reform
nayor and the ousting of the political

nachine which has ruled the city. The
ove element is brought to a satisfactory
onclusion in her marriage to the mayor.
Settings are lavish and eye-pleasing in

very- detail. They set off effectively the
ieculiar type of beauty which is the
tar's. Regarding this lady, it might be
veil for all to watch her progress. She
as the qualities that make for popular-
:y. She has experience. She is a star

o introduce to your audience with
rmly spoken recommendations.
SYXOPSIS: Anitra. who believes

hat the man she loves, a soldier, will
ever return from abroad, yields to the
lea of a man many years her senior
nd goes to live with him in the city,

le tires of her in time and dismisses her
ith a cash settlement. Her own youth
outh of the poorer children of the city

espoiled. she determines to protect the

y forcing the rich to care for them,
.ccordingly, she captivates a wealthy
lan-about-town and uses the money she
btains from him to found a hospital for
ie poor, and a gambling house for the
ch, making the latter support the
>rmer. The return of her sweetheart
om aLroad influences her to a new
>urs» Putting a permanent endow-

ment to the credit of the hospital, she
manages to have her sweetheart elected

to the mayorality upon a reform ticket,

after which he closes her gambling
house along with the other evil insti-

tutions of the city. When she discovers
that his father is the man who brought
about her ruin, her happiness seems
wrecked, but it is brought out that the

man is only his foster-father and, after

his death, happiness for all is found.

Bryant Washburn in

TOO MUCH JOHNSON
Five-part comedy; Paramount-Artcraft.
Directed by Donald Crisp.

Published in January.
OPIXIOX: As a husband living in

deathly fear of a domineering mother-
in-law. Bryant Washburn is always good.
Add to this an exceptionally funny
story, a well chosen cast and pleasing
appointments and you have as enter-

taining a farce as has been offered dur-
ing the present Wmter.

All through the skit, Washburn finds

himself in one embarrassing situation

after another, requiring quick wit and a
slight departure from the truth to extri-

cate himself. And at the end of it all,

he frees himself from his mother-in-law
by marrying her to a fire-eating oil well
owner.
"Too Much Johnson" was originally a

stage play and lends itself admirably to

the screen. Adele Farrington, as the
mother-in-law, comes dangerously near
'stealing the show' from Washburn. Lois
Wilson. C. H. Geldart. Monte Banks.
Monte Blue. Elsire Lorimer. Gloria
Hope, George Hackathorn and Phil

Gastrock share the honors, however.
SYXOPSIS: Augustus Billings, in

deadly fear of his mother-in-law. risks

fate by taking a yacht trip with a friend.

Billy Lounsberry. who owns oil wells

in Mexico. His alibi offered his wife is

that he has purchased an interest in the

oil wells in Mexico and is called there to

look after them. The yacht is owned by
a romantic married woman to whom Bill-

ings in introduced as "Johnson."
Mrs. Dathis. owner of the boat, car-

ries on a flirtation with "Johnson" and
invites him on another cruise. The sec-

ond cruise is interrupted by the jealous

Mr. Dathis finding out and starting a

search for "Johnson." while Mrs. Bill-

ings and her mother determines to ac-

company Billings to Mexico or. his sec-
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Cincinnati's New Palace Theatre

Opens With a Realart Production
Following the showing of Rcalart's

"Anne of Green Gables," featuring Mary
Miles Minter. Al. Walle, manager of the

Palace theatre, Cincinnati, announced
that all available Realart star produc-

tions will be shown at the Palace.

Combining vaudeville and motion pic-

tures, the Palace theatre is aiming to

fulfill its slogan: "A one hundred per

cent perfect institution." According to

Manager Walle, who is one of the fore-

most figures in the Middle W est amuse-
ment field, the amusement loving public

of Cincinnati will welcome a theatre which

combines first-class vaudeville with the

showing of a high-grade film, and this

covers two popular diversions in ade-

quate fashion.

Following a splendid success with

"Anne of Green Gables" during the first

week of the new theatre's existence, the

house is announcing subsequent Realart
showings.

Advertising Extensively

These Realart pictures are being ex-

tensively advertised upon the occasion

of their introduction to Cincinnati, six-

sheet chrome posters are being scattered

throughout the city and in Kentucky
towns across. the river from which con-

siderable theatre patronage is drawn.

In all of his publicity and advertising

Manager Walle is laying emphasis upon
the fact that the new Realart produc-

tions are the result of efforts toward

the raising of the standard of motion
pictures. As such he declares the Palace

theatre is glad to present them to its

patrons.
The Palace theatre, which has a capac-

ity of a. 800, is one of the most beautiful
and distinctive photoplay houses in the
Middle West. The foyer is decorated

for artistic effect rather than tor ornate-
ness and is a thoroughly modern institu-

tion in architecture and quality of en-
tertainment offered.

Built by Chicago Architect

In its desire to be a "one hundred per
cent perfect institution," the Palace has
left nothing undone for the comfort and
convenience of its patrons. Not only
are the lounges and settees in the sump-
tuous smoking and retiring rooms lux-
uriously upholstered in leather, but the
theatre seats themselves are of a com-
fortable, roomy type. The rest rooms
are said to be as well finished as those
found in an exclusive clubhouse. George
I.. Rapp of Chicago was the architect.

The opening of the new Cincinnati
amusement palace was the occasion of a
gala celebration by friends of General
Manager I. Lisbon. In addition to the
Palace, Mr. Lisbon owns four large
downtown theatres in Cincinnati and a
series of theatres in leading cities of
Ohio valley states. Scores of magnifi-
cent floral offerings sent by friends in

Cleveland, New York, Chicago and
neighboring towns of the Ohio valley
states and displayed in the foyer and
rest rooms.

FIRST SCENES FROM "THE STRONGEST'

W HEN Premier Georges Clemenceau's novel reaches the screen the various roles will be interpreted by a cast especially

chosen by the "Tiger" of France. Harrison Hunter, C^rl Liten, Jean Gamier de Trigny, James Marcus and

C. A-de-Lima are among those that will appear in the Fox production.
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TELL-TALE TYPE
Type is important.

With the great improvement in press book material during the past two or three years the

exhibitor has been relieved in great measure of the necessity of choosing his own type. Nearly

every made advertisement provided for him has hand lettering which may be imitated by the

printer in the setting of the required house copy.

But the arrangement is not satisfactory.

Advertisements from all parts of the country show that very few of the printers thus en-

trusted with the selection of type does a good job of it.

It will pay exhibitor advertisers everywhere to keep a watchful eye upon the printer who
sets up his advertisements. After all, it is the exhibitor whose interest is concerned, who profits

or loses by the fitness or unfitness of the type used.

It follows that the exhibitor is the man who should make the selection.

He must know something about various type faces and what they represent in the public

mind if he is to make his selections intelligently.

Type has voice.

Copy has voice.

The thoughts you wish to express

you write into your copy. The type

carries your thoughts to the minds
of your readers. But the voice in

which the type expresses your
thoughts has a great deal to do with
the impression which your thoughts
make upon those to whom they are

delivered.

A group of letters of the same type
face strung together have character-

istics which they impress upon the

person who regards them, even
though their sequence is such that
no words are spelled and no state-

ment made. When they are ar-

ranged in word and sentence order
they flavor the statement made with
their own individuality.

If the import of the statement is

in keeping with the characteristics

of the type in which the statement
:is set, the sentence is forcefully im-
pressed and effective.

If the type message and the copy
message are not in harmony the
latter suffers loss of power.
The word, "force," as written be-

llow, is in the logical type.

FORCE
j
Here the impression of the type

face is one of strength, of formid-
ability. The import of the word is

the same. The two harmonize.

Their impressive power is doubly
great.

But consider

frailty

Here is the direct opposite of

"force." Here is a word that signi-

fies weakness, breakability, delicacy.

You wouldn't want to set an adver-

tisement for "The Brute Breaker,"

for example, in that sort of type.

Certainly such an advertisement
would not be convincing-

.

An advertisement for "Broken
Blossoms," on the other hand, would
have double the appeal in this face

that the other might give it.

But suppose that your picture is

just a good, substantial drama of the

heavy, everyday variety. It deals

with mature persons in their daily

life, picturing" their emotions and
the acts to which those emotions
give rise. You wish to give the

impression of.

Solidity

What better type face than this

could be chosen The idea of service

is closely identified with this face.

It is not a particularly eloquent de-

sign. It is neither bizarre nor pic-

turesque. It is essentially common-
place.

The picture you are to advertise

is commonplace as regards its rela-

tion to dramatic forms. It is the

variety which is in the majority, the

commonest form of picture enter-

tainment. Under ordinary circum-
stances this type face is the best that

can be found in the printer's case.

But suppose the picture is some-
what more important than the usual

run of dramas. Suppose that it fea-

tures a particularly notable or well
advertised star, say a stage star of

wide reputation for dramatic work.
You want to add to your custom-

ary appeal a touch of

FORMALITY
By selecting the right style of

type it is quickly and easily accom-
plished. The selection itself saves

the work of a thousand words of

copy. A few words in a dignified

tone, carefully chosen words, printed

as above, will carry to the public the

idea that this motion picture is some-
thing decidedly out of the ordinary,

that your presentation of it ap-

proaches the standing of a social

event.

So much for suitability.

Now for two important warnings.
You have seen in newspapers, and

will continue to see, the type which
we have labelled, from an advertis-

ing standpoint,

IGNORANCE

Newspapers use the face in heads
because it can be squeezed into col-
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umn limitations. It can tell a great
deal in a little space. It has height
but not width. It gets attention be-
cause of that black appearance. But
it is laboriously read. A few words
of it, as in a newspaper headline,
may be read with little effort. A
great many words of it, as contained
in some particularly unattractive ad-
vertising that has been done and i^

being done by exhibitors, is forbid-
ding.

Briefly, it doesn't read. It's a good
face for the advertiser to forget
about. Its use displays ignorance.
Then there is the popular tend-

ency, particularly popular with be-
ginners in advertising, to "pile up"
letters for longitudinal reading. It

is, in a word,

T
R
I

C
K
E
R
Y

The purpose is to trick the reader
into reading the message by appeal-
ing to his curiosity. It is believed
by those who use the arrangement
that the reader will not pass the
page until he has sought out the
meaning of the words spelled in this
manner.
The logic may have been good at

one time. It is not good today. The
idea has been worked out. People
have tired of it. And the popular
aversion to anything that smacks of
trickery works against it.

A hundred of these pages might
be filled with examples as pointed
as these. Yet only the smallest frac-
tion of the words in the language
could be treated. Only a negligible
percentage of the thoughts which
type is daily called upon to express
could be treated.

Even as a reference volume the
pages would be of little service.
The suggestion is the important

thing.

Every exhibitor will find it to his
advantage to give a thought to the
matter of suiting type face to

It is to stimulate

suiting
thought content
thought in this direction that these
specimens have been presented.

Bleich Cunning Wins
In Holiday Greetings

Third Unit

Few indeed are the exhibitors who
can dictate the position their adver-
tisements are to occupy. When a
man has that power he has one of
of the greatest advantages over his
competitors that can be obtained.
Position can make a poor display
put a good one to shame. Here is a
case of a man who gets the position
he wants.

George A. BIcich, proprietor of the
Kmpress theatre, Owensboro, Ky., is

not an ordinary exhibitor. He has ideas
that are not only original, but have a

peculiarity which cannot be described
without describing the man.
He doesn't believe in doing the things

that have been done just because they
arc things that have been done. He
thinks of new things to do. Further-
more, he does them. He asks the ad-
vice of none. He is determined to win
or lose by his own efforts. To date
he has not lost to our knowledge. He
has won many things.

In the December 21 and December 28
issues of the Owensboro Messenger, for
example, he won the top of the page
with his Christmas and New Years
greetings respectively. He got his mes-
sage into a position where it could not
be escaped. As the pages appeared
originally it was an optic impossibility
to read any of the matter upon those
pages without first learning what this
combination of type and boxes at the
top was all about.
That is the circumstance Mr. Bleich

wanted to effect. His method of effect-
ing it was as simple as it was novel.
We have received no report of the re-
sults obtained, but reports of that sort
are unnecessary. They cannot have
been otherwise than satisfactory.

Missing the News
Strand advertisements, par-
ticularly those regarding
Special Attractions, bear a

news message as pertinent as

the record of the day's news
of the business world.

If it is of advantage to be
posted on the doings of the
day, it is also of advantage to

be informed as to the opera-
tions of a theatre that strives

to serve the public as it de-
sires to be served.

Our advertisements are
news news of the amuse-
ment world that is vital to all.

STRAND THEATRE
COMPANY

This copy, third in the series of type

advertisements paraphrasing the "news
advertisements" used with great suc-

cess by Marshall Field & Co., Chicago,

may be used advantageously by any
exhibitor.

EMPRESS A Merry Christmas to All of You! -And We Mean /< Whole Hearth
HMMMBHMM MAY THIS CLU) DAY Of THE YLAJTtt ONE Of flACC JOY AND FROSttA/TY rO* EVERYONE. B OU* SINCERE WISH

AND NOW FOR A LOOK AT THE PICTURES B E RE TBIS WEE HI

TOMORROW —MONDAY

ROBERT WARWICK
"In Mlzzoura"

TUESDAY

1 WILLIAM FARNUM
"The Man Hunter'

WEDNESDAY

WILL ROGERS
"Almost a Hatband"

fHPKTUiC *- ' i " ^iiiinij r i» i iw wa pw> tw. r«*

DAY' -
*Ai14^ PI'SJ?

"

T
^. V^SfEL-l;?!'
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.A,«»Tv»D»r «- MARGUERITE CLARK -"WMow By Pro*y"i —~—

>G DECgWBEW II,

Ii
1
|vlPRESS-Ma !' Health, Happiness and Pmtperity Follow Everyone Throughout the New Year!

Jli This Theater Wishes That rr^rvr rr_- -.KL^-.Trr: :;;^'^-^.-Tr^vzTvlTrr=-r,~

mow MARY MILES MINTER •« "ANN MB"- 323sP*S
"THE MIRACLE MAN"themos

NEW YEAR'S DAY —

'

•23'- Hours Leave"

IMPRESSrVt PHOTOPLAY THaT HAS EVE* BEXT4 P**DUCED

FRIDAY AND SATURDAY-—

MARY PICKFORD la "Heart 0' the Hills

George A. Bleich, manager of the Empress theatre, Owensboro, Ky., dominated
the December 21 and 28 issues of an Owensboro newspaper with his Christmas
and New Years greetings by placing these simple but effective type and rule
advertisements at the top of prominent pages.
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S BARRET McCORMICK, whose Circle theatre. Indianapolis, Ind., has always been a leader in American theatredom,
staged the most comprehensive and original Yuletide exercises of which record has been made, full account of which

* will be found herewith. This abandoned street car was made Santa Claus' headquarters during the week and an idea
of the success of the enterprise may be gathered from the crowd of children which it attracted.

McCormick Christmas Festivities

Of Perpetual Advertising Value

The Christmas spirit, with its peace
and good will to all, found fullest expres-
sion at the Circle theatre in Indianapolis
on Christmas morning when more than
3.000 little children, who otherwise prob-
ably would have been overlooked by
Santa Claus, were guests of S. Barret
McCormick, manager of the theatre, and
the Indianapolis lodge of Elks.

Joyous Christmas shouts rang out from
the youthful throats of every little boy
and girl in attendance as Santa and his

aids, with a varied program of motion
pictures, music and dancing and moun-
tains of gifts and candies, made the day
a happy one.

It was by far the largest Christmas
party that had ever been held in Indian-
apolis. Babies who had never known
what it was to have a real father and
mother, those whose Daddies and Mam-
mas had passed to the great beyond and
those itK whose home poverty and the
high cost of living made old St. Nick
an unexpected guest, were there. They
came from every corner of the city, re-

gardless of race, color or belief.

As the chimes in Christ church on
Monument Circle broke through the
chill morning air, the youngsters began
to arrive. They came in automobiles,
street cars, trucks and other convey-
ances which had been donated for their
use. At 9 o'clock the doors of the big
theatre swung open and Mr. McCormick
and a committee of Elks ushered the
little tots into the auditorium.
The interior of the theatre was "all

dressed up" for the occasion and never
looked more beautiful. Holly wreaths
were hung on the walls, Evergreen was
draped from the various lights and
sprigs of mistletoe was scattered here
and there in true Christmas fashion.
The entertainment opened with the

singing of the national anthem. The
Rev. F. S. C. Wicks, chaplain of the In-
dianapolis Elks, then greeted the kiddies

with a "Merry Christmas" and they
bowed heads as they joined with him in

reciting the Lord's Prayer.
The fun began with the showing of a

comedy featuring Joe Martin, the monkey
comedian, and some of his jungle friends
in a series of funny antics. After this

picture Baby Marie Osborne entertained

the crowd with her picture "Daddy Xo.
2." After that came Chaplin. There was
wild cheering when the youngsters
watched the inimitable Charlie, in his

latest two-reeler, "A Day's Pleasure,"
get tangled up with the traffic cops at a
downtown street corner, and they yelled
all the louder when he finally won out.

After the pictures. Mile. Theo. Hewcs
and a group of her little dancing pupik
— little girls who sacrificed their own
Christmas at home to be at the Circle
to entertain the others—gave an impres-
sive little dance called "A Fairy Ballet."
At the close of the dance, one of the
fairies waved back the curtain and there

69



EXHIBITORS HERALD

•ULE1IDL
\Y BILL

Charlie Chaplin

"A Day's Pleaiure"

Tom Moore

"Toby'i Bow"

Mile. Theo Hevvei

"Baby Ballet"

Superior in conception, content matter
and execution, the Circle Christmas
advertisements are samples of the
finer things that may be hoped for in

1920.

stood one of the most attractive Christ-
mas trees ever shown.
This huge mass of evergreen—thirty-

five feet high—Bashing with the radiance
of hundreds of brightly colored electric

lights and decorated with tinsel, toys
and other holiday ornaments, revealed
all of toyland to the crowds of delighted
youngsters. The tree, with all its splen-
dor, was typical of the usual McCormick
artistry and was the subject of much
comment by all who saw it.

Santa Claus himself was master of
ceremonies and after making a little talk
to the youngsters he and his aids dis-

tributed toys, candies and apples to each
and every one as they left the theatre.
The girls received dolls, handkerchiefs
and beads, and the boys had most every-
thing from tin whistles to "scooters." All
expenses were born entirely by the Circle
theatre and the Elks.
The affair was undoubtedly the most

elaborate ever held in Indianapolis and
was conducted so successfully that the
majority of the children who attended
now believe that Santa Claus' real name
is McCormick and that he drives Elks to
his sleigh instead of reindeers.
So much for the story of the event.
It is an interesting story regardless of

its advertising angle. It is the story of
an unusual man's unusual enterprise.
Considered simply as a story it reflects

great credit upon S. Barret McCormick

and thi- Elks of Indianapolis. It is

nothing new to find Elks caring for the
poor and needy at Christmas time. That
is one of the things for which the order
is noted. It is a part of Elk tradition.
But to find an exhibitor cooperating

with them to the extent of dominating
the enterprise by donating his theatre,
his money and his advertising genius to
the event, this is unusual.
The Circle-Elk Christmas exercises

netted neither responsible party a profit.

The expenses shared by the theatre and
the lodge doubtless ran into big figures.

Nevertheless, despite the fact that he
had no deliberate intention of making it

such, the enterprise will be found rich in

advertising valne for the Cricle mana-
ger.

Children are grateful. They do not
forget a kindness, any more than they
forget an injury. They will remember
the kindnesses shown them at the Circle.
They will be perpetual advertisements

for the Cricle theatre. They will defend
that instituion, as they grow to man-
hood and womanhood, against any and
all adverse criticism. And they will

patronize the theatre and influence their
friends to do likewise.
The elder folk in Indianapolis, because

unselfishness is quite the rarest thing in

the world, are already talking up the
Circle wherever things theatrical arc
discussed. They want, naturally, to en-
courage a man like McCormick, and to
support an institution like the Circle.

It is not a transitory effect. It will

endure. A generation hence the children
who enjoyed the exercises at the Circle
will be telling their children about it at
Christmas time. They will long since
have taken their children to the Circle
performances and will have told them

iii
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Circle

One of the finest examples of Christmas
advertising for motion pictures or
other products, that has been pro-
duced. The work of S. Barret Mc-
Cormick, Circle Theatre, Indianapo-
lis, Ind.
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that the Circle is the theatre which they
must go to when they see motion pic-
tures.

The Circle Christmas party should not
be regarded solely as advertising. It was
not essentially that. It was primarily a
charitable, unselfish enterprise, conducted
for the good of mankind and prompted
by the best motives that activate human
kind. But it was good advertising, auto-
matically, and - exhibitors everywhere
should profit by learning that there is a
finer variety of advertising than the
"dollar for dollar" kind.

The informative cartoon illustration

used with Charles R. Roediger's pub-
licity story in the Tacoma Sunday
Ledger.

C. R. Roediger' s Story
Good Holiday Publicity

A good many novel and meritori-
ous enterprises were planned and
executed by exhibitors during the

recent Yuletide. It was an occasion
for unusual advertising. The im-
portance of striking a stride for the

coming year was widely felt and the

result, increased activity, general.

The means of accomplishing the un-
precedented were as varied as the

men who accomplished it.

Perhaps as clever a stunt as any that

have come to attention was that exe-

cuted by Charles R. Roediger, advertis-

ing manager for the Jensen-von Herberg
theatres in Tacoma.
We have reproduced and present

herewith the four-column cartoon with

which Mr. Roediger illustrated his fea-

ture publicity story. It may fairly be

called that, for it drew a four-column
head and prominent position.

The men grouped about the table are

the men responsible for the entertain-

ment at the houses in Tacoma controlled

by this organization. They are men
that Tacoma people know.
The film which is pictured as dangling

over the edge of the table contains an-

nouncements of coming attractions. The
film cans and other packages on the

table are similarly labelled. The whole

affair is a promise to Tacoma theatre-

goers of good things for the coming
year.

A well written and not over-embel-

lished story ran around the cut for the

full width, telling a little about the past

year and a great deal about the com-
ing one.
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Albright Uses Herald Suggestion
In Effective Double-Page Spread

H. A. Albright, manager of the

American theatre, Butte, Mont., in addi-

tion to being one of the most progres-

sive advertising exhibitors in the

country, an artist, a skilled copy writer

and a business man, is a reader. He is

one of the few men who act who do not
neglect the opportunity to read of the
work of others for their own profit.

Mr. Albright's co-operative two-page
spread for "It Pays To Advertise" is

exactly what we had in mind when
we wrote "It Pays To Advertise" as
the feature article for this department
in the issue of December 6. Other
exhibitors have followed the advice
with some success. Mr. Albright has
made it the basis of a perfectly con-
ducted enterprise.

We have reproduced in as large di-

mensions as our page will accommodate
the double-page mass attack which
greeted the citizens of Butte as the last

gun from the American theatre in 1919.
Published on the last day of that year,
it must have left a good taste with those
who saw it. Certainlv it is a promise
for 1920.

It marks the close of an important
year for the American theatre, and an
important year for Mr. Albright. In
that year the advertising of the theatre

has taken on a finish that it lacked
before. It has not only advanced with
the mass of motion picture advertising,
it has stepped ahead.
To get back to the present advertise-

ment

—

\\ hat could be a more logical course
for the exhibitor playing the Bryant
Washburn production than that sug-
gested by this department and taken bv
Mr. Albright? What other advertising
method could have been used with even
approximately the same result.

"It Pays to Advertise" is a statement
of facts. It is an old statement, true,
but a statement made timely and perti-
nent by the fact that the picture of that
name has been published.
The advertisers of Butte saw it the

way Mr. Albright saw it. They saw
back of the present enterprise the added
prestige that a share in the space, an
identification with the slogan, would add
to their advertisements for a long time
to follow.

This is cooperation.
It might be well to point out, here

and now, that cooperation depends, first

of all. upon an interchange of ideas.
The willingness to cooperate is not suffi-

cient. It gets no results. It can get
no results—until the parties to the en-
terprise have exchanged ideas and out-

lined their individual and collective pur-
poses.

In this instance the exchange of ideas
was rather complicated.
The author of the play had it when

he wrote the story. The producers had
it when they decided not to change the
title. The title is long and would fit

more conveniently into electric theatre
signs if curtailed. We had the idea when
we saw the picture. We passed it on.
Albright took it and carried it to the
newspaper and to the other business
men who aided him in his campaign.
That is cooperation.

Personality

The exhibitor's one exclusive posses-
sion is his personality.
The man who builds up a perfect or-

ganization, a smoothly running machine
which takes a patron into the theatre

by a certain route, leads him to a cer-

tain seat, shows him a satisfactory

show and leads him out again over a
prescribed course, has only a machine.
Another man may build the same ma-

chine. Because his machine is new he
may draw away the first man's patron-

age.

But he can't recreate the first man's
personality.

If he has attached his patronage to

his theatre by reason of that personality

he need have no fear, though a hundred
machines, each the counterpart of his

own. are erected within sight of his

lobbv.
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HA. ALBRIGHT, manager of the American theatre, Butte, Mont., followed the plans outlined in this department on page
83 of the December 6 issue in his campaign for "It Pays To Advertise," a Paramount-Artcraft production featuring
Bryant Washburn. This double-page cooperative advertisement shows how readily the merchants of Butte consented to

participate in the good work. Mr. Albright's execution of the idea is in keeping with his other advertising, samples of which
have appeared in these columns from time to time, masterful.
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Analysis of Chicago Advertising
Is Valuable Study for Exhibitors

Chicago advertising has never been

quoted as ideal. It has never been held

up as a model for other cities to follow.

But it has been mentioned as presenting

the most interesting and difficult prob-

lem in advertising America. It is worthy
of a careful analysis for that reason.

Accordingly, we have reproduced and

present herewith the motion picture ad-

vertising of the Chicago Herald and Ex-
aminer for a certain day and the four

advertisements that drew first attention

against the opposition set up by the

sixty-six other theatre advertisements
with which they were grouped. We be-
lieve that an analysis of these advertise-
ments and a discussion of the qualities

they possess will be good for every ex-
hibitor who advertises under similar or
dissimilar circumstances.
There is scarcely room for doubt that

your eye was drawn at once to the bust
of Douglas Fairbanks, which has the
upper left hand corner of the half-page
carrying the section. It is certain that
your eye stopped there before you had
read a word of copy or identified any of
the other advertisements with the names
of the theatres they represent.

"Spots," which was the lead article of
this department in the issue of Decem-
ber 13, dealt in detail with the use of

i
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The Riviera composition attracts because
it is original in conception and execu-
tion.

spots in advertising and dwelt upon the
great attention value attached to them.
Numerous illustrations were given and
instances of their successful application
cited, but none of these pointed out their
value quite so effectually as does the
present case.

The remainder of the Randolph theatre
advertisement is less attractive. It looks
like hard reading and discourages the
eye that drops from the silhouette bust
of Fairbanks to the copy below.
The line, "A Regular Bust," persuades

the reader to take in the little para-
graph of small type. His eye then
jumps to the title of the picture and the
place of its exhibition. After all, those
arc the essentials. The display serves
its purpose.

Because it is the first black spot met
after the eye leaves the Randolph ad-
vertisement, the gaze may linger for a
moment upon the "Tong Man" advertise-
ment. But the too intricate lettering

NOW
PLAYING

A Ma.«l«r Ctnpma Accomplish-
cat:

MARY
PICKFORD
"HEARTS O'

THE HILLS"
Accniupa'-lavt fy l«a

'
'fXMm * WDODf.AWN-
BY»TPHO?fY i Hij'W-.STKA

l'Al L KTVlSNUEr

Elaborate ornamentation drew attention
for the Woodlawn advertisement.

is discouraging. It is doubtful if many
will take the trouble to read the particu-

lars of engagement told in the copy.
The Pantheon is next in line.

It is an attractive picture, an idealized

picture of the motion picture theatre and
all it represents. It is engaging. Espe-
cially is it strong in interest value for

those who are fond of motion pictures,

and the majority of those whose atten-
tion is drawn to this department of the
newspaper are fond of them.
There is a persistent temptation to

jump to the right for a moment to find

out what that man in the Riviera layout
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The Pantheon drawing contains the

spirit of the theatre in its design.

is holding his hands in the air for, but

it is overcome. The lavishly designed
Pantheon illustration holds attention.

The richly lettered copy is read. When
it is finished the fact that music is an

especially attractive feature of the Pan-

theon performances is brought force-

fully to mind by the picture of the

grand piano which looks like it was wait-

ing for the justly famous Pantheon pian-

ist to walk in from the left and play a

selection.

The Pantheon message sinks in. If

the reader has not seen "Eyes of

Youth," he has heard about it, for it has

been well exploited in Chicago, and he

decides he'd like to go to the Pantheon
and see the picture. He is convinced

the time will be enjoyably spent.

Now the Riviera display comes in

for a close reading. The name of the

theatre means a lot to Chicagoans, for

it has been spoken of in the public

prints as the peer of American motion

picture theatres. When anything is

rumored the peer of its competitors in

this nation the citizens of the community
where it is located immediately adopt it.

The attention-compelling figure of the

man in afternoon dress who is throwing

money about as if it had no value other

than to amuse him as it twisted and

twirled in its downward flight, demands
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attention. The curiosity, a natural one,

to find out what it is all about enforces
a reading of the Riviera copy. Riviera

copy, by the way, compares favorably
with any being written in point of intel-

ligence. It is at all times readable,
grammatical, convincing.

Riviera and Pantheon now stand on
approximately the same footing in the
reader's choice of a place to go for the
evening. Granting that the pictures ex-
ert an equal appeal, the choice hinges
upon the individual. If he prefers rag-
time he will go to the Pantheon, which
is famous for it. If he prefers the other
variety he will go to the Riviera, where
the orchestra never fails to gratify that

taste.

But what's this over here a couple of

columns to the right?
It's been worrying the right eye ever

since the reader came to the Riviera ad-

vertisement.
He looks more closely.

Woodlawn. That's that big South
Side house. "Chicago's Shrine of the

Cinema." Hmm— ,
Well, that word is

better than "movie." Not quite so good,
though, as a number of others that

come to mind at once. The reader won-
ders why they thought it necessary to

borrow from another language when the

English still had so many good words
that hadn't been used. However

—

It's Mary Pickford's new picture,

"Heart O' the Hills," they're playing.
Symphony orchestra, too

—

The reader is into the copy and read-
ing the details before he knows it. That
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The bust of Fairbanks drew attention to

the Randolph type layout.

word "Cinema" comes up again, but
he hurdles it. The skill with which the
e\-e has been dragged down through the
evenly balanced display to the copy
more than compensates for the slip in

judgment. The reader, if he is a good
American, doesn't care to have the
language enlarged to include unneces-
sary importations, but the matter is not
serious enough to interfere with the
drawing power of the advertisement.
The remainder of the page is glanced

over rather carelessly, with the feeling,

perhaps, that he has spent too much time

here already. The Chateau illustration

holds him for a moment, but the Cha-
teau, he has been told, or quickly learns

from the copy, is devoted chiefly to

vaudeville. The display is unfortunately
placed, anyway, appearing below the lav-

ish and commanding Pantheon compo-
sition.

The sense of economy which is more or
less active in every man may dictate that

he find out what picture is at his neigh-
borhood house. In that case he will run
down the difficult but conveniently ar-

ranged lists of the Ascher and Lubliner
& Trinz neighborhood groupings and
satisfy this curiosity.

In the main, however, he is concerned
with the Randolph, Pantheon, RivieTa
and Woodlawn offerings. They all have
their attractive aspects. The advertise-
ments of each held him long enough to

tell him what in the line of entertainment
was on sale for the evening. It is

obvious that, unless his choice is gov-
erned by the accessibility of the theatres
he will go to the one where the star he
likes best or the picture he is most in-

terested in is playing.
It is a simple matter, having followed

the average reader over a course de-
termined by submitting the half-page to

ten persons whose interest in motion pic-

tures was from the fan angle only, to

determine the things that are of value in

display advertising.
Exhibitors, whatever their circum-

stances and whatever their theatres, can-
not fail to benefit by going over that

course and making their own conclusions.
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A REPRESENTATIVE issue of the Chicago Herald and Examiner contained this half page motion picture theatre adver-
tisements. It shows the manner in which the advertisements are classified and bunched, greatly increasing the effectu-
ality of good displays and accentuating the shortcomings of poor ones. The designs in the above that attract your

attention will be found reproduced in actual size herewith. A little study of them will show why they won attention from their
competitors upon the page. •
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Eleven Day Run of "Everywoman"
Draws Special Section in Color

"Everywoman," the Paramount-Art-

craft picturization of the well-known

stage spectacle by the same name, re-

cently closed an eleven-day run at

Charles Gross' Columbia theatre, Day-

ton, O., which is notable in more than

one respect. Perhaps the twelve-page

special section in colors which was used

by the Dayton Sunday Journal is not

the least interesting feature of the

engagement as viewed by the motion

picture advertiser.

We have reproduced pages 1 and 12

of this special section and present it

herewith. Without the red, blue and
yellow which gave the original addi-

tional power, the reproduction conveys,
nevertheless, a fairly accurate impres-
sion of the original. Few similar prod-

ucts of the newspaper plant that have
come to attention compare with this one
in point of completeness and effec-

tuality.

Printed upon serviceable paper
the section was as bulky to the hand
as many an ordinary issue of the paper
which printed it. With the clever ar-

rangement of wording upon the first

page, an arrangement which conveyed
the idea that the whole twelve pages

were devoted to the one picture, an

idea which was borne out by the reading

of the supplement, more than half the
pages of which were devoted to co-
operative advertisements and publicity
based upon the picture, was planted.

Mr. Gross did not, however, confine
himself to the special section. He pre-

ceded it with a full page in color used
the previous Saturday. He prepared
the way for this by using 500 one-sheets
and other paper in keeping. The special

section was the culmination of a well-

planned campaign.
Nor was his only purpose the popu-

larizing of the picture in question.
There had been, according to report,

a recent exhibition of undesirable pic-

tures in the city, the same accompanied
by some very flagrant advertising. The
citizens had entered protests against
this sort of thing and plans were being
contemplated for the launching of local

censorship and other restrictions.

It was reasoned that a clean picture,

yet a picture that could be attractively

advertised, would work for the better-

ment of local conditions if exhibited at

the right moment.
'"Everywoman" was the picture cho-

sen, and the campaign was made as

pretentious as possible in order that

the public might be educated away
from the idea that only immoral and
indecent pictures were advertised in

bright colors and upon a large scale.

It is said that the eleven-day engage-

ment was wholly successful from both
standpoints.
The box office records showed the

picture a complete success from that

angle.
The fact that talk of local censorship

has died down, that what agitation had
been started has been quieted, seems to

indicate that the campaign was instru-

mental in this capacity also.

The psychology of the enterprise is

excellent. It shows a new way to fight

censorship, an intelligent way that

should be adopted.

"Movies

One of the most prevalent and most

reprehensible words in American mo-

tion picture theatre advertising is that

which heads this comment. It will be

found nowhere else in this publication

and is used here through necessity.

Look at the thing.

It's cheap, shoddy, inept, a corruption

of the language and a disgrace to the

industry.
The man who uses it cannot hope to

convince the public that the motion
picture is an institution of standing.

"Photoplay," "Film play," "Photo-

drama." even the "Cinema," borrowed in

a weak moment, may be used without

loss of prestige.

But let's embalm this outrage. It has

nullified the effect of more otherwise

good advertisements than any other sin-

gle influence.

oLumbiaThea mm. SPECIAL SECTION

nuw tmit wttmci a> L
A Picture That Thrills'

With Mi Beauty

AMAZES 1

rem
of True t

THE first and last pages of a twelve-page special section run by the Dayton, O., Journal during the engagement of

"Everywoman " Paramount-Artcraft Special, at the Columbia theatre. The section was printed in four colors, ^very-

woman" copy being managed in such manner as to dominate the whole, though other theatre matter was contained in

the pages. It is said that talk of local censorship which was- in the air was quieted during the eleven-day run of the production.
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J. H. Kunsky's Detroit Theatres
Advertised in Distinctive Style

MADISON
too*

John H. Kunsky, Detroit. Mich., is

managing director of seven theatres,

president of two film exchanges and one
realty company and a First National

franchise holder. It is not strange that

newspaper advertisements for his

theatres should be of a type to make
them worthy of every exhibitor's at-

tention.

Howard O. Price, the man who has

this work in hand, has no little daily

task in getting out the material for the

various houses. It may be that that is

his sole occupation. It is far more likely

that he has the sundry other duties that

generally fall to the lot of the theatre

publicity man, but the advertising is

more than a one-man job. That he

manages it in efficient and workmanlike
manner stamps him a worker and a pro-

gressive.

His progressive tendencies, perhaps,

are best evidenced in the advertisement,
reproduced herewith, of Tom Moore :n

TOM MOORE
« in a sc&NDi outerroriripeop&ery w

THECAY BACHELOR
or - .

Howard O. Price, publicity man for the
John H. Kunsky theatres, Detroit,
Mich., used this novel drawing in two
column width.

"The Gay Bachelor," which attraction
played the Adams theatre, Detroit.
Here is originality of treatment.
Here is progressive advertising.
Many a man would have gone to

greater expense and more pains without
effecting the impression of attractive
lightness that is the strong point of
this two-column picture, the point that
made it read by all who turned to the
page upon which it appeared.
Many a man would have eulogized

ii'VlMI.'!
'STAfin\GTO l>fc IfUUEPEEMJTIRA.* 4 " 11

nrtE

CHARLIE l«

Cfifi&UN

VIVIAN
MARTIN

HIS OfflQAL FlME

The comedy, in this case one worthy of

the honor, is featured above the stand-

ard length attraction in the three-col-

umn display from the Madison, De-
troit.

the star, the story, all the details of the

picture, in a thousand words or more.
That many might have been easily em-
ployed without telling all there was to

tell about the story which was ''The

Gay Lord Quex."
The same effect has been gained in this

case by the clock with the star's head
broken into its face, the three circles of

copy and the interesting but uninforma-
tive illustration below. There are more
remarkable advertisements in these

pages. But there are none that serve

their purpose better.

In the three column display which was
used for "A Day's Pleasure." other tac-

tics have been followed. Here the com-
edy has been given the advantageous
position, as was given in this instance,

and the cartoon drawing of Chaplin and
the Ford centered upon as the chief in-

ducement. He might have benefited by-

omitting the still used for the longer at-

traction, but it had to be used for the

benefit of the diminishing few who will

not pay money to see a comedy.
All in all, the composition is good.
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WHATS YOUR
DOING

1

A good illustration, some good text
lines and logical placement cf copy
feature this four-column composition
used in behalf of the Madison thea-
tre, Detroit, Mich.

Certainly it is well plotted and the exe-
cution admits of no adverse criticism.

In the four-column display for "What's
Your Husband Doing?" the man is again
seen at his best. Here was an oppor-
tunity that a commonplace workman
would have missed simply because the
picture was so well worth exploiting.
Over-advertising might easily have re-

sulted. And over-advertising a feature
is not good for the regular schedule
which must be maintained.
Here the interrogation point is used

as it should be used, as an ornament as
well as a punctuation mark. It in-

trigues. It holds attention. The title,

of course, deserves the space it was
given. It is a good title. It is an espe-
cially good title when the impression
made by the young stars, Douglas Mac-
Lean and Doris May, in their first pro-
duction, "23^ Hours' Leave," is re-

membered.
People were anxious to see their next

picture. The Madison advertisement
doubtless convinced them that it was
well worth seeing.

Censorship

A few communities have censorship
of advertising. A few others need it. A
great many are threatened with it
The time to do something about it is

now.
Advertising is too potent an institu-

tion, an institution too rich in possibili-

ties of development to be handicapped
by censorship of the short-sighted, blun-
dering type that afflicts motion- pictures.
The one way to safeguard advertis-

ing as an institution is to make your
advertising of such superior quality that
even the meddlers will not find cour-
age to suggest censorship.
Keep it above criticism.

If you do not keep it above criticism

you will deserve the result which will

follow as surely as night follows day.
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S. L. Rothapfel, manager of the Califor-

nia theatre. Los Angeles, uses his

"spot" theatre signature to draw at-

tention to his advertisements. This
from a four-column original.

Spot" Signature Draws
Eye To Rothapfel' s Ad

The "Spot" story which was the
feature of this department in the
December 13 issue has brought re-

sults. From all parts of the country
come advertisements having in their

make up a "spot" which draws at-

tention. Producers are providing
press book "spots" for exhibitors ad-
vertising their pictures. But the
specimen which was reproduced in

the article as representative of the
best use to which an exhibitor might
put the idea still stands supreme.

S. L. Rothapfel, the man whose na"me

is a synonym for theatre direction

throughout the nation, is the man who
used and continues to use the "spot" as

the form for his signature in his adver-

tisements for the California theatre, Los
Angeles. He hasn't changed the de-

sign. He will be foolish if he does

change it. It is perfect as it stands.

We present herewith a reproduction

made of a four-column advertisement

recently used by Mr. Rothapfel. It is

typical of California theatre advertising.

Upon the page that carried it the Cali-

fornia bid for attention was stronger

than any other, and the "spot" made
it so.

As will be observed, there is nothing

strikingly unusual about the rest of the

composition. Or, if there is anything re-

markable about it, that something is

overshadowed by the attention-compell-

ing force of the signature.

In this instance Mr. Rothapfel has lo-

cated his signature at the logical center

of the design. It is as close as it could

be placed to the important statements

regarding the motion picture advertised.
The eye drifts naturally from the signa-
ture to the name of the star and the
play.

In the four-column dimension the de-
vice was even more effective than it is

in the reproduction. It is sufficiently

powerful, however, even in the reduced
size, to recommend the use of something
similar to every exhibitor who adver-
tises.

A Beacon

l'athe's general advertising demands
attention.

l'athe's electric lighted sign at Broad-

way and 43th St., New York, a photo-

graph of which is reproduced herewith,

is typical of the advertising being done

At Broadway and 45th St., New York,
this illuminated sign carries the mes-
sage of Harold Lloyd comedies to

night pedestrians.

by that organization for Pathe products.

There can be no question of the value

of this sort of thing.

Exhibitor advertising, after all is said

pro and con, is advertising for the

theatre. The motion picture features

which are advertised are not the points

most heavily stressed. The public,

naturally, identifies them with the

theatre and the theatre prospers or

suffers accordingly as the pictures sat-

isfy or fail to satisfy.

General advertising of the products of

individual concerns effects one sure re-

sult It creates a demand for those
products. If the advertising is success-

ful it relieves the exhibitor advertiser of

a great deal of his work. If it is not
successful, it harms no one.

Pathe general advertising has the

marks of success.

Santa Claus Serves
Capable Advertiser

Santa Claus is an annual visitor.

Considering the valuable assistance
he gives to exhibitor advertisers on
his yearly visits, it is lamentable
that he, or others like him, could
not come more often. This year his

presence has been particularly well
taken advantage of. The advertise-
ments in which he figured will be
filed away by the wise advertiser
for use upon his return.

The Fifth Avenue theatre, Nashville.

Tenn., was one of those that profitted

by the visit of the w. k. St. Nicholas

The three-column advertisement in

which he figured most prominently >s

reproduced herewith.

A public imbued with the Christmas

spirit, as every member of that body in-

variably is at that season of the year,

despite his determination not to "get
sentimental and make a fool of himself."

could look upon this advertisement with
but one sensation, a warm glow of

friendliness toward the manager of a

theatre who, by the testimony of his

advertisement, shared that "sentiment."
Citizens of Nashville, when they

looked upon that picture of Santa Claus
staggering under his burden of good
things for the Fifth Avenue theatre, can
have had but one impulse— to go and
sec his presents when he had unloaded
them at the playhouse.

It may sound a bit far-fetched, a bit

improbable, but the workings of the

mind at Christmas time arc not the usual

mathematical workings of other seasons.

This man was right in appealing to

the Christmas-ized emotions of his pub-

lic. Doubtless his box office records
prove his wisdom.

Santa Claus and his bag are effective and

timely factors in this three-column

display from the Fifth Avenue theatre,

Nashville, Tenn.
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Striking Illustrations

In Metropolitan Ad

Illustrations are commonly used
for two purposes, to attract and to

inform. Of the two, it is popularly

conceded, the first is the more im-

portant in the case of theatre adver-

tising. It is the foundation, so to

speak, of an attractive design. But
the second, granting that the first is

the foundation, must be rated as the

last coat of paint upon the finished

structure. It takes both to make a

perfect advertisement.

The Metropolitan theatre, Cleveland,

Ohio, used two four-column advertise-

ments for "Back to God's Country" that

are very nearly perfect. As regards

illustration they rank high in the cata-

log of successful advertisements.
Look at them quickly.

Even in the reduced reproductions

they tell the reader, before the eye has

had time to read the copy, that the pic-

ture advertised is laid in the snow coun-

- •
-

'BACK TO GOD S*
T"-3^?C -*3><v* jE?£<g£ i^r^"

4r

BACK TO COB'S
'

COUNTRY**

METROPOLITAN
Startling in appearance, hence attractive
and effectual four-column advertise-
ments used by the Metropolitan thea-
tre, Cleveland, O.

try and that, for some interesting rea-
son, the story concerns a young woman
who bathes in the icy waters of that
region. It is an unusual thing for a
woman to do. The circumstances sur-

rounding the event must be unusual. The
picture must be unusual.
Thus, before a word of copy has been

read (the picture title and the theatre
name are granted to have been absorbed
mechanically) a strong bid for attend-
ance has been made.
The illustrations eclipse the copy.
Illustrations are popular. That state-

ment needs no support.
It must follow that the Metropolitan

illustrations are good. Exhibitors who
play the picture in the future will do
well to model their designs after those
used at the Metropolitan.

Great Pictorial Power
In Tudor Composition

It's a long time since anyone has
said that "The proper advertisement
for a picture is a picture." The
statement still holds good. It is a
statement of a truth worth keeping
in mind. For that reason, we re-
peat it by way of introducing an ad-
vertisement that illustrates it ad-
mirably.

The Tudor theatre, Atlanta, Ga., used
the advertisement that accompanies this

discussion in two-column width when
"The Pointing Finger" was the attrac-
tion offered. In the original, as in the
reproduction, it had pictorial aspects lit-

tle short of startling.

Pictures are unlike any other form
of expression in their appeal. They fol-

low no set rule. They are good or bad
simply because they are good or bad
to the most of us. Artists maintain that
they know the things that go to make
a picture good or bad, but in the fact
that so few of them produce good pic-
tures is ground for doubt.

That, however, need not concern us
here.

Here is an advertisement that attracts
and practically sells the picture before
a word of copy is read. Before even the
title of the play has been noted the im-
pression that this must be a play worth
seeing is formed. The designer has ap-
preciated this fact and confined his copy
to the fewest possible words.
The advertisement, as a result, is one

of those simple, artistic compositions
that make business. If you can explain
why some pictures are good and some
are not. as artists claim such things may
be explained, you will have the secret
of it. If not, you will have a valuable
addition to your good advertisement file.

"Snappy," "Pep," "Jazz," "Punch,"
"Kick," "2. 75." "Reds," "Blimp." all are
words of the day.

All are pointed words.
They point a truth.

It is an age of points.

Sprawling, straggling sentences, per-
fect and beautiful as they may be. are
not popular.
Remember that.

Remember it particularly when you
are writing copy.

MaryMecLQFeri
in *th.e

Pointing Finger

of {be

of

f

he Reason

LYONS^MOR4N
fejj

In'A 5 Comedy
j

>

Skill in designing made this two-column
layout from the Tudor theatre, At-
lanta, Ga., attractive, informative and
eye-pleasing.

Every theatre should supply its pa-

trons with a ready means of ascertain-

ing the time of day or evening. There
are two ways of doing it.

One way, the common way, is to hang
a clock in a position that may be seen

from any part of the auditorium, plac-

ing a light above the dial.

Clocks are interesting. They draw a

great deal of valuable attention from
the screen.

Another way, which has not been

tried that we know of, is to equip every

usher with the correct time. It is bet-

ter for your pictures, and it is an adver-
tisement for house efficiency and cour-
tesv.
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SUPER-SERIAL IS HERE TO STAY I

George H. Wiley, Producer of "A Woman In
Grey , Discusses Remarkable Advance Made
In Chapter Film Plays in Last Few Years

aluminum nniimimnimniimniiimiiniiiiimiiiiiii minimi iiiiiiimimimiimiimi imimimnini

In a statement just issued, George H.
Wiley, producer of "A Woman in Grey,"
starring Arline Pretty, expresses the
opinion that the so-called "super-serial"
is here to stay and is rapidly crowding
out the trashy stereotyped serial of the
past.

'"The rapid advancement of the serial
photoplay form of screen entertainment,"
says Mr. Wiley, "is abundant proof that
the chapter play has come into its own
as a box-office attraction. Not the old
disconnected 'bunk' serial of the past,
but the new super-serial of the present
day which has been intelligently pro-
duced along feature lines, adapted from
the pen of a noted author, directed by a
real director and interpreted by a cast of
recognized actors and actresses and not
merely rushed through by a lot of 'stunt'
performers or freaks.

Old Time Thriller Goes
" The day has arrived when the serial,

by this I mean the super-serial, com-
mands the attention of the finer class of
theatres who have in the past scoffed at

this form of screen entertainment for
the simple reason that their audiences
were forced to laugh at the ridiculous
happenings and illogical conglomeration
served them in the guise of a serial story.
The day of the 'heroine keeping a gang
of cut-throats at bay with a little toy
revolver' in the serial thriller is gone the
same as the passing of the legitimate

ninmniaiiiiiiiniiiiunmiiiiiiiis

stage production of 'Bertha the Sewing
Machine Girl' of the old 'ten, twenty and
thirty.' We still have Bertha with us
today but she. is presented to us in a
new atmosphere—the Broadway theatre,
thousands of dollars worth of beautiful
scenery have been carefully placed about
her, a noted playwright has furnished
her with a more polished 'Melo' but the
same old scheming villain still pursues
her only he does it in a more logic and
saner way and we now pay three dollars
to view Bertha because she is presented
to us with more class and dignity and
in a vehicle not as improbable as 'The
Sewing Machine Girl.' This same ex-
ample applies itself to the serial of the
present day, which has outstepped the
serial of the past the same as your melo-
dramatic Broadway production has cast
aside its toddling clothes of the 'Ten,
Twenty and Thirty.'

"When I set out to cast off the todd-
ling clothes of the 'blood and thunder'
serial and produce the first super-serial
to be made along feature lines my first

move was to secure the best story that
money could buy. C. N. and A. M. Wil-
liamson's 'A Woman in Grey,' which is

considered the greatest mystery and ad-
venture novel ever written, was the re-

sult of my tireless efforts. My next step
was to secure the best serial screen
author obtainable to adapt the story for
the screen. Walter Richard Hall needs

Old Speed Kings Meet

RA VAIL, seated in the auto, famous as a racer driver, visiting his old side-kick,
Victor Heerman. "Vic," who is gaining fame and fortune with Marshall Neilan,
was a former racing expert and rode as Vail's mechanic in a number of races.

no introduction to serial fans as an
author of this form of screen entertain-
ment. His numerous serial successes
have easily placed him in a class by him-
self. My screen adaptation now com-
plete I next started out to secure the
services of the best dramatic director
available and finally succeeded in inter-
esting James Vincent who had long past
deserted the production of serials for the
more serious form of screen drama—the
big feature. His clever handling of such
Fox stars as Theda Bara, Virginia Pear-
son and Bertha Kalich have long ago es-
tablished him as a leader in his art while
his masterful production of "1 he Spirit
of Lafayette' will live forever in motion
picture annals as one of the strongest
and most beautiful creations ever con-
tributed to the screen. Vincent wasn't
very keen on returning to the production
of serials but the enticement of making
the first super-serial and from one of the
'best sellers' of the day appealed to him
and he accepted.

Star Is Well Known
"Arline Pretty as a serial star and

Henry G. Sell as her main support need
no further mention for they are known
in every nook and corner of the world
where American made pictures are ex-
hibited. Fred Jones, Margaret Fielding,
James Heenati, Ann Brody, Jack Xewton
and Walter Chapin are but a few of the
sterling players who support Miss Pretty
and Mr. Sell through the fifteen thrilling

episodes of 'A Woman in Grey.'
"What has all this made possible? It

has made possible the super-serial sensa-
tion of the year. Acclaimed as such by
the trade papers reviewers and all those
who viewed the production on its initial

showing. 'A Woman in Grey' possesses
every element essential in a chapter play
from the baffling mystery which weaves
its way through each episode to the

death-defying thrills which bring the

spectators to their feet with a gasp. It

has been produced in lavish feature style

with the closest attention paid even to

the smallest detail.

"The answer to all this," says Mr.
W iley in conclusion, "is the daily flood

of letters and telegrams which reach my
office. Not only are they inquiries from
the state right buyers but from the man-
agers of first-run houses all over the

country."

Tyrad Pictures Has
Single Reel Nature

Series to Publish
Tyrad Pictures, Inc., have secured the

state and world's rights for "Wonders of

Nature," a series of single reel nature

studies, compiled and produced by Prof.

W. L. Brind, naturalist, author and cine-

matographer. There are fifty-two sub-

jects in the entire series and under the

arrangement with Matthias Radin, pres-

ident of Tyrad, they will be published

one each week.
"Wonders of Nature." as produced by

Prof. Brind, are described as entertain-

ing educational subjects, snappily titled

and well presented.
This series of pictures was given pre-

release runs at the Strand, Rialto and

Rivoli Theatres, New York City. They
have the endorsement of Thomas A.

Edison and Jacob Schiff and the Amer-
ican Museum of Natural History, the

University of Illinois, the Department of

Public Instruction and the New York
Public Library.
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Volplaning Around N Yawk

New York, Jan. 12, 1920.

Just as the weather man reported the

low record mark for 1920 as having been

reached, Walter E. Lusk blew into town
from Cleveland. But since Mr. Lusk al-

ways receives a warm reception, he should

worrv.
* * *

William Sherrill and a company of

fifteen left New York for Florida last

week. The company will work on ex-

teriors there 'till spring and then return to

New York for the studio scenes.

* * *

George Backer, the owner of the film

building at 729 Seventh avenue. New York,

expects to erect a motion picture theater

at 5th avenue and 57th street. We hope
for the sake of both the public and Mr.
Backer that the elevator service of the

new structure will not be on a par with the

sen-ice rendered in the Godfrey building.

* * *

Miss Rae Seixas is handling the adver-

tising and publicity for "The Hawk's
Trail,'' and when it comes to putting over
publicity she seems to be able to "Baggot"
like a veteran.

* * *

Moe Kerman has been appointed 'man-
ager of the New York exchange of Tyrad
Pictures, Inc. Kerman resigned as assist-

ant manager of Realart's New York terri-

tory to take over his new duties. He was
formerly manager of the United Picture

Theatres' Albany office and is well known
to the local exhibitors, having operated a

chain of theatres in Brooklyn for a num-
ber of years. Charles P. Saunders has
been placed in charge of Tyrad's recently

opened Albany office and will, in the fu-

ture, look after the wants of the exhibitors
of Northern New York state.

* * *

E. Maxdlebavm, the genial Ohio First

National franchise holder, arrived in the
city last week during the auto show with-
out having made hotel reservations, as a
result of which he had a narrow escape
from parking~in the mall and with the ther-

mometer registering zero at the time. We
congratulate Mr. Mandlebaum on his last

minute entrance into the Hotel Pennsyl-
vania.

* * *

. Negotiations were completed last week
whereby several of the larger circuits of
theatres booked the Johnny Dooley Come-
dies. No announcement from the Tyrad
Pictures as to who the circuits in question
ire was forthcoming. This information
was promised when the schedules of the
several theatres has been rearranged to
lermit of their being shown. Offers on
tate rights are being considered for sev-
eral territories and heretofore unheard of
>rices for comedies are said to have been
nade.

* * *

Walter Richard Hall, the creative
•enius who wrote "The Fatal Fortune."
The Woman in Grey," and many other
erials, it is learned has just completed a
erial which is to be directed by Wally
"an and produced by Frank G. Hall.

* * *

The Character Pictures Corporation has
een formed. The incorporators are A. W.

Plcmmer, C. W. Blxk and David Shapiro.
The new company expect to make six pic-

tures a year.

* * *

The "Log of the U 35" seems to have
gotten everyone in trouble from the cap-
tain down. Hope C. B. Price won't have
to put the gloves on with every one on
whom he served notice.

* * *

Prominent among screen people seen to-

gether at the Auto Show one night last

week were Marion* Davies, George D.
Baker, director of her Cosmopolitan re-

lease, "The Cinema Murder," Miss Baker,
Mrs. Carl Page, Mae Murray, "Bob"
Leonard and Juaxita Hamill, the artist.

* * *

From present indications the Pathe Com-
pany will have some doctor bills to pay and
they should come across willingly, as
Harold Lloyd is the cause of it all. His
latest comedy has caused more stitches in

the side and cracked more ribs than have
been reported this season from any other
cause. If you don't believe me, ask Joe
Reddy.

* * *

Alfred S. Black and Frank Rembusch
of the Motion picture Exhibitors of Amer-
ica, Inc., have been sojourning in our midst
for the past week.

Joe Sameth of the Forward Films Dis-

tributors, Inc., reports another good order
for Australia, the details of which Mr.
Sameth will announce very soon. The For-
ward Film Distributions, Inc., seem to be

living up to their name and the slogan
"Let's Go."

* * *

Jay Rescher leaves for Havana, Cuba,
on January 20 to put a new laboratory in

working condition for Ernest Williamson
who will make his for.hcoming production
in the environs of Havana.

* * *

Charles Simoxe, the Mutual's Albany
division manager, was in New York during
the past week. Mr. Simone stated that

business is booming.
* * *

Jack Abra.ms, the well-known mid-west
distributor, is now on a tour in behalf of
"Hearts of the World," "The Fall of Baby-
lon," "The Mother and the Law," and a
number of other big specials. Mr. Abrams
left New York January 10. During his

tour he will visit Detroit, Chicago, Des
Moines. Omaha, Kansas City and wind up
in St. Louis, which city will be his head-
quarters. He expects to spend a week or
ten days in each city and has arranged for

special exploitation stunts in each city.

* * *

Pall Scardox, who recently finished the

Goldwyn production, "Partners of the
Night," has left for California, following
his election next in line to James Vincent,
who became director of the Motion Picture
Directors' Association on January 6. "It is

safe for me to go," said Mr. Scardon when
congratulations were floating about, "for
with Jimmie Vincent in the directorial

chair I shall not be called upon to preside
at a meeting unless ambulances go on
strike." Mr. Scardon's plans are un-
settled. However, he hopes to visit Aus-
tralia, the home of his relatives, whom he
has not seen in a number of years, before
returning to New York.

* * *

Sam Werner of the United Film Ex-
change. St. Louis, spent a few days in town
last week.

BENJ. B. HAMPTON PRESENTS "THE SAGEBRUSHER

'

The adapted Emerson Hough novel is offered under the great authors' series. Roy
Stewart and Marguerite De La Motte have the leading roles. W. W. Hodkin-
son will distribute the picture.
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We are pleased
to announce that the
Fox Film Corporation
has contracted for the
sale of Powers Projectors
in France, Belgium,and
Switzerland. Complet-
ing the chain of noted
concerns representing
the Nicholas Power
Company throughout
the world.

Power's Cameragraphs
MADE AMERICAN PROJECTORS

INTERNATIONALLY SUPREME

NICHOLAS POWER COMPANY
INCORPORATEDEDWARD EARL, President

Ninety Gold St, New York,N .Y.
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You are especially invited to contribute regularly to this department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the picture
did {or the other fellow, thereby getting the only positive guide to box office values. Address, "What The
Picture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St.. Chicago

Artcraft
True Heart Susie, a Griffith produc-

tion.—A good, wholesome picture that

pleased a large crowd.—Bert Norton,
Kozy theatre, Eureka, 111.—Neighbor-
hood patronage.

Johnny Get Your Gun, with Fred
Stone.—Stone is great in this. Pleased
big house; could have doubled prices

and pleased. Book this if you want
something with pep and thrill. Stone
is there with it.—Hunsley & Leffert,

Twilight theatre, Lamed, Kans.—Gen-
eral patronage.

Border Wireless, with William S.

Hart.—Usual Hart picture which sure
brings the crowds.—Chas. R. Rhoda.
Palace theatre, Royalton, Minn.—Small
town patronage.

How Could You, Jean? with Mary
Pickford.— Very good. — Ben Brink,
Opera House, West Point, la.—Neigh-
borhood patronage.

Wagon Tracks, with W. S. Hart.—
The best Hart picture we have ever
shown. Stood them up and held 'em
out. Turned many away.—Walter Cod-
dington, Home theatre, Rantoul, 111.

—

Neighborhood patronage.

First National

Back to God's Country, with Nell
Shipman.—By luck I had the bear who
took a part in the picture, also the
trainer, and~*by keeping them on the
streets to advertise, also prologue, I did
the biggest business that I ever did on
any picture in my experience. Will go
in any house.—Donald W. Knapp, Strand
theatre, San Bernardino, Cal.—Down-
town patronage.

Back to God's Country, with Nell
Shipman.—Excellent picture. Drew
good for two nights. Animals especially
take welJ in small town.—O. W. Jastram.
Strand theatre, Pecatonica, 111.—Small
town patronage.

The Hoodlum, with Mary Pickford.

—

This picture went over fine. Befter
than some of the others.—E. W. Blythe.
Majestic theatre, Decatur, Tex.—Small
town patronage.

Back to God's Country, with Nell
Shipman.—Wonderful. Went over good
for us. People stayed for two shows.
Very lucky the exhibitor who gets the
chance to run this.—Mrs. J. A. Dostal,
Ideal theatre, Omaha, Nebr.—Neighbor-
hood patronage.

Daddy Long Legs, with Mary Pick-
ford.—It is a pleasure to run pictures
of this kind. Drew people never in my
house before.—J. M. Wentzell, Norman
theatre, Louisville, Ky.—Neighborhood
patronage.

NANCY DEAVER
Mayflower's new le ading lady, in "The

Law of the Yukon. 1 '

The Hoodlum, with Mary Pickford.

—

Business extra good. Not quite as good
a- Daddy Long Legs.—R. H. Stephens.
Royal theatre, Sheridan, Ark.—Small
town patronage.

The Hoodlum, with Mary Pickford.

—

Picture liked by our patrons. However,
receipts only one-half as much as on
Daddy Long Legs and weather ideal.

Prices charged, twenty-five for children

and thirty-five for adults, tax included.

Six-piece orchestra.—Preston Bros.,

Crescent theatre, Audubon, la.—Neigh-
borhood patronage.

The Hoodlum, with Mary Pickford.

—

Not as good as Daddy Long Legs, but
good. Book it and you can't go wrong.
—Char. Taylor, Best theatre, Colorado,
Tex.—General patronage.

A Temperamental Wife, with Con-
stance Talmadge.—One hundred per

cent good entertainment. Star not well

known here, but we expect her to be
one of our best drawing cards from
now on.—Beth Drew Guhl, Pastime
theatre, Delavan, Wis.—High class pat-

ronage.

The Hoodlum, with Mary Pickford.

—

Great, but they liked Daddy Long Legs
better.—Mack Jackson, Strand theatre,

Ashland, Ala.—Small town patronage.

Heart o' the Hills, with Mary Pick-
ford.—Book this. Brothers, by all means.
It is a change for Mary's subjects and
in it she does the best work of her
career. The characters of the play are

simply great.—Fred Cosman, Electric
theatre, St. Joseph, Mo.

Daddy Long Legs, with Mary Pick-
ford.—Played a return engagement on
this one and packed them in. By all

means play the Pickfords.—H. L. Lig-
gett, National theatre, McRae, Ga.

—

Neighborhood patronage.

Back to God's Country, with Nell
Shipman.—A real novelty that played to
capacity and pleased immensely.—W. J.
Johnson, Majestic theatre, Wichita Falls.
Texas.—General patronage.

The Mind the Paint Girl, with Anita
Stewart.—Story of life behind the scenes.
My patrons liked it. Title good, busi-
ness good and pleased my audience.
Nuf ced.—Chas. H. Ryan, Garfield
theatre. Chicago, 111.—Neighborhood
patronage.

A Virtuous Vamp, with Constance
Talmage.—A fine comedy; big business
for three days. Tell them it's vampy
in your publicity and they will break
your doors down.—H. G. Ramsey, Royal
theatre, El Dorado, Kan.

The Thunderbolt, with Katherine
MacDonald.—A wonderful story. Won-
derful acting, georgeous costumes and a
dazzling star. Give us more like this

one.—Jack Cairns, Brooklyn theatre.
Detroit. Mich.—Neighborhood patron-
age.

Back to God's Country, with Nell Ship-
man.—Great. More than pleased a full

house. Advertise heavy; you can't go
wrong. Two days in a small town, which
was our first attempt.—Will F. Taddi-
ken, Elite theatre, Morganville, Kan.

—

Neighborhood patronage.

A Virtuous Vamp, with Constance
Talmadge.—Best picture we have run
in two weeks. Draws very good. Run
this at least two days and boost it strong
in your advertising. It is a comedy-
drama.—Chas. H. Ryan, Garfield theatre.

Chicago, 111.—Neighborhood patronage.

Burglar by Proxy, with Jack Pick-
ford.—If they don't like this one they
are very hard to please. Get it and
boost it.—Mrs. S. I. Haney, Liberty
theatre, Des Moines, N. M.—Small town
patronage.

Heart o' the Hills, with Mary Pick-
ford.—Not as good as her last two.

—

J. L. Hasbrouck, Grand theatre.

Wheaton, Minn.—Neighborhood patron-
age.

A Temperamental Wife, with Con-
stance Talmadge.—Good picture. Pleased
the crowd.—R. H. Stephens, Royal
theatre, Sheridan, Ark.—Small town
patronage.

Daddy Long Legs, with Mary Pick-

ford.—Went over and was well liked.
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First National always good.— E. O. La
Roche, Vialta theatre, Clifton, 111.

—

Small town patronage.

The Thunderbolt, with Katherine
MacDonald.—One of the best dramatic
pictures ever shown. It gave entire

satisfaction. Another big star for the

dramatic part.—H. G. Ramsey, Royal
theatre, El Dorado, Kan.—General pat-

ronage.

In Wrong, with Jack Pickford.—This
star is getting better with each produc-
tion. First National has certainly been
producing some wonderful pictures. Let
the good ones continue. Did capacity
business.—A. J. Huber, Dreamland
theatre, Galena, 111.— Better class patron-

age.

Daddy Long Legs, with Mary Pick-

ford.—This picture was certainly fine.

Pleased the entire audience, except two
or three that want nothing but wild

west.—C. L. Shoemalan. Hasting Opera
House, Hasting, la.—Neighborhood
patronage.

In Wrong, with .lack Pickford.—We
hope the* star continues to keep up the

pace of his last three pictures. He is

surely a typical American boy.—Jack
Cairns. Detroit, Mich.— Neighborhood
patronage.

The Hoodlum, with Mary Pickford.

—

Drew big on reputation of Mary Pick-

ford. A good picture and pleased. Aver-
age receipts for this kind of picture.

—

E. A. Bloomquist, Winter theatre, El-

dora, la.

Mary Regan, with Anita Stewart.

—

We have shown the first three pictures

that Anita Stewart has made for First

National and we raised our price on all

of them and called them specials, and
they were. Book them if you want win-
ners.—J. H. Wade, Wonderland theatre,

Madrid, N. Y.—Neighborhood patronage.

Choosing a Wife, with a special cast.

—

Picture only fair. Good business, but
patrons not satisfied and told me so.

—

G. F. Rediske, Star theatre, Rygate,
Mont.—Small town patronage.

The Hoodlum, with Mary Pickford.

—

Not as good as Daddy Long Legs, but
well liked. Biggest business in history
of this city.—Jean Dagle, Liberty theatre,

Murphysboro, 111.—Neighborhood pat-

ronage.

Daddy Long Legs, with Mary Pick-
ford.—Everybody pleased and they took
particular pains to say so.—Mack Jack-
son. Strand theatre, A-hland, Ala.

—

Small town patronage.

A Virtuous Vamp, with Constance
Talniadgc.—The best that Constance has
done. Went oyer big.— Fred Cosman,
Electric theatre, St. Joseph, Mo

Fox
Sacred Silence, with William Russell.

— Russell does great work in this.—S. A.
Hayman, Lyda theatre. Grand Island,

Nebr.—Downtown patronage.

Evangeline, with Miriam Cooper.

—

Worked with the schools on this and
cleaned up. Fox deserves great credit

for this one. Play by all means.—Sidney
Spiegel, Communuy House, Winnetka,
111.—Neighborhood patronage.

The Darling of Paris, with Theda
Bara.—Far below this star's average and
did not please her admirers.—Harold
Daspit, Atherton theatre, Kentwood,
La.—Mixed patronage.

Married in Haste, with Albert Ray and
Elinor Fair.—A good program picture.

Pleased our patrons.—D. J. Kulaszcwicz,
Rex theatre, Bessemer, Mich.— Neigh-
borhood patronage.

Caught In the Act, with Peggy Hy-
land.—Would be good enough for a
special. Fine picture and drew well.

Better subject than Persuasive Peggy.

—

O. U. Peterson, Cozy theatre, Toulon.
III.—Neighborhood patronage.

The Strange Woman, with Gladys
BrockwelL—A very good picture and

the kind that this star shines in.— Harold
Daspit, Atherton theatre, Kentwood,
La.—Mixed patronage.

Persuasive Peggy, with Peggy Hy-
land.—Good clean picture. But nothing
to rave about. Good photography.
Played it two days to fair business.

—

O. U. Peterson, Cozy theatre, Toulon,
III.—Neighborhood patronage.

The Splendid Sin, with Madlaine Tra-
verse.—Just fair. Not a good play for
children.—Chas. R. Rhoda, Palace
theatre, Royalton, Minn.—Small town
patronage.

Wolves of the Night, with William
Farnum.—The drawing power of Far-
num is wonderful, especially in this pro-
duction. A great picture and will please
everyone.—G. M. McClain, Star theatre,
Barry, 111.—Small town patronage.

Marriages Are Made, with Peggy Hy-
land.—Just an average program picture,

neither good nor bad.—Harold Daspit,
Atherton theatre, Kentwood, La.

—

Mixed patronage.

Sacred Silence, with William Russell.

—A good program picture and with good
business.— H. H. Peebles, Rex theatre,

Palmyra, III.—Neighborhood patronage.

The Jungle Trail, with William Far-
num.—Good picture.—D. J. Kulaszcwicz,
Rex theatre, Bessemer, Mich.—Neigh-
borhood patronage.

Evangeline, with Miriam Cooper.

—

The very few who saw it were pleased,

and justly so. Played to absolutely the

poorest Friday and Saturday business we
have ever had. No picture for small in-

dustrial town.—D. F. Henry, Jr., New
theatre, E. Palestine, O.—Small town
patronage.

The Divorce Trap, with Gladys Brock-
well.—A poor picture that is not worthy
of this star's ability.— Harold Daspit,

Atherton theatre, Kentwood, La.—Mixed
patronage.

Should a Husband Forgive? with a

special cast.—A fine picture. Patrons
say better than Checkers. Book it, you
cannot go wrong on this one. It will

please everybody.—John T. Kendall,

Kendall theatre. Farmer City, 111.

—

Neighborhood patronage.

When Men Desire, with Theda Bara.

—

Good picture. Pleased my patrons.—D.

J. Kulaszewicz. Rex theatre, Bessemer,
Mich.—Neighborhood patronage.

The Speed Maniac, with Tom Mix.

—

S. R. O. all week. Mix goes fine here.

—

S. A. Hayman, Lyda theatre, Grand
Island, Nebr.—Downtown patronage.

Goldwyn
Strictly Confidential, with Madge

Kennedy.—Positively as good a comedy
as an exhibitor can ask for if you are

showing to the better class of trade.

It's clean and wholesome.—A. J. Huber,
Dreamland theatre, Galena, 111.—Better

class patronage.

The Girl From Outside, with a special

cast.—One of the very best pictures we
have ever played. It's a big" special and

will bear all the advertising you can give

it.—Beth Drew Guhl, Pastime theatre,

Delavan. Wis.—High class patronage.
The Misfit Earl, with Louis Bennison.

—The best this star has done. Am sorry

it is his last picture. Some one ought
to sign him up for another series.—A. S.

Widaman, Centennial theatre, Warsaw,
Ind.

Polly of the Circus, with Mae Marsh.—
An old picture, but my patrons were for

POPULAR NOVEL REPRODUCED UPON SCREEN

United Picture Theatres of America present the virile Dustin Farnum in "The
Corsican Brothers." Mr. Farnum plays a dual role.

82



EXHIBITORS HERALD
THE REAL THING IN FLOODS

A scene from Douglas Fairbanks' latest United Artists picture, "When the Clouds
Roll By," which was not "faked." "Doug" is in the tree on the highest limb.

it strong. Don't be afraid of it.—Mrs.
S. I. Haney, Liberty theatre, Des Moines,
N. M.—Small town patronage.

The Girl From Outside, with a special

cast.—Outdoor story. Very good of its

kind. No big star. Did not draw as

well as we expected to. Seven reels.

—

Chas. H. Ryan, Garfield theatre. Chi-
cago, 111.—Neighborhood patronage.

Heart of the Sunset, with a special

cast.—Good drawing title. Fair picture.

Set house record.—B. A. Belt, Benning-
ton theatre, Bennington, Kans.—Neigh-
borhood patronage.

Toby's Bow, with Tom Moore.

—

Seemed to please well.—Verner Hicks,
Family theatre, Marion, 111.—General
patronage.

Sandy Burke of the U-Bar-U, with
Louis Bennieon.—Bennison is a drawing
card and this is a good Western play
that will please them all. Book it.—

-

Dadman & Maynard, Town Hall theatre,

Harvard, Mass.—Small town patronage.

Back to the Woods, with Mabel Nor-
mand.—Very good. Star drew well and
everyone pleased.—John H. Wade, Won-
derland theatre, Madrid, N. Y.—Neigh-
borhood patronage.

The Brand, with Russell Simpson and
Kay Laurel.—A 100 per cent picture.

Many said the best picture they had
seen.—C. T. Metcalf, Opera House,
Greenfield, 111.—Small town patronage.

Jinx, with Mabel Normand.—A good
picture for people up to twenty years
of age. Not much to it.—A. S. Wida-
man, Centennial theatre, Warsaw, Ind.

One Week of Life, with Pauline Fred-
erick.—Pleased a large Sunday crowd.
A wonderful improvement over the ones
Paramount made with her. Pleased as
large a percentage as any picture we
have had during December.—Beth Drew
Guhl, Pastime theatre, Delavan, Wis.

—

High class patronage.

Blue Blood, with Howard Hickman.

—

Fine picture, but photography very
poor.—E. N. Brown, Stocking theatre,
Grand Rapids, Mich.—Neighborhood
patronage.

The Pest, with Mabel Normand.

—

Poor offering, no business.—H. B. Mc-
Farling, Tokio theatre, Morehouse, Mo.
—Neighborhood patronage.

One Week of Life, with Pauline Fred-
erick.—A good program picture. All
Frederick's admirers will like it.—C. T.
Metcalf, Opera House, Greenfield, 111.

—

Small town patronage.

Hallmark
Suspense, with Mollie King.—Very

good.—H. B. Axline, Scope theatre,
Wenona, 111.—Neighborhood patronage.

The House Divided, with Herbert
Rawlinson.—This is a very fine picture;
will please wherever shown. Business
good.—E. N. Brown, Stocking theatre,
Grand Rapids, Mich.—Neighborhood
patronage.

Love, Honor and ?, with Ellen Cas-
sidy and Stuart Holmes.—Extra good.
A picture that is sure to please.—J. F.

Jobes & Son, Lyric theatre, Hawarden,
la.—Neighborhood patronage.

Hodkinson
The Lord Loves the Irish, with J.

Warren Kerrigan.—This picture will go
in any locality as the Irish are the most
popular race on the earth today. It is

not a big picture, but it is good for an

hour's entertainment. Business was
good and all nationalities came to see it.

—Chas. H. Ryan, Garfield theatre, Chi-
cago, 111.—Neighborhood patronage.

Heart of Rachel, with Bessie Barris-
cale.—One of the best shows I ever
gave. Bessie Barriscale takes well with
the people here.—Geo. E. Bodin, Con-
solidated School theatre, St. Francis,

Minn.—Neighborhood patronage.

Desert Gold, with a special cast.—The
best Western picture I ever ran. I ran
it three days and should have run it

four.—H. H. Peebles, Bijou theatre,

Waverly, 111.—Neighborhood patronage.

Desert Gold, with a special cast.

—

One of the best Western pictures we
ever played.—W. J. Johnson, Majestic
theatre, Wichita Falls, Tex.—General
patronage.

A Trick of Fate, with Bessie Barris-

cale.—This is a first class production;
star is fine.—W. C. Cleton, Gem theatre,

Higbee, Mo.
A White Man's Chance, with J. War-

ren Kerrigan.—Poor, very poor. Stories

of this type will kill the star.—Mrs. J. A.
Dostal, Ideal theatre, Omaha, Nebr.

—

Neighborhood patronage.
Heart of Rachel, with Bessie Barris-

cale.—This one is very good; business
fine. This girl always draws.—E. N.
Brown, Stocking theatre, Grand Rapids,
Mich.—Neighborhood patronage.

Go Get 'Em, Garringer, with Helene
Chadwick.—Business bad, weather bad,
picture good.—\Vm. Thatcher, Royal
theatre, Salina, Kans.—Mixed patronage.

Metro
Lombardi, Ltd., with Bert Lytell.

—

Conflicting opinions; some rate it A 1,

others say "Nothing to it." Personally
I would say it is a 100 per cent produc-
tion. Title has no particular draft where
play is not known. Ought to go over
strong in cities.—J. C. Jenkins, Audi-
torium theatre, Neligh, Nebr.—Neigh-
borhood patronage.

Fair and Warmer, with May Allison.

—

a very pleasing picture.—W. J. Johnson,
Majestic theatre, Wichita Falls, Texas.

—

General patronage.

Please Get Married, with Viola Dana.
—Gave great satisfaction to everyone
and it is certainly a pleasure to run this

kind of a production. We class it with
Mickey and Daddy Long Legs.—M. G.
Kirknian, Strand theatre, Hays, Kans.

—

Neighborhood patronage.

Satan, Junior, with Viola Dana.—Old,
but Oh, how they liked it. Why can't

there be more like this?—Chas. Dahler,
Abingdon theatre, Abingdon, 111.

—

Neighborhood patronage.

Fair and Warmer, with May Allison.

—

It's a knockout. You can't go wrong
on this one. Book it and boost it and
you will clean up.—Fred McCoy, Liberty
theatre, Fort Scott, Kans.—General pat-

ronage.

Peggy Does Her Darndest, with May
Allison.—Don't miss this one. As eood
as most specials. In fact, all of May's
pictures are good.—H. B. Axline, Scope
theatre, Wenona, 111.—Neighborhood
patronage.

Eye for Eye, with Nazimova.—Won-
derful in every sense of the word. This
is the first one I have played with this

girl, but not the last one. Played this

Christmas and did the best business I

have ever done on this day. Hope that

Out of the Fog is as good.—E. N.
Brown, Stocking theatre. Grand Rapids,
Mich.-—Neighborhood patronage.

Toys of Fate, with Nazimova.—A lit-

tle late playing this one but if all of

them with this star are like it we have
no kick coming.—H. L. Liggett, National
theatre, McRae, Ga.—Neighborhood pat-

ronage.

Fair and Warmer, with May Allison.

—

It's a pippin. When you pick this one
you get one with no blemishes. Go to

it for an extended run. It will make
you glad you're in the business. It's a

comedy right. Congratulations to Metro.
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—J. C. Jenkins, Auditorium theatre,

Neligh, Nebr.—Neighborhood patron-
age.

Out of the Fog, with Nazimova.

—

Good picture and went over the best of

any one of her first four for Metro.

—

Chas. Taylor, Best theatre, Colorado,
Tex.—General patronage.

The Island of Intrigue, with May Alli-

son.—A wonderful little comedy picture.

Stood them out three shows.— Mrs. Leon
Zukin, Black Hawk theatre, Rock Island,
111.—Neighborhood patronage.

Revelation, with Nazimova.—This is

an old one. but it surely is a good one.
Good attendance.— L. M. Kuhns, Gibson
theatre. Gibson, N. M.—Mining camp
patronage.

The Silent Woman, with Edith Storey.
— Fair program picture that will do if

you do not boost it too much.—Harold
Daspit, Atherton theatre, Kentwood,
La.—Mixed patronage.

In for Thirty Days, with May Allison.
—Extra good. A laugh from start to

finish.—H. B. Axlinc, Scope theatre,

Wenona, 111.—Neighborhood patronage.

Paramount
23^ Hours Leave, with Douglas Mc-

Lean and Doris May.—To use the old
expression, "Don't be afraid of this one."
Fine comedy with two new stars that
are going to be comers.—H. G. Ramsey,
Royal theatre, El Dorado, Kans.

Stepping Out, with Enid Bennett.—
This without a doubt pleased more pa-
trons than any picture I have had for

some time. Boost it heavy and get the

money.—Chas. Dahler, Abingdon theatre,
Abingdon, 111.—Neighborhood patron-
age.

You're Fired, with Wallace Reid.

—

Very good when you can pull a full

house in a town of 300 on a cold Wintry
night. Reid is some star.—Will E. Tad-
diken. Elite theatre, Morganville, Kans.
—Neighborhood patronage.

The Miracle Man, with a special cast.

"Doug" and "Tom"

You juvi have to laugh at the boss' Jokes
when you're "inooehln' " a ride in his
auto. Tom Geraghty, who wrote "When
the Clouds Roll By" for Mr. Fairbanks,
enjoying n spin with the star. This is

said to be Tom's only photo, so pre-
serve it.

—This was a very fine picture, but there
is not enough people in small towns that
take to this class of picture to pay to
run it. Lost money on it.—H. B. Ax-
line, Scope theatre, Wenona, 111.

—

Neighborhood patronage.

Little Women, with a special cast.—

I

ran this as a special. It was very nice
and would have gone over big, only it

was a poor night.—Dadman & Maynard,
Town Hall theatre, Harvard, Mass.

—

Small town patronage.

String Beans, with Charles Ray.

—

Very good. Ray always draws good
here.—Chas. R. Rhoda, Palace theatre,

Royalton, Minn.—Small town patronage.

John Petticoats, with W. S. Hart.

—

Mad for Hart. ' Good story, but not the
kind for this star. He should be played
in Western roles.— H. G. Ramsey, Royal
theatre, El Dorado, Kans.—General pat-

ronage.

Battling Jane, with Dorothy Gish.

—

Picture pleased patrons.—Harold C.

Groves, Groves theatre, Williamsville,
111.—Small town patronage.

Son of His Father, with Charles Ray.
—A dandy picture. Lots of action and a

good story. Pleased everybody.— E. D.
Luna, Hulbert theatre, Hulbert, Okla.

—

Neighborhood patronage.

Greased Lightning, with Charles Ray.
—Another one of Ray's hits. Part of it

improbable, but Ray always gets by.

—

A. S. Widaman, Centennial theatre, War-
saw, Ind.

Something to Do, with Bryant Wash-
burn.—Very good. Just enough light

comedy for good entertainment.—Will
F. Taddikcn, Elite theatre, Morganville,
Kans.—Neighborhood patronage.

Nuggett Nell, with Dorothy Gish.

—

This is the poorest picture I ever ran.

Do not use it.—G. Hill & Son, Grand
theatre, Lebanon, O.—Neighborhood
patronage.

Prunella, with Marguerite Clark.

—

Failed to please. Clark's fairy pictures

do not take here; too dry; not enough
pep.—Ben Brinch, Opera House, West
Point, la.—Neighborhood patronage.

The False Faces, with Henry B. Wal-
thal.—A very good picture. Should
stand for more than one day. Very
favorable comments.— D. J. Kulaszewicz,
Rex theatre, Bessemer, Mich.—Neigh-
borhood patronage.

Uncle Tom's Cabin, with Marguerite
Clark.—A fine production and worth the
advertising, even if the play is an old

one.—Geo. D. Rogers, Gem theatre, Lyn-
don, Kans.—Neighborhood patronage.

Oh, You Women, with Ernest Truex
and Louise Huff.— It went over because
it had to. Leave it alone.—J. B. Endert,
Endert theatre, Crescent City, Cal.

—

General patronage.

The Love Burglar, with Wallace Reid.

—Very good Reid production. All

pleased.— H. E. Hinrichs, Royal theatre,

Minonk, 111.—Small town patronage.

Come On In, with Shirley Mason.

—

Some good comedy and thrills, but this

war stuff should be discarded.—Will F.

Taddiken, Elite theatre, Morganville,
Kans.—Neighborhood patronage.

I'll Get Him Yet, with Dorothy Gish.

—A wonderful picture. Patrons re-

marked to that effect. Star getting
stronger here all the time.—A. D. Wil-
liams, Mission theatre, Santa Barbara,
Cal.—Downtown patronage.

Oh, You Women, with Ernest Truex
and Louise Huff.—Picture pleased. Did

fair business. A little out of the regu-
lar run.—M. L. Kirshinger, Opera
House, San Bernardino, Cal.—General
patronage.

Let's Elope, with Marguerite Clark.

—

Proved to be better than many of her

previous ones.—Bert Norton, Kozy
theatre, Eureka, III.—Neighborhood pat-

ronage.

The Man From Funeral Range, with

Wallace Reid.—Very good.—Chas. R.
Rhoda, Royalton. Minn.—Small town
patronage.

Pathe

The 13th Chair, with a special cast-
Broke New Year's record. Patrons
fairly well pleased.—D. F. Henry, Jr.,

New theatre, E. Palestine, O.—Small
town patronage.

O Boy, with June Caprice and Creigh-

ton Hale.—This is a dandy; pleased

everyone. Packed them in zero weather.

—Harry Hobloth, Maxine theatre, Im-
lay City, Mich.—Small town patronage.

The World Aflame, with Frank Kee-
nan.—Wonderful. The greatest picture

of its kind I have ever shown. Poor
business on account of rain.—Sidney
Spiegel, Community House, Winnetka,
111.— Neighborhood patronage.

The Profiteers, with Fannie Ward.

—

Picture of poor entertaining value. Nnt

good as a puller. Poor business.— E. E.

Bonham, Ideal theatre, Prairie du Sac,

Wis.— Neighborhood patronage.

The Old Maid's Baby, with Baby
Marie Osborne.—A good, interesting

circus picture. You can take your family,

also the minister and wife. It's one of

the best.—A. J. Steggall, Fayette, la.—
College town patronage.

Virtuous Model, with Dolores Cas-

sinelli.—A much better picture than the

title suggests. Beautiful star and set-

tings and gowns for the women.—A. S.

Widaman, Centennial theatre, Warsaw,
Ind.

The Sawdust Doll, with Baby Marit

( )sborne.—The kid is sure a drawing
card here. Business fair; stormy
weather.—E. N. Brown, Stocking theatre,

Grand Rapids, Mich.—Neighborhood
patronage.

The A, B, C of Love, with Mae Mur-

ray.—Good picture. We should have

run it two days. Lavish interior set-

tings. Star's work is good. Do not be

afraid to book it. High class society

drama.—Chas. H. Ryan, Garfield theatre,

Chicago, 111.—Neighborhood patronage.

Republic

When Bear Cat Went Dry, with a

special cast.—Very good to very good

Sunday business. Fair business on Mon-
day.—Charles Kuchan, Idylhour theatre,

Canton, 111.—Mixed patronage.

When Bear Cat Went Dry, with a spe-

cial cast.—A story with marked con-

sistency throughout action. Many favor-

able comments. Big business for two

days.—Jack Cairns, Brooklyn theatre,

Detroit, Mich.—Neighborhood patron-

age.

Phil-for-Short, with Evelyn Greely.—

This is one of the best I have received

from this company. Good business.
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WILLIAM FARNl'M
In a scene from "The Wings of the Morn-

ing," taken from Louis Tracy's famous
novel (Fox).

Played with Trail of the Octopus.—E. N.
Brown, Stocking theatre, Grand Rapids,

Mich.—Neighborhood patronage.

Phil-for-Short, with Evelyn Greeley.

—

Corking good comedy-drama. Prints and
service all very satisfactory.—I. E. Run-
yan, Iris theatre, Hutchinson, Kans.

—

Neighborhood patronage.

The Oakdale Affair, with Evelyn
Greeley.—Evelyn Greeley great, but
play was poor. Six reels and nothing
to it. Full house, but were disapointed.

—Wm. Francis, South Side theatre,

Greensburg, Ind.—Mixed patronage.

Crook of Dreams, with Louise Huff.

—

Good picture, good Monday business.

—

Charles Kuchan, Idylhour theatre, Can-
ton. 111.—Mixed patronage.

When Bear Cat Went Dry, with a

special cast.—Played to fair business.

Picture pleased some and title draws.

—

J. C. Chatmas, Orpheum theatre, Marlin,

Tex.—Small town patronage.

The Devil's Trail, with George Larkin.

—This picture is fair. A very good fight

in the last reel.—E. N. Brown, Stock-
ing theatre, Grand Rapids, Mich.

—

Neighborhood patronage.

When Bonds Are Loosed, with a spe-
cial cast.—Very poor picture and patrons
very much displeased at it. Not ' one
good comment.—T. E. Walton, National
theatre, New Bedford, Mass.—Neighbor-
hood patronage.

.

The Love Net, with Madge Evans.

—

This is a fine children's picture. Drew
well. Give us more like it.—Sidney
Spiegel, Jr., Community House, Win-
netka, 111.—Neighborhood patronage.

Robertson-Cole

Poor Relations, with Florence Vidor.
—Good picture. All the Brentwoods
are good. Good lesson and a better ser-

mon than most preachers can give you.

—

G. Hill & Son, Grand theatre, Lebanon,
O.—Neighborhood patronage.

Kitty Kelly, M. D., with Bessie Bar-
riscale.—Star, picture and business all

very good. All Barriscales are very
good.— Charles Kuchan, Idylhonr
theatre, Canton, 111.—Mixed patronage.

The Other Half, with a special cast.

—

A picture like this does more for me
than many high-priced specials. Good
business in hot weather.—Mrs. S. I.

Haney, Liberty theatre, Des Moines,
N. M.—Small town patronage.

Poor Relations, with Florence Vidor.
—A nice play that will please the ma-
jority of audiences. Story is laid in a
rural community. I had many patrons
stop in the lobby and compliment it.

—

Chas. H. Ryan, Garfield theatre, Chicago,
111.—Neighborhood patronage.

Better Times, with ZaSu Pitts.—Good
picture. New star, and they didn't run
over me trying to see what she looked
like.—Mack Jackson, Strand theatre,
Ashland, Ala.—Small town patronage.

Better Times, with ZaSu Pitts.—Not
up to my expectations. However, 70 per
cent of audience pleased.— C. T. Met-
calf, Opera House, Greenfield, 111.

—

Small town patronage.

The Dragon Painter, with Sessue
Hayakawa.—Fine picture. Did big
business. Give us more like it.—G. Hill
& Son, Grand theatre, Lebanon, O.

—

Neighborhood patronage.

The Dragon Painter, with Sessue
Hayakawa.—This is positively my last
picture of him. People won't sit

through this picture. His pictures are
good, I think.—Donald W. Knapp,
Strand theatre, San Bernardino, Cal.

—

Downtown patronage.

Bonds of Honor, with Sessue Haya-
kawa.—Excellent. The Jap will please
them.—Schonlan & Abraham, S. & A.
theatre, Huston, Minn.—Neighborhood
patronage.

His Debt, with Sessue Hayakawa.

—

Went over big. Jap very popular here.
No exhibitor can go wrong with these
productions.—A. Briggs Abernathy, New
Playhouse theatre, Staunton, 111.

—

Neighborhood patronage.

The Turn in the Road, with a special
cast.—Very fine picture. A picture that
is sure to please.—J. F. Jobes & Son,
Lyric theatre, Hawarden, la.—Neighbor-
hood patronage.

Select

Upstairs and Down, with Olive
Thomas.—Stand in your exit door when
you show this and see the satisfied pa-
trons come out of your house.—Chas.
Dahler, Abingdon theatre, Abingdon,
111.—Neighborhood patronage.

Upstairs and Down, with Olive
Thomas.—Pleased all. A clean little

comedy-drama.—Jack Cairns, Brooklyn
theatre, Detroit, Mich.—Neighborhood
patronage.

Up the Road With Sallie, with Con-
stance Talmadge.—A very good picture.

Pleased a very good audience. Star new
here.—E. D. Luna, Hulbert theatre, Hul-
bert, Okla.—Neighborhood patronage.

The Country Cousin, with Elaine
Hammerstein.—Played this picture the

night before New Year's to a good house
and the picture was pronounced a dandy.
—Eugene Saunders, Palace theatre, Har-
vard, 111.—General patronage.

Up the Road With Sallie, with Con-
stance Talmadge.—Talmadge draws well,

good story.—R. R. Hansen, Cozy
theatre, Burr Oak, Kans.—Small town
patronage.

The Veiled Adventure, with Constance
Talmadge.—One of the best Talmadges
yet. Every one gets better. We want
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more like these.—H. L. Liggett, National
theatre, McRae, Ga.—Neighborhood
patronage.

The Perfect Lover, with Eugene
O'Brien.—This picture is well above the
average program subject. The old artist

theme has been given a new twist, but
not sufficient originality and punch to

be a special.—T. C. Shipley, Essaness
theatre, Rushvillc, Nebr.—Small town
patronage.

Last of His People, with Mitchell
Lewis.—Very good. Lewis is not much
of a drawing card here.—J. P. Adler,
Adler theatre, Marshfield, Wis.—Neigh-
borhood patronage.

Upstairs and Down, with Olive
Thomas.—The producers have started
off good and if the others with this star
are like this one we would like to play
one every day.—H. L. Liggett, National
theatre, McRae, Ga.—Neighborhood pat-
ronage.

Picadilly Jim, with Owen Moore.

—

Just an average picture.—Fred Cosman,
Electric theatre, St. Joseph, Mo.
The Studio Girl, with Constance Tal-

madge.—Great picture, Select suits me.
Splendid prints.—Mrs. S. I. Haney,
Liberty theatre, Des Moines, N. M.

—

Small town patronage.

The Last of His People, with Mitchell
Lewis.—Great picture, but star not liked
by my people.—Chas. Dahler, Abingdon
theatre, Abingdon, 111.—Neighborhood
patronage.

The Code of the Yukon, with Mitchell
Lewis.—Good business in very cold
weather. Play up beautiful exteriors : n
this one in your advertising.—Mrs. S. I.

Haney, Liberty theatre, Des Moines,
N. M.—Small town patronage.

The Perfect Lover, with Eugene
O'Brien.—Fair program picture. Audi-
ence seemed satisfied. Patrons like this

star.—A. J. Huber, Dreamland theatre,
Galena, 111.—Better class patronage.

The Death Dance, with Alice Brady.

—

A good one. Have seen Miss Brady in

better, but she pleased in this one.
Wouldn't advise an extended run. Select
service suits me.—J. C. Jenkins, Audi-

ROBERT BRIXTOX
Who is supervising the production of the

Vathe serial, "Daredevil Jack," star-
ring Jack Dempsey.
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torium theatre, Nehgh, Nebr.—Neighbor-
hood patronage.

Sealed Hearts, with Eugene O'Brien.

—

Just fair; rather disappointed. O'Brien
is out of place in this picture. How-
ever, nothing much to the story. O'Brien
is popular here. A few more like this

will kill him.—Fred Cosman, Electric

theatre, St. Joseph, Mo.
The Veiled Adventure, with Constance

Talmadge.—Good Talmadge picture;

better than some of her's. Will please.

—

H. E. Hinrichs, Royal theatre, Minonk,
111.—Small town patronage.

Experimental Marriage, with Con-
stance Talmadge.—Good picture. Drew
well and was enjoyed.—J. H. Henry, Em-
pire theatre, Winchester, Va.

Faith of the Strong, with Mitchell
Lewis.—A typical Mitchell Lewis pro-
duction. Always pleases because of set-

tings and Mitchell's lovable character.

A real fight in this one adds pep >o
satisfy the sports and kids. Mitch is a

failure as a lover, but he's there as a

good boy. Book it.—J. C. Jenkins, Audi-
torium theatre, Neligh, Nebr.—Neigh-
borhood patronage.

Triangle

Jordan Is a Hard Road, with Dorothy
Gish.—A re-issue that stacks up 100 per
cent with new productions. Good,
clean story of the Northwest that drew
big Sunday business.—J. B. Stinc, Gem
theatre, Clinton, Ind.—Neighborhood
patronage.

The Follies Girl, with Olive Thomas.
—A fine picture and good puller.—Harry
llobolth, Maxine theatre, Imlay City,

Mich.—Small town patronage.

Taxi, with Taylor Holmes.—Good and
made money.—Chas. Taylor, Best
theatre, Colorado, Tex.—General patron-
age.

Upside Down, with Taylor Holmes.

—

A real comedy and one that will please
all classes. Drew good Saturday busi-

ness.—J. B. Stine, Gem theatre, Clinton,

Ind.—Neighborhood patronage.

The Flame of the Yukon, with Dorothy
Dalton.—Played this picture three days
to capacity business on the fourth show-
ing in this. city.—L. E. Gerde, Auditor-
ium theatre, Eau Claire, Wis.

A Successful Failure, with Winifred
Allen.—Patrons said it was the best for

some time.— Loeffelholz Bros., Audi-
torium theatre, Cuba City, Wis.—Gen-
eral patronage.

Restless Souls, with Alma Reubens.

—

Well produced picture and pleased small
crowd. Not well known star here.

—

J. B. Stine, Gem theatre, Clinton, Ind.

—

Neighborhood patronage.

A Regular Fellow, with Taylor
Holmes.—Good and did good business.
—Chas. Taylor, Best theatre, Colorado.
Tex.—General patronage.

Paying His Debt, with Roy Stewart.

—

A very satisfactory picture. Patrons
well pleased.—Geo. E. Bodin, Consoli-
dated School theatre, St. Francis, Minn.
—Neighborhood patronage.

The Americano, with Douglas Fair-
banks.—Douglas Fairbanks sure does
himself proud in this. A fine picture.

—

W. H. Gilfillan, Jewel theatre. Red Lake
Falls, Minn.—Neighborhood patronage.

Deuce Duncan, with Wm. Desmond.

—

This is another Western winner; Des-
mond pictures are all good.—Loeffelholz
Bros., Auditorium theatre, Cuba City,
Wis.—General patronage.

Daddy of Them All
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Dombey & Son, with a special cast.

—

Good story. English production. Good
business. Ran with serial. Pleased ma-
jority of audience.—Charles Kuchan,
Idylhour theatre. Canton, 111.—Mixed
patronage.

United Artists

His Majesty, the American, with Doug-
las Fairbanks.—Gave good satisfaction.

Everybody liked it. Showed to a good
audience at advanced prices.— E. D.

Luna, Hulbert theatre, Hulbcrt, Okla.

—

Neighborhood patronage.

Broken Blossoms, a D. W. Griffith

production.— Fine production. Had
S. R. O. sign out for four days' run.

—

S. C. Hayman, Lyda theatre. Grand Is-

land, Neb.—Downtown patronage.

His Majesty, the American, with

Douglas Fairbanks.—This is certainly a

very good picture and pleased immensely,
especially the children. Doug certainly

does some stunts. He is a favorite here.

Do not be afraid to book this picture

for it will get you the money.—Charles
Guizzetti, Opera House, Gardner, 111.

—

Neighborhood patronage.
Broken Blossoms, a D. W. Griffith

production.—Big business, but some
kicked. Personally I think it was won-
derful.—Mack Jackson, Strand theatre.

Ashland. Ala.—Small town patronage.

His Majesty, the American, with
Douglas Fairbanks.—Very good play.

—

H. Funke, St. Mary's Hall, Fountain
City, Wis.—Neighborhood patronage.

Broken Blossoms, a D. W. Griffith

production.—Wonderful picture. Really
a painting by a master. Drew big.

—

A. F. Chavey, Best theatre, Hillsboro,

Tex.—Small town patronage.

His Majesty, the American, with
Douglas Fairbanks.—A fair picture, but
not better than those we play right

along. Did not get us the business in

comparison to the price paid.—Fred W.
Wells, Star theatre, Milford, Mich-
Neighborhood patronage.

His Majesty, the American, uith
Douglas Fairbanks.—A good picture,
business only fair; perhaps due to cold
weather.—J. P. Adler, Adler theatre,
Marshfield, Wis.—Neighborhood pat-
ronage.

United Picture Theatres
Light of Western Stars, with Du-tin

Farnum.—Pleased all. Business far
above normal. Good photography.

—

Brockhouse & Weeks, Electric theatre,
Arenzville, III.—Neighborhood patron-
age.

A Man's Fight, with Dustin Farnum.

—

Good picture to fair business.—Chas.
Taylor, Best theatre, Colorado, Tex.

—

General patronage.

Her Game, with Florence Reed.—Not
as good as previous pictures. Fair busi-
ness.—Wm. Francis, South Side theatre,
Greensburg, Ind.—Mixed patronage.

A Man's Fight, with Dustin Farnum.
—This picture is just the kind that we
like and our patrons were very much
pleased. It drew a large house on a very
stormy night.— Hunsley & Leflfert, Twi-
light theatre, Earned, Kan.—General
patronage.

A Man's Fight, with Dustin Farnum.

—

This is a good one, a sure winner. Book
it—W. H. Gilfillan, Jewel theatre. Red
Lake Falls, Minn.—Neighborhood pat-
ronage.

The Woman Under Oath, with Flor-
ence Reed.—Her best picture to date and
heard more favorable comments than
any previous United picture.—Chas. Tay-
lor, Best theatre, Colorado, Tex.—Gen-
eral patronage.

Universal
The Fire Flingers, with Rupert Julian.
Very entertaining from start to finish.— Frank Allen, Rose theatre, Byron,

III.—Neighborhood patronage.

A Little Brother of the Rich, with
Frank Mayo.—A fine picture. Photogra-
phy and acting very good. Big business.
All-star cast and other stars are just as
good as Mayo.— I. E. Runyan, Iris

theatre, Hutchinson, Kan.—Neighbor-
hood patronage.

The Woman Under Cover, with
Fritzie Brunette.—Good average picture.—D. J. Kulaszeu icz, Rex theatre, Besse-
mer, Mich.—Neighborhood patronage.

The Trap, with Olive Tell—This :s

a dandy. Many compliments. Photog-
raphy, star and plot very good.—Wm.
Francis. South Side theatre. Greensburg,
Ind.—Mixed patronage.

Under Suspicion, with Ora Carew.

—

The best picture we ever had. Every-
body pleased.—Willis Hibbs, Lyceum
theatre, Peoria, 111.—Transient patron-
age.

Forbidden, with Mildred Harris.—Too
slow, too much posing. Beautiful star,

but did not please the majority of pat-

rons.—Harry Hobolth, Maxine theatre,

Imlay City, Mich.—Small town patron-
age.

Modern Love, with Mae Murray.

—

Showed on Sunday to very poor busi-

ness. Picture fair but Murray draws a

blank in this town.—J. B. Stine, Gem
theatre, Clinton, Ind.—Mining town pat-

ronage.

A Soul for Sale, with Dorothy Phil-

lips.—A good picture, but a little below
the average of this star's productions.

—

Harold Daspit, Atherton theatre, Kent-
wood. La.—Mixed patronage.
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Report Regularly cm
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And Read in The Herald

Every Week What Pictives
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Fill in this blank now and send

to Exhibitors Herald, 417 S. Dear-
born St., Chicago.

Titk

Star

Producer

Remarks

The Delicious Little Devil, with Mae
Murray.—Murray very" poor, especially

poor make-up.—K. J. Aglow, Strand
theatre, Whitewater, Wis.—General pat-

ronage.

Home, with Mildred Harris.—A good
entertainment. Star is beautiful and
scenery great. Good business.—Chas.

De Paul, Dreamland theatre, Sault Ste.

Marie, Mich.—General patronage.

The Exquisite Thief, with Pricilla

Dean.—Good picture. Good business.

Ran with serial. Star not a drawing
card yet.—Charles Kuchan, Idylhour
theatre, Canton, 111.—Mixed patronage.

Paid in Advance, with Dorothy Phil-

lips.—One of the best Westerns T ever

ran. Full of real action. Gets the

money.—Harry Hobolth, Maxine theatre.

Imlay City, Mich.—Small town patron-

age.

Forbidden, with Mildred Harris Chap-
lin.—This star's best production to date.

Good title, attractive advertising mate-
rial that gets them in and story and ac-

tion that sure pleases. Receipts broke
all one-day records for my house.—J. B.

Stine. Gem theatre. Clinton, Ind.

—

Neighborhood patronage.

A Dangerous Affair, with Herbert
Rawlinson.—Very good picture. It's

sure to please.—J. F. Jobes & Son, Lyric
theatre. Hawarden, la.—Neighborhood
patronage.

Smashing Through, with Herbert Raw-
linson.—A good production, good story

and good photography. Business poor
on account of bad weather.—F. F. Jones,
Pastime theatre, Woodston. Kan.

—

Neighborhood patronage.

The Heart of Humanity, with Dorothy
Phillips.—Went over big. Gave better

satisfaction as a war picture than Birth

of a Nation or Hearts of the World.
Play this one before you quit the war
pictures.—J. D. Woodbeck. Casino
theatre, Kissimmee, Fla.

Vitagraph

The Hornet's Nest, with Earle Wil-
liams.—Earle Williams is a good draw-
ing card for our community. Played to

advanced prices. All my patrons raved
over this picture.—Ethel M. Huber,
Opera House, Camp Point, 111.

The Vengenance of Durand, with Alice

Joyce.—Best Alice Joyce picture yet.

Advance your price and clean up.—G.

Kirk Lewis, Gaiety theatre, Starke, Fla.

—Small town patronage.

The Usurper, with Earle Williams.

—

About the best Vitagraph feature we
have run.—W. C. Cleeton, Gem theatre.

Higbee, Mo.

Over the Garden Wall, with Bessie
Love.—Dandy picture, star fine. Pleased
everybody. good business.—Charles
Kuchan. Idylhour theatre. Canton, 111.—
Mixed patronage.

When a Man Loves, with Earle Wil-
liams.—At last they have put Williams
on a role that fits him. Get this one.
Drew big business at five below. Al-
though star draws well here, that's go-
ing some.—Van Praag & Me\_

n, Central
Garden theatre, Kansas City, Kans.

—

Neighborhood patronage.

The Darkest Hour, with Harry T.
Morey.—One of the best Morey pictures

we have yet run.—G. Kirk Lewis, Gaiety
theatre, Starke, Fla.—Small town pat-
ronage.

The Usurper, with Earle Williams.—
The poorest -picture I have run in my
house for the last two years.—Chas.
Dahler. Abingdon theatre, Abingdon, 111.—Neighborhood patronage.

The Darkest Hour, with Harry T.
More}-.—Not one of Morey's best, but
star goes good here and will get over
O. K.—Van Praag & Meyn, Central
Garden theatre, Kansas City, Kans.

—

Neighborhood patronage.

The Gamblers, with Harry T. Morey.—This star is growing very popular
here. Don't be afraid of his pictures.

—

G. Kirk Lewis, Gaiety theatre, Starke.
Fla.—Small town patronage.

Specials

The She Wolf (Frohman), with Texas
Guinan.—Will take very good wherever
Westerns take and that is nearly every-
where. "Female Bill Hart" tells the
whole story in a nutshell.—O. W. Jas-
tram. Strand theatre, Pecatonica, 111.

—

Small town patronage.

Eyes of the World (Clune), with
a special cast.—Good subject.—J. D.
Woodbeck. Casino theatre. Kissimmee.
Fla.

Unpardonable Sin (Harry Garson.).
with Blanche Sweet.—A remarkable pic-
ture. Audience well pleased. Played
three days to capacity business at 50c ad-
mission.—Keith theatre, North Platte.
Nebr.—Small town patronage.

Stolen Orders (Brady), with a special
cast.—Would have been a fine picture a
couple of years ago. Went over fair as
it was.—H. B. Axline. Scope theatre,
Wenona, III.—Neighborhood patronage.

Hearts of Men (Hiram Abrams), with
Geo. Beban.—Very good picture. Pleased
all. good business for five days.—Utah
theatre, Ogden, Utah.

Mickey (Western Import), with Mabel
Normand.—Had a fair crowd. Nothing
as I expected. Advertised heavy but
picture is getting old. Patrons did not
care a great deal about it.—-Ethel M.
Huber, Opera House, Camp Point, 111.

The Hushed Hour (Harry GarsonV
with Blanche Sweet.—Excellent produc-
tion, unusual story and cast. Went big
for two days.—L. A. Moran. Strand
theatre. Durango, Colo.—Small town
patronage.

When the Desert Smiled (Capital),
with Neal Hart.—Just fair program pic-

ture. Nothing to rave about. No com-
ments. Business below normal.

—

Charles Guizzetti, Opera House. Gard-
ner. 111.—Neighborhood patronage.

The Hushed Hour (Harry Garson).
with Blanche Sweet.—Unusual story and
wonderful cast. Played five days to
capacity business. A picture every ex-
hibitor should book.—M. H. Hanamer,
Broadway theatre, Salt Lake City. Utah.

The Unpardonable Sin (Harry Gar-
son), with Blanche Sweet.—Did not
please.—Schonlan & Abraham. S&A
theatre, Houston, Minn.—Neighborhood
patronage.

Once to Every Man (Frohman), with
Jack Sherrill.—Very good picture. Very
good business. Star is fine. Picture full

of action.—Charles Kuchan. Idylhour
theatre. Canton. 111.—Mixed patronage.

Title ...

Star

Producer

Remarks

Exhibitor

Name of Theatre

Transient or Neighborhood Pat-

ronage

City

State
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"Love Without Question," Jans
Production, Progresses Rapidly

James Morrison, Returned from Service, Is Engaged
To Take One of the Leading Roles in

Feature Starring Olive Tell

Work is progressing- rapidly and satis-
factorily on the initial production of
Jans Pictures, Inc., "Love Without
Question," in which Miss Olive Tell is

to he starred.

Under the direct supervision of B. A.
Kolfe, director-general of the Jans com-
pany, scenes are being made for the
interiors upon completion of which the
company, under Mr. Kolfe's supervision,
will begin the filming of the exteriors.

Is Adaptation of Novel

It is said that "Love Without Ques-
tion," which is a filmization of the
widely read novel, "The Abandoned
Room," by C. Wadswortb Camp, permits
of a great number of highly dramatic
scenes that will provide something very
unusual for theatre goers.
Jans Pictures, Inc., having taken over

the Peerless Studios at Fort Lee, N. J.,

the interiors arc being photographed
there. The studio being one that has
exceptionally good equipment, affords an
opportunity for director and camera man
to produce many novelties in the way of
lighting effects that would be impossible
to obtain in a smaller and less ade-
quately appointed studio.
Another announcement of interest is

the fact that James Morrison has been
engaged to play one of the leading roles
in "Love Without Question." "Jimmie"
Morrison is well known to motion pic-

ture people. His appearance in "Love
Without Question" will mark his first

work before the camera since his return
from service with the army. The role
he has been cast for is one that especially
suits him.

Formerly with Vitagraph

Mr. Morrison's experience as a film

player has covered a wide field. After
a number of years on the legitimate
stage, in vaudeville and stock, Mr. Mor-
rison made his debut before the motion
picture camera as a leading player for

the Vitagraph Company with whom he
spent six years. During this tiroe he was
starred in such well known successes as
"The Redemption of Dave Darcey,"
"The Alibi," and "The Enemy." After
terminating his contract with Vitagraph
he appeared in a number of independent
productions the most prominent being
"Enlighten Thy Daughter."
Herman F. Jans, president of the Jans

Pictures, Inc., feels that in the acquisi-

tion of "Jimmie" Morrison for an im-
portant role in "Love Without Question"
he has supplied the new feature with a

strong asset and is in accordance with
his plan to place the very best at the

disposal of his associates in making this

premier production a strong box office

attraction for the exhibitor.

Horsfall Contracts

For Arrow Subjects
Basil Horsfall, managing director of

the Horsfall Productions, Ltd., of Mon-
treal, spent last week in New York as

the guest of W. Ray Johnston, Vice-

President of the Arrow Film Corpora-
tion and returned to Montreal with an
assortment of Arrow contracts in his

pocket.
These call for Canadian distribution

by Mr. Horsfall of the following Arrow
productions: 26 two-reel Hank Mann
Comedies, 12 two-reel Northwoods
Dramas featuring Edgar Jones, 12 two-
reel Northwest Police Stories featuring
John Lowell and the following features:
"The Chamber Mystery," "Miss Arizona"
and "The Mysterious Mr. Browning."

Mr. Horsfall stated that Hank Mann
was becoming very popular in Montreal
and that the one-reel series of comedies
recently released were playing five of
the seven leading houses on the main
amusement street of Montreal.

C. B. Price Co. Active

C. A. Meade of C. B. Price Co., Inc.,

after closing with B. F. Keith's theatre
at Washington, D. C, for "The Log of
the U-35," made a hurried trip to Buf-
falo, N. Y., where he closed with J. A.
Schuchert the rights of Northern New
York for the same feature.

Film Two Titus Stores

Fox Film Corporation has two com-
panies at work on stories from the pen

of Harold Titus. William Russell in

making "Shod With Fire" and Buck

Jones is working on "The Last Straw."

The entire cast and directorial staff

now engaged in the making of The Froh-

man Amusement Corporation serial,

"The Invisible Ray," left recently for

Jacksonville and Miami, Florida, there
to take the water episodes that appear
in that production.
"The Invisible Ray" has a wide variety

of locations and among these as an im-
portant vital part to the story are the

scenes laid on docks and in and on two
steam yachts, motor launches, hydro-
planes and aeroplanes. The closing

scenes of three episodes call for hazard-
ous stunts, and in order to insure abso-
lute fidelity to detail it was found
necessary to proceed to Southern waters,

where water craft of a wide variety finds

refuge for the winter.

It is expected that the company will

remain South for about two weeks. The
steam yacht "Essex" has been chartered
and most of the scenes on board this

boat will be taken in the open sea, in

addition to which the interiors of the

yacht, such as the stateroom and coal

bunkers, will be used with the aid of

portable lights.

Immediately upon the return of the

Art-O-Graf Delivers

First of Its Series To
Arrow Corporation

Art-O-Graf Film Corporation of Den-
ver have just delivered to Arrow, the
first of a series of special productions
which are being made by Director Otis B.
Thayer for publication through Arrow
during the year 1920.

The first subject is a western starring

Kdmund Cobb, a rising young actor who
will also be featured in the other pictures
of the series.

"The Desert Scorpion" is the name of
the first which is scheduled for publica-
tion January 15. It is a story dealing
with the enmity existing between the

ranchmen and the sheep-herders in the
pioneer days of the west.

Production has also been started by
Director Thayer on the second picture
of the scries which will be called

"Wolves of the Street" and which is

scheduled early in February.

Hirsh Buys New York
Rights to Argus Film

Nathan Hirsh, New York state right

distributor has purchased Argus Enter-

prises' production of Robert McLaugh-
lin's great human interest drama. "The
House Without Children" for greater
New York, Westchester County, Long
Island, and Northern New Jersey at a

record price and will give it big exploita-

tion, devoting his entire personal time
and attention to placing the important
.first runs.

Mr. Hirsh is the man who put over
Thomas H. Ince's "Civilization," Colonel
Selig's "Still Alarm," Florence Reed's
"Wives of Men," "The Birth of a Race,"
etc., and is conceded by the independent
distributors of America to be the most
successful handler of special features in

the United States.

company arrangements will be made for

a trade showing of the first five episodes
of "The Invisible Ray," with a full

orchestra and a spoken prologue at one
of the larger Broadway theatres.

Thoman H. Ince Is a Ore chief of Lo«
Angeles now. Mayor Snyder recently
presented the director with a badge
making him an honorary chief.

Frohman Amusement Corporation

Sends Its Serial Company South
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Witli tlie Procession in Los Angeles
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Charles Ray is making preparations to

start on his new contract with First Na-

tional and will move into the Willis and

Inglis studios in Hollywood on Febru-

ary 1. Jerome Storm will continue to

direct Ray, and it is said that when Richard

Willis returned from New York recently

he brought with him rights to several

well-known novels which will be filmed with

Ray as the star.

Arthur Statter has resigned as scen-

ario editor of the Jesse D. Hampton pro-

ductions. Before becoming script chief at

the Hampton studio, Statter was a well-

known newspaper man and publicity writer.

* * *

Zasu Pitts, the eccentric star of Brent-

wood productions, is reported to have

signed a contract with Selznick at a

salary in excess of 82,000 per week.
* * *

"The Great Air Robbery," Universale

aerial melodrama starring Ormer Locklear,

who changes planes in mid-air, was given

its premier showing at the Superba theatre,

Jan. 4. It is being enthusiastically received.

Flyers from the Mercury Aviation Field,

where the picture was filmed, flew over

Los Angeles dropping handbills announcing

the picture's opening, while the lobby was
decorated with aeroplane effects. The
photoplay was directed by Jacques Jaccard

who wrote the story under the title "Cas-

sidy of the Air Lanes."
* * *

Carl Laemmle, president of Universal,

was a visitor recently in San Francisco,

inspecting his theatre properties there.

* * *

By skillful arrangement of her affairs

and hard work, Bessie Barri scale was en-

abled to get her first real vacation in a

long time through the holiday season. Her
husband. Howard Hickman, by the same
method, completed his direction of an all-

1 star producton for another company, and
together the talented pair enjoyed a motor-
trip to San Francisco and northern Cali-

fornia scenic points without a thought of

business to cloud their rest and recrea-

tion.

* * *

The following stories have been pur-
chased for W illiam Fox stars in the West
Coast studios : "Molly and I" or "The
Silver Ring" by Frank R. Adams for

Shirley Mason, and "His Harvester" by Pearl

Doles Bell, author of "Her Elephant Man,"
which she is just completeing.
"The Mother of His Children" by Bar-

bara La Marr Desly for Gladys Brockwell.
i who will begin work on it this week, di-

rected by Edward J. Le Saint.

A new western story, "One-Quarter
i Apache," has been written by Tom Mix
for himself, and he begins under the di-

rection of Jacques Jaccard, on the picture

next week.
"The Last Night," by H. H. Van Loan

for Madlaine Traverse, which she will be-
gin in a few days.

"The Iron Rider," by Frank L. Pack-
ard, author of "The Miracle Man" and
of the story' "From Now On," in which
George Walsh is starring, for William Rus-
selL H» will begin on this when he has

;
By Harry Hammond Beall -

finished "Bruce of the Circle A," under
the direction of Emmett J. Flynn.

"Forbidden Trails," by Charles Alden
Selzer for Buck Jones, the new western
star.

* * *

William Farncm, who will arrive on
the West Coast in a few days, will make,
under the direction of J. Gordon Edwards,
"The Orphan" by Charles Mulford.

* * *

Captain Herbert Grimwood, the noted
English actor, saw himself on the screen
for the first time last week, when he wit-

nessed a pre-view of Douglas Fairbank's
latest, "When the Clouds Roll By," in which
he had the heavy lead. Grimwood was
for many years, before the war, identi-

fied wth Oscar Asche and became famous
for his Shakesperian portrayals. He was
sought by Morris Gest. along with Doro-
thy Dalton, for an important role in

"Aphrodite."
* * *

Joseph de Grasse is chairman of the

board of directors of the Motion Picture
Directors' Association and is already active

in makng plans for the new club and lodge
building to be constructed for that organ-
ization in Los Angeles. A prominent site

has been purchased at a cost of $10,000
and the building is expected to entail an
outlay of $75,000 to $100,000. More than

' ... - • ' . FIT

"Keep Your Seat"

Harry Lander, the Scotch comedian, had an
attack of cold feet after getting Into
Syd Chaplin's aeroplane. Syd refused to
let him get ont, however, and they took
a short spin together.

one hundred of the most prominent motion
picture directors of the country' are mem-
bers of the association.

* * *

Andrew J. Callahan, who represents
the group of Chicago capitalists back of
the new Bessie Love company, is on his

way to lhe coast to complete arrangements
for taking the little star under their man-
agement. Miss Love is to be a member of
the company as well as its only featured
player. A large sum is to be set aside for

the purchase of stories by noted novelists

that will fit the personality of Miss Love.
* * *

Charles Ray's new picture, "Homer
Comes Home," is completed. The type
of picture is one of that kind which has
added to Ray's popularity all over the
world, because of his ability to portray the
rural youth with such marvelous fidelity

and humor. The story was adapted from
the original novel published in a leading
magazine from the pen of Alexander Hull.
The supporting cast includes Priscilla Bon-
ner, Otto Hoffman, Walter Higby. Lew
Morrison. Mollie McConnell and Arthur
Hoyt.

* * *

George Irving has arrived here to pro-
duce the "Children of Destiny" for the
Selznick-Lawrence W7eber Company, one of
the subsidiary Selznick Companies. Pro-
duction was started January 5 at the Brun-
ton Studio with Edith Hallor playing the
star role.

* * *

The Goldwyn company is said to be
negotiating with Tom Santschi for his

services in a forthcoming picture of major
importance. The chief role for which
Santschi is desired is said to be one that
will give him the best opportunity to dis-

play his character abilities since his part
in "The Spoilers" some years ago, which
made him one of the national film celeb-

rities almost over night.
* * *

There is a strong tendency among film

comedy makers to extend the length of
their out-put from two to five reels.

Mack Sennett has completed a five-reeler.

and now Chester Conklin is to be featured
in one of the same length by the Fox com-
pany. Charles Chaplin, who, by the wav.
was a team-mate of Conklin back in the
early Keystone days before either had be-
come famous funsters, has recently been
urged to turn out a five-reel comedy, but
thus far has resisted the overture.

* * *

Milton Sills will be Viola Dana's lead-

ing man in "Eliza Comes to Stay," her
new Screen-Classic picture.

* * *

Vola Vale is Bert Lytell's leading
woman for his Screen Classics picture of
Paul Armstrong's "Alias Jimmy Valen-
tine."

* * *

Maxwell Karger has branded as prema-
*ure a story to the effect that he would
return shortly to New York to produce
pictures known as Maxwell Karger pro-
ductions for release by Metro.

It was announced in the East by Rich-
ard A. Rowland a few weeks ago that
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Metro would resume production at the

Sixty-first street studio in New York, and
that plans were to have stars, directors

and writers work part of the year on each
.side of the continent. It is presumed that

this, coupled with the fact that Mr. Karger
will leave shortly for a vacation in New
York, lead to the publicaton of the story.

* * #

Ruth Lancston, former leading lady
for Lewis Dennison and Henry Miller,

has been engaged by Robert Brunton for a
leading part in Champion Jack Dempsey's
$185,000 serial. Miss Langston starred in

Klaw and Erlanger's New York produc-
tion of "Sweet Kitty Bcllairs" and played
opposite Dustin Farnum in several pic-

tures.
* # *

To provide comfortable shelter for its

rapidly enlarging personnel, the National

Film Corporation of America is planning
to build a large apartment building in one
of the choicest sections of Hollywood.

* * *

A twice-decorated hero of the fighting

in the Argonne, Sergeant George Burton,
of the 316th Engineers, better known in

the moving picture world as George
George, recently returned from the most
serious thing in the world to comedy at

the Christie studios.

Sergeant George was decorated in France
by General John J. Pershing at an official

review of the American troops and awarded
the American Distinguished Service Cross,

for his activity in the Argonne drive, when,
under fire, he brought in, single-handed,

four injured comrades.
On his arrival in Los Angeles, where

he has already donned the grease paint and
the garb of comedy, Sergeant George re-

ceived the French Croix de Guerre, with
a citation for bravery signed by the dis-

tinguished French commander, General
Petain.

* * *

S. L. Roth apfel, director general of the

California theatre, has left for San Fran-
cisco on a short business trip. He was
accompaned by F. J. Godsol, chairman of
the Goldwyn executive board.

ture of Bayard Veiller, the author of
"Within the Law," "The Thirteenth Chair,"
and several other successes of stage and
screen, to a contract to create vehicles

exclusively for Ince stars. Mr. Veiller

already is ensconced in his office at the
Ince plant at Culver City.

* * *

The body of William Stowell, the
Ix>s Angeles photoplayer and director,

who was killed in a train wreck in Belgian
Congo, is to be brought to this city, it

is announced by Tarkington Baker of the
Universal Film Manufacturing Company,
which lias obtained permission of the Bel-
gian government to remove it.

* * *

To take care of the demand for more
lithographs, better title cards and acces-

sories of all sorts for Christie Comedies
and Christie Specials, H. S. Barndollar,
an artist recently with the Los Angeles
Timet, has been engaged to assist E. G.
Klein, head of the Christie Art and Title

department. * * *

Al Kauffman of the Famous Players-
Lasky Corporation has just returned from
London and is in Los Angeles for a con-
sultation with Jesse L. Lasky, first vice-

president of the organization. All reports

to the contrary notwithstanding, Mr. Kauff-
man has not resigned from the company
and is returning shortly to New York.

* * *

Roscoe Arbuckle, accompanied by his

manager, Lou Anger, arrived in Los
Angeles, Dec. 30, from New York and
went immediately to the Lasky Studio,

where he started work as the star of a
production that marks his temporary de-
sertion of comedies for a llycr in the

"legit." The famous comedian of Para-
mount fame will enact the role of the
fat sheriff in "The Round-Up."

* * *

Mitchell Lewis has gone to New York
to bring his mother back to California.

Mr. Lewis will return about January 15

and will probably start production at once
on "Burning Daylight," the first of the

Jack Loudon stories that Metro will make
for C. E. Shurtleff, Inc.

* » »
Pai l Brunkt, vice president and generalThomas H. Ince has obtained the sigua-

CINCINNATI'S NEW MILLION DOLLAR

manager of the Pathe Film Corporation,
is in Los Angeles. While definite in-

formation as to the special object that hat
brought him to California at this time
could not be obtained, it is said that it

was to confer with exhibitors on the Asso-
ciated Exhibitors' organization recently
formed by Pathe. Twenty of the fran-
chises have already been disposed of and
the remaining thirty-two are being rapidly

sold, according to report.
* * *

Bruno J. Becker, general manager of
the Model Comedy Company, producers of
the Gale Henry comedies, left Hollywood
a few days ago to attend an important
meeting of the Bulls-Eye Film Corporation
officials in New York, which concern is

handling his releases. On his return, Mr.
Becker plans to visit film exchanges west
of Chicago that are handling the Gale
Henry comedies.

* * *

Marguerite De La Motte, the sixteen-

year-old Los Angeles film star, was seri-

ously injured in an automobile accident,

her car colliding with a suburban elec-

tric train near Hollywood. Miss De La
Motte escaped with severe cuts and
bruises. Her latest film role is that of
"Mary Warren" in Benjamin B. Hamp-
ton's screen edition of the Emerson Hough
novel, "The Sagebrusher," which was com-
pleted just prior to the accident.

» » *

The strangest motion picture ever thrown
on the screen was part of the "jazz" at-

tractions at a New Year benefit party

given by the film folk in Los Angeles. It

was made by putting together strips of
film from the pictures of Frank Keenan,
Bryant Washburn, Will Rogers, William
Farnum, Charles Ray, Bert Lytell, Doug-
las Fairbanks and J. Warren Kerrigan,
in the form of a wild melodrama. Each
cut shows one of the stars and his lead-

ing lady or villain. Irene Rich and Col-

leen Moore, leading ladies, appeared in

the film opposite three different stars each.

The cutting and assembling of the weird
"feature" was done by Directors Wallace
Worsley, Eliot Howe and Christy Cabanne.
Many of the stars were present to see

themselves in their "jazz" roles.

THEATRE

Left—Grand staircase of the Palace Theatre. Centre—Proscenium arch showing stage sets. Right—View of entrance to the

theatre. Insert—Al. Walle, manager of the Palace. "Anne of Green Gables," the Realart production starring Mary Miles

Minter, was the opening attraction.
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CHICAGO TRADE EVENTS
Reported by ''Mac"

A knockout was scored at the 20th Cen-
tury theatre during the New Year's eve
frolic that Exhibitor Cooper gave his fol-

lowing, when performer Anderson, a

"brunette" hailing from the tropics of

State and 35th streets, burst forth in a

solo rendered in Yiddish. Even blase

Cooper was noticed sitting upright in his

seat with the old ears waving stageward.
Ordinarily it takes much fluttering of the

eternal feminine to get "Jake's" orbs to

glance toward the stage with that cash
tinkling in carloads at the box-office.

Milt Kusell and "Bill" Brimmer of the

Famous Players-Lasky sales department,
in company with "Chub" Florine of the

Pathe exchange, were interested spectators

at the fray staged in Kenosha, Wis., on
Jan. " for the "championship" of the

piano movers' league.

That peppery young swain stepping about
the local Pathe office is John Davis, late

of Detroit, Mich., if you please. We under-
stand this is Jack's debut to the film in-

dustry, having had his wisdom teeth cut

dealing out stock and bond bargains to

the Michiganders in the past. It should
prove valuable training and make his get-

away here a sinecure when one considers
the fine assortment of box-office invest-

ments this live organization is offering the

trade.

Stewart Nelson, formerly of Chicago
and Indianapolis film circles, has broken
camp and hied himself to Detroit to en-
force sales arguments and bring home the

bacon for the American Film Co. office

of that city.

In giving the Loop passing comment
with regard to film entertainment con-
siderable praise should be given Bruce
Godshaw for the splendid musical melange,
the "Carmen Girl Revue," which he
stands sponsor for and arranged as an
added attraction to the big Chaplin re-
issue, with Charlie Chaplin in "A Burlesque
on Carmen." handled by the Mickey Film
Corp. of this city. This snappy and
likable entertainment held the screen and
board of the Rialto theatre for the week
ending Jan. 11. If Bruce is solely re-
sponsible -for the sweet young dear play-
ing "Carmen," oh, boy!! we'll say, his
education along these lines is complete.

L. A. Schiff of the Unity Photoplays
Co. upon departing from the Thalia theatre
on West 18th street the other evening,
after closing a neat contract, was greeted
with raging flames when confronting his
'car to depart. It seems "Lizzie" w-as in
a rage waiting for her gallant engineer,
so for a little excitement put on a young
Chicago '71. Cheer up, Schiff, old dear,
with a contract in the valise and cash on
ihe old fire insurance policy, 1920 is

>urely blessing thee.

E. L. Scheibel, manager for the Plumb
jjeatre. Streator, Illinois, while paying
-hicago exchanges a visit a few days ago
informed us that Mr. Plumb, owner of the
heatre. and a leading citizen is about to
jive that thriving city a combination

Chip Off the Old Block

Jimniie Rogers, 4-year-old son of the
Goldwyn comedian, having a little work-
out with the lariat. Xotice the outfit ?

He's a regular guy, ehf

playhouse devoted to films and road shows
that will rank with many of the leading

metropolitan theatres. The house at present

seats about 1,100. It will be entirely over-

hauled under the deft wizardry of archi-

tects, greeting the Streator fans about Sept.

1, with a seating capacity of 1,500 seats.

Harry Thompson, manager of the

Pastime theatre, announces the installation

of a brand new Kimball organ for his

host of Madison street fans to enjoy. No
wonder he put that old money getter, "The
Spoilers," on again for an extended run.

when you consider for a moment that the

Kimball bill calls for $15,000.00 iron men.

F. G. Heller and the Mrs. of Danville-

Anderson, Kokomo and Richmond, Ind.,

spent the evening of Jan. 6 in the city

enjoying the effervesence of The Follies.

For a spell there it looked rather dubious

for friend Heller, but after a few under-
ground wires had been pulled, it was ar-

ranged to seat these charming Hoosiers
in a stage box, by the acquisition of two
pieces of furniture purloined from the

manager's office. Talk about that "first

come first served," it's all wrong. Eh,

brother Heller?

Those two new "goats" the Welfare
Lodge had on hand the other evening in

putting E. F. Tarbell, district manager,
and Fred Aiken, local manager, for Vita-

graph, through the mysteries of Masonry
were sure healthv and keen for the cere-

mony. Fred has been dining a la mantle-
piece ever since, while E. F. Tarbell
immediately departed for the cooling and
invigorating ozone of Minneapolis, Minn.

Clyde Quimby, of the Jefferson theatre,

Ft. Wayne, Ind., was a Chicago visitor

Jan. 6, sort of checking back on the boys
who have been trying to coax the old

fountain-pen toward the dotted line.

If Ed Rowley of the Realart exchange
improves his present form tossing the ball

down the alley, cither Bensinger will have
to erect another building or Ed will make
arrangements to get his practice in a padded
cell. By the way who is the "old woman
of the film building" referred to the other
evening ?

The new Warrington theatre of Oak
Park, 111., blossomed forth in all its glory

with the break of dawn, Jan. 1, 1920, and
the opening greeted the silken-hosed fol-

lowing of this temple of the cinema with

Vitagraph's offering "When a Man Loves,"

starring the handsome Earle Williams.

This feature held the screen for a three-

day set-in.

F. M. Kadow, of the Mikado Amusement
Company of Manitowoc, Wis., spent Jan.

S in the city arranging dates for the numer-
ous big things he is about to offer his

large following of Badger fans.

It looks as though Herman Applebaum,
Sheridan Road boulevardier and co-man-
ager of the Ardmore theatre, is hiding

some film secret from us. The other

afternoon the Pathe exchange telephone

wires were kept humming for hours by
frantic appeals of a sweet feminine voice

of foreign accent inquiring the whereabouts
of Chevalier Applebaum. The dear and
cunning young damsel controlling the des-

tinies of all incoming messages for Pathe
finally was enabled to gain the young
lady's ear for a moment. She desired to

have monsieur 'phone her at "Lawndale
2166" and ask for Mile. Heloise St. Ber-
nard. Will anyone sighting Hermie please

convev this message.

That picture ball being engineered

through the indefatigable efforts of Salkin
and Ellman is going over like a house
afire, if sales records on tickets mean any-
thing. The charming and chic Miss Margie
Hooker of the Bee Hive Exchange has
been appointed to take charge of ticket

sales and lead the grand march, if a cer-

tain party will grant permission.

Affairs are going along so gratifyingly

at the local Select Pictures Exchange that

Ben Beadell, manager, and his peppery
assistant, Ed Siverman, are kept busy every
Saturday arranging a sales banquet for the

sales representatives.

Max Dreifuss, former manager of the

Grove Theatre and well known exhibitor

for years about this vicinity, has become
city representative for the Merit Film Ex-
change and is busy these days convincing
his former exhibitor brethren that the
"dead do talk." Another new salesman
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Wholesome Film Company Seeks
Rights to Stories for Children

has been added to Manager l'adorr's ex-
change and he is no other than the famous
Jack Flanagan, film greyhound of the mid-
file west.

Abe Steinberg, whose film experience
reads like a chapter from fairyland, cover-
ing advertising agency, managing film

theatres and publishing various advertis-
ing helps to the exhibitor through the

Mational Poster & Printing Company, has
accepted the berth of advertising and ex-
ploitation director for the local Select Pic-

ture Exchange.

Talking about speed and pep, when a

printer can put over a deal like the recent
experience the Robertson-Cole Corporation
enjoyed, we'll say, he is in a class by him-
self. Yep—a native son and no other than
Roderick Ross, of Ross & Co. It took just

exactly five days (think of it) to give this

company everything, from A to Z in the

printed stationery line and Roderick was
the boy that did it.

Wallace J.Mayer," who for the past

three years has had entire charge of the

l'"irst National exchange booking depart-
ment, will l>e associated with the local Rob-
ertson-Cole exchange as assistant to Man-
ager Max Levey.

With William C. Cook, former city

salesman for the local First National ex-
change now ensconced in a palatial suite at

the Astor Hotel, New York, with his

family, looks like the trade should be pre-

pared to hear some "big news." Come on,

Bill, get from behind the Gillette and let's

hear it.

That was a cute little party pulled off

by Clyde Elliott of Greater Stars Pro-
ductions on behalf of his guests, Harry
Ascher and Laurence Cohen, the other day
at the Weiss restaurant. While keenly
alert to the game of doughboy chess and
seeing that those neat little white blocks

with the black freckles didn't roll off the

table, the Winter Garden chorus warbled
a vocal warning, "Quit now while you've
had your fill."

Herman Schoenstadt, who owns and
conducts a chain of theatres on the west
and south side, will leave for Los Angeles
on Jan. 17, to spend three months among
the studios.

The A. A. A. held an important meeting

at the Illinois theatre last week at which
the operators' wage scale was taken up.

Henry Schoenstadt left Chicago on
Saturday for Hot Springs, Ark., where he-

will remain for a short time recuperating

from a recent illness. Mr. Schoenstadt
contemplates a tour of the south, taking in

New Orleans, Augusta, and Miami, and
will also visit Cuba before his return.

Schoenstadt's New House
Henry Schoenstadt will add a sixth

theatre to his holdings in Chicago when he

opens the Brighton Park Theatre, at 42nd
and Archer streets. The new theatre,

which will have a seating capacity of 2,200,

will cost in the neighborhood of $250,000,

and will be modern in every detail. The
theatre, which will face on Archer avenue,

will be opened about April 1st.

M. Eeldstein, head of the Wholesome
Film Company of Chicago, whose first

three pictures have been placed on a state

rights basis, is so pleased with the popu-
larity which these early Wholesome Pro-
ductions have met with that he has entered
into negotiations with the parties who con-
trol the rights to several of the best known
children's stories on the market, with the
end in view of adding them to the Whole-
some program.
Judging from results from the advertis-

ing campaign recently opened in the pages
of the trade papers, state right buyers have
had their eyes opened to the fact that

good, clean, well-made subjects appealing
primarily to children, are in great demand,
not only by theatres for special children's

performances, but for use in civic centers,

schools and many other organizations.
Wholesome Films are in a way, screen

pioneers. For many long months they have
been adhering closely to their creed, "If it

isn't fit for my child to see, it's not fit to

be called Wholesome." With this end in

view they have completed three fairy story
films, ''Cinderella," "Red Riding Hood"
and "Twinkle, Twinkle Little Star"; they
are now bringing to completion "Humpty-
Dumpty" and have under way six addi-

tional old fairy lore favorites. Within the

next year it is expected the Wholesome
program will number twenty of these four
and five-reel pictures.

All Big Circuits

In Chicago Enter

National Theatres
Upon the return to New York of Lewis

J. Selznick from Chicago and points in the

middle west, it was learned that for the

first time in Chicago film history all the

big competing companies operating circuits

of theatres have pledged their united sup-
port to one enterprise. This organization
is National Picture Theatres, Inc.. and the

man round whom the circuits have rallied

is Lewis J. Selznick, head of the organi-
zation.

Mr. Selznick, when seen in his office at

720 Seventh avenue, was very enthusiastic

in his statement that "National Picture
Theatres, Inc., is the future great motion
picture company of the United States in

which one to ten thousand exhibitors wHl
co-operate for the profit and protection of
all.

"Several months ago Nathan Ascher not
only caused all his theatres to become mem-
bers of National Pictures Theatres, Inc.,

but also became Na'ional's first exhibitor,

vice-president and director. He later ar-

ranged a meeting of the heads of every
big Chicago circuit. As a result of this

meeting the theatres of Lubliner and Trinz,
Ralaban & Katz, Jones, Linirk & Schafer,
Andrew Karzas and Ascher Bros, have al-

ready signed membership contracts in

National.

J. T. Igoe Co. Gives

Credit to P. G. Garvey
In denial of the statement, published in

Exhibitors Herald for Tan. 17. that Paul
G. Smith founded Screen Opinions, a
weekly publication devoted to criticism of
motion pictures published by the James T.
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Igoe Co., Chicago, representatives of that

organization state that Patrick Garvey,
long identified with the firm, is the real

founder and should be given credit.

It is stated that Mr. Smith was engaged
as the first editor of the publication and
served in that capacity until he entered the

marines in the spring of 1018.

Annette Kellermann
And George Behan to

Produce for Lesser
About a month ago Sol Lesser an-

nounced that he would enter the produc-

ing field, and would begin work within

sixty days. Mr. Lesser has consummated
his many deals in much quicker time than

anticipated and announces that his first

unit, the George Bcban Producing Cor-

poration is now all under way on the

first picture, "One Man in a Million."

Mr. Lesser plans to produce a series of

six pictures with this star, all directorial

and story details to be left to the selec-

tion of Mr. Urban In his first picture

Mr. Bcban appears in his popular char-

acterization of the sympathetic Italian.

Mr. Lesser plans to conduct a pesonal
tour with Mr. Bcban, in which the

famous star will appear in a spoken
prologue to the picture.

Mr. Lesser's second producing unit is

with Annette Kellerman. She will head
her own company, with full charge of

production. The locale is to be laid in

Hawaii and Australia. Mr. Lesser also

plans to have Miss Kellerman go out on
a personal tour with her picture, and pre-

sent a novel act.

At present Mr. Lesser is spending his

entire time in Los Angeles, where he is

in constant touch with all producing
activities, and he is now negotiating for

several more stars and negatives for

world rights.

Chicago Syndicate Said

To Back Theatre Proj'ect

MOLINE, ILL.—A $250,000 theatre

and office building will be erected this

year on the R. W. Rank property. Fifth

avenue and Seventeenth street, by a Chi-

cago theatrical syndicate, according to

D. O. Reese, of Chicago, who came here

to begin preparations for the structure.

He declined to give the names of the

men interested.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by States, $4-00
Per M

1070 Film Exchanges J7.50
313 manufacturers and studios 4-00

368 machine and supply dealer* 4.00

Further Particulars:

A. F.WILLIAMS, 168 W. Alans St, Chlcafi
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Runnine a Theatre "Like Clock Work
Edward Hyman Doesn t Believe trie Public Cares
tor trie House Operated \\ lth Machine-like Pre-
cision—Believes in Originality and Personal Touch

SBJ'lli ictieiim,"!; ii: i::::iiiiiiii::iii!iii!n!i!.ii;:. .:;:n"ii;:.i.
,

"i
:

:

,

:iii!!imiinin!iinmiimniu:niiiuiniiiniii"iiiiiiiir

By Edward L. Hymar."

An operating room minus machine-
like precision irritates your patron, gives
yon nervous dyspepsia and often even-
tually ends in the theatre being re-
modeled into a garage.
You've got to have it!

Bnt when yon turn the job of manag-
ing your house into a cut-and-dried

i proposition and lock out individuality
'• and personality, you are going to hit

the down grade so fast that eir.ciency

can't avert the smashup.
Brown of the X theatre said to

me: "Ed, I've got my work sys-
tematized so that I can leave my house
at 8 o'clock every night and things will

skate along fine. You kill the job living

at the place day and night."
Xow Brown may be right, and under-

stand that I am not trying to create the
impression that I work harder than any
other exhibitor. Yet I do think that I

tstudy my theatre patrons and the market
(more closely than hundreds of exhibitors
who are wondering why they don't
move up.

* * *

Machine-made amusement has been
ilthe cause of ninety per cent of the fail-

ures among exhibitors. And the best
machine in the world won't run along
long with the engineer away.

terior of the Strand Theatre. Brooklyn.
•»e of the Mitehet H. Mark Realty Corp.

Seeing that the house opens on time
tnd closes O. K. with a few hours given
low and then for booking isn't going to
:eep the public agog over the original
things you don't spring in the way of
>icrure and musical novelties.
The physician and surgeon nowadays

vho heads his profession is the one who
loesn't bank entirely on his past ex-
perience but is he who studies and
tudies and never lets up.

j
A theatre manager is the doctor who

prescribes the amusement for minds
pat are wearied and sick with the crash
md grind of work and worry. When he

'Managing Director of Ac BrooUjra 5 -.-arc
-eatre

ceases studying his patient he loses his
ability to prescribe correctly.

In addition to that, it is the doctor
with the personality who often makes
you feel better. The atmosphere he
creates when he comes into the sick
room generally does more to speed you
along to health than the pills he doles
out.

The same thing applies to the Dim
theatre manager. If you haven't the
ability to inject some warmth, some orig-
inality, into your house and your pro-
gram, the show you offer can't be nearly
half so effective. Machine-made amuse-
ment as a rule won't cure blues and a
grouch.

The fellow who gives his job super-
ficial attention just can't put it over.
Passing the buck on those elemental
things of showmanship to assistants

rarely meets with success, although I

decry the one-man organization.

When I took an appointment to a
magnificent house with extremely large
orchestra, fellow managers assured me
that I would have easy sailing for the
reason that the new large house would
draw the crowds.

I disagreed with them and found that
hadn't I rooted out the machine-like
method of providing shows that had
been previously inaugurated I would
have died there. The fashionable audi-
ences able to pay a high admission fee
wanted just as much of the homelike,
personal contact atmosphere as did my
patrons in the neighborhood house that
I once managed.

Of course in a house like the Strand

metropolitan ideas and metropolitan

scope must be ever expressed. But the
personality that is injected into the life

of the Brooklyn Strand by its policy, its

pictures, its music, its owners and to
some extent perhaps by me, will go to-

ward keeping it a leader among play-
houses.

Xo theatre in the world is too mag-
nificent or too large to be able to bar
out the human element which has as its

foundation your originality, personality,
showmanship, as well as that of your
colleagues.

And your staff won't carry the en-

thusiasm needed unless you yourself live

it and exude it

'

The new Brooklyn Strand theatre, if

my tenacity of purpose does not loosen,

shall always be new in the welcome it

holds out to the entertainment-seeking
world
Without any desire to puff the trade

papers, let me say this, that the ex-
hibitor who doesn't study his trade
papers is in the same class with the lazy
doctor or shyster lawyer who does not
read his medical or law journals.
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Kntrancr to the Strand Theatre. Brooklyn.V V.. nun under manasemm of Kd-
«ird I.. Hjman.

C. B. Price Sending
Representatives to

State Right Buyers
C B. Price Co., Inc, dispatched three

of its representatives throughout the
United States on January 5 to interview
state rights buyers in different sections.
A. L. Ehrgott will traverse Xew Er.^ar. i

and the Middle West; R. Alexander will
cover Pennsylvania and the Central
West; and A. E. Smith goes South as
far as Tennessee.
They carry sample copies open for

state rights, including the two reel spe-
cial, "The Log of the U-35"; fifteen

single reel Indian specials, featuring the
Indian princess, Mona Darkfeather:
eleven two reel Tom Moore dramas; a
five part feature, "The Decoy," starring
Frances Xeilson: a five reel feature en-
titled "The Prodigal Wife," and another
five reeler. title not yet given.

Peggy Parr to Appear
In First Jans Picture

Herman J. Jans, president of Jans
Pictures, Inc^ announces another strong
personality to the cast already engaged
to support Olive Tell in a picturization

of C Wadsworth Camp's "The Aban-
doned Room," under the title of "Love
Without Question," directed under the

personal supervision of B. A. Rolte.

This is Peggy Parr, who played leads in

the George Ade Fables.

Peggy Parr is not a newcomer to the

motion pictures, having had wide expe-

rience in the realm of the silent drama
for the last five or six years. She played
leading parts for the Metro Company,
appearing in such well known features a>

"Sowers and Reapers" and The Duchess
of Doubt." She also played a prominent
part ir. "Stolen Triumph," an independent
production.

Mason Completes Film
Fox Film Corporation announces that

Pearl Doles Bell's story of circus liTe.

"Her Elephant Man," in which Shirley

Mason makes her debut as a star on the

Fox program, has been completed at the

Hollywood Studios. Scott Dunlap
directed the production.



AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges.

"Yvonne from Paris," five reels, with Mary Miles Minter.
The Tiger Lily," five reels, with Margarita Fisher.

"This Hero Stuff." five reels, with William Russell

FLYING "A" SPECIALS
"Six Feet Four," six reels, with William Russell.

'The Hellion," five reels, with Margarita Fisher.

"Eve in Exile," seven reels, with Charlotte Walker.

ARROW FILM CORPORATION
'Vigilantes," seven reels.

'Fool's Gold," six reels, with Mitchell Lewis.
'The Law of Nature," with Vincent Coleman.
'When the Desert Smiled," five reels, with Neal Hart.
'The Mysterious Mr. Browning," five reels, with Walter Miller.

"The Profiteer," six parts, with Alma Hanlon.
'The Sunset Princess," five parts, with Marjorie Daw.
"Miss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
OWE reel, issued weekly

"Love— In a Hurry."
"Reno—All Change."
"His Master's Voice."
"Home Brew."
"Her Bear Escape."
'Bobby's Baby."
'Settled Out of Court."
'All Jazzed Up."
"Two A. M."
"Kidnapping Caroline."

TV REEL 8PE< I IX.

S

Nov.—"A Roman Scandal." with Colleen Moore.
Dec.
—"Co West, Young Woman," with Fay Tincher.

Fan.
—"Love Me, Sadie, 1 with Kddie Barry.

EDUCATIONAL FILMS
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Day and Night at Coney Island."
"War Spruce."
'The Second Chance."
"The 'Why' of a Volcano."

EQUITY PICTURES
"Eyes of Youth." with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters.

FILM MARKET, INC.

"The House Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT, INC
"Sunnyside," three reels, with Charlie Chaplin.
"Bill Apperson's Boy." six reels, with Jack Pickford.
"Choosing a Wife," six reels.

"Burglar by Proxy." five reels with Jack Pickford
"The Hoodlum," five reels with Mary Pickford.
"A Temperamental Wife." five reels, with Constance Talm&ge.
"Her Kingdom of Dreams." five reels, with Anita Stewart
"Back to God's Country." seven reels, with Nell Shipman.
"In Wrong," five reels, with Jack Pickford.
"The Thunderbolt." with Katherine MacDnnald.
"The Mind the Paint Girl," with Anita Stewart.
"The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills " with Marv Pickford.
"The Greatest Question" (D. W. Griffith production).
"Daughter of Two Worlds," with Norma Talmadge.
"At the Barn," with Constance Talmadge.
"In Old Kentucky " with Anita Stewart.
'The Beauty Market," with Katherine MacDonald.
"The River's End" (Marshall Neilan production).
"The Inferior Sex," with Mildred Harris-Chaplin.
"A Dav's Pleasure," with Charles Chaplin.
"The Turning Point," five reels, with Katherine MacDonald.
"The River's End," five reels (Marshall Neilan Production).

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCBAFT PICTURK8

Oct. 19—"Why Smith Left Home." five reels, with Bryant Washburn.
Oct. 26—"His Official Fiancee," five reels, with Vivian Martin.
Nov. 2—"Turning the Tables," five reels, with Dorothy Gish.
Nov. 2

—"L*Apache." five reels, with Dorothy Dalton.
Nov. 9—"Luck in Pawn." five reels, with Marguerite Clark.
Nov. 9—"Crooked Straight," fire reels, with Cha*. Ray.
Nov. 9—"What Every Woman Learns." five reels, with Enid Bennett
Nov. 16—"Male and Female," six reels, all star cast.

Nov. 16—"23 tX Hours Leave," five reels, with MacLean and May.
Nov. 23—"The Invisible Bond," five reels, with Irene Castle.
Nov. 23—"It Pays to Advertise," five reels with Bryant Washburn.
Nov. 23—"The Miracle of Love," five reels.

Nov. 30—"Counterfeit," five reels, with Elsie Ferguson.
Nov. 30—"Scarlet Days" (D. W. Griffith production).
Dec. 7—"An Adventure in Hearts." with Robert Warwick.
Dec. 7—"Victorv" (Maurice Tourneur production).
Dec. 7—"More Deadly Than the Male." with Ethel Clayton.
Dec. 14—"Behind the Door" (Ince supervised special).
Dec. 14—"The Cinema Murder" (Cosmopolitan).
Dec. 21—"His Wife's Friend." with Dorothy Dalton.
Dec. 21—"Hawthorne of the U. S. A.." with Wallace Reid.

Dec.
Dec.
Dec.
Dec.
Ian.

Jan.
Ian.

Jan.
Jan.
Jan.
.Ian.

Ian.

11-
18-
18-

2.'>-

21—"A Girl Named Mary," with Marguerite Clark
28—"Red Hot Dollars," five reels, with Charles Ray.
28—"Everywoman," with All Star Cast.
28—"Wanted—A Husband," five reels, with Billie Burke.
4
—"The Woman in Suit Case," five reels, with Enid Bennett.

4
—

' Too Much Johnson," five reels, with Bryant Washburn.
4—"The Thirteenth Commandment," five reels, with Ethel Clayton.

-"Sand," five reels, with William S. Hart.
"The Tree of Knowledge," five reels, with Robt. Warwick.
-'Marv Ellen Comes to Town." five reels, with Dorothy Gish.
"W bats Your Husband Doing?" five reels, with McLean and May.

•
"—"The Copperhead," five reels (Super-Special).

DM: wij keel comedies
26— Briggs, "Skinnay's Sick." one reel.
2—Briggs, "City Dude," one reel.
9—Sennett, "Hit Last False Step," two reeti
9—Briggs, "Company." one reel.

16—Arbuckle, "The Hayseed." two reels.
16—Briggs. "Burglars," one reel.
23—Sennett, "Down on the Farm," two reels.
23— Briggs, "Before the Circus," one reel.
30—Truex, "A Night of the Dub," two reels.
30—Briggs, "Before the Circus," one reel.
7—Sennett, "A Lady's Tailor," two reelt.
7—Briggs, "After the Circus," one reel.

14— St. John, ."Speed," two reels.
21—Sennett. "The Speak Easy," two rc«.
21— Rriggs, "Those Distant Cousins," one reel.
2S—Truex. "Too Good to Be True," two reelt.
4—Sennett, "The Star Boarder."
4— Burton Holmes, "Gaping Gullctt of Gify."

11—Arbuckle, "The Garage."
11— Briggs, "Housccleaning."

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
'Evangeline," with All Star Cast.
'Kathleen Mavourneen," with Theda Bar*.
'Should a Husband Forgive"? with All Star cast.
"The Strongest," with All Star Cast.
While New York Sleeps," with All Star Cast.

Oct.
Nov.
Nov.
Nov.
Nov.
Nov.
Nov.
Nov.
Nov.
Nov.
Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Ian.
Ian.
Tan.

fan.

WILLIAM FA It \ I'M SERIES
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

"The Daredevil."
"The Feud "

"The Cyclone."
"3 Gold Coins."

TOM MIX SKHIKH

The White Moll.'
PE LBX \\ inn: SERIES

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle.'" with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fire," with William Russell.
"Flames of the Flesh," with Gladys Brockwell.
"Tin Pan Alley," with Ray and Fair.

"Her Eleoliant Man." with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.
"The Last Straw," with Buck Jones.

SUNSHINE COHEUIKI
"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery.""
"A Light Weight Lover."
"Training for Husbands."

MUTT AN u JKr r
"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.).

"On Strike."
"Shaking the Shimmy."
"How Dry I Am!"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing.
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."
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HARRY GARSON

"Jhe Unpardonable Sin," right reels, with Blanche Sweet.
••The Hushed Hour," five reels, with Blanche Sweet.

GAYETY COMEDIES
"Love Sick at Sea."
"Calling His Bluff."
"Are Floorwalkers Fickle?"
"Cursed by His Cleverness."
"His Fatal Bite."

GOLDWYN PICTURES CORPORATION
GOLDWYN STAR PRODUCTIONS

"The Girl from Outside," seven reels, Rex Beach Special.
"Strictly Confidential." five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.
"Flame of the Desert," seven reels, with Geraldine Farrar.
"The Loves of Letty," five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex." five reels, with Tom Moore.
'Toby's Bow," five reels, with Tom Moore.
"The Silver Horde," five reels (Rex Beach).
"The Cup of Fury," five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
"The Little Shepherd of Kingdom Come," five reels, with Jack Pickford.
"The Paliser Case," five reels, with Pauline Frederick.

GOLDWYN SPECIALS
"For the Freedom of the East" (Betzwood), six reels.
"The Border Legion," six reels.

The Eternal Magdalene," six reels.

FORD EDUCATIONAL WEEKLY
July 6—"The Fable of the Olive and the Orange."
July 13—"School Days."
July 20—"Town of Up and Down."
July 27—"Sweetness."

CAPITOL COMEDIES
uly IS—"Chasing Rainbeaux," two reels, with "Smiling Bill" Parsout
•ly 27—"After the Bawl," two reels, with Carter De Haven.
Aug. 24—"Honeymooning," two reels, with Carter De Haven.

BENNISON STAR SERIES
"Sandy Burke of the U-Bar U," five reels, with Louis Benui«„...
"Speedy Meade," five reels, with Louis Bennison.
"The Road Called Straight," five reels, with louis Bennison
"High Pockets," five reels, with Louis Bennison.
"Lord Jim," five reels, with Louis Bennison.

GOLDWYN-BRAY PICTOGRAPHS
Sept. 7

—"The Samoan Follies."
Sejt. 14—"Meet Nick Carter."
Sept. 21—"The Uncrowned King of Brazil."
Sept 28—"Women Fire Fighters."
Oct. • 5—"Bird Cliff Dwellers."
Oct. 12—"Amazon Trails."
Oct. 19

—"Three Men In a Boat and a Turtle."
Oct. 26—"Gold Mining in Heart of a Great City."

HALLMARK PICTURES CORP.
FAMOUS DIRECTORS SERIES

"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.
"Love, Honor and ?," five reels, with Marguerite Marsh.
'The Phantom Honeymoon," six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.
"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
'Romance of the Air," seven reels, with Lieut. Bert Hall.
|A Woman's Experience," five reels, with Mary Boland.
|When My Ship Comes In," five reels, with Jane Grey.
'When a Woman Strikes," five reels, with Ben Wilson.
The Other Man's Wife," six reels.
^Wanted for Murder," six reels, with Elaine Hammerstein.
'The Littlest Scout," five 'reels, with Violet Blackton.
A House Divided," six reels, with Sylvia Bremer.
'The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit.

CHAPLIN CLASSICS
)ct. 5

—"The Floorwalker," with Charles Chaplin.
Jov. 16—"The Fireman," with Charles Chaplin.
>ec. 28—"The Vagabond," with Charles Chaplin.

W. W. HODKINSON CORPORATION
Distributed through the Patht Exchange.

ARTCO PRODUCTIONS
Aj a Man Thinks," five reels, with Leah Baird.
The Volcano," six reels, with Leah Baird.
The Capitol." <=ix reels, with Leah Baird.
Cynthia-of-tbe-Minute,' six reels, with Leah Baird.

ZANE GREY PICTURES, INC.

2?ser* Gold." seven reels, with E. K. Lincoln,
the Desert of Wheat," six reels.

BENJAMIN B. HAMPTON PRODUCTIONS

ru
e Westerners," seven reels, with Roy Stewart,

the Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
'"Sahara." seven reels, with Louise Glaum.
"The Lone Wolf's Daughter," seven reels, with Louise Glaum.

DEITRICH-BECK. INC.

"J)) e Bandbox." six reels, with Doris Kenvon.
"The Harvest Moon," six reels, with Doris Kenyon.

ROBERT BRUNTON PRODUCTION B

"A White Man's Chance." five reels, with J. Warren Kerrigan.
^The Joyous Liar." five reels, with J. Warren Kerrican.
"The Lord Loves the Irish," five reels, with J. Warren Kerrigan.

NATIONAL-BILLIE RHODES PRODUCTIONS
"The Blue Bonnet," six reels, with Billie Rhodes.

VICTOR KREMER PRODUCTIONS
Dec. 1—"A Burlesque on Carmen," four reels, with Charles Chaplin.
Feb. 1

—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—
"Jitney Elopement," two rels, with Charles Chaplin.

Apr. 1
—"Work," two reels, with Charles Chaplin.

May 1—"By the Sea." one reel, with Charjes Chaplin.

MAURICE TOURNEUR PRODUCTIONS
"Woman."
"My Lady's Garter."
"Broken Butterfly."

METRO PICTURE CORPORATION
Aug. 4

—"Easy to Make Money," five reels, with Bert Lytell.
Aug. 11

—"A Favor to a Friend," five reels, with Emmy Wehlen.
Aug. 18—"The Four Flusher," five reels, with Hale Hamilton.

SCREEN CLASSICS, INC., SPECIALS
'The Man Who Stayed at Home." seven reels, with all-star cast.

"Lombardi, Ltd.," seven reels, with Bert Lytell.
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer." <six reels, with May Allison.
"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-offs." six reels, with May Allison.
''The Willow Tree," six reels, with Viola Dana.
"The Right of Way," six reels, with Bert Lytell.
"The Best of Luck," six reels (Drury Lane Melodrama).

NAZIMOVA PRODUCTIONS
"Toys of Fate," seven reels, with Nazimova.
"Eye for Eye, ' seven reels, with Nazimova.
'"Out of the Fog," seven reels, with Nazimova.
"The Red Lantern." seven reels, with Nazimova.
"The B-rat." seven reels, with Nazimova.
"Stronger Than Death," six reels, with Nazimova.

PATHE EXCHANGE, INC.

PATHE SPECIAL FEATURES
Sept. 14—The Virtuous Model," six reels, with Dolores Cassinelli.
Sept. 28—"The Twin Fawns," six reels, with Mae Murray.
Dec. 14—"The A. B. C. of Love," six reels, with Mae Murray.

FRANK KEENAN PRODUCTIONS
Aug. 17—"The World Aflame," six reels, with Frank Keenan
Sept. 21—"The False Code." five reels, with Frank Keenan.
Dec. 7

—"Brothers Divided," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
Feb. 1

—'Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEARSON PHOTOPLAYS, INC.

lune 8— "The Bishop's Emeralds," six reels, with Virginia Pearson.
Oct. 6—"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS, INC.

Aug. 24—"The Love Cheat," five reels, with June Caprice and Crrighton Hale.
Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creighton

Hale.
Nov. 16—"The Right to Lie," seven reels, with Dolores Cassinelli.

Tan. 25—"The Web of Deceit," six reels, with Dolores Cassinelli.

J. STUART BLACKTON PBODUCTIONS
Oct. 19—'The Moonshine Trail," six reels, with Sylvia Breamer and Robt

Gordon.
Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.
Jan. 4

—"My Husband's Other Wife," six reels, with Sylvia Bremer and
Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet.
Dec. 21—"The Prince and Betty," five reels, with William Desmond.
Jan. 11—"Fighting Cressy," six reels, with Blanche Sweet.

HOBART HENLEY PRODUCTIONS
Nov. 2

—"The Gay Old Dog," six reels, with John Cumberland.

REALART PICTURES

SPECIAL FEATURES
"Soldiers of Fortune" (Dwan), seven reels.

"The Mystery of the Yellow Room" (Chautard), six reels.

STAR PRODUCTIONS
"Anne of Green Gables," six reels, with Mary Miles Mintor.
"Erstwhile Susan," five reels, with Constance Binney.

{
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Only One Way

ROBERTSON-COLE PICTURES
SUPEltlOlt I'ltTlltES

Oct. —"Kitty Kelly, M D.," with Bessie Barriscale.
Oct. —"Poor Relations," Brentwood production.
Oct. —"The Gray Wolf's Ghost," with H. B. Warner.
Nov. —"The Illustrious Prince," with Sessue ilayakawa
Nov. —"The Blue Bandanna," with William Desmond.
Nov. —"A Fugitive From Matrimony," with H. B. Warner
Dec. —"Where There's a Will," Brentwood production.
Dec. —"Beckoning Roads," with Bessie Barriscale.
Dec. —"The Tong Man," with Sessue Hayakawa.
Dec. —"The Golden Hope," with Edith Storey.

There's only

* * *

One way

* * *

To Make Money

* * *

In the Show Business

* * *

And

* * *

That is

* * *

To Keep

* * *

Abreast

* * *

Of the Times.

* * *

AND

* * *

The Only Way

* * *

To Keep Abreast

* * *

Of the Times

* * *

Is by Reading

* * *

The

* * *

Exhibitors Herald.

SPECIALS
Oct. —"The Open Door," with all star cast
Nov. — (Tourneur). "The Broken Butterfly."
Dec. — (Gasnier), "The Beloved Cheater.

supreme: comedies

Dec. —"Good Night Judge."
Dec. —"Struck Out."

MARTIN JOHNSON PICTURES
Dec. —"Tulagi a White Spot in a Black Land."
Dec. —"Through the Isles of the New Hebrides."
Dec. —"The Home of the Hula Hula."'

ADVENTURE SCENICS
Dec. —'The Forbidden River."
Dec. —"Just Over Yonder."
Dec. —"I and the Mountain."

STRAND COMEDIES
Sept. 7—"A Fair Sample."
Sept. 14—"Betty's Back Again."
Sept. »1—'Truly Rural."
Sept. »»—"Mixed Drinks."
Oct. —"His Double Exposure."
Oct. —"Soeed."
Oct. —"Her Winning Way "

Oct. —"Careful Kate.'
Nov. —'Too Many Bills."
Not. —"la Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SELZNICK PICTURES

Distributed by Select Exchanges.

The Country Cousin," five reels, with Elaine Hammerstein.
"Sealed HearU," five reels, with Eugene O'Brien. (A Ralph Ince Pro-

duction.)
"The Glorious Lady," five reels, with Olive Thomas.
"Piccadillv Jim." five reels, with Owen Moore.
"Out Yonder," five reels, with Olive Thomas. (A Ralph Ince Production.)

"The Broken Melody," five reels, with Eugene O'Brien.
"A Regular Girl." five reels, with Elsie Janis.
"Greater Than Fame," with Elaine Hammerstein.
"Who's Who," with Owen Moore.
''Sooner or Later," with Owen Moore.
"Footlights and Shadows,' with Olive Thomas.
"His Wife's Money," with Eugene O'Brien. (A Ralph Ince Production.)
"The Woman God Sent," with Zcni Keefe.
"The Imp," five reels, with Elsie Janis.
"The Woman Game," five reels, with Elaine Hammerstein.

SELECT PICTURES
Distributed by Select Exchanges.

'The Undercurrent," five reels, with Guy Eropey. >

"A Scream in the Night," six reels, with Ruth Budd.
"Faith of the Strong," five reels, with Mitchell Lewis.
"l»le of Conquest." five reels, with Norma Talmadge.

S 'The Last of His People," with Mitchell Lewis.
— "She Loves and Lies.' with Norma Talmadge.

NATIONAL PICTURES
Di'tributed by Select Exchanges.

= "i
ust a Wife.'
Blind Youth.'

REPUBLIC PICTURES
Distributed through Republic Exchanges.

"Twelve-Ten," five reels, with Marie Doro
"The Blue Pearl." five reels, with Edith Hallor.
"The Amazing Woman." five reels, with Ruth Clifford.
"Girl of the Sea." Williamson Submarine Production.
"Trilby," (reissue). Maurice Tourneur Production with Clara Kimbail

Young.

News) Reels

Sinograms, ene-reel, every Tuesday and Saturday.

= = WM. L. SHERRY SERVICE
— — Available at all Hallmark Exchanges

~ — "Marriage for Convenience," six reels, with Catherine Calvert
- = "Calibre .11."

silllHIIIIHI 111111*1 1 1 1 1 1 1 1 1 1
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TRIANGLE FILM CORPORATION

Not
Dec.

-"Flame of the Yukon.
-"Betty of Greystone,"

six reeis

five reels
with Dorothy Daltor
with Dorothy Gi«h.

TYRAD PICTURES, INC.

And the CnUdrea P»y," seven reeli, with Garrett Hughe*.
"Your Wife and Mine," five reels.

"Human Passions," five reels.

"The Red Viper," six reels, with Garett Hughes
'It Happened in Paris." five reels.

"Broken Hearts," five reels.

UNITED ARTISTS CORPORATION
Sept. 1

—"His Majesty, the American," eight reels, with Douglas Fairbanks
Oct- 20—"Broken Blossoms," six reels, D. W, Griffith production.

Dec. 39—"When the Clonds Roll By," six reels, with Douglas Fairbanks

UNITED PICTURE THEATRES
Jane 8

—"Playthings of Passion." five reels, with Kitty Go r das
one 19—"The Woman Under Oath." five reels, with Florenee -»
Aug. 10—"A Man's Fight," five reels, with Dustin Farnum,
Oct. 19—"Her Game." five reels, with Florence Reed.
"The Eternal Mother," with Florence Reed.
"The Corsican Brothers," with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
UNIVERSAL FEATURES

Aug. 4—"The Petal on Current," six reela, with Mary MacLarem
Aug. 18—"The Ace of the Saddle," six reels, with Harry Carey.
Aug. 15—"The Trap." six reels, with Olive Tell.

Sept. 8
—"The Woman Under Cover," six reels, with Fritti Brunette

Sept. IS—"The Sundown Trail." six reeli, with Monroe Salisbury.

Sept. it—"Common Property, six reels, with Robt. Anderson.
Oct. 8—"Loot." six reels, with Ora Carew.
Oct. 13

—"Bonnie. Bonnie Lassie," six reels, with Mary MacLarea.
Oct. 80—"The Brute Breaker." six reels, with Frank Mayo.
Nov. 3—'The Rider of the Law." six reels, with Harry Carey.
N'ov. 10—"The Trembling Hour," six reels with Helen Jerome Eddy
Nov. 17—"His Divorced Wife," five reels, with Monroe Salisbury.
Dec. 1

—"Under Suspicion." five reels, with Ora Carew.
Dec. 8—"Lasca," five reels, with Edith Roberts and Frank Mayo.
Dee. 15—"A Gun Fighting Gentleman," five reels, with Harry Carey.
Dec. 29—'The Pointing Finger," five reels, with Mary MacLarer..
Jan. 5

—'The Day She Paid," five reels, with France'.ia Billington.

JEWEL PRODUCTIONS
"The Right to Happiness," eight reels, with Dorothy Phillips.

"Forbidden." six reels, with Mildred Harris.
"Blind Husbands," seven reels, with Eric Srroheim.

VITAGRAPH
The Hornet's Nest," five reels, with Earle Williams
"The Man Who Won." five reels, with Harry Morey.
Shadows of the Past." five reels, with Anita Stewart.
The Girl Woman." five reela, with Gladyt Leslie.

The Bramble Bush." five reels, with Corinne Griffith

'Over the Garden Wall," five reels, with Bessie Love.
The Wreck," five parts, with Anita Stewart.
The Gray Towers Mystery," five reels, with Gladys Leslie
The Winchester Woman." five reels, with Alice Joyce.
'Ia Honor's Web," five reels, with Harry T. Morey.
'A Fighting Colleen." five reels, with Bessie Love.
'The Black Gate." five reels, with Earle Williams.
The Combat," five reels, with Anita Stewart.
The Golden Shower," five reels, with Gladys Leslie.
"The Tower of Jewels." five reels, with Corinne Griffith

The Darkest Hour," five reels, with Harry T. Morey.
'Pegeen," five reels, with Bessie Love.
'When a Man Loves." five reels, with Earle Williams.
The Sins of the Mother," five reels, with Anita Stewart
The Midnight Bride." five reels, with Gladys Leslie.
'Human Collateral," five reels, with Corinne Griffith.

The Birth of a Soul," five reels, with Harry T. Morey

VITAGRAPH SPECIALS
Daring Hearts," six reels, with Bushman and Bays;
The Gamblers." six reels, with Harrv T. Morey.
The Wolf." six reels, with Earle Williams.
The Climbers." six reels with Corinne Griffith.
The Vengeance of Dutand." seven reels, with Alice Joyce.
Slaves of Pride," six reels, with Alice Joyce.

O. HEXRY SERIES
The Guardian of Accolade," two reels, with Agnes Ayres
The Friendly Call," two reels, with Walter Miller.
The Day Resurgent," two reels, with Gypsy O'Brien
The Roads We Take," two reels, with Jay Morley.

CURRENT SERIALS
NTVERSAL, 'The Midnight Man," with James J. Corbett.
ITAGRAPH. "Perils of Thunder Mountain," with Antonio Moreno
NTVERSAL, "Elmo the Mighty," with Elmo Lincoln.
URSTON, "The Mystery of 13." Francis Ford.
-TAGRAPH, "Smashing Barriers," with William Duncan.
ATHE, "The Great Gamble," with Charles Hutchison and Anne Luther
L. K. , "The Fatal Fortune," with Helen Holmes.
\THE, "Bound and Gagged " with Geo. Seitz & Marg. Courtot.
ATHE, "The Black Secret." with Pearl White and Walter McGrsil
ALLMARK. "The Trail of the Octopus," with Ben Wilson.
RROW, "The Masked Rider," with Ruth Stonehouse.
JlVERSAL, "The Great Radium Mystery," with Eiieen Sedgwick
RROW, "Lightning Brvce." with Ann Little and Jack Hoxie.
U.LMARK. 'The Sign of the Rat." with Claire Anderson.
*X,HE. "The Adventures of Ruth " with Ruth Roland.
RROW, 'The Fatal Sign." with Claire Anderson.

ik Century

Method

Jelling Tickets

The AUTOMATICKET TICKET SYSTEM,
the 20th Century method of selling tickets,

is not only the fastest method, but the most
efficient method.

The Perfected Automaticket Register

issues tickets five times as fast as they can
be issued by hand, and gives an exact ac-

counting of every ticket sold. You can't

be sure of getting every dollar of profit out
of your business unless every dollar taken
m is accounted for.

Write right now for further information.

AND CASH
1739 Broadway

KET

REGISTER Co.

New York City

Handv Panel Frame
No. 42. Holds six

1 1x14 or 8x10 pho-
tos. Hangs on wall or
stands about lobby

Price $10.00

A BILT-RITE LOBBY

DISPLAY FRAME
FOR ONLY $10.00

Illustration on left shows our

Handy Panel combination

frame sold by all dealers for

only $10.00.

Reversible backs permit dis-

play of six 11x14 s or six

8xl0's with date strip. Made

in four finishes: golden oak:

mission; green filled or gilt.

BILT-RITE Display Frames

are universally recognized by

the country's best showmen.

Ask your local dealer for the

BILT-RITE line or write us

direct for complete informa-

tion.

Ast for Booklet A-4

CONSOLIDATED PORTRAIT & FRAME CO.

1029-35 W. ADAMS ST. CHICAGO, ILLINOIS
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It s Ready for You
UR Booking Book is now off the press, and we

desire to place a copy in every exhibitor's hand

at once. All that is necessary is your request for the

Booking Book and we will send it postpaid to your

address with our compliments and best wishes for

AHappy ano! Prosperous New Year

The advantages of

EASTMAN
footage numbered negative film

will immediately assert them-

selves in the final cutting and

assembling of successive scenes.

Identifiable by the words "Eastman" and

"Kodak" in the film margin

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

Exhibitors Supply Co.
845 So. Wabash Ave. Chicago

Branch Sale* Office*:

407 Mailer. Building ..... Chicago
133 Second Street ..... Milwaukee
157 N Illinoi. Street .... Indianapolia
3308 Olire Street St. Lout.

STATE RIGHTS
SELLING

CALIFORNIA
OUTLAWS

EXHIBITORS
ATTENTION

On the great five reel WestemProduc-
tion.'TAe Folly oj a Life of Crime."

Complete moving picture reproduc-

tion of the live* of SONTAG &
EVANS, the notorioui

—

FeaturingGEO. S0NTAC(him»elf).

Eight styles and sizes advertising

posters. Prices on territory very

reasonable.

In all untold territory we will rent this

production to responsible exhibitor* direct

from our San Francisco office; provided

sufficient playing dates can be guaranteed

us. It will pay you big to get in touch

with us

INDEPENDENT FILM EXCHANGE
120 Golden Gate Ave. San Francisco, Calif.

FILM CONSERVATION
By my method of cleaning and softening

films, you reap maximum results at a

minimum cost. I am serving the fore-

most concerns in the country.
Try my procciM and be convinced

A. TEITEL, 112 No. La Salle St, Chicago
Telephone Franklin 3516

TOM PHILLIPS
The Longest in tie Business

Maker of Advertising Films and Slides

5728 S. State St. CHICAGO

c'8
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Current
GOLDWYN
PICTURES
WILL ROGERS
in cUhtcr cWater everywhere

PAULINE FREDERICK
in c7hc'Paliser Case

MADGE KENNEDY
in f7he 'Ptecrning 'Angel

TOM MOORE
in 'Dads

MABEL NORMAND
in 'Pinto

RUPERT HUGHES
cjhe Cup of 'jfury ,

REX BEACH S
^he Silver 'Tibrde

JACK PICKFORD
in \lhe Cittle Shepherd of KmqdomCome

GOLDWYN PICTVRJES CORPORATION

ED WEEKLY MARTIN J. QUIGLEY. PUBLISHER
K DEARBORN ST. Entered as second class matter, August x>, 191y, at the Post office at Chicago, III., under the Act of Marc

ONE DOLLAR
A YEAR



Mjhe
WOMAN IN
THE SUITCAS]
^Q>aramounLtfrtcraftQ>iclure

A THOMAS H. INCE PRODUCTION
Directed by Fred Niblo By C. Gardner Sullivan Photographed by George Barnes

—Remem oer "Stepping Out"? Here's

winsome Enid Bennett in another inti-

mate, real life, love story that goes to

the heart of every home.—Turns into

vivid drama the secrets of a man or

woman YOU know.

—She advertised for a live young man to

show her the "sights" of New York. Then
she went the "rounds." At length she

met the woman who was wrecking her

home, and—you'll want to see what
happened after that.



Frc^the famous novel bv GRACE MILLER WHITE

u ran "ANNE OF
N GABLES" three

^ou will want "JUDY
?GUES* HARBOR*
eek!

RES CORPORATION
I WEMJE, NEW YORK CITY

b c e n a r ra Rjtranjtr

Micted bv WILLIAM DESMOND TAYLOR



Heart Tugs

-T<OLKS will like "JUDY
^ OF ROGUES' HARBOR."'

They will laugh over it and

cry over it. It's a big kindly

story about every-day people

who live in the sweet, clean,

wholesome country atmosphere

that you and everybody knows

and loves. There's meanness

here, too, perhaps, hut it is

smothered, by and by, with

kindness.

"JUDY OF ROGUES' HAR-

BOR'" tugs at human heart

strings. There are times when

one's heart even wells up into

his throat and the sobs come

in spite of all the trying in

the world to stop them. It is

a picture you will want to play

on and on, because of the

pleasure it will give and the

money it will bring.

for
is

REALART
Pictures Corporation



1

'HERE'S big dramatic action in "JUDY OF ROGUES'
HARBOR"— the sort that grips and thrills! And it is all

logically and smoothly developed right out of the story. No
ranting—no tearing of hair—no forced situations—just power-

ful action that befits the narrative and saves the play from
cheap melodramatic effects!

MARY MILES MINTER
is not the kind of guest who soon wears out her welcome. More and more
will your patrons want longer and longer visits from this sweet, charming,

adorable American girl! Get your extra dates now for

"JUDY OF ROGUES' HARBOR"!

REALART PICTURES CORPORATION
469 Fifth Avenue New York City
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TheYears Best
Serial Bot"

Universal's
nn/QNnrrrirT] ran

lyTEVER in all serial history has such

an opportunity come to the exhi-

bitor — such a combination of powerful

stars, brand new serials and guarantee

of full satisfaction, full houses and full

purse as now comes to him with the

Full House Five. Here is your opportu-

nity to secure a serial program, specially

designed by its new features and crowd-

holding plan, to ensure you fifty-two

straight weeks of competitor -proof

business.

IT'S gilt-edged business insurance to

book The Full House Five. Look at

these names — note these brand-new
serials — the best Universal ever pro-

udced—captivating Kathleen O'Connor
in "The Lion Man", mighty Elmo Lin-

coln in "Elmo The Fearless", inimitable

Art Acord in "The Moon Riders",

popular Eddie Polo in "The Vanishing
Dagger", daring Marie Walcamp in

"The Dragon's Net". Don't hesitate.

Don't lose out. Don't wait. Inves-

tigate the Full House Plan TODAY.

POLO
WALCAMP

LINCOLN
O'CONNOR

ACORD
3
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WARNING
The entire Motion Picture Industry is hereby warned of an attempt by certain distributing

agencies to offer a series of productions as being the works of David Wark Griffith.

For the protection of all—AND ESPECIALLY EXHIBITORS—and that they may not be
MISLED by these OFFERINGS, Mr. Griffith has jssued the following statement:

TO THE MOTION PICTURE INDUSTRY :

"All genuine Griffith productions carry the initials, D. G. and the
written name GRIFFITH on the main title and on all important sub-
titles, and any motion picture offered without these trade marks not only
is unauthentic but it is being fostered on the exhibitors and the public in

an attempt to give the impression that it was personally directed.

In justice to all concerned, I hereby ask all exhibitors for the pro-

tection of themselves and their patrons, not to advertise any picture as a
Griffith production unless it carries the above trade marks stamped in

the film."

(Signed

For the information of all exhibitors, the following list of GENUINE GRIFFITH
PRODUCTIONS is submitted:

RELEASED THROUGH D. W. GRIFFITH SERVICE:
"Hearts of the World"

"The Fall of Babylon"
"The Mother and the Law"

RELEASED THROUGH FAMOUS PLAYERS-LASKY:
"The Great Love" "A Romance of Happy Valley"

"The Greatest Thing in Life" "True Heart Suzie"

"The Girl Who Stayed at Home" "Scarlet Days"

RELEASED THROUGH UNITED ARTISTS:
"Broken Blossoms" (Others to be announced later)

RELEASED THROUGH FIRST NATIONAL EXHIBITOR'S CIRCUIT:
"The Greatest Question" (Others to be announced later)

SPECIAL PRODUCTIONS: "The Birth of a Nation." "Intolerance."

Any and all productions not listed above ARE NOT GRIFFITH PRODUCTIONS, and if

advertised as Griffith productions a denial signed by Mr. Griffith will be published in all territories

where they are shown.

For Further Information Address

D. W. GRIFFITH SERVICE
ALBERT L. GREY, General Manager

720 LONGACRE BLDG., 1480 BROADWAY
NEW YORK CITY

"VT/^npI? The picture called "Tiger Girl," recently advertised as a Griffith production, was" not directed by Mr. Griffith, but by Paul Powell, and it is an injustice to Mr. Powell

as well as to Mr. Griffith to call it a Griffith picture. As a matter of record, the picture is an old

print formerly called "The Lily and the Rose" and is now being resurrected presumably for the

purpose of trading on Mr. Griffith's name.

4



DLIVE THOMAS
in bradleij Kind's r/

OOTLIGHTSa , SHADOWS
Scenario 13 . Cecil Smifk

Direction — John V. Noble

:UGENE OBRIEN
in

HE BROKEN MELODY
bu Quida Ber&ere

Direction - William P G. Earle

Made bvf Selziuck

ELAINE HAMMERSTEIN
in S.Jay Kau-pnarvs „

GREATER THAN FAME
Scenario by Kafherine Deed
Direction - Alan Croslatid

OWEN MOORE
i-n Lewis Allen B ravine's

"SOONER OR LATER"
Scenario bg R.Cecil Smith

Direction— Vesleq Ruckles

Distributed by Select



Made bu Selznick Distributed bu Selec
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HIE lANDof
|

OPPORTUNITY
A tvo-iecl fliperfeduie
that embodies the spirit of
Iancoln-tne spiaf ofAmerica

(\ RALPH INCE

PRODUCTION
with Mr. Ince as Lincoln

Produced Jorflie American izafion Committee

lion franklin K. Lane, - Chairman
Levis J. Selznick, - Distribution

Adolph Ztrkor, - Production
I4aiiu Crandall, - Exhibition
Maj.Rdumoud VPullrjan,-Municipdl foopciation

Villidm A. bradtj - ex - officio

Distributed by Select
Distributed bu Republic
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One Safe Bet

ohnny J/ooley

A. TWO R.EELER EVER.Y MONTH
FIRST R.ELEASE JANUARY I S tK

I 3 2.0WORLD and STATE RIGHTS
p

CONTROLLED Br

HAD KICTUR.ES"lac.
~- t ^^ve.,N.YCity



nourvcoment

now released by
RE PUB LIC

PRESENTED e . B>

CLAQe-COBNCUUX
CORPORATION

REPUBLIC DISTRIBUTING CORPORATION
I LEWIS J.SELZNICK,Advisory Director - BRITON N.BUSCH. Preside
|I30 West. 46ih Streei New York «y

J, 1 1 A.



(REPUBLIC PICTURES)

"THE FLOORWALKER"
"THE FIREMAN"
"THE VAGABOND"
"THE RINK*
"THE COUNT"
"THE PAWNSHOP"
"BEHIND THE SCREEN'

"THE IMMIGRANT
"THE ADVENTURER'
"THE CURE"
"easy street"
"one a.m:

EPUBLIC DISTRIBUTING CORPORATION"
•WSJ.SELZNICK.Advisory Director - BRITON N.BUSCH. President,
' Vest. 46th Street New York C.iy .
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MONEY TALKS!

Universal Film Manufacturing Company
1600 broadway

, h, 12374

/r'/ft /•/ Hoxlon Ploxure Exhibitors of America, Ino. <n 404.50

1Fo^^H&iki^Jc^
UNIVERSAL FILM MANUFACTURING COMPANY

TO THE MOTION PICTURE EXHIBITORS:—
The money represented by the above check is the first ever paid to exhibitors for

the showing of educational and industrial pictures which they have received without
charge. This amount was paid to be distributed among exhibitors for the showing of

HEADS WIN in Chicago and vicinity.

The arrangement between the UNIVERSAL FILM MANUFACTURING COM-
PANY and the MOTION PICTURE EXHIBITORS OF AMERICA, INC., under
which this money was paid is NOT AN EXCLUSIVE ONE AND NEVER HAS
BEEN. ANY OTHER PRODUCER OF MOTION PICTURES IS AT LIBERTY
TO ENJOY THE SAME PRIVILEGES THAT THE UNIVERSAL HAS AND
DOES ENJOY IN REGARD TO EDUCATIONAL AND INDUSTRIAL FILMS.

IN REPLY TO SLURRING CHARGES MADE IX RECENT TRADE PAPER
ADVERTISEMENTS.

1.— Eirst, the so-called Motion Picture Theatre Owners' Association has failed to answer
any of the pertinent questions, evidently for reasons hest known to themselves.

2.—Mr. H. A. Mintz ranks as one of the high-grade attorneys of New England. The con-

tract as proposed was arranged so that the Association in the event of any slip-up would not

be involved with heavy legal fees.

3.—As a matter of fact no contract was ever executed. It was submitted to the Cleveland
gentleman in a tentative form and he promptly turned it over to the men who were trying to

tear down one big exhibitors' movement for personal reasons. It was decided best not to fur-

ther consult Mr. Lustig, and as president I am only too pleased that this gentleman has ten-

dered his resignation. It would have shown better business ethics to have resigned first than
to have used a committee membership against the best interests of the Association.

4.—The League would have made a large sum of money had the New York Tribune seen

fit to continue negotiations. Under the proposed contract the League would have received

the first $10,000 earned and continuous profits thereafter.

5.— If this so-called Motion Picture Theatre Owners' Association's idea of commercial
independence means the censorship of the screen by a self-constituted committee, then I am
very glad that I stand for open competition whereby each and every exhibitor will receive

direct remuneration for the use of his screen for advertising purposes.

6.—As to comparison of records, we are glad to have the Exhibitors of the country decide

as to the calibre of the men concerned in this controversy, and to their honest intent for the

best interests of the industrv.

FRANK REMBUSCH, OF INDIANA
Secretary

ERNEST HORSTMAN, OF MASS.
Treasurer

Vice-Presidents

Marcus Loew, of New York
P. J. Schaefer, of Illinois

Harry Nolan, of Colorado

Jake Wells, of Virginia

Alfred S. Black
President Motion Picture Exhibitors

of America, Inc.

64 Broadway, Boston, Mass.
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EXHIBITORS HERALD

The cave man lived an uncertain life.

He depended entirely upon his own prowess.

Most Exhibitors are mighty uncertain about their

futures. They have to fight each other and they have

to fight the predatory producer-distributor gang.

The Big Idea is for the Independent exhibitor to get

into a gang of his own, a gang that won't skin him alive,

a gang in which he can be as big as any other man.

The fellows in OUR GANG can Our franchise holders can sleep

take a vacation occasionally, be- o'nights because old policeman

cause their franchise in our or- Franchise is always on the job.

ganization will protect them.

IF YOU'RE A LIVE ONE WE WANT YOU IN OUR GANG

Write today for our booklet

"A FRANCHISE to INDEPENDENCE"
—Exhibitors' Defense Committee

Address

EXHIBITORS' DEFENSE COMMITTEE
Care The First National Exhibitors Circuit, Inc.

6 West 48th St., New York, N. Y.

13
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|IIIIIIIIIIIIIIIIIIIIIIII!II!IN

Crowds Storm Theatre
to see

Katherine MacDonald
The American Beauty

in

"The Beauty Market"

= From Louisville, Ky., comes this word:

"At the Strand theatre business was tremendous and a vast throng blocked the side-
EE walk, waiting to get in. I sat in the theatre one afternoon when the audience broke

into thunderous applause. Never before have I known those on the lower floors to
to applaud a dramatic picture. It is a wonderful tribute to Katherine MacDonald

SB and "The Beauty Market."

H Here's something from Memphis, Term.:

55 "Great crowds jammed theatre here to see "The Beauty Market." Katherine
MacDonald is the success of the year. All were delighted."

H Says Screen Opinions:

"It is pictures of this nature that exhibitors can book with a feeling of ease, being
EE confident that women patrons are going to find it just the sort of entertainment

they are seeking. High class in every respect, the picture is ideally suited to the bet-
ter grade houses. And yet the story is of that nature that will have a direct appeal= to the masses as well."

Did You Play "The Thunderbolt
Enough Said!

9 9

14
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And Now Comes

"The Turning Point"
A Picture of rare beauty
A delight to mind and eye.

By Robert W. Chambers

HERjjTHIRD PICTURE FOR FIRST NATIONAL

Presented by the Katherine MacDonald Pictures Corporation.

Directed by J. M. Barry

By Arrangement'with Attractions Distributing Corporation, B/P/Fineman, President

A "First National" Attraction

15
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= Louis B. Mayer presents =

The Star Charming

Mildred Harris Chaplin

"Polly of the Storm Country"

By Grace Miller White

Author of

"Tess of the Storm Country"

Her First Picture of a

Series of Specials for

First National

"Polly of thr Storm Country" will precede
the release of "The Inferior Sex", announced
as the first picture. Some of the negative of
the latter was accidentally destroyed, necessi-
tating a delay in its release.

A hate February Release

A "First National Attraction

riiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiaiiiiiii iiiiiiiiiiiiaiiiiiiiiiiiiiiiiiiiiiiiiiiiiriiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiitiifiiiiitFF
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Marshall Neilan
presents

"The River's En.
By

James Oliver Curw
A Picture of Adventure
in the Frozen Northland
and of a wonderful love

Scenario By MARION FAIRFAX

Photographed By Henry Cronjager and Sam Landers

Art Director, Ben Carre—Electrical effects by Howard Ewing

Keith, the outlaw and
fugitive, placed the

heated revolver to his
;orehead and burned a

;car like Conniston
)f the Royal Mounted
sore, that he might
-nasquerade as the man
vho had hunted him
hrough the frozen

lorthland. and who
low lay dying.



EXHIBITORS HERALD

Where are the independent oil refineries of 20 years ago?

Wall Street gobbled them.
j

Where are the independent meat packers of 20 years ago?

Wall Street gobbled them.

Where are the independent ore smelters of 20 years ago?

Wall Street gobbled them.

-and just as sure as God made little apples Wall Street

will gobble the picture business if we don't watch out.

Wall Street is reaching for it now.

Exhibitors who fortify themselves with a First Nationalfranchise
j

can't be gobbled up. The united power of thousands of exhibitors

is as much greater than IVall Street as the united power of the

world's Democracies proved greater than grasping autocracy.

Eventually there will be a Franchise Holder in our town
If you're alive and progressive it can be you.

Write today to

Exhibitors Defense Committee
composed of members of

The First National Exhibitors Circuit, Inc.

Address inquiries to

Exhibitors Defense Committee,

Care First National Exhibitors Circuit, Inc.,

6 W. 48th St., New York, N. Y.

.
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THE MIGHTIEST MAN
in the world has written
THE MIGHTIEST DRAMA
in the world for the
MIGHTIEST MOTION
PICTURE ORGANIZA*
TION in the world

^ WILLIAM FOX presents

premier

CLEMENCEAU's
OWN WORK

L

THE STRONGEST
(The one and only motion picture drama,

from the pen of the TIGER OF FRANCE
Of course you know it

is NOT a war picture-

FOX ENTERTAINMENT



CIEMENCEA
oJiuthor oj

THE STRONGES
c^A drama of the natal passions of lifiL- <* ord-

Hard masterpiece as strona as the tmes oj the sea

FOX ENTERTAINMEN'



Does the soul 01 woman
rule the world today?
ls woman in

CLEMENCEAUs
THE STRO N GE S T
gives you your wonderful answer-

FOX ENTERTAINMENTS

I



(c^yHO on earth to-

day can match
the master n r A IT

yigerof
jrance

in his understanding

and his portrayal of

the very inner secrets

of the human soul -

so great that the
learned marvel -

so simple that the

very commonest man
may grasp and under-

stand *

In his first and only

motion picture drama

(^STRONGEST
is presented the triumph

of the century *

JEAN
GAUTUIERI
deTRIGNY

POX •

entertainme:



CONQUEST of
greatness was the

securing of this marvel

drama from the fore-

most figure of the world -

the man with the inter-

national mind - whose
amazing success is due

to his keen knowledge
of humanity - up - up
he rose to supreme great-

ness-yet always know-
ing tne heart of the
people *

Qhe genius of _ TT

is coyicentratcd in

ffi STRONGEST
the satisfying cirid

ennobling drama that

will live forever*

\
FLORENCE
MAICLNE '



Facts of the production of

CLEMENCEAUs
own drama

THE STRONGEST

S^uj
<3hen\£

The soul rulership of the

world by woman •

A drama written by the

master of understanding in

ail that is human and real

and of this present day-

9fie (Bast
Selected with reference
only to exceptional abili

ty and including

REN EH ADOREE
CARLO LI TAN

HARRISON HUNTER
GEORCETTE GAUTELLER

de TR1CNY
ELORENCE MALONE
JEAN CAUTHIER^'

TRIGNY
9he Cost

Produced without refer-

ence to expenditure as

befitting' the tremendous
theme and the greatest

of world personalities-

(JheDirector

SHr- RAOUL A- WALSH
whose work excels his

best previous achieve
ment - FOX

ENTERTAH



ITS EXHIBITOR
OPPORTUNITY *

(3^ITH the greatest

name on earth adver-

tised daily for four years

and now in the front page

news of every newspaper in

the world . you have an author

that eclipses all others com-

bined - in point of public

knowledge and approval *

This man -loved , admired

and recognized as the hig

figure of nis time - has writ-

ten one and only one drama

THE
STRONGEST
(yT is brilliantly presented, won-

derfully cast, admirably pho-

tographed and sccned * It lias an

appealJbr every man}
womana,nd

child in the world, and it needs

onlyybVR OWN showmanship

to make it aplay of record runs

in your theatre, bia or little



eLAIMING no credit other

than that of alert show-
manship I desire to congrat-

ulate the screen upon this

most important event*

Cjhe world awaits the drama of

CLEMENCEAU
who in writing

THE STRONGEST
has demonstrated that the great tkinp

of the world are being done today *

(1 INVITE my friends every
^ where to share in this, the
most magnificent achieve-

ment* in the brief but bril-

liant history of our beloved
art-

Tresident

POX FILM CORPORATION
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ITS NEARLY READY!

as

Is

Pi'

m

a in

St
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Robert Brunton presents

\r J.WARREN

Kerrigan
and his own company in

Live Sparks
By CAROLINE SAYRE

Directed fcy ERNEST C.WARDE

The important thing is Kerrigan
in a povoerful story splendidly

produced.

The Kerrigan popularity is en

during—permanent. I or yearshe
has heen a fav orite of the people

flocking to see motion pictures.

Today his popularity i> greater

than ever. Pictures like "Live

Sparks'
1

are the cause of his in-

creasing appeal to audiences and

exhibitors.

WW.HODKINSON CORPORATION
527 R/Ih Avenue. New YorkGty

Distributing thrvugh FAIH£ tschnngr, IrxuryvuteJ

Foreign Diiinbuior.J Frank BrodiWInc.7Z9-7eArc

iniiiiikii^
i



ANOTHER GREAT SPECIAL PRODUCTION

MOTION PICTURE NEWS: "Wonderful" is the

word that accurately describes this screenization

of Emerson Hough's great story "The Sage-

brusher. " A photoplay masterpiece demands
many essentials and Benjamin B. Hampton's

Eicture qualifies in every respect. First it

as an appealing story and a notable cast . . . ,

Box-office angle: Metropolitan, big puller and
tremendously pleasing; Elite, strong puller and
exceptionally pleasing; Family, big puller and
wonderfully pleasing; Workers, strong puller

and tremendously pleasing.

MOVING PICTURE WORLD: Benjamin B.

Hampton's newest Great Authors' special, Emer-
son Hough s " The Sagebrusher " is the story of

a rough diamond with a big heart. It will please

the great majority of screen patrons. Replete
with dramatic intensity with much of the spectac-

ular and melodramatic elements.

EXHIBITORS TRADE REVIEW: Benjamin
B Hampton's big new production " The Sage-

brusher brings another powerful author to tbe

screen in the person of Emerson Hough. This
picture has a following booked in advance on
the author's popularity.

WIDS DAILY: In his story of love and faith

Emerson Hough has the truly human touch
containing all of the emotions expected in such
a fine theme. There are enough thrills to flavor

and they will keep the interest sustained. Be
sure and tell your audience this is the first

Emerson Hough novel ever screened.

NEW YORK TELEGRAPH: "The Sage-
brusher " is highly commendable and worth
seeing from every angle. It combines story,

director and players in a strong attraction; a
worthy successor to "The Westerners" and
"Desert Gold."

Benjamin D. Hampton
presents M

^milli'.'llli.-Hi.il. jlMl. jiiil'l
.

. :
i:

. .^itiiHillill-llllM.:,;!!!;

1

,^.!!
|| | Illlllllll^tWl |f

'1IheS/^GEBRUSH ER
The photoplay of the novel by

EMERSON HOUGH
Directed by EDWARD SLOMAN

^4 Benjamin B. Hampton- Great Juthors Production

. W.HODIQNSON CORPORATION
527 Fifth Avenue . New York Gty

Distribulinf through LMHE Ikfwiy, h^jrparovd

Foreign Distributor.J Frank. 3rock.;is.lr.c 7'9-7*Are.

nm.iiimitinmiiiii:i!iniiiiiiniiiiMiiiiiriiiiiuni:iiuiiiniimiiiiimiiiiiiiiiiiiiiiiinmiiiiiiiiniini iiiimmmmiimiiiiiiiiiiiiimr
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Ahouse-chokinq attraction

he
BEST KNOWN MAN IN
THE WORLD, m the

Million Dollar
Pathe Serial

DAREDEVIl I

IIJACK
Positively unprecedent
ed in its business-draw-

RELEASED FEB. 15
s



jizzxjing in its magnitude--

DEMPSEY



So certain an attraction that
it would drawbusiness in
the middle of a desert • • •



The man for whom every sporting page in the

world is a press agent, in the

Million Dollar
Path© Serial

itDAREDEVIL JACK if

Miles of publicity; a name that's on everyone's lips; a

sensationally satisfying story; perfect production, and Pathe

serial experience make this serial the most amazing box-office

proposition that has ever been presented to the exhibitor.

OVER A THOUSAND UNSOLICITED BOOKINGS

WITHIN EIGHT DAYS OF THE FIRST AN-

NOUNCEMENT. GET IN TOUCH WITH THE
NEAREST PATHE EXCHANGE QUICK

!

RELEASED FEB. 15

Pathe'
Distributors



'cHall RoomBoY^.
COMEDIES?

a

Their Human Appeal, Coupled with Genuine
'fun have caused owners of the largest and finest houses in the country to say

HALL ROOM BOYS' COMEDIES
ARE THE

"MOST WHOLESOME COMEDIES ON EARTH"

STANDARD FILM CORP
Bolry Bldg . Kansas City. Mo .

and

STANDARD FILM CORP
North Plnja Bldg.
St. Louis. Mo.

For Missouri and Kansas

PREMIER PICTURE CORP
8-10 S. Graham St.

Charlotte. N. C.
For North and South Carolina.
Tennessee. Albama. Florida

and Georgia

MASTERPIECE FILM
ATTRACTIONS

1235 Vine St.. Philadelphia. Pa
For Easter n Pennsylvania and

Southern New jersey

SOUTHWESTERN FILM CORP
I9ll'i Commerce St.. Dallas. Te>.
For Texas. Oklahoma and Arkansas
FIRST NATIONAL EXHIBITORS'

EXCHANGE
For Western Pennsylvania and

West Virginia

BOOK THROUGH
STANDARD FILM SERVICE
Sloan Bldg . Cleveland.
For Mich gan. Ohio and

Kentucky
MERIT FILM CORPORATION

126 West 46th St
New Vork City

For New York State and
Northern New Jersey,
excluding Trenton

GREATER FEATURES. Inc.

2020 Third Ave.. Seattle. Wash.
For Washington. Oregon. Idaho

and Montana
EXHIBITORS' FILM

EXCHANGE
916 G St.. N. W
Washington. D. C.

For Delaware. Maryland. Dis-
trict of Columbia and Virginia

FONTENELLE FEATURE FILM

FIRST NATIONAL EXHIBI
TORS' CIRCUIT OF N. E.. Inc.
>S Piedmont St.. Boston. Mass.
For Massachusetts. Rhode Is-
land. New Hampshire and

Connecticut

CELEBRATED PLAYERS
FILM CORP

207 S. Wabash Ave.
Ch cago. III.

For Illinois and Indiana

CONSOLIDATED FILM CORP
99 Golden Gate Ave.
San Francisco. Cal.

For Cal fornia. Arizona. Nevada
and Hawaiian Islands

1504 Harney St. Omaha. Neb.
For Iowa and Nebraska

ARROW PHOTOPLAYS CO.
1235 Welton St.. Denver. Colo

Colorado. Wyoming. New Mexico.
Utah and Southern Idaho

JACK and HARRY COHN
DISTRIBUTORS

1600 BROADWAY NEW YORK CITY



EXHIBITORS HERALD

J.A.BERST
PRESIDENT OF

UNITED
PICTURE PRODUCTIONS CORPORATION

ANNOUNCES
THAT UNITED HAS SECURED

CONTROL OF THE

TRIANGLE EXCHANGES
AND

ALL THE EAMOU? TRIANGLC PICTURES VniCn
INCLUDE QJCH STAR? AND DIRECTORS A?

d\v GRirrun
THOMAS rt INCE

DOUGLAS FAIRBANKS

WILLIAM 9. HART
PRANK KEXNAN
THE GKtl SISTER?

CrIARLES RAY
NORMA TALMADGE

CONSTANCE TALMADGE
DOROTHY DALTON

LOUISE GLAUM
OLIVE TtiOMAS

AND
THE EAmOUS tTiACK SENNETT KEYSTONE COttlEDlK
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We Are Making Them Pay!
The sensation of the week, we might say of the year, or indeed, of all motion picture history, is

the payment of money to exhibitors for the use of their screens, by film producers who have trc-

passed on those screens in the past.

Beat the Tom Tom !

Sound the Bugles! !

Set Off the Fireworks ! ! !

To celebrate this great event of the exhibitor actually getting something for the use of his own
property.

THE WHY AND WHEREFORE OF IT ALL
The Screen Protection Committee of the Motion Picture Theatre Owners of America through

their exposure of the screen "snipers" are respon>il>le—solely and entirely responsible for this belated

effort to pay the exhibitor for the use of his screen. But for the fight of the Screen Protection Com-
mittee the exhibitors would never have received a penny.

In contrast with this sudden, apparent willingness to pay, we ask you to read the letter sent by

W. H. Linton, state treasurer of the New Y<»rk exhibitors' league to the executive secretary of that

organization which was sent on January 5th. P>2<». Mere is the letter, which speaks for itself:

Mr. >. i. Bemum, i Ma* v. \.. ten. I. Ittt.

Motion ricturt* Bktalbiton I ••;iien«\ State of Nf" \orU.
7M TfanM BMr .. >«*« \urk no.

Dear Mr. Itcrnmn

:

Til In in to iM'knowlrdKf llir rerripl of rfaocih on urfoniil. ilnl DtMnbM Slflti I'M 1

' uittl Kitrn Ut
mt* at lli»* **\«*4-ut ivt* coiiiiiiitt**** meeting ol our state IfaKiir at IliifTalo, N. V., on January l, Ml'iO, in
|ia> meiil for llfcOWtBC of reel "l>uim* I u*hiou DMrMt.*1

Our member* whit lm\e run till- reel Mg that 11 wan well liked liy their patrons, e*pe<- i:i 1 1 \ <h»*

women. 1 1 teem* to me an idea I proil net ion. hi r\ er> « a> ii|» to our *t Milliards, which pro *• hie I hat
e\ er> mm*Ii reel uiuM ha v e a pretloniinaiil eul ert ai nnienl \ nine ami umler no rlrc-um*tiinre* affonl
a ranhp of just romplalnl to an> of our patron*.

Badl heiiiK the case I want to im on reeonl as sn>iiiic that in m> opinion it marks a new departure
hoth as to exhibitor control of all screen ailv erl isinc mill as t<» (he possihilii ies of thiaiicliiic e\hihitors'
oruani/at ions. In our stale, at least, no seal lax le\> or other anl hpiatcil m«*lho<ls of tuxinjc !•»«

exhibitor* direct l> will he needed hereafter.
I am iclad to note >oii huxr other lllms of the -unie stamlard reuil> for our exhibitor*.
No one in this state knows hetter than we do here In 1 tint what the right kind of an exhibitor*"

orga ii i /at ion can do. I( was t h rough the clfnrl s of I he organ! rut ion that we w ere enahled to open
our theaters on Sunda.i .

I expect lo see % nu and the ha la lice of the Imjvh at \H>ait> ahout the middle of the month to dike
up leiflshitixe matters.

SIlM erelv x ourM,
\\ M II I IS I ON.

lieasurer. Motion Picture Kxhthilors I.eaKoe.
Mule of New York.

The activities of tin* Screen Protection Committee of the Motion Picture Theatre Owners of America have
started the ball rolling, and if you will guard your screen so that no industrial films or advertising inserts
appear without your being paid for them through your state league it will not be very long before every state
league in the country will have sufficient funds to carry on the important work that is necessary this year to
safeguard the interests and investments of the exhibitor.

Bear in mind that under our plan the control of all screen advertising remains in exhibitors' hands.

EVERY CENT OF MONEY DERIVED FOR SCREEN ADVERTISING GOES
TO YOUR STATE LEAGUE,

to do with as they see fit. No part of the revenue is diverted to any more or less mythical or nominal "national"
organization which does not know your local problem* and which as far as the record shows, has never done
anything to henefit the exhibitor in a national way.

The Screen Protection Committee has just begun to tight and will keep up its activities to get a full return
to the exhibitor for the use of his screen.

No doubt about the exhibitors of the country being with us heart and soul.

Here is the evidence.
The following exhibitors' organizations have endorsed the activities of the Screen Protection Committee, and

are cooperating with us:
MOTION PICTURE EXHIBITORS' LEAGUE OF NEW SOUTH CAROLINA EXHIBITORS' LEAGUE.

YORK STATE. NORTH CAROL NA EXHIBITORS' ASSOCIATION.MIAMI VALLEY EXHIBITORS ASSOCIATION. LOS angeleS (CALIFORNIA) THEATRE OWNERS'NORTHWEST EXHIBITORS' CIRCUIT. ASSOCIATION.
CLEVELAND MOTION PICTURES EXHIBITORS' EXHIBITORS' PROTECTIVE LEAGUE OF MINNE-

ASSOCIATION. SOTA, NORTH DAKOTA, SOUTH DAKOTA AND
AMERICAN EXHIBITORS' ASSOCIATION OF PENN- IOWA.

SYLVANIA AND WEST VIRGINIA. MOTION PICTURE EXHIBITORS ASSOCIATION OF
KANSAS CITY EXHIBITORS' ASSOCIATION OF MIS- WISCONSIN.

SOURI. TEXAS EXHIBITORS' CIRCUIT.
ILLINOIS EXHIBITORS' ALLIANCE. COLORADO MOTION PICTURE THEATRE OWNERS'
MICHIGAN EXHIBITORS' ASSOCIATION. ASSOCIATION.

THE MOTION PICTURE THEATER OWNERS OF AMERICA
708 Times Building New York City

,1 28
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THE
SCREAMS OF

SAVE ME,
SADIE!

A CHRISTIE SPECIAL

HAS BROUGHT HUNDREDS
OF BOX-OFFICE RECORDS TO THE
HIGH MARK AND MADE HAPPY
PATRONS FOR THOSE EXHIBITORS
WHO KNOW.

"SPECIALS t
"rI SPECIALS"

DISTRIBUTED BY

Mid-West Film Corporation, Toy Bldg., Milwaukee
Crescent Film Corporation. Kansas City. Missouri
Standard Film Corporation. St. Louis. Missouri
Merit Film Company. Minneapolis. Minnesota

AND

Celebrated Players Film Corporation

Ghicaoo



EXHIBITORS HERALD

$1,000,00000

REWARD
FOR THE SAFE RETURN

OF

BETTY THORNDYKE
TO

Pietersdorf , South Africa

A

For Complete Information,

Apply to

Celebrated Players Rim Corporation

EhiGaoo
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Grossman Pictures, Inc 5
Present

$ 1,000,000.22

REWARD
Featuring

LILLIAN WALKER
A SERIAL

By ARTHUR B. REEVES
and JOHN W. GREY

Directed by GEO. A. LESSEY
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ANDY
AND

Celebrated Players Rim Corporation

Ghicaoo
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In the

GUMPS
A presentation of ANSON L. McCALLUM

and produced by their creator

SIDNEY SMITH

B
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'Exploits of the Ge

The Most Unusual, Remark-

able and Sensational

Motion Pictures

Ever Filmed

©GO©
Showing the Destruction of

15 Vessels; Life Aboard the

"Sub" and All Details of

the Warfare of Horror

THREE Reels of A
Taken by German:

Celebrated PU-
J. L. Friedman 207 South h
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man Submarine U-35"

A Real "Scoop." Telephone for

Dates—Telegrams Are too

Slow. You Can Book It

if You Move Fast!

©GO©
Played Strand, New York,

Brooklyn and Newark for

One Solid Week. Big

Sensation

:nal Moving Pictures

from Deck of U-35

f$ Film Company
as Avenue Phone Harrison 4674
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jE" GREATER STARS PRODUCTIONS, Inc.

c

=f
READ THIS PAGE AND MAKE MORE MONEY!

YOU OWE IT TO YOUR BANK ACCOUNT TO PLAY THESE FEATURES.
YOU OWE TO YOUR PATRONS THE ENTERTAINMENT THEY WILL GIVE.

ASK THE EXHIBITORS THAT KNOW!
ILLINOIS and INDIANA

FIV
£iX£a£« i^o CLARA KIMBALL YOUNG in WW THIS IS THECHICAGO LOOP WONDER PICTURE

CLARA KIMBALL YOUNG in WW

;^ DAYs- I'YES OF YOUTHL. AND T. CIRCUIT JL/ 1 LJ V 1 1 V U 1 RR IT FOR AN
53 DAYS EARLY DATE?

REACH VOI R PATRONS WITH

"THE LONG ARM OF MANNISTER"
THE GREATEST BOOK E. PHILLIP OPPENHEIM HAS EVER WRITTEN

THIS STORY WAS PUBLISHED SERIALLY IN THE "SATURDAY EVENING POST,"
AND WAS READ BY MILLIONS. AN ALL-STAR CAST SUPPORTS

HENRY B. WALTHAL
IN HIS GREATEST ACHIEVEMENT SINCE "THE BIRTH OF A NATION"

WATCH FOR RELEASE DATE!

"HEARTS OF MEN"
WITH GEORGE BEBAN

(6

SINS OF THE CHILDREN
WITH ALMA HANLON

W

HER CONDONED SIN"
WITH BLANCHE SWEET

"TEMPEST AND SUNSHINE"

WITH EVELYN GREELEY

=' YANKEE DOODLE IN BERLINSPS
ILLINOIS ONLY
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LIGHTNING
BRYCE

Acclaimed Unanimously The

"Miracle Man" and "Mickey"

of serial Photoplay Offerings.

HAS IT ALL!!
•

Smashing—Heart Gripping

—

Nerve Arousing—Action!

ACTION!! ACTION!!!

FIFTEEN EPISODES PACKING
THE BOX-OFFICE OF

America's Big Exhibitors

WIRE 'PHONE CALL
For Indiana and Illinois Bookings

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, President

207 So. Wabash Ave. CHICAGO, ILL.
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Famous Players-Lasky Executives Assemble at
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Republic Will Distribute New Jose Feature,
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D. W. Griffith Issues Warning on Use of His
Name on Productions 46

Arthur S. Kane Pictures Corp. Opens For Busi-
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EXHIBITORS HERALD
"IT SERVES THE FIELD"

Exhibitors Herald's department, " What
the Picture Did for Me" is acclaimed by
exhibitors everywhere as "the most
valuable department in any trade paper."

"What the Picture Did for Me" has been
imitated but never equalled.

Watch for other spurious imitations, but
when you want "The Only Certain

Guide to Box Office Values"—turn to

Exhibitors Herald's "What the Picture
Did for Me."
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J^ALABAN |J(ATZ

S SOUTH WABASH AVENUE
ROOMS I820-162I

CHICAGO January the eighth
Nineteen Twonty.

Ur. '.Vatterson R. Rothaoker, Pres.,
Rothacker Film L'anufactur lng Co.,
1339 Divorsey Parkway,
Chicago, Illinois.

liy dear llr. Rothacker:-

Of paramount importance to ue is screen presentation. . It Is indeed
gratifying to us — and I am sure it will be to you — that
ultra favoruble oomments of our patrons hare been the rule,
rather than the exception, when Plrst National Attractions have
held our'Eoroen. Our box office is the barometer whioh has
greatly influenced our appreciation of Plrst national plotures.

tfe -- as exhibitors with a- sincere purpose -- have over appreciated
the importance of screen brilliancy. Our appreciation has been
whetted by First National productions and Rothaoker Prints. The
consistent quality of Rothaoker laboratory production in oon-
Junotion with the favorable and pleasing impression maae in our
patronB, and their unqualified expressions of tho faot, le no
mean faotor among the numerous important details whioh have made
for the condition of our business.

I want to oompliment you especially upon the extraordinary quality
of the printing and coloring in Hiss Plckford's "Heart 0' The
Hills", whioh we played at The Riviera the oponing woek of the
Now Tear. The ploturo is worthy of the Star — of First National
and of Rothaoker. I'm sure that overy one of the many thousands
who saw this picture with Riviera Presentation would bo glad to
sign their names to tho above if given the opportunity.

Ealaban

The Above Letter is Certainly Appreciated.

There are reasons-
Come and see them.

ESTABLISHED 1910
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Gef Together Or Get Out

IT
is beginning to look like "get together" or "get

out" for the general class of independent ex-

changes.

The advantages and the necessities of the first

alternative have been long apparent. Unfortunately,

every effort looking toward bringing about a co-

operative alliance among the independent exchanges

throughout the country has broken down, but at no

time has this been due to the lack of soundness in the

plan.

The position of independent exchanges at this

time in the matter of obtaining the necessary quality

and quantity of product is very insecure. Only in-

frequently is the state right market selected volun-

tarily as the most desirable outlet. In many cases the

state right market is turned to when other avenues

are found closed to a particular subject. And while

the responsibility for this condition perhaps does not

rest on the state right exchanges individually, it cer-

tainly does rest upon them collectively.

The state right exchange should b~ an important,

influential and profitable factor in the industry. Local

ownership, backed by intimate knowledge of local

conditions, together with a carefully selected program,

should place the independent exchange in a specially

effective position. Exhibitors always have welcomed
the independent exchange and have gladly been pre-

pared to give it a fair share of business.

But product of the right kind for distribution

through independent exchanges has been lessening

to such an extent that in several territories the state

right exchange has become a negligible factor. This

has created a situation in which the obvious natural

advantages of the independent exchange cannot hope

to overcome the vital handicap of product that is

inadequate in quality and quantity.

The state right market will only remain attractive

to producers when they can sell one hundred per cent

of the territories at figures proportionate to the pro-

ductiveness of each individual territory. And such

sales must be conducted on a basis of a reasonable

selling cost.

Under existing conditions this is generally im-

possible.

As a rule, the majority of territories on a meri-

torious production will be sold on an equitable basis

and without extravagant selling costs. The remaining

territories—for various reasons—present a discourag-

ing prospect, very frequently. In some cases they

reject the picture in question as unsuitable for their

particular districts; in other cases the independent

exchanges decline to meet what would be their pro-

portionate cost of the picture. Occasionally, a dis-

tributor is compelled to pass over a territory due to

the absence of offers from what might be regarded as

persons who could give the picture consistent ex-

ploitation.

The result, considering the country as a whole, is

that the state right distributor is too frequently com-
pelled to shoulder exorbitant selling costs and to leave

certain territories unsold, both factors obviously hav-

ing a most important bearing upon the gross revenue

to be received from a picture via the state right

market.

The logical consequence of this situation is that

fewer and still fewer meritorious pictures are being

offered on a state right basis. When there is an

oportunity to sell to a national distributor the inde-

pendent producer is inclined to close at a lower figure

than might be realized from the state right market
due to the latter's many uncertainties and possibilities

of several of the small territories remaining unsold.

Viewed from any angle the problem of the state

right exchanges of America is to get together—and
immediately.

If the independent exchanges are to remain
important factors in the industry there must be

formed several cooperative alliances with central

buying committees which would be empowered to

give quick and definite decisions regarding pictures

offered on the open market.

On this basis pictures can be purchased materially

lower. Under the existing plan of a large number of

individual deals with individual exchanges there is

run up a selling cost, the saving of which would mean
an important reduction to the several state right

buyers.

The present system is economically bad and unless

something unforeseen occurs there is every indication

that state right exchanges will be forced into trivial

significance, providing some sort of a nation-wide

alliance is not effected.

The situation is critical. It is now up to the

independent exchanges of the country to decide what
their fate shall be.
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Felix F. Feist, vice president and man-
ager of sales for Goldwyn Distributing

Corporation, following a three days' stay

in Chicago, left on January 17 for Omaha.
Mr. Feist will be in Denver on Jan. 20,

21 and 22.

June Caprice, who has deserted the
silent drama for the time being, was a
Chicago visitor last week. Miss Caprice
will open with a stage production at the

Empress theatre, Kansas City, Mo.

Cresson Smith, manager of the Chicago
office of United Artists, is slowly recover-
ing from a painful operation upon his

knee for an abscess.

Harry Cohn of the firm of Jack and
Harry Cohn, distributors of the Hall Room
Boys comedies, passed through Chicago on
Monday, on his way to the west coast.

Harry just exudes optimism, which is a
nice way to be these trying times.

William Steiner, Sol Lesser's right-hand
man, was a Chicago visitor on January 19.

"Bill" was en route to San Antonio, Texas,
and looked healthy and prosperous.

Pat Dowlinc, who keeps Postmaster
Burleson's employes busy handling stuff

that emanates from the Christie publicity

department, blew into Chicago from Los
Angeles on Monday, said hello to the
Exhibitors Herald staff, and caught a
train for New York City. Pat is making
a tour of Denver, Detroit, Cleveland,
Philadelphia, Chicago, Boston and other
important exchange centres.

William G. Stewart has been made
stage director of the Capitol theatre. New
York, by Edward Bowes, managing di-

rector of New York's large and popular
amusement palace.

Peter J. Schaefer, of the firm of Jones,
Linick & Schaefer, wired Dr. Sam Atkin-
son, business manager of the Allied Amuse-
ments Association, Chicago, on Saturday,
that he had arrived at New Orleans on
the first lap of his trip to California. Mr.
Schaefer congratulated Mr. Atkinson on
his publication venture, "The Allied
Amusement Bulletin." He said he expected
to leave the gulf city, January 18, for San
Francisco.

Mark Larkin has resigned as Mary
Pickford's publicity director to take over
the publicity activities of the Mayflower
company and the directors associated with
it.

E. W. Hammons, president of the Edu-
cations Film Corporation, returned to New
York on the Lapland last week. Mr. Ham-
mons has been abroad about a month.

P. A. Parsons of the Universal Com-
pany has been confined to his home with
a touch of the grippe.

Jesse J. Goldberg, secretary and general

manager of the Frohman Amusement Cor-
poration, resigned his post with that con-
cern on January 17. Mr. Goldberg left

New York on Sunday for a tour of the

country, which will take him to the west
coast.

Reggie Morris, formerly with Mack Sen-
nett's forces, has been added to the di-

rectorial staff of the Christie studios.

The Waldorf Photoplays, Inc., has
been granted a Delaware charter through
the Corporation Trust Company of Dover,
Del. The new company is capitalized at

$1,500,000.

P. A. Powers and Joe Weil, of the Uni-
versal Company, were callers at the Chi-

cago exchange last week.

Matthias Radin, president of the Tyrad
Pictures, Inc., spent several days in Chi-
cago in the interests of his company and
then left for the west coast.

Westward Ho! Marcus Loew. Richard
Rowland, Joseph Engel and Aaron
Shoew left New York on January 17 for

Hollywood.

Bound for Europe : Gabriel Hess,
Ralph Block, Joseph Sameth and Edward
Godal.

Harry H. Buxbaum, Famous Players'

Pittsburgh representative, has been called

to New York to take charge of a depart-

ment in the home office.

.

u

Re-Takes i News

By J. r. m
Something More to Worry About

—

Scientists tell us that the sun will
grow cold in about 72,000,000 years.

And $50 for a "Bravo"

—

They've said a lot of mean things
about motion picture folks, but they
can't accuse the actors of employing
a claque to furnish applause. Chicago
opera singers had to cough up $20 a
night to get a "hand" from paid, iron-
fisted attendants.

A New Dubb Stunt-
In exploiting "The Woman in the

Suit Case," Percy Dubb, our expert
exploiter, suggests having large fibre

suit cases made. Into each one of
these place a pretty woman and hand
these to your male patrons as they
pass out. This ought to make a hit

with the bachelors and cause a lot

of fun and talk if the patron happens
to be married. Mr. Dubb is now pre-
paring an elaborate stunt for "Her
Elephant Man." Watch for it in an
early issue.

One's Valuable

—

Frank Munsey has bought the New
York Herald. Does he get Herald
Square with it? If he doesn't, he's

stung.

That's Gratitude-
After the Chicago exhibitors pitched

in to help win the war, fought the

flu a year ago and aided the recent fuel

tie-up, the health commisisoncr sends

out notice to the public to "avoid
moving picture theatres, theatres,

etc."

First Aid to Toastmaster
An Italian singer when called upon

for a speech at a dinner in Chicago
last Sunday said he never spoke in

public without champagne. It cer-

tainly does help.

Them Was the Happy Days

—

W. A. Howell, who is now direct-

ing Viola Dana, can remember when
it cost $200 to make a picture. There
are other old men in the industry too

who can recall when actresses used to

walk to work.

DOWERFUL artistic and advertising qualities invariably mark the RITCHEY
* poster. The beauty and the strength of their design and execution, the intelli-

gent insight back of their conception inevitably produce the desired results.

And the desired results are increased box-office receipts.

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 3 1 st Street. New York Phone. Chelsea 8388
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Five Thousand Theatres Goal of
First National Under New Plan

Atlantic City Convention Makes Exchanges Respon-
sible to Home Offices Instead of to Franchise

Holders—Four Directors Retire
(.Special to Exhibitors Herald)

NEW YORK, Jan. 20—The meeting of the First National Exhibitors
Circuit, Inc., which concluded last week at Atlantic City is regarded as

far the most important in the history of the organization.
Following the conference various members of the Circuit expressed

themselves as greatly enthused over the prospects and declared that new
plans decided upon forecast the strengthening of the Circuit in all its

various activities.

Exchanges Responsible to Home Office

The outstanding development of the conference was the adoption of a

new plan under which the various exchanges becomes responsible directly

to the home office and not to the local franchise holder as was the case
under the previous arrangement.

Rowland And Loew
Leaving For Coast

On Secret Mission
NEW YORK, Jan. 20.—Marcus Loew

and Richard A. Rowland left here yes-

terday for Buffalo. From Buffalo Mr.

Loew and Mr. Rowland will proceed to

Cleveland and Detroit and then into

Chicago for a conference on Thursday.
Mr. Loew and Mr. Rowland will be

joined in Chicago by Joseph Engel,
treasurer of Metro, and on Thursday
the party will proceed to the Coast.

It is understood that one of the main
objects of the visit to the Coast is for

a discussion with the Associated Pro-
ducers, Inc., relative to taking over the

product of the "Big Six."

Hallmark Offices

Moved Into United
Theatre Exchanges

The Hallmark Pictures Corporation

has removed its offices from the Rob-

ertson-Cole exchanges to the United
Picture Theatres of America exchanges,
formerly the Triangle exchanges.
At the time the sale of the Hallmark

Exchanges was made to Robertson-Cole,
it was indicated that an important an-

nouncement of future activities would
be issued by Hallmark. This is expected
within a few days.

The Hallmark Pictures Corporation
continues as before, except that its phys-

ical distribution will be handled by
United Theatres.

Illness Keeps Ince

From Eastern Trip
Thomas H. Ince, president of the As-

sociated Producers, Inc., did not reach

Atlantic City for a conference with
First National members last week ac-

cording to schedule.
It developed that Mr. Ince was taken

ill just prior to his intended departure

from Los Angeles to Atlantic City. He
telegraphed the First National members
his regret on being unable to be present

and assured them that no other deal for

the distribution of the product of the

•'Big Six" would be considered until it

appears that no arrangement can be

made with the Circuit.

Allen Holubar May
Direct for Famous

LOS ANGELES, Jan. 20—Allen Holu-
bar is about to sign with Paramount,
according to a very strenuous rumor
around the studios. Holubar left Uni-
versal after cutting his latest Dorothy
Phillips feature, "The Gorgeous Canary."
Litigation is said to be pending over
his leaving.

Report Corbett Has]
Cancelled Contract

LOS ANGELES, Jan. 20.—The con-
tract between James J. Corbett and the

Universal has been cancelled by mutual
consent, according to current report.

Another move of great importance is

the placing of the dominent authority
of the organization in the hands of a
committee of three which shall have the
final authority in the matter of purchas-
ing pictures and in other important
work.

Three Men In Authority

This newly created executive com-
mittee consists of the following:

ROBERT LIEBER.
NATHAN GORDON.
HARRY O. SCHWALBE.
Up to the present time there has been

no official resume of the proceedings
disclosed and as the meetings at At-
lantic City were held behind closed
doors the details are not now available.

Aside from the re-construction of the
plan of operation as outlined above the
major considerations of the conference
were the Associated First National Pic-
tures, Inc., and the Associated First Na-
tional Theatres, Inc. The early days of

the session were devoted to mapping out
plans relative to the Associated First

National Pictures, Inc. Just what these
plans consist of is not now known.

In the matter of the Associated First

National Theatres, Inc., it is planned to

issue franchises to exhibitors which will

protect them on product and give them
the general benefits of alliance with
First National. It is predicted, confi-

dently, by leading officials of First Na-
tional that a total of five thousand affili-

ated theatres will be reached in the near
future.

It is announced that already several

hundred exhibitors throughout the

country have signed up for the First Na-
tional plan.

More than seventy-five theatres, all of

an important calibre, are now under con-
struction throughout the country by
First National members, it was stated

at the opening sesion of the convention.

New Board of Directors

The following constitute the new
board of directors of the Associated
First National Pictures Inc., which, it

is understood, now becomes the parent
organization of the allied interests:

Robert H. Lieber. Moe Mark.
Harry O. Schwalbe. James B. Clark.
Nathan Gordox. E. B. Johxsox.

J. Vox Herberg. Johx H. Kuxsky.
Jacob Fabian. J. J. Allen.

Fred Levy

The four new members supplant the

following who have retired: T. L. Tally,

Aaron J. Jones, E. H. Hulsey and R. H.
Clark.

Many Attend Sessions

Among those in attendance at the
convention were the following:

Jule and Jay J. Allen, Toronto.
A. H. Blank. Des Moines.
J. B. Clark. Pittsburgh.
R. H. Clark. New York City.

R. D. Craver, Charlotte, N. C.

W. P. Devees, Vancouver, B. C.

Jacob Fabian and A. M. Fabian, Pater-
son, N. J.

Frank Ferrandini, Richmond, Va.
I. H. Rubin, M. L. Finkelstein, Minne-

apolis.

Nathan H. Gordon, Boston.
Sam Katz, Chicago.

J. H. Kunsky, Detroit.
David P. Howells, New York.
G. \V. Trendle, Detroit.
Robert Lieber, Indianapolis.
E. M. Mandelbaum, Cleveland.
H. Lieber, Indianapolis.
Tom Moore, Boyd Cunningham,

Washington.

Tom Saxe, Milwaukee.
William Sievers, St. Louis.
Harry T. Nolan, William H. Swanson,

Denver.
E. B. Johnson, secretary of the Turner

& Dahnken Circuit, San Francisco.

J. G. Von Herberg, Seattle.

Joe E. Rickards, Phoenix, Ariz.

Moe Mark, Max Spiegel, New York.
H. O. Schwalbe. Philadelphia.

J. D. Williams. New York.
L. L. Goldberg, Louisville.

Herbert Weil, Port Huron, Mich.

J. R. Grainger, New York.
Claude Jensen, Seattle.

F. V. Fischer, Seattle.

F. W. Reynolds. Denver.
Tom Boland. Oklahoma City.

Joseph Skirboll, Pittsburgh.
William Hamm, Minneapolis.
E. E. Richards, Kansas City.

Paul C. Mooney. New York.
Jacob Gottstein, Seattle.

Harry Koplar, St. Louis.
E. J. Hudson, W. J. Morgan, C. F.

Chandler, Paul Sarazan, J. L. Hunter,
New York.
Harry and Abe Warner. New York.
Harry L. Reichenbach and Earl

Gulick.
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Film Directors Are

Hosts to Their New
Officers at Banquet

NEW YORK, January 20.—The first

meeting since the current officers of the
Motion Picture Directors' Association
have been installed will take place
here this evening. Instead of being
held in their lodge rooms in Fifty-fifth
Street, as usual, this time the directors
will feast at a dinner tendered the newly
elected men, as well as those retiring
from office. It will be given at the
monastery of the Friars' Club.

Brother Sidney Olcott, who will be
the principal speaker, will deliver a
message to the members gathered re-

garding the conditions of the motion pic-
ture industry now existing in Europe.
On the Pacific Coast, M. P. D. A.

headquarters, Los Angeles, Brother Paul
Scardon will also deliver a message. This
will be from the New York lodge and it

will enlighten the coast members re-

garding ambitions of the eastern
brothers, as well as of achievements dur-
ing the past year. Mr. Scardon left for
the coast immediately after the meeting
January 6th, at which election of officers

for the year 1920 took place.
Acceptances from nearly all New York

members have already been received and
the spirit of co-operation that is being
shown James Vincent, the new director,

is indicated by the following: "Tele-
gram via Western Union—M .P. D. A.
Sorry cannot attend meeting; am on my
way to Florida. Will be with you in

thought.

(Signed) "George Fitzmaurice."

^Miiiuuiiiiiiiiiiiiiiiiiiiiiiiinininiiiiiiiiiiuii iiiiiiiiiiiiiiiiiiiiiiiiuiinniiiimni

M. P. D. A. CHIEF

J If I Were
An Exhibitor

—

| By FR. BERNARD VAUGHAN

| (An excerpt from a recent statement

I on social problems by one of the

| best known clerics in the world)

1 I'd love to run a motion picture

| theatre myself—but I'd take care |
| to elevate my people so that they |
| would rise from sphere to sphere, |
| not spiritually but humanly, to the

I highest character.
I I saw a film the other day called |
| "Damaged Goods." It is a great

| film. I hope it will teach every j
| boy and girl to keep clear of vice. |
| But I would go further and say |
| that the motion picture ought to

| have God in it. I don't mean that

| there should be no brightness or |
| merriment and fun in the pic- |
| tures—we want plenty of that al- I

| ways—but that, where it can be j
| done, they should put Him in.

| Another thing about the cinema |
| and its power for good. It keeps =

1 men and women out of saloons, |
| and that is a lot in its favor. My |

| pet aversion is the typical saloon |
| or public house as we see it in |
1 England today. Men and women |
| are, I suppose, driven to it in seek- |
| ing relief from the sordid slums in |
| which they are forced to live. God |
| knows, they have little enough |
| happiness.
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Selznick Enterprises

To Film "Who Am I?"
Selznick Enterprises believes that the

fact that "Who Am I?" a story orig-
inally published in the All-Story Magazine,
is to be adapted to the screen, should
be of interest to the reading public, espe-
cially. "Who Am I?" is a story pur-
chased by Myron Selznick and was writ-
ten by Max Brand, writer of fiction.

The screen version of the story is to

be made by the National Picture
Theatres, Inc., and is the third of that

company's productions for distribution

through Select. In making the an-

nouncement Mr. Selznick said: "I have
been watching the works of this author
for some time. He has displayed much
ingenuity in evolving interesting plots

and I thought this especially true in the

story that I have purchased. Good
plots make the best pictures of course.

I am sure the public will like this one."

Shut Off Heat From
Theatre at Neenah, Wis.

NEENAH, WIS.—Through its action of

shutting off the heat from the Neenah the-

atre building and preventing Miss Clara

Neubauer, manager, from running regular

motion picture shows there, the Neenah
club has been made defendant in injunction

proceedings.

Award Theatre Contract
TRENTON, N. J.—The Matthews Con-

struction Company has been awarded the

contract for the building of a $50,000 the-

atre at Princeton. The Princeton Theatre
Company is the owner.
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United- Triangle Deal
Is Promise of Better

Pictures and Service
That the recently concluded negotia-

tions as a result of which the exchanges
and reissues of the Triangle Distributing
Corp. passed into possession of the
United Picture Productions Corp. will

result in better motion pictures and bet-
ter service to exhibitors is the gist of a
statement by J. A. Berst, president of
United.

"I am very much gratified with the
arrangement we have just made," stated
Mr. Berst. "Assuming control of the
Triangle exchanges will enable us to
deal directly with the 3,200 theatres that

we serve. Not only will it enable us to

give, better service than was possible
under our former method of operation,
but we will be able to effect considerable
saving which will go into more and bet-

ter production.
"Under the terms of our arrangement,

we will control the distributing rights

to all of the famous Triangle pictures,

including the Griffith and lnce produc-
tions with such stars as William S.

Hart, Douglas Fairbanks, Frank Keenan,
Norma and Constance Talmadge, the

Gish sisters, Dorothy Dalton, Louise
Glaum, Charles Ray, Olive Thomas and
the famous Mack Sennctt Keystone com-
edies.

"This arrangement will be a direct

benefit to every exhibitor member of the

United Picture Theatres. The present

revenue from Triangle pictures, with

the additional revenue that will be made
possible through greatly increased book-
ings, will enable us to operate economic-
ally and efficiently."

Malcolm S. Boylan
To Leave Universal

LOS ANGELES, Jan. 20—Malcolm S.

Boylan, assistant publicity director at

Universal City, has resigned to go with

G. B. Samuelson, Ltd., of London, an

English corporation making pictures at

Universal City. Boylan becomes chief

exploitation director, and his contract

is said to call for one of the highest

salaries ever paid a publicity writer.

Garrett Graham, a well known Los An-

geles newspaper man, goes to Universal

to succeed Boylan.

C. J. Law Theatres Are
Owned by Corporation

SHELBYVILLE, ILL.— Incorporation

papers have been filed by the Law theatre

and Amusement company of Pana. The

papers show a total value of $100,000 in

preferred stock of which C. J. Law has

i,960 shares valued at $25 each.

Mr. Law conducts four theatres in Pana

and Nokomis. The other stockholders live

in Pana, Nokomis and St. Louis.

To Build New Theatre
At Ironwood in Spring

IRONWOOD, MICH.—The Ironwood

Amusement Company corporation has

closed a deal for the Kearney building,

where a $125,000 theatre will be built in

the spring. In March one of the theatres

operated by the corporation is to be taken

over by O'Connell Lehnenn company, own-

ers of the property.
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Famous Players-Lasky Executives
Assembled in Chicago Convention

Adolph'Zukor Issues Emphatic Denial of Rumor He
Had Resigned From Company—Says "Wall

Street" Has No Voice in Affairs

Trade Review Sold
To Press Syndicate

Eastern Film Publication is

Added to Class Journal

Publications, Inc.

Exhibitors Trade Review of New York
City has been purchased by the United

Publishers association which is the holding

company for the Class Journal Publications,

Inc., which owns and operates among others

the following trade papers: Iron Age,
Motor Age, Motor World, Commercial Ve-
hicle, Tire Rate Book, Motor Boat, Distri-
buting and Warehousing, Hardware Age,
Dry Goods Economist, Dry Goods Reporter,
Boot and Shoe Recorder and Allied Publi-
cations of Boston, Root Newspaper Asso-
ciation of St. Louis and Automotive Indi-
cator.

Swetland Heads Organization
The head of the publishing concern

which is regarded as the world's largest
trade paper publishing organization is

A. B. Swetland.
The company controls nine trade pub-

lications in the automobile field and is

similarly entrenched in other important
fields.

No announcement of policy relative to
Exhibitors Trade Review has as yet been
been announced.

Founded by Lee A. Ochs
Exhibitors Trade Review was started

by Lee A. Ochs as an organ of the Mo-
tion Picture Exhibitors League of
America, which organization was given
one-third of the Exhibitors Trade Re-
view, Inc. Louis F. Blumenthal, well-
known Eastern exhibitor was the finan-
cial backer of the enterprise. Mr.
Ochs eventually resigned from the pub-
lication and the stock which was given
to the League was retrieved by Mr.
Blumenthal.

Magnet Exchange is

Threatened by Fire;

Water Causes Loss
NEW YORK, Jan. 20.—The Magnet

Film Exchange of 729 Seventh Avenue,
New York, caught fire on Saturday and
while only a few thousand feet of film
burned, the damage from the water
pumped in by the fire department caused
a heavy loss. The Magnet Exchange

.is located on the eighth floor and the
water ran down the stairways and
through the floors, flooding the offices of
the Tyrad Film Company and others on
the seventh floor and also into the Selz-
nick advertising offices on the sixth floor.
No accurate estimate of the damage can
be given at this time. The fire caused
great excitement as 729 Seventh Avenue
is probably the largest building devoted
entirely to films in the country and per-
haps in the world, the possibilities of a
terrific conflagration were feared both
by the fire department and the tenants
of the building.

Hurt in Film Explosion
,
BALTIMORE, MD.—J. Alex Barry, mo-

tion picture director and actor in charge of
the Lewy Studios in this city, sustained
severe burns while experimenting with
films.

An important conference of chief ex-
ecutives and executives of the field force
of the Famous Players-Lasky corpora-
tion is in progress this week at the Ho-
tel LaSalle, Chicago.
The delegation from the home office

includes Adolph Zukor, president; Al
Litchman, general manager, department
of distribution; S. R. Kent, sales man-
ager; John C. Flinn, director of adver-
tising and publicity, and Jerome Beatty,
advertising manager.

Executives Are Assembled
District managers, branch managers

and exploitation representatives at the
various exchanges are assembled for the
conference.
According to program the meeting

was to be in session throughout the
week. There was to be presented to the
representatives of the organization an
outline of a sales and exploitation cam-
paign to be undertaken immediately.
The aim is to co-ordinate the promo-
tional activities of the various offices

in such a way that the entire organiza-
tion will operate as a unit.

ZUKOR NAILS RUMOR

Adolph Zukor, president of the Fa-
mous Players-Lasky corporation, in an
interview last week declared there is

no truth in the rumor that he is to re-

sign from the Famous Players organ-
ization.

Mr. Zukor recited at considerable

length a story of the present internal
structure of the company, declaring that
"Wall Street" has no voice in the affairs
of the company.
Mr. Zukor referred to the issue of

$10,000,000 of preferred stock which was
underwritten by Kuhn-Loeb and Com-
pany, the New York banking firm, say-
ing that the relation of the banking firm
to Famous Players is simply that of a
purchaser of securities.

Still Controls Company
The president of Famous Players an-

nounced that the control of the company
rests with himself and his associates
who have been active in the company
since its organization.
Mr. Zukor stated that the proceeds

of the sale of the $10,000,000 issue of
preferred stock would be used for gen-
eral expansions and also for carrying
forward the announced plan of coopera-
tion with exhibitors in "key" cities.

Report "Big Five"
Will Build Studio

LOS ANGELES, Jan. 20—The Asso-
ciated Producers are reported to be
planning the erection of a mammoth
studio in Glendale. Details are not as
yet divulged.

Woman to Open Theatre
PEKIN, ILL.—Mrs. A. B. Fluekel will

open a motion picture theatre in the Em-
pire Block.

Goldwyn Buys Half Interest in

Aschers' Chicago Theatre Chain
An arrangement has been entered into between the Goldwyn Pic-

tures Corporation and Ascher Brothers, leading theatre operators of

Chicago, whereby Goldwyn obtains a fifty per cent interest in the

fourteen Ascher theatres in Chicago. No information has been dis-

closed as to whether Ascher theatres located in other points are in-

cluded in the arrangement.

The deal was consummated in New York last week with Samuel

Goldwyn, president of the Goldwyn Pictures Corporation, represent-

ing Goldwyn and Nathan and Harry Ascher representing the* Ascher

interests.

The deal as yet has not received official confirmation, but informa-

tion at hand indicate the authenticity of the report.

The Ascher theatres are representative leading theatres of the

Middle West and as the first large unit of theatres to be taken over

by the Goldwyn would give this company an exceptionally strong

position in the Chicago territory.

Ascher Brothers in association with Balaban and Katz are owners
of the First National franchise in Illinois. It is stated that the

Goldwyn deal will have no effect upon Ascher Brothers' relations

with the First National Circuit.
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Republic Will Distribute New
Jose Feature "Mothers of Men"

Production Is Declared Biggest Offered By Company
Since Publication of "When Bearcat Went

Dry"
"Mothers of Men," a special produc-

tion made by Films Special Inc., and

directed by Edward Jose, is announced

for early publication by the Republic

Distributing Corporation of which

Lewis J. Selznick is Advisory Director

and Briton N. Busch, President. This
is, perhaps, the biggest production an-

nounced by Republic since it released

"When Bearcat Went Dry."
The stars are Claire Whitney, Lums-

den Hare and Martha Mansfield and the

screen version was adapted from the

story written by William Henry Warner
and DeWitte Kaplan.

Said to Be Strong Feature

"Mothers of Men" is said to be one
of the most beautiful stories ever pro-

duced for the screen. The continuity,

it is said, is smooth running and the

photography offers a refreshing con-

trast to the majority of so-called special

productions. Love, romance and in-

trigue form the base of the plot which
introduces a score of new situations.

The scene of the story is laid in Europe
and a specially strong cast has been en-

gaged to support the stars.

Claire Whitney, who plays the lead-

ing role, is a New York girl who went
into theatricals direct from Wadleigh
High School, and who has had a varied

career in vaudeville, musical comedy and
on the legitimate stage. She began her

stage career at the old Biograph com-
pany where she appeared in twenty-one
different parts in as many weeks. She.

has also played in a number of Fox,
Metro and Select successes, some of

$1,500,000 Theatre

New Ackerman & Harris theatre, which
will be bnilt in Los Angeles at Seventh
and Broadway.

her more recent appearances being in

The Man Who Stayed at Home," "By
Right of Conquest" and "The Greater
Victory." Miss Whitney's last stage
appearance was in "The Net" at the
Forty-Eighth Street Theatre. She has
been engaged for an important Broad-
way role.

Lumsden Hare in Support
Lumsden Hare, who supports Miss

Whitney, is also a well known leading
man of the stage and screen. For
twenty years he was with Ethel Barry-
more, Maude Adams, Billie Burke, John
Drew and Gertrude Elliott. His screen
appearances have been with the World,
Pathe, Artcraft and McClure companies
in which he appeared in "Love's Cruci-
ble," "Arms and the Woman," "Friday
the 13th," "Barbary Sheep" and "Envy."
Martha Mansfield is a former Follies

girl, who has recently gone into the pic-

tures.

Another member of the cast is Gaston
Glass, the French aviator, who sovered
himself with honors in the recent war,
winning a Croix de Guerre for bring-
ing down two Germans in a single-

handed battle. Frankic Bailey, a well
known show girl in the early days of
the American Music Hall, has been en-
gaged by Edward Jose to play the part
of a cabaret dancer.

Mr. Jose, who directed the picture,

has had a long association with the

D. W. Griffith, through his general

manager, Albert L. Grey, has issued a

general warning to all exhibitors, and

through them to their patrons, not to

accept any motion picture production
as being "A Griffith Picture" unless the
initials, "D. W." and the written name.
"Griffith" are stamped on the main
title and on important sub-titles.

Recently Mr. Griffith's attention has
been directed to certain pictures about
to be released as "Griffith productions,"
one of the announcements as recent as

January 12th, going so far as to say,

"one of the best productions made by
the D. W. Griffith combination."

Statement in Full

Last week Mr. Griffith's general man-
ager came across an announcement
calling attention to a picture entitled

"Tiger Girl," and among other state-

ments came to one reading: "A large
advertising campaign will be begun to

acquaint the public with this produc-
tion, and exhibitors will have the same
opportunity to cash in on this feature

as they have on Mr. Griffith's more re-

cent productions." When Mr. Griffith's

attention was called to the advertise-

ment, he issued the following state-

ment:
"All genuine Griffith productions

screen and has directed such successes
as the Pauline Frederick series for Para-
mount including "La Tosca" and "Res-
urrection." Some of the specials which
have made his name stand forward in
the front ranks of the best directors of
the day are: "Private Peat," with Guy
Empey; "My Cousin," starring Enrico
Caruso and the recent Salvation Army
picture, "Fires of Faith."
The screen adaptation was made by

Charles Whittaker and the photography
is by Ernest Haller.

Musical Comedy to

Augment Photoplays
LOS ANGELES, Jan. 20—Musical

comedy and photoplays will mix under
the new policy of the Symphony theatre.
Jack Roberts' "Leap Year Girls' Revue"
has been engaged for an indefinite run,
presenting a new tabloid each week in

ronnection with the film feature.

Cleveland Made Head
Of Hampton Writers

LOS ANGELES, Jan. 20—Dwight
Cleveland, former manuscript chief at
Universal and later at Haworth, has re-

turned from New York and accepted the
head of the scenario department at the
new Jesse D. Hampton studios.

Naomi Childers to

Marry Luther Reed
LOS ANGELES, Jan. 20—Luther

Reed, Ince scenarioist, and Naomi Chil-
ders, Goldwyn leading woman, are to
wed soon, according to Los Angeles
newspapers.

carry the initials, D. W., and the writ-
ten name, Griffith, on the main title as
well as on the important sub-titles, and
any motion picture offered without
these trademarks .not only is fraudulent,
but is being fostered on the exhibitors
and the public in . a direct attempt to
mislead and deceive.
"In justice to all concerned, I hereby

ask all exhibitors, for the protection of
themselves and their patrons, not to ad-
vertise any picture as a Griffith produc-
tion unless it carries the above trade-
marks."

Directed by Paul Powell
In commenting on "Tiger Girl," Mr.

Griffith said: "This picture was di-

rected by Paul Powell during the time
he was associated with Reliance-Ma-
jestic, and it is therefore an injustice to

Mr. Powell as well as to myself to ad-
vertise it as a Griffith production."

Albert L. Grey stated that the picture

about to be called "Tiger Girl" and put

forth as a Griffith production, was none
other than an old print originally named
"The Lily and the Rose," which seems
to have been resurrected for the sole

purpose of trading on Griffith's name
merely because Mr. Griffith happened
to be directing for Reliance-Majestic at

the time "The Lily and the Rose" was
made.

D. W. Griffith Issues Warning on

Use of His Name on Productions
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Arthur S. Kane Pictures Corp.
Opens for Business in New York

Associates of Film Executive Select His Name for
Corporation of Which He Is President

and Active Head

Ince Studio Paper,

"The Silversheet;*

To Be Semi-Monthly
Exhibitors and motion picture theatre

patrons, as well as those concerned with

the industry in other departments, are

to be placed upon the mailing list of

The Silversheet, a semi-monthly publication

announced for initial issue Feb. 1, to be

edited and written by members of the
Thos. H. Ince studios in Culver City.
Hunt Stromberg. formerly Director of

Advertising and Publicity tor a New
York motion picture organization, will

be editor-in-chief of the magazine.
Authors on' the Ince staff and others
about the studio will cooperate by con-
tributing material of general and espe-
cial interest.

Thomas H. Ince will personally edit

a page in each issue and a department
devoted to exploitation and advertising
is one upon which stress is placed in the
announcement. It is maintained that
the studio is the proper place for the
planning of exploitation and advertis-
ing campaigns and the work of this

nature which will be done, it is prom-
ised, will be of the highest order.

Jackie Band to Aid
Submarine Feature

Exploitation Drive
The famous Jackie Band of the Great

Lakes Naval Training Station, which
during the war was one of the big fac-
tors in recruiting the navy up to war
strength, is to assist in the exploitation
of "Exploits of the German Submarine
U-35" in Chicago and adjoining terri-

tory-.

Xaval officers have expressed great in-

terest in the film and the tie-up appealed
to them as a big aid to recruiting. They
accepted the suggestion of J. L. Fried-
man, president of the Celebrated Players
Film Corporation of Chicago, enthusi-
astically.

One of the biggest bookings yet closed
in for the twenty-eight days of the
Ascher Circuit in Chicago. It is at sev-
eral of the Ascher houses that the Jackie
Band will appear.

Rembusch Calls on
Ford to Pay Theatre

For Showing Films
In a telegram addressed to Henry

Ford. Frank Rembusch, executive sec-
retary of the Motion Picture Exhibitors
of America, Inc.. has called on the Ford
Motor Company to discontinue charging
rentals for the use of the "Ford Weekly"
and to also pay exhibitors a nominal 'fee

for showing these pictures.
Rembusch cites the agreement entered

into with the Universal Film Manufac-
turing company, whereby exhibitors will
be given nominal amounts for showing
its industrial films.

Build at Carlinville
CARLIXYILLE, ILL.—Frank Paul is

to erect a theatre, seating 1,300 people, in
the early spring.

It is Arthur S. Kane Pictures Corpo-
ration, 452 Fifth Avenue, New York.
This dispels the mystery which has

surrounded the plans of Mr. Kane for
the past six or seven weeks. He re-
turned last week from a five weeks' trip
to the Pacific Coast and already execu-
tive offices have been opened in the
Knox Building, at the southwest corner
of Fifth Avenue at 40th Street. This
is diagonally across the corner from the
Winrield Building, which houses Real-
art Pictures Corporation and Goldwyn.
The quarters which have been fitted up
and occupied by the new institution are
on the second floor of the Knox Build-
ing.

Names Chosen by Associates

The name chosen, which pretty well
tells the story of the business and aims
of the enterprise, was selected by Mr.
Kane's associates. They believe his
name is so well known in the trade and
has come to stand for such high class,
square dealing that it is a distinct ad-
vantage to have the new corporation
identified with his personality. It seems
not to have taken long after Mr. Kane's
return to New York to organize the
concern, for in less than a week it was
incorporated, installed in fully equipped
offices and carrying on business.
Arthur S. Kane is president of the

new concern and is heavily interested
in the company.

It is not generally known that for
the past three and one-quarter years Mr.
Kane has been with the same firm. Be-
cause of the rapidity with which he put
over different new enterprises he was
constantly called upon to organize new
promotions owned largely or wholly by
his firm. The fact that each of these
enterprises was called by a different
name and none of them was publicly at
the time announced as a subsidiary' or
associated concern of the main corpora-
tion has caused many persons in the
trade to believe that Mr. Kane has
changed companies frequently. Such is

not the case, however, for he has been
a member of Famous Players-Lasky or-
ganization ever since September, 1916.

Organized Artcraft Offices

Beginning September 1, 1916. Mr.
Kane organized the eleven western
states for Artcraft Pictures Corporation,
then just going into business, and op-
erated them until June 14. 1917. It is

said the organization which Mr. Kane
built up on the Pacific Coast held all

records in the Artcraft institution. At
this time his headquarters were in San
Francisco. So successful was he that
when Artcraft was merged with Para-
mount Pictures Corporation, Mr. Kane
was brought east and assigned the task
of organizing, as general manager, the
distribution system of the newly formed
Select Pictures Corporation. He took
charge July 31 of the concern which be-

came on August 4 Select. Select quickly
achieved a very high standing in the

industry.
Norma Talmadge. Alice Brady. Con-

stance Talmadge and Clara Kimball
Young were the four stars exploited and

promoted. They proved to be wonder-
mi drawing cards.

In April, 1919, after twenty-one months
as general manager of Select Pictures
Corporation, the sale of its interest in
that institution by Famous Plavers-
L-asky Corporation drew Mr. Kane 'back
again into the central organization Itwas then that he conceived Realart Pic-
tures Corporation. After arranging for
its formation he spent the month ofMay up in Connecticut leading the out-
door hie getting ready for the grind
which he knew was ahead. Returning
to New \ork on June 2, he on June 9
opened the doors of Realart, of which
he had been made president
What followed is contemporary his-

tory. The trade is still talking about it
It illustrates probably best of all of
Mr. Kane's exploits his belief in the
driving torce of an idea.

Alice Brady, Mary Miles Minter and
Constance Binney were the three youth-
tul. beautiful stars secured to lead the
Realart bid for business. Under the
manipulation of the Realart organiza-
tion, they proved to be selling magnets
of the highest power.

Established Twenty Branches

Opening for business on June 9th, the
new concern had by August so fired
the imagination of the industry that it
was on every hand acclaimed a huge
success. A wonderful field force had by
July sprung from the home office force
of two men and two stenographers
which was all there was on Realart on
June 9th. Twenty branches had been
established, with excellent quarters and
expert managers; publicity and adver-
tising, purchasing, accounting, sales and
other departments had been rounded
out in the home office. Confidence or
the entire trade had been secured and in
August and September buyers were pur-
chasing the expected product of the
company with an assurance never before
known for a new concern.

It is known that Mr. Kane gives the
principal credit for this to the exhibitors,
the trade press and the newspapers.
Although used to kindly aid from all
these factors the overwhelming recep-
tion accorded Realart distanced every-
thing ever experienced. The stars arid
directors worked hard to make good
Realart promises of fine pictures and
they more than satisfied the assurances
given by the field forces. Every plan
and every policy was conceived and
achieved within the Realart organization
and for these Mr. Kane gives major
credit to John S. Woody, John Pond
Fritts. John C. Rag'.and. jay Gove. Ben
F. Simpson. E. S. Flynn. L. W. Knis-
kern. Bert

_ Adler and the twenty-one
branch managers with their sales forces.

Premier at Chillicothe
The first public presentation of

"Huckleberry Finn." William D. Tay-
lor's Paramount-Artcraft production of
Mark Twain's famous book, was given
at the Sherman Theatre. Chillicothe. O,
January- 13. 14 and 15.
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Publishers of "Her Elephant Man"
Plan Tie-Up With New Fox Feature

With the completion of "Her Ele-

phant Man," the screen version of Pearl

Doles Bell's circus story in which Shir-

ley Mason makes her debut as a Fox
star, the exploitation mechanism has
started with a will.

In addition to the press-sheet which
Fox is issuing in behalf of "Her Ele-
phant Man," the lithograph stock and
the paper designed by men who know
the circus and circus billing, a new fac-

tor has stepped in to aid the new star in

her debut.
Robert M. McBride & Co. of New

York, who published the book, "Her Ele-
phant Man," and have found it among
the most popular sellers of the season,
are arranging with Fox Film Corpora-
tion to tie-up with the film producer on
the publication of the picture.

Plan Drive on Book
In every first-run city of the country,

and in every first-run city outside of the

country where English is read and
spoken, McBride & Co. plan to bring
before the booklovers a big drive on
"Her Elephant Man" through the me-
dium of leading book stores and depart-
ment stores.

Attractive window cards and one-
sheets will be used by this combination
of film producer and book publisher, and
a new edition of "Her Elephant Man" is

now en route to many cities.

Authoress Greatly Interested

In producing the story on the screen
William Fox is said to have adhered
closely to the plot and theme. As is

well known, it is a graphically told cir-

cus tale, written by Mrs. Bell after many
weeks of life under the "big top" for the
purpose of close study of circus life. The
book was dedicated by the author to

Miss Bird Millman, idol of the "Greatest
on Earth," as the big show is known the

world over; and both Mrs. Bell and Miss
Millman are greatly interested in watch-

ing for the appearance of Miss Mason in

the picture.
William Fox is confident that his new

star with her youth and beauty, will

achieve "Her Elephant Man" a position
among screen luminaries occupied by no
other woman star of her years and ex-
perience.

Oklahoma Film Men to Meet
The annual convention of the Theatre

Owners and Managers' Association of
Oklahoma will be held on February 3

and 4 at the Lee Huckins Hotel, Okla-
homa City. It is predicted it will be
the largest and most representative
gathering of film men ever held in the

state.

Control Grossman Serial
The Aywon Film Corporation and the

Eastern Feature Film Corporation are
announced as handling "$1,000,000 Re-
ward," the Grossman Pictures, Inc., ser-

ial for New York City and Boston, with
the New England States, respectively.

SCENES FROM THE FOX PICTURE. "HER ELEPHANT MAN"

Shirley Mason will make her debut as a Fox star in the screen adaptation of Pearl Doles Bell's well known circus story.

The screen version is said to adhere closely to the plot and theme.
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-INCREASED RETURNS FROM FEWER PRODUCTIONS"
The Answer of John S. Woody, General Manager of Realart Pictures Corpora-

tions, to the Universal Question : "What Is the Future of the Film Industry?

During the past two months there

Ms been a series of rapid changes in

the motion picture industry. Hardly

a week has passed in which some im-

portant merger or expansion has not

been announced.

Throughout the entire in-

dustry there is a premonition

that something bigger—some-

thing astounding—is about to

happen.

In every important ex-

change center there is a new
rumor for every new day.

J. S. Woody, general man-
ager of the Realart Pictures

Corporation, has been in close

touch with every phase of the

industry for years. In the

following interview, he takes

cognizance of the general

feeling and then gives his

own interesting ideas of what

the future holds:

Communists of motion pictures. Nor is

this much of a prediction. Motion pic-

tures have profited in spite of alleged
extravagance. But even the successful
prodigal, when he comes back home after

a period of wandering in regions where

JOHN S. WOODY

"I heard a wonderful theory

the other night about the Great
War toward which all things in

the motion picture industry pre-

sumably are being shaped.
"According to the story it is

to be a three-cornered fight of

extermination — a fight in the

main between two groups of

producing organizations, with a

third group standing aloof at

the outset, but really only await-

ing a slip on the part of one
of the fighters before rushing to

the aid of the other side.

"This Great War, it seems, is

imminent. Mobilization of forces even

now is under way. And what a clean-up

it is to be for Mr. Exhibitor! Cheap and
then cheaper rentals! Wonderful serv-

ice! Free paper! Free lobby display!

Nobody to pay but house employees and
the landlord!
"The reason? Competition; desire to

monopolize; Hunnish dreams of benevo-
lent domination; capitalistic Bolshevism.

Situation Is Growing Tense

"In proof of the accuracy of the dream,
a score of preliminary skirmishes are

cited. The situation hourly grows more
tense; it is only a matter of time now
until the call of the fife and the drum
shall be heard throughout filmdom—until

the first battle shall be raging in all its

fury.

"That's one side of the picture. And
while it is colorful, and perhaps interest-

ing from a purely conjectural point of
view, my own opinion is that the trend
of the industry is in a direction quite dif-

ferent.

"I foresee war, but war of another sort

—war on disorder and waste and extrava-
gance. These are the Bolsheviki and

the financial trails are blind and lonely,

must conform himself to family regula-
tions. And the old folks, never having
tasted the joy of ten o'clock rising, aren't
going to uproot ingrown household tradi-

tions merely to gratify an erring son

—

not under the present banking system,
at any rate.

"Motion picture production has been
pretty persistently criticized on the score
of wastefulness. Increase of expendi-
ture is said to have kept pace fairly well
with the development of new ways of
utilizing money—with the eradication of

mechanical or technical limitations to

spending. Hence it has come to pass
that a picture which does not cost from
$75,000 up—mostly up—would now be
promptly unsprocketed by any self-re-

specting projection machine.

Merchandising Methods Needed

"But not being a production man, the
truth or falsity of accusations regarding
extravagance in picture making is not for

me to argue. We can leave that to be
proved after the fuzing fire under the
financier's crucible has melted the dross
of the industry.

"The most vital improvement of the
immediate future in the motion picture

business, in my opinion, will be along
merchandising lines.

"The cost of every product a motion
picture concern turns out is, comparable

to the cost of installation of im-
portant machinery in the plant
of a manufacturer. But when the
manufacturer invests from $75,-

000 to $500,000 in equipment he
expects it to be a source of pro-
duction and revenue for many
years. The strange thing about
the average motion picture is

that its market value steadily de-
clines after the first few months,
while the potential value of the
negative remains unchanged.
Comparatively few people have
seen even such a notably suc-
cessful production as 'The Birth
of a Nation.'
"The motion picture manufac-

turer puts into every one of his
products an amount surpassing
the actual investment of many a
large manufacturer in his whole
plant. The producer's returns
ought to be proportionately
large, and one reason why they
are not is because there has not
been the proper intensification
of selling. I presume that no
motion picture ever made has
been sold to one-half the exhib-
itors of the country.

Over Production at Fault

"An important obstacle in the
way of intensifying sales is over-
production. This holds true in
many individual cases, as well as
in the aggregate. The tendency
of the producer who has many
pictures to offer, when he does
undertake close cultivation of his

field is to oversell a comparatively limited
number of exhibitors. And the tendency
of sales organizations, when not being
driven under spurs, is to follow the
course of least resistance—to give most
attention to subjects which are the eas-
iest to sell. This is logical, reasonable
and inevitable.

"The problem of getting full value out
of a picture is affected also by the num-
ber of theatres available. The number
is growing, but it does not follow that
this calls for, or even justifies, increased
returns from fewer productions. The-
atre expansion should afford a wider mar-
ket for each picture rather than a field

for additional pictures, and it is along
this line that I anticipate the greatest
development of the industry in the imme-
diate future. The more theatres there
are, generally speaking, the fewer should
be the number of pictures essential to
profitable maintenance of a producing or
releasing concern. I mean by this that
increasing the number of theatres broad-
ens the opportunity for increasing the
revenue from each individual picture.
"Adjustment of the number of releases

which an organization will make is one

49



E X H IBITOKS II E K A L D

of its most important problems, but it is

not difficult for me, with my convic-
tions regarding sales possibilities, to im-
agine a condition under which it might
be profitable for a producer to devote his
whole attention to a very few pictures
each year. Such a result, except with a
small selling force, is, of course, im-
practical when only 16,000 or so theatres
are available. The possibilities with
many times that number of theatres
might be a very different matter. The
market is the important factor, and it is

quite possible to be under-stocked as
well as over-stocked. But the greatest
danger does not seem to lie in that di-

rection.

Greater Distribution—Cheaper Film

"How is the exhibitor involved in all

this? Just here: The greater the dis-

tribution obtainable for a product the
more cheaply can it be sold. We recog-
nize this principle with respect to tacks,
Uneeda Biscuit and other commodies and
there is no good reason why we should
not recognize it in matters connected
with motion pictures.
"There are certain absurd prejudices

prevailing in the industry that handicap
distribution. One of these is that com-
peting houses cannot afford to run even
the best picture. It is peculiar that when
two houses, once competing, are brought
under the same management this notion
about following some one's else lead day
and date or subsequently fades like a
society queen's complexion after she's
applied cold cream. The folly of the
idea has been repeatedly demonstrated,
but it persists much as does a well-edu-
cated bulldog. When every worthy pic-
ture is shown to the limit of its profit
possibilities in every section of every
city, we will have both better produc-
tions and productions at lower rentals.

"Realart is an organization that is con-
centrating along what I conceive to be
proper lines. As this concentration be-
gins with production, it also must extend

to sales. Our selling force can justify

itself only by obtaining greater average
results in a given territory than are ob-
tained by other salesmen, and this is pos-
sible only by developing more than the
average number of customers for each
picture.

Made Over First Picture

"Concentration on a comparatively few
pictures brings best results for every
one concerned—producer, exhibitor and
public. Realart dared to make over the

Dorothy Dalton, who recently changed
her affiliation from Thomas H. Ince to

the Famous Playcrs-Lasky Corporation,
has commenced work on "Half an Hour,"
her first picture under the terms of her
new contract. This is Miss Dalton's
first picture to be made since she reg-
istered her success in "Aphrodite."
That play is still running at the Cen-
tury Theatre and every available minute
of Miss Dalton's time will be taken up
by her work on the stage and for the

motion picture.

Harley Knoles to Direct

Harley Knoles has been selected to

direct Miss Dalton. Mr. Knoles only
recently completed "The Cost," featur-

ing Violet Heming and it was because
of the excellence of his translation of

the David Graham Phillips story that his

services were secured by a long-term
contract. Some of the other successes
to his credit are "Little Women,"
"Stolen Orders." "Bought and Paid For,"
and "Stolen Paradise."

Sir James M. Barrie's story, "Half
an Hour," lends itself particularly well
to Miss Dalton. With' the exception of

the maid, who has a small but neverthe-

very first picture it produced—made it

over because the lighting was poor and
the photography consequently below
Rcalart's pre-determined standard. It re-
mains to be seen whether this was profit-
able policy, measured by the controller's
yard stick, but is certainly was profit-
able from a service standpoint. In a large
institution such an original picture could
have been shuffled with the pack and
dealt as a deuce or a trey without arous-
ing special comment or complaint. But
when a concern is playing with a
pcnuchle deck, as Realart is, there must
be more than the usual proportion of
aces and kings and queens.

Watterson Rothacker
Requests Charter for

Chicago Cinema Post
War veterans connected in any man-

ner with the motion picture industry in

Chicago will be offered membership in

the Cinema Post, Watterson R. Roth-
acker, president of the Rothacker Film
Mfg. Co., -having made application to

the American Legion for a charter.

The post will number among its mem-
bers directors, actors, exchange men,
projector operators, laboratory workers,
theatre employes, in short all whose
occupations are connected with the mak-
ing, distribution or exhibition of films.

The project was suggested at the an-
nual dinner of the Rothacker organiza-
tion. Mr. Rothacker appointed a com-
mittee to take the matter in charge and
later suggested the name for the post.
Men whose names were signed to the

application are: John Halm, George
Gibson, Ray Aitken, William Stafford,

E. A. Bertram, George J. Kilgore, Frank
Koch, Fred Niemann, Ernest Newman,
L. J. Siakel, John Hubacek, Al Peterson,
Walter Larson and Cecil Weber, all

members of the Rothacker organization.

less an important part in the story, hers
will be the only feminine character.

Charles Richman as Husband
Charles Richman will play the part

of Richard Carson, the enormously rich

husband of Lady Lillian. Frank Losee
will have the part of Dr. Brodie, friend
of Carson, who has much to do with the
reuniting the unhappy couple. Albert
Barrett plays the part of the man with
whom Lady Lillian would elope although
married and Cooper Cliffe as the Earl of

Westford and Hazel Turney as Susie,

the maid, complete the cast.

As is suggested by the title, the story
of "Half an Hour" happens in a very
short space of time. No elaborate sets

will be necessary to bring out the action
and suspense that are crammed into that

half hour. Clara Beranger, who has made
so many successful adaptations for the

Famous Players-Lasky Corporation,
wrote the scenario and is authority for

the statement that not only will the

original title of the story be preserved,
but the photoplay will follow the book
as closely as possible, regardless of the

speculation in the New York news-
papers to the contrary.

Dorothy Dalton Begins Her First

Production Under New Contract
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Mary PickforcTs First "Big Four"
Production Published January 18

"Pollyanna" Given Long Runs in Principal Theatres
Throughout the Country —Required Three

Months in the Making

David Butler Will

Make Own Pictures
LOS ANGELES, CALIF.—Fred J. But-

ler, stage director of the Morosco theatre,

has purchased the release of his son, David
Butler, widely known to screen and stage

patrons, from Tarkington Baker, represent-

ing the Universal Film Company and made
the interesting announcement that the

younger Butler would commence to make
his own pictures, with releasing affiliations

with one of the big distributing organiza-

tions of New York.
Fred Butler will be associated with the

new company, which has been incorporated

under the laws of New Jersey as the David
Butler Films, Inc., in a business capacity,

but will continue to direct the productions

at the local Morosco playhouse.

The new Butler company has leased a

studio at Hollywood and as soon as the

continuity of the first story to be filmed,

"Broadway, or Bust," is read}-, a cast of

well known players in the picture world
will be assembled.
David Butler entered the ranks of motion

picture players with a stage record of a

half dozen years in stock, chiefly with the

Alcazar Company of San Francisco and the

Morosco of Los Angeles. His initial effort

before the camera was with D. W. Griffith

as the French boy, Bebe, in "The Greatest

Thing in Life." He has since appeared in

a number of Griffith productions.

Amusement Company
Buys Second Theatre

MT. VERNON, ILL. — The Plaza
Amusement Company, which operates the

new Plaza theatre, has purchased the Star
theatre in this city and now controls Mt.
Vernon's amusement, as the Majestic the-

atre is closed at the present time.

Cash Sells Interest
R. C. Cash, treasurer, secretary and

manager of the Waterville Amusement
Company, Waterville, N. Y., has sold the
controlling interest in the company
which operated the Lyceum theatre to

Raymond O. Gillette of the Milfred
theatre, Green, N. Y. The change will

take place March 1.

•Mary Pickford's first independently
produced picture for United Artists'

Corporation made its appearance January
18 in all the principal cities in the coun-
try. In all the larger cities the picture
has been booked for much longer runs
than have been customary in the past.

Heavy Booking Announced
The principal theatres in each of the

different United Artists' exchange dis-

tricts and the length of the run in each
are as follows: Tremont theatre, Bos-
ton, a minimum of ten weeks; Trianon
theatre, Birmingham, Ala., one week;
Criterion theatre, Atlanta, Ga., two
weeks; Poli theatre, Bridgeport, Conn.,
jne week; Palace theatre. New Haven,
Conn., one week; Castle theatre, Chi-
cago, 111., two weeks; Circle theatre. In-
dianapolis, Ind., one week; Orpheum
theatre. Fort Wayne, Ind., one week;
Walnut theatre, Cincinnati, Ohio, two
weeks; Grand theatre, Columbus, Ohio,
two weeks; Pantheon theatre, Toledo,
Ohio, one week; Hippodrone theatre,

Dallas, Texas, one week; Adams theatre.

Detroit, Mich., two weeks; Newman
theatre, Kansas City, Mo., two weeks;
Rialto theatre, Des Moines, two weeks;
Sun theatre, Omaha, Nebr., seven days;
Clune's auditorium, Los Angeles, Cal.,

four weeks; Lyceum theatre, Duluth,
Minn., seven days; Goodwin theatre.

Newark, N. J., three weeks; Strand
theatre, Buffalo, N. Y.. two weeks;
Strand theatre, Brooklyn, two weeks;
Rivoli and Rialto theatres, New York
City, two weeks; Grand theatre, Pitts-

burgh, Pa., two weeks; Tivoli theatre

San Francisco, two weeks; Ye Liberty
theatre. Oakland. Cal., eighteen days:
Majestic theatre, Portland, Ore., two
weeks; Coliseum theatre, Seattle, Wash.,
three weeks; Wizard or Strand theatre,

Baltimore. Md., four weeks; Bijou
theatre, Richmond, Va„ two weeks;
Granby theatre. Norfolk, Va., two

weeks; Regent theatre, Toronto, Ont.,
Canada, two weeks; Imperial theatre,
Montreal, Que., Canada, ten days; Ly-
ceum theatre, Winnipeg, Man., Canada,
twelve days.

First Film for "Big Four"
Because this is her first production

under the new arrangement of individual
release, every effort has been put forth
by Miss Pickford to make "Pollyanna"
a bigger and better picture than anything
else she has ever done before.
Work was begun by the little star

September 15 and the production was
not complete until the middle of De-
cember. Neither expense nor time was
spared in the attempt to make "Polly-
anna" one hundred per cent perfect.

In order that a real New England
village might be photographed. Director
Powell took the entire company two
hundred miles from Los Angeles to In-
dependence, a town a mile high in the
Sierra Nevada Mountains and the only
typically New England hamlet in the
West which had never before "posed"
for a movie camera.

Special House Is Built

When it was found impossible to lo-

cate a house that would answer for the
home of Aunt Polly, Miss Pickford or-
dered one built. The set was completed
at a cost of $10,000 and consisted of a
front, side and back, with half a roof.
Two cameras were used during the

filming of "Pollyanna." and a trifle more
than 100.000 feet of film %vere shot,
which were cut to six reels, or approxi-
mately 5,600 feet.

East Joins Gale Henry
Henry East, formerly connected with

Fox, has been made casting director for
the Gale Henry comedies and is at pres-
ent busy casting people for the 25th in

Miss Henry's series of 26 two-reelers.

"STILLS" THAT SPEAK VOLUMES FOR "THE WOMAN GAME"

The final scenes of this Selznick picture, starring Elaine Hammerstein, are now being made under the supervision of My
ron Selznick. The story was written by Leighton Osmun and Frank Dazey.
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Albert A. Kaufman Is Added to

List of Independent Producers
Albert A. Kaufman, who was one of

the original officers and organizers in

the Famous Players Film Company and
a director in the Famous Players-

Lasky Corporation, has resigned his

connection with the corporation and
will enter the field of independent pro-
ducers.
The announcement was not altogether

a surprise to Mr. Kaufman's many
friends, as they were aware that upon
the completion of his mission as a

special representative of the corpora-
tion in Great Britain arranging for the

British studios of the company he had

\i in hi A. KAUFMAN
Who In to entrr the field of Imdepeadeari

producer*.

several times announced his inclination

to enter the producing field upon his

own resources.

Served In Signal Corps

At the outbreak of the war Mr. Kauf-
man was eastern studio manager of the

Famous Players-Lasky Corporation. He
enlisted for service and made a splendid
record in the Signal Corps, leaving the

service with the grade of captain. Soon
after leaving the service Mr. Kaufman
was, because of his past experience in

studio organization, requested by Jesse
L. Lasky, first vice-president in charge
of the Famous Players-Lasky produc-
ing, to return to London and establish

the British studios. A month ago Mr.
Kaufman, having completed the pre-
liminary work, returned to New York.
Since then he has made a trip to Cali-

fornia and said yesterday he was leaving
again for California in a few days.

Mr. Kaufman is a brother-in-law of
Adolph Zukor. He has been associated
with Mr. Zukor in different enterprises

for fifteen years and always has been
credited with a share in the success of

the Famous Players Film Company.
His acquaintance among artists and
directors is very wide and it is doubt-
ful if any young man in the motion pic-

ture business has more acquaintances in

all branches of the industry.

Relations Are Friendly

Mr. Kaufman explained that in sever-

ing his connection with Famous Players-
Lasky Corporation he was leaving with
the very best of feeling between himself
and the officers of the company.
He said that soon after his arrival in

California he will make a more detailed
announcement of his future plans.

"Help" Title of Latest

Model Two-Reel Comedy
"Help" is the title of the latest two-

reel comedy featuring Gale Henry that

has just been finished at the Bulls Eye
studio in Hollywood, under the direction

of Tom Gibson. Gale illustrates in her

typical manner her idea of privileges that

should be allowed a modern maid,

wherein she entertains her friends, the

iceman and policeman, in the parlor and

otherwise enjoys herself at her mis-

tress' expense. Billy Franey and Hap
H. Ward assist in making the story

amusing.

"The Fall of Babylon"
Published by Griffith

D. W. Griffith's "The Fall of Babylon,"

one of the offerings in the Griffith

repertory season at Geo. M. Cohan's

Theatre last summer, has been pub-
lished to exhibitors throughout the
country. Albert L. Grey, general man-
ager of D. W. Griffith Service, is

handling the bookings direct from his

offices in the Longacre Building.

The starting of the new year has been
signalized by the Tyrad Pictures, Inc.,

in assembling the following program for

the month of January.
During the month three new features

make their appearance, commencing with
the Bernhardt presentation of "It Hap-
pened in Paris," followed by the initial

Johnny Dooley comedy, "Some Mind
Reader," and "Small Tropical Fish," the

first of Prof. W. L. Brind's "Wonders
of Nature" series.

"It Happened in Paris" was written
by the famous Madame Sarah Bernhardt
especially for her protege, Madame
Yorska, who is co-starred with W. Law-
son Butt. It is said to be a powerful
drama that develops unusually tragic

moments and deals with society and the

underworld of Paris.

Johnny Dooley, Ziegfeld star, makes
his initial screen appearance in "Some
Mind Reader," called, for rapid fire ac-

tion, crowded with laughing incidents,

a veritable riot of fun. Gilda Gray, the

shimmy artiste; Sophie Tucker, queen
of jazz, and Martha Mansfield, Ziegfeld

beauty, who appear with Dooley, enter

into the spirit of the story and assist

prominently in the registering of the

situations. Each add their bit to the

story that completes a whole, calculated

to drive away the most chronic case of

Screen Aids U. S.

To Combat 'Reds'
WASHINGTON, D. C—Recent

I activities of radical propagandists
I led Secretary Lansing to display
1 for the first time in eighteen years

the original parchments of the
55 Declaration of Independence and
ft the Constitution of the United
I States.

In the presence of a group of
officials the parchments were

g removed from the protecting walls
§ of a steel safe enclosing them and
I placed on view in the State Depart-

g ment for an hour, while motion
picture cameras recorded their ap-

| pearance for the benefit of the 110,-

000,000 persons living under the
principles enunciated by them.
Theatres from Maine to Califor-

nia and from the Gulf to Canada
will exhibit the films in an effort §
"to remove from the public mind

j

in every city, town and village any
possible effects of recent 'Red' §

i activities."

Owing to their age, exhibition I

of the parchments is a rare event. 1

Exposure to light, even though
each sheet is protected carefully

from air by hermetically sealed

glass plates, causes additional fad-

ing of the ink incribing the im-
mortal words which brought the
Republic into being.
Both the Declaration and the

[

Constitution were found in excel-

lent condition. The signatures of j

the former are very indistinct ex-
|

cept for the famous "John Han- §
cock," written extra large with
flourishes and in the most promi- 1

nent place.
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the blues. "Some Mind Reader" is the

first of a series of two-part Dooley
comedies to be issued monthly.
"Small Tropical Fish" is a single-reel

nature study compiled and arranged by

Prof. W. L. Brind, the naturalist, author

and cinematographer. It illustrates a

trip up "The River of Doubt" in search

of small tropical fish. This is the in-

augural issue of the "Wonders of

Nature" series, which had a prior show-

ing at the Strand and Rialto theatres,

New York City. The series, it is said,

have the endorsement of many promi-

nent teachers and famous institutions of

learning.

Rupert Julian is Invited

To Attend Kaiser's Trial

Rupert Julian, author-director-actor,

has been asked to attend the trial of

the Kaiser as a representative of the

Historic Films, Inc., a British Film pro-

ducing company, for the purpose of ob-

taining data for a scenario.

The British company wants Julian to

direct a film production which will in-

clude the trial, and to take the part of

the Kaiser. Harry Caulfield, Mr. Jul-

ian's business representative, stated

the offer was still under consideration.

Tyrad Pictures, Inc., Announces
Bernhardt Play and Dooley Comedy
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Chicago Group Takes Over Lease
To Merrill Theatre, Milwaukee

Handelsman, Hershberg and Gumbiner Pay Half
Million Dollars for Possession of Playhouse-

Hint at Further Purchases
By the terms of an agreement closed January 17, the Merrill Theatre,

Grand avenue and Third street, Milwaukee, and the seven story office

building of which it is a part has been transferred from the Badger State
Investment company to Handelsman, Hershberg and Gumbiner, well known
Chicago motion picture men.

Negotiations have been pending several months. It came to the atten-
tion of the Chicago theatrical men through J. S. Grauman, formerly Mil-
waukee manager for the Metro Pictures Corporation and now occupying a

similar position in the Chicago office, who held an option on the property.
Grauman had little difficulty in interesting the enterprising Chicagoans in
the transaction.

Pay Half Million for Lease

The transfer affects the leasehold only and involves a purchase price of

$500,000.00. The Badger State Investment Company assumed charge of
the property five years ago on a 99-year lease. By this transaction the new-
comers come into possession of the unexpired term of the leasehold

;
namely

94 years.

Oklahoma City Will
Have Big Playhouse

Half Million Is Estimated
As Cost of Theatre to

Seat 2,000 People

OKLAHOMA CITY, OKLA.—Work
will begin soon on a new $500,000 theatre

to be built here by J. M. Cooper of Wich-
ita, Kansas. The new theatre will be
named "The Cooper" and will seat more
than 2,000 persons and will be the most
modern in the state.

It will have a triplicate lighting system,
permitting correct lighting tor all classes

of productions and a "mushroom" cooling

system with air distributors under every
seat. On the mezzanine floor are to be
separate parlors for men and women, and
one combination parlor. A nursery will be
in the basement. In the rear of the balcony
will be a smoking compartment with glass

panels, enabling smokers to puff their

weeds and watch the pictures at the same
time.

No announcement of the policy of the

theatre has been made, but it is probable
it will be opened with a showing of high-
class pictures. A sixteen-piece orchestra
will be employed. Prices will be 10 and 25

cents, according to the owner.

Huntington Honored
By Coast Publicists

LOS ANGELES, Jan. 20—The follow-
ing officers have been chosen for the
recently formed "Studio Publicists As-
sociation," made up of press represen-
tatives of the various studios and stars:

C. Walter Huntington, president; Ham
Beall, vice president; Emily Squier,
secretary; Al Risley, treasurer; Ted
Taylor, editor of "The Mouth Organ,"
a miniature paper to be published by the
organization.

Seymour Tally Will

Manage the Kinema
LOS ANGELES, Jan. 20—Seymour

Tally, son of T. L. Tally, has taken
over the reins of management of the
Kinema theatre, recently purchased by
the Tally interests. He succeeds George
Dumond, who left the employ of W. H.
Clune two years ago to become man-
ager of the Kinema. Dumond, it is said,

will take over one of the new Marcus
Loew houses to be built in Los Angeles.

Ritchey to Supervise

at Morosco Studios
LOS ANGELES, Jan. 20—Will M.

Ritchey, who has been a scenario writer
for the past two years at the Famous
Players-Lasky studio, has been made
supervising director of the Morosco
studio. Ritchey prepared the scenario
for "Everywoman." Several years ago
he was city editor of the Los Angeles
Express.

Normand Back West
LOS ANGELES, Jan. 20—Mabel Nor-

mand is back from New York and ready
to commence work on a new picture at

the Goldwyn studio.

Few Chicago theatrical men are better
known in the industry than Handelsman,
Hershberg and Gumbiner. Heretofore
they have been operating separately in

theatrical affairs, more especially of mo-
tion picture importance. This deal
brings the triumvirate together in a busi-
ness transaction for the first time.

J. Handelsman has been associated
with the W. W. Kimball Company,
noted organ builders and dealers in

other musical instruments, the past 25
years. He has contracted for high priced
organs with many important theatres in

the middle west. His theatrical hold-
ings have been many and varied. At
present he is erecting a theatre on the
principal thoroughfare in South Bend,
Indiana, at a cost of half a million dol-

lars.

Hershberg Is Veteran

William Hershberg, who was the
prime mover in swinging this Milwaukee
deal, is a member of Metro's Chicago
organization. He is a veteran picture

man, having been one of the pioneer
theatre men and distributors. In the

early days he was associated with Bar-
ney Balaban of the present theatrical

firm of Balaban and Katz, in the Bala-
ban & Hershberg Film Attractions
Company. Besides his present activity

To Exhibitors Herald:

I am a faithful reader of
j

your excellent department,
"Exhibitors Bureau, How To

{

Advertise," I find the sug- j

gestions most valuable to me
\

in getting up my newspaper j

| advertising.

Leland Wooters,

SUN, MOON, and
MUSE THEATRES

j

Omaha, Neb.

as a member of Metro's organization he
is interested in the Ashland Photoplay
Company, operating the Ashland and
Madlin theatres, prominent west side
Chicago houses.
Abe Gumbiner is a Chicago theatrical

man with considerable holdings. He is

operating a circuit of ten theatres in

Chicago and his activities have been
extended outside of the Windy City also.

Among his houses are the Paulina, New
Regent, Star, Temple De Luxe and
Parkway. He is erecting a theatre and
hotel in Hammond, Indiana, at consid-
erable cost and anticipates its comple-

• tion in several months.
Handelsman, Hershberg and Gum-

biner intend to take charge of the thea-
tre in the near future. They propose
making extensive improvements in the
theatre. The orchestra is to be aug-
mented.

Elkhart Exhibitor
Purchases Site for

2,000-Seat Theatre
ELKHART, IND.—The biggest real es-

tate deal in the history of this city was
concluded recently, when Harry E. Lerner,

manager of the Bucklen theatre, purchased
of the H. E. Bucklin estate all of the prop-

erty on the east side of Main street from
Franklin south to the Curtis block.

The deal includes a row of buildings af-

fording eight business rooms, all occupied.

The purchase price is not made public. The
frontage is 171 feet and the depth 165

feet.

Mr. Lerner announced that on the site

would be built a fine theatre, modern in all

respects and capable of seating 2,000 people.

Work probably will not begin for a year,

because of the leases held by some of the

tenants.

Owen Moore West
LOS ANGELES, Jan. 20 — Owen

Moore is here to start work at the
Brunton studio on his new Selznick pro-
duction, "Love Among the Chickens."
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GEORGE V. HOBART'S STAGE FARCE IN PICTURES

Three scenes from "What's Your Husband Doing," a new Thos. H. Ince production starring Douglas MacLean and Doris May,
which contains more than the usual amount of brisk dialogue and humorous situations. This Paramount-Artcraft comedy
was reviewed in the Christmas issue of Exhibitors Herald.

The Lone Wolf's Daughter" is

Given Heavy First Run Booking
J. Parker Read, Jr.'s close knowledge

of the exact dramatic materials de-
manded by exhibitors is considered by
\Y. \Y. Hodkinson in a large measure
accountable for the success of his sec-

ond big Louise Glaum special produc-
tion, "The Lone Wolf's Daughter," by
Louis Joseph Vance and distributed by
the Hodkinson organization. Exhibitors'
own reports, it is declared, rank this as

a dramatically and technically perfect
production. The reception of it by first

run exhibitors has been exceptionally en-
thusiastic and it has gone into the big-

gest theatres for immediate play dates.

Plays at Capitol Theatre

"The Lone Wolf's Daughter" is the
first production published through the
Hodkinson organization to play the New
York Capitol Theatre, its opening being
January 18 after a city-wide billboard
campaign and heavy newspaper adver-
tising.

"The Lone Wolf's Daughter" estab-
lished a week's attendance at Tom
Moore's Garden Theatre, Washington,
recently, and the Capital City showman
reports capacity business on its second
Sunday presentation which ushered in

another week's run of the Louise Glaum
picture. Charles H. Miles, for whom
"Sahara" shattered all house records at

his Majestic Theatre. Detroit, has booked
"The Lone Wolf's Daughter" for early
February presentation.
The Goodwin Theatre, Newark, N. J.,

began a two weeks' engagement of the

J. Parker Read, Jr., production and a
capacity audience was the rule at every
performance.

Other Bookings Announced
Other first run bookings that have

just been closed for "The Lone Wolf's
Daughter" are: The Colonial, Toledo,
O.; the Strand, Nashville, Tenn.; the
Apollo, Peoria, 111.; the Dome, Newcas-
tle, Pa.; the Orpheum, Galesburg, 111.;

the Majestic, La Salle, 111.; the Fox,
Aurora, 111.; the Mirror, Moiine, 111.;

the Palm, Rockford, 111.; the Blackstone,
Pittsburgh; the U. S. Photoplay, Pater-

son, N. J.; the Majestic, Jackson, Mich.;
the De Luxe, Hammond, Ind.; the
Strand, Fort Dodge, la.

Among the theatres that have already
presented "The Lone Wolf's Daughter"
are: The Boston and Rose theatres,

Chicago, for a week's run day and date
presentation, the Casino, Spokane,
Wash.; the Crystal, Joliet, 111.; Poli's

Theatre, Wilkesbarre, Pa.; the Opera
House, New Brunswick, N. J.; the Lib-
erty, Davenport, la.; the Vendome, Chi-
cago, 111.; the Vista, Chicago.

Astor Obtains Print

Of "Log of the U-35"
Vincent Astor, who served as Lieut.

Commander during the war. has pur-
chased from the C. B. Price Company a

positive print of "The Log of the U-35,"
recently exhibited at the Capitol theatre,

New York, for private exhibition in his

home. It is said that Mr. Astor's yacht,

the Noma, which was used by the United
States during the war, had a near-en-
counter with the U-35.
W. Burton Piersol, general office sup-

erintendent of the Bethlehem Shipbuild-
ing Corp., Ltd., where many of the sub-
marine destroyers used by this country
were built, has requested that the C. B.

Price Company loan a print for exhibi-

tion at the plant of his company for the
benefit of workmen.

Salesmen to Have Club
Every film salesman in Chicago is out

plugging for the big motion picture ball

to be held in the Coliseum Annex on
February 27. Details of the affair are

being completed by Morris Salkin and
Henry Ellman, the two Bee Hive ex-

change salesmen, and from present
indications the affair will be one long to

be remembered by picture patrons and
exhibitors.

It is proposed to furnish a club room
for film salesmen with the proceeds of

the ball and everyone is invited.

Brunton Studios to

Have Large Hospital
One of the largest dark stages ever

built on any motion picture lot is being

erected at the Brunton studios, Los An-

geles, Cal. It will be 300 by 150 feet

and large enough to accommodate the

sets of fifteen companies at the same
time. Two wells, each 30 by 45 feet, will

be sunk in the flooring for water scenes.
Excavation was also made this week

on the Brunton lot for a two-story steel

and concrete hospital to replace the old

medical quarters. It will be modern in

every respect, and fully equipped for

emergency work. The operating room
will have the latest appliances known to

medical science and surgery. An X-ray
outfit is also to be installed.

One feature of the new plant will be
a first-class ambulance service, for which
Mr. Brunton has purchased an ambu-
lance, fitted with a pulmotor and kit for

emergency work. A Turkish bath will

be operated in conjunction with the hos-
pital, with facilities for electrical treat-

ments and massage. The approximate
cost of the building is $10,000. It will

be completed by the middle of January.

Silee Exchange Gets

Tyrad Production for

Illinois and Indiana
Matthias Radin, president of the Tyrad

Pictures Corporation, closed a deal with
Lee Herz of the Silee Film Exchange,
on January 14, for the handling of the

big seven reel production "Human Pas-
sions," for Illinois and Indiana.
The featured star is Lottie Tilford and

it is said the picture contains many trill-

ing incidents including a ship wreck, an
auto wreck and a terrifying leap from a

cliff. The picture has been passed by
the Chicago censor board and given a

white permit.
Frank Ries, sales representative for

Silee exchange, is now located at Indian-

apolis, at the Claypool Hotel, arranging
for the feature in that city. It will be

shown in Chicago and Indianapolis about
February 1.
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Realart Announces Its Second
Mary Miles Minter Production

"Judy of Rogues' Harbor". Based on Grace Miller
White's Popular Story, Is Nearing Completion

on the West Coast

Realart's Mary

Mary Miles Minter is completing

"Judy of Rogues' Harbor," her second

Realart picture.

"It's a human story, lived on the screen

by a tenderly human young actress and

it will not fail to earn Miss Minter an
eternal place in the heart of human-
kind," wrote Oren F. Woody. Realart

Manager at Los Angeles where the pic-

ture is being made.
Like other Realart productions, "Judy

of Rogues' Harbor" is adapted from a
popular novel, and this is said to be the
definite policy followed by the company
since its very beginning when "Pictures
based on successful stories and plays"
was promulgated as the official slogan.

As a novel, "Judy of Rogues' Harbor"
from the pen of Grace Miller White,
was originally published by the Harvey
K. Fry Company of New York City.

The book took its place among those
stories of American life that are known
in all homes where young folks read.

It was placed on the library shelves of
the public institutions of the country
and such was the continued demand that
Grosset and Dunlap. publishers, are get-
ting out a special edition.

Kohn Emphasizes Story

In announcing this second offering for
Mary Miles Minter, President Morris
Kohn, of Realart, emphasized particu-
larly the story-background.
"The dramatization of this classic is

designed especially for the millions of
American young men and women who
have read the story in book form, who
have lived with its human characters and
who will grasp at the opportunity to see
it well done on the screen.

" "Judy of Rogues' Harbor' is a par-

MARIE DORO
Star of -12:10," whi. h Is being distributed
by Republic Distributing Corporation.

ticularly suitable vehicle for Miss Min-
ter, the actress who appeals to hearts of
high and low estate. One proof of the
wide range of the novel and of the fact

that it is not limited to any one locality

or territory is that Grosset and Dun-
lap have followed the original publishers
with a special edition, at reasonable
price, which will be sold broadcast
through the country, in cities, towns
and hamlets.

"This is the basis with which exhibi-
tors are able to start They have a story
which is already known and which con-
tinues to be known as long as it con-
tinues to be sold. It is a story so popu-
lar that a second publisher takes it up
and turns out a vast, new edition for
use by everyone. Exhibitors have in the
principal role an actress who represents
the universal something about American
Girlhood, the youth, the charm, the
romance, that go to make up her true
character. They have also an actress
of long experience and definite popu-
larity.

"In her first Realart offering, 'Anne of
Green Gables,' Miss Minter established
the reputation among showmen every-
where of being a consistent box-office
attraction. She not only charmed her
audiences, but made money for her ex-
hibitors and there was a continuous cry
of 'More Minter pictudes.' Here is Miss
Minter again, in a story that brings out
the best of her."

Minter As Country Lass
In the character of Judy, Miss Minter

is a tender-hearted country lass, wrong-
fully held by a sour old farmer, who is

supposed to be her grandfather. Rather
than see her younger cousin ill-treated

by the old man. Judy smuggles the child
off to the home of a wealthy woman,
who later proves to be the farmer's
daughter and Judy's mother, long since
run off in a youthful elopement The
story takes Judy through many adven-
tures, including the forestalling of an
attack on the Governor's life, and the
latter's confession of the wrong he had
done to Judy and her mother. Judy, by
her courage and humaneness, rights
many, wrongs and finally wins the love
or the Governor's grandson.

In portraying the character of the
famous Judy. Miss Minter is said to have
wide dramatic opportunities, which are
not ordinarily found in stories of this

type. The success of Miss Minter's pro-
ductions have been in part due to her
charming personality, but according to
William Desmond Taylor, her director,
not only will her coming picture enable
her to display youth and charm, but it

will, in addition, give her opportunity to
make the action of the play lively and
real.

"The production of 'Judy of Rogues'
Harbor' will everlastingly establish Mary
Miles Minter," declared Director Taylor
in a statement to Realart Pictures Cor-
poration. "The story has more marked
dramatic possibilities than anything in

which she has previously been cast. The
combination of strong dramatic interest
with established screen personality as

MARY MILES MXVTER
Has the rare gift of being able to interpret

the character she is portraying and
make it live.

developed in 'Judy of Rogues' Harbor'
will make this a photoplay of an alto-
gether different sort, and one which
should forever establish Miss Minter in

her well-earned position among the first

picture players of the nation."

Estelle Taylor to Star

In "N. Y. After Dark"
Estelle Taylor, appearing in Fox

plays, having completed her gypsy role
with William Farnum in "Don Caesar
De Bezaent." has started work on the
new Fox feature, "New York After
Dark." under the direction of Charles
Brabin. Miss Taylor will have the lead-
ing feminine role.

Estelle Taylor was born and educated
in Wilmington. Del., and came to New
York less than one year ago. She never
had any dramatic experience, but was
offered an engagement in "Charlie's
Aunt," the Broadway comedy-drama.
New York critics saw her performance
and said she would be an ideal type for
pictures. This gave her her cue and
she followed it. She walked into the
World Studio and was engaged to play
in "The Broadway Saint," in which
Montagu Love appeared. Upon finish-

ing that production she went to Vita-
graph and played in "The Golden
Shower" and "The Tower of Jewels."
Then Fox came to her with an attrac-
tive offer. It was to play in "Don
Caesar" under the direction of J. Gordon
Edwards. Upon the completion of that
picture Fox showed his appreciation of
her work by engaging her for "New
York After Dark," a role that will afford
the young actress to prove her ver-
satility.
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"Have One On Me"

Earle Williams in a scene from "The Fortune Hunter," adapted from Winchell
Smith's stage success. Jean Paige, recently elevated to stardom by Vitagraph,
appears in Mr. Williams' support.

Benny Leonard Serial Is Started
In New York Studio by Wally Van

Following the recent announcement by
Hallmark that Wally Van would super-

vise Frank G. Hall's next serial in which
Benny Leonard, lightweight champion of
the world, will have the star role, it is

now announced that actual production
started this week at the 38th Street Stu-
dio, New York.

In discussing the forthcoming serial,

Mr. Van said:

"The supervision of the Benny Leon-
ard production means more than the
usual routine of selecting the cast of
players and directing them and looking
after the production in general.
"The plans, as previously outlined,

call for Leonard to appear in at least

fifteen different cities between New York
and San Francisco, each city visited to be
the scene of one or more episodes in the
serial.

Means Considerable Work
"As one will readily see, this will entail

considerable work, for aside from scour-
ing around for locations in the various
cities, temporary studios must be im-
provised so that the interiors may be
made as we go along.
"Arrangements will also have to be

made with the Governors of the States
and the Mayors of the cities visited for
some special features that will be injected
into the serial.

"There are some very unique ideas to
be incorporated in this production which
I am not at liberty to discuss at this
time. Suffice to say, they will prove quite
a departure from the cut and dried
"stunt" stuff so familiar in the serials of
today.

Will Make Six Comedies
"After completing the Benny Leonard

production, I have plans under way to
make six big comedy dramas on the
coast. The stories for three of these
have already been bought and negotia-
tions for three more are now pending.
"These pictures will be personally

supervised by me and will really be big
specials in the strictest sense of the
word. They will all be in the $100,000
class.

"When I say '$100,000 class,' I mean
the cost of production will run at least
that much and more if necessary. The
day for mediocre productions has come
and gone. The piker's death knell has
sounded and the successful producers of
1920 will be those who are going in for
the really big stuff."

Aside from his activities with the
Leonard serial, Mr. Van is supervising a
big picture now being made by Horace
G. Plympton at his Mt. Vernon studio.

Runs Three Serials
The New American Theatre at Alli-

ance, Ohio, has established the unusual
record of running three Pathe serials

on the same day each week. This in-

novation was started on January 6, on
which day the New American's program
contained Episode No. 1 of "The Adven-
tures of Ruth," starring Ruth Roland;
Episode No. 6 of "The Black Secret,"
starring Pearl White, and Episode No.
7 of "Bound and Gagged," starring
George B. Seitz.

Four Cub Lions Join
Numa Pictures Troupe

Rapid Progress Being Made
on Final Scenes for "The

Return of Tarzan"
LOS ANGELES.—When Numa Pic-

tures Corporation engaged the animals
for the cast presenting "The Return of

Tarzan," now nearing completion ia

California, they took the trainer's word
for it that there were to be sever, lions

and lionesses, two tigers, three ele-
phants and an assortment of monkeys
and apes in the outfit. Two days after
jungle stuff was started the cast was
augmented by four cubs—rolly-poly chil-

dren of a somber-eyed lioness. The
cubs are ten days old now, and, of
course, the actresses in the cast are de-
claring that they are going to adopt the
cubs, and all that sort of thing. Gene
Pollar has suggested that he wear one
for a watch fob.

Charlie Does the Moving
In Charlie, the big elephant, the com-

pany has found a great May 1st moving
van. Fifty tons of palms, banana trees
and all sorts of foliage were trans-
planted to Balboa f«r the building of
the jungle, and Charlie was the faithful
big boy who did most of the hauling.
He pushed down trees with the ease
of a hammer on a peanut shell. And
didn't pull a card on his employers.

Traveled 18,000 Miles'

The company has traveled 18,000 miles
in the filming of "The Return of Tar-
zan." Starting in New York, Charles-
town, S. C; Florida, New England, San
Diego, San Francisco, Los Angeles, Bal-

boa and Universal City, all play a share
in the pictures making.

Serico Announces Plans

For Advertising Serial

Announcement from the headquarters
of the Serico Producing Corporation is

to the effect that extensive plans are

being made for the exploitation of "A
Woman in Grey," the serial from the

story by C. N. and A. M. Williamson in

which Arline Pretty and Henry G. Sell

are starred.

George H. Wiley, president of the

company, is an experienced man in the

producing field and knows the value of

advertising. A press book said to be in-

novational, heralds, banners, window
cards in five colors, slides, lobby photos,
cuts and mats similarly described are

among the features of the campaign an-

nounced.

Director Writes Comedies
Kenneth Webb, well known as a di-

rector of feature pictures and as the

author of several vaudeville acts, wrote
"Too Good To Be True," for Ernest
Truex, the star of this Paramount-Truex
comedy release. Webb had an inspira-

tion one evening while at the Lamb's
Club. New York, and outlined his idea

to "Ernie." who immediately realized its

possibilities as a vehicle for himself. It

is the story of a motion picture fan who
loved a famous screen vampire and Ame-
dee J. Van Beuren bought it for his lit-

tle comedian.
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FOX COMPLETES FIRST "SUNSHINE SPECIAL"
Five Months Required in the Making of Comedy
Feature by Hampton Del Ruth— Singer Midgets
Are Among Hundreds Used in Making Production
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There are many remarkable things

about the special Sunshine Comedy just

completed at the William Fox studios

in Hollywood. One is the fact that it

took five months to make—total working
time.

Hampton Del Ruth, supervising direc-

tor of all Fox Sunshine Comedies, di-

rected this special. Del Ruth's name
has been associated with the production

of screen mirth-makers for several sea-

sons, and to him belongs the credit for

having contributed some of the most
original and distinctive films in this

branch of screen entertainment.

Cost Said to Be Tremendous
With announcement of the completion

of this special Fox Sunshine comes the
story of the making of what the pro-
ducer claims is the most expensive film
ever put out. For a trifle more than
five months Mr. Del Ruth has carried
the megaphone continually, laid out spe-
cial settings and designed many daring
costumes for the players. Assisting Del
Ruth was the entire Sunshine Comedy
directoral staff, including Jack Blystone,
Eddie Cline, Roy Del Ruth Mai St.
Clair, Vin Moore and Frank Griffin

—

each of them individually responsible for
many successful Sunshine films and
each an artist in the field of comic films.
This big Fox comedy will be five reels

in length. Plans for a big special cam-
paign on it are now being formulated in
the advertising and publicity depart-
ments of Fox Film Corporation, and
many novel stunts are promised for the
exhibitor's aid in exploiting it.

The personnel of this special Sunshine
de luxe includes every member of the
Fox Sunshine Comedy forces, nearly
two hundred players continually engaged
in -naking the regular two-reel Sunshine
films. Added to these in the five-reel
production are several hundred extra
people and many specialty acts.

Singer Midgets Featured
The entire troup of Singer Midgets,

famous the world over as one of the
most distinct novelties seen on the
vaudeville circuits, was engaged by
William Fox especially for this Sunshine
de luxe. The Singer Midget troup con-
sists of nineteen tiny men and women,
each a specialty artist in some branch of
bright, clean entertainment. Several
male members are phenomenal stunt and
strong men.
Besides the Midgets themselves, Mr.

Fox has secured the entire animal train
of this troup, as well as the complete
special equipment carried by the Singer
company on its vaudeville tours. These
animals are all trained by the Midgets
personally, and add greatly to the at-
tractiveness of the Sunshine special.
There are among these animals four
elephants, sixteen ponies, one small
donkey, a deer with fawn, eight fox
hounds and six puppies, three old Eng-
lish sheep dogs, one coach dog or Dal-

matian hound, one fox terrier, one black
and tan dog, one Chihuahua dog, one
Griffon, one monkey, three Dogenburg
goats with kid, and one midget lion four
years old.

Into the story of the film a genuine
big-time circus is woven. In this circus
Hampton Del Ruth has staged some-
thing which it is predicted will prove the
sensation of the year. He has freak
actors who will bring back the good old
days of the side show in your old home
town. Some of the principals who enact
the freak roles are well-known screen
favorites and include Slim Somerville,
Tom Kennedy, Mutt Murphy, Blanche
Payson, Tiny Ward and Bert Gillespie,
while there are others who are new to
the screen.

Alta Allen Is Featured
In selecting a prima donna, around

whom the "jazziferous" comedy revolves
William Fox with much deliberation and
many charming damsels under consid-
eration, chose Alta Allen. Miss Allen
plays the unkissed bride in the big de
luxe comedy and is heralded by the pro-
ducer as the coming sensation in the
film comedy field.

The regular corps of Sunshine beauties
was increased by Mr. Del Ruth espe-
cially for this production. Seventy-five
Sunshine Widows appear throughout the
picture in a series of costumes that are
bewitching. If Mr. Del Ruth's word
may be taken for it, they are everything
that is fascinating.
The settings for the picture are a new

departure in comedy films. The Fox or-
ganization, it has been admitted by re-
viewers without exception, has estab-
lished a reputation for elaborate settings
in its Sunshine Comedy releases. In
this big five-reel special it has surpassed
the beauty and originality of anything
yet Hone in that branch of the producing
held.

No Expense Is Spared
There are many massive settings,

thousands of dollars' worth of costly
furnishings, draperies, hangings and
floor coverings. Nothing has been
spared to make it a complete success so
far as detail is concerned, and the cast
is conceded to be an aggregation of the
greatest artists in screen. It includes
besides Miss Allen, Chester Conklin!
Harry Booker, Jack Cooper, Laura La
Varme. Ethel Teare, Alice Davenport.
Glen Cavender, Bobbie Dunn, Ed Ken-
nedy, Dave Morris, Jim Donnelly, Harrv
Gibbon and Dorothy Lee. Miss Lee is
a charming beauty and leader of the
Dashing Chorus of Sunshine Widows.
Duke, the Sunshine Comedy dog, and

Mike, the Sunshine monkey, are two of
the features of the picture.

Harold Lloyd's Comedy
"From Hand to Mouth"

Makes Hit at Strand
The third two-reel comedv, directed

by Hal Roach, starring Harold Lloyd,
released through Pathe, met with a
hearty welcome at the Strand and Rialto
theatres, New York, the week of Janu-
ary 4.

Audiences viewing the first of the
series, "Bumping Into Broadway," de-
veloped mouth-to-mouth advertising to
the extent that the second, "Captain
Kidd's Kid," was well received. It is
popularity agreed by press and public
that these hundred thousand dollars
two-reel comedies are wort! the cost of
production.
At the Rialto theatre "From Hand to

Mouth" held its own with amusing com-
parison, the feature being a Douglas
Fairbanks picture, "When the Clouds
Roll By." That the audience did not
become restless and was held by the
two reels of comedy following the fea-
ture speaks for itself.

REXEE ADOREE
In leading feminine role of "The Strong-

est," the all-star Fox special, adapted
from Clemencean's novel.

57

Price Sells Rights
The C. B. Price Co., Inc., have sold

state rights for "The Log of the U-35" to
the following concerns: Arrow Film Co.
of St. Louis for eastern Missouri and
southern Illinois; Crescent Film Co. of
Kansas City for western Missouri and
Kansas; Alexander Film Corporation
130 West 46th Street, New York City
up to Albany and Northern New Jersey.
Metro Pictures, Philadelphia, for eastern
Pennsylvania and southern New Jersey.-
Equity Pictures Co., San Francisco, for
California. Nevada. Arizona and Hawaii.
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George H. Wiley is President
Of Hyperion Productions, Inc.

With the incorporation last week of

the Hyperion Productions, Inc., of which

George H. Wiley, who has long been

identified with the industry as a pro-

ducer, is named as president, it developed

that the new company's policy is to pro-
duce six massive super-feature produc-
tions a year.

In a brief statement just issued, Mr.
Wiley states that it is the company's in-

tention to produce only the works of

well known authors who in turn will

work in close association with the direc-

tor and continuity writer, thereby^ at

all times, supervising the production of

their play or story. Each production is

to be staged on an elaborate scale.

Wiley Issues Statement

"It is our plan," says Mr. Wiley, "to
give the exhibitors throughout the coun-
try a class of productions that will es-

tablish a new precedent 111 picture mak-
ing. No single star's name will top the

productions, but instead each picture

will carry the services of a group of

stars. Thereby giving the exhibitor three

or four big aitists in each production in

place of one, as has been the usual pol-

icy with other producers in the past.

"The rights to several big Broadway
'successes' as well as two 'best sellers,'

the titles of which will be disclosed at

an early date, have already been ac-

quired by the company and work on the

adaptations have been started.

James Vincent Directs

"The productions will be staged under
the personal direction of James Vincent,
who is responsible for the big success
of numerous Fox Special Productions
starring Thcda Bara, Virginia Pearson
and Bertha Kalish, as well as the crown-
ing achievement of having produced
C. N. & A. M. Williamson's great mys-
tery story, ' A Woman in Grey,' which

has been widely acclaimed as the serial
sensation of the year.
"Two other noteworthy additions to

the new company are Walter Richard
Hall and Joseph W. Farnham. Hall,
who has proven himself one of the most
capable of the present-day screen drama-
tists, will make the screen adaptations
of the plays and books acquired by the
company while Farnham will have entire
charge of the editing and titling of each
production.
"Further announcements of the acqui-

sition of stars, titles of books and plays
and the plans of distribution will be made
at an early date."

Ernest Truex Makes Hit
Ernest Truex, star of Paramount-Ern-

est Truex comedies, has registered a big
personal hit in A. H. Woods' stage pro-
duction. "N'o More Blondes," according
to the dramatic critics in New York City,

where the play opened January 7.

Comedian Truex has also been ac-
corded excellent notices on his perform-
ances in "The Night of the Dub" and
"Too Good to Be True," by first two
reel films made under the management
of Amedce J. Van Beuren, which are
now being shown in picture theatres
throughout the United States.

Lesser Moves Office
Sol Lesser, exploiter and distributor,

has moved his entire executive force to

suite 30(3, Brack Shop Bldg., Los Angeles,
the numerous projects under way neces-
sitating larger working quarters. George
Beban's new picture, "One Man in a
Million," and the series of Annette Kel-
lerman productions recently announced
will be exploited and distributed through-
out the United States and Canada
through the Lesser organization.

R. C. Florine Becomes
New Orleans Manager

For "Robertson-Cole"
R. C. Florine, affectionately known

to his friends in the Chicago district as

"Chub," resigned his position as sales-

man for the Chicago exchange of Pathe

to become manager of the New Orleans
office of Robertson-Cole Distributing
Corporation.

Florine leaves Chicago with the repu-

ir

H. O. fi.ouim-:
who hnN iitM'n appointed iw^iiwyfT of Eton

Orlenna pit'knnKi' of Itf»ht*rtNon-Cole.

tation of being one of the most success-
ful salesmen in the Pathe organization.
During the past two years with Pathe
he has won five prizes in national sales

contests and in the month of December,
just past, won the biggest bonus ever
given a salesman in Pathe's Chicago
office.

He was born in New Orleans and lived

there until twelve years ago, when he
went to Chicago in the mercantile busi-

ness. His father, O. E. Florine, was
mayor of New Orleans at one time. In

Chicago, Florine left the mercantile
business to become manager of the

Savoy theatre, 44th and Madison
streets, later acting as film salesman for

George Kleine, General, Standard and
then Pathe. For a time he managed
Kleine's Milwaukee exchange.

Will Rebuild Theatre
Destroyed in December

DWIGHT, ILL.—A. L. Orr and Son,

whose theatre was completely destroyed by

fire December 14, have completed plans for

the erection of a new theatre on the op-

posite side of the street. It will be of

brick, fireproof, and will cost $25,000. The

seating capacity will be 700. It will be

built along lines similar to the Princess

theatre at Joliet. The firm opened in tem-

porary quarters on New Year's day and

will continue to operate there until the

new theatre is erected.

POPULAR PLAYERS IN NEW UNIVERSAL PLAY

Edith Roberts and Little Benny Alexander in a Scene from "The Triflers."
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ADELE FARRLXGTOJT
Who will appear soon in a Marshall Neilan
production on the First National Ex-
hibitors' Circuit.

Adele Farrington is

Signed by Neilan
For Important Role

Marshall Neilan has announced the

addition of Adele Farrington to the

cast of his second big independent feat-

ure for First National distribution which

is now in course of production at the

Fairbanks studio in Hollywood, Califor-

nia.

Miss Farrington, by her long expe-
rience on both stage and screen, is said

to be exceptionally will fitted to play the
character part in the forthcoming picture
for which she was selected.
Before her entrance into motion pic-

tures, Miss Farrington was on the legi-

timate stage for twenty years during
most of which time she was in comic
opera. Later she was starred in "Tess
of D'euberville" and then played the
vampire part in the stage play "A Fool
There Was."
Her best known screen successes are

"Too Much Johnson," with Bryant
Washburn, "A Fugitive from Matri-
mony" with H. B. Warner, ''Rio Grande,"
an Edwin Carewe Production and Mar-
shall Neilan's "In Old Kentucky."

In the coming picture Miss Farrington
will portray the heroine's mother whose
stern voice and domineering manner are
the only things in the world that can
calm the erratic temper of her husband.
Besides being an actress of ability Miss

Farrington is also an accomplished mu-
sician and composer. She recently wrote
both words and music to "War Babie's
Lullaby" and "Liza Lou" which were
published by Schermer & Co. of Chicago
and which are now being sung with
great success by America's most famous
songbird, Geraldine Farrar as part of
her repertoire during her present con-
cert tour.

Paul Brunet Returns to New York
After Important Visit to Coast

Complete Announcement in Regard to Associated
Exhibitors, Inc., Will Be Issued Within Few

Days by Pathe Executive

Improve Arkansas Theatre
CLARKSVILLE, ARK—The Dunlap

theatre in this city is to be extensively
improved.

Paul Brunet, vice-president and gen-
eral manager of Pathe Exchange, Inc., is

back from a brief visit to the Pacific

coast, enthusiastic over the gratifying

success of his mission and especially

pleased over the work in preparation
and that planned for the immediate fu-

ture of the ten producing units included
in the Pathe pictures. Mr. Brunet, ac-
companied by Mrs. Brunet, left New
York December 27 and journeyed direct
to the coast. On January 5 they were
hosts at a dinner party of forty given at
the Hotel Alexandria in Los Angeles, at
which were present many of the strong
personalities in the motion picture in-
dustry.
Mr. Brunet completed the establish-

ment of permanent Pathe headquarters
on the coast, which will begin operation
on February 1st and be located in the
Wright-Calendar Building. Gilson Wil-
lets, formerly manager of the Pathe
scenario department and well known as
a novelist and serial writer, is now the
permanent Pacific coast production rep-
resentative, and the publicity will be
handled by Mrs. Phyllis Daniels. Pro-
duction will be handled from there and
all producing heads will have daily con-
ferences over the work in progress. Mr.
Brunet finds that this arrangement will
greatly 'facilitate the movement of the
story to the screen and accomplish a
most valuable saving in time.

Details Announced Later

One of the principal projects that en-
gaged the attention of Mr. Brunet was
the Associated Exhibitors, Inc.; but be-
yond stating that all of his objects in

this particular had been accomplished,
the Pathe chief added that the full de-
tails would be announced later.

"The plan of operation of the Asso-
ciated Exhibitors," commented Mr. Bru-
net, "has features that are not included
in any of the similar combinations and
has been warmly endorsed from the At-
lantic to the Pacific, the characteristic
note being sounded by H. M. Crandall
of Washington, who, in giving his un-
qualified endorsement to the plan, said:

" 'I must say that it is a most remark-
able plan. I have been connected with
both the First National and United, but
I have never seen one, more fair and
equitable than this, and I might say in a
few words, it seems too good to be
true. I spent several hours closeted with
Mr. Pearson taking paragraph by para-
graph and picking them to pieces with-
out finding a flaw.

Proposition Is Timely One
"'This proposition should need no

sales talk as the exhibitor has all to gain
and nothing to lose, and never in the
history of the industry has the exhibitor
ever needed a thing like this more than
now for his future existence.

" 'Don't hesitate to use my name for
what little it may be worth to any of
my brother exhibitors.'

"

Mr. Brunet was particularly interested
in Pathe's newest west coast star. Jack
Dempsey, whose serial, "Dare-devil
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Jack," is to be released in February. He
was surprised at the natural aptitude of
the world's champion before the camera
and in entering into the adventurous
spirit of the story. "After critically
watching his work," says Mr. Brunet, "I
consider Dempsey a natural born star.

He acts like a veteran on the lot and is

much more interested in motion pictures
than in boxing. I predict that he will be
a great surprise to the thousands of ad-
mirers anxious to see him on the screen.
He has keen dramatic intelligence, he is

graceful in his movement and has an
appreciation of melodrama amazing in

one who has made the essay for the
first time. I consider him a wonderful
screen asset.

Ten Production Units

"The production units really leave
nothing to be desired—ten in all includ-
ing Edgar Lewis, producing a class of
pictures that have made him famous;
the Blanche Sweet specials, produced by
Jesse D. Hampton, the two-reel $100,000
Lloyd comedies produced bv Hal E.
Roach; Ruth Roland serials; H. B. War-
ner specials, produced by Jesse D.
Hampton; the Jack Dempsey serial pro-
duced by Robert Brunton; the Frank
Keenan specials: Louis J. Gasnier se-

rials; the specials produced by Edwin
Carewe, and the one-reel Rolin come-
dies from Hal E. Roach.
"Work is progressing smoothly, and

the high class of story, careful casting
and expert direction are responsible for

some wonderfully effective work. Edgar

Jack Renegs

Jack Dempsey, nrho Is soon to make his
appearance in the Pathe serial, "Dare-
devil Jack," had to be "helped" Into
Lient. Locklear's plane by Viola Dana
to take his first ride.
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ROTHACKER S GUESTS AT CHICAGO DINNER

Watterson R. Rothacker, president of Rothacker Film Mfg. Co., entertained his

aids at the Hotel Sherman Jan. 5. Those present were (left to right about
the table)—George W. Cale, W. S. Baster, G. J. Kilgore, Charles Biglow, E.

Seifert, P. Cavagnare, H. C. Isbell, S. J. Stoughton, Charles Geis, Oscar Ahbe,
W. Klingensmith, Tiry Miller, Stanley Twist, C. P. Tobin, Ray Aitken, H. H.
Dewey, Watterson R. Rothacker, H. J. Aldous, George Anderson, Edward G.
Blackburn, Sumter Calvert, John G. Hahn, Douglas D. Rothacker, E. Bertram,
George Gibson, Arthur P. Miller, D. B. Duff, W. H. Stafford, Al Parker and
Jos. Hopp.

Lewis was in the final stages of George
Barr McCutcheon's popular story on
'Sherry.' It will be a fit companion to
his first big Pathe picture 'Other Men's
Shoes.' It is safe to say that Edgar
Lewis is known wherever motion pic-
tures are shown. He is one of the great-
est directors of the outdoor story Amer-
ica has yet produced, and it is the big-
ness of his treatment in natural view
and profound emotional play that makes
big pictures. The achievements like

Rex Beach's 'Barrier,' 'The Great Di-
vide,' 'The Bar Sinister,' 'The Sign In-
visible,' 'The Fires of St. John,' 'The
Bondman,' 'The Plunderer,' 'The North-
ern Lights,' and 'Hiawatha,' will always
linger in the minds of those who have
seen these notable and impressive crea-
tions set forth on the screen.

Lewis Asks Good Stories

"Although Mr. Lewis is well able to
direct society dramas, drawing-room
comedies, cowboy pictures, sea stories,

and, even farces, his unique talent in in-

terpreting the great outdoors to those
who must live in the walls of confine-
ment in great cities, has been in such
demand that for several years he has
devoted most of his attention to the
nature picture. This, however, does not
mean that Mr. Lewis is neglectful of the
first requirement of a good motion pic-

ture—namely good story, in fact, the
director-producer has been most em-
phatic in declaring to me, 'Give me a
good story, and I will give you a good
picture.' He promises that 'Sherry' will

be a masterpiece, for he believes that he
has caught, in its entirety, the narrative
and character spirit of George Barr
McCutcheon.
"Mr. Lewis' next production is called

'Lahoma,' by James Ellis Breckinridge,
and the scenes are laid in Oklahoma
territory at the time that it was first

opened to settlers; when the great rush

of the homesteaders made one of the

most picturesque and exciting objects in

the American history of progress. Mr.
Lewis, a young adventurer at the time,

went in with the rush and even then
realized the great dramatic possibilities

that he met at almost every turn. These
impressions are still so vivid in his

memory that he has the keenest appre-
ciation of this typical American story of

fearless fighter, of the indomnitablc
spirit of conquest—and of love.

Complete Sweet Feature

"At the Jesse D. Hampton Produc-
tions, with Blanche Sweet as the star,

they were just putting the finishing

touches on 'The Deadlier Sex,' by Bay-
ard Veiller, whose 'Thirteenth Chair,'

released by Pathe, is still active in mak-
ing a new record. Ample exhibitor
testimony goes to show that Blanche
Sweet has been one of the biggest
dramatic propositions on the screen
from the time she worked under the
great Griffith in the production of 'Judith
of Bethilia' and then more recently in

'The Hushed Hour' and 'The Unpar-
donable Sin.' She has grown in depth
of feeling and instinctive sense of drama.
Her Jesse D. Hampton productions, 'A
Woman of Pleasure' and 'Fighting
Cressy' strikingly demonstrate this fact;

but in 'The Deadlier Sex' she achieves a
distinct triumph in a lighter vein. Mr.
Yeiller's comedy, which is one of the
best ever given to the screen, according
to competent judges, is exceptionally
well cast, including Mahlon Hamilton,
Russell Simpson, and Roy Laidlaw. The
next production in which Miss Sweet
will appear is called 'Simple Souls,' a
simple story with sure appeal to the
sympathies.
"These ten companies working on the

coast represent the release of about fif-

teen reels a week in features and corn-
dies and our future plans contemplate

important additions to this product.
Ruth Roland is well into the making of
her second serial, in which she figures
as both star and producer. The working
title is 'Broadway Babs' and it struck
me as being a strikingly original story of
rapid action and surprise. Miss Roland
is greatly pleased with it and believes
it will prove to be the best vehicle in
which she has yet appeared.

Lloyd Comedies Popular
"Hal E. Roach declares that the warm

reception accorded the Harold Lloyd
two reel comedies all over the country
justifies his judgment in making the lib-

eral expenditure in the setting and
dressing of these features. And I was
quite gratified, myself, to learn that, in
the very stronghold of moving pictures,
'I'.umping Into Broadway,' 'His Royal
Slyness' and 'From Hand to Mouth'
have been acclaimed as marking a new
achievement in the production of com-
edies.

"So it is that in the production of
these Lloyd features and in the one reel

Rolin comedies featuring 'Snub' Pollard,
Mr. Roach has outgrown his old studio.
Within two weeks he will move into a
roomy studio, well equipped with all of
the up-to-date improvements, which has
been erected at a cost of $100,000 at
Culver City. Its aspect from the street
is one of beauty, the design is a Spanish
mission style and it is a notable addi-
tion to artistic town-planning in its

beauty, decoration and convenience.
The work of the two companies is going
ahead without interruption and Harold
Lloyd's coming productions will in every
way equal those that have heralded him
as a potent attraction in these ambitious
two reel creations."

"TOPICS OF THE DAY"
ESTABLISHED RECORD

Topics of the day now appearing in

vast majority of the highest class motion
picture theatres throughout the country.
Five hundred new subscribers gained
during drive in December.
Through the concerted efforts of the

entire Pathe sales force, the nation-wide
advertising and publicity campaign of

the Literary Digest, and the individual

work of the producers. Timely Films,

Inc., "Topics of the Day," distributed by
Pathe, now appear on the program of

virtually every high-class first run thea-

tre in the United States.

During December, when concentrated
sales efforts were directed on behalf of

the pithy paragraphs, compiled by the

Literary Digest from the press of the

world, more than 500 new accounts were
added to the "Topics of the Day" sub-

scribers.

Not in its entire career has Pathe han-

dled a more universally popular short

subject than "Topics of the Day." Every
Pathe branch has exceeded its quota on

the subject, and, within a brief time,

looks for a 100 per cent average of lead-

ing first run theatres.

Hank Mann Comedies
Morris R. Schlank, producer of the

Hank Mann comedies, announces that the

first three two-reel comedies featuring

Mann are now ready for distribution

by Arrow on the states right basis. They
are titled "Broken Bubbles," "Paper,

Paste and Poultry" and "A Roaming
Romeo."
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DIGjCST of pictures of the week
EXHIBITORS should demand English in sub-

titles. That they have demanded it in the past

is not sufficient. Their voice has heen heard anil

heeded. The subtitles of today are better than their

predecessors of two or more years ago, but they still

are badly in need of attention.

The conductor of one of the most widely read

"funny" columns in the nation has tendered his

space to those who find pleasure in submitting par-

ticularly glaring errors in current film literature.

The enterprise can have but one effect. It will tend

to cheapen in the estimation of his readers the whole

institution of the screen.

English is cheap. The magazines of the day, even

those of lesser standing, are full of it. Surely the

persons who write it can be persuaded to write sub-

titles. Surely the project is worthy of producers'

time.

One of the important duties of those who make
film is the perfection of that product to a point

where the intelligent and educated can enjoy its ex-

hibition without being forced to condone slip-shod,

amateur English for the sake of the worth while

drama of which it is a part.

"OTHER MEN'S SHOES" (Pathe) is the mas-

terpiece of the many successful motion pictures pro-

duced by Edgar Lewis. It contains a human element

seldom attained on the silver sheet and should take

its place among the really big photoplays if properly

exploited and presented. Crauford Kent, cast in the

featured role, should become one of the most |M>puhir

male actors as the result of his interpretation of the

dual part assigned him.

"POLLYANNA" (United Artists) is a typical

Mary Pickford production in every respect. Director

Frank Powell has transferred Frances Marion's

adaptation of Flleanor H. Porter's story to the screen

in a manner that leaves nothing undone. The lovable

story of the "glad girl" who reforms the community

of narrow-minded New Englanders loses none of its

charm upon the screen.

"THE WOMAN IN THE SUITCASE" (Para-

mount-Artcraft) featuring Enid Bennett, is a story

of a domestic tragedy and contains little to recom-

mend it to the average patron. Miss Bennett is cast

as the daughter who saves her father from ruination

at the hands of a "vamp." The outstanding features

of the picture are the artistic sets.

"THE PHANTOM MELODY" (Universal) pre-

sents Monroe Salisbury in his familiar role of the

lover who sacrifices his happiness for a supposedly

loyal friend who is later exposed as a rascal. There

is nothing to take it out of the class of "ordinary en-

tertainment."

"TWO WEEKS" (First National) ranks second

to only "A Virtuous Vamp" among the Constance

Talmadge productions to date. Conway Tearle is

again the popular star's leading man. and George

Fawcett occupies third place in the cast of notables.

The story is from Anthony Wharton's "At the Barn,"

a tale admirably suited for the purpose to which it

has been put. That great body of fans who await each

Constance Talmadge publication with anxiety will

welcome "Two Weeks."

"SLAVES OP PRIDE" (Vitagraph) mighl be

selected by a committee appointed for the purpose as

ideal film drama. Alice Joyce, a star of personality

and acting ability second to none, is the featured

player, performing at the head of a capable and uni-

form cast. Excellent settings abound. And the whole

splendid mechanical structure is justified by a story

that has the cause and effect, the relation to life, that

all pictures should have and few possess.

"THE SHARK" (Fox) provides George Wal-di

with every opportunity to display his acting and ath-

letic ability to best advantage. A story of the sea and

the shore, of evil cunning overcome by righteous com-

bat, it satisfies the dramatic sense and delivers com-

plete entertainment.

"THE PRINCE OF AVENUE A" (Universal)

discloses James J. Corbett, successful serial star, in

feature length comedy-drama that should operate to

the advantage of all concerned in its exhibition. It

will bring new patrons to his serials. It will bring a

serial star to the attention of those who have not

made his acquaintance.

"HEART STRINGS" (Fox) marks a departure

from custom for William Farnum, long familiar for

Western productions. As the musician hero of a senti-

mental story in which love is the chief motivant he

will please or displease according to the preference

of the individual observer. The chief value of the

composition lies in the variety of output that it pro-

vides.

ninMni "Win...
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REVIEWS
Crauford Kent in

OTHER MEN'S SHOES
Seven-part drama; Pathe.

Directed by Edgar Lewis.

Published in January.

OPINION : There is but one word
which can adequately describe the first

Edgar Lewis production.

It is a masterpiece.

It is one of the few productions in

the history of the motion picture which

will appeal to every class of patronage.

It has that fine blend of humor, pathos,

that naturalness in its characters' de-

velopment, that purity and strength of

theme, that perfection of cast, direction,

settings and photography, which stamp
it instantly as a great picture.

Edgar Lewis, its director, is already

known for a series of successful produc-

tions. But it is not an unreasonable

prediction that in the future his name
will be linked with "Other Men's Shoes,"

just as D. W. Griffith's is linked with

"The Birth of a Nation," and George
Loane Tucker's with "The Miracle

Man."

Crauford Kent's portrayal of Stephen
Browning and his twin brother, James
Browning, is remarkable. Yet in the
final weighing, it is found that the con-
tributions of John P. Wade, Phil Stan-
ford, Bobby Connelly, Irene Boyle,
Stephen Gratton, Jean Armour and
Harold Forshay are vital. In addition,
there are a half dozen minor char-
acters, whose names were omitted from
the cast who reflect credit to themselves.

The exhibitor who does not present
"Other Men's Shoes'" at his theatre is

denying his patrons something they are
entitled to.

SYNOPSIS: Stephen and James
Browning were twin brothers, so alike
in face, figure and voice that close friends
could not distinguish between them.
Stephen became the pastor of St. David's
church in Montville. Tames went west

and became a paymaster for a mining
company.
James loaned $1,000 to Jacob Dreener,

a fellow employe, who said he needed it

immediately for his wife and family, and
when Dreener disappeared James went
to prison for one year. When he was re-
leased he returned to Montville to see
his brother.

Stephen, who was not strong phys-
ically, aroused the dislike of Raphael
Creeke, a wealthy manufacturer, when
it was announced Stephen was to marry
Irene Manton, with whom Creeke was
in love. Creeke's petty persecution
broke down Stephen's health, and when
James arrived a meeting had been
called for the purpose of ousting Stephen
from his church.
James dressed in Stephen's clothing

and went to the meeting, overcame all

opposition and defeated Creeke's plans.
Stephen was taken seriously ill, so James
was compelled to keep up the deception.
Becoming greatly interested in his work,
he realized the need of an institution
for the needy children of the community
and started a drive for $200,000 to build
a suitable home.
Dreener reappeared and tried to black-

mail him. Failing, he told Creeke, and
Creeke attempted to use his informa-
tion to drive James from the community.
Finally, in a last effort, Dreener assaulted
the man he believed to be James, but
was really Stephen, and killed him. In
the climax, Dreener and Creeke are ex-
posed; the asylum for children is built,

and James wins Irene Manton's love.

Mary Pickford in

POLLYANNA
Six-part comedy-drama; United Artists.

Directed by Frank Powell.

Published January 18.

OPINION.- In the annals of filmdom
"Pollyanna" will doubtless go down as

the big picture of 1920. Not so much
because Mary Pickford paid $40,000 for

the screen rights to the story, nor be-

cause she plays the leading role, but

because of the wonderful and lasting im-

pression "Pollyanna" will make upon

those who see and take to heart its mes-
sage of optimism and good cheer.

"Pollyanna" is a winner. It is a typ-

ical Mary Pickford production. It shows
thought and care in the making and
throughout Miss Pickford acts with re-

straint and conviction. She excels all

other actresses of the silver sheet in

roles of this nature just as Douglas
Fairbanks excels in plays calling for

unusual athletics and Charles Ray in

"hick" character parts. The delightful
humor, pathetic appeal, wealth of char-
acter and keen artistry of Miss Pickford
have never been surpassed even by the
many excellent portrayals of this tal-
ented star.

Frances Marion in adapting the whim-
sical little tale to the screen has re-
tained all of the charm of the original
story. The subtitles are crisp and witty,
and she has blended the comic with the
tragic in such a manner that one mo-
ment the spectator is laughing and the
next ready to weep for poor "Polly-
anna." The play has been carefully pro-
duced and Frank Powell's direction
marks him a master in his line.

A most remarkable example of clever
acting is given by Harold Ralston in the
role of Jimmy and the various other
parts are in the hands of skilled artists.

Young Ralston's work, however, is es-
pecially commendable.
"Pollyanna" is the sort of play that

makes box office records and it will
doubtless play many return dates.
SYNOPSIS: Pollyanna is left an

orphan and goes to live with her severe
spinster aunt in New England. Her
happy disposition and a penchant for
taking care of homeless boys and ani-
mals, nettles the aunt, but Pollyanna's
optimism spreads to others and soon
everyone in the village is playing "the
glad game" but the aunt. An automo-
bile accident cripples Pollyanna for a
short time and is the means of winning
the aunt over to her side and bringing
to a happy climax a love affair between
the aunt and the village doctor. A novel
ending is given the picture which is

guaranteed to "send 'em away with a
smile."

Mary Pickford in three scenes from "Pollyanna," her first picture under her United Artists affiliation. As the "glad girl"

Miss Pickford scores a decided hit in the Eleanor H. Porter story.
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Alice Joyce in

SLAVES OF PRIDE
Five-part drama; Vitagraph.
Directed by George W. Terwilleger.
Published in January.
OPINION ; Alice Joyce, possessed of

personality and acting ability second to
none, a star whose long service shows
a steady advance from good to better,

has never had better building material
than that afforded by the story which
is "Slaves of Pride." She has never
made more of the opportunity at hand.
"The Vengeance of Durand," popu-

larly considered her best previous pro-
duction, may be better liked in some
quarters. The choice is a matter of in-

dividual taste. Certainly there are none
who will dispute, after seeing the pic-

ture, the claim that this is one of the
best society plays of the season.
There is real story value back of the

thing. The motivation is perfect. No
action takes place without logical,

definite causation. The thoughts of the
characters are first set forth. The action
to which these thoughts give rise is then
permitted to take place naturally and
as it would undeniably transpire in life.

If one seeks a moral in motion pic-

ture drama—there is here a moral
worthy of the search. If one seeks to
feast the eye upon beautiful settings,

elaborate costuming and the like—the
production will more than satisfy. If

the preference is for good acting, and
good acting is the paramount thing in

the picturization of the day—he will find

nothing better upon the contemporary
screen.
The last six months have seen the

photoplays of Miss Joyce advance
steadily in favor. A few more publica-
tions like the present and the screen
will chronicle the performances of no
more pouplar star.

SYNOPSIS: Patricia Leeds, whose
financially embarrassed mother urges
her to marry H. Howard Howard, head
of a business firm of fabulous wealth,
marries him for love, despite the gener-
ally shared belief that avarice has
prompted the step. After the honey-
moon she discovers that even her hus-
band shares the popular misconception.
When, after being insulted at her own
dinner table, her husband demands that

she apologize to him for leaving uncere-
moniously, she refuses to bend to his

will. An estrangement follows, durinp
which John Reynolds, her husband's
confidential secretary, who woos her in

private, takes advantage of the oppor-
tunity to wreck his employer's business.
Persuading Mrs. Howard that she can
bring her husband to his senses by seem-
ing to run away with him, he rifles the

safe and they depart. Howard follows
and Reynolds is killed by a train. When
Howard, bankrupt, is about to take his

own life, Patricia returns and they begin
life anew in the strength of their mutual
love.

Enid Bennett in

THE WOMAN IN THE
SUITCASE

Six-part drama; Paramount-Artcraft.
Directed by Fred Niblo.
Published January 4.

OPINION: C. Gardner Sullivan

wrote "The Woman in the Suitcase"—
the story of a man's infidelity and his

ultimate rescue from a sorceress by his

daughter—and Enid Bennett enacts the

leading role of this six-part domestic
drama, which will be sufficient recom-
mendation to most picture devotees.
However, it is not in Mr. Sullivan's best
vein. Domestic tragedies are all too
frequent in the columns of the news-
papers of the country to need repeating
upon the screen. The picture will not
make the impression upon her followers
that former vehicles have in which Miss
Bennett has starred. The story is not
one suited to her particular talents,

although friend husband has spared no
time and care in putting the play into
picture form. The various sets are
artistic and the lighting effects well
arranged.
William Conklin, in the role of the

wayward father, deports himself in a
convincing manner and ably assists Miss
Bennett, cast as his daughter. Dorcas
Mathews gives a splendid performance
as the vampire. Claire McDowell ap-
pears as Mrs. Moreland, while Roland
Lee is Billy Fiske, the son of a wealthy
newspaper man.
SYNOPSIS: Mary Morcland's father

returns from a business trip to Phila-
delphia and while she is searching
through his suitcase for a promised
present, she finds the autographed photo
of Dolly Wright. She does not inform
her mother of the fact, but decides to

save her father from the wicked woman.
She advertises for an escort to take
her about town in a search for the
Wright woman. The son of the owner
of the newspaper answers the adver-
tisement and they soon discover More-
land at a dance. She makes the acquaint-

ance of the girl and soon is invited to

her apartment. Here she meets her
father, who sees the error of his ways
and goes home with Mary, while the

faithful Billy is made happy when Mary
accepts him as a life partner.

James J. Corbett in

THE PRINCE OF AVENUE A
Five-part comedy-drama; Universal.

Directed by Jack Ford.
Published in January.
OPINION : It is the general opinion,

an opinion born of his success in serial

drama, that James J. Corbett, of the

luminaries in other fields who have been
attracted to the camera, has a bona fide

claim to the name of "actor." It fol-

lows, then, that that portion of the pub-
lic which refuses to view the chapter
play should be given a chance to see

him in a photoplay form more to their

liking.

"The Prince of Avenue A" gives them
this opportunity.

It also gives a comprehensive and en-

lightening view of politics as they are re-

flected in the lives of what was known
as "the Bowery," a phase of metropolitan
life that is rich in tradition, consequently
in interest.

The role assigned the star gives him
ample opportunity for the display of that

athletic prowess which made him one-
time kin? of the squared circle and has

had a not inconsiderable share in his

serial success.
The picture is directed skillfully by

Jack Ford, capably acted by a standard
Universal cast and produced in typical

Universal fashion. Exhibitors who have
found Mr. Corbett's serials profitable

should be able to capitalize upon the fea-

ture length production.
SYNOPSIS: Buck O'Connor, son of

Patrick O'Connor, plumber and political

power, is called to the residence of Wil-
liam Tomkins, Tammany man, whom he
is to "put over" at the coming election.
Here Buck meets Mary Tomkins and
mutual admiration results in an invita-
tion to a social affair at the Tomkins'
home. At the affair Buck's crude ways
bring forth criticism and he leaves, of-
fended. His father threatens to with-
draw his support of the candidate but
later changes mind. The rupture is com-
pletely healed when Mary and her father
atend a ward ball and Mary leads the
grand march with Buck. Here begins
the romance which culminates in their

marriage.

Monroe Salisbury in

THE PHANTOM MELODY
Six-part drama; Universal.
Directed by Douglas Gerrard.
Published in January.
OPINION; Before the first reel has

been half run anyone familiar with Mon-
roe Salisbury's productions can guess
the course this picture is to run.

It is the familiar story of Salisbury
hiding his love for a girl because he be-
lieves his closest friend is in love with
her; permitting abuse after abuse to be
piled upon him, and finally winning the

girl in the end because his supposed
friend entangles himself by his deceit

and is conveniently accidentally killed.

This time the locale is Italy, with the

world war as the background. A few
battle scenes are woven in. There is

nothing novel or spectacular to lift the

production out of the monotony of its

development.
SYNOPSIS: Count di Montrone con-

ceals his love for Mary Drake and en-

courages her marriage to Giorgetto
Pisani, whom he has raised from child-

hood. Pisani, however, is is love with
Rosa, a woman of the world, and plays

with Miss Drake's love in hopes of get-

ting Count Montrone's money and the

Drake fortune.

When the war breaks out, Pisani

dodged service by falsely telling Miss
Drake's brother he has killed a man in

a duel and getting him to go into the

Italian army under the name of Pisani.

Pisani then disappears to join Rosa.
Count Montrone goes into battle and

is seriously wounded. When home, he

receives word that Pisani has been killed

and feels free to ask Mary for her hand.

Preparations are made for the wed-
ding, when Pisani reappears. Count
Montrone steps aside for him.
The count is struck by lightning and

buried alive by Pisani. He regains con-

sciousness in the tomb and disappears,

later returning in disguise. Pisani's vil-

lainy traps him and he is accidentally

killed. The count then marries Mary.

George Walsh in

THE SHARK
Five-part drama; Fox.
Directed by Dell Henderson.
Published in January.
OPINION: The athletic side of

George Walsh, athlete-actor, has long

been the side by which his productions
have been adjudged. It is, doubtless,

the "near side" in the great majority of

his photoplays.
But the discerning may not have al-

lowed the actor side to escape notice.

A steady improvement has been taking

place here that should not be disregarded.

N'o doubt it is this improvement which
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has kept his pictures prominent upon the

American screen.

After all, screen athletics are only
screen athletics. They appeal con-
sistently to a certain class, intermittently

to another and much greater one. It is

the mixture of athletics and acting in

proportions that please that make the

present production satisfying.

The story, like all Walsh stories,

allows for ample display of the star's

agility and physical cleverness. He is

permitted to battle against the usual
tremendous odds, to save the usual
heroine in distress, pitting his strength
and his moral rectitude against the
greater strength and evil cunning of a

number of antagonists.
Cast as mate of a vessel ruled by an

iron-fisted and unprincipled captain, he
has plot justification for those brawny
shoulders and that crashing right. Thus
equipped he is at leisure to give thought
to characterization, which has not always
been the case, and the photoplay shows
the benefits of the arrangement.
SYNOPSIS: Shark Rawley, mate of

the Aurora, goes ashore and to a water-
front cafe with his captain, a ruffian who
has gained for his vessel an unsavory
reputation. At the cafe he meets Doris
Selby, daughter of wealth, who is pilot-

ing a slumming expedition. He wins
her admiration by ousting a bully who
misbehaves, but later precipitates a gen-

eral fight, in the course of which his

superior officer abducts Doris and car-

ries her to his ship. Shark follows and
attempts to rescue her, the crew siding
with their captain. Doris leaps into the
sea and Shark follows, but they are
both brought back aboard. He is then
forced to set afire the oil cargo and,
when the explosion occurs, he and Doris
escape on floating wreckage. They are
picked up in due time by fishermen and
the happy ending follows.

Constance Talmadge in

TWO WEEKS
Five-part comedy-drama; First National.
Directed by S. A. Franklin-
Published in January.
OPINION : Conway Tearle and Con-

stance Talmadge are ideal working
companions. The gentleman's careful
reserve and the lady's frank abandon,
first contrasted with great success in "A
Virtuous Vamp," work together for
completely satisfying entertainment in

the present publication.
The story of the photoplay under dis-

cussion, which originally appeared in

book form as "At the Barn," under An-
thony Wharton's signature. is an
intriguing, mildly daring recital of a
better class chorus girl's romance. As
a story it is engaging, pleasant enter-
tainment.

As a vehicle for Miss Talmadge, whose
popularity is second to none, it is some-
thing more than that. All stories, when
so picturized, must be considered less
as stories than as expressional mediums.
This one is admirably qualified for the
purpose to which it has been put.

In the supporting cast, upon which
depends a great deal of the story telling,

George Fawcett, Templar Saxe and
Reginald Mason perform creditably. A
trio of clever workmen, each scores a
clean-cut, individual success.
Sydney A. Franklin's direction is of

the logical, business-like school. It is

not brilliant. The man's work does not
dominate the photoplay. It does deliver
that photoplay in understandable,
coherent form, permitting each actor and
the cast as a whole to annex such
honors as they merit.

Exhibitors who used "A Virtuous
Vamp" know the box office value of the
star. This production is wholly in
keeping with that great success.
SYNOPSIS: Lillums Blair, chorus

girl, seeks stardom. Upon his assur-
ance that his motives are the best, she
accepts the monetary and influential aid
of Reginald Clonbarry, a spender. Upon
a trip to the country he becomes intoxi-
cated and discloses his real intentions,
whereupon Lillums finds refuge at "The
Barn." the country home of Kenneth
Maxwell, author; Jimby Lewis, dramatic

Constance Talmadge in five scenes from "Two Weeks," adapted from Anthony Wharton's play "At the Barn." It pictures a

Broadway chorus girl's adventures with three bachelors. Conway Tearle appears to advantage in Miss Talmadge's
support.
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PEGGY SHANOR UNWILLING VAMP
Featured Player in "The Mystery Mind"
Takes Exception to Public Applying This
Term to Her Particular Form of Acting
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critic, and Billy Crane. Here she accepts
the invitation of Maxwell to stay two
weeks, an invitation offered to save her
from embarrassment at the hands of
Clonberry. The three men are captivated
by their pretty visitor during her stay,
Maxwell, avowed woman hater, falling in

love with her and refusing to admit it.

How the return of Clonbarry brings
about his declaration of love and the
happy ending is interestingly told in the
last reel, a well executed and altogether
satisfactory culmination to an interest-

ing story.

William Farnum in

HEARTSTRINGS
Seven-part drama; Fox.

Directed by J. Gordon Edwards.

Published in January.

OPINION; If there is truth in that

old claim that variety is the spice of

life and fiction, the followers of William

Farnum will welcome "Heart Strings."

It would have been difficult to select for

the star a vehicle differing more widely

from his recent Western productions.

Here he is cast as a musician whose
happiness, when success has crowned his

efforts, is clouded by the ill fate of his

sister, a young lady who has yielded to
the wiles of an unscrupulous wooer. As
is common in pictures of this nature, the
violin has been selected as the star's in-

strument. No instrument is more
difficult to "fake." It is strange that
no one employs the simpler piano. To
Mr. Farnum's credit be it said that he
scores despite the handicap.
There is much sentiment in the tale

recited. Love, of varying varieties, is the
mainspring of the action. The brawny
Farnum is accustomed to love stories,

but he is usually given those of more
actionable type.
The present production, however, is

doubtless valuable as a change of pace.
It provides the variety which is so prized
in manv quarters.
SYNOPSIS; Pierre Fournel, a violin-

ist of talent, after a long struggle, finds

his success made bitter through the mis-
fortune of his sister, whose betrayal at

the hands of an unscrupulous wooer
demands redress. Abandoning for a time
his devotion to the muse, he goes in

search of the wrongdoer, brings him to

justice and the picture ends with the
marriage and the insured happiness and
success of the musician.

Report "Invisible Hand"
Popular With Exhibitors

Report from the headquarters of Vita-

graph contains the statement that "The
Invisible Hand," the serial in which

Antonio Moreno is featured, has already

been booked by more exhibitors than

any other serial in Vitagraph history.

More than 5,000 theatres, it is said, are

showing or have contracted to show the

picture, among them houses that never
before used the serial form of enter-

tainment.
It is also stated that a new serial pro-

ducing company has been started with
Toe Ryan and Jean Paige as the featured
players.

"I don't know why the public persists

in calling any woman character in a

play or picture who has red blood,

brains or allurement a 'vamp.' The word
irritates me excessively," recently de-

clared Peggy Shanor, who is playing

"Vera Collins" in the new serial "The
Mystery Mind" by Arthur B. Reeve and
John W. Grey. These authors remem-
bered Miss Shanor's excellent work in

"The House of Hate" and selected her

for the part of Vera.-

"Managers and directors seem to have
me slated for 'vamps' but really I've

played very few," Miss Shanor continued.

"I've done better and more interesting

work in other characters, yet the minute
my name is mentioned some one says

'vamp'."

Vera in "The Mystery Mind" is said

to be more than a vamp, for certainly no
ordinary vamp part it is claimed ever
called for such versatility and character
acting as Reeve and Grey have allotted
to Vera Collins.

Doesn't Look Very Wicked
That Miss Shanor doesn't look very

wicked is evident from the fact that Ben-
ben the famous Roumanian impressionis-
tic artist has asked her to pose for the

Stage Beauty

I II II LESLIE
Whoae wide staee experience hn« e»pe-

cially fitted her for the role of Lady
Blaneho in the Metro-ClaHMirs* produc-
tion, "The Best of Look."
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head and face of the .Madonna in his la-

test painting. From vampire to Madonna
is a long step but it only adds another to
the list of the portrait gallery she is ac-
quiring.

"In the prologue of this serial I play
a maiden priestess of a South American
Head Hunter tribe, whose soul is trans-
migrated into a serpent before I am re-

incarnated as Vera. In the story itself

I am by turns the woman leader of a
band of crooks, a society girl, a sculptor's

model and a telephone lineman. There
are further disguises ahead of me."
As the society girl Miss Shanor had

to wear a blonde wig and the Madonna
resemblance was most marked then. She
doesn't know what she will be bofore
the serial is finished but she loves char-
acter work and would like to play a dif-

ferent one in each episode.
Apropos of the disguise of the tele-

phone lineman, Miss Shanor had some
amusing experiences while playing it.

The first day she entered the studio in

the makeup she passed several members
of the company in the hallway but being
in haste she did not pause. Shortly after

Morgan Thorpe, who plays Dr. Sutton
in the serial, stopped at the door of the

studio office.

"When you get a chance look at that

boy from the telephone company," he
said. "He's a dirty looking youngster
but he has the handsomest eyes I've even
seen in a boy's head."
A few minutes later Mr. Thorpe was

on the scene when the "boy with the

handsome eyes" walked in. Only then

did he discover that the boy was Peggy
Shanor in a particularly clever make up.

Make-up Is Too Effective

While she was playing the lineman
they had an exterior location. It was
late when they finished and being near

her hotel she merely put a long motor
coat over her boy's clothes and drove

home. She had forgotten her strange

make-up until she was stopped by the

hotel doorman. It took some explana-

tion and the removal of her wig to con-

vince that gentleman of color that she

really belonged there and by that time

a curious crowd had gathered.
"It has cured me of ever going home

in make-up," Miss Shanor laughed. "If

that poor darky ever saw me in my Head
Hunter's dress he would send for the

police at once."
Despite her dislike for the word "vamp"

Peggy Shanor bids fair to be one of the

most popular leading heavy women on

the screen. She bears rather a striking

resemblance to Blanche Walsh, and her

work is said to show promise of the

same tragic note with the added advan-

tage of a lighter comedy touch than Miss

Walsh possessed.
Some of Miss Shanor's past perform-

ances were: the heavy in "The House of

Hate," heralded as a new type of vamp;
the ingenue in the "Queen of Hearts"

with Virginia Pearson; in "Here Comes
the Bride" she played opposite Jack

Barrymore. Her last serial work was in

"The Lurking Peril" in which she played

heavy.



THE TEMPLE CLOCK
"The Miracle Man" was a powerful picture.

When "The Frog" made his painful way up the hill to the home of "The Miracle Man," fol-

owing the little crippled boy and followed in turn by the lady in the wheel chair, those who had
watched the picture from the first were given one of the greatest dramatic shocks on record.

The person who had arrived at the theatre at just this point, had seated himself just in time

to see the miracle worked, experienced no such sensation. He had not been prepared by the

events that had gone before.

And the next show, when that point had been reached again, the edge of the climax had been

dulled. The observer knew what to expect.

There can be no question as to the advisability of getting your audience seated before the

beginning of the feature photoplay. If you can present a feature to an auditorium full of patrons

who are comfortably seated for a permanent stay, instead of the shifting, changing crowd that is

the typical motion picture audience, that feature has a much greater chance of impressing favor-

ably.

There is a way to accomplish that end.

Simple Device Works

The Temple theatre, Toledo, O.,

has a simple method of stabilizing

its feature audiences. It is a means
which may be adopted with prac-

tically no effort by any and every

exhibitor. We are sure that the

Temple theatre will not object to

other theatres appropriating its de-

vice.

The audiences that view features

at the Temple theatre are fixed au-

diences. The persons who occupy
Temple seats at the close of the

feature are approximately 100 per

cent the same as those who view the

first title.

The little clock, listing in compact
arrangement the starting hours of

the seven performances which are

given daily, has brought about this

condition. We .have made a repro-

duction of the drawn dial which is

used and present it herewith for the

guidance of those who wish to use
the idea to stabilize their own fea-

ture audience.

Comedies Less Important

It is less important that all pa-
trons remain in their seats while the

comedy, news reel and scenic or

educational is being run off. These
interesting short subjects have en-
tertainment qualities of a different

sort. They do not depend, as does
the feature, upon the element of

suspense. Any portion of their con-
tent is interesting for itself alone

and without regard to the relation

of that portion to scenes that have
gone before or will follow.

The ideal condition, of course,

would be one wherein the theatre

would be completely emptied and
refilled at the conclusion of each
performance. That, however, is a

practical impossibility.

When a patron arrives a few min-
utes after the first reel of the short

subjects has been started, you can-

not ask him to stand in line, or even
to amuse himself in the lounging
room until the beginning of a new

This clock face, appearing in every ad-
vertisement used by the Temple thea-
tre, Toledo, O., insures the feature
attraction of a settled, unchanging
audience.

performance. You must admit him
as promptly as space will permit if

you are to hold his patronage.

Plan Trains Clientele

The most that can be hoped for is

the training of your clientele to ar-

rive during the exhibition of the

short subjects. That aim accom-
plished, you can be assured that the

feature of your program, the part

that in nine cases out of ten deter-

mines the patron's approval or dis-

approval of your show, will have
the best possible chance of giving
satisfaction.

The Temple clock is the most ef-

fective device that has been ad-
vanced to accomplish this training
of the picture audience. It has
many advantages over the other
schemes that have been tried out.

Certain exhibitors have attempted
to train their audiences by holding
them in line, outside the auditorium,
until the feature is completed. If

you have ever been forced by such
an exhibitor to stand in line you
know how ineffectual is the at-

tempt.
The result is not a resolution on

the part of the patron to arrive

earlier next time. It is a resolution

to go to another theatre next time.

Appeal at Logical Time

The logical thing to do is to ap-

peal to the patron before he arrives
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at the theatre. If you can reach him
in his home, at his dinner table,

you have struck the psychological

moment.
The Temple clock appears in the

body of the Temple advertisements.

It has a prominent position. It can-

not be overlooked.

Other exhibitors have tried boxed

copy similarly located. But such

copy, composed necessarily of small

type and figures, largely figures, is

difficult to read and more difficult

to remember.
The clock arrangement is pri-

marily attractive. It draws the eye

of the stranger. It tells him quickly

and in orderly sequence the starting

time of each of the seven perform-

ances.

For reference purposes it is vastly

superior to the type box or the care-

fully worded editorial.

Designs May Differ

No doubt the Temple has a num-
ber of these designs made up. No
doubt the Temple program varies

in length, as do practically all pro-

grams, and there are times when
other starting hours may be neces-

sary-.

Whether or not this is true of the

Temple theatre, it is true of the ma-
jority of American theatres, so it is

well to point out that a number of

these designs should be made up to

accommodate emergencies.
An artist will prepare such a clock

dial at comparatively little cost.

Three or four of them, with varying
starting hours, are certainly worth
having on hand.
When the first one is printed in

your advertisement it should be re-

ligiously followed up with others

in every advertisement that you
publish.

It will be found advantageous to

accompany the first few insertions

with a little editorial upon the ad-

vantage of arriving "on time." This
point must be delicately handled,

however, as the public resents any-
thing resembling a "club."

"The Miracle Man," an excep-
tional picture, is an exceptionally fit

illustration of the desirability of a

stabilized audience. If there is an
exhibitor who has a better device
for the stabilization of his audience
to offer we would be pleased to hear
of it.

Fourth Unit

SPECIAL MUSIC BY THE FAMOUS KNICKERBC: J ER ORCHESTRA

A press book illustration that relieves

the advertiser of a great deal of his

work is here used skillfully by the
Knickerbocker theatre, Nashville,

Tenn.

First National Layout
Has Universal Appeal

The men who design the adver-
tisements and the scene cuts, mats,
stills, etc., for the press book that
is to be utilized by exhibitors cater-

ing to all classes faces a problem
peculiarly his own. The exhibitor
who makes his own drawings needs
but to shape them to meet his own
requirements. The advertiser who
can make his advertisements uni-

versally appealing is indeed gifted.

We have reproduced for the purposes
of the present discussion the four-col-

umn display used by the Knickerbocker
theatre, Nashville. Tenn., during the

engagement of "The Mind the Paint
Girl." Anita Stewart's recent First Na-
tional publication. It is made up, with
the exception of the theatre title slug

at the bottom, altogether of press book
material.

The man who designed this illustra-

tion has given it universal appeal.

He appeals, in the picture of roister-

ing men and women which is its central

figure, to the popular disapproval of

prohibition. With the passing of strong

drink, its desirabilty is immediately in-

creased immeasurably. Pictures that

show people to whom, apparently, it

has not been denied, are attractive.

Here the first desire to attend the

theatre is implanted.

The copy which follows is ordinary

until the last line is reached. Here the

platitude. "Young man. beware of the

painted beauties of the stage." appeals

to the popular superstition that stage

ladies are delightfully naughty, indis-

creet, etc. It is at once gathered, by

68

Confidence

in Advertising
Truth begets confidence, and
it is confidence that has built

this theatre's esteem.

What you read in our adver-

tisements is a candid report

on the advantages assured our

patrons by experienced and
untiring endeavor to obtain

the best that the film market
has to offer.

Truthful advertising is news

STRAND THEATRE
COMPANY

Copy reconstructed for exhibitorial pur-

poses from the "news advertisements"
used by Marshall Field & Co., Chi-

cago. Its use by exhibitors will give

prestige to theatre advertising gener-
ally by pointing out its news value.

that great majority of the public who
believe the platitude, that the picture

shows these persons at the height of

their attractively indecorous festivities.

They want to see that sort of thing.

They will want to see the picture.

It has been said that the appeal of the

layout is universal. It is that. Because
it appeals to emotions that are not,

perhaps, the most noble of human im-

pulses, is not sufficient reason to criti-

cize it adversely. The photoplay, with

its high purpose, will compensate in the

lesson it teaches, for this weakness.

The fact remains that the man on the

First National staff who made up the

advertisement did something worth

while.

Space

A volume might be written about

space. No doubt such volumes have

been written. If they have, they are not

popular.

The fact is that the most such a vol-

ume could be expected to achieve would

be the buying of that essential adver-

tisers' commodity in greater quantities.

The advisability of that course

scarcely needs exposition.

A trial will demonstrate it to the sat-

isfaction of all.
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"Herald" Suggestion Capitalized
By Exhibitor in Raising Prices

A. X. Xiles, proprietor of the Eminence
theatre, Eminence, Ky., has increased his

scale of admissions. He now gets twenty-
five cents for the show that he used to

have to sell for twenty. Exhibitors
Herald made it possible.

In this department, for the issue of Sep-
tember 6, Mr. Miles read. "Is The H. C. L.

Working for You?
-

' We used the story as

the lead article of this department, wrote
copy which we thought would bring home
to the public the discrepancy between the

advance of prices in other lines and in mo-
tion picture entertainment since 1909.

thus preparing the way for the increase
which is popularly considered inevitable.

In this department also, issue of January
3, he saw the account of the manner in

which Stanley Chambers, manager of the

Palace theatre. Wichita, Kans., used the

copy. With this account was presented a

reproduction of the advertisement which
Mr. Chambers used.

Herewith were present a reproduction of

the document which Mr. Miles used when
he introduced the increased admission scale

to his patrons. The announcement was
simply and effectively accomplished, as will

be seen in the reproduction, by adding to

the original copy a tabulated schedule
showing the change.

Upon the occasion of Mr. Chambers'
adoption of the idea we wrote, "Exhibit-
ors Herald is the first trade journal to be

Now!-
Right *+o<m
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THE EMINENCE
"Your Theatr*"

A. N. Miles, manager of the Eminence
theatre, Eminence, Ky., raised his ad-
missions with the aid of this copy,
taken verbatim from this department
for September 6.

To EXHIBITORS HERALD,
Hon- to Advertise Dept.,

Gentlemen

:

As you see by tlie enclosed

dodger, we raised our prices via

the advertisement you suggested
in your valuable department.

The changes I made are very

few, merely adding my scale of

prices. I distributed the docu-

ments as folks came out of the

theatre. People here are expect-

ing a raise and, presented to

them like this. I feel I'll not have
any "kicks."

I wish to compliment you on I

your excellent department. This

is not the first time I have re-

ceived help from it.

li ishing you much success, I

am,
A. X. MILES,

Eminence Theatre,

Eminence. K\.

able to write at the head of its exploitation

department, 'Service Rendered.'

"

The event was the first on record in

which copy had been taken "'word for

word" from a publication of this nature

and used with an exhibitor's signature.

That another exhibitor has seen fit to

adopt the same copy, carrying through the

original intention and using it to prepare
his patrons for an advance in admission

prices is further cause for gratification on
our part.

Mr. Miles has accomplished what other

exhibitors find themselves being forced to

accomplish in order that they may cope

with the constantly increasing cost of oper-

ation. We are glad that he has taken the

step forward. We are glad that we have
been of assistance to him in improving
business conditions.

In a communication received after the

publication of the article regarding Mr.
Chambers' use of the copy he states that

his purpose was not to increase admission
rates and that he is not in sympathy with

a move in that direction. He states that

he believes effort should be made, instead,

to sell more tickets, better exploitation

being used to effect this result. He adds,

however, that he has capacity.

His argument is perfect, granting the

capacity. But the majority of exhibitors

have not that very' necessary possession.

Those who have not have no alternative,

but to increase admissions.

Mr. Miles is one of these. He is a con-

sistent advertiser. There is no doubt that

he was forced to the course he chose. It

was for cases of this sort that the copy
was intended.

We believe that copy which will solve

problems of this sort for subscribers is the

most valuable material that may be offered

in a trade publication. We make every ef-

fort to supply that sort of copy. We hold

our columns open to anything of the sort
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that exhibitors have to contribute for the

use of other exhibitors.

We thank Mr. Miles for letting us knorw

of his enterprise. It is proof positive of

the worth of our efforts. It is encourage-
ment.
We consider this department and this

publication honored.

Catalog System Serves
Advertiser' s Purpose

No one gives a great deal of

thought to catalogs in the motion
picture industry. They are not ex-
tensively used in any department of

the business. It is natural that they
escape the attention due them. When
it is considered that no advertising
instrumer.t has better history, has
served its employers more effi-

ciently, question arises as to the
wisdom of those who disregard it

completely.

The Rialto theatre. Tulsa, Okla.. re-

cently made the catalog method of ad-
vertising serve its purpose in exploit-

ing '"Piccadilly Jim," Owen Moore's
first Selznick production. The splen-

didly proportioned and highly efficient

four-column advertisement in which it

was used is presented herewith.

It's an easy thing to read, this Rialto

advertisement. It may be completely
absorbed, especially in its original size,

in something like five seconds. This
will allow ample time for the taking in

of the copy information and the more
important information contained in the

scene stills that are placed in the squares

formed at the corners of the space by
the intersection of the rules.

Catalog psychology makes the appeal

strong. It may be grasped at once. It

is attractive because it is condensed.
_
It

is unusual, intelligent and convincing

display of goods, just as the mail order

catalog is expeditious, enlightening and
rich in business-getting power.

5

.

ALSO
Fatty ArDuckle" f*4r£j

A four-column advertisement used by the
Rialto theatre, Tulsa, Okla., in which
rules are skilfully employed to divide
the illustrations logically.
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NOW...jau nmi an.

" THE MIRACLE

OF LOVE"

"NIGHT Of THt
"

win fo»m

A novel and wholly desirable type of

illustration, introduced by Stanley
Chambers, Wichita, Kans., in a three-

column display for the Palace theatre.

Chambers' Night Scene
Lends Tone to Type Ad

A practically unshakable argu-
ment for the use of type instead of
drawn lettering might be built up
without great difficulty by one so
inclined. It cannot be denied that
the eye reads a greater quantity of
type than drawn matter. It must
follow that it reads type more
readily. Variety's sake is the only
peg upon which an argument to the
contrary might be hung.

Stanley Chambers, whose advertise-
ments for the Palace theatre, Wichita,
Kans., have attracted national interest,

seems a staunch advocate of type. The
great majority of his advertisements are
made up chiefly of that material. Long
practice has made him master of the
faces available and his compositions are
always highly readable and effective.

But Mr. Chambers has never lost

sight of the value of adequate illustra-

tion. His advertisements are always
equipped with something in the way of
pictures that lend them tone, something
that attracts as drawn lettering is sup-
posed to attract. This something, today
a still, tomorrow a well-chosen ornament
or series of rules, practically never fails

of its purpose.
In the reproduction of a three-column

display for "The Miracle of Love,"
which is presented herewith, that some-
thing is a night scene, artistically mafV
up in a tall black strip, with a young
moon adding the striking touch of the
romantic.

Night scenes were well employed in

theatre, Indianapolis, the same being

Night scenes have been used before,

Ramsey's "Thank You"
A Lesson in Subtlety

The subtle is always more effec-

tive than the obvious. You don't
resent half so strenuously the out-
and-out insult as you do the deli-

cately implied deprecation. The
cleverness of the thing stings. But
subtlety is not confined to insults.

It may be employed with excellent
results in advertising.

H. G. Ramsey, proprietor of the Royal
theatre, El Dorado, Kans., is a fervent
worker for better advertising. His is an
earnest desire to raise the standard of

theatre advertising to a level high above
that of the general store and the mail
order house, a desire that he has voiced
in personal communications and evi-

denced in his advertising.

He has lifted it considerably in his

three-column advertisement used the

second day of his engagement of

Hours Leave," the Douglas MacLcan-
Doris May comedy which has been one
of the sensations of the current season.

The subtle appeal was his agent,

where other exhibitors, feeling the urge
for extra effort born of a picture that

pleased greatly on its opening night,

might have overstepped in shouting
obvious phrases in big type and ex-
travagant space.
Read the copy in the reproduction.

Place yourself in the position of one
of those who read it at the dinner table.

If it would not at once bring you to a

resolution to attend the Royal that night,

and in the event of your being inclined

Thank You
FOR YOIR GENEROUS
PATRONAGE YESTERDAY

If You Liked
THIS SOLDIER COMEDY

23'2 Hours Leave
TELL YOl'R FRIENDS. WE
ARELSflOWING IT AGAIN

Today

A Wfll of ftATunn ft 4

A clever type argument advanced in

four-column width by H. G. Ramsey
of the Royal theatre, El Dorado, Kans.
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to the theatre it doubtless would, it would
at least convince you that this man had
confidence in his show. Had he felt un-
easy about it he would have covered
this uneasiness with extravagant phrases
and great ado about short subjects.
The subtle served Mr. Ramsey excel-

lently. There should be more of it in

theatre advertising. There must be more
of it if theater advertising is to take its

rightful place upon a plane above the
advertising of all other products.

The box office of the Electra theatre,

Electra, Tex., masked to resemble a

log cabin in the snow country, during
the run of "Back to God's Country."

A Romantic Appeal

There is romance in a log cabin.

Despite current sentiment, there is still

romance, also, in the heart of every

man, woman and child in America.

Logical then, and effective, is the log

cabin decoration which was given the

box office of the Electra theatre, Elec-

tra, Texas, during the run of "Back to

God's Country."

Down deep in the heart of all there

is the belief that it would be an espe-

cially pleasant experience to live, at

least for a time, in a log cabin in the

wilderness, close to nature, away from

the crush and jam that accompanies the

struggle for gold which is modern life.

Of course practically nobody gets to

indulge this very natural desire.

The sight of a cabin like the one used

at the Electra is, however, a pleasant

one. It breeds pleasant thoughts. It lin-

gers in the memory.
The commercial value of a decoration

which will effect such a phenomenon is

obvious.



EXHIBITORS HERALD

Twenty-Seven Years History Aids
Minneapolis Run of Stewart Film

With 37,683 paid admissions and seven

days' extra playing time marking the re-

sults of an intensive exploitation cam-
paign, the New Lyric Theatre, Minne-
apolis, has completed a bit of showman-
ship that stands out prominently among
the recent promotion efforts that merit

the study of exhibitors.

The fact that "In Old Kentucky," as

a stage play, had its origin and introduc-

tion in Minnesota; that Charles T.

Dazey, the author, was a cub reporter

on the St. Paul Globe; that Jacob Litt, a

theatrical producer of St. Paul, financed

the production of the play, and that the

Whangdoodle Band was recruited from
the negro waiters of the Nicollet Hotel
which still stands in Minneapolis, served
as the gist of an abundance of press
matter that occupied news columns of
local papers.
This press exploitation, which publicity

representatives compiled into copy for
newspapers, launched the campaign
two weeks previous to the first showing
of the attraction.
To enumerate the promotion devices

that are most conspicuous in this cam-
paign :

The largest billboard over posted in
Minneapolis—twenty-two sheets long
and ten sheets high, reproducing the
word matter in letters eight feet high,
was used.
A negro jazz band paraded the streets

in minstrel show style, giving concerts
in ragtime before each performance.
The stage setting used in the legiti-

mate stage production on August 5,
1892, served as the setting for the pro-
logue which required the services of
eight negro musicians, instrumentalists
and singers.

A lobby display featuring a horseshoe
that stood eighteen feet high, from the
sidewalk to the top of the lobbv canopv
and cutouts showing Miss Stewart in
many scenes were used.

Special boosting was given the song.
"In Old Kentucky," written for this pic-
ture.

Tie-ups with local confectioneries re-
sulted in the ''Kentucky Mint Julep" on
every menu.
A street parade headed by a negro

brass band, followed by the horse.
Queen Bess, and night riders was a semi-
daily feature during the run of the
attraction.

Advertising accessories to the extent
of 10.000 one-sheet cards, 2,000 "snipes,"
10,000 circus heralds, 1.000 one-sheet
lithographs, and fifty 24-sheet stands
were used.
The foregoing exploitation aids repre-

sented the outstanding devices which the
New Lyric adopted to put the attraction
over. Perhaps the most effective bit of
promotion was gained by the mailing of
80,000 postcards carrying the announce-
ment of the attraction to each of the
subscribers of the Tri-State Telephone
Company. This involved an expense of
more than a cent for each piece of mail
matter sent out. It was the opinion of

the management that this card, in the
form of a personal solicitation, would
more than justify the expenditure by
reason of the fact that it would supply
just the required touch needed to sell

the 39-cent ticket
Another inexpensive method that it is

o wk

m Uc~Bc/brccf America* QiSSJC

" IN OLD
KENTUCKY'

Artistic one sheets, original designs by
Billy Moran of the New Lyric, Minne-
apolis, whieh surpass in quality prac-
tically all of the regular output of the
established poster studios.

estimated brought the title of "In Old
Kentucky," and the name of Anita Stew-
art before 10,000 theatregoers, and which
can be adopted by those theatres
affiliated with local vaudeville houses,
consisted of asking a "seeress" what
would be the next attraction at the New
Lyric. At every performance he re-

plied, "In Old Kentucky."

The week preceding the opening of
"In Old Kentucky," a local vocalist sang
the song "In Old Kentucky" from a box
at the New Lyric at every performance.
In addition to this, several local cafes
put the number on their program and
5 and 10-cent stores willingly obliged
with window displays.

The very presentation of the offering
stimulated word-of-mouth advertising
taking precedence over any theatrical
novelty seen in Minneapolis in years.
The local coloring was given to the
stage set, which pictured a darkies'
cabin set in the foreground of a colonial
mansion by the eight negroes who sang
Southern melodies to the accompani-
ment of banjo, guitar and mandolin. A
horse occasionally could be seen stabled
in one corner of the stage and the cackle
of chickens supplied an obligato to the
musical numbers.

In that part of the film where the
horse race is shown the negro actors
were again called upon to lend color to
the scene. In the excitement while
Queen Bess is neck and neck with the

rival pony the cheers rang out from
behind the stage. The audience thrilled

to this novel touch and in every instance
broke out with cheers and applause.

The prologue preceding "In Old Ken-
tuck}-," which, incidentally, was the only
picture shown, lasted for ten minutes
and served to get the audience in a most
receptive frame of mind.

It was with difficulty, it is said, that

Mr. Ableson, who, as manager of the

New Lyric, was the originator of the
campaign, arranged with the First Na-
tional exchange of Minneapolis ior an
additional week's run of the production.
Bookings had been arranged weeks in

advance, and it was through the courtesy
of several up-state exhibitors who con-
sented to a week's delay on the ship-

ment of prints that the New Lyric was
able to score the box office record of

its history-

Speaking about his exploitation, Mr.
Ableson said:

"Our campaign demonstrated that 'In

Old Kentucky,' with proper exploitation,

is the greatest money-gette r ever offered

to exhibitors. It must be considered
that, whatever results from pur own
efforts in promotion, we have the benefit

of twenty-seven years of cumulative
advertising.
"Some of our best pictures were given

unlimited runs. We charged an admis-
sion price of 55 cents. Yet "In Old Ken-
tucky' at a price reduced 11 cents per
seat brought more money to our box
office than any attraction we ever played.

And the profit was greater despite the

cost to which we were put in arranging
for the negro band and our special set-

ting.

"To handle the crowds we were forced

to install another box office and add
seven ushers to our regular staff. De-
spite a police guard to prevent shoving,

our lobby doors and the interiors decora-
tions of the lobby were broken."
Extra newspaper space was gained

when the New Lyric gave a compli-
mentary performance to newsboys.
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The mammoth horse-shoe, 18 feet in height, which formed the central figure in the
extraordinary display used during the showing of "In Old Kentucky" at the
New Lyric theatre, Minneapolis, Minn.

Through the courtesy of the Liberty
Taxicab Company the youngsters were
brought to and taken from the show In

style. This stunt alone resulted in a
front-page story for "In Old Kentucky"
in every Minneapolis newspaper.

"I would advise other exhibitors to

pay special attention to the stage and
film version of this production," said Mr.
Ablcson. "Usually the manager of a

legitimate theatre is good for a story on
how the original stage play was pre-
sented. This gives a good introduction
to any exploitation campaign. With
proper care to exploitation the picture

looks to me like it will break records
anywhere."

Stillman Composition
Attracts Better Class

Stillman">j
-^JoddyasidM Meek

MARY PICKFORD
I ev
: JOHNFOTJR.

='/ AUTHMOf
;.\ ~TH£Tfia/L

! OF THE
j t-onesoni
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Heartof theHills
Mary Pickford in an entirely new role, ... a f§4

nam girl m Cod'.CreatOut.Of Doora. !M .

The tame beloved Mary, with her /at=^'
imilea and tear), her lovej and /,

hatn, her whims and win* A"
ning waya. /f

A three column design used by Loew s

Stillman theatre, Cleveland, which has
the appearance and dignity of a

framed portrait.

There are none who will deny
that pictures of a certain type please
what is popularly known as the bet-

ter class, that pictures of another
type satisfy the natural opposite, and
that the exhibition of a picture of

the first type to an audience of the
second class is not good judgment.
But it is not always easy to prede-
termine the character of the audi-

ence which attends your theatre
while a certain picture is upon ex-
hibition. It can be done, however,
and it is worth doing.

I.oew's Stillman theatre, Cleveland.

O., made sure that the better class of

patronage would be attracted to that

playhouse to see Mary Pickford in

"Heart O* The Hills," her First National

production. The advertisement which

made certain that only the better class

would be attracted is reproduced here.

The original was three columns in

width.

Here is an example of what may be

accomplished by a little thought in the

matter of make-up. A shoddy setting

would have ruined the effect of the most
carefully written copy. This setting here

employed would have given the desired

effect to practically any copy that might
have been contrived.
Examine the finished product.

It suggests nothing so much as the

beaten silver photograph frame, an
article which is not commonly found
in the homes of the middle class. About
the whole composition is thrown the air

of the distinguished.
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It is not necessary to go deeply into

the psychological side of the advertise-
ment. It tells its own story.

Imperial Has New Use
For Star Photographs

The leaders of mankind, the
giants of history, have been men
who did new things. In proportion
to the general value of the new
methods that have been discovered
their greatness is rated. Only the
few at the top are written about
and reproduced in bronze. But the
man who does a single new thing,

thus showing other men how to

save themselves time and effort, is

none the less a public benefactor.

The advertising manager of the Im-

perial theatre, San Francisco, has done

something new in this four-column ad-

vertisement for "Everywoman." He has

used star portraits in an absolutely new

and novel manner.

Thus simply stated, it does not look

like a great achievement. A little study

will bring into prominence, however, the

utility angle, which is the important one.

Star portraits are plentiful. Exfiibi-

torial offices are notoriously cluttered

with the things. They are one of the

exhibitor's problems. Unless he can u»e

them suitably in lobby displays they
are worth but little to him.

By simply framing them in tiers, as

they have been framed by the Imperial
advertising manager, an attractive and
altogether novel advertisement is pro-

duced.
Exhibitors can use that idea.

The man who evolved it has rendered
service.

. ^ ... -ra. a,..*.*, flaw "
I

tmf i« m ' ra. 4wt' <*. aarj *

«_ _4 af v.r aatav ataftm <A"

Simple but artistic display of the stars

in "Everywoman," each identified with

the character portrayed, make effective

a four-column advertisement used by
the Imperial theatre.
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Grauman Uses Elaborate Displays

Advertising Extraordinary Events

Unusual events demand unusual

treatment. None appreciate that fact

more keenly than the advertiser. And
it follows naturally the better the adver-

tiser the better the unusual treatment

that is given the events.

Sid Grauman is, it is popularly con-

ceded, one of America's "better adver-

tisers." He has demonstrated his ability

in a long series of unprecedented enter-

prises over a long period of time. None
are better qualified than he to give un-

usual events the treatment they require.

The exhibition of "Male and Female"
at his Rialto theatre, Los Angeles, is

certainly an unusual event. Six weeks is

a long time for a picture to run. A lot

of people can see it in that time, espe-
cially when it is advertised as Mr.
Grauman has advertised it.

A lot of advertisers would have ex-
hausted their resources long before the
sixth week. Advertising daily, and
granting that the campaign was launched
a week before the opening of the pic-
ture, some forty-nine separate and dis-

tinct advertisements were required.
Readers who have advertised a single

production over a period of one week,
with a week of preparation, know that
everything there is to tell about a pic-
ture may be told many times over in

that time. In the seven weeks that Mr.
Grauman advertised "Male and Female"
it is evident these things must have been
told many times.
The greater credit to the man, there-

fore, that he has kept his copy fresh and
his designs from becoming hackneyed.
He has kept them thus, as several repro-
ductions that have been presented in
this department prove.
But consider the problem which con-

fronted the man when, while the "Male
and Female" run was in progress, "The

Luck of the Irish." Allan Dwan's Real-
art production, opened at his Million
Dollar theatre, the original Grauman
house.
The world premier of the picture, it

is obviously an unusual event also. It

also required unusual treatment.
With both of these matters in hand,

with advertising representatives of the
newspapers making their daily calls for
copy, a less capable man would have
been compelled to "slow up."
But Mr. Grauman did not "slow up."
Instead, he grouped the attractions in

his copy.
Neither suffered. He took care of

that matter by making each distinct in

impression in appeal, yet conveying the
idea of mutual responsibility in his
grouping.

It must not pass without due notice,
either, that the new production, untried,
untested, gained strength by being in-

timately identified with a picture which
ran six weeks at a theatre under the
same management.
We have reproduced for purposes of

illustration a two-column upright and
lateral spread which was run sidewise
upon the page.
There is no need to comment upon

the displays. They bespeak their own
good qualities. When the full import
of the enterprise is grasped the statement
made at the head of this discussion, that
Mr. Grauman is "one of America's bet-
ter advertisers," is amply demonstrated.

Numbers

They are easy to read. They attract

the eye. They mean something.
"Five" is not nearly so effective, so

meaningful, as "5."

Keep that in mind when writing copy.

To the

Public of Los Angeles

Owing to the fact that the at-

tendance at Grauman's w3l be un-
usually tremendous when the town
begins talking about ''Luck of the
Irish," we candidly recommend that
those who can should attend Monday
afternoon or evening.

This wonderful ^AtM
screen story— j«»

MONDAY

ALLAN DWAN'S

Ljvei tbers a man pi *

a woman with toul <) dead,
at to not herd Dtttiny'i command?

1 6th SMASHING WEEK

The sixth week for "Male and Female" at Grauman's Rialto and the world premier
of "The Luck of the Irish" at the older house prompted this big spread. It
was too wide for the newspaper page so they ran it vertically.
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Elaborate Atmospheric Prologue
Conceived and Staged by SID GRAUMAN.

and. an unsurpassed Special Program.

Todav and Tomorrow,

CHARLES RAY
"RED HOT DOLLARS"

A two-column, page deep display which,
when contrasted with the other illus-

tration on this page, shows the Grau-
man versatility.
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McCormick's Silhouette Style

Excellent for Exhibitors' Use

A new style in dress is always news.
When it is announced, at conventions
where clothes makers and dealers gather,
the newspapers run detailed stories set-

ting forth the changes that are affected
and the reasons therefor.

Applauding. cheer ALL THIS WEEK
Ing record break- _ . p______
ln| crowt) s -elcomt , B^>M CJ I.J

playing to raparit)

"In Old Kentucky"

ANITA STEWART '

Two three-column displays showing S.

Barret McCormick's style adopted for

"In Old Kentucky," one of striking

power.

A new style in advertising is no less

important.
As the change in dress styles affect all

who wear clothes, so does a new style

in advertising affect all those who adver-
tise. If it is a change for the better it

will promptly be identified as such and
used from time to time by other
advertisers.

In introducing the silhouette adver-
tisements used by S. Barret McCormick
during the engagement of "In Old
Kentucky," Anita Stewart's First Na-
tional attraction, we feel that we are
providing exhibitor readers with valu-
able material. We feel that the style :s

one that will be taken up and used gen-
erally. We are certain that it has many
points of superiority.

The silhouette is primarily attractive.

A glance at the reproductions presented
herewith will attest that fact. They
draw the eye, not eventually, but in-

stantly. It is difficult to explain just
why this is true, but sufficient for the
moment that it is.

The border that has been provided for
the displays is altogether in keeping.
Perhaps it is here that the secret of this,

the first strikingly successful use of the
silhouette, lies.

Silhouettes have been used before.
But they never attracted particular at-
tention. Usually they were used for
essentially the same purpose as stills and
star portraits are used. Certainly there
has never been an attempt made to build
up around the silhouette a distinctive
style of composition.

Consider, for a moment, the readabil-
ity of the compact copy that has been
provided.

It can be grasped in a moment. And
it does not detract from the figure
which is the appealing point of the lay-
out. As McCormick has compiled the
matter presented, it is a pointed, perti-

nent bid for business.
Now, as for the adoption of the idea

by other exhibitors.
It is essentially simple. No artist is

needed. Of course an artist is desirable,

but something very nearly as effective
as the Circle advertisements may be con-
structed by the exhibitor and the en-
graver.

It is a comparatively simple matter
to select from the press book or from

Onl. Foor Mora [>..,

ATTVD THl MATt/IU *W

Silhouettes and black borders are ef-

fectively employed in these four-col-

umn advertisements used for the Circle

theatre, Indianapolis.

stills scenes that may be cut out to
make good silhouettes. The blackening
of these is a simple matter, also.

All that then remains is a heart-to-
heart talk with the engraver who does
your work and the printer who makes
up your advertisements. The one will
turn out good silhouette cuts. The other
will put them in a border that is suitable.
He will also set the copy in type that
harmonizes with the whole.

It is a moment's work to clip the
Circle advertisements reproduced here-
with. With them for use as style sheets
any exhibitor can add to his bag of
tricks a valuable acquisition.

VICTORY

Press book material is excellently ma-
nipulated in this four-column display
from the Victory theatre, Waco, Tex.
Note the "spot" effect.

Press Book Material
Makes Good House Ad

The chief objection commonly
registered against the material fur-

nished to exhibitors in campaign
books published by producers and
distributors is to the effect that it

robs theater advertising of individu-
ality. The objection is not without
a foundation in fact. Certain it is

that a great many advertisements
made up from press book material
do not express individuality. But
the exhibitor whose individuality is

based upon skill, as advertising in-

dividuality should be based, does not
register such a complaint.

The advertisement used in four-column
width by the Victory theatre, Waco,
Texas, during the run of "When the

Clouds Roll By," Douglas Fairbanks'

latest United Artists production, is

made up almost entirely of press book
material. Yet it has the stamp of the

exhibitor's individuality that counts for

so much in the eyes of the steady

reader.

Those who contend that press books
are valueless or nearly so will do well

to examine this composition and learn

the manner in which the apparent

phenomenon was brought about.
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Comprehensive Campaign Launches
Simultaneous Run at Omaha Houses

Leland Wooters, director of advertis-

ing and publicity for the Moon. Muse and
Sun theatre, Omaha, Neb., believes in

doing things thoroughly. His campaign
for "When the Clouds Roll By," Doug-
las Fairbank's latest United Artists' pro-
duction, which is said to have broken all

Omaha attendance records, is ample evi-

dence to that fact.

The theatres which he represents are

popularly regarded as the leaders of

theatre thought in that section of the

country of which Omaha is the center.

If the present campaign, better outlined

in the following letter than we could tell

A rip from be»ven—see

DOUGLAS FAIRBANKS
IN

' When the Clouds Roll By

ADMIT TWO
Any Shorn Except S»wtd»y or SuscWy

WEEK OF JANUARY II

MOON or MUSE

This tag was appended to balloons sent
up by R. S. Ballantyne to advertise

the showing of "When the Clouds
Roll By."

it, is representative of the exploitation

and advertising which is done by this

organization, the position is merited.

Mr. Wooters' letter, dated Jan. 12,

follows:
"Dear Sir:

"I am a faithful reader of your ex-
cellent department. I find the sugges-
tions you make most invaluable to me
in getting up my newspaper advertising.

"I am enclosing the ads on 'When the
Clouds Roll By,' which I used in the
Omaha newspapers Sunday. As you
will note, the picture is running all week
at both theatres, the Moon and Muse.
"Yesterday the picture broke all at-

tendance records for all Omaha theatres.

Receipt box office records were also
smashed. As you will note in all three

ads. we commanded the entire page with-
out purchasing more than half a page."
"Saturday 13,000 people were as-

sembled at a downtown intersection and
watched our Fairbanks parade. A huge
float covered with banners and signs
headed the parade. On the float a jazz
band dispensed popular airs, from the
float 5.000 gas-tilled multi-colored toy
balloons were set free. They were so
filled as to ascend only a hundred feet

and they hung over the city for hours.
Each balloon bore a cloth ticket which
said 'A Tip from Heaven'—See 'Doug'
Fairbanks in 'When the Clouds Roll By.'

Behind the float marched 500 newsboys
with sandwich signs advertising the pic-

ture. Several near riots occurred when
balloons hovered near the ground.

"The crowds that lined the streets had
the time of their lives watching children
fight for the balloons. Traffic at all

downtown intersections was jammed, but
the police took the affair good-naturedly
and had as much fun as anybody.
"We took a number of pictures of the

crowds. They are being published in

all of the Omaha papers. Frankly, I

don't believe there's a soul in Omaha who
don't know that 'Doug' Fairbanks is at

the Moon and Muse all week.
"If anybody missed the parade or the

newspaper ads or the hundreds of news-
hoys who carried the sandwich signs
around all that night while selling papers
they had something that knocked them
right square between the eyes when
they got within two blocks of the Moon
Theatre.
"Manager R S. Ballantyne has a life-

size wooden jumping jack of Doug Fair-
banks and it climbed up and down a rope
(a distance of about 30 feet) above the
awning of the front all afternoon and
evening. Two men manipulated the
automaton with ropes cleverly con-
cealed on the inside of the theatre.

Thousands stood for hours blocks away

from the theatre and speculated on 'what
made the durn thing climb up and down.'

"In short, Manager Ballantyne and
myself just knocked 'em chilly. The
other houses did a good business from
our overflow alone."

Very sincerely yours,
Leland M. Wooters.

R. S. Ballantyne. managing director of
the Moon annd Muse theatres, Omaha,
Neb., used this device to dominate the

amusement page.

Ruts

Ruts are dangerous.

At a Chicago neighborhood house, one

of the most important links in one of

the two great theatre chains in Chicago,

the drummer has played a xylophone
solo at the opening of each perform-
ance for the past two years.
The man is good. Despite his instru-

ment, be turns out good music.
But the monotony of it

—

Patrons of that theatre now yawn
tolerantly when he begins, chat in de-
sultory fashion with their companions
while the selection is being played, ap-
plaud as though by duty bound at its

close and turn their attention to the
screen.

- Fortunately, the theatre is so well lo-

cated that ft can't handle the crowds
that come nightly.

Fortunately.

Employes

Employes are representatives of the

management.
They should be that in more than a

business sense.

They will reflect, whether or not you
plan it so. It is your business to see

that they reflect credit
Gold braid and blue broadcloth will

not make them do it.

Do not select employes to fit the uni-
forms you have on hand.

Select them to fit your scheme of
things.

It will pay you.

Greatest Hurricane of Joy and Excitement Ever Filmed

When the Clouds Roll By
And It's the Best Picture "Doug" Ever Made!

the Ejrhrr City Flood*!

the Big Bm Wrrxjr

Starts Todav rV*il
»«f wfi'mm*

A page-wide display which carries the impression of weight without being difficult

to read or forbidding to the eye. It worked to the advantage of the latest

Douglas Fairbanks picture when shown at the Moon and Muse. Omaha. Neb.
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Warner Bros. Poster
Voices Serial Spirit

The business of posters, in the
majority of cases, is to inform as
many persons as pass the board upon
which they are posted of the title,

important data and general spirit of
the production for the exploitation
of which they are prepared. The
poster that does less than that is

not efficient. Yet most of those
that adorn the billboards today fail

of their object.

Distinctive because it does perform
these functions is the 24-shect supplied
by Warner Bros, in connection with the
serial which they are distributing, "The
Lost City," featuring Juanita Hansen,
photograph of which is reproduced here-
with.

Here is the unmistakable serial spirit.

The jungle is pictured effectively with-
out crowding the paper. The animal
figures are included without predominat-
ing. The setting sun in the background,
brilliantly colored in the original, gives
the necessary live touch which points
the appeal of the whole.
No one who passes this poster can

escape without learning the essential

facts regarding the serial. Posters of

this sort have direct bearing upon the

box office record of the attractions
which they represent.

"vaudeville" stage one result is certain.
The motion picture element of the

program suffers.

Both cannot predominate.
Discretion, based upon this process of

reasoning, should govern the arrange-
ment of programs where screen and
vaudeville talent arc combined.

Better Class Grouping
Features Princess Ad

Vaudeville

"Presentation" and "Vaudeville" arc

not synonymous.
Exhibitors should remember that.

Vaudeville is one thing. Film enter-

tainment is another.
When presentation is brought to the

The policy of grouping two or
more attractions of different play-
ing dates in a single advertisement
is always open to question. Yet there
are those who maintain, perhaps
with justification, that there is no
better time to introduce a coming
attraction than while a current at-

traction is giving satisfaction, The
difficulties presented, however, are
serious ones. A word as to the way
in which they may best be over-
come is certainly not amiss.

We have reproduced for purposes of
illustration the three-column advertise-
ment recently used by the Princess
theatre, Denver. Colo., in which "Too
Much Johnson" is the current and "The
Woman In the Suit Case" the coming
attraction advertised.
Both Paramount-Artcraft productions,

the stars about equal in drawing power,
the pictures both published on the regu-
lar schedule, their box office standing
should be considered equal. Conse-
quently, the manner in which the two
have been displayed, so that neither
eclipses the other in prominence, is

worthy of attention.

The management of the Princess, as
seen back of the advertisement by the
mind's eye, stands with both hands ex-
tended, in the right hand the Bryant
Washburn feature, in the left that in

which Enid Bennett is the star.

The manager seems to say, "If you
wish to come early in the week we will

>ho\v vou this Washburn feature, which

double Feature Week

TODAY

m .Bryant
*

Too Much JohixsonV

V

Circles and star heads are well balanced
and informative units in the three-
column advertisement used by the

Princess, Denver, Colo.

is good, or, if you prefer to wait until

later, we will have for your inspection
an Enid Bennett picture which is equally
good."

In this case, the two productions being
uf like calibre, the matter-of-fact man-
ner in which they are presented serves
adequately. Incidentally, the advertise-

ment is pleasing to the eye and highly
informative, a well-done piece of work-
manship.

N O one who sees this twenty-four sheet, published by Warner Bros., distributors of "The Lost City," the jungle serial in

which Juanita Hansen is featured, will escape without learning that it is a tale of jungle life and adventure. Brilliant

colors bring out the high lights of the picture.
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First National Exploitation Man
Blankets Opening of Ascot Races

The opening of the Ascot races, after

the event had been under the ban for sev-

eral seasons, attracted great crowds. It

was an event that tradition held in high

esteem. It drew people to whom other

forms of amusement present little or no

appeal.

Sweepstake Special

Entries For Today

1

ANITA STEWART
Thoroughbred and Favorite

2
"In Old Kentucky'

Pride of the South

3
TALLY'S KINEMA

A Good Bet an>time

4
JANUARY 11TH

The Date of the Start

5
QUEEN BESS

A Sure Winner

6
LOUIS B. MAYER

He brings home the bacon

7
Marshall Neilan

Always Reliable

8
THEGOODLUCK

PICTURE OF 1920 If/

Facsimile of a well-made-up "form sheet"
which was distributed at the tracks by
the jockey.

A week after the opening of the races

Anita Stewart's First National production,

"In Old Kentucky," was to begin a run at

the Kinema theatre, Los Angeles. A horse

race plays an important part in the picture.

The choice for a tie-up was obvious.

.
Accordingly, Ed Rosenbaum, Jr., was

cimmissioned to act in behalf of Louis B.
Mayer, producer of Anita Stewart produc-
tions, and Lawrence Weingarten, First Na-
tional exploitation manager for the Los
Angeles territory, in putting over a cam-
paign which would bring the Kinema en-
gagement and the picture to the attention
of the thousands who gathered for the turf
classic.

We have reproduced two photograph?
showing front and back views of the
colored jockey who had the only grand
stand concession granted during the week.

The signs which were affixed to him are
readable in the reproduction.
We have reproduced also the form sheet

which the man distributed. It is a clever
bit of work, a few words, admirably ar-

ranged, that give at a glance the important
fac s regarding the production.
These were distributed with a free hand.

Race courses are traditionally littered with
material of the sort, but it is safe to as-

sume that in this case the picture adver-
tised got more publicity than the sales at

the Los Angeles dry goods stores and such
other events as were doubtless advertised.
But the enterprise did not stop with these

two notable steps.

On Sunday the track officials were per-

suaded to admit Anita Stewart to the grand
stand to act as honorary judge of the races.

Here she was, obviously, in the spotlight

of attention. All eyes are directed toward
the judges' stand. - The lady doubtless re-

ceived her share of attention.

That this share should be a big one, the

day was called "Anita Stewart Day" and a

huge banner across the park emblazoned
the fact to the world.

Just what effect the enterprise will have
upon the engagement at the Kinema cannot
be chronicled at present. No reports have
been made to date. But there can be but
one result.

Thousands of people learned about the

engagement that could not have known
of it otherwise. Some of them will attend.

Is the girl who sells your tickets

cheerful and polite ?

How about your ushers?
Do you keep your theatre scrupulously

clean?
It is easy to lose a patron—and difficult

to win one back. Pictures and music are
not everything.

Don't overlook the little things which
make for contentment of the people who
attend regularly. Above are three perti-

nent queries. There are a dozen or two
more vou can ask vourself.

An empty auditorium is deceptive. A
thousand-seat house seems to have five

times that capacity when the seats are
empty.
When the seats are all occupied it

appears to accommodate even less than
the actual count.
People do not like to sit in a sparsely

tilled auditorium. There are numberless
cases on record where well-filled seats,

rilled by whatever means, have drawn
patronage and built business.
An empty seat represents more than

the loss of a single admission—it rep-
resents a menace to the future.

This negro in jockey costume was a prominent figure at the Ascot running races,

advertising the coming engagement of "In Old Kentucky" at the Kinema thea-
tre, Los Angeles.
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Violet MacMillan is making a name for herself by her work opposite J. Robert
Pauline in the Supreme Pictures serial "The Mystery Mind" produced by Arthur
B. Reeve and John W. Grey.

Jans Features Will be Offered
To Independent Exchange Owners

"Love without Question", Starring Olive Tell, Is

First of Series Which Is Guaranteed the

Open Market Buyers
Herman F. Jans, president of Jans

Pictures, Inc., announces that his com-
pany will publish its series of features
on the state rights basis. This was
decided upon when hundreds of inquiries

from all over the country began coming
into the Jans' offices.

The first series of features to be state

righted under this plan will be the pic-

tures being produced by B. A. Rolfe.

with Olive Tell as the star. The initial

feature will be "Love Without Ques-
tion," a photodramatic adaption of

C. Wadsworth Camp's novel, "The
Abandoned Room," following which Mr.
Rolfe will produce a filmization of

J. Belmont Davis' "best seller," "Nothing
a Year."

Independents Are Pleased

Because of the business-like methods
being pursued by the Jans company, the

painstaking production activities and the

careful attention to box office values,

the announcement that the company's
product will be stated righted, should

78

come as a welcome surprise to the in-

dependent exchange man.
Heavy purchases of independent pro-

ductions by large distributors have
depleted the state rights market greatly
in the last few months. On this ac-
count the announcement of the Jans Pic-
tures company guaranteeing to the state
rights a series of well-made features is

of unusual importance.

Sought by State Right Buyers

Offers have come from many parts
of the country from state right buyers
who are anxious to sign up for the Jans
productions and it is expected that ter-

ritory will quickly be sold. Mr. Jans
states that those independent exchange
men who want to contract for this scries

of super-features should lose no time in

getting in touch with him. Territory
will be disposed of on the "first come
first served" basis.

New Corporation Formed
To Produce Independents

The Character Pictures Corp., incorpor-

ated by Albert W. Plummer, New England

exhibitor; Chas. W. Buck, importer and

manufacturer; David Shapiro, lawyer, and

others whose names are withheld, has been
formed with the intention of producing
features for the independent field.

"It was only after quiie some thought
that it was decided to give the name of

Character Pictures to our productions,"

said Mr. Plummer in speaking of the plans

of the company. "We hope and intend to

have them live up to this title, for- if there

is one thing lacking in the average photo-

play of today it is character. There is too
much of a sameness to pictures and we are

going to bend every effort and spare no
expense to give our product character. In

other words, an individuality and distinc-

tiveness that will make them stand out
from others."

"In Old Kentucky" Has
Showing at Playhouse

"In Old Kentucky," Anita Stewart's

First National production, was exhibited

before publication to an invited gathering

at the Playhouse, Michigan avenue, near

Van Buren. Chicago.
Director Koehl. of the Riviera Theatre,

had prepared a musical program for the

presentation and comments of club mem-
bers and motion picture people present be-

spoke its fitness for the occasion. It was
the general opinion that pre-reviews of

this sort would be a highly desirable inno-

vation if used in connection with all forth-

coming features.

Recent Fox News Reel

Shows German Industry
An interesting series of scenes show-

ing the revival of German industry since

the war is contained in a recent issue

of Fox News, the reel published weekly
by the Fox Film Corp.
Men and women at work upon proj-

ects calculated to overcome the effect

of the war, the state officials responsible

for the enterprise manifested, the system
of physical training and entertainment

by which the spirits of the peopre are

kept at normal pitch, all are interesting

from the viewpoint of economic value

and human nature study.
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New York, Jan. 19, 1920.

Sporting news in film circles has come
in fast and furious for the past week.

William Fox made an offer of $550,000

for the Dempsey-Carpentier mill. A stud

poker series cost a well-known film mag-
nate $350,000 with marked cards, and one

player got the stuffing kicked out of him.

—The film club had a visit from an in-

spector and six cops and things looked

serious 'till "Zit" laughed aloud and gave

the joke away. He staged the affair and
it went over big.—-A maniac, said to be a

picture actor, cut loose with a knife at

Broadway and 42nd Street and slashed six

women, one of whom was badly injured.

The nut said he liked to see the women run.

* * *

It was a dull week at the Astor, but the

Newark Athletic Club staged some heavy-
weight bouts and drew good patronage
from the film ranks.

* * *

Atlantic City was the scene of the First

National convention, and from reports at

hand the boardwalk was enlivened consid-

erably by the thoroughbreds of that cir-

cuit.
* * *

Marion Davies, George Baker, et al.,

were mixed up in "The Cinema Murder"
at 729 Seventh Avenue. The reviewers
will hand down a verdict this week.

* * *

Taking all in all it was a live week.
* * *

Congratulation to M. Tatsuno of Shisa-
kashima—Seirenjo, Ochi—Gun, Iyo, Japan,
on his selection of Exhibitors Herald.
Thank you, M. Tatsuno.

* * *

Arthur E. MacHugh has tendered his

resignation to B. S. Moss and will join
the Hammersteins.

* * *

Two of Marion Davtes' most popular
camera men, Shaddie Graham and James
Sweeney, became benedicts at a double
wedding Sunday afternoon when Helen
Miller became Mrs. Graham and Rita
Cherry, Mrs. Sweeney at St. Chrysostom's
church, Miss Davies attending. The boys
have been with Miss Davies since she be-
gan work in pictures, prior to which they
worked together at the Biograph studio
with Mroe. Olga Petrova and with Metro,
always being attached to the same com-
pany.

* * *

C. Lang Cobb, Jr., general sales man-
ager of the Art Color Pictures Company,
will not sail for Europe next week. It

was rumored that C. Lang would be abroad
for about two months but he says he can
find plenty to do right here, and is doing it.

* * *

Joe Dannerberg was presented with a
bottle of sparkling Pluto water while din-
ing in the Traymore grill, Atlantic City,
last week. The early morning stimulant
came in a champagne bottle and Joe nearly
fell for it.

* * *

Wally Van is the supervising director
of the Benny Leonard serial and between
times he will make six comedy dramas.

* * *

Lubin and Sawyer are working at top

speed on the preliminary details of the first

of their forthcoming productions under
the Metro banner.

* * *

Yancey Gonja arrived in New York
last week from Cadiz, Spain. Mr. Gonja
represents the Cadiz Distributing Company.
He left for Denver, Colorado, on the
Century on Friday en route for California.

* * *

Harry Baylis has joined the A. H.
Fisher Company at New Rochelle, N. Y.,
as cameraman.

* * *

"Thanks for the trombone," Osip Ga-
brilowitch wired Hugo Riesenfeld, director
of the Rialto and Rivals theatre, from
Utica last Friday. No, it wasn't a Christ-
mas present. Gabrilowitch was in Utica
for a performance and his trombone player
was sick. Mr. Riesenfeld sent L. de Ber-
nardis, the trombone player of the Rialto
orchestra, to the rescue.

* * *

John P. McCarthy held the premiere
showing of "Out of the Dust" at the Broad-
way Theatre on Tuesday, Jan. 13. The
picture was well received.

* * *

Miss Lillian R. Gale, press representa-
tive of the Motion Picture Directors As-
sociation, has been confined to the house
for the past week owing to an attack of
the grippe.

Rubye DeRemer is at Alexandria Bay,
together with Eugene O'Brien and a large

company, working on exteriors for the
Lewis J. Selznick production, "A Fool and
His Money."

* * *

Arthur Searles Kane looks fine and fit

since his return to New York.
* *

The Parisian Fashion Frolic ended its

engagement at the Broadway on Saturday
night, after a ten weeks' run. The Moss
offices have records on display to show that

375,000 persons have seen the Frolic.
* * *

The staff of the Exhibitors Trade Review
will perspire copiously from now on as
they have gone to Swetland.

* * *

Morgan Bryan, president of Bryan and
Smith Illustrating and Designing Company,
has found business coming in so fast that
he has been compelled to enlarge his force.

Last week he engaged three designers and
one commercial artist.

* * *

The Radio-Soul Film Company, Inc.,

has opened offices in the Knickerbocker
Theatre Building. Alexander K. Miller
is president of the new company.

* * *

H. Elkan of the Clinical Film Company
has opened offices at 110 West 40th Street.

New Waterloo House
WATERLOO, IA.—A. J. Diebold and

M. Ford, who own the Strand theatre in

Cedar Rapids, la., and the Palace here,
announce plans for a new motion pic-

ture theatre for this city which, it is

said, will be the superior of anything in

its class in the state. The Strand is the
name tentatively chosen.

"River's End" Troupe Ready for Rockies

MARSHALL NEILAN and his company of players just before departing for

exteriors where they were snow-bound for two days without food. Mr.
Neilan, Lewis Stone, Marjorie Daw and Matt Moore, who are in the fore-

ground, brought back a rescue party. At the extreme left is Eddie O'Hara, studio

publicity man, who wept bitter tears because Pete Smith in New York refused to
make capital of the story.
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IPROSPERITY GENERAL IN INDUSTRY I

1 I

Arthur S. Kane, Who Recently Resigned As
President of Realart Pictures Corporation,

Reports Trade Conditions Were Never Better
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On the left is shown a force of carpenters at work at the Fifty-fifth street studio of Famous Players-Lasky Corporation, repro-

ducing a street in the poor section of London in 1860. It is for a scene in "Dr. Jekyll and Mr. Hyde." The finished

product is shown on the right.

bowled me over with a flat statement
that he appealed to 80 per cent of the

people of his town who were old enough
to go to amusements. Think of it!

Practically the entire population as pos-

sible patrons! Of course this record is

very high, higher than it would be in

cities where there are other amusements.
Hut it is easy to see from this man's
careful analysis of his local conditions
that the motion picture theatre in a

small town is an institution. He told

me further that he scored practically 100

per cent between the ages of eighteen

and twenty-three.
"Now that the magnificent Capitol

theatre of 5,000 seats in New York is a

reality and playing to business, the old

cry of 'Make it small and hold 'em out'

must be stilled. They seem never to

get too big to 'hold 'em out.' Why. in

the first picture show opened in New
York City they put in extra large chairs

and left lots of space between them so

as not to have too many seats! They
were afraid there would be so little

business the place would look empty.
It was only a few weeks till they yanked
those seats out, put in smaller ones and
added many rows. The public was
there ahead of them, you see. And so

it has been from that day to this. The
public taste has developed faster than it

could be catered to.

"It is nothing for a leading downtown
theatre of anything like adequate seating

capacity in any large city of the country
to net several thousand dollars profit

each week. In exceptional cases they

take five, six or seven thousand dollars

profit weekly above expenses and over-

head."

Returning from the West after a three

weeks' pilgrimage, Arthur S. Kane, who
on November 29 resigned the presidency
of Realart Pictures Corporation, brought
with him stories of universal prosperity

in the motion picture industry.

Finds Prosperity Everywhere

"Abounding prosperity has overtaken
business in every section which I have
visited," he declared. "Chicago is great.

Los Angeles is outstripping the country
in the boom which has struck it. Real
estate is on the jump there and they are

claiming a population of 700,000. The
whole Los Angeles territory as well as

those surrounding San Francisco, Seat-

tle, Portland and Spokane never were
so good.
"Mammoth building enterprises are on

foot in Chicago, Los Angeles and San
Francisco and it will not be long until

the other cities will follow suit.

Large Theatres Are Needed
"This leads me to an observation

which applies and not particularly to

the Pacific coast, but to every large city

in this country. I have never yet seen

a theatre too large in any of the great

cities of the United States. To me this

seems an astounding fact. However, it

is matched by the assertion that there

are not in any of the foremost com-
munities of the country too many
houses. In other words, there are not

too many seats anywhere. Of course I

refer to downtown conditions.
" 'Every large city in the country is

under-theatred.'
"This astute student of exhibiting and

producing activities was asked if he did

not believe there was danger of build-

ing too many houses.
" 'Not of the right kind and in the

right places,' he answered. 'By the right

kind I mean large theatres, and the
right places are those where there is

sufficient population to support such
entrprises.'

"In the case of downtown in the

large cities it is practically impossible
for any man to say that there are enough
theatres. The plain fact is that we, in

this business, have never yet caught up
to the public. There has not been an
important and worthy development in

all the history of the industry when the

public was not found waiting there ahead
of time. It is, rather, for exhibitors and
producers to try to keep abreast of the

demands of the amusement going pub-
lic. The tremendous expansion of the

motion picture public, which nowadays
is practically synonymous with the

amusement public, is well illustrated by
facts given me in San Francisco by a

well-known operator in a rather small
town. To get the full benefit of his re-

marks one should know that twenty-five

years ago we calculated the theatre-

attending public at about 10 per cent

of the population in any city. Stock
companies in those days were marvel-
ously popular. They got about every-
body in town that wanted to go to a

show. If in a week's show of a popular
success an established company of stock

favorites in a city of 400,000 inhabitants

played to 20,000 persons it was phe-
nomenal business. So you can see the

estimate of 10 per cent for all regular

or even casual attendants at the various

theatres could not have been far out of

line.

Appeals to 80 Per Cent

"When motion pictures entered the

field the possible play jumped at once to

20 per cent. In a few years it had risen

to possibly 35 per cent.

"My friend of the small town theatre
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Star of "The Strongest"

To Make New Fox Special

Renee Andoree, leading woman in the

Fox production of "The Strongest,"

Premier Georges Clemenceau's only lit-

erary work, has been engaged to make a

special production for the Fox schedule.

The picturization of the story by the

famous French statesman was recently

completed under the direction of R. A.

Walsh.
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American
Six Feet Four, with William Russell.

—Russell's best. He always did draw
well here but this was his best. It will

please all that want a good western

feature. None can put it over him in

drawing a gun.—John Allsop. Columbia
Hall. Grace, Idaho.—Town patronage.

Six Feet Four, with William Russell.

—Best picture of its kind we ever saw.

Played to packed houses at advanced

prices. Pleased everyone.—A. Briggs

Abernathy, New Playhouse theatre,

Staunton, 111.—Neighborhood patronage.

Eve in Exile, with Charlotte Walker.

—This is only fair. Did not draw—L.
M Browne, Mission theatre. Ponca City,

Okla.

Hobbs in a Hurry, with William Rus-

sell.—One of the best. You can't go
wrong on this. Win. Russell is a sure

favorite here.—W. H. Gilfillan, Jewel

theatre, Red Lake Falls, Minn.—Neigh-
borhood patronage.

Trixie From Broadway, with Mar-

garita Fisher.—Star unusually popular

here, but this one especially attracted

big crowds. Fine advertising available.

—A Briggs Abernathy, New Playhouse

theatre, Staunton, 111.—Neighborhood
patronage.

Artcraft
The Money Corral, with William S.

Hart.—One of the best Hart pictures

we have used.—Bert Norton, Kozy the-

atre. Eureka, 111.—Neighborhood pat-

ronage.

Captain Kidd, Jr., with Mary Pick-

ford.—Our first Pickford picture and
sure pleased the house. Photography
good and clear. Acting good.—C. H.
Thomas, Community theatre, Galva, la.

—Small town patronage.

The Narrow Trail, with William S.

Hart.—Very good picture. Everyone
liked this one.—Thomas Deacey, Lyric

theatre, Evart, Mich.—Neighborhood
patronage.

Stella Maris, with Mary Pickford.

—

Sad, but good all around. Mary Pick-

ford shows real talent in this one.—F.

A. Flader, Rigney theatre, Albany, Mo.
—Neighborhood patronage.

Blue Blazes Rawden, with W. S. Hart.

—Drew all right and personally I think
it one of Hart's best, but it did not
please as well as some of his others.—
A. N. Miles, Eminence theatre, Emi-
nence, Ky.

How Could You, Jean?, with Mary
Pickford.—Packed them in. Everyone
pleased.—Peters & Johnson. Liberty
theatre, Milligar., Nebr.—Small town
patronage.

Arizona, with Douglas Fairbanks.

—

Fairbanks always pleases. — Pfeiffer

Bros., Opera House. Kenton, O.

—

Neighborhood patronage.

Don't Change Your Husband, a De-
Mille production.—A good picture.—A.
W. Primley, Primley's theatre, Ladora,
la.—Neighborhood patronage.

Hit-the-Trail Holiday, with Geo. M.
Cohan.—Not as good as some, but a

good production. Picture too far out of
date now.—Geo. D. Rogers, Gem theatre.

Lyndon, Kans.—Neighborhood patron-
age.

Blue Blazes Rawden, with William S.

Hart.—A good picture and well played.
Star draws well, everyone pleased.—G.
M. McClain, Star theatre. Barry. 111.

—

Small town patronage.

First National

In Old Kentucky, with Anita Stewart.
—Fine picture. Capacity business two
days at advanced prices.—L. M. Browne,
Mission theatre. Ponca City. Okla.

WILLIAM RUSSELL
and Mary Thnrman in a scene from "Tke
Valley of Tomorrow" ( American Film
Co.).

81

Back to God's Country, with Nell
Shipman.—Here's a real big feature at-
traction, telling an unusual story mid
truly wonderful settings. Nell Shipman
does some remarkable work. It's 100 per
cent entertainment. Played to big busi-
ness two days at advanced prices.—J.

B. Stine, Gem theatre, Clinton, Ind.

—

Neighborhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Star always draws good.—A. W.
Primley, Primley's theatre, Ladora, la.—Neighborhood patronage.

The Hoodlum, with Mary Pickford.

—

Good picture but not up to Daddy Long
Legs.— E. A. Armistead, Royal theatre.
Tarpon Springs, Fla. — Neighborhood
patronage.

The Hoodlum, with Mary Pickford.

—

Played this picture two days, big busi-
ness and all thought this Mary's best.

—

Eugene Saunders. Palace theatre, Har-
vard, 111.—General patronage.

Heart O' the Hills, with Mary Pick-
ford.—Extra good picture. Equal to
Daddy Long Legs.—R. H. Stephens.
Royal theatre. Sheridan, Ark.—Small
town patronage.

Back to God's Country, with Nell
Shipman.—Extra good to biggest busi-
ness ever handled. S. R. O. at all shows.
—H. B. Axline, Scope theatre. Wenona.
111.—Neighborhood patronage.

A Virtuous Vamp, with Constance
Talmadge.—More than pleased; top
heavy houses.—Knickerbocker theatre,

Detroit, Mich.—Neighborhood patron-
age-

The Hoodlum, with Mary Pickford.

—

Weather against a large crowd. Star a
drawing card here, but picture nothing
special.—Simmons & Collins, Idle Hour
theatre, Wellsville, Kans.—Neighbor-
hood patronage.

Heart O' the Hills, with Mary Pick-
ford.—Excellent. Good for any theatre,

small or large towns.—C. H. Dicke,
Dicke theatre. Downers Grove. 111.

—

Neighborhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—More favorable comments on
this than any picture for some time.

Drew packed house first night but very-

poor second, probably due to Christmas
celebration in church.—A. C. Klug. Em-
press theatre, Zumbrota. Minn.—General
patronage.

The Temperamental Wife, with Con-
stance Talmadge.—Good picture. Star
well liked here. Showed to capacity
house.—R. H. Stephens, Royal theatre.

Sheridan. Ark.—Small town patronage.

The Hoodlum, with Mary Pickford.

—

Gave excellent satisfaction from all an-
gles. Not as good as Daddy Long
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Legs.—H. H. Billings, Pleasant Hour
theatre, Pine Island, Minn.—Neighbor-
hood patronage.

Virtuous Wives, with Anita Stewart.
—Very good picture. Did very well for

stormy weather. Will show good and
please in any town.—R. F. Patterson,
Sun theatre, Ansley, Nebr.—Small town
patronage.

Human Desire, with Anita Stewart.

—

Good picture. Star does good work.

—

A. M. Leitch, Royal theatre, Milford,
la.—Mixed patronage.

A Virtuous Vamp, with Constance
Talmadge.—Everyone delighted, said it

was the best one this star ever made.
Ran it two days to a good business.

—

Wm. Tifft, Vaudette theatre, Sterling,

111.—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—More favorable comments on
this picture than any of the other Anita
Stewart features.—Custer Carland, Vic-
toria theatre, Frankfort, Mich.—Small
town patronage.

Midnight Romance, with Anita Stew-
art.—Star is new but promises to be a

big drawing card. Full house on a very-

bad night. Anyone is safe in booking
this feature.—Home theatre, Blan, Ncbr.

Human Desire, with Anita Stewart.

—

Good like all her previous pictures.

—

Chas. Taylor, Best theatre, Colorado,
Tex.—General patronage.

Midnight Romance, with Anita Stew-
art.—Excellent. We are pleased to have
such high class productions as the Stew-
art series.—Beth Drew Guhl, Pastime
theatre, Dclavan, Wis.—High class pat-

ronage.

Midnight Romance, with Anita Stew-
art.—An extra good picture. Title

draws. Satisfies them all. Star is get-

ting to be popular here.—J. A. Burgum,
Movie theatre, Arthur, N. D.—Neigh-
borhood patronage.

Back to God's Country, with Nell
Shipman.—This picture in connection
with Chaplin in A Day's Pleasure broke
all previous records by hundreds of dol-

lars. Held them out from 2:45 in the

afternoon to 9 p. m. Sunday, January 4.

2,000 seat house.—C. F. House, Midway
theatre, Rockford, 111.—General patron-
age.

Bill Apperson's Boy, with Jack Pick-
ford.—Ordinary picture. Have played
better ones. Fair business.—Brock-
house & Weeks, Electric theatre, Arenz-
ville, III.—Neighborhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Return date after being shown to
capacity business at the Overholser the-
atre. Good picture, fair business.—Wil-
liam Noble, New Polly theatre, Okla-
homa City, Okla.—General patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—This picture certainly made many
friends for Jack here.—E. Saunder>.
Palace theatre, Harvard, 111.—General
patronage.

In Wrong, with Jack Pickford.

—

Fairly good picture. Star is better in
Burglar by Proxy.—R. H. Stephens,
Royal theatre, Sheridan, Ark.—Small
town patronage.

The Hoodlum, with Mary Pickford.

—

This star always gets the money. Good
picture, played to capacity.—J. P. Wil-
son & Son, Wilson's theatre, Astoria,
111.—Neighborhood patronage.

Experimental Marriage, with Con-
stance Talmadge.—Constance is always

good; have not run one poor one. This
is a good one.—O. R. Hans, Scenic the-
atre, Hastings, Minn.

In Wrong, with Jack Pickford.—Best
of the three. Went over big for me
and pleased.—C. M. Hartman, Liberty
theatre, Carnegie, Okla.—Small town
patronage.

The Mind the Paint Girl, with Anita
Stewart.—A very weak program pic-
ture.—Knickerbocker theatre, Detroit,
Mich.—Neighborhood patronage.

Virtuous Wives, with Anita Stewart.
—A g»od story worthy of extra adver-
tising and pifshing.—M. C. Kellogg,
Homestake theatre, Lead, S. D.—Mixed
patronage.

The Hoodlum, with Mary Pickford.

—

Positively as good as Daddy Long Legs.
A knockout. Raise the admission; boost
it. Say anything that's good about it.

You can't go wrong. Appeal to all

classes.—A. J. Huber, Dreamland the-
atre, Galena, III.— Elite patronage.

Fox
Checkers, with a special cast.—Very

Rood. Pleased nearly all but could have
been made better.—L. C. Farquhar,
Opera House, Guide Rock, Nebr.—Fam-
ily patronage.

The Wilderness Trail, with Tom Mix.
—A dandy picture.—Harry Hobolth,
Maxinc theatre, Imlay City, Mich.

—

Small town patronage.

Lost Money, with Madlainc Traverse.
—Good. Picture went over big and
pleased them all.—Henry Hasten, Elite

theatre, Lcmars, la. — Neighborhood
patronage.

Evangeline, with Miriam Cooper.

—

Drew people into the theatre whom I

imimiiiM
'T^HERE is no reason

* why the man who
boo^s from a price list

x should read this depart-

| ment. He will not find \

; a bargain list here.

The man who boof^s with

the intention of supply- I

| ing his patrons with the
\

| best that the market §
| affords, the man who will |

1 continue in business, the I

1 intelligent exhibitor, can j
I not afford to miss a sin- j

| gle issue.

| From no other source in j
1 the World can he gain j

| first hand exhibitor in- j

| formation regarding the f

% quality of available I

| motion pictures.

had never seen before.—M. Hansen, Jef-
ferson theatre, Goshen, Ind.

Evangeline, with Miriam Cooper.

—

Beautiful production. Will please pa-
trons who can appreciate the beautiful.

—

L. C. Farquhar, Opera H»use, Guide
Rock, Nebr.—Family patronage.

The Last of the Duanes, with William
Farnum.—A wonderful picture. Pleased
all classes but somehow or other we
cannot put Farnum over here.—Pfeiffer
Bros., Opera House, Kenton, O.—Neigh-
borhood patronage.

The Sneak, with Gladys Brockwell.—
Drew well but only fair program picture.

Brockwell does not make a good Gypsy.
—L. C. Farquhar, Opera House, Guide
Rock, Nebr.—Family patronage.

La Belle Russe, with Theda Bara.

—

Good picture of its type. Star does not
draw here. Poor business.—O. Hansen,
Jefferson theatre, Goshen, Ind.

The Snares of Paris, with Madlaine
Traverse.—Good picture. Business fair.

Star coming good.—Chas. A. Bull, Hol-
land theatre, Wichita, Kans.—General
patronage.

Persuasive Peggy, with Peggy Hy-
land.—A fair program picture and that's

all. I boosted this one and deceived my
audience. Expected more. Fair busi-

ness.—A. J. Huber, Dreamland theatre,

Galena, 111.— Elite patronage.

Cowardice Court, with Pesrgy Hyland.
—Only a fair picture.—Harry Hobolth,
Maxinc theatre, Imlay City, Mich.

—

Small town patronage.

The Merry Go Round, with Peggy
Hyland.—Pleased generally.—J. W. Ed-
wards, Aledo Opera House, Aledo, 111.

—

Neighborhood patronage.

Wolves of the Night, with William
Farnum.—It is an excellent feature and
will make all who see it boost it. I lost

money on account of weather but wish
to give it just criticism.—H. J. Long-
aker, Howard theatre, Alexandria, Minn.

Be A Little Sport, with Albert Ray
and Elinor Fair.—A good little comedy-
drama that will give good entertainment
—Harold Daspit, Atherton theatre,

Kentwood, La.—Mixed patronage.

Putting One Over, with Geo. Walsh.
—A good Walsh feature that pleased.

—

D. J. Kulaszewicz, Rex theatre, Besse-

mer, Mich.—Neighborhood patronage.

The Winning Stroke, with Geo.

Walsh.—Some picture and Geo. Walsh
draws. This picture ought to go great

in a college town.—O. E. Parkren,

Opera House, Marengo, la

When a Man Sees Red, with William
Farnum.—This is a very good picture

and pleased the patrons.—A. C. Klug.

EVANGELINE, with Miriam
Cooper. Got in touch with the
High School and gave three cash
prices for the best essay on the
poem. Principal made it a part of

the school work and the Senior
classes were compelled to write.

Had three ministers as judges, a
vocalist from the church choir to
sing with picture and got publicity
from that source. I got them all in

with this picture, even those that

has never been in before, and they
have kept right on coming. C. E.
Waughop, Scenic Theatre, Detroit,

Minn.
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Bringing Up Father

Mr. and Mrs. Jiggs and their daughter (on the right) arrive in Los Angeles and
are welcomed by Boyle Workman, president of the City Council and other city

officials. They are members of the Christie Comedies Company.

Empress theatre, Zumbrota, Minn.

—

General patronage.

The Winning Stroke, with Geo.
Walsh.—Very good picture, and where
Walsh is liked should bring in big re-

sults.—Pfeiffer Bros., Opera House,
Kenton, O.—Neighborhood patronage.

Checkers, with a special cast.—Best
melodrama I ever ran. Did good busi-
ness in cold weather. Certainly satis-

fied everybody.—Otto E. Parkren, Op-
era House, Marengo, la.—Neighborhood
patronage.

Evangeline, with Miriam Cooper.—

»

Production great. Star fine. Picture
pleased. Good business.—Gaiety the-

atre, Bluffton, Ind.—Neighborhood pat-
ronage.

Goldwyn
Jubilo, with Will Rogers.—Best pic-

ture Will Rogers has made yet. Our
folks like him mighty well. This picture

is way above the average and should
make you some money.—C. A. Miller,
Idlehour theatre, Alma, Mich.—Neigh-
borhood patronage.

High Pockets, with Louis Bennison.

—

A fine picture. Pleased. Business big.

—Chas. A. Bull, Holland theatre, Wich-
ita, Kans.—General patronage.

Lord and Lady Algy, with Tom
Moore.—A dandy comedy-drama. Could
have been told in five reels.—W. H.
Mart, Strand theatre, Grinnell, la.

The World and Its Woman, with
Geraldine Farrar.—A good timely pic-

ture that pleased a big crowd.—Van
Praag & Meyn, Central Garden theatre,

Kansas City, Kans.—Neighborhood pat-
ronage.

The Woman on the Index, with Pau-
line Frederick—A great picture. Direc-
tion first rate. Went over in good style.

—F. A. Flader, Rigney theatre, Albany,
Mo.—Neighborhood patronage.

Gay Lord Quex, with Tom Moore.

—

Excellent picture though not this star's

best. Story a bit too spicy for my
trade.—C. A. Miller, Idlehour theatre,
Alma, Mich.—Neighborhood patronage.

The Girl from Outside, with a special
cast.—Went good. Strong picture.—C.

F. House, Midway theatre, Rockford,
111.—General patronage.

The World and Its Woman, with Ger-
aldine Farrar.—One of the best Farrar
pictures that we have ever screened.
Gave entire satisfaction.—Pfeiffer Bros.,
Opera House, Kenton, O.—Neighbor-
hood patronage.

Speedy Meade, with Louis Bennison.
—Good photography. A little comedy
but slow moving. I consider any slow
Western a failure. People coming to
see Westerns expect lots of action.—F.
A. Flader, Rigney theatre, Albany, Mo.
—Neighborhood patronage.

One of the Finest, with Tom Moore.
—Average. No kicks nor any com-
ments.—K. J. Uglow, Strand theatre,
Whitewater, Wis.
Bonds of Love, with Pauline Fred-

erick.—Star wonderful. Production and
photography excellent. Pleased capac-
ity business.—Gaiety theatre, Bluffton.
Ind.—Neighborhood patronage.

Oh, Johnny, with Louis Bennison.

—

Went over good for us. A delightfully
different Western story.—C. T. Metcalf,
Opera House, Greenfield, 111.—Small
town patronage.

The Cindrella Man, with Mae Marsh.
—This was all to the good. Goldwyn
pictures take fine with us. You can

book this as it will never be too old.—
Dadman & Maynard, Town Hall the-
atre, Harvard, Mass.—Small town pat-
ronage.

The Stronger Vow, with Geraldine
Farrar.—Fair program picture. Pulled
well—W. H. Mart, Strand theatre,
Grinnell, la.

Hodkinson
The Lord Loves the Irish, with J.

Warren Kerrigan.—A good clean cut
picture just suited for Kerrigan. Ought
to please in any theatre.—Fred Cosman,
Electric theatre, St. Joseph, Mo.
The Love Call, with Billie Rhodes.—

One of Billie's good ones, if she makes
any other kind. I haven't seen them.
Billie Rhodes always draws here.—H.
A. Wishard, Wishard theatre, Bloom-
field, la.—Neighborhood patronage.

The Westerners, with a special cast.

—This picture was very good. Every-
one seemed to like it, yet it was a little

too long. Ran it two days to fair busi-

ness. Book it if your patrons like West-
ern plays.—Wm. Tifft, Vaudette theatre,
Sterling, 111.—Neighborhood patronage.

The Blue Bonnet, with Billie Rhodes.
—Rather a neat unusual picture. Will
please 80 per cent of your patrons.

—

Fred Cosman, Electric theatre, St. Jo-
seph, Mo.
The Blue Bonnet, with Billie Rhodes.

—Just an ordinary picture. Fair busi-
ness.—Jos. C. Staak, Royal theatre, Car-
roll. Ia.—Neighborhood patronage.

The Blue Bonnet, with Billie Rhodes.
—Gave general satisfaction, though it

has a religious air. Even the men liked
it.—Faul & Overton, Lyric theater, Win-

chester, 111.—Neighborhood patronage.

Metro
Lombardi, Ltd., with Bert Lytell.

—

Very good and different from usual run
of pictures.—W. H. Mart, Strand the-
atre, Grinnell, Ia.

Johnny on the Spot, with Hale Ham-
ilton.—Good picture. Star is good draw-
ing card for me.—R. H. Stephens, Royal
theatre, Sheridan, Ark.—Small town
patronage.

Almost Married, with May Allison.

—

Drags at first but last two reels picks
up, and it ends with a bang. Good av-
erage program picture.—A. N. Miles,
Eminence theatre, Eminence, Ky.

Some Bride, with Viola Dana.—One
of the most clever pictures shown by me
for some time. Gave perfect satisfac-

tion.—Barney Hatke, Royal theatre, Sa-
betha, Kans.—Neighborhood patronage.

Out of the Fog, with Nazimova.—One
of the best pictures of its kind I ever
saw and will go over in a mixed crowd.
Better than any of Nazimova's pictures
with the exception of The Brat. When
it comes to perfect acting this star has
them all beat.—Harold Daspit, Atherton
theatre, Kentwood, La.—Mixed patron-
age.

One-Thing-at-a-Time O'Day, with
Bert Lytell.—Class Al picture. Busi-
ness good.—C. H. Dicke, Dicke theatre.

Downers Grove, 111.—Neighborhood pat-

ronage.

The Brat, with Nazimova.—This is

good. Story is a little old in theme.

—

W. H. Mart, Strand theatre, Grinnell, Ia.

Easy to Make Money, with Bert
Lytell.—Lytell is one of our best male
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stars. Run Metro on Sundays and
nearly all are good clean pictures.—O.
R. Hans, Scenic theatre, Hastings. Minn.
—Neighborhood patronage.

Peggy Does Her Darndest, with May
Allison.—May Allison sure is fine.

Played to good attendance.—J. P. Wil-
son & Son, Wilson theatre, Astoria, 111.

—Neighborhood patronage.

Please Get Married, with Viola Dana.
—Only a class B picture. Did not
please my patrons.—Henry Hastert,
Elite theatre, Lemars, la.—Neighbor-
hood patronage.

Toys of Fate, with Naziniova.—Good
picture but it did not make me any
money.—Thomas Deacey, Lyric theatre,

Evart, Mich.—Neighborhood patronage.

In For 30 Days, with May Allison.

—

Good picture. Good business. Star is

next to Mary Pickford here.—R. H.
Stephens, Royal theatre, Sheridan, Ark.
—Small town patronage.

Easy to Make Money, with Bert
Ey tell.—Very good. Star is coming right

along. Fair business.—Jos. C. Staak,

Royal theatre, Carroll, la.—Neighbor-
hood patronage.

Some Bride, with Viola Dana.—This
is some picture. Everybody enjoyed it.

Be sure you give it plenty of advertis-

ing. It drew well for us.—A. N. Miles.

Eminence theatre, Eminence, Ky.

Paramount
2Z]/2 Hours' Leave, with Dougla- Mc

Lean and Doris May.—100 per cent per-

fect. This will go big in any size the-

atre or town or for any class of trade.

You can go the limit on advertising
and promise almost anything and the

picture will make good.—C. A. Miller,

Idlehour theatre. Alma, Mich.

The Miracle Man, with a special cast.

—Every exhibitor should run this pic-

ture. Admission at $1.00 would not be
too much. Played capacity.—Preston
Bros.. Crescent theatre, Audubon, la.

—

Neighborhood patronage.

Male and Female, a DeMille produc-
tion.—Big, but did not go over like

CURL'S" X E GRIFFITH
In her newest screen success, "Human Col-

lateral" (Vltagraph).

Miracle Man. Will stand a return date.

—Jack Nash, Strand theatre, Trinidad,
Colo.—Neighborhood patronage.

23}£ Hours' Leave, with Douglas Mc-
Lean.—Went big; a knockout.—C. F.
House, Midway theatre, Rockford, 111—
General patronage.

The Miracle Man, with a special cast.—Everyone here agrees that this is the
best picture they ever saw, and I agree
with them. Show it.—A. N. Miles, Em-
inence theatre, Eminence, Ky.

The Third Kiss, with Vivian Martin.
—Very pretty little story. This star is

drawing well.—Pfeiffer Bros., Opera
House, Kenton, O.—Neighborhood pat-
ronage.

The Miracle Man, with a special cast.

—A fine picture. Pleased everyone.

—

E. A. Armistead, Royal theater, Tarpon
Springs, Fla.—Neighborhood patronage.

The Grim Game, with Houdini.—

A

Great Sunday picture. Will get the
male clement. Week days I cater 50

per cent to ladies and did not <do so
much with it. It's a serial complete in

5,500 feet.— Bert Goldman, New Prin-

cess theatre, St. Paul, Minn.—Downtown
patronage.

Firefly of France, with Wallace Reid.
— Rather old and, besides, this story

telling kind does not take so well.—W.
C. Clecton, Gem theatre, Higbee, Mo.

Hours' Leave, with Douglas Mc-
Lean and Doris May.—Broke all rec-

ords. Had to bring it back for three-

days. Everybody votes it the prize pic-

ture of the year. So do I.—Bert Gold-
man, New "Princess theatre, St. Paul.

Minn.—Downtown patronage.

The Market of Souls, with Dorothy
Dalton.—Very good. Little more elab-

orate than the usual Daltons.—W. H.
Mart, Strand theatre, Grinnell, la.

In Mizzoura, with Robert Warwick.

—

Eair picture but did not draw well.

Warwick's personality does not seem to

win supporters among my patrons.—C.

A. Miller, Idlehour theatre, Alma, Mich.

—Neighborhood patronage.

Arms and the Girl, with Billie Burke.

—A good picture. Pleased everyone.

Star new here but drew well.—E. D.

Luna. Hulbert theatre, Hulbert, Okla —
Neighborhood picture.

Red Hot Dollars, with Charles Ray.
- -Charles Ray is invariably good in his

pictures, but this is far from being his

best. You won't have any kicks on this

one but can easily think of a dozen bet-

ter ones from this star.—C. A. Miller,

Idlehour theatre, Alma, Mich.—Neigh-
borhood patronage.

Let's Elope, with Marguerite Clark.

—

Clever star in poor picture. Did ca-

pacity, but if Paramount continues mak-
ing this kind Miss Clark will lose her

many admirers.—A. J. Huber, Dream-
land theatre, Galena, 111.—Elite patron-

age.

The Egg Crate Wallop, with Charles
Ray.—A regular man's picture. It is

some wallop.—Jack Nash. Strand the-

atre, Trinidad, Colo. — Neighborhood
patronage.
The Miracle Man, with a special cast.

—One of the best pictures ever made.
Drew at advanced prices.—Bert Norton,
Kozy theatre, Eureka, 111.—Neighbor-
hood patronage.

The Love Burglar, with Wallace Reid.
Good picture. Reid never fails to please.
—Otto E. Parkren, Opera House, Ma-
rengo. Ta.—Neighborhood patronage.

Sadie Love, with Billie Burke.—Very
ordinary picture. Without Billie Burke's
name it would not have a leg to stand
on. Star has made several better ones.—C. A. Miller, Idlehour theatre, Alma,
Mich.—Neighborhood patronage.

Battling Jane, with Dorothy Gish.

—

Our first Gish picture and sure pleased
the house. Dorothy is a natural come-
dian. Don't miss her.—C. H. Thomas,
Community theatre, Galva, la.—Small
town patronage.

The Love Burglar, with Wallace Reid.
—Not as good as some of his former
pictures.— Bert Norton, Kozy theatre,

Eureka, 111.—Neighborhood patronage.

Mrs. Wiggs of the Cabbage Patch,
with Marguerite Clark.—As we are only
forty miles from the "Cabbage Patch"
and everybody around here nearly has
read the book I knew we would clean

up on the picture. It, in connection
with an Arbuckle comedy, broke my
record for one day's business and the

crowd was perfectly satisfied.—A. N.
Miles, Eminence theatre, Eminence, Ky.

The Lottery Man, with Wallace Reid.

—You never had and will never get a

better comedy-drama than this one.

Spend some money advertising it and
you will clean up.—C. A. Miller, Idle-

hour theatre, Alma, Mich.—Neighbor-
hood patronage.

A Sporting Chance, with Ethel Clay-

ton.—All of Clayton's pictures are good,
as well as this one.—Otto E. Parkren,
Opera House, Marengo. Ia.—Neighbor-
hood patronage.

Pathe

The World Aflame, with Frank Kee-
nan.—The box office record holder of

the Palace theatre made two years after

house opened.—Ben Piazza, Palace the-

atre. New Orleans, La.—General patron-
age.

More Trouble, with Frank Keenan.

—

A dandy. Good business. Patrons all

pleased. Keenan can do any part and
do it well.—G. N. Armstrong, Y. M. C.

A. theatre, Rose Lake, Idaho.—Neigh-
borhood patronage.

Cupid by Proxy, with Marie Osborne.
—Marie Osborne always good and this

is one of her best.—Simmons & Collins,

Idle Hour theatre, Wellsville, Kans.

—

Neighborhood patronage.

The Yellow Ticket, with Fannie Ward.
—Might take in some places, but not

here.— Loeffelholz Bros., Auditorium
theatre, Cuba City, Wis.—General pat-

ronage.

Brothers Divided, with Frank Kee-
nan.—Mr. Keenan is a terrific box office

pulsater. This vehicle is reflected by
the star breaking the record with World
Aflame.—Ben Piazza, Palace theatre,

New Orleans, La.—General patronage.

The Midnight Stage, with Frank Kee-
nan.—Good picture. Keenan is a big

draw for us.—G. N. Armstrong, Y. M.
C. A. theatre, Rose Lake, Idaho.—Neigh-
Neighborhood patronage.

Oh Boy, with June Caprice and
Creighton Hale.—Only a program pic-

ture. Patrons only thought it a fair

picture. If you play it don't increase

admission.—Preston Bros., Crescent the-

atre, Audubon, Ia.—Neighborhood pat-

ronage.

The World Aflame, with Frank Kee-

nan.—It's a wonderful picture that will

cause talk. Needs to be boosted heavily

as it doesn't draw from title.—C. M.
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SHIRLEY MASOX
Whose first starring vehicle under the Fox

banner is "Her Elephant Man."

Hartman, Liberty theatre, Carnegie,
Okla.—Small town patronage.

Kidder & Ko, with Bryant Washburn.
—A fair production but did not seem
quite as good as some we have used
with the same star.—J. W. Edwards,
Aledo Opera House, Aledo, 111.—Neigh-
borhood patronage.

Ruler of the Road, with Frank Kee-
nan. — Interesting picture. Everyone
pleased. Good business.—T. F. Diestel-

horst, Unique theatre, Luxemburg, Wis.
—Neighborhood patronage.

The Unknown Love, with Dolores
Cassinelli.—Pleased well with exception
of. the drawn out ending.—J. J. Kudla-
cek, Swan theatre, Swanton, Nebr.

—

Neighborhood patronage.

A Virtuous Model, with Dolores Cas-
sinelli.— Went over above average.
Everybody pleased, nothing suggestive,

clean picture throughout.—Stephen Dzi-
adik, Derby theatre, Derby, Conn.—Gen-
eral patronage.

Her Man, with Elaine Hammerstein.
—One of the best Southern plays we
ever ran. Star a good card for us.—G.

N. Armstrong, Y. M. C. A. theatre. Rose
Lake, Idaho.—Neighborhood patronage.

Realart

The Mystery of the Yellow Room, an
Emile Chautrard production.—Without
question one of the best mystery dramas
in past year. One of the best pictures
for details I can remember of seeing on
a screen. Director sure deserves credit
for way this subject was produced. It

is in every way a super-feature.—Fred
Cosman, Electric theatre, St. Joseph,
Mo.

Soldiers of Fortune, with a special
cast.—Should have been a good draw-
ing card but didn't do much. Too much
war stuff. Each day dropped off.—Don-
ald W. Knapp, Strand theatre. San Ber-
nardino, Cal.—Downtown patronage.

Anne of Green Gables, with Mary
Miles Minter.—Tremendous business. A
production worth waiting for.—E. C.
Bostick, Merrill theatre. Milwaukee.
Wis.—General patronage.

Republic

The Arizona Cat Claw, with Edythe
Sterling.—Good Western picture. Drew
big. Star not known but seemed to

make no difference.—Chas. A. Bull, Hol-
land theatre, Wichita, Kans.—General
patronage.

His Father's Wife, with June Elvidge.
—Fair picture. Good business. Ran
with serial. Star not very well liked.

—

Charles Kuchan, Idylhour theatre, Can-
ton, 111.—Mixed patronage.

The Beloved Adventurer, with Car-
lyle Blackwell.—This picture was fine.

Great for a Sunday picture. Nothing to

offend.—T. E. Walton, National theatre.

New Bedford, Mass. — Neighborhood
patronage.

When Bearcat Went Dry, with a spe-
cial cast.—Good drawing possibilities.

Big first two days. Fair last two days.

—

Ed. Boyle, Dreamland theatre, Dubuque,
la.—Transient patronage.

Coax Me, with June Elvidge.—This is

a dandy comedy-drama. Book it.—J. L.

Meyers, Liberty theatre, Ivesdale, 111.

—

Small town patronage.

Me & Captain Kidd, with Evelyn
Greeley.—A remarkably well liked sub-
ject. Wonderful storms and lightning

effects. It's a production above the av-
erage.—Barney Hatke, Royal theatre,

Sabetha, Kans.—Neighborhood patron-
age.

The Oakdale Affair, with Evelyn Gree-
ley.—This picture is very good but the

photography was very poor. Could not

see some of the scenes.—T. E. Walton,
National theatre, New Bedford, Mass.

—

Neighborhood patronage.

When Bear Cat Went Dry, with a spe-

cial cast.—Title catchy. Did good busi-

ness for us. Better than average pic-

ture.—O. Hansen, Jefferson theatre,

Goshen, Ind.

The Girl Alaska, with Evelyn Greeley.

—Good business two days.—Ed. Boyle,
Dreamland theatre, Dubuque, la.

—

Transient patronage.

The Arizona Cat Claw, with Edythe
Sterling.—As good as the average spe-
cials. Very a&od satisfaction.—Barney
Hatke, Royal^meatre, Sabetha, Kans.

—

Neighborhood patronage.

Phil-for-Short, with Evelyn Greeley.
—Very pleasing comedy.—Faul & Over-
ton, Lyric theatre, Winchester, 111.

—

Neighborhood patronage.

Ginger, with Violet Palmer.—One of
the best pictures I ever ran and ought
to go over big at any theatre.—R. M.
Stuntebech, Ozone theatre, Des Moines,
la.—Neighborhood patronage.

Robertson-Cole

The Tong Man, with Sessue Haya-
kawa.—Patrons were beginning to tire

of Hayakawa's eternal sacrifice for

white women. This picture a refreshing
change. A big box office winner two
years on our program.—Ben Piazza,
Palace theatre, New Orleans, La.—Gen-
eral patronage.

The Blue Bandanna, with William
Desmond.—Good picture. Business fine.

Star well liked.—Chas. A. Bull, Holland
theatre, Wichita, Kans.—General pat-
ronage.

Just Squaw, with Beatriz Michelena.

—

A very good picture. It will satisfy the
biggest share of your audience.—G. L.
Deady, Palace theatre, North Rose, N. Y.
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Man's Desire, with Lewis Stone.—Ex-
tra good to big business. Book it and
boost it. Sure to please.—J. F. Jobes &
Son, Lyric theatre, Hawarden, la —
Neighborhood patronage.

The Woman Michael Married, with
Bessie Barriscale.—Fine picture and I
think pleased all. Not a kick from any-
one.—H. A. Wishard, Wishard theatre,
Bloomfield, la.—Neighborhood patron-
age.

The Gray Horizon, with Sessue Haya-
kawa.—A good picture but decidedly
not the star's best.—Van Praag & Meyn,
Central Garden theatre, Kansas City'
Kans.—Neighborhood patronage.

The Prodigal Liar, with William Des-
mond.—Good Western comedy-drama
Desmond and Betty Compson both
please.—J. L. Meyers, Liberty theatre,
Ivesdale, 111.—Small town patronage.
The Woman Michael Married, with

Bessie Barriscale. — Exceedingly fine
Photography grand. A picture of the
highest class. Better than many spe-

xr
s\~£" L

-
Deady. Palace theatre.

North Rose, N. Y.

The Other Half, with ZaSu Pitts.—
They all liked this one.—G. P. Plotner
Princess theatre, Scandia, Kans.—Rurai
patronage.

The Open Door, with a special cast.—A very good melodrama, acting good,
suspense very good, ending rather
dragged out. Business above average.
Ran this with a two reel Baby Marie Os-
borne picture.—Stephen Dziadik, Derby
theatre, Derby, Conn.—General patron-
age.

Kitty Kelly, M. D., with Bessie Bar-
riscale.—Very good. Did a good busi-
ness on this picture.—Willis Hibbs
Lyceum theatre, Peoria, 111—Transient
patronage.

Dangerous Waters, with William
Desmond.—Fair picture. Bill looks
best with a sombrero.—Jos. C. Staak.
Royal theatre, Carroll, la.—Neighbor-
hood patronage.

Life's a Funny Proposition, with Wil-
liam Desmond.—Desmond not quite at
home in this kind of stuff. Story some-

MARY MAC LAREN
And support in a scene from her late.it
Universal featnre, "Rouge and Riches."
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what improbable. Fair picture but noth-
ing to yell about. A few kicks and a

few compliments. Harry Depp and Int.

News carried it through.—G. L. Deady,
Palace theatre, North Rose, N. Y.

Select

Piccadilly Jim, with Owen Moore.

—

One of the best pictures we have had
in some time. The story is a peach and
should go far toward making Moore
popular as a star.—C. A. Miller, Idle-

hour theatre, Alma, Mich.

The Glorious Lady, with Olive
Thomas. — Good photography. Pretty
exterior scenes. Star's work good but
nothing attractive to theme. Picture
could be rated as only fair.—Fred Cos-
man, Electric theatre, St. Joseph, Mo.
The Perfect Lover, with Eugene

O'Brien.—A very fine picture.—Pfeiffer

Bros., Opera House, Kenton, O.

—

Neighborhood patronage.

Ghosts of Yesterday, with Norma Tal-
madge.—Everything good you have
heard about this one is true, and then
some. Advertise it big; it's worth it.

—

Mrs. S. I. Haney, Liberty theatre, Des
Moines, N. M.—Small town patronage.

The Lesson, with Constance Tal-
madge.—Up to Constance's usual high
standard of efficiency. Select service

suits me.—J. C. Jenkins, Auditorium the-

atre, Neligh, Nebr.—Neighborhood pat-

ronage.

The Broken Melody, with Eugene
O'Brien.—Another one of those artist

pictures. Nothing to it.—W. H. Mart,
Strand theatre, Grinnell, la.

The Border Legion, with Blanche
Bates.—The action of the production
very good. Settings good. Had been
advised that it was a great special and
booked it for Christmas showing but
found it to be otherwise.—M. C. Kel-
logg, Homestake theatre, Lead, S. D.

—

Mixed patronage.

The Veiled Adventure, with Con-
stance Talmadge.—One of the cleverest
comedy-dramas we ever showed. Con-
stance Talmadge is going stronger with
us all the time.— C. A. Miller, Idlehour
theatre, Alma, Mich.— Neighborhood
patronage.

The Isle of Conquest, with Norma
Talmadge.—Very good picture. Star a
good drawer but made no money on
this one. Advanced prices.—Jos. C.

Staak, Royal theatre, Carroll, la.

—

Neighborhood patronage.

The Ordeal of Rosetta, with Alice
Brady.—Not good. Story too weak.

—

E. D. Luna, Hulbert theatre, Hulbert,
Okla.—Neighborhood patronage.

The Honeymoon, with Constance Tal-
madge.—Average Talmadge picture to
good business.—J. L. Meyers, Liberty
theatre, Ivesdale, 111.—Small town pat-

ronage.

Triangle

The Flame of the Yukon, with Dorothy
Dalton.—In the face of so called expert
advice against it, we ran this picture

—

the first reissue ever screened at the
Palace—to tremendous patronage.—Ben
Piazza, Palace theatre, New Orleans, La.

Toton, with Olive Thomas.—You can
boost this one. Will satisfy most any-
one at good prices.—Harry Hobolth,
Maxine theatre, Imlay City, Mich.

—

Small town patronage.

The Flame of the Yukon, with Doro-
thy Dalton.—This picture will sure get

Some Make-Up

\ lt\HIM Moid.
nn hr np|H'nra In n MM from the l'nrn-
mount-A rlrraf t nlrturr, "Dr. Jrkyll and
Mr. ll>ue."

the business.—Mrs. R. W. Gracy, Gem
theatre. Crystal Lake, 111.—Neighbor-
hood patronage.

Prudence on Broadway, with Olive
Thomas.—A Triangle reissue but a sure
fine hit. Big business.—Harry Hobolth.
Maxine theatre, Imlay City, Mich.

—

Small town patronage.

Chicken Casey, with Dorothy Dalton.

—An absolute failure.—J. J. Kudlacek,
Swan theatre, Swanton, Nebr.—Neigh-
borhood patronage. „\
Three Black Eyes, with Taylor

Holmes.—An excellent production to

very good business on a disagreeably
cold night.—J. W. Edwards, Aledo Op-
era House, Aledo, 111.—Neighborhood
patronage.

United Artists

His Majesty, the American, with
Douglas Fairbanks.—A dandy picture.

Don't fail to run it. You can increase
admission. Patrons well pleased.

—

Preston Bros., Crescent theatre, Audu-
bon, la.—Neighborhood patronage.

His Majesty, the American, with
Douglas Fairbanks. — Good picture.

Drew well and seemed to please every-

one. Capacity business one day.—E. A.
Armistead, Royal theatre, Tarpon
Springs, Fla.—Neighborhood patronage.

Broken Blossoms, a D. W. Griffith

production.—Only about 25 per cent of

the people liked this picture. No happy
ending. Played two days to very poor
business on the second day.—Wilson
Bros., Paramount theatre. Rochester,
Ind.—Neighborhood patronage.

His Majesty, the American, with
Douglas Fairbanks.—A very good pic-

ture. Had good patronage. Weather
too cold to allow patronage this picture

deserves. It should go big anywhere if

well advertised.—H. J. Longaker, How-
ard theatre, Alexandria, Minn.
Broken Blossoms, a D. W. Griffith

production.— I will say this: Take a look
at it before booking.—Wm. Tifft, Vau-
dette theatre, Sterling, 111.—Neighbor-
hood patronage.

United Picture Theatres
The Woman Under Oath, with Flor-

ence Reed.—An exceptionally strong
production. The story as good if not
better than The Third Degree.—M. C.
Kellogg, Homestake theatre, Lead, S.
D.—Mixed patronage.
A Man's Fight, with Dustin Farnum.

—This is a very satisfactory picture and
weather was mild, allowing crowded
houses. All comment being for more of
Dustin Farnum's pictures.—H. J. Long-
aker. Howard theatre, Alexandria, Minn.

Playthings of Passion, with Kitty
Gordon.—Good business, pleased. One
day. Third run.—Ed. Boyle, Dreamland
theatre, Dubuque, la.—Transient pat-
ronage.

Her Game, with Florence Reed.—This
picture gave good satisfaction and will
go good wherever exploited properly
You make no mistake when booking
this feature.—H. J. Longaker, Howard
theatre, Alexandria, Minn.

Universal

The Exquisite Thief, with Priscilla
Dean.—Excellent entertainment from
every standpoint. Priscilla Dean has
certainly arrived.—C. A. Miller, Idlehour
theatre, Alma, Mich. — Neighborhood
patronage.

The Heart of Humanity, with Doro-
thy Phillips.—A wonderful picture
Drew well. Best war picture we ever
played, although public has seen so
many of this kind that they do not ap-
preciate them so much.—W. C. Clceton
Gem theatre, Higbee, Mo.
The Heart of Humanity, with Doro-

thy Phillips.—Drew a good crowd for
two nights run. Some production.—
Geo. F. Johnston, Leadore theatre,
I-eadore, Idaho.—Small town patronage.
Paid In Advance, with Dorothy Phil-

lips.—Opened our theatre with this and
sure went big. Fine picture, scenery
great.—C. H. Thomas, Community the-
atre, Galva, la.—Small town patronage.
The Man in the Moonlight, with Mon-

roe Salisbury.—Very poor picture. Sal-
isbury out of place in a picture of this
kind. Not one favorable comment.—T.
E. Walton, National theatre, New Bed-
ford, Mass.—Neighborhood patronage.
Bare Fists, with Harry Carey.—It's a

Rood Western but people here prefer to
see him in a play like Roped.—J, L.
Meyers, Liberty theatre, Ivesdale, 111.—
Small town patronage.

Kiss or Kill, with Priscilla Dean —
Everybody well pleased. The best pic-
ture I have played yet.—S. J. Handy,
Princess theatre, Franklin, Idaho.

—

Neighborhood patronage.

Woman Under Cover, with Fritzie
Brunette.—Just a fair picture. Supposed
to be a special but nothing more than
a program picture. Lost money on it

at 10c and 20c—O. R. Hans, Scenic the-
atre, Hastings, Minn.—Neighborhood
patronage.

Her Body in Bond, with Mae Murray.
—A good picture and pleased. Some
splendid acting in this picture.—H. A.
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Wishard, Wishard theatre, Bloomfield,

la.—Neighborhood patronage.

Outcasts of Poker Flat, with Harry
Carey.—Did not draw as other Carey
pictures.—S. J. Handy, Princess theatre,

Franklin, Idaho.—Neighborhood pat-

ronage.

Borrowed Clothes, with Mildred Har-
ris Chaplin.—Gave general satisfaction.

Star well liked here.—Faul & Overton,
Lyric theater, Winchester, 111.—Neigh-
borhood patronage.

"The Wild Cat of Paris, with Priscilla

Dean.—Keep away from this picture-
underworld, bloody, fighting stuff. A
picture that does nobody any good.
Makes people leave theatre unsatisfied.

Don't book it.—Mrs. James Webb, Cozy
theatre, Union, Ore.—Small town pat-

ronage.

The Man in the Moonlight, with Mon-
roe Salisbury.—'Can't see any excuse for

making this. No story. No action.

Could be cut to three reels to show the
scenery and that is all there is to the
picture.— C. E. Waughop, Scenic the-

atre, Detroit, Minn.—Neighborhood pat-
ronage.

Riders of the Law, with Harry Carey.
—Carey good drawing card. All his

plays seem to pull them in and they go
out with a smile.—Wm. Francis, South
Side theatre, Greensburg, Ind.—Mixed
patronage.

The Blinding Trail, with Monroe Sal-
isbury.—Went over big. Salisbury al-

ways good. Book it. A money-getter.
—R. M. Stuntebech, Ozone theatre, Des
Moines, la.—Neighborhood patronage.

Come Through, with Herbert Rawlin-
son.—Another of the unusual plots that

makes Universal pictures good. Good
business.—Wigwam theatre, R. Rose
Riley, Oberlin, Kans.—Neighborhood
patronage.

Vitagraph

The Vengeance of Durand, with Alice

Joyce.—This is what I call some pic-

ture.—Chuch Townsend, Lyceum the-

atre, Leavenworth, Kans.—Neighbor-
hood patronage.

Over the Garden Wall, with Bessie
Love.—Very pleasing picture. Bessie
Love is not much of a drawing card for

me—T. E. Walton, National theatre,

New Bedford, Mass. — Neighborhood
patronage.

The Man Who Won, with Harry T.

Morey.—Harry Morey is an excellent

actor and his pictures are all good, espe-
cially this one.—Mrs. R. W. Gracy, Gem
theatre, Crystal Lake, 111.—Neighbor-
hood patronage.

A Fighting Colleen, with Bessie Love.
—Great. Lots of favorable comments.
—C. M. Hartman, Liberty theatre, Car-
negie, Okla.—Small town patronage.

The Golden Shower, with Gladys Les-
lie.—This star draws well and pleased
our patrons very much in this picture.

—

Chuch Townsend, Lyceum theatre, Lea-
venworth, Kans.—Neighborhood patron-
age.

The Third Degree, with Alice Joyce.
—Held up well for two days. Splendid
production. Far better than the average
special.—O. Hansen, Jefferson theatre,

Goshen, Ind.

The Captain's Captain, with Alice

Joyce.—Very poor.—W. C. Cleeton, Gem
theatre, Higbee, Mo.

The Gamblers, with Harry Morey.

—

Fine. Best Morey has done to date.

—

C. M. Hartman, Liberty theatre, Carne-
gie, Okla.—Small town patronage.

The Gamblers, with Harry Morey.

—

Patrons seemed to enjoy it very much.
—J. W. Edwards, Aledo Opera House,
Aledo, 111.—Neighborhood patronage.

Specials

Birth of a Race, with a special cast.

—

I ran Hearts of the World, Civilization,
Unpardonable Sin and The Hoodlum,
but take it from me and grab this one,
boys. Fine film. I ran it two days and
did well.—E. O. LaRoche, Vialta the-
atre, Clifton, 111.—Small town patron-
age.

The Unpardonable Sin (Harry Gar-
son) with Blanche Sweet.—War pic-
ture. Not the right kind of a picture to
run now that war is over. Charged IT
and 30 cents and lost money two nights
we ran it.—O. R. Hans, Scenic theatre,
Hastings, Minn. — Neighborhood pat-
ronage.

Mickey, (Western Import) with Ma-
bel Normand.—A remarkable picture
and gave excellent satisfaction.—J. C.
Jenkins, Auditorium theatre, Neligh,
Nebr.—Neighborhood patronage.

Street of Seven Stars, (Sherry) with
Doris Kenyon.—One of the best Christ-
inas pictures I have presented in my
twelve years' experience. A great suc-
cess in bad weather.—Barney Hatke,
Royal theatre, Sabetha, Kans.—Neigh-
borhood patronage.

Birth of a Race, with a special cast.
—If I had first seen this picture I

would not have booked it. Too much
war stuff and mob scenes. When you
try to teach the people about the Bible
on the screen you are getting away
from entertainment.—A. C. Klug, Em-
press theatre, Zumbrota, Minn.—Gen-
eral patronage.

Serials

Lightning Raiders, (Pathe) with Pearl
White.—Am on my 12th episode and
it's holding out even better than at
start. But Harold Lloyd must have
credit for part of it, he is simply great.
—H. A. Wishard, Wishard theatre,
Blsomfield, la.-—Neighborhood patron-
age.

The Midnight Man, (Universal) with
James J. Corbett.—Good picture. Star
well liked here. Good business for bad
weather.—R. H. Stephens, Royal the-
atre, Sheridan, Ark.—Small town pat-
ronage.

The Midnight Man, (Universal) with
James J. Corbett.—One of the best seri-

als I have shown. It is what you call

a clean cut serial. Patrons well pleased.
—Mrs. R. W. Gracy, Gem theatre, Crys-
tal Lake, 111.—Neighborhood patronage.

The Lure of the Circus (Universal),
with Eddie Polo.—Made more money
than any serial I have ever run.—R. M.
Stuntebech, Ozone theatre, Des Moines,
Iowa.—Neighborhood patronage.

The Red Glove, (Universal) with Ma-
rie Walcamp.—On 12th episode and go-
ing big. If your folks like serials play

it.—F. A. Flader, Rigney theatre, Al-
bany, Mo.—Neighborhood patronage.

The Man of Might (Vitagraph), with
William Duncan.—This serial started

out all right but later business dropped
off. Too much slang used in subtitles.

—Mrs. R. W. Gracy, Gem theatre. Crys-
tal Lake, 111.—Neighborhood patronage.
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POPULAR GOLDWYN PLAYER

An unusual and striking photograph of Florence Deshon, one of the most talented

and beautiful of Goldwyn artists.
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| KING BAGGOT GIVEN TEN ROLES
Star of Burtson Films Serial Is Required
To Interpret Wide Variety of Characters to

Complete Story—Is Featured as Detective

^iniiimiiiiiiiiiiiiiuiiiiiiiiiuiiiiiiiiin

There is probably no actor appearing
on the screen today who can boast of

as many characters to his credit as King
Baggot, now starring in the latest

Burston Films serial, "The Hawk's
Trail." Still a young man. King Bag-
got is a veteran of the screen whose
name is perhaps as well known among
motion picture patrons as any that have
ever appeared in electric lights above a

theatre. Many of his best creations have
been suggested by himself, for he is a

writer and has also directed many pic-

tures.

Producer Burston has given his hand-
some star ample opportunity to main-
tain his reputation in the matter of mul-
titudinous roles, for in "The Hawk's
Trail" the protean actor appears in no
less than ten distinct characterizations.

Story of Production

As Sheldon Steele, a scientific crimin-
ologist, a man of wealth who finds
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fascination in the pursuit of crooks, he
is called upon to assist two daughters
from whom is being withheld the fortune
left them by their murdered father. Un-
known to them the murderer is the man
whom they suppose to be their uncle and
who, as their guardian, has sole control
of the fortune. The crime is known to
an enemy of the guardian, who for self-
protection railroads this unlucky
individual to prison for life. The convict
is known as "The Hawk" and bears an
almost twin-like resemblance to Sheldon
Steele. Taking advantage of this and
having deep suspicions of the guardian,
"Iron" Dugan, Steele circulates the
news in the underworld that "the Hawk
is out," much to the consternation of
Dugan and his gang.

Star Has Many Roles
This gives the unique situation that

is the basis for the many surprising sit-

uations and twists in the plot develop-
ment of "The Hawk's Trail." It so hap-
pens that "the Hawk" does escape from
prison and we are given the mystifying
problem of the mistaken identity of a
detective and a criminal. Steele's efforts
lead him into many different sections of
the underworld, and this gives him the
opportunity of assuming as disguises the
many characters above mentioned.
Among other characterizations given by
King Baggot in this surprising serial are
those of a high-caste Chinaman, a long-
shoreman, a miner, a waiter in a dive,

an East Indian Swami, a stoker, as the
head of a detective bureau, and when
in the service of the sisters, an employe
of this agency. He also appears as a
gentleman of leisure.

The production has been given a
lavish production, the episodes in China-
town's underworld including some of

'

the most magnificent Oriental settings
ever shown in a serial feature. Hypno-
tism and mental telepathy as practiced
by Dugan is shown by means of triple

exposure.

Mrs. Drew Completes
First of New Series

"The Charming Mrs. Chase" first of

a series of Mrs. Sidney Drew's screen

adaptations to be based upon Julian

Street's "After Thirty" has been cut and
assembled and is now at the Pathe Ex-
change according to a recent report from
Mrs. Drew's studio.
The picture which has been in work

during the past few weeks is a typical
Drew comedy with all the trials and
tribulations of marital bliss told in amus-
ing style. Immediately following the
finishing of the first picture of her new
series Mrs. Drew began work upon the
second which will be known as "The
Stimulating Mrs. Barton."

Metro to Produce Film
Version of Ward Novel

"The Marriage of William Asche," a

novel by Mrs. Humphrey Ward which
was dramatized by Margaret Mayom,
has been purchased by Metro Pictures

Corp. for picturization.

The play was presented in London
with Fanny Ward in the leading femi-

nine role and later in America with

Grace George, this time produced by
William A. Brady at the Garrick theatre.

New York. No announcement of star

or cast has been made to date.
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With the P rocession m Los Angeles
— By Harry Hammond Beall

Mildred Moore and Beatrize Domin-
glez have been selected to support "Hoot"
Gibson, the cowboy star, in his latest west-

ern play, "Who Wins?'' The story, which

is being directed by Reeves Eason, is being

filmed in the desert country near Yictor-

ville, the scene of the recent capture of

the Los Angeles bank bandits.

Universal has just purchased the screen

rights to "'The Girl in the Mirror," by
Elizabeth Jordan. The story is now being

put in continuity and when ready for pro-

duction Frank Mayo will be cast for the

leading role.

* * *

Eddie Polo, the Universal serial star, is

busy organizing a Universal baseball team
with which he hopes to capture the inter-

studio championship next summer. He has

already lined up Elmo Lincoln, Art Acord.

"Hoot" Gibson, Frank Mayo, Jack Perrin

and Robert Burns, all athletes of reputa-

tion who, with a bit of training on the dia-

mond, should be able to "clean up" any
non-professional team in the west.

* * *

Eddie Lyons and Lee Moran, Universal's

popular team of laugh creators, are in the

market for clever manuscripts suitable for

five-reel comedy features. After producing
hundreds of short comedy subjects, these

two comedy artists will henceforth be seen

in features only.
* * «

Harold Lloyd, the comedian, was so

grateful for the care given him during
his recent illness that he scattered gifts

right and left among the nurses of a Los
Angeles hospital on Christmas.

* * *

The title of J. Warren Kerrigan's new-

picture, in which he will have the co-oper-

ation for the sixth time of Fritzie Brunette
as his leading lady, is "One Week-end." It

is a lively comedy of New York society

life from the pen of Wvhan Martyn.
* * *

Bobby Vernon, with Helen Darling, in a

"follies revue." The direction will be by
William Beaudine.

* * *

The Christie Film Company has secured
four new scenario writers. Keene Thomp-
son, well-known short story writer ; Jack
Jevne, from the Goldwyn studios ; Xan
Blair, writer of screen continuity of many
years' experience, and Harry B. Loos,
playwright and writer for humorous mag-
azines.

* » »

Anita Stewart, First National star in

Louis B. Mayer productions, is taking a

rest following the completion of "The
Fighting Shepherdess," by Caroline Lock-
hart. She will commence work on Harold
MacGrath's "The Yellow Typhoon," with
Edward Jose directing, within a fortnight.

* * »

Jesse L. Lasky, first vice-president of

the Famous Players-Lasky Corporation,
has left for a six weeks' stav in New York
City.

* » *

Isaac Wolper, president of the May-
flower Film Corporation, left this week for

New York, after a fortnight's visit in Los
Angeles. He has been busy with new con-
tracts and renewals of former contracts,

and has also been looking into prospects

for erecting his own studio in Hollywood.
* * *

Seven companies are working at the

Lasky studio. The productions include

:

"The Fighting Chance," a Paramount-Art-
craft special directed by Charles Maigne.

It's Loaded

with Conrad Xagle and Anna Q. Xilsson

;

"The Prince Chap," Edward Peple's play
of English life by William de Mille with
Thomas Meighan in the title role; "The
Round-Up," starring Roscoe Arbuckle as
the fat sheriff; "Slim Hoover," a George
H. Melford production ; "The Danrin'
Fool," directed by Sam Wood, starring
Wallace Reid, and with Bebe Daniels as
leading woman ; "Mrs. Temple's Tele-
gram," starring Bryant Washburn, di-

rected by James Craze, with Wanda Haw-
ley as leading woman ; "Thou Art the
Man !" directed by Thomas Haffron, star-

ring Robert Warwick. From the book
Myles Calthorpe, I. D. B. by F. E. Mills
Young; "A Lady in Love," starring Ethel
Clayton, directed by Walter Edwards.

* « »

W. A. Howell has been engaged by
Maxwell Karger, Metro director general,
to direct Viola Dana in "Eliza Comes to
Stay."

Blind Soldiers Enjoy
"Topics of Day" Films

"Topics of the Day," selected from the

press of the world, by The Literary

Digest and screened by Timely Films,

Inc., well exemplifies the power of the

press on the screen. This motion pic-

ture subject which is distributed by
Pathe has a potent influence upon mil-

lions of picture fans throughout the

English speaking world. It is a publicity

factor the extent of which cannot be

measured.
Many practical demonstrations may be

cited to show the good influence and edu-
cational value of "Topics of the Day."
The attention of over fifteen million peo-
ple was drawn daily to the Red Cross
Christmas Seal Campaign for 1919, by a
special topic about this worthy work.
Amedee J. Van Beuren. President of
Timely Films. Inc., offered the co-opera-
tion of his organization for the seal cam-
paign and it was readily accepted by
Tames R. Crowell, Publicity Director of
the Drive.
When the Canadian Victory Loan

Drive was in progress, a special supple-
ment was prepared for the Canadian
prints of "Topics of the Day." It was
on the recommendation of . Sir Henry-
Drayton. Minister of Finance in Canada,
that Chairman W. X. McIIwraith of the
Dominion Publicity Committee accepted
the voluntary' co-operation of Timely
Films.
As an educational factor this screen

presentation of Timely subjects has per-
formed a near-miracle at the Red Cross
Institute for the Blind in Baltimore.
This is undoubtedly the first time that a
plan has been devised, whereby the
sightless might enjoy a film. Every day.
Assistant Director Charles F. F. Camp-
bell of the Institution, reads a summary
of current events to the blind soldiers
who are receiving their education at the
Red Cross Home. Then, the gems of
humor from the "Topics of the Day"
programs are read.

Charles Ray- is about to begin the mak-
ing of his last picture under his contract

with Ince-Paramount. At the end of an-
other month Ray will put behind him the

hard grind of the studio and spend a few
weeks in and around Xew York getting a

relaxation after a year of the most strenu-

ous effort. In order to hasten the day of
his freedom to go into independent produc-
tions, this popular. actor has worked night
and day for months, and a rest after the

strain is imperative.
* * *

Tod Browning, director. Prisctlla
Dean, star, and H. H. Van Loan, author
of "The Virgin of Stamboul." which is

being elaborately produced at Universal
City, have arranged to go to Xew York
when the special feature production is

shown on Broadway for the first time.
Other members of the party will be Miss
Dean's mother and Mrs. Van Loan. The
star, who enacts the role of Turkish beg-
gar girl in the Van Loan play, will make
several public appearances while there, the
rirst of which will be at the premiere pro-
duction of the big picture.

* * *

Elaborate sets are being planned for a
Christie Special comedy which will feature

TOM MOORE
The Goldwyn star, in a scene from -Dads,''

fills ap the old automatic for an emer-
gency.
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"Auction of Souls*'

Stirs Up Interest

In Dayton, Ohio
One of the finest box office records in

the theatrical history of Dayton, Ohio,
was recently acocmplishcd when the Co-
lumbia theatre of that city took advan-
tage of the exploitation possibilities of
a special feature attraction and played
them to the limit.

Whether the personal appearance of
Aurora Mardiganian, star of "Auction of
Souls," for which First National Ex-
hibitors' Circuit is the official distributor,
was responsible for the unparalleled
success is problematical. It is a matter
of record, however, that her personal
visit to the National Cash Register Com-
pany, where she spoke to 900 women
and girls, created such a volume of word-
to-mouth advertising that subscribers
were asking favorite dailies for facts
about Miss Mardiganian.

Used Display Advertising

The ice once broken, the management
of the Columbia specialized on display
advertisements in the Dayton news-
papers as a means of bringing home to

the public the fact that the horrors seen
in "Auction of Souls," such as selling
Christian women for 85 cents each,
tying Armenian girls to horses and
throwing Christian girls into Turkish
harems, were really the fate of women
of the near East.
The idea of morning matinees as a

method not only to arouse a general
interest that always attends an exclusive
event, but also to enable many women
of Dayton who had evening engage-
ments to see the attraction was hit upon
shortly after the picture began its run.
At these morning performances Miss
Mardiganian went more into detail about
the experiences of the women during
the turbulent times in Armenia.

Arranged Personal Appearances

Publicity in the news space of all local
newspapers came quite easy for the Co-
lumbia. Various business men's noon-
day luncheon clubs invited her to be the
guest of honor, the Kiwanis and Rotary
Clubs heard her story and a number of
women's clubs entertained her. Each of

Dayton Liked It

I'lnohliulit photo of rninda n I lend I im (hi'
t olumhin Theatre, Unyton, Ohio, n hrrc
the l-'irxt National picture, "Auction of
Soul»." na» pln>itiK-

these events turned out to be a gratifying
source of publicity.

The news that "Auction of Souls,"
with the bold exploitation given it by
the Columbia, had so shattered all previ-
ous box office records of that house
caused every large house in Ohio that
has played the attraction thus far to call

for a return engagement.
Previous to the showing of "Auction

of Souls," a performance for "ladies

only" had never been given in connec-
tion with the exploitation of a motion
picture. A general curiosity as to how
many women would attend this per-
formance and hear the personal story of
Aurora Mardiganian's experiences lead

the Dayton Journal to send a photog-
rapher to get a picture of the ladies n

line waiting for the performance to begin.
The following day a picture of the long
standing line appeared in the news-
paper.

Herbert Rawlinson To
Star In "Passers-By"

Herbert Rawlinson has been selected
to play the leading role in "The Passers-
By," the picturization of the stage play
of the same name by C. Haddon Cham-
bers, which J. Stuart Blackton will pro-
duce for distribution through Pathe Ex-
change, Inc.

The stage play was first presented in

London, Gerald DuMaurier having the
role of Waverton, which Mr. Rawlinson
will portray in the screen version. Later
produced in New York, Richard Ben-
nett was seen in the leading characteriza-
tion. Elaborate preparations are being
made for the filming ©f the play at the
Blackton studio in Brooklyn.

Capitol Theatre Uses
Extensive Board Space

Something like a record in use of bill-

board space by a single theatre was
established recently when the Capitol
theatre, New York, used 150 24-sheet
stands to advertise the engagement of

"Should a Woman Tell?" Alice Lake's
initial Metro production.

This, it is stated, was used in addition
to the smaller stands and the stands of

like size regularly used by the theatre.

Times Square was the point about which
the campaign centered and those who
are in authority state that the attend-

ance which greeted the opening of the

picture amply testified to the value of the

exploitation.

"Just a Wife" Ready
Howard Hickman, who has been

directing "Just a Wife," scheduled for

distribution as a National Picture

Theatres, Inc., production, has com-
pleted the cutting and editing of the first

print and shipped it to New York for its

first private showing at the headquarters
of that organization.

J^^EPRODUCED opposite are illustrations from a production entitled, "Starvation," which was presented

for the first time on Friday, January 9th, at the Manhattan Opera House, New York City, by Fred-

erick B. Warren. The picture, which covers a continent in a panorama of hunger and relief, is an

exclusive record of a period without a parallel in the history of the world. The picture was made through

the assistance of Herbert Hoover, representing the Supreme Economic Council of the Peace Conference.

In it are pictured the sufferings of millions of people representing the mixed nationalities of Europe. It

also discloses a graphic human drama in which food, enlightenment of the masses and summary justice for

the "Reds" is pitted against the tide of Bolshevism that followed in the wake of the war.
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Well, this looks like it will be a won-
derful year, if we can only afford to live

through it.

*

A committee investigating the high

cost of living turned in a report, "We
find the cost of living very high and

recommend more funds to carry on the

investigation."

Two friends were going into a cafe

and not knowing what to order finally

decided to split an egg.
*

Most places are using girl waitresses.

Well, they can do it. Even a child

could carry in all you get nowadays.

*

That's one advantage of the cafeteria.

You get to see the food even if you can't

afford to buy it.

This seems to be an open season for

married couples to shoot each other.
*

There used be just as many husbands
shot at in the old days, but woman's
aim is better now and more husbands are

being hit.

Rothacker Presents

Insurance to Employes

Workers at the Rothacker Film Mfg.

Co.'s Chicago studio-laboratory started

out the new year each with a brand new
life insurance policy. The policies were

presented by the company. It is a Roth-

acker custom of a number of years stand-

ing to provide workers with annual life

insurance, a policy increasing with each

year of a workers' service.

In presenting the policies President

Watterson R. Rothacker expressed the

hope that none of the workers would
have occasion to use his policy during

the year.

"Life insurance," said Mr. Rothacker,

"is a fine thing—so long as you don't

cash in on it."

CHRISTIira MAYO
\\ ho h>i Im'<'I1 i*nK»K**d by Mnr»h:ill Vt'llan

fur ii prumi nent part In n forthcumtnir
Klrnt Snllunnl production.

By the way, have you been robbed or
murdered today?

*

Headline in newspaper says bandits
from other cities are coming to Los An-
geles. The landlords here are going to

have opposition.
*

A rich New York widow sues for more
alimony. Claims can't support their child

on fifty thousand a year. Somebody's
been feeding that kid meat.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by States, $4.00
PerM.

1070 Film Exchange! $7.50
313 manufacturer* and atudioa 4.00
368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLIAMS. IBS W. Adams St., Chlujo

VIRTUOUS MEN
HAVE YOU

BOOKED IT?

DON'T
OVERLOOK!

I

F NOT, YOU ARE PASSING UP
THE ONE BIG BOX-OFFICE ATTRACTION
OF THE YEAR.

FOOLS GOLD
With MITCHELL LEWIS

BROWN OF HARVARD
With TOM MOORE

THE PENNY PHILANTHROPIST
With PEGGY O'NEILL and RALPH MORGAN

ARTHUR S. HYMAN ATTRACTIONS
CHICAGO, Consumers Bldg.

W. G. McCOY, Mgr.

DETROIT, Film Bldg.
C. O. BROKAW, Mgr.
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Reported by "Mac' 1

A couple of young, well-known young-

sters of the film trade, W. E. Pearson and
L. E. Gimbel, are shoving off for 'Frisco

this week to handle the state rights sales

campaign throughout the western territory

on "Do the Dead Talk" and all Whole-
some Films Co. productions.

The way that sales gang is going at it

for the A. S. Hyman Attractions local ex-

change, W. G. McCoy, manager, is just

about able to lift the old right wing from
O. Kaying that downpour of contracts that

flowed into the Consumers building during
the week of Jan. 4. Of course, those two
city representatives, Ed Bricketto and H.
R. Phillips, the modest and shrinking

"violets" of local filmdom, have nothing

further to add other than smiles with a

strong optimistic accent.

The R. and S. Film exchange (Rosenthal
and Saperstein) are now located in their

new quarters in the Consumers building.

"Rosey," senior member of this live young
firm, has been kept so busy hitting the rails

between New York and the Loop that he
prefers to be closer to the La Salle street

depot, ahem

!

Some one informed us that Carl Mul-
ler, of the Spencer Square, Rock Island,

111., was in the city the other day trying

to locate the whereabouts of his booking
sheets that were lost some time on or

about New Year's eve. Only goes to con-
firm that Carl surely can "put on a party."

J.. W. Spilard, former salesman of the

old Central Film Company and later accept-

ing a berth with the government in the In-

ternal Revenue department, is to shortly

engage in business for himself, specializing

on expert service to - exhibitors and the

film trade in making out tax reports.

With the "swan song" given last week to

the memory of the late deceased rabbit sea-

son, Floyd Brockell of Greater Stars Pro-
ductions is now a regular Sunday visitor to

the Brockell castle on the Northshore.

Among recent visitors to the Windy City
are: C. J. Condon, Star theatre, De Kalb,
1-11.; M. . M. Rubens, Princess theatre.

Joliet, 111. ; G. H. Hines, Auditorium the-

atre, South Bend, Ind. ; Wallie Spoor,
Academy theatre, Waukegan, 111. ; G. H.
Meyers, Park theatre, Champaign, 111.

;

Chester Gruber, Miners theatre, Collins-
ville, 111. ; Izzie Bernstine, Lincoln, 111.

;

and Rex Lawhead, Lincoln Square, De-
catur, 111. Why the recent stuff as regards
"Daddy" Hines and "Handsome" Rubens?
It seems to us these two popular young ex-
hibitors are always in our midst and Old
Chi. would be lost without them.

Bent. Judell, former well-known ex-
:hange manager of these parts, spent a
irief vacation here en route from Minne-
ipolis, Minn. Quite reticent with regard
to the nature of his visit but "Bennie" is

ast taking on a Scandinavian mien from
lis extended stay up North.

and rumors running rife relative to

Messrs. Seery and Weiss, let it be said

and known these two well-known film ex-
ecutives will continue 1920 as in the past.

About the only change we can figure out
here is that the forthcoming year will more
than likely make 1919 look sad after the

totals are tabulated, even though '19 was a
corker.

Harry Miller, erstwhile exhibitor of
note, is a busy chap these days and evenings
giving that new King-8 of his plenty of
traveling exercise. Harry is anxious to

Owing to the changes in effect now with
regard to the local First National exchange

May Allison, in three scenes from the

Metro-Screen Classics production,

"The Walk-offs."
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get the old engine running smoothly before
those glorious moonlight and balmy even-
ings of the coming spring o'ertake us. Re-
ferring to the exquisite oscillatory mastery
of Lew Cody as displayed in the feature,

"The Beloved Cheater," just released here

by the Robertson-Cole Corporation ex-

change, Harry admits, with Jan. 16 come
and gone that if given Lew's opportunity
the camera would more than likely register

a result along the lines of the chap that

Lew so splendidly taught in that wonder-
ful scene with the subdued lighting effects.

With "The Million Dollar Reward" serial

all ready to take the screen at the Man-
hattan and Gem theatres, Art ("Busy")
Blacker has been living up to his middle
name with the personal ideas he has already
laid out to aid in putting this serial over
big. Yes, this genial managing general is

a wizard with that idea stuff.

The generous smiles that Manager Harry
Koch of the New Ohio theatre of In-

dianapolis is presenting to prospective sell-

ers of film these days is attributed to that

ten-day run he terminated with the Clara
Kimball Young feature, "Eyes of Youth."
The Indianapolis bankers had to get old

man Forgan to let them keep part of it in

Chi, so says Harry. So it has got to be so.

The way young Barney Padorr, erst-

while assistant to his father in the Merit
Film exchange, steps about for his new
affiliation, Willis and Eckels and Mack,
we'll agree this busy trio of the Consumers
building have a hustling establishment, for

pater Padorr tells us the heels of his son's

shoes showed a net loss of about a half

inch of leather concluding his first week's
stay. Buy a * motor-car, its considerably

cheaper than the flat wheel gondola method
of transportation, Barney.

The boys of the local film fraternity were
given the shock of their lives last week
when the famous Gus Treulich blew into

the various film exchanges shorn of his

beauteous tresses. 'Tis understood the

Government collected about $1.03 war tax

on the operation, so you can figure for

yourselves what the tonsorial expert

gleaned for the contract.

That's a great little signal card Frank
Zambreno is toting around these days.

Reminds one of those cards the rookie was
handed upon his arrival in camp to ac-

quaint him with the wig-wag code. This
live wire executive of the Unity Photoplays
Company is probably installing a new sales

idea. Yes, we reiterate—probably.

At the White City Dancing Academy,
having a seating capacity of 8,000 people,

on Wednesday evening, January 15, in ad-

dition to the Country Store stunt, twenty-
five copies of the song, "In Old Kentucky."
written by Anita Stewart, and five pairs of

seats to "In Old Kentucky," playing at the

Randolph theatre, were given away. This
is only one of the many stunts being put

over in Chicago by W. L. Hill for First

National Exchange, exploiting this extraor-

dinary film melodrama. He is also arrang-

ing for large window displays of the "In
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Old Kentucky" song in all of the Five-and-

Ten-Cent Stores in Chicago.

H. W. Peters arrived in Chicago to at-

tend the funeral of his brother, Jan. 15.

"Chick" Keppler knows how. Puts an-

other big one on Madison street for a

week's trip beginning Feb. 2. Oh ! beg
your pardon—"Valley of Tomorrow" at

the Rose theatre.

C. W. Vidor's beaming countenance is

again seen along the steel byways of ol'

Illinois. He is now having his traveling

itinerary laid out for him by the Fox Film
Corporation, recently resigning from the

Hallmark exchange.

M. Whitmover of the Pathe exchange
must have hung an orful total of sales for

the week ending Jan. 10 if the size of that

bank roll displayed at the Marigold Gar-
dens the other evening has any meaning.
As for dawnsing, my word, the "dear
thing".with him was a veritable terpsichor-

ean marvel.

It is certainly too bad that "Jock" Davis,
the new "film find" of the local Pathe
sales forces, isn't blessed with a million or
two pound sterling. What a bank-roll
those "Mississippi marbles" experts could
garner if he would back those bally ideas
of his with regard to the coming Presi-
dential over th' top party to be pulled in

this U. S. of A. next November?

In reply to yours of recent date. No!
No ! Nol Sidney Goldman is not a blonde.
What remains of the evidence strongly in-

dicates as a youthful swain, he was a dash-
ing and gay brunette. Drop up any old
day at the local Hodkinson exchange.
Bring a good strong field glass and see for
yourself.

While in the city Jan. 15 the Princess
theatre owners, W. Billos and J. Yian-
nias of Dubuque, Iowa, were up congratu-
lating "Jack" O'Toole, district manager for
the United Theatres exchange. Imagine it

must have been about Jack's occupation of
that new suite on the 4th floor of the Mai-
lers building.

F. P. Ishmael was all abeam with
smiles the past week after being informed
by the new manager, Paul Bush of Re-
public Distributing exchange that begin-
ning Jan. 17, he will be assistant manager.
Lest we forget, that old pay envelope of
Max Schwartz bulges a trifle more too.

Sidney Smith has been added to the
sales organization of the local United Pic-
ture Theatres exchange, caring for the
city clients, replacing "Jack" Ericson, who
recently resigned to accept an important
berth with the Srutz Automobile Company
of Indianapolis, Ind.

'Tis murmured about the trade that
Archie Spencer has his eyes on another
site for a film theatre to be erected on
West Randolph street, close by his former
house, The World, sold some time ago, and,
by the way, gave this intrepid young Metro
representative quite an edge on how to
combat the H. C. L.

W. S. Altland, former assistant man-
ager to Frank J. Flaherty of Hallmark
Pictures exchange, is now city sales rep-

resentative for the National Picture The-
atres offering now being distributed by
the Select Pictures exchange.

Extra! Extra! Through the daring and
nervy piloting of Johnny Mednikow of

Celebrated Players Film exchange with
that J. Henry sedan of his, another chap-
ter to Chicago's criminal record was shot

to pieces. It seems that Johnny was out
giving his friend Goodman the once over
at the Ellington theatre and volunteered

to drive him and the bank-roll to the ex-
chequer headquarters of Marks and Good-
man, the Broadway-Strand theatre. While
enroute—ah, let the "kid" tell yer—he
throws a snappy line all his own.

A trade showing of "The Million Dollar
Reward" featuring Lillian Walker was

given under the auspices of Louis Goulden
of the Celebrated Players Film Corpora-

tion at the Gem theatre, Indianapolis, Ind.,

January 15 and 16 between 10 a. m. and
1 :30 p. m. to large and pleased audiences

of Hoosier exhibitors. By the way, the

manner in which Louis has that "motor-

car" all one sheeted he has put a dent in

ol' Indiana and they'll remember him by

for some time, b'gosh.

From recent moves of that sales indi-

cator at the Unity Photoplays exchange

looks like the city reps, will have to put

on a heap o' pep to be in the running with

the orders for set-ins that George Levy

and Al Martin are flooding the sixth floor

of the Film Exchange building with, all

bearing Indiana date-lines, for "Lightning

Bryce."

I

3-E

Preview

with the

DeVry

A CINCE a poor projector kills a good film, "pre-
^ view" your films with thequality projector— the DeVry.

The DeVry is mechanically superior. It is made with the accuracy of

a fine watch. It stands up to hard work! All this, and more, is made
evident by all its projections.

Also—note these advantages: The De Vry lets you preview any film

in your comfortable office—that keeps you out of the cold, empty theater!

It lets you previewwhile your theater is crowded—that saves your time I

It costs nothing for an operator—that saves you money! In fact, a De
Vry soon pays its first cost.

To Film Exchanges a De Vry is of equal and inestimable value.

The DeVry is housed in a handsome, leather-covered box. The
box looks like a suitcase. Weighs 20 pounds. You carry it anywhere.
It has its own motor. It projects a picture up to 12 feet square and
up to 80 feet distant.

You will like the De Vry! It is a real wonder. It does what we say.

All we are asking is—the opportunity to show you! We are repre-

sented in 60 cities. Let us give you a free demonstration — in your

own office, or home. It's no trouble at all ! It's our business. There will

be no obligation. (We have an interesting illustrated Booklet on the
press, i So—wherever you live—we hope you will fill out and at once
mail the coupon below. Why not do it

—

before you turn over this page?

1

v

is

v The De Vry Corporation
1232 Marianna Street, Chicago

New York Office - - 141 West 42nd Street

The De Vry Corporation, 1232 Marianna St., Chicago. Dept. B

NameI | Yes. You may give demonstra-

tions of the De Vry, without

obligation, at the following

address.

PJ] Yes. Please send free booklet as

soon as it is off the press.

35E

Street

City

State

ll
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AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges.

"Yv»nne from Paris," five reel*, with Miry Miles Mister.

Tie Tiger Lily," five reels, with Margarita Fiaher.

'ThU Hera Stuff," five reeli. with William Russell.

FLYING "A" SPECIALS

"Six Feet Four," six reels, with William Russell.

The Hellion," five reels, with Margarita Fisher.

"Eve in Exile," seven reels, with Charlotte Walker.
"The Valley of Tomorrow," five reels, with William Russell.

ARROW FILM CORPORATION
•Vigilantes," seven reels.

"Fool's Gold," six reels, with Mitchell Lewis.

The Law of Nature," with Vincent Coleman.
"When the Desert Smiled," five reels, with Neal Hart.
The Mysterious Mr. Browning," five reels, with Walter Miller.

The Profiteer," six parts, with Alma Hanlon.
The Sunset Princess," five parts, with Marjorie Daw.
"Miss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
O.VE REEL, ISSUED WEEKLY

"Lore—In a Hurry."
"Reno—All Change."
"His Master's Voice."
"Home Brew."
"Her Bear Escape."
"Bobby's Baby."
"Settled Out of Court."
"All Jazzed Up."
Two A. M."
"Kidnapping Caroline."

TWO REEL SPECIALS
Nov.—"A Roman Scandal." with Colleen Moore.
Dec.
—"Go West, Young Woman," with Fay Tincher.

fan.
—"Love Me, Sadie," with Eddie Barry.

EDUCATIONAL FILMS
The Eagle and the Fawn."
'The Passing of the Crow."
"A Day and Night at Coney Island."
"War Spruce."
"The Second Chance."
The "Why' of a Volcano."

EQUITY PICTURES
"Eyes of Youth." with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters.

FILM MARKET, INC.
The House Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT, INC.

"Sunnyside," three reels, with Charlie Chaplin.
"Bill Apperson's Boy," six reels, with Jack Pickford.
"Choosing a Wife," six reels.

"Burglar by Proxy," five reel9 with Jack Pickford.
The Hoodlum," five reels with Mary Pickford.
"A Temperamental Wife," five reels, with Constance Talmage.
"Her Kingdom of Dreams." five reels, with Anita Stewart.
"Back to God's Country," seven reels, with Nell Shipman.
Tn Wrong," five reels, with Jack Pickford.
"Th e Thunderbolt." with Katherine MacDonald.
The Mind the Paint Girl," with Anita Stewart.
The Virtuous Vamo," with Constance Talmadge.
"Heart of the Hills." with Mary Pickford.
The Greatest Question" (D. W. Griffith production).
"Daughter of Two Worlds," with Norma Talmadge.
"At the Barn," with Constance Talmadge.
'In Old Kentucky." with Anita Stewart.
"The Beauty Market," with Katherine MacDonald.
"The River's End" (Marshall Neilan production).
"The Inferior Sex." with Mildred Harris-Chaplin.
"A Day's Pleasure," with Charles Chaplin.
The Turning Point," five reels, with Katherine MacDonald.
The River's End," five reels (Marshall Neilan Production).

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURES

'L'Apache," five reels, with Dorothy Dalton.
'Luck in Pawn." five reels, with Marzueritc Clark.
"Crooked Straight," fire reels, with Chaa. Ray.
"What Every Woman Learns." five reels, with Enid Bennett.
"Male and Female," six reels, all star cast.

Hours Leave," five reels, with MaeLean and May
'The Invisible Bond," five reels, with Irene Castle.
'It Pavs to Advertise," five reels, with Bryant Washburn.
"The Miracle of Love," five reels.
'Counterfeit," five reels, with Elsie Fereuson.
Scarlet Days" (D. W. Griffith production).
"An Adventure in Hearts." with Robert Warwick.
"Victory" (Maurice Tourneur production).
"More Deadly Than the Male," with Ethel Clayton.

Nov. 2—'
Not. 9—

'

Nov. 9

—

Nov. 9

—

Nov. 16—
Nov. 16

—

Nov. 23

—

NTov. 23—'
Nov. 23

—

Nov. 30—

'

Nov. 30—

'

Dec
Dec.
Dec
Dec
Dec

7—'
7—

'

7—
14
14

Dec.
Dec.
Dec.
Dec.
Jan.
fan.
Jan.
Jan.
Jan.
Jan.
Feb.
Feb.
Feb.

21—
28—

'

28—
28—'
4

4

—

IS

—

25—
25—
1—
1—

'

A Girl Named Mary," with Marguerite Clark.
Red Hot Dollars," five reels, with Charles Ray.
"Everywoman," with All Star Cast.
'Wanted—A Husband," five reels, with Billie Burke.
The Woman in Suit Case," five reels, with Enid Bennett.
Too Much Johnson," five reels, with Bryant Washburn.
"The Thirteenth Commandment," five reels, with Ethel Clayton.
'The Tree of Knowledge," five reels, with Robt. Warwick.
'What's Your Husband Doing?" five reels, with McLean and May.
'The Copperhead," five reels (Super-Special).
"Double Speed," five reels, with Wallace Reid.
"Allof-a-Sudden. Peggy," five reels, with Marguerite Clark.
"The Six Best Cellars," five reels, with Bryant Washburn.

ONE AND TWO REEL COMEDIES
Nov. 9—Briggs, "Company." one reel.
Nov. 16—Arbuckle, "The Hayseed," two reels.
Nov. 16—Briggs, "Burglars," one reel.
Nov. 23—Sennett, "Down on the Farm," two reels.
Nov. 23—Briggs, "Before the Circus," one reel.
Nov. 30—Truex, "A Night of the Dub," two reels.
Nov. 30—Briggs, "Before the Circus," one reel.
Dec. 7—Sennett, "A Lady's Tailor," two reels.
Dec 7—Briggs, "After the Circus," one reel.
Dec. 14—St. John, "Soeed," two reels.
Dec. 21—Sennett, "The Speak Easy," two rem.
Dec. 21—Briggs, "Those Distant Cousins," one reel.
Dec. 2S—Truex. "Too Good to Be True," two reel*.
Jan. 4—Sennett, "The Star Boarder."
Ian. 4—Burton Holmes, "Gaping Gullett of Gify."
fan. 11—Arbuckle, "The Garage."
fan. 11—Briggs. "Housecleanine."
Jan. 18—Sennett, 'The Star Boarder," two reels.
Feb. 15—Sennett, "Ten Dollars or Ten Days," two reels.

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
"Evangeline," with All Star Cast.
"Kathleen Mavourneen," with Theda Barm.
"Should a Husband Forgive"? with All Star EasT.
"The Strongest," with All Star Cast.
"While New York Sleeps," with All Star Cast.

WILLIAM FARXUM SERIES
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

"The Daredevil.'
"The Feud."
"The Cyclone."
"3 Gold Coins."

"The White Moll.'

TOM MIX SERIES

PEARL WHITE SERIES

FOX ENTERTAINMENTS

"Behind the Door" (Ince supervised special),

c.— ™—"The Cinema Murder" (Cosmopolitan).
Dec 21—"His Wife's Friend." with Dorothy Dalton.
Dec 21—"Hawthorne of the U. S. A.," with Wallace Reid.

"The Lincoln Highwayman," with William Russell.
"The Devil's Riddle," with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fire," with William Russell.
"Flames of the Flesh." with Gladys Brockwell.
"Tin Pan Alley," with Ray and Fair.
"Her Elephant Man." with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.
"The Last Straw," with Buck Jones.

SUNSHINE COMEU1ISB
"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

MUTT AN LI JKI
"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.).
"On Strike."
"Shaking the Shimmy."
"How Drv I Am!"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing."
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."
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EXHIBITORS HERALD
HARRY GARSON

•The Unpardonable Sin," »ight reels, with Blanche Sweet
"The Hushed Hour," five reels, with Blanche Sweet.

GAYETY COMEDIES
"Love Sick at Sea."
"Calling His Bluff."
"Are Floorwalkers Fickle?"
"Cursed by His Cleverness."
"His Fatal Bite."
•Fireman! Save My Gal!", with George Over.
'Ladies Must Dance," with George Ovey.
'Bounced," with George Ovey.
'A Saphead's Sacrifice," with Billy Bletchcr- Vera Kcynolds.
'Ruined by Love," with George Ovey.
'Twin Bedlam," with Billy Blctcher-Vera Reynolds.

GOLDWYN PICTURES CORPORATION
GOLDWYM STAR PRODUCTIONS

"The Girl fr oni Outside," seven reels, Rex Beach Special.
"Strictly Confidential," five reels, with Madge Kennedy.
"Bond* of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
The Cup of Fury," five reels, Rupert Hughes Special.

"E'anle of the Desert," seven reels, with Geraldine Farrar
' The Loves of Letty." five reels, with Pauline Frederick.
'Jubilo," six reels with Will Rogers.
"The Gay Lord Quex." five reels, with Tom Moore.
'Toby's Bow," five reels, with Tom Moore.
,'The Silver Horde," five reels (Rex Beach).
]

The Cup of Fury," five reels (Rupert Hughes).
'Pinto " five reels, with Mabel Normand.
Xhej Vlooniing Ansel," five reels, with Madge Kennedy.
'Duds, ' five reels, with Tom Moore.

kitt,e SnePherd of Kingdom Come," five reels, with Jack Pickford
The Pahser Case," five reels, with Pauline Frederick.

GOLDWYN SPECIALS
"for the Freedom of the East" (Betzwood), six reels
"The Border Legion," six reels
The Eternal Magdalene," six reels.

FORD EDUCATIONAL WBEKLT
uly 20—"Town of Up and Down."
uly 87—"Sweetness "

CAPITOL COMEDIES
Aug 24

—"Honeymooning," two reels, with Carter De Haven.

BENNISON STAR SERIES
"Sandy Burke of the U-Bar U," five reels, with Louis Busfn,
' Speedy Meade," five reels, with Louis Bennison
"The Road Called Straight," five reels, with i.mns Bennison
'High Pockets," five reels, with Louis Bennison.
"Lord Jim," five reels, with Louis Bennison.

GOLDWYN-BRAY PICTOGRAPHY
Oct. 5—"Bird Cliff Dwellers."
Oct. 12—"Amazon Trails."
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 26—"Gold Mining in Heart of a Great City."

HALLMARK PICTURES CORP.
FAMOI >> DIHE4 TORS x|. mi s

"A Dangerous Affair," five reels, with Herbert Kawlinson.
"Wit Wins," five reels, with Florence Billings.
^Love, Honor and ?," five reels, with Marguerite Marsh.
"The Phantom Honeymoon," six reels, with Marguerite Marsh
"The Heart of a Gypsy," five reels, with Florence Billings.
"High Speed." five reels, with Edward Earle and Gladys Hulette.

SPECIAL, PRODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Hall.
"A Woman's Experience," five reels, with Mary Boland.
'When My Ship Comes In," five reels, with Jane Grey.
'When a Woman Strikes," five reels, with Ben Wilson.
'The Other Man's Wife," six reels.
"Wanted for Murder," six reels, with Elaine Haramerstein.
'The Littlest Scout." five reels, with Violet Blackton.
'A House Divided," six reels, with Sylvia Bremer.
'The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit.

W. W. HODKINSON CORPORATION
Distributed through the Pathe Exchange

ARTCO PRODUCTION*
"As a Man Thinks." five reels, with Leah Baird
"The Volcano," six reels, with Leah Baird.
"The Capitol." «ix reels, with Leah Baird.
"Cynthia-of-the-Minute," six reels, with Leah Baird.

/am; GREY PICTURES, INC.

"Desert Gold." seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

BENJAMIN B. HAMPTON PRODUCTION*
"The Westerners," seven reels, with Roy Stewart.
"The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR.. PRODUCTIONS
"Sahara." seven reels, with Louise Glaum.
"The Lone Wolf's Daughter," seven reels, with Louise Glaum.

DEITR1CH-BECK. INC.
"The Bandbox." six reels, with Doris Kenyon.
"The Harvest Moon," six reels, with Doris Kenyon.

ROBERT BR I VI ON PRODUCTION 9

"A White Man's Chance," five reels, with J. Wairen Kerrigan
"The Joyous Liar," five reels, with J. Warren Kerrigan.
"The Lord Loves the Irish," five reels, with J. Warren Kerrigan.

NATIONAL-BILLIE RHODES PRODUCTIONS
"The Blue Bonnet." six reels, with Billie Rhodes.

VICTOR KREMER PRODUCTIONS
Dec. 1

—
"'A Burlesque on Carmen," four reels, with Charles Chaplin.

Feb. 1
—"The Champion," two reels, with Charles Chaplin.

Mar. 1
—

"Jitney Elopement," two rels, with Charles Chaplin.
Apr. 1

—"Work," two reels, with Charles Chaplin.
May 1

—"By the Sea." one reel, with Charles Chaplin.

MAURICE TOURNEUR PRODUCTIONS
"Woman."
"My Lady's Garter."
'Broken Butterfly."

METRO PICTURE CORPORATION
Aug. 4—"Easy to Make Money," five reels, with Bert Lytell.
Aug. 11—"A Favor to a Friend," five reels, with Emmy W ehlen
Aug. 18!

—"The Four Flusher," five reels, with Hale Hamilton

SCREEN CLASSICS, INC.. SPECIALS
The Man Who Stayed at Home." seven reels, with all «t»i ra«t.

"Lombardi, Ltd.," seven reels, with Bert Lytell.
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer." six reels, with May Allison.
"Should a Woman Tell." six reels, with Alice Lake
"The Walk-offs." six reels, with May Allison.
"The Willow Tree," six reels, with Viola Dana
"The Right of Way." six reels, with Bert Lytell.
"The Best of Luck." six reels (Drury Lane Melodrama)

NAZIMOVA PRODUCTION-
Toys of Fate " seven reels, with Nazimova
'Eye for Eye, seven reels, with Nazimova.
'Out of the Fog," seven reels, with Nazimova
'The Red Lantern." seven reels, with Nazimova
"The Brat." seven reels with Nazimova
"Stronger Than Death." six reels, with Nazimova.

PATHE EXCHANGE, INC

PATHE SPECIAL FEATURES
Sept. 14—"The Virtuous Model," six reels, with Dolores Caaainelli.
Sept. 28—"The Twin Pawns," six reels, with Mae Murray.
Dec. 14—"The A. B. C. of Love," six reels, with Mae Murray.

FRANK KEENAN PRODUCTIONS
Aog 17—"The World Aflame." six reels, with Frank Keenan
Sept. 21—'The False Code." five reels, with Frank Keenan.
Dec. 7—"Brothers Divided," five reels, with Frank Keenan

BDGAR LEWIS I'll Oil I ( Tl O N S

Feb. 1
—

' Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEA II SON PHOTOPLAYS, INC.

Jsjne 8— 'The Bishop s Emeralds," six reels, with Virginia Pearson
Oct. 6—"Impossible Catherine." six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS. INC.

Aug. 24—'The Love Cheat," five reels, with June Caprice and Creighton Hale
Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creighton

Hale
Nov. 19—"The Right to Lie," seven reels, with Dolores Caasinelli.

Jan. 25—"The Web of Deceit," six reels, with Dolores Cassinelli.

J. STUART BLACKTON PRODUCTIONS
Oct. 19—'The Moonshine Trail," six reels, with Sylvia Breamer and Root

Gordon.
Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.
Jan. 4—"My Husband's Other Wife," six reels, with Sylvia BTemer and

Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet
Dec. 21—"The Prince and Betty," five reels, with William Desmond.
Tan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 15—"Respectable by Proxy," six reels, with Sylvia Breamer and Rob-

ert Gordon.

HOBART HENLEY PRODUCTIONS
Nov. 2—"The Gay Old Dog." six reels, with John Cumberland.

REALART PICTURES

SPECIAL FEATURES
"Soldiers of Fortune" (Dwan), seven reels.

"The Mystery of the Yellow Room" (Chautard), six reels.

STAR PRODUCTIONS
^Anne of Green Gables," six reels, with Mary Miles Mintor
"Erstwhile Susan." five reels, with Constance Binney.
'"The Fear Market," five reels, with Alice Brady.
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EXHIBITORS HERALD
ROBERTSON-COLE PICTURES

SUPERIOR PICTURES
Oct. —"Kitty Kelly, M. D.," with Bessie Barriscale.

Oct. —"Poor Relations," Brentwood production.

Oct. —"The Gray Wolf's Ghost," with H. B. Warner.
Nov. —"The Illustrious Prince," with Sessue Hayakawa
Nov. —"The Blue Bandanna," with William Desmond.
Nov. —"A Fugitive From Matrimony," with H. B. Warner.
Dec. —"Where There's a Will," Brentwood production.
Dec. —"Beckoning Roads," with Bessie Barriscale.

Dec. —"The Tong Man," with Sessue Hayakawa.
Dec. —"The Golden Hope," with Edith Storey.

DODGERS and HERALDS
for all special features

make up for the Chicago theatres, Special

Dodgers and Heralds on all big features.

They are illustrated, planned and written to get

business, and are now being used by more than 200
theatres for all their special feature advertising.

We are now carrying them in stock, and can ship

all orders the same day received at $2.75 per M

THE NATIONAL POSTER & PRINTING CO.
Printers Exclusively for the Theatre

506 S. WABASH AVE., CHICAGO, ILL.

SPECIALS
Oct. —"The Open Door," with all star cast.

Nov. — (Tourneur), "The Broken Butterfly."

Dec. —(Gasnier), "The Beloved Cheater."

SUPREME COMEDIES

Dec. —"Good Night Judge."
Dec. —"Struck Out."

MARTIN JOHIVSON PICTURES
Dec. —"Tulagi a White Spot in a Black Land."
Dec. —"Through the Isles of the New Hebrides."
Dec. —"The Home of the Hula Hula.'"

ADVENTURE SCENICS
Dec. —'The Forbidden River."
Dec. —"Just Over Yonder."
Dec. —"I and tho Mountain."

STRA.M) COMEDIES
Sept. 7

—"A Fair Sample."
Sept. 14—"Betty's Back Again."
Sept. »1—"Truly Rural."
Sept. 18—"Mixed Drinks."
Oct- —"His Double Exposure."
Oct. —"Speed."
Oct. —"Her Winning Way "

Oct. —"Careful Kate."
Nov. —"Too Many Bills."
Nov. —"Is Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SBLZNICK PICTURES

Distributed by Select Exchanges.

'The Country Cousin," five reels, with Elaine Hammerstein.
"Sealed Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro

duction.)
"The Glorious Lady," five reels, with Olive Thomas.
'Piccadilly Jim," five reels, with Owen Moore.
"Out Yender," five reels, with Olive Thomas. (A Ralph Ince Production.)
"The Broken Melody," five reels, with Eugene O'Brien.
"A Regular Girl." five reels, with Elsie Janis.
"Greater Than Fame," with Elaine Hammerstein.
"Who's Who," with Owen Moore.
"Sooner or Later," with Owen Moore.
"Footlights and Shadows,' with Olive Thomas.
"His Wife's Money," with Eugene O'Brien. (A Ralph Ince Production.)
"The Woman God Sent," with Zena Keefe.
"The Imp," five reels, with Elsie Janis.
"The Woman Game," five reels, with Elaine Hammerstein.

SELECT PICTURES
Distributed by Select Exchanges.

'Tie Undercurrent,*' five reels, with Guy Empey. ;

"A Scream in the Night," six reels, with Ruth Budd.
'Faith of the Strong," five reels, with Mitchell Lewis.
''Isle of Conquest," five reels, with Norma Talmadge.
'The Last of His People," with Mitchell Lewis.
"She Loves and Lies.' with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exchanges

'Just a Wife."
''Blind Youth."

REPUBLIC PICTURES
Distributed through Republic Exchanges.

Twelve-Ten," five reels, with Marie Doro
The Blue. Pearl." five reels, with Edith Hallor.
'The Amazing Woman." five reels, with Ruth Clifford.
'Girl of the Sea." Williamson Submarine Production.
Trilby," (reissue), Maurice Tourneur Production with Clara Kimb...

Young.

News Reels

Cinocrams. one-reel, every Tuesday and Saturday.

DESIGNING - CONSULTING - SUPERVISING

William T. Braun
ARCHITECT

155 N. CLARK STREET. CHICAGO

MOTION PICTURE THEATRES AND STUDIOS

Coburn Organs
Perfect tonal results signify

every instrument we make

COBURN ORGAN COMPANY
Builders of Quality Organs

220 N. WASHTENAW AVENUE CHICAGO, ILL.

St. Mary -of -the -Woods
College and Academy for Girls

College
Standard courses leading

to degrees A. B. and B. S.

Departments of Expression,

Household Economics, Con-
servatory of Music, School

of Arts.

Academy-
Four Year High School

course, 78th Year.

For Bulletins and Illustrat-

ed Booklet, address

SISTER SECRETARY, Box 45

Ci Mn»n nt tl<a WnnJo In«l Both College and Academy are accredited by
OU IViary-OI-ine- it OOas, inn. the Indiana State Department of Education

WM. L. SHERRY SERVICE
Available at all Hallmark Exchanges

l?V71**'e for Convenience," six reels, with Catherine Calvert.
Celihre .St."
TwiM«lit," six reds, with Doris Ken yon.
L*T* »« the Law," six reels. (Edfar Lewis production.)
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EXHIBITORS HERALD
TRIANGLE FILM CORPORATION

Nov. 23—"Flame of the Yukon," six reels, with Dorothy Dalton.
Dec. 14—"Betty of Greystone," five reels, with Dorothy Gisb.

TYRAD PICTURES, INC.

"And the Children Pay," seven reels, with Garrett Hughes.
"Your Wife and Mine," five reels.

"Human Passions," five reels.

The Red Viper, six reels, with Garett Hughes.
"It Happened in Paris," five reels.

"Broken Hearts," five reels.

UNITED ARTISTS CORPORATION
Sept. 1

—"His Majesty, the American," eight reels, with Douglas Fairbanks
Oct. 20—"Broken Blossoms," six reels, D. W. Griffith production.
Dec. 29—"When the Clouds Roll By," six reels, with Douglas Fairbanks
Tan. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
June 8—"Playthings of Passion," five reels, with Kitty Gordon,
une 29—"The Woman Under Oath." five reels, with Florence R*M
Aug. 10—"A Man's Fight," five reels, with Dustin Farnum,
Oct. 19—"Her Game." five reels, with Florence Reed.
"The Eternal Mother," with Florence Reed.
"The Corsican Brothers," with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
UNIVERSAL FEATURES

Oct. 6—"Loot." six reels, with Ora Carew.
Oct. 13—"Bonnie. Bonnie Lassie," six reels, with Mary MacLaren.
Oct. 20—"The Brute Breaker." six reels, with Frank Mayo.
Nov. 3—"The Rider of the Law." six reels, with Harry Carey.
Nov. 10—"The Trembling Hour," six reels with Helen Jerome Eddy.
Nov. 17—"His Divorced Wife," five reels, with Monroe Salisbury.
Dec. 1

—"Under Suspicion," five reels, with Ora Carew.
Dec. 8

—
"Lasca," five reels, with Edith Roberts and Frank Mayo.

Dec. 15—"A Gun Fighting Gentleman," five reels, with Harry Carey.
Dec. 29—"The Pointing Finger," five reels, with Mary MacLaren.
Jan. 6—"The Day She Paid," five reels, with Francelia Billington.

'UlllllllllllimillH Mil lllllllllllll|i|llllllllllllllllllllllllllll II II IIIIIIIIMif

JEWEL, PRODUCTIONS
"The Right to Happiness," eight reels, with Dorothy Phillips.

"Forbidden." six reels, with Mildred Harris.
"Blind Husbands," seven reels, with Eric Strobeim.

VITAGRAPH
"The Hornet's Nest." five reels, with Earle Williams.
"The Man Who Won." five reels, with Harry Morey.
"Shadows of the Past." five reels, with Anita Stewart.
'The Girl Woman." five reels, with Gladys Leslie.

"The Bramble Bush," five reels, with Corinne Griffith.

"Over the Garden Wall," five reels, with Bessie Love.
"The Wreck " five parts, with Anita Stewart.
"The Gray Towers Mystery," five reels, with Gladys Leslie
"The Winchester Woman," five reels, with Alice Joyce.
"In Honor's Web," five reels, with Harry T. Morey.
"A Fighting Colleen," five reels, with Bessie Love.
"The Black Gate." five reels, with Earle Williams.
"The Combat," five reels, with Anita Stewart.
"The Golden Shower," five reels, with Gladys Leslie.
'The Tower of Jewels," five reels, with Corinne Griffith

"The Darkest Hour," five reels, with Harry T. Morey.
"Pegeen," five reels, with Bessie Love.
"When a Man Loves," five reels, with Earle Williams.
"The Sins of the Mother," five reels, with Anita Stewart.
"The Midnight Bride." five reels, with Gladys Leslie.
"Human Collateral," five reels, with Corinne Griffith.

"The Birth of a Soul," five reels, with Harry T. Morey

VITAGRAPH SPECIALS

"Daring Hearts," six reels, with Bushman and Bayne.
"The Gamblers." six reels, with Harry T. Morey.
"The Wolf." six reels, with Earle Williams.
"The Climbers." six reels, with Corinne Griffith.

"The Vengeance of Durand." seven reels, with Alice Joyce.
"Slaves of Pride," six reels, with Alice Joyce.

O. HENRY SERIES
"The Guardian of Accolade," two reels, with Agnes Ayres.
"The Friendly Call," two reels, with Walter Miller.
"The Day Resurgent," two reels, with Gypsy O'Brien.
"The Roads We Take," two reels, with Jay Morley.

CURRENT SERIALS
UNIVERSAL, "The Midnight Man," with James J. Corbett.
VITAGRAPH, "Perils of Thunder Mountain," with Antonio Moreno.
UNIVERSAL, "Elmo the Mighty," with Elmo Lincoln.
BURSTON, "The Mystery of 13," Francis Ford.
VITAGRAPH, "Smashing Barriers," with William Duncan.
PATHE, "The Great Gamble," with Charles Hutchison and Anne Luther
S. L. K., "The Fatal Fortune," with Helen Holmes.
PATHE, "Bound and Gagged." with Geo. Seitr & Marg. Courtot.
PATHE, 'The Black Secret." with Pearl White and Walter McGrail.
ARROW, "The Masked Rider." with Ruth Stonehouse.
UNIVERSAL, "The Great Radium Mystery," with Eileen Sedgwick.
ARROW, "Lightning Bryce," with Ann Little and Jack Hoxie.
HALLMARK, "The Sign of the Rat." with Claire Anderson.
PATHE. "The Adventures of Ruth " with Ruth Roland.
ARROW, 'The Fatal Sign." with Claire Anderson.
HALLMARK, "The Screaming Shadow," with Ben Wilson and Neva Gerber.

Only One Way

There's only

* * *

One way

* * *

To Make Money

* * *

In the Show Business

* • *

And

* * *

That is

* * *

To Keep

* * *

Abreast

* * *

Of the Times.

* * *

AND
* * *

The Only Way

* * *

To Keep Abreast

* * *

Of the Times

* * *

Is by Reading

* * *

The

* * *

Exhibitors Herald.

* * *
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Current
GOLDWYN
PICTURES
WILL ROGERS
PAULINE FREDERia:

in cjhe'Paliter Case
MADGE KENNEDY

in vhe ^Plccming "Angel

TON1 MOORE
in 'Duds

MABEL NORMAND
9into

RUPERT HUGHES
cjfie Gup of "Jury .

REX BEACH S
°3he Silver Horde

JACK PICKFORD
in Vhe Little Shepherd of TCinydom Ceew

ED WEEKLY MARTIN J. Q V I G LEY, PUBLISHER
>. DEARBORN ST. EnttTtd at second class matter. August to. 1917. at the Pott oficr at Chicago. III. under the Act of Mm.

ONE DOLLAR
A YEAR



i ADOLPH ZUKOR
presents

WITH

LIONEL
BARRYMORE
More pathos than "The Music Master

"

More heart-interest than "Shore Acres"

More human appeal than "The
Auctioneer"

More charm of sentiment than "Peter

Pan"

More big spectacular scenes than in "Ben
Hur"

Better acting than the screen has ever

seen.

The play that brought every audience to

its feet, with cheers!

Put on the screen—superbly- -for all the

world to see, to love, to cherish.

The great AMERICAN picture

of today!

Founded on the play of the same name by

t —i AUGUSTUS THOMAS.
1 'From a story by FREDERICK LA VD/S.
Adapted and directed by CHARLES MAIGNE.

. FAMOUS PLAYERS -LASKY CORPORATION

j&Q>aramounL#rtcraft
Gpidure



WHAT SORT OF ATMOSPHERE GETS MONEY
INTO YOUR BOX OFFICE?

That's a new angle ! Have you ever given thought to it ? You
know, players and direction aside, that atmosphere in the picture

is something to think about—that certain settings and locales Jo

appeal to your audiences, while others miss. Which axe the money-
getting scenes ? No surer guide to this vital box-office problem
can be found than is presented by

Richard Harding Davis'

"SOLDIERS OF FORTUNE"
An Allan Dwan Production

Tiny scenes pull the spectators out of their seats and make whole audiences

burst into applause. Ask Tom Moore, E. J. Bowes, Bernard Depkin, Ken
Finlay, L. M. Boas and other big-time exhibitors who have run the picture to

immense business. Book this Special for as early

in 1920 as the nearest Realart Exchange can let

you have it.

Presented by MA YFLOWER "Photoplay Corporation

REALART PICTURES CORPORATION



It Cost Realart—

This really concernsNo, you're mistaken; it isn't the same old story.

you—involves a fundamental principle.

MARY MILES MINTER'S
greatest motion picture

"ANNE OF GREEN GABLES"
Directed by Wilham Desmond Taylor

Scenario by Frances Marion, based on the four "Anne" books by U. M. Monigomery

did cost Realart more than can be collected from it in rentals. There were two trouble*

— poor photography, due to the wettest summer in New England's history, and in-

adequate portrayal of some of the roles. There was one remedy—\o return the whole

company to New England and retake most of the scenes.

It was tough luck for an infant concern. But the answer was, and always will be: A
production must be right, or be made right, be/ore it can carry the Realart trade mark.

REALART
PICTURES CORPORATION

nVHaBBI



And It Is Right!

"ANNE OFGREEN
GABLES"
has brought more en-
thusiastic messages
from exhibitors than
have resulted from
any five previous

MARY MILES
M I N T E R
pictures! It has been
shown at the Rivoli in

New York
; America,

Denver; Rialto, Wash-
ington; Tivoli, San
Francisco; New Miller,

Los Angeles, and there
has not yet been an un-
favorable report It is

a picture with heart

punch— with universal
appeal—and it gets and
holds the crowds

!
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EXHIBITORS HERALD

Just that Close

!

ONLY a foot or two away from you! The
most astounding drama ever conceived en-

acted right before your eyes and you a mile

above the earth! As one reviewer puts it
—"You

get more chills to the square inch up and down
your spine than you ever had in your life!"*

HERE'S a new kind of thrill," says the Los
Angeles Times, "and when Locklear

changes from one plane to another while

the machines are high in the air, it puts the bis

punch into the picture. It's a foregone conclusion

the crowds are going to see it."

Carl Laemmle presents the amazing Universal-Jewel Production DeLuxe

'THE GREAT AIR ROBBERY"
3



EXHIBITORS HERALD

ANNOUNCEMENT
Effective with the issue of

M arch 6th the advertising

rates of EXHIBITORS
HERALD will he as follows :

$90.00 per page, single in-

sertion. Discounts: Ten
per cent on 26 insertions

within a year. Five per-

cent on 13 insertions wi th in

a year. Rates for fractional

page space will be pro-

portionate.

i Complete rate data, color page charges,

insert charges and mechanical speci-

fications will be indicated on new-

rate card, which will be issued in the

near future.)

4:.



ELAINE MMMERSTEIN
M in. S Jay Kaufmans n

GREATER THAN EAME
Scenaiio k»"4 Kothetine Reed
Direction. -Alan Cioslcuid

OWEN MOORE
«rin Lewis Allen E)iowne5,»

SOONERorIATER
Scencuio ~£>v{ 13.. Cecil ^mvtTi.

Direction-"Vesleij T^u <£>les

EUGENE O'BRIEN
"HIS WIFE'S MONEY"
AMLPHma PRODUCTION
Scenaiio !bi] P. Ceoil Samitla.

ELSIE JANIS
"THE IMP
Eyuj Elsie Jams and Edmund. Gouldin^

Direction-- Robert Ellis

M^de bu Selznick

Distributed by Select



THOMAS
in 2)iadletj Kind's

FOOTLIGHTS,
AND SHADOWS
Direction- JohnVNoble
Scenario btj U. Cecil Smitk

4

Made by Selznick Distributed by Select



Qfio Initial

Americanization

Production

Ve land of opportunity
Atwo reel super-feature that embodies
the spirit of Uncoln-the spirit ofAmenca

amm ince
PRODUCTION

with Mi. Ince as Lincoln

Produced (on TheAmencanizatioii Gbnmuftee

Hon. Franklin K.Lane Chairman
Lewis J. Selznick. Distribution

Adolph ZukoT Production
ITairu Crandall Exhibition
Mai &irmondYlMlttianJkrncipal Cooperation

Wnliam ABradt) ex-officio

Distributed bvj Select

Distributed bij Republic



(NATIONALllTTjlPlCTURES)

ADAPTED FROM THE
PLAY BY EUGENE WALTER

Direction-Howard Hickman

Scenario bq Katherine Reed

NATIONAL PICTURE THEATRES
Lewis J. Selznick

President

Made bq National

Distributed bi| Select



CLARA KIMBALL YOUNG'S SCREEN TRIUMPH

(republicIm l pictures)

CLARA KIMBALL YOUNG
in

"TR.ILBY"
from the book, by
GEORGE DU/1AURIER

directed by

AUURICE TOURNEUR

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK.Advisory Director - BRITON N.BUSCH. President
130 Wea 46ih Streei New York Coy



EXHIBITORS HERALD

There arc not many screen Btars who
cause audiences everywhere t<> I

like that star."*' They say this about

J. Warren Kerrigan.

There are really not many star- who
invariably and without exception have
perfect direction and technical produc-
tion. /// Kerrigan /traductions hair
both.

There arc hut few screen Mars who
persist in their popularity: who roll up
increasing popularity that i> traceable

directly to themselves even w ithout tak-

ing into account their stories, direction

and production. J. Warren Kerrigan has
grown consistently through sheer liking

on the part of the public.

"Live Sparks," his latest production,
will cause exhibitors and the public to

like him still more.

W. HODKINSON CORPORATION
527 Fifth Avenue. New York Gty

Distributing through PATHE fxchanp,e. Incorporated

£

Robert Brunton presents

J.WARREN

ERRICAN
and his own company in

LIVE
SPARKS

By CAROLINE SAYRE
directed by ERNEST C.WARDE

f

10



EXHIBITORS HERALD

Benjamin B. Hampton
presents

The SAGEBRUSHER
The photoplay of the novel by

EMERSON HOUGH
Directed by EDWARD SLOMAN

<J Benjamin B. Hampton- Great Juthors Production

ROY STEWART
BETTY BRICE

With an all-star cast:

MARGUERITE De La MOTTE NOAH BEERY
ARTHUR MORRISON GORDON RUSSELL

At every point in America where "The Sage-
brusher has been seen by first run exhibitors
there have been these instant comments:

"Here is another production as big as 'Desert
Gold' or 'The Westerners'!. . . with a bigger
f eart story than any Benjamin B. Hampton has
rodueed before."

sry word of this is true.

"The Sagebrusher" is a very big, very powerful,

very human and very beautiful screen production
of a great novel; done in the spirit its author
intended.

It has pathos and tears; it has love and laughter;

hunianness and sweetness. It is genuine. Big ex-

hibitors are booking it for immediate play dates.

See it now at vour exchange.

W.HOMONSON CORPORATION
527 Fifth Avenue. New YorkG'y

Distributing through FATHE htcha-nfc. Incorporated

Tjrei^n Dittnbutot.J Tr^rik Brcc J- : "9-7*A?e. £



EXHIBITORS HERALD

A PROMISE TUAT LIVES
e pictures of the

ually, picture for picture,

^gd+=L?§gg€fi^eft- its own merits

f will be. our task to make ev

MABY PKKTQQD
m

POLLYANNA
from Eleanor U. Poller's famous Novel'Pollyanna,

published by the Padp Company

and the four Act Comedy by Catherine Chishota Cushin^.

Screen Adaptation by fiances Marion

Photographed by Charles Boshcr.

DOUGLAS FAIRBANKS

in

WUEN TUE CLOUDS POLL BY

12



EXHIBITORS HERALD

D.W. GRirrims

"BROKEN BEQSSOMS

DOUGLAS FAIRBANKS
in

UIS MAJESTY, THE AMERICAN

13



KXHlHIToRS H KRAI. I)

From the storms of passion to a perfect love

Katherine MacDonald
The American Beauty, in the Picture Beautiful

"The Turning Point"
By ROBERT IV. CHAMBERS

An unusually fascinating and talented star in a story by a world-famous

author—a presentation of such rare charm it is a delight to mind'and eye.

Presented by

The Katherine MacDonald Pictures Corporation

Sam E. Rork, President and General Manager

Directed by J. M. Barry—Photographed by Joseph Brotherton

By Arrangement with Attractions Distributing Corporation

B. P. Fineman, President.

14



EXHIBITORS HERALD

IHilfHE most beautiful woman
in the world, is what the

critics call Katherine McDonald,

star of "The Turning Point."

"We are quite ready to indorse the opinion that she is the

most beautiful woman in the world."

—

New York Tribune.

"No desire to dispute the fact that she is the world's most

beautiful woman."

—

New York ff'orld.

"The possessor of remarkable talent and unusual beauty."—New York Mail.

"A treat to any camera."

—

New York Morning Telegraph.

"As the star she is a beautiful thing to watch."

—

Xen-

York Globe.

"Presents yards and yards of pulchritude in her [picture."

—New York Sun.

"Undeniably pretty."

—

New York Times.

"Role suits her beauty."

—

New York Herald.

"A prime favorite."

—

New York Evening Telegram.

A "First National"
Attraction

15



EXHIBITORS HERALD

GREAT GOTHAM DAILIES
Hail

NORMA TALMADGE
As screen leader in her

Premiere for First National

"A Daughter of Two Worlds"
CALLED GREAT SCREEN STAR
"Good melodrama .... an actress whose emotional intensity and scope are in many ways

greater than any other star on the screen."

—

New York Globe.

SUSPENSE WELL SUSTAINED.
"Highly melodramatic, with the element of suspense well sustained."

—

New York Evening Post.

BRISTLES WITH ACTION.
"A live story and it bristles with action. Excellent acting and i • ly well directed."

—

' ew York Evening Sun

AWAY ABOVE PAR.
"The star in a charming role. An excellent photoplay that will register away above par."

—

Screen News.

BEAUTY, WIT AND ART.
"A story with plenty of action. Miss Talmadge with her beauty, her wit and fine art made

the character a very real sort of person."

—

New York Tribune. 1

IT'S A THRILLER!
"A thriller, though it has its lighter moments. An exceptionally well balanced cast."

—

New York Evening Telegram.

From the novel by LEROY SCOTT.

Adapted by James Young and Edmund Goulding.

Presented by Joseph M. Schenck.

Directed by James Young.

. Photographed by David Abel. Technical Director Willard Reineck.

, - A "First National" Attraction

16



EXHIBITORS HERALD

BIG BROADWAY RIALTO
ROCKED BY LAUGHTER

MAKES A GREAT HIT
" 'A Twilight Baby' made a great hit at the Rialto and it is one
of the best farces ever shown on the screen—a wonderful
series of incidents, crowding upon each other. Worked out

by methods both ingenious and novel—makes us shake with
laughter. We laugh at the ludicrous, we laugh at the ridicu-

lous; we laugh until we are tired"

—

Moving Picture World.

NEVER BEEN EQUALLED
"A comedy bet that no exhibitor can afford to overlook. The
"baby stuff has never been equalled. It's good for howls
of laughter. Some of the most ingenious business ever de-

vised for a comedy—rated with top notchers and worth a mil-

lion of the majority of releases of its type placed on the mar-
ket in the past couple of years."

—

Motion Picture News.

Henry Lehrman s

First personally directed comedy for First National

"A TWILIGHT BABY"
featuring

Lloyd (Ham) Hamilton and Virginia Rappe

Have You Seen It?

Free Trade Showings.

A "First National" f>K%- V Attraction

17



K X H I B I T () l< S H liKAI.D

A First National Franchise

For Your Theatre

Guarantees

A steady supply of good pictures at an equitable
cost.

Complete protection.

The Backing of a national organization.

We can convince you that our new plan

is the sanest and most beneficial exhib-

itor movement ever conceived.

It will pay you to write today

for our booklet.

"A Franchise to Independence"

Address, Exhibitors' Defense Committee
Care First National Exhibitors' Circuit, Inc

6 West 48th St., New York, N. Y.



JACK DEMPSEY
The Best known Man
in the World. /^VcVck

In the Colossal Box
Office Attrac tion st>

DAREDEVIL
JACK

(Not aprize-fi^ht serial)

APafhe Serial



Ahouse-choking attraction

he
BEST KNOWN MAN IN
THE WORLD,

Million Dollar
Path© Serial

DAREDEVI1
JACK ii

Positively unprecedent-
ed in its business-draw-

inn never
RELEASED FEB. 15

.fiRathe' $)V- Distributors



lizzxjing in its magnitude--

DEMPSEY



V in thePathe Serial Q

Tor months one man has been receiv-

ing more newspaper space than presidents

and kings.

The reading public of the world has
followed his doings, speculated upon
his plans.

Pathe offers to you this man in a -

superlative serial, at a time when pub-

lic interest is at a fever heat.
What can such vast publicity do-

for you? You know , you don't have
to ask!
Get it quick! The bookings are already

crowding the mails!

Released Feb. 15th



EXHIBITORS HERALD

^p^ir>qt?Me of life

is* %he heyvote °f

'//azicnal— ize youv- booking.

THEEastern Representative

JOE BRANDT NATIONAL FILM CORPORATION
1600 Broadway, New York. OF AMERICA

Harry M. Rubey, President
I. Bernstein, Production Manager

Studios: Hollywood, Cal.

19



EXHIBITORS HERALD

THE LOST CITY
Can be booked thru the following exchanges:

New York Dist. of Columbia
Maryland Delaware

Northern New Jersey

HATCH FILM CO., 729 Seventh Ave., New York

Western Pennsylvania West Virginia

HATCH FILM CO., 412 Ferry St., Pittsburgh, Pa.

Eastern Pennsylvania Southern New Jersey

METRO FILM CO., 1331 Vine St., Philadelphia, Pa.

New England States

ARROW FILM CO., Boston, Mass.

Ohio Michigan Kentucky

H. Charnas, Mgr., STANDARD FILM SERVICE CO.,

Cleveland, Ohio

Georgia Alabama
Florida Virginia
North Carolina South Carolina

Tennessee

FIRST NATIONAL EXHIBITORS CIRCUIT, Atlanta, Ga.

ILLINOIS Indiana

CELEBRATED PLAYERS FILM CORP.
207 South Wabash Ave., Chicago, 111.

Canadian Rights: C. L. STEPHENSON, 34 Victoria St., Toronto, Can.

State Rights for Sale

WARNER BROS.
220 West 42d St NEW YORK CITY

20
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tan
WESTERN UNION

AM
NIWCOHI CARLTON, pnuioorr OEOROB W. t ATKINS, fir.t vici-huioint

11HH S S 4051 S EX

ATLANTIC CITY IJ JAB 1 1920

JOHN GILL

MANAGER ROBERTSON 00LE DISTRIG CO 1227 VINE ST PHILADELPHIA

BELOVED CHEATER TURNED THEM A7ZAY YESTERDAY AND TODAY EVEN BIGGER

BUSINESS THAN FIRST THREE DAYS AH HOLDING IT OVER ADDITIONAL

DAY THE 1H0LE TOWN IS TALKING ABOUT IT IT IS CERTAINLY A WORLD

BEATER CONGRATULATIONS

CITY SQUARE THEATRE

EDWARD J OEBEFE GENL MGR

1240A 2

ROBERTSON-COLE





I Brand New
\llea in Serials

"The Invisible Hand" tells the story of a conflict

between the Secret Service and a powerful combin-

ation of crooks who would wreck society—organized

law battling against organized crime. Every known

device of science is employed in the pursuit of

crime and of crime detection. The annals of all

the detective bureaus in the world contribute thrill

thoughts to this subject.

Fifteen episodes of Action. The first chapter is in

three reels, planting the story in the minds of the

audience at the outset; the other episodes are of

two reels each.

Underground tunnels and secret vaults under the

bay, chests of jewels and disappearing walls, sub-

marine dips and airplane flights—these are just a few

of the thousands of thrills that sprinkle

the action of "The Invisible Hand.**

The fact that it is different is respon-

sible for its having been booked by

exhibitors who never before

ran a serial.



XEE TUlf fEBIAL
and/

LEADN TO LIVE

COPEVED!
"TWir MAN WOLDf THE fECPCT

TO ETERNAL YOVm'
— T/z^ &reamirigShadow

gpHODE ONE -

"A CRY IN THE DARK'
WMO KILLED JAfPER VUITNEX

IN TUE LOCKED ROOM ?

BE-N

(DILLON

TVO CAMOUr AUTUODr

J.CPUDD ALEXANDCQ

UADVCY CATEr
COLLAQOPATED IN THE VQITING OP

TUir PEMAPKABLE JTOPY



EPIfODE TWO-
"TWE VIRGIN OP DEATH"
CAPPyiNG ON HER QODY A PORTION OF
THE LOTT KEY TO ETERNAL YOUTH !"

POUNDED UPON THCfCICNTlPC
DlfCOVERX THAT TUE JWTITUTION op

7XCCAMINC

QEN VILTONT GEEATErT TEPIAL
eoifh.

NEVA CE&BEP
IN THE MOTTXENfATIONAL DOLE EVEQ
POPTPAYED ON 5TAGE OR JCPEEN

1# UALLMADkf DICTUPC9
Ifif COPPOPATION ffif
r^^" PRANK 6. MAUL' .. PPSflOBNt-



EXHIBITORS HERALD

FATTY HAS IT ALL!!

SMILES
GIGGLES
AND THEN

Side Splitting Shouts

ofContagious Hilarity

H- BRAND NEW _ 1 O
1 £ — PRINTS 1 ^

Fatty Arbuckle Comedies
(SINGLE REELS)

NOW BOOKING
ILLINOIS AND INDIANA

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, Pres.

207 SO. WABASH AVE. CHICAGO, ILL.
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EXHIBITORS HERALD

Storming the Central West
WITH BOX-OFFICE RECORDS NEVER BEFORE HEARD OF

THE NEW WONDER SERIAL————— FEATURING —

_

ANN LITRE £JACK HOXIE

ZJGM7MNC 8R1CE
IN 15 STIRRING EPISODES

FOR ILLINOIS AND INDIANA BOOKINGS
Wire—'Phone—Write

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, President

207 South Wabash Avenue CHICAGO, ILL.

27



NEWS OF THE WEEK
Famous Players-tasky Corporation to Revolu-

tionize Booking Methods 33

Associated Exhibitors Open Drive to Sign Eight
Thousand Exhibitors 35

Arthur S. Kane Will Present Charles Ray in

Future Dealings 36

Censors Resign in Huff When Theatre License
Is Not Revoked 37

Lesser and the Gores Buy Tally's Franchise... 37

E. W. Hammons Will Open Fourteen Educa-
tional Fxchanges in East 38

Schwalbe, Gordon and Mark Will Manage First
National Pictures 39

Special Print of "The Strongest" Despatched to

Georges Clemenceau 40

Ambitious Plans for Selznick Kntcrprises 41

Goldwyn Pictures Has Control of Bray Pictures
Corporation •. 43

Carl Laemmle Answers Gest 44

"The Luck of the Irish" Breaks Records at

Grauman's Broadway 45

W. W. Hodkinson Corporation Will Distribute
"His Temporary Wife" 47

United Theatres Acquire Lynch Enterprises'
Chain of Exchanges 4"

Yitagraph Completes Racing Scenes for "Sport-
ing Duchess" in South 48

Hall Comments on United Deal 49

Complete Cast and Studio Staff Announced for

Dempsey Serial 50

R. A. Walsh Will Produce Features at Municipal
Studios, Long Island 50

REVIEWS
"The Copperhead," Paramount-Artcraft D, seven

parts, with Lionel Barrymore 53

"Stronger Than Death," Metro-Classics D, six

parts, with Nazimova 53

"A Daughter of Two Worlds," First National
D, six parts, with Norma Talmadge 54

"Her Elephant Man," Fox C-D, six parts, with
Shirley Mason 54

"Out of the Dust," McCarthy D, six parts, with
Russell Simpson 55

"Double Speed," Paramount-Artcraft C-D, five

parts, with Wallace Reid 55

"The Cyclone," Fox D, five parts, with Tom Mix 55

"The Third Generation," Robertson-Cole D, five
parts, with Betty Blythe 55

"Greater Than Fame," Selznick-Select D, five

parts, with Elaine Hammerstein 56

DEPARTMENTS
Exhibitors Bureau 57-66

What the Picture Did For Me 77-83

With the Procession in Los Angeles 89

Chicago Trade Events 91

Guide to Current Pictures 93-97

INDEX TO ADVERTISERS
Automatic Ticket Selling & Cash Register Com-

pany 97

William T. Braun 98

Celebrated Players Film Corporation
: 67, 68, 69, 70, 71, 72, 73, 74, 75

Consolidated Portrait and Frame Company 97

Eastman Kodak Company 98

Exhibitors Supply Company 98

Famous Players-Lasky Corporation 2

First National Exhibitors Circuit, Inc
14, 15, 16, 17, 18

Goldwyn Pictures Corporation 1-99

Hallmark Pictures Corporation 24-25

W. W. Hodkinson Corporation 10-11

Arthur S. Hyman Attractions ..... 90

Arthur S. Kane Pictures Corporation 30

National Film Corporation of America 19

Nicholas Power Company 76

Republic Distributing Corporation 9

Robertson-Cole 21

Rothacker Film Manufacturing Company 29

Selznick Pictures Corporation 5, 6, 7, 8

Steger & Sons 95

A. Teitel 98

United Artists Corporation 12-13

United M. P. Interests 98

Unity Photoplays Company 26-27

Universal Film Manufacturing Company 3

Vitagraph, Inc 22-23

Warner Bros 20
A. F. Williams 90
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MARSHALL NEILAN'S OPINION
IS OF IMPORTANCE TO EVERY
PROGRESSIVE MEMBER OF THE
MOTION PICTURE INDUSTRY

There are reasons-
Come and see them.
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COMMENT OF THE WEEK
£y MARTIN J < QJJ I G L E Y

Its Your Fignt, Too

APAKTICULABLY important thing for exhibitors to

do at this moment is to work with and not against

their local health authorities. There has been a recurrence

of influenza and there may be more of it. Theatres are

in a particularly effective position to aid and further nec-

essary educational work in association with the health au-

thorities. In doing this they will be affording the health

authorities a definite co-operation that certainly will be

appreciated, and they will also render the general public

a real service, meanwhile protecting themselves against

a possible misfortune.

The first thing to do is to obey completely and whole-

heartedly every order of the health authorities. Simply

as a commercial consideration an exhibitor is welcoming

disaster when he neglects or declines acceding to the letter

and spirit of such orders as the health department sees fit

to promulgate.

Become a part of the municipal organization in this

matter. It is your fight as well as theirs. Let the motion

picture theatres take an active and leading part in the pres-

ent effort to curb the spread of the disease. If this is done

there need be no apprehension regarding any unjust or

unwarranted regulations being imposed upon theatres.

• * •

Agitating for Coin

THE "'Bed'* agitator in labor circles is not without a

counterpart in the motion picture trade. Fortunately,

there are not many of them, but the few that exist are

sufficiently loud-mouthed and* obstreperous to constitute a

real annoyance.

As is invariably the case with agitators in other fields,

.the agitator in motion picture circles is practically without

property interests. He has nothing to lose in any possible

upheaval that he may assist in precipitating. He does

not come out in the open with his criticism, but instead

circulates his propaganda which, as is usual in such cases,

is a combination of wild delusions, bald slander and wilful

lying.

We have in mind a person who fits into this category

and is sufficiently well-known to have been long since ex-

posed. He styles himself an exhibitor, but in doing so he

is smearing the profession with a stigma that gives a just

cause for complaint to thousands of men in the exhibiting

business who are honorable citizens, progressive business

men and rational human beings. What he terms "his the-

atre" is a delapidated, foul-smelling "shooting gallery"

whose only real function today is to remain as a horrible

memory of the earliest days of motion pictures.

Yet this man appoints himself a missionary, although

without a constituency and without a real mission of any

decent kind. His business is to create discord and distrust,

which he never hesitates to do, even on the basis of deliber-

ate misrepresentation. Bepudiated by every genuine ex-

hibitors' organization, impelled only by the sordid motive

of reaping possible benefits by blasting personal and pro-

fessional reputations, he goes along the highways of the

trade as a commercial wolf seeking for coin that he may
devour.

This description, while not minute, should enable you

to identify this person readily. When next he puts in an

appearance show him out or kick him out, according to

your personal likes in the matter, but at any rate be done

with him for your own good and for the good of the

industry. * * *

New Patrons
RECENTLY in our department, "What the Picture

Did for Me,"' we published the following report from

an exhibitor who had shown AVilliam Fox's "Evangeline :"

Got in touch with the high school authorities and offered
three cash prizes for the best essay on the poem. Principal
made contest a part of the school work and the senior class
was compelled to write. Had three ministers as judges, a
vocalist from a church choir to sing with the picture and got
publicity from that source. I GOT THEM ALL IX WITH
THIS PICTURE. EVEN THOSE THAT HAD NEVER BEEN
IN BEFORE, AND THEY HAVE KEPT RIGHT ON COMING.
Here is a word from an exhibitor which indicates

strongly the tremendously constructive force of a picture

of the type of "Evangeline."
* * *

A Real Safeguard

THE wholehearted support which the National Associa-

tion of the Motion Picture Industry is giving the Walsh

bill, now before Congress, which is designed to prohibit the

inter-state shipment of immoral motion pictures, shows

very clearly just where the industry stands.

If this measure becomes a law—and it is to be hoped

that it will speedily receive the approval of Congress—it

will place in the hands of the proper authorities an effective

instrument with which to combat the menace of obscene

and indecent pictures.

The special effectiveness of the measure is that it will

summarily rob the indecent picture of any possible hope

of commercial success, in that it would be confiscated in

event of an attempt to transport it across any state line.

And there is, of course, no likelihood that anyone would

attempt to produce a designedly immoral picture with a

view of profitable exploitation within any single state.

Congress is now in a position to aid greatly the cause of

clean pictures through the prompt enactment of the pro-

posed law.
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James D. Williams, manager of the

First National Exhibitors Circuit, Inc., and
R. B. Johnson, secretary, Turner and
Dahnken, California First National mem-
bers, stopped off in Chicago for a few days
this week en route to Los Angeles for an
important conference relative to new First

National product.

Watterson R. Rothacker, president

Rothacker Film Manufacturing company,
left Tuesday, Jan. 27, for Los Angeles.

J. A. Berst and Milton Goldsmith, offi-

cials of the United Picture Theatres of
America, held a conference in Chicago this

week with Middle West exhibitors.

Samuel L. Rothapfel, general director

of theatres for the Goldwyn Pictures cor-
poration, is in Chicago for a conference
with the Ascher-Goldwyn theatre managers.

Sam Katz, of Balaban and Katz, has
been confined to his home for several days
with an attack of grippe.

Earle Williams has begun work on
"Captain Swift," a screen version of C.
Haddon Chambers' play of English so-
ciety life. Sir Herbert Tree played the
role in England that Williams will not
essay.

Because of his active work in behalf of
government war loans Douglas Fairbanks
has been appointed director of war savings
for southern California by the federal
authorities.

Paul Brunet, vice-president and gen-
eral manager of Pathe, has been elected
for a two-year term as a member of the
directorate of the Franco-American Board
of Commerce and Industry.

Francis J. Hawkins, secretary of the
Producers Security Corporation, returned
to New York Friday, after a short business
trip to Los Angeles.

Al Ray has been signed by G. B.
Samuelson, the English producer, at Uni-
versal City.

Nazimova's latest production has been
named "The Heart of a Child."

Major J. M. Campbell is handling the

business affairs of the Model Comedy Com-
pany, in Hollywood, Cal., during the ab-
sence of General Manager Bruno J.

Becker, who is in New York negotiating
for the sale of the Gale Henry comedies.

Kittv Gordon has deserted the varieties

and taken up rehearsals of a musical corn-

cry, "Lady Kitty, Inc." Miss Gordon's
manager, Jack Wilson, will be in the show
as well as Donald MacDonald, well known
on the screen.

Lucile Desmond, sister of William Des-
mond, passed through Chicago January 22,

en route to New York, where she will

spend two months with her mother. Miss
Desmond just finished playing a part in

Mary Miles Minter's play, "Nurse
Margery." She plans to return to Califor-

nia about the first of April.

Lou Tellecen, who has given up acting
before the camera for the time being, was
taken ill in Jacksonville, Fla., on Saturday
and forced to cancel his stage appearance
for the week.

Marcus Loew has taken a large suite of
offices in the Masonic Temple, Chicago, to

handle the increased business following the

addition of the Ackerman and Harris chain
of twenty-two theatres.

Dr. W. E. Schallenberger was a Chi-
cago visitor last week. As an "accidental

hunter," the doctor acquired quite a repu-
tation while passing through Colorado re-

cently. It seems he was trying out a gun
by shooting it into the air as he drove
along and a flock of pheasants got in the

way of the charge as it went up and came
down with the result that a half-dozen birds

"bit the dust." The air is literally full

of pheasants out there, the doctor declares.

Hugo Riesf.nfeld. director of the Rivoli

and Rialto theatres, New York, has given

forty seats to his houses to be auctioned off

for the benefit of the Beth Moses hospital,

Brooklyn, N. Y.

.
Re-Takes i News

-By J. R. M.

"Miss Speed, take a letter"

—

See where Wallie Reid is coming out
in another gasolene dramer. If this is

industrial advertising for the Standard
Oil, and we have no doubt it is, some-
body ought to write John D. a letter
'er something.

The return of slavery

—

Also see where Hodkinson has pur-
chased "His temporary wife."

"Give the boys what they want"

—

And p'haps you noticed King George
has hired a P. A., who will soon have
the king's name oji every lip.

Good news from the west

—

Hurrah! Babe Ruth isn't going to
become a picture star. His director
decided it for him, after working three
weeks with the b. b. celebrity. Thus
we'll be spared reading interesting
facts such as these: Ruth doesn't eat

catsup on his beans. He hates codfish.

He takes a bath every Sat. night. He
plays rummy and in all the years he
has played ball has never yet missed
a pay day.

Easy to read, too

—

Harry Rice doesn't want to wear out
the nice new pencil Santa Claus left

him, writing "please play up" on all

that Universal copy, so he's got a
rubber stamp which says "Please Use."

Where indeed

—

By the way, where is one supposed
to take his tale of woe now that the

barkeep no longer hangs out in the

corner saloon?

Old friends missing

—

What has become of our old friend

"tempo" who used to appear in the

film reviews with more or less reg-

ularity? And the actor with the dim-
ple in his chin. Where's he gone?

Guinea pig is hound for publicity

—

What's this:
—

"Diana, unwilling star,

eats own film." Oh. Upon reading a

little further we find Diana is a guinea

pig, and she doesn't like the contin-

uity of a Fox news film, so she short-

ents its footage, and thereby got her

name in the papers.

IF THE posters appeal the public patronize the film they advertise!
* Otherwise not!

The exhibitor must have powerful posters! He gets them when he
gets RITCHEY posters. Otherwise not!

With RITCHEY posters his film investments are profitable. Other-
wise not!

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 31st Street. New York Phone. Chelsea 8388
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Famous Players-Lasky Corporation
To Revolutionize Booking Methods

Reorganization Inaugurated at Chicago Convention Will
Result in Each Picture Being Sold Separately

With Heavy Exploitation
Inauguration of a completely new

>lan of exploitation and distribution of

Paramount-Artcraft pictures was ef-

ected at the recent convention of sales

ind exploitation representatives of the

"amous Players-Lasky Corporation

leld in Hotel LaSalle, Chicago.

Each picture will stand absolutely

ind solely on its own merit. The full

pressure of the exploitation and sales

iepartment and the advertising and pub-

icity department will be in back of

ivery picture.

Means Doubling of Staff Immediately

The adoption of this plan will bring

ibout the complete reorganization of

:he exploitation and sales departments
:o meet the new conditions. This will

•esult in the enlargement and extension
if these departments. The first step in

:he reorganization will be to double the

lumber of the existing force and train

:he new men to carry out the work in

:he field.

The company's official statement that

'each picture will make its own record
for the exhibitor and producer" indi-

:ates that percentage bookings in some
instances are not unlikely.

Zukor and Lasky Attend

Adolph Zukor, president of the Fa-
mous Players-Lasky Corporation, and
Jesse L. Lasky, vice president in charge
of production, attended the conference
the closing day, January 23.

Mr. Zukor aroused enthusiasm among
the delegates by his reference to the

'loyal and steadfast service" that they
have rendered and by a laudatory ex-

pression of his confidence in their pur-
pose to develop and grow with the or-

ganization in the future.

Mr. Lasky outlined an ambitious pro-
gram of production, stating that arrange-
ments had been completed with a num-
ber of very successful writers and
through " theatre organizations, by
which the producing department of Fa-
mous Players-Lasky Corporation will

receive their entire output.

Valuable Stories Available

From the Frohman interests, the out-

put of J. M. Barrie is assured for the

screen through Famous Players-Lasky.
George Broadhurst's output will also go
through the same channel, as well as the

work of John Williams, Oliver Morosco
Productions, and others of similar cal-

ibre. Famous Players has the first call

on all of these for their works.
Speaking of directors, Mr. Lasky

said: "The services of 'the big five' are
assured for a number of years. These
are Cecil B. DeMille, George Fitzmau-
rice, William DeMille, George Melford
and William D. Taylor. This does not
include Hugh Ford, whose work in Lon-

'^Liiimiii:uiUituiJiuiiiiiiiiiiiiiiiiu]iiiiiUJiuiiiuinuuiii uuniuiutuuioiinitiiitinniiiuiuiinniiiininiiin'^

| Famous Players Has
Its Own "Big Five" I

| The Famous Players-Lasky Cor- |
| poration is to publish pictures I
| directed by "Big Five" directors §
| during the coming year.

I The "Big Five," however, does |
| not refer to the Associated Pro- §
| ducers. It is a "Big Five," desig- 1
| nated by Jesse L. Lasky.

1 "Speaking of directors," declared |
| Mr. Lasky in a talk delivered at j
§ the recent convention of Famous |
| Player executives, held in Chicago, |
| "the service of the 'Big Five' are 1
| assured for a number of years. 1
| These are Cecil B. DeMille, George |
| Fitzmaurice, William De Mille, 1
| George Melford and William D. 1
| Taylor."

siiinHniiiiinimiiimjmiiimnniiimimnminmimiinnniininnniuiirirHiiiiiHiirainiiimiimiuiiiiniimjf^

don can well be classed with that of
the others. The 'big five' will probably
make twenty special productions in the
year.
"The production department has also

developed the idea of a great stock
company which will enable the pro-
ducers to put on their productions with
an all star cast. The company includes
men and women of the calibre and pop-
ularity of Jack Holt, Theodore Rob-
erts, Wanda Hawley and many others
now playing in support of the stars.

Gives List of Material

"The plays we have already con-
tracted to secure, or which are already
in work include 'Peter Ibbetson,' 'The
Sea Wolf,' 'The Roundup' with Roscoe
Arbuckle as the sheriff, 'The Sorrows of
Satan,' by Marie Corelli; 'Held by the
Enemy,' 'The Prince Chap,' 'The Fight-
ing Chance,' Victor Hugo's 'Toilers of

the Sea,' in which some wonderful spec-
tacular effects, including the battle with
the sea monster, will be filmed; 'The
Savage,' 'The Man Who Killed,' 'The
Heart of Maryland,' 'Civilian Clothes,'

'The Crimson Alibi,' 'Sacred and Pro-
fane Love,' in which Elsie Ferguson is

to star on the speaking stage and in

which she will star in the picture pro-

duction; 'Dr. Jekyl and Mr. Hyde,'
which John Barrymore has just com-
pleted for us; 'DeClasse,' 'Conrad in

Quest of His Youth,' 'For the Defense,'

'The Charm School,' and 'The Great
Day.' We will also have the works of

Max Marcin and Salisbury Field to

draw upon.
"The big point in relation to these

stories," Mr. Lasky said, "some of which
are brand new, is that, having paid large

sums of money in fees to the authors

and playwrights for stories which have
been exploited through magazine and
newspaper serials, novels or on the

speaking stage, and having to pay these
large sums as a result of the proper
development through these three medi-
ums, our future work will be to take a
brand new story just purchased and be-
fore making it into a picture, to put it

through a similar course of exploita-
tion and popularization ourselves."
Mr. Lasky also made a definite prom-

ise that the art titles of motion pic-
tures produced by his department will
be made most distinctive, by the en-
ployment of artists of unquestioned
ability, who will title the pictures in the
spirit of the production itself. Radical
improvements and developments in this

line are promised.
Connick Discusses Finance

H. D. Connick, chairman of the
finance committee of the organization,
spoke during the convention, declaring
that Famous Players-Lasky is as solid

as a rock, and that the future will see a
tremendous development of its re-
sources and operations. He compared
its financial standing and foundation
with that of United States Steel, and
said that the organization is only mak-
ing a beginning of its ultimate develop-
ment. He said:

"No business has the opportunity to-

day, that I know of, that the motion
picture industry has. You have got the
greatest company, you produce and dis-

tribute the greatest pictures, and you
have an organization that is ten times
bigger than any other, and bigger than
all the others combined.

"All you have got to do is to watch
your step and push your pictures. You
are in a good, solid, substantial indus-
try. It is just as firm a business as any
other industry. The business has no
more of the diseases of childhood than
any other industry has had.
"You have not begun to scratch the

surface of your possibilities. New fields

will develop as the industry grows that
will give you even greater opportuni-
ties for expansion than you have known.
"No need to worry about the combi-

nation of other interests. The same
thing occurred when United States Steel
was organized. There were plenty of
imitators but none of them got very
far. United States Steel is all right be-
cause its foundation was secure and
sensible, so Famous Players-Lasky Cor-
poration is all right because its founda-
tion is safe, sane and secure."

Profits Will Be Shared
It was announced during the conven-

tion that the finance committee and the
executives of the corporation are com-
pleting a profit sharing program, the
details of which will be announced
within a short time. The committee
has been at work on this plan for sev-

eral months, investigating the opera-
tion of various similar plans that have
been adopted and put into effect by
other corporations, and taking the best
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ADOLPH ZUKOR, president of Famous Players-Lasky Corp., and Al. Lichtman,
general manager of department of distribution. To Mr. Lichtman fell the
task of arranging the details of the convention and that everything passed

off smoothly is due to his executive ability.

elements from all of these, for their
own use.

During the life of the convention the
publicity department issued a daily
edition of "Pep," the house organ of
the organization, which was edited by
Gordon H. Place, under direction of
John C. Flinn, director of the depart-
ment of publicity and advertising. These
daily issues contained a complete report
of the preceding day's transactions.
The convention closed with a banquet

and smoker, with vaudeville entertain-
ment at the LaSalle Hotel Friday night.

Those in Attendance
Following is a complete list of the

representatives of Famous Players-
Lasky Corporation and others who at-

tended the convention: Adolph Zukor,
president; Jesse L. Lasky, vice presi-
dent in charge of production; Arthur
S. Friend, treasurer; H. D. Connick,
chairman finance committee; Al. Licht-
man, general manager department of
distribution; S. R. Kent, general sales
manager; F. V. Chamberlain, assistant
general manager; John C. Flinn, director
of publicity and advertising; Jerome
Bcatty, advertising manager; Claud
Saunders, exploitation manager; A. S.
Glenn, accessory sales manager; Gordon
H. Place, editor "Progress Advance"
and "Pep"; A. O. Dillenbeck. represent-
ing Hanff-Metzger, Inc.; George W.
Weeks, Toronto, Canada, general man-
ager Famotis-Lasky Film Service, Ltd.,

and N. L. Nathanson, Toronto.
District managers and special repre-

sentatives—Harry Asher, Boston; W. E.
Smith, Philadelphia: Herman Wobber,
San Francisco; J. W. Allen, Chicago;
Joseph H. Seidelman, special represen-
tative, New York; M. H. Lewis, Kansas
City; C. E. Holcomb, Atlanta, Ga.

;

Louis Marcus, Salt Lake City; W. T.

Pratt, New Orleans and Charlotte: Al-
fred D. Wilkie. personal representative
Cecil B. DeMille; Edw. S. Gaylor, Jr.,

Morgan Lithograph Co., and Harry
Scott, Morgan Lithograph Co.
Branch managers—L. L. Dent, Dal-

las: J. A. McConville, Boston; William
O'Brien. Portland; Henry T. Scully,
New Haven; H. H. Buxbaum, New
York; J. D. Clark, Philadelphia; Paul

J. Swift, Washington; Herbert E. El-
der, Pittsburgh; H. P. Wolfberg, Cin-
cinnati; G. W. Erdman, Cleveland; Fred
Creswell, Chicago; J. W. Hicks, Jr.,

Minneapolis; H. A. Ross, Detroit; C. L.
McVey, Kansas City; R. C. LiBeau, Dcs
Moines: C. L. Peavy, Omaha; R. E.
Bradford, Atlanta: H. F. Wilkes, New
Orleans: G. E. Akers, St. Louis; T. O.
Turtle, Dallas; Joseph H. Gilday, Okla-
homa City; David Prince, Charlotte; F.

B. McCracken, Salt Lake City; Milton
H. Cohn, Denver; H. G. Rosebaum, San
Francisco; H. G. Ballance, Los Angeles;
G. W. Endert, Seattle, and C. M. Hill,

Portland.
Exploitation representatives—O. A.

Doob, Cincinnati; John P. Goring, Kan-
sas City: John D. Howard, Seattle; Fred
W. McClellan, Philadelphia: Paul L.

Morgan, New Haven; John P. McCon-
ville, Boston; Herman Phillips, Cleve-

land; H. Wayne Pierson, Atlanta: T. J.

Planck, Detroit; Al. Price, Los Angeles:
Daniel Roche. Chicago; Wayland H.
Taylor, New York; Lester Thompson,
Boston; Leslie F. Whelan, Dallas, and
Chas. L. Winston. Denver.

ZUKOR DELIVERS TALK

The convention formally closed with

a dinner Friday evening at the Hotel

LaSalle, which was attended by Mr.
Zukor, Mr. Lasky, Mr. Lichtman, Mr.
Kent, Mr. Flinn, Mr. Chamberlain, dis-

trict managers, branch managers, mem-
bers of the exploitation forces and a

few outside friends of the organization.
Mr. Zukor delivered a characteristic

address to the gathering, dwelling par-
ticularly on the subject of organization
efficiency and pointing out the advance-
ments that had been made along this
line.

Mr. Zukor repeated his statement of
a few days ago denying the report that
he has any intention of leaving the or-
ganization and declaring that the control
of the organization has not passed into
other hands, but remains with the found-
ers of the company. Mr. Zukor drew
considerable applause with the statement
that the next president of the corpora-
lion would in all probability be recruited
from the ranks and that in his opinion
there is considerable "presidential tim-
ber" in the personnel of the organiza-
tion.

Flinn Serves as Toastmaster
Mr. Flinn, acting as toastmaster, called

upon Mr. Lasky to recite the story of his
entrance into the business of producing
motion pictures and Mr. Lasky respond-
ed with an interesting account of the
forming of the Jesse L. Lasky Feature
Play Company and the eventual affilia-

tion of this company with the Famous
Players Company.
Mr. Lichtman, Mr. Kent, Mr. Cham-

berlain, George W. Weeks, Canadian
manager, and others spoke. Mr. Licht-
man and Mr. Kent were recipients of
testimonial gifts from the members of
the sales force. A clever travesty on
sales and exploitation methods was
staged and chiefly enacted by Jerome
Bcatty, advertising manager.

Admission Tax Shows
Increase Over 1918

WASHINGTON, D. C—An increase

of two million dollars was noted in the

collections of admission taxes in Octo-

ber, as compared with the same month
of 1918. according to figures just madt
public by the Commissioner of Interna
Re venue. Total collections of admissior
taxes during the month amounted tc

$6,500,731.60, as compared with $4,452,

272.12 in October of the preceding year
Collections of films rented and licensee

during the month totaled $182,412.61 am
seating taxes to $101,244.07.

Total collections during the montl
were $182,929,487.21, an increase of $47,

000,000 over the collections for October
1918, despite the fact that tax collection
on liquors fell off twenty-three million
and on estates five millions. Among th

taxes in which the film industry is in

terested were $11,141,552.59 on freight

$1,437,643.34 on expressage; $9,491,251.5
on personal transportation; $601,926,79
seats, berths and staterooms; and $2

255,149.89 on long distance telephone an
telegraph messages.

Haworth Pictures to

Be Reincorporatei
Haworth Pictures Corporation wi

terminate next April, but a new corpora

tion has been formed under the nan

of Haworth Studios, Inc., which w:

continue to handle Sessue Hayakawa pr

ductions and other stars and specials.

They have taken over, the studios c

Sunset boulevard, Los Angeles, occ
pied for several years by D. W. Griffit
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Associated Exhibitors Open Drive
To Sign Eight Thousand Theatres

With Organization Completed, Campaign for Mem-
bership Is to be Launched at Once —War on

Monoply Is Declared by Members
With organization completed and franchises awarded to many of the

most influential exhibitors in the country, the Associated Exhibitors, Inc.,

is preparing- to launch its campaign to bring eight thousand theatres into

its co-operative affiliation.

Overshadowing its announced purpose of bringing the producer, star,

director and independent seller of big state right features into direct con-

tact with the exhibitor, is the declaration that it is formed to "prevent,

tight and overthrow any attempt at monopoly/'

Messmore Kendall President of Company
Messmore Kendall, who has been named president of the organization,

is president of the Capitol Theatre Company of New York. Fred C.

Quimby, director of exchanges of Pathe, who with Paul Brunet is entitled

to much credit for the successful formation of the Associated Exhibitors,

will act as general manager.

iiwiiiHiuiiiiiiiiiiiuiiiiiiiiniiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiin

List of Officers

President — Messmore Kendall, j
New York. |

First Vice President—Edward I
Bowes, New York.
Second Vice President—James |

Q. Clemmer, Seattle.

Third Vice President—Saul Har- |
ris, Little Rock. j

Secretary—H. H. Wellenbrick, |
Newark. I
Treasurer — Harry Crandall, |

Washington. |
General Manager — Fred C. |

Quimby. |
Directors — Messmore Kendall, 1

New York; Edward Bowes, New |
York; Harry Crandall, Washing- |
ton; Michael Shea, Buffalo; Dennis |
Harris, Detroit; I. Lisbon, Cincin- |
nati; Samuel Harding, Kansas |
City; Joseph Lubliner, Chicago; |
James Q. Clemmer, Seattle; Hugo §
Lambach, Spokane, and Paul Bru- |
net, New York.
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The new organization is said to be
acked by an unlimited amount of capi-

at. The financial interests back of the
leatre circuits embraced in it represent
lany millions of dollars and before the

:ep was taken they had the practical

^surance of the co-operation of more
lan eight thousand other theatre own-
rs who will join with them in the pur-
lase and distribution of motion pictures,

t is frankly opposed to the interests

ideavoring to secure a monoply on
leatres as well as on the making of
lotion pictures.

Premiere at Capitol Theatre

In New York City the franchise of the
ew organization goes to the Capitol
'leatre, the largest motion picture thea-
e in the world. This means that the
roductions taken over by the organiza-
on will have their premiere in New
ork City at the Capitol. Careful selec-
on has been made of the best theatres

Chicago, San Francisco, and the
•her large theatrical centers and im-

portant theatres in those cities have ac-
cepted the franchise for their territory
and will play the premiere showing of
the pictures in their respective terri-

tories.

The Associated Exhibitors, Inc., is

completely an exhibitors organization,
according to the first announcement of
its policy and plans. In each territory
the franchise holder will sell subsidiary
franchises for the territory. Each exhi-
bitor will be protected from competition
in the showing of the organization pro-
ductions for he will have the exclusive
rights in his territory. An even more
important feature of the plan is said to

be that every exhibitor will be assured
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5 Franchise Holders in

Associated Exhibitors |

g The list of franchise holders and |
1 prospective franchise holders in the |
| Associated Exhibitors, Inc., as an- j
1 nounced following the organization |
I meeting, is as follows:

| Lubliner & Trinz, Chicago.

| Reuben & Finklestein, Minneap- |
| olis.

| Capitol Theatre Co., New York. §
1 Harris & Ackerman, Los Ange- §
| les, San Francisco.

| H. Cornwell Theatres, St. Louis. |
1 Harris & Libson, Pittsburgh, |
| Cincinnati, Detroit.

3 Paul Gustanovich, Cleveland.

| J. H. Cooper, Oklahoma City. |
I Harry Crandall, Washington.
| Sam Harding, Kansas City.

1 Bishop Cass Investment Co., j
| Denver.

| Harding & Cohen, Omaha.
1 J. Q. Clemmer, Seattle.

1 Olsen and Sourbier, Indianapolis. |
I H. H. Wellenbrick, Newark.
| Mike Shea, Buffalo.

| Merrill Theatre Am. Co., Mil-
j

3 waukee.
| Clemmer & Lambach, Spokane, j
| Portland.
1 Saul Harris, Little Rock
3 This group is estimated to rep-

j
3 resent 250 of the largest motion |

| picture theatres in the country.
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FRED C. QUIMBY
Who becomes yreneral manaprer of the As-

sociated Kxhiliitor*, inc.

of productions of the highest class and
will not be left at the mercy of those
who are endeavoring to obtain a monop-
oly on the production and distribution

of motion pictures.

Exhibitors to Buy Pictures

A purchasing committee made up of
well known exhibitors will pass on all

productions before they are bought for

distribution. The purpose of the Asso-
ciation is to "bring the producer, star,

director, and independent seller of big
states rights features into direct contact
with the exhibitor." Supplementary to

this its object is "to prevent, fight, and
overthrow any attempt at monoply."
Dealing directly with the star, director,

or producer, the exhibitors, it is declared,

will be better able to fix the real valua-
tion of a picture and to regard those re-

sponsible according to the drawing
power of their production. Their work
will be encouraged in every way and In-

proper distribution of the profits, it is

pointed out, those responsible for pic-

tures of the highest quality will be en-
couraged to continue in their efforts.

Signor Ibanez III

LOS ANGELES.—Vicente Blasco
Ibanez, who is here conferring with
Metro Pictures executives regarding the

production of his novel. "The Four
Horsemen of Apocalypse," has been
taken ill and upon the advice of his

physician has cancelled all lecture en-
gagements.

Metro Officials on Coast
LOS AXGELES.—Richard A. Row-

land and Marcus Loew are expected
here soon. Maxwell Karger. director

general of Metro, is awaiting the arrival

of Mr. Rowland and Mr. Loew before
leaving for Xew York City.
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Arthur S. Kane Will Represent
Charles Ray In Future Dealings

Affiliation Announced After Formation of Arthur
S. .Kane Picture Corporation—Ray Starts

First National Pictures.

Charles Ray and Arthur S. Kane have
formed a combination.
The star is soon to produce his own

pictures for First National. Mr. Kane
will present him in all his First National
attractions. He will handle Mr. Ray's
business with the distributing concern
and supervise all the star's New York
activities.

The distribution of the star's produc-
tions to be made after he finishes his

contract with Thos. H. luce was, through

( II v it i.i > 1 1 \ \
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a deal made a year ago, placed with First
N'ational for a long time to come.

Other Stars to Follow
With strong acquisition as its first card

it is freely predicted that Arthur S. Kane
Pictures Corporation will duplicate the
phenomenal rise which has characterized
other enterprises which Mr. Kane has
formed and handled. Other stars may be
expected to join and directors of note
doubtless will associate themselves with
the concern.

"I am more happy than I can tell,"

said Mr. Ray in a statement given by
him in Los Angeles. ''For years I have
watched Mr. Kane and his steady climb
to the pinnacle of our industry. I know
the high regard in which he is held in

all sections of the country. I look for-
ward to the most pleasant years of my
career in the associations now begin-
ning. Mr. Kane stands in the forefront
among the business men of our trade.
With him interested in my affairs I feel

secure. First National men are more
than wonderful. My Los Angeles asso-
ciates have many times proved them-
selves. I can promise my most earnest
efforts to the exhibitors and the public.
Do you blame me for feeling good?"

Kane Well Pleased

Arthur Kane issued the following
statement:
"There is not a person in motion pic-

tures whose association I would prize
more than Mr. Ray's. He is a won-
derful artist, a top man among stars and
a power at the box office. His appeal
is universal. Some stars are highly pop-
ular in certain sections but not in such
great demand in others. A few are liked
everywhere. Charles Ray is one of the
universal kind. The appeal of his hu-
maneness is as wide as humanity itself.

And he's going up. To cap it all he is

a very real man. I am honored to have
so great an artist for this new concern
and equally proud of the association with
such a high type of man."

Selznick to Make
Series of Pictures
To Aid Government

NEW YORK. Jan. 26.—Lewis J.
Selznick has announced an arrangement
with Ralph Ince to direct and appear in

the first of a series of two-reel special
Americanization features, which will be
the opening shots in the National Amer-
icanization Campaign.

His decision is his answer to the ap-
peal of Secretary of the Interior Lane
to the screen to give every possible as-
sistance in obtaining one hundred per
cent Americanization of the citizens of
the United States.
Within forty-eight hours after the

Washington conference work had begun
on the first of the series to be published
through Select exchanges. The story
and scenario of "Land of Opportunity,"
the first, were written by Lewis Allen
Browne and Ralph Ince plays a dual
role. The production will be finished in

time for first run exhibitors to obtain it

as a timely attraction for Lincoln''
Birthday week in February.

Randolph Bartlett

Back With Selznick
Randolph Bartlett, recently West Coast

representative for Photoplay Magazine,

•has returned to his former association

with the Selznick Enterprises. Mr.

Bartlett is to take up a new line of work
for Selznick which is to consist of pub-

licity supervision. He plans to com-
mence within a short time a visit to all

the Select exchanges.

Forman Now Director
LOS ANGELES.—Tom Forman has

been promoted to director at the

Famous Players-Lasky studios and will

direct Ethel Clayton's next feature, "The
Ladder."

U. P. T. Manager Resigns
D. M. Thomas has resigned as d ; vision

manager of the United Picture Theatres
of America for Cincinnati, Cleveland, De-

troit and Dallas, Texas.
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Fox Relents and Permits Bearded
Marvel to Visit the Barber Shop]

Henry Francis Siegfried Koser, whose
controversy with Fox Film Corporation

over his extraordinary beard and mane
aroused so much comment in the news-

papers of the country, comes once more
into the public eye. The disagreement
which nearly reached a suit at law, con-
cerned itself with a contract Koser had
with Fox in which it was stipulated that
he was not to cut his hair or whiskers
for a period of one year.

Fiance's Return Is Cause

Koser, long-haired and "bearded like

a pard," was distinctly a type. As such
his services were rated highly by the
Fox Company and to make sure that he
would be always ready to portray a role

suited to his hirsute condition, he was
placed under contract. Everything ran
smoothly until a letter came from Mr.
Koser's fiancee, who had been doing
war work abroad. She was coming
home, so she wrote and explained how
delighted she would be to see the fas-

tidious clean-shaven men of America
again, instead of the peasant of Europe
who never shaved and whose hair, long
and uncombed, was extremely distasteful

to her.

The actor was torn between love and
duty. He felt that he could not greet
his sweetheart in his befringed state. At
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the same time his contract meant a great

deal to him. Matters came to a crisis

one day when George Walsh, the Fox
star, met Koser in a barber shop about

to have his hair cut. Walsh had the

actor arrested and when the case was
brought to court Koser was ordered

under the contract not to dispose of his

hirsute decorations.

Fox Makes Koser Happy
Everything was apparently settled

against Koser when one day he startled

everybody in the Fox studio by appear-

ing there minus his long ,hair and with

a beaming countenance. He announced
that the Fox officials had repented and

allowed him to have his hair cut on the

morning his sweetheart arrived. In

order further to show their good will

towards the actor, he was given a part

in "The Strongest," the Fox special fea-

ture written by Georges Clemenceau
premier of France.

John Barrymore III

NEW YORK.—John Barrymore. wht

has been appearing in Famous Players

Lasky pictures, working at that com
pany's Fifty-sixth street studios, is ill

and fears were expressed that influenz:

would develop.
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Censors Resign In Huff When
Theatre License Is Not Revoked

Holland, Mich., Stirred by Effort to Close Strand

Theatre — Exhibitors Are Upheld by City

Council by Vote of 7 to 3

HOLLAND, MICH.—Refusal of the city council to revoke the theatre

license of the Strand theatre of this city at the request of the censor board
has resulted in the entire board resigning and for the time being censorship
is in the hands of the police. The situation has resolved itself into one
of the most bitter local controversies in years.

The storm started New Years, when, after first being instructed by
the censors not to show "Mickey" and later being requested by Mayor
Bosch to hold his regular performance, Mr. Himebaugh. manager of the

Strand, opened his theatre to the public.

Council Refuses to Revoke License

After a stormy session of the city council, at which the entire matter
was gone over, the city council by a vote of 7 to 3 refused to revoke the
Strand license. The censors declared that the city administration showed
antagonism to them.

Lesser and the Gores

Bay Tally's Franchise
(.Special to Exhibitors Herald)

LOS ANGELES.—Sol Lesser, who
controls the state rights to a number
of big productions, in association with

Gore Brothers, the lessees of fifteen

theatres on the Pacific Coast, this week
purchased the First National Exhibitors'

Circuit franchise for Southern California

and Arizona from T. L. Tally.
The Kinema theatre, recently pur-

chased by Mr. Tally, is included in the
transaction.

It is said Mr. Lesser and the Gore
Brothers will erect a new $3,000,000
theatre here.
Lesser is said to be negotiating for

the output of the Associated Producers.

Detroit to Have New
$1,000,000 Theatre

DETROIT, MICH.—One of the larg-
est two-floor theatres in the world, to be
erected at the cost of $1,000,000, at Grand
River and Roosevelt Aves. is announced
by Charles H. Miles, theatre magnate.
A frontage of 163 feet has been ac-

quired on Grand River Ave., and the seat-
ing capacity is estimated at between
4000 and 5000. The stage, 40 ft. in depth,
will be so constructed as to accommodate
any style of entertainment, though only
motion pictures are contemplated.

Thew Syndicate Expands
LOS ANGELES.—G. W. Thew, head

of the Thew Syndicate, Limited, London
and Liverpool, has taken over the con-
trol of Romayne Superfilm Company.
Thew, with his son, Eric, are here to
expand the Culver City studios of the
company.

Clune to Produce
LOS ANGELES.—William H. Clune.

who has "Ramona" and "The Eyes of
the World" to his credit, is to produce
again. Otto Little, manager of Clune's
Broadway theatre, has been made studio
chief.

Censors Adopt Brand
KANSAS CITY, MO.—Following a

contest in which a suitable prize was
offered for the best design submitted,
the Kansas Board of Review has adopted
the design prepared by Robert Brown,
a high school boy,- which will be affixed
as a trailer to all motion pictures ex-
hibited in Kansas.

Sladdin in Chicago
S. G. Sladdin, who is well known in

the advertising and publicity film field,
has taken charge of the Chicago pub-
licity office of Goldwyn Pictures Cor-
poration and will have his office at the
Chicago headquarters in the Film build-
ng with I. Van Ronkel.
Mr. Sladdin has been in Boston for

the past four months organizing the
idvertising, publicity and exploitation
departments for Goldwyn for all of the
NTew England states. He expects to
'emain in Chicago some time.

Attorney Daniel Ten Cate, represent-

ing the Strand theatre, declared during

his address to the council that it had
no legal right to revoke the theatre's

license if it wanted to, and City Attorney
McBride admitted that it was doubtful

if the license could be taken away.
The entire question of the authority

of a local board of censorship was to
have been tested by injunction proceed-
ings if the threat to revoke the license
had been gone through with.

j To Exhibitors Herald:

I don't know when my j

1 subscription expires, but
j

1 / am enclosing my check
j

| for $2, which place to my
j

i credit on subscription,
j

| as the HERALD has be- I

| come a necessity out here
j

1 in the alfalfa district.

"What the Picture Did
j

| For Me" is worth three
g

j times what the magazine 1

1 costs to the exhibitors
j

| who wish to keep posted j

| on future bookings.
The scraps between the j

| bell-wethers over the §

| bone up at the top sounds j

j like a coyote midnight
j

I pow-wow to us little fry. §

| Let 'em fight.

Very truly yours,

J. C. JENKINS,
Auditorium Theatre, §

Neligh Neb.
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Cannot Destroy Business

"You cannot simply go and destroy
a man's business, which has been built
up by years of work," said Attorney
Ten Cate. "The censor board cannot
help but bear me out when I say that
the manager of the Strand theatre has
never run a cut when it was ordered.
"Mr. Himebaugh has been a substan-

tial citizen here and has built a nice
theatre. In the case of 'Mickey,' the
manager of the Strand cut the picture
when told to do so by the censors. He
kept the theatre darkened the entire day
until requested to run the picture by
the chief executive of this city who in

an ex-officio capacity holds supreme
power over all boards, yes, even over
the chief of police. This being the case,

where did Mr. Himebaugh err? Where
was anyone harmed? The mayor him-
self states that he could see nothing ob-
jectionable in the picture, and I under-
stand that this picture has not been
censored until it made its appearance in

Holland."
Continuing, he pointed out that since

October 1, fifty-four pictures had been
shown by the Strand and only five cuts
had been ordered.
"In the past eight years that Mr.

Himebaugh has been in the picture
business in this city, he has had an aver-
age of eight cuts a year. That on the
face of it demonstrates that from the
standpoint of morality, the pictures were
high class. I think the censor board
owes Mr. Himebaugh an apology rather
than going into this farcical trial."

Rothapfel Inspects

New Goldwyn Chain
Samuel L. Rothapfel, director of thea-

tres for the Goldwyn Pictures Corpora-
tion, spent several days in Chicago this

week looking over the Goldwyn-Ascher
chain of theatres.

The Goldwyn Pictures Corporation re-

cently purchased a half interest in
Aschers' Chicago theatres. Mr. Rothap-
fel's inspection is said to be the fore-
runner of extensive improvements in sev-
eral of the Ascher houses.
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E. W. Hammons Will Open Fifteen
Educational Exchanges in East

Joseph F. Lee Is Engaged as General Sales Manager
Many Expeditions are Out Taking Pictures

For Future Publications.

With the demand for short scenics and
educational pictures steadily increasing,

the Educational Film Corporation has
found immediate expansion necessary
and will open offices in fifteen of the
large distributing points east of the Mis-
sissippi river, at once.
Simultaneously, it was announced thai

Joseph F. Lee, well known publicity and
exploitation man, has been named gen-
eral sales manager by Earl \Y. Ham-
mons.

Decision Follows Trip Abroad
This enlargement of the Educational';,

scope is the net result of E. \V. Ham-
mons recent trip to Europe to confer
with the group of English interests that
are closely allied with Educational. It

means further ambitious developments.
"At one of our laboratories we are now

perfecting" said Mr. Hammons "a cam-
era which will register life under the
waves and show the hidden beauties of
the deep. In marked contrast to this

development will be an aero service with
specially outfitted camera equipment for

catching bird life on the wing and the
only limit is the height to which an aero-
plane can be raised.

"Expeditions carefully outfitted by
Educational are now in India, Africa, the

JOSEPH P. LEE
AVho lias i.i i n made ueneral salra man-
ager of Kdumtionnl Film Corporation.

Arctic regions, South America, the South
Sea Islands, Antarctic fields, China and
the Far East and the wonders of Europe
and America contrasting civilization with
every form of wild animal and natural

life in the remote places of the world

where men have seldom travelled. Here
the camera will push in its unerring eye
and reveal beauties and conditions which
have been known to only the most daring
of explorers or the few scientists who
have devoted their lives to unearthing the
secrets of the unexplored world."

Joseph Lee on Trip

Joseph Lee leaves this week on an ex

tensive tour of the country east of the

Mississippi river to open distributing

offices for the new output iti fifteen of the

BARL w . HAMMONS
\ Icf-flCiltalt mill ueniriil 'ii-'i'-i —

' . of
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great centres where film exchanges arc

now flourishing. By the time this trip

is concluded Mr. Lee. under the guidance
of Mr. Hammons, will have placed Edu-
cational' output at the immediate call

of the exhibitor and in such a way that

these studies will be given the same ex-

ploitation that is now devoted to a five

to seven reel feature. It is probable that

some of the finer efforts will have special

musical accompaniments and advertising

specials.

Ruth Dwyer to Appear
With Benny Leonard

Geo. H. Callaghan has signed Ruth
Dwyer with Frank G. Hall and Ascher's

Enterprises, Inc., to appear as leading

woman for Benny Leonard in the serial,

"The Evil Eye," now under production

under the direction of J. Gordon Cooper,

with Glenn Kunkel assisting.

Miss Dwyer was last seen in the lead-

ing ingenue role in the serial, "The Lurk-

ing Peril," co-starring Anne Luther and
George Larkin.

"Pollyanna" Booked
For Three Weeks Run

At Cleveland House
Adding to the impetus that "Pollyanna,"

Mary I'ickford's first United Artists' fea-

ture, has received in the Middle West,

comes the announcement that the Euclid

Theatre, the largest of the Marcus Loew
theatres, in Cleveland, Ohio, has booked

the production for a run of three weeks.

All through the Middle West "Pollyanna"

has been making a record. In Chicago,

Toledo, Columbus, Omaha and all the other

large communities in that section, the book-

ings are reported heavy.

The Tolrdo Blade said of the picture that

"Schools should be dismissed afternoon 1;

this week to permit youngsters to see this

play. It'll do them more good than three

hours of the three dry R's. 'Pollyanna' is

the best 'kid' show yet produced," while

the Toledo Times said, "Unquestionably

Marv I'ickford's best picture. 'Pollyanna'

is one of the most delightful pictures we

have seen in a long time;" while the To-

ledo .Xeu-s-Bee said, "Mary Pickford is

thoroughly enjoyable in her role of 'Polly-

anna.' \Vc know of no one who could

portray the part of 'Pollyanna' quite as

well as Mary—she is admirably adequate

to the part."

M. P. Industry Favors

Minting 2 -cent Coin
WASHINGTON. D. C—A two-cent

piece, of copper, is provided for in a

bill which has been introduced in the

Senate by Senator McLean of Connec-

ticut, at the request of his constituents

The coin would be a memorial to Theo-

dore Roosevelt, and his medallion, with

the dates of his birth and death, would

appear on one side.

The motion picture industry is heart

ily in favor of the coinage of a two-cent

piece and is endeavoring to secure some

action on one of the many bills along

this line which have been introduced

from time to time. In view of the fact

that the admission and other consumer s

taxes are probably to remain in force

for some time to come, the minting oi

a coin which will handle those taxes

more easily is much to be desired.

Plan New Theatre
MINNEAPOLIS, MINN.—Plans an

being drawn by Kees & Colburn, archi

tects, for the motion picture theatre f

be erected at Nicollet Ave. and Four

teenth St. by the Finkelstein & Rflhei

interests.

Will Build Theatre
STOUGHTON, WIS—Gus Roe am

Charles Guelson have purchased th

property adjoining the Home Bakery fo

the purpose of erecting a motion pictur

theatre, which, it is estimated, will cos

$60,000.

Peoria House Sold

PEORIA, ILL.—Charles A. Lovei

idge has sold the Lyceum theatre .
Fu

ton St., between Jefferson and Adam

for a cash consideration of $90,000.
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Fox News Gives Aid
To Americanization
Movement on Screen

A speedy response has been given by Fox

News to the appeal of Franklin K. Lane.

Secretary of the Interior, to the motion

picture producers to assist the Government

in its Americanization campaign. On Sun-

day, January 11, Secretary Lane held a con-

ference with leading film producers in New-

York City at which was discussed the mat-

ter of setting forth by means of the screen

the advantages of being an American. At
the time William Fox, president of Fox
Film Corporation and editor of Fox News,
assured the Cabinet member that the latter

could depend on his enterprises for the

fullest assistance possible in the campaign.
Six days later Fox New-s in its issue No.

30, made good this pledge, by starting the

first of a series of pointed and spirited

paragraphs on the benefits of being an
American. These paragraphs came from
the office of Mr. Lane, and some of the

contributions will be incorporated in every

issue of Fox News. The first used follow

:

"To believe in men is to make them

—

To distrust them is to destroy them.
How about believing in just one, any-

wav—and that one yourself?"
"WHAT AN AWFUL COUNTRY

THIS IS!
"Where the jewelers report the best

Christmas sales they ever had.
FIND A BETTER COUNTRY."

The purpose of the citations as is obvious,

is to point out the prosperity America en-
joys, the opportunity it offers for all who
come to its shores and the equality that ex-
ists in a land where a rail-splitter or a
canal boy can become President. It is

felt that many of the foreigners in the
United States have lacked the means of
learning what actually exists here, and it is

believed that, by carefully pointing out to
them the benefits of our government and of
democracy they will not be readily con-
verted to radical views by agitators.

Cyrus Townsend Brady
Dies at Yonkers Home

YONKERS, N. Y.—The Rev. Cyrus
Townsend Brady, one of the best known
American authors, died at his home here

January 24. For the past three years, he
collaborated with Albert E. Smith, pres-
ident of Vitagraph, in writing serials for
the screen.

Dr. Brady's death was sudden and was
due to pneumonia. He was taken sick
January 22. Several physicians were
called and all possible measures were
taken to save him. Oxygen was admin-
istered to him and he sank steadilv.
With Albert E. Smith, Dr. Brady wrote

nine serials, the last being "Smashing
Barriers."

Builds in Eureka
EUREKA. CALIF.—Reed Brothers.

San Francisco architects, have been com-
missioned by Richard Sewazey to erect
on his G St. property a motion picture
theatre, plans of which involve the ex-
penditure of $150,000.

Schwalbe, Gordon and Mark Will
Manage First National Pictures

Safeguards Are Taken by the Board of Voting

Trustees With Extraordinary Power

—

Williams Issues Statement

Buy Findlay House
FINDLAY. OHIO. — Edward Jacobs

has sold the Lyceum motion picture the-
atre to Abe R. Kraft and Dale A. Capell.

Completing the details of a voting

trust arrangement which is said to be an
absolute protection for independent ex-
hibitors against the inroads of any finan-

cial interests seeking theatre monoply or
theatre control, the eleven directors of

Associated First National Pictures, In-

corporated, adjourned a three days'
meeting in New York with an announce-
ment of the names of the exhibitor mem-
bers of the Board of Voting Trustees,
the officers, and the members of the

Executive Committee of the new organ-
ization, together with a statement which
answers, in part, the recent sensational

declaration by Morris Gest that "the
American theatre is going to hell."

The Board of Voting Trustees, elected
by the directors, consists of Robert
Lieber, of Indianapolis, N. H. Gordon,
of Boston, R. M. Finkelstein of Rubin
and Finkelstein, Minneapolis, Fred
Dahnken, of Turner & Dahnken, San
Francisco, and J. G. Von Herberg of

Jensen and Von Herberg. Seattle.

Robert Lieber President

Robert Lieber was elected President of

Associated First National Pictures, In-
corporated, J. B. Clark of Pittsburgh was
named First Vice President. Jacob Fa-
bian, of New Jersej'. Second Vice Presi-
dent, Harry O. Schwalbe, Secretary-
Treasurer, and J. D. Williams, manager
of the new enterprise.

The Executive Committee, which will

be the official administrative body for the
directors and
officers, also
was elected by
th e directors
with Harry O.
Schwalbe a s

the Chairman,
N. H. Gordon
and Moe Mark,
of the Mark
Strand Com-
p a n y . New-
York.
The meeting

of the eleven
directors

in New York was an adjourned session
of the recent convention in Atlantic City,

at which members of First National Ex-
hibitors' Circuit gathered to complete
plans for the new Associated First Na-
tional Pictures, incorporated, and the
Associated First National Theatres, In-
corporated.
The assembly in New York was for the

purpose of electing officers, the members
of the Executive Committee and the
Board of Voting Trustees.

It is this latter body which, according
to the directors and its members, is

clothed with powers of regulation more
than sufficient to successfully prevent
any monoply of theatre interests being
affected within Associated First National
Pictures, Incorporated, or in any separate
territory in this country.

Will Be Bar to Monopoly
"No matter how much money Wall

Street or any other financial force might
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pour into theatres," declares J. D. Wil-
liams, "the theatre equities pledged to

the new company cannot pass into other

hands for voting purposes for a

long time to

come. If
monied inter-

ests sought to

buy every thea-
tre represented
by franchise in

Associ-
ated First Na-
tional Pictures,

the executive
disposition o f

any effort
w h i c h threat-
ened screen in-

dependence i n
any instance would remain exclusively
and absolutely with the five members of
the Board of Voting Trustees. And this

body is so constituted that it is obliged,

to retain its powers, to work only in the
interests of exhibitor independence and
for the preservation of personal right

and privilege for theatre owners.
"This, then, becomes tantamount to

an absolute barrier to theatre monopoly
by any organization, whether its function
is production, distribution, a combination
of the two, or simply an investment
group seeking domination of screens for
reasons quite obvious but less tangible.
They might buy every dollar's worth of
equity in each of the five thousand and
more theatres that will be affiliated with
Associated First National Pictures, but
the Board of Voting Trustees would be
absolutely free from the dictation of new
ownership for a term of years, thereby
preserving an independent market for
independent stars and producers. And
this absolute right to legislate the broad
interests of the franchise members is so
construed that it remains in force for
the full limit accorded by the members
themselves in convention at Atlantic City
last week so long as its conduct shall be
in harmony with every precept of exhi-
bitor independence and freedom from
monopolistic dictation as to what an ex-
hibitor may or may not book for the
theatres he owns or controls.
"An attack by trust-seeking capital in

any one territory, or in any number of
territories, will avail nothing toward the
goal of monoply and domination."

Brunton Produced It

In the review of J. Warren Kerrigan's
picture "Live Sparks" which appeared in

Exhibitor's Herald January 17, credit for
the production was given to J. D. Hamp-
ton. This was incorrect as Robert Brun-
ton is the producer of the Kerrigan
feature.

Will Reopen Theatre
FLORENCE, ALA.—The Liberty the-

atre, which was recently sold at public
auction, is to be reopened within a short
time.
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MARIE SHOTWELL

Miss Shotwell has been engaged by Hallmark Pictures Corporation to play one
of the principal role* of a special production under the direction of Dallas M.
Fitzgerald.

Special Print of "The Strongest"
Dispatched to Georges Clemenceau

Former French Premier to See Screen Version of
His Only Novel—Production Pleases Fox Officials.

Titled in French, ready to be shown to
the man who conceived it, a special
print of "The Strongest" is speeding
across the Atlantic on the French liner

La France. It will be shown to Georges
Clemenceau and a party of his closest
friends at the spacious projection room
of Fox Film Corporation, 24 Boulevard
des Italiens, Paris.

After the "Tiger of France" has ap-
proved it, the one and only photodrama
by the late premier—the man with the
international mind—will be shown to the
French senators and deputies at a spe-
cial showing, and it is likely that the
newly elected president of the French
republic, Paul Deschaniel, also will view
it at this showing.

Cast Is Specially Chosen
"Georges Clemenceau did more than

write 'The Strongest.' There is a cast
of international favorites interpreting
on the screen the powerful and virile

characters that carry the message of the
great story into the farthermost corners
of the world through the globe-encircling
distribution agencies of Fox Film Cor-
poration," declared an official of Fox.
"Renee Adoree, to Paris 'Renee the

Adorex,' is the charming heroine of the

Clemenceau romance. Does the soul of
woman rule the world. That is the
question that the great Frenchman
answers convincingly. Is not love the
strongest, the most mighty force in the
world?
"Renee Adoree carries to the world the

message of love in the Clemenceau story
and as she has won the hearts of her
own countrymen so will she win the
hearts of all who see her as Claudia in

'The Strongest.'

Carlo Liten as Marquis
"Belgium, France, Great Britain and

the United States have acclaimed Carlo
Liten, the refined, reserved, dignified

Marquis of the story, as a greater actor
than the late Sir Henry Irving. Liten
is one of the few men who have what
is known as 'the face of an actor.' He
is of the respected and admired type of
the old school that gave to the stage
such famous artists as Booth and Barrett
and Mansfield. To the role of the Mar-
quis he has brought that reserve which
it needs to make it the convincing part
that Clemenceau wanted it to be.

"If 'The Strongest' did nothing note-

worthy save to bring to the screen Har-
rison Hunter it would have done much
for the motion picture industry. An
actor who has served in all parts of the
world, who scored one success after
another for nine years in London, who
has played opposite more than fifty stars
in some of the greatest of stage suc-
cesses, Mr. Hunter refused to consider
the flattering film offers made to him
until the part of Harle, steel king of
France, and one of the outstanding fig-

ures of the great story, placed before
him. He saw at once that it was an
opportunity, and he accepted the offer of
Fox Film Corporation, making his screen
debut in this great picture.

Credit to Jean de Trigny
"It takes all sorts of people to make

a world, and Georges Clemenceau has
embodied in 'The Strongest' two of th<

most interesting people who live by their
wits—both of them in powerful roles.
As the Visconte and his attractive ac-
complice, Jean Gauthier de Trigny and
his wife, Georgette Gauthier de Trigny,
display a technical skill in their art which
instead of inspiring hisses and hatred,
almost cause the spectator to feel sorry
for them when the law takes its course.
In less capable hands these roles would
lose their great strength; in the hands
of the Gauthier de Trignys they are ex-
tremely powerful.
"Florence Malone. Hal Home, James

Marcus and C. A. de Lima give excel-
lent interpretations of the characters as-

signed to them. Ben Bail has photo-
graphed the picture with great skill, and
the lighting effects are excellent.

"R. A. Walsh never has done better
work than on the film version of Clem-
enceau's only novel. Taken as a whole,
the production should be one of the
greatest screen stories ever told. It has
in it a universal appeal that will carry
a message to the people of every land
—a message which in its moral lesson is

clear and convincing—a lesson which
only a mind like that of Clemenceau
could convey."

Rothapfel Presents
"Soldiers of Fortune"

At the California
A Cook's Tour to South America

might have given the audience of the

California Theatre, Los Angeles, a bet-

ter idea of the land of guitars and revo-

lutionists, but Samuel L. Rothapfel came
very near to it in an elaborate presenta-
tion of "Soldiers of Fortune," the Allan
Dwan production.
A dignified setting that depended

largely on the expert manipulation oi

lighting effects and the soothing quality

of langorous music was responsible for

the distinctive way in which this gooc
dramatic material got across.

Let it be said that the reign of Ari

did not proceed alone in the Californu

Theatre. There was capacity busines:

and more, as the accompanying illustra

tion shows. The flashlight was taken

not on the opening day of the picture

but on the night of the close of the Real

art special.

Plan $65,000 Theatre
LITTLE ROCK, ARK.—G. A. Edt

vard, local architect, has drawn plans fo

the erection of a $65,000 theatre a

Blvtheville.
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AMBITIOUS PLANS FOR SELZNICK ENTERPRISES
Lewis J. Selznick Outlines Extensive Program
for 1920 to Surpass All Records Made in Past

LEWIS J. SELZNICK, president of

Select Pictures Corporation, has

announced extensive plans* for the

present year in which the organization
he heads will surpass anything it has
before attempted so that by he first of

next year it expects to take the lead in

covering the entire motion picture field.

NTot only has- Mr. Selznick garnered a
rield of noted authors to write stories

for his stars, but the organization will

enter the serial field, get out a news reel,

present a series of Americanization pic-

tures and produce several big specials,

Seside making Herbert Kaufman edito-
rials into screen form.

Principal Production in East
The major portion of Selznick pictures

.vill be produced at the Fort Lee and
Bronx studios until the big studio in

Long Island City is completed.
Beginning shortly and continuing

throughout the year, Ralph Ince will
make special Ralph Ince Pictures, which
he will direct and take part in. The first

of these is "The Law Bringers." by G. V.
Lancaster, which will be made in Sas-
katchewan, Canada.

Ince will also make a series of Amer-
canization pictures, at the suggestion of
Secretary Lane, the first of which is a

|
story of Lincoln called "Opportunity,"
written by Lewis Allen Browne. There
vill be a number of these stories.

The Selznick stars will be presented
in stories especially selected for them
and adapted to their individual style.

Olive Thomas, who is now working on
Glorious Youth" by John Lynch, Selz-
lick's scenario editor, will next appear
in "Jenny" by Roy Horniman. "Pretty
Thing" and "Red Pepper" are also two
pictures announced for Miss Thomas

.
luring the first half 6f the year. Other
oictures being considered for her are
The Girl with the Faun's Ear" by Phylis
Dugan. "False Pride" and "The Magde-

. len of Mudville."

To Change O'Brien Stories

Eugene O'Brien seems to be gradually
stepping away from the "handsome hero"
roles and clever pictures are promised
tor this actor during the year. With his
director. Robert Ellis, and leading lady,
Ruby De Remer. and members of his
company. Mr. O'Brien is now in the
Thousand Islands- making exteriors for
his newest picture, "A Fool and His
Money" by George Barr McCutcheon.
Mysterious Moments" and "The Honor

of His House" are at present the stories
^elected to follow his present picture.
Elaine Hammerstein will soon com-

plete her latest Selznick picture, "The
Woman Game" by Leighton Osmun and
Frank Dazey under the direction of
William P. S. Earle, and begin "The
Shadow of Rosalie Byrnes" under the
direction of George Archainbaud. Fol-
lowing this, Miss Hammerstein appears
in "The Palace of Darkened Windows."
The Proof of the Pudding" by Meredith
N'icholson and "Keep Him Guessing."

Many More Vehicles
Owen Moore who is now at Selznick

West Coast studio with his director,

Wesley Ruggles, working on his new
picture "Love Among the Chickens" by
Pelham Grenville Wodehouse, has a
promising list to offer for the year. "His
Word of Honor" by Edgar Franklin,
"Chivalrous Charlie" by May Tully, who
is co-author of Lewis J. Selznick's stage
success "Bucking the Tiger," are an-
nounced to follow the Wodehouse pic-
ture, and James Montgomery, the clever
playwright, is writing several stories es-
pecially for Mr. Moore.
Among the big specials to be made by

Selznick this year are "The Women God
Sent" by Sophie Irene Loeb. of the Eve-
ning World staff, already well under way
with Zena Keefe in the leading role di-

rected by Larry Trimble, who adapted
the script for the screen. Another feat-

ure which Mr. Selznick is enthusiastic
over is "The Prince of Pines," a power-
ful story by Williard Mack, which will

go into production in a short time under
the direction of Burton George, one of
the best known directors in the country.
Mr. George made the first two one-reel
pictures "Little Red Riding Hood" and
"The Faded Butterfly."
The Herbert Kaufman Weekly, illus-

trated editorials from the pen of Amer-
ica's leading editorial writer, are now in

the hands of John Lopez and will be re-

leased after a- sufficient number of them
have been prepared. They are something
entirely new to the screen.

Busy on West Coast

The West Coast studio under the di-

rection of Harry Rapf are producing, ac-

Edith Hallor

cording to schedule, "Blind Youth," "Just
a Wife" and "Who Am I" for National
Pictures Inc., which was organized by
Lewis J. Selznick and which is com-
posed of leading exhibitors of the coun-
try. The West Coast studios will pro-
duce features by all-star casts exclusively
this year. Some interesting contracts
will be signed and announced later, ac-
cording to Myron Selznick.

Feature specials, which will be pro-
duced in the east, include the screen ver-
sion of "Bucking the Tiger," "The
Prophets Paradise," "Straight Down the
Crooked Lane," "Jeanne of the Marshes"
and "The Man Tamer."

Strong Scenario Staff

The Selznick scenario department
sounds like a "Who's Who" in popular
literature. Headed by John Lynch, vet-
eran scenario writer, assisted by Melville
Hammett, the list includes Lewis Allen
Browne, who in addition to numerous
scenarios, is a writer for the stage;
Charles Belmont Davis, brother of Rich-
ard Harding Davis, whose stories need no
introduction: Jack Lait, the playwright,
who is under contract to write exclus-
ively for Selznick; Louise Wintern,
writer of snappy comedies, whose "Prin-
cess Virtues" is now being produced for
the stage; Merle Johnson, youngest
writer on the staff, who already has a
couple of good stories to his credit,

among them "Red Pepper," which will be
played by Olive Thomas; Edward Dur-
ling, well known as a writer of the more
serious dramas, and Albert Payson Ter-
hune, eminent novelist, who is writing
the first serial, and will be represented by
other stories later on.
The continuity writers are Edward

Montaigne. Katherine Reed, Ella Stuart
Carson. George Proctor, Dorothy Far-
num and R. Cecil Smith, the latter the
most prolific and clever writer of con-
tinuity in America.
A number of notable directors have

been added lately to the Selznick forces
among them George Archainbaud, Bur-
ton George, William P. S. Earle. Alan
Crosland, Robert Ellis, Wesley Ruggles
and John Lopez.

Details for the news weekiy have not
been announced but it will be issued
twice a week, and contain subjects from
many parts of the world not now cov-
ered by photographers.

Who is appearing: in L. Weber Produc-
tions soon to be published through
Select.

Theatre Seating 1,500

For the Canadian Soo
SAULT STE. MARIE, MICH.—

Sault Ste. Marie. Ont., will have a new
and up-to-the-minute type of theatre
building before this year is ended, ac-
cording to announcement which was
made in Toronto by officials of the Allen
Theatre Enterprises. A lot with a front-
age of 37 feet has already been acquired
as a location for the building. This site

is at 367 Queen street, between Elgin
and Bruce streets.

The estimated cost of the proposed
new structure is not given.
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Selznick Announces
Purchase of Stories

Sixteen Vehicles Obtained for

Filming During Present

Year

Stars of the Selznick Pictures are to

have a choice selection of stories during
the present year, according to an an-

nouncement made by Myron Selznick,

who has garnered a long list of promi-
nent authors to write for his stars. While
all of the stories have not been selected,
Mr. Selznick is able to announce sixteen
in which the Selznick favorites will be
seen before the first of the year. They
arc

List is Long One
"Keeping Him Guessing." by Mrs. Idyll

Shcpard Way: "The Shadow of Rosalie
Byrne" by Grace Sartwell Mason; "The
Palace of Darkened Shadows" by Mary
Hastings Bradley; "Proof of the Pud-
ding" by Meredith Nicholsen; "The Law
Bringers" by G. B. Lancaster; "False
Pride," adapted from "The Pride of Pa-
tricia" by Elizabeth Redfield; "The Mag-
dalen of Mudvillc," by John Lynch,
editor of the Scenario Department, and
Edmund Goulding: "Mysterious Mo-
ments" by Izola Forrester and Mann
Page with the scenario by Ella Stuart
Carson; "Pretty Thing" by Louise
Winter, whose snappy stories have ap-
peared in several of the magazines.
Also "Jenny" by Roy Horninaman,

noted English author, which was bought
in England by an agent of Mr. Selznick;
"Red Pepper" by Merle Johnson, the
youngest writer on the Selznick scenario
staff; "Prophet's Paradise" by O. S. Mon-
tayne: "Straight Down the Crooked
Road" from "The High Stepping Young
Iretons" by Bertha Runkel; "The Man
Tamer" by John Barton Oxford; "The
Point of View" from "Old Things for
New" by Edith Ellis and "The Honor
of His House" by Alfred Latour.

Contract With Authors

Tn addition to the list announced,
Alfred Payson Terhune. novelist, will

write a serial for Selznick and Charles

Stmt of III.

x \ i i \ ii \ nm:\
H'H I'lltllt* MITlfll, rate >i:ni

Belmont Davis, whose stories of stage
life are well known to the public, has
been engaged to write several stories.

Jack Lait has also been engaged to write
especially for Selznick.
When plans arc completed Mr. Selz-

nick will have several more important
announcements to make regarding stories
and authors. Besides having well known
novels adapted to suit the need of his
stars, Mr. Selznick is always open for
original stories, and John Lynch, Sce-
nario Editor, believes in the original
writers.

"The Penalty" Finished
Director Howard M. Mitchell of the

Fox forces has completed "The Penalty"
starring Madlaine Traverse, at the Fox
Western Studios. Miss Traverse is tak-
ing a short rest.

Cast is Announced
For "The Mad Talon"

Warner Oland Has Leading
Role - William Bailey Cast

As Hero
The cast of principals were announced

this week by Casting Director William
1'. Burt of George B. Scitz, Inc.. to sup-
port Juauita Hansen in her forthcoming
J'athe serial, "The Mad Talon."
The leading heavy role has been as-

signed to Warner Oland, a leading ligure
in Pathe serials. He played the bean
in "The Fatal King" and "The Lightning
Raider" with Pearl White and in "Patria"
with Irene Castle. He has appeared in a
number of features opposite Elsie Fer-
guson and has just completed work in

the Louis J. Gasnier-Pathc serial. " The
'Third Eye," in which he is co-starred
with Eileen Percv.
The mystery character is to be played

by Major Wallace McCutcheon who ap-
peared in the role of "Frederic Vaux" in

Pearl White's latest Pathe serial, "The
Black Secret," which was based on
Robert W. Chambers' novel, "In Secret."
Major McCutcheon has had a long and
successful career on both stage and
screen, and has a fine war record as a
major of British Artillery.
William N. Bailey has been cast in the

leading male role. His work is well

known, and he has appeared in a number
of Essanay. Mutual. World. Universal,
Metro, Wharton, Fox and Blackton
pictures.

American Purchases
Rights to Three Novels

S. S. Hutchinson, president of the

American Film Company, Inc., who re-

cently returned to the Chicago executive
offices from the "Flying A" studios in

Santa Barbara, announces the purchase
of three new novels for future screen

adaptation: "The Blue Moon," by David
Anderson: "The House of Toys" by
Henry R. Miller, published by Bobbs-
Merrill Companv, and "Their Mutual
Child." by P. G. Wodehouse. published
by Boni & Livewright.

PRODUCER AND PLAYERS OF "THE MAD TALON'

Left to Right—George B. Seitz, producer, author and supervising director of the Pathe serial; Wallace McCutcheon,
mystery character: William N. Bailey, male lead, and Warner Oland, leading "heavy."
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Goldwyn Pictures Has Control
Of Bray Pictures Corporation

New Single Reel Feature Including Animated
Cartoon and Compilation of Paragraphs

Edited by Leslie's Is Announced

Tamar Lane Becomes
Production Manager

For Character Corp.
Tamar Lane, for the past year asso-

ciated with the Selznick Company, has

joined the Character Pictures Corpora

tion. in the capacity of manager of pro

ductions. according to an announcement

from the offices of the company.

Though still in his twenties. Mr. Lane
has had a long and varied career in both
the theatrical and motion picture busi-

ness as motion picture editor, exhibitor,

actor, scenario writer and publicity man,
etc.. and his thorough acquaintance
with all the- different phases of the

TAMAR LASE
Who hat joined the staff of Character

Picture* Corporation

motion picture game fits him well for
his new position. Mr. Lane has been
active in the theatrical and motion pic-

ture business for over ten years and
had several years of stage training in

both this country and England with such
productions as ' Alias Jimmy Valentine."'

"Get-Rich-Quick Waflingford." "Ready
Money" and "Lady From Oklahoma."
He achieved marked success in Bos-

ton as an exhibitor and considers this

practical training- as the most valuable
a motion picture producer can possibly
have. Mr. Lane is well known through-
out the country as a newspaper and
magazine writer and is also author of
several sketches.
Outlining the production plans of the

Character company. Mr. Lane said: "Of
course we believe in the few and bet-
ter productions idea, but we also hope
to give more individuality and char-
acter to our productions than is usually
seen upon the screen. We will also
endeavor to cut production costs down
to a more reasonable amount than is

now the practice with most companies.
It is our opinion that the average pro-
ductions cost too high and that the ex-
hibitor is often paying for much that is

neither necessary nor beneficial."

Goldwyn Pictures Corporation now
holds a controlling interest in the Bray
Pictures Corporation, whose product it

has been distributing since September,

1919. Coincident with the announce-
ment that unlimited resources are placed
behind the Bray organization, it is stated
that the scope of the Bray Corporation's
production will be substantially in-
creased along entertainment, educational
and industrial lines. The first move will
be the launching of a new weekly release
under the title of Goldwyn-Bray Com-
ics, in addition to the Goldwyn-Bray
Pictograph. which at the present time is

being widely circulated.

List of Officers Elected

This alliance with Bray is significant
of the policy of the Goldwyn company
and its determination to acquire the best
pictures of every type for release. At a
meeting last week the following officers

and directors were elected:

J. R. Bray, president: Francis A. Gud-
ger. vice president: J. F. Leventhal, vice
president; Moritz Hilder. treasurer;
Gabriel L. Hess, secretary: Erich Schay.
assistant secretary, assistant treasurer;
W atson B. Robinson, assistant secretary.
Executive committee—Francis A. Gud-
ger, chairman; J. R. Bray. Samuel Gold-
wyn. Board of Directors—J. R .Bray.
Francis A. Gudger, E. Dean Parmelee.
Duncan A. Holmes, J. F. Leventhal,
F. J. Godsol. Max Fleischer. Moritz Hil-
der, Watson B. Robinson, Gabriel L.
Hess.

In making the Goldwyn-Bray Comics,
a novel departure in single reel films,

the producers will have the backing of
the extensive resources of the Leslie
Judge Co.. publishers of Leslie's Weekly,
a pioneer in the field of national weekly
magazines with a country-wide circula-
tion. The Comics will contain one of
Bray's famous animated cartoon subjects
and a compilation of paragraphs selected
and edited by Leslie's and going under
the general head of Penpoints.
Although the exact nature of the treat-

ment of these paragraphs and the idea
aimed at has not been revealed, it is

promised that they will be unlike any-
thing in the form of printed matter here-
tofore shown on the screen.

To Develop Educational Film
In referring to the educational and in-

dustrial departments of motion picture
work, which the Bray company intends
to develop. Mr. Bray spoke of the stead-
ily increasing demand for instructive
subjects coming from schools and other
institutions. The Bray company controls
patents that make it possible for in-

structive drawings to be perfected to the
highest point, and the same processes
may be utilized in conjunction with
straight photography in making indus-
trial films. The founder and president
of the Bra>' company believes that the
possibilities of these two fields have
scarcely been touched.
Another important step in the prog-

ress of the organization is the sending
of cameramen to all parts of the world

to secure travel and scenic subjects in
far-away countries never before visited
by photographers. Several expeditions
already have been sent out and others
arc planning to leave soon.

Former Censor Joins
Fox Film Corporation
Samuel A. Block, who has been an

active member of the Chicago Censor
Board since 1914. has resigned to accept
a position with the Fox Film Corpora-
tion's industrial film department.
Mr. Block is well qualified for his new

position, having been connected with
several magazines as associate editor
and business manager in New York prior
to coming to Chicago. He was also asso-
ciate editor of Tomorrow Magazine.
founded by Prof. Oscar W. Triggs.
Chicago. In 1912 Mr. Block became
connected with the Juvenile Protective
Association and he was recommended to
Mayor Carter H. Harrison for appoint-
ment on the Censor Board by that or-
ganization.

Rothacker to Coast
On Important Work

Watterson R. Rothacker left for Los
Angeles. January 27, to get construction
started on a Los Angeles laboratory, the
site for which has already been pur-
chased.
While there. Mr. Rothacker will make

tentative arrangements for the produc-
tion of a six-reel feature which he will

personally present to the trade. He has
already secured the story for this picture.

Mr. Rothacker will not devote all his

time to presidenting for his film com-
pany, but will do considerable chairman
shipping for the membership committee
of the National Association of the Mo-
tion Picture Industry. He will call a
special meeting of Coast members with a
view to launching a big membership cam-
paign. In this connection he and Charles
Christie, of the Christie Studios, chair-

man of the coast division of the member-
ship committee, will work in harness.

New Mason Vehicle
From Fox Film Corporation comes

announcement that Miss Shirley Mason
will be seen in the near future in an
adaptation of "Her Harvest." by Pearl
Doles Bell, the talented author of "Her
Elephant Man" which Miss Mason has
just completed.

Title Walsh Picture
"A Manhattan Knisrht" is the new

name for the George Walsh picture be-
ing made for William Fox under the
direction of Georse Beranger. The pic-

ture was originally known as "Find the
Woman" and is from the story by the
same name written by Gelett Burgess.
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THREE STARS THAT SHINE FOR UNIVERSAL

MILDRED MOORE
with Art Acord in the serial, "Moon

Riders."

JACK PERRIN
appearing in "The Lion Man,"

Universal serial.

a new appearing
ORA CAREW
opposite Frank
Peddler of Lies.'

Mayo in
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CARL LAEMMLE ANSWERS GEST
President of Universal Declares Theatrical

Man's Attack on Film Industry is Really

Compliment to Business—Fires Back Hot Shot
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Asserting that the American theatre i»

rapidly going to the demnition bow-
wows, and that motion pictures are the
cause for this descent to Plutonian
shores, Morris Gest, of the theatrical
firm of Comstock & Gest, gave an in-

terview in Chicago to the correspondent
of the New York Times, severely criti-

cising financiers for investing in moving
pictures.

In discussing the assertions of Mr.
Gest on this subject, Carl Laemmle,
president of the Universal Film ^Manu-
facturing Company said: "Mr. Gest pays
the moving picture industry the finest

possible compliment when he says that
Wall Street is investing in theatres
throughout the country and turning them
into moving picture nouses. Whatever
else may be said about Wall Street, it

must be said that the men who consti-

tute the financial power of America are
men recognized for astuteness and busi-

ness sagacity, therefore, if as Mr. Gest
states, these men are investing in thea-
tres for moving picture purposes, it is

a self-evident fact that they recognize
that the great bulk of the American
public wants moving picture entertain-

ment.

Theatrical Business Booming
"Mr. Gest goes on to cite the formulas

by which the spoken stage is being
throttled, but he does not mention the
fact that the present season has been
one of the most prosperous in the his-

tory of theatricals, a fact which every
regular attendant at the theatre will at-

test. As I see it, the moving picture

instead of harming the theatrical busi-

ness, acts as a stimulous by creating a

desire, not only for moving pictures, but
for other forms of entertainment as well.

"The trouble with a few theatrical

producers is that they fail to realize the

tremendous influence for good which is

wielded by moving pictures, and cling to

the old alibi—as Mr. Gest does in his

interview—that there is no art in moving
pictures. Mr. Gest asserts that 'artistry

and filthy money are not, and never will

be good bed-fellows.'
Gest Shocked New Yorkers

"Even the most rabid defamer of

moving pictures must admit that from
an artistic standpoint, moving pictures

have made great strides in the past

several months. I need only point to

such productions as 'Broken Blossoms,'

'Blind Husbands,' and 'The Miracle

Man.' to prove this contention. And we
are just starting. I confidently believe

that 1920 will bring forth many moving
pictures of such beauty and artistry, that

even producers will be surprised at their

excellence. Far from being a mere
commercial proposition, moving pictures

are artistic productions, which rival in

beauty the most elaborate past or con-

temporary stage plays."

Is Not "The Alibi"
Florence Reed's next United Picture

Theatres of America feature will not be

called "The Alibi," as first announced.
Although the feature is already being
filmed, the title has not been chosen.

Buffalo Exchangeman
Joins Fox Film Corp.;

Goes to London, Eng.
Richard C. Fox, who has been iden-

tified with motion pictures in various

capacities since 1914 and has been one

of the best known exchange managers

in the United States, has resigned his

post in charge of the Paramount-Lasky

office in Buffalo and joined Fox Film

Corporation.

Especially well known in the Middle

West, Mr. Fox managed exchanges in

Chicago, Milwaukee and Minneapolis
before becoming Buffalo manager for

Paramount. During the course of his

exchange career he has made a host

of friends among exhibitors everywhere,
and has established an enviable reputa-

tion as a man whose judgment can be

relied upon by the trade.

Mr. Fox is an Englishman by birth

and a master of several languages. His

qualifications in this respect fit him well

for the post to which he has been as-

signed by William Fox, for he will make
his headquarters in London with Fox

Film Corporation, Ltd.
His exhibitor friends in Buffalo ten-

dered Mr. Fox a farewell dinner at the

Iroquois Hotel in that city on the eve-

ning of January 15. The arrangement*
were in charge of Harold B. Franklin

manager and director of Shea's Amuse-
ment Enterprises, and Ira B. Mosher.

vice-president of the Palace Theatre

Company.
The employes of the Buffalo exchange

of which Mr. Fox was in charge have

presented him with a handsome gold

fountain pen suitably inscribed as a

token of their esteem.
Before he sails for London Mr. Fox

will spend some time at the main offices

of the Fox Corporation in New York.
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"The Luck of the Irish" Breaks
Records at Grauman's Broadway

Publication Date of Allan Dwan's Latest Feature for

Realart Will be Advanced One Month Owing
to Exhibitor Demand

Unheralded by publicity and with

hardly a line of advance notice, "The

Luck of the Irish," Allan Dwan's new
picture romance slipped quietly into

Grauman's million-dollar Broadway the-

atre in Los Angeles and has literally

smashed across a screen victory in a

pre-release showing.

Sid Grauman, in hailing the Realart

feature as a "triumph for the cinema

art," was echoed by reviewers of the

Western city, and by audiences who
packed the big house and caused the

well known exhibitor to say in a tele-

graphic message to John S. Woody:
"I don't think any theatre in this coun-

try is big enough to hold them."

Wires Story of Success

Sid Grauman announced in his adver-

tising that he was glad to direct the na-

tional premier of the Mayflower produc-

tion. A week later, a wiser and wealthier

man, he wrote the following message to

General Manager Woody of Realart:
"Just finished engagament of 'The

Luck of the Irish.' This production,
first as a box office attraction, is enor-
mous. I don't think any theatre in this

country is big enough to hold them.
Second, it has every quality to please, not
only the classes, but the masses, and this

in i.tself, I think, is a triumph for Allan
Dwan. The exhibitor that books 'The
Luck of the Irish' can congratulate him-
self as soon as the ink is drv on the
contract.—SID GRAUMAN."

'

Mr. Grauman photographed the un-
precedented crowds, as a record of the
biggest week at his theatre.

Had Reserved Announcement
Realart has made no previous an-

nouncement regarding "The Luck of the
Irish," according to a statement from
President Morris Kohn, because it is

not the policy of the company to com-
mit itself regarding pictures until after
they have been put to practical test.

"This .is the plan we have followed in
the past," says Mr. Kohn, "and even
now we would say nothing regarding
the Grauman showing of 'The Luck of
the Irish' except for the fact the news
has traveled so widely and the conse-
quent requests for information have been
so persistent that we have had no alter-
native. Our idea was to turn the pic-
ture over to an exhibitor and let him put
it on without exploitation assistance, in
exactly the way he puts on other produc-
tions. The result of the test was to
demonstrate to us just what sort of pic-
ture Mr. Dwan had made.
"And now the production has run

away from us—has done so much
greater business than would ordinarily
have been expected under the circum-
stances—has created so much comment
m the trade—that we have been forced
to announce its release fully a month
earlier than we had intended."

Advance Publication Date

According to John S. Woody, Realart's
general manager, the Realart plan is to
let other folks do Realart's boosting.
"Exhibitors who read our advertising,"
he explains, "long ago realized that we
are not partial to the use of adjectives.

We have said what we honestly believed
could be said about our pictures and
have stopped there. We certainly do
not enthuse over productions until we
have seen them, and it happens in the

case of 'The Luck of the Irish' that Mr.
Grauman's Los Angeles audiences saw
the picture in its completed form even
before Realart officials had viewed it

here in New York. In passing it along
to the exhibitors of the country, we feel

that our recommendation of the produc-
tion has truly substantial backing. At
any rate, we do not believe any exhibi-

tor ever has more highly praised a pic-

ture than Mr. Grauman has praised 'The
Luck of the Irish.' Our only regret is

that we could not keep the good news
secret for about three weeks. The neces-
sity for making the release a month
earlier than had been planned has some-
what upset our calculations, but if ex-
hibitors want the picture badly enough
to demand it at once, we are going to

do our best to accommodate them. 'The
Luck of the Irish' will be ready for re-

lease February 23d."

Hope Hampton Wins
Praise of Kosloff in

"A Modern Salome*'
One of the most interesting episodes

of "A Modern Salome," in which Hope
Hampton makes her screen debut, and
which will be distributed through Metro,

represents the court of King Herodias

of ancient times. It is the incident where
the notorious Salome does her famous
Dance of Enticement, at the end of

which the king offers her whatever she

desires as a present, and she asks for the

head of John the Baptist.

Theodore Kosloff, the famous Russian

Ballet dancer, whose work has been seen

on the stage and on the screen, was in

charge of the ballet which supported the
star in this dance, and in fact staged this

entire episode. When rehearsing the
ballet, Kosloff commenced to instruct

Miss Hampton in the steps she should
do for this number, but was so struck by
her natural grace that he asked her to

go through the dance as she conceived
it without any suggestion from him.
She ran through a series of steps and
movements, and Kosloff immediately de-

cided that she needed no further instruc-

tion from him, but assembled his sup-
porting ballet and told Director Perret
to "shoot" the scene, since the star was
all ready for it.

Bearing in mind the fact that Hope
Hampton has never had any terpsi-

chorean training, and that she has never
even seen anybody else perform this

dance, the fact that the young star won
such high praise from a man like Kosloff
is very noteworthy.
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Cameragraph Club
Honors Uhleman

Nicholas Power Executives Hold

Annual Election and Plan

Dinner

The semi-annual meeting of the Cam-
eragraph Club composed of officers and
employees of the Nicholas Power Com-
pany, was held at the offices of the com-
pany recently, with T. F. Uhlemann in

the chair.

The officers of the Club arc as follows:
President, Theo. F. Uhlemann, works
manager; Vice President, Raymond Den-
gel, milling dept.; Secy, and Treas., Ben-
net Goldsmith, factory accountant.
The honorary members are Edward

Earl, president, Alfred D. Hell, treasurer,

Will C. Smith, general manager and S.

S. Cassard, sales manager.

A motion that a theatre party be
given at the Century Opera House to see
"Aphrodite" and hold a dinner after-
wards at Keisenwehers was passed with
great enthusiasm. A second motion that
the wives of the members should also
attend was passed by a narrow margin.
Among the members of this Club are:
Louis Merkin, production manager;
James Stillman, purchasing agent; Chas.
Linderer, shipping dept.; Thomas Uhle-
mann. machine dept.; Max Bauer, screw
machine dept.; VVm. Ellwood, master
mechanic; Ferd. Elsbeck, cam and pin
cross dept.; Chas. W'ickerscheimer, pro-
jection inspection; Gabriel Rigger, filing

dept.: Joseph Koch, lamp dept. and Jos-
eph Abrams. projection expert.

Some of the members of the Camera-
graph Club have been with the Nicholas

Power Company for nearly twenty years,
which by the way is a long time in the
motion picture industry. The Camera-
graph Club is evidence of the good will
existing between the officers and em-
ployees of the Nicholas Power Company,
and bears out the statement made some-
time ago by this company that "Good
will and good work are built into the
Cameragraph."

League to Aid Censors
PHILADELPHIA, PA —P o w e r f u 1

support is promised the state board of
censors by the newly organized social
purity committee of the Interchurch Fed-
eration of Philadelphia. Twenty-five
men and six women have been named as
members of this committee and have
stated that the motion picture will be
the first matter to receive their attcn-
ion.

HIGH SPOTS FROM FOX'S FIVE-REEL SUNSHINE COMEDY

Besides the Singer Midgets, consisting of nineteen tiny men and women, Hampton Del Ruth used two hundred Sunshine
Comedy players, four elephants, sixteen ponies, a donkey, a deer, twenty-two dogs, a monkey, three goats, a lion and
several hundred "extras" to make his first five-part comedy production for Fox. Alta Allen (top centre) has the leading

role.
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W. W. Hodkinson Corporation Will
Distribute "His Temporary Wife."

luby De Remer, Edmund Breese and Mary Boland
Included In Cast—Film Based On Story

By Robert Ames Bennet.

Announcement is made by the W. W.
lodkinson Corporation of its distribu-

ion of, "His Temporary Wife," pro-

uced and presented by Joseph Levering

•ith an all-star cast inclusive of Ruby

e Remer, Edmund Breese, Mary Boland,

•^ug'ene Strong, W. T. Carleton, Armand
'ortes and half a dozen other well

nown players. The story is by Robert

Vmes Bennet and is said to give the

id who was taken out of the Ziegfeld

•'ollies by Rex Beach and elevated over-

light to. be the star of his big picture,

The Auction Block," the best oppor-

tinity of her career.

"This picture comes into the market
jnheralded and containing many ele-

nents expected to make it popular with

xhibitors," declared a Hodkinson offi-

ial. "It has besides its excellent pro-

luction qualities and standards the ex-

portation values that go along with half

i dozen widely known star names. Any
>ne of the four names in the cast would
jive 'His Temporary Wife' power with

he public and the grouping of these

iiames meets the now popular all-star

:ast requirements of thousands of ex-

libitors.

Is a Society Drama

I

" 'His Temporary Wife' is a society

lrama with elements of melodramatic
iction. Novel in its theme and power-
ful in its enactment, this unusually fine

production is assured of exhibitor as well

is public approbation, for seldom has

in all-star picture given such wide scope
for the talents of its famed principals.

"More beautiful than she was in 'The
Auction Block,' Miss De Remer reveals

dramatic ability that will surprise her

big following. As for Edmund Breese,

inothing he has done for the screen since

his masterful portrayal in 'The Master
Mind' compared with his brilliant per-

formance in 'His Temporary Wife,' and
Eugene Strong, who distinguished him-
self in support of Blanche Bates in 'The
Border Legion,' also appears to splendid

advantage."

Story of the Feature

"His Temporary Wife," concerns the

adventures of a beautiful girl, who as a

nurse wins her way into the good graces
of a wealthy patient, whose son and only
;heir has displeased him because of the

youth's infatuation for a woman of ques-
tionable character. Before the old man's
death Annabelle receives from him an
envelope with the words: "Not to be
opened in sixty days." Also before his

death, which was charged in part to the
nurse's neglect, her patient had written
a new will, which he handed his lawyer,
Judge Laton. The document disinherits
the son if he persists in his plans to

marry the woman, to whom his father
objects.

Failing to obtain employment because
of the charge of negligence hanging
over her, Annabelle applies to Judge
Laton for aid. He prevails on her to
answer a newspaper advertisement:
"Wanted: a Temporary Wife; Imme-

diate Separation." She finds the adver-
tiser is none other than her patient's son,

who plans a marriage and hasty annul-
ment and then wed his fiancee. Anna-
belle consents to the wedding. The sub-
stitute bride, with the aid of the letter

given her by the old man, triumphs in

this gripping game of hearts.

Buy Bethlehem House
BETHLEHEM, PA.—John G. Beilin

and Ben Goodman have acquired the

Palace theatre, 206-208 East 3rd Street,

for $36,000. Mr. Beilin, who is also

owner of the Pastime theatre, will leave

the management of the Palace to C. M.
Black, who has had charge of it in the

past.

Loew House foi Newark
NEWARK. N. J.—One of the biggest

real estate deals here in years was an-
nounced when plans for a new theatre

building to be located at Broad and New
Streets were made public. The deal in-

volves a 36-year lease at an aggregate
rental of $7,000,000. Marcus Loew is the

builder.

J. A. Berst, president of United has
signed contracts with the S. A. Lynch
Enterprises that will give United addi-

tional exchanges in the Southern terri-

tory.

The deal closed with the Lynch inter-

ests means the taking over of their ex-

changes in Atlanta, New Orleans, Dallas,

Kansas City, Omaha and St. Louis by
United, the arrangement going into effect

on January 25.

Suppliments Triangle Deal

The deal whereby United takes over
the exchanges of the S. A. Lynch Enter-
prises will give United exchanges in

cities where they had no branch offices

acquired through the Triangle arrange-
ment. The Lynch exchanges have been
handling the Triangle pictures and other
films under the name of the Enterprise
Distributing Corporation. All these pic-

tures will hereafter be booked through
United.
United has not had an office in New

Orleans, the United releases being han-
dled there by Pierce Films Inc., which
company will continue for the time being
to book the pictures, United's New Or-
leans Exchange handling only the Lynch
and Triangle productions.
Among the productions taken over by

United through the Lynch deal and ex-

clusive of the Triangle pictures are:

"The Unpardonable Sin" and "The
Hushed Hour" with Blanche Sweet, "And
the Children Pay"; "Joan the Woman"
with Geraldine Farrar; "The Mormon
Maid" with Mae Murray; "Three Black
Eyes" with Taylor Holmes; "Carmen of

Screen Production
Wrecks Road Show

"In Old Kentucky" Troupe
Suspends When the Film

Version Is Published
That the screen is more powerful than

the stage is definitely demonstrated by the

telegram received on January 21st by the

Anita Stewart offices in New York City, to

the effect that the road show of "In Old
Kentucky" has been compelled to close its

tour because of the triumph of its picture

version.

The telegram was as follows

:

"Los Angeles Examiner this morning carries
following news story on front page with scarehead—'For the first time in history of theatricals a
legitimate road show has canceled its bookings in
this city on account of the tremendous vogue of a
screen production of that same play.-—This is the
case with C. T. Dazey's "In Old Kentucky," the
Anita Stewart Film classic now running in its sec-
ond week at Talley's Kincma Theatre.—Last Fri-
day word was received from Santa Barbara that a
legitimate road show of this masterpiece had closed
its tour at that city after receiving information
that the Kinema Theatre presentation was playing
to almost seven thousand people daily.'" -

After twenty-seven years of continuous
touring the country by road shows of "In
Old Kentucky," the present moment is the
first time when there has not been a com-
pany playing. Mr. Dazey, the author, who
is in New York, received the following
telegram

:

"Closing tour—All theatres want picture in-
stead of our road show. Sorry."
And so, in its old age, after being one

sure-fire box office winner for two genera-
tions, "In Old Kentucky" has turned up its

toes and died as a road show.

the Klondike" with Clara Williams; "The
Cold Deck" with William S. Hart;
"Tempest and Sunshine"; "Nine-Tenths
of the Law"; the Christie Comedies and
many others, all of which will be booked
under the name of the Enterprise Dis-
tributing Corporation.

Location of Exchanges
The Exchanges of the S. A. Lynch

Enterprises are located as follows: 55
Luckie Street, Atlanta, Georgia; 1814
Commerce Street, Dallas, Texas; 22d
Street & Grand Avenue, Kansas City;
3320 Lindell Blvd., St. Louis, Mo.; 3040
Corondelet Street, New Orleans, La.;

1222 Harney Street, Omaha, Nebr.
David G. Rodgers, who has been with

United for some long time, has been ap-
pointed division manager for the South-
ern District by President J. A. Berst and
will have charge of the territory covered
by the Lynch Exchanges which have just

been taken over by United.
G. A. Smith, formerly of Triangle and

who has been appointed general manager
of all United Exchanges, left for Atlanta
early in the week to complete the details

of the transfer of the Lynch Exchanges
to United.

Theatre Changes Hands
LOGANSPORT, IND.—The Grand

theatre has been sold to E. L. McDer-
mott, experienced theatre man of Koko-
mo, who has taken possession, and nego-
tiations are under way for the sale of

the Ark, also owned by W. H. Lindsay,
who formerly owned the Grand.

United Theatres Acquires Lynch
Enterprises' Chain of Exchanges

47



EXHIBITORS HERALD
VITAGRAPH MAKES BIG SPECTACLE

Alice Joyce in a tense scene from "The Sporting Duchess," adapted from the stage
success.

Vitagraph Completes Racing Scenes
For "Sporting Duchess" in South

After two weeks spent in New Or-
leans making the final scenes for "The
Sporting Duchess," her new special

Vitagraph production, Alice Joyce has
returned to New York. She preceded
her supporting company by two days, it

being her desire to reach the Brooklyn
studio as quickly as possible to attend
to the preliminary work on her next
feature.

George Terwilliger, Miss Joyce's
director, and Frank L. Loomis, the Vita-
graph studio manager, who has been in

charge of the trip, said before leaving
New Orleans that they felt certain they
had obtained some of the finest racing
scenes ever offered to the motion pic-

ture public. The directors of the Busi-
ness Men's Racing Association, which
owns the Fair Grounds course, owners
and jockeys went out of their way to

be of service to the Vitagraphers, and
the result is that for two weeks the

company practically owned the track.

Many Racing Scenes

Thousands of feet of actual racing
were taken and two cameras, working
at the finishing line, caught close-ups
of thoroughbreds actually fighting it

out for first place. This, it is believed,

is the first time such a picture has been
made for the screen. In addition to the
regular racing, a special race was staged
for the Vitagraph company, and lovers
of action on the screen may be certain

of a real picture with a before-July kick
when "The Sporting Duchess" is

presented.
Alice Joyce, it is said, has never ap-

peared more beautiful than she does in

"The Sporting Duchess." Despite her
aversion to the limelight and her well-

known timidity in the face of crowds,

Miss Joyce worked in New Orleans
with an extraordinary snap and vim.
She would not admit it, but others in

the company did not hesitate to say that

they believed that this will be one of

the biggest things Miss Joyce has ever
done. Incidentally, a print of "Slaves
of Pride," a new six-reel special Alice

Joyce production, was shown to a party
made up of the star, members of her
company and a number of leading New
Orleans exhibitors a few nights before
Miss Joyce left

Were Royally Entertained

Many of the players in New Orleans
with Miss Joyce appeared with her in

"Slaves of Pride," and they had not
seen the picture. They were unanimous
in their praise of the picture, declaring
it a work of art from start to finish.

The Vitagraph players won many
friends while they were in New Orleans
and believe that they left a splendid

impression behind them. Miss Joyce
and her associates were royally enter-

tained. New Orleans has not been en-

thusiastic about entertaining motion
picture players in the past, but it is be-
lieved that the visit of Miss Joyce and
her fellow-players has changed all this.

Film Fire at Detroit
DETROIT. MICH.—Burning of a mo-

tion picture film in the operating booth
of the Royal theatre, Monroe Ave. and
Bates St., caused considerable excite-

ment among the 500 persons in attend-

ance but caused no damage other than
the loss of the print. The building was
equipped with exits which emptied it

quickly and three hours after the inci-

dent the show was going on as usual.

Films Must Be Made
With Appeal to Men

Pittsburgh Manager Declares

Women Are No Longer in

Majority at Theatre
Conditions in Pittsburgh are not dif-

ferent than in any other section. What is

true in regard to any phase of the motion
picture industry can reasonably be sup-

posed to be true elsewhere throughout
the country. This is particularly true of
what Herman Stern, Universal's man-
ager at Pittsburgh, observes after mak-
ing a very careful study of conditions in

the territory covered by the Smoky City
exchange.
"Conditions are not the same now as

of yore," says Mr. Stern, "for the reason
that one of the greatest revolutions in

the industry has happened. It was not
of the kind that is accompanied by great
noise and flare of trumpets, but one of

an insidious and exceedingly quiet sort
In former years, ever since the inception
of motion pictures, women dominated
the amusement. This was according to

Hoylc, for they greatly outnumbered the

other sex in attendance at theatres. Most
producers always bore this fact in mind
in outlining their policies. Pictures were
made that would have an especial appeal
to women, the sex that formerly had a

strangle hold on the voting privilege, be-

ing left for the most part to care for

itself.

"Whether this was good policy or not,

the fact remains that it will have to give

place to another one, which will be more
nearly the reverse than other »/ise. My
observations of conditions in a large

number of localities in the Pittsburgh
territory produced the conviction that

more men now attend motion picture

theatres than women. Even at matinees
I found them in abundance. What must
be the inevitable result? Whv. that pic-

tures must be made to suit the new order

of things. Men do not care for light,

vanid. Aims" stories, even when they are

carried over through the personalitv of

some very popular star. They follow

Shakespear's dictum that "the play's

the thing." Stories that will hold up on

their own account will prevail. Those of

an airy, unsubstantial nature will not

prevail as they have in the past."

Big Suburban Theatre
Opens in New Orleans

NEW ORLEANS, LA.—The Rivoli

theatre, said to be the largest suburban

theatre in the South, was formally

opened on Thursday. Jan. 22.

The theatre is the property of the

Arcade Amusement Co., a new organi-

zation, which operates in conjunction

with the Sibel-Richards-Shear chain of

neighborhood houses. The theatre seats

1335 on the lower floor and 750 in the

balcony. An $8,000 organ is a feature

of the institution.

Circle Theatre Opens
OTTUMWA, IA.—The Grcle theatre,

built at a cost of $100,000 and tecently

completed, was opened to the public on

Jan. 18. A strict motion picture policy

is in force.
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Babe Rutn Fails to

Make Hit in Films
|

| LOS ANGELES, CAL.—"Babe" j
| Ruth may be the greatest living

j
1 baseball player but as a motion |
1 picture actor—well, it is very im- g

1 probable that he will appear on the j
| screen except in the news weeklies. |
| Ruth isn't with any motion pic-

|
j ture company and hasn't been for a

|
| month. The company which |
1 brought him here gave it up after j
1 struggling several weeks. He has |
| played some Sunday baseball in |
| the vicinity and received $1C0 or

j
| so for each appearance,

j
" Possibly that explains the appar- |

i ent ease Manager Huggins of the §

| Yanks had in signing the famous m

1 home run clouter.

Marion Theatre Company
Planning Big Expansion

MARION, IND.—With the announced
purpose of "putting Marion on the map
in a theatrical way" and giving the very

best to be had in the line of vaudeville

and moving pictures, the Marion Theatre
company, owners of the Marion and
Luna Lite theatres, have filed articles of

incorporation with the secretary of state

at Indianapolis. The capital stock of the

new corporation is five hundred thousand
dollars.

The company plans a wide expansion.

The officers are the following: Presi-

dent, C. L. Branigan; Vice-President, Al-

fred Hogston; Treasurer, Fred Bahr and
Secretary and General Manager, Billy

Conners.

Governor Asks Censor
Board for Mississippi

JACKSON, MISS.—In his message to

the legislature that has just convened
Governor Bilbo advocated measures that

would culminate in the establishment of

a state body for the purpose of censoring
motion pictures. It is thought that a

bill embodying the governor's sugges-

tions is being prepared for presentation.

It is Governor Bilbo's contention that

Mississippi is subjected to an unusual
amount of obscene or nearly obscene
motion picture film because it is barred
in states where censorship is the rule.

New Motion Picture Co.
Buys Land for Studios

OAKLAND. CALIF.—The Diana Mo-
tion Picture Co., newly formed, of which
Lorimer Johnson is president and direc-

tor-general and Crane Wilbur is first

vice-president, has purchased a tract of

1000 acres in the Contra Costa foothills,

formerly known as "The Country Club"
for picture purposes.
Lorimer Johnson was formerly lead-

ing man at the Alcazar theatre, San
Francisco. Crane Wilbur is a veteran
screen player and a playwright.

Lyric Theatre Sold
BELLEVILLE, ILL. — The Lyric

theatre, which has been closed for some
time, has been purchased by the Erber-
Cohn Amusement Co.

I HALL COMMENTS ON UNITED DEAL
|

President of Hallmark Pictures Corporation

Declares Arrangement Will Give Him M ore

Time to Devote to Production of his Pictures

Frank G. Hall, president, Hallmark
Pictures Corporation, in commenting
upon the deal closed last week with

J. A. Berst, president, United Picture

Productions, Inc., whereby all Hallmark
productions will be distributed thru the

United Exchanges, recently taken over

by United from Triangle, stated that the

selection of this organization for the dis-

tribution of the pictures which Hall-

mark now have on the market, and
others under production, was made after

careful investigation of its exchange
system and the personnel and executives

operating these exchanges.

Mr. Hall's statement follows in part:

"I feel sure that the service which will

be rendered thru the efforts of the
United organization will be as near 100%
as possible. In forming this opinion, I

am taking into consideration the wide
experience United's President. Mr. Berst,
has had in the handling of a National
organization.

More Time for Production

''In relieving the Hallmark organiza-
tion from the many details incident to

the distribution of picture product, I

have left more time on my hands which
can be devoted more exclusively to the
production end of the business, and
toward this end I intend to devote much
of my effort in the future. This will

allow our sales managers and salesmen,
whom we will keep in the eighteen
branch offices which United have, a free
hand in handling the selling end of
Hallmark's pictures.

"For immediate and near-future re-

lease, representing productions which I

have held back for the past sixty days,
pending the consummation of a deal
whereby Hallmark's productions would
be given the best possible distributing
facilities, I have ready two 15-episode
serial productions, 'The Screaming
Shadow,' co-starring Ben Wilson and
Neva Gerber, 10-episodes of which are
now completed and ready for release,

and 'The Evil Eye,' the Benny Leonard
serial, written by Roy L. McCardell.
now in its second week of production,
under the direction of J. Gordon Cooper,
with Glenn M. Kunkel assisting and
Wally Van supervising.
"The special productions which are

ready for immediate and near-future re-

lease thru the LT
nited Exchanges include

the screen version of Clinton H. Stagg's
automobile stoo-

, 'High Speed.' starring
G'adys Hulette and Edward Earle;
'Chains of Evidence,' Dallas M. Fitz-

gerald's production, starring Edmond
Breese. Marie Shotwell and Anna Lehr;
'The Veiled Marriage,' written by J. L.

Burke, directed by Kenean Buel and co-

starring Anna Lehr and Ralph Kellard:
'Wits Versus Wits,' recently purchased
from Harry Grossman, with Marguerite
Marsh starred; 'Carmen of The North.'

starring Anna Bos; 'The Nazi-^ova of

Europe* and 'What Children Will Do,'

a screen version of an original story' by

Chas. K. Harris, the songwriter, starring
Edith Stockton. 'What Children Will
Do' is now in the course of production.

United Will Handle Series

"In addition to these new releases
which will pass thru United, I have made
arrangements with President Berst of

the United to release thru his organiza-
tion, a number of big special productions
in addition to the balance of the twenty-
six Famous Directors' pictures, four of

which have already been released.

"In the closing of this deal, whereby
United will handle the physical distribu-

tion of all Hallmark productions, I have
relieved myself of considerable time
which necessarily had to be devoted to

this end of the business, with the result

that now I can devote more time to the

production of special Hallmark releases

and give the public more pictures, at the

same time delivering quality and the

best service."

Saenger Enters Monroe
MONROE, LA—A new theatre will

be built upon the site of the present
Sugar theatre on DeSiard Street, accord-
ing to E. M. Clarke, special representa-
tive of the Saenger Amusement Com-
pany, Inc.. which has bought that theatre
from the Monroe Investment Companv,
Ltd.

Buy Hastings Theatres
HASTINGS. NEB.—R. G. Norman,

representing the Plaza Theatre Co., Wa-
terloo, la., has announced the purchase
of the Strand and Empress theatres here.

The same company announces as near-
ing completion the Plaza theatre, which
has been in construction for some time.

MABEL MoQCADE
Appearing: with Dolores Cassinelli In

••Hidden Lights" the Schomer-Ross pro-
duction.
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Complete Cast and Studio Staff
Announced for Dempsey Serial

Josephine Sedgwick Appears as Leading Woman
In "Daredevil Jack"— Others In Support Are

Well Known In Film World.
The complete cast and studio staff for

the Jack Dempsey serial for Pathe,

"Daredevil Jack," as announced by Rob-
ert Brunton, who is supervising the
production, is as follows: Josephine
Sedgwick, Hershal Mayall, Albert Cody,
Ruth Langston, Frederic Starr, Frank
Lanning, Spike Robinson, Clyde Benson,
Aggie Herring, Al Kaufman, Edward
Hearn and S. E. Jennings.
Josephine Sedgwick is to appear as the

feminine lead. Miss Sedgwick has had a
long and successful career in pictures.
She began with Lubin back in the days
when motion was everything to the
photoplay and has developed with the
.screen drama through wide and varied
experience during which she has ap-
peared with Universal, Triangle and a
number of the other producing organ-
izations. Her last appearance was with
Will Rogers as the heroine of "Jubilo."

Other Members Well Known
Herschal Mayall, Albert Cody, Frank

I.aiming, Clyde Benson and the other
members of the "Daredevil Jack" cast
are also familiar figures on the silver-

sheet. Another important feminine role
has been entrusted to Ruth Langston, a
comely young woman who has been
making that steady progress in the pro-
fession. Miss Langston had a stage
career before being initiated into the art
of the cinema at the Keystone studios,
where she played parts in Triangle-Key-
stone releases.

Mr. Brunton has reported to the New
York offices of the Pathe Exchange,

Scene from "It Happened In Paris," the
Tyrad Pictures production featuring
Madam Yorska and W. Lanson Butts.

that all the studio and laboratory work
on the first episode of "Daredevil Jack"
has been completed and that stages as-
signed to the Dempsey company were
now holding sets for scenes in the sec-
ond chapter 6f the Frederick Chapin
serial play. Jack Cunningham, who was
engaged to scenarioize Mr. Chapin's
story, turned in the final episode in con-
tinuity form a short time ago and the
entire script is now in the hands of Mr.
Brunton for arrangements of the de-
tails of production.

H. S. Van Dyke Directing

H. S. Van Dyke, who is directing the
scenes for the Dempsey serial has as
members of his staff Gus Peterson, chief
cinematographer; Jack Okey, art direc-
tor; Hal C. Kern, film editor and Thomas
K. Little, chief property man. The
Dempsey company has been organized
and working together sufficiently by
this time to have developed team-work
and reports from the' studio state that
the Pathe serial starring the world's
champion is progressing with marked
smoothness and speed.

NEW YORK—R. A. Walsh will oc-

cupy the new Municipal Studios to be

erected immediately at Long Island City.

Mr. Walsh, who has been elected vice-

president of the new concern, returned

to New York City last week after a

short trip up-state.

Under his recent contract with May-
flower Photoplay Corporation, in which
he is to make super-features* for Realart

distribution, Mr. Walsh is called upon to

expand the scope of his work and will

thus require larger facilities than are at

present available in the East. This ac-
counts for the heavy investment of the
R. A. Walsh Productions in the projected
Municipal plant.

Fills Longfelt Want
"Facilities for the large scale produc-

tion of feature photoplays are very much
limited in the East," says Mr. Walsh in
a statement. "The Municipal Studios
will fill a long-felt want. I intend to
stage super-features and will spare
neither time nor money in the effort to
produce big pictures.
"Long Island City is fast becoming

the studio center of the East. Produc-
tion is now moving to that territory in
preference to New Jersey, which has
long been the mecca of eastern motion
picture folk. The Municipal Studios-will
not only be the home of the R. A. Walsh
Productions but will also help supply
the crying need of the hour—better
studio facilities."

The Municipal Studios at Long Island
City will cost approximately $750,000,
according to present estimates. The ex-

Pat O'Malley In Cast
Of Edgar Lewis Film

The cast for Edgar Lewis' latest feature

picture for Pathe release, "Sherry," from
the novel of George Barr McCutcheon,
includes Pat O'Malley, last seen with

Madge Kennedy, who plays the title

role; Lillian Hall, who plays Norma
O'Brien, leading woman; Harry Sping-

ler, who plays Jimmy Burton; Richard

Cummings, last seen in "Blind Hus-
bands"; Alfred Fisher, Maggie Hallo-
way. William Jeffries, Gertrude Norman
and Scott McKec.
The studio in which most of the in-

teriors of "Sherry" were made, is situ-

ated on the site of Nat Goodwin's old
cafe, which was remodeled into a studio
when prohibition was seen to be ap-
proaching. Connected with it is a pier
that extends into the Pacific Ocean, three
hundred feet. Mrs. Edgar Lewis has
begun work on the scenario of her hus-
band's next picture, which will be
"Lahoma," from the novel of James
Ellis Breckenridge.

Reid on Way East
J. Parker Reid, producer of Louise

Glaum features, is expected in New
York about February 1. It is reported
that Thomas H. Ince may accompany
Mr. Reid on the Eastern trip.

tent of the plant is suggested by the size

of the stage, which will measure 200 by
240. Scheduled for completion by July
1st, the Municipal Studios will not only
serve as the producing center for the
R. A. Walsh Productions, but will also

be leased in part as the temporary home
for companies without adequate accom-
modations for picture-making.

Albert Loew Studio President

Mr. Walsh has been in conference
with the architects and builders since
the inception of the new studios, and it

is said that the structure will contain
many new details essential to massive
production. Plans for the building were
drawn up by the Fleischmann Construc-
tion Company. The president of the
Municipal Studios is Albert Loew. Mr.
Walsh is vice-president and Morris Kohn
of Realart is a stockholder.

Director Walsh is still engaged in out-
lining his course of production and has
begun assembling a group of capable
assistants. Joseph J. Holton, who was
with R. A. Walsh in many of the direc-

tor's previous connections, has joined the
play-reading forces of the R. A. Walsh
Productions. Harold Home has been
engaged as an assistant director.
The photoplays which Mr. Walsh

makes for Mayflower will be published
by Realart Pictures Corporation as
super-features.

Dowling in New York
Pat Dowling, exploitation chief for

Christie Comedies, is spending a few
days in New York, making his head-
quarters at the Hotel Astor.

R. A, Walsh Will Produce Features
At Municipal Studios, Long Island

50



EXHIBITORS HERALD

i:!ijiLii!iihi!!.!ii,iii!ii:in Marshall Neilan



EXHIBITORS HERALD

Dl'CjjlySll OF PICTURES OF THE WEEK

TEE exhibitor should strive for a knowledge of

mob psychology. He deals, when all is said and

done, with the mob. Orderly as may be his customary

audience, a cry of "Fire" or the smell of smoke will

transform it instantly into a fighting, maddened

animal mass.

Illustrative of the little mistakes that are really

dangerous is the working out of well intentioned

efforts made by Chicago exhibitors to prevent cough-

ing and sneezing during the "flu" epidemic, in ac-

cordance with a request from the Health Com-
missioner.

At the Randolph and Boston theatres, Loop houses,

the floors were dampened to prevent rising dust. The
houses were properly ventilated. The attendants

were alert for violations of the ridings made.

At the beginning of each performance announce-

ment was made upon the screen to the effect that

coughing and sneezing was dangerous and the patrons

were urged to act accordingly.

The plan was certainly well intentioned. The
proper spirit of co-operation was behind it. But its

working out was peculiar.

As a matter of fact the audience sat quiet through

the exhibition of the pictures. There was singularly

little coughing or sneezing, doubtless because of the

newspaper publicity that had been given the order.

But during and immediately following the warning

a chorus of coughing swept the auditorium.

Little damage was done. Yet it cannot be denied

that there was more coughing than there would have

been had the warning been given the people as they

entered the theatre.

It is hoped that such a plan has been inaugurated

since the above observations were made. It is hoped

that this comment will be of service in bringing ex-

hibitors generally to a more careful consideration of

apparent trifles that are potentially calamities.

"THE COPPERHEAD" (Paramount-Artcraft)

is destined to be one of the big pictures of the pres-

ent season. Lionel Barrymore is the central figure in

a story of unusual strength and historic interest which

should make the production live for years. Its ar-

tistic merit and able direction add greatly to its

appeal.

"STRONGER THAN DEATH" (Metro-Classics)

will doubltess be pronounced by the great majority

of those who see it the greatest of Nazimova's photo-

plays. It is a story of India, with English army offi-

cers and a French dancer as the leading characters,

a story of great dramatic strength and wide appeal.

It should be booked for a long run and advertised.

"A DAUGHTER OF TWO WORLD'S" (First

National) resembles in many ways "DeLuxe Annie,"
popularly acclaimed the greatest of Norma Talmadge's
box office successes. It is more pretentiously made,
has the advantage of more modern technique, and
should eclipse its predecessor in popularity and
marketability.

"DOUBLE SPEED" (Paramount-Artcraft) is not

up to the standard 6et by Wallace Reid, who has

scored a series of successes during the present winter.

A weakness of story and too apparent padding detract

greatly from its effect. There are, however, a great

many laughs and spectacular features counter-bal-

ancing these defects.

"THE THIRD GENERATION" (Robertson-

Cole) falls below the mark of previous Brentwood
productions, due principally to the lack of strong

characters in the story. Betty Blythe features the

cast, which does remarkably well with the material

at hand.

"HER ELEPHANT MAN" (Fox) is an ideal ve-

hicle for the purpose which it serves, the introduction

of Shirley Mason as a Fox star. It is, as the title

indicates, a story of circus life and circus charac-

ters, cleanly and entertainingly told. It should be

widely successful.

"OUT OF THE DUST" (]McCarthy Picture Pro-

duction) tells an old-time story in such a manner
that it holds new interest, a story of Indians and

U. S. cavalry in the days when Fort Sheridan was

the outpost of civilization. Russell Simpson, Robert

McKim and Dorcas Mathews are the featured players.

"GREATER THAN FAME" (Select) resembles

in plot outline many features that have served before

to tell the story of the country girl with the singing

voice who goes to the city for training and finds

love after adventure. But the resemblance goes no

further. Elaine Hammerstein's sterling portrayal of

the leading character, supported by a cast of clever

players, lifts it high above the fatal "average."

"THE CYCLONE" (Fox) presents the screen pre-

mier horseman, Tom Mix, in what many will pro-

nounce his best picture. It casts him as a member
of the Northwest Mounted Police, a favorite role, his

performance dominating a story that is at all times

interesting and dramatic. Fine entertainment, for

all classes of patronage.
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Lionel Barrymore in

THE COPPERHEAD
Seven-part drama; Paramount-Artcraft.
Directed by Charles Maigne.
Published January 25.

OPINION: With the screen pledged

to aid the government in opposing "Red"
propaganda and inspiring national pride

and patriotism, the Famous Players-
Lasky Corporation has selected a par-
ticularly timely moment to publish "The
Copperhead," starring Lionel Barry-
more.

It is a big production—big in every
sense. It is founded on the stage suc-
cess of the same name by Augustus
Thomas and loses none of the strength
of the play in its screening.
Lionel Barrymore as Milt Shanks, "the

copperhead," gives a remarkable force
to the character of this man, who per-
mitted his wife and son and neighbors
to loath him so that he might better
serve his country in the time of her
need.

There will be few dry eyes during the
screening of closing scenes when "The
Copperhead," realizing death is near,
tells his secret for the first time.
Doris Rankin as "Ma" Shanks and

Arthur Rankin as "Joey" Shanks feature
the supporting cast. Both contribute
greatly to the dramatic strength of the
production. N. Schroell as Abraham
Lincoln is very acceptable. The balance
of the cast is well chosen and gives the
needed background to Barrymore and
the Rankins.
The principal setting is a reproduc-

tion of a small Illinois city in the early
sixties and it is well done. The call to
arms in 1861, the rush of volunteers, the
drilling of recruits and the departure for
the front are so presented as to send a
thrill of patriotic emotion through any
audience. The little' town's celebration
of the fall of Vicksburg, saddened by
the return of its hero dead, is a tri-

umph for its director, Charles Maigne.
And finally, the G. A. R. parade forty
years after the war, gives the final touch
of realism.

"The Copperhead" has the historic in-

terest and human appeal which should
make it a permanent attraction—one
which can be given maximum book-

ings and then be revived from time to
time.

SYNOPSIS: Milt Shanks, an ardent
patriot living at Milville, 111., with his
wife and 15-year-old son, is about to
enlist in the Union army at the outbreak
of the Civil War, when he receives a
summons from Abraham Lincoln. He
consents to enter the United States
Secret Service and pose as a "copper-
head" to learn the enemy's secrets.

To gain the confidence of the copper-
heads, he keeps the truth from his own
family, and even at home opposes the
war in his talk. His wife and son turn
from him, the latter enlisting in the
army.
Shanks assists Lem Tollard, a cop-

perhead, to drive horses to the South,
tipping off the federal troops ahead of
time. The troops capture the party,
Shanks' own son being present. He is

horrified. Shanks and Tollard are sen-
tenced to hang, but their sentence is

commuted to life imprisonment. Shanks
in time is pardoned and hurried home.
News comes that his son has been killed

in action, and the shock kills his wife,
both dying believing him a traitor to
his country.
Shanks continues to serve the gov-

ernment through the war and remains
silent years afterwards. In 1904 Tollard
is pardoned and suspecting Shanks, re-

turns to Millville and shoots him. Dying.
Shanks tells his secret to the community
which had shunned and detested him.

Nazimova in

STRONGER THAN DEATH
Six-part drama; Metro-Classics.
Directed by Herbert Blache.
Published in January.

OPINION : The art of Nazimova has
never been better expressed than in

"Stronger Than Death," her latest con-
tribution to the screen. Here is as fine

a story as has come to us in many
months. It is a tale of India and an
English military camp; of a son pitted

against his father, the commander of
the camp; of a cholera epidemic and a
little French dancer, seeking to restore
.her health in the quiet of this isolated

part of the world. Nazimova, as Sigrid
Fersen. the dancer, plays the role with
all her old-time verve and ingenuity.

The cast consists of Herbert Prior,
Charles French, Charles Bryant, Mary
McWade, Millie Davenport and Naz-
imova.

Given an actionable role, as in the
present case, Nazimova is without a
peer in entertaining ability. Given a plot
with point and purpose, as in the cur-
rent production, her photoplays are the
cream of the screen.
Those who admired her "Eye for Eye,"

her "Out of the Fog" and "Revelation,"
will not rank "Stronger Than Death"
second to any of these. The majority
of them, instead, will call it her best
work.
The time is ripe for such a picture.

It is straight drama, unrelieved by the
lightest touch of comedy. But it is

drama with a single purpose, the purpose
that should be drama's, to entertain.
The best of mechanical aid has been

supplied throughout.
The settings are veracious and, when

occasion warrants it, lavish. The photog-
raphy, in every scene, is perfect. Herbert
Blache, responsible, it is assumed, for
the cutting as well as the direction, has
made of the film a solid, substantial
sequence. It is hard to believe that the
scissors could have been applied to any
portion of it without damage.
The advertising, no doubt, will be

centered upon the star and her acting
ability, as attested by past performance.
The wise exhibitor will also make capi-
tal of the dance in the ruined temple
which is the basis of the true suspense
giving force to the last two reels.

There is not one climax, but many.
The interest is held continuously from
the first scene to the last, and the claim
to that interest is a legitimate one, not
the claim of adroit manipulation. The
picture is, primarily, a story' in film

form. It is a story worth while.
The picture should be booked for a

long run. It will increase in drawing
power day by day. It will satisfy com-
pletely.

SYNOPSIS: Major Beaucicurt en-
deavors to get his father. Col. Beauci-
curt, to aid him in fighting the cholera
in Bjura. a distant city, where he as
the lone physician is combating the
disease. The colonel refuses and the
son, angered, leaves in an ugly mood.
His attention is arrested by Sigrid

Lionel Barrymore in three dramatic scenes from "The Copperhead,
Players-Lasky.)

adapted from Augustus Thomas' play. (Famous
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Fersen, who is being entertained by the

officers and their wives. She follows the
major to Bjura and promises to aid him.
At a bazaar Mile. Fersen helps to raise

a large sum. Here she also refuses the

hand of Barclay, a wealthy half-breed,

whom the elite have refused to recognize
socially. Sigrid overhears a conversa-
tion between Barclay and the high priest

of a temple in which it is disclosed that

the colonel is in reality Barclay's father.

Barclay plans Col. Btaucicurt's ruin. In
an altercation between the colonel and
his son the son strikes his father down.
Barclay in hiding sees the fight and
under penalty of disclosing the facts

forces Mile. Fersen to marry him that

night. At the wedding dinner Col.

Beaucicurt denounces Barclay for at-

tempting to incite a mutiny in the camp
and Barclay swears vengeance upon him
as his father. Sigrid is urged to go to

the temple and dance for the natives, to

hold them from joining the uprising,

while the major collects his father's

troops and surrounds the temple. Bar-
clay shoots the priest as he is about to

plunge a dagger into the French dancer
and the natives fall upon him and kill

him. Major Beaucicurt takes the ex-
hausted dancer to his hut, where she
recovers consciousness in due time and
determines to live for the love that is

stronger than death.

Norma Talmadge in

A DAUGHTER OF TWO
WORLDS

Six-part drama; First National.
Directed by James Young.
Published in January.

OPINION: "De Luxe Annie," a

Norma Talmadge production upon the

Select program of 1918, is popularly con-

sidered that star's most successful

photoplay. Exhibitors in many sections

of the country still are making reports

upon the satisfaction the picture is giv-

ing their patrons and the box office suc-

cess it is scoring
"A Daughter of Two Worlds" is such

a picture. It is a story of the same
type. It deals, as did the other, with
the regeneration of a girl born and
reared in the underworld. It points the
same moral, that early environment can
be overcome by education and training,

that there is good in the worst of us
and that the reverse is equally true.

In this case, due to the progress that
has been made in photoplay technique,
the production is more lavishly produced
and shows workmanship of generally
higher class. There is every reason to
believe it will eclipse its predecessor in

popularity.
Norma Talmadge, as the girl in ques-

tion, is called upon for real acting, for
genuine character portrayal. She is

more than mistress of herself and the
situation at all times. It is doubtful if

she has ever done better work.
And there is a supporting cast that

should have individual mention.
Frank Sheridan, for instance, as

Black Jerry Malone, the girl's father,
contributes a characterization that rings
true. Though cast as proprietor of an
underworld resort, a man whose sole
redeeming quality is his love for his
daughter, he wins the sympathy of the
viewer and holds it throughout.
William Shea, as Slim Jackson.

Norma Talmadge in three scenes from
"A Daughter of Two Worlds" (First
National).

cabaret dancer and forger, a "rat" in

the words of the subtitle writer, makes
himself cordially hated.
Another actor, unmentioned in the

cast, gives the best screen interpretation

of the city detective that has been
recorded.
Jack Crosby, of whom not a great deal

is demanded as the son of wealth who
wins the love of the girl, satisfies.

All in all, the feature may be classed
with the best of the day. Certainly it is

the best that Norma Talmadge has ap-

peared in during the past year. Mark-
ing, as it does, her First National debut,

it gives promise of much for her career
under that trade mark.
SYNOPSIS: Jennie Malone, daugh-

ter of Black Jerry Malone, a prominent
figure in the underworld, is arrested for

forgery. Her father's friend goes her
bail and she is sent to a boarding school,

jumping the bail, where she is educated
and becomes a lady. At the home of her
friend. Sue Harrison, a daughter of

wealth, she meets and falls in love with
Kenneth Harrison. They become en-
gaged. Then Harry Edwards, an
acquaintance and would-be sweetheart
of her other world, appears and tries to

urge her' to come back to his element.
Slim Jackson, a dancer, to shield whom

she has shouldered the charge of forg-
ery, seeks to collect money from her on
threat of exposure. Her father thrashes
the young man and bids him leave her
alone. A detective is murdered and
Harry Edwards is convicted of the
crime and sentenced to death. She
alone can save him, by telling the truth,
that he was with her when the shot was
fired. She confesses to the Harrisons
the truth and saves Edwards, returning
to her father's home to live. It is the]
that the happy ending occurs, with the
Harrisons battering down the social bar-
rier between them.

Shirley Mason in

HER ELEPHANT MAN
Six-part comedy-drama; Fox.
Directed by Scott Dunlap.
Published in February.
OPINION: That Shirley Mason will

prove a valuable addition to the Fox list
of stars is the important business fact
established by the screening of her first

Fox production. That "Her Elephant
Man" will provide rather more than sat-
isfactory entertainment for those who
see it is the point of more immediate
consequence.

It will do that, this picturization of
Fearl Doles Bell's story of circus life,

and it will immediately place the star in

a desirable position with relation to the
preference of theatre patrons.

If the following pictures in which
Shirley Mason is to be starred adhere
to the standard of the present one there
i-i no doubt that she will quickly take
her place among the leading screen
stars. They will be pictures of the tyn
that the public likes and supports.
The circus is an infallible fount of

romance. It is the king of children's en-

tertainments. And grown people, tra-

ditionally, are but children grown up.
Rare indeed is the person in whom has
not stirred at some time the desire to
be one of the sawdust world, a cog in

the whirling wheel of the big top exist-

ence.
It follows that people are going to

like "Her Elephant Man," a story of the
circus and the people of the circus,

clearly told amid authentic settings and
with a capable cast.

It is scarcely necessary to point out
the advertising advantages possessed by
this type of production. The "circus

methods" that are certain to bring big
attendance may here be used with con-
fidence. The picture will justify what-
ever exploitation measures are utilized

in its behalf.

SYNOPSIS: Joan, a waif found in

the desert by Jerimy, an old man of
the circus, has been raised in the at-

mosphere of the big top, and has become
the queen of the arena, her bareback rid-

ing being heavily featured in the
advertising. When Philip Dorset, an
elephant trainer, joins the show, a bond
of sympathy is formed because he, like

her, speaks of no past or parentage.
They come in time to realize that their

mutual affection is love, but that they
cannot marry. Dorset, formerly a man'
of wealth and the victim of an unfortu-

nate marriage, disappears. Joan is sad-

dened by his departure and Jerimy sets

out to find him. He is at last located, in

New York, where he has learned that the

wife whom he never divorced no longer

has claim upon him. With the opening
of the new circus season and his return

to Joan all ends happily.
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Russell Simpson in

OUT OF THE DUST
Seven-part drama; McCarthy Picture
Productions.

Directed by John P. McCarthy.
Published as a special.

OPINIOX: This production is with-
out doubt one of the best Western
dramas that has been produced in re-

cent years. It is splendidly directed,

well cast, and scenically it has Western
settings which leave nothing to be de-
sired. There is heart interest throughout
the story which holds the attention.
Russell Simpson, whose characteriza-

tion dominates the performance, is an
actor of unquestioned ability. His stern
personality, his erect carriage, his faculty
of registering without apparent effort,

stand him in good stead in the present
instance. As the commandant of Fort
Sheridan in the days when it was con-
sidered a Western outpost of civiliza-

tion, he is called upon for serious work.
He meets the requirements of the role
more than satisfactorily.

Robert McKim, whose villains have
long been regarded as among the
screen's finest, also has an important
role. Dorcas Mathews has the leading
feminine role, which she handles satis-
factorily.

The story is of the type popular a
few years ago. but less common of late.

It has in its make-up Indian fighting
and post cavalry. These, of course, are
but incidental features of the story, a
story of love and revenge that stands
the test of entertainment.
SYXOPSIS: Capt. John Evans.

U.S.A., in command at Fort Sheridan
when that post marked the extent of
civilization's Westward march, returns
to the stockade one night to find that
his wife has deserted him and fled with
Brett Arnold, a wealthy trapper. He
obtains indefinite leave and departs with
his -son. Mrs. Evans escapes from
Arnold that same night, but is unable
to find her husband. As the years pass
she becomes a famous dance hall singer
and he is made foreman of a ranch in

the West. At length- their paths cross.
Arnold also being present, and the men
fight out their differences. When Evans
has won his wife tells him that she ha?
been true to him through the years and
he takes her back.

Wallace Reid in

DOUBLE SPEED
Five-part comedy-drama; Paramount-
Artcraft.

Directed by Sam Wood.
Published February 1.

OPIXIOX : Although containing many
humorous incidents and flashes of
action, "Double Speed" is far from the
best of Wallace Reid's offerings. It

is another case of the hero posing as a
chauffeur and winning the hand of the
girl, finally disclosing himself as a rich
i'oung man. For action, it depends for
•he most part on the familiar automobile
:hase, a bit more realistic and dignified
than the ordinary comedy chase, but
essentially of the same type. Wallace
Reid and his supporting cast featured
>y Wanda Hawley, Theodore Roberts
ind Tully Marshall, do well with the
naterial at hand, but the result is very
3rdtnarv entertainment
SYXOPSIS: Speed Carr, driving

from New York to Los Angeles to
•'isit an uncle he has not seen in twenty

years, is robbed of his car, clothing and
credentials by tramps, and reaches the
coast penniless and in a borrowed suit

of clothes. At his uncle's bank he is

refused money. Carr pawns his watch
under the name of Barry Cole, and
adopting the name secures a position as
chauffeur for Donald MacPherson,
father of Sallie MacPherson, with whom
he has fallen in love. After they elope
he reveals his identity and his uncle
appears to give the couple his blessing.

Tom Mix in

THE CYCLONE
Five-part drama; Fox.
Directed by Cliff Smith.
Published in January.

OPIXIOX; Tom Mix. than whom
the screen boasts no better horseman,

is seen at his best as and in "The Cy-
clone." It is a photoplay which should

be heralded as his best and ostenta-
tiously presented wherever his plays
have been found popular, which is

everywhere.
His horsemanship has drawn remark-

able comment heretofore. It will draw

TOM MIS
In his latest Mix thriller, "The Cyclone," a

tale of the Canadian Xorthwest mounted
police, a Fox picture.

comment of even more enthusiastic
nature in this instance. In each picture
he discloses that not all the possibilities
of the horse drama have been exhausted.
This one is no exception. He is the
only star who riding may be counted
upon for positive results.

But there is more than horsemanship
to the picture.

There is a story that is worth while.
It holds from beginning to end. the
stunts which mark the narration serv-
ing to accentuate its high points and to

sustain interest between climaxes.
Coleen Moore, who appears opposite

the star, satisfies completely. The other
members of the cast are in every in-

stance capable. The mechanical aspects
of the picture are of the Fox standard.

In a word, the picture is certain to be
pronounced the best of the star to date.
That should be recommendation enough
for the most critical.

SYXOPSIS: Tim Ryerson, of the
Northwest Mounted Police, is sent out to
round up a gang which has been smug-
gling Chinese into the country. Mak-
ing his headquarters at the Sturgis ranch
he falls in love with Sylvia Sturgis, who
returns his affection. Here he also be-
comes convinced that Baird, the fore-
man, is one of the gang. When he finds
him smuggling Chinamen in with the
cattle they come to conflict and Baird
leaves him for dead, going to the ranch,
w-here he attacks Sturgis and his daugh-
ter. He abducts Sylvia and Ryerson
follows. After a chase of the usual Mix
variety he rounds up the smugglers and
saves the girl.

Betty Blythe in

THE THIRD GENERATION
Five-Part drama; Robertson-Cole.
Directed by Henry Kolker.
Published in January.

OPIXIOX: Lack of any character

which would inspire either respect or

admiration removes from this production

the defense that usually can be offered

for features with an equally weak story.

The "hero" is a man who decides to

suicide when he has dissipated his for-

tune, but weakens and disappears. He
returns a year later to claim his wife and
daughter again and insist on one-third

of the money his business partners have

made on the life insurance collected

after his supposed death. That is the

story in a nutshell.

Betty Blythe has the role of the

"hero's" wife, a society butterfly who
contributes to his ruin by her extrava-
gance, and who joyfully welcomes his
return. Despite the few opportunities
given her. she does well. Little Peggy
Cartwright as the daughter of the "hero"
is a bright spot in the feature.
SYXOPSIS: Alden Van Dusen, who

inherited wealth, marries an extrava-
gant woman and together they rapidly
spend their money. Cuthbert Steele, one
of Van Dusen's partners in a broker-
age firm, informs Van Dusen that they
face ruin and suggests the hiding of
assets. Van Dusen refuses to be partv
to it.

He is then told that his suicide will
give the firm enough from the insurance
policy to come back. On the promise
of the partners to share with his wife,
he goes to the river to drown himself.
A thief attacks him and in the fight
which follows Van Dusen kills the thief,

dresses the body in his clothing and
disappears.
Van Dusen goes west to a mine owned

by the partnership which was held out
from their creditors at the time of the
failure. After fourteen months he
learns that his partners did not divide
with his wife. He hurries east to find
his wife about to marry a former sweet-
heart, who is head of the insurance com-
pany he has hoaxed.
The partners agree to give Van Dusen

a part of their money and contribute to
the insurance company's conscience
fund. Van Dusen, his wife and daugh-
ter then go west to begin life again.
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Elaine Hammerstein in

GREATER THAN FAME
Five-part drama; Selznick-Select.

Directed by Alan Crosland.

Published in January.

OPINION: "Greater Than Fame" is

a well-made picture. It has the set-

tings that have come to be expected
of the picture that bears the Selznick
imprint. It is logically constructed, well
cut and photographed in the most mod-
ern and approved manner. It has a

star that, if her next half dozen pic-

tures operate to her advantage as docs
this one, is destined for big things.

Elaine Hammerstein is an actress.

She has brains and ability. Few of the

ladies whose names adorn the billboards
and the electric lights have both.

She has, furthermore, the will to work.
In the performance which she gives to

the commonplace and unpromising role

here assigned her that will makes of a

characterization familiar to all who view
the screen something new and fresh. She-

has beauty, ability and is unspoiled.
There is no limit to the honors she
may win.
The members of the supporting cast

are capable players who do well with
the work in hand, work, for the most
part, sharply subordinated to that of
the star.

The story is remarkable in that it tells

an old story in scoring a new point The

girl with the natural voice who goes to
the city to study for the concert or
opera stage and experiences disillusion-

ment has been seen frequently upon the
screen. Here, however, her experiences
have no tragic result and a word in

favor of humanity is said when the truth
is brought out that Love, though greater
than Fame, may be had without the
sacrifice of the latter.

It is a "thought picture." It is a
business picture. It should find favor
everywhere.
SYNOPSIS: Margaret Brooks, a

small town girl, is given an allowance
of twenty dollars a week to go to the
city and have her voice trained. She
falls in with an elderly musician, who
cares for her, and a younger man, a
composer, with whom she falls in love.

Mr. and Mrs. Waring, wealthy and
sophisticated, take an interest in the
girl, the lady inviting her to their home
that she may see a gathering of suc-
cessful artists and learn their short-
comings, the man, unprincipled, seeking
to bring about her downfall. She ac-
cepts, innocently, the apartment he se-

cures for her. Her sweetheart sees
Waring come to her apartment and mis-
understands. She then goes to the
home of the master of the Cosmopolitan
Opera House, who also makes undesir-
able advances. Returning to the home
of the man she loves, she vindicates
herself and the two begin their fight for

fame together.

Roscoe Arbuckle in

THE GARAGE
Two-part comedy; Arbuckle-Paramount.
Published in January.
OPINION: The whole hisUry of

slapstick comedy contains no funnier
comedy than "The Garage."
"A Dog's Life" and "Shoulder

Arms," alone in slapstick history, may
be set down as funnier than "The Gar-
age." And age operates to the advan-
tage of these.

It is certain that Arbuckle has never
done anything in the past to compare
with his present effort. He has made
more pretentious comedies, more costly
ones, but never a more amusing one.

Buster Keaton, than whom there is

no more nimble performer, is the
weighty comedian's valuable assistant.
The two work together harmoniously
and without conflict

It is strange, considering the pres-
ent result, that the garage has never
been exploited before as background for

comedy. Its possibilities are, appar-
ently, unlimited. No doubt the sugges-
tion will be acted upon by that host of
comedy makers whose chief field of en-
deavor lies in the elaboration upon that
which has been done successfully.

Exhibitors should exhibit "The Ga-
rage." They should put it through the
projector snappily and with music of
like nature. It will more than pay for

itself in satisfied patrons.

UNITED ARTISTS' FOUR BEST BETS

Douglas Fairbanks heads the list with two plays to date, "His Majesty, the American" and "When the Clouds Roll By,"

scenes from which are shown in lower left and upper right hand corners. Upper left—Richard Barthelmess in

"Broken Blossoms." Lower right—Mary Pickford and support in "Pollyanna."
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ORIGINAL EXPLOITATION

Too high a valuation cannot be placed upon originality.

Especially is this true of originality in exploitation along other than the accustomed lines.

Exploitation "stunts" are valuable only so long as they are new and fresh. The repetition of

an enterprise that has succeeded is seldom half so effective as the original. Second and subsequent

repetitions are correspondingly inefficient.

It follows that the exhibitor who goes deeply into work of this nature, and the exhibitor who
is to build for permanency must go into it deeply, must think out for himself original methods of

gaining publicity for his theatre and his attractions.

Perhaps an idea of the type of exploitation which must be developed may be gained from the

following letter, in which H. A. Albright, manager of the American theatre, Butte, Mont., tells

his own story of one of the most remarkable "stunts" that have been staged in the past twelve

months.
In itself it is excellent.

As a specimen of desirable exploitation it serves particularly well the present purpose.

Mr. Albright's letter follows

:

Gentlemen

:

I want to tell you the story of

"How I made the front page of

Butte's most conservative news-

paper, as news, and at the cost of

$12.80."

It has always been my ambition,

at some time or other in my career,

to hit the front page. But here at

Butte one might as well wish for

the moon, or a good smoke from a

nickel' cigar.

Not a Money Matter

I had it rightly figured out that

it wasn't a matter of money that

kept ads off page one. That partic-

ular page, I learned, was sacred to

any newspaper that had hd>pes of

continuing the season.

What I had to do was to manu-
facture some genuinely interesting

Inews.

To make it even more difficult,

and thus add to my personal satis-

jfaction, I chose the Standard. The
imost conservative paper in the city,

a paper that will invariably hook
'the abbreviation "adv." onto what I

might call a perfectly Christian
'reader" and, upon the commence-
ment of a new month, present a bill

tor said reader, however damaged it

may have been by the company of
this tiny but disastrous "caboose."

The picture which H. A. Albright painted

in his sensational "Lady in Red" pub-
licity enterprise.

I can't just figure what sort of

expression I had in my eye when
consulting the managing editor

of this "black-suit-and-grey-tied"
newspaper that shrank at the mere
suggestion of bunco. Nevertheless,
when I'd explained to him the dare-
deviltry of the "she artist" that was
going to pop the eyes out of the
bloodthirsty crowds, that, by the
way, blocked traffic two days in

succession, and had presented him
with "the papers" from our Mayor
Stodden permitting me to jam Park
street, he weakened.

The Stunt Outlined

Fortunately, I wasn't quizzed too
severely as to the identity of the
"painter-ess" that was to trip lightly
to our theatre-roof's edge and imi-
tate a monkey down a "threadlike
rope," land gracefully on a sus-
pended plank and take from several
cans of paint the countenance of
Big Bill Hart, in liquid form, and
spread them in a recognizable mass
on a huge aera of Compo. board.

After gaining consent from
everyone concerned, I went about
gathering together the necessary
material.

The biggest part of getting the
material was off my mind, that of
securing the "she artist." Of
course that was "I'm." However
masculine I may appear in "civies,"
I was sure I could do a good female,
providing the street wasn't too

.1/



EXHIBITORS HERALD
close, and I'll say it was plenty far

down.
Keeping Cost Down

The next thing was to keep down
the cost of this "untamed idea." If

the cost was too high it would de-

tract from the pleasure of victory.

For proof of the reasonableness of

the expenditure made. I will set

down the exact figures:

3 2/4$ $t.o8

3 4/I2S Cornell board 6.48

96 ft. 1-2 lumber 1.44

7 staple bolts 2.80

10 toy balloons i.oo

Much brawn and muscle, long hours
and blisters on my own part—no ex-

tra charge 00

Ditto from the doorman, Kenneth Mul-
hnlland 00

Red plush from discarded draperies. . .00

The manufacture of the above into a

really becoming female attire—lime

donated by the head cashier 00

One pair of officer's "puis" loaned by

head operator 00

This completes the list with the excep-

tion of the perfectly natural and
appreciated time spent by my wife
in dolling me up the two days and
trying to teach me to act "female-
like"—no charges yet presented 00

There you have it $12.80

Wins Front Page

The accompanying newspaper
stories will tell the rest. No, I

wasn't frightened at being up in the

air so high. I'll admit 1 underwent
a slight tremor upon recognizing

the smiling face of a Jewish under-

taker who was standing in the

crowd, but when a traffic cop
pushed him to the rear to make
room for an ambulance. 1 resumed
work with an indifferent air.

Neither could my embarrassment
make marked registration. I'd pro-

vided for that by choosing the red

outfit.

I had no fear of flivering my pic-

ture. Makin' 'em loolc more like

the subject than the subject looks
like itself is one of my few accom-
plishments.

In addition to running the front-

page story the Standard ran one
inside the second day and another
the third, which was the day after

the stunt was completed.
Thanking you for the time this

letter has consumed in the reading,
I am,

Yours very truly,

H. A. ALBRIGHT,
American Theatre.

Butte, Mont.
There is little need for comment

upon Mr. Albright's enterprise. It

is the sort of thing in which ex-
hibitors should interest themselves.
Of course not every exhibitor is

capable of painting the picture as
Mr. Albright painted it. But every

mcnts of this dimension. They arc prac
tically the only variety that are used.

But this one differs from the averag
in so many ways that it caught the ey
and forced a reading. Which, in itselt

was important.
It did more than that, however, b'

reason of its dignified character. I

spoke valuable words of recommends
tion for the picture. It gave the impres
sion that this was something out of th

ordinary, even for Mary 1'ickford. a sta

who is popularly identified with th
extraordinary.
Running a week or longer before th

advent of the picture, the series of dis

plays, all in keeping with the presen
example and some of them superior, un
doubtedly increased the attendance a
the play's premier. It put the busines
of scoring a success squarely up to th

play.

More than this no advance campaig
can do.
None should do less.

H. A. Albright, manager of the Ameri-
can theatre, Butte, Mont., a versatile

and capable advertising man.

exhibitor i» capable of employing
an artist to do it for him. A little

publicity for the artist, to follow

the completion of the "stunt.''

should reduce the cost of this to a

minimum.
The newspaper stories that de-

scribed the "Lady In Red" event in

the newspaper mentioned are too
voluminous to be reproduced here.

They are. however, the sort of

stories that make exploitation

measures worth while. They are

the sort that every exhibitor can
gain by original exploitation.

Playhouse Advance Ads
Based on Sound Logic

The importance of getting a big
attendance for the first day of a run
is so generally appreciated that it is

generally underestimated. It is

common for man to attach insuf-

ficient importance to that which is

familiar, conversely overestimating
that of the thing which is not so
well known. A word, then, may
well be devoted to the subject of
advance advertising.

We have reproduced for purposes of

illustration one of the series of advance

advertisements used by the Playhouse,

Chicago, for the engagement of "Polly-

anna," Mary Pickford's first United

Artists' production. It is an original

composition, save for the head, which

is its centerpiece, and superior to the

great majority of Chicago theatre dis-

plays.
Because it was so, it gained wide at-

tention in the Chicago newspapers.
Readers are accustomed to advertise-

A Modern Crier

James Boyd, operating the Gen

theatre. Blytheville, Ark., goes into th>

country before each change of progran

with an automobile upon which i

mounted a euphonium.

The country folk listen to his con

cert, incidentally taking one of the pro

grams which he passes out.

The idea is good for the small towi

exhibitor who depends upon rural trade

It is also good as a novelty stunt fo

downtown city houses to use in neigli

borhood districts.

TODAY
Alice Brady in "The Fear Market"

i .

One of the best advertisements recentl;

used in Chicago, actual size reproduc

tion of a Playhouse advance displa:

for "Pollyanna."
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Intensive Exploitation Succeeds

For "Huckleberry Finn" Premiere

The student of intensive exploitation,

,vho is the deep thinking exhibitor of

oday. can do little better than to study

•arefully the details of the campaign

.vhich was conducted during and prior

o the world premiere of "Huckleberry

Finn," the Paramount-Artcraft super-

pecial, at the Sherman theatre, Chilli-

othe, O.

The production is scheduled for pub-

ication in February. It was exhibited in

"hillicothe early in January for the pur-

lose of trying out exploitation methods

hat had been suggested, with a view

oward testing their practicability and

>erfecting the exploitation of exhibitors

vho' played the picture after its publica-

ion.

The campaign was divided into three

lasses, according to the classes that

vere to be reached. The schools came

irst, the farmers second and the city

esidents last.

The school campaign was a complete

uccess. The superintendent of the pub-

ic schools co-operated to the extent of

working the reading of the book into

he work of the week, arranging for a

eader to entertain the children with a

eading of the book, using stills from the

icture as illustrations, and dismissing

he schools early on the opening of the

un so that the children could attend

jhe matinee.

! The Rev. Father Halpin of St. Mary's

'chool went even further. He dismissed

chool in time for the first matinee and
:?d his students to the theatre. Father
;leints of St. Peter's school sent his chil-

ren in time for the second show.
The farmers were taken care of by a

jberal posting of one-sheets along the

lountry roads, particular stress being
laced upon the playing dates, which in-

luded Saturday, and a personal letter

•ampaign signed by Huckleberry Finn,
in this a special bid was made to the

arents to bring their children to see
ie greates-t child character in all fiction.

; The city element of the campaign
>ok on greater proportions and was
orked out in more detail.

A teaser campaign was launched. The
.ailable billboard space was used. And
twenty-four-sheet was managed upon

jie wall of one of the prominent builcl-

gs. The cross signs at the street in-

rsections were fitted out with signs and
rows that pointed the way to the Sher-
an theatre.

The merchants were free in their sup-
)rt of the campaign.
A clothing store used a real boy in its

indow, dressed like the fiction charac-
r, and offered, in its newspaper adver-
ting, a free ticket to the Sherman
eatre to anybody who bought a suit

overcoat while the play was being
hibited.

The music stores got out copies of the
ng, "Huckleberry Finn," popular two

or three years ago, and offered it for

sale in sheet music, piano roll and phono-
graph record form.

Chillicothe newspapers had not given

theatres publicity for more than a year
prior to the run, due to a difficulty that

had transpired at that time. So the

Columbus newspapers, kindly disposed
toward screen events, were persuaded
to run an account of the engagement as

a world premiere, pointing out the honor
that was Chillicothe's.

The device worked, for the Chillicothe

newspapers took up the Columbus story

and made editorial matter of it, using
the "civic pride" angle.

These, but a few of the more important
steps taken, are sufficient to stamp the

campaign as genuinely intensive.

It is campaigns of this sort that the

big pictures of the future will require.

The exhibitor who is to keep abreast of

the times and prosper must give thought
to them.

Photographs which show in some
measure the type of exploitation
which launched the premiere showing
of "Huckleberry Finn" at Chillicothe,

Ohio.
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WOWID YOU Sll YOUR MOMR-IN-lAW fOR $5,000?
See How It i Done by

BRYANT
WASHBURN

kine the

A Picture for Entertainment Purposes Only!

MISS RUTH CHASE. Sprano
Direct from Rivall Theater. V*w York

Newman news and views
.
ylrst Picture* cl General Pershing's
i ectption and Visit in KansMs City

7ht Supreme Sovclty at the Season:

"A NIGHT IN A SONG SHOP"
A Peppy Sketch With Six People

Introducing .\c*e*t Popular Song Mils

SPECIAL ADDED ATTRACTION
First time In motion pictures ot
the tmmous vaudeville hcadliaers

FLAN.NlGAjN AND EDWARDS
_ as Percy and Ferdy

"THE HALL ROOM BOYS"
in a sparkling corned}.

"A HOWLING SLCCESS"

rlure: "ALGERIA," by % ittor Herbert.

NEWMAN CONCERT ORCHESTRA
OF FORTY ARTISTS

Leo F. Forbsteln, Conductor.
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An elaborate and attractive border gives
dignity to the appeal of this double
column ad used by the Newman the-

atre, Kansas City, Mo.

Newman Border Raises
Standing of Material

Just as a bad layout brings down
the efficiency of well-written copy,
so does a good layout raise that of
the poorly written or commonplace
appeal. When the two are found
together, good copy and a good lay-

out, the advertisement approaches
perfection. No man can always be
sure of the good copy. But any
man can always be sure of the lay-

out.

The Newman theatre, Kansas City.

Mo., is always assured of a good lay-

out, the reason being the very attractive

and essentially serviceable borders with
which Newman advertisements are
equipped.
For purposes of illustration we have

reproduced a recent two-column display

that is remarkable solely because of the

border employed. The copy, as a . read-
ing will show, is not extraordinary.
But the eye that lights upon the com-

position in the course of its travels over
the page will, none the less, be arrested
and held while a reading of this copy
takes place.

The result, of course, is problematical.
The copy may or may not result in

theatre attendance. But the display, at

least, has served its purpose. It has
enforced a reading.-

That is, in the estimation of many, the
fundamental thing. It is argued, with
logic, that the best copy in the world
is of no value if it is not read.

The Newman copy is read. The
border did it.
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WHEN YOU SEE FIRST NATIONAL PRODUCTIONS YOU SEE

100%
DIRECTION

5T0RY 8c

Eft -

BbUION

The Criterion theatre, which runs First National attractions, profited greatly by this

half page advertisement for productions of this company.

First National Spread
Aids Atlanta Theatre

Pathe Serial Insertion
Real Aid to Exhibitors

The producer and exchange has
long given the exhibitor aid in his
presentation and in supplying him
with material for exploitation pur-
poses. That these men have shown
a marked tendency in the last few
months to extend this help to the
columns of the exhibitor's news-
papers can mean but one thing—that
his efforts were rewarded. It is

every exhibitor's business, in the
face of this new development, to
study the matter and decide for him-
self whether its effect will be bene-
ficial.

If the half page recently taken by
the First National Exhibitors' Circuit,

Inc., in an Atlanta newspaper is a fair

sample of what may be expected in this

field, the decision seems destined to be

made in favor of the producer.

The advertisement, a comprehensive
setting forth of the good points of First
National service, is reproduced here-
with in diminished dimensions. A bit

difficult to read in the reproduction, a
very clear idea still may be gathered
of the general composition.
The big point is obvious.
The thing points to the Criterion

theatre, the house which will show the
First National attractions during 1920.
The Criterion cannot but profit by the

enterprise. The group description of the
celebrities that will appear upon the
Criterion screen during the year is un-
doubtedly more effective than such
single time-to-time announcements as
might be made by the exhibitor him-
self.

Exhibitors who believe in advertising
of this sort should get in touch with
the organizations which provide their
attractions. There should be little dif-

ficulty in bringing about the proper co-
operation.

No movement of recent origin is

richer in promise than the co-opera-
tive newspaper and magazine adver-
tising which has been launched by
producers and distributors for the
benefit of exhibitors. Its possibilities

and ramifications are too numer-
ous to be taken up in a single dis-

cussion. Here is a single phase of
the matter which merits especial
mention.

The opening of a serial that is to run

for a matter of fifteen or eighteen weeks
is a serious matter to the exhibitor.

Upon the success of the first episode

depends in large degree the success of

the run. It is essential to the final suc-

cess of the run that a large attendance

is gained for the opening chapter.

When "The Adventures of Ruth."

Ruth Roland's current Pathe serial,

opened at the Bijou and Palms theatres,

Indianapolis, Ind., the three-column ad-

vertisement which is reproduced here-

with was inserted in the Indianapolis

newspapers by the Pathe organization.

This is co-operation.

It is doubtful if either of the theatres

mentioned in the box at the base of the

display could have afforded anything
like this space, for the event. It is doubt-
ful if such space, bought by the theatres,
would have carried quite the weight that
the composition inserted by Pathe car-
ried. It has back of it the weight that
always attaches to the big organization,
the "smell" of importance and the hint
of great wealth.
A single instance, it is fair indication

of what may be expected from this

source when the business of co-opera-
tive advertising is developed to a high
state of efficiency.
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Contest Re-Vamped

The manager of the Washington
theatre, Jackson, Mich., revamped an
old contest recently and reports its oper-

ation profitable.

During the run of a Madge Kennedy
production a composite picture made
up of the star's heads so arranged as to

be difficult to count was run in the

paper, tickets to the theatre being of-

fered as prizes for the correct counting

of the portraits.

Maybe the thing can be re-vamped to

suit your purpose.

Advertising Mirrors

James R. Duncan, manager of His

Majesty's theatre, Sherbrooke, Quebec,

Canada, has evolved a system of attrac-

tive lettering by which he utilizes the

lobby mirrors, always popular with the

ladies, as an advertising medium.
Upon this space, in lettering that

passes as ornamental, meantime inform-

ing the reader of coming productions, he

describes, briefly and pointedly, his

future attractions.

Delicately handled, the idea may be

put into execution by any exhibitor ad-

vantageously.

RUTH ROLANDb
^ADVENTURES

s^RUTH
Today >ou may sec the begin-

ning ol a scries of startling

c\cnts ati of which happen
because a young girl is JeJt a

dangerous legacy by her father.

You know (he star of thi-.

stirring scnal; you know her

charm am1 bcr talent.

Go to one of the theatres

listed below, today, and see the

first of her jdvcniurrsl

UOU THEATRE J
il MS 1 -fKATRE J

The Pathe organization gives real aid

to the Bijou and Palace theatres, In-

dianapolis. This from a three-column
original.
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New Garrick Theatre Staff Artist

Designs Posters That Get Results

William Moran, staff artist of the New
Garrick theatre, Minneapolis, Minn., is

an artist with the showman sense. The
posters that he has painted for produc-
tions playing the New Garrick are far

superior to anything of like nature that

has come to attention in months. They
are the sort of posters that producers

and distributors should provide—but do

not.

We have reproduced four of the post-

ers that Mr. Moran prepared for "Lom-
bardi, Ltd.," and "Broken Blossoms,"
during the engagements of those pic-

tures at the New Garrick. We have
seen nothing used with either picture

that compares favorably with the New
Garrick posters.

This man has stepped far ahead of the

field in the matter of putting business-

pulling power into posters. He has
made of the one-sheet and card at once
one of the most promising and the most
neglected of the exhibitor's instruments,
something really worth while.

Look over the reproductions.
You may have seen something like

these designs in the well-trimmed win-
dows of the big merchants. Not many
merchants achieve results of that class,

but there are a few who do.

If you have passed such a window,
you have stopped to see what the pic-

ture represented. If your errand would
not persiit you to stop, you certainly

felt the inclination to stop and forced
yourself to pass on.

But the reproduction does not give
the strength to the pictures that is

theirs when the striking colors in which
the originals were prepared is present.
Only the lines may be studied from the
photograph.
These, however, are very much worth

studying.

There is a certain prestige to draw-
ing of this calibre. If is a prestige that
does not attach to one in a thousand
of the posters that come to the exhibitor
through the usual channels.

The detail is sharp. Yet the substance
of the picture is vague. No attempt is

made to reproduce a scene from the
play. The idealistic serves.

When those who make up the service

posters learn that the idealistic is prefer-

able to the photographic the whole body
of exhibitors will have cause for

gratification.

So will those who produce such
posters. For it cannot be denied that

more posters will be used if they are

brought to the standard that is set by
the Moran compositions.
With the use of more posters, obvi-

ously, the whole business of exhibiting
will take on an increased momentum.
Anything that makes for more business

has that effect. The use of more post-

ers makes for more business.
Exhibitors who say, "Well. I can't

afford to hire an artist," will be plenti-

ful. Not many, it is true, can afford

to employ a man who can turn out work
like this.

But every exhibitor can write the
proper officers of the film companies and
ask that something be done along this

line.

When these officers, who are always
anxious to know the wants of the ex-

hibitor, receives enough of those re-

quests something is going to be done
about it.

Something should be done about it

—

and that shortly.
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This drawing of Katherine MacDonald,
admirably used by H. G. Ramsey for
his Royal theatre, El Dorado, Kans.,
is an example for men who make up
press books to follow.

Star Portrait Proves
Effective for Royal

Program Covers

Exhibitors whose house programs are

not developed to the point of color print-

ing and drawn covers will find in the
press books issued by the producers
and distributors of the present day ad-
vertisements, illustrations, star portraits,

etc., that will suffice for the purpose.
The Nemo theatre, Johnston. Pa., has

used the idea with success.

The little things count. The state-
ment is as old as the traditional
hills, and as important. The little

things should be given the atten-
tion due them. They bring big re-

sults.

The Royal theatre, El Dorado, Kans.,
used big and little advertisements. He
varies his style constantly, and every
variation, since we have been watching
his work, is for the better.

The two-column advance advertise-
ment for "The Thunderbolt," Katherine
McDonald First National attraction,
which is reproduced herewith, is one
of the "little things" that H. G. Ramsey,
manager of the Royal, does so well.

The play is not named in the adver-
tisement. The whole attention of the
reader, who is forcibly drawn to the
display by reason of its clean-cut lines

D\V ,»
GRIFFITH'S .

*****

m OW
{

GRIFFITHS

ltd/

d oar**-? fcW

'BKDkffl*
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WILLIAM MORAN, artist of the New Garrick theatre, Minneapolis, designs original posters for the pictures exhibited at
that theatre and other Finkelstein & Ruben houses. Those reproduced herewith, made up for "Broken Blossoms" and
"Lombardi, Ltd.," are typical of his work. His posters are superior in coloration and design to anything of the sort being

provided by producers and distributors.
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Finkelstein & Ruben Theatres

Dominate Minneapolis Ad Page

The Finkelstein & Ruben theatres are

powerful in Minneapolis and the sur-

rounding towns and cities where the

organization is represented. They are

powerful within the industry. By reason

of their advertising, and doubtless also

because of the quality of entertainment

which they house, they are also powerful

in the public sense.

It is with their advertising, however,

that we are presently concerned. It is

their advertising that has been chron-

icled in these pages before. It will

doubtless be chronicled again.

It is the purpose of the present dis-

cussion to point out, for the benefit of

all exhibitors, the manner in which the

theatres of the organization dominated a

page in a recent Minneapolis news-

paper. For this purpose we have repro-

duced three of the single-column dis-

plays which drew attention to the New

Today-

Teeth of 4he
Tiger

1

Monday—Tuesday

—

W/5: Hart
—IN—

"Breed of Men"
Wednesday—Thursday—

,

Fred Stone
—IN—

"Johnny Get
Your Gun"

Friday—Saturday-

Bryant
WASHBURN

—IN—
Why Smith
Left Home"

HUB ER'S ISfe*
The New Lyndale, Minneapolis, Minn.,
swings a sign board from the theatre

name with success. .The most striking

ad on the page.

STARTS
TODAY

Bewitching

Corinne

Griffith
in

Lucien Hubbard's
Clever Story

"The TOWER
of JEWELS"
COMEDY—GOOD MUSIC

Thursday

VVrn. Desmond
In

"The BLUE
BANDANA"

A roughly drawn setting draws the
critical eye to the advertisement of the
New Garden.

Lyndale, New Lagoon and New Garden
theatres. Unfortunately, it was impos-

sible to reproduce the entire page.

It may serve, however, to state that

theatre advertisements occupied all but

six or seven inches across the top of

the page, which was devoted to text.

The page, as a whole, impressed as being

solid amusement advertising.

As the eye lighted upon the group of

advertisements, packed closely together,

it was drawn first to the New Lyndale,

then to the New Lagoon, and finally to

the New Garden announcement of pro-

gram. After that, in the case of the
average reader, the eye left the page
because there was nothing to attract it.

There was nothing, at least, as good as

these displays.

In the first specimen a simple device,

a device that has been used frequently
and in many variations before, did the
work. The idea of swinging a sign

board from the name of the theatre is

not a new one. It is, however, still

effective. It serves very well for the
announcement of a week's program.
Especially is it well suited to the pur-
pose, being grouped with a great num-
ber of similarly sized advertisements.
The second specimen has no history.

The border is a fanciful thing, merely
an arrangement of dots in border
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sequence, that serves no particular pur
pose other than the drawing of atten
tion. There is no need to explain th
process by which it operates. It is sim
ply, naturally attractive.

In the third case we have somethin
to study over.
Here an attempt was made to achiev

the artistic. It wasn't a very seriou

attempt, evidently, for the serious at

tempts of the men who make up th

Finkelstein & Ruben advertisements ar

crowned with better success than thi;

It has the appearance of a hurrit

job. Even the intention of the artist i

not quite clear. That is—no clean-cu

impression has been made.
But the point that must be considerc

essential has been made ncvertheles

The attention-getting power is then
The advertisement pulled the eye to i

and forced the eye to grasp the tw
salient points—Corinne Griffith an

"Tower of Jewels."
There are other cities than Minnt

apolis that require advertisements of thi

size of the exhibitor. Practically ever

advertiser must prepare a certain nun
ber of them weekly or monthly.
These men, whose objective is th

same as that reached by the Finkelstei

& Ruben advertisements, will doubtle?

profit by this reproduction of the mear

by which that objective has bee

reached.

HOP TO IT-

9
9
9
•
9
9
e

& Today— 9
Vivian Martin #

"The Third Kiss"

Monday, Tuesday—
Bryant Washburn

In <

"Why Smith Left Home''

Wednesday, Thursday—
Cnarles Ravj

— In —
"E3£ Crate Wallop"

Friday, Saturday—
Marguerite Clark

9 "Widow f
Proxy" £

PALLMA
AND HIS BAND

SUPREME

A drawn border with no especial mea

ing but naturally attractive wins a

tention for the New Lagoon.
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Orpheum Advertisements Strong

By Reason of Good Composition

The advertisements used by the

3rpheum theatre, Fort Wayne. Ind., are

good advertisements. They are. nine

Jays out of ten, the best in the Fort

Wayne newspapers. They are, at the

;amc time, the simplest in point of com-
josition.

Yon Will See—

NORMA
TALMADGE

"The

, ISLE OF
I CONQUEST'

Stills, rules and bunched copy are the
materials of which Orpheum adver-
tisements are made. Few cities the
size of Fort Wayne show better work.

Marjorie Mahurin, the young lady ad-
-ertising manager who prepares the
Jrpheum advertisements, has the knack
n composition developed to a high de-
;ree. Hers is the type of ability that
s needed in the position she occupies.
Her work is not with the brush and

allette. It is, rather, with the type-
vriter and the rule. She uses the stills

hat are provided, making of them bet-
er stills than they were before she
aw them, adapting them to the purposes
f her own advertising.
She is also master of the copy-writer's

cience.

This lady's copy is not the usual
mush" that has come to be identified.

1 the great majority of cases, with the
|dvertising of the theatre. There is

bout it none of the sickly sentiment, the
ticky layer upon layer of candied prom-
ses. There is, instead, the straight-
arward setting forth of ideas that, as a
roup, suggest strongly the good things
•hat are in and of the picture.
A complete article might be written
pon the copy alone. But the business
f writing copy is one that can best be
tudied from reproductions. The student
lust draw his own conclusions if they
re to be of value to him and show him

the way to better his own work.
It is of the composition angle that we

should treat in this discussion.
A glance at the two reproductions

presented herewith will bring out the
good points of the Mahurin style. It

is not an involved style. There is

nothing "trick}-" about it. nothing com-
plex or difficult.

It shows, plainly, that the lady who
makes the layout is not a haphazard
workman. She does not jump at the
task, scribble off a plan and let it go
at that.

She sits down calmly, takes the ma-
terial at hand and arranges it tastefully,
considers as in type the thoughts that
must be put into copy, and the composi-
tion takes form before her.

She does not go far afield for her ma-
terial. If she were to do so, doubtless
her advertisements would show even
greater merit, because of their variety.
She adheres, instead, to the material

and the methods of the theatre adver-
tiser. She uses press book material for
her illustrations. She uses the material
of the print shop for her settings and
her type.

She uses the information of the press
book for her guidance in writing copy,
but she flavors it with her individuality
and shapes it to local needs. She cor-
rects the bad English with which most
of them abound.
The result is well-written arguments

for attendance in layouts that appeal
to the eye.
The composite appeal is to the brain.

This is as it should be.

BeglnnlngToday for Four Days

Kt •m-jar «be m (kill try £a rata—dry

TALMADGE

The

ISLE Of

CONQUESF

Marjorie Mahurin, advertising manager
of the Orpheum theatre, Fort Wayne,
Ind., gets excellent effects with ma-
terial at the disposal of all.

--'. >*.- hhvi QeGoad

STARTING

TODAY

WORTH F1-NDLNC^V

Eugene Walter

"Paid in Full" and

"Bought And Paid For"
Wrate T- j

Sensational Drama of the

Eternal Battle Between

YOUTH and AGE-
so, DONT MISS 5EEINC

Eugene O'Brien

ROBERT
ED ESO

X

mi < .?

Aim
A Clear Comxdg

Ldat .Vein £.

Xecdty Feature-.

An elaboration of the "spot" plan as

used by Miller's theatre, Los Angeles,
in three-column width.

"Spot" Idea Elaborated
In Los Angeles Lay-Out

Civilization's progress is founded
upon the human belief that nothing
is ever so good that it cannot be
improved upon. No sooner is an
innovation launched and given its

first tryout than progressives set

about the business of bettering it.

The ranks of American exhibitors

are full of progressives.

One of these is the man who prepares

the advertising for Miller's thiatre, Los
Angeles. In a city of prominent ex-

hibitor advertisers, the scene of the

operations of Sid Grauman and S. L.

Rothapfel. not to mention half a dozen

other enterprising showmen, he holds

his own.
His latest notable activity may be seen

in the three-column advertisement which
is reproduced herewith. The reproduc-
tion, reduced as it is, shows the impor-
tant accomplishment as well as the
original.

The "spot" idea which has been so
popular since the appearance of an
article upon the subject, appeared in

these columns, is here elaborated with
unquestioned success. The device by
which this has been accomplished, and
the effect which has been gained, is best
appreciated after a study of the adver-
tisement itself.
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Luna-Lite Double-Page Spread
Wins Front Page Editorial Box

William Connors, manager of the

Luna-Lite theatre, Marion, Ind., with
his double-page spread for "The Miracle
Man," which won boxed editorial com-
ment upon the front page of the news-
paper in which it appeared, has taken an
important step forward. It is a step

for the whole body of exhibitor-adver-

tisers, as well as for Mr. Connors.

LEADER-TRIBUNE
HIGHLY HONORED

In this Issue o} the Leader-
Tribune is the largest advertise-
ment ever carried for a single
theatrical attraction In the history
of Marion. It is tho double page
ad, presented by Manager Billy

Conners of the Luna Lite theater,
in hl s announcement of "The
Miracle Man," a stupendous .film

production, vvhlch will be offered

to the Marion public throughout
this week.
The Leader-Tribune^ feels dis-

tinctly honored In being selected
for the presentation of this mam-
moth announcement. There is

practically three hundred inches, in

the advertisement, which Is pre-

pared and arranged in a most at-

tractive and artistic way.
The advertisement is an indica-

tion of the future plans- of the
Marion Theater Company, to do
BIG things In a BIG way.

Incidentally, it will pay you to

see "The Miracle Man." It's a

great attraction.

The editorial announcement which ap-
peared on the first page of the Marion,
Ind., newspaper which carried the
double page spread used by the Luna-
Lite theatre.

The two-page spread and the editorial

comment which it was given are repro-
duced herewith, that other exhibitors
who, now or at some time in the future,

use similar displays may show them to

their editors and persuade him to accord
them a like courtesy.
Those who read this department regu-

larly will immediately connect the pres-
ent account with that of a similar en-
terprise chronicled on page 77 of Ex-
hibitors Herald for December 20.

In that instance it was the Superba
theatre, San Diego, Calif., that used a
double page spread. "Back to God's
Country" was the picture advertised, and
the San Diego Sun was the newspaper in

which the advertisement and the front
page editorial box appeared.

It is reasonable to believe that Mr.
Connors, who is a subscriber to this

publication and a progressive anxious to
profit by the experience of others, at

the same time contributing accounts of
his own accomplishments for the benefit

of those others, got his idea from that

account.

Foundation for that assumption is

seen in the text matter of the editorial
comment, the two showing a similarity
almost too distinct to be explained as
coincidence.
The Superba account was written for

the benefit of readers of this department,
as well as because of its news value. If

it has resulted in Mr. Connors' success,
it has served its purpose.
As was pointed out at that time, this

is the spirit of co-operation that should
exist between exhibitor and editor.
Their interests are, in a sense, common
interests. By nature their businesses
demand that they give great attention
to advertising, for both depend upon it

for support.
In closing the account of the Superba

enterprise it was stated that "There
should be more advertising of like

calibre."

In this instance we can do little more
than to repeat that statement.
There should be more advertising of

this nature. There should be more big
spreads, and better co-operation between
editor and exhibitor.
Every exhibitor will use a double page

>prcad some time. He should prepare
for that time by preserving the present
page and page 77 of the December 20
issue. He should take them to his editor
before he runs his double page spread,
asking that he be given a box of this

nature upon the front page.
Reactionary indeed must be the editor

who will not respond to the appeal. It is

a good stroke for the newspaper. It is

but fairness to the exhibitor.

We want every exhibitor-reader to
save these pages. If they are of service
to him we want to reproduce the results.

Different Markets

Just as the news columns re-

veal the movement of the

markets, so do our advertise-

ments record the services of

an institution that compares
to a great civic utility.

Our advertisements deserve

to share with the financial

and other news pages the In-

terest of every reader.

The advertisements of our
theatre are news, with an
important bearing on the per-

sonal side of every citizen's

life.

Read them as NEWS.

STRAND THEATRE
COMPANY

Copy reconstructed for exhibitorial pur-
poses from the "news advertisements"
used by Marshall Field & Co., Chi-

cago. Its use by exhibitors will give

prestige to theatre advertising gener-
ally by pointing out its news value.

—STARTS TOMORROW—
FOR ONE SOLID WEEK
QEORGE LOANE TUCKER'S
HHOTO-PLAY WITH AN \\l SOUL

'THE

fMIRACLE MAN
WYTH THOMAS MEIGHAN. BETTY COMPSON and LON CHANEY

I

COME. LIVE A LIFE tS AN HOUR, COME AND SEE
PERFORMANCES START AT

1:30 3:30— 5:30— 7:30— 9:30

MUSIC BY THE LUNA LITE CONCERT ORCHESTRA
PRICES

.T1NEES 1:30 » 5JO

20c
tVLMNU 7JO 10 *30!

*JOe

A double page spread used by William Connors, manager of the Luna-Lite theatre,

Marion, Ind., which drew front page editorial announcement, the best possible

publicity. Exhibitors should clip this page and page 77 of EXHIBITORS
HERALD for Dec. 20 to show their editors when they plan a spead of like

character.
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United Artists Unique Drawings
Allow Advertisers Wide Latitude

The first United Artists' service book,

ublished in connection with "His

lajesty the American," the first United

rtists' publication, saw the first attempt

The United Artists service book for
"Pollyanna" contains this excellent
and easily adaptable drawing of Mary
Pickford.

,o provide exhibitors with drawings

.hich would save them real money. The
vent was properly acclaimed innova-

ional and worthy. This department

evoted space freely to its discussion.

The last United Artists' press book,

published in conjunction with "Polly-

,nna," Mary Pickford's initial United

krtists' production, finds the use of these

frawings a fact—not a theory. It sub-

tantiates the claims made for the orig-

nal. It fulfills the prediction made in

hese columns that exhibitors would
ake up the suggestion and profit by
ts use.

We present herewith a line drawing
if Mary Pickford, an advertisement that

vas built around this drawing and used
iy the Tremont Temple theatre, Boston,

Jass., and a border that is also con-

ained in the service book and will also,

loubtless, be widely used during the life

>f the picture.

The utility of angle, of course, is the

mportant one.

Every exhibitor who has employed an
•rtist to make drawings knows what
uch drawings represent in actual out-
ay of funds. He knows that he cannot,
inless he is one of the lucky few, afford
o employ such a man regularly.

.
He is the exhibitor, this man who

annot afford to keep an artist upon his
louse staff, to whom the United Artists'
ervice book is chiefly of value. To the
xhibitor who may be classed with "the

lucky few" the drawings represent a
saving.

To the average exhibitor, the man
not so "lucky," it is a life saver.
One of the chief objections to the

service book idea always has been that
it deprived the exhibitor-advertiser of
his initiative. He could not "go ahead"
and "dope out" his own compositions.
He was forced to so shape his adver-

tisements, and so arrange his copy, that
the cuts available, cuts of standard size

and shape, would serve his purpose.
He ended, usually, by picking out the

T TREMONT
E M PLL
TWICE DAILY f]°

JMOW PLAYING
Seats Now Sei ing Two Weeks In' Advance

PRICES: 27c-50c and a Few at $1.00
(PLUS WAR TAX)

The Tremont Temple theatre, Boston,
Mass., made up this single column
display around the drawing in the
United Artists service book.

press book one or two of the made ad-
vertisements and letting the printer try

his luck with them.
As even a casual observance of the

newspapers of the past will have shown,
his advertising has been stereotyped. His
Monday advertisements have always
been practically the same. His Wednes-
day layouts have followed the same gen-

eral character. Each day was governed
by the exchange whose film he was
using. No two of them are alike.

With the United Artists' drawings at

his command the exhibitor advertiser is

saved the necessity of employing an
artist to draw his figures and his lay-

outs. The pictures themselves may be
clipped from the sheet, arranged to suit

his individual idea of a well-made adver-
tisement, the whole clipped and fitted

together, and sent to the engraver com-
plete.

The size and the shape may be altered

to suit his purpose.
He is, in a sense, his own artist.

United Artists have gone a great ways
ahead in this particular field. ' The
"Pollyanna" service sheet is better than
the original. It contains more pictures
of this sort. They are better pictures.

But the organization should not stop
here.

It is to be hoped that the next pub-
lication of the concern carries three or
four times as many pictures, borders,
drawn titles and lettered copy argu-
ments. There is no limit to the useful-

ness of the compositions.

Soda Fountains

The soda fountain has become the ex-

hibitor's billboard.

The soft drink, named after a motion
picture, has become a familiar sight.

The idea, of course, is good for occa-
sional use. If it is carried too far it

approaches the ridiculous.

In connection with "In Old Ken-
tucky," however, an exceptional oppor-
tunity is offered, for the mint julep is

the famous Kentucky drink and, it is

said, a splendid soft drink as prepared
today.

A drawing which will doubtless be
widely used by exhibitors playing
"Pollyanna," provided in the service

book supplied with the picture.
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Many Chicago Exhibitors Profit

Through Influence of Big Display

Despite the pressing limitations upon
advertising that have resulted from the

shortage in newsprint paper, despite the

high cost of space in metropolitan news-

papers, two half-page uprights have ap-

peared in Chicago publications in a sin-

gle week. The incident is interesting for

more than one reason.

There are many angles from which

the matter may be viewed, each with

gratification, by the man who is inter-

ested in bettering the conditions of the

motion picture advertiser.

There is, first of all, the very ap-

parent high esteem in which, it is obvi-

ous, editors hold the motion picture ad-

vertiser. Exhibitors and others have

worked for a long time to bring about

that condition of affairs. All will doubt-

less be encouraged to still greater ef-

LUBLINER TRINZ
The Equity Picture* Corporation Production

\7.T_V/.T.j

Appearing in a Chicago newspaper the
same week that saw the publication of
the "Cinema Murder," half page, this
display of like dimensions used for
Lubliner & Trinz theatres, is another
sign of advance in Chicago advertising.

forts by this proof that their activities

have not been without effect.

There is also, and here the practical

side of the matter is reached, promise
for better things in the way these adver-
tisements have been handled.
The advertisements arc reproduced

herewith, that exhibitors or groups of
exhibitors who plan work of like nature
may use them as models. We believe
that they may well be used in that
manner.
The half page for ' The Cinema Mur-

der" works in behalf of twenty-six the-
atres, named in the left margin.
And the appeal of the thing is

strengthened because the Hearst papers
in which it appeared are also conducting
a contest of magazine nature which
offers suitable rewards for letters writ-
ten as solutions of the problems which
faced the leading character in the play.

It would be hard to plan a more ef-
fective tie-up than this, a tie-up that
will bring into theatres showing the pic-
ture many who are not accustomed to
attending motion picture performances.
The "Eyes of Youth" half page,

which appeared within two or three
days of the other, lacks such an inti-
mate tie-up with the press but is none
the less a powerful business-builder for
the Lubliner & Trinz chain of theatres.

In its operation for the benefit of ex-
hibitors generally it is doubtless even
more valuable than the "Cinema Mur-
der" display. It is 100% theatre adver-
tising. And the aim of all campaigns to
better advertising for the exhibitor
must be predicated upon such a premise.
The enterprise of the organization

responsible for its publication is the en-
terprise that exhibitors must manifest,
as individuals and as a body. They must
not content themselves with merely
asking aid of newspapers and pointing
out shortcomings. They must provide
the newspaper with some incentive for
giving that aid and doing away with
those shortcomings.
They must, in a word, buy more space

and use it advantageously. They must
make the theatre advertisements the
best advertisements in the newspapers.
They must make them ornaments to the
newspapers, as well as paid accounts.
Every editor takes pride in his publi-

cation's appearance. If he has to choose
between two advertisements, one good
and the other bad, the policy being one
of fairness, he will invariably pick the
good one.

Exhibitors can make theatre accounts
the most desirable, the most sought after
advertisements available. When they
have done this the co-operation which
is already promised by the present in- «

stances and others of similar nature will

be accomplished.

Special Nights

to bring New Yorker- who had come
from Louisville, and others who wen
originally from that city, to the theatri
for a "clubby" evening.
The idea is possible of development

Each exhibitor, knowing his local con
ditions. should be able to do something
of the same nature with success.

Foundation Films Will

Have Special Editing
Murray W. Garsson, general manager

of the Foundation Film Corp., announces
that special attention will be given to the

titling and editing of all Foundation pro-

duction-, stating as the basis for his de-

cision the many words of approval re-

ceived from persons who have witnessed

showings of "The Blindness of Youth,"

a current publication.

Harry C'handlee and William B. Laub,

who had charge of the editing and titling

of the above-mentioned picture, have

been engaged in that capacity perma-
nently and are now at work upon two
forthcoming productions not yet an-

nounced.

The Capitol theatre. New York, re-

cently staged what was called a "Louis-
ville Night," especial effort being made

66

DOQ
JDOC

DoaananaaaauuaciuuaaoauQaaaaoQ

Bigger and better than the average of

motion picture advertisements pub-

lished in Chicago, this half page for

"The Cinema Murder" attracted wide

and favorable comment.
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When we describe

CHRISTIE COMEDIES
as the

"SPECIALS W
We mean that they are
the one brand of comedies that
are always and unfailingly good. You
know when you book a Christie that

you can rely on its quality—you're as

sure of the satisfying powers of Christies

as you are that a dollar bill is worth
one hundred pennies.

SPECIALS"

Christie Comedies Never Disappoint

DISTRIBUTED BY

Mid-West Film Corporation, Toy Bldg., Milwaukee
Crescent Film Corporation, Kansas City, Missouri
Standard Film Corporation, St. Louis, Missouri
Merit Film Company, . Minneapolis, Minnesota

AND

Celebrated Players Rim Corporation

Ghicaoo
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Never Before
Has such an outstanding

business-getter as this hit

the screen. It was never

intended to be seen by
American eyes. Its desti-

nation was the war office

in Berlin, but before the

U-35 could make port after

a murderous trip in the

deep, it was captured and

its records handed over to

the Allies. This film is

part of its record—it is an

indelible confession of

murder on the high seas.

It shows each and every

blow struck by the U boat.

It shows the death agony

of every boat that fell be-

fore its attack. The Ameri-

can people want to see

THE EXPLOITS OF THE GERMAN

Submarine U-35
AUTHENTIC-STAR TLING

—

ENLIGHTENING

(It is understood that this picture will\

be entered as evidence, in all proba-

bility, at the trial of the Ex-Kaiser.

/

Celebrated Players Film Corporation

Ghicaoo
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I?

Never Before
has a three-reel picture

swept CHICAGO so sud-

denly and thorous:hly off

its feet as this has done.

The newspapers have been

full of it. Then—

' Look At This Record:

McVickers— 1 Solid Week
Pastime — 1 Solid Week

It opens at the outlying the-

atres of this city on February

2nd at the following theatres:

Central Park

Woodlawn

Oakland Square

Peoples

Michigan

Madison

Pantheon

Metropolitan

Covent Garden

Kedzie Annex

Frolic

Rosewood

All Chicago is talking about

THE EXPLOITS OF THE GERMAN

Submarine U-35
AUTHENTIC—STARTLING—ENLIGHTENING

• (It is understood that this picture will be

entered as evidence, in all probability, at

the trial of the ex-Kaiser.)

Celebrated Players Rim Corporation

CliiGaoo

i
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JillH •
•• '2':":

Get this Girl!
Thousands of people

are looking for her

$1,000,000
REWARD

DO YOU WANT IT?
YOU CAN GET IT

!

Celebrated Players Rim Corporation

Chicaoo
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$1,000,00002

REWARD
is Yours for the Asking""

It is the Serial of the Century

Featuring

LILLIAN WALKER
Written by Arthur B. Reeves and John W. Grey

Directed by George A . Lessey

1 &

Celebrated Players Rim Corporation

GhiGaoo
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Oh Men

!

Here they are,

Direct from

W$t Chicago tribune
THE WORLD'S GREATEST NEWSPAPER

THE GUMPS- ANDY HAS THE WRONG HUNCH.
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1

Anson L. McCallum presents

Andy and Min

in

The Gumps
Sidney Smith's penpoint people

A series of domestic strife

cartoons that chase a chuckle
out of anyone who's ever

had a home.

1 Reel Each Issue

Celebrated Players Film Corporation

ChiGaoo
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Announcing

THE NORTHWOODS DRAMAS

As their name implies, these pictures bring to

the screen the spirit of the Northwoods. They
run two reels in length; the stories back of them
are written and directed so as to make every

inch of the film a gripping and exciting inch.

They are big stories of great adventure. They
breathe of the outdoors, the great northwoods of

Canada where men are fighters, where might

rules and adventure stalks.

Their tales are tales of men engaged in a duel

with Nature. They tell of stirring struggles,

staged in the heart of the wilderness.

No more drama could be packed into two reels

than you will find in these Northwoods Dramas.

Their production, from all standpoints, is excel-

lent. They have received the utmost in direc-

torial artistry at the hands of Edgar Jones,

their director.

II

a

Celebrated Players Film Corporation

§
I

Ghicaoo
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Hank Mann
TWO-REELERS
ARE NOW READY

Twenty-six Hank Mann two-reel comedies will

be released during the coming twelve months.
Four of them are now all ready, and have been
screened before a group of the most critical

exhibitors in the country. Here is what they

said at the conclusion of the showing:

* 1 00% good. Excellent stories, fast and furious action.
9

That isn't at all surprising when you figure that these new-

Hank Mann two-reelers offer you:

Two Reels of Hank Mann at His Funniest

A Galaxy of Gorgeous Girlies.

Fun—Speed—Action in Generous Quantities

Here are the first four—make room for them

:

BROKEN BUBBLES
A ROAMING ROMEO
A KNOCKOUT
PAPER, PASTE AND POULTRY

Celebrated Players Rim Corporation

ChiGauo
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6B CAMERAGRAPH

An
Indisputable

Fact

JVe state as an indisputable

fact—Power's Cameragraphs

made American projectors in-

ternationally supreme,

American exhibitors, however,

have helped us build up this

splendid reputation and the

great expansion of our export

department will not tempt us

to develop the foreign field at

the expense ofthe home market.

NICHOLAS POWER COMPANY
INCORPORATEDEDWARD EARL, President

Ninety Gold St. New York, N.Y.
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE ^OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to this department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read m the HERALD every week what the picture
did for the other fellow, thereby getting the only positive guide to box office values. Address "What Tke
Pieture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St.. Oucago

First National
In Old Kentucky, with Anita Stewart.

-Broke all existing records for this

ouse. Turned them away every night
or two weeks. Proclaimed by every-
ody the greatest picture that ever
•layed this territory.—A. E. Ableson,
iew Lyric theatre, Minneapolis, Minn.
-Downtown patronage.

Back to God's Country, with Nell
.hipman.—Different from other pictures.
•5 minutes of good entertainment. Will
lease all classes. Boost it big.—P. K.
Wton, Royal theatre, New Castle, Ind.

-General patronage.

Heart o' the Hills, with Man- Pick-
ord.—We ran Daddy Long Legs. It was
ig. Ran The Hoodlum. It was bigger,

int Heart o' the Hills was the biggest
ecord breaker this theatre ever experi-
oced. She surely cannot be outshined.
-Mrs. J. A. Dostal. Ideal theatre,

hnaha, Nebr.—Neighborhood patron-

The Hoodlum, with Mary Pickford.

—

iood, but not up to Daddy Long Legs.
-W. C. Gustine, Princess theatre, Lew-
town, 111.—Neighborhood patronage.

The Thunderbolt, with Katherine
lacDonald.—I cleaned up on this one,
od received many favorable comments,
iet it and boost it the limit.—Tack
aims, Brooklyn theatre, Detroit, Mich.
-Neighborhood patronage.

The Hoodlum, with Mary Pickford.

—

big picture at advanced price. Went
rer big. but not as good as Daddy Long
ejs.—G. M. Lemonnier, Majestic thea-
e, Liberal, Kans.—Neighborhood pat-
inage.

A Day's Pleasure, with Charlie Chap-
o.—Much better than Sunnyside. Book
.—Schonlau & Abraham, S. & A. thea-
«; Houston, Minn.—Neighborhood pat-
mage.

Heart o' the Hills, with Mary Pick-
ed.—Interesting picture, but far short
Daddy Long Legs or The Hoodlum

•r drawing power. Do not raise admis-
on over other two pictures.—A. W.
ickson, Liberty theatre, Atlanta, Tex.
-Small town patronage.

Back to God's Country, with Nell
lipman.—Great picture. Pleased every-
ie.—A. R. Bird, Opera House, Arling-
n, la.—Neighborhood patronage.

A Virtuous Vamp, with Constance
ilmadge.—Fine. All pictures coming
rough First National Exhibitors Cir-
it are good. This one no exception.
J. S. Latimer. Merit theatre. Wilbur-
n, Okla.—Neighborhood patronage.

Back to God's Country, with Nell
iiipman.—Great. With one exception
')lds house records for two days.—T.

RL BTE DE REMER
Whose next picture activities are soon to

be announced.

E. Stocker. Myrtle theatre. Detroit,
Mich.—Neighborhood patronage.

Back to God's Country, with Nell
Shipman.—As good as the best. Good
crowd and pleased them all.—Grafton
Nutter. Royal theatre. Republic. Kans.—Rural patronage.

Back to God's Country, with Nell
.
Shipman.—Excellent picture. Raised
prices to 33 cents. Everyone pleased.
Drew well.—K. J. Cglow. Strand thea-
tre, Whitewater, Wis.

The Mind the Paint Girl, with Anita
Stewart.—Good picture. Star well liked,
and good puller.—E. Gailey, Crystal
theatre. Wayne. Nebr.—General patron-
age.

A Virtuous Vamp, with Constance Tal-
madge.—A good picture, but no better
than her old Select productions. Just
good business for two days.—A. S.

Widaman. Centennial theatre. Warsaw,
Ind.

The Hoodlum, with Mary Pickford.

—

Good picture. Some liked it better than
Daddy Long Legs.—S. L Haney. Lib-
erty theatre. Des Moines. N. M.—Small
town patronage.

Daddy Long Legs, with Mary Pick-
ford.—This was a. knockout. Played to
packed house. The public said it was
the best ever and well worth the price
and the praise that it receives. Mary
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Pickford a great screen artist—Wm.
Gross, Princess theatre, Douglas, Wyo.
Human Desire, with Anita Stewart

—

Good camera work. Good direction.
Pulled fair. Poor title. Good pictureA surprise. Pleased.—E. Gailey, Crystai
theatre, Wayne, Nebr.—General patron-
age.

Mary Regan, with Anita Stewart-
Good picture, but title was against it
Did not draw nearly as well as pre-
ceeding productions'—E. D. Franck,
Oasis theatre, Ajo, Ariz.—Neighborhood
patronage.

The Mind the Paint Girl, with Anita
Stewart.—A good picture. The star is
fine. Drew good, but the picture not as
good as Virtuous Wives.—G. M. Le-
monnier, Majestic theatre, Liberal,
Kans.—Neighborhood patronage.
Back to God's Country, with Nell

Shipman.—Good picture that pleased my
patrons. The animals are especially
pleasing to children.—Albert Metzger,
Fairy theatre, Knox, Ind.—Mixed pat-
ronage.

Tarzan of the Apes, with Elmo Lin-
coln.—A world beater at the box office.—R. H. Byram, New Dream theatre,
Redwood Falls, Minn.—Neighborhood
patronage.

The Hoodlum, with Mary Pickford.

—

Gpod picture. Good business. Some
liked it better than Daddy Long Legs
and some didn't like it as well.—E. H.
Winkler, Palace theatre, St John, Kans.—Small town patronage.

The Price of Innocence, with Stella
Talbot.—Good. Had a house full.—G.
F. Rediske. Star theatre. Ryegate, Mont—Small town patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—An ordinary program picture.
Seemed to please all. Pickford a good
star here. You won't go wrong in buy-
ing his pictures.—A. M. Leitch. Royal
theatre, Milford. Ia.—Mixed patronage.

A Virtuous Vamp, with Constance
Talmadge.—-The kind of a star and pic-
ture my people like. A great title to
work with.—H. A. McClure. Electric
-theatre. Emporia. Kans.—Neighborhood
patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Star always gets the crowd.

—

Jean Dagle. Liberty theatre, Murphys-
boro. 111.—Neighborhood patronage.

_ Human Desire, with Anita Stewart.

—

This picture did not please, especially
the men. Not as good as previous pro-
ductions. Excellent photography. Fair
business.—W. L. L"glow. Crystal thea-
tre. Burlington. Wis.—General patron-
age.

The Thunderbolt with Katherine
MacDonald.—An excellent production.
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Drew well and pleased. Star well named
"The American Beauty."—H. A. Mc-
Clure, Electric theatre, Emporia, Kans.
—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—A sketchy, mechanical, stupid
sort of story, unfitted for the delicate

personality of the star. Actors of repu-
tation completely obliterated by inferior

quality of parts alloted. Disappointing
from every angle. The scenario evi-

dently suffered from an attack of appen-
dicitis, it is so cut up.—William Noble,
Empress theatre, Oklahoma City, Okla.

—General patronage.

Back to God's Country, with Nell
Shipman.—Caused more favorable com-
ments than any picture shown for some
time. Play it big. Will please.—H. A.
McClure, Electric theatre, Emporia,
Kans.—Neighborhood patronage.

Midnight Romance, with Anita Stew-
art.—Excellent picture. Good business
first night. Fair second night.—M. Bie-

mond, Liberty theatre, Lowp, Nebr.

—

City patronage.

Auction of Souls, with Aurora Mardi-
ganign.—We packed them matinee and
night for three days. Wonderful produc-
tion for its kind.—P. K. Anton, Royal
theatre, New Castle, Ind.—General pat-

ronage.

Tarzan of the Apes, with Elmo Lin-

coln.—Record breaking crowd. Gave
best of satisfaction.—Custer Garland,

Victoria theatre, Frankfort, Mich.

—

Small town patronage.

Bill Apperson's Boy, with Jack Pick-

ford.—One of the best Mountaineer pic-

tures I have ever seen. Holds interest

throughout.—J. M. Wentzcll, Norman
theatre, Louisville, Ky.—Neighborhood
patronage.

The Temperamental Wife, with Con-
stance Talmadge.—Best Talmadge we
ever ran, and that is saying something
as she is always good. Drew well to S.

R. O. crowds for two days.—J. E. Ad-
cock, Grand theatre, Princeton, Ind.

—

Neighborhood patronage.

Fox
The Lure of Ambition, with Theda

Bara.—A well acted drama with a plot

that holds attention to the end. Large
attendance.—Frank J. Saum, Hudson
theatre, St. Louis, Mo.—Neighborhood
patronage.

Sacred Silence, with William Russell.
—A great many of our patrons stopped
on the way out to tell us what a good
picture this was. Business good.—Pfeif-

fer Bros., Opera House, Kenton, O.

—

General patronage.

Wings of the Morning, with William
Farnum.—One of the best Farnum's we
ever ran. Business good.—W. C. Gus-
tine. Princess theatre, Lcwistown, 111.

—

Neighborhood patronage.

Eastward Ho, with William Russell.

—

A dandy story and pleased all. Rus-
sell works hard and always pleases.

—

Jack Cairns. Brooklyn theatre, Detroit,
Mich.—Neighborhood patronage.

Evangeline, with Miriam Cooper.—

A

beautiful picture well done. Pleased
average attendance two days. Weather
conditions unfavorable.—A. L. Orr &
Son. Dwight Opera House, Dwight, 111

—General patronage.

Checkers, with a special cast.—Will
sure get them in. Race scene was a lit-

tle disappointing after featuring it.— C.

E. Waughop, Scenic theatre, Detroit.
Minn.—Neighborhood patronage.

Thieves, with Gladys Brockwell.—One
of her best. This star is my best draw-
ing card.—Harry G. Weaver, Gem thea-
tre, New London, Mo.—Small town pat-
ronage.

The Splendid Sin, with Madlaine
Traverse.—A good picture. Ran two
days to capacity. A picture with a kick.

—H. MacDonald, Rialto theatre, Val-
lejo, Cal.—Transient patronage.

Checkers, with a special cast.—One
day's business in two days. Drew well
with the American trade, but did not
get a nibble from the foreign element.
Good picture.—E. L. Franck, Oasis the-
atre, Ajo, Ariz.—Neighborhood patron-
age.

Thieves, with Gladys Brockwell.—All
of Brockwell's pictures alike. Fox pic-

lllUlin^

/C. Jenkins, manager
• of the Auditorium

Theatre, Neligh, Nebras-
[

ka, listed exhibitors' opin- |

ions of " Smashing Bar-
riers" that had appeared

1 in this department, in his \

house organ, as proof to

the public that the serial

Was good.

The people believed him.

fl The serial opened big.

' What the serial [did for [

the exhibitors quoted it

I will do for him.

What this department did

for him it will do for you.

WmmwmmmmmmmmmmmmmmmmM

tures losing out here.—Jean Dagle,
Liberty theatre, Murphysboro, 111.

Vagabond Luck, with Albert Ray and
Elinor Fair.— A humdinger. Everybody
talked about it and much pleased. A
100% picture.—A. J. Fyhn, Utah theatre,

Ogden, Utah.—Downtown patronage.

Rough Riding Romance, with Tom
Mix.—Drew well in spite of fact that
the public did not know till the last

minute that I could project, as I had
been closed over a week on account of

breakdown of electric light plant.— C.

F. Hancock, Lyric theatre, Stuart, Fla.

—Small town patronage.

The Speed Maniac, with Tom Mix.

—

Our patrons all raved over this one.

—

W. C. Gustine, Princess theatre, Lewis-
town, 111.—Neighborhood patronage.

The Winning Stroke, with George
Walsh.—Lots of action. Pleased young
and old. He is the boy that brings in

the money.—Frank J. Saum, Hudson
theatre. St. Louis, Mo.—Neighborhood
patronage.

Broken Commandments, with Gladys
Brockwell.—Picture and story up to her
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average. Personally I think Glady
Brockwell good, but she docs not drav
for me.— F. J. Gruber, Temple theatre
Last Jordan, Mich.—Neighborhood pat
ronage.

Checkers, with a special cast.— Pictur.
line, but business not up to our usua
standard. Weather was against us. Ver
cold.—W. C. Gustine, Princess theatre
Lewistown, III.—Neighborhood patron
age.

The Speed Maniac, with Tom Mix.-
An interesting picture full of pep. Drev
large crowd and everyone well pleased—Frank J. Saum, Hudson theatre, St
Louis, Mo.—Neighborhood patronage.
The Feud, with Tom Mix.—Good. Yoi

can't go wrong on this one. Busines
good to advanced prices.—D. Griffiths
Cozy theatre, Dugger, Ind.—Genera
patronage.

Riders of the Purple Sage, with Wil
liam Farnum.—One of Farnum's best
Drew good and pleased all.—A. R. Bird
Opera House, Arlington, la.—Neighbor
hood patronage.

The Call of the Soul, with Glady
Brockwell.—Good picture of the kind
Excellent acting, but how many like th'

wronged girl features? We have ha<
enough of that kind.—L. C. Farquhar
Opera House, Guide Rock, Nebr.-
Family patronage.

Last of the Duanes, with William Far
num.—Strong drama. Masterful actinf

that commands attention.—Frank J
Saum, Hudson theatre, St. Louis, Mo.-
Neighborhood patronage.

Goldwyn
One of the Finest, with Tom Moore

—Good. Best Goldwyn yet.—Dunhan
& Stuch, Regent theatre, Allegan, Mich—Neighborhood patronage.

Almost a Husband, with Will Rogers
—A very good picture. No drawing
power on account of star not beinj

known here. Business fair.—Pfeiffe

Bros., Opera House, Kenton, O.—Gen
eral patronage.

Thirty a Week, with Tom Moore.-
An entertainment picture of first rate

They will eat it up. You can't go wronf
on this.—F. A. Flader, Rigney theatre
Albany, Mo.—Neighborhood patronage

The World and Its Woman, witl

Gcraldine Farrar.—Very good produc
tion, but star is not well known in oir

town.—C. H. Dicke, Dicke theatre

Downers Grove, 111.—Neighborhooc
patronage.

Leave It To Susan, with Madge Ken
nedy.—Miss Kennedy always please:

here. Little dog carried off the honor:

in this one.—C. Welstead. Garden thea

tre, La Jolla, Cal.—General patronage.

The Peace of Roaring River, witl

Pauline Frederick.—A fairly good pic

ture. Nothing to go wild over.— B. A
Belt, Bennington theatre, Bennington
Kans.—Neighborhood patronage.

Sis Hopkins, with Mabel Normand-
They liked it as well as Mickey. Verj

well directed. You can advertise it big

—F. A. Flader, Rigney theatre, Albany
Mo.—Neighborhood patronage.

The Cinderella Man, with Mae Marsli

—Great picture. Star draws better witl

each picture we run.—Peters & Johnson
Liberty theatre, Milligan, Nebr.—Smal

town patronage.

When Doctors Disagree, with Mabe
Normand.— I thought it was the poores

picture she or any other star ever playe<
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in. Disgusting because it was so silly.

—Donald W. Knapp, Strand theatre,

San Bernardino, Cal.—Downtown pat-

ronage.

Speedy Mead, with Louis Bennison.

—

Fine pictures, don't be afraid to book
them all. Goldwyn five reel features are

dandies. I run one each Thursday.
Everyone likes them.—Stephen Arnott,

Colonial theatre, Bruceville, Ind.

High Pockets, with Louis Bennison.

—

A good Western picture. His pictures

are the kind people like to see. Also
comedies and good money-makers.—H.

H. Peebles, Rex theatre, Palmyra, 111.

—Neighborhood patronage.

Hallmark

Wit Wins, with Florence Billings.

—

When you book this you will see a very
good picture. Ran two days. Capacity

house and a well satisfied audience.—H.
MacDonald, Rialto theatre, Vallejo, Cal.

—Transient patronage.

The Phantom Honeymoon, with Mar-
guerite Marsh.—A very strong picture

but should be kept out of a neighbor-

hood theatre on account of the snake
scenes.—Knickerbocker theatre, De-
troit, Mich.—Neighborhood patronage.

The Phantom Honeymoon, with Mar-
guerite Marsh.—This picture will give

the audience the creeps. It is a good
picture, everybody satisfied. Business
above average.—Stephen Dziadik, Derby
theatre, Derby, Conn.—General patron-

age.

Rothaphel Unit, with a special cast.

—

Fine program but did not draw well.

Played Christmas day. Not advisable

for small towns.—J. Christenson, Star

theatre, Sandusky, Mich.—Small town
patronage.

Hodkinson

A Woman of Pleasure, with Blanche
Sweet.—If you like African stuff and
thrills this will suit you. Can't be
classed as big but it is good.—A. S.

Widaman, Centennial theatre, Warsaw,
Ind.

The Love Call, with Billie Rhodes.

—

A good comedy-drama. The star draws
well here. A good comedy-drama works
the best with me.—G. M. Lemonnier,
Majestic theatre, Liberal, Kans.—Neigh-
borhood patronage.

The Best Man, with J. Warren Ker-
rigan.—A good picture but the story

seemed to be not completed. The story

seemed to lack a satisfying ending. It

stopped in a flash.—J. W. Edwards,
Aledo Opera House, Aledo, 111.—Family
patronage.

The Lord Loves the Irish, with J.

Warren Kerrigan..—This surely drew
the Irish in, but it made no new friends

for him. Good business.—Mrs. J. A.

Dostal, Ideal theatre, Omaha, Nebr.

—

Neighborhood patronage.

A Woman of Pleasure, with Blanche
Sweet.—A good offering, but don't ex-

pect too much.—K. T. Uglow, Strand
:heatre, Whitewater, Wis.

Sahara, with Louise Glaum.—Good
icting and settings, but not a story that

.vill appeal to small town audiences.

—

Faul & Overton, Lyric theatre, Win-
rhester, 111.—Neighborhood patronage.

The Love Call, with Billie Rhodes.—
jood. The people went out smiling.

Dne old patron who doesn't miss two
hows a year, said, "I could sit all night
md look at such pictures."—G. L.

Deady, Thomas theatre, North Rose,
N. Y.

Burglar for a Night, with J. Warren
Kerrigan.—Kerrigan is fine and the pic-

ture is good.—J. L. Meyers, Liberty
theatre, lvesdale, 111.—Small town pat-
ronage.

Sahara, with Louise Glaum.—Greatly
disappointed.—Dunham & Stuck, Re-
gent theatre, Allegan, Mich.—Neighbor-
hood patronage.

As a Man Thinks, with Leah Baird.

—

This picture surprised everyone. Not
one remark that was not good. Equals
many big productions for story and di-

rection.—Mrs. J. A. Dostal, Ideal thea-
tre, Omaha, Nebr.—General patronage.

Metro
Fair and Warmer, with Mae Allison.

—We had everyone talking about that
elevator cocktail a week ahead. Exploit
this to the limit and you will cash in.

This is excellent, high class farce.—T.
C. Shipley, Essaness theatre, Rushville,
Nebr.—Small town patronage.

Lombardi, Ltd., with Bert Lytell.

—

Here is a dandy picture. A picture that
will please men and women alike. Bert
Lytell does fine work and has very good
support.—P. K. Anton, Royal theatre,

New Castle, Ind.—General patronage.

The Brat, with Nazimova.—A good
picture. The star is the best to draw.

—

G. M. Lemonnier, Majestic theatre, Lib-
eral, Kans.—Neighborhood patronage.

Lombardi, Ltd., with Bert Lytell.—
Very satisfactory business. Cold
weather and Christmas combined to re-

tard us somewhat, but picture more
than came up to expectations.—A. E.
Ableson, New Lyric theatre, Minneapo-
lis, Minn.—Downtown patronage.

The Brat, with Nazimova.—Excellent
picture as are all Nazimova's, but we
just broke even. I cannot see superior-

ity over her former successes. It proved

no bigger box office attraction.—T. C.
Shipley, Essaness theatre, Rushville,
Nebr.—Small town patronage.
Lombardi, Ltd., with Bert Lytell.

—

Good picture, but nothing for an in-

crease in admission. Should hold up at
regular prices. Good settings.—Ernest
Stellings, Grand theatre, Washington,
Ind.—General patronage.

Please Get Married, with Viola Dana.
—One of the cleverest stars in pictures.
Very good comedy. Got the money.

—

R. H. Byram, New Dream theatre, Red-
wood Falls, Minn.—Neighborhood pat-
ronage.

Please Get Married, with Viola Dana.—This picture is only a picture. There
is no story to it. Only foolishness which
people do not care to see. Very poor.

—

C. H. Dicke, Dicke theatre, Downers
drove, 111.—Neighborhood patronage.

The Return of Mary, with May Alli-
son.—Not very good. Not the kind of
story for May Allison.— L. M. Kuhns,
Gibson theatre, Gibson, N. M.—Mining
Camp patronage.

Peggy Does Her Darndest, with May
Allison.—Highest class light comedy
which gave better satisfaction than a
special we ran Christmas. It's the first

time we used this star, but she is com-
ing back.—J. J. Kudlacek, Swan theatre,
Swanton, Nebr.—Neighborhood patron-
age.

Social Quicksands, with Francis
Bushman.—Fine picture. Beautiful set-
tings.—A. J. Steggall, Fayette, la.—Col-
lege town patronage.

The Brat, with Nazimova.—Star never
got me any money and have played them
all. Never again for me.—Chas. Dahler,
Bijou theatre, Abingdon, 111.—Neighbor-
hood patronage.

Blue Jeans, with Viola Dana.—It's old
but good. Had many people compliment
the picture the next day after the run.

FRANK MAYO IN "THE PEDDLER OF LIES"

Mr. Mayo, the Universal star, explains the uses of the anchor to his interested
hearers, Ora Carew, Harold Miller and Ora Devereaux.
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OWEN MOORE
The Sclznick PfctUKfl Itar, whn is now

working on the West Coast*

—T. C. Shipley, Essaness theatre, Rush-
ville, Nebr.—Small town patronage.

Satan, Junior, with Viola Dana.—Very
good comedy. Pleased nearly everyone.
—L. M. Kuhns, Gibson theatre, Gibson,
N. M.—Mining Camp patronage.

Blind Man's Eyes, with Bert Lytcll.

—Good.—H. B. Axline, Scope theatre,

Wenona, 111.—Neighborhood patronage.

The Microbe, with Viola Dana.—Good
picture. Star well liked here, average
business.—R. H. Stephens, Royal thea-
tre, Sheridan, Ark.—Small town patron-
age.

Out of the Fog, with Nazimova.—One
of the best pictures but failed to draw.
—Bert Norton, Kozy theatre, EureKa,
111.—Neighborhood patronage.

Secret Strings, with Olive Tell.—

I

have run many a Metro and can't say
I ever ran a poor one.—S. I. Haney,
Liberty theatre, Des Moines, N. M.

—

Small town patronage.

No Man's Land, with Bert Lytell.—If

it's a Lytell production your audience
will be entirely pleased. Yes, gratified.

The above brought us a full house which
has a seating capacity of 500 in a town
of 700, so judge for yourself how they
like him. Have not had a bad Metro
picture and I run one feature each week.
—Hardin Entr. Co., Odeon theatre,
Hardin, Mo.—General patronage.

Paramount-Artcraft
The Miracle Man, with a special cast.

—Out of ten years' showing this is the
most impressive picture I ever ran. It's

a wonderful story that glues them to
the seats and sends them away boost-
ing. Get it by all means and be sure to
advance the price of admission.—Albert
Metzger, Fairy theatre, Knox, Ind.

—

Mixed patronage.

The Misleading Widow, with Billie

Burke.—About the best Burke picture
yet.—W. H. Mart, Strand theatre, Grin-
nell, la.

Pettigrew's Girl, with Ethel Clayton.
—One of the most pleasing pictures ever
presented to my patrons. Many of them

said it was the best they had ever seen.
Book it.—Harry G. Weaver, Gem thea-
tre, New London, Mo.—Small town pat-
ronage.

The Love Burglar, with Wallace Reid.
—Pleased majority. A sure hit where
Reid draws.—K. J. Uglow, Strand thea-
tre, Whitewater, Wis.

The Poppy Girl's Husband, with Wil-
liam S. Hart.—Our patrons did not think
this was as good as the usual Hart pic-

tures. Business fair.—Pfciffer Bros.,
Opera House, .Kenton, Ohio.—General
patronage.

Let's Get a Divorce, with Billie

Burke.—They ate it up. Good in every
direction.— F. A. Flader, Rigney theatre,
Albany, Mo.—Neighborhood patronage.

The Third Kiss, with Vivian Martin.
—Unsuited to my patronage. No de-
cided kicks though.—E. L. Franck, Oasis
theatre, Ajo, Ariz.—Neighborhood pat-

ronage.

The Lottery Man, with Wallace Reid.
—A winner. Pleased everyone. A good,
clean and wholesome comedy-drama
that is different. Boost it.—A. L. Orr- &
Son, Dwight Opera House, Dwight, 111.

—General patronage.

Behind the Door, with Hobart Bos-
worth.—While a wonderful picture of

its kind, failed to please. Business fair.

—Stanley Chambers, Palace theatre,

Wichita, Kans.—General patronage.

Other Men's Wives, with Dorothy
Dalton.—Fair picture. Not up to other
Dalton pictures.—H. E. Hinrichs, Royal
theatre, Minonk, 111.—Neighborhood
patronage.

Girls, with Marguerite Clark.—Very
good program. Pleased all.—A. W.
Jackson, Liberty theatre, Atlanta, Tex.
—Small town patronage.

Secret Service, with Robert Warwick.
—A dandy good picture. A story of

Civil War, but not a war story. A pleas-

ing and entertaining picture. Good busi-

ness.—w. W. Woltz, Star theatre, Lake
City, la.—General patronage.

The Miracle Man, with a special cast.

—Splendid picture. Good weather but

just played even.—Ethel M. Huber,
Opera House, Camp Point, 111.—Neigh-
borhood patronage.

Men, Women and Money, with Ethel

Clayton.—Fine entertainment. Good to

look at and pleasing. Everyone satis-

fied.—K. J. Uglow, Strand theatre,

Whitewater, Wis.

A Girl Named Mary, with Marguerite
Clark.—Just a fair Clark picture. Noth-
ing unusual.—Stanley Chambers, Palace
theatre, Wichita, Kans.—General pat-

ronage.

Johanna Enlists, with Mary Pickford.

—Excellent.—Scho'nlau & Abraham, S.

& A. theatre, Houston, Minn.—Neigh-
borhood patronage.

The Narrow Trail, with William S.

Hart.—Hart one of the most popular
of popular stars, but this picture not up
to the standard.—Simmons & Collins,

Idle Hour theatre, Wellsville, Kans.

—

Neighborhood patronage.

Wolves of the Rail, with William S.

Hart.—A good picture with plenty of

action which pleased everyone.—Whit-
man & Graffort, Princess theatre,

Buchanan, Mich.—General patronage.

The Silver King, with William Faver-
sham.—Good picture to poor business.
Big stage stars do not mean anything to

a small town exhibitor.—Pfeiffer Bros.,

Opera House, Kenton, O.—General pat-
ronage.
Tne Firing Line, with Irene Castle-

As an actress Irene is a good dancer.
Well produced, but too slow.—W. h!
Mart, Strand theatre, Grinnell, la.

The Miracle Man, with a special cast.—Ran this for three days to a poor busi-
ness and lost big money on it. Picture
liked by some and not by others. My
advice is to leave it alone.—Charles
(iuizzetti, Opera House, Gardner, 111.

Neighborhood patronage.

Wanted—A Husband, with Billie
Burke.—Not up to the usual Paramount
standard. Pleased fair.—Stanley Cham-
ber, Palace theatre, Wichita, Kan.

—

General patronage.

The Miracle Man, with a special cast.—Was a splendid picture but not every-
body liked it. Some said it a good pic-

ture, but I don't like that kind. I did
not make the money on it I planned.

—

W. W. Woltz, Star theatre. Lake City,

la.—Neighborhood patronage.
A Nine O'Clock Town, with Charles

Ray.—Good Ray picture. Drew well
considering we had a snowstorm for

opposition.—A. N. Miles, Eminence
theatre, Eminence, Ky.

Pathe
A Damsel in Distress, with June Ca-

price and Creighton Hale.—Good com-
edy-drama. Drew well to S. R. 0.
crowds for two-day run, which is some-
thing unusual for this town.—J. E. Ad-
cock, Grand theatre, Princeton, Ind.

—

Neighborhood patronage.

The Right to Lie, with Dolores Cas-

sinelli.—A very good picture. This

star's second appearance and showed a

big gain for us. Drew big two days.

—

Mrs. J. A. Dostal, Ideal theatre, Omaha,
Nebr.—Neighborhood patronage.
Twin Pawns, with Mae Murray.

—

Splendid picture. Pleased a big audi-

ence.—W. A. Edwards, Wildey theatre,

Ed wardsvillc, 111.—Neighborhood pat-

ronage.

VICTOR HEERHAN
Who has been engaged by Marshall Nell»n

productions as director.
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Gay Old Dog, with John Cumber-

land.—Fairly interesting. Just a fill in

subject. Nothing else.—Fred Cosman r

Electric theatre, St. Joseph, Mo.

Oh Boy, with June Caprice and
Creighton Hale.—Poorest special I

ever ran. This picture is not up to a

program picture. Stay away from this

one.—M. J. Lakie, Bijou theatre, Barnes-
ville, Minn.—Neighborhood patronage.

Gay Old Dog, with John Cumber-
land.—No earthly use. Photography
poor. We booked it as a special.

Patrons left the house disgusted.—G. N.
Armstrong, Y. M. C. A. theatre, Rose
Lake, Idaho.—Neighborhood patronage.

The Great Adventure, with Bessie
Love.—Fair.—Loeffelholz Bros., Audi-
torium theatre, Cuba City, Wis.—Gen-
eral patronage.

The A. B. C. of Love, with Mae Mur-
ray.—Raise your price and advertise it.

The clothes Mae Murray wears will

not only appeal to the women but also

the men. A fine picture and beautiful

photography.—A. S. Widaman, Centen-
nial theatre, Warsaw, Ind.

Realart

Anne of Green Gables, with Mary
Miles Minter.—Wonderful. Broke house
records. Mayor threatened to arrest us
for blocking traffic. Exhibitors can
make no mistake in booking Realart.

—

Botto & Myers, Gem theatre, Cairo,
111.—General patronage.

Anne of Green Gables, with Mary
Miles Minter.—Good picture. Can't
make mistake in booking this. Good
satisfaction.—E. H. Snider, Strand
theatre, Hoisington, Kans.—Neighbor-
hood patronage.

Erstwhile Susan, with Constance Bin-
ney.—Great. My women patrons raved
over Miss Binney. She has a wonder-
ful future.—Botto 6: Myers, Gem theatre,

Cairo, 111.—General patronage.

The Fear Market, with Alice Brady.

—

Same sing song sort of play that you
always see Alice in. They are more or
less popular with women but men do
not care for this style of picture.—Fred
Cosman, Electric theatre, St. Joseph,
Mo.

Erstwhile Susan, with Constance Bin-

;

ney.—Did good business. Fine picture.

People well satisfied.—E. H. Snider,
Strand theatre, Hoisington, Kans.

—

|

Neighborhood patronage.

Anne of Green Gables, with Mary
I Miles Minter.—Truly a great picture.

Had people in my house I never saw
1 there before.—H. W. Pitner, Rex the-

latre, Fairfield, 111.

Republic

When Bear Cat Went Dry, with a spe-
cial cast.—I put this picture on when
small pox was breaking out all over
town. In spite of this I had a full

(house. Had conditions been normal the
i crowd could not have been, handled.

I Everybody pleased. Has good punch
from start to finish.—Harry G. Weaver,
Gem theatre, New London, Mo.—Small
:town patronage.

Forest Rivals, with Arthur Ashley
land Dorothy Green.—Fair picture.

^Good business. Ran with serial.

—

Charles Kuchan, Idylhour theatre. Can-
ton, 111.—Mixed patronage.

Romany, with a special cast.—If you
ran Bear Cat and made money run

Romany and make more. A very pleas-
ing picture. One that will please all.

—

H. MacDonald, Rialto theatre, Vallejo,
Cal.—Transient patronage.

Coax Me, with June Elvidge.—Dandy
comedy although star is not a favorite
here of late. Getting too large and
doesn't look good in her clothes.—Faul
& Overton, Lyric theatre, Winchester,
111.—Neighborhood patronage.

When Bear Cat Went Dry, with a
special cast.—Don't rave about this one.
It is not a special, but a good program
picture.—Jack Cairns, Brooklyn theatre,
Detroit, Mich.—Neighborhood patron-
age.

Home Wanted, with Madge Evans.

—

Gave general satisfaction. Has a good
mixture of comedy.—Faul & Overton,
Lyric theatre, Winchester, 111.—Neigh-
borhood patronage.

Roberlson-Cole

The Tong Man, with Se^sue Haya-
kawa.—Thrills and Thrills. Following
right on Broken Blossoms did not do as
well as might otherwise have done, but
proved very satisfactory. Wonderful
work by Helen Jerome Eddy lifted pic-

ture out of hackneyed class of thrillers.

—A. E. Abelson, New Lyric theatre,
Minneapolis, Minn.—Downtown patron-
age.

Modern Husbands, with Henry B.
Wathall.—An excellent picture with an
age old theme. Pleased.—S. I. Haney,
Liberty theatre, Des Moines, N. M.

—

Small town patronage.

The Woman Michael Married, with
Bessie Barriscale.-—Average program
picture. Played against strong compe-
tition, but drew well and pleased.

—

C. F. Hancock, Lyric theatre, Stuart,
Fla.—Small town patronage.

The Tong Man, with Sessue Haya-
kawa.—Very good acting, but too blood-
thirsty.—R. H. Byram, New Dream
theatre, Redwood Falls, Minn.—Neigh-
borhood patronage.

The Prodigal Liar, with William Des-
mond.—Only fair picture.—Col. Boone,
Gem theatre, Hedrick, la.—Neighbor-
hood patronage.

The Woman Michael Married, with
Bessie Barriscale.—Just a picture, that's
all.—S. I. Haney, Liberty theatre, Des
Moines, N. M.—Small town patronage.

The Open Door, with a special cast.

—Good picture. Not a special. Hard to
understand in places. Ordinary Satur-
day business.—Charles Kuchan, Idyl-
hour theatre, Canton, 111.—.Mixed pat-
ronage.

The Woman Michael Married, with
Bessie Barriscale.—An awfully good
picture. Any crowd will like it. Some
very clever acting and good photog-
raphy.—H. A. Wishard, Wishard thea-
tre, Bloomfield, la.—Neighborhood pat-
ronage.

Poor Relations, with ZaSu Pitts.

—

This is a very good picture and story
good. Everybody liked this picture,

but on account of bad weather had very
poor business.—Charles Guizzetti, Opera
House, Gardner, 111.—Neighborhood pat-
ronage.

Select

The Isle of Conquest, with Norma
Talmadge.—Norma is always a good bet,

but this is one of the best. Ran at ad-
vanced prices and filled the house.
Everybody pleased. Pictures of this

class will always be in demand, and de-
serve the name "Special."—C. H. Pow-
ers, Auditorium theatre, Dunsmair, Cal.

—General patronage.

A Scream in the Night, with Ruth
Budd.—It is a good picture, something

A SCENE FROM "SOLDIERS OF FORTUNE"

Allen Dwan's production is full of tense, dramatic situations. The screen version
faithfully follows Richard Harding Davis' popular story in every detail and
has an especial appeal to lovers of the romantic.
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different from the ordinary.—W. W.
Woltz, Star theatre, Lake City, la.

—

Neighborhood patronage.

The Glorious Lady, with Olive
Thomas.—There is class to this little

picture and Miss Olive is sure easy to

look at. Good material for this star.

—

Arthur LaForce, Happy Hour theatre,

Two Harbors, Minn.—Neighborhood
patronage.

Last of His People, with Mitchell
Lewis.—Rather slow in action but could
be classed a good picture. Exterior
scenes are beautiful.—Fred Cosman,
Electric theatre, St. Joseph, Mo.
The Undercurrent, with Guy Empey.
—The picture of the hour. Has pep and
action all the way through. Don't be
afraid to boost this one. It deserves it.

—P. K. Anton, Royal theatre, New
Castle, Ind.—General patronage. •

A Regular Girl, with Elsie Janis.

—

Just a regular feature. Don't raise your
admission. Our patrons were not pleased.
—Preston Bros., Crescent theatre, Aud-
ubon, la.—Neighborhood patronage.

The Code of the Yukon, with Mitchell
Lewis.—My patrons did not like this so
well but had some of the most beautiful
outdoor shots I ever saw.—S. I. Haney,
Liberty theatre, Des Moines, N. M.

—

Small town patronage.

Piccadilly Jim, with Owen Moore.

—

Not strong. Very ordinary.—Dunham
& Stuch, Regent theatre, Allegan, Mich.
—Neighborhood patronage.

The Better Wife, with Clara K. Young.
—This was a fine picture. Wonderful
cast.—W. C. Cleeton, Gem theatre, Hig-
be. Mo.

Last of His People, with Mitchell
Lewis.—Good. One of his best. Pho-
tography fine.—Arthur LaForce, Happy
Hour theatre, Two Harbors, Minn.

—

Neighborhood patronage.

Sauce for the Goose, with Constance
Talmadge.—Pleased 100%, which her
pictures never fail to do.—J. J. Kudla-
cek, Swan theatre, Swanton, Nebr.

—

Neighborhood patronage.

Faith of the Strong, with Mitchell
Lewis.—A sympathetic Northern pic-

ture. Story weak but acting and photog-
raphy great.—F. A. Flader, Rigney
theatre, Albany, Mo.—Neighborhood
patronage.

Triangle

Peggy, with Billie Burke.—They tell

you it is good and it is. An old one but
what difference?—S. I. Haney, Liberty
theatre, Des Moines, N. M.—Small town
patronage.

Prudence on Broadway, with Olive
Thomas.—Good picture, pleased small
audience. Weather bad.—Verner Hicks,
Family theatre, Marion, 111.—General
patronage.

Flame of the Yukon, with Dorothy
Dalton.—Very good, but a little too
much dance hall and fight stuff to
please my people. If you want plenty
of action book it.—J. M. Bailey, Gem
theatre, Waverly, Kans.—Neighborhood
patronage.

I Love You, with Alma Rubens.—Do
not like the title, but you could not buy
a better picture for the money. Some
very fine settings in this picture.—J. J.
Kudlacek, Swan theatre, Swanton, Nebr.—Neighborhood patronage.

Closin' In, with William Desmond.

—

A dandy Western. Triangle pictures are
always good.—Schonlau & Abraham, S.

& A. theatre, Houston, Minn.—Neigh-
borhod patronage.

Toton, with Olive Thomas.—Opinions
differ on this. Personally I did not care
for it not nearly so good as Follies Girl.

—J. M. Bailey, Gem theatre, Waverly,
Kans.—Neighborhood patronage.

The Girl of the Timber Claims, with
Constance Talmadge.—A reissue but
our people liked it.—C. T. Metcalf,
Opera House, Greenfield, 111.—Small
town patronage.

Follies Girl, with Olive Thomas.—One
of the very best in a long while. Book
it and boost it. Good light comedy.

—

J. M. Bailey, Gem theatre, Waverly,
Kans.—Neighborhood patronage.

United Artists

When the Clouds Roll By, with Doug-
las Fairbanks.—A fine picture. Every-
body liked it. I never have room enough

NORMA TALMADGE
Who will noon appear In the Seleet IMcture

'•She Lorn and Lien"

when I play Fairbanks.—W. W. Woltz,
Star theatre, Lake City, la.

His Majesty, the American, with
Douglas Fairbanks.—Pleased 100%. A
clean up. Doug's best.—R. J. Cooper,
Cooper's Opera House, Kirbyville, Tex.
—Small town patronage.

Broken Blossoms, a D. W. Griffith

production.—Big card for first night, but
the picture will not get mouth-to-mouth
advertising. Consider it the best of
Griffith's. Wonderful acting and pho-
tography.—Ernest Stellings, Grand thea-
tre, Washington, Ind.—General patron-
age.

His Majesty, the American, with
Douglas Fairbanks.—No better than his

earlier releases. Did not draw well.—C.
Welstead, Garden theatre, La Jolla, Cal.

—General patronage.

Broken Blossoms, a D. W. Griffith

production.—Dec. 7th to 17th inc. Ten
days here and did very well. People
not very responsive to this type of pic-

ture in this territory. Too tragic.—A.
E. Ableson. New Lyric theatre, Minnea-
polis, Minn.—Downtown patronage.

Broken Blossoms, a D. W. Griffith

production.—Big business first day. Fell
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down flat second. Over audience's head.
Too deep and gruesome.—E. Gailey
Crystal theatre, Wayne, Nebr.—Genera!
patronage.

Universal

The Trap, with Olive Tell.—Good
picture. Draws well because the story
is by a noted author and is running
serially in a magazine which is read by
women.—Otto E. Parkren, Opera
House, Marengo, la.—Neighborhood
patronage.

The Sun Down Trail, with Monroe
Salisbury.—Salisbury is always good.
Always pleases. Book The Sun Down
Trail. Good business two days.—H,
MacDonald, Rialto theatre, Vallejo, CaL—Transient patronage.

The Fight for Love, with Harry
Carey.—Very good Western. Story and
star gave satisfaction.—F. J. Gruber,
Temple theatre, East Jordan, Mich.—
Neighborhood patronage.

The Amazing Wife, with Mary Mac-
Laren.—Very good picture. Fair busi-
ness. Bad weather. Closed part of day
because of coal strike and fuel shortage.—Charles Kuchan, Idylhour theatre,
Canton, 111.—Mixed patronage.

Bonnie Bonnie Lassie, with Mary
MacLaren.—Where did they get the
title. Under any other name this pic-
ture would have gone over big. The
name keeps them out. Everybody en-
joyed it. Only fair business.—Jack
Cairns, Brooklyn theatre, Detroit, Mich.—Neighborhood patronage.

Paid in Advance, with Dorothy Phil-
lips.—It is a great picture of the North.
Alaska plays are a good drawing card
for us. Star well liked here.—C. H.
Powers, Auditorium theatre, Dunsmuir,
Cal.—General patronage.

Riders of Vengeance, with Harry
Carey.—Good picture. Exciting Wes-
tern.—E. Cameron. Arcade theatre, St.

Paul, Minn.—Neighborhood patronage.

The Wildcat of Paris, with Priscilla
Dean.—Gave fair satisfaction. This
would have taken better two years ago
when the war was on. Fair crowd.

—

G. F. Rediske, Star theatre, Ryegate,
Mont.—Small town patronage.

The Sundown Trail, with Monroe
Salisbury.—Good story. Star good but
had been much better in other pictures.

Good business.—Charles Kuchan, Idyl-
hour theatre, Canton, III.—Mixed pat-

ronage.

A Delicious Little Devil, with Mae
Murray.—Star very clever. Always
draws good, but this kind of play does
not take in this community.—S. J.

Handy, Princess theatre, Franklin,
Idaho.—Neighborhood patronage.

Riders of the Law, with Harry
Carey.—Carey great. Getting better

all along.—D. Griffiths, Cozy theatre,

Dugger, Ind.—General patronage.

A Little Brother of the Rich, with
Frank Mayo.—Good picture though
not an entirely pleasing story. Noth-
ing- to rave over but will satisfy.—C. A.

Miller, Idlehour theatre, Alma, Mich.
—Neighborhood patronage.

Riders of the Law, with Harry
Carey.—Not as well liked as the gen-
eral run of Carey's. Drew good busi-

ness.—E. L. Franck, Oasis theatre, Ajo,

Ariz.—Neighborhood patronage.

The Right to Happiness, with Doro-
thy Phillips.—Did very well on this.

Not as good as Heart of Humanity.
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'.. E. Waughop, Scenic theatre, De-
roit, Minn.—Neighborhood patronage.

The Right to Happiness, with Doro-
ny Phillips.—Did very poor business
nd surely was surprised. Picture
ood indeed. Very good, but failed to

raw. People thought it a war pic-

ire.—Mrs. J. A. Dostal, Ideal theatre,

>maha, Nebr.—Neighborhood patron-
gc

A Delicious Little Devil, with Mae
lurray.—Fair picture. Star not very'

•ell liked. Good business.—Charles
[uchan, Idylhour theatre, Canton, 111.

-Mixed patronage.

Destiny, with Dorothy Phillips.—

A

ery good picture.—Earl Hanerville,
'ark theatre, Raymond, Minn.—Neigh-
orhood patronage.

The Spitfire of Seville, with Hedda
Tova.—Good picture. Good business.
Ian it with serial.—Charles Kuchan,
dylhour theatre, Canton, 111.—Mixed
atronage.

Pretty Smooth, with Priscilla Dean.
-Star well liked here. Have had bet-
:r stories for her than this one.—E. L.
'ranck, Oasis theatre, Ajo, Ariz.

—

<eighborhood patronage.

The Price of a Good Time, with
lildred Harris.—A real picture with a
sal star.—R Ross Riley, Wigwam
leatre, Oberlin, Kans.—Neighborhood
atronage.

An Ace of the Saddle, with Har-
are}-.—Average Carey picture. My
atrons are sure strong for Cheyenne
larry. Pulls better than most specials.
-T. C. Shipley, Essaness theatre.
'.ushville, Nebr.—Small town patron-
ge.

Vitagraph
The Wolf, with Earle Williams.—
'ery good picture. Best Williams pic-
ure in a long time. Better than aver-
ge week day business.—Charles Kuc-
an, Idylhour theatre, Canton, 111.

—

fixed patronage.

All Man, with Harry Morey.—Very
ood regeneration stdry with a new-
wist that will satisfy almost any aud-
:nce.—T. C. Shipley, Essaness thea-
re, Rushville. Nebr.—Small town pat-
onage.

Pegeen, with Bessie Love.—Very
ood program picture. People pleased.
Vas not advertised as a "big" picture
nd they couldn't kick. Usual Vitagraph
hotography. good.—Ernest Stellings,
irand theatre. Washington, Ind.—Gen-
ral patronage.

The Black Gate, with Earle Williams.
-Poorest picture we have shown for a
Dng time. This star must be given bet-
er material or he will never be popular.
-Mrs. J. A. Dostal. Ideal theatre,
)maha, Nebr.—Neighborhood patron-
ge.

The Voice of Destiny, with Baby
larie Osborne.—The picture business
ere is a hard nut to crack, but little

larie gets the crowd. This picture was
ery good and recommend it to anyone.
-Midget theatre, Metamora, 111.—Small
3wn patronage.

The Spark Divine, with Alice Joyce.
-Made no friends with this one.—E. L.
:ranck, Oasis theatre, Ajo, Ariz.

—

.eighborhod patronage.
Two Women, with Anita Stewart.

—

^ combination of Stewart and Earle

Williams. Boost it, as everybody liked
it—A. G. Hauge, Happy Hour theatre,
Walnut, la.—Neighborhood patronage.

The Vengeance of Durand, with Alice
Joyce.—Picture good as far as scenery.
Failed to please. Production lacking.

—

Gaiety theatre, Bluffton, Ind.—Neigh-
borhood patronage.

The Wolf, with Earle Williams-
Good picture, but they say it is better
than the play on the stage and it is not.—L. M. Kuhns, Gibson theatre, Gibson,
N. M.—Mining Camp patronage.

The Vengeance of Durand, with Alice
Joyce. One of the best pictures Vita-
graph ever produced.—Van Praag &
Meyn, Central Garden theatre, Kansas
City, Kans.—Neighborhood patronage.

An Unknown Quantity, with Corinne
Griffith.—Vitagraph pictures all very
well liked here.—Jean Dagle, Liberty
theatre, Murphysboro, 111.

Serials

Lightning Raiders, (Pathe) with Pearl
White.—We have played tenth episode
and it has held up better than any serial
we have ever played. There is really
some story to it, not just a string of
incidents.—A. N. Miles, Eminence the-
atre, Eminence, Ky.

Terror of the Range, < Pathe) with
Geo. Larkin.—The best serial I have
run. Western spirit and mountain scen-
ery keeps up the enthusiasm and brings
the crowd.—S. J. Handy, Princess the-
atre, Franklin, Idaho.—Neighborhood
patronage.

The Red Glove (Universal), with Ma-
rie Walcamp.—A good picture. Some-
thing doing all the time. It will make
you money.—A. W. Primley, Primley's
theatre, Ladora, la.—Neighborhood pat-
ronage.

Smashing Barriers, (Vitagraph) with
William Duncan.—Not making good.
Serial does not keep up enough interest
in episodes 7, 8 and 9 for patrons.

—

Ethel M. Huber. Opera House, Camp
Point, 111.—Neighborhood patronage.

Smashing Barriers, (Vitagraph) with
William Duncan.—The best serial to
date. On seventh episode still going
good. Everyone pleased.—E. A. Armis-
tead, Royal theatre, Tarpon Springs,
Fla.—Neighborhood patronage.

Lightning Raiders, (Pathe) with Pearl
White.—One of the best serials I have
ever run. Getting better at every epi-

sode.—R. M. Stuntebech, Ozone theatre,
Des Moines, la.—Neighborhood pat-
ronage.

Smashing Barriers, (Vitagraph) with
William Duncan.—Our receipts on the
last episode were double the receipts
of the first. We proclaim it a dandy
serial.—G. P. Plotner, Princess theatre,
Scandia, Kans.—Rural patronage.

The Midnight Man, (Universal) with
James J. Corbett.—People losing inter-
est. Too much impossible stuff. Think
this will be our first and last serial.

—

C. H. Thomas, Community theatre, Gal-
va, la.—Small town patronage.

The Trail of the Octopus, (Hallmark)
with Ben Wilson and Neva Gerber.

—

First episode run and we are ready to
quit. Too much mystery and killing

for our audience. Might go well in

larger towns or in cities.—J. J. Kudla-
cek. Swan theatre, Swanton, Nebr.

—

Neighborhood patronage.
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Use Novel Exploitation "Stunt"
To Introduce "Empty Arms" Film

' The Hundred Thousand Dollar Packet
'

' Carries Com-
plete Information as to Picture's Possibilities

and Commands Attention
Despite its mystery-steeped title, "The

Hundred Thousand Dollar Packet" is

not a serial. It is a novel exploitation
"stunt" issued by Lester Park and Ed-
ward Whiteside in connection with their

unusual production, "Empty Arms,"
starring Gail Kane. Frank Reicher
directed from an original by Willard
King Bradley. Thurston Hall and

J. Herbert Frank appear in the support
of Miss Kane.
The packet opens with an explana-

tion, "Why we refused dne hundred
thousand dollars for 'Empty Arms,' " and
then describes the interview in which
that amount was refused as a guarantee
on the profits when offered by a well-

known distributor. Quite an interesting

situation was developed at that very in-

terview_when the advertising manager
very dramatically showed what is

termed "The Hundred Thousand Dollar
Packet." This piece of literature con-
tains a convincing series of arguments,
doctrines and proofs of the tremendous
interest which is rife in every community
on the subject of "Empty Arms," and
demonstrates that, in every large com-
munity, the value of one hundred thou-
sand dollars already exists in the vast
amount of public interest which has
already been aroused.

Contents of the Packet

The first part of the one hundred
thousand dollar packet is filled with
stories by district attorneys, club women
and public officials. The second part is

devoted to a complete exploitation cam-
paign which any theatre manager may
hand over to his assistant to carry out.

Before showing "Empty Arms" to the

prospective buyers a copy of "The Hun-

LOUISE FAiEiVDA
In the five-part comedy, "Down on the
Farm," being made by Mack Sennett for
Paramount.

dred Thousand Dollar Packet" is pre-
sented to them. The buyer is requested
to read it carefully before seeing the
picture.

Lester Park, when interviewed yester-
day, said: "The reason we are follow-
ing this method of procedure is that
we want our buyers to realize how thor-
oughly the country is aroused on the
subject of 'Empty Arms.' The picture
itself is an unusually big feature. It is

full of intense scenes. Gail Kane, our
star, has proven herself an emotional
actress of the first water. There are sit-

uations where Thurston Hall and J. Her-
bert Frank are given real opportunities
to demonstrate their histrionic abilities,

and they do not fail to do so. Frank
Reicher, we believe, has placed himself
among the small group of directors who
can make a picture that is a classic. Wc
believe that every exhibitor who reads
'The Hundred Thousand Dollar Packet'
will be eager to book 'Empty Arms.'
Doubting Thomases, we are certain, will

find the proof of the pudding in 'The
Hundred Thousand Dollar Packet.'"

Will State Right Feature

Photoplay Libraries, Incorporated, of
which Byron Park is president, holds
the exclusive wholesale selling rights to

the Park-Whiteside productions, but it

is understood that arrangements will be
made with independent exchanges
throughout the country.
From Byron Park's remarks to the

trade paper representatives, it is more
than unlikely that any of the flattering

offers for "Empty Arms" made by the
big combines will be accepted.

Lewis Stone Engaged
For Leading Roll in

"Held By the Enemy"
Lewis Stone, who has recently been

starring in repertoire at the Majestic

Theatre, Los Angeles, and is known far

and wide as one of the most capable

artists on either stage or screen, has
been engaged to play the role of Gordon
Hayne in "Held by the Enemy," a
Pai amount-Artcraft special, which was
started January 12 at the Lasky studio
by Director Donald Crisp.

Jack Holt will be Col. Charles Pres-
cott; Clyde Fillmore, recently recruited

from the legitimate stage, will play
Surgeon Fielding; Wanda Hawley is to

appear as Emmy McCreery, Agnes
Ayres as Rachael Hayne and Walter
Hiers as Tommy Beene.

Mrs. Drew's Comedy
With the completion of "The Charm-

ing Mrs. Chase," the first of the series

of Mrs. Sidney Drew's two-reel come-
dies, adapted from the well-known stories

by Julian Street, in which John Cumber-
land is starred, Pathe announces Febru-
ary 22 as the date for the distribution of
first of the series. There will be eight of

these modern comedy studies.
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HELENE I HADWICK
Appearing In "fop of Fury," flriit Gold-

\\ j n-lEminent Author* picture.

"The Copperhead" is

Given Strong Cast
Four Well Known Theatrical

Families Represented in

Film Production

Four of the best known families in

American theatrical history are repre-

sented in the screen version of Augustus

Thomas' play of American life, "The

Copperhead," which was published Janu-
ary 25, as a Paramount-Artcraft Super-
Special.

Lionel Barrymore in the stellar role

is a son of the late Georgia (Drew) and
Maurice Barrymore, a grandson of John
Drew and a brother of Ethel and John
Barrymore. Doris Rankin, who in real

life is Mrs. Lionel Barrymore, has the

part she created on the stage, Ma.
Shanks. She is a daughter of Mr. and

Mrs. McKee Rankin, who toured the

country many years and conducted
many important productions in their

theatre, called Jacob's Third Avenue. In

the part of Joey Shanks is Arthur

Rankin, twenty-three years old, who is

a son of Phylis Rankin, a sister of Doris

Rankin. He is a stepson of a Davenport
descended from the actress, Fanny Dav-
enport.

Charles Maigne, who has directed

Irene Castle in some of her biggest suc-

cesses, was both the director and

adapter of "The Copperhead."
William P. Carleton, a son of William

T. Carleton, grand opera and comic

opera singer, has the role of Tom Hardy.

Frank Joyncr, Leslie Stowe, Richard

Carlyle and Carolyn Lee are also in the

cast.

Deely Story in Making
"The Mother of His Children," first

of the series of six stories to be written

for Gladys Brockwell by Barbara LeMarr
Deely, has entered production at the Fox
studios.
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United States Marshal in Raid
On Still Used in Filming Scene

Drawn Revolvers Ends Any Mistake as to Govern-

ment Men Not Being in Earnest—Four
Members of Cast Held for Hearing

The taking of a motion picture scene

showing a "moonshine" whisky still

running in full blast was given a dramatic

and unexpected tinge of reality recently

near Dahlonega, Ga., when a United
States deputy marshal who had mis-
taken the spectacle for the real thing
appeared on the spot
For the first time in history an entire

(company of screen players was gathered
in by the long arm of the government
for alleged violation of the revenue
laws. Hero, heroine, villain, comedian,
director, camera man, manager and all

the rest were forthwith taken to

Dahlonega as prisoners. Instead of hold-

ing the entire aggregation, however.
Deputy Ben Landers, who made the
raid, compromised by entering cases

,against the four persons who seemed
most involved.

Confident of Dismissal

These were Miss Irma Harrison, lead-

ing lady of "The Daughter of Devil
Dan," a typical mountain drama based
,on a novel by a Georgia author; James
Terbell, juvenile; Frank Kirby, director,

and Captain C. Hamilton Cook, business
representative. The defendants, released

on their own recognizance, were ordered
to appear for an early preliminary hear-
ing before United States Commissioner
Rufus D. Baker of Gainsville, Ga. The
quartet were confident that the charges
would be dismissed because while the

still was a genuine one, it was not being
used- for the manufacture of real liquor

at the time of the raid.

Several weeks ago fifteen actresses,

actors, camera men, etc., of the Buffalo
Motion Picture Company of Xew York
City left Atlanta for Dahlonega, in the
heart of Lumpkin County, Ga., famed
for gold, hospitality and mountain scen-
ery. They went there to take scenes for
"The Daughter of Devil Dan." a six-reel

production planned for release by First
National Exhibitors' Circuit.

The big scene in "The Daughter of
Devil Dan" calls for a "moonshine" still

in operation. Dr. Craig Arnold, pro-
prietor of the hotel at Dahlonega. where
the players were staying, owns a still,

the only one in Georgia registered with
Uncle Sam—for non-use, however—and
it's quite a curio to guests at his hotel,

where it is on display in the lobby.

"Mash" Is Really Sawdust
When the day for filming this particu-

lar scene arrived, Dr. Arnold's still was
removed and set up in a little glade on
the bank of the Yahoola Creek, about a
mile from Dahlonega. In lieu of "mash,"
a mixture of sawdust and water was
provided, the fire lighted and all other
details for a realistic "run" of blockade
liquor arranged.
But while this was going on somebody

else got busy. A Lumpkin resident tele-

phoned the deputy marshal's office at
Gainesville that a bona fide distillery-

was boldly turning out "mountain dew"
in defiance of federal statutes. Deputy
Landers immediately acted.

James Terbell, enacting the role of an
outlawed mountain lad. first became
aware of the law's intervention. Arrayed
in mountain garb, he was approaching
the still from a point several hundred
yards distant. Suddenly a man stepped
from a clump of bushes and confronted
him on the narrow trail.

"Where's that still?" demanded the
stranger.
"Xone of your business," replied ler-

bell.

The man whipped out an automatic
pistol, and, poking it in the actor's ribs,

asked

:

"Now-, where's that still?"

"Right over yonder," responded Ter-
bell with celerity.

"Drop on your stomach and crawl,"
commanded- the man behind the gun.

Terbell dropped on his stomach and
crawled. So did the officer, and in this

fashion the pair reached the spot where
the supposed moonshine m'anufactury
was the center of hectic activity as Direc-
tor Kirby rehearsed a dozen or more
players.

Raid Is Realistic One

Deputy Landers announced his arrival
by startling the assemblage with a shot
from his .3S. The effect was instan-
taneous and pronounced. A group of
genuine mountaineers who were watch-
ing the proceedings immediately
"stepped aside."

Little Irma Harrison, leading lady,
make-believe daughter of a make-believe
moonshiner, was about to beseech her
father to give up his illicit distillery.

In a moment more she was to blow up
the nearby dam, thereby sweeping away
all evidence of guilt before her make-
believe sweetheart, Kempton Green,
leading man and make-believe revenue
officer, arrived on the spot.
"Ready! Action! Camera! Shoot!"

commanded Director Frank Gordon
Kirby.
"Bang!" crashed an automatic, and in

walked a determined looking figure,

booted, slouch-hatted and truculent.
"You're all under arrest," he an-

nounced.
"Get out!" shrieked Director Kirby.

"You're not in the script. And you've
' ruined the scene."

"Scene you're necktie!" retorted the
intruder. "I'm Ben Landers of Gaines-
ville, and I'm a United States deputy-
marshal. This still is raided. Every-
body here's pinched. If anybody don't
believe it, he can try to outrun a bullet."

New York Fox Branch
Adds to Floor Space

The New York branch of the Fox Film

Corp. has taken over the tenth floor of

the building at 130 West 46th St, occu-

pancy being taken January" 15.

Among the additional conveniences
thus provided are twenty offices for
salesmen and an exhibition room which
will comfortably seat fifty persons.
These quarters will be occupied until

the completion of the new William Fox
building on Tenth Ave., at which time
the exchange will be quartered under
the same room as the studio, said to

have the largest studio floor in the world.

"HERE'S YOUR FILTHY LUCRE"

Anita Stewart and support in a dramatic
Circuit picture

"
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moment from the First National Exhibitors'
In Old Kentucky."
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"The Slim Princess" Is Purchased
By Goldwyn for Screen Production

"The Slim Princess," one of the most
lastingly popular of all comedies with

music, has been purchased by Goldwyn
Pictures Corporation and will receive a

screen interpretation. Negotiations for
the picture lights were closed last week
and soon plans will be formulated for a
production that in subject matter and
treatment promises to be unique in pho-
toplay annals.
George Ade wrote the play in collab-

oration with Henry Blossom and it be-
came a successful starring vehicle for

Elsie Janis for several seasons, starting
in the fall of 1910 under the management
of Charles Dillingham. The play re-

mained on Broadway for a full year be-
fore being taken to other large cities by
the young star. After extended engage-
ments in Chicago and Boston, "The
Slim Princess" enjoyed a long career on
the road during which practically every
city and town of consequence was
visited.

Enhanced Star's Popularity

Miss Janis had a large following be-

fore the production of the Ade-Blossom
play, but it is figured that "The Slim
Princess" did more than any other one
stage vehicle to enhance the reputation
of the comedienne. It received a great
amount of steady publicity through a

period of years, a fact that is expected to

simplify the task of the exhibitor when
he comes to exploiting the picture. The
theatre-going public is believed to be
well acquainted with the title.

George Ade is known as a writer of
satire that with never failing good
humor points out the foibles of Amer-
ican life. His "Fables in Slang" are a
classic, to mention only one of his

famous contributions to contempora-
neous literature. In "The Slim Prin-

cess" he based a humorous story on the

Turk's idea of beauty. If a woman is

not stout there is no chance of her be-
ing considered beautiful, according to

the standards of the followers of the
Sultan, and therein lies the tragedy of
"The Slim Princess."

Yankee Solves Difficulty

As the story runs, all efforts to in-

crease the weight of the unfortunate
young woman are unavailing. She re-

mains hopelessly slender and there ap-
pears to be little chance of her making
a suitable marriage. But an unexpected
turn in the affairs of "The Slim Princess"
comes with the arrival of a Yankee who
holds different ideas in regard to what
constitutes feminine beauty. In due time
he rescues the Princess from the un-
appreciative Turks.
A notable cast presented the play on

the stage, including Joseph Cawthorne,
who had the principal part in support of

Miss Janis. The Goldwyn Company has
not yet announced who will appear in

the title role.

Jury Selects Scenes

For "The Strongest"
A jury composed of Fox executives

and others, invited for their knowledge
of motion picture drama, recently was
shown the five versions of "The Strong-
est," the Fox picturization of Georges
t'lemenceau's novel, which is was pos-

sible to assemble from the scenes taken,

their duty being the selection of the

scenes that were to go into the final

composition.
Fox executives state that the enter-

prise was merited by the mass of splen-

did material which was turned out by
Director R. A. Walsh, claiming the pic-

ture to be the highest achievement of

his career with their company.

New Laboratory of
Famous Players-Lasky
Has Latest Equipment
Within a month the new laboratory of

the Famous Players-Lasky Corporation,
designed by and being equipped under
the personal supervision of Frank E.

Meyer, assistant secretary of the corpo-
ration, will be in operation. Work has

been pushed on the laboratory in order

to relieve the congestion incident to

working in four separated laboratories,

two in New York and two in New
Jersey. All the pictures produced in the

Eastern Studios will be developed and
printed in this building and all the latest

modern equipment will be used.

In addition to the office and a com-
plete research laboratory, this building
will contain two separate and distinct
film laboratories. On the first floor i
machine developing system is being in-

stalled under the supervision of the
Spoor-Thompson Company. Six of their
latest type machines will be working
with a capacity of 30,000 feet of finished
film per hour, or nearly 2,000,000 feet per
week. These machines are interesting
due to the fact that the printed film is

inserted at one end of the machine and
comes out at the opposite end thor-
oughly developed, washed, dried, polished
and tinted, ready for shipment.
Every conceivable modern convenience

has been installed in the laboratory.
There are sixteen full-sized vaults for

the storage of film, laid out in sections
of two each, with a good sized work-
room in between; making it possible
not only to store vast quantities of

negatives now in possession of the

Famous Players-Lasky Corporation, bu.
also to care for them.
On the second floor the installation

will consist of the regular drum and tank
arrangement where between 750,000 and
1,000,000 feet a week can be handled in

addition to all the negative development
and sample prints. A complete reno-

vating department also will be installed,

where all films sent in by exchanges for

correction will be taken care of. Films
will be thoroughly examined, renovated,

and new portions inserted where needed,

and in this way exchanges will receive-

practically new prints to replace the old

and worn out ones.
Emanuel H. Jacobs, who has been con-

nected with Famous Players-Lasky Cor-

poration laboratories for many years, as

assistant to Mr. Meyer, will have actual

charge of the Long Island City labora-

tory.

Author Turns Director
Denison Clift, whose scenarios have

formed the basis for many Fox produc-

tions, appears for the first time as direc-

tor with the publication of "The Last

Straw," Fox production, in which Buck
Jones, newly acquired by that company,
is starred.

Joins Christie Staff

Regeie Morris, formerly a member of

the Mack Sennett organization, has

joined the Christie directional staff and is

now co-directing with Al Christie. He
is the seventh director upon the list of

that company.

NEW LABORATORY AT LONG ISLAND CITY

Famous Players-Lasky Corporation has added a laboratory to its new studio,

equipped to handle all printing and developing of films made in its eastern
studio.
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CHESTER CONKLIN AND HIS DIRECTOR

Here is an unusual picture of the former Sennett comedian posed with Hampton
Del Ruth, supervising director of William Fox's sunshine comedies.

Los Angeles Officials Turn Out
To Welcome Jiggs Family to City

Ten Companies Work
At Goldwyn Studios

Production is Stimulated at

Culver City to Meet

Increasing Demand
CULVER CITY—The Goldwyn or-

ganization at Culver City is launching a

production schedule that rivals any

hitherto attempted at this or any other

western studio. By the end of this week

it is expected that ten companies will

be grinding cameras at full capacity on

productions planned for the coming sea-

son:
. «, •

Many Productions Started

The companies to occupy the Culver

City stages are making Basil King's

'Earth Bound" under the direction of

T. Hayes Hunter; Booth Tarkington's

"Edgar" Comedies, featuring Johnny
Jones under the direction of E. Mason
Hopper; O. Henry's story "Roads of

Destiny," starring Pauline Frederick in

Channing Pollock's stage version, ^di-

rected bv Frank Lloyd; "Seven Oaks" by

J. G. Holland, starring Will Rogers un-

der the direction of Clarence Badger;

Mabel Normand in "The Girl With the

Jazz Heart." directed by Victor Schert-

zinger; "The Branding Iron" with an

all-star east directed by Reginald Barker.

Gouverneur Morris' "The Penalty," which
will be produced as an Eminent Authors
Picture under the direction of Wallace
Worsley: Rupert Hughes' story "Scratch

My Back." also an Eminent Author's

Picture directed by Harry Beaumont;
Ben Ames Williams' "The Great Acci-

dent," starring Tom Moore and the O.

Henry story "Double Dyed Deceiver,"

strrring Jack Pickford.

Rogers Goes to Santa Cruz

Will Rogers and his company have

gone to Santa Cruz, Cal., among the

big redwoods to take exteriors for "Seven
Oaks," a picture in which the Goldwyn
comedian is supported by his son Jimmie.
Irene Rich, Lionel Belmore, Raymond
Hatton, Nick Cogley and others.

Jane Novak has been engaged to sup-

port Pauline Frederick in "Roads of Des-
tiny," an adaptation of the stage play.

Others in the cast are John Bowers,
Richard Tucker, Hardy Kirkland, Maude
George and Maurice B. Flynr).

Hall Joins Hyperion
Walter Richard Hall has been engaged

by George H. Wiley, president of the
newly formed Hyperion Productions.
Inc.. to make the screen adaptations of

the books and plays acquired by the com-
pany. Hall's handling of the screen
<*ersion of C. N. & A. M. Williamson's
'A Woman in Grey," which he adapted
nto serial form prompted Mr. Wiley to
igain seek his services. Under the new
irrangement Hall will have entire charge
)f the selection of all stories and plays
aurchased by the company as well as
naking the screen adaptations.

Actor Joins Christie
Roy Gallagher, said to be one of the

irst film leading men, has joined the
Zhristie organization and will make his
irst appearance in a comedy called
Artistic Temperament," in which Molly
falone is starred.

Great stars of the stage and screen

arrive almost daily in Los Angeles with

scarcely a ripple on the surface of civic

affairs and it is not often that official

cognizance is taken of such an event.

So it was something of a sensation when
the chief officials of the city went to the
Santa Fe station upon the arrival of the
Overland Limited a few days ago and
formally welcomed to "Califilmia" Mr.
Jiggs. his wife, Maggie, and their daugh-
ter, Nora, the three cartoon creations
of Artist George McManus.
As the Limited came to a stop cam-

eras started clicking. A young lady-

swathed in furs stepped off to the sta-

tion platform first. The crowd quickly
recognized her as "daughter." She mo-
tioned excitedly toward the pullman and
"Maggie" emerged. There was a shout
of laughter and welcome. Then both
cried out to father and out he came
loaded with baggage which he refused *o

trust to a dusky redcap. There wasn't
any doubt as to his identity in the mind
of a single spectator.

Al Christie Greets Family
When Mr. Jiggs had safely reached

the platform followed by his secretary,
the formalities began. Director Al.
Christie, under whose guidance the
"Bringing Up Father" comedies are be-
ing made, stepped forward and greeted
the family. Then he introduced "Jiggs"
to the temporary head of the city ad-
ministration. President Boyle Workman
of the City Council. Acting Mayor
Workman officially welcomed the Jiggs
family. Ivan St. Johns, secretary to
Mayor Snyder, then stepped forward
with the great key to the city which has
been presented to so many notables in

the past. It was gravely proffered to

Mr. Jiggs.

"Ah, the key to the mayor's cellar!"

said Jiggs, with an anticipatory smile.
" Not Key to His Cellar

"Xo," declared trie acting mayor with
a laugh, "the key to the city."

"Oh," was the disappointed reply,

"that's too bad."
Then Chief of Police George Home

was introduced and Jiggs stepped for-

ward with his best smile and his right

hand pushed forward. But the chief

ignored the proffered hand.
"There seems to be some mistake,"

said the chief sternly. "I came here to
warn you, not to welcome you. Remem-
ber, everything will be 0. K., but no
rough stuff goes here."

The crowd of incoming tourists en-
joyed it as much as the principals and
then there were pictures made of the

Jiggs family and the eight pretty girls

from the Christie studio who in true
California style and summery gowns
were on hand with bouquets and baskets
of oranges.

Start Series at Once
Cameramen of the International Film

Service and other news weekly opera-
tors took the scene for their news reels

and then the players were conveyed to

the Christie Studio for the beginning of

actual work on the first of the two-reel
comedies. Each will follow closely the
McManus cartoons.
The role of Mr. Jiggs is being taken

by Johnny Ray of vaudeville fame, Mar-
garet Fitzroy, a well known character
woman, is "Maggie" and Laura La-
Plante, one of the prettiest of the
Christie girls, is the heiress to the Jiggs
fortunes. Other well known film play-
ers who will be seen in the first comedy
are Ward Caulfield, Jack Henderson,
George George, Eddie Baker and Paddy
McGuire.
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BERMAN PREDICTS BIGGEST YEAR

§ i

General Manager of Universal Exchanges
Declares Public is Demanding High CIass

Films and Is Willing to Pay For Them
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Nineteen hundred and twenty will be

the biggest year the film industry has

ever known. People want better pic-

tures. Patrons are now play-educated

and demand higher class productions

and are willing to pay higher prices to

see them—New York's theatres do not

surpass the out-of-town houses. The
other key cities play as large a part in

determining the success of a picture as

does the metropolis.
These are a few of the statements

made by Harry M. Berman, general

manager of exchanges for Universal,

HAItKY M. BERMAN
General manager of Universal EjtchnnKeit.

upon his return from a tour of the coun-
try, made to complete plans for- the

handling of the increased business ex-

pected this year.

"We are about to experience the big-

gest business we ever knew of," says

Berman. "A good part of the money
turned loose by the enforcement of pro-

hibition regulations is going to find its

place in the pockets of exhibitors. The
country is tired of the excitement of the

war. People are frequenting cabarets

less and less each day. Evenings are

being spent in quieter and saner places.

The moving picture theatre has in truth

come into its own.
"The growing excellence and lavish-

ness of photopiay productions is gradu-
ally educating and refining the people's

taste as to what they may expect on
the screen. They are now demanding
higher class productions all the time.

They know they cost more to produce
and they are willing to pay higher prices

to see them. Nineteen hundred and
twenty will see the screening: of the

finest photoplays ever produced.

Theatres Are Keeping Pace
"The moving picture theatres are

keeping pace with the increasing qual-

ity in screen productions. New York
cannot boast of any better playhouses
than any other section of the country.
With the exception of the Capitol, the

West has theatres which rival any of

New York's best. The West is not
standing still.

"New theatres of elegant design and
architecture, sumptuously fitted, are

going up everywhere. San Francisco
will soon have a $2,000,000 photoplay
palace; Seattle is going to build one
costing $1,500,000. Almost every big
city visited had one or more new houses
in the course of construction.

"Is New York the criterion of the

success of a picture? Absolutely no!
The other key cities stamp a picture

a success or a failure in their respective

territories regardless of whatever New
York's verdict may be. It is nice to say,

of course, that this or that picture played
at the Capitol or the Rivoli or any other
eminent house of the big city, but this

means nothing to the exhibitor out West
or down South. He depends on the

verdict of his key city.

Percentage Method Not Favored

"Will the percentage method of book-
ing pictures become an actuality? I

think not, although I am personally in

favor of it and think the film business

should be conducted along this line.

Exhibitors are making too much money
by buying pictures outright, to be in-

terested in changing their methods. The
majority of successful exhibitors avoid

reference to this subject altogether.

There are enough good pictures on the

market on which they can be sure of

their profits and they do not care to

enter into a plan whereby they would
have to split their earnings in any way.
Percentage may come eventually, but

the exhibitors are certainly going to fight

against it.

"A point which augers well for the

future of the industry is that all pro-

ducers are given the same reception by
the exhibitors. The exhibitor wants
good pictures and he doesn't care who
makes them. If they are good he will

book them. A trade mark is a good
thing for a reputation, but if a fine pic-

ture is shown an exhibitor, with no
mention of any name of the producer, he

will book it regardless. This is a healthy

spot in the moving picture business. It

allows for real competition, and com-
petition spurs producers to better efforts.

"Fox has his own product. The game
is big enough for everybody. Fox books
Universal pictures at all his theatres.

The California theatre, which is man-
aged by S. L. Rothafel and controlled

by Goldwyn recently gave "Blind Hus-
bands," one of our productions, a won-
derful presentation and it played to

S. R. O. for a week at this house.

Will Book Good Pictures

"This only goes to show that a good
picture will be booked everywhere, no

matter how the houses are tied up for
the year. It is this fact which will keep
the photoplay business in the worth-
while class and make for better pictures
all the time.
"We are only in the infancy of this

great industry. There will be enormous
expansion everywhere and by every
company. Universal is already opening
new offices in Spokane, Wash., and
Wichita, Kan., and others are to follow.
"After looking over the whole coun-

try I can sum up my trip in one sen-
tence

"Universal expects to do the biggest
business of its career, with the highest
quality pictures it has ever produced in

1920."

Dempsey Sees Self
On Screen in First

Episode of Serial
Jack Dempsey, heavyweight champion

of the world, sat in the projection room
at the Robert Brunton Studio at Los
Angeles one afternoon last week and
watched Jack Dempsey, motion picture
star, as he wrought havoc among the
villains who strove vainly to down him
in the first episode of his Pathe serial,

"Daredevil Jack."
This event marked the completion of

the first episode of the champion's first

picture and satisfied even the doubters
that Dempsey is a real star with real

talent. The first episode is entitled "The
Mystery Bracelets," and will, probably
reach New York within a few days for

review by officials of Pathe Exchange,
Inc.

The complete cast and studio staff for

the Dempsey serial is announced this

week by Robert Brunton who is pro-

ducing and personally supervising it.

The cast is as follows: Herschal
Mayall, Albert Cody, Frederic Starr,

Frank Lanning, Spike Robinson, AI
Kaufman. S. E. Jennings, Edward
Hearn. Clyde Benson, Josephine Sedg-
wick, Ruth Langston and Aggie Her-
ring.

Mr. Brunton is the producer. The
•scenario is by Jack Cunningham from
the story by Frederic Chapin, Pathe
Production Manager, and Harry 0.

Hoyt. H. S. Van Dyke is the director;

Gus Peterson, chief cinematographer;
Jack Okey, art director; Hal C. Kern,

film editor and Thomas K. Little, chief

property man.

"Fighting Shepherdess"
Ready for Publication

The Louis B. Mayer-First National

production, "The Fighting Shepherdess,"

in which Anita Stewart is featured, has

been completed and is now ready for

publication, the date being set for early

February.
Edward Jose directed the production,

which is from a novel of the same name
by Caroline Lockhart. Noah Eeery,

Wallace MacDonald, Walter Long and

Eugenie Besserer are prominent mem-
bers of the cast.

Reopen Morris Theatre
MORRIS, ILL—The Primrose theatre,

closed for some time, is undergoing im-

portant changes and will reopen Feb. 1

under the management of Robert L.

Kay and Edward Garrity, who are asso-

ciated with the owner, J. B. Dawson.
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With the Procession in Los Angfeles
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By Harry Hammond Beall

The Goldwyn studio in Culver City is

launching production activities that rival

any hitherto attempted at this or any other

studio in the west. By the end of next

week it is expected ten companies will be

grinding cameras at full capacity. These

will be Basil King's story "Earth Bound,'

under direction of T. Hays Hunter; Booth

Tarkington story "Edgar" featuring Johnny

Jones under direction of E. Mason Hopper

;

0. Henry's story "Roads of Destiny," fea-

turing Pauline Frederick in Channing Pol-

lock's stage version under direction of

Frank Lloyd ; Robert Shannon's story "The

Jazz Girl," featuring Mabel Normand un-

der direction of Victor Schertzinger ; J. G.

Holland's famous story "Seven Oaks," fea-

turing Will Rogers under direction of

Clarence Badger; Catherine Hewlin Bert's

story "The Branding Iron," with an all

star cast under the direction of Reginald

Barker; Gouverneur Morris' story "Pen-

alty," which will be produced as an all star

Eminent Authors Production, under direc-

tion of Wallace Worsley; Rupert Hughes'

story "Scratch My Back," which Harry
Beaumont will produce as an all star

Eminent Authors Production; Ben Ames
Williams' story "The Great Accident," fea-

turing Tom Moore and the O. Henry story

"Double Dyed Deceiver," starring Jack

Pickford.
* * *

Madge Kennedy, who has just completed

work in Octavius Roy Cohen's story "Two
Cents Work of Humaneness," under direc-

tion of Harry Beaumont, has gone to New
York City where she will make her next

picture, "Trimmed With Red," written by
Wallace Irwin.

* * *

Grace Darmond has been retained to pa-

pear in support of Tom Moore in "The
Great Accident."

* * *

Robert Warwick has completed "Thou
Art the Man," under the direction of

Thomas Heffron for Paramount-Artcraft.
It is announced that he will shortly be

starred in "The City of Masks."
* * *

The cutting of Cecil B. de Mille's spe-

cial Paramount-Artcraft production, "Why
Change Your Wife," is completed.

* * *

According to an announcement recently

nade Mary Miles Minter, the charming
Realart star, will in the near future bring
ler company to the Lasky studio where she

will make her productions.
* * *

The duplicate of a lobby and mezzanine
loor of a metropolitan hotel were built in

six days on one of the Metropolitan indoor
;tages by a force of forty carpenters and
)ainters for "Alias Jimmy Valentine," in

.vhich Bert Lytell is playing for Screen
-lassies, Inc.

* * *

After a five day tussle with la grippe
Ienry Otto has returned to the Metro
nd resumed his direction of May Allison
n "Judah," the Henry Arthur Jones drama
>eing picturized by Screen Classics, Inc.

* * *

Alice Lake has returned from San Fran-
isco where she and twenty members of
er company have been taking scenes for
Shore Acres."

Pearl WKite

Whose First Fox Feature is

"The White Moll" Adapted
by E. Lloyd Sheldon From
Frank L. Packard's Story.

W. Scott Darling is now scenario editor

for the Christie Film Company, having
been advanced to that post by Al Christie

on the recent acquisition of four new
scenario writers by that enterprising firm.

* * *

Ray Gallagher, who was one of the first

film leading men and a former Los Angeles
stock company actor, has been signed to ap-
pear in Supreme "Comedies to be released

by Robertson-Cole.
* * *

Reggie Morris, formerly with Sennett,

has been added to the directorial staff at

the Christie Studios.
* * *

Ora Carew, recently seen in the Uni-
versal success "Under Suspicion," has
joined Selznick.

* * *

"A Tough Tenderfoot," the fourth of the
Paramount-St. John comedies under St.

John's eight-a-year contract, has been com-
pleted. It is being cut and subtitled and
will be shipped to New York within a few
days.

* * *

Colleen Moore has started work at the

old Griffith studio as feminine lead for

Sessue Hayakawa. She has a dual role

in this production, first as an American
girl in Greenwich village and later as a

Hindu.
* * *

As soon as Flanagan and Edwards re-

turn from a trip to the Pacific Northwest,
where they are making personal appear-
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ances, work on their comedies will be re-

sumed at the National Studios. Harry Ed-
wards will direct.

* * *

T. E. Hancock, formerly manager of
the World Exchange at Los Angeles, has
servered his connection with that organiza-
tion and associated himself with the Pro-
ducers Security Corporation, with offices

at 404 Citizens National Bank building, Los
Angeles. Haddon Stephens has been trans-
ferred from the World's Salt Lake office

to take charge of the Los Angeles branch.
* * *

Accompanied by the all-star cast in the
National Film Corporation's production of
Opie Read's "The Kentucky Colonel," Di-
rector William A. Seitter, left Los An-
geles Monday, January 18 for Louisville,

Ky., where -the final scenes for National's
first 1920 production will be taken.

* •* "

*

A large force of carpenters, stone ma-
sons and steel workers have been engaged
to remodel the studio of the National Film
Corporation of America, located in Holly-
wood, for spring production.**•#'
W. C. Tuttle, the well known writer of

thrilling tales in Adventure and other maga-
zines, has been engaged by Universal to
furnish a series of western stories to be
produced within the coming year^

* * »

Priscilla Dean, the fascinating Universal
star, who has just finished her latest produc-
tion, "The Beautiful Beggar," under Tod
Browning's direction, is taking a vacation.
Accompanied by her mother, she has gone
to San Francisco.

* * *

Mary MacLaren, the popular Universal
star, has started on her next photodrama,
"Wife or Woman," under the direction of
Philip Posen. The story first appeared in

magazine form under the title of "The Bet-
ter Half," and is from the pen of J. Grubb
Alexander.

* * *

Eddie Lyons and Lee Moran are up to
their chin in manuscripts searching for
suitable material for five reel comedy fea-

tures which they will soon begin producing
at Universal City.

"The Yellow Typhoon"
Anita Stewart's Next

Following a brief rest between pic-

tures, Anita Stewart will begin work
shortly upon the picturization of "The
Yellow Typhoon," a novel by Harold
McGrath, which ran serially in the
Saturday Evening Post.

It will be produced at the Louis B.
Mayer studios in Los Angeles under
the direction of Edward Jose and will

be published as a Louis B. Mayer-First
National production.

IN LOVING MEMORY

JOSEPH KAUFMAN
died february 1. 1918

Ethel Clayton Kaufman
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"The Illiterate

Digest"(a
By Will Rogers
(Goldwyn Star)

Hello, everybody! Have you had your
census taken yet?

•

That's the last thing we got left to
take from us—Los Angeles waits till

winter and takes its census from the
hotel registers.

*

You know, a tourist census counts
one just the same as a person who
knows enough to stay at home.

*

I met a fellow up near Frisco taking
Los Angeles census.

*

A good way to take the census here
would be to count the cars parked on
the street.

*

If prohibition and wood alcohol keep
on I guess this will be about the last

census we will have.
*

Don't worry about Frisco landing the
Democratic convention — they won't
nominate a PRESIDENT.

Those Democratic conventions are

held to give Bryan somewhere to go
every four years.

See where President Wilson and
Bryan have split—now we know the

President is right.

Be a good joke on Frisco if that seal
they have shouldn't come out on the
rocks this week.

*

The Republicans are going to hold a
convention as soon as they find a city
large enough to hold all their Presi-
dential candidates.

*

We should worry.
*

Frisco gets the convention, but we
still have our climate and Mary Pick-
ford.

in the trade papers to give the industry
an idea of the response which has met
Realart's first film offerings."

Poli Circuit Contracts

For Realart Productions
Realart productions will he shown

through the entire Poli Circuit in Con-
necticut and Massachusetts as a result

of a contract signed last week. The deal

was closed with R. C. Miller, booking
representative for Poli, by Lester W.
Adler, Realart's New York manager.
With the signing of the contract Real-
art's theatre connections are extended to
every big amusement chain in the coun-
try, according to Mr. Ragland.
"Following only one week after the

tie-up with Keith and Proctor and B. S.

Moss," declared Mr. Ragland, "the con-
tract with Poli indicates what our pic-

tures have done to establish the reputa-
tion of quality among the men most
influential in the industry. Telegrams
have been pouring in from showmen in

all parts of the country telling in plain
language what our products yield in

financial returns. We have made it a
point to publish many of these messages

Realart Feature Opens
New Fall River House

Realart star productions will feature
the opening of the new Rialto theatre,
the fourth house in the Fall River, Mass.,
chain under the management of L. m!
Boas. The Rialto theatre, completely
rebuilt and re-furnished, was formerly
the Savoy.
The Rialto theatre has been altered to

accommodate 1500 persons and take its
place with the other big Fall River
houses of the Boas chain in patronage,
convenience and artistic house decora-
tion.

"Anne of Green Gables" will be the
first Realart film to go on at the new
house. It will be followed by "Erst-
while Susan" and "The Fear Market."

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300) by State*, J4.00
Per M

1070 Film Exchange. 17.50
313 manufacturer* and studio* 4.00
368 machine and supply dealers 4,00

Further Particulars:

A. F.WILLIAMS, 156 W Adams St, Chicago

I
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i THE BEST YET!
| REPEAT RECORDS
| ACCLAIM

|

I "Virtuous Men" I

| Starring E. K. LINCOLN 1

| A Proven Box-Office Attraction |
Exhibitors who have played

= this feature will tell you so =

ARTHUR S. HYMAN ATTRACTIONS
CHICAGO, Consumers Bldg.

W. G. McCOY, Mgr.

DETROIT, Film Bldg.
C. O. BROKAW, Mgr.
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CHICAGO TRADE EVENTS
Reported by "Mac"

That was quite an added attraction that

hovered about the La Salle Hotel during
the week of January 19 when Al Licht-
11an, general manager of the Famous
Players-Lasky Corporation, arrived in the

city to extend his welcome to that huge
gathering of representatives here for the

sales and exploitation convention. It

looked like a veritable army division for

magnitude. The suave and happy manner
with which their genial chief, A] Licht-

man, got things humming along, easily

identifies them as a result producing go
get 'em combination. We all hope that Chi
will remain as happy a memory as your
welcomed stay here will be. Au revoir

F. P. L. Corporation.

of samples out along the lake shore terri-

tory.

That was some bevy of feminine pul-

chritude that packed the "Magnolia flyer"

bound for New Orleans the other evening.

The shipping tags bear the imprint Linick-

Jacoby Enterprises, Liberty Theatre, New
Orleans, La., where they appear for an
extended run commencing January 24, to

follow with a sixty-one day's run at vari-

ous theatres in the territory. How'd yer
like to be Harry Martin waiting at the

depot for the arrival of such a precious
shipment.

Paul Bush, manager of the local Re-
public Distributing exchange has added
another well-known face to his sales de-

partment, Eli Van Ronkel, if you please

!

Watch ol' Eli make 'em step.

Ralph "Belasco" Getterixg, the artful

publicist of the Jones, Linick & Schaefer
combine, stepped into the Rialto Theatre
executive offices for a wee visit January
21, after several days' absence, being con-
fined to his home with a severe attack of
maladie la grippe. Just what we said, Ralph
can't be annoyed with the attacks of pleb-

ian 'flu.'

We saw Hank Peters the other day
busily renewing acquaintance with hi;

erstwhile Loop pals and with the info
Hank slipped us about San Franfornia, it

surely must be paradise. Yes, the boy
do look angelic.

Rather nice of Miss Frieda Brookhouse,
assistant booker at the local Select Ex-
change to step out and make room for her
"buddie" brother Richard, who just

checked out of the Marine service after
an extended tour of Continental Europe.
That's enough applause. Frieda is now
booker at the Republic Distributing Ex-
change. Besides. Manager Ben Beadell,
of Select, is some keen for putting the re-
turning "buddies" of the film business back-

on the job.

Paul de Outo, former district sales man-
ager for the American Film Company in

this territory, resigned January 24, leaving
for New York City. Paul, when quizzed,
just smiled, that's "all.

That young "devil dog.'' who has been
doing so nicely the past few months with
American Film Company offerings, tries his

luck under the local Pathe banner on the
northside. Should prove a landslide with
"Chick" Keppler toting that Pathe pack-

Why shouldn't the local Pathe exchange
be ablaze with optimism these days. To
open the festivities—a future "Red
Rooster" manager arrived at the Esch-
mann residence, January 20. Son and
mother are doing nicely with pater Esch-
mann all aglow. And for a final encore,
the bonus cheques arrived January 23 mak-
ing the fourth floor of the Consumers
building the brightest spot along South
State street.

Max Cutler is now representing the

Silee Film exchange in the City and with
those seventeen years of training Max
has to his credit, this local exchange should
show a bit of an increase when the totals

of week ending January' 31 are added.

Fred Aiken, manager of the local Vita-
graph Exchange, is more than pleased with
the three weeks run the new Alice Joyce
feature, "Slaves of Pride," created in the
Loop. Better wait for the sales representa-
tives to call for the first exhibitor that

get's that flow of oratory that Fred has
on his chest is sure agoing to crowd the

dotted lines with ink marks.

Had occasion to step off the film path
the other day and was enticed into the
executive suite of Sedell & Whelan, oil

brokers. The game must pay. Chris is

ordering a Marmon car while Charles (al-

ways economical) will inhale his partners

gaso, from the tonneau of a certain De-
troit product.

Comedienne

ALICE HOWELL
Who, under the direction of Frederick J.

Ireland, is making a series of 26 two-
reel comedies. The first will be "Undis-
tilled Lotc" They will be distributed
by Cropper Distributing- Corp., Chicago.
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A word to the wise
v

is, y'know.
Well, at any rate all film salesmen
will please refrain from annoying Hermie
Applebaum, of the Ardmore Theatre, dur-
ing the present flu visit, between the hours
of 2:30 p. m. and 11 :00 p. m. Sundays in-

cluded, for he is then in "gargle session."

Walter Hurley has been added to the
American Film local sales department to

cover the northside field and H. T. Ander-
son will transfer his efforts representing
the same company on the southside.

A happy and jolly party from the Windy-
City were the gu».ts of De Wolf Hopper
at an "at home", given in his brand new
palatial Pullman car, which was anchored
to the bands of steel on a siding at Gary,
Ind. Who? Just a minute. Ben Garet-
son and wife and "Rob Reel." of the Hearst
film forces. If I can get Ben away from
the Mrs. for a spell I'll let you in. Ben is

he of the subtle and suave publicist tenden-
cies and bye the bye recently formed a
partnership with Paul G. Smith, so ye with
normal hearing should be prepared for

some big "kicks" any old time now.

Talking to Maurie Salkin the other day
and he's busy trying to figure how for four
years he worked for Pathe and didn't own
even a Ford and here he's been with the

Bee Hive Exchange for about six months
and owns a Cadillac phaeton costing $4,500

net. Looks to us as though he sold 'oil

stocks' on the recent break. Haven't seen

the car yet, although Maurie has a receipted
bill for the car, hanging on the wall be-
side his desk. Modest, quiet fellow, that

Maurie is?

Special news hound gleanings from state

informs us that H. T. Loper will close his

Vaudette Theatre, Springfield, 111., March 1

to remodel it into a big, up-to-the-minute
theatre, consistant with the remarkable
strides theatres for films have taken in

the past few years. Also our friend, H. G.
McGee has opened the Family Theatre,
Oregon, 111. So boys, while hitting the

trail, do not overlook Mc.

Chicago exhibitor visiting bulletin rec-

ords A. F. Schalberg, Avon Theatre, Mo-
line, 111., and E. L. Janax, Star Theatre,
Algonquin, III., as recent visitors to our
busy city.

Its the same old story'- If we must find

out how the honey is made you just have
to play about the hive and suffer a few
"stings," that's all ! Besides brother Sho-
nack will more than likely trade with re-

sponsible brokers on any future "deals" he
may put over. How about expert Ellman,
eh wot?

W. D. Burford has been on the sick list.

William J. Sweeney, the genial secre-

tary of the Illinois Exhibitors Alliance, has
returned to his office in the Century Trust
Company building after a ten days' trip

through the central part of the state. "Bill"

says business is good down state and every
where exhibitors expect a big season de-
spite the flu scare.
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Vitagraph to Have
Two-Story Building

For Dallas Office
Continuing its policy of enlarging

and improving the headquarters of its

various branch offices throughout the
United States and Canada, Vitagraph
recently signed contracts for a "new
home for its branch office at Dallas,

Texas. Arrangements have been com-
pleted whereby the Commerce Realty
Company will build a new brick and
marble two-story structure for Vita-
graph on Commerce Street, between St.

Paul and Ervan avenues, almost di-

rectly across the street from Vitagraph's
present headquarters at 1900 Commerce
street. It will be a modern fireproof

building, 50 by 100 feet, constructed
especially for motion picture purposes.
The estimated cost of construction will

be $50,000.

The new Dallas branch will be mod-
ern in every respect. The front will be

of plate glass and ornamental marble
with the second story and side walls of

pressed brick. The second tloor will

have additional light through large sky-

lights. It will have hot water heat, a

sprinkler system, and will be constructed
throughout of reinforced concrete and
brick. In addition to the executive

offices there will be several fireproof

vaults and a handsome projection room,
15 by 30 feet, will be located on the

second floor. Work on the new build-

ing already has been begun and will be

pushed to completion as rapidly as pos-

sible.

Vitagraph has opened several new
branches during the past six months,
notably at Albany and Buffalo, and in

many instances has moved its branch
headquarters to larger and more con-

venient buildings, its new offices in

Philadelphia being the finest of its kind

in Pennsylvania. New quarters for the

branch offices in several other cities

have also been planned by John M.
Quinn, general manager of Vitagraph
Inc.

Film Company Snowbound
In Adirondack Mountains

L. Case Russell, producer, and other

members of Blazed Trail Productions, Inc.,

producing a series of twelve Northwest

Mounted Police stories for Arrow, were
snowbound in their headquarters in the

Adirondack Mountains recently.

New Year's morning the members of the

producing unit found it impossible to leave

their quarters save by means of tunnels

dug for the purpose. Work, of course,

was impossible, and for more than a week
the players were idle. It is thought that

the incident will delay slightly the publica-

tion of "The Heart of Big Dan," the pic-

ture in work.

Build Bronx Studio
NEW YORK—The Jackson Film

Studio Corp., W. H. Weissager, presi-

dent, has acquired a plot of ground
fronting 224 feet on Westchester Ave.
and 180 feet on Jackson Ave., Bronx,
with an area of 50,000 square feet. It is

stated that the company will use the
ground to erect one of the best equipped
studios in the country.

Stanley Twist Plans
To Enter New Field

Stanley H. Twist, who has been acting

as personal assistant to Wattcrson R.

Rothacker, president of the Rothacker

Film Manufacturing Company, for the

past three years, is arranging to sever
active connections with that firm and
enter business for himself.

With the assistance and co-operation
of Mr. Rothacker, Mr. Twist is planning
to launch his new enterprise within the
next few months. Details of his new
plans will be announced at a later date.

The announcement of Mr. Twist's
latest move is but another example of

the co-operative spirit which has en-
deared Mr. Rothacker to the hearts of
his many employes and friends through-
out the trade. Mr. Rothacker is ever

BTANIiBl W. TWI81

on the alert to create opportunity for

those of his organization who have
proven their worth.
Mr. Twist is well and favorably known

in motion picture and advertising -circles

and his many friends will be pleased to

learn that, while severing his active con-
nection with the Rothacker Film Manu-
facturing Company, he will still be
indirectly identified with the rapidly
expanding Rothaker interests.

Mr. Twist, though still a young man,
has enjoyed an exceptionally broad and
successful experience in the motion pic-

ture field. Entering the business in

1908, he became identified with Col.

Wm. N. Selig, with whom he was con-
nected for the next five years, first as
an actor and director and later as an
executive in charge of publicity and ex-
ploitation. Upon resigning from the
Selig organization, Mr. Twist special-

ized for a number of years in the mak-
ing and marketing of feature subjects.

Irvin J. Martin Joins

Selznick Studio Force
Irvin J. Martin, for the past two and

a half years engaged with Thomas H.
Ince as title artist, has joined the Selz-
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nick Fort Lee studio force as manager
of the art department
Mr. Martin is said to be the first man

to use decorated titles and states as his
belief that by the background title the
spectator to a motion picture is carried
into the forthcoming scene more effec-
tually than by any other means.

Famous Players-Lasky

Exploits "Copperhead"
Calling "The Copperhead," the Para-

mount-Artcraft Super-Special featuring

Lionel Barrymore, which is to be pub-

lished January 25, "the most widely ad-

vertised picture ever produced," Famou*
Players-Lasky Corp. submits the follow

*ng list of publication, said to cmDrace

a reading public of 10,000,000, together

with the dates of the issues which will

carry advertisements for the picture:

Atlantic Monthly, February; Century,

February
;
Everybody's, March ; Harper's,

February; Hearst's, February; Home Sec-
tor, January 24; Literary Digest, Jan. 17;

Metropolitan, February; Munsey's, Febru-
ary ; Natio ol Geographic, February ; Out-
look, January 28 ; Review of Reviews, Feb-
ruary

;
Saturday Evening Post, February 7;

Scribner's, February ; World's Work, Febru-
ary; CollUr's, January 31; Christian Her-
ald, January 24; American Legion, January
19; American Education, January 10;
American School, January 12; American
School Board Journal, February 1; Educa-
tional Foundations, February; Journal of
Education, January 22; Kindergarten and
First Grade, February ; Normal Instructor
and Primary Plans, February ; Ohio Teach-
er, January 15; Popular Educator, Febru-
ary ; Primary Education, February ; Pro-
gressive Teacher, February; School
Century, February, and School News,
February.

Julian Johnson Author
Of Hiller Production

The production of "Who's Your Serv-

ant?" the current photoplay which

is described as "a greater picture than

'The Cheat,' " is the first step in a

determined movement for the creation

of motion pictures of a different type,

according to L. L. Hiller, who controls

the world's rights. Mr. Hiller, in mak-

ing the statement, revealed the fact that

the author of the play is Julian Johnson,

editor and motion picture critic.

Realizing, it is said, the sameness of

the great majority of picture plays, Mr.

Johnson determined after conferring
with several leading producers, to write

something entirely unique. He spent

the better part of two years in judging

the situation and in determining the

most unusual theme on which to base

his story.
The eternal triangle, or the husband

or wife, seemed to be the center of

practically every motion picture drama,

according to Mr. Johnson's careful in-

vestigation, and he finally decided that

a hitherto neglected element of the

household, and still a most important

factor, the servant was the proper char-

acter on which to center the first effort

in variation.
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Guide to Current Pictures
STATE ~ PRODUCTIONS

AMERICAN FILM COMPANY
Distributed Through Pake Exchanges.

"Yvonne from Paris," fire reel*, with Mary Mile* Mister.

Tie Tiger Lily," five reels, with Margarita Fiaher.

Tfci* Hero Stufi." five reeia. with William RusselL

FLYING "A" SPECIALS

"Six Feet Four," six reels, with William Russell.

The Hellion," five reels, with Margarita Fisher.

"Eve in Exile," seven reels, with Charlotte Walker.
The Valley of Tomorrow," five reels, with William RusselL

ARROW FILM CORPORATION
"Vigilantes," seven reels.

Tool's Gold," six reels, with Mitchell Lewis.

The Law of Nature," with Vincent Coleman.
"When the Desert Smiled," five reels, with Neal Hart.

The Mysterious Mr. Browning," five reels, with Walter Miller.

The Profiteer," six parts, with Alma Hanlon.
The Sunset Princess," five parts, with Marjorie Daw.
-"Miss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
ONE REEL, ISSUED WEEKLY

"Love—In a Hurry."
"Reno—All Change."
"His Master's Voice."
"Home Brew."
"Her Bear Escape."
"Bobby's Baby."
"Settled Out of Court."
'All Jazzed Up."
Two A. M."
"Kidnapping Caroline."

TWO REEL SPECIALS
Nov.—"A Roman Scandal." with Colleen Moore.
Dec.
—

'-!iio West, Young Woman," with Fay Tincher.
Jan.
—"Love Me. Sadie, with Eddie Barry.

EDUCATIONAL FILMS
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Day anH Night at Coney Island."
"War Spruce."
'The Second Chance."
'The "Why" of a Volcano."

EQUITY PICTURES
"Eyes of Youth." with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters.

FILM MARKET, INC.
"The Hou«e Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS* CIRCUIT, INC.

"Sunnyside," three reels, with Charlie Chaplin.
"Bill Apperson'« Boy." six reels, with Jack Piclrford.
"Choosing a Wife," six reels.

"Burglar by Proxy," five reels with Jack Piclrford.

"The Hoodlum," five reels with Mary Piclrford.

"A Temperamental Wife." five reels, with Constance Talmtge.
"Her Kinednm of Dreams." five reels, with Anita Stewart
"Back to God's Country.*' seven reels, with Nell Shipman.
Tn Wrong," five reels, with Jack Pickford.
"The T^nnderbnlt " with Katherine MacDonald.
'The Mind the Paint Girl," with Anita Stewart.
"The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills " with Mary Pickford.
"The Greatest Question" CD. W. Griffith production).
"Daughter of Two Worlds." with Norma Talmadge.
"At the Barn." with Constance Talmadge.
"In OH Kenruckv " with Anita Stewart.
'The Beauty Market," with Katherine MacDonald.
"The River's End" (Marshall Neilan production).
"The Inferior Sex." with Mildred Harris-Chaplin.
"A Dav's Pleasure." with Charles Chaplin-
The Turning Point," five reels, with Katherine MacDonald.
'The River's End." five reels (Marshall Neilan Production).
'Tolly of the Storm Country," five reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURES

Nov. 16—"Male and Female," six reels, all star cast.
Nov. 16—"231/^ Hours Leave," five reels, with MacLean and May.
Nov. 23— The Invisible Bond," five reels, with Irene Castle.
Nov. 23—"It Pays to Advertise," five reels, with Bryant Washburn.
Nov. 2S—"The Miracle of Love." five reels.
Nov. 30—"Counterfeit," five reels, with Elsie Ferguson.
Nov. 30—'-Scarlet Days" (D. W. Griffith production).
Dec 7—"An Adverlture in Hearts." with Robert Warwick.
Dee. 7

—"Victory" (Maurice Tourneur production).
Dec. 7—"More Deadly Than the Male," with Ethel Clayton.
Dec- 14—"Behind the Door" (Ince supervised special).
Dec. 14—"The Cinema Murder" (Cosmopolitan).
Dec. 21—"His Wife's Friend." with Dorothy Dalton.
Dee. 21—"Hawthorne of the U. S. A.." with Wallace Reid.
Dec 21—"A Girl Named Mary," with Marguerite Clark.
Dec. 28—"Red Hot Dollars," five reels, with Charles Ray.

Dec 2S—"Everywoman," with All Star Cast
Dec. 2S—"Wanted—A Husband," five reels, with Billie Burke.
Jan. i—"The Woman in Suit Case," five reels, with Enid Bennett.
Jan. 4—"Too Much Johnson," five reels, with Bryant Washburn.
Jan. i—"The Thirteenth Commandment," five reels, with Ethel Clayton.
Jan. IS—"The Tree of Knowledge," five reels, with Robt. Warwick.
Jan. 25—"What's Your Husband Doing?" five reels, with McLean and May.
Jan. 25—"The Copperhead," five reels '(Super-Special).
Feb. 1

—"Double Speed." five reels, with Wallace Reid.
Feb. 1

—"All-of-a-Sudden, Peggy," five reels, with Marguerite Clark.
Feb. 8—"The Six Best Cellars," five reels, with Bryant Washburn.
Feb. 15—"On with the Dance," seven reels, with Mae Murray.
Feb. 15—'The Amateur Wife," five reels, with Irene Castle.
Feb. 22—"Black Is White." five reels, with Dorothy Dalton.
Feb. 22—"Mary's Ankle," five reels, with MacLean and May.

ONE AND TWO REEL COMEDIES
Nov. 9—Briggs, "Company," one reel.

Nov. 16—Arbuckle, "The Hayseed," two reels.
Nov. 16—Briggs, "Burglars," one reel.

Nov. 23—Sennett, "Down on the Farm," two reels.

Nov. 23—Briggs, "Before the Circus," one reel.
Nov. 30—Truex, "A Night of the Dtib," two reels.
Nov. 30—Briggs, "Before the Circus," one reel.

Dec. 7—Sennett, "A Lady's Tailor," two reels.

Dec 7—Briggs, "After the Circus," one reel.

Dec. 14—St. John, "Speed," two reels.

Dec. 21—Sennett. "The Speak Easy," two rews.
Dec. 21—Briggs, "Those Distant Cousins," one reel.
Dec. 2S—Truex. "Too Good to Be True," two reels.

Jan. 4—Sennett, "The Star Boarder."
Jan. 4—Burton Holmes, "Gaping Gullett of Gify."
Jan. 11—Arbuckle, "The Garage."
Jan. 11—BTiggs, "Hnusecleanine."
Jan. 18—Sennett, "The Star BoardeT," two reels.
Feb. 15—Sennett, 'Ten Dollars or Ten Days," two reels.

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast
"Evangeline," with All Star Cast.
"Kathleen Mavonmeen," with Theda Bars.
"Should a Husband Forgive"? with All Star east.
'The Strongest," with All Star Cast.
"While New York Sleeps," with All Star Cast.

WILLIAM FARNUM SERIES
"Wings of the Morning.'
"Heart Strings."
"The Adventurer.**

"The Daredevil."
"The Feud."
"The Cyclone."
''3 Gold Coins."

TOM MIX SERIES

PEARL WHITE SERIES
"The White Moll."

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle." with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh." with Gladys Brockwen.
"Tin Pan Alley," with Ray and Fair.

"Her Eleohant Man." with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.
"The Last Straw," with Buck Jones.

SUNSHINE COMEU1BI
"Back to Nature Girls."
The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husoands."

MITT AN 13 Jisrr
"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.j.

"On Strike."
"Shaking the Shimmy."
"How Drv I Am!"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing."
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
'The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
'Berth of a Nation."
"In the Movies."
"The Pawnbrokers."
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HARRY CARSON

"The Unpardonable Sin," eight reels, with Blanche Sweet.
"The Huihed Hour," five reela, with Blanche Sweet.

GAYETY COMEDIES
"Love Sick at Sea."
"Calling His Bluff."
"Are Floorwalkers Fickle?"
"Cursed by His Cleverness."
"His Fatal Bite."
"Fireman! Save My Gal!", with George Ovcy.
"Ladies Must Dance," with George Ovey.
"Bounced," with George Ovey.
"A Saphead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Love," with George Ovey.
'Twin Bedlam." with Billy Bletcbcr-Vera Reynolds.

J. PARKER HEAD, JR., PRODUCTIONS
"Sahara." seven reels, with I nui-r Glaum.
"The Lone Wolf's Daughter." seven reels, with Louise Glaum.

DEITlt I c II- HECK, Uti .

"The Randhox." six reels, with Doris Kenvon.
"The Harvest Moon," six reels, with Doris Kenyon.

It ( i II I It I BRUNTON PRODUCTIONS
"A White Man's Chance." five reels, with J. Warren Kerrigan.
"The Joyous Liar." five reels, with J. Warren Kerrigan.
"The Lord Loves the Irish." five reels, with J. Warren Kerrigan.
"Live Sparks," five reels, with J. Warren Kerrigan.

NATIONAL-IIILLIE RHODES PRODUCTIONS
"The Blue Bonnet," six reels, with Billie Rhodes.

GOLDWYN PICTURES CORPORATION
GOLUWV.V STAR PRODUCTIONS

"The Girl from Outside," seven reels. Rex Beach Special.
"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.
"Flame of the Desert," seven reels, with Geraldine Farrar.
"The Loves of Letty," five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex." five reels, with Tom Moore.
"Toby's Bow," five reels, with Tom Moore.
"The Silver Horde." five reels (Rex Beach).
"The Cup of F'ury, ' five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
"The Little Shepherd of Kingdom Come," five reels, with Jack Pickford
"The Paliser Case," five reels, with Pauline Frederick.

GOLDWYN SPECIALS
"For the Freedom of the East" ( Bet/ wood j, six reels.
"The Border Legion," six reels.
"The Eternal Magdalene," six reels.

FORD EDUCATIONAL WEEKLY
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Acain.
Eventide.

"The Little Dears,'

CAPITOL COMEDIES
two reels, with Carter De Havens.

DEN.MSON STAR SERIES
"Sandy Burke of the U-Bar U," five reels, with Loun Beno»u_
"Speedv Meadr." five reels, with Louis Bennison.
"The Road Called Straight," five reels, with i.ouis Bennison.
"Hieh Pockets." five reels, with Louis Bennison.
"Lord Jim," five reels, with Louis Bennison.

GOLDWYN-BHAY PICTOGRAPHS
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 2fi

—"Gold Mining -in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers of the Caribbcans."
"Taos Indians."

HALLMARK PICTURES CORP.
(Available at United Theatres Exchanges.)

FAMOUS DIRECTORS SERIES
"A Dangerous Affair." five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.
jjLove, Honor and ?," five reels, with Marguerite Marsh.
"The Phantom Honeymoon," six reels, with Marguerite Marsh
"The Heart of a Gypsy," five reels, with Florence Billings.
' High Speed," five reels, with F.dward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
Romance of the Air," seven reels, with Lieut. Bert Hall.

Wanted for Murder," six reels, with Elaine Hammerstein
The Littlest Scout," five reels, with Violet Blackton.
A House Divided," six reels, with Sylvia Bremer.
"The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit.

W. W. HODKINSON CORPORATION
Distributed through the Pathe Exchange

ARTCO PRODUCTIONS
"As a Man Thinks." five reela. with Leah Baird.
"The Volcano," six reels, with Leah Baird.
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute,' six reels, with Leah Baird.

ZANE GREY PICTURES, INC.
"Desert Gold," seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

BENJAMIN H. HAMPTON PRODUCTIONS
"~ be Westerners," seven reels, with Roy Stewart.

' The Sagebrusher," seven reels, by Emerson Hough.

VICTOR KREMER PRODUCTIONS
Dec. 1

—"A Burlesque on Carmen," four reels, with Charles Chaplin.
Feb. 1—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—"Jitney Klopement," two rels, with Charles Chaplin.
Apr. 1

—"Work," two reels, with Charles Chaplin.
May 1

—"By the Sea." one reel, with Charles Chaplin.

MAURICE TOURNEUR PRODUCTIONS
"Woman.
"My Lad
"Broken

y's Garter."
Butterfly."

METRO PICTURE CORPORATION
Aug. 11—"A F'avor to a Friend," five reels, with Emmy Wehlert.
Aug. 18—"The Four Flusher," five reels, with Hale Hamilton.

SCREEN CLASSICS, INC., SPECIALS
The Man Who Stayed at Home." seven reels, with all-star cast.

"Lombardi, Ltd.," seven reels, with Bert Lytell.
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer." six reels, with May Allison.
"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-offs." six reels, with May Allison.
"The Willow Tree," six reels, with Viola Dana.
"The Right of Way," six reels, with Bert Lytell.
"The Best of Luck," six reels (Drury Lane Melodrama).

NAZIMOVA PRODUCTIONS
"Out of the Fog," seven reels, with Nazimova.
"The Red Lantern." seven reels, with Nazimova
"The Brat," seven reels, with Nazimova.
"Stronger Than Death," six reels, with Nazimova.

PATHE EXCHANGE, INC.

PATHE SPECIAL FEATURES
Sept. 14—'The Virtuous Model," six reels, with Dolores Casainelll.

Sept. 28—"The Twin Pawns," six reels, with Mae Murray.
Dec. 14—"The A. B. C. of Love," six reels, with Mae Murray.

Aug.

FRANK KEENAN PRODUCTIONS
IT—"The World Aflame," six reels, with Frank Keenan.

Sept. 21—"The False Code." five reels, with Frank Keenan
Dec. 7—"Brothers Divided," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
Feb. 1

—"Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEARSON PHOTOPLAYS, INC.

June 8— "The Bishop's Emeralds," six reels, with Virginia Pearson.
Oct. 6—"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS. INC.

Aug. 24—"The Love Cheat," five reels, with June Caprice and Creighton Hale.

Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creightoa
Hale

Nov. 18—'The Right to Lie," seven reels, with Dolores Cassinelli

Jan. 25—"The Web of Deceit," six reels, with Dolores Cassinelli.

J. STUART BLACKTON PRODUCTIONS
Oct. 19—"The Moonshine Trail," six reels, with Sylvia Breamer and Robt

Gordon.
Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.
Jan. 4—"My Husband's Other Wife," six reels, with Sylvia Bremer and

Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet.
Dec. 21—"The Prince and Betty," five reels, with William Desmond.
Tan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 15—"Respectable by Proxy," six reels, with Sylvia Breamer and Rob-

ert Gordon.

HOBART HENLEY PRODUCTIONS
Nov. 2—'The Gay Old Dog," six reels, with John Cumberland.

REALART PICTURES

SPECIAL FEATURES
"Soldiers of Fortune" (Dwan), seven reels.
"The Mystery of the Yellow Room" (Chautard), six reels.
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Vfie most valuable piano in the world

The coloring of a Corot, the modelling of a

Rodin, the style of a Stevenson—all these are

properly considered superlatives of achievement.

And there is equal measure of accomplishment

implied when we say, "the tone of a Steger."

Steger Pianos and Player Pianos are shipped on approval

to persons of responsibility. Write for the Sieger Style

Brochure and convenient terms. Steger dealers everywhere.

STEGER & SONS Piano Manufacturing Co.

Founded by John V. Steger, 1879

Steger Building, Chicago, Illinois

Factory at Steger, Illinois
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EXHIBITORS HERALD
LiiiiMiiiiiiiiiiiiiiiMiiiiiiiiiiiiimiiiiiiiiiiMiiiiiiiimiiiiMiiiiiiiiiimiiu STAR PRODUCTIONS

"Anne of Green Gables," six reels, with Mary Miles Mints*
"Kratwhile Susan." five reels, with Constance Binney.
"The Fear Market," five reels, with Alice Brady.

Only One Way

There's only

* * *

One way

* * *

To Make Money

* * *

In the Show Business

* * *

And

* * *

That is

* * *

To Keep

* * *

Abreast

* * *

Of the Times.

* * *

AND

* * *

The Only Way

* * *

To Keep Abreast

* * *

Of the Times

* * *

Is by Reading

* • *

The

* #' *

Exhibitors Herald.

Oct.
Nov.
Nov.
Nov.
Dec.
Dec.
Dec.
Dec.

Oct.
Nov.
Dec.

Dec.
Dec.

Dec.
Dec.
Dec.

Dec.
Dec.
Dec.

Oct.
Oct.
Oct.
Oct.
Nov.
Nov.

ROBERTSON-COLE PICTURES
SUPERIOR PICTURES

-"The Gray Wolfs Ghost," with H. B. Warner.
-"The Illustrious Prince," with Sessue Hayakawa.
-"The Blue Bandanna," with William Desmond.
-"A Fugitive From Matrimony," with H. B. Warner.
-"Where There's a Will," Brentwood production.
-"Beckoning Roads," with Bessie Barriscale.
-"The Tong Man," with Sessue Hayakawa.
-"The Golden Hope," with Edith Storey.

SPECIALS
—"The Open Door," with all star cast.
— (Tourneur). "The Broken Butterfly."
-(Gasnier), "The Beloved Cheater."

SUPREME COMEDIES

-"Good Night Judge."
-"Struck Out.

MARTIN JOHNSON PICTURES
-"Tulagi a White Spot in a Black Land."
-"Through the Isles of the New Hebrides."
-"The Home of the Hula Hula.'"

ADVENTURE SCENICS
—"The Forbidden River."—"Just Over Yonder."
—"I and the Mountain."

STRAND COMEDIES—"His Double Exposure.'—"Speed."—"Her Winning Way "

—"Careful Kate."
—"Too Many Bills."—"I» Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SELZNICK PICTURES

Distributed by Select Exchanges.

""The Country Cousin," five reels, with Elaine Hammerstein.
"Sealed Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro

duction.)
"The Glorious Lady." five reels, with Olive Thomas.
"Piccadilly Jim." five reels, with Owen Moore.
"Out Yonder," five reels, with Olive Thomas. (A Ralph Ince Production.
"The Broken Melody," five reels, with Eugene O'Brien.
"A Regular Girl " five reels, with Elsie Janis.
"Greater Than Fame," with Elaine Hammerstein.
"Who's Who," with Owen Moore.
''Sooner or Later," with Owen Moore.
"Footlights and Shadows,' with Olive Thomas.
"His Wife's Money," with Eugene O'Brien. (A Ralph Ince Production.
"The Woman God Sent," with Zena Keefe.
"The Imp," five reels, with Elsie Janis.
"The Woman Game," five reels, with Elaine Hammerstein.

SELECT PICTURES
Distributed by Select Exchanges.

"The Undercurrent," five reels, with Guy Empey. ;

"A Scream in the Night." six reels, with Ruth Budd.
"Faith of the Strong." five reels, with Mitchell Lewis.
"Nle of Conquest." five reels, with Norma Talmadge.
"The Last of Hi» People," with Mitchell Lewis.
"She Loves and Lies,' with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exchanges

"Just a Wife."
'Blind Youth.'

REPUBLIC PICTURES
Distributed through Republic Exchanges

"Twelve-Ten," five reels, with Marie Doro
"The Blue Pearl." five reels, with Edith Hallor.
"The Amazing Woman." five reels, with Ruth Clifford.
"Girl of the Sea." Williamson Submarine Production.
"Trilby," (reissue), Maurice Tourneur Production with Clara KimbJ

Young.

New* Reel*

Sinograms, one-reel, every Tuesday and Saturday.

= = WM. L. SHERRY SERVICE
— — Available at all Hallmark Exchanges

5 — "Marriage for Convenience," six reels, with Catherine Calvert
— — "Calibre .»*."
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TRIANGLE FILM CORPORATION
(Available at United Theatres Exchanges.)

'Flame of the Yukon," six reels, with Dorothy Dalton.
"Betty of Greyslone," five reels, with Dorothy Gish.

TYRAD PICTURES, INC.

^ IhcMechanical
hcKET Celling Efficiency

And tne Children Pay," seven reels, with Garrett Hughes
Your Wife and Mine," five reels.

Human Passions," five reels.

The Red Viper, six reels, with Garett Hughes.
It Happened in Paris," five reels.

Broken Hearts," five reels.

UNITED ARTISTS CORPORATION
.ept. 1

—"His Majesty, the American," eight reels, with Douglas Fairbanks
let. 20—"Broken Blossoms." six reels, D. W. Griffith production.
)ec. 29—"When the Clouds Roll By," six reels, with Douglas Fairbanks,

an. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
jne <—"Playthings of Passion," five reels, with Kitty Gordon,
jne 29—"The Woman Under Oath." five reels, with Florence

.ug. 10—"A Man's Fight," five reels, with Dustin Farnum,
let.

' 19—"Her Game." five reels, with Florence Reed.
The Eternal Mother," with Florence Reed.
The Corsican Brothers," with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
UNIVERSAL FEATURES

)ct. (i
—"Loot," six reels, with Ora Carew.

let, 13—"Bonnie, Bonnie Lassie," six reels, with Mary MacLaren.
)ct. 20—"The Brute Breaker," six reels, with Frank Mayo.
'ov. 3—"The Rider of the Law." six reels, with Harry Carey.
Jov. 10—"The Trembling Hour," six reels with Helen Jerome Eddy.
-'ov. 17

—"His Divorced Wife," five reels, with Monroe Salisbury.
)ec. 1—"Under Suspicion," five reels, with Ora Carew.
>ec 8

—"Lasca," five reels, with Edith Roberts and Frank Mayo.
>ec. 15—"A Gun Fighting Gentleman," five reels, with Harry Carey.
)ec. 29—"The Pointing Finger," five reels, with Mary MacLaren.
an. 5

—"The Day She Paid." five reels, with Francelia Billington.

an. 12—"The Triflers," six reels, with Edith Roberts.
an. 19—"The Phantom Melody," five reels, with Monroe Salisbury.

JEWEL PRODUCTIONS
The Right to Happiness," eight reels, with Dorothy Phillips.

Forbidden." six reels, with Mildred Harris.
Blind Husbands," seven reels, with Eric Stroheim.

VITAGRAPH
The Hornet's Nest." five reels, with Earle Williams.
The Man Who Won," five reels, with HatTy Morey.
Shadows of the Past," five reels, with Anita Stewart.
The Girl Woman," five reels, with Gladys Leslie.

The Bramble Bush," five reels, with Corinne Griffith.

Over the Garden Wall," five reels, with Bessie Love.
The Wreck " five parts, with Anita Stewart.
The Gray Towers Mystery," five reels, with Gladys Leslie.

The Winchester Woman," five reels, with Alice Joyce,
In Honor's Web," five reels, with Harry T. Morey.
A Fighting Colleen," five reels, with Bessie Love.
The Black Gate." five reels, with Earle Williams.
The Combat," five reels, with Anita Stewart.
The Golden Shower," five reels, with Gladys Leslie.
The Tower of Jewels," five reels, with Corinne Griffith.

The Darkest Hour," five reels, with Harry T. Morey.
Pegeen," five reels, with Bessie Love.
When a Man Loves," five reels, with Earle Williams.
The Sins of the Mother," five reels, with Anita Stewart.
The Midnight Bride," five reels, with Gladys Leslie.
Human Collateral," five reels, with Corinne Griffith.
The Birth of a Soul," five reels, with Harry T. Morey.
Slaves of Pride," six reels, with Alice Joyce.

VITAGRAPH SPECIALS
Daring Hearts," six reels, with Bushman and Bayne.
The Gamblers." six reels, with Harry T. Morey.
The Wolf," six reels, with Earle Williams.
The Climbers." six reels, with Corinne Griffith.
The Vengeance of Durand." seven reels, with Alice Joyce.
Slaves of Pride," six reels, with Alice Joyce.

O. HENRY SERIES
The Guardian of Accolade," two reels, with Agnes Ayres.
The Friendly Call," two reels, with Walter Miller.
The Day Resurgent," two reels, with Gypsy O'Brien.
The Roads We Take," two reels, with Jay Morley.

CURRENT SERIALS
JNIVERSAL, "The Midnight Man," with James J. Corbett.
1TAGRAPH, "Perils of Thunder Mountain," with Antonio Moreno.
JNIVERSAL, "Elmo the Mighty," with Elmo Lincoln.
>URSTON, "The Mystery of 13," Francis Ford.
'ITAGRAPH, "Smashing Barriers," with William Duncan.
'ATHE, "The Great Gamble," with Charles Hutchison and Anne Luther.
' L- K-, "The Fatal Fortune," with Helen Holmes.
'ATHE, "Bound and Gagged." with Geo. Seita & Mare. Courtot.
'ATHE, "The Black Secret." with Pearl White and Walter McGrail.
RROW, "The Masked Rider," with Ruth Stonehouse.
glVERSAL, "The Great Radium Mystery," with Eileen Sedgwick.

;»v9 • "Lightning Bryce," with Ann Little and Jack Hoxie.
ALLMARK, "The Sign of the Rat." with Claire Anderson.
ATHF.. "The Adventures of Ruth " with Ruth Roland.
^RROW, "The Fatal Sign." with Claire Anderson.
1ALLMARK. "The Screamine Shadow." with Ben Wilson and Neva Gerber.
'ATHE, "Daredevil Jack," with Jack Dempsey.

Selling tickets by hand means careless handling

of tickets and cash, causing errors and losses.

The Perfected Aulomaticket Register

is mechanically perfect, registers every ticket

sold and gives an exact accounting of the day's

cash receipts.

You cannot be sure that you are cashing in on

every ticket sold unless you have an AUTOMA-
TICKET REGISTER to safeguard your tickets and

cash.

Used by the biggest exhibitors in the country.

In your own interest write for further facts at once

REGISTER Co.and CASH
1739 Broadway New York City

Frame No. 10

Holds six HxM's with date strip

and announcement space or made to

suit exhibitor's requirements.

Every Theater

Is Dependent

On Its Lobby
Unconsciously play-goers form an

opinion of a theater by the first im-

pression the lobby gives them. Is

your lobby neat and inviting? Does
it radiate a refined, polished air?

BILT-RITE Display Frames are a

potent factor in establishing the rat-

ing of a theater with its patrons.

Made in many standard styles or

built to order from blue-prints or

rough sketches, they offer a large se-

lection to the careful Exhibitor.

BILT-RITE Display Frames carry

the endorsement of the country's

foremost showmen.

Ask your local dealer for the BILT-RITE line or write us direct

for complete information.

Ask for Booklet .4-5

CONSOLIDATED PORTRAIT & FRAME CO-

1029 West Adams Street, Chicago, Illinois

NEW YORK REPRESENTATIVE—ACME AGENCY,
2623 Grand Central Terminal Building
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When You
Need Something

In a Hurry

We know how it is—every minute you are
unable to show your pictures means LOSS.
You may count on us to act quickly on
"Hurry-up" orders. Our large stocks, in four
cities, enable us to fill orders promptly. Call

on us whenever you need supplies of any kind.

You will find us ready.

Right now we call your attention to the
following

:

New Prices for Carbons

National or
Columbia
Per Per Per
100 1000 100

Vix 6" Cdred S 3.6S SZ3 00 $ 3.S0
'AxW Cored 7.2S tS.OO 7 00
&X12" Cored 8.10 73.50
%x\2" Cored 10.00 «7.00 »JS
HxlO" Cored 8.00 73.00
%x 6" Cored $.1* 4 4 so 4.70
$ix 7" Cored S.70
Hx\2" Cored 13.00 11S.00 12.40
MxlO" Cored 10.50 96.00 10.30

Ux 6" Cored 6 50 S8.S0
%x\2" Cored 17.00 153.00 is so

Vix 6" Solid 3.65 33.00 3 30
V%x\T Solid 7.25 4S.00 7.00
%x 6" Solid 5.1* 44.50 4.7i

Speer
Per
1000

$31.80

S3.S0

85.00

42.50

52.00

112.S0

93.80

150.09

31.80
63.50

42.50

Ax6" for use with H"
\\xb" for use with 44"

Hx6" for use with
f«x6" for use with I"

**x6~
«x6"

Pe
100

upper $ 6.75

upper 7.00
upper 7.2S
upper 8.2S

Silvertips
Per
1000

Ml.00
64.00

67.00

74.00

White A C Special
Per 1 pk(t. of

25 Sets100 Sets

$22.00
27.00

$ 6.00

7.50

Per Per
100 1000

$ 6.90 $62. SO
7.15 65.00
7.90 72.00

8.45 77.00

SPEER HOLD ARCS
For Use on Direct Current Only

Jix6"
f|x6"
•fa x6"
>/ix6"

SPEER ALTERNO
Special for use on Alternating Current Only

Per 1 Pkg. of
100 Sets 25 Sets

ttx6" * $20.00 $ 5.50

Ux6" 25.00 6.90

Hx6" 32.00 1.80

Exhibitors Supply Company
845 So. Wabash Ave. Chicago

Branch Sales Offices:

407 Mailers Bldg., Chicago
133 Second St., Milwaukee
157 N. Illinois St., Indianapolis

3308 Olive St., St. Louis

(1319)

I i I

Miiiniiiiiiiin

The advantages of

EASTMAN
footage numbered negative film

will immediately assert them-

selves in the final cutting and

assembling of successive scenes.

Identifiable by the uord.t "Eastman" and

"Kodak" in the film marg-iti

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

DESIGNING - CONSULTING - SUPERVISING

William T. Braun
ARCHITECT

155 N. CLARK STREET, CHICAGO

MOTION PICTURE THEATRES AND STUDIOS

Effective Film Insurance for
MANUFACTURERS AND EXCHANGE MANAGERS
All new fllmi should be preperly treated before they at*
permitted to run through the projection machine. M)T

•pedal procrai of aeaeonlng and softening of new films

will poelilTely toughen, creating 10 efficiently dor* bit

and tonff-liTed film.
Many of Chicago*! leading exchange manager* will at*

teet to the excellent resnlt* of my method, which It -ioae

by hand, giving personal service to every film treated.

A. TEITEL
112 N.nb U SaDt St. CHICAGO TeJe»i»e Fruklii 3SU

RE-NU-FILM
THE WONDER OF THE FILM WORLD

Makes old, dry films soft, pliable, clean and clear, like new; or
money back. $1.00 a bottle postpaid

UNITED M.-P. INTERESTS
214 Mutual Life Building Buffalo, New York
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Current
GOLDWYN
PICTURES
WILL ROGERS
innater^Water Sverfftrhere

PAULINE FREDERICK
tn ^heValiser Case

MADGE KENNEDY
in "dhe "Plccrning ^nqelTOM MOORE

in 'Duds

MABEL NORMAND
tn 'Pinto

RUPERT HUGHES
^he Cup of 'Jury ,

REX BEACH S
cjhe Stiver Jibrde

JACK PICKFORD
in Vhe Cittte Shepherd of Kingdom Come

GOLDWYN PICTVRES CORPORATION

S
SC

WEBKLY MARTIN J. QUIGLEY, PUBLISHER
*C DEARBORN ST. Entered as second class mattar, August jo, 1917, at the Past office at Chicago, 1U.. under the Act of March 3, 1S79

ONE DOLLAR
A TEAR



won't light*, said the Copperhead.

Good ! said Lincoln

Adolph Zukor
presents

"Cjke

(opperhead"
WITH

LIONEL
BARRYMORE

"T was the most wonderful act of self-

sacrifice the mind of man can conceive.

Founded on the famous play by Augustus Thomas
from the story by Frederick Landis, adapted and
directed by Charles Maigne.

S L5iI
1

i'!ii
PLAYFRS ",L

^
<>KY C0I(£°^I0N k

p

A Paramount Artcraft Picture



VPN

°ICTUBES

PICTURES, >

r
r ^
>

- .J"

An ALLAN DWAN Production



LIFE'S WASTERS, ALL OF THEM
EAUTIFUL moths clustering in the flame of a rich man

favor, while he plays fast and loose with the only one wort

while—the absent girl who is ignorant of his perfidy.

B
That's the theme on which HAROLD MacGRATH has built a story that can

your audience spellbound around the world — into the dark corners, even, wh

civilization has scarcely dared venture. Vivid, colorful scenes run through t

picture as thread through a loom.

469 FIFTH AVENUE NEW YORK CIT
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CARL LAEMMLE
presents

100% HIGH!
*^^NE hundred per cent high.

and gripping throughout."
says the Cleveland Plain Dealer.
"Interwoven in a subtle plot of

strong dramatic force, it carries

the acutest thrills of intrepid,

death - defying dare -devilism.'"

"Here is a drama you must see
in order to realize," declares the

Los Angeles Record. See it to-

day—it will astound you, and
you'll realize here's your great

opportunity to cash in.

MfMfi?
_ feat u*r i n d

UNIVTRSAirjEVEL
PRODUCTION DE llVXEStt



_ » w —

-

ROBERT/ON-COLE

WITH A NOTABLE
BRENTWOOD to

Directed by HENRY KOL B

NOT long we released anot r U

Brentwood Picture, "The Tt *

Road." This gripping human drai *®

a sensation and you turned theni^

your theatres.

"The Third Generation" marks a m
in production and exhibitors claim *

I

powerful than "The Turn in the R i
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rifiart Strings
^^Written by „ . Directed fey
Henry Albert Phillips ^ J* Gordon Edwards

£A big sacrifice ofbrotherforsister
with a background, of T*OX
the most intense drama *

£^^ENXS
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WILLIAM FOX
presents

WILLI
By Harold fittus

Directed by
Emmet -4* Flynn

FOX

RUSSELL
/ n

SHOD with

FIRE
ENTERTAINMENTS
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WILLIAM RUSSELL
in SHOD WITH FIRE

portrays with vi£or, Bril-

liance and skill a fine

story with an appeal rarely

to Jbe found on the screen *

CJt is cordially recommended
as a success productionfor

the best theatres*

FOX

SiJtiSEj

MINE

V

ENTERTAINMENTS
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WILLIAM FOX
presents

c Mlss 1

SHIRLEY MASON
in the sweetest circus story ever told

HER ELEPHANT
\>f A XI By Teoori Votes Beit
JjrjLtlLJ^ Directed by Scott T>uniap

EOX
TEATAINMENT



EXHIBITORS HERALD

n

ER ELEPHANT MAN
.she is described as 99 pounds
of pep, personality and prettiness

a circus production that

will sweep the world *

FOX
ENTERTAINMENTS
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WILLIAM
FOX

hresents

Clemenceau
OWN DRAMA

THE STRONGEST

ook ii,

nack ii,

HE TIGER. OF FRANCE
is the most advertised man in the

world today- Every daily news-

paper in America has published

his name almost daily for four
years - His importance is known in

every Home -His greatness is hack

of this wonderful story of the basic

passions of human life-

Qean up unth U !

FOX ENTERTAINMENTS



EXHIBITORS HERALD



EXHIBITORS HERALD

i S WILLIAM IOX
presents

eftVlffiKIEF HILTs j

'! COMEBACK I

tiS2 WILLIAM FOX

ine
Supervised bu^** 111

g ^
Oiampton delHuth.

PLAYEHS tn

Alta Allen
Harry Booker
Laura la Varnie
Dorothy Lee
Alice Davenport
Glen Cavender
id Kennedy
Tom Kennedy

/?ne special releasedJ regular Customers

^ft$hine Comedies directors
Chester Conklin Travis Vale

Blanche Payson
Bert Gillespie

Slim Summeiville
Jack Cooper
Ethel Teare
Rosa Gore
Hyman Binensky
Bobby Dunn

Prank Beal

Jack Blythestone
M • St -Clair
frank Griffin
Vin Moore
Roy del Ruth
Eddie Cline

and ike beautiful Sunshine Cjirls

FOX
ENTERTAINMENTS



awe
OLIVE THOMAS

in Bradleij Kind's

rOOTUGHTSandSHADOWS
Scenario bi| P Cecil Smith
Direction- John W Noble

ELAINE HAMMERSTEIN
in hank Dazeq and Leic^hton O^mun's

THE WOMAN GAME"
Scenario bq G. Marion Burton

Direction- Villiam P. Earle

OWEN MOORE
in Le\vi<? Allen Browner

SOONER OR LATER"
Scenario bq Q. Cecil Smith

Direction-Wed ei| Rubles

ELSIE JAMS
in

/THE IMP"
bi| Elsie Janic and Edmund Oouldin^

Direction- Robert Elli<?

^ade bij Selznick Distributed bt| Select



1

in Matj Tu11q atid DuVernct Rabbells

HIS WIFE S MONEY
RAIPHINCE
PRODUCTION

Made fo/u Selztiicfe. Disftibtited bi} Selecf



Qno Initial

Americanization

Production

THE LAND OFj

opportuntit
Atwo reel super-feature that embodies
the spirit cf Uncom-the spirit ofAmerica

ARMPH INCE

PRODUCTION
with Mr. lnce asLincoln

Produced {or thej4mericarrizatiori Garmnitiee

HotLftanblin K.I<ane Chairman
Lewis J. Selztiick -Distribution
ftdolph Zukor. Production
Harru Crandall Exhibition
Maj. Kai4moTid¥Pul1tTian_Muriidpal Cooperation

Williarri ABradq ex-officio

Distributed btj Select

Distributed bij Republic



tlUST
AWIFE
Adapted Qom flie plat} btj

Eu^gho lUalfer

Diiecrioti-1-loi0ard Hickman
Scenario bii Kiiihorino Reed 4k A

NATIONAL
PICTURE
THEATRES
Lewis J.Selznick

PresidGtif

TTIadG btj national

Distributed bij Select



coming

the
seasons
sensation





;fAmazing Opportunities

JACK DENPSEY
I INI

When a man is offered hundreds of

thousands of dollars for a personal

appearance of but a few minutes,

what is a great serial with him as star

worth to you in your theatre?

Ask yourself that, Mr. Exhibitor!



JackDempse
ik the Million Dollar Serial,

Daredevil Jac
Listen, friend;
Give the old thatch a scratch or

two and think it over.

Here s a personality that manj
of the world's keenest showmen are

bidding hundreds ofthousands of
dollars for, for a personal appearance
ofjust a few minutes!

Here's a man who is the world's
greatest grabber of newspaper space
and you can havehim in your theatre

-not for a few minutes but for fifteen

weeks

!

And the serial he stars in is right;

its a Bathe!
6

How can you afford to hesitate?
The answer is you can't

!

Produced by

ROBERT BRUNTON

A PATHE SEHIA



AMERICAN FILM COMPANY, Inc.

offers

Wlth

WILLIAM
RUSSELL

A super-dramatic attraction—-packed with thrills

and "punch."

Proclaimed by critics "The Most Grippingly Dra-

matic Special Feature of the Year!"

The story is from the pen of Stephen Fox.

Emmett J. Flynn directed Russell in this— the

greatest role of his entire career.

Make your reservations now with American Film

Company representative at your nearest Pathe

Exchange. Do it TODAY!

Produced by
AMERICAN FILM COMPANY. Inc.

Samuel S. Hutchinson, Pres.

Distributed by
PATHE



1

REPUBLIC DISTRIBUTING CORPOKATION
LEWIS J. SELZNICK, Advisory Director BRITON N. BUSCH, President

Executive Offices, 130 W. 46th St. Exchanges Everywhere



"Girl of the Sea"

WILLIAMSON'S SUBMARINE
TRIUMPH IS READY FOR BOOKING

OPERATING UNDER THE PATENTS OF
THE WILLIAMSON SUBMARINE CORP.

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK, Advisory Director BRITON N. BUSCH, President

Executive Offices, 130 W. 46th St. Exchanges Everywhere
-
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Arthur P. Beck
presents

LEAH
BAIRD
The Picture Girl Beautiful

L%apiTOL
From the notable, stage success by

AUGUSTUS THOMAS
Directed by George Irving

The story of a woman w ho staked her

honor and her all to advance and pro-

tect the man she married. The work

of a powerful American playwright

—tense, full-of-action; dramatically

and pictorially fine. Sought at once

for engagements in the best theatres

and approved after being played.

W HODKINSON CORPORATION
527 Fi/ih Avenue. New York Grr

Distributing through PlMHE £tr ha ngf. fnurporavd

Foreign Distributor.J Frank BrockJ its. lor 729-7* Arc.
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Ihey Ctke'"3he Capitol-QndOhey Know Why!

BECAUSE - "we never recollect seeing

Leah Baird do anything better than her

strong role in 'The Capitol'," says The

Motion Picture News.

BECAUSE—"the story is an engrossing

one; logically told in action and will

prove a money attraction," says Exhibitors

Herald.

BECAUSE— "the popular appeal of this

subject will draw crowds if advertised prop-

erly," says Widlsj,

BECAUSE—"Leah Baird plays two widely

different roles with brilliancy and fans will

like the picture's thrills," says Exhibitors

Trade Review.

BECAUSE—"The Capitol" had a splen-

didly profitable full week's engagement to

heavy patronage at my Strand," says Tom
Moore, the big Washington exhibitor.

BECAUSE—"the climax of this picture

will thrill all classes of screen fans," says

Moving Picture Worlds

W.HODKINSON CORPORATION
527 Fifth Avenue. New YorkGty

Distributing through PATHE Exshangtjncorperaud

Foreign Distributor.J Frank. Brockliss.Inc.729-7»Ave.



Murray W. Caisson
Presents

/)Supreme Return Unique

Had to be a Big Production.

We received the Court's decision to

retain the title.

The Story-

The Photography
The Camera Work

Makes this the season's

big buy

J^'cture you'll faylzd

jo hook^

STATES SOLD
OHIO^ Sol Lesser andiUD. Netter, Masterpiece Film Att., 2077 E. 4th St., LOUISIANA, MISSISSIPPI: Pierce Films, 610 Canal St., New Orleans, La.

E. PENNSYLVANIA, DELAWARE, MARYLAND. VIRGINIA, DIS. CO-Cleveland, Ohio

GEORGIA,^FLORIDA, NORTH CAROLINA, SOUTH CAROLINA, ALA-
BAMA: R. Savini, Savini Films, Inc., 63 Walton St., Atlanta, Ga.

CALIFORNIA, NEW MEXICO, HAWAIIAN ISLANDS, ARIZONA:
Sol Lesser, Greater Feature Exchange, San Francisco, Cal.

LUMBIA: Screenart Exchange, 'l331 Vine St., Philadelphia, and Mather

Bldg., Washington, D. C. M. Lessey, Gen. Mgr.

NEW JERSEY: Frank Gerstein, Inc., 130 W. 46th St., N.Y.
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Either You
or Your Competitor
will soon own a

FIRST NATIONAL FRANCHISE

Competing exhibitors in the same
town cannot both own Franchises.

Our New Franchise Holders Will Benefit by
Existing Contracts for

2 James Oliver Curwood Productions

8 Marshal Neilan Productions

6 Charles Ray Productions
with option on 6 more

16 Norma Talmadge Productions

12 Constance Talmadge Productions

6 Anita Stewart Productions

12 Katherine MacDonald Productions

6 Mildred Harris Chaplin Productions
with option on 6 more

2 King Vidor Productions
with option on 6 more

12 Henry Lehrman Comedies
and

4 more Charlie Chaplin Comedies

2 more D. W. Griffith Productions

Write Today for Our Booklet

"A Franchise To Independence"

Exhibitors' Defense Committee, care First National Exhibitors' Circuit, Inc., 6 West 48th Street,
New York, N. Y.
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1 Take Note!

The Star Charming

MILDRED HARRIS CHAPLIN'S
Initial Release

for First Nat-

ional Will Be

"The Inferior Sex"
A startling expose of married life

and domestic problems in a story

that shatters traditions and tells

how to be happy though married.

An Early March Release!

Produced by Louis B. Mayer
Adapted from FRANK STAYTON'S play

by Waldemar Young
Directed by Joseph W. Henabery

Photographed by Tony Gaudio

Art Director, George Hopkins

A "First National" Attraction

iiiiiiiiiiiiiiiiiiiiiiiiiiii
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The snaky Oriental spied

on the beautiful white girl,

and his evil eyes watched

her every movement from

unseen doors.

MARSHALL N HI LAN
Presents

" THE RIVER'S END
A Smashing New Story

of God's Country

By JAMES OLIVER CURWOOD
Scenario by MARION FAIRFAX

Photography by Henry Cronjager and Sam Landers

Art Director, Ben Carre

Electrical Effects by Howard Ewing A "First National" Attraction
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| Clad in Moonbeams and a

| Bewitching Smile, She

|
Captivates Broadway

H Delighted Throngs

Pack Big Strand

^ Theatre to See

| Constance Talmadge

| ."Two Weeks"

5 Adapted from Anthony Wharton's Play

= "AT THE PARN"
= Produced by Joseph M. Schenck

~ Directed by Sydney Franklin

— Photographed by Oliver Marsh; Tech. Director, Willard Reineck
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The Experts Say:

Engaging, pleasant entertainment. As a

ehicle for Miss Talmadge, whose popular-

v is second to none, is admirably qualified.

Exhibitors who used "A Virtuous Vamp'

now the box office value of the star. This

roduction is wholly in keeping with that

reat success.''

—

Exhibitors' Herald.

Constance Talmadge ripples through 'Two

Peeks' like the human incarnation of a

nile . . . never so bewitching/'

—

New
ork Tribune.

Xever so attractive . . . romps through

le picture with all the sweetness and fresh-

ess characteristic of her."

—

New York

loruing Telegraph.

An ideal role for the expression of her sun-

liny nature.''

—

New York Telegram.

\ typical Constance Talmadge plot, devel-

)ed with her usual vivacity."

—

Nezv York

lobe.

"Frothy bit of entertainment spiced up with

some midnight bathing. Role is one in

which the star appears at her best. Saucy

and pert, good entertainment."

—

Motion

Picture ATews.

"Constance Talmadge in a typical Talmadge

role. A very clever and satisfying photo-

play."

—

Screen News.

"She romps through the comedy feature in

a way that pleases onlookers . . . en-

acted with a comic touch and furnishes

wholesome humor throughout."

—

New York

Herald.

"Prettier than ever . . . plays the role

captivatingly. The picture was a decided

success with the audience at the Strand."

—

Nezv York Sun.

"The comedy never lags."

—

New York Post.

The stellar role made captivating."

—

Nezv

ork Mail.

\musing situations, brisklv plaved."

—

New
ork World.

"An amusing comedy."

—

Nezv York Times.

"Her usual excellent performance."

—

Nezi

York Evening Sun.



Al/BERT E. SMITH

EARLE WILLIAMS
ITHE FORTUNE HUNTER' .

>A FROM THE CELEBRATED PLAY BY A
% WINCHELL SMITH^ W

Graham Baker

This is reproduction ol (he 24-Sheet on "THE FORTUNE HUNTER"

A Play for Head and Heart

"THE FORTUNE HUNTER" is both beverage and tonic. While it pleases

the palate as rare entertainment it will inspire the soul with a new birth of optimism.

Those who see it will smack their lips and grit their teeth. It is a picture that

carries a strong message of hope. It is a story made of man-skin, written from the

inkwell of reality; two fistfulls of life pulled out of the mass.

That universal regret among the younger generation of theatregoers, who missed

seeing "THE FORTUNE HUNTER" during its memorable and record-breaking

stage career, shall be banished. No longer need they be envious of their elders.

For these latter it will be a past treat revived. What it was as a stage play and a

novel it is even greater as a photoplay. Graham Baker, who wrote the screen

version, has brought out all of the author's subtleties and EARLE WILLIAMS

has made the hero an excellent object lesson for all young men. TOM TERRISS

directed it and the total result ot all this effort has been a special production that

is naturally bigger and better than the stage play could have been.



1

What It Did and Will Do

A Stage Success at the Gaiety Theatre on Broadway" for forty-nine

weeks.

A Novel that always was a "best seller"' and always will be as long

as people read.

To satisfy the clamor after it took Broadway by storm, road shows

played it in every city of 20,000 and upwards.

Its author, Winchell Smith, has never been guilty of anything but

success, witness: "TURN TO THE RIGHT" and the latest breaker

of records—"LIGHTNTN' ".

Now, made into a delightful special photoplay production, it will

gather a new harvest of popularity; a new and greater glory for

itself and sow its logic and laughs broadcast once again.
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ONE DAY'S.QUERIES
m m« DujtrUnrtinn O

Vi.... V""
'

Imam
coRPounort

THE remarkable interest shown in "Empty
Arms," the production plus made by Lester

Park and Edward Whiteside, and the Hundred

Thousand Dollar Packet, which is issued in connec-

tion with this extraordinary film, is proven by the

fact that, one day last week, one hundred and

eighty one letters, seventeen telegrams and fifteen

telephone calls were received by the producers.

Represented were over a hundred and fifty cities

of twenty-seven different states; over a hundred

and forty theatres, including six of the largest in

the country ; over forty state rights buyers and

five of the big distributors who are anxious to "take

over" this big monex --maker.

Empty Arms
The Sensation of theCentury
Srnd for a copy of the Hundred Thousand Dollar

Packet. Read it and you'll readily understand why

filmdom is literally going wild over this unusual

picture.

PHOTOPLAY LIBRARIES, Inc.

(Exclusive Selling Agents)

5 FIFTH AVE N U E
NEW YORK CITY

letter ?ark €r

6du>ard Whiteside
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'Personally supervised
and directed.

This is BRUCE GORDON,
love for Diane Summers was

accepted her, and abided by

Nature-flaunting condition

hardly fair to spoil the best

THURSTON H
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| ANNOUNCEMENT |

B Effective with the issue of 1

B March 6th the advertising J

| rates of EXHIBITORS
j

| HERALD will be as follows : |
| $90.00 per page, single in- |

| sertion. Discounts: Ten |

per cent on 26 insertions

within a year. Five per- |

I cent on 13 insertions within |

1 a year. Rates for fractional |

page space will be pro- ]

1 portionate. j

H (Complete rate data, color page charges, M
W insert charges and mechanical speci- |

S ncations will he indicated on new =

m rate card, which will be issued in the W
| near future.) 1

Iniiiiiifiiiiiiinuiiiiiiiiiiiiiiiiiiuiiiiiiiiiiffl
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COMMENT OF THE WEEK
By MARTIN J - QJJ IG LE Y

"Wall Street"

THEEE is a considerable part of what financial small

talk refers to as "Wall Street" whose business is

(identical with that of a race track tout, only in the case of

ithe tout that portion of his clientele which attends the

{track at least has the satisfaction of seeing the ponies run

[while it is being robbed.

With an amusing consciousness of the dignity and

[importance of the business it represents, The American

\Banker, a journal of Wall Street, in a recent issue de-

pares: "Wall Street has always been easy picking for

[the promoter of motion pictures."

Excepting only those large financial institutions of

[the New York financial district who have a legitimate

reason for existing and who carry on a legitimate business

pf finance, Wall Street itself is the greatest hunter of

['easy picking" the world over. It has ruined more busi-

nesses and robbed more businessmen than it ever has

helped. What it considers it proper business to be is merely

k ruthless gambling in shares without any consideration

pf the property rights of the firms or investors concerned.

The idea of motion picture producers looking for

|asy picking in Wall Street money is funny. The idea of

anyone expecting to find Wall Street money easy picking

[s absurd. Wall Street doesn't play that way. Wall Street

t>nly becomes interested in a business when it has become

[mportant and when it enjoys the public's confidence. It

k only after individual initiative and enterprise has car-

[ied a business along to a successful stage that Wall Street

prepares to take a hand.

i There are few important businesses in America that

lave not "contributed" to Wall Street. And it is no secret

pat Wall Street is now preparing to exact tribute from the

[lotion picture industry. They are laying their plans well,

lot even hesitating to take a hand in the publishing branch

- U the industry.

According to custom it is their aim that there shall

\

|e easy picking, but it will be all on their side.

I Aside from a few major operations which only the

pger and more trustworthy firms of the New York finan-

lal district are able to consider, all the motion picture

jidustry wants from Wall Street is to be left alone. This

pdustry, which certain Wall Street journals like to refer

b jocularly as the "fifth largest," has built itself into a

fairly important business without any especial help from

Wall Street, and its future greatness is in no way exclu-

sively dependent upon the ticker houses of lower New York.

Incidentally, we would like to correct the misconcep-

tion of The American Banker: The chorus girls whose

names suddenly burst out in electric lights on Broadway

invariably are not the friends of film men, but in by far

the majority of cases are the favored ones of stock brokers

and bankers.

Maeterlinck s Opinion
rTr HE name of Maurice Maeterlinck stands pretty well

*- up today among the art celebrities of the world. No
literary history of our times at least will be in any way

complete without conspicuous notice of this Belgian poet.

What Maeterlinck has to say about any art subject

is important.

About motion pictures he says:

"I think that the motion picture is a great and truly-

artistic means of interpreting life. It expresses the life

of all the people. Some of the actors are great artists

* * * of all the cinemas I have seen the American is

incomparably the best."

The art of the motion picture does not need a de-

fender, but the comment of so great an authority as Mae-
terlinck is decidedly interesting.

"Filthy Money"
"VyTR. MORRIS GEST, theatrical producer, asserts vio-

lently, "Artistry and filthy money are not and

never will be good bed-fellows," in an interview in which

he expresses grave concern lest the motion picture be sent

straight to the bow-wows by the capital that is being in-

vested in the industry.

Mr. Gest, perhaps, is forgetful of that little check of

*10/>00 which started the New York newspaper campaign

to put more clothes on the figurantes of the Gest produc-

tion, "Aphrodite" without which the artful production

would now in all probability be resting quietly in the store

house.

On second thought, Mr. Gest probably will agree that

a little excess finance at times can be put to a very good
advantage, artistically.
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Ralph Block of Goldwyn Pictures

Corp. sailed for Europe on Monday, Feb-
ruary 2, for an indefinite stay in the inter-

ests of the company.

M. C. Oles comes from the Kaiser Silk

Company to succeed Ralph Block in the

home office of Goldwyn Pictures. Mr.
Oles took up his new duties on Monday.

Chester Hodwock of the Great Northern
Pictures Company of England arrived in

New York on the S. S. Verratas on Fri-

day. Mr. Hodwock expects to be in New
York about two weeks.

Ray Physioc has resigned his position

as director-general of the Physical Culture
Productions. The company, which has
been working in Florida, is returning to

New York.

Vicio.i Eubank has been engaged by the
Submarine Film Corporation to write the
continuity of a new story purchased re-

cently by Ernest Williamson.

E. V. Richards, general manager of the

Saenger Amusement Company, New Or-
leans, and "Bill" Gueringer, New York
representative of the Saenger Company,
have been in New York getting pointers
on theatre construction. The Saenger
Company has plans under way for the con-
struction of a number of large houses.
While in New York Richards and Guerin-
ger have been studying the construction of
the Capitol, Strand, Rivoli and Rialto the-
atres.

Sam E. Morris, general manager of Se-
lect, has been confined to his home suffer-
ing from an attack of the grippe.

The Pell Pictures Company has been
formed at Pelham, N. Y. W. A. Hayden,
president; S. O. Lambden, general man-
ager ; P. J. Witherbee, secretary and treas-
urer. The company expects to erect a
studio in Westchester County the exact
location of which has not yet been de-
termined.

Harry Lehrman, producer of comedies
now being distributed by the First Na-
tional Exhibitors Circuit, has been spending
a few days in New York.

James Grainger is in Los Angeles in the

interests of the Marshall Neilan Produc-
tions. Mr. Grainger expects to be in

California about ten days.

George B. Seitz, Pathe serial-producer-
star, is spending two weeks resting at

l'alm Beach, Fla. Bertram Millhauser di-

rects Juanita Hansen in her new serial

during his absence. When he returns Mr.
Seitz will direct himself in a story by Mr.
Millhauser and Mr. Millhauser will direct

a story by Mr. Seitz.

Silas Frank Seadler, formerly of the

Realart publicity staff, has resigned to take-

over duties of like nature with the Arthur
S. Kane Pictures Corporation. Mr. Sead-
ler's special forte is the development of
exploitation methods in picture exploita-

tion.

Dallas M. Fitzgerald, whose film career

began as assistant director to T. Hayes
Hunter when Mr. Hunter filled the

vacancy left by D. W. Griffith's withdrawal
from the Biograph company, has been
added to the Metro directorial staff.

Leo Weise, Monopol Pictures executive,

stopped off in Chicago February 1 on his

way to the Pacific coast.

M. Strunsky, Triangle publicity man-
ager, has been appointed editor of The
United Exhibitor, the United Picture The-
atres of America house organ.

' E. C. Jensen, Western District manager
for Goldwyn, has just returned from a two
weeks' trip over his territory. During his

absence from Chicago Mr. Jensen was in

Minneapolis, Omaha, St. Louis and Kan-
sas City.

I. Van Ronkel had a battle with the

grip last week. Mr. Van Ronkel, how-
ever, refused to play the count and con-

tinued to do business as usual. He says

that he is now feeling 100% again.

Frank Keenan, who has spent the

greater portion of the past year on the

West coast, has made a trip to New York
to view the first showing of "Smouldering
Embers," his contribution to the Pathe
schedule for February.

.
Re-Takes ^ News

•By J. R. M..

Good Stuff—
Didja notice that more and more

producing companies are locating in

California!' They have been told the
air out there is like wine.

Let's Mint a Lot of 'Em

—

And we're going to need those two-
cent pieces if prices keep climbing at
the present peace time rate.

Yes, Awfully Funny

—

Almost everyone else has struck ex-
cept the presidential candidates. If

they'd walk-out on us wouldn't it be
awful.

Carrying It Too Far—
And speaking of candidates, prob-

ably the thing that's worrying Herb.
Hoover most is the fact that the

American voters may Hooverize on
their votes.

No Dates Ahead Nor Nothin'

—

Our Stock Yards correspondent
says those Sennett bathing girls must
be an awful lonesome lot. They sel-

dom have anything on.

We'll Try Anything Once-
One of our astute Senators says

we're in danger of too much pros-

perity.

Mebbe—
Do you supose Wilson is going to

run on the "He kept us out of Mexi-
co" platform?

Scalping the Scalper

—

Whenever Chicago gets a little shy

of funds they go out and pinch a

ticket scalper.

Ain't It Awful, Walt—
This prohibition wave is becoming

serious. Now it has thrown a lot of

faithful St. Bernard dogs outa work.

In the Alps the little keg of brandy

tied to the dog's collar has been

changed to a bottle of mineral water

and nobody's getting lost.

The Thing's Spreading

—

And the actors fear the reformers

will take our theatres away from us

next.

\Y7E have added press after press in the effort to keep pace with the ever increas-

* * ing demand for RITCHEY posters. Knowing them to be the greatest posters

possible to execute, the shrewd exhibitor's demand for them is becoming ever more
insistent. Because they enable the exhibitor to sell a greatly increased number of

admissions, they have become, for the distributor, a potent adjunct in film exploitation

!

THE RITCHEY LITHOGRAPHING CORPORATION
406 W. 31st Street. New York Phone, Chelsea 8388
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Los Angeles Capital to Invade
Picture Industry on Big Scale

Louis W. Thompson Heads Newly Organized Special
Pictures Corporation Capitalized at $250,000
Which Will Start Producing Immediately

(By Wire to Exhibitors Herald)

LOS ANGELES, Feb. 3.—Los Angeles capital is to invade the motion
picture field on a large scale.

The first serious attempt of Pacific Coast financiers to enter the busi-

ness is disclosed today in an announcement of the Special Pictures Cor-
poration, through Aronson & Co., one of the Hellman interests. The
Hellman interests represent one of the largest banking combinations in

the West.
Louis W. Thompson Heads Movement

The Special Pictures Corporation, with Louis W. Thompson as presi-

dent and general manager, is capitalized at a quarter of a million dollars.

The new enterprise will specialize in comedies, publishing four each week
with the first issued about March I.

Merle Smith, Kleine

General Manager, Is

Stricken With "Flu"
Merle E. Smith, general manager for

George Kleine. has been seriously ill at

the Republican Club in New York City

for several days.
According to bulletins issued by at-

tending physicians Mr. Smith's condition

Dn Tuesday, February 3rd. while ex-

:remely critical yet admitted of an ex-

;ellent hope for recovery.

Mr. Smith has been in New York for

sometime in connection with the George
Kleine interests and last week fell a vic-

:im to influenza, the result to a consider-

ible extent of overwork.
Mr. Smith has been connected with the

3eorge Kleine organization for a con-

siderable period and has recently spent

:onsiderable time in New York looking

ifter details of new enterprises.

Censorship Groups
Win First Battle?

NEW YORK—That the committee inves-

igating film censorship will recommend
ome form of state censorship to the legis-

ature is the confident assertion of censor-

hip advocates here, following the comple-

ion of the investigation into various

ihases of the question.

Subcommittees report this week on the

everal subjects including the National

3oard of Censorship, local regulation,

•xisting laws and state regulation. Draft

if the final report will be made within two
veeks.

Some hostility to all forms of censor-

hip is known to exist. A few advocate

nore power to local boards of censorship.

Loew-Metro Theatre

To Cost $2,000,000
LOS ANGELES—More than $2,000,-

00 is to be spent by the Loew and the

vfetro Pictures Corporation, it is an-
lounced in the erection of a large theatre

nd office building at Broadway and
ieventh, and the enlargement of the

.letro studios here.

Marcus Loew and Richard A. Row-
and, president of Metro, have perfected
ilans for the improvements. A large

ract of land has been acquired adjoining
he Metro studio, Mr. Rowland an-
ounces, and the plant will be expanded
n this ground.

William Hart Sues
Under Ince Contract

LOS ANGELES—William Hart has filed

ait for more than $100,000 against

homas H. Ince and the Great Western
'roductions because of the alleged viola-

on of an agreement whereby he was to

;ceive one-half of the profits or divi-

ends in excess of one-third of the total

ross receipts.

Bars Sunday Pictures
BINGHAMTON, N. Y.—An ordi-
ance permitting the opening of motion
icture theatres on Sunday after 2

'clock in the afternoon has been re-
ealed by the Common Council by a vote
f 7 to 6.

The new organization in addition to its

producing activities will also maintain
its own distributing organization with
exchanges in twenty-six key cities.

From the interests and the personnel
identified with the new proposition it is

predicted here that the company will

rapidly develop into an important pro-
ducing unit. In addition to this the or-

ganization doubtless will carry consider-
able weight from the start due to its

unique position as a comedy company
with its own distributing facilities.

Predicts Big Results

"Those interested in the production of

motion pictures," said Mr. Thompson,
president of the new concern, '"doubtless

will be surprised and pleased to note
that Los Angeles capital is at last

awakening to the opportunities for in-

vestment in picture production which
centers here.

"There is absolutely no reason why
the motion picture business should be
almost exclusively financed in New York
City. The launching of the Special Pic-

tures Corporation, backed by Los
Angeles money is especially significant

because it indicates the possibilities of

this city becoming more than merely the

production center for this remarkable
business."

Associates Well Known
Associated with Mr. Thompson in this

new company are Ward Lascalle as di-

rector general; H. J. Roberts, general

sales manager and Earl D. Shanks as

business manager.
All of the principals of the new com-

This Most Certainly
Makes It Unanimous
A New York trade paper an-

nounces:
"To our subscribers and advertisers

:

"Under present conditions, we
deem it neither fitting nor proper to

make any change in our advertising

or subscription rates."

This conclusion, doubtless, is

joined in heartily by all who have
been watching the ineffectual

"come-back" effort of the publica-

tion in question.

pany have had wide experience in the' *

film business. Mr. Thompson formerly
acted as Mary Pickford's representative
with the United Artists corporation and
Mr. Lascalle was on Miss Pickford's
directorial staff and assisted in the di-

rection of "The Hoodlum" and "Heart
of the Hills." Mr. Shanks was connected
with the accounting and field force of
the Mary Pickford company. Mr. Roberts
as sales manager for the Fox Film cor-
poration made an excellent record.
According to present plan the Special

Pictures Corporation will rent space in

one of the established studios until
several productions have been made at
which time a new studio for the ex-
clusive use of the company will be con-
structed.

Theatrical Man "ger

Sues Film Producers
NEW YORK — Harry Robertson.

Jesse D. Hampton and others have been
sued for $100,000 damages by John D.
Williams, theatrical manager. 105 West
Fortieth street. Mr. Williams charges
that Henry B. Warner, actor, was per-
suaded by the defendents to break his

contract with the plaintiff and act in

motion pictures.

The plaintiff says that he had a con-
tract with the actor to appear in "Sleep-
ing Partners." The production was a
financial success, he declares, until War-
ner was lured away.

Simplex Factory Is

Damaged By Blaze
NEW YORK, Feb. 2.—The new factory

of the Simplex Precision Machine company,
located at 327 East 34th street, was gutted
by fire on Saturday, causing heavy loss.

The old factory and executive offices at

317 East 34th street were not harmed,
although the building caught fire several

times. The fire department estimates the

loss at $100,000.

Pathe Closes Lease
For Larger Offices

NEW YORK—Pathe Exchange, Inc., now
located at 25 West 45th street, has leased
space in the new twelve-story building to

be erected at 35-39 West 45th street.
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Hawaiian Syndicate

Backing Project to

Produce on Island
LOS ANGELES—An invasion of Ha

waii by the motion picture industry on

an unprecedented scale is being planned

by Los Angeles promoters, backed by
Hawaiian capital. The wonders of Wa-
kiki and thereabouts have been filmed
quite a bit but none too wisely or too
well, according to the men behind this

latest move for picturizations in the
Pacific's Paradise.
Director Louis W. Chaudet is han-

dling the negotiations for taking an
entire film colony across the Pacific, to

do a series of pictures with the islands
a locale and the stories woven around
the "Spirit of the South Seas" theme.

In dealing with Chaudet, the promoters
asked for a series of stories which would
bring out the haunting charm of the
islands, with the handling similar to
that of "Common Sense," a picture ap-
peal for religious sanity, recently com-
pleted by Chaudet.

It is claimed that the promoters have
the backing of a wealthy Hawaiian syn-
dicate, which is desirous of having what
they consider the real South Seas spirit

screened in American stories, getting as
far away as possible from the Bird of
Paradise sort of theme

It is understood that $250,000 is to be
the initial expenditure of the Hawaiian
syndicate.

Finis Fox Seriously

Hurt in Auto Crash
LOS ANGELES.— Finis Fox, well

known motion picture director, was seri-

ously injured when the automobile he
was driving was struck by a Pacific Elec-
tric train near Culver City. He was
taken to St. Catherine's hospital. His
car was demolished and steps were torn
from three of the interurban cars in the
crash.

United Artists to

Operate Playhouse
"Big 4" Lease Auditorium in

Minneapolis for

Experiment
MINNEAPOLIS, MINN.—Lease of

the Minneapolis Auditorium for six

months by the United Artists Distribut-

ing Corporation has been followed by
the announcement that it will open as

a motion picture theatre, March 29.

Ralph Proctor came to close the nego-

tiations with J. F. Brett, local sales

manager.

The lease was made jointly with the

Minneapolis Symphony orchestra and
it was said that Sun-day concerts would

not be interfered with.

Mary Pickford Coming

If possible, Mary Pickford will come
here for a personal appearance when
her picture "Pollyanna" opens the new
house March 29.

The Auditorium will be conducted as

a de luxe picture house, Mr. Proctor

said, and present plans call for an or-

chestra of 35 pieces. Emil Oberhoffer,

conductor of the Minneapolis Symphony
orchestra, will be asked to lead the

theatre's orchestra, according to Mr.

Proctor.

"Experiment," Says Proctor

"The opening of the auditorium will

be on the order of an experiment," said

Mr. Proctor. "If Minneapolis proves it

wants a motion picture theatre con-
ducted on the same basis as those in

New York city, the lease will be con-
tinued."
When the auditorium was purchased

by George Benz, St. Paul, for a con-
sideration of $650,000 cash, it was inti-

mated that it would not be used for a

motion picture theatre.

Fox Bid May Tempt
Carpentier to Come

Here for Big Fight
PARIS, Feb. 2.—Francois Descamps,

manager of Georges Carpentier, today
held a conference with Abraham Carlos,

representative of William Fox, regarding

the American motion picture producer's

bid for the proposed championship fight

between Carpentier and Jack Dempsey.
Fox offered Carpentier $250,000 to fight

in America, but this bid includes a vaude-
ville tour in the United States by the
French fighter.

Carpentier is going to London as soon
as Cochran, the English promoter, re-

turns from America. Cochran has had
an option on Carpentier's services, but
this expires tomorrow and the French-
man is anxious to see whether or not

Cochran will raise his original bid of

40,000 pounds sterling. Unless Cochran,
who was unable to obtain Dempsey's
signature to an agreement, has something
new to offer, Carpentier will do business

with Fox.
Manager Descamps wants a fight of

right, ten or twelve rounds, but says the

contest will end inside of eight with Car-

pentier the winner. The Frenchman is

willing to fight in the States, recognizing

that Dempsey, as champion, has a right

to demand this.
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Fairbanks and Smith

In Daily Conference
LOS ANGELES.—Daily conferences

being held at the Douglas Fairbanks

studio between Fairbanks, Dennis F.

O'Brien. Fairbanks' attorney, and Win-

chell Smith, the well-known playwright,

give considerable substantiation to the

rumors afloat that Smith is personally

organizing a company to produce his

own stage successes, and that he will

make these pictures at the \V. H. Chine

studio, now leased to Fairbanks.

Announcement to Advertisers

/N compliance with the decision of the several publishers of the

leading motion picture trade journals to afford advertisers the

advantages and economies of a uniform page size, and pursuant
to the request of the Associated Motion Picture Advertisers, Inc.,

EXHIBITORS HERALD, effective with the issue of March 6, 1920, will

be issued in the following dimensions :

Over-all Page Size: 9 1 ," x 72

>

4
".

Type Face Size: 7%" x 10%".

MARTIN J. QUIGLEY
Publisher

minimi
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Philadelphia Exchange Managers
Organize to Improve Conditions

Directors of Stanley Company of America Endorse
Project —Chairman Harry M. White Explains

Aims in Address at Dinner.

President

PHILADELPHIA. PA.—With one

uindred and thirty exchange managers

nd their assistants present, the recently

rganized Motion Picture Bureau of the

Philadelphia Chamber of Commerce, at

luncheon last week, launched their

rive for a cleaner, better and more
usiness-like industry here, when Harry

'I. White, chairman, outlined to the

lembers the policies and functions of

he new "board."

Unusual interest is attached to the ac-

vities of this organization, accounting

>r this large assemblage of film men.

t is not only the largest gathering seen

ere for some time in film circles, but

larks the first successful attempt of ex-
nangemen at organization. That it is

eing favorably looked upon by exhibi-
ts was evident in the presence of
early the entire board of directors of
le Stanley Company of America, who
ive their heartiest endorsement to the
oject.

Personnel Steadily Improves

Claiming but two years actual experi-
ice in the motion picture business, Mr.
'"hite, in an address, said in'part:

"Personally, I have been in this busi-
•ss but a comparatively short time, but
en in that short time I have noticed

! le wonderful improvement in the per-
nnel of both exhibitors and exchange-
en and I want to go on record right
>w to the effect that I personally be-
•ve that ninety-eight per cent of the
en in the film industry are absolutely
nscientious and honest, but we still

id ourselves compelled to deal with
en. who. to put it mildly, have a shrewd
e to the main chance: men who evince
^tendency to evade implicit obligation:
en who seem to have no sense of the
ndamental principles of right and
'ong, and who not infrequently stoop
'practices generally considered discred-
ble.

'We exchangemen. through all these
jars, have been suspicious of each other.

I Record Price Is Paid
I For "Way Down East" g

I D. W. Griffith has -purchased §
1 from William A. Brady the motion

|

| picture rights to "Way Down §
| East" for the sum of $175,000. S

| This is by far the highest price j
| ever paid for the photoplay rights |

| to any story or play, and marks a |
j new nigh record in the history of §
| film transactions. The former j
j record, also held by Mr. Griffith, j
| was $150,000, which the producer |
| paid for the rights to Edward Shel- j
| don's play, "Romance," in which |
| Doris Keane will appear in her §

j original role of Mme. Margherita |
| Cavallini. the opera singer.

We have isolated ourselves, where, as a
fact, we should have been working to-
gether hand in hand. We have been
patient under provocation to the point
where we have actually become hard-
ened to these conditions with the natural
result that the film business today is but
a patchwork of compromises and tem-
porary expedients.
"Our individual efforts to right mat-

ters have been negligible; almost futile.

Good results have been accidental rather
than intentional. Protests upon our part
have sometimes met with an elaborate
assumption of indifference : sometimes
feigned indignation and most amazing
impudence."

Explaining that rather than stumble
longer in the helpless incapacity of in-

dividuals, the new "board" was organ-
ized. Mr. White continued:
"We propose no revolutionary innova-

tions, but intend to proceed in a spirit

of friendliness and conciliation. Our
purpose is to educate rather than punish,
and I trust that the time will never come
when we will feel compelled to make an
arbitrary use of our undoubted power.
To some of you this may seem vision-
ary, but I speak from experience and
observation gained in a position similar
to that in which you have seen fit to
place me. Many differences between the
exchange and the exhibitor are in fact

more apparent than real. They are due
in a great measure to the wide diversity
of mind and temperament and to the be-
wildering multiplication of detail. If you
will make a careful study of one of these
differences, guided by a conscientious de-
sire to do the right thing, you will ac-
tually find that there is a common ground
of agreement."

Decisions Will Be Final

The matter of adjusting any differ-

ences that may arise between an ex-
change and an exhibitor was next taken
up by Mr. White, who explained that
only as a last resort would the matter
be placed in the hands of the adjustment
committee of three exchangemen and
two exhibitors for settlement.
"Their decision would be final." added

Mr. White.
"And an exhibitor failing to abide by

any such decision would find his theatre
in darkness. Maybe not in twenty-four
hours, but surely within forty-eight. Ex-
change managers would be notified to
stop all shows to that particular theatre."

Present also at the luncheon were
Gene Crandall. district manager for the
Goldwyn Pictures Corporation, and
William H. Hall of the Chamber of
Commerce. Mr. Hall, in brief address,
welcomed the members of the new or-
ganization.

New Blank Theatre
AMES. IA.—A. H. Blank, owning and

operating theatres in many Central West-
ern cities, has leased the ground floor of
the new building to be Duilt upon the
Sheldon-Munn property.
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MESSMORE hK\D VII
\\ ho ha* been named prf»idenl of the

AKJ*04?iate4 Exhibitor*. Inc., *vhi<*h plan*
to brin^ vtMHi theatre** into it* co-
operate e a rh Nation.

Fox Builds Largest

Stage on West Coast
LOS ANGELES.—This city will boast

of a stage larger than any it now pos-
sesses when the one under construction
at the William Fox studios at Xorth
Western Avenue and Sunset Boulevard.
Hollywood, is finished, which will be
within a few weeks. Five groups will
begin shooting pictures there as soon as
the place is available*
The stage is 220 feet long. TO feet wide

and 25 feet high in the clear. The space
used for this stage was formerly the
site of an open stage and is located on
the dramatic or east side of the Fox
studio plot.

Mexico Distributors
Plan Drastic Action

MEXICO CITY.—It looks as though
Mexico would be without any motion
pictures after February 5, should the
government attempt to enforce its meas-
ures of inspection and revision of films
which have been proposed. The Asso-
ciation of Motion Picture distributors
here has threatened to suspend opera-
tions and withdraw from the country if

officials carrv out the letter of the law.

Loeb on Kane Staff
Louis E. Loeb, motion picture man of

long experience, has joined the staff of
the Arthur S. Kane Pictures Corporation,
organized two weeks ago at 452 Fifth
avenue, with Mr. Kane as president. Mr.
Loeb will act as assistant to Mr. Kane.
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All Danger of Influenza Closing
Theatres Believed to Be Passed

Government Investigation Shows Disease Is in Much
Lighter Form Than a Year Ago—Exhibitors

Aiding Health Authorities

With the influenza epidemic rapidly subsiding in Chicago and the

immediate vicinity and optimistic reports received from other parts of the

country, leaders of the motion picture industry are confident that any
danger of the catastrophe which hit the theatres in 1918 being repeated is

at an end.

Government investigations have revealed the fact that the disease is

reoccurring generally, but that it is in a much lighter form than a year ago.

Theatres Aid in Cautioning Public

In all of the larger centers of population, exhibitors have been assured
that no general closing of playhouses is contemplated. Health authorities"

are almost unanimous in their opinion that motion picture theatres, open,
providing the well people with diversion and at the same time carrying
slides urging precautionary measures, are invaluable in righting the

epidemic.

W illiam A. Brady has redesignated the

committee from the National Association

of the Motion Picture Industry that su-

pervised the work in the epidemic last

year.

This commission consists of John C.

Flinn of Famous Players-Lasky Cor-

poration, chairman; John M. Quiuu of

Vitagraph, Inc., and Frederick H. El-
liott, executive secretary of the associa-
tion.

The plan of this body of men is to
disseminate facts with the hope of creat-
ing a spirit of optimism and prevent an]
tendencies to hysteria.

Robertson Praises Exhibitors

In Chicago, Dr. John Dill Robertson,
health commissioner, has praised the co-
operation of the exhibitors in his tight
against the disease. Willingness to dis-
play warning signs at every performance
and the ejection of patrons who fail to
cover up every cough and sneeze, the
commissioner says, has aided the depart-
ment in decreasing the fatalities over
last year.

Pathe News has taken up the fight.

This screen magazine shows how influ-

enza can be checked if the simplest rules
are obeyed.

Active in New York
The F. I. L. M. Club, of New York,

lias mailed out slides which outline the
advice of Dr. Ro3'al S. Copeland, health
commissioner of New York. These slides
read

:

"Well persons will be benefited by tin-

diversions of the theatre.
"Sick persons should be at home for

their own good, and for the public good.
"Go about your affairs calmly and una-

fraid.

"Keep theatres open and people happy."
The club requests that this be flashed

on every screen every night during the
emergency.

are to be rigidly investigated by Harry
Epstein, deputy state labor commissioner,
following complaints against the Cali-
fornia studio here on the part of would-
be thespians engaged for a photoplay
called "Life," who did not receive the
salaries promised them.

Jennings and Dalton
Fight "Outlaw" Bill

LOS ANGELES—Al Jennings and
Emmett Dalton, two former outlaws now
in Los Angeles for picture making under
their own individual banners, propose to

organize to fight the bill introduced into

congress by Senator Gore of Oklahoma
forbidding transportation of films show-
ing criminals in acts of crime.
Jennings considers it a personal slap

at his work. Both Jennings and Dalton
claim their films have been made to sho>v
the follv of crime, not to encourage it.

Sothers Is Honored
By Milwaukee Clul

MILWAUKEE, WIS.—At a meeting

of the F. I. L. M. association of Milwaukee
held at the City Club, Friday, Janua^
30, J. S. Sothers, Vitagraph, was electei

president to succeed Win. Aschman, re

signed, and George Levine, local Uni
versal manager, was elected vice-presi

dent for the ensuing year.
The local association has a 100 pe

cent membership among the local ex
changes, the following being members
J. S. Sothers, Vitagraph; Wm. Aschmai
Pathe; Ray Smith, Ray Smith Co.; Gee
Levine, Universal; F. Therwachtei
United Triangle; Frank Hensler, Hal
mark; Harold Fitzgerald, First Nationa
Bert Hadfield, Wisconsin Film Co.; Jac
Camp, Metro; Walter A. Baier, Walter /

Baier Film Co.; J. Klar, Robertson-Coh
Roy Langford, Wisconsin Theatre Su[
ply Co.; I. P. Rink, Super Attractior
Film Co.
Close co-operation between Chicag'

Minneapolis and Milwaukee F. I. L. &
clubs has resulted in a very efficient o

ganization for the betterment of relatioi

between exhibitor and exchange. Tl
Milwaukee Club meets at the City Ch
rooms every Friday in the month at

noonday luncheon, and co-operation
the keynote at all meetings which a:

always attended 100 per cent.

Zanft Visit Starts

West Coast Rumoi
LOS ANGELES.—Is William ¥,

planning to break into the theatre gar

in Los Angeles, following the footste

of Goldwyn, Universal and Marcus Loc

Metro interests?

John Zanft. general manager for F'

theatres, is here, and his visit has start

a dozen rumors.
But Zanft keeps silent.

A LAUGH FROM A CUCKOO COMEDY

State Investigating M
All Film Enterprises

LOS ANGELES.—Schools for motion
picture acting, screen employment agen-
cies and mushroom photoplay enterprises

Bobby Burns and Jobyna Ralston in "Ball Bearing But Hard Running," the a
comedy being distributed by United Picture Theatres of America, Inc.
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Goldwyn Pictures Corporation to
Establish First Run Play Houses

Twenty-Six Theatres in United States, Under Direc-
tion of Samuel Rothapfel, to Show Features

With Uniform Presentation

NEW YORK.—Within the next twelve months the Goldwyn Pictures
Corporation will have in operation in the United States six first run
theatres—one in each of the important film centers of the nation.

They will be centrally located, of as near uniform design as practicable
and will present simultaneously the big Goldwyn features.

Rothapfel Given Complete Charge

Samuel L. Rothapfel, who built up a wide reputation as director of
the Rivoli and Rialto theatres in New York City and who is now director
of theatres for the Goldwyn company, has practically a free reign in per-
fecting this project.

And the theatres, when the chain is completed, will give uniform pres-
entation to the Goldwyn pictures—a presentation speciallv designed by
Rothapfel.

House Passes Bill

Barring Suggestive
Pictures From Mail

WASHINGTON", D. C—Congressman
Walsh's bill to amend the Penal Code
so as to include lewd and lacivious
motion picture films in the list of ar-
ticles excluded from the mails and by
common carrier was passed by the
House of Representatives without a dis-
senting vote.

The bill was introduced by Congress-
nan Walsh at the request of the National
\ssociation of the Motion Picture In-
iustry. At the annual meeting of the
issociation held at Rochester, N. Y.,
ast August resolutions were adopted in
avor of this amendment.
A hearing was held on the bill before

he sub-committee of the judiciary,
fack S. Connolly, the Washington rep-
esentative of the National Association,
ippeared and briefly outlined the neces-
ity .of such legislation. The committee
hen agreed to report the bill unani-
nously. Congressman Walsh then had
he bill brought up by unanimous con-
ent and after outlining the purposes of
he bill and answering several questions
ucceeded in having it passed unani-
nously. It now goes to the Senate and
he chances of it being enacted are most
avorable at this time.

Sydney Cohen Joins

Rembusch in Protest
Sydney Cohen, president of the New

'ork State Exhibitors' League, has
dded his protest to that of Frank Rem-
usch, secretary of the M. P. E. A.,

gainst the "unreasonable charge that is

eing made" for the Ford Educational
Veekly.

In a letter to Henry Ford. Mr. Cohen
*ks for a readjustment of the charges
nmediately.
His protest was referred to Blair Mc-

elroy of Fitzpatrick & McElroy, who
re in charge of distributing the Ford
Weekly. Mr. Blair will take the matter
p with Mr. Cohen.
"We hope to enlighten you on the
:al purpose of the Ford Educational
/eekly, the unselfish motives that
rompted it, and the equity to all parties
>ncerned of any of the items or prac-
ces that are in existence relative to the
rculation or sale of this product." wrote
tr. McElroy to Mr. Cohen.

:ohn Will Take Over
Filming of Comedies

LOS ANGELES.—Flanagan & Ed-
irds' "Hall Room Boys" comedies will

> longer be made by National, accord-
g to Harry Cohn. who is here to per-
ct plans for his own studio organiza-
>n. Henry Bergman, of the vaudeville
im of Clark and Bergman, came from
ew York with Cohn to become director
neral of production. There will be
ree producing units. Al Nathan, for-
erly manager of the Broadway theatre,
ew York, who has been exploiting the
:>re brothers' theatre interests here, has
en engaged as studio manager. Cohn
11 announce the personnel of his other
o producing units in a few days.

No announcement has been issued by
the Goldwyn Pictures Corporation, and
it is improbable that any official an-
nouncement will be made until all nego-
tiations have been completed.

Seek New York Capitol?

It has been reported that in New York
City the Goldwyn organization seeks the
new Capitol theatre, the largest motion
picture playhouse in the world.
While the rumor was not given gen-

eral credence on account of several ap-
parent difficulties of effecting any
purchase into the Capitol, several well-
known film men insist that the negotia-
tions are already under way.

In Chicago, it is declared .an effort

is now being made to secure a playhouse
in the "loop" district until such time as
a new Ascher-Goldwyn theatre can be
built in the business district.

From several other cities there are
persistent reports of negotiations under
way for the purchase or lease of one
leading theatre.

Rothapfel at St. Louis

ST. LOUIS, MO.—Samuel L. Roth-
apfel. director of theatres for the Gold-
wyn Pictures Corporation, and Nathan
Ascher, of Ascher Brothers. Chicago,
are in this city. It is reported that they
are negotiating for the purchase or erec-
tion of an Ascher-Goldwyn theatre in

this city.
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CIRCULATION

CThe tremendous advance of "Exhibi-

tors Herald" in all departments during
the twelve-month period ending De-
cember 31, 1919, is best attested in

this record of 3,647 new subscribers.

fWe believe this very great circulation

increase—which represents a total equal
to nearly a third of all the important
theatres in America—is without parallel

in this field.

CWe claim this increase of 3,647 in

our subscription list to be by far the
greatest circulation gain obtained in

the past year by any publication in this

field, and we challenge any and all of

our contemporaries who may dispute
this assertion to a neutral audit of cir-

culation records.

CThis circulation gain of the past year
renders secure the position of Exhibi-

tors Herald as the publication of great-
est exhibitor circulation.

MARTIN J. QU1GLEY.
Publisher.
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ZASU PITTS IS STAR OF ROBERTSON-COLE PICTURE

it* t&*

Miss Pitts' work in "Poor Relations" attracted unusual attention and in "Seeing It Through" it is said she surpassed hei

previous efforts. She is supported by a notable cast of players in her new vehicle.

National Reports That Additional
Northwest Exhibitors Endorse Plan

B. R. Heller Is Made Manager of Territory Which
Embraces States of Washington, Oregon,

Idaho and Montana
Following the announcement that the

Miami Valley Exhibitors' league, the

Chicago circuits and northwest ex-
hibitors had endorsed National Picture
Theatres, Inc., comes the report that ad-
ditional exhibitors of the northwest are
endorsing the plan. The growth of the
organization is considered remarkable
by Lewis J. Selsnick, its head.
The organization reports that it ha*

the approval of circuits, which have
members in hundreds of the largest

towns. The Jensen and Von Herberg
interests alone have theatres in Seattle.

Tacoma, Portland and Butte.

Keller Is Northwest Manager
This week's announcement states

that Charles R. Gilmour, western divis-

ional manager for the National, has in-

stalled B. R. Keller as manager of the
northwest territory, which embraces
Washington, Oregon, Idaho and Mon-
tana; and has gone to Denver in the
interest of the National Pictures.
Mr. Gilmour says that it is assured

that both the northwest and Jensen
and Von Herberg circuits will buy Na-
tional franchises.

Mr. Keller has been associated with
the Selznick organization for more than
three years. He opened the northwest
territory as manager for Mr. Selznick
about three years ago. He then re-

signed to associate lfimself in another
line of endeavor. Later he returned to

Select as salesman and assistant to
Hugh Rennie, manager of the Select
Seattle branch.

equipped exclusively with Power's Cam-
cragraphs, it has been announced by
Will C. Smith, general manager of the
Nicholas Power Company, Inc., simul-
taneously with the purchase of ten Cam-
eragraphs by William Fox.
The machines will be installed imme-

diately.

Duncan Signs New
Vitagraph Contract

LOS ANGELES—William Duncan will

be the highest paid serial star in the world
under the terms of his new Vitagraph con-
tract, signed this week. His salary for

three years will total $1,800,000. Two fif-

teen-episode serials yearly are provided.

Circuit Buys House
BOSTON, MASS.—The Strand the-

atre, property of James Baker, has been
leased to the Lewis-Brown Theatre Cir-

cuit of Danielson, Conn.

To Equip Fox Studios
With Cameragraphs

NEW YORK. — The new $2,500,000
Fox studio and general office building,
which has been completed, is to be

"Doc" Jimmy Quirk

Discloses "Dope" on
Producers* Anatomy
In the current issue of Photoplay

James R. Quirk, editor, says:
"Photoplay carried on the work of

organizing the patrons of motion pic-

tures against exhibitors who showed
salacious pictures, and the results

were felt immediately in the box-
office, the most vulnerable part of
the exhibitors' and producers' an-
atomy."

Vidor Is Arrested

For Gambling; Gets

"Color" He Wantec
LOS ANGELES.—The Los Angele

film colony was astounded to wake u|

one morning this week and find fron

page stories telling of the arrest of Kin;

W. Vidor, William Parker, Vidor'
scenario chief; I. H. Morgan, his camera
man; Mrs. Parker, Mrs. Morgan, FranI

Finnan and wife, and Charles Yidoi
father of the producer, on a charge o
gambling following a raid on Parker'
home, where the film folk were bendinj
eagerly over a miniature roulette whee
The afternoon papers spilled the rea

story, however, and showed how ai

adroit publicity man had tipped the polic

off to the gambling, and shown Vido
just how a raid on a society gamblin
party might be conducted. Just such
scene was required for Vidor's next pic

ture, "The Family Honor."
The open doors, the undrawn curtain

the fact that the immense sum of

was found in the bank, and a similarit

between the handwriting of the Vide

p. a. and that of the note telling the polic

that the game was in progress convince
the papers that the police department ha

been kidded into doing some demonstra
ing of their methods for picture purpost

without pay.
Vidor received several columns <

front page publicity in addition to recei'

ing valuable tips on society raids by tl

police.

Theatre Changes Hands
ALLENTOWN, PA.—The Palace th.

atre at Bethlehem has been purchase

by John G. Beilin and Ben Goodms
for $36,000. The former owner w;

George J. Zboyovsky, manager of tl

Grand Opera House.

Oakman Back in Pictures

The Brunton Studio, Hollywoo
Calif., announces the return to the scre<

of Wheeler ©akman, who will play o

posite Annette Kellerman. Mr. Oakm:
was a member of Battery A, 144th Fie

Artillery, during the war.
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I
AMERICANIZATION CAMPAIGN OPENS FEBRUARY 12

)

Exhibitors Asked to Show Fifty-Two Pictures

During the Coming Year to Assist Government
In Combating Unrest and tkRecT Agitators
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The exhibitors of America are again

ailed upon to lend their screens to the

overnment of the United States.

In response to the request of Secre-

iry of the Interior Franklin K. Lane,

:aders in every branch of the motion

icture industry have devoted the last

tree weeks to working out a plan of

ssisting in the Americanization move-

lent.

The details have been completed. Ar-

ingements have been made for the

roduction during the coming year of

r'ty-two pictures, aimed to combat
>cial unrest and "Red" doctrines.

Every exhibitor is now asked to see

lat every one of these pictures are

lown in his theatre.

Campaign Starts February 12

Signalizing the opening of the cam-
ign, Secretary Lane has issued an open
tter to the exhibitors of the country
king that special programs be held in

1 theatres on Lincoln's birthday, Feb-
ary 12, and on Washington's birthday,
;bruary 22.

Slides of Lincoln and extracts of some
his best speeches are available at

any supply houses. The American
.'gion has offered its assistance to ex-
:>itors in securing war veterans as
Dur-minute speakers" for the day.
Individual theatre owners are urged
make a special effort to impress upon
;ir patrons the lessons offered by the
es of Lincoln and Washington.

Patriotic Societies Will Aid
tt is probable that exhibitors will have
tie difficulty interesting officers of the
Hous patriotic societies in prepara-
i ns for the two special days.
The first definite instructions concern-

i( the industry's campaign on Ameri-
uization were issued by Harry M.
(andall, chairman of the exhibitors' di-
^ion of the general committee.
The committee, which was selected by

I>n. Franklin K. Lane, Secretary of the
I erior, is composed- of Lewis J. Selz-
rk, representing the distributors;
• olph Zukor, representing the pro-
bers; Harry M. Crandall, representing
t exhibitors, and Major Raymond
Ulman, the municipalities. Secretary
lie is chairman of the committee.

Crandall's Statement in Full
Ir. Crandall's statement is as fol-

k's:

After working night and day for the
P't five weeks the committee has
fi Hy come to a definite understanding
f'arding the distribution of these films.
I ad hoped to have been in a position
t'jive out some information two weeks
a

,
but, unfortunately, our plans were

n all completed at that time.
In all my dealings with the commit-

t< I want to emphasize the fact that

I am, first, 100 per cent for my country,
and, second, 100 per cent for the ex-
hibitors.

"According to our plans, there are to

be 52 pictures issued, one for each week
in the year, beginning with Lincoln's
Birthday. With the exception of 15,

which will be two-reelers, they will be
single-reel features and will be made by
the best brains and include the best
known stars of the industry.

No Profit Is Permitted

"I understand that a number of com-
panies will probably produce longer
patriotic pictures, but these will be sold
wholly on their merits and are outside
the jurisdiction of the committee. I

want the exhibitors to realize that these
pictures are not being shown for profit.

No manufacturer or distributor is to
profit on these pictures and our whole
aim is for circulation, and we want them
to be shown in 100 per cent of the

motion picture theatres of this country.
"Under the present arrangement, 50

per cent of the gross will go toward the
cost of the pictures, 35 per cent for dis-

tribution, and the remaining 15 per cent
will go toward meeting the expenses of
the committee. I have been selected
treasurer of the committee and will have
access to all of the figures pertaining to
the cost and distribution of the pictures.
If we find that this proportion is not
fair we will change it. If any profit is

made from a picture it will go into
the general fund of the committee.

Lane To Approve Scenarios

"It has been agreed that all scenarios
are to be first approved by Secretary
Lane, and no picture is to be shown
until it has been approved by him.
"This will insure us getting only the

best stories and the highest class of
pictures. It will also be a guarantee to
the exhibitor that he will receive only

I Secretary Lane's Letter

To American Exhibitors 1

DEPARTMENT OF THE INTERIOR
WASHINGTON

January 27, 1920.

I My Dear Sir:

At a meeting of representatives of all branches of the Motion Picture j
| Industry held at the Waldorf-Astoria on Sunday afternoon, January 11, it 1
| was agreed that the first steps in the plans to throw the strength of the j
| Motion Picture Industry behind the movement to upbuild and strengthen the |
| spirit of Americanism within our people, will be in preparation of special 1

| programs for Lincoln's birthday, February 12, and for George Washington's t

| birthday, February 22.

It was the idea of those present that the exhibitors of the country on §
| both the Lincoln and Washington birthdays might procure, wherever it is §
| possible, special films suitable to the day which is celebrated and in cases §
| where it is not possible to obtain films, to suggest that you make good use |
I of slides which will carry the picture of Lincoln or of Washington and |
| quotations of some patriotic sentiments which either of these men have I

| expressed.
It was also suggested that there be special patriotic music worked into j

| the program for each of these days and particularly that the Star Spangled I

| Banner be played at the end of the program.
The principal feature suggested for the Lincoln or George Washington |

1 birthday program is that a good speaker from the American Legion, if §
| possible, be obtained to make a very short patriotic speech similar to the |
| speeches made during the war period in theatres by the "Four Minute" men |
| over the country.

Col. Franklin D'Olier, National Commander of the American Legion, |
i has assured us of his cooperation in the movement to strengthen the national |
I morale through the aid of the motion picture, and it is believed that in almost |

| every community an able and eloquent American Legion speaker may be |
| obtained by motion picture exhibitors to speak briefly on Americanism on |
| each program for February 12 and February 22. j

A number of the slide manufacturers have, I understand, prepared beau- |
1 tiful hand-colored slides showing a picture of Lincoln and carrying extracts |
| of some of Lincoln's best speeches.

The cooperation of each and every exhibitor over the country in this |
| movement to support the Government in its program for Americanization |
1 the same as he supported it during the war period is most necessary if we are §
I to. build up and strengthen the national morale.

I Cordially yours, i
FRANKLIN K. LANE.

ftronmnifliiiiiiiniiMiii^
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new and up-to-date pictures. It will also

insure a good box-office proposition to

the exhibitor.

"The committee has decided to have
the films distributed through each
manufacturer's own distributing agency
at a nominal charge. We have tried to

make this fee as low as possible.
"1 cannot impress how necessary it

is for every single exhibitor to take an
interest in this work and to do his

share. It will be your duty to see that

every single picture is shown in your
theatre. The fact that your competitor
may show a picture a day or two sooner
should have no effect upon you. This
is not a question of competition but
wholly one of duty to your Government.

Vice President Pays Tribute

"During the war the motion picture

exhibitors responded nobly. Vice Presi-

dent Marshall, in a speech to our
committee in Washington, declared that

in his opinion no single industry did as

much toward bringing the war to a suc-

cessful conclusion as did the motion
picture industry and the exhibitors of the

country.
"Another great crisis now faces our

Government. W e are again called upon
to loan our screens to the aid of our
country. As an exhibitor I want to im-
press upon you the absolute necessity
of doing this work. I have given much
thought and care to this question. I

want to hear from the exhibitors of the
country regarding this work.

"In conclusion. I trust that every ex-
hibitor will carry out Secretary Lane's
suggestion for special programs on Lin-
coln's Rirthday and on other holidays."

United Theatres Has
Completed Transfer

To Its New Offices
Completing the taking over of the Tri-

angle exchanges and the Lynch offices

in the southern district, the United Pic-

ture Theatres of America, Inc., now has
twenty-four exchanges in operation.
The list of exchange-., addresses and

managers follows:
Atlanta. Ga., 51 Luckie St., J. W. Han-

Ion.

Boston, Mass.. 48 Melrose St., A. W.
Smith, Jr. .

Buffalo, X. Y., 86 Exchange PI.. Ia^.

B. Kelly.
Chicago, III., 5 S. Wabash Ave, I 1

O'Toole.
Cincinnati, Ohio, 815 E. .".th St.. W.

(). Fuchs.
Cleveland, Ohio. 506 Sloan Bldg., Syd

Rosenthal.
Dallas. Tex.. 1814 Commerce St.. Al-

bert Russell.
Denver, Colo., 1435 Champa St., C. F.

Parr.
Detroit. Mich., 55 E. Elizabeth St., M.

H. Starr.
Kansas City, Mo., 22d and Grand Ave.,

r. R. Levy.
Los Angeles, Calif., 643 S. Olive St.,

C. J. Maclay.
Milwaukee. Wis.. 1 72 Toy Bldg.. L. F.

Thutwachter.
Minneapolis. Minn.. 10 X. 4th St., W.

C. Lestico.
Xew Haven. Conn.. 130 Meadow St..

M. H. Rabanus.
New Orleans, La.. 340 Corondolet St.

I manager to be announced later).

• . . J. < I Mil IIIIIIIIIIIMMMMM

First Americanization
Picture Is Completed

WASHINGTON, D. C. — The
| first Americanization picture to be

completed, following the announce-
ment that the motion picture in-

dustry had been mobilized at the
request of the Government to com-
bat Bolshevism, was shown here
January 28 to a distinguished gath-
ering of high government officials.

The picture was produced by
Lewis J. Selznick, the chairman of
the Distribution Branch of the
General Committee, which is

headed by Hon. Franklin K. Lane,
Secretary of the Interior. It is

called "The Land of Opportunity"
and it was written by Lewis Allen
Browne. Ralph Ince, the well
known actor, is the star of the
film and portrays the character of
Lincoln.

The picture was very warmly re-

ceived by Secretary Lane and
members of the Senate and House
Committees on Education that had
been invited to the initial showing.
At the conclusion of the picture

Secretary Lane declared that it

more than exceeded his expecta-
tions and, using his own language,
was "immense." He declared that
he was especially pleased at the
remarkably short time that it took
to make the picture and highly
complimented Mr. Selznick for
having the honor of turning out
the first of the series of American-
ization pictures.
Harry M. Crandall, the chair-

man of the Exhibitors Branch of

the General Committee, declared
that not only was it a great pic-

ture but that it would prove to be a

money-getter at the box office.

iMiMiiMHiimmiMimihi:i.u' «,mmmmm i mm

Xew York, X. Y., 1457 Broadway
Jack Levy.
Omaha, Xebr.. 1222 Harney St., Geo

A. Richardson.
Philadelphia, Pa., 13th and Vine Sts.

H. W. Given.
Pittsburgh. Pa., 414 Penn Ave., C

Bronstetter.
St. Louis, Mo., 3321 Lindell Blvd

Samuel Saurman.
Salt Lake City, Utah, 58 Exchange PI.

W. C. Ritter.

San Francisco, Calif., 86 Golden GaU
Ave., W. T. Citron.

Seattle. Wash., 2010 Third Ave., R. R
Xave.
Washington. D. C, 916 "G" St. X. W.

J, A. Bachman.
Special representatives include D. G

Rodgers. B. L. Hadfield, Ira Aronson
R. A. Bertschy, Ralph Myerson, Alfre(

Tanzer and S. T. O'Brien. H. C. Arthui

is special representative for the Xorth

western territory.

Await Tucker Decision
NEW YORK—Decision in the case o

George Loane Tucker against the Fa

mous Players-Lasky Corporation, argu

ments of which were heard before Jus

tice Platzeck in the New York suprem

court, is waited with interest. M'

Tucker asks for a temporary injunctioi

in the distribution of "The Miracl

Man."
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NOTICE TO SUBSCRIBERS:

Effective March 1, 1920, trie annual subscrip-

tion price of EXHIBITORS HERALD will be

two dollars.

The greatly augmented service of EXHIBI-
TORS HERALD, together with heavy costs

due to existing publishing conditions, renders

adoption of the new price imperative.

EXHIBITORS HERALD aims to maintain,

regardless of cost, the present high standard

of the publication and its many valuable fea-

tures, and we are confident that the exhibitors

of America, realizing that EXHIBITORS
HERALD is distinctly and at all times pub-

lished in their interest, will gladly meet the

slight additional cost.

niiiiiiiiH
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WILLIAM FOX REVIVES HIS SIX BIG SUCCESSES
"Les Mlserables "Salome "The Honor System",
"A Tale of Two Cities", "A Daughter of the Gods"
And "Cleopatra" Republished Throughout World
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Acceding to an insistent popular re-
quest, Fox Film Corporation is launch-
ing a continuation of the run of six big
special productions, all of them proved
box office magnets of surpassing strength
and totaling $4,000,000 worth of show
value.

This monster revival of de luxe pic-

tures, to be published in February, com-
prises "Les Miserable," "Salome," "The
Honor System," "A Tale of Two Cities,"
"Cleopatra," and "A Daughter of the
Gods." The renovated prints are the
same in every detail as when they were
first introduced, and it is announced at
the Fox offices that a sufficient number
is on hand to cover the entire country.

New Exploitation Aids

Impetus is given to the national cam-
paign by the rich assortment of brand-
new exploitation aids. Every one of the
accessories—cuts, paper, ads, slides, etc.

—is built along bigger, better, more sen-
sational lines. With every production a
new attractive press sheet, brimming
with suggestions and ready-to-hand copy
for the exhibitor, has been prepared.
"We feel justified in reviving these un-

usual specials," Fox Film Corporation
states, "for the same reason that a the-
atrical manager feels justified in re-stag-
ing an acknowledged spoken drama suc-
cess. From all over the world reports
have reached us that these productions
are strong drawing cards from a box
office standpoint, and that their money-
making possibilities if changed have been
enhanced by the first run.
"A Tale of Two Cities" is remarkable

for its faithfulness to the artistry of the
great novelist Charles Dickens, in whose
mind it originated. The London and
Paris settings of the late eighteenth
century are in large measure responsible
for the unique atmosphere of the picture
—an atmosphere that harmonizes ex-
quisitely with the powerful story. Wil-
liam Farnuro sustains a dual role with
his usual brilliancy.

"Salome" Was Big Winner
'* 'Salome' has proved a sensational box

office success. It palpitates with passion-
ate paganism, and flaunts pompous gran-
deur. Scenes of unmatched splendor fol-

low in stirring succession—a popular
uprising in old Judea, a sumptuous feast

and celebration, the Dance of the Seven
Veils. Theda Bara gives a splendid
characterization of the siren Salome.
"A remarkable cluster of favorite stars

makes 'The Honor System,' which is in-

trinsically one of the greatest human
stories ever told, a powerful screen
drama. It is the joint effort of a com-
pany of eight thousand, led by Gladys
Brockwell, George Walsh. Miriam
Cooper, Arthur Mackley, Milton Sills,

and Charles Clary. It is being launched
for a clean-up. with peculiarly striking
broadsides and accessories to boost it.

Revive Kellerman Feature
" 'A Daughter of the Gods,' with Ann-

ette Kellerman and her mermaids, is the
million-dollar picture beautiful, and a

production for all time. It is a story
whose beauty and charm hold a universal

i:!iii!i.uiiiiiililii<i; iu i»iiiu;:iiii;iiiii!iiiiiiiim,;i iiWiUiiimiMiiciiiiiiminiinimiiiiuimim

and irresistible appeal; brimful of aquatic
stunts and exciting narrative, yet as
sweet as any fairy tale.

" 'A gorgeous, gigantic wonder play'
best describes the tremendous spectacle
'Cleopatra,' which created a profitable
sensation when it first was thrown on the
screen and still is a production unrivalled
for sheer proportions and effect. An-
cient civilization in Egypt and the Roman
Empire during the glorious days of the
siren of the Nile, Cleopatra—played by
Theda Bara—is reconstructed at a big
expenditure of money and labor.
"The immortal Jean Valjean of Vic-

tor Hugo's epic romance 'Les Miserables'
is played by William Farnum. Three
such names as Hugo, Fox and Farnum
can be depended upon to make any
theatre a center of attraction during the
run of the picture. The production holds
an overwhelming human appeal, being
the life story of a man of the people
who is wronged by society but returns
good for evil. Not without reason has
this great French classic been named
'the Gospel of the Poor.' Poor and rich
alike will not want to miss the picturiza-
tion of a book that will live while the
race lives, especially when the lead is

taken by an actor of Farnum's popular-
ity."

Many Bookings Are Closed

livery thing is prepared for the send-

off. Press sheets, accessories, exploit;
tion aids, lobby attractions all arc read
and in quantities calculated to meet tl

rush. Many showmen in the metropol
tan district and elsewhere have dost
with the Fox exchange for Februa:
showings and new contracts are book>
daily, it is announced.

Early reports from the various F(
exchanges throughout the country ai

Canada indicate a busy market for tl

monster revival. The New York c

change, at 130 West 46th street, is e
"

larged to an extent which will enal
it to meet any stress of business.

Rothacker Company
in Annual Meetir

At the annual meeting of stockholdt

of the Rothacker Film Mfg. Co. in CI

cago, Jan. 27, the following officers wc

elected. Watterson R. Rothacker, pre

dent; H. J. Aldous, vice-president a

treasurer; John G. Hahn, secretary; J.

Mammoser, assistant treasurer.

The usual cash dividends of 10 per a
on the common stock and 7 per cent

the preferred were paid.

GEORGE BEBAN'S NEW PRODUCTION

'One Man in a Million" is the title of the latest Beban feature. It will be

tributed by Sol Lesser. "Bob White," otherwise known as George Beban,

has a prominent part.
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Names Well Known to Film Trade
To Help Produce "Torchy" Stories

Charles C. Burr Organizes New Company to Exploit
Two Reel Comedies With Johnny Hines Depicting

Sewell Ford's Famous Character

Names well known to every exhibitor

ind to all others connected with the mo-

ion picture industry appear in the per-

.onnel of the Master Films, Inc., the new
jroducing company, formation of which
vas announced recently by Charles C.

Burr, its president and general manager.
Sewell Ford's widely read "Torchy"

;tories will be featured in two reel corn-

dies by the new organization. Those
vho will be associated with Mr. Burr in

he reproduction of these stories are:

ohnny Hines, who will depict the char-
.cter of "Torchy," the humorous young-
ter who Mr. Ford created some ten

ears ago.
Katherine Hilliker will write such

vitty and pertinent titles as she wrote for

he Chester-Outing pictures; J. F. Keeler
vill direct the productions; Louis Dun-
nyre will be the photographer; Ray
ichrock will handle the script, William
-lilliker the art cards, and the producer
5 Kenneth Spear.

Clode to Assist Burr

Mr. Burr has opened an office at 1214
\.eolian building in Forty-second street,

vew York City, and will be assisted in

he management of the new concern by
i. J. Clode, vice president. Since 1913,

lr. Burr had been associated with the
amous Players-Lasky corporation and
:s consolidated companies.
The president, a former newspaper

lan, left that field to join the Paramount
rganization as exploitation manager of
he South American Travel Series. Later,
e was placed in charge of the trade
aper advertising of the company, which

department he left to become editor of
the Paramount Pictographs. While in the
advertising department he conducted the
first national campaign in motion picture
history.

In announcing the formation of the
new producing unit, Mr. Burr said: "We
have purchased the rights to all of the
well-known Torchy stories. Torchy, as
you know, is the fiery headed general
grouch dispeller, the official little ray of
sunshine created by Sewell Ford.
"These stories have been running for

a number of years in the Sunday maga-
zines and Sunday editions of the leading
American newspapers.

Johnny Hines to Star

"As fast as each series has been com-
pleted, they have been put into book
form. The first of these was 'Torchy,'
followed by 'Trying out Torchy,' 'On
with Torchy.' 'Torchy, Private Sec'.,

"Wilt Thou Torchy?', 'The House of
Torchy,' and the newest one which has
just been reviewed in the New York
Times, January 18th is entitled, "Torchy
and Vee.'
"We have been more than fortunate in

securing Johnny Hines, the irrepressible,
who fits into the character of Torchy as
if it were built for him. Mr. Hines has
just been starring at the Cort Theatre in
the Musical Comedy, 'Just a Minute,'
through the courtesy of Master Films,
Inc.

When with World Films, Hines made
a host of friends among the fans as the
requests in his daily mail amply attest.
His work in 'Alias Jimmy Valentine' put
over the picture. Perry Veknot, the di-
rector once remarked 'Hines' comedy
bits have 'made' many a picture which
might otherwise have failed.

"These pictures are going to have set-
tings, direction and cast worthy of the
highest class features on the market to-
day. Neither effort nor money will be
spared to reproduce on the screen, the
visualization of Sewell Ford's most lov-
able character." says Yeknot.

CHARLES C BURR
resident and general manager of

newly formed Master Films, Inc.

Humor of the Day to

Be Presented in Half
Reels by C. L. Fletcher

Announcement has been made of the
formation of Topical Humor Film Com-
pany to produce "The Topical Editor,"
a half-reel made up of the humor of the
day compiled from many sources. Some
original comments will be added.

Charles Leonard Fletcher, former
vaudeville actor, heads the new com-
pany. He also will edit the film.
Mr. Fletcher said that his production

would be far different from any previous
efforts in this line.

Associated with Mr. Fletcher is Law-
rence Alvin Urbach, formerly on the
advertising staffs of Exhibitor's Trade
Revie-a; and of Motion Picture News.

Definite announcement of a plan for
publication of the "Topical Editor" will

be made shortly.
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Sylvia Breamer To
Star For Mayflower

In Chambers Novel
Sylvia Breamer has been signed by

Mayflower to star in a series of film ver-
sions of the Robert E. Chambers' nov-
els, to be made by Sidney A. Franklin.
Born in Australia, where she played

on the legitimate stage, Miss Breamer
determined to come to America. Her
first engagement in this country was
with Grace George in "Major Barbara."
Later, she deserted the stage for pic-
tures, her first contract being to play
leads opposite William S. Hart and
Charles Ray for Thomas H. Ince. These
parts were followed by "Missing," in

which she was featured by Commodore
J. Stuart Blackton, and a leading part
in Cecil B. De Mille's production, "We
Can't Have Everything." This was fol-

lowed by a series of pictures under
Commodore Blackton.
The first Mayflower picture will be

an adaptation of "Athalie."

Greater Theatres Makes
Improvements in Houses

News from the coast announces the
remodeling of the People's theatre in

Portland, Ore., by Greater Theatres
Company, Inc. C. S. Jensen and J. G.
Von Herberg, managers, have installed

a new orchestra at the Columbia in Port-
land, and entertainment features at their

Liberty theatre in the same city. Work
is progressing on the firm's new house in

Yakima, Wash.

Rights Are Purchased
The rights to a series of pictures in

which "Texas" Guinan is the featured
lady, have been purchased by the Cele-
brated Players Film Corporation. The
pictures are two reel western dramas.

JOHWY HINES
Who has the titular role in the "Torchy"

stories being produced by Master Films,
Inc.
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Olive Tell Finishing
First of Jans Series

"Love Without Question"To Be
Published Latter Part

of February.

The first of the scries of six produc-
tions starring Olive Tell, which is being

produced by Jans Pictures Inc.. will be
ready for puhlic presentation about the
latter part of February. It is "Love
Without Question," the film version of
C. Wadsworth Camp's novel. "The
Abandoned Room."

Fast Hearing completion under the di-

rection of B. A. Rolfe, the picture is said
to contain some very dramatic scenes.
James Morrison is playing the leading

male role. Others of the supporting
cast are equally well known.
This series of productions will be re-

leased on the state rights basis under
a "star series" contract plan. That is

the exhibitor will contract to book the
series of six pictures. Thus he will be
able to prepare advance advertising
campaigns and will be relieved of mak-
ing other bookings.
Herman F. Jans, president of the com-

pany, is an exchange man. and he be-
lieves that this method of booking is the
kind that offers the theatre manager the
best opportunities.

Vitagraph Plans Big
Production Based on
New Wallingford Tale

Elaborate plans are being laid by Vita-

graph, it is said, for the production of

"The Son of Wallingford," a novel by
Mr. and Mrs. George Randolph Chester,
who wrote the "Get-Rich-Quick Walling-
ford" stories which have appeared
serially and in book form.
Mr. Chester is production editor for

Vitagraph and is presently engaged, in

collaboration with his wife, upon the
writing of the new novel, which will
chronicle the adventures of the son of
the character whose fiction exploits have
become famous.
When the book is finished, and while

the filming of the screen production is

in progress, the story will appear serially
in magazine form. The picture version
will be published coincidentally with the
appearance of the last magazine install-
ment.

Hallmark Sells Rights
To Grossman Production

American and Canadian rights for

"Wits vs. Wits," the Grossman Pictures.

Inc., feature starring Marguerite Marsh,
have been sold by Hallmark Pictures,
Inc., to the British American Pictures
Finance Corporation.
"Wits vs. Wits" is the first of a series

of eight pictures being made by Gross-
man Pictures, Inc., at the company studio
at Ithaca, N. Y. Marguerite Marsh will
be starred in each of the features, all of
the series being picturizations of detec-
tive stories. The second picture of the
series "Face to Face" is now in produc-
tion.

(
'Down on the Farm"

W-A is.-..

New Sennett Film
Mack Scnnett's fourth multiple reel

production, "Down On the Farm," al-
though still in the cutting room and un-
der Mr. Sennett's discriminating touch,
is practically ready for release. E. If.

Asher, Mr. Sennett's personal represen-
tative, is getting ready for a trip to New
York with this production.
Those who have been concerned with

its production during the months that
have been spent on it believe that in

"Down on the Farm" Mr. Sennett
has struck a new vein of comedy ex-
pression that it is different from any
thing he or any other has done hitherto.
The production bears the stamp of Mr.
Sennett's authoritative genius, but it de-
velops also that "Down On the Farm"
is something of a satire or amiable
travesty on melodrama modified with
an occasional gleam of genuine bur-
lesque of sure appeal, but burlesque
as it is known to artists.

Life on the farm is depicted from
sunrise to dark. The span of rural life-

is completed with all that goes to make
up the romance, labor, struggle and
pleasures of the country man. All these
elements are seen by Mr. Sennett in

their light of comedy effectiveness. The
humorous moments, however, being
heightened by the injection of authentic
thrills arising from genuine legitimate
dramatic situations.

Olive Tell in three scenes from "Love
Without Question," produced by Jans
Pictures, Inc.

Kremer Film Company
Takes Larger Offices

Victor Kremer Film Features, Inc., a

state right firm, is moving from the

Longacre Building to larger quarters in

the Leavitt Building at 130 West Forty-

sixth street, New York City. The
Kremer organization is taking over half

a floor in the Leavitt Building, and car-

penters and decorators have been busy
for several weeks remodeling these
quarters.
Arrangements have been made to

equip a large projection room, which
will be used to screen the various pro-
ductions for buyers. The organization
controls five Chaplin comedies and sev-

eral features starring Henry Walthall.
Bryant Washburn. Jack Gardner and
Broncho Billy.
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Famous Players-Lasky

Reelects Five Directors
The annual meeting of the stock-

holders of the Famous Players-Lasky
Corporation was held recently in the
offices of the company, 485 Fifth Ave-
nue.

These directors were re-elected for

terms of four years each: Adolpli
Zukor, Jesse L. Lasky, William H.
English, Maurice Wetheim and Felix

Kahn.
Arthur S. Friend, treasurer of the

corporation, announced that a financial

statement of the company was being
prepared and would be mailed to all

stockholders as soon as it is completed
by Price, VYaterhousc & Co., certified

accountants.
On the day before the annual stock-

holders' meeting the directors voted a

dividend at the rate of 8 per cent on
the preferred stock, or 2 per cent for]

the period from November 28, 1919, to

February 1, 1920. This dividend was
payable February 1 to preferred stock-

holders of record at the close of busi-

ness January 21.

Al Durning to Open
Independent Office

Al Durning, manager of Robertson-
Cole's New Orleans exchange, resigned

January 24, and announces lie will take

a much needed rest. Mr. Durning ifl

completing plans to open an independent

exchange in New Orleans said to be

backed by considerable capital. He will

handle projection machines and supplies

as well as films.

Mr. Durning is well and favorabh

known in trade circles throughout th«

South, having been connected Wlu
Mutual and other concerns for a num
ber of vears.
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I "On With the Dance" Establishes
High Mark for Star and Director

|

Jesse L. Lasky, speaking dur-

ing the recent convention of

Famous Players-Lasky executives

and exchange men in Chicago,
1 announced George Fitzmaurice as

one of the "Big Five" who will ^
direct for that organization dur-

ing the coming year. "On With
the Dance," exhibited privately at

the Famous Players-Lasky pro-

jection room, is final proof of his

titness for the selection.

"On With the Dance" is the sort of

picture ihat exhibitors like to book a

long time before playing date. It is the

type of picture that exhibitors like to

see before it is brought to the theatre. It

is the kind of picture that will stand the

heaviest exploitation and provides the

man who is to exploit it with plenty of

working material.

It deals with the city, its good aspects

and its bad, its problems and its rewards.

Xew York is the city mentioned in the

-ubtitles and pictured in the scenes, au-

thentically by the way, but the choice

is made solely because some definite

name had to be used. The things the

'story says of New York are as true of

any other great city. The appeal of the

picture is universal.

Mae Murray, whose Sonia Varinoff is

the central character, has never had a

role that even suggested the ability dis-

closed in her present portrayal. As the

MAE MURRAY
n the Paramount-Artoraft picture, "On

With the Dance."

tempestuous Rusian peasant girl, thrown
upon the mercies of the city, tossed about
by her own uncontrollable whims, led
by impulse into great adventures, mak-
ing not a few mistakes but atoning for
all in a single sacrifice, she is perfect.
Memory suggests no other star who
could have done as well.

David Powell, the male lead, plays a

difficult role superbly. Victim of Sonia's
caprices, disappointed in love, married to

a butterfly, serious-minded, industrious
Peter Derwynt is no ordinary screen
character. Powell makes him live. Any
actor might be justly proud of the feat.

Alma Tell, as Lady Joane Tremelyn,
contributes one of the few believable
screen portrayals of nobility. Her car-
riage is superb. Her points register. In
repose and under the great stress to
which she is put she is every inch the
ladv of gentle birth and training.

To Robert Schable, dissolute Jimmie
Sutherland, must be given credit for a
sterling impersonation. The character
of Sutherland is a repulsive one. The
sympathy of the audience is never with
the role or the actor who plays it. And
Robert Schable has not asked sympathy.
He has given the character life.

George Fitzmaurice's direction is a

work of art.

There were great sets to be handled
in the preparation of the scenes. There
were many characters to care for, a host
of actors to manage, a crisp script to be
followed, a big story to tell.

A slip in technique would have been
fatal. A scene too long drawn out, a

plot phase treated too lightly, and the
power of the story would have been
impaired. But with the skill of the
born story teller, the sense of the natural
entertainer, he has kept the story ele-

ments in the order of their relative im-
portance. He has drawn 100% of the
story value from a story that is 100%
interesting.

The plot of the story holds from first

to last. Sonia Varinoff, coming to this

country from Russia in the steerage, is

rescued after an automobile accident and
taken to "The Tower," a bachelor apart-
ment shared by Peter Derwynt, a strug-
gling architect, and Schuyler Van Vech-
tan, more successful, where, following
the death of her father, she becomes a

member of the household. She resists

all attempts to educate her and. impul-
sively, brings about a break between
Lady Joane Tremelyn, his fiancee, and
Peter.
Lady Joane, urged by her mother, then

marries Jimmie Sutherland, a wealthy
waster. Peter, later, marries Sonia "to

care for her."

He nuickly finds this a large assign-
ment as his wife develops extreme ex-

travagance. At a dinner in The Tower
the four meet. Joane and Peter talk

over old times. Jimmie Sutherland is

a'tracted to Sonia. Thev visit a cabaret
and he is fascinated by her dancing.
The result is that he buys a restaurant

for her on Broadway. She dances night-

ly, wearing a mask, and her place pros-
pers. She repays the monev she has
borrowed of Sutherland, but he persists

in his attention. When she is convinced,
by Jimmie. that Peter and Joane are im-

WII/LIAM RISSELL
In "Shod With Fire," a play calling for a
display of horsemanship in which he
excels.

faithful to them she throws caution to

the winds. Peter visits the restaurant

and, in his anger, shoots Sutherland.

At the trial she saves her husband by
posing as a wife who betrayed his honor,

naming Jimmie Sutherland as the man.
After his acquittal she is watched over

by Van Vechtan, his oldest friend, who
later marries her.

The picture has had a public showing
at the Columbia theatre, Dayton, O. In

the Exhibitors Bureau, this issue, will be

found an account of the exploitation it

received in that city. It is the sort of

exploitation the picture merits.

Exhibitors will do well to see the pic-

ture before showing it. They should

see it a long time before playing it, that

they may familiarize themselves with its

many phases and plan their exploitation

accordingly.

Dinner Marks Completion

of Louis Burston Serial

In celebration of the completion of

the fifteenth and last episode of the

Louis Burston serial. "The Hawk's
Trail," Mr. Burston gave an informal

party in Los Angeles.
Among the guests were the star.

King Baggot. the leading women, Grace
Darmond and Rhea Mitchell, George
Seigman, Harry Loraine, Fred Winde-
mere and Stanton Heck.

NICHOLS IN CHICAGO
Harry E. Nichols, Exhibitors Her.m.u

representative, who has just completed a

tour of the West and Southwest from
Seattle to New Orleans, has arrived in

Chicago and will be occupied during the

next few months calling on exhibitors

in the Central West.
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"BUILDING" A GARDEN FOR "THE WILLOW TREE

A corner of the Metro studios at Hollywood was turned over to some carpenters and a landscape artist by Maxwell Karger
director general, and they were told to go to it and make a Japanese garden for Viola Dana's use. How well the>

succeeded can be seen above.

"The Beloved Cheater" Booked for

Loew Theatres in Greater New York
Gasnier's attraction, "The Beloved

Cheater," starring Lew Cody, a Robert-

son-Cole publication, has been booked

for the Loew's circuit of theatres in

Greater New York.

The week of March 8 has been set

aside by the Loew management for "The
Beloved Cheater" in the following first-

run New York houses: Avenue B, De-
lancey, Greeley Square, Lincoln, Forty-
second Street, New York, Circle, Eighty-
sixth Street, Orpheum, American, One
Hundred and Sixteenth Street, Seventh
Avenue, Victoria, Burland, Boulevard
and National.

Brooklyn Houses Get Picture

In Brooklyn the following houses will

play this picture the same week: Bijou,
Broadway, Brevoort, Fulton, Warwick,
Palace and DeKalb.
The Lyric theatre, Hoboken, N. J., and

the New Rochelle theatre, New Rochelle,
also will play "The Beloved Cheater" the
week of March 8.

An extensive billboard display in ad-
dition to one and three sheets in and
about the subway, together with maga-
zine and newspaper advertising, will be
used in exploiting the production in the
Loew houses.
A. S. Kirkpatrick, vice president and

general manager of the Robertson-Cole
Distribution Corporation, in commenting
on this picture says:

Plays First Run Theatres

"The Beloved Cheater" has played al-

most all of the first run houses in the
United States, and to meet the demands
of the public, exhibitors have found it

necessary to rebook this picture as at the
first showing the crowds deluded the
theatres and even tore down the S. R. O.
signs.

"Distinct novelty characterizes Lew
Cody's 'The Beloved Cheater.' All of
the time-honored customs of the stage
and screen are shattered, for here, in-

stead of the dark ladv with the sinuous

form proving an unconquerable attrac-
tion to all the male members of the cast,

we have a man who is unable to prevent
palpitations of the various feminine
hearts."

Continuity Work For
"Nothing A Year" Begun

Announcement is made from the of-

fices of the Jans Pictures, Inc., that

Violet Taggart Clark has begun work
on the continuity for "Nothing a Year,"
a novel by Charles Belmont Davis.
Olive Tell will star in the picture, which
will be her second production for the
Jans Pictures, Inc.

Miss Clark's work upon many success-
ful stories in the past has earned her
fame in the field of scenario writers.

Her work in the first production for

this company, "Love Without Ques-
tion," which is an adaptation of "The
Abandoned Room," by C. Wadsworth
Camp, was such a success that it is felt

by the producers that none would be
better suited for the task of presenting
a successful continuity for Miss Tell's

new vehicle.

Louise Winters Doing
Special Scenario Work

Louise Winters, writer of short stories

and novelettes which have proven uni-

versally popular, is now engaged in

special work in the Selznick scenario de-
partment. Miss Winters wrote ^The
Spite Bride," considered one of Olive
Thomas' most appealing Selznick pic-

tures, and is now occupied in writing
scenarios for special productions.
Along Broadway in New York it was

announced this week that a novelette
written by Miss Winters and recently
filmed for the screen is to be built into

a stage production.
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FOURTH BLACKTON
READY FEBRUARY 15

While "My Husband's Other Wife" i;

achieving a sensational record in ever)

section of the country, J. Stuart Black
ton announces that the fourth of hi;

series of productions for distribution bj

Pathe has been completed in his Brook
lyn studio. "Respectable by Proxy" i:

its title, and it is listed for distributioi

on February 15, six weeks after "Mj
Husband's Other Wife" made its debut

Six reels are devoted to the relating

of the story, which for human appeal

action and love interest has never beet

surpassed by any Blackton production.

Latest Is Different Story

Far different from either "The Moon
shine Trail," "Dawn" or "My Husband'
Other Wife," the fourth link in the chaii

of Blackton-Pathe features has every in

dication of another box-office winner
Sylvia Breamer and Robert Gordon, ar

again co-starred, and no more becomini
characters ever were offered them fo

portrayal on the screen. The story wa
written by Florence Myott, and was adap

ted to the screen by Stanley Olmsted.
As usual, Mr. Blackton has surrounde*

his stars with a competent all aroun
cast, which is headed by William Dun'
and Eulalie Jensen.

Story of Stage Life

Exhibitors have been keen to note th

improvement made in each Blackto

production released by Pathe, and hav

been free with their comment on tha

score. "Dawn," adapted from the novt

by Eleanor Porter, author of "Polly

anna," had a decidedly bigger box offic

appeal than "The Moonshine Trail." fir'

of the series. Then "My Husband'
Other Wife" overshadowed the record

of both its predecessors. Without ques

tion, this tale of life behind the stag«

with its ever poignant appeal, will prtfv

the biggest attraction produced by Mi

Blackton since his wonderful succes

with "Womanhood" and "The Battle Cr

of Peace."
The story of "Respectable by Proxy

is one that, while rich in character draw

ing, has an abundance of action, and su;

pense.
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Bookings Increase Twenty Percent
During Universale Sales Contest

Cleveland Exchange Is First in Big Business Drive

With Detroit and Buffalo Second
and Third

New Name Given to

Film Starring Cobb
"Wolves of the Street," Art-O-

graf Production, Published by
Arrow Film Corporation

The new six-reel picture published by
Arrow Film Corporation, formerly "The

I
Wolves of Wall Street," has been retitled

to "Wolves of the Street." Art-O-Graf
Film Company produced the picture,

which features Edmund F. Cobb. Vida
Arrow Film Corporation on the state
Johnson supports him.
Action in the picture opens in Wall

[Street with the attempt of a young
broker, Mr. Cobb, to corner the wheat
market. The scenes then shift to the
west, where the young financier is called
to quell a strike in his mine.
This new production was published by

Arrow Film Corporation on the state
rights market on January 15.

"The Desert Scorpion" is another six-
reel picture which stars Mr. Cobb. It,

also, was produced by the Art-O-Graf
Company, under the supervision of Otis
B. Thayer. This picture was published
by the Arrow corporation on January 15.

Screen Mann Pictures

For Arrow President
The first three of the 1920 series of

two-reel comedies with Hank Mann in
the featured role were screened for W.
E. Schallenberger, president of the Ar-
row Film Corporation, upon his arri-
val at the Hank Mann studios in Los
Angeles.
Mr. Mann has been informed by Ar-

row that the Canadian rights to his
series of twenty-six two-reelers have
been sold to Basil Horsfall, managing
director of the Horsfall Productions,
Ltd., of Montreal. The comedies also
are playing five of the seven leading
houses on the main amusement street
in Montreal.

Frisco Financiers Seek
Share in Sennett Film

A group of San Francisco business
men has offered E. M. Asher, represen-
tative of Mack Sennett, a large sum for
one-half interest in the five-reel produc-
tion, "Down on the Farm." Mr. Sennett
has the offer under advisement.
"Capital," said Abe Friedman, who rep-

resented the financiers, "is jealous of the
big opportunities which the stability of
the motion picture business has taken out
•of the realm of the extra hazardous."

Mcintosh in Baird Film
Burr Mcintosh, actor, author and

photographer, absent from the screen
for the past year, has the male lead in
'Cynthia-of-the-Minute," Leah Baird's
production of the Louis Joseph Vance
story, which will be distributed by the
W. W. Hodkinson Corporation.

Lusk Joins Ince
Xorbert Lusk has assumed his duties as

eastern publicity representative of the
Thomas H. Ince Studios. His offices are
in the Times building, New York City.
Prior to his affiliation with Ince, Lusk
ivas with Goldwyn Picture Corporation.

With an average of over twenty per

cent increase in bookings for a three

months' period, Universal announces the

results of its recent "big business drive."

The salesmen and the office force of

the Cleveland exchange have been mailed

a check for $2,500 as an award for win-

ning first place in the contest. This of-

fice increased its film sales by 55.57 per

cent over the three months preceding the

contest.

Detroit's staff was second with an in-

crease of 54.61 per cent. It received a

check for $1,300. The Buffalo branch
captured third place with an increase of

44.7 per cent, and won a check for $700.

Salesmen Receive $100

The most proficient salesman in each
of the twenty-five exchanges received a

check for $100. J. A. Daly, publicity

manager of the Charlotte, N. C, ex-

change, received $50 as an award for the

best publicity during the contest. A sec-

ond publicity prize, $25, was given to

Dean Collins of the Portland, Oregon,
branch.
So spirited was the drive that the Uni-

versal sales machine, as a whole, averaged
an increase of over 25 per cent during
October, November and December, as

compared to July, August and Septem-
ber of last year.

The contest was known as the $6,000

Price Contest, that amount of money be-

ing set aside to be divided among three
leading exchanges and among the twen-
ty-five top salesmen. Other prizes were
added during the competition, until the

total amount awarded was more than

$7,000.

MARY MAC LARES
And J. Barney Sherry in a scene from
"The Forged Bride," a Universal pro-
duction.

Increase Is Unusual
The increase gained by the exchanges

is more unusual because of the fact that
the results were compared with months
in which a previous sales contest was
running for two months last summer.
The winners in that contest were Pitts-

burgh, San Francisco and Cleveland, with
percentage increases of 24, 22 and 20,

respectively.
In the $6,000 contest, Chicago with

43.88 per cent was fourth, and the New
York exchange, with an increase of 32
per cent, was seventh.
A contest bulletin was edited weekly

at the New York office and distributed
among the salesmen throughout the Uni-
ted States and Canada. It was filled with
sales talks, news of the contest and ex-
ploitation ideas.

Publicity Department Aids

To aid the salesmen in selling Uni-
versal films, the publicity department
launched the Universal Holiday Season,
a wide-spread propaganda for happier
holidays. The cooperation of governors,
mayors, judges, boards of trade, news-
papers and many prominent persons
made the Universal Holiday Season drive

a fruitful exploitation campaign.
The percentage of increase in business

of the leading exchanges besides the
winners of the contest follows:
Milwaukee, 38.02 per cent; Pittsburgh,

35.96 per cent; Des Moines, 30.34 per
cent; San Francisco, 27 per cent; Se-
attle, 26.06 per cent; Sioux Falls, 24.96

per cent; Los Angeles, 20.25 per cent.

Branch Salesmen Win
To spur salesmen on to greater indi-

vidual efforts, prizes of $100 were offered

for the top salesmen of each branch ex-

change. In this way every exchange
had at least one man who benefited di-

rectly by the contest. In Chicago and
New York because of the size of the ex-

changes, two $100 prizes were offered.

At Sioux Falls, Universal's only woman
sales representative topped the list.

Celebrated Advertising
Draws Chicago Crowd to

See Submarine Exploits
Unique advertising is being used by

Celebrated Players Film corporation,
Chicago, in distributing the three-reel

picture, "The Exploits of the German
Submarine U-35."

Despite the unusual length of the pro-
duction, J. L. Friedman, president of

the company, is attracting great crowds
to all performances.

Air. Friedman has obtained the serv-

ices of Captain Lewis, a naval recruit-

ing man, who is somewhat of an artist.

Riding about in his old bullet-shaped
automobile, Captain Lewis interests

crowds by painting pictures and signs

wherever space permits. In this way
the people are directed to the theatre

where the production is showing.
The Jackie band also is being used by

Mr. Friedman to arouse interest in the

downtown district.
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John W. Allen

Popular Paramount rep-

resentative who died in

Chicago on January 30

J.W.Allen Succumbs
After Brief Illness in

Chicago January 30
Special Representative of

Famous Players-Lasky,

Dies Suddenly.

John W. Allen, special representative

of the Famous Players-Lasky Corpora-
tion with headquarters at Chicago, died

here Friday, January 30, after an illness

of one week.

The announcement of Mr. Allen's

death came as a distinct shock to his

many friends and associates, which is

felt particularly by the men of the or-
ganization and to the men of more recent
acquaintance who feel under the warm
charm of his genial personality during
the recent convention at Chicago.

It was during this convention that Mr.
Allen was stricken, and though his
friends and associates had no intimation
that his illness was serious, they felt

keenly the fact that he was forced to
withdraw from the conferences and take-

to his bed.

Joined Paramount in 1915

Mr. Allen was 33 years of age. He
was educated in Kansas, and entered
the motion picture business as an opera-
tor. His next affiliation was with War-
ner Brothers as an exchange man, and
later as salesman. A larger field was
offered to him by the Universal Film
Company, which he accepted and went
to Los Angeles.

Attracted by the opportunities pre-
sented by Famous Players-Lasky Cor-
poration, he became affiliated with this

organization in 1915, as manager of the
San Francisco exchange. Two years
later he went to the Orient on a business
mission for Famous Players-Lasky Cor-
poration, and in 1918 was promoted to
the position of special representative
with headquarters at Chicago.

His territory consisted of Illinois,

Wisconsin, Michigan, Minnesota, South
and North Dakota, also parts of Indiana
and Iowa, being the largest district of
the Famous Players-Lasky Corporation
in point of number of theatres. The
unprecedented growth of sales for Para-
mount Artcraft pictures in Mr. Allen's
district was due largely to his efficiency

in promotion and sales methods.

Had Host of Friends

Mr. Allen's strong and genial person-
ality won for him a host of friends in

and out of the business, but no stronger
friendships were ever formed by him
than with the men associated with him in

his work. His splendid magnetism and
good fellowship were demonstrated to
the men of the organization in a singu-
larly effective manner at the convention
which he was attending up to the day he
was stricken. There the men who had
not known him were drawn by his fine

personality, and by the evidences they
could see of his rare business ability.

Mr. Allen is survived by his widow,
who was with him through his illness;

and by his mother and a half-brother
whose homo* are in Kansas.

Directorship Offered

Holubar by Italians
Allen Holubar, producer of "Hearts

of Humanity" and "The Right to Hap-
piness," has received a cable from Rome,
asking if he would consider the offer
of director general for a motion picture
organization being formed in Italy.

The proposed organization is com-
posed entirely of Italian capitalists and
is understood to have more than $5,000,-

000 back of it. D'Annunzio, poet, au-
thor and patriot, is understood to have
been engaged to handle the stories and
plays to be produced. One of the first

productions will be a tentative history
of Rome leading up to the great war.
Dorothy Phillips, who in private life

is Mrs. Allen Holubar, has been offered
the featured part, according t o the
cable. It is planned to use American
directors, players and technical staffs.

Sells His Theatre But
Retains the HERALD

'When E. A. Armistead, manager of

the Royal theatre at Tarpon Spring,
Fla., sold his theatre recently to C. C.

Price, he made it one of the terms of

the sale that he retain his subscription
to Exhibitors Herald.

"I have sold this theatre to C. C. Price
but retained the Herald," he writes, "I

want to keep posted on pictures. I ex-

pect to be in the game again as soon as I

can locate properly. Wishing the Herald
much success as I think it beats them
all."

Close Anderson Theatre
W. R. Walker and son of Anderson.

Ind., have closed their theatre and sold

the equipment. The building is to be
remodeled to become a part of a hotel.
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Wm. Worthington
East to Direct for

Gibraltar Pictures

William Worthington, who has been

associated with the Haworth Pictures

Corporation since its organization, has.

accepted an engagement to direct special

features for the Artco Productions

—

Gibraltar Pictures.

Mr. Worthington leaves the Haworth
Pictures Corporation with the best of

feeling, retaining his personal interest

and holdings in that company.
The policy of the Artco Productions-

Gibraltar Pictures, of which Arthur F.

Beck is president, is to produce twenty -

six specials during l'J20. Willard Mack
is scenario editor.

Directing Tracy Story

Mr. Worthington, on his arrival in

New York this week, will immediately
start production on a Louis Tracy story,

with an all-star cast. This will be fol-

lowed with a Leah Baird production, to

be made on the west coast, a picturua-
tion of a $35,000 story just purchased
for this star. Miss Baird's first live-reel

Universal feature was directed by him.

Director Worthington has brought his

own producing unit to New York, of

which Virgil Miller, cameraman; W. J.

Rau, assistant director, and Fred Edi-

son, electrician, are members.
Mr. Worthington, who spent a number

of years in operatic and dramatic pro-

ductions both abroad and in this coun-

try, came to the Pacific coast seven years

ago with one of Henry B. Savage's com-
panies, incidentally meeting J. Warren
Kerrigan. Throuph him, Mr. Worthing-
ton entered the film field, securing an

immediate contract as an actor with the

Universal, where he played for two
years, two of his most clever charac-

terizations being "Damon," in "Damon
and Pythias," and "Think Right," in

Clara Louise Rurnham's novel, "The
Opened Shutters," which is said to be

founded on Christian Science.

Becomes Universal Director

He then took up directing with the

Universal and has since been associated

with Goldwyn, Pathe and Haworth. a

trade name made up of the first syllable

of Mr. Worthinnton's surname.
That Mr. Worthington's progrc^ lias

been rapid is testified to by the recent

successful Ilakayawa productions made
under his direction.

His affiliation with Gibraltar Pictures

is another stride forward, as he will be

able to put more of his own individual-

ity into these special productions with

bigger stories and all-star casts.

"The Fortune Hunter"
Is Seven-Reel Special

"The Fortune Hunter," the next Larle

Williams Vitagraph feature to be pub-

lished. wHl reach the exhibitor in seven-

reel length, the director having decided

that less footage could not tell the story

adequatelv.
Tom Terris. who directed from

Graham Baker's script the Wmchell

Smith stage comedy, is said to have dis-

regarded length in the cutting of the film,

considering only the story value of the

stock at hand. Accordingly, it has been

decided to present the play as a super-

feature in seven parts.
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Fox Film Corporation Occupies
Mammoth New Building in East

William Fox Recipient of Many Floral Pieces and
Congratulatory Telegrams—Work of Moving

Is Completed January 31

With a remarkable degree of smooth-

ness the various activities of Fox Film

Corporation in and about New York
City were completely moved by January

31, to the mammoth new Fox building

in West 55th street. Despite the magni-

tude of Fox enterprises in the metropo-

lis, the transfer of all equipment and per-

sonnel to the new home of the organiza-

tion was accomplished without a hitch.

The New York Exchange remains at

No. 130 West 46th street, where it now
occupies the entire tenth floor.

Many beautiful floral pieces from
friends in New York and other cities

were sent to William Fox. president of

Fox Film Corporation, as were scores

of telegrams, felicitating him upon the

great forward stride which is marked by
the. entry into the new structure.

Department Heads Pleased

Great satisfaction was expressed by the

heads of departments over their new
>|uarters which afford much needed re-

lief from the crowded conditions that

prevailed in the old building—the rap-

idly growing business of the corporation

having long ago made the offices in 46th
street too small.
The new building was opened for busi-

ness without ceremony. Mr. Fox. hav-
ing in mind an elaborate celebration at

a later date. Moving in the midst of
its most flourishing season. Fox Film
Corporation finds it necessary to devote
undivided attention to the actual busi-
ness at hand; therefore exercises that
have been discussed for some time have
'>een postponed until some time in May.
At the time of the formal opening the
public will have an opportunity to inspect
the building which embodies many new
ideas in the production of motion pic-
tures.

The business offices were the first to
make themselves at home in the building,
and the various Fox companies now
working in the East are being installed
as rapidly as the state of the interior
work in the various other Fox studios in

New York permit. Directors were en-
thusiastic in their praise of the arrange-
ments in the gigantic studio in the new
building and promised effects hitherto
unknown to the screen as a result of the
far-seeing innovations Mr. Fox has pro-
vided for them.

Accommodates Twenty Companies
Twenty companies can act simulta-

neously on the great stage floor on the
third story, and the ample supply of
dressing rooms, the huge carpenter
^hops. wardrobe room, scene loft and
other appurtenances afford every facility
tor the making of surpassingly good
features.

In the way of comfort for those who
act before the camera the building is

without a peer. Besides well-appointed
dressing rooms, there are rest-rooms for
'the women and a gymnasium for the

men. Similar rooms are provided for
the other employes, also a restaurant
which furnishes to all workers whole-
some food at reasonable prices—a con-
venience greatly appreciated in these
days of soaring figures.

Fox News has been well cared for.

There are extensive offices for the ad-
ministrative branches and splendid dark-
rooms and quarters for the staff of
cameramen daily engaged in filming im-
portant news events for the screen. As it

is necessary for the cameramen to be ready
instantly to hurry to the scene of a new
happening, the value of well-equipped
dark-rooms for loading magazines and
for inspection of films can be appre-
ciated.

Another feature of enormous service
to the Fox Corporation is the large
laboratory that has been already put in

operation. This branch boasts the very
latest in film devices and will enable the
organization to turn out 3.000,000 feet

of film a week.—having, in addition, sev-
eral secret processes that will be a reve-
lation to the industry. The inclusion of
the laboratory in the same building with
the studios has already brought results
that prove the far-sightedness of the men
who planned the building.

New Jersey Sunday
Law Being Prepared

Measure Which Will Permit
Referendum Votes Is

Expected to Pass

TRENTON'. N. J.—The original
draft of a bill which will permit cities

of the state to hold referendum votes
on the question of Sunday motion pic-

tures. Sunday baseball, and other Sun-
day amusements, has been completed
and with a few changes is expected to

be introduced into the legislature.

It was prepared by Henry C. White-
head, former assemblyman, of Passaic
City, and Counselor George R. Beach of
Jersey City, who were deputized by a
sub-committee on legislation of the un-
official Citizens' Committee, recently
named to propose a revision of the blue
laws of New Jersey.

It is understood that the legislative

committee will approve the bill and that
it will subsequently be approved by the
full committee. Then it will be intro-

duced in the legislature. The indications
are that the bill will be passed and signed
by Governor Edwards.
Under this bill Trenton will be able

to vote on the open Sunday proposition
at an early date and if the vote is in

favor of Sunday motion pictures and
Sunday baseball, such amusements will

be authorized. Other municipalities may
also order referendum votes on these
propositions.
The bill will be vigorously opposed by

church people.

Trying His Cooking on Madge

HARRY BEAUMONT, who is directing Madge Kennedy in "Two Cents
Worth of Humanness," her next Goldwyn Picture, is a connoisseur on baked
beans, having learned the art of cooking them during his Essanay days in Chi-

cago. And Miss Kennedy—well, she says she's eaten worse cooking.
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Scene from "The Jitney ICIopment" n <\><>
part comedy •tarrlms Charlie Chaplin
controlled by Victor Krrmcr,

"Blind Love" Ready
For Territorial Men

Gerald F. Bacon's Production,

Featuring Lucy Cotton,

Shown to Buyers
Prints of Gerald F. Bacon's produc-

tion, "Blind Love," starring Lucy Cot-
ton, supported by George LeGuere, have
been placed in the hands of Nathan
Hirsh, president of Aywon Film Corpor-
ation, 729 Seventh Avenue, and are now-
ready for distribution on the independ-
ent market, the world rights being con-
trolled by Mr. Hirsh.
The announcement that Mr. Hirsh

would handle the distribution of Bacon's
production was made several weeks ago
and since that time the picture has been
in the hands of title writers and editors.
According to announcement by Mr.
Hirsh this week, several territories, in-
cluding the territory of New York, New
Jersey, the New England States and
the six Southern Atlantic States, com-
prising Maryland, Virginia, North Caro-
lina, South Carolina, Georgia and
Florida, have been practically disposed
of, the deal to be closed when Mr. Hirsh
gives a private trade showing for the
buyers. It is also stated that the en-
tire foreign rights of this picture will
be purchased by one of the large for-
eign exporters.
The cast of "Blind Love" includes, in

addition to Miss Cotton, who is starred,
and George LeGuere, who has the lead-
ing role in support, Thurlow Bergen,
Bert Leigh, Thomas O'Connor, William
Cullan, Lillian Bacon and Eduarde
Durand. Oliver D. Bailey, director for
both the stage and screen, directed the
picture. Edward Earl is cameraman.

INDUSTRY OFFERS BIG FUTURES
Samuel E. Morris Declares Picture Field

Has Unlimited Opportunities for People
Who Have Brains and Are Willing to Work

3iuiiini!i!i!i::::!iiuii;;Miui;i>i!ii!iiiiiiiiiiiii

In this great land of ours there are
hundreds of thousands of young men
and women who, having emerged from
schools and colleges are casting anxious
eyes out into the busy world. They are
seeking and groping for some thorough-
fare which will lead them to a place
where they can begin to take up a voca-
tion, such a one which in the end will
win for them a position that will make
them self-sustaining and independent.
The different divisions of art, science

and letters have a lure that to those
who are mentally sympathetic, is irre-
sistible. Commerce, too, has its call.

Here again we have so many ramifica-
tions among the different branches of
commercial life which offer millions of
chances. Each of these offer unlimited
possibilities to young men or women
with application, concentration and hon-
esty of purpose. Such ones can be as-
sured that they will reap a reward that
will endure.

* * *

"Just what line of work to take up is

the burning question with this huge
army of young minds who are stepping
out into the threshold of life," says
Samuel E. Morris, vice president and
general manager of Select Pictures.
"Within the space of ten years," con-

tinues Mr. Morris, "from an insecure
and inconspicuous position amongst the
industries of the world, motion pictures
have leaped with Brobidiganian's
•strides, until today it is securely estab-
lished as the fifth largest industry in the
world. In the ratio of its increase from
a delicate infant to lusty youth, there
has not. been a similar increase in the
mental caliber of the men and women
who are connected with the business.
For that reason, if no other, the motion
picture business is offering today greater
opportunities for quick advancement and
proportionate financial returns than any
other line.

"The motion picture industry is cry-

ing for fresh minds who have been
trained in colleges and universities to
know how to think. Minds who have
initiative and creative character; who
have the power to apply themselves and
concentrate until the objective point is

reached. For such young men and
women there is no limit to the heights
they can attain and the riches that will

come to them as a reward for their

work.
* * *

"Heretofore the motion picture busi-

ness was conducted in a happy-go-lucky
manner. None of the elements that are

characteristic of a high-class commercial
institution were in evidence. A change
lias taken place—a rapid transformation.
Chaos is giving way to order. Execu-
tive heads realize the importance of hav-
ing a house kept in an orderly, system-
atic manner. We are seeking here and
there for the proper man or woman
who can carry out the development
work. The gross earnings of the mo-
tion picture industry in the world today
is in excess of $50,000,000, or nearly
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twenty billions of dollars a year. This
is sufficient in itself to show how im-
portant it is that big minds are neces-
sary to keep the big wheels moving.
Such minds can only be found amongst
young men and women who have men-
tality capable of development. This
process can only be brought about
through the training received in educa-
tional institutions. The motion picture

industry is loudly calling for men and
women who are willing to work, and
work hard. Those who have stick-to-it-

iveness an-d individually, creative abil-

ity ami honesty—there is no limit to the

amount of power and wealth that can be
acquired in the business end of the mo-
tion picture industry."

Special Press Book for

"The Corsican Brothers"

In connection with the publication of

"The Corsican Brothers," published as

a special feature by United Picture

Theatres of America, a press book said

to be lavish in the extreme and rich in

practical material has been prepared.

Among other items contained in the

press book is a full page showing the

various styles of posters available on

the attraction. This paper has been

carefully and specially prepared and
lithographed in full colors. United

points with pride to these posters as

being some of the finest examples of the

lithographer's art produced in many
months.

SAMUEL, E. MORRIS
Vice-president and general manager of Se-

lect Pictures Corporation, who invite"

young people to Keek their future in the

motion picture industry.
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THREE STILLS FROM GUY EMPEY'S NEW PICTURE

On the left the war hero is seen as Bobby Walters, who blunders upon sudden wealth and spreads himself on some new
scenery. Centre—Another scene from "Oil." Right—Empey in the role of a bell hop—his less prosperous days.

Empey Assembles Complete Cast
of Prominent Players for "Oil"

Arthur Guy Empey has assembled a
complete cast, which includes several
prominent film players, for his forthcom-
ing special production, "Oil." Florence
Evelyn Martin will be the co-star in the
production, and Wilfrid North will
direct.

"Oil" is a drama of American busi-
ness life, with pleasing comedy through-
out the piece. The scenes are laid chiefly
in the oil regions of the southwest. The
characters portrayed represent the per-
sonnel which naturally would revolve
about the operations which culminate in

a fortune made in oil.

It is by contrasting the traits of Amer-
ican character and by depicting their nat-
ural reaction to the circumstances and
'incidents of the drama that Empey, who
iwrote the story from which William Ad-
dison Lathrop formed the continuity, has
Created his comedy through which the
action of the piece is viewed.

Empey Plays Bobby Walters
Empey plays the role of Bobby Wal-

ters, a young American son of fortune,
who, when the story' opens, is seen as a
iaxicab driver. Miss Martin depicts a
girl

_
of good breeding who. through

straightened circumstances is an attend-
ant at a cigar and news counter in a
fiotel.

The role of a newly rich woman of the
.vest is portrayed by Emily Fitzroy, while
Louise Best takes the part of her daugh-
ter. Mason & Silvers, two crooked oil

promoters, are portrayed by Templar
?axe and William Evil'le. Harry Burk-
pardt is the expert oil engineer and Den-
pn Vane a get-rich-quick imitation of
he same.
Harry Lee, besides being Empey's

jtudio manager, has a role of foreman at
he site where an oil well is being drilled.
"Ie is the center of the troubFe which
rives a dramatic touch to the latter part
>f the picture. Louis Grizel and Victor
itewart are real estate agents. Chester
?ishop is a Wall Street financier, and
hi Davis is his secretary. Maggie Weston
nd Edith Sherman have effective bits

respectively as Bobby's housekeeper and
Dorothy's mother.
The last of the interior sets has been

filmed and the company will go soon to
the southwestern oil fields for location.
Thomas F. Molloy, the first cameraman,
has obtained some unusual and beautiful

effects during the work at the Paragon
studio. He formerly was with Vitagraph.

Independent Buyers
Take Mann Comedies

The Hank Mann two-reel comedies
being published by Arrow Film Corpo-
ration, are being bought eagerly by in-

dependent state right buyers. "Broken
Bubbles," the first of series, is being
published this month. There are twenty-
six of these comedies, and one will be
published every other week.
The Arrow company reports that the

following territories have been sold:
For New York City and Northern New
Jersey, Seaboard Film Corporation, 130
West 46th street, New York City; for
Eastern Pennsylvania and Southern New
Jersey. Masterpiece Film Attractions,
1235 Vine street, Philadelphia, Pa.; for
Delaware. Maryland. District of Colum-
bia and Virginia. Seaboard Film Cor-
poration, Mather Building, Washington,
D. C, and 210 North Calvert street,

Baltimore, Md.; for Western Pennsyl-
vania and West Virginia, Exhibitors
Film Attractions, 412 Ferry street, Pitts-

burgh, Pa.; for Illinois and Indiana,
Celebrated Players Film Corporation.
207 South Wabash avenue, Chicago, 111.:

for Ohio, C. C. Hite Attractions. 532
Walnut street. Cincinnati, O.; and C. C.

Hite Attractions, 701 Advance Building,
Cleveland, O.; for Georgia, Alabama.
North and South Carolina and Ten-
nessee, Arthur C. Bromberg Attractions.
73 Walton street, Atlanta. Ga.; for Cali-

fornia. Arizona and Nevada. Peerless
Film Exchange. 94 Golden Gate avenue.
San Francisco. Cal.. and 802 South Olive
street. Los Angeles. Cal.: for Colorado
and Wyoming. Arrow Film Company,
Denver. Colo.
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Metro Executives View
Lytell Film in Chicago

In response to a personal endorsement
by William E. Atkinson, Metro general

manager, and Maxwell Karger, Director

General, Marcus Loew interrupted his

trip west with Richard A. Rowland and
Joseph W. Engel to examine the first

positive print of "The Right of Way" in

Chicago. "The Right of Way," a pic-

turization of Sir Gilbert Parker's novel
of the Canadian North woods, is Bert
Lytell's newest Metro-Classic starring
vehicle.

" 'The Right of Way' is one of the
biggest pictures of the year. Be sure to
see it," was the word received by Messrs.
Loew, Rowland and Engel the day be-
fore the theatre circuit owner, and the
Metro president and treasurer left New
York for the Pacific Coast to inspect the
Metro studios. It came in a wire from
Mr. Atkinson. The Loew-Metro officials

immediately altered the program of their

'cross-country jaunt to include a stop-
off at Chicago, where they examined the
print.

Buys Williams Story

Prior to Publication
The motion picture rights to "The

Man Who Had Everything." a story by
Ben Ames Williams, magazine contribu-
tor, have been purchased by Goldwyn
Pictures Corp. in manuscript form, the
event said to be one of the very few
of this nature to have transpired.
Mr. Williams wrote "Jubilo," in which

Will Rogers was recently starred, and
"The Great Accident" which is also in

possession of this company following its

magazine publication in serial form.

Shooker in Salt Lake
J. J. Goodstein, president and general

manager of the Arrow Photoplays Com-
pany, of Denver, Colo., announces that
he has sent his representative, B. M.
Shooker. to open a branch office in Salt

Lake City.
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Manon Davies Latest Portrait

The winsome little Cosmopolitan Productions star is gaining ground rapidly
among picture patrons by her work in "The Cinema Murder," now being
distributed through Famous Players-Lasky Corporation.

Metro Buys Right to

Film Musical Comedy
Metro Pictures Corporation has pur-

chased the screen rights to "The Kiss

Burglar," a musical romance in two acts

with book and lyrics by Glen McDon-
ough and music by Raymond Hubbel.

Fay Bainter was starred in the original

stage production at the Cohan Theatre
in May, 1918, when it had a run on Broad-
way and later through the country.
"The Kiss Burglar" has a plot which

is said to make its production for the
screen highly desirable. The story is

concerned with a fleeing American in

Trieste who dashes in disguise into the
liedroom of a Grand Duchess, is mistaken
for a burglar and takes a kiss instead
of diamonds. Later he returns to the
United States and opens a divorce, ali-

mony and breach of promise parlor. It

has not been decided whether the play
will be used as a starring vehicle for
Mav Allison or Viola Dana.

"Fires of Youth" Title

Of New Griffith Picture

"Fires of Youth" is the name of D. W.
Griffith's second production for the First

National Exhibitors' Circuit. It will be
released in February. This is the pro-
duction on which Mr. Griffith was work-
ing in December when his party expe-
rienced a harrowing trip from Miami,
Florida, to the Bahama Islands, where
the final scenes were obtained.

In the cast of this latest Griffith pro-
duction are Clarine Seymour, Richard
Barthelmess, Creighton Hale, Anders
Randolph, Kate Bruce, Porter Strong,
Herbert Sutch, Florence Short, and
Walter James.

Pathe Man Resigns
Harry A. Bugie has resigned as man-

ager of the Pathe Exchange in Atlanta,
Ga., to accept a position as sales manager
for Dwyer Brothers' company, Cincin-
nati, O.
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Arrow Company Gets
First Mann Pictures to

Be Published this Yea
The first four of the Hank Mann twe

reel comedies have been received by th

Arrow Film Corporation in New Yorl
These are the first in the new seriei c
Hank Mann to be published during 1921

A total of twenty-six will be published-
one every other week.
The title for the first four pictures ar

the "Broken Bubbles," "A Roamin
Romeo," "A Knock Out," "The I'abe'

Hanger."
These comedies will feature Han

Mann. He will be supported by Madg
Kirby, who appeared with him in h
Keystone comedies.

In order to produce twenty-six twe
reel comedies this year, Morris Sclilanl

the producer, is working two companic
with two directors. Just as soon as on
comedy is completed Mr. Mann step

into the picture that has been starte

by the second director, while the fir:

director cuts and edits the complete
picture.
The Arrow Film Corporation repor*

that the following territories have bee

sold: New York City and northern Ne
Jersey, eastern Pennsylvania and soutl

ern New Jersey, District of Columbi
Delaware, Maryland, Virginia, Ohi>

Illinois, Indiana, Colorado, Uta'
Wyoming and Montana, California. Ar
zona and Nevada.

Beban Author of New
Production He Direct

George Beban who is producing "Or
Man in a Million," for distribution I

Sol Lesser, is said to have in hi> nc

vehicle a noteworthy production.
Mr. Beban besides playing the stell;

role, also directs the production, ai

the scenario is his own composition.
In this picture, Mr. Beban again a

pears in the role of an Italian, such ;

he did in "The Sign of the Rose."
Helen Jerome Eddy is Mr. Beban

leading lady. Others in the cast a

Lloyd T. Whitlock, Irene Rich, Jenn
Lee, George B. Williams and Geon
Beban, Jr.

The technical staff includes Fredd

Schacfcr, technical director, De Wit
Hagar, business manager, D. H. Ma
Cleod, assistant director, and Ro
Fisher, camera man.

Writer Joins Arrow
Isabel Stephen, newspaper woman ai

advertising writer, has joined the adve

tising and publicity departments of t!

Arrow Film Corpo-ation. Before joi

ing Arrow, Miss Stephen was associa

editor of Tractor and Trailer, a tract

trade publication. She was for thr

years and a half, special writer for t

McClure Newspaper Syndicate.

Kelly Joins United

President J. A. Berst of the Unit

Picture Theatres of America has a

nounced the appointment of James
Kelly as manager of the Buffalo offic

Mr. Kelly of late has been a special re

resentative of the Universal Compai

and at one time was assistant sales ma
ager of the Hallmark Corporation.
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HME. MARGUERITA SVI VA
. »rld famous Belgian i>rim:i doniin win*
appears in the American Film Co. pro-
duction "The Honey Bee."

Typhoon Company
Contracts to Install

Tivoli's Air System
i The Typhoon Fan Company has ob-
lined a contract from the Signal Amuse-
lent Company of Chattanooga, Tenn.,
>r the installation of a Typhoon cooling
stem in the Tivoli Theatre, which
said to be, from an architectural

andpoint, the last word in theatre con-
ruction. Ernest Glantzberg, president

t the Typhoon Company, was in Chi-
igo last week consulting with architects
ho are constructing the Tivoli.

The cooling system, which the Ty-
loon Company will install, will entirely
lange the air in the theatre in one min-
e. and while it aerates and cools in

ie hot summer weather, it can be reg-
ated so that with a slower change of
r perfect ventilation can be obtained.
1 discussing the contract, Mr. Glantz-
rg said, "The Signal Amusement Com-
iny is already using the system in their

teen theatres, where it has proved of

estimable value, giving a plentiful sup-

y of the life-giving media, pure air

id being a real patronage stimulator."
The Saenger Amusement Company
jre among the first to install the system
their big chain of theatres, and today
actically every New Orleans theatre
reported equipped. In Chicago, Lub-
ler and Trinz's 3,300 seat house at
;dzie and Madison streets, is equipped
d the new Stratford theatre at 63rd
d Union street. A system is also be-
£ installed in the Rialto theatre of
uiisville, Ky.

Smith Sees Gump Film
Sidney Smith, creator of the "Gumps"

i the Chicago Tribune, has witnessed
ft first showing of his pen and ink
uracters in their animated form. The
umps" have been purchased by the

Mebrated Players Film Corporation.
e first Gump picture will be published

Vs month.

Theatre Building on Large Scale
Continues Throughout Country

G. L. Hooper Announces 1,900-Seat House for Topeka,
Kan.—Two Muskegon Theatres to be Erected
—Many Others Planned by Exhibitors

Reports from many states indicate

continued activity in the construction of

new motion . picture theatres, and the

modernizing of old houses.

Thousands of dollars are being ex-

pended by exhibitors and amusement
companies. In remodeling theatres, own-
ers not only are installing the latest fix-

tures and appliances, but they are in-

creasing the seating capacities.
In Indiana, plans have been made to

remodel the Temple theatre at Misha-
vvaka. Changes in the structure will
give a seating capacity of 800. At Bur-
ney, the Knights of Pythias contemplate
building a three-story brick structure.
The second floor will be used as a picture
theatre.

Theatre to Cost $25,000
Spencer, Mass., will have a new theatre

with a seating capacity of 1.000. accord-
ing to plans. The new building will cost
about $25,000.

Another picture house, with a seating
capacity of 600, is to be completed soon
in Homer, La.
A. L. Orr & Son, of Dwight. 111., have

received the plans from the architect for
their new theatre, which will accommo-
date approximately 700 people.
A site for a new theatre at Mobile.

Ala., has been purchased by John H.
King, promoter of the Crown theatre,
and his associates.

Frazee Company Plan House
Edwin Frazee, president of the River-

side Film Producing company, has an-
nounced that the Frazee Films Produc-
tions, Inc., contemplates erecting a
theatre soon at Riverside, Cal. Mr.
Frazee said that the house would be
used primarily for test runs of the com-
pany's productions.

Contracts have been awarded for the
construction ,of the Strand theatre at
Waterloo, la. This new theatre, which
will have a seating capacity of 1,400, will
cost approximately $100,000. Plans call

for all of the modern features of the
metropolitan houses. M. Ford and M. J.
Diebold, of Cedar Rapids, will be owners.

Modern Theatre for St. Paul
A theatre that will seat about 1,400

persons will be opened soon in St. Paul.
Minn. The theatre, which will be known
as the New Aster, will have a marble
lobby with art decorations. The build-
ers are Finkelstein and Ruben theatrical
enterprises.

Plans are being drawn for a new
theatre at Seaford, Del. \V. Ford Breed-
ing of Federalsburg will erect the new
house.
Wheeling, W. Va.. will have a new

theatre in the near future if plans ma-
terialize. The project is a contemplated
undertaking of Albert M. Schenk of
Wheeling, who will be associated with
New York interests.

House to Cost $300,000
A $300,000 picture theatre, with a seat-

ing capacity of 1,900, is planned for To-
peka, Kan. This announcement has been
made by G. L. Hooper, manager of the
Orpheum theatre in Topeka

Plans are materializing for the build-
ing of motion picture theatres in both
Lansing and Muskegon, Mich. Architects
have been at Lansing to decide on the
commercial plans for the Arcade theatre,
which will be built by W. S. Butterfield.

Paul J. Schlossman, of the Paul J.
Schlossman Amusement company, has
purchased property at Muskegon and at

Muskegon Heights for the erection of
two theatres. The former house will

cost about $200,000, while the latter will

represent an outlay of $100,000.

New York Theatre Started
The Riley Amusement Company has

started work on its new $90,000 theatre at
Bridgehampton, N. Y. Contracts have
been let for the steel to be used in the
Shea Metropolitan theatre in Buffalo,

N. Y. This new house will be the prop-
erty of the Shea Amusement Company.
Ground, on which will be erected a

$60,000 theatre, has been purchased by
Charles Guelson, proprietor of the Lyric
theatre, at Soughton, Mich. This house
will seat approximately TOO persons.

Work Begun On Theatre
HUTCHISON, KAN.—Work has be-

gun on Dr. Frank Mead's theatre, which
will bear his name.

WILL ROGERS
The Goidwyn star, who, besides acting

before the camera, finds time to write
"The Illiterate Digest."
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I "Don't Kick Old John Barleycorn
When He s Down, Warns Exhibitor
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John Barleycorn may be down, but

there arc many of his admirers who still

object strongly to his being treated

roughly in the films.

This, in substance, is the warning of

J. Henkel Henry, manager of the Em-
pire theatre at Winchester, Va., in a

letter to Exhibitor's Herald, in which he

says producers who are careless about

handling the "booze question" can do
great damage to theatre owners.

"Label Them," Says Henry
Henry suggests that films, carrying

dry propaganda, be clearly labeled so
that exhibitors can avoid them if they
want to.

His letter, raising this interesting
point, is as follows:
"A great deal has been said lately re-

grading the dry propaganda used in pic-

tures. I want to agree to this. There
has been entirely too much of this used
and too many crimes have been laid to

the blame of booze. It is all wrong and
I think the trade papers should publish
clearly news of this kind which will en-

lighten exhibitors that they may keep
off such subjects.

"We recently booked "The Moonshine
Trail" and after its arrival and ran it

we took it off and placed on another show.
This picture should be confined to

church use. It is a wonderful preach-
ment for prohibition, but where one is

catering to all classes he cannot afford

to offer it to the wet sympathizers. It

is because of this abuse of drunken
scenes in the films and so many crimes
being laid against drunken men and
women the church people have taken
such a stand against alcoholic beverages.

His Personal Opinion.

"I like to make a dollar but am not
willing to sell myself by playing such
dry propaganda. The Eighteenth Amend-
ment is an evasion of the people's right.
One able man has said "he would rather
be a free drunk than a dry slave." The
people attending the theatre today in a
great majority are against national pro-
hibition as will be noted where a joke is

used in "Topics of the Day" how they
applaud. The exhibitors in return
should be careful not to offend them.
"A good rule is 'never kick a man

when he is down.' John Barleycorn is

down. Instead of kicking him down
further lend him a helping hand and
eventually you may avoid going around
belly-aching about not being able to get
a dram or so to fight off the flu."

Exhibitors Wish Kane
Success in Formation
Of Picture Corporation

Messages from exhibitors throughout

the country, congratulating Arthur S.

Kane on the formation of the Arthur S.

Kane Pictures Corporation, are reach-

ing the company's offices in New York.

Some of these telegrams wishing Mr.

Kane success and promising co-operation

in his new adventure, arc from the fol-

lowing:
Moore of Washington

Tom Moore, owner of the Rialto and
Garden theatres in Washington; W. W.
Whitson, of the Plaza theatre, San
Diego, Calif.; S. Barrett McCormick.

Circle theatre, Indianapolis, Ind.; George
Mayne, manager of the Swanson cir-
cuit, Salt Lake City; Fred Dolle, Alamo
theatre, Louisville, Ky.; Fitzpatrick and
McElroy, owners of circuits in Illinois
and Michigan.

A. F. Baker, manager of the Electric
theatre chain in Missouri; Carr and
Shad, Inc., Reading, Pa.; Rickards and
Nace, Phoenix, Ariz.; James Saras,
Rosemary theatre, Ocean Park, Calif.;
Ken E. Finley, Broadway theatre, Rich-
mond, Va.; Stanley Chambers, Palace
theatre, Wichita, Kan.

Davis Enterprises Wire
Bingham and Cohen, Colonial theatre,

Indianapolis, Ind.; Harry Davis Enter-
prises Company, Pittsburgh, Pa.; J. W.
Trunk, Dome theatre, Youngstown, 0.;
Waldo Freeman, Imperial theatre, Great
Falls, Mont.; Will R. Winch, Wigwam
theatre, El Paso, Tex.; William Politzer,

Queen theatre, San Antonio, Tex.; W.
H. Bell, secretary-treasurer of the Equi-
table Film Corporation, Kansas City;

Harlan E. Woehrl. Third Street Theatre
Building, Easton, Pa.; Charles D. Cooley,
Strand Amusement Company, Tampa,
Fla.

M. M. McCollough, Riviera theatre.

Anderson, Ind.; Will D. Harris, Grand
theatre, Columbus, O. ; Frank L. New-
man, president and general manager of

the Newman theatre, the Royal and the

Regent in Kansas City, Mo., .and the

Butterfly of Milwaukee. Wis., and the

Fourth street house in Moberly, Mo.

Honor Warwick at

Pershing Reception
LOS ANGELES. Jan. 27.—Major

Robert Warwick was in charge of the

guard of honor and acted as one of the

marshals of the parade held here in con-

nection with the city's welcome to Gen-
eral John J. Pershing.
Major Warwick was connected with

General Pershing's staff in France.

GUESTS AT FAMOUS PLAYERS FIRST NATION-WIDE CONVENTION

Group picture of the Famous Piayers-Lasky Corporation officers and representatives who gathered at the Hotel LaSall

Chicago, during the week of January 19-24.
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Lloyd Hughes
First Big French Features Made

Since War Arrive in This Country
Baron de Daue Brings 'The Call of the Blood" and

"In Old Alsace" From Paris—Other Pictures
Are to Follow

The first of the big French films to

each this country since the outbreak of

he great world war has arrived from
r'aris and will be distributed in Amer-
ca shortly.

These subjects were brought over by
Jaron R. C. de Daue, a special repre-
entative of M. Louis Mercanton, man-
ging director of the Societe ces Films
dercanton, who is one of the foremost
ilm producers of France. He has es-

ablished an affiliation with Guy Cros-
vell Smith, Ltd., the American export-
ng company recently organized by J. J.

.IcCarthy, Theodore Mitchell and Guy
1 Smith, by which the Mercanton in-

erests in America are looked after in

ssociation with the Mercanton interests

a the American film subjects which Guy
Troswell Smith. Ltd.. handles for the
vorld outside of the United States and
"anada.

Is Veteran in Industry

Baron de Daue is a veteran of the film

idustry in France and has been inter-

sted in the development of the cina-

letographique art for the past twenty-
ve years. He is a great friend of
iinerican films in France and continen-
il Europe and his present visit is to
stablish reciprocal relations between
le leaders of the French and American
lm industries or rather those branches
f the business devoted to the presen-
ition of the big feature specials. His
ervices were of great value in estab-
shing "Intolerance," "The Birth of a
Nation" and "Broken Blossoms" in the
uropean markets. The latter picture,

lade by D. W. Griffith, Baron de Daue
nconditionally pronounces the finest

inema ever presented upon the screen
rid he predicts that its European vogue
ill exceed that of any motion picture
lat has yet been presented upon the
:reen throughout the civilized world.
Baron de Daue brings with him two
ctures that have been made in France
nee hostilities ceased and the French
"oducers have been enabled to resume
ork upon their productions. Foremost
: these is M. Louis Mercanton's pro-
iction of "The Call of the Blood," a
cturization of Robert Hitchens' novel
that title. The scenes were taken in

ome, Sicily and Africa, where the ae-
on of the story takes place. It fol-
ws the Hitchens narrative closely,
de cast includes Phyllis Neilson Terry,
. LeBargy, one of the foremost actors
the Comedie Francais in Paris and

or Novello, De Gravone, Desdemona
azza and Lo Turco.

Brings "In Old Alsace"

The other picture Baron de Daue
ings over is "In Old Alsace," a study
photographic action of the Erckmann-
latrian operetta "L'Ami Fritz," which
ck Mason and Marion Alanola did in
is country some years back and which
is subsequently used as a vehicle by
ung J. K. Emmett. It is a semi-human
iry story of the rural life of a town in
sace when men had to be coaxed into
irriage under the ever watchful eye

of the storks and a few busy humans
who made the assisting of courtships a

vocation.
"In Old Alsace" was taken in that

regained province of France under the
direction of Rene Hervil, one of the
coming young directors of French mo-
tion pictures, who was aided in the pro-
duction by Mme. Devoiod of the Moliere
Films Societe and who is an associate
of the Comedie Francais from which in-

stitution the cast was recruited. M.
Max. M. Mathot and Mile Duflos.
These pictures are the forerunners of

others to be brought to this country by
the agencies established by Baron de
Daue whose mission is to re-establish
the "entente cordiale" between Amer-
ican and French film interests which was
developing so rapidly when the great
war caused the French film industry to
abandon its functioning until hostilities

ceased.
During his stay in American Baron

de Daue is making his offices with Guy
Croswell Smith, Ltd., at 807 Longacre
Building, Xew York.

Lesser to Build Studio

Modeled on Roman Lines
Reports from Los Angeles on Sol Les-

ser's new two hundred thousand dollar

studio comprise several very unique de-

tails. He plans to have the exterior of

the studio buildings proper reproduce
the Roman Forum, and all the decora-
tions will be of ancient Roman design.
He also plans to have big exterior stages
patterned after the great Roman amphi-
theatre, and the smaller stadio stages
after the ancient Greek theatre, with
steps entirely surrounding the stage and
leading to its center from the outside.
The proposed studios will be built in

Hollywood, where a site of ten acres has
been purchased. With his two producing
units, George Beban and Annette Keller-
man already under way, and others com-
ing. Mr. Lesser realized the necessity of
a studio. He feels that the artisticly' de-
signed and fully equipped studio will
greatly aid in the production of pictures,
besides adding the necessary environ-
ment of artistic atmosphere to the actors.

New Title Is Given to

Priscilla Dean's Film
Universal officials will change the

name of Priscilla Dean's latest produc-
tion to "The Virgin of Stamboul." This
picture formerly was entitled "The Beau-
tiful Beggar."

Mack Sennett. Thomas Ince, Sol Les-
ser and others passed their persona! opin-
ions on the matter before the step was
taken.
This Jewel production, which is near-

ing completion, was five months in the
making, under the direction of Tod
Browning. The story was purchased
from H. H. Van Loan.

Thomas H. Ince's latest

"find" who will he
starred in a special pro-
duction "Wheelbarrow
Webster" f or Para-
mount-Artcra ft

Complete Plans for

Kellerman Feature
LOS ANGELES.—All is in readiness

for the starting of Annette Kellerman's
new picture under Sol Lesser's manage-
ment. C. A. Franklin is to direct the

production. The Brunton studio will be

used when the company is not on loca-

tion. Lesser has leased new offices in

the Brack-Shops building. David Ber-

shon, for many years manager of the

Universal exchange here, has resigned

to take charge of the First National dis-
tribution, the franchise for which was
recently purchased by Lesser from T. L.
Tally. C. L. Theuerkauf, for some time
assistant manager of Universal, takes the
executive chair left vacant by Bershon's
change.

Margarita Fisher Star

Of Xew America Film
Margarita Fisher is announced as the

star of "The Dangerous Talent," the

latest super-feature to be announced by
the American Film Company.

It is said that the role the star portrays
in this production differs greatly from
that taken in "The Hellion," a recent
production, yet contains a human appeal
which should work to better advantage
upon the screen.
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THE WAY THE GOODWIN THEATRE BILLED LOUISE GLAUM

Moe Krydell, manager of the Goodwin in Newark, N. J., introduced the double
feature bill in self-defense. The Hodkinson Corporation's Production played
a two weeks' engagement following the use of fifty twenty-four sheet stands
like the above.

W. W. Hodkinson Helps Irvin Willat
Form Own Producing Organization

First Picture to be Made Under Director's Manage-
ment Will be Started Some Time in March

The first direct results of W. W. Hod-
kinson's recent statement that he would
provide the way for individual directors

of pictures to become producers in their

own right have developed with the an-

nouncement of Irvin Willat productions.

The Hodkinson corporation will dis-

tribute the pictures.

Contracts have been signed with Irvin

Willat to have his own organization

make a number of pictures annually from
widely read novels. The first of these

productions will be under way in March.

To Assembly Company in West
Mr. Willat, in his direction of many

pictures for the Thomas H. Ince organi-
zation, has established standards of his

own of recognized power. He now en-
ters upon a separate career as an inde-

pendent producer backed by the Hod-
kinson organization. Within a few weeks
he will have assembled his own organi-
zation in California.

Mr. Hodkinson has contended that the

most successful motion picture devel-

opment could not come through big
producer-distributor machines; that or-

ganizations committed to making and
distributing their own product while
ignoring the best outside product of the

picture market would be weakened by
having to force on the exhibitors their

weaker product.
He has held that the best available

product of independent producers would

give new blood, vitality and improved
quality in production.

New Producers Enter Field

For a year the Hodkinson organiza-
tion has been modeled on these lines,

and during that period there has been
an entry into the production field of pro-
ducers capable of maintaining such
standards as J. Parker Read. Jr., set in

his "Sahara" and "The Lone Wolf's
Daughter," productions starring Louise
Glaum; "The Westerners," "Desert
Gold," "The Sagebrusher," productions
representing the intelligence and literary
capacity of Benjamin B. Hampton.

Mr. Willat, the newest of independent
producers, is a skilled superintendent
of photography. He was with the orig-
inal Imp as an actor, and was factory
superintendent for the New York Mo-
tion Picture Company, besides having
been a manufacturer of cameras. He
was the first cameraman with the Key-
stone organization and later with Re-
liance. All-star, Metro-Dryreda. besides
being in charge of all photography for

Ince-Triangle.

Pictures Made by Willat

As a director Mr. Willat has made
such pictures as "The Guilty Man," "The
Grim Game." "Behind the Door," "False
Faces," "The Law of the North," "The
Midnight Patrol." "Rustling a Bride."

and "Below the Surface."
Mr. Hodkinson is to announce the

launching of other directors as independ-
ent producers under his auspices.

Cohns to Further
Exploit Comedies

Advertising and Publicity

Campaign Will Be
Carried on

Jack and Harry Cohn announce then-
intention of beginning extensive adver-
tising and publicity campaigns through-
out the United States in regional and na-
tional motion picture trade paper- to
further exploit the 1920 series of the
Hall Room Boys' Comedies.
Although there have been but ten pub-

lications of these pictures to date, the
Cohns have met with great success and
have scores of letters commenting favor-
ably upon the Hall Room series.
The publicity campaigns in the regional

and other trade papers will be operated
in conjunction with the cooperation and
in addition to that created in the news-
papers through the famous cartoon -trip.
"The Hall Room Boys," by H. A Mac-
Gill.

"Many persons have the idea that these
comedies are animated cartoons," said
Mr. Cohn. "They are not that in any
sense. They bring to life the wholly
mirthful and embarrassing predicaments
that Percy and Ferdie get themselves into
through their mania for posing as mil-
lionaires, sportsmen and everything else
that lays beyond the powers of ribbon
clerks to be."

New Hallmark Serial

Will Be Filmed In Big

Cities of the Nation
"The Evil Eye," the Benny Leonard

serial now in its third week of produc-
tion by Ascher Bros., Inc., and Frank G.
Hall, under the direction of J. Gordon
Cooper, will be completed in the prin-
cipal cities between New York and the
Coast, according to the announcement
of the producers.
The Leonard Company, including the

star, Ruth Dwyer, Stuart Holmes, Marie
Shotwell, Bernard Randall and Mme.
Marstini, will leave New York follow-
ing the completion of the second epi-

sode which, according to the announce-
ment of Wally Van, supervisor of

productions, will be about the first week
in March.

It is the intention of the producers to

i

take the Leonard Company to the prin-

cipal cities between New York and the

Coast to take the exterior scenes in the

various cities visited, completing the in-

teriors on the Coast.
W ith the arrival of the Benny Leonard

Company, Mr. Hall will have under pro-

duction two serials on the Coast—"The
Evil Eye" and "The Screaming Shadow."

"High Speed" Booked on
Loew's Theatre Circuit

"High Speed." published January 17

by Hallmark Pictures Corporation, has

been booked ov«r the Loew's circuit of

theatres in greater New York. Last

week it showed at Loew's New York'

theatre. It is one of the Famous Director

series. Gladys Hulette and. Edward Earle

are co-stars. It is a screen version of

Clinton H. Stagg's book by the same
name.
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Elmer R. Pearson Succeeds Quimby
As Director of Pathe's Exchanges

New Executive Entered Film Industry as Assistant

Manager of General Film Company--Made
Record With Several Companies

Following closely upon the announce-

ment of the selection of the Pathe Ex-

change as the distributing medium of The
Associated Exhibitors, Inc., and the ap-

pointment of Fred C. Quimby as gen-

eral manager of the exhibitors' organiza-

tion. Paul Brunet, vice-president and

general manager of Pathe, announces

that Elmer R. Pearson will succeed Mr.

"Juimby as director of Pathe exchanges.
The promotion of Mr. Pearson, who was
:'eature sales manager for Pathe. is in

line with the Pathe policy of recognizing
the meritorious work of executives with-
in the organization. Philip L. Ryan,
who was Mr. Pearson's assistant, is now
feature sales manager.
The new director of Pathe Exchange

H> one of the pioneers in the distributing
branch of the motion picture industry
and originated many of the exchange
methods that have survived the test of
time and are now the common practice
n the important exchanges of the coun-
try. Entering the motion picture field

ifter long experience in commercial life

.vith the Cudahy Packing Company, the
L'nion Pacific Railroad, and in the de-
velopment of commerce in the Central
\Vest. he brought with him a broad busi-
less viewpoint and a knowledge of busi-
less methods which was of great value
n stabilizing the rapidly developing mov-
ng picture industry.

Started With General Film
His first venture in the film business

vas as assistant manager of the General
7ilm Company. He held that important
oost in the days when the General Film
Zompany was the power about which the
notion picture business in America re-

olved. and, by his ability, fairness, and
act won a host of friends among the

Rubye And Pearls

pioneer exhibitors. In 1913 he resigned
to join Pathe and he opened the Pathe
branch office at Omaha. He rapidly de-
veloped a clientele for the new branch
and one of his achievements there was
the use of six prints of '"The Perils of
Pauline" in that comparatively small ter-

ritory.

The value of the Omaha territory was
made apparent to all of the leading film
companies and Mr. Pearson was called
upon to open another branch office there.
He organized the Omaha branch office

of the World Film Company and re-

mained as the director for it through its

early days. His work in Omaha had at-
tracted general attention and he was one
of the first six men selected to open
branch offices for V. L. S. E. His head-
quarters were at Kansas City but he had
supervision over the branches at St.
Louis. Denver, and Salt Lake City. With
V". L. S. E. he originated the Open Book-
ing System which has since become so
popular.

Joined Essanay in 1916

In 1916 he was appointed sales man-
ager for Essanay. but after six months
was offered the position of sales manager
for the, George Kleine System, which he
accepted. The rapidly developing West-
ern territory merited special attention,
and Mr. Pearson concentrated his ef-

forts there as division manager for the
West, meeting with continued success.
He joined the First National in January.
1918, as manager of the Minneapolis and
Milwaukee offices and remained in that
capacity until he returned to the Pathe
organization as feature sales manager in
May. 1919.

Mr. Pearson is succeeded as feature
sales manager by his former assistant.
Philip L. Ryan. Mr. Ryan with the Para-
mount Film Corporation, at Kansas City,
and later was district sales manager for
L'niversal in the Middle West. He was
one of the organizers of the Standard
Film Corporation of Kansas City.
Omaha, and St. Louis, but left the Stand-
ard for service with the United States
Army in France.
Mr. Ryan, upon his return from France,

joined the Pathe forces as assistant to
Mr. Pearson. His work has taken him
to practically every selling territory in

the country and has thoroughly equipped
him to take over the direction of sales

of Pathe Features.

MARGARITA FISHER
he American Film Company star in
««»f from "The Dangerous Talent."

Edwin Carewe Completes
"Rio Grande" Negative

Edwin Carewe. who has been in Cali-
fornia for four months engaged in the
production of "Rio Grande," Augustus
Thomas' stage play, has returned to Xew
York with the completed negative.
Rosemary Theby and Allan Sears are

the leading players in the cast and it is

said that five hundred Mexicans and cow-
boys were employed in some of the
scenes. Louis Jorkowski. studio man-
ager, accompanied Mr. Carewe on his

return East.

65

HIBVE DE REMER
\\ ho is appearing the Selznick produc-

tion "A Fool and His Money."

Buy "The Girl Patsy" as

Vehicle For Viola Dana
The picture rights to "The Girl Patsy"

have, been purchased by Metro Pictures

Corporation. It is likely that the play

will be used as a starring vehicle for

Viola Dana. "The Girl Patsy" is a com-
edy in three acts and was produced in

Xew York City several seasons ago and
also played with considerable success
throughout the country.
The play was acquired on the recom-

mendation of June Mathis, head of
Metro's scenario department. Miss Ma-
this played in the original stage produc-
tion in Xew York City before she became
a scenario writer and considered it strong
material for the screen and a particularly
well suited vehicle for Viola Dana. It

was written by J. Mauldin Fiegl.

Dives From Speeding
Airplane Into River

Jack Sherrill. co-starring with Ruth
Clifford in "The Invisible Ray." a fif-

teen episode serial now being produced

by Frohman Amusement Corporation,

has entered his name as one of the

daredevils of the film world.

While taking one scene of the picture.

Mr. Sherrill. it is claimed, plunged head
first from an airplane traveling at eighty
miles an hour, from an elevation of fifty

feet, into the St. Tohns river at Tackson-
ville. Fla.

Officials of the company say that the
feat is the second of its kind ever re-

corded. They place such great value on
this picture that affidavits of witnesses
were taken to establish the authenticity

of the feat.
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"Angie"

i:mm v ni \\
Who will atnr In the Screen Clnaalra, Inc.,
production of "Old Lady :H," tnkcn from
I.ee Kugel'a »urcr«>ful ataKe play.

Universal Drive for
Increased Business

In 1920 Is Started
Universal has launched a concentrated

sales drive on Jewel pictures. Officials

of the company declare that they are
after a three million dollar increase in

business for 1920, and that they intend to
make their goal.

For some time exchange managers
have been aware that some such cam-
paign was to be begun. The $6,000 com-
petition is over; a $100 lobby display ex-
ploitation competition has just been in-
augurated, and it was believed that this
activity was now without reason.
The word has just gone forth from

the Universal offices to concentrate on
Jewel pictures for a period of two weeks.
The sales offensive will be backed up by
a simultaneous advertising and publicity
campaign.

Pictures Affected by Drive
Among the pictures which will be

affected by this campaign are: "The
Stage's Women's War Relief Scries,"
Mildred Harris Chaplin pictures, Mr. and
Mrs.

_
Joe Martin Comedies, Dorothy

Phillips pictures, etc.

Among the comedies included which
have had prepublication showings on
Broadway are: "The Good Ship Rock
and Rye," "Baby Doll Bandit," "Over
the Transom," etc.

Among the Jewel pictures which have
not as yet been published are "The
Breath of the Gods," with Tsuru Aoki;
"The Virgin of Stamboul," with Pris-
cilla Dean; "Ambition," Allen Holubar's
production featuring Dorothy Phillips,
and Eric Von Stroheim's picture, "The
Devil's Pass Key," with Sam de Grasse
and Una Trevelyn.

Murray W. Garsson
Defeats Efforts to

Enjoin Production
"The Blindness of Youth," produced

by the Foundation Film Corporation, of
which Murray W. Garsson is general
manager, is to be published immediately
as a result of the United States District
Court declining to grant a temporary in-
junction against the use of the title.

The action was brought by the Na-
tional Picture Theatres, Inc., which holds
the right to the title of the play, "Blind
Youth." In his decision, Judge Knox
said that he failed to find any effort at
"piracy."

Fifty per cent of the territory has
already been disposed of on the state
right basis, and sales for the remainder
of the territory are expected to be closed
within a short time.

Four Realart Pictures

Compete in Providence
Four Realart pictures recently were

run in six-day competition by four of
the principal theatres of Providence,
R. I.

"We believe this is the first time in
the history of the motion picture busi-
ness that one concern's products have
held possession for a week of the lead-
ing houses of a city as large as Provi-
dence," says J. S. Woody, general man-
ager of Realart.

First run houses in Providence which
featured Realart pictures during the
same week were trie Rialto, the Strand
and the Modern.
The Rialto showed "Soldiers of For-

tune," an Allan Dwan production. "The
Mystery of the Yellow Room," an Emile
Chautard production, was shown at the
Strand, and at the Modern was Alice
Hrady in "The Fear Market." The
Emery theatre brought back "Erstwhile
Susan," Constance Binney's first Real-
art picture, to Providence.

Pathe Officials Say
First Jack Dempsey

Film Is "Knockout"
A print of the first episode of the new

Pathe serial, "Daredevil Jack," in which
Jack Dempsey is starred, has been
screened for officials in the New York
office of Pathe Exchange, Inc.

Pathe officials express the opinion that
the first episode is a "knockout."
The artistic qualities of the production,

they say, are beyond their expectations.
They also laud Mr. Dempsey's efforts

as a screen actor.
The work of Robert Brunton, director,

is praised because of his foresight in

putting Mr. Dempsey through a rigid

course of the elementary principles of
screen acting. Publication date of "Dare-
devil Jack" is set for February 15.

Quincy Theatre Reopens
QLTNCY, ILL.—The Bijou theatre

has been reopened. Nat Dax, who con-
ducts a chain of theatres in Omaha and
Lincoln, Nebr., and Sioux City, la., is

the new lessee of the Bijou. Mr. Dax
proposes to play musical comedy and
feature pictures.

K LTHL1 N W II I.I AMS
And aupport In Kuicene Wnlter'a play,
"JHal n Wife," reproduced In acreen
form by \ntlonnl Picture Thentrea, Inc.

Naval Officers Laud
Friedman Presentation

Of U-Boat Production

A film of the picture, "Official Exploit;

of the 'U-35' During the Late War,'

was sent gratis to the Naval Reserv<

Officers association of the United States

at the request of officials of the organi

zation, by Joseph L. Friedman, presi

dent of Celebrated Players Film corpo
ration, Chicago.

In a letter to Mr. Friedman, Com
mander Charles A. Costello on behalf o

the association, says:
"On behalf of the members of thi

Xaval Officers Association, I desire t<

extend to you our sincere thanks am
appreciation for your courtesy in loan

ing to us the reels of the 'Official Ex
(

ploits of the "U-35" During the Lat

War.' Every one of the thousand mem
bers was intensely interested, and con,

stant inquiry was made as to where i

was showing in order that other mem
bers of their families might be able t

see it.

"This is one of the most remarkabl

pictures ever shown, and I am sure tha

any one who has seen it will advise hi

friends not to miss it."

Rochester May Get Two
New Picture Theatre

ROCHESTER, N. Y.—Constructio

of a motion picture and vaudeville theatr

by the Regorson Corporation will t

pushed as rapidly as possible, accordin

to George E. Simpson, president of tr

company. The firm also is considcrin

the erection of a theatre for the showir

of pictures exclusively.
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Burston Offers Elaborate Book
To Advertise "The Hawk's Trail"

The publicity department of Burston

Films, Inc., Longacre building, New
York, announces an "Exhibitors' Book"

just off the press. The book includes

sixteen pages of advertising and press

matter with a separate press sheet in-

serted which carries newspaper stories

and cuts for the exhibitor's local use.

The cover pictures King Baggot, the

star of the production "The Hawk's
Trail," against a crescent moon back-
ground. Portraits of Grace Darmond
and Rhea Mitchell also grace the cover,

while the title has for a background the

sweep of a hawk's feather.

The illustrations in the book were se-

lected so that an exhibitor might deter-

mine what he was booking and offering

to his patrons.
Ready prepared advertisements for

local use, name cuts, player portrait

cuts, descriptive and illustrated list of

advertising supplies, a two-page spread
of reproductions of both stock and epi-

sode paper, extracts from the reviews,

a page of stunts and several advertising

slogans make up the list of contents.

One of the features of the book is a
page devoted fo King Baggot, who, dur-
ing the fifteen episodes, depicts ten dif-

ferent characters. Ten poses of Mr.
Baggot in these characters show his

knowledge of make-up and his control
of facial expression.
Another feature is a detailed synopsis

of the first four episodes, which is fol-

lowed by a generalization of the other
eleven.

Louis Burston, producer, is responsi-
ble for the general make-up of the book.
He believes that the exhibitor should
have all the knowledge of an offered at-

traction that the producer can give him.
Ideal conditions regarding the distribu-

tion of a serial feature, according to Mr.
Burston, would include the screening of

the fifteen episodes.

Schwab Organizes Own
Company and Will Begin

On Picture This Month
Dore X.- Schwab, formerly production

manager of the Carlyle Blackwell Pro-
ductions, Inc., has completed the or-
ganization of his own company to be'

known as the D. X. Schwab Productions,
Inc. His executive offices are at 511
Fifth avenue, Xew York city.

Mr. Schwab is on the western coast
where he will start preparations for the
taking of a series of pictures. Xegotia-
tions have been closed for the taking
over of the new studio unit of the Holly-
wood Studios, Inc., Los Angeles.
A long time contract has been closed

whereby the company has obtained the
services of a well-known star, whose
name cannot be divulged at this time.

Active filming will be commenced this

month.

Romance at Grauman's
LOS AXGELES.—Harold Ormston,

house manager at Grauman's theatre,

married Catherine Williams, pretty

usherette of his theatre, last week.

State Rights Sold
A series of two-reel dramas, known as

the "Xorthwood Dramas," have been
purchased for Illinois and Indiana by
the Celebrated Players Film Corpora-
tion. These pictures were taken in the
Xorthwoods of Canada.

FOUR SCENES FROM "JUDY OF ROGUE'S HARBOR"

Mary Miles Minter's second Realart picture is an adaptation of Grace Miller White's popular novel. Theodore Roberts and a
well selected cast of other players appear in her support.
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HANDLING MONEY IN THEATRES

Increasing Patronage and Larger Houses
Result in Exhibitors Generally Adopting
Automatic Machines for Handling Tickets
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Patronage at a majority of the motion
picture theatres throughout the country

is growing. With this increased interest

shown by the public in pictures, box
office receipts are mounting.

These developments in the industry
have necessitated the adoption by ex-
hibitors of more modern methods of
handling their finances. Many of the
larger theatres today have installed auto-
matic machines for selling tickets and
recording sales.

Exhibitors have found that in the use
of this new equipment they have not only
a more effective system of handling
finances; but they also have a labor
saving device.

No Confusion at Window
W ith the use of the automatic ticket

seller, the box office is able to expedite
movement of crowds without the usual
confusion.

Regarding these new methods, an offi-

cial of The Automatic Ticket Selling and
Cash Register Company says:
"The crude by hand method of selling

tickets is in the first place too slow and,
secondly, costly in ticket and cash losses.

Tickets represent money and no busi-

ness man can afford to have money lying
about loose in any form.
"The perfected automaticket register,

put out by the Automatic Ticket Selling
and Cash Register Company, has solved
successfully the exhibitor's problem of

having rapid ticket selling service and
keeping a check on both tickets and cash
receipts.

RUTH LAXGSTOX
AVho plays "MolUe" in the Pathe serial,
"Daredevil Jaek," starrinK Jaek Demp-

Issues Ticket to Patron
"It gives rapid ticket selling service

(practically five times as fast as selling
by hand), because a cashier can issue a
strip of one to five tickets by simply
pressing a button. The machine issues
the ticket right into the hands of the
patron.
"There are no loose tickets lying about

to be mislaid or stolen with an automa-
ticket register on the job. All tickets
are securely locked in ticket magazines
and can only be issued through the regu-
lar operation of the machine which auto-
matically registers every ticket sale. The
perfected automaticket register cannot be
tampered with and cannot be turned
back.
"With an automaticket register in his

box office, an exhibitor has an absolute
check on his cash receipts for the day
and a record of his business that is ac-
ceptable to the internal revenue office in

making his tax reports.

Machine Is Vital

"An automaticket register may truth-
fully be said to be a necessary part of
the equipment of a motion picture thea-
tre. It is certainly vitally essential to the
financial success of a motion picture
theatre enterprise.

"It isn't a question any more of whether
an exhibitor can afford to buy an auto-
maticket register, but whether he can
afford to try to do business without one.
Leaks and losses are the death of busi-
ness. Success in business isn't simply a
matter of doing a big volume of buiness,
but of getting all the profit possible out
of the business you do."

Social Clubs Exhibit

Realart Productions
The Newton Catholic club of West

Newton, Mass., is one of several non-
profit making social organizations which
have contracted for Realart pictures re-
cently.

In addition to the endorsement of the
Newton Catholic club, Realart pictures
have been signed by R. H. Clark, man-
ager of the Town Hall, Weston, Mass.,
a community theatre.

Father F. Cronin of West Newton has
written a letter to Realart in which he
says his faith in the better standard of
Realart productions has been justified.

Bad Weather Holds Up
Harry Morey Company

The Harry Morey producing unit, en-
gaged at an old estate on Long Island in

the taking of the final scenes for "The
Flaming Clue," a forthcoming produc-
tion, has been seriously delayed by
weather which made outdoor work im-
possible.

"The Flaming Clue" is a story by
Frederick Van Rensselaer Dey, author of

the Nick Carter stories. The star has
the role of a detective in the story, which
is said to be typical of the past works
of the author.

\\ 1 1 : m l'o\ plann to N|>rnd * I ,<MH>,(MMl lin

fhl» theatre, to lie hull! In Klnt hu*h.
Brookljra. It will he of Greclaa draljrn
nnd "ill r*eat m t people.

Three Ministers Use
"Pollyanna" As Text

For Sunday Services
"Three different ministers here yester-

day took 'Pollyanna' as their text for

.sermons. Ran first reel of picture in one
church."
This is the message just reecived by

Hiram Abrams of United Artists Cor-
poration, from one of the company's
representative in Los Angeles.
The idea of using a motion picture as

the text for ministerial discussion in

churches is considered an innovation in

the industry. The theme upon which
"Pollyanna" is based, the philosophy of

"being glad," is a subject considered ir-

resistible for discussion and observation
in its pictorial form.
When "Pollyanna" was published in

book form, the Page Company, publish-

ers, report, there were over one thou-

sand ministers who delivered " Polly-

anna" sermons. Afterwards, when in

play form, the story again attracted pub-

lic attention.
"Pollyanna" is Mary Pickford's latest

vehicle.

Unions Urge Labor to

See "The World Aflame"
Labor organizations throughout the

country are supporting a plan tc have

every union man see Frank Keenan's
production, "The World Aflame," dis-

tributed by Pathe.
These organizations are giving special

performances for their members when
practicable. There have been several in-

stances where union locals bought out

theatres for two and three days, in order

to give the fullest exploitation to "The

World Aflame," which deals with the dif-

ficulties confronting capital and labor.
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BRAY PICTURES OFFICIALS IN GOLDWYN-BRAY DEAL

.eft to right—Max Fleischer on board of directors of Bray Pictures Corporation. J. R. Bray. President of corporation, and
J. F. Leventhal. another member of board of directors. There will be a Goldwyn-Bray comic issued weekly as well as
the Goldwyn-Bray Pictograph under the new management.

\ itagraph's Xew Orleans branch re-
cently moved from the old building on
Carondelet street to a newer and larger
three-story building at 420 Camp street
where it finds roomy quarters laid out
in accordance with the latest edicts of
the fire underwriters.
Yitagraph's Kansas City force re-

moves to its new office this week. Its
new space is more than three times that
of the old Yitagraph exchange building
in that city, and the exchange is said
to be one of the most complete in the
countrv.

yitagraph Lets Contract to Erect
Exchange Building in Dallas, Tex.

ncreasing Business Makes Enlargement in Many
Cities Necessary—Further Construction to Be

Undertaken During Year
The contract for the Yitagraph build-

ng in Dallas, Texas, was let last week,
nd construction has already been
tarted. The cost of this new block in

he business section of Dallas will ap-
roximate $250,000. The structure will

e of brick and marble, two stories in

eight, and will cover a space of 50 bv
00 feet.

Tremendous increase in Yitagraph's
usiness has made necessary either new
uarters or greatly enlarged old quar-
ts in nearly every one of their ex-
hange cities. Yitagraph's business of
sday in- several of its branch offices is

lore than three times what it was a
ear ago. Reports compiled for the
eek ending January 3, for Albert E.
mith, president, showed that Yitagraph
ictures were exhibited in 9,740 theatres
1 the United States during that week,
nd 672 theatres in the Dominion of
anada.

Will Be Ready in March
At the time it is completed, Yita-
raph's new Dallas exchange will be the
nly modern and specially equipped ex-
lange in the state of Texas. It is ex-
acted to be ready for occupancy in
[arch. The building will be located on
ommerce street, between St. Paul and
ryan streets, almost directly across
le street from the exchange's present
.larters.

The main structure will be of rein-
,'rced concrete throughout. The ground
3or front will present a decorative ex-
rior of plate glass and ornamental
arble. The second story and side
alls are to be of pressed brick.

The structure will have hot water
heating system and a sprinkler system.
Several spacious fireproof vaults are to
be built on each floor. On the second
floor there will be a fine projection
room, 15 by 30 feet in area.

New Offices in Seattle

The new quarters in Seattle also make
up a part of the chapter of broad ex-
pansion in the company's distributing
affairs. The new Seattle quarters will

take the place of a structure which was
itself a specially built film exchange.
The old quarters were regarded by
many as among the most modern used
in the west for film exchange purposes.
The last six-month period has been

an unusually intensive one in Yitagraph's
construction and enlarging era. During
this period, Yitagraph opened new
branches at many points, and greatly
enlarged several of its old exchanges.
Xew branches were established at Al-
bany and Buffalo. Moves to larger
quarters were made in Philadelphia. At
Washington an extensive enlargement
was made of the old structure on
Eleventh street.

A notable feature of Yitagraph's elab-
orate branch at Denver is a projection
room for the use of exhibitors—the
best equipped projection room, it is

claimed, to be found in any exchange in

the Rocky Mountains,

Other Recent Changes
The new Yitagraph exchange building

in Philadelphia has been called the
finest of its kind in the state of Pennsyl-
vania.
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Pictures and Politics

Vie In Nation's Capital

For First Honors
Politics is just one of the big things

stirring in Washington, D. C. the other
being motion pictures, declares W. H.
Rippard. Realart manager in the capital.

With recent theatre construction
Washington now boasts some of the
finest picture palaces in the country'. Mr.
Rippard says. The city is becoming
more and more the Mecca of tourists,
he declares, and amusement places are
taxed to their capacity.
Mr. Rippard states that Washington

is developing into a barometer of picture
conditions. The appearance of Alice
Brady in her first Realart production.
"The Fear Market." was greeted en-
thusiastically by Washingtonians, ac-
cording to Mr. Rippard.

Roy Sheldon Engaged
By Capital Company

Roy Sheldon, director, author and
actor, has been engaged by Capital
Film company to direct its special pro-
ductions. Mr. Sheldon has directed for
Reliance Film company. Sid Alcott In-
ternational company. Jean Gauntier Film
company.
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I MUNCIE EXHIBITOR OFFERS IDEA
'

Successful Exploitation Stunt for Select Fea-
ture can be Emulated to Advantage by
Theatre Owners to Stir Interest in Picture
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A bit of exploitation work in which the

exhibitor and a local newspaper got to-

gether to put over Elsie Janis in "A Regu-
lar Girl," occurred recently in Muncie, Ind.

The exhibitor was the owner of the Wysor
Grand Theatre and the newspaper was the

Muncie Press. The exploitation was a

letter writing contest open to everybody
and the question they had to answer was

:

"HOW WOULD YOU SPEND $10,000 TO
BRING THE GREATEST DEGREE OF POSSI-
BLE HAPPINESS AND BETTERMENT IN
MUNCIE?"
The contest went over big and the owner

of the theatre stood 'em up due to the

interest attracted in the picture. A gold
watch was offered for a prize to the men
and a gold bracelet to the women. The
Muncie Press benefited by increased cir-

culation, as the letters were numerous and
interesting. The contest opened with the

following article in the newspaper.

Put Punch in Announcement
"Readers of the Muncie Press are invited

to answer the question submitted above in

a letter of not more than one hundred
words and the writer of the best sugges-
tion received by this paper not later than
5 :00 o'clock Wednesday evening, Decem-
ber 31, will be awarded a beautiful gold
watch.
"No doubt every reader of the Evening

Press has at one time or other wished for

a large amount of money which he might
use for some noble purpose. Miss Elsie

Janis, star in 'A Regular Girl,' the feature

attraction at the Wysor Theatre next Sun-
day, Monday, Tuesday and Wednesday,
has realized these facts and suggested the
Evening Press give the residents of Mun-
cie for the first time, a chance to make
known what they think should or could be
done with $10,000.

"The contest which will be known as

'The Regular Girl' contest, is suggested
by the theme in Miss Janis's picture.

"In 'A Regular Girl' Miss Janis plays
the part of a social butterfly who, after

spending two years overseas with the A.
E. F., decides there is something else in

life besides dances and gay parties. Much
to the surprise of her intimate friends, this

young woman takes her new view of life

seriously. Her first act is to ask her
father for $10,000, which she hopes to use

as a fund for aiding former members of
the A. E. F. to find employment. Her
father refuses to give the money and then
Miss Janis sets about to earn it. After a

number of exciting and dramatic situations,

the money is earned and put to the use
for which it was intended.

"A number of the letters received will

be published in The Evening Press each
night until the end of the contest, when
the winner will be announced. The letters

will be judged by the possibility of the

suggestion, the expected results and also

the brevity of the letter.

Place Watch on Display

"The watch which will be awarded the

winner of 'A Regular Girl' contest is now
on display in the window of E. K. Rea-
soner's jewelry shop opposite the Wysor
Grand Theatre.
"Should a man write the winning letter,

he will be presented with a new thin model
seventeen-jewel Hampton open-face watch.
If the winner is a woman she will be pre-
sented with the latest style bracelet watch,
accompanied by gold and ribbon bracelet

"All the letters should be addressed to
Elsie Janis, care of 'A Regular Girl' Con-
test Editor. Two, or more disinterested
Muncie persons and Elsie Janis will act as
judges in 'A Regular Girl Contest'."
The beauty of this contest is that it was

held down to the locality and is good any-
where.

S-L Completing Plans

For Making First Film
In California Studio

Arthur Sawyer and Herbert Lubin an-
nounce that the first of the five S-L Pic-
tures, Inc., productions with all-star casts
to be made during 1920, will be started
within the next two months.

Choice of the California studios of
Metro Pictures Corporation in Holly-
wood as the best available place for pro-
duction of the first of the S-L specials
was made because of the size of the
plant. It will accommodate one or two
companies in addition to those of the
Metro stars already there.
The S-L officials have opened negotia-

tions for photoplay material. They state

that they have two big Broadway stage
successes under consideration.
Only successful stage plays or widely

read novels by eminent authors will be
used in making the S-L productions,
which will be distributed by Metro.

Thrift Stamp Societies

Continued in Jensen and
Von Herberg Playhouses

Virtually every employe of all nine-

teen of the Jensen and von Herberg
playhouses in Washington, Oregon and
Montana, still is helping the United
States government as he did in war times,

through the operation of Thrift stamp
societies, which are maintained at each

house.
The Jensen and von Herberg forces

bought the 1919 stamps all last year and
already have started in buying 1920

stamps on an increased scale.

There is keen rivalry between the Se-

attle, Tacoma, Portland and Butte

houses as to which can achieve the high

record in purchases.

Trade Aids Music Week
Motion picture interests are supporting

Music Week in New York City with

special musical programs. The move-
ment is under the auspices of the Na-

tional Bureau for the Advancement of

Music, and has the endorsement of the

National Association of the Motion Pic-

ture industry.

McConville Joins Lesser
LOS ANGELES.—Bernard McCon-

ville, who wrote several of Mary Pick-

ford's scenarios, has been engaged by

Sol Lesser to write for Annette Keller-

man.

MARTIN JOHNSON IN SOUTH PACIFIC COUNTRY

The intrepid explorer with the camera is now in interior of Malekula, New Heludes.

He recently discovered a new race of dwarfs, long headed people, monkey
people and head hunters, according to a letter to Roderick Ross, of Ross &
Company, printers, Chicago. Robertson-Cole will handle the new Johnson
pictures.
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Goldwyn Obtains Screen Rights

To "The Truth" By Clyde Witch
The Goldwyn Pictures Corporation

announces its purchase of the screen

rights to "The Truth," by Clyde Fitch,

i play considered as one of the greatest

contributions to the drama yet made by

an American. The drama, because of the

-iature of its plot and characterizations,

s peculiarly adaptable to the screen.

Mr. Fitch, one of the few Americans to

ichieve an international reputation as a

jlaywright, wrote "The Truth" when he

was at the height of his powers as a

iramatist.

First Produced in 1906

The first production of the play was
riven in October, 1906, in Cleveland. O.
Tharles Frohman presented it with a

ast headed bv Clara Bloodgood, and in-

•luding William J. Kelly, J. E. Dodson.
3eorge Spink, Hodgson Taylor, Mrs.

5am Sothern, Elene Fraser, Zelda Sears

ind Frederick Harrison.

Soon after its initial presentation the

)lay moved to the Criterion, and subse-

juentlv the Lyceum theatre. New York,

.Villiam B. Mack taking Dodson's part,

ater being succeeded by John Emerson.

Played in Foreign Countries

"The Truth" was produced in London
n 190", at the Comedy theatre, with a

ast headed by Marie Tempest. It was
ilayed later in Germany, Italy, Russia,

Hungary and Scandinavia.
Winthrop Ames revived the play in

Vpril, 1914, at the Little theatre. New
fork, with an all-star cast which in-

luded Grace George, Ferdinand Gott-

chalk, Conway Tearle. and Zelda Sears

>f the original cast of the play.

Loew Gives First Run
Seven Loew theatres in New York

rave a first run showing of the Triangle

>icture, "A Gamble in Souls," a

Thomas H. Ince production featuring

Dorothy Dalton. It was published by-

he United Picture Exchanges on Tanu-

ry 25.

HOPE HAMPTON
Vho stars in the spectacular drama "A
Modern Salome" being distribute J by
Metro.

The story of. the drama revolves about
the tangled web which a young wife
weaves for herself by quixotic efforts to

effect a reconciliation between a parted
couple.

Seven Managers For
Metro Get Bonuses

Announcement is made by William E.

Atkinson, general manager of Metro Pic-

tures Corporation, that one Metro dis-

trict manager and six branch managers
have been awarded cash bonuses for the

best showing on volume of new business

done during 1919. The amounts of the

awards were proportioned on a per-

centage of business done in each ex-

change.

Those receiving bonuses are H. Lustig.

district manager in Southern California,

with offices in Los Angeles; W. C. Bach-
meyer, who is both branch and district

manager at Cincinnati; B. F. Rosenberg,
now in Denver; Fred W. Yoight, of San
Francisco; W. H. Haldeman of Kansas
City; A. Fischer of Minneapolis, and
C. H. Kessnich of Atlanta.

The purpose of the contest was to

stimulate rivalry in putting over "fewer
and better" pictures.

"Lombardi. Ltd.," "Fair and Warmer"
and "Please Get Married," substantially,
were the three productions that brought
in the percentage of increase upon which
the bonus award was based.

I .

RICHARD C. FOX
Former Buffalo, X. Y., Exchange manager

for Paramount, who has joined Fox Film
Corporation London forces.

Move Publicity Offices

R. W. Baremore, manager of publicity

and advertising for Lnited Picture

Theatres of America and United Pictures

Productions Corporation, has moved his

offices to the Brokaw building, 1457

Broadway, New York.

Alice Lake to Be Starred By Metro
In Picturization of "Shore Acres99

Alice Lake, according to Metro Pic-

tures Corporation, is to become a star,

her first vehicle to be "Shore Acres," by
James A. Heme.

Elevation of Miss Lake to equal rank

with the other stars appearing in Screen

Classics, Inc., productions, Metro officials

said, was brought about because of her

undeniable merit. It follows within a

few weeks the closing of a five years' con-

tract between Miss Lake and Metro.

Miss Lake gained recognition through

her work in "Lombardi, Ltd.," in which

she played the part of Norah, the as-

sistant to Tito Lombardi, the stellar role

enacted by Bert Lytell, in the Hattons'

comedy. Then it was that Maxwell
Karger, director general of Screen

Classics, determined to give her an even

greater opportunity.

Featured in Metro Picture

This chance took the form of the prin-

cipal featured role in "Should a Woman
Tell?" from Finis Fox's story of New
England fisher life.

After seeing Miss Lake in her last pic-

ture, Richard A. Rowland, president of
Metro, decided that she should receive
the reward of stardom.
Miss Lake began her screen career :n
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comedy parts with Yitagraph. Mack Sen-
nett and Roscoe Arbuckle.

Beulah Livingstone

Joins H. H. Wentworth
Beulah Livingstone, who has been

handling the publicity for a number of
screen celebrities, including Norma and
Constance Talmadge. announces her af-
filiation with H. H. Wentwor'h, in the
Putnam building, New York. The firm
will be known as Wentworth-Living-
stone, Inc., and will act as personal rep-
resentatives for motion picture studios,
artists, directors and authors. She will

continue to serve as director of publicity
for the Misses Talmadge.

Mary Roberts Rinehart
Edits "Dangerous Days"

Mary Roberts Rinehart author of
"Dangerous Days," a novel now on the
book counters and just completed as a
motion picture production at the Gold-
wyn Culver City studios, has arrived in

Los Angeles to personally supervise the

cutting and editing of the film.

Gouverneur Morris and Gertrude Ath-
erton. writers who also are included in

the list of those responsible for Gold-
wyn's Eminent Authors' productions, are
also at the California plant.
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SCENE FROM "THE VALLEY OF TOMORROW

One of the dramatic moments from the American Film Co. play. On the right is

Mary Thurman; Fred M. Malatesta stands at her right; Pauline Curley is next
and Harvey Clark appears as "Old Long John" at the extreme left.
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NATURAL HISTORY FILM BASIS
Samuel S. Hutchinson Back From West Coast
Discusses "The Honey Bee, in which American
will star Mme. Marguerita Sylva on Screen
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Samuel S. Hutchinson, president of
the American Film Company, has just
reached Chicago headquarters after sev-
eral weeks spent at the American's Santa
Barbara studios, where he has been ad-
vising in the production of the latest

"Flying A" super-drama, "The Honey
Bee." On his way back Mr. Hutchin-
son stopped off at the American ex-
changes in San Francisco, Portland, Se-
attle, Spokane, Salt Lake and Denver.
He found exhibitors interested in what

he had to say about the latest photo-
novel, now in the making, in which the
Belgian prima donna, Mme. Marguerita
Sylva, makes her initial appearance upon
the American screen. The novel, "The
Honey Bee," by Samuel Merwin—pub-
lished by Bobbs-Merrill Publishing Com-
pany—from which the drama is adapted,
was one of the seven best sellers during
the year of its appearance.

Based on Natural History
" 'The Honey Bee,' " explains Mr

Hutchinson, "is based upon some of the
most fascinating facts in natural history,

the never-ending toil of the unsexed
females—the workers of the honey bee
family; the fact that they work and
work until they die, and if, for any rea-

son, there isn't enough, become demoral-
ized, taste the honey, get honey-drunk,
and take to robbing the hives. In his

novel," continued Mr. Hutchinson, "Sam-
uel Merwin has developed a most inter-

esting analogy, using this sexless little

creature as typical of woman, the worker
—the woman who is forced by circum-
stances to be self-supporting, as the title

explains, is 'cheated out of love and
home and babies.'

"Speaking of titles, we are putting this

picture through with a minimum of read-
ing matter. It is going to be a picture
interspersed with a few necessary titles,

probably less than a hundred for six

reels, and not a lot of titles held to-

gether by mediocre acting. Considering
the fact that the grip of the story is in

the subtle mental and emotional meta-
morphosis of the woman, who yields her
cramping conventions for a more human
elbowing with humanity—considering the

nature of the drama, the paucity of the
titles is a tribute to Mme. Sylva's his-

trionic ability."

The scenes of the play are laid in New
York and Paris. The heroine, Hilda
Wilson (Mme. Sylva in the screen adap-
tation) during a respite from her work,
falls in love with an American pugilist

whom she knew only as a clean, high
type of manhood. Later she sees him in

action under the terrible stress of a prize

fight, and while feeling is tense under
the suspense of who shall win, Hilda

does the unexpected. She is so affected
by the brutal spectacle that she turns
from her hero with revulsion. In stag-
ing this scene there were over three
thousand spectators in the arena, more
than half of them in full dress, including
women as well as men, as is the Paris
custom. Rupert Julian is directing.

Fighters Off the Stage
Kid McCoy, the middle-weight, han-

dles the role of the French champion,
who, by coincidence, is "Carpentier" in

Samuel Merwin's novel. Nigel Barrie,

recently discharged from the Royal Fly-
ing Corps of the British Army, after a
long period of service, plays the part of
the American pugilist, "Blink Moran,"
who pays court to Hilda. Tying up with
the prize fight element, and all through
the play, interest centers around a baby
which is being cared for by a little col-

ony of American artists, dancers and
vaudeville entertainers.

" 'The Honey Bee' is a photonovel
that can be run before any audience of

any class," adds Mr. Hutchinson: "There
is nothing depressing nor brutal in it

—

even though Hilda could not stomach
the prize-fight—and comedy is delight-

fully interspersed with pathos. It i-

reels of high class drama which will ap-

peal from so many different angle-, that

it is sure to be a success."

"The Kentucky Colonel"

in Final Stages of Work
The film version of Opie Read's story

of the Old South, "The Kentucky

Colonel," is now in the final stages of

production at the studios of the National

Film Corporation of America, according
to I. Bernstein, production manager.
The New York preview of the National's
first 1920 production will be held about
March 1, the presentation to be in charge
of Joe Brandt, 1600 Broadway, New
York City, the National's eastern repre-
sentative.

W illiam A. Seiter, who is directing the

feature, stated that all that remains is a

few interior scenes, titling and cutting.

The cast of "The Kentucky Colonel" in-

cludes Joseph J. Dowling, Francis Mc-
Donald, Elinor Field, Frederick Vroom,
Jill Woodward, Fred Kohler, Lloyd
Bacon, Thelma Salter, Gordon Griffith

and others.

New Firm to Exhibit

Films In Resort Hotels
A contract just signed by J. C. Rag-

land, general sales manager of Realart

Pictures Corporation, with Charles C.

Ritz, son of Caesar Ritz, founder of the

Ritz-Carlton chain of hotels, discloses

an extensive organization. now in

process of formation. The new concern
will exhibit motion pictures in the resort

hotels throughout the United States.

Sponsored by Mr. Ritz, this circuit will

include the houses of the Florida-East
Coast Hotel Company, the Bellevue

Hotel of Bellairc, Fla., and the Ormond
Hotel, Ormond Beach: the Poland
Springs Hotel, Maine.; the Mt. Kineo
House, Moosehead Lake, Me., and other

famous hostleries as far west as French

Lick Springs, Tnd.

Mr. Ritz says that experiments con-

ducted along these lines during the last

year have met with success.
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Los Angeles Office

is Opened by Lesser
In connection with taking over the

First National franchise in conjunction

with the Gore brothers, Sol Lesser has

moved his executive offices from the

Flood building in San Francisco to Los
Angeles. He has taken a suite of offices

in the Brack Shops.
Mr. Lesser's organization, consisting

of the All Star Feature Films, of which

he is president, will be handled separace

from the First National organization.

The All Star Feature Films have an

exchange in New York, together with

branch executive offices in the Longacre
building, where Irving Lesser, a brother,

is located to "keep in touch with Europ-

ean markets.
Other exchanges forming a part of the

All Star Films organization are located

in Seattle and Cleveland.

KAUFMAN RECEIVES SILVER DESK SET

Additional Exhibitors

Join United Circuit
New exhibitor members of the United

Picture Theatres of America include:

O. W. Newton of the Rialto theatre,

Hillyward, Wash.; Fred Mercy, Empire
theatre, Yakima, Wash.; Marck Mc-
Manus, Opera House, Smyrna, Del.;

Walter Warren, Mutual theatre, Yering-
ton, Nev. ;

Benjamin Shindler, Audi-
torium, Gramer Hill, N. J.; Enterprise
Amusement Corp., Kenyon theatre, N. S.

Pittsburgh, Pa.; W. A. Blue, Best
theatre, Millvale, Pa.; J. B. Julius, New
Orpheum, Webster City, la., and H. B.

Cagle, Masonic theatre, Albany, Ala.

Goes to Palm Beach
Constance Talmadge, with the princi-

pal members of her company, is at Palm
Beach, where the exteriors of her fifth

First National picture, "The Love Ex-
pert," are being made. The picture is an
Emerson-Loos production of one of

their original stories.

In appreciation of his long and loyal service to the Famous Players-Lasky Corpora-
tion, the officers and directors of the corporation on January 20 presented a
beautiful silver desk set to Albert A. Kaufman, who recently resigned his con-
nection with the corporation to enter the field of independent producers. Those
at the presentation of the gift, besides Mr. Kaufman and Mr. Lasky, were
Adolph Zukor, president of the corporation; Arthur S. Friend, treasurer; Elek
J. Ludvigh, general counsel; H. D. H. Connick, chairman of the finance com-
mittee; Emil E. Shauer, general manager of the foreign department; Frank
Meyer and Ralph Kohn.

Selznick, Select and National to

Send Pictures to South America

FRED W. SITTENHAM
Greeting "The Mystery Mine," the new
Reeve and Grey serial, featuring J. Rob.
Pauline, a Supreme picture.

Lewis J. Selznick of Selznick Pictures
annonuces that Louis Brock of his ex-
port department has closed a contract
with Max Gluckman whereby the latter

takes Selznick, Select and National Pic-
ture Theatres productions for Argentine,
Uruguay, Paraguay and Chile.

This contract, it is made known, is to

run throughout 1920. . Exhibitors and
their patrons in Argentine, Uruguay and
Paraguay and Chile will, by this deal, be
able to book and see the Owen Moore,
Elaine Hammerstein, Elsie Janis, Eugene
O'Brien and Olive Thomas Selznick pro-
ductions, in addition to the National Pic-

ture Theatres films.

National productions thus far are
named "Just a Wife," for February pub-
lication, and "Blind Youth," now in the
course of production on the west coast,

where Harry Rapf is in charge of pro-
duction work.
The Select pictures included in the deal

involve ones starring Norma Talmadge.
Max Gluckman operates the biggest

exchanges in the territory covered by
the contracts, and also controls the most
motion picture theatres, it is reported.

Pathe Schedules Four
Specials for February

An Edgar Lewis production, "Other
Men's Shoes," in which Crauford Kent
is starred, "In Walked Mary," with June
Caprice, "Respectable By Proxy," a

Blackton production, and Frank Keenan
in "Smouldering Embers," are included

in the Pathe schedule for February.
"Other Men's Shoes" is from the pen

of the war correspondent, Andrew
Soutar, but it is not a war play. It is the
story of a "Fighting Parson," and of his

brother, a much gentler character. Crau-
ford Kent plays the dual role of the
brothers. Irene Boyle makes her return
to the screen as the pastor's sweetheart.
John P. Wade, Stephen Grattan, Edna
May Spurl, Phil Sanford, Jean Armour,
Stephen Radmun and Jack Shankey are
others in the cast.

Two Revised Films to

Be Published by United
J. A. Berst, president of United

Picture Productions Corporation, an-
nounces that two new Triangle produc-
tions will be published by the United
Picture Exchanges.
On February 15, "Tiger Girl," featur-

ing Lillian Gish with Roszika Dolly,
will be available to first run exhibitors.
"Tiger Girl" is an adaptation from "The
Lily and The Rose" by Granville War-
wick, and was directed by Paul Powell
under the supervision of David W.
Griffith.

On February :29, Charles Ray will be
seen in "The Hick," a Triangle play,
"Plain Jane," by C. Gardner Sullivan.
Bessie Barriscale heads an exceptional
supporting cast. This Triangle produc-
tion was directed by Charles Miller
and supervised by Thomas H. Ince.
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Many Territories Take
Chaplin Comedies From
Controlling Organization

Victor Kremer, president of Victor
Kremer Film Features, Inc., has re-
turned to New York, after a trip
throughout the exchange centres of the
United States and Canada.
During his visit to the independent

buyers in the interests of the live Chap-
lin comedies which he controls, Mr.
Kremer disposed of many territories.

The latest buyer to acquire the Chaplin
productions is Herman Rifkin, of the
Eastern Feature Film Company, Boston,
who has purchased for New England,
"A Burlesque on Carmen," "The Cham-
pion," "The Jitney Elopement," "Work,"
and "By the Sea."

Mr. Kremer also reports the sale of
the five Chaplin comedies for the state
of Michigan to the Independent Master-
films, Inc., of Detroit. This deal was
consummated for the exchange by Wil-
liam Siefert, president. Ohio also was
disposed of to Essenel Productions De-
Luxe, of Cleveland, for the four short
length Chaplin offerings.

Mr. Kremer announced that he had
acquired for state right distribution the
Essanay subject, "Skinner's Dress Suit,"

a Bryant Washburn vehicle.

Change Publication Date
United Picture Productions Corpora-

tion announces a change in the publica-
tion dates of their Mack Sennctt-Key-
stone and Triangle comedies. "A Love
Riot," a two-reel Triangle comedy, will
be published on February 8. On Febru-
ary 15 "His Day of Doom," a one-reel
Triangle comedy, will be available to ex-
hibitors. "Bombs and Brides," a two-
reel Triangle comedy, will be released
February 22.

Obtains Rights to Selig

Picture for Two States
Word comes from Warner Brothers,

who control the distribution rights of

Selig's animal serial, "The Lost City,"

that J. L. Friedman, president of Cele-
brated Players Film Corporation, of
Chicago, has obtained the rights for
Illinois and Indiana.
Mr. Friedman announced that after a

trade showing he signed up many first-
run theatres that never before have of-
fered a serial as an attraction.
The First National Exhibitors Circuit,

Inc., have seven states in the south,
while the Standard Film Service Corpo-
ration of Cleveland, have Ohio, Michigan
and Kentucky. The Hatch Film Com-
pany have seven eastern states, and the
Arrow Film Corporation of Boston,
controls the New England distribution
rights. Twenty-six states already have
been disposed of.

The Canadian rights were sold to Mr.
Charles Stephenson of Toronto.

Sennett's Latest Given
Try Out in Los Angeles

A trial presentation of Mack Sennett's

latest production, "Down on the Farm."
has been given at the Victory theatre in

Los Angeles.
Unheralded by any exploitation, the

five-reel picture was screened at one per-
formance. Several Sennett critics were
stationed throughout the house. The re-

sults tabulated by them, according to
Sennett officials, are assuring that the
picture will be well received when pub-
lished.

No information is forthcoming as to
the manner in which the picture's pub-
lication is to be effected.

Cost Expert Engaged
For Rothacker Plant

H. J. Aldous, for the past five years

Secretary-treasurer and auditor of the

Rothacker Film Mfg. Co., has called in

H. C. Isbell, a cost accountant and sys-
tematizer to cooperate with him in esta-
lishing and maintaining a cost system in
all departments of the organization.
Under the new system, it is said, it

will be known exactly just what any
operation in the Rothacker plant, large
or small, costs. Under the old plan costs
were known only in a general way. To
go into costs in more detail was more
than any one accounting expert could
supervise and therefore Mr. Aldous ob-
tained the services of Mr. Isbell. From
now on each branch of the Rothacker
business, the Industrial Department, the
commercial laboratory, the studio, etc.,

will have its own cost account.

R. R. Nehls Appointed
To Chicago Committee

R. R. Nehls, general manager of the|
American Film Co., Inc., has been ap-
pointed member of the sub-committee
of the Chicago Association of Com-I
merce, which covers amusements,
theatres, exhibits, all the matters which;
come under the head of entertainment.l

Mr. Nehls has been in the motion pic-

ture industry since its infancy. His
early experience was in the days of tnt'

traveling operation with his "motion
picture" show which consisted largely ot

stereopticon views. It is believed thai

his intimate knowledge of things per-

taining to the screen will make him a

valuable acquisition to the body of which
he becomes a member.

ZaSu Pitts Will Star

For New Film Companj
George B. Callaghan, special represen

tative for the R. C. F. Smith Syndicati
of Los Angeles, announces that this con
cern has launched its activities in tbi

motion picture producing field and wil

soon start production with some of th'

most popular stars on its list.

ZaSu Pitts, whose work in "Bettt
Times," "Poor Relation-" and othe
King Vidor productions is well knowt
is the first star to be announced. Sh
will begin work with the new compan;
in the early Spring, her present contrac
having some months to run. Other an

nouncements, it is said, will be mad
from time to time.

Theatre for Charity
NORFOLK, \ A —The St. Vincent d

Paul Conference, recently formed b

Catholic laymen for the purpose of ut
ing the poor of this city, has opened th

Victory theatre, on the corner of Ho
and Chapel Sts . w here a minimm
charge will be made for admissions an

the net profits donated to charity.

Lease Goshen House
GOSHEN, IND.—Newton A. Cabec

and son have taken a seven-year leas

upon the motion picture theatre bein

built by Samuel F. Spohn. It is est

mated that the new building will co

$40,000.

GIVING KING VIDOR'S STUDIO THE UP AND DOWN

Using the reverse English, L e., reading from right to left, the inspection partyf
consists of J. W. Bradford; Harry Schwalbe, treasurer of First National Exhib-
itors Circuit; King W. Vidor; David P. Howells, foreign representative for
First National; John Jasper; George Croker, attorney, Boston; N. H. Gordon,
Boston exhibitor, and William Parker.
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IT is very easy, when a picture "falls down"' on

the second or third day of its run, to write a

sharp letter to the exchange, give oral vent to your

altered opinion of the play, and call it "another dirty

deal."

Hut this method of reliev ing your feelings does not

register on your hank hook.

"Altered opinion** was used ahove with a purpose.

You have altered your opinion of the picture that

failed. If your first opinion had been the same as

your last you would not have played the picture.

No man knowingly "Vets in" a weak box office

attraction.

The better way. the honest way. is to credit the

loss to an error of judgment.
A still better way i- to sustain no such lo-s.

What really happens, when a picture in which
you have faith bred of your own judgment "falls

down" is not that the picture has "flivvered." but

that you have failed in your exploitation.

Exploitation and program selection have long been

the two most important duties of the exhibitor. You
can never afford to neglect either.

The exhibitor who chooses his pictures according

to his best judgment, then supports them with his

best efforts in exploitation and presentation, can
number his "flivvers" at the end of a year upon the

fingers of one hand.

"ON WITH THE DANCE" (Paw ant-Art-
craft) is quite too big a picture for the usual review.

A column of matter is not sufficient to do it justice.

It is the biggest "exhibitor"- picture" of the week, and
of many other week-. A complete review of it will

be found on page *"»:;.

•'THE SAGEBRUSHES" (Hodkmson) offers the

exhibitor an opportunity for heavy exploitation and
an extended run. With the backing of Emerson
Hough's novel, the sterling acting of N'oah Beery
and Marguerite De La Motte, Roy Stewart and Betty
Brice, it has all the elements that go to make up the

true special. It is in every sense a credit to Benjamin
B. Hampton, the producer, and his director. Edward
Sloman.

"THE WALK-OFFS" (Metro-Classics) brings to

film audiences the stage success that figured largely

in the making of the reputation enjoyed by Frederick

and Fanny Hatton. its authors. May Allison, the

star, is perfectly cast. The production is lavish in

the extreme, both as to settings and costuming. Her-
bert Blache directed.

"FAITH" (Fox) will suffer somewhat as a result

of its resemblance in theme to "The Miracle Man."
The resemblance is in theme only, however, and the

play i- well done throughout. It provide- l'egg\

Hyland with probably the best role of her career.

Standard Fox production prevails throughout.

'HIGH SPEED" (Hallmark) has Edward Earle

and Gladys Hulette as its leading players and Charles

Miller as director. It is a story particularly suitable

for patrons deeply interested in automobiles, as that

conveyance, both as pleasure vehicle and racing car.

is made the center of interest throughout.

THE PEDDLEK OF LIES" (Fniversal) add-

to Eniversal's string of crook dramas another very

much worth while unit. Frank Mayo and Ora Carew,
capable play i-rs and well east, are featured. The
action is brisk and the print closely cut. It should

hold interest from first to last and please generally.

"THE PALISER CASE" (Goldwyn) present!

Pauline Frederick in a typical role. Again a mur-
der is the high point of interest in the story. Again
the star is accused and acquitted. To vary the

monotony several new angles and one or two fresh

characterizations have been introduced. William

Parke's intelligent direction delivers the narrative

in the most attractive manner.

•THE LUCK OF THE HUSH" (Realart) will

!»• found a permanent asset to the exhibitor who
plays it. It leaves the best sort of an impression,

a pleased satisfaction that brings patrons back to

see future attractions. Anna Q. Xilsson. James Kirk-

wood. Harry Northnip and Ward Crane are the lead-

ing players. Many will pronounce it ,the equal of

Allan Dwan's previous production, "Soldiers of For-

tune," though it is in no sense similar. It is from the

book of the same name by Harold McGrath.

"ALL-OF-A-SUDDEN PEGGY" (Paramount-
Artcraft) features Marguerite Clark, ably supported

by .Tack Mulhall, Orral Humphrey. Lillian Leighton

and others. Character drawing is its greatest asset,

some very excellent bits being registered by various

members of the cast.

"THE LUCK OF GERALD! \ E LAIRD" ( Pob-

ertson-Cole) tells again the story of the literary

genius and his talented wife whose stage success

brings about domestic difficulties. It is not highly

dramatic, but interesting. Bessie Barriscale's dres«>
should prove interesting to the feminine portion of

any audience.

"THE BLOOMING ANGEL" (Goldwyn) is a

story of business life that has many humorous mo-
ments. Madge Kennedy appears to advantage in the

leading role. The play differs widely from the pas!

productions in which the star has appeared and should

give satisfaction.
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Emerson Hough's

THE SAGEBRVSHER
Seven-part drama; Hodkinson.

Directed by Edward Sloman.

Published in February.

OPINION: The W. W. Hodkinson
Corporation, which has been particularly

fortunate in its selections throughout the

past year, has another exceptionally

strong offering in "The Sagebrusher," the

screen version of Emerson Hough's
novel of the same name.

The finished production is one which

will have a general appeal and offers the

progressive exhibitor an opportunity for

heavy exploitation and an extended run.

It has all the elements which go to

make up a true "special." Not only is

there a virile story with a well-chosen

cast, but there are in addition spectacu-

lar scenes, comedy relief and a heart ap-

peal seldom found in one picture.

Xoah Beery's interpretation of the

oart of Sim Gage, the "sagebrusher."

auks as one of the best bits of character

icting the screen has yet recorded.

Marguerite De La Motte gives pathos to

lie role of Mary Warren, the blind girl

vho becomes Mrs. Gage, which in a large

ncasure is responsible for the picture's

uccess. Roy Stewart. Betty Brice,

\rthur Morrison and Gordon Russell

:ive generously of their ability.

The climax, in which a dam is blown
p. flooding a valley and sweeping away
n entire settlement, is a triumph for

tenjamin B. Hampton and his director,

"dward Sloman. It overshadows a for-

st tire, staged earlier in the picture,

hich in itself is well staged and pro-
ides a spectacular punch sufficient to
carry over" a feature.
SYNOPSIS: Mary Warren, a refined

irl who becomes penniless, goes to
tontana to become the housekeeper of
ranchman and arrives blind, the result

t .overstraining her eyes. Sim Gage, the
uidly ranchman, takes her in and cares
ir her. He enlists the interest of Major
arnes, a physician,' temporarily in the
est, to superintend the building of a
im.

To prevent talk, Gage decides to marry
|e girl. He realizes that he is not her
Jnd and prevails upon Major Barnes
kiss his bride after the ceremony and
en silently worships her from a dis-
nce. Getting her ideas of her husband
Dm Major Barnes, the girl pictures him
big and handsome.

Major Barnes performs an operation
her eyes, which promises to be suc-

ssful. Frederick Waldhorn, who in the
st robbed the girl of her legacy and in

west is attempting to prevent the
Jnstruction of the dam, blows up the
Ji"i. Sim Gage gives his life in rescuing
1 wife. She recovers her sight and a
:

ir later becomes the wife of Major
1 rnes.

Pauline Frederick in

THE PALISER CASE
Five-part drama; Goldwyn.
Directed by William Parke.

Published in January.

OPINION : A picture is never seen at

its best in a theatre where vaudeville

makes up the major portion of the pro-

gram. The audience that has watched
seven vaudeville acts and listened to a

vaudeville orchestra for something over

two hours is not likely to wax enthusi-
astic about any save the most extrordi-
nary motion picture.
The State-Lake theatre. Chicago, is

such a house. The present picture was
viewed following seven vaudeville acts,
a single-reel corned}' and a news reel.

The big orchestra played a featured over-
ture before the picture and retired. The
organist took up the burden.
That "The Paliser Case" even held the

attention of such an audience must be
proof that it has entertainment value. It

did not enthuse that audience. Not
more than half a dozen productions
in film history could have done that.

But it did hold attention better than
the majority of the pictures that have
been viewed at this theatre.
The picture, as is usual when Pauline

Frederick is starred, is heavy drama and
depends for its biggest moment upon a

murder. It is well constructed and un-
folds its sequence of events in logical

order.
The star, cast as the wronged daugh-

ter of a Portuguese violinist, has a role

of which she is at all times mistress.

Her characterization is the best in the
play, though none of those in the cast

fail to measure up to standard.
Pauline Frederick audiences particu-

larly will pronounce the picture good. It

will set no new records for Goldwyn
productions, but will serve the exhibitor's
purpose satisfactorily.

OPINION: Casa Cara, daughter of a
Portuguese violinist whose talent has been
obscured by a stroke following a hold-up,
attracts the attention of Monty Paliser,
a man of wealth, who, failing to win her
by other means, marries her. When,
three days after the wedding, she learns
that the ceremony was, not genuine, she
returns to her home and tells her father
her story. That night Paliser i> mur-
dered in his box at the opera. A young
man whom Casa has loved, who is seated
in the next box, is accused of the mur-
der and a strong chain of evidence is

built up around him. Casa confesses to the

crime to shield him. Then her father
tells the truth, that he is guilty, and
the picture ends with his death and the
clearing of the way for Casa's happiness
with the man she loves.

Mack Sennett's

THE STAR BOARDER
Two-part comedy; Paramount-Artcraft.
Directed by Mack Sennett.
Jublished in January.

OPINION: While not up to the dif-

ficult goal Mack Sennett set for himself
in several of his recent comedies, this

is good entertainment with a number of
novel features and plenty of laughs. Ben
Turpin appears for a short time, putting
over a very funny loaded cigar skit. The
story centers around a matrimonial
agency "husband" who appears at the
boarding house to marry the maid, but
falls in love with the hotel proprietor's

wife. A kidnapping and attempted
burglary, followed by a chase, gives
plenty of action.

Noah Beery and Marguerite DeLaMotte in a scene from "The Sagebrusher,'
story by Emerson Hough. (W. W. Hodkinson.)
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Peggy Hyland in

FAITH
Five-part drama; Fox.
Directed by Howard Mitchell.
Published in February.

OPINION: The newest Peggy Hyland
vehicle, a wholly satisfactory and very
much worth while story, if viewed with
unprejudiced eyes, is destined to suffer
a certain loss by reason of the wide cir-
culation given "The Miracle Man." The
underlying thought, that faith is the
greatest of all healers, is identical. To
heighten the similarity, a man whose
appearance and bearing constantly re-
calls the titular role in the other pro-
duction, is employed also in the present
story.

It is unfortunate that such a resem-
blance should exist. Had "Faith" been
presented before "The Miracle Man," or
a year after it, the public would have
welcomed it without qualification. Com-
ing as it does while the memory of the
other picture is fresh in mind, it is prob-
able that a great deal of its force will
be lost.

Peggy Hyland has one of the best
roles of her career. The ward of a
stern Scotch laird, beaten and abused,
she makes her personality felt during
every moment she is before the camera.
The whole of the action is laid in the

highlands of Scotland, a modern Scot-
land in which the storied kilts are dis-
pensed with. An altogether capable cast
aids the star in her work.
The story is not, in itself, strikingly

unique, but a new twist has been given
it, the same twist that was given "The
Miracle Man."

Exhibitors who have not played the
other picture can doubtless exhibit thi*
one to advantage. Those who have
shown the earlier publication should take
measures to "play down" the similarity
SYNOPSIS: Laird McGregor, a crusty

Scotch landlord, is determined that his
daughter shall marry a young physician
of his choice, despite her love for a
young shepherd who tends the sheep
upon his hills. When McGregor learns
of the attachment he orders the boy
and his father from his lands, despite
the objections of his other tenants, whom
the boy's father has long treated in their
illnesses, performing seeming miracles by
his faith. When they refuse to leave
they are imprisoned and the girl forced
to prepare for her wedding. At the
church she falls ill and specialists from
Glasgow fail to bring back her health.
As a last resort McGregor summons the
old shepherd. The girl is cured. Her
guardian is brought to see things in the
right light, and all ends happilv.

Bessie Barriscale in

LUCK OF GERALDINE LAIRD
Five-part drama; Robertson-Cole.
Directed by Edward Sloman.
Published January.

OPINION: Bessie Barriscale's latest
photoplay, "The Luck of Geraldine Laird,"
was made from Kathleen Norris' story
which appeared in a woman's magazine.
It is the old, old story of the literary
genius who renounces domestic felicity
and family ties for the life of. the city;
of a talented wife who finds wealth and
success upon the stage but who finally

weakens and takes back her erring
spouse.
The play as unfolded upon the screen

is interesting though it lacks dramatic
suspense and Miss Norris' sprightly dia-
logue. Then, too, it taxes one's credu-
lity at times, especially where the hum-
ble little housewife living in a small
inland town immediately becomes the
reigning belle of a musical show by
reason of her imitations. Herein the
director failed to carry out the idea so
well implanted in the early part of the
story.

Women patrons will find a veritable
feast for the eye in the beautiful gowns
worn by Mis Barriscale and throughout
the settings and photography are what
we have grown to expect from Barriscale
productions. The supporting cast is ade-
quate, the leading male role being han-
dled by Niles Welch. Dorcas Matthews
has a ''vamp" role, while two cute chil-

dren—Mary Jane Irving and Frances
Carpenter lend heart interest to the
piece.

SYNOPSIS: Geraldine Laird, a home-
loving wife and the mother of two ba-
bies, unconsciously neglects her husband,
who has written a play and aspires to
literary honors. At a church bazaar,
where Geraldine gives several imitations
of famous actresses, Laird meets a Miss
Bond, a play broker from New York.
She urges him to come to the city to
pursue his literary career, and hastily

penning a note to his wife, leaves. Ger-
aldine also goes to the city, where she
finds employment in a Fifth avenue mo-
diste's shop. The proprietor of a deli-

catessen store discovers her and gives
her the leading role in his musical show,
the Garden Follie. She not only wins
success for herself, but saves the show
from an ignominous end. Then she finds

her husband, who is about to leave for

Europe, his plays having been repeatedly
returned by American impressarios, and
he humbly asks her forgiveness.

Millhauser Made Director
Bertram Millhauser, for several years

scenario writer for Astra and Geo. B.
Seitz, during which time he collaborated
on all Pearl White Pathe serials, has
been made director and has charge of the

luanita Hansen company producing
"The Mad Talon" for Pathe.

PEGGY HYLAND
In a scene from her latest Fox entertain-

ment, "Faith," a story of Scotland.

Frank Mayo in

THE PEDDLER OF LIES
Five-part drama: Universal.
Published in February.

OPINION : The Universal crook play
have made for themselves a definit
place. Long specialization in this par
ticular style of drama has developed
technique which leaves the Universe
crook plays second to none and supt
rior to all but an occasional special effoi

from other producing companies.
There can be no question as to th

demand for this type of entertainmen
That there is such a demand no exhil

itor who has wacthed his audience da
by day, observing their attitude to a
styles of picture entertainment, need \

told.

When a crook story is unfolded tl

motion picture audience is attentive. N
matter what the habitual behavior i

the individual observer may be, his ey
are centered upon the screen and ke
there. His mind follows the play as

is developed. He determines to ke>

track of every thread of that plot, f

he knows it has a "kink" in it somewhei
Frank Mayo and Ora Carew. chi

performers in "The Peddler of Lies," s

well cast. Other members of the ca

though their roles give them less fot

age, are also obviously the logical sek
tions.

The production is a little above t

Universal standard in settings, ligl

ings, etc., and merits more than a ci

sory examination from exhibitors. Hou
in need of a stimulating crook play »

find none better than this upon the pr
ent market.
SYNOPSIS: An elaborate lawn aft

at a fashionable summer resort is brol<

tip when, while the lights are moment
ily extinguished, a diamond of gr

value is stolen from the Marquise
I'rancy. William Kirkland, member
one of the families represented, is s

pected. but one Clam, supposedly a p

dler, also suspected of being a low ch-

acter, shields him. For a time the fin
'

of suspicious fluctuates, pionting first t

one and then at another. Meantime
strong affection springs up between !

mysterious Clam and Diana Kirkla

.

The mystery is dissipated when Clam -

nounces himself a secret service ri<
and arrests the real criminals. He t 1

marries Diana.

Madge Kennedy in

THE BLOOMING ANGEL
Five-part comedy-drama; Goldwyn.
Directed by Victor Schertzinger.
Published January.

OPINION : Stories of business sue

have been part and parcel of the Ar
ican stage and screen plays for a n

ber of years and have invariably

with success. There is no reason

believe, therefore, that "The Bloon
Angel" will not please vast audie

and be numbered among Madge 1

nedy's most successful comedies.
The story was written originally

Wallance Irwin and appeared in the

urday Evening Post. There isn't 'r

plot to the tale but the witty subti

clever handling of the principal role

the star and her supporting cast

Mr. Schertzinger's skillful direction}

over this fact and the story swings a'

at a merry clip from one bright and
teresting incident to the next endin

i

a satisfactory climax.
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Miss Kennedy is more entrancing than

:sual as Florabel Brannon, who invents
new kind of massage cream and

hrough her keen business sense makes
success of exploiting it. Patrick

)'Malley appears opposite the vivacious
ioldwyn star as Chester Tramm, a stu-

ious youth, who is carried literally

way by the enthusiasm of Florabel.

le gives a splendid performance in a
boob" role and furnishes much of the

omedy. The balance of the cast gives
atisfaction and the play has been nicely

lounted.

SYNOPSIS: Carlotta Bean is known
s a disturbing influence at college and
hen she is dismissed from that insti-

jtion, her aunt decides that she must
tarry a man she has chosen and settle

own. Carlotta has other ideas on the

jbject, however, and flees to the Col-
•ge Inn. where she meets Chester
'ramm by appointment and rushes him
ff to the parsonage. Chester was the
allege orator but Carlotta makes him
romise he will never make another
jeech and she soon has him established
i an insurance office, while she exper-
nents in her aunt's attic at making a

ice cream. The mixture proves a suc-

;ss. she advertises it, but the concern
cks capital. A stranded circus fur-

ishes the nucleus for an advertising
:heme. She is arrested for painting

ie of the elephants and brought into

)urt. Here she wins not only the heart
: the magistrate but also his promise
> put $5,000 into the firm. Thus the

;auty parlor, the beauty cream and she
id Chester are saved from bankruptcy.

ay Allison in

HE WALK-OFFS
x-part comedy-drama; Metro-Classics,
irected by Herbert Blache
iblished in January

OPINION: The exhibitor will make
The Walk-Offs" a success or a failure

the presentation he gives it. It is not

le of those productions that will

nock 'em off their seats under canvas."

is, however, one of those pictures that

11, properly presented, leave a good im-

ession and a desire for more of the

me variety.

Fanny and Frederick Hatton wrote a

»ge success when they wrote the play.

proved its right to that title when
ived upon the metropolitan stage.

The Metro organization. Herbert Blache
"ecting under the supervision of Max-
:U Karger, spared no expense in put-
ig the play upon film. Especial pains
:re taken to make up in lavish settings

• d mechanical equipment what was,
cessarily. lost in smart dialogue.
The result is a beautiful picture, a pic-

"e with a point, yet a picture that was
lictically ruined at the Rose theatre,
vicago. by draggy projection and arbi-
l.ry musical accompaniment.
That persons in the audience laughed
ien it was intended that they should
jigh, and pronounced the picture good,
ia greater reflection to its credit than
^uld seem.
Run through the projector at anything
sproximating the proper speed, and ac-
mpanied by music in keeping with the
£ rit of the play, it K easy to believe
tit the impression would be more than
£ isfactory.

n the film version, the serious side
(the story is stressed rather more heav-

ily than upon the stage. Yet in all pic-
turization of stage comedies this has
been found a measure worth while. It

compensates in great degree for the loss

of the dialogue, which is the strongest
element of stage comedy.
May Allison is perfect as Kathleen

Rutherford. Darrell Foss, Emory John-
son, Joseph Kilgour and Etfie Copley are
prominent in her support.
SYNOPSIS : Kathleen Rutherford lives

with her married brother and upon his

bounty, he in turn using his wife's for-

tune upon an allowance basis. She be-
comes disgusted with this arrangement
and, when her brother is divorced by
his wife following an impropriety, takes
employment under an assumed name as

the secretary of Robert Winston, a
Southerner. Returning for an evening
to her former friends, she is followed
and identified by Winston. It is then
that she announces her engagement to
Van Allen, a wealthy roue, who has long
asked that she marry him. Later, at a

society circus. Winston determines to

bring her to his way of thinking. With
the aid of a maid, who publicly 'ais-

graces Van Allen, he succeeds. Her
brother makes up his quarrel with his

wife and they are remarried.

Allan Dwan's

THE LUCK OF THE IRISH
Seven-part comedy-drama; Realart.
Directed by Allan Dwan.
Published in January.

OPINION : Allan Dwan's picturization

of Harold McGrath's novel is good ex-

hibitor's film. It is a picture that ex-

hibitors will find reflecting to the credit

of their theatres long after it has passed

from immediate thought.

The story is undoubtedly familiar to a

large portion of the reading public. It

is a romantic tale, a typical McGrath
concoction, that contains sufficient ac-
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tionable incident for picture purposes.

Allan Dwan has more than capitalized

this content.

He has, further, given the production

that best of mechanical construction and

direction. There are no loose ends to

worry the observer. There are no blind

alleys suddenly abandoned and left un-

accounted for.

Anna Q. Xilsson. James Kirkwood.
Harry Xorthrup and Ward Crane have
the chief roles. Experienced and ca-

pable players all, they give realism to

the characters they represent.

Numerous changes of scene occur dur-
ing the progress of the picture. To the

credit of the producing organization be

it said that these are handled with care

and in every instance qualify as authen-
tic.

SYNOPSIS: William Grogan. plumber,

observes life from his basement window,
watching the feet of passersby and judg-

ing their characters therefrom. Un-
known to him, Ruth Warren, who owns
the feet he most heartily admires, teaches

school to pay her way through a course

of musical training. Norton Colburton.

wealthy and unprincipled, woos her and
finally gains her consent to an engage-
ment. When she finds out his true

character she takes her earnings and be-

gins a European tour. Grogan. at this

time, inherits some money and takes

passage on the same boat Colburton
and his hired aids follow. In various

European cities Grogan rescues Ruth and
the play ends with their marriage.

Marguerite Clark in

ALL-OF-A-SL'DDEX PEGGY
Five-part comedy; Paramount-Artcraft.
Directed by Walter Edwards.
Published February L
OPINION: There is much excellent

character dra*wing in "All-of-a-Sudden

Peggy." Marguerite Clark's latest Para-
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mount-Artcraft vehicle. The story,
which was taken from Ernest Denny's
play produced here in l'JO? with Hen-
rietta Crosman in the leading role, is

English in theme and locale. It tells of
an impulsive Irish girl who announces
her engagement to a young man of her
acquaintance to further the love affair

of her widowed mother. There is the
impending scandal when it is found the
girl has stayed all night in the bachelor
quarters of her affianced husband and
the farcical situation thus brought about
furnish most of the fun.

Orral Humphrey, as Lord Cracken-
thrope, a scientist, gives a splendid char-
acterization, while Lillian Leighton, as
the widow, furnishes some delicious bits

of humor. Miss Clark is her usual viva-

cious self and Director Edwards has
brought out the finer points of the story
in a manner well suited to her talents.

In settings and exteriors the production
reflects care in selection. Jack Mulhall
appears to advantage opposite the little

star.

SYNOPSIS: Peggy O'Hara, who, with
her mother, a widow, is staying at the
manor of Lord Anthony (Jrackenthorpe,
a scientist engrossed in the study of
spiders. Mrs. O'Hara is helping Lord
Anthony. The sister of the peer sends
for her son Jimmy because she thinks
I'eggy has designs on Anthony. Jimmy
falls in love with Peggy and in order
to further her mother's love affair with
Lord Anthony, she announces her mar-
riage to Jimmy. She goes to London,
where she has her pocket picked, and
has to stay all night in Jimmy's bach-
elor quarters while that young man is

absent on business. The sudden appear-
ance of Jimmy, his mother and father
and a prying neighbor, precipitates mat-
ters. In the end it is all straightened
out when Peggy finally consents to
marry Jimmy.

Edward Earle and Gladys Hulette in

HIGH SPEED
Five-part drama; Hallmark.

Directed by Charles Miller.

Published in January.

OPINION : Automobile enthusiasts,
and they are legion, should take kindly
to "High Speed." It is "an automobile
picture" from the opening scene to the
final close-up.

It follows, naturally, that those who
are not at least kindly disposed to the
automobile and its associations will find

little in .the picture to interest them.
Never has a picture been so centered
about a single institution as in the pres-
ent instance.

All of which works out well for the
exhibitor. The patrons who are not
kindly disposed to the gasoline vehicle
are too few to cause concern.

Speed, the keynote of the picture, is

the keynote of the age. "More produc-
tion" is the editorial cry of the day, and
"more production" is another name for
speed. People are working fast. They
are playing fast. They should like speed
in their amusement.
Automobile fans, racing drivers, mo-

tor car manufacturers, with the daughter
of one of these for heroine, make up the
personnel of the story's cast. A chauf-
feur's revolt is the opining incident. A
racing driver's victory closes the picture.
Edward Earle and Gladys Hulette arc

the leading players They are well
matched in appearance and ability. Other
members of the cast are in keeping.
SYNOPSIS : Hilly Price, accused of ac-

cepting bribery to lose a race, rescues
Edith Rhoades. daughter of an automo-
bile manufacturer, from an unruly chauf-
feur. She takes him to her home. Her
father employes him as chauffeur. Later
he discovers his identity, but Edith per-

suades him to retain him until tr

charges pending against him are affirme
Love develops between the young folk

W hen the charges are proven and Bil

is permanently barred from the track h
employer dismisses him. Hut at th;

moment another daughter arrives fro

the West with proof of his innocent
A big race is drawing near and. as tl

cars are ready to start, Brice receives h
reinstatement. He wins the race and tl

girl.

Hall Leaves Morosco Go.

For Bacon Managemer
Following the termination of his e

gagement in Oliver Morosco's "Civili;

Clothes," Thurston Hall, stage ai

screen star, has gone under the ma
agement of Gerald F. Bacon. ll,

Hacon has announced that he has an i

viting picture proposition for Mr. Ha
According to Mr. Bacon's plans, N

Hall will devote the next few months
picture work, after which he will retu

to the stage.
Mr. Hall's best known picture* .

Cecil DeMille's production, "We Ca
Have Everything," as Marc Antony
William Fox's Production, "Cleopatr
leading man for Dorothy Dalton in

series of Thomas H. Ince production

and a Universal star.

Saunders to Direct

Metro Sales Drives

On New Productioi
For the purpose of intensifying t

sales drive on the second and th

rounds of Metro's "fewer and bett-

pictures. E. M. Saunders, general sa

manager of Metro Pictures Corporati

will start in a few days on a swing aroi

the circle of the company's Middle W
exchanges. Mr. Saunders expects to

away for two or three weeks.
Making his first stop-off at Buffalo ;

then at Boston, the Metro sales mana '

will go to Chicago and thence to Cle •

and. Cincinnati. Minneapois, Denver, £
Lake City and return by way of Pi -

burgh. He will map out vigorous S3I

and exploitation campaigns for the pt

-

ent round of Screen Classics, includ r

"Should a Woman Tell?" with A !

Lake: "The Willow Tree," with Vil

Dana; "The Right of Way," with Ft

Lytell and "The Walk-Offs," with V
Allison, and for the forthcoming i; i

tures "Shore Acres," "Eliza Comes >

Stay," "Alias Jimmy Valentine" 1

"The Cheater," with the same respec

stars.

Metro, meanwhile, announces that

F. Rosenberg has gone from the t-

poration's Salt Lake City exchange

)

assume the management of the Den r

office a- successor to C, Klein. H
management of the Salt Lake branch s

been entrusted to G. L. Gloward, >"fl

has served under Mr. Rosenberg as i-J

sistant manager in the Utah city.

Not a Serial Film
In a recent issue of Exhibitors Hei

"The Great Robbery" the Universal f

ure starring Lieut. Ornier Locklear

referred to as a serial. This was in e

as the Universal-Jewel production
six-part feature.

COMEDIENNE IN DRAMATIC ROLE

Elinor Field and support in a scene from "The Kentucky Colonel," a National
Film Corporation Production.
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GOING UP!
Operating costs are going up.

Living costs are going up.

Producing and distributing costs are going up.

Admissions, too, are going up—but slowly.

The discrepancy in the advance can have but one result—loss to the exhibitor. If that loss

oes not amount to an actual daily deficit it certainly decreases dangerously the percentage of

rofit.

Sentiment has no place in business. Much as an exhibitor may lament the existing condition,

etermined as he may be to do his best to bring down the threatening H. C. L., he cannot afford

) keep his admission scale below a point commensurate with his expenses.

Such a course leads to disaster. The majority of exhibitors, like other business men, are not

Ding it. The isolated advocate of low admissions cannot hold out against the pressure of supe-

or numbers.
In EXHIBITORS HERALD for September 26, upon this page, appeared original copy in-

prided to aid exhibitors in advancing prices. Three exhibitors have used the copy with success.

We reproduce the advertisement in which it most recently appeared, that other exhibitors

ay take advantage of its proven value.

A. O. Bourdon, manager of the each side of an advertisement used
the following Saturday.
"Now I am sure my people ap-

own and Gaiety theatres, Biloxi,

iss., writes that he has used the

py with entire success. The two-

lumn layout in which he pre-

nted it with a few additions to

ighten its local effect is reproduced

rewith.

"You will note by the enclosed

• ppings," writes Mr. Bourdon,

'hat I find it profitable to read.

y town had been showing pictures
ir the last three years at five and
' 1 cents—not because they were
i't worth, more, but because of a

tht condition of long standing.

Takes Over Theatres

'When I assumed the manage-
l'tit of both houses I immediately
<ubled the expense of the theatres,
vth better salaries to employes to
irrease efficiency, and put in the
i west and best pictures.

'The next thing was to convey
t the public the fact that I was not
l er-charging. but was merely
wing what the goods were worth,
i garding the enclosed ('reproduced
Hrewith) I used it with little addi-

NOW

"EGCS IS EGGS"
1909 price . .S0.1S

1919 price . M

BUTETR a

1909 price

1919 price

And the Q

« « *f «

.

e-v» >

re BUTTKfe I

1J

PcUto« A i

t£K>9 prtr*
1919 price

CROWN
am

GAIETY
THE H. C. OF L.

Wh»l «re you
p.yinf for

teller than
ttio-* o: isoa.

STEAK BE STE VK +
19W price . ..J0.I3 i
1919 pricv AT.*

PICTURES and PICTURES

THINK
IT OVER

Vcfl'i laii_*h lr*U*

AND THE Ql" ALIT\

Has Improved 1000^
•Wfc can't keep do*n

Eat we CAN show yen
tre b«t pictures r»?a> »'

(h: I --!
; --i ! 6 fore.

GULF COAST AMUSEMENT CO.
A. O. BOl'RDON. Mrr

t.n.

Later I followed it with 'Who's'
i original composition herein
cussed) and then placed them on

Reduced reproduction of the advertise-
ment used by A. O. Bourdon, of the
Crown and Gaiety Theatres, Biloxi,

Miss., to announce an increase in ad-
missions. The text is that originally
September 26th issue.
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predate that better pictures demand
better prices. I find that if you
give them the goods and charge
honestly they will pay for it.

"To get the money on anything
that is good the exhibitor must go
after it. And when he says he has
a good show it must be one

"

Picture Conditions Bettered

Is there room for doubt that Mr.
Bourdon has bettered motion pic-

ture conditions in Biloxi?
Is not the willingness with which

his patrons pay the advanced ad-
mission prices proof positive that
they wanted better pictures and are
grateful to the man who brought
them within their reach?
Mr. Bourdon made two interesting

additions to the original copy. In
one he asks. "What are you pay-
ing for shoes today? Are they any
better than those 'of 1909?"

Below, and to the left, referring
to pictures, he points up his whole
argument by saying, "You'd laugh
if we were to show you one of those
of 1909."

To add further to the effect of his

campaign for higher admissions he
also prepared the two-column ad-
vertisement referred to in his let-

ter as "Who's."

More Good Copy
"Who's responsible for the raise



EXHIBITORS HERALD
in picture theatre admissions?" his

copy asks. Then, in eight point,

readably set, this argument reads

:

"The motion picture business

does move, indeed. In a Five

Years Ago column of a motion
picture trade paper is an item to the

effect that Los Angeles and New
Haven exhibitors thought they were
going to be successful in their ef-

forts to raise their price from five

cents to ten. And in New Orleans
a theatre was actually charging
twenty cents for really big pictures.

"Only five years ago

!

"A few weeks ago we saw Broad-
way, New York, paying three dol-

lars for the best seats to see D. W.
Griffith's 'Broken Blossoms.' The
best theatres in the city charge
from thirty to fifty cents, plus war
tax, for a chair in the orchestra.

"High-priced entertainment—this

motion picture—and improving in

quality, too. For a nickel you used
to see a picture that cost not over
two thousand dollars to produce, and
which was rented by the theatre for

about five dollars a day. Now, for

your half dollar plus war tax you
see a feature picture that cost from
thirty thousand to one hundred
thousand dollars or more to manu-
facture, and for which the manage-
ment pays a rental of from one hun-
dred to one thousand dollars a day.

"Who did rt? Who's who in this

great growth?
"You. You're who.
"You have demanded better pic-

tures and you have realized that

better pictures are worth paying
for. You have largely quit going
to see poor pictures, and you're en-
couraging the producer to make and
the exhibitor to show genuine en-
tertainment.

"Bully for you!"
The advertisement is signed by

Mr. Bourdon.
We congratulate him upon his ex-

cellently constructed and capably
presented argument. It is not
strange, in the face of the intelli-

gent effort that was made, that the
citizens of Biloxi took the increase

in admissions gracefully.

Bourdon Copy Adaptable

We are sure that Mr. Bourdon
joins us ki urging other exhibitors
who wish to bring about the desired
advance to use his copy and our
copy as he sees fit.

This increase is essential. It may
be that you have not raised your
prices and your theatre is still mak-
ing its way. The fact remains that
every operating cost is still on the
increase. It promises to continue
to increase indefinitely.

Don't wait for the break. De-
lay is dangerous.
Act now.

Loew's Euclid Mounting
Adds Strength to Copy

There should be character in ad-
vertising. Nothing reflects the
theatre as does the advertising which
is used for it. Billboards are not
representative of the theatre. They
deal only with the picture. The
same is true of practically all the
avenues through which the theatre
man reaches the citizen. The news-
paper advertisements, then, should be
given extra attention because of its

peculiarly pointed appeal.
The advertisement used by Loew's

Kuclid theatre, Cleveland, O., which is

reproduced herewith, represents that
playhouse as every exhibitor would like

to have his house represented.
E. E. Bair, advertising manager for

Commencing ^7oiJcu/

r
oeu)'<s (SueLd

\

yfiii Splendid and JLuxarUms

Cosmo Hamilton's

/^i?MiracleopLove
A ittry that layi bare ike nnngnei •/ Brihik Mcstty; enters ike kalii #/

time, foliiui a farbiddem rtmaaet—ttartket ike pauiami *>/ ike

amvei at am end ikal tknlli and imsptrei ike /»»/.

Copy that is not extraordinary gained force when lettered and mounted as in this

half page from Loew's Euclid theatre, Cleveland, O.
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Sixth Unit

Our Hand Shake
A THEATRE never gets too

big to hide its human-m-ss.

The personal element will

ever be the most vital.

With thousands of guests in

our business home daily, we
can but shake hands with you
in spirit.

Our newspaper announce-
ments are our "Good Morn-
ings."

We greet you today on page 00.

STRAND THEATRE
COMPANY

Copy reconstructed for exhibitorial piu

poses from the institutional advertisin

used by Marshall Field & Co
,
Chicagi

111. The above, appearing upon a

alien page of the newspapers, wi

bring the eye of every reader to yoi

theatre advertisement.

the theatre, prepared the design,

measured half page high and page wic

in the original.

The psychology of the compositic

is well nigh perfect. It is a clean-ci

mounting which carries the copy. Tl
copy, by reason of that mounting,
served up in "style." It impresses ;

being representative of the better thin)

of the theatre and the screen.

The picture, "The Miracle of Love
is represented as a distinctly high-cla

production. The description, "splend

and luxurious," is carried out in spirit I

the design. The theatre, naturall

shares in this estimate.

The advantage of thus mounting co[

is manifold. It works to the benefit

the picture, the theatre and the engag

ment of the picture at that theatre. I

effect is permanent, as well as of tl

moment.
It is good advertising.

The Sport Page

Fred Dolle, manager of the Alar

Theatre, Louisville, Ky., played "S<

diers of Fortune."
The Boy Scouts took an interest in t

matter.
The editor of the sporting page to

an interest in the Boy Scout angle.

He wrote a review of the picture.

A new avenue has been opened to p

ture publicity.

Keep it open.
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Sidney Selects Style to Suit

Productions in Exploitation

Louis K. Sidney, operating six promi-

nent St. Louis theatres, first gained wide

notice for his excellent contribution to

American advertising by pointing the

way for chain theatre organizations to

advertise effectively and inextravagantly.

A Harold Bell Wright novel in film is

closely identified with the printed ver-

sion by this Sidney illustration.

The system which he created is without

doubt the best that has been produced

to date. Complete discussion of it ap-

peared in a past number of this publica-
:ion.

As is usual in cases where men achieve
something of outstanding merit, atten-

tion has centered upon that creation to

the exclusion of the other good qualities

Ahich the man's work embodies. It is

to bring into the high light of promi-
nence one of these that the current
article is written.
Mr. Sidney is not only an original

advertiser, he is a gifted one. He has
:he insight and the initiative that count.
A busy man, since the management of
;ix theatres is enough to keep the most
dynamic workman well occupied, he
nust be a capable man indeed to put
ipon his advertising the work of which
t so plainly bears the marks.
It is natural for a man, when heavily

)urdened with duties and obligations, to
all into a rut. That Mr. Sidney has
iot done so points an obvious fact—that
le is not an ordinary man.
The quality with which we are pres-

ently concerned is versatility. It might
>e called by another name, genius, were
he use of that word in keeping with
he purposes of a strictly practical de-
iartment.

The versatility of the man is most
eadily appreciated, perhaps, after a
canning of the three Sidney advertise-
nents which we have reproduced and
>resent herewith. They are as different
s advertisements could be made. Yet
hey all bear the marks of the Sidney
•ouch, the fitness of advertisement to
roduct.

The display used for "Evangeline," for
xample, is perfectly in keeping with the
haracter of that poem and production,
t is delicate, artistic and appeals to the
ner sensibilities, just as the poem is

ne of the finer things of literature and

the motion picture one of the finer

things of the screen.
The "Gay Lord Quex" design, on the

other hand, is a wholly modern, live,

brisk, sophisticatel appeal to the ele-

ment that is interested in matter to

which those adjectives are also closely
related. It deals with a picture of live

incident body in live, up-to-date manner.
It satisfied completely the demands of
the occasion.
The manner in which he has identified

the picture, "The Shepherd of the Hills,"

with the book of the same name, is

another proof of the man's ability. It

shows the insight spoken of above. When
a novel attains the popularity that was
enjoyed by Harold Bell Wright's novel,

it becomes the strongest argument that

can be used for advertising purposes by
one who exhibits a motion picture ver-
sion of that novel.

A live design for a live picture, used by
Louis K. Sidney, St. Louis, Mo.

Direction, the stars, settings, plot, all

are insignificant when considered along-
side the fact that the novel was one of
the most popular in America a few sea-
sons ago.
The three advertisements are indica-

tive of the Sidney versatility, workman-
ship and showman instinct. There are
not many exhibitors who possess these
qualities in like measure.

You Do It

That serial you are running

—

Doubtless there is a 24-sheet in the
neighborhood.
Unless yours is an exceptional case no

mention of your theatre is made on the
stand.
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A "snipe" does not cost a great deal
of money.
The company that posted the paper

will not resent your pasting your thea-
tre name to the stand.

If they have not done it, and the
chances are they have not, you do it.

Hygiene

The demand for hygienic conditions is

in no sense "a fad."

It is made not only of the theatre. It

is made of factories, of schools, of busi-

ness buildings. It has found its way
onto the statutes of our states.

In the "flu" epidemic of last year, and

in a lesser degree during the present one,

authorities closed a number of theatres

because conditions were not found up to

standard.

For this reason alone attention should

be given the matter.

The investigator, at any time, should
not be able to find a single house, re-

gardless of size, below requirements in

the equipment that makes for cleanli-

ness and health.
Specific monetary loss, as in these in-

stances, is deplorable. But no one can
estimate the losses sustained through in-

dividual discoveries by patrons that con-
ditions are below standard and subse-
quent transferences of patronage.
None should combat the movement for

better sanitation and all that goes with it.

The necessity for such legislation
should be removed through the willing-

ness of the exhibitor, individually, and
the whole exhibitorial body, to keep the
theatre above reproach.

Light, delicate, artistic, Louis K. Sid-
ney's "Evangeline" displays were alto-

gether appropriate.
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The Circulation Library Presents
New Field for Cooperative Tie- Up

When "Soldiers of Fortune," the Real-

art picturization of the novel of the

same name by Richard Harding Davis,

was presented" at the Ideal theatre, Co-
lumbia, S. C, its way was prepared by
a cooperative-advertising stunt entirely

original and certainly worthy of the at-

tention of every exhibitor in the nation.

The Timrod Circulating Library, which
has its counterpart in the majority of

cities of the same size, was persuaded
to use book marks and book covers
printed for the occasion. They are re-

produced herewith in form which dis-

penses with the necessity of descrip-

tion.

The practicability of this device will

be seen at a glance.

It is a tie-up with promise. It will

no doubt be developed to a high state

of efficiency.

That portion of the population of any
city that patronizes the circulation

library is certainly not the clement that

attends most regularly the motion pic-

ture theatre. The film and printed

story may be the same. In the present

instance, it is said, there is so little

difference that the choice of form is a

matter of individual taste.

Those whose taste is for the printed

work, naturally, do not keep abreast of

the times as regards attractions at local

theatres.

Yet they are most certainly anxious
to see in film form the stories that have
won their favor in books. Many efforts

have been made in the past to call their

attention to the picturizations of pop-
ular novel*, not always with success.

Literary societies have been appealed
to. But the members of literary so-

cieties are not always the most constant
readers Indeed, the reverse is more
often the case.

Here, by means of the book mark and
the paper cover, simply and effectively

printed, the bid is made directly to the

reader, and made while his mind is dis-

posed to reading.

New tie-ups are valuable.
Exploitation is essential. It is, unless

program selection be considered, the
most important business of the exhib-
itor. It must be developed, new angles
constantly discovered, and the whole
science of advertising brought to a
highly specialized state.

As an addition to the store of mate-
rial that has' already been accumulated,
the circulating library takes on a new-
aspect.

It is no longer popularly considered
as opposition. It is, even if so con-
sidered, not serious enough to prevent
overtures being made and accepted.
The device should be given a trial bv

all.

Use the Sky

The sky is one of the oldest institu-

tions
The motion picture is one of the new-

est.

Yet the sky is practically the only
natural space that the advertiser has not
wholly converted to his purposes.
Now comes word from New York,

with a herald ahout the size of this page
as illustration, that the sky has been
converted into advertising space.
The herald is blue—what a ribbon

clerk might call "sky blue."

It reads, in properly varied, but al-

ways readable letters. "If the sky is blue-

it's at the Rialto. backed by musical and
scenic poetry and treated by the genius
of Dr. Reisenfeld. Watch the sky Feb-
ruary 21."

"Subtle stuff," it is commonly called,

but it deserves a better name.
"The Great Air Robbery," is the pic-

ture that will be announced from the

sky. The tie-up is complete.
The enterprise should be called show-

manship.

SEE

Richard Harding Davis

"Soldiers

of

Fortune"

AT THE

Ideal Theatre

January
12th, 13th, 14th

GF.T THE BOOK
AT

Timrod Library

A simple book mark which may be

copied in Library-theatre Coopera-
tion. This was used in the Columbia,

S. C, campaign for "Soldiers of For-

tune."

Over-Doing

The merit of the screen announcement
is unquestioned.

But it is easily destroyed.

To announce, while one picture is be-

ing played, a coming attraction is good

business.

To announce a half dozen coming
productions is something worse than

poor showmanship.
If you have ever sat in a theatre that

does so, and every exhibitor should make

it a practice to sit in another man's thea-

tre occasionally, you know that you can-

not remember one, much less all, of the

attractions announced.

Two pictures in advance are sufficient.

The first may be described elaborately.

The second should be given much less

space and time.

If two announcements will not bring

your patrons back to see one of the pic-

tures, it is obvious that more than two

would certainly operate even less advan-

»3geously.

Now in Motion Pictures

"Soldiers

of Fortune" Timrod Library
By Richard Harding Davb

SECOND FLOOR
Lo«n Exchange B«nk

A Love Story tbti Fisctnate*

Ad Adveoture that Tbrillt

Ad Entertainment Supreme Columbia, S. C.

AT

IDEAL THEATRE
JANUARY

12th, 13th, 14th

This paper book cover, used by the Timrod Circulating Library, Columbia, S. C,
aided in the exploitation of "Soldiers of Fortune," showing at the Ideal Theatre.

A new and interesting cooperative plan.
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Four-column display of artistic charac-
ter which marks the general adver-
tising of the Tudor theatre. Atlanta,
Ga.

Tudor Style Admirable
For Picture Purposes

The exhibitor has advanced, in the
last two years, from a position of
comparative insignificance in the
advertising world to an equality
with national and international ad-
vertisers. Advertisements for single
theatres today compare, in many in-

stances, more than favorably with
advertisements of national circula-

tion for national products of perma-
nent nature. Automobiles, long re-

garded by many as the best adver-
tised product, are not so well repre-
sented in the national prints as the
motion picture attractions at the
better theatres.

The Tudor theatre, Atlanta, Ga., ad-
vertises its product, motion picture en-
tertainment, better than most automobile
manufacturers, with their highly special-
ized advertising staffs, advertise their
product to the public. The Tudor style
is particularly well suited to the motion
picture product.
Consider, for a moment, the four-col-

umn display that .was used during the
Tudor run of "Beckoning Roads."
In this single advertiesment may be

found many of the attributes which have
made the motion picture the popular
form of entertainment that it is.

Here is the beauty of the well-drawn
picture. What important picture can you
recall that has not had a great deal of
ocular beauty in its make-up?
Here is. also, the orderliness of the

.veil-arranged composition. What pic-
ture that has been successful at your
heatre lacked it?

Here, furthermore, in the idealized
•cene which is the basis of the advertise-
nent, is the romance without which the
notion picture has not yet been made
hat could succeed.

Mister Smith's Theatre Display
Accommodates Press Book Material

When Mister Smith's theatre in In-

dianapolis, was opened, under the cap-

able guiding hand of S. Barret McCor-

mick, the lead story' in this department

was devoted to a resume of" the adver-

tising advantages the choice of such a

name presented. It was a long dis-

cussion. It covered many points. But
it didn't cover all of them.
The advertisements used for Mister

Smith's theatre have been watched
closely ever since the house opened. No
one interested in theatre advertising

could do otherwise than to watch them.

The idea was a new one. New ideas

demand watching.
The advertising has been consistently

good, so consistently, in fact, that we
have hesitated to select any one or two
displays for reproduction. Where all

are good, and equally good, selection

is not an easy matter.

Xow. however, to point out the im-

portant utility angle of the scheme
used, we have selected two advertise-

ments that are composed of practically

equal parts of original and press book
material.
The "Jinx" display, probably because

it is the largest, claims first attention as

the eye lights upon the page. It is,

from whatever angle considered, a good
advertisement.

Its attractivility is effectually demon-
strated when it draws your attention to

its position upon this page. The sig-

nature design is primarily responsible

for this.

But the signature design is not merely
an attractive unit.

By reason of its placement, which
never varies, it predetermines the shape
which the space will take. In this a

few may see a tendency toward the

stereotyped, which that same few will

consider dangerous, but it is not neces-

sarily a force of that nature.

The shape, thus predetermined, is one
particularly well fitted for the accom-
modation of stills, cuts, etc., which may
be available from the exchange. The
best advertiser does not ignore such
material when it is sufficiently high
grade to warrant its use.

In the "Loves of Letty" design the
figure of the star has been found ex-
actly suitable- for the purpose of the
layout. It is possible that the whole
idea of this composition which shows

Each a lover of unrrs
— what Picture did she =j*

ten to &te valt ?

PAULINE
FREDERICK

"The Loves of Letty"

"Smiling Bill Parsona"

"HIS OWN MEDICINE"
ALL THE

nfcw the TiutmomuXtr dwp4..*

The story of the picture i» clearly out-
lined in McCormick's advertisement
for "Loves Of Letty."

the star trying to make a selection be-
tween wealth, royalty and love, came
from Gotdwyn. but it looks more like

the McCormick product.
In either case, passing general com-

ment upon the advertisement as an ad-
vertisement, attention cannot fail to be
drawn to the fact that the theatre sig-

nature and the star figure form a per-
fect boundary for the three panels upon
which the idea of the copy is centered.

plSTE

M
r

The set-up plan for the Mister Smith advertisements is well suited to the
modation of press book material, as may be seen in this reproduction.
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"A REGULAR GIRL"
W A Sa7 Aulo«r*pt>«1 VtuHowf*, of ELSIE JAMS aod

2 Tickets To See
ELSIE JANIS u -A REGULAR GIRL*

Wei - Vm. - Fa • Stt

31 It
"A REGULAR GIRL"

2 Tkckeu To See cm* V
ELSIE JANIS - "A REGULAR GIRL'

PALACE Wet Urn. Fa k.
j j

Wei In S*

I A Regular Bargain **A Regular Girl"
ttor* Her Sboaa

Sample Shoe Shop

A RECl'LAR CIRV

•o ue-».

3"~'81="ii^l2SS

~~ "A Regular Girl"

Coats

—————— »2 «•

r
EZ3E23 Wei Tin In Sa. :

IWJt mux™* S.UJ

-•jr--.-r -^

it-?*!*?*

Al Tifi < - Km-

Devoe's

1

Mten Pub) & WiDpipn < ...

-AU Regular CirU" ^
January Clemrmnce *V

Wednesday £^ >

i_ Racine Cloak Co.

Furniture of Good T»JU-Regular Girls" agjg*
.

COLD CREAM

Red Cross Drug Co.

One of the double page spreads that appeared simultaneously in rival Racine, Wis.,

newspapers during the run of "A Regular Girl" at the Palace theatre.

Exploitation Man's Assistance
Welcomed by Racine Exhibitor

Especially important as "showing the

attitude of exhibitors to exchange ex-

ploitation men is the account of Abe
Steinberg, exploitation manager for the

Select Chicago exchange, of his recent

campaign for "A Regular Girl" at the

Palace theatre, Racine, Wis., a campaign

unique in many ways.

When Mr. Steinberg arrived in Ra-
cine he found the task of engineering a

co-operative merchant-theatre advertis-

ing campaign made difficult for him by

' ••••

5E12MXPICIUSES

Were you one of the hundreds
Thai tmiled. chuckled and then

roared? Were you one of the many
that felt * lump in your throat and a
euapicioua moitture around the - . '
and an iiutant later exploded wtth a
thriekof laughter? That'* what we
promised rou in

Elsie Janis

"A Regular Girl"
and didn't you get kinda nervous

when the dived off the big yacht-
just to find out if the indifferent Mr.
Moore cared for her?

If you were there you're prob-

ably smiling yet—end if you were
not—there's no us* trying to tell you
of aomelhing that words cannot dea-

' cribe—you just have to tee for your-

•elf.

So—the minute you get through
with supper make a bee-line for the

One of the two-column advertisements
which followed the double-page splash

reproduced on this page.

reason of a keen rivalry between the
local newspapers. Seldom did the two
newspapers carry the same merchant
advertising at the same time. The
solicitors were almost at swords' points.
They had long preached to merchants
the superiority of their respective publi-
cations and to bring them together in a
campaign was something to tax the
courage of the bravest.

It was achieved, however, by simply
persuading both of them to accompany
Mr. Steinberg on his round of the mer-
chants, leaving the business of con-
vincing the buyers of space strictly to
him.

That the method was successful is

amply attested by the splendid double-
page spreads which appeared in both
papers. One of them, that of the Times-
Recall, is reproduced herewith. It is an
especially well composed page.
The weight that attached to the

spreads, appearing simultaneously, is

obvious.
Following the spreads, daily a series

of well balanced type and still advertise-

ments wer,e run in varying widths and
heights. White space was generously
used, as may be seen in the reproduc-
tion of a three column insertion pre-

sented herewith, and the double pages
brought to a head in this manner.

It may be a matter of importance, also,

for exhibitors to note the offer made at

the top of the two pages reproduced.
This was also done in the other spread.

To the first twenty customers at each
of the stores participating in the pages
was given a signed photograph of Elsie

Janis and two tickets to the Palace. The
offer iends additional weight to a page
that is, in itself, powerful.
The campaign, in itself, is a splendid

example of advertising. It is a cam-
paign that may be used by many ex-

hibitors successfully.

But the part that the exploitation man
played 'n the enterprise must not be

under-rated. It is almost certain that

he accomplished things that the exhib-

itor, unaided, would have found impos-

sible becau-c of local conditions.

By enlisting the services of the ex-

change representative, a man especially

trained in this line of work, he has added

greatly to the success of the picture's

engagement.

Type Well Chosen for

American Theatre Ad

"Tell Tale Type," the article

which headed this department in the

issue of January 24, pointed out in

detail the good that might be accom-

plished through attention to type

and its effect. In particular, it was

brought out that the advertisement

which is taken largely from the

press book should be given close

study as regards the house copy

which was used with it. Here is a

case in which this detail was prop-

erly cared for.

The American theatre, Roanoke, Va..

used in connection with the exhibition of

"The Isle of Conquest" the four-column

advertisement reproduced upon this

page.

By far the majority of the space is

devoted to the material that was pro-

vided in the press book of the distribu-

tor. It may be said, in passing, that this

material is high class in every respect

and serves its purpose well.

But the American theatre, or the

printer who takes care of American

theatre advertisements, must be given

credit for the fact that the house copy

which appears in the lower left hand

copy so nearly matches that in the box

above that the whole passes inspection

as coming from a common source.

Exhibitors should follow the Ameri-

can's lead. The pains taken to insure

this effect will not be found wasted.

House copy is set in type admirablj

suited to the press material used if

this four-column display from th<

American theatre, Roanoke, Va.
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Paramount-Artcraft
Again Dom

Production
inates Color Section

The Columbia theatre, Dayton, O., the

layton Journal and the Famous Players-

.asky Corporation are the three units in

co-operative organization that should

e regarded by exhibitors as something
ery nearly approximating the ideal,

'he benefits that are gained by each of

he members are of the type that the

lotion picture should yield to all simi-

jrly placed—but seldom does.

In this department, issue of January
4th, page 74, space was given to a re-

roduction of pages 1 and 12 of a mag-
ificent color supplement used by this

ewspaper, and the enterprise discussed,

"he picture that dominated that section

v-as "Everywoman," a Paramount-Art-
raft production, and the theatre was
he Columbia.
Now, a month later, another color sec-

ion, of the same dimensions and of

ven greater beauty and generally of

igher class, has been used. Again it

; a Paramount-Artcraft production that

ominates the section, "On With The
)ance," and again it is the Columbia
heatre that benefits directly by the en-

erprise.

The Famous Players-Lasky exchange
n Dayton, it may readily be assumed.
iad a great deal to do with the making
>f arrangements for the section.

The front and back pages of the sec-

ion are reproduced herewith. Without
he original colors they do not give an
ltogether just impression of the actual
ection. Yet their general design is

vorthy of attention from every exhibitor
vho hopes to advertise in like magni-
ude at some time in the future—which
neans. of course, every exhibitor.
The inner pages of the section are
bout evenly divided between merchant
dvertising and reading matter regard-
ng motion pictures. The bulk of the
atter, of course, is in regard to the pic-

ure which dominates the section.

The advertisements, with one excep-
ion, are definitely identified with the
roduction. A phonograph store takes
alf a page to show, by copy and illus-

ration with poses of the star, Mae
lurray, in dancing costume, that the
ance can be brought into the home.
The Yellow Cab company takes a halt
age to show that 'this star, whose tele-

ram from Miami, Fla., is reproduced,
ses the cabs of that company when
hey are available and, as she states in

he telegram, misses them sadly when
bey are not. Three illustrations used
nth this advertisement show the star
tepping into and out of Yellow Cabs.
Similar methods have been employed
y other merchant advertisers to effect

he necessary "tie-up."
All in all, the event is one of great

jnportance to the exhibitor, whatever
lis station.

I There should be more newspapers like
he Dayton Journal. Newspapers of that
alibre are friends of the motion picture
hdustry. Their power for good is un-
jrnited. They can make of the motion
'icture theatre the standardized institu-
ion that it should be considered.
There should be more exchanges like

he one that doubtless had an important
art in the Dayton enterprise. There is

great deal of work, constructive
hought and detail execution, involved

in an enterprise of this sort, and the ex-
change that stands ready to aid ex-
hibitors with this sort of work is a

valuable factor in the industry.
There should be more theatres like the

Columbia. Let not the importance of

the Columbia's part in this co-operation
be under estimated. It cost the theatre
a lot of money, obviously. Though the
expense may have been shared by others,

the actual cost was no doubt one that

would put thoughts of exploitation on
this scale out of the average exhibitor's

head.
There must be more of this sort of

work.
Co-operation must be encouraged.
The exhibitor is willing. The ex-

change man is willing.

They must unite to bring the news-
paper into line.

Type Differentiation
Illuminates Omaha Ad

The illuminated billboard, obvi-
ously, is superior to the unlighted
variety. That board which is

equipped with illuminating appa-
ratus, advertisers agree, scores its

greatest success at night. Though
it is in operation during the day
also, its chief value is its night ap-
peal. Advertisements are very much
like billboards.

It is impossible, of course, to supply
actual illumination for newspaper ad-
vertisements. There are, however, sev-
eral methods by which the effect of
iilumination may be obtained.
Perhaps the simplest of these is the

type differentiation employed by the
Rialto theatre, Omaha. Neb., in adver-
tising "A Day's Pleasure" in single-col-
umn width.

George Fitzmaunce

THE
"CINEMA MURDER"

A Mystery Story

Now to Saturday.

and

1

Char lie

Cha|> uri
In His Own.
Speedster

U

V

A Daij's

I

Augmented
Jaza Orchestra

Pleasure
1 '

A little lesson in type may be gleaned
from a study of the single column dis-

play used by the Rialto, Omaha, Neb.

It is no simple matter to present a

comedy as important as "A Day's Pleas-
ure" in single-column width without the
aid of illustration effectively. It is, how-
ever, a simple manner in which the
Rialto advertising man has achieved that
end.
The title of the picture alone is of

drawn lettering or special type. The
effect is device gains for the whole dis-

play is obvious.
A little trick, simple in itself, still

points the way to a higher efficiency.

SSaSS SPECIAL SECTION

theDance!

For the second time a Paramount-Artcraft production dominates the special section
for motion pictures run by the Dayton, O., Journal. This time the picture is

"On With the Dance." Again the theatre is the Columbia. Above reproduction
shows pages 1 and 10 of the supplement.
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Cincinnati Post Runs Novelette

As "Male and Female" Publicity

The Cincinnati newspapers are pro-

gressive. They are always abreast of

and usually a little ahead of the times.

They are widely circulated and should be

widely emulated.
The most recent of the enterprises

which has brought the Cincinnati Post
into prominence as a leader in news-
paper-theatre cooperation occurred just
previous to the opening the Strand en-
gagement of "Male and Female," the
picture's Cincinnati premiere.
The newspaper shortage and the press

for space which is common in Cincinnati
on Fridays, notwithstanding a novelette
version of the story was run on the
amusement page. And the first column
of the story, to show the extent to which
the device was perfected, read directly
into the two column strand advertise-
ment which was run on this day.
The page which carried the story is

reproduced herewith, as well as one of
the Strand advertisements used during
the run.
With these illustrations the ground

work of the event is laid bare.
The part that cannot be plotted out.

with line drawings or with the aid of
reproductions, is the mental processes
that brought it into being. They cannot
be pictured. They must be discussed.

In the first place, there is a newspaper
editorial staff that is up-to-date and a
little bit ahead. This staff has come to
realize that the motion picture industry
has two claims to space, the claim that
results from the advertising accounts it

represents and the straight news claim.
There may be some, even among ex-

hibitors, who doubt that the motion pic-

ture has such claims. There may be
those who, reading the above paragraph,
will set it down as one of those con-
fidential bits of what is commonly termed

COATS:--"-

KELLY
1

TbtHomtofhWOutfiU

jIBiH-Mlllrl

KELLY

A page from the Cincinnati Post, show-
ing the novelette of "Male and Fe-
male" which "read into" the Strand
advertisement.

"hokum" that is the possession of any
trade.

It is not intended in that meaning.
The advertising claim, of course, is

genuine. But it cannot stand alone.
The news claim is genuine.
The people who are interested in the

motion picture are the people who read,
the people who work, the people who
are numbered among the readers of
every other line of news that is printed.
The readers of the sporting pages, the

readers of the stock reports, the beauty
columns, the comic cartoons, the politi-

cal news, are readers of the motion pic-
ture news.
From every walk of life, from every

section of the country, interested readers

Try to attend the Matinee*

^CECILB.DE MULE'S

MAIXM5
FEMALE

".r* RKXft ^OiflMLldrimj you
r»v<rt i«iv Gloria SwanJorv-

[

ThomaiMcifcHw* -Theodora
Robot It «r»d othprj The Lovn

|

.tf? it ao#riping about U\«n»

Another two-column Strand advertise-
ment for the "Male and Female" en-
gagement, similar to the one shown
in the newspaper page reproduced
herewith.

of motion picture news are gathered.
There is no subject of more general in-

terest than films and film people.
When newspapers generally have fol-

lowed the example of the Cincinnati Post
the exhibitor will find his business more
prosperous, his work more congenial and
his audience enthusiastic.

Fairbanks Automaton
Promising Innovation

Innovations of value are few and
far between. Theatre advertisers,
ever on the alert for new means of
reaching the public eye, are not
slow to seize upon each worthy sug-
gestion that is advanced. They will

doubtless take up the present idea.

R. S. Ballantyne, manager of the Moon
theatre, Omaha, Neb., used the jumping
jack, a photograph of which is repro-
duced herewith, as a unit in the cam-
paign conducted by himself and Leland
M. Wooters, advertising manager, for
the simultaneous run of "When the
Clouds Roll By," at the Moon and Muse
theatres.
The working mechanics of the device

are easily gathered from the photograph.
A man stationed within the theatre" oper-
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ated the ropes which manipulated th
automaton.
Seen from a distance of half a bloc

or more the figure, shinning up and dow
the rope, is undeniably attractive. Th
question, "How doe- it work?" present
itself naturally.
The publicity promise of the devic(

and of the hundreds of others that cai

be made up along similar signs, is grca
enough to recommend it to all ex
hibitors.

A novel device which attracted grea

attention, and a device which may b

used by other exhibitors and wit

other pictures, used by Leland N
Wooters, of the Sun, Moon and Mus
theatres, Omaha, for "When th

Clouds Roll By."

Suitability

Do you know your neighborhood?
Are you conversant with the likes an

dislikes of the regular patrons of you

theatre?
Do you book your pictures with this i

mind?
Or, are you a "hit-or-miss" showman

who charges poor attention to "bar

luck" and makes no further analysis

the "fall down"?
Every exhibitor should know hi

neighborhood thoroughly, particular!!

its religious belief, and avoid any pic

tures which might offend even a sma.

majority of his patrons.
He can learn from his neighborhooi

grocer and butcher. They first learn th

wants of their customers and then cate

to them.
Are you doing this in your business?
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Artistic Press Book and Real Aid
Published for Warner Bros. Serial

Exhibitors playing "The Lost City,"

he fifteen episode Warner Bros, serial

n which Juanita Hansen is featured,

all rind themselves equipped with work-

rig material of a new and better quality,

"he sixteen page press book which has

een prepared for their use is at once

n artistic composition and a practical

id.

Too little attention has been paid in

ne past to serial press books. An effort

as always been put forth to make
hese comprehensive. Material has been

rowded into them with one aim in view,

overcome the exhibitor with a mass
f material, scant attention being given

he quality of that same.

With the publication of "The Lost
"ity" a new standard has been set.

The front cover of this excellently
rinted book bears a tiger's head in

olor, with the head of the star set in

is gaping mouth, the statistical facts
eing set about the center piece. The
iside page is another color picture, an
iealization of the serial, which may be
lipped and used to advantage as a halt-
ard.

1

Page 3 is- devoted to a discussion of
'he serial as a serial. The thrill angle
i the production is treated on the third
age and the cast of players, with fur-
her statistics, take page 5.

All of these pages may be clipped and
sed for lobby purposes with good effect.

Pages 6 and 7 give the sv-nopsis of the
tory and a signed article by the star
espectively. Again the printing is such
hat the pages have a public value. A
:>bby frame in which they are featured
.ill be easy to make and profitable.

Page 8 is a message to the exhibitor.

Page 9 lists in compact form the ma-
terial available at the exchange. The
next page reproduces fourteen of the

cuts that are offered, and they are re-

produced in such a manner as to give

a perfect idea of their fitness for publica-

tion.

The :?4-sheet and 6-sheet have page
11, other paper appears on the following

page and the thirteenth page discloses

a novelty.
Here are reproduced, as well as can

be done, in black and white, sets of
animal cards that are available, and
colors transfer pictures that should do
much to popularize the serial by reason
of their reception by the children. A
folder and a trade mark paster are also
upon this page.
Scene cuts, star cuts and additional

paper have the next three pages, while
the fourth is given over to newspaper
stories that are worth using. Other
press books have listed more of these.
Xone have listed better ones.
Photographs for lobby purposes have

the inside back cover. The outside is

another color idealization of the story
of the serial.

The book is packed full of serviceable
material. There is no padding, no
"bunk." It is a publication that fulfills

its purpose.

tion throughout the country. Various

methods will be pursued in giving this

United Picture Theatres of America
super-feature a very extensive campaign.

Probably the biggest nation-wide ad-

vertising that this famous Dustin Far-

num picture will get is through United's

co-operation with the United Cigar

Stores company. Very soon there will

appear in the windows of all these cigar

stores all over the country a poster

showing a photograph of Dustin Far-

num smoking a Ricoro cigar and calling
attention to the fact that his latest photo-
drama, "The Corsican Brothers," is to
be shown in the theatres.
Another exploitation tie-up is the en-

dorsement of the Marmon automobile
by Dustin Farnum. Wherever there is

a local agency for this car, the theatre
owner is urged to arrange for a window-
display.

Cigar Stores to Aid
Farnum Exploitation

Arrangements have been made to give

"The Corsican Brothers" heavy exploita-

Celebrated Players Have
Novel Short Features

J. L. Friedman, president of the Cele-

brated Players Film Corp., has an-

nounced the publication in February of a

unique series purchased from the Edu-
cational Film Corporation, comprising a

reel a week.

February 9, a reel combining views of

Monterey, situated in the fruit belt of

California, and a short picture talk on
"The Chemistry of Combustion" will be
published; to be followed February 9
with "Sheep of Chelan" and February 16
with views of a "Modern Mexican Ha-
cienda." An interesting point in this
latter reel is that it brings to the screen
the "Mexican Doug. Fairbanks" a cow-
boy whose pranks and cavortings have
brought him much fame in his native
country. A round up and a bull fight add
a touch of thrill to the film.

)
NE

.

of tn
.

e distinguishing characteristics of Pathe advertising has been the 24-sheets and other paper prepared for the

Ki
nals dlstnbuted by that organization. All of these have been richly colored, plentifully illustrated, and all have em-

blazoned the important facts regarding the picture in letters that can be read for blocks. The above, prepared for Jack
empsey s coming serial, "Daredevil Jack," is typical of the Pathe product, a product that should become standard.
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Turner & Dahnken Say New House
Will Be "Largest in the World

SAN FRANCISCO, CALIF.—A 5,000-

seat motion picture theatre, which it is

declared will be "the largest and finest

in the world," is to be erected by Turner

& Dahnken in Fourth street, extending

from Stevenson to Jessie, and fronting

155 feet on Fourth, 310 on Stevenson

and 305 on Jessie.

Negotiations for the purchase of the

lot, 155x310 feet, were closed by Fred

Dahnken, president of the Turner &
Dahnken circuit, January 25.

Negotiations for a new theatre site

have been in progress for some time.

The one finally decided upon has two
corners, three street frontages and con-

tains 47,623 square feet, being one of the
largest areas in one ownership in the
downtown district of the city. The
theatre proper will be 155x190 feet, with
entrance 50x120 at the corner of Steven-
son and Fourth streets, about 160 feet

from Fourth and Market.
Turner & Dahnken, known as the T. &

D. circuit, operate the Tivoli Opera
House here, as well as the T. & D.
theatres of Oakland, Richmond, Berke-
ley, San Jose, Watsonville, Salinas,
Stockton and Sacramento, and in build-
ing on this lot have estimated their ex-
penditures in the neighborhood of $1,-

654,000. The property was purchased
from the Investors' Realty Company for
approximately $600,000, the sale having

"The Strongest" to be

Published This Month
Prominent in the list of publications

scheduled by Fox Film Corporation for
February is "The Strongest," an adap-
tation of former Premier Clemenceau's
story. R. A. Walsh, director of "Evan-
geline," "The Honor System," and other
Fox productions, directed this new pic-

ture.

Other Fox productions to be published
in February are:
"The Adventurer," with William Far-

num; "The White Moll," Pearl White's
first straight screen production; "Her
Elephant Man," with Shirley Mason
starring; "Shod With Fire." William
Russell's vehicle; "The Devil's Riddle,"
with Gladys Brockwell in the lead; "The
Last Straw," featuring Buck Jones; "The
Hell Ship," with Madlaine Traverse, and
five Mutt and Jeff animated cartoons.

Seattle Theatre Razed
The Mission, one of the older motion

picture theatres in Seattle, Wash., is be-
ing razed to make way for a new photo-
play house. C. S. Jensen and J. G. Von
Herberg, managers, propose to build
their new theatre at a cost of $1,500,000.

The first Paramount picture shown in

Seattle was thrown on the screen of the
old Mission.

Read Marketing Film
LOS ANGELES.—J. Parker Read

and Louise Glaum expect soon to leave
for New York, Read to market "Sex,"
Miss Glaum's latest feature, and the
star to purchase wardrobe.

been made through Thomas Magee &
Sons, agents for the Investors' Realty
Company.

FRBD DAHHKEH
I'renident of Turner find Iliitiiiki'n Circuit,
who in huilillnic n n«*\v Iht-iitre In Sun
Krnnclooo, Cnl.

The First National Exhibitors' Circuit

exchange of Indianapolis, Ind., reports

that the "Whangdoodle" band provided

to exploit "In Old Kentucky," is draw-

ing great crowds to the theatres. The
production is an Anita Stewart vehicle.

Owing to the demand for the synco-
pated musicians throughout Indiana, A.
F. Brentlinger, manager of the Liberty
theatre at Terre Haute, was not able
to have the benefit of the band during
his engagement of the production.
Therefore, he obtained the Four Har-
mony Kings, a blackface quartette, as
an exploitation feature.

Reports indicate that icy weather,
which is general throughout Indiana,
has failed to decrease the size of the
crowds attending the presentation of the
First National attraction, which is tour-
ing the state as a road show.
The picture has been shown at Terre

Haute, Lebanon, Noblesville and Frank-
fort.

National Selects First

Reconstruction Picture
The first of the National Film Cor-

poration of America series of produc-
tions to carry its message of recon-
struction and to aid the government in

combatting Bolshevism is announced as
"Mary Minds Her Business," a Ladies
Home Journal serial by George Weston.
The story is based on the attempt of a

ack Levering in Cast
Of Taylor Holmes Play

Jack Levering, who played the male
lead in "The Fatal Fortune," the Helen
Holmes serial, has been engaged as a

member of the Taylor Holmes company
producing "The Very Idea," a picturiza-
tion of the stage farce by William Le
Baron.

It is said that the script called for a
physically perfect specimen of manhood
for the role of chauffeur and that Mr.
Levering passed a rigid examination with
a perfect score.

Owens and Oliver Join
In Publicity Company

Publicity will be one of the activities

of an organization which has just been

formed under the title of the Owens-
Oliver Enterprises, with executive of-

fices in Suite 907, Brokaw Building, New
York. Ray Owens will be general man-
ager of the company and Arthur Oliver
will be director of publicity. Both for-

merly were with Frank A. Kceney Pic-

tures Corporation.

Visits State Boards
Secretary Charles C. Johnson of the

United Picture Theatres of America re-

cently attended meetings of local boards
of trade in the Chicago and Pittsburgh
territories. These were the first meet-
ings scheduled following the conferences
of directors in New York. At each
meeting Mr. Johnson discussed the plan?

of United.

girl to operate a large industrial plant

which she inherits. After several labor

demonstrations, a misunderstanding with

her sweetheart and other difficulties,

"Mary" arranges her business affairs to

suit herself.
" 'Mary Minds Her Business' is one ol

the most interesting and intensively

American stories I have ever read," states

Capt. Harry M. Rubey, president of the

National Film Corporation of America
"and I am sure it will be the greatest

success as a film feature."

"Lone Wolf's Daughter"
Sets Attendance Record

Report from the headquarters of the

W. W. Hodkinson Corporation is to the

effect that "The Lone Wolf's Daughter,'

in which Louise Glaum is starred, set :

new attendance record for Tally's Broad

way theatre, Los Angeles, during th<

week of its engagement at that play

house.

The star of the production afpeare<

in person on Tuesday night of the week'.'

run, the biggest night of the engagement

Frohman Keeps Goldburg
Jesse L. Goldburg has withdrawn hi

resignation as secretary and genera

manager of the Frohman Amusemen

corporation.

Jazzy Notes of "Whangdoodle " Band
Draw Crowds to "In Old Kentucky"

r'0
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1 SCREEN NEEDS NATIVE STORIES
Morns Kohn. President oi Realart. Says
benume Benefit Will Lome en American
nnt in Literature Reaches the ScreenSpi

Morris Kohn, president of Realart

Pictures Corporation, has come out for

the picturization of national literature as

the most effective way in which the in-

dustry can make permanent the work of

the Americanization campaign launched

in New York City last week by Franklin

K. Lane. Secretary of the Interior.

Mr. Kohn believes that the decision of

the industry to consecrate the screen

to patriotic purposes on Lincoln's Birth-

day points the way to the more
extensive work possible of accomplish-

ment by producers who will depict the

national character as portrayed in

universally loved American stories.

Pictures Will Be Appreciated

Mr. Kohn declared that he has be-

come definitely aware of the genuine

appeal and partriotic value of this type

of picture from the reports of exhibitors

throughout the nation who are in a po-

sition to judge the response of repre-

sentative audiences.

"There is a real opportunity for the

producers of the United States," says

Mr. Kohn, "to dedicate motion pictures

to the highest type of patriotic and edu-

cational work without converting them
into an uninteresting medium of mere
propaganda. To present a series of
moral principles, however worthy, to
write national statutes across the silver-

sheet or to wave the flag in blatam
fashion is to fail utterly in making a
permanent impression- on the average
mind. This type of educational work
gets us nowhere, for not only is it un-
convincing and insincere, but it definitely
lowers the status of a medium which can
put across its message by more effective,

more artistic, more entertaining and
more human methods.

Many Stories Are Available

"In the libraries of the nation is a
wealth of national literature which waits
for adaptation to the screen. These
oooks and plays, known and loved, hold
the most convincing arguments for
America, and portray in the most easily
anderstood manner the true American
rharacter. This is the message which
ft Americans should be trying to get
icross to thousands of people among
is, but not yet of us. Propaganda can
lever adequately convey this message
is can the stories of America, lived and
written by American authors, and
Jennanently established as national .

:lassics. The Birth of a Nation' was
iuch a picture. So was 'The Crisis,'
ind there are others, such as 'Evange-
ine,' which might be mentioned.
"Realart is fortunate in having among

ts releases 'Soldiers of Fortune,' the
ypically American story by Richard
Harding Davis, which was adapted to
Jie screen so admirably by Allan

Dwan. From all parts of the land have
come congratulations on the sturdy
American character of this production.
In large cities and small towns edu-
cational authorities have co-operated
with local showmen in arranging for

special showings of the Mayflower pic-

ture to Boy Scouts and to other organi-
zations. 'Soldiers of Fortune' is by no
means a propaganda subject or even a
war story, but in its absorbing narra-
tive it tells the story of American man-
hood, the American's love for adventure,
his bravery as a pioneer, and his rough-
and-ready chivalry. This is American-
ization in the best sense of that word,
it is entertainment that really teaches.

Proof From South Bethlehem
"Proof of the effectiveness of this

type of American story was given re-

cently at South Bethlehem. Pennsylvania,
n the heart of the steel district, which
s famous for its alien population and
ts industrial unrest. Charles R. Black,
manager of the Palace theatre, showed
the Richard Harding Davis picture at

his theatre and such was the psycho-
logical effect upon his audiences that he
wrote to us about it and stressed par-
ticularly what he considered 'its moral
effect as a partiotic picture of highest
standard.'

"As a significant case in point it is

valuable for advocates of motion pictures
in Americanization work to study the
reaction of a typical industrial popula-
tion to an American classic adapted to

the screen principally for entertainment

purposes. Here is Mr. Black's letter:
" 'I wish to call your attention to the

unusual production entitled "Soldiers of

Fortune" which we exhibited here for

a three-day run to successful business.
I consider it one of the greatest emo-
tional pictures ever made. It not only
had the desired effect upon the people
of Bethlehem who witnessed the pro-
duction and considered it an unusual
treat, both in regard to acting and photo-
graphy, but also its moral effect as a

patriotic picture of highest standard.

Arouses Greatest Enthusiasm
" 'The pronounced effect of enthusiasm

of the public during the performance of
the picture was deafening, as scene after
scene followed, gripping the audience
like wildfire.

" 'The tension of the people was im-
mense and the verdict was great. You
are to be congratulated upon having
such an excellent picture as I consider
it one of the greatest pictures ever
made.'
"There are any number of similar

novels and plays," concludes Mr. Kohn.
"which would become eloquent appeals
on the screen. There is no comparing
their value as patriotic education with
obvious propaganda. The pictured story
of the American character is the greatest
moral lesson, and the more entertaining
the art the greater will be the impres-
sion."

Randolph Theatre has
New State St. Lobby

The new State street entrance to the
Randolph theatre, a Chicago motion pic-
ture house, has been completed. This
gives the theatre two lobbies, the old
one being on Randolph street The
new lobby is fifty feet wide and one
hundred feet deep. It is finished in

tiled marble. The Randolph is a Jones.
Linick & Schaefer house.

GOLDWYN PRESENTS 'THE WOMAN IN ROOM 13"

4 I
Pauline Frederick and a splendid supporting cast appear in the screen adaptation

of the play written by Percival Wilde. Max Marcin and Samuel Shipman.
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Her Bridal

Nightmare"
featuring

Colleen Moore
is the next

Christie Comedy
. /mi'

IB

As usual it's a comedy in a

class by itself.

There's no getting around it

—the more we see of Christie

Comedies the more we are

convinced that they are

"The Specials that are Specials"

DISTRIBUTED THRU

Mid-West Film Corporation Toy Building, Milwaukee

Crescent Film Corporation Kansas City, Missouri

Standard Film Corporation St. Louis, Missouri

Merit Film Company Minneapolis, Minn.

And

Celebrated Players Rim Corporation
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M

ANSON L. McCALLUM

Presents
Hi

a

a;

J:

a;
2'

a

"THE GUMPS,,

A Series of brisk, bubbling, laugh packed, single reelers based

on Sidney Smith's cartoons, and featuring

ANDREW
CARNEGIE
GUMP

The famous Romantic Star

AND

MINERVA
MINNEHAHA

GUMP
The renowned emotional Actress

—

FIRST RELEASE READY SOON—

Andy's Dancing Lesson
{ANDY WAGS A MEAN LEG

The Funniest Cartoon Comedies Published

55

Celebrated Players Film Corwation

GhiGaoD
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Northwoods

Dramas

bring something to the
has never known before.

screen that it

As we reviewed them for the first time we wondered
what it was that made them so utterly different from
other pictures we had seen. We have discovered the
answer.

Thev are sincere and human
Actually, they live. They bring vividly to you the

spirit of the great northwoods. The odor of pine trees

is wafted from the screen. You can almost hear the thud,

thud, thudding of horses' pounding feet as they race

madly down unfrequented trails of the wilderness. You
can hear the cries of rage, the crashing of the mighty
blows of fighting men. And you are carried away by
the reality of the story, the action, the photography and
the Spirit of the Wild Country which lingers behind
these dramas.

They are two reels in length— but they seem much
shorter, so intensely interesting are they.

We can say positively, without fear of contradiction,

that we have never beheld so much thorough enjoyment
and enchantment packed into two reels before.

See them, and judge for yourself.

DISTRIBUTORS FOR ILLINOIS
AND INDIANA

Celebrated Players Rim Corporation

Chicaoo

%
I

|
ft

I

m
H:
M-
U:

I
B
B
'm

§

i



EXHIBITORS HERALD

plllllllllllllllllllllllllllW

I What Special Inducements

| haveyou to offer in

| hot weather when

| people are seeking

outdoor comforts f

Typhoons will make your theatre

an outdoor resort, with a refresh-

ing breeze at your control

WRITE FOR CATALOGUE "H"

Typhoon Company
281 Lexington Ave.

1044 CAMP ST.
New Orleans, La.

New York, N. Y.

64 W. RANDOLPH ST. =
Chicago, 111. =
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A_ Real Triumph—
An unbiased practical and thorough

demonstration of Power's superiority

WILLIAM FOX
Will entrust the projection of his

new studio— the newest, largest and

best equipped in the world— to

POWER'S CAMERAGRAPHS
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to this department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.

TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the picture

did for the other fellow, thereby getting the only positive guide to box office values. Address, "What Ths

Picture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St.. Chicago

First National
Twilight Baby, with Lloyd Hamilton.

—This one is a knockout, but a little too

long. Good business with no advertis-

ing matter.—W. B. Bolton, Park theatre,

Jacksonville, Tex.—Mixed patronage.

The Hoodlum, with Mary Pickford.

—Good. Big business.—Will F. Krahn,
Lorin theatre, Berkeley, Cal.—Neighbor-
hood patronage.

The Thunderbolt, with Katherine Mac-
Donald.—Picture went big. Star not
known.—W. L. Uglow, Crystal theatre.

Burlington, Wis.—General patronage.

A Virtuous Vamp, with Constance
Talmadge.— I had more comments on
this one than on Daddy Long Legs.
Pleased everybody. Raise your price

and boost it. It sure gets the money
and pleases.—H Smith, Lyric theatre.

Clinton, Okla. — Neighborhood patron-
age.

The Temperamental Wife, with Con-
stance Talmadge. — Wonderfully good
picture to wonderfully good business.

—

L. J. Henhart, Benton theatre, Kansas
City, Mo.—Neighborhood patronage.

Choosing a Wife, with a special cast.

—Did not draw well. Audience not en-
thusiastic.—R. R. Chamberlain, New Isis
theatre, West Colorado Springs, Colo.

—

Neighborhood patronage.

Back to God's Country, with Nell
Shipman. — Excellent picture. Played
two days. Beautiful scenery. Advertise
it strong. You will not be disappointed
in attendance.—L. G. Humphrys, Glory
B theatre, Miami, Okla.—Neighborhood
patronage.

In Wrong, with Jack Pickford.—

A

good comedy-drama. Many favorable
comments.—H. L. Williamson. Pastime
theatre, Merryville, La.—Neighborhood
patronage.

A Day's Pleasure, with Charlie Chap-
lin.—Nothing to it. In fact my patrons
could never see anything to Chaplin.—
M. J. Lakie. Bijou theatre, Barnesville,
Minn.—Neighborhood patronage.
Her Kingdom of Dreams, with Anita

Stewart.—Picture is fine. Pleased pa-
trons. Brought- results. — Sponsler &
Goldstein, New Centre theatre, Kansas
City, Mo.—General patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Better pictures can't be made.
Pleased patrons. Also box office.

—

Dunham & Stuch, Regent theatre, Alle-
ran, Mich.—Neighborhood patronage.

A Day's Pleasure, with Charlie Chap-
ain.—Nothing to rave about. Very tame,
[i you play it you had better book a
;ood feature with it to put it over.

—

H. Smith, Lyric theatre, Clinton, Okla.
—Neighborhood patronage.

Back to God's Country, with Nell
Shipman.—Excellent. Could not be im-
proved. Perfect. Play it and boost it.

It is one that pleases every patron in

your house.—Louis J. Mann, Liberty
theatre, Reserve, La.—Neighborhood pa-

tronage.

The Hoodlum, with Mary Pickford.

—

I played this feature two days then re-

turn date. You can go the limit and it

gets the S.R.O. sign out. Six reels of

satisfaction.—Jack Cairns, Brooklyn the-

atre, Detroit, Mich.—Neighborhood pa-
tronage.

The Hoodlum, with Mary Pickford.

—

Mary is losing out with us. Played two
days and just broke even. — H. H.
Woody, Princess theatre, Lincoln, Kans.
—Neighborhood patronage.

A Virtuous Vamp, with Constance
Talmadge.—Sure fire hit. Stacked them
in for two matinees and nights. Every-
body came out with a smile and good
word for Constance. Book it.—Joseph
Adcock, Grand theatre, Princeton, Ind.

—Neighborhood patronage.

Heart O' The Hills, with Mary Pick-
ford.—As good as the best she has made.
Advertise it big and raise your prices.

It will please 99 per cent.—H. Smith,

Lyric theatre, Clinton. Okla.—Neighbor-
hood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Wonderful picture to capacity
houses at advanced prices.—L. J. Hen-
hart, Benton theatre, Kansas City, Mo.
—Neighborhood patronage.

Heart O' The Hills, with Mary Pick-
ford.—S. R-. O. six days. Broke all

records. Little Mary's best.—S. C. Hay-
man, Lyda theatre, Grand Island, Neb.
—Downtown patronage.

In Wrong, with Jack Pickford.—Good
picture and good crowd considering
weather conditions. Everyone well
pleased. A few more like that will make
Jack a regular star.—Joseph Adcock
Grand theatre. Princeton. Ind.—Neigh-
borhood patronage.

A Virtuous Vamp, with Constance
Talmadge.—First picture of this star we
used through First National. Best of
her work to date. People happy from
beginning .to end. Good business first

day. Bigger last day.—Mrs. J. A.
Dostal, Ideal theatre. Omaha. Neb.

—

Neighborhood patronage.

Shoulder Arms, with Charlie Chaplin.
—A fine picture. A good box office at-

traction. Chaplin's best so far.—W. H.
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Gilfillan, Jewel theatre, Red Lake Falls,
Minn.—Neighborhood patronage.

The Price of Innocence, with a special
cast.—Good business to a satisfied au-
dience.—Eugene Saunders, Palace the-
atre, Harvard, 111.—General patronage.

Choosing a Wife, with a special cast.
—Interesting, well produced picture with
catchy title. Pleased big Sunday pa-
tronage.—J. B. Stine, Gem theatre.
Clinton, Ind.—Neighborhood patronage.

Burglar by Proxy, with Jack Pickford.
—Good picture. Poor business.—L. J.
Henhart, Benton theatre, Kansas City,
Mo.—Neighborhood patronage.

Action of Souls, with Aurora Mardi-
ganian.—A wonderful picture.—Eugene
Saunders, Saunders Palace theatre. Har-
vard, 111.—General patronage.

Mary Regan, with Anita Stewart.

—

Another Stewart picture that is a credit
for any theatre, large or small. Played
this picture two days to bigger business
the last day. All pleased.—Harvey Nel-
son, Grand theatre, Newberry, Mich.

—

General patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Picture great. Has good pull-
ing power. Clever direction. Book it.

—E. Gaily, Crystal theatre, Wayne, Neb.
—Small town patronage.

Auction of Souls, with Aurora Mardi-
ganian.—Drew more than any special we
ever ran. Everyone liked picture and
said so. First National pictures always
draw for me.—J. E. Adcock, Grand the-

atre, Princeton, Ind.—Neighborhood pa-
tronage.

A Midnight Romance, with Anita
Stewart.—Fine. One of her best. Played
two days to capacity. Everybody pleased.
Book it. You will make no mistake.

—

Harvey Nelson, Grand theatre, New-
berry, Mich.—General patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—Very pleasing picture. Played
two days to good business in small
town. It will please. Book it.—J. M.
Bailey, Gem theatre, Waverly, Kans.

—

Neighborhood patronage.

Mary Regan, with Anita Stewart.

—

Very good picture. Went over big.

—

Peter Krauth, Dcnison theatre, Denison,
la.—Neighborhood patronage.

Sunnyside, with Charlie Chaplin.—Not
a laugh.—Chas. E. Bacon, Globe theatre.

Stoughton, Wis.—General patronage.

The Romance of Tarzan, with Elmo
Lincoln.—Bigger at the box office than
Tarzan of the Apes. Am now waiting
for The Return of Tarzan.—R. H.
Byram, New Dream theatre. Redwood
Falls, Minn.—Neighborhood patronage.

Fox
Wolves of the Night, with William

Farnum.—Great. None better made for
patrons or box office.—Dunham & Stuch,
Regent theatre, Allegan, Mich.—Neigh-
borhood patronage.

Vagabond Luck, with Ray and Fair.
—Excellent program picture. Race
scenes 100 percent. Good climax and
very interesting picture. Should please
anywhere.—Ernest Stellings, Grand the-
atre, Washington, Ind.—General pa-
tronage.

The Feud, with Tom Mix.—Good, but
like to see Tom Mix in chaps.—S. A.
Hayman, Lyda theatre, Grand Island,
Neb.—Downtown patronage.

Wolves of the Night, with William
Farnum.—Bigger than most "Big" spe-
cials. Farnum and Mix are by far the
most popular stars with my customers.

\\ II. 1. 1 \M FAltM M
In a HIMI from "Henri String," the Fox
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—C. E. Morrow, Lyric theatre, Bement,
111.—Neighborhood patronage.

Wolves of the Night, with William
Farnum.—Good picture. Drew fair.

Don't book for long run.—G. C. Christ-
man, Gayoso theatre, Kansas City, Mo.
—Downtown patronage.

Flames of the Flesh, with Gladys
Brockwell.—Good picture Different than
most, but good for change. Star getting
in better stories.—E. Gaily, Crystal the-
atre, Wayne, Neb.—Small town patron-
age.

The Lincoln Highwayman, with Wil-
liam Russell.—Star great. Picture fine

at several points.—Knickerbocker the-
atre, Detroit, Mich.—Neighborhood pa-
tronage.

Wolves of the Night, with William
Farnum.—Go after this one. Boost it.

Boost your price. It will please.—D.
Griffiths, Cozy theatre, Dugger, Ind.

—

General patronage.

Rough Riding Romance, with Tom
Mix.—Excellent picture. Tom Mix sure
gets the business for us.—Peter Krauth,
Denison theatre, Denison, la.—Neigh-
borhood patronage.

Thieves, with Gladys Brockwell.—

A

good underworld picture. That's all.

—

Jack Cairns, Brooklyn theatre, Detroit,
Mich.—Neighborhood patronage.

The Lincoln Highwayman, with Wil-
liam Russell.—Star great. Picture fine.

Good story. Holds interest. Book it.

—

E. Gaily, Crystal theatre, Wayne, Neb.
—Small town patronage.

The Snares of Paris, with Madlaine
Traverse.—A good program picture. Did
a fair business.—J. W. Edwards, Aledo
Opera, Aledo, 111.—Family patronage.

Rough Riding Romance, with Tom
Mix.—Remarkably good picture, but star

does not draw here. Poor business.

—

L. J. Henhart. Benton theatre, Kansas
City, Mo.—Neighborhood patronage.

Sacred Silence, with William Russell.

—Great. Book it.—Dunham & Stuch,
Regent theatre, Allegan, Mich.—Neigh-
borhood patronage.

The Feud, with Tom Mix.—One of the
best pictures he has yet appeared in.

—

Pfeiffer Bros., Opera House, Kenton, O.—Neighborhood patronage.

Treat 'Em Rough, with Tom Mix.—
Good picture. Drew well.— K. K. Cham-
berlain, New Isis theatre. West Colorado
Springs, Colo.—Neighborhood patron-
age.

Pitfalls of a Big City, with Gladys
Brockwell. — Fine picture. Brockwell
always good.—M. H. Goodrich, Opera
House, Piper City, 111.—Neighborhood
patronage.

Hell's Roarin' Reform, with Tom Mix.—Tom Mix is always good. Don't be
afraid to book him. Crowd getter.—
Philbrick & Knoblanch, Rex theatre,
Allen, Neb.—Small town patronage.

The Coming of the Law, with Tom
Mix.—A good picture—Harry Hobolth.
Maxine theatre, Imlay City, Mich.
Caught in the Act, with Peggy Hy-

land.—Good entertainment. Don't be
afraid of it.—Philbrick & Knoblanch
Rex theatre, Allen, Neb.—Small town
patronage.

The Merry Go Round, with Peggy
Hyland.—The circus atmosphere in this
brought us increased attendance. It
pleased—Teufel & Pfetcher, Isis theatre,
Rosevillc, 111.—General patronage.

The Coming of the Law, with Tom
Mix.— I will take all I can get of this
kind of picture. Star is good.—F. J.
Gruber, Temple theatre, East Jordan.
Mich.—Neighborhood patronage.

The Splendid Sin, with Madlaine Tra-
verse.—A little out of the ordinary and
they seemed to enjoy it. Not suitable
for children.—Teufel & Pfetcher, Isis

theatre, Roseville, 111.—General patron-
age.

Ace High, with Tom Mix.—Don't be
afraid of any of Mix's productions. Sev-
eral comments on the picture.— Kenneth
Snyder, Pastime theatre, Mapleton.
Minn.—Neighborhood patronage.

Goldwyn
Almost a Husband, with Will Rogers

Good picture. Star well liked here.—
Peter Krauth, Denison theatre, Denison.
Ia.—Neighborhood patronage.

The World and Its Woman, with
Geraldine Farrar. — An expensive pro-
duction well staged. Good business and
criticisms favorable.—E. L. Franck
Oasis theatre, Ajo, Ariz.—Neighborhood
patronage.

Lord and Lady Algy, with Tom
Moore.—Failed to please a fair house
Too English. — Knickerbocker theatre i

Detroit, Mich.—Neighborhood patron-

age.

Speedy Meade, with Louis Bennison
—Another good show. Louis Bennisor
gets the crowds for us. Our house if

packed. Everybody pleased.—Philbrick!

& Knoblanch, Rex theatre, Allen, Neb
—Small town patronage.

Jinx, with Mabel Normand.—Fair pic-

ture. Poor business.—L. J. Henhart
Benton theatre, Kansas City, Mo.-I
Neighborhood patronage.

The Girl From Outside, with a speciaj

cast.—A knockout. Best Goldwyn w<

have run to date. Good drawing card

— E. L. Franck. Oasis theatre, Ajo. Ariz

—Neighborhood patronage.

A Misfit Earl, with Louis Bennisor
—A very good picture. A comedy drama

Seemed to please all.—Pfeiffer Bros

Opera House, Kenton, O.—Neighbor

hood patronage.
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IN HIS BROTHER'S PLACE,
with Hale Hamilton.—After read-
ing a review in one of the trade
journals that knocked this pretty
hard, I stayed away from it. Last
week I read in "What the Picture
Did for Me" that it was great, so
I played it. Believe me, my patrons
thought it was great. So don't be
afraid of this one. Be guided by
these columns.—S. L Haney,
Liberty theatre, Des Moines,
N. M.—Small town patronage.

Leave It To Susan, with Madge Ken-
nedy.—A good program picture that

pleases. Some good Western scenes and
good action.—B. A. Belt, Bennington
theatre, Bennington, Kan.—Neighbor-
hood patronage.

The Turn of the WheeL with Gerald-
ne Farrar.—A fine picture. Drew well.

Consider this one of Geraldine Farrar's

best.—R. R. Chamberlain, New Isis the-

atre, West Colorado Springs. Colo.

—

Neighborhood patronage.

One Week of Life, with Pauline Fred-
erick.—Regular Saturday crowd. With
an awful storm of 10° below zero. Good
photography and good plot.—L. G.
Sewnig. Crown theatre, Calumet, Mich.
—Neighborhood patronage.

Daughter of Mine, with Madge Ken-
nedy.—By far not as good as her pre-

vious pictures. No kicks however. Will
pass as a program offering.—F. A.
Flader, Rigney theatre. Albany. Mo.

—

Neighborhood patronage.

High Pockets, with Louis Bennison.

—

This show took good here. 100 per cent
picture. They sure show up to see Louis
Bennison here. Pleased big business.

—

Philbrick & Knoblanch, Rex theatre.

Allen, Neb.—Small town patronage.

The Peace of Roaring River, with
Pauline Frederick.—Very poor.—M. J.

Lakie. Bijou theatre, Barnesville, Minn.
—Neighborhood patronage.

The Gay Lord Quex, with Tom Moore.
—An A 1 picture. Pleased everyone.
Business O. K—W. B. Bolton, Park
theatre, Jacksonville, Tex.—Mixed pa-
tronage.

Lord and Lady Algy, with Tom
Moore.—Good picture. Bad business.

—

L. J. Henhart. Benton theatre, Kansas
City, Mo.—Neighborhood patronage.

Hodkinson
A Joyous Liar, with J. Warren Kerri-

gan.—Picture went over great. He is

big drawing card here. Good business.

—

J. C. Lamonettin. American theatre.
Breckenridge, Tex.—Transient patron-
age.

A White Man's Chance, with J. War-
ren Kerrigan.—Fair picture. Good busi-

ness.—L. J. Henhart. Benton theatre.

Kansas City, Mo.—Neighborhood pa-
tronage.

Desert Gold, with E. K. Lincoln.

—

With this picture and Zane Grey's name

you have a picture that you can adver-
tise and do business.—J. F. Wuerth.
Wuerth theatre, Ann Arbor, Mich.

—

Neighborhood patronage.

The Heart of RacheL with Bessie
Barriscale.—Extra good. Good as a
great many extra big specials.—Palm
theatre, Mound City, 111.

As a Man Thinks, with Leah Baird.

—

Good story, but the star is not known
well. Poor business.—John C. Lamonet-
tin, American theatre, Breckenridge.
Tex.—Transient patronage.

Sahara, with Louise Glaum.—Good
picture. Drew fair.—G. C. Christman,
Gayoso theatre, Kansas City, Mo.

—

Downtown patronage.

Metro
Fair and Warmer, with May Allison.

—A good comedy.—Frank L. Newman.
Royal theatre, Kansas City, Mo.—Tran-
sient patronage.

Please Get Married, with Viola Dana.—Very clever work by Miss Dana. Pic-
ture pleased very much as a farce-
comedy and should make good with any
audience. Would advise second run in
small towns.—J. C. Jenkins. Auditorium
theatre, Neligh, Neb.—Neighborhood pa-
tronage.

Please Get Married, with Viola Dana.
—Show disappointing after all the good
things advertised about it. Passable.
Business fair.—J Louis Rome, Broad-
way theatre, Baltimore, Md.—Mixed pa-
tronage.

Lombardi Ltd., with Bert Lytell.

—

This is the first picture I played on the
new contract. Some of my patrons
thought it was good. Others told me
they did not like it, and some walked out
on it Personally I think the picture is

good, but not a special.—F. J. Gruber,
Temple theatre. East Jordan. Mich.

—

Neighborhood patronage.

Lombardi Ltd., with Bert Lytell.

—

Above the average. Big business for
two days.—L. J. Henhart. Benton the-
atre. Kansas City, Mo.—Neighborhood
patronage.

Fair and Wanner, with May Allison.

—A sure fire comedy-drama. The kind
that will make them talk.-—H. Smith.
Lyric theatre. Clinton, Okla.—Neigh-
borhood patronage.

The Willow Tree, with Viola Dana.—
A beautiful production. No story. No

box office attraction.—Frank L. New-
man, Royal theatre, Kansas City, Mo.

—

Transient patronage.

Lombardi Ltd., with Bert Lytell.—Not
what was expected. Poor business.

—

Will F
:
Krahn, Lorin theatre, Berkeley.

Cal.—Neighborhood patronage.

The Brat, with Nazimova.—Wonderful
picture. Broke all house records on a
two-day run at advanced prices.—L. J.
Henhart. Benton theatre, Kansas City.
Mo.—Neighborhood patronage.

Some Bride, with Viola Dana.—Good
comedy. Well liked. Average business.—Will F. Krahn. Lorain theatre. Berke-
lej-, Cal.—Neighborhood patronage.

The Brat, with Nazimova.—We think
this is the best picture that we have ever
put before the eyes of our customers.

—

C. E. Kutchusid, Auditorium theatre.
Hope. Kan.—Neighborhood patronage.

The Microbe, with Viola Dana.—Pat-
rons well pleased. This star always gets
us good attendance.—R. R. Chamber-
lain. New Isis theatre. West Colorado
Springs. Colo.—Neighborhood patron-
age.

Peggy Does Her Darndest, with May
Allison.—Good light comedy, and just
the kind of picture the general public
want.—F. T. Gruber. Temple theatre.
East Jordan. Mich.—Neighborhood pat-
ronage.

His Bonded Wife, with Emmy Weh-
len.—Such a misleading title. It is one
of those delicious little comedy-dramas
that keeps them smiling.—S. I. Haney.
Liberty theatre. Des Moines. N. M.

—

Small town patronage.

MARGUERITE CLARK IN "A GIRL NAMED MARY"
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Unexpected Places, with Bert Lytell.—

Very good spy ttory.—A. J. Steggall,

Fayette, la.—College Town patronage.

Unexpected Places, with Bert Lytell.

—

Each one seems a little better. At least

our audience considers this picture the

best jet.—Hardin Ent. Co., Odeon thea-

tre, Hardin, Mo.—General patronage.

Easy to Make Money, with Bert Ly-
tell.—Great. Can't be beat. Business
tine. Boy a sure winner.—E. N, Brown,
Stocking theatre, Grand Rapids, Mich.

—

Neighborhood patronage.

One-Thing-at-a-Time O'Day, with Bert
Lytell.—Good. Good business.—Will F.

Krahn, Lorin theatre, Berkeley, Cal.

—

Neighborhood patronage.

The Spender, with Bert Lytell.—Extra
good picture. Extra good star, who is

well liked here. Makes good drawing
when others fail in bad weather.—R. H.
Stephens, Royal theatre, Sheridan, Ark.

—Small town patronage.

Paramount- Artcraft

What's Your Husband Doing? with

Douglas MacLean and Doris May.—This
is the class of picture that the public

wants. Just a bit of everyday human
life.—Frank L. Newman, Royal theatre,

Kansas City, Mo.—Transient patronage.

The Miracle Man, with a special cast.

—This stands supreme above anything
in pictures. Poor business due to high
price of admission.—Will F. Krahn, Lo-
rin theatre, Berkeley, Cal.—Neighbor-
hood patronage.

23^2 Hours Leave, with Douglas Mac-
Lean and Doris May.— Best program
subject ever shown. More comments
than on specials.— P. E. Morris, Regent
theatre, Cleveland, Miss.—Neighborhood
patronage.

Wanted—A Husand, with Billic Burke.
—Poor picture. Not an ordinary pro-
gram picture.— L. G. Humphrys. Glory
B theatre, Miami, Okla.—Neighborhood
patronage.

The Miracle of Love, with Lucy Cot-
ton.—Good picture for ladies.—H. G.

DORIS RANKIN
Who will appear In "The Copperhead," an
adapted stage play made by Famous
Plajers-Lasky Corporation.

Ramsey, Royal theatre, El Dorado, Kan.
—General patronage.

Stepping Out, with Enid Bennett.

—

Very good story. Patrons well pleased.
Big business.—John C. Lamonettin.
American theatre, Breckenridge, Tex.

—

Transient patronage.

The Invisible Bond, with Irene Castle.
—Created very favorable comment. Ev-
eryone highly pleased.— P. E. Morris.
Regent theatre, Cleveland, Miss.—Neigh-
borhood patronage.

Love Insurance, with Bryant Wash-
burn.—Good comedy-drama. Will please
any audience.—Otto E. Parknen, Opera
House, Marengo, la.

The Third Kiss, with V ivian Martin.

—

Fair. Poor business.—Will F. Krahn.
Lorin theatre, Berkeley, Cal.—Neigh-
borhood patronage.

The Lottery Man, with Wallace Reid.— Dandy story. Star well liked. Good
for any audience.—Jack Nash, Strand
theatre, Trinidad, Colo.—Neighborhood
patronage.

Widow by Proxy, with Marguerite
Clark.—Very good picture. Took well.
Good business.—J. C. Lamonettin, Amer-
ican theatre, Breckenridge, Tex.—Tran-
sient patronage.

Sadie Love, with Billic Burke.—Poor
picture. Poor business. Shame to waste
film on such productions.—J. Louis
Rome, Broadway theatre, Baltimore, Md.
—Mixed patronage.

His Wife's Friend, with Dorothy Dal-
ton.—A fair picture.—Frank L. Newman,
Royal theatre, Kansas City, Mo.—Tran-
sient patronage.

The Lottery Man, with Wallace Reid.
—This is good. Fine entertainment.
Well liked. Good business.—Will F.
Krahn, Lorin theatre, Berkeley, Cal.

—

Neighborhood patronage.

Other Men's Wives, with Dorothy Dal-
ton.—About the poorest Dalton. Just
live reels of film.—W. H. Mart, Strand
theatre, Grinnell. Ia.

Square Deal Sanderson, with W illiam

S. Hart.—House record for number of
admissions m one day. Good picture.

—

E. L. Franck, Oasis theatre, Ajo, Ariz.

—

Neighborhood patronage.

The Hired Man, with Charles Ray-
Fine. Pleased my people better than
anything I have had lately. Business
only fair on account of bad weather.

—

C. R. Marshall, Auditorium theatre, Gol-
den City, Mo.—Neighborhood patronage.

The Teeth of the Tiger, with David
Powell.—Good show. Good puller.—J.

Louis Rome, Broadway theatre, Balti-

more, Md.—Mixed patronage.

Misleading Widow, with Billie Burke.
— Billic Burke takes well in our house.
Good picture. Average business.—Will
F. Krahn, Lorin theatre, Berkeley, Cal.

—Neighborhood patronage.

The Woman Thou Gavest Me, with
Katherine MacDonald.—An excellent

picture. Pleased majority. Don't push
it as a special, as it is very short.

—

W. L. Uglow, Crystal theatre, Burling-

ton, Wis.—General patronage.

Bill Henry, with Charles Ray.—Good
oicture. Big business.—L. J. Henhart.
Benton theatre, Kansas City, Mo.

—

Neighborhood patronage.

Turning the Tables, with Dorothy
Gish.—Why do they make this sort of

picture? Void of entertainment value.

—

P. E. Morris, Regent theatre, Cleveland.
Miss.—Neighborhood patronage.

' rowdK ntienditiK tin' tteek'n run of "Sol-
diem of Fortune." the Itenlart Produc-
tion, at Ihe California Theatre, Lou
\ HKeleo.

Sporting Life, a Maurice Tourneur
production.—One of the very best ever
shown in Fulton. Patrons more than
pleased. Should please anywhere. More
pictures like this would raise the stan-

dard of motion pictures.—J. R. Pratt,

Gem theatre, Fulton, Mo.
The Avalanche, with Elsie Ferguson.

—Good production to poor business.

—

Pfeiffer Bros., Opera House, Kenton, 0.
—Neighborhood patronage.

The Market of Souls, with Dorothy
ton.—Very good. Good business.—
Will F. Krahn, Lorin theatre, Berkeley.
Cal.—Neighborhood patronage.

The Witness for the Defense, with
Elsie Ferguson.— Personally I like her,

but my box office doesn't.—Jack Nash,
Strand theatre, Trinidad, Colo.—Neigh-
borhood patronage.

Pathe

The A. B. C. of Love, with Mae Mur-
ral.—Mae Murray is a coming star. This
is a good picture. Should please any
audience.—J. F. W'uerth, Wuerth thea-

tre, Ann Arbor. Mich.—Neighborhood
patronage.

A Damsel in Distress, with June Ca-

price and Creighton Hale.—Clever pic-

ture. Drew well. Patrons pleased.—

J. K. Pratt. Gem theatre, Fulton, Mo.

Twin Pawns, with Mae Murray.—
Good drama. Acting very good. Pa-

trons satisfied. Best this star has done
in some time.—Stephen Dzradik, Derby
theatre, Derby, Conn.—General patron-

age.

The Moonshine Trail, with Sylvia

Bremer and Robt. Gordon.—Fair pic-

ture. Drew well, but did not please

">0%.—H. H. W'oody, Princess theatre

Lincoln, Kan.—Neighborhood patron-

age.

Common Clay, with Fannie Ward.—
Good. Average picture. Story too pa-

thetic.—W. T. Hayes, Dreamland thea

tre, Providence. Ky.—Neighborhooc
patronage.

Oh! Boy, with June Caprice anc

Creighton Hale.—This picture pleasec

about 100 times better than I thought i'

would. Boost it and raise admission

Clean picture. College story. Had a!
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he school teachers out to see it.—Otto
I. Panknen, Opera House, Marengo, la.

Carolyn of the Corners, with Bessie
^ove.—Just great. Book it and give
cour patrons a good laugh. Business
i;ood.—E. N. Brown, Stocking theatre,
irand Rapids. Mich.—Neighborhood
atronage.

A Woman of Pleasure, with Blanche
iweet.—Very good drama. W eather wa.;

ad, but all patrons were satisfied,

photography good.—Stephen Dzradik.
.Derby theatre, Derby, Conn.—General
atronage.

The Master Man, with Frank Keenan.
Excellent. Keenan at his best. Good
iatronage and highly complimentary.

—

. R. Pratt, Gem theatre, Fulton, Mo.

Republic

The Woman of Lies, with June El-
idge.—Splendid. One of the best this
tar has been in. Story great and a very
leasant ending. Good comments from
atrons.—T. E. Walton, National thea-
re, New Bedford, Mass.—Neighborhood
atronage.

Home Wanted, with Madge Evans.

—

'ery good kid picture. My patrons just
at this kind of stuff. Business very
rood.—E. N. Brown. Stocking theatre,
irand Rapids, Mich.—Neighborhood
atronage.

Three Green Eyes, with special cast.

—

V fine picture and good scenery.—Geo.
). Rogers, Gem theatre. Lyndon, Kan.

—

veighborhood patronage.

The Moral Deadline, with June El-
idge —An old picture. Patrons said it

vas better than the new Elvidge pic-

ures. Good business.—Charles Kuchan,
dlehour theatre, Canton, 111.—Mixed
iatronage.

Inside the Lines, with Lewis S. Stone.
-This picture will do for a Sunday,
/ery slow. Meant for a war picture, but
>ut of time now.—T. E. Walton, Na-
ional theatre. New Bedford, Mass.

—

Neighborhood patronage.

Eight Bells, with the Brothers Byrne.
—The greatest comedy that I have seen
>r shown. Will repeat for third time.
May this by all means.—Sidney Spiegel,
r., Community House. Winnetka, 111.

—

Neighborhood patronage.

Ginger, with Violet Palmer.—Excellent
>rograni picture.— F. J. Gruber, Temple
heatre, E. Jordan, Mich.—Neighborhood
>atronage.

Hook and Crook, with Carlyle Black-
veil.—As good a program picture as
iny. Play and star both good.—J. L.
\leyers, Liberty theatre, Ivesdale, 111.—

-

Small town patronage.

Home Wanted, with Madge Evans.

—

ust a fair entertainment.—F. J. Gruber,
Temple theatre, East Jordan, Mich.

—

Neighborhood patronage.

Where Bonds Are Loosed, with a spe-
:ial cast.—Good picture. Good business.
—Charles Kuchan. Idlehour theatre,
Tanton, 111.—Mixed patronage.

Robertson-Cole

The Turn in the Road, with a special
:ast.—Good picture. The child acting
ippealed to all.—Paul & Overton, Lyric
heatre, Winchester, 111.—Neighborhood
iatronage.

The Dragon Painter, with Sessue
-layakawa.—This is a splendid picture
or the photography, but not the kind for
he star. Patrons who like him said it

was the poorest one they had ever seen

him in. Only fair patronage.—T. E.
Walton, National theatre, New Bedford,
Mass.—Neighborhood patronage.

The Blue Bandanna, with William
Desmond.—Record breaking Saturday
business. Good picture. Star a good
drawing card.—Charles Kuchan, Idlehour
theatre, Canton, 111.—Mixed patronage.
The Dragon Painter, with Sessue

Hayakawa.—The most beautiful picture

shown here. Acting excellent and set-

tings unusual. Nothing but praise. Sev-
eral said they would like to see it the
second time.—C. Winstead, Garden thea-

tre, La Jolla, Cal.—General patronage.

Dangerous Waters, with William Des-
mond.—Good picture and proves Des-
mond's versatility, but patrons prefer
this star in Western characterizations.

—

T. C. Shipley, Essaness theatre, Rush-
ville, Neb.—Small town patronage.

A Heart in Pawn, with Sessue Haya-
kawa.—Star very good. Will please ev-
eryone. His ability is wonderful.

—

G. M. McClain, Star theatre, Barry, 111.

—Small town patronage.

The Gray Horizon, with Sessue Haya-
kawa.—Poorest Hayakawa picture, al-

though good business. He is getting on
the people's nerves and many will not
attend theatre during his showing.—Mrs.

J. A. Dostal, Ideal theatre, Omaha, Neb.
—Neighborhood patronage.

Josselyn's Wife, with Bessie Barris-

cale.—This is the best of the star's pic-

tures we have seen. Everyone pleased.

—H. H. Billings, Pleasant Hour thea-

tre. Pine Island. Minn.—Neighborhood
patronage.

Bare Fisted Gallagher, witli William
Desmond.—A good program picture.

—

C. T. Metcalf, Opera House, Greenfield,

111.—Small town patronage.

The Gray Horizon, with Sessue Haya-
kawa.—Not up to his other plays, was
verdict of my crowd, and did not go

An Old Timer

PAUL, PANZER
Appearing in the new Reeve and Gray

serial, "The Mystery Mind," a Supreme
Picture.
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over so well.—H. A. Wishard, Wishard
theatre, Bloomfield, la.—Neighborhood
patronage.

The Woman Michael Married, with
Bessie Barriscale.—Best Barriscale we
have ever had. You need not be afraid
to boost it.—A. S. Widaman, Centennial
theatre, Warsaw, Ind.

Select

The Isle of Conquest, with Norma
\
a

.

,ma (lge. — Good. Good business. —W ill F. Krahn, Lorin theatre, Berkeley,
Cal.—Neighborhood patronage.
The Country Cousin, with Elaine Ham-

merstein —Dandy feature. Pleasing star.
Good photography. Good patronage.

—

J. R. Pratt, Gem theatre, Fulton, Mo.
Sealed Hearts, with Eugene O'Brien

Good story, but poor O'Brien subject.
Did good business, however.—J. Louis
Rome, Broadway theatre, Baltimore, Md.—Mixed patronage.
The Probation Wife, with Norma Tal-

madge.—Norma always good, although
very poor crowd due to very cold and
stormy weather. Thomas Meighan also
very good.—O. R. Haus, Scenic theatre,
Hastings, Minn.
Jaques of the Silver North, with

Mitchell Lewis.—Great picture. Will go
as a special if properly advertised.—

H

Smith, Lyric theatre, Clinton, Okla.—
Neighborhood patronage.
A Scream in the Night, with Ruth

Budd.—This picture pleased a few peo-
ple, though I can't figure out why. It
is poorly directed, poorly acted and is
so widely improbable that it is funny,
i ou can probably do business on it, but
will disappoint your patrons.—C. A.
Miller. Idlehour theatre. Alma, Mich.

—

Neighborhood patronage.
Greater Than Fame, with Elaine Ham-

merstein.—Very poor. Will hardly
please any class of audience —Fred Cos-
man, Electric theatre, St. Joseph, Mo.

Faith of the Strong, with Mitchell
Lewis.—An excellent picture, but failed
to draw. Too much sameness to Lewis
pictures. If Lewis is strong in your
town boost this picture.—W. L. Uglow,
Crystal theatre, Burlington, Wis.—Gen-
eral patronage.

His Bridal Night, with Alice Brady.—
The last of her series and the best.
Good business.—Will F. Krahn, Lorin
theatre, Berkeley, Cal.—Neighborhood
patronage.

A Pair of Silk Stockings, with Con-
stance Talmadge.—This was a very nice
picture. Would have made money only
snow was deep and blowing. Book it.

—

Dadman & Maynard. Town Hall, Har-
vard. Mass.—Small town patronage.
The Broken Melody, with Eugene

O'Brien.—Rather poor. Theme of story
is poor. The titles take up greater part
of the picture.—Fred Cosman, Electric
theatre, St. Joseph, Mo.
The Way of the Strong, with Anna Q.

Nilsson.—A good picture from every
point of view.—F. J. Gruber, Temple
theatre. East Jordan, Mich.—Neighbor-
hood patronage.

The Country Cousin.—Elaine Ham-
merstein.—Star new. Fair show. Noth-
ing remarkable. Business fair to poor
on two days' showing.—J. Louis Rome,
Broadway theatre, Baltimore, Md.

—

Mixed patronage.

The Reason Why, with Clara Kimball
Young.—Fair picture, but my patrons
are not very strong for this star and the
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MARY PICKFORD IN "POLLYANNA

One of the tense moments from the United Artists feature where "Pollyanna"
appeals to her Aunt Polly to have the village doctor make a professional visit.

type she portrays.—S. I. Haney, Liberty
theatre, Des Moines. N. M.—Small town
patronage.

Mrs. Leffingwell's Boots, with Con-
stance Talmadge.—High class picture.
Pleased 70%. Constance liked very
much here.—A. G. Hauge, Happy Hour
theatre, Walnut, la.—Neighborhood pat-
ronage.

Experimental Marriage, with Con-
stance Talmadge.—This was a good one.
Constance sure is getting popular here.
Good business on a bad night.—E. H.
Winkler, Palace theatre, St. John, Kan.--
Small town patronage.

United Artists

When the Clouds Roll By, with Doug-
las Fairbanks.—A knockout. Don't be
afraid of this one. Surpasses His Ma-
jesty, the American. Fairbanks has new
stunts. Flood scenes wonderful, al-

thought dark in places. Will hold up
for an extended run.—W. L. Uglow,
Crystal theatre, Burlington, Wis.—Gen-
eral patronage.

When the Clouds Roll By, with Doug-
las Fairbanks.—The greatest crowd the
American ever had stood in line.—J. C.
Lamonettin, American theatre, Brecken-
ridge, Tex.—Transient patronage.

Broken Blossoms, a D. W. Griffith

production.—Grand. Every person in it

a perfect actor.—Palm theatre, Mound
City, 111.

Broken Blossoms, a D. W. Griffith

production.—A very brutal picture, but
wonderful production. Do not fail to
run a riot of a slap stick comedy with it.

Business capacity.—Knickerbocker the-
atre, Jefferson and Belle Isle Bridge, De-
troit, Mich.—Neighborhood patronage.

Broken Blossoms, a D. W. Griffith

production.—A very good picture.—H.
A. Wishard, Wishard theatre, Bloom-
field, la.—Neighborhood patronage.

His Majesty, the American, with Doug-
las Fairbanks.—Good picture. This type
of story and acting always gets over
here.—Teufel & Pfetcher, Isis theatre,

Roseville, 111.—General patronage.

Broken Blossoms, a D. W. Griffith

production.—Put this on as a benefit

performance and did not have one favor-
able comment.—K. J. Aglow, Strand
theatre, Whitewater, Wis.—General pat.
ronage.

United Picture Theatres

A Woman Under Oath, with Florence
Reed.—This picture will stand a raise
in admission price. The cast as a whole
is extra good and will please your peo-
ple.—H. Smith, Lyric theatre, Clinton.
Okla.—Neighborhood patronage.

Upside Down, with Taylor Holmes.

—

A dandy comedy. Don't pass up the
Triangle Reissues.— Harry Hobolth,
Maxine theatre, Imlay City, Mich.

Because of the Woman, with Belle
Bennett.—A good seven reeler. Drew
a good crowd in spite of cold.—B. A.
Belt, Bennington theatre, Bennington,
Kans.—Neighborhood patronage.

Red Haired Cupid, with Roy Stewart.
—This picture is old but it does please
the majority. Keeps them giggling all

through the picture. A good picture all

through.—Stephen Dzradik, Derby the-
atre, Derby, Conn.—General patronage.

Light of Western Stars, with Dustin
Farnum.—Here is a crackerjack. Packed
them in on this. Book it boys as it is

a good story and good picture.—E. Gai-
ley, Crystal theatre, Wayne, Nebr.

—

General patronage.

Cactus Crandal, with Roy Stewart.

—

Stew-art is a very good drawing card in

this community. Good picture.—E. C.

Breilein. Faust theatre, New Richland,
Minn.—Neighborhood patronage.

Light of Western Stars, with Dustin

Farnum.—Played second time. Interest

was greater than first. Many remarked
that it was simply grand.—D. M. Shore,

Garden theatre, Oshkosh, Nebr.—Gen-

eral patronage.

The Follies Girl, with Olive Thomas.
—Very cleverly constructed comedy.

Suspense very good. Pleased all. Bet-

ter than some specials.—Stephen Dzra-

dik, Derby theatre, Derby, Conn.—Gen-

eral patronage.

Universal

Lasca, with Frank Mayo.—Excep-

tional picture. Edith Roberts coming

star. Exhibitors would do well to "hook

up" with Universal on their program

now. It is the best bet in the business.

—E. L. Goldstien, Grand Center theatre,

Kansas City, Mo.—Neighborhood pat-

ronage.

Loot, with a special cast.—A good in-

teresting picture, but did not draw for

me. I am losing money on the new
Universal pictures. No drawing power
to them.—Joseph Adcock, Grand theatre,

Princeton, Ind.—Neighborhood patron-

age.

Common Property, with a special cast.

—This show was considered by the pa-

trons as the best feature ever seen here.

You can't afford to miss it.—F. E. Kauff-

man, Electric theatre, Union, la.—Mixed
patronage.

Ace of the Saddle, with Harry Carey.

—Harry Carey always draws. Best pic-

ture of Carey's to date. Good business

with stormy weather.—L. G. Sewnig,

Crown theatre, Calumet, Mich.—Neigh-
borhood patronage.

The Fire Flingers, with Rupert Julian.

—Good picture. Pleased a large audi-

ence. Do not understand where they

got the title.—C. R. Marshall, Audi-

torium theatre, Golden City, Mo.—Neigh-

borhood patronage.

The Big Little Person, with Mae Mur-

ray.—This is one of the poorest pictures

I have ever run. Business fair.—E. N.

Brown, Stocking theatre, Grand Rapids,

Mich.—Neighborhood patronage.

Home, with Mildred Harris.—To good

business. A good Sunday picture.—Peter

Krauth, Denison theatre, Denison, la.—

Neighborhood patronage.

The Right to Happiness, with Dorothy
Phillips.—The greatest box office attrac-

tion I have ever run. Absolutely packed.

Jammed my 1,000 seats for entire en-

gagement. Have booked for return two

days.—E. L. Goldstien, Grand Center

theatre, Kansas City, Mo.—Neighbor-

hood patronage.

The Right to Happiness, with Doro-

thy Phillips.—Although poor crowd on

account of price, picture is one of the

best ever seen here.—F. E. Kauffman,

Electric theatre, Union, la.—Mixed pat-

ronage.

Paid in Advance, with Dorothy Phil-

lips.—Fine. Would suit all kinds of peo-

ple. Star one of best.—W. T. Hayes,

Dreamland theatre, Providence, Ky.—
Neighborhood patronage.

Come Through, with Herbert Rawlin-

son.—Picture pleased everybody. Good
story. Good acting.—E: C. Breilein.

Faust theatre, New Richland. Minn.—
Neighborhood patronage.
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The Spitefire of Seville, with Hedda

Nova.—The artist again. This picture is

inclined to drag in places, but contains

some elaborate sets which help out the

poor plot. Hedda Nova simply does not

register. Fair offering.—T. C. Shipley,

Essaness theatre, Rushville, Nebr.

—

SmaU town patronage.

The Unpainted Woman, with Mary
MacLaren.—Very good picture. Good
business. All MacLaren pictures I have

ran have been good.—Charles Kuchan,
Idylhour theatre, Canton, 111.—Mixed
patronage.

The Right to Happiness, with Doro-
thy Phillips.—Picture is great. Pleased

more universally than any other picture

we ever ran.—Sponsler & Goldstein, New
Centre theatre, Kansas City, Mo.—Gen-

eral patronage.

Vitagraph

Slaves of Pride, with Alice Joyce.—One
of the best Vitagraph has put out for

some time.—S. A. Hayman, Lyda the-

atre, Grand Island, Nebr.—Downtown
patronage.

The Usurper, with Earle Williams.

—

You can't go wrong on this feature.

Williams always draws good for me.

Everyone pleased.—J. Walton, Auditor-

um theatre, Lockwood, Mo.—Neighbor-

lood patronage.

The Golden Shower, with Gladys Les-

lie.—Good picture. Good story. Best

:his star ever played in.—E. Gaily, Crys-

.al theatre, Wayne, Nebr.—Small town
patronage.

Pegeen, with Bessie Love.—Above the

urogram picture. Directing perfect.—L.

j. Humphrys, Glory B theatre, Miami,
3kla.—Neighborhood patronage.

The Gamblers, with Harry T. Morey.
—Harry T. Morey is at his best in this

Dicture. Pleased my patrons. Don't
lesitate to book Morey. You can't go
wrong.—Ethel M. Huber, Opera House,
lamp Point, 111.—Neighborhood patron-

ige.

The Fighting Colleen, with Bessie

Love.—This picture the best I have had
ler in. Many good comments from pa-

eons, but business very poor on account
)f very cold weather. This is kind to

nake for this star.—T. E. Walton, Na-
ional theatre, New Bedford, Mass.

—

Neighborhood patronage.

The Climbers, with Corinne Griffith.

—This is a high class production. Will
)lease any audience.—H. L. Williamson,
Pastime theatre, Merryville, La.—Neigh-
>orhood patronage.

The Darkest Hour, with Harry Morey.
—A good mystery story.—H. G. Ram-
;ey, Royal theatre, El Dorado, Kans.

—

General patronage.

Beauty Proof, with Harry Morey.—

A

leroic effort to make something out of

lothing. The title suggests nothing and
he picture makes good on the title. A
ew good out-door scenes save the ex-
libitor.—J. C. Jenkins, Auditorium the-
.tre, Neligh, Nebr.—Neighborhood pat-
onage.

A Stitch in Time, with Gladys Leslie.

—Many favorable comments. We don't
vorry when we have one of her pictures.

-J. Walton, Auditorium theatre, Lock-
vood, Mo.—Neighborhood patronage.

The Lion and the Mouse, with Alice
oyce.—Fine. Played two days to good
lusiness. Good title. Good story. Good
thotography. A picture that will please.

My patrons all pleased. Comment good.
—Harvey Nelson, Grand theatre, New-
berry, Mich.—General patronage.

The Girl Woman, with Gladys Leslie.
—This picture did not draw for me.
Somehow I can't get any good Vitagraph
pictures. Pass this one by.—Joseph Ad-
cock, Grand theatre, Princeton, Ind.

—

Neighborhood patronage.

Serials

Lightning Raiders (Pathe), with Pearl
White.—Very good serial. Holds up
fine in spite of cold weather. Run this
with a Pathe five reel feature and every-
body well satisfied.—O. R. Haus, Scenic
theatre, Hastings, Minn.—Neighborhood
patronage.

The Iron Test (Vitagraph), with An-
tonio Moreno.—A good strong picture.
Fair businses. Patrons were satisfied.

—

Hardin Ent. Co., Odeon theatre, Har-
din, Mo.—General patronage.

The Invisible Hand (Vitagraph), with
Antonio Moreno.—Starts out with a
jump and patrons had very fine com-
ments for it. Splendid action in all

three reels of first episode.—T. E. Wal-
ton, National theatre, New Bedford,
Mass.—Neighborhood patronage.

Smashing Barriers (Vitagraph), with
William Duncan.—Like its title, it has
been a smash for record attendance.
Everyone more than pleased with it.

—

Hardin Ent. Co., Odeon theatre, Hardin,
Mo.—General patronage.

The Tiger's Trail (Pathe), with Ruth
Roland.—Ran it all. Very poor.—M. J.
Lakie, Bijou theatre, Barnesville, Minn.
—Neighborhood patronage.

The Perils of Thunder Mountain
(Vitagraph), with Antonio Moreno.

—

Weak serial. No business after first epi-
sode.—H. B. McFarling, Tokio theatre,
Morehouse, Mo.—Neighborhood patron-
age.

The Adventures of Ruth (Pathe), with
Ruth Roland.—Starts out fine in the first

episode, but poor business on account of
cold weather.—T. E. Walton, National
theatre, New Bedford, Mass.—Neighbor-
hood patronage.

The Great Gamble (Pathe), with
Charles Hutchinson. — Opening good.
Plot reasonable. Interest well sustained.
Ran episodes 1 and 2.—J. Christenson,
Star theatre, Sandusky, Mich.—Small
town patronage.

The Man of Might (Vitagraph), with
William Duncan.—On ninth episode and
gaining. It packs the house every night.
—S. N. Andress, Royal theatre, Ponca,
Nebr.—Neighborhood patronage.

The Invisible Hand (Vitagraph), with
Antonio Moreno.—Am on the fourth
episode and business still picking up in

spite of the cold and storms. A mys-
tery serial with a real thrill.—-E. C. Brei-
lein, Faust theatre, New Richland, Minn.
—Neighborhood patronage.

Lightning Brice (Arrow), with Ann
Little and Jack Hoxie.—Great Western
ser'al. Played two episodes and pleased
everyone. Great support in it.—T. E.
Walton, National theatre, New Bedford,
Mass.-—Neighborhood patronage.

The Invisible Hand (Vitagraph), with
Antonio Moreno.—On the fourth chap-
ter and going good. Vitagraph's serials

have never failed to get the money for
me.—E. H. Winkler, Palace theatre, St.

John, Kans.—Small town patronage.
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New York City, Feb. 3, 1920.

S. G. Sladdin, Goldwyn's press repre-

sentative, extraordinary and plenipotentiar_\

for the West, thinks that the Westerners

are more appreciative of his literary attain-

ments and publicity presentments than the

descendants of Miles Standish in the en-

virons of the Hub. Be that as it may, it

must also be remembered that the descend-

ants of La Salle were always "Goldwyners,"

and this should make the work easier for

S. G. and the company.
* * *

A prize fighter feints for one reason

and a woman faints for another, but Thh>\
Bara just side-stepped Cupid and left him

sparring for wind. It might be said that

Theda used the "left shift" on the. press

agents.
* * *

William Fox used the "furniture shift"

this week from 130 West 4»ith street to 55th

street and 10th avenue.
* * *

We are glad to note that the Gaumont
Company is showing signs of great activity,

and that Flushing, L. I., will once again

become a producing center.

* * *

Walter Hall has returned to his desk

after three weeks' confinement with the

grippe.
* * *

Harry Sherman has left town for a

week or ten days. Harry expects to shoot

some "wild duck" while away. Harry is a

dead shot and shoots to kill.

* * *

We are glad to report that Pete Smith
of the Marshall N'eilan offices is once more
on the job, after being confined to his bed

for a few days, owing to a severe attack

of the grippe. Pete says he would much

prefer being consigned to "The River's

Fnd" with a typewriter and a paddle.
* * *

"Jimmie" Grainger has been wearing
"the smile that won't come off." Confi-

dentially Jimmie has been tipped off that

"The River's .End," positives of which are

now being printed at the Rothacker Film
Mfg. Co. plant, Chicago, is an absolute

knock-out.
* * *

Word has just been received from
Charles Sameth. president of the For-
ward Film Distributors, Inc., that owing
to the increased amount of business taken
on by his Corporation, and in consequence
of the new accounts recently acquired by
Mr. Roth who has just returned from
Kurope, they find it necessary to move to

more spacious quarters in the same build-

ing, 110 Wot 40th street. This change is

to take place at once.
* * *

S. S. Cassard, sales manager of the

Nicholas Power Company has left New
York for a trip to the Coast and will prob-
ably be gone about two months. Mr. Cas-
Nard when made sales manager was placed

in full charge of the domestic department

of the Nicholas Power Company and now
goes on his western trip as the personal

representative of F.dward Earl, president of

the companv.
* * *

Mr. and Mrs. EoCAl Lewis are expected

in New York on or about February 15 for

a short stay on business. Mr. Lewis has

been rushing his latest production and he

probably will have the finished product with

him when he arrives in Gotham.
* * *

Which reminds us of the fact that Edgar
Lewis produced "The Littlest Rebel" for

DRAMATIC SITUATION FROM "THE MYSTERY MIND'

the Photo- Plays Productions Company, in

which picture E. K. Lincoln starred. It was
for this picture that Morgan Bryan executed
the drawings which caused considerable
comment and wonder in trade circles. The
drawings were reproduced in the three
color process from which were printed the
first inserts ever run in film trade papers.

* * *

Frank Ticiinor was general manager of
the Photo-Plays Production Company at

that time. His innovation in picture adver-
tising was looked upon by the wiseacres of
the trade as a piece of madness but he was
soon imitated and his so-called madness is

the accepted standard of "splash" advertis-

ing today.

* * »

Arthur S. Kane entertained some of
the trade press at a luncheon at the Busi-
ness Men's Club in the Knickerbocker hotel

Jan. 21. Those present were Leslie Mason,
James Beecroft, Joe Dannenberg and
George Blaisdell.

* * *

Adolphe Osso sailed for Europe on the
Mauretania on Jan. 21.

* * *

M. P. D. A. members were pleased to

welcome home Perry Vekroff, who di-

rected "Cynthia of the Minute," the
Artco production now being put through
the process of cutting. The director
favored his company by selecting Palm
Beach for the exteriors, although per-
haps a motion of thanks is due Louis
Joseph Vance, who wrote the book, for

having made scenes on such desirable
|

location necessary.
* * *

John Joseph Harvey, who has been hid-

ing away for a few weeks, is about to
|

startle his fellow members of the M. P.

D. A. with news of his next directorial :

activities..
* *

Wai.lv Van, a director known from
coast to coast, says he has been called a

lot of things but a new title has been be-

stowed upon the supervisor of Hallmark
releases. It is "the man who broke the

brokers down in Wall Street." But he is'

only breaking them into respect for the

camera. Recently a number of scenes in

the Hallmark serial starring Benny Leonard,
were staged to take place in the financial

district of the great metropolis. Every
kind of Wall street man made up the fasti

gathering audience. There were clerks

pages, errand boys and millionaires inter-

ested in the fight staged between the star

of Mr. Van's outfit and the men he knock;

out. They crowded 'round the camera st

thickly that Mr. Van had to break loose am
scatter them.

A scene from the Supreme Pictures serial written by Arthur B. Reeve and John W.
Grey, starring J. Robert Pauline, the mesmerist.
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Leonard is Directed in

Screen Debut by Coopei

J. Gordon Cooper is directing Bennj
Leonard in his screen debut, "The Evi

Eye." a fifteen-episode serial. Befon
becoming a director in bis own right

Mr. Cooper served an apprenticeship fo

four years as chief assistant to R. A
Walsh. He has just completed the Chie

Flynn stories.

Gets Dooley Comedies
The State Lake theatre, Chicago, ha

obtained from Matthias Radin, presiden

of Tyrad Pictures, the first run privileg

in the city on the Johnny Doole:

comedies.
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C^The Columbia Cored Upper holds ingredients
/ that permit along' and steady arc, and prevent
cracking near the crater. .T^h^ Columbia
Silvertip Lower is unique for its hi<*h current
capacity; small in diameter, it does not shadow
the crater of the positive

Ifdte&v /older

National Carbon Company
Incorporated *

Cleveland , Ohio
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Mary Roberts Rinehart is in Los An-
geles to confer with Abraham Lehr, vice

president of Goldwyn regarding the pres-

entation of her stories on the screen.

Cleveland Moffet, author, playwright

and editor, is collaborating with Albert E.

Smith, president of Vitagraph, on two new-

serials, one for William Duncan and the

other for Joe Ryan and Jean Paige.

"King Spruce," Mitchell Lewis' latest

picture, produced by the Dial Film Com-
pany was given a pre-view at the Superba
theatre recently. Otto Bollman is president

of the organization, E. P. Hunziker, vice

president and general manager. Roy
Clements directed the picture. Supporting

Lewis are Melbourne McDowell, Mignon
Anderson, and a notable cast. "King
Spruce" was adapted from the novel by

Holman Day.

John H. Blackwood, formerly personal

representative for Thomas H. Ince, has

been placed in charge of the Ince scenario

department. He is inaugurating a new
system whereby scripts that do not merit

further consideration are returned the

same day as received.

Mary Pickford's two latest productions

are bucking each other at Los Angeles
theatres. "Pollyanna" her first United Ar-
tists picture is being shown at Clune's Audi-
torium, and "Heart of the Hills" her last

First National at Tally's Broadway theatre.

Jack Dillon, who formerly directed

Jack Pickford, is to produce Mary Pick-

ford's next United Artist picture.

Kenneth McGaffey, formerly with

Jesse L. Lasky and more recently with

Cecil B. de Mille, is to handle Mary Pick-

ford's publicity taking the position held by

Mark Larkin, who resigned to become pub-

licity director for Mayflower.

Albert Kauffman, formerly associated

with Paramount-Artcraft is here arranging

for a studio, where he will make features

for the Zukor interests.

Harry Cohn, who with brother Jack,

has been making the Flanagan and Edwards
comedies, has arrived from New York to

begin organization of a new producing com-
pany that will introduce several new faces

to the screen.

D. M. Schwab is here from New York
to arrange financial details for the new
producing company, which will feature

David Butler.

Marrying rumors are thick in Angeleno
film circles. First Viola Dana is reported

married to Ormer Locklear, the intrepid

aviator, and later denied. And now Pris-

cilla Dean has been charged with marrying
Wheeler Oakman, her leading man in "The
Beautiful Beggar." Priscilla is very ve-

hement in her denial of the report, which
is evidently groundless as Oakman has no
final divorce decree from his present wife.

Instead of filming an- eighteen episode

serial on his visit to South America Eddie

By Harry Hammond Beall

Polo, Universal star, will make a five reel

feature. This change in plans came about
due to weather conditions in the Latin
countries. The star will leave about March
15 and will return in the latter part of

June. He will visit every important city

on the South American trip.

i i:ii:iii:!ipiihiiiu:,iii ii.vijnr ninmi. I'liiiiiuiwiamnia-

SES^rE Hayakawa's leading lady in his

next picture, "The Bleeder" will be Colleen
Moore.

The Universal scenario department an-
nounces the purchase of the screen rights

to "False Colors," a recent magazine story

by Edwin Levin, intended as a starring

vehicle for Priscilla Dean. Miss Dean
has just completed "The Beautiful Beggar,"
said to be the most elaborate production yet

made* by Universal. In "False Colors" the

volatile star will play a dual role.

H. H. Van Loan, probably the most suc-

cessful author who confines his literary

work entirely to the screen, recently saw a

screening of "The Beautiful Beggar" in the

projection room at Universal City, and an-
nounced it the finest production of any
scenario he has ever written. The film has
just been edited under the supervision of

its director, Tod Browning.

Harry Franklin is assembling his cast

for "Amazing Amelia" a comedy drama
starring the popular Universal player, Edith
Roberts.

Pathc is preparing to present a new com-
edy star, Beatrice La Plante, for whose
beauty and talent big promises are made.
She is a native of Paris and has been in

this country two years.

ALICE LAKE
And Jack Gilbert In the Metro production.

"Should a Woman Tellf
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Harry Carey has returned to Universal
City after a rest of six weeks, and is ready
to begin on the production of "Luck," by
John Frederick, as soon as the cast has
been completed. Lynn Reynolds who direc-
ted this star in "Overland Red," will super-
vise his next feature.

George Beban will make a personal tour
with the first of a series of new pictures in

which he is to star. This will be entitled
"One Man in a Million." Beban is its

author.

Priscilla Dean having finished "The
Beautiful Beggar" will next make "The
Incorrigibles" for Universal.

Peccy Hyland having terminated her
contract with Fox is being starred in a
seven-reel drama "At the Mercy of Tiber-
ius," this film being produced by G. B.
Samuelson, the London producer, who is

now in California with a company from
London. The director is Fred Granville
who for some years has been chief cinema-
tographer of Universal productions.

Peccy O'Dare, the little dare devil of
Universal films, is recovering from the ef-
fects of a broken rib sustained while riding
a wild broncho in Eddie Polo's serial "The
Vanishing Dagger."

Seven producing units will be hard at
work by the middle of February at the
studios of the National Film Corporation
of America, according to Captain Harry M :

Rubey, president. He has advised Joe
Brandt, eastern representative of his firm's

acquisitions of several new stories by noted
writers and three additional film stars
Three of the units will make "polite" com
edies, one a dramatic short subject, one s

slap stick film, one a serial, and one i

feature.

After a short vacation, Neal Burns ha:

resumed his comedy production at Na
tional. The Burns comedies are of thi

Capitol series released by Goldwvn. Th>
Current comedy is entitled, "A Sleeples
Night" from a story by L. V. Jefferson
Mark Goldaine is directing.

Zasu Pitts has commenced work i

new Brentwood production "Bright SI

under Henry Kolker's direction,
scenario from the story by Burke Jenkin
has been written by Sara Y. Mason. In

eluded in the cast' are Kate Price, Jac
Pratt. Tom Gallery, Edward Delevanti an
Jack Brauhall.

ikin

Al Santell, supervising director of com
edies at Universal City, has signed a cor
tract with Louis Weiss, vice president o

the Numa Film Company, and general mar
ager of Artclass. under the terms of whid
it is said, he will be one of the highest sa

aried directors in the business.

Wallace Reid has completed "The Dan<
ing Fool" his new Paramount Art Cra
picture under Sam Wood's direction, an

will soon begin work with the same dire
tor in the famous farce comedy "Sick-abed
Bebe Daniels will again appear as feminir
lead.



EXHIBITORS HERALD
A five-reel independent production

'Love's Protege" starring Ora Carew has

)een shipped to New York for its first

>resentation, early in February. The pic-

ure has been taken over by the Arrow
7ilm company for distribution.

acia
"The Illiterate

Digest"

, The David Horsley studios at Washing-
on and Main have been taken over by the

Varner brothers, for Helen Holmes and
Kl St. John productions.

Gale Henry has finished the final scenes

o "Exposed" her twenty-fourth two-reel

omedy, thus marking the completion of her

ear's contract with Bulls-Eye. Bruno J.

iecker, general manager of the Model
Comedy company, now in New York ex-

ects to announce soon several important
latters relative to the activity of the Gale
lenry comedies for the ensuing year.

Lillie Leslie, who starred in David
ielasco's initial presentation of "The
loomerang" is now playing a vamp role in

. Warren Kerrigan's latest Brunton pro-
uction "One Week End."

Mary Miles Minter has started work at

le Morosco studio under William D. Tay-
>r's direction on a picture adapted from
le book "Jenny Be Good." The adapta-
on is by Julia Crawford Ivers.

Thomas Heffron has finished "Thou Art
le Man" with Robert Warwick as the star,

id will shortly begin work on another
icture for Paramount-Artcraft "The City

f Masks" scenario for which is by Walter
/oods. Lois Wilson will play feminine
ad.

Alfred Alley of Metro is the new presi-

ent of the Motion Picture Art Directors
ssociation.

By Will Rogers
(Goldwyn Star)

We have had six months of Prohibi-
tion and the casualty list from wood
alcohol reads like the war.

*

It has carried away some of our best
prohibitionists.

*

I see they are tearing down a church
in Los Angeles to build a movie theatre
—going to keep on building till they find
something people will go to.

*

See Senator Phelan made a speech in
Los Angeles on "How to save California
from Japan and Iowa."

*

He gave the birth rate of the Japs here
but not the Iowaians.

*

Do you realize that the birth rate of
the Japs last year almost equalled the
number of whites who were murdered?

*

If the Japs keep on increasing in an-
other ten years they won't have to
double as cook and chauffeur.

As multipliers they are the Fords of
the Human race.

*

They already have Honolulu. Popula-
tion shows 100,000 Japs; 98,000 ukeleles
and one thousand other people—some of
them almost white.

Dempsey Seen First

Time as Picture Star
Jack Dempsey, world's champion

heavyweight, was seen for the first time

as a motion picture star, when a trade

showing ef the first episode of his forth-

coming Pathe serial, "Daredevil Jack,"

was held at Wurlitzer Hall, 120 West
Forty-first street, New York.

The showing was arranged by Man-
ager W. E. Raynor, of the New York
Branch of Pathe Exchange, Inc. Ex-
hibitors from all over New York terri-

tory were present. Episode No. 1 is

entitled "The Mysterious Bracelets."

Handles Special Sales
Harold Rodner, former manager of the

Detroit office of United Picture Theatres

of America, again is connected with the

organization. He is doing special sales

work in New York state.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by States, $4.00
Per M.

1070 Film Exchanges $7.50
313 manufacturers and studios 4.00
368 machine and supply dealers 4*00

Further Particulars:

A. F.WILLIAMS, 1B6 W. Adams St., Chicago

A COMBINATION THAT IS
BOUND TO WIN

\\\\m

ji

B

„ /E. K. LINCOLN
Virtuous Men with

\
grace darling

P L AY
THESE

PEGGY O'NEIL
RALPH MORGAN

\ CLARA JOEL

Penny Philanthropist" with
(

17^^1« f,JJ" *u /MITCHELL LEWIS
rOOlS UOld ™ th (FLORENCE TURNER

Brown of Harvard"""* (
T0M moore

Draw This One
It Means a Full House

AND A NEW ONE COMING!
BIGGER—BETTER
WAT C H FOR IT

ARTHUR S. HYMAN ATTRACTIONS
CHICAGO, CONSUMERS BLDG.

W. G. McCOY, Mgr.
DETROIT, FILM BLDG.

C. O. BROKAW, Mgr.

I=IIII=IIII=IIII=IIII=IIII=IIII=IIII=IIII=IIII=IIII=IIII=IN

II.

\m\m
107



EXHIBITORS HERALD

A BOX OFFICE RECORD BREAKER
A HARMLESS BIT
OF FLIRTING.

AND THEN-

featuring

LOTTIE TILFORD

TWO SOULS
SCARRED FOR
EVERMORE

T PREMIER SHOWING
STAR THEATER

6 8 WEST MADISON STREET

CHICAGO LOOP
TWO WEEKS COMMENCING

SUNDAY, FEBRUARY EIGHTH
NINETEEN-TWENTY

Produced by

Tyrad Pictures, Inc.

ILLINOIS and INDIANA
EXHIBITORS

WRITE PHONE WIRE

Silee Film Exchange
Fourth Floor

Consumers Building

CHICAGO
LEE HERZ, Pres. Phone: Harrison 3742
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Reported by ''Mac'

Tinkle-tinkle ! List merrie villagers.

Charles Schaefer, well known to local

film circles announces the engagement of

his daughter. Marie, to Roger A. Bailey.

Lucia' Roger, we'll say !

* *' *

Sidney Smith, of the prolific pen. de-

scriptive of domestication pro and con ap-
pearing in the columns of the Trib.

(World's Greatest Newspaper), was the

guest of Joe Friedman, president of the

Celebrated Players Film Corporation, re-

cently at the initial screening of Min and
Andy in "The Gumps." via the celluloid ap-
proach. Within ear shot of our news de-
vouring reporter (ahem), Sir Sid was
heard to murmur. "Gosh, I had a hunch
the Gump bunch were funny in the newspa-
per. I know dern well they're funny on
the screen." So there you are. Let the

public now gaze upon 'em.
* * *

Another exhibitor steps out o' the groove
and modestly admits "Pollyanna's Own
Glad Game," an attractive musical compo-
sition dedicated to "Our Mary." is not the

first musical selection his fertile mentality
has given forth. Congratulations to H. H.
Treffer, of the Liberty theatre. Daven-
port. Iowa, are in order.

* * *

It's agoin' ta be mighty lonely about the

local Pathe exchange from now on. Yep.
the noble Briton, "Sir" James Cathro, left

for the balmy Southern clime of Georgia
on Jan. 31 to represent his company out of
the Atlanta exchange.

* * *

1 Jack Graumax, manager of the local

Metro exchange, left Jan. 27 for his home
at Milwaukee, Wis., feeling very much un-
der the weather. Here's hoping the popu-
lar and likable young manager has but an
incipient cold that will soon cease its call

upon Jack. Archie Spencer is whirling
around in the managerial swivel chair dur-
ing his absence.

* * *

This flash should set at rest for all times
,the numerous inquiries that fluttered about
Ithe- Pathe exchange the other afternoon
upon the completion of a trade showing of
"The Sagebrusher." We refer to the sev-

eral exhibs. who were anxious to know
which company "that charming blonde
cherie" was playing with. She plays with
no film organization but she wields a rather
pointed pen at times relative to current
feature publications and can be seen most
of the time occupying the editorial chair
pf Screen Opinions. Gentlemen, if any
further info is desired address this prepos-
sessing damsel. Miss Flo Exk. and let her
speak for herself.

* * *

I Mrs. Adele De Berri, who has been ill

tor several weeks, is back again directing
Ihe destinies of the De Berri Scenic Com-
pany, much to the joy of a number of ex-
hibitors who are clamoring for new Da-
-ite screens.

* * *

i Owing to the rising costs of publication.
conomy is responsible for the brevity of
his flare. But suffice to state. Jack Mc-
arlaxe, representative tor the American
ilm Company in the Michigan territory, is

uking friends everv dav and selling them
'lenty. Atta boy, Mc.

BTHEL RITCHIE
\\ ho kaft a prominent part in the Uni-
versal feature -Ambition."

Johxxy" Medxikow has the fire inspectors

on his trail. Recently, 'tis reported, Jawn
was seen tearing along the boulevards in

his Ford sedan ( imagine if you will the

speed velocity) to an outlying theatre with

a delayed shipment of seven reels of film.

The complaint is based on the fact that he

carried them in the wrong kind of a can.

Paul de Oito. as reported in this col-

umn last week, failed to skip aboard the

Century for New Yawk. The best reason

in the world. He is now an accredited

member of the C. P. F. Corp.
* * *

A new arrival in the local Pathe ex-

change is W. B. Fraxk. He is to have
charge of all feature sales in this territory-

* * *

Morris Hellmax feels that a little play

will be good spring tonic for the forth-

coming bulge in Universal sales. He leaves

Feb. 6 for a brief spell of relaxation at

Palm Beach. Fla. Xo undue excitement,

for we understand Morrie's mamma is to

go along.
* * *

George West, of the Cropper Distributing

Corp., is to travel Eastward in the near
future. Detroit. Cleveland. Cincinnati, in

fact, all cities that play films. See either

Maury Salkin or Henri Ellman, they have
just purchased an atlas of the world and
can give you the correct name of all con-

templated stops. By the way. these two
gentlemen have become veritable students

of geography. Sort of getting wised up for

those coming tours in the old Cadillac this

summer.
* * *

W. E. Weixshexker. true to his "first

love." is back again in the exhibitorial ranks
becoming manager of the Logan Square
theatre, having recently resigned from Wil-

lis and Eckels and Mack. With that aris-

tocratic mien and those winning smiles, Bill

ought to show a considerable increase in

business for this pretty theatre.

* * *

That menagerie of Col. William N.
Selig's out on the Coast was sure all aglow
with the arrival of Cy De Vry. erstwhile
guardian of Chicago's famous Lincoln
Park zoo. Some people insist that the
lower animals have no brains, not saying a
word about certain city officials. Our best

wishes accompany you, Cy. Chicago's loss

is filmdom's profit.

* » *

The old staid Palmer House restaurant
was the scene last Wednesday, January 28,

of a sumptuous banquet tendered to Mil-
tox Goldsmith, treasurer of the United
Picture Theatres of America. Tom Fur-
ness, of Duluth, Minn., and the ever genial

Joe Hopp of this city acted as hosts with
the glowing smiles of optimistic cheer
beaming from District Manager Jack
O'Toole's handsome physiognomy aiding
the many assembled guests to an enjoyable
time.

* * *

Ralph Crocker, of Elgin fame, ap-
proached Sid Goldman, directing manage-
rial expert for W. W. Hodkinson. "Got
any cigars. Sid?" ''Plenty." said Sid. about
facing and walking rapidly away from the
curious Crocker.

Incidentally. U. S. Tire Co. report a pair
of "tires" sold to R. C. for those busy flat

wheel gondolas that aid him in making Chi-
cago's film exchanges in quest of "bar-
gains."

* » *

Tom Phillips, the famous slide manu-
facturer to the industry, checks out of Chi-
cago, Feb. 19, enroute for Minneapolis.
Minn., to attend the tenth anniversary of
the Rotary Club at the Hotel Raddison. It

will surely be a great day for Tom. for ten
years ago Tom, and nine other live wires
from old Chi. sailed forth to Minneapolis
and started what is now the livest outfit in
this thriving metropolis of the great North-
west.

* * *

L. A. Rozelle, former manager of the
local World Film exchange, and At Scates
left Feb. 1 for a brief business trip to New
York and will more than likely return home
with "some" news to divulge.

* * *

Fraxk J. Flaherty, manager of the local
Hallmark exchange, is to resign effective

Feb. 7. This modest though aggressive
manager is "put" but refuses to tell our
scribe where to. Get busy fillum gossip
experts and send us the correct answer,
please.

* * *

W. D. Bvrford, exhib extraordinary', of
Aurora. La Crosse and points west, has re-
covered from an attack of the widely ad-
vertised and more or less fatal "flu." He
was detected arguing with J. L. Friedman
in the offices of the Celebrated Players Film
Corporation during the week, thereby prov-
ing that he has thoroughly recovered.

* * *

Take a run up to Doll-Van's some time
soon and take a look at that Kilkenny green
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suit surrounding the robust form of Mitch.

Sure an' if Mitch' has anythin' t'do with it,

Erin will certainly go Bragh at the next

election, providin' they hold it.

* *

Them which keep an ear to the ground,

have detected a faint rumbling noise com-
ing from the direction of the Celebrated

Players Film Corp. They all seem to won-
der what it is that Mr. Friedman is keeping

such a deep secret. The truth is that J. L.

F. has made several big "buys" which he

has not announced as yet, but which he

plans to come out with very shortly. He
claims that when the announcement is

made, several people's breaths will be taken

That fire-eating ex-member of the A.
E. F., "Louey" S. B. Waite, now of Pathe
fame, may have been a terror on "the

line," but you oughter hear the lad shuffle

with Hebe comedy. Boy, he's there, we'll

comment.
* * *

Dave Hyman is back again in the old

film excitement. After doing his bit as a
gob at the Great Lakes station, Dave
thought he would like to try his luck in

other channels of business endeavor. But
like us all, back to filmdom's always wel-
come arms. What it takes to make us all

come back, the old celluloid certainly has.

* * *

F. C. Sumner, traveling auditor for the

U. P. T. of America, arrived in the city

Jan. 29 to get affairs in the local exchange
in shipshape and judging from the many
points the affable youngster has already vis-

ited in the past several days, the books
must be already in bang up condition, for

his stay doesn't even give him a chance to

comment on the brand of weather the vari-

ous cities are now delivering.
* * *

R. T. Smith and B. T. Phelps, both for-

mer Triangle men in this territory, have
been retained by District Manager Jack
O'Toole to represent the United Picture

exchange for this territory.
* * *

There is quite a void about the local

United Artists exchange caused by the de-

parture of that huge group of good nature
B. A. Lucas. He left Jan. 18, having been
appointed manager of the Detroit exchange,
and if "Luc's" Illinois rep. counts for any-
thing, those wily Michiganders should be
begging for set-ins of that precious stuff

he's handling within forty-eight hours after
his arrival. By the way, B. A., are thee
near the Canadian border?

* * *

In the affiliation of Joseph Hopp, Gus
Cook and Gus Lindscog with the United
Pictures Theatres of America, this enter-
prising company should feel justly proud in

the acquisition of this trio of well known
and important exhibitor membership of the
Central West.

* * *

Ah! lest we forget. Clyde Quimby
dashed into town the other day all lit up
as only the real ones of Ft. Wayne, Indi-
ana, know how. This also refers to putting
over shows as they should be, besides Clyde
admits there's money in the exhibiting end
of the business. This alone places him in

an exclusive class.
* * *

How about that "crawl" that's billed for
the Coliseum annex the evening of Febru-
ary 27? Don't forget, that's all!

* * *

The Jackie band brought back war mem-
ories to frequenters of the Loop last week
while advertising "The Exploits of the Ger-

man Submarine U-35," which occupied the

screen at the Pastime theatre, on Madison
street.

* * *

Neil G. Caward, of the Burnet-Kuhn ad-
vertising agency, was a near victim of the

flu and has been confined to his home for

several days.
* *

And while we're on the subject, let's in-

form everybody that Jack Willis and Irv.

Mack, two-thirds of the firm of Willis and
Eckels and Mack, were among the missing
for a few days. Yep, confined to the house
by stubborn colds that refused to yield to

treatment.
* * *

Charles H. Ryan, manager of the Gar-
field theatre, has been watching real actors

in the drama of life for two weeks from

the jury box of Judge Olson's court, and
reports that he enjoyed the experience very
much. Incidentally he knocked down $3 a
day while serving as one of the "twelve
good men and true," "which is pocket
money for a fellow who works nights," says
Charlie.

» * *

M. J. Mintz, well known in Chicago,
formerly with the Unity Photoplays Com-
pany and later field manager for Clark-
Cornelius, has been appointed manager of
serials for Hallmark. He will have charge
of "The Screaming Shadow," and "The
Evil Eye." the new Benny Leonard serial.

* *

What it takes to "entertain" the trade,

James Salter, the old Vitagraph standby,

has—so quoteth Exhibitor Bill Rice, one
of Chi's big boys who knows the game
from Alpha to Omega.

TO TO 5tE

Preview

wiIth th

DeVry

33

CINCE a poor projector kills a good film, "pre-
^ view" your films with thequality projector— the DeVry.

The DeVry is mechanically superior. It is made with the accuracy of

a fine watch. It stands up to hard work! All this, and more, is made
evident by all its projections.

Also—note these advantages: The De Vry lets you preview any film

in your comfortable office—that keeps you out of the cold, empty theater!

It lets you preview while your theater is crowded—that saves your time!
It costs nothing for an operator—that saves you money! In fact, a De
Vry soon pays its first cost.

To Film Exchanges a De Vry is of equal and inestimable value.

The DeVry is housed in a handsome, leather-covered box. The
box looks like a suitcase. Weighs 20 pounds. You carry it anywhere.
It has its own motor. It projects a picture up to 12 feet square and
up to 80 feet distant.

You will like the De Vry! It is a real wonder. It does what we say.

All we are asking is—the opportunity to show you! We are repre-

sented in 60 cities. Let us give you a free demonstration— in your

own office, or home. It's no trouble at all ! It's our business. There will

be no obligation. (We have an interesting illustrated Booklet on the

press, i So—wherever you live—we hope you will fill out and at once
mail the coupon below. Why not do it

—

before you turn over this page?

De/ The De Vry CorporationV 1232 Mariarma Street, Chicago
New York Office - - 141 West 42nd Street

The De Vry Corporation, 1232 Marianna St., Chicago. Dept. B

Ves. You may give demonstra-

tions of the De Vry, without

obligation, at the following

address.

[

~1 Yes. Please send free booklet as

soon as it is off the press.

Name

3a
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AMERICAN FILM COMPANY
Distributed Through Puthe Exchanges.

FLYING "A" SPECIALS

'The Hellion," five reels, with Margarita Fisher.

•Eve in Exile," seven reels, with Charlotte Walker.

The Valley of Tomorrow, five reels, with VV Uliam KusseiL

ARROW FILM CORPORATION
Vigilantes." seven reels.

Fool's Gold," six reels, with Mitchell Lewis.

The Law of Nature," with Vincent Coleman.

When the Desert Smiled," five reels, with Neal Hart.

The Mysterious Mr. Browning," five reels, with Walter Miller

The Profiteer," six parts, with Alma Hanlon.

The Sunset Princess," five parts, with Marjone Daw.

Miss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
ONE REEL, ISSUED WEEKLY

3*m« Br«w."
Her Bear Escape."
Jobby's Baby."
Settled Out of Court."

Ul Jsued Up."
Two A M."
Kidnapping Caroline."
A Looney Honeymoon."
Kids and Kidlets."
Fair but False."
Nearlv Newlyweds."
Watch Your Step-Mother."
Mary's Nightmare."
Should Husbands Dance?"
Why Wild Men Go Wild.'
Twas Midnight."
Papa By Proxy."
,Furs and Folly."
Call a Cop."
ph Doctor, Doctor."
iDucks."
ft takes a Crook."
rfonkey Shines."
hhould a Husband Tell?"

TWO REEL SPECIALS
5v.
—"A Roman Scandal." with Colleen Moore,

re.
—"Co West, Young Woman." with Fay Tincher.

ian.
—"Save Me, Sadie," with Eddy Barry,

'b.
—"Her BridaL Nightmare."

EDUCATIONAL FILMS
'he Eagle and the Fawn."
"he Passing of the Crow."
v Day and Night at Coney Island."

Vir Spruce."
rhe Second Chance."
'he "Why" of a Volcano."

EQUITY PICTURES
yes of Youth," with Clara Kimball Young.
ilk Husbands and CaKco Wives," six reels, with House Peters

FILM MARKET, INC.

he House Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT. INC.
nnnynde," three reels, with Charlie Chaplin
ill Apperson's Boy," six reels, with Jack Pickford.

loosing a Wife, six reels.

nrglar by Proxy," five reels with Jack Pickford.
he Hoodlum," five reel* with Mary Pickford.
Temperamental Wife." five reels, with Constance Talsaage

er Kingdom of Dreams," five reels, with Anita Stewart,

lack to God's Country," seven reels, with Nell Shipman.
i Wrong," five reels, with Jack Pickford.
he Thunderbolt." with Katherine MacDonald.
he Mind the Paint Girl," with Anita Stewart.
he Virtuous Vamp," with Constance Talmadge.
rart of the Hills." with Mary Pickford.

'he Greatest Question" (D. W. Griffith production).
aughter of Two Worlds," with Norma Talmadge.

't the Barn," with Constance Talmadge.
'i Old Kentucky." with Anita Stewart.
he Beauty Market," with Katherine MacDonald.

'tie River's End" (Marshall Neilan production),
'ae Inferior Sex," with Mildred Harris-Chaplin.

\
Day's Pleasure," with Charles Chaplin.

'it Turning Point," five reels, with Katherine MacDonald.
ne River's End." five reels (Marshall Neilan Production).
(eart of the Hills." six reels, with Mary Pickford.

'illy of the Storm Country," five reels, with Mildred Harris Chaplin

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURES

• '• 18—"Male and Female," six reels, all star cast.

{' 18—"231,4 Hours Leave," five reels, with MaeLean and May
23—"The Invisible Bond," five reels, with Irene Castle.
23—"It Pays to Advertise," five reels, with Bryant Washburn
28—"The Miracle of Love," five reels.
80—"Counterfeit," five reels, with Elsie Ferguson.
80—"'Scarlet Days" (D. W. Griffith production).
1—"An Adventure in Hearts." with Robert Warwick.

Dec.
Dec.
Dec
Dec.
Dec
Dec.
Dec
Dec.
Jan.
Jan.
Jan.
Jan.
Jan.
Jan.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.

Nov.
Nov.
Nov.
Nov.
Nov.
Nov.
Nov.
Dec
Dec.
Dec
Dec.
Dec
Dec.
Jan.
[an.
Jan.
Jan.
Jan.
Feb.

14—"Behind the Door" (Ince supervised special).
14—"The Cinema Murder" (Cosmopolitan).
21—"His Wife's Friend." with Dorothy Dalton.
21—"Hawthorne of the U. S. A.," with Wallace Reid
21—"A Girl Named Mary," with Marguerite Clark.
28—"Red Hot Dollars," five reels, with Charles Ray.
28—"Everywoman," with All Star Cast.
28—"Wanted—A Husband," five reels, with Billie Burke.
4—"The Woman in Suit Case," five reels, with Enid Bennett.
4—

' Too Much Johnson," five reels, with Bryant Washburn.
4—"The Thirteenth Commandment," five reels, with Ethel Clayton.

18—"The Tree of Knowledge," five reels, with Robt, Warwick.
25—"What's Your Husband Doing?" five reels, with McLean and May
25—"The Copperhead," five reels (Super-Special).

1
—"Double Speed," five reels, with Wallace Reid.

1—"All-of-a-Sudden. Peggy," five reels, with Marguerite Clark.
8—"The Six Best Cellars," five reels, with Bryant Washburn
15—"On with the Dance," seven reels, with Mae Murray.
15—'The Amateur Wife," five reels, with Irene Castle.
22—"Black Is White," five reels, with Dorothy Dalton.
22—"Mary's Ankle," five reels, with MaeLean and May.

ONE AND TWO REEL COMEDIES
9—Briggs, "Company." one reel.

16—Arbuckle, "The Hayseed," two reels.

16—Briggs, "Burglars," one reel.

23—Sennett, "Down on the Farm," two reels.
23—Briggs, "Before the Circus," one reel.

30—Truex, "A Night of the Dub," two reels
30—Briggs, "Before the Circus," one reel.

7—Sennett, "A Lady's Tailor," two reels.

7—Briggs, "After the Circus," one reeL
14—St. John, "Speed," two reels.

21—Sennett, "The Speak Easy," two rews.
21—Briggs, "Those Distant Cousins," one reel
28—Truex. "Too Good to Be True," two reels
4—Sennett, "The Star Boarder."
4—Burton Holmes, "Gaping Gullett of Gify."

11—Arbuckle, "The Garage."
11—Btiggs, "Housecleaning."
18—Sennett, "The Star Boarder," two reels.
15—Sennett, "Ten Dollars or Ten Days," two reels

TOM MIX SERIES

PEARL WHITE SERIES

;j- 7—"Victory" (Maurice Toumeur production).
^ l<. 7_"jJore Deadly Than the Male,"' with Ethel Clayton

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.

"Evangeline," with All Star Cast.
"Kathleen Mavourneen," with Theda Bars.
"Should a Husband Forgive"? with All Star tast.

"The Strongest," with All Star Cast.
"While .New York Sleeps," with All Star Cast.

WILLIAM FARNUM SERIES
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

"The Daredevil."
"The Feud."
"The Cyclone."
"3 Gold Coins."

"The White Moll."

FOX ENTERTAIN3IENT9
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle," with Gladys Brockwell.

"The Shark," with George Walsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh." with Gladys BrockwelL
"Tin Pan Alley," with Ray and Fair.

"Her Eleohant Man." with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.

"The Last Straw," with Buck Jones.

SUNSHINE COMfcJUIlfll

"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

Ml" 'IT A>u Mr*
"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Mno i

"On Strike."
"Shaking the Shimmy."
"How Dry I Ami"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing."
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth nf a Nation."
"In the Movies."
"The Pawnbrokers."
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EXHIBITORS HERALD
HARRY GARSON

'The Unpardonable Sin," right reels, with Blanche Sweet
"The Hushed Hour," five reels, with Blanche Sweet.

GAYETY COMEDIES
"Love Sick at Sea."
"Calling His Bluff."
"Are Floorwalkers Fickle?"
"Cursed by His Cleverness."
"His Fatal Bite."
'Fireman I Save My Gall", with George Ovey.
'Ladies Must Dance," with George Ovey.
"Bounced," with George Ovey.
"A Saphead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Love," with George Ovey.
'Twin Bedlam," with Billy Bletcber-Vera Reynolds.

GOLDWYN PICTURES CORPORATION
GOLDWTN STAR PRODUCTIONS

"The Girl from Outside," seven reels. Rex Beach Special.
"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.
"Flame of the Desert," seven reels, with Geraldine Farrar.
"The Loves of Letty," five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex," five reels, with Tom Moore.
'Toby's Bow," five reels, with Tom Moore.
"The Silver Horde," five reels (Rex Beach).
"The Cup of Fury, five reels (Rupert Hughes).
"Pinto/' five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
"The Little Shepherd of Kingdom Come," five reels, with Jack Pickford.
"The Paliser Case," five reels, with Pauline Frederick.

GOLDWYN SPECIALS
"For the Freedom of the East" (Betzwood), six reels.
"The Border Legion," six reels.

"The Eternal Magdalene," aix reels.

FORI) EDUCATIONAL WEEKLY
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Again.
Eventide.

CAPITOL COMKDIKS
"The Little Dears," two reels, with Carter De Havens.

BENNISON STAR SERIES
"Speedy Meade," five reels, with Louis Bennison.
"The Road Called Straight," five reels, with lows Bennison
"High Pockets." five reel«. with I^>ui« Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

eOLDWTR-BkUl PICTOGRAPH9
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 28—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
'Girl Pottery Makers of the Caribbeans."
"Taos Indians."

HALLMARK PICTURES CORP.
(Available at United Theatres Exchanges.)

FAMOUS DIRECTORS SERIES
"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.
"Love, Honor and ?," five reels, with Marguerite Marsh.
"The Phantom Honeymoon." six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.
"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Hall.
"A Woman's Experience," five reels, with Mary Boland.
"When My Ship Comes In," five reels, with Jane Grey.
"When a Woman Strikes," five reels, with Ben Wilson.
'The Other Man's Wife," six reels.

'Wanted for Murder," six reels, with Elaine Hammerstein.
The Littlest Scout," five reels, with Violet Blackton.
"A House Divided," six reels, with Sylvia Bremer.
'The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit.

W. W. HODKINSON CORPORATION
Distributed through the Pathe Exchange.

ARTCO PRODUCTIONS
"As a Man Thinks." five reels, with Leah Baird.
"The Volcano," six reels, with Leah Baird.
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute," six reels, with Leah Baird.

ZANE GREY PICTURES, INC.
"Desert Gold," seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

BENJAMIN B. HAMPTON PRODUCTIONS
"The Westerners," seven reels, with Roy Stewart.
"The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
"Sahara." seven reels, with Louise Glaum.
"The Lone Wolf's Daughter." seven reels, with Louise Glaum.

DEITRICH-BECK, INC.
"The Bandbox." six reels, with Doris Kenyon.
"The Harvest Moon," six reels, with Doris Kenyon.

ROBERT BRUNTON PRODUCTIONS
"A White Man's Chance." five reels, with J. WaiTen Kerrigan.
"The Joyous Liar," five reels, with J. Warren Kerrigan.

"The Lord Loves the Irish," five reels, with J. Warren Kerrigan.
"Live Sparks," five reels, with J. Warren Kerrigan.

NATIONAL-BILLIE RHODES PRODUCTIONS
"The Blue Bonnet." six reels, with Billie Rhodes.

HALL-ROOM BOYS PHOTOPLAYS. INC
lice. 1

—"The Chicken Hunters," two reels.
Dec. 15—"Farming the West," two reels.

Dec. 29—"The Lovable Scamps," two reels.

JUNGLE COMEDIES
"Dreamy Chinatown."
"One Big Night."
"As Others See Us."
"The Deserter."
"The First Flivver."
'""Film Fairies."
"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Dec. 1

—"A Burlesque on Carmen," four reels, with Charles Chaplin.
Feb. I

—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—
"Jitney Elopement," two rels, with Charles Chaplin.

Apr. 1
—"Work," two reels, with Charles Chaplin.

May 1
—"By the Sea," one reel, with Charles Chaplin.

METRO PICTURES CORPORATION
SCREEN CLASSICS, INC., SPECIAL*

"Lombardi, Ltd.," seven reels, with Bert Lytell.
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer," six reels, with May Allison.
"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-offs." six reels, with May Allison.
"The Willow Tree," six reels, with Viola Dana
"The Right of Way," six reels, with Bert Lytell.
"The Best of Luck." six reels (Drury Lane Melodrama).
"Old Lady 31." six reels, with Emma Dunn.
"Shore Acres," six reels, with Alice Lake.

NAZIMOVA PRODUCTION!
"Out of the Fog," seven reels, with Nazimova.
"The Red Lantern." seven reel*, with Nazimova
"The Brat," seven reels, with Nazimova.
"Stronger Than Death," six reels, with Nazimova.

TA1 l.oit HOLMES PRODUI im>\*

"Nothing But the Truth," six reels.

PATHE EXCHANGE, INC.

PATHE SPECIAL FEATURES
Sept. 14—"The Virtuous Model," six reels, with Dolores CauineUi.
Sept. 28—"The Twin Pawns," six reels, with Mae Murray.
Dec. 14—"The A. B. C. of Love," six reels, with Mae Murray.

FRANK KEENAN PRODUCTIONS
Aug. 17—"The World Aflame," six reels, with Frank Keenan.
Sept. 21—"The False Code." five reels, with Frank Keenan.
Dec. 1—"Rrothers Divided." five reels, with Frank Keenan
Feb. 29—"Smoldering Embers," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
Feb. 1

—"Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEARSON PHOTOPLAYS, INC.
Jane 8— "The Bishop's Emeralds," six reels, with Virginia Pearson.
Oct. 5—"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS, INC.

Aug. 24—"The Love Cheat," five reels, with June Caprice and Creightoa H.

Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creigh
Hale.

Nov. 16—"The Right to Lie," seven reels, with Dolores Cassinelli.

Jan. 25—"The Web of Deceit," six reels, with Dolores Cassinelli.

J. STUART BLACKTON PRODUCTIONS
Oct 19—'The Moonshine Trail," six reels, with Sylvia Breamer and R

Gordon.
Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.
Jan. 4—"My Husband's Other Wife," six reels, with Sylvia Bremer

Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet
Dec. 21—"The Prince and Betty," five reels, with William Desmond.
Ian. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 15—"Respectable by Proxy," six reels, with Sylvia Breamer and I

ert Gordon.

HOBART HENLEY PRODUCTIONS
Nov. 2

—"The Gay Old Dog," six reels, with John Cumberland.

REALART PICTURES
SPECIAL FEATURES

"Soldiers of Fortune" (Dwan), seven reels.

"The Mystery of the Yellow Room" (Chautard), six reels

STAR PRODUCTIONS
"Anne of Green Gables,*' six reels, with Mary Miles Mintar
"Erstwhile Susan." five reels, with Constance Binney.
"The Fear Market," five reels, with Alice Brady.
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EXHIBITORS HERALD
ROBERTSON-COLE PICTURES

SUPERIOR PICTURES
"The Illustrious Prince," with Sessue Hayakawa.
"The Blue Bandanna," with William Desmond.
"A Fugitive From Matrimony," with H. B. Warner.
"Where There's a Will," Brentwood production.—"Beckoning Roads," with Bessie Barriscale.—"The Tong Man," with Sessue Hayakawa.—"The Golden Hope," with Edith Storey.

SPECIALS
— (Tourneur), "The Broken Butterfly."

—(Gasnier), "The Beloved Cheater."

SUPREME COMEDIES
—"Good Night Judge."
—"Struck Out."

MARTIN JOHNSON PICTURES
—"Tulagi a White Spot in a Black Land."
"Through the Isles of the New Hebrides."—"The Home of the Hula Hula.'"

ADVENTURE SCENICS
—"The Forbidden River."—"Just Over Yonder."—"I and the Mountain."

STRAND COMEDIES
—'Too Many Bills."—"Is Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SELZNICK PICTURES

Distributed by Select Exchanges.

be Country Cousin," five reels, with Elaine Hammerstein.
ealed Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro

duction.)
ie Glorious Lady," five reels, with Olive Thomas,
ccadilly Jim," five reels, with Owen Moore.
ut Yonder," five reels, with Olive Thomas. (A Ralph Ince Production.)

he Broken Melody," five reels, with Eugene. O'Brien.
Regular Girl," five reels, with Elsie Janis.

'reater Than Fame," with Elaine Hammerstein.
'ho'a Who," with Owen Moore.
>oner or Later," with Owen Moore.
DOtlighta and Shadows,' with Olive Thomas.
is Wife'8 Money," with Eugene O'Brien. (A Ralph Ince Production.)

' ie Woman God Sent," with Zena Keef e.

he Imp," five reels, with Elsie Janis.

'>oner or Later," five reels, with Owen Moore.
' reater Than Fame," five reels, with Elaine Hammerstein.
'lie Broken Melody." five reels, with Eugene O'Brien.
ut Yonder," five reels, with Olive Thomas.
Regular Girl," five reels, with Elsie Janis.

iccadilly Jim." five reels, with Owen Moore.
he G16rious Lady," five reels, with Olive Thomas.
ealed Hearts," five reels, with Eugene O'Brien.
he Country Cousin," five reels, with Elaine Hammerstein.

SELECT PICTURES

Distributed by Select Exchanges.

' i« Undercurrent," five reels, with Gay Empey. <

" Scream in the Night," six reels, with Ruth Budd.
" ith of the Strong," five reels, with Mitchell Lewis.
" e of Conquest," five reels, with Norma Talmadge.
' ie Last of His People," with Mitchell Lewis.
' e Loves and Lies, with Norma Talmadge.

NATIONAL PICTURES

Distributed by Select Exchanges.
* ind Youth."
" st a Wife."

REPUBLIC PICTURES

Distributed through Republic Exchanges.

" 'elve-Ten," five reels, with Marie Doro.
" e Blue Pearl." five reels, with Edith Hallor.
" e Amazing Woman." five reels, with Ruth Clifford.
"

1 of the Sea." Williamson Submarine Production.
" ilby," (reissue), Maurice Tourneur Production with Clara Kimbai

Young.
Vi. J. Flynn Series, two reels, with Herbert Rawlinson.
J ?e Brown Series, two reels.
T-lve Chaplin Re-issues, two reels.

News Reels

K 'grams, one-reel, every Tuesday and Saturday.

WM. L, SHERRY SERVICE
Available at all Hallmark Exchanges

'1 triage for Convenience," six reels, with Catherine Calvtrt.
'Ubre .St."
" Bight," six reels, with Doris Kenyon.
it aaej the Law," six reels. (Edgar Lewis production.)

We claim that the AUTOMAT ICKET REG-
ISTER is absolutely essential to the successful

financial operation of your theatre. But we don't

ask you to take our word for this. We're ready

to submit absolute evidence.

The Perfected Aulomaticket Register

has a record for making good on every claim we

make for it, and we'll be glad to submit "abso-

lute evidence" if you'll write for it.

AND GASH
1739 BROADWAY

REGISTER Co.

New York City

DODGERS and HERALDS
for all special features

make up for the Chicago theatres, Special

Dodgers and Heralds on all big features.

They are illustrated, planned and written to get

business, and are now being used by more than 200

theatres for all their special feature advertising.

We are now carrying them in stock, and can ship

all orders the same day received at $2.75 per M

THE NATIONAL POSTER & PRINTING CO.

Printers Exclusively for the Theatre

506 S. WABASH AVE., CHICAGO, ILL.

DESIGNING - CONSULTING - SUPERVISING

William T. Braun
ARCHITECT

155 N. CLARK STREET. CHICAGO

MOTION PICTURE THEATRES AND STUDIOS
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EXHIBITORS HERALD
TRIANGLE FILM CORPORATION

(Available at United Theatres Exchanges.)

Nov. 28—"Flame of the Yukon," six reels, with Dorothy Dalton.
Dee. 14—"Betty of Greystone," five reels, with Dorothy Gilh.

"The Clodhopper," five reels, with Charles Ray.
"A Gamble in Souls," three reels, with Dorothy Dalton.
"The Tiger Girl," five reels, with Lillian Gish.

TYRAD PICTURES, INC.
•Ami the Children Pay." seven reels, with Garrett Hughes
"Your Wife and Mine, five reels.

"Human Passions." five reels.

"The Red Viper, six reels, with Garett Hughe*.
"It Happened in Paris," five reels.

"Broken Hearts," five reels.

Johnny Dooley Comedies, two reels, monthly.

UNITED ARTISTS CORPORATION
Sept. 1—"His Majesty, the American," eight reels, with Douglas Fairbanks
Oct. SO—"Broken Blossoms." six reels, D. W. Griffith production.
Dec 29—"When the Clouds Roll By," six reels, with Douglas Fairbanks
Tan. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
ion* •—"Playthings of Passion," five reels, with Kitty Gordo*
Tune 19—'The Woman Under Oath." five reels, with Florence
Aug. 10—"A Man's Fight," five reels, with Dustin Farnum,
Oct. 19—"Her Game," five reels, with Florence Reed.
'The Eternal Mother,'' with Florence Reed.
"The Corsican Brothers," with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY

Oct.
Oct.
Oct.
Nov.
Nov.
Nov.
Dec.
Dec.
Dec.
Dec.
Jan.
Jan.
Jan.
Jan.
Feb.

UNIVERSAL FEATURES
t—"Loot," six reels, with Ora Carew.

18—"Bonnie. Bonnie Lassie," six reels, with Mary MacLaren
80—"The Brute Breaker," six reels, with Frank Mayo.
8—'The Rider of the Law." six reels, with Harry Carey.
10—"The Trembling Hour," six reels with Helen Jerome Edd;
17—"His Divorced Wife," five reels, with Monroe Salisbury.
1
—"Under Suspicion," five reels, with Ora Carew.
8—"Lasca," five reeK with Edith Roberts and Frank Mayo.
16—"A Gun Fighting Gentleman," five reels, with Harry Carey
29—'The Pointing Finger," five reels, with Mary MacLaren.
6
—"The Day She Paid," five reels, with Francelia Billington.
12—"The Triflers," six reels, with Edith Roberts.
19—"The Phantom Melody." five reels, with Monroe Salisbury.

26—"Market Men," five reels, with Harry Carey.
9—"Rouge and Riches," five reels, with Mary MacLaren.

JEWEL PRODUCTIONS
"The Right to Happiness," eight reels, with Dorothy Phillips
"Forbidden." six reels, with Mildred Harris.
"Blind Husbands," seven reels, with Eric Stroheim.

VITAGRAPH
The Hornet's Nest," five reels, with F.arle Williams.
'The Man Who Won." five reels, with Harry Morey.
"Shadows of the Past." five reels, with Anita Stewart.
'The Girl Woman." five reels, with Gladys Leslie.
'The Bramble Bush," five reels, with Corinne Griffith.
"Over the Garden Wall," five reels, with Bessie Love.
'The Wreck/' five parts, with Anita Stewart.
'The Gray Towers Mystery," five reels, with GIsdys Leslie
'The Winchester Woman," five reels, with Alice Joyce.
"In Honor's Web," five reels, with Harry T. Morey.
"A Fighting Colleen," five reels, with Be«ie Love.
"The Black Gate." five reels, with Earle Williams.
"The Combat." five reels, with Anita Stewart.
'The Golden Shower," five reels, with Gladys Leslie.
'The Tower of Jewels," five reels, with Corinne Griffith
"The Darkest Hour," five reels, with Harry T. Morey.
"Pegeen," five reels, with Bessie Love.
"When a Man Loves," five reels, with Earle Williams.
"The Sins of the Mother," five reels, with Anita Stewart
"The Midnight Bride." five reels, with Gladys Leslie.
"Human Collateral," five reels, with Corinne Griffith.
"The Birth of a Soul," five reels, with Harry T. Morey
"Slaves of Pride," six reels, with Alice Joyce.
"Deadline at Eleven," five reels, with Corinne Griffith.

VITAGRAPH SPECIALS
"Daring Hearts," six reels, with Bushman and Payne
'The Gamblers." six reels, with Harry T. Morey.
"The Wolf," six reels, with Earle Williams.
"The Climbers." six reels, with Corinne Griffith.
'The Vengeance of Durand." seven reels, with Alice Joyce
"Slaves of Pride." six reels, with Alice Jovce.
"The Fortune Hunter." seven reels, with Earle Williams.
"The Sporting Duchess," seven reels, with Alice Joyce.

O. HENRY SERIES
"The Day Resurgent," two reels, with Gvpsy O'Brien.
"The Roads We Take." two reels, with Tav Morlev
"The Church With an Overshot Wheel," two reels, with Ethel Fleming.
"While the Auto Waits," two reels, with Ethel Fleming.
"Tellmache, Friend," two reels, with Kate Price.

CURRENT SERIALS
UNIVERSAL, "The Midnight Man," with James J. Corbett.
VITAGRAPH. "Perils of Thunder Mountain," with Antonio Moreno
UNIVERSAL, "Elmo the Mighty," with Elmo Lincoln.
BURSTON, "The Mystery of 13," Francis Ford.
VITAGRAPH, "Smashing Barriers," with William Duncan.
PATHE, "The Great Gamble," with Charles Hutchison and Anne Luther
S. L. K., "The Fatal Fortune," with Helen Holmes.
PATHE, "Bound and Gagged." with Geo. Seiti & Marg. Courtot
PATHE, "The Black Secret." with Pearl Wnite and Walter McGrail.
ARROW, "The Masked Rider." with Ruth Stonehouse.
UNIVERSAL, "The Great Radium Mystery," with Eiieen Sedgwick.ARROW, "Lightning Bryce," with Ann Little and Jack Hoxie.
HALLMARK, 'The Sign of the Rat." with Claire Anderson.
PATHE. "The Adventures of Ruth " with Ruth Roland.
ARROW, 'The Fatal Sign." with Claire Anderson.
HALLMARK, "The Screaming Shadow." with Ben Wilson and Neva Gerber
PATHE, "Daredevil Jack," with JacK Dempsey.
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ADOLPH ZUKOR. jbf-esertts A

GEORGE FITZMAURICE
PRODUCTION

"ON WITH
THE DANCE*

WITH
MAE MURRAY
and DAVID POWELL

NEW YORK !
—

Ruthless , sinFul.
profligate .accursed

!

or NEW YORK !
—

<^s
^ewonder picture
with a wonder soul !

Photoplay by Otuda Bergere

Founded on the pl^y
of the same name
by Michael Morton

(paramount
^jirkraft

Q>icture
FAMOUS PLAYERS -LASKYCORPORATION



^^^r HE scope of Charles Miller's

experience is the whole realm of

drama. Super, actor, star, stage mana-

ger, business manager, producer— he had

achieved recognition long ere the blazing

lights of the studio beckoned him to a

new and greater opportunity.





VOT all the romance of motion pictures has $et been flashed upon

the screen. For xtfhat picture has told the bewildering story of the

successful actor of thirty-five, a leading man for Broadwa}) stars, vdho

blithely forsook a salary of $350 a week to begin anew at $3 a day

as super in a studio? Yet thus has Charles Miller achieved success!

It isn't difficult to ha\>e faith in a man like that. Nor is it difficult to believe that in

less than four $ears from the day

he began in pictures, Kis annual in-

come was exceeding $50,000.

TKe record of CKarles Miller's

achievements is his best advertise-

ment. He joins Mayflower be- I

cause here he finds unlimited

backing and unlimited confidence.

And Realart opens to him as wide

a world market as honest produc-

tions can find.

REALART
PICTURES CORPORATION

\
ft* 3





EXHIBITORS HERALD

Says Mgr. Hart
"A day of days, a night of nights
in the annals of show business!
'The Great Air Robbery' from
its very opening kept the ush-
ers straining their eyes for
empty seats to put the patrons
in, and best of all, every person
who saw the picture said,
'SOME PICTURE'."

HARRY HART, Mgr.
Princess Theatre
Milwaukee, Wis.

[Directed by
jacQues -JaccaTd



ALbfRT E. SMITH presents

LARRY SEMON
in

THE GROCERYCLERK
It helped pack them in at

the largest theatre in the

world, the Capitol,

New York, for one

week.

The village

^jQ loafer gets a

i molasses massage.
" Mi

A Vitagraph—Larry Sem

Comedy

Written and Directed by

LARRY SEMON

Here's (he

cat thai

SHIMMIES!

tA Chaos of Comedy—A Havoc of Hilarity

!

The famous old bull in the china shop becomes as tame as a poodle dog
on parade and that beloved king of mischief makers. Peck's Bad Boy seems

PvHWWI^rf^/Ytf^ "Tike a curly haired mother's darling when compared to the chaos of comedy and
the havoc of hilarity that Larry causes in his good old-fashioned, unsuspecting
country store that forms the setting this time for another of his roaring rampages.

Here is a comedy that will give you hiccups with.your ha-ha's. One laugh walks
right on the heels of the other. A bit of fly-paper makes a cat do the shimmy;
soot makes black men out of white, flour makes white men out of black; the

cheese walks off the counter and goes out for an airing; a mouse fills up on some
sort of "hootch" and chases the cat out of the scene and General Uproar takes

#^ 5^ command of the situation,
£

'4 \



EUGENE
O'BRIEN
.in Maq Tullq and DuVemef Rabbell's

HisWifesMoneM
Ralph Ince Production
Scenario bi) RGxil SnTif h

in Bradleq Kind's

'Footlights,
andShadows'
Scenario bu Q^Cecil Smith

Direction- lohn VNlobb

OWENMOORE
m Lewis Allen brow tie's

"Sooner or
Later "

Scenario bi| Q.Cecil Smith

DirecfionAVesleq Rubles

Made

Selznick.

>

ELSIE JANIS
in Elsie Janisand Edmund Gouldin$s

*The Imp*
Direction- Qoberf kllis

Distributed

Select



ELAINE
UAMMERSTEIN

^ in Qrank Dazctj and Ld^hfon Ostiums

THE WOMAN GAME
Scenario btj G. 7T)arion buifon

OiTCcfiori^William P. S. Earle

TTlade btj Selztiicfe, Distributed totj Select



JUSTAWE
2Vdap"fed from the pkq btj

Eugene/ ~LDol£er

<3 n^TSnpi :tures)

iDirecr^iory— Howard Hickmeux,
Scenario by KTaiherinc/ 'Reed.

NATIONAL
PICTURE
THEATRES
Lewis J.Selznick

President

Distributed bu Select



(republic
|fflg|

pictures)

ft

44
The Floorwalker

"

T/ze Fireman
"

77/e Pawnshop _
Behind the Screen"
" The Immigrant

m

The Adventurer

Easy Street

"

" The Count
"

*

One A.M."
Qlgg^N " The Cure

The Rink

99

99

PRESENTED D>^"

i CLARK-CORNELIUS
i

CORPORATION

NOW BOOKING EVERYWHERE
REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK, Advisory Director BRITON N. BUSCH, President

Executive Offices, 130 W. 46th St., N. Y. C. Exchanges Everywhere
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i

is a very great

picture for the
best theatres *

Written by
THE TIGEH
OE FRANCE
it is a tremen-
dous work by
a tremendous
man -

FOX
ENTERTAINMENTS
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motion picture

has Seen Me
Screen in *j

year<; than

&*Qoyd§heldori$

rfkf Idventurer
in which

WILLIAM
RNUM

plays as he
never played
before *

FOX
ENTERTAINMENT^

11
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WILLIAM
FOX
presents

GLADYS
BROCKWELL

in

<lhe DEVILS RIDDLE
A Bwckwell Stoy ^^ard levin -

y Directed by Trank Deal -

^success of _

^

successes- FOX entertainments

13



fast Straw
^f*

orrh the novel by

FOX
y

HAHOID TITUS

ENTERTAINMENTS
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9n

(Jke LAST STRAW
this new sensation

BUCK JONES

demonstrates
he can do any-

thing with a

rope, a horse
or a £un that

any man can

do and then he
can make love

like a whirlwind •



WILLIAM
FOX

HER
NAUGHTY
WINK

Supervision ffimpbon deLRuth

If you like to lau^h
without effort - you
and your audiences
will i>e anxious to

know

dieS

FOX
ENTERTAINMENTS
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WILLIAM IOX presents

e nc%vest

Mutt&leff
Qartoon by

CAPT-BUD USHER

Qyinybody
a telehho]

that ever talked over
telephone will have the time of

his young life with this picture *

FOX ENTERTAINMENTS

17
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WILLIAM POX presents

SHIRLEY MASON
in the sweetest circus story ever told-

HER ELEPHANT MAN
By Pearl Doles Sell directed bij ScottDunlap

FOX ENTERTAINMENTS





With his absolute personal endorsement a.j

showman

thi years

Ty3^ greater play*

Ito greater author

in the history

of screen or stage

^ proved and
continuous success

ofyesterday ,
today

and tomorrow*

TALE ofTWO CITIES
CAMPAIGN PREPARED By
PUBLICITY ^ADVERTISING 'Depts.

FOX FILM CORPORATION
WEST 55 XH STREET, NEW YORK

FOX
ENTERTAINMEN is



Vcertain and a proved success

MAKE IT
YOURS

(Ihe great author

CHARLE S
DICKENS

great actor

WILLIAM
FARN U M

great drama

A TALE OF
TWO CITIES

Superbly contrived it moves the world i

o sympathy and tears, delighting, astonish'

ng and compelling the admiration of

all the men and women of the earth-

FOX ENTERTAINMENTS



bresents hi undimmed sbedacle {lorio

THEDA
BARA

in

Snf>er production
am

Staged tnj

J'Cjordcn Eddwards

FOX

Now presented

in the course

of its contin-

uous success

that you may
share in its

CASH
rewards

ENTERTAINMENTS



experiment

is a

proved

sensational

box office

success

SALOME
will make

for you FOX
ENTERTAINMENTS



A tremendous drama o|

RIGHT NOW ! 1

NOW LAUNCHED
for a clean up for
every theatre in

j

the land * FOX entertainme



f pathos of \WtWllf
lght sunshine \

kY\\ \ \ \ \ \ \

Scenes
of p;

brigh

and a sublime
Smuggle upward
to the light *

fl\\\\

great production

made in a great way
and an everlastin

triumph for the

office -

Blessed with the

luck, of positive

success *

$hare in
the profits

THE HONOR $YSTEM

FOX ENTERTAINMENTS



V

Tforit wait an
hour after you
have scanned
these pages*

tion

:<V7

Book as you like
either in 5erie$

or individually *

Book promptly if

you want to make
your money cer-
tain and share in
the 5uccess of the
new campaigns *

See your nearest

Iqpc ManagerJor
dates ana prices



II

wort

'Jon already

"(averead of

lS(gw read

A TALE OP TWO CITIES

THE HONOR SYSTEM
SALOME

A DAUGHTER of
the GODS

CLEOPATRA
LES MISERABLES

on the succeeding pages

• sTTERTAINMENTS



The screen marvel that wi
I never know a yester-year

m WILLIAM FOX
presents

A
DAUGHTER

OF
THE GODS

iviith

ANNETTE
KELLERMA

FOX
ENTERTAINMENT!

Hhe'Mdlion
dollar picture

beautiful

^(ew cuts, new paper,
'

new advertising\ new
accessories and

A brand new slant for CASHING 1



yet quick
action

Book
ADAUGHTJER
OF THE GODS

with

AMTTE
<KEL1ERMAN

3



FOX ENTERTAINMENTS

A Corg'eou5

Gigantic

Wonder pla

$ta£ed by

J
> Cordon
Edward5 *

A TH EDA BARA
5tPtR PRODUCTION *



A D
greatest

production

borate

beauty

CLEOPATRA
will reap you
a rich harvest

Book it NOW
and be certain

of a real box office

tidal wave *

EAP



With everything new but its over
whelming appeal to all mankinc

WILLIAM IOX presents

IAM FAR
in

LES MISERABLES
Victor Jiugos amazing masterpiece that

can never grow old while human
hearts are beating -



and

every theatre is peat
during the run of

LES MISERABLES

FOX
ENTERTAINMENTS



We repeat -

$4000,000
worth o£ actual

present show value
in the greatest as-'

semblage of motion
picture entertain-

ment in screens

history and every
thing new about
them but their

cjreat success -

You have^read
% now^ REAP

'
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The Shrewdest States-right

buyer in the Business

has just bought a Franchise

Sol Lesser, one of the shrewdest States-Rights operators

in the business (the man who put over "Yankee Doodle

in Berlin" with Mack Sennett's bathing beauties) in com-

bination with Gore brothers of Los Angeles, owners of a

chain of theatres, has just bought the Southern California-

Arizona First National Franchise under our new plan.

The men back of First National are its strongest

guarantee of success.

A proposition that sells itself to Lesser and the Gores is

a proposition that every exhibitor should carefully in-

vestigate.

ddress

xhibitors Defense Committee
are First National Exhibitors Circuit, Inc.

West 48th St., New York, N. Y.

THERE'LL BE A FRANCHISE
HOLDER IN YOUR TOWN.

Write today for our booklet

"A FRANCHISE TO
INDEPENDENCE"

Exhibitors Defense Committee

19
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KING W. VIDOR
Now engaged on his initial production

for First National

"The Family Honor"

A "First National" Attraction

20
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h&x^otmm
feet he ^SVtLfl who!Iy «va fa^olIy evil. ^l0=» «fV from ^
Joint •' he ran ^ tet<?rest in

,

• \ Mr. 5 vf.°- «--er. fSeJec.

Adapted from the novel of Leroy Scott by Jer.ny makes evod i t
James Young and Edmund Goulding. /

a* 3 c°^es back to J* neT
I * ari aura r~* er o^s

Presented by Joseph M. Schenck.
/
™^ ce. when oB. „, w

bLity a*<> self
j

Directed by James Young. I and H ' mo^p^^*3^ her £'1

Photographed by David Abel. MlSS£^»^^^le'»^S! 5?
Tech. Director, Willard Reineck. £[' 0r-e '-'^^^hO^H^B—im

c* bad ac^'n» - ' not one mc
some?* Me & that

dZkuttt tyoXbcmcdl Gtfoxbctum
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(

Katherine MacDonal
The American Beauty

NOW MAKING A SPECIAL SERIH

OF HIGH GRADE PICTURH
FOR FIRST NATIONAL

A fortune is being spent to mae

these pictures as perfect as the finie

mind can conceive.

None but the most popular boos

and plays—none but the great*

t

writers of the day—for the mot
beautiful woman of the screen.

tiiiwiiiiiiiiiiiiiiin iiii : ,n!Rni;:i,n.! . iu.;; iiiii;:: .! .1 ;i ini : i:i ,mi iiiiiiiiiiiiiiiuiiiiiiiiiiiniiDiiiiiiiiianiiiiiii liiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiim iphimh 111111^^

inil!UIIIIIIIII!llllllllllllllllllll« lllllllllllllllllllllllllllllllllllllllllllll IIUIIIIIIIIIIIUIIIIIIIIIIIIIIIIIIIIIII lllllllllllllllilll IIIIIIIIIIIIII
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"The Turning Point"
The Picture Beautiful

By ROBERT W. CHAMBERS

The high quality of this production,

the first of the new series, is apparent

to all. See it!

A new standard in production has been
achieved, and it will be maintained in

every picture.

Produced by the Katherine MacDonald Pictures Corporation

Sam E. Rork, President and General Manager

Directed by J. M. Barry Photographed by Joseph Brotherton

By Arrangements with Attractions Distribution Corporation

B. P. Fineman, President

23
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Robert Brunton
presents

Warren
IRRIGAN

and bis own companyin

LIVE SPARKS
By CAROG N E SAY R E

"I have known three generationsiof,

Sparks,"*said the family lawyer, rand.

Neil is the livestofjhe/breed:"

This is a slashing; exciting, colorful

story of the oil country—*£uU of fire}

iull of action; Julliof, excitement and
aJot.oLloxe,

Directed by ERNEST C W&Bll

J.'w'arren Kerrigan storyand producfioi

standards under
f
Robert Brunton an

higher than they'have.ever beenlbeforc

First run houseslup among the'leader

are opening their~screens~.to:him.#
Eaci

!of his new productionsjiaslcarriediifl

farther in popularity^

W HODKINSOtf CORPORATION
527 Fifth Avenue ."New York Gty

Distributing through PATHE Luhangc, Incorp-Jrutcd
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*Tt takes a mighty good screen

actress to make me cry," a lot of*

exhibitors will say. Granted, but

see Marguerite De La Motte in "The
Sagebrusher.

"

"Roy Stewart's fine in big outdoor

pictures, but I can't picture him
being romantic." Some will say that.

Well, see him in "The Sagebrusher.
"

And as for Noah Beery: This fine

I actor just gets your heart so soft and
sentimental in "The Sagebrusher"

I that you find it hard to keep from
swallowing your Adam's apple.

Benjamin B. Hampton.
presents

7"V THE

SAGEBRUSHER
3$ ^ e photoplay of the novel by

EMERSON HOUGH

iA Benjamin B. Hampton

Great Juthors Production

Directed by
EDWARD SLOMAN

With an all-star cast:

ROY STEWART
MARGUERITE De La MOTTE

NOAH BEER^
BETTY BRICE

ARTHUR MORRISON
GORDON RUSSELL

The fact is that all the players in this all-

star cast are fine, true, real and genuine.

All the big first runs are booking "The
Sagebrusher" because it isoneofthe biggest
heart stories of recent years. See it quickly

gtyourbranchand getimmediate play dates.

W. HODKINSON CORPORATION
527 Fifth Avenue. New York Gty

Distributing through PAJH£ Ixchange
t
Incorporated

FoVeidn Distributor.J Frank Brockliss.Inc.729-7s» Ave.

25



JOSEPH LEVERING presents

HIS TEMPORARY
Robert Ames Bennet

Directed by
Joseph Levering

7

With this all-star cast:

RUBYE DeREMER

EDMUND BREESE

MARYBOLAND
EUGENE STRONG
WT.CARLEXON



^odi^nc^s^toays lik Tfas KindofPicture
\n heir to a fortune advertises for "a tem-

porary wife" in order to inherit his father's

tiionev. .

K scheming woman spreads ruin that causes

leath and unhappiness.

he lovely ''bride-to-be" who answers the

tdvertisement is the discharged nurse who,
vithout knowing it, has the fortune in her
iwn hands.

Here is the basis of a good melodrama and a

tense, interesting love story—well told and
well cast.

Critics may differ about this type of a story,

but the public always approves.

Every member of this cast has been starred,

co-starred or featured in many screen successes.

The picture affords excellent exploitation

opportunities.

W, HODKINSON CORPORATION
527 Fi/th Avenue. New YorkCty

Distributing through PATHE Exchange, Incorpunjted
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are being released by leading independent exchanges
throughout the United States and Canada. "BROKEN"
BUBBLES'' is the first release of the series of twenty-

six two-reel comedies. These comedies will be re-

leased one every other week.

A SUPERIOR SERIES OF
SUPER -COMEDIES

Critics who have screened the first four of the Hank Mann two-reel
comedies pronounce them Super-Comedies that are superior to
anything on the market today. Exhibitors who have not booked
these comedies had better get in touch with their exchanges at the earliest possible
moment. A contract for this series of Hank Mann two-reel comedies is positive
insurance for packed houses and big bank accounts all year round.

ARROW FILM CORPORATION
W. E SHALLENBERGER. President

Z20 WEST 42.ND STREET NEW YORK CITY
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Three Distributing Companies Seek Alliance

With Associated Producers 35
Ralph Tabor of Tulsa Reelected President of

Oklahoma Managers 36
Nation-Wide Campaign to Forestall Closing of

Theatres Account of Flu 37
New York Exhibitors Oppose "Percentage" 37
Industry Mobilizes to Wage Fight on Adoption

of Censorship Bills 38
Nathan Gordon to Build Largest Picture Thea-
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Beginning of Pictures 40
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a Marshall Neilan production 49
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parts, with Katherine MacDonald 73

"Black Is White," Paramount-Artcraft D, six
parts, with Dorothy Dalton 74

"The Six Best Cellars," Paramount-Artcraft, five
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Usually Four Aces Will Beat Any Full House

But here are

FOUR ACES
that will make a

full hou;se
for any Exhibitor

Playing

BILLY RHODES
in

Billie Modes,

"Hoopla

"The Love Call"

"In Searcli of Ai-cady"

"The Lamb andTh.e Lion"

PLAY THIS HAND TO THE LIMIT and CLEAN UP
Available at

Robertson-Cole Distributing Corporatio
220 SO. STATE ST., CHICAGO, ILL.

Ask the Exhibitor JVho Has Played Them

n
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COMMENT OF THE WEEK
% MARTIN J • QJJ I G L E Y

Let s Be Reasonable

THE subject of stars" exorbitant salaries now yields its

place in the limelight to the high cost of literary ma-

terial.

Attention is focused on the matter by a recent report

which declares that D. W. Griffith has purchased "Way

Down East" for the sum of $1?5,000.

Just as is the case with stars'' salaries, owners of valu-

able plays and stories are figuring the price of their ma-

terial merely on the basis of what the traffic will bear.

It is a very difficult matter on any basis of calculation

to figure just what a really successful stage play, based on

a story that lends itself to pieturization, is worth for pur-

poses of motion picture production. But just as in every-

thing else there must be a limit and when this limit is

crossed the logical result is passing on to exhibitors a bur-

Jen of cost which nothing except a sensational success in

any way justifies.

The understandable ambition of many producers to

have their names linked with motion picture productions

of great stage successes is creating a situation which is very

pleasant for the owners of the plays and has resulted in

frequent boast relative to the '"easy money'' that can he

separated from the '"'picture people."

Except for picture production purposes the rights of

many played-out stage successes that are now in great de-

mand are not worth a nickel. It is only the competitive

bidding of producers that occasions the sensational prices.

Here again is another excellent opportunity for pro-

ducers to help themselves by helping each other.

Merle E. Smith

UNCOMMONLY sad is the passing of Merle E. Smith,

a young executive with a sterling record of earnestness,

competence and . brilliance. Mr. Smith was of the type

upon which the future greatness of this industry depends

and his death is an unmeasurable loss not only to the

George Kleine organization, but also to the entire industry.

Pugilism and Pictures

WILLIAM FOX offers Georges Carpentier a chance to

fight. Bobertson-Cole offers the Frenchman a chance

to act.

We trust Bobertson-Cole have made satisfactory ar-

rangements with Mr. Fox to insure that the acting precedes

the fighting.

"Your Country Calls

THE government is depending upon the motion picture

industry to emulate its great war-time record and to

give at this time to the American people the necessary

patriotic propaganda through the graphic medium of the

screen.

And this dependence which is credited to the indus-

try at large really rests upon the exhibiting branch. Pro-

ducers and distributors may initiate the work and place at

the disposal of theatres the necessary material, but the

fulfillment of the government's aim is wholly a matter of

exhibitors' cooperation.

It is a privilege and a duty for every theatreman to

make it his business to see that this impending screen cam-

paign directed against social unrest and labor radicalism

and aimed to promote that which comes under the general

heading of Americanization accomplishes all that the gov-

ernment hopes for it.

Theatre Building

DESPITE gloomy assertions emanating from certain

quarters the '•'saturation point" for motion picture

theatres in this country is still a long way off. The present

era of theatre building probably will continue for a con-

siderable period and it is sane and logical that it should.

It may be noted that a large part of present theatre

building is really not expansion, but merely reconstruction.

Modern theatres of a quality consistent with modern pic-

tures are supplanting houses that belong to a period that is

passed. In other places theatres that were delayed on ac-

count of the war are just now materializing.

And, also, new millions are yet to be added to the pic-

ture-going populace of America.

Short Subjects

ANOTABLE development of recent months is the in-

creasing importance of short subjects. Shorter pic-

tures are no longer regarded by either the public or the

trade as mere program filler.

The market now affords many subjects in this class

which are really features of a lesser footage. Their im-

portance to any program cannot be overestimated. It is

frequently the case that these subjects rescue an entire

program from dull mediocrity.

The new position of short subjects creates the neces-

sity for thorough exploitation in order that their impor-

tance will be impressed upon the greatest number.

33
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The air is surcharged with rumors again.

Celebrities of the industry are hurrying
from the East Coast to the West Coast
and from the West Coast to the East
Coast.

A half dozen guesses by overzealous
trade paper writers have met with speedy
denials, even threats of a lawsuit.

He is a modest violet indeed who does
not admit being in on an important secret

emanating from the Astor lobby or the

magic rug at Hotel Alexandria.

Samuel Goldwyn passed through Chi-
cago a few days ago on his way to Culver
City. "Just one of his usual semi-annual
visits" was the only official information.

Carl Laemmle is expected at Los An-
geles within the next few days. Universal
officials say it is "a little inspection trip."

M. M. Hirsh, executive of the Aywon
Film Corporation, stopped in Chicago Feb-
ruary 7 en route to Minneapolis, Kansas
City and St. Louis.

Louis Blrston, president of Burston
Films, Inc., will soon be on his way back
to New York from Los Angeles, where he
completed "The Hawk's Tail" and has
started another serial.

Luther Reed, well known scenarioist, de-
serted the Coast temporarily to attend the
opening of the stage play, "Dear Me," at

the Cort theatre, Chicago. He wrote the
story in conjunction with Hale Hamilton.

Hugh Thompson, well known in eastern
productions, has gone to the West Coast to
play opposite Mabel Normand in "The Slim
Princess."

Leo Delaney, one of the popular male
stars in the early days of motion pictures,
died February 4 from pneumonia at his
home in New York.

Mr. and Mrs. Frank Keenan are in New-
York. Mr. Keenan has an important an-
nouncement which will be issued shortly.

Margl'erite Namara is to be starred in

a series of plays to be written by her hus-
band, Guy Bolton, for the American Cin-
ema Corporation, it is reported from De-
troit.

Elmer Harris, writer of farces and
comedy librettos, has renewed his contract

with Famous Players-Lasky for another
year.

George Fawcett has been loaned by D.

W. Griffith to Dorothy Gish to direct "Her
Majesty."

James R. Grainger, New York manager
of Marshall Neilan Productions, stopped

off in Chicago on Friday, Feb. 6, to view
"The River's End." Following the exhibi-

tion Mr. Grainger left for Los Angeles.

Adolph Zukor, president of the Famous
Players-Lasky Corporation, plans to leave

shortly for an extended trip abroad.

Another notable who sails within a few
days for England and the Continent is

Winfield R. Sheehan, general manager of

the Fox Film Corporation.

One of the most popular plays that ever

graced the American stage, Sol Smith Rus-
sell's "Peaceful Valley," is to be done by
Charles Ray under the Arthur S. Kane
banner for distribution through the First

National Exhibitors Circuit, Inc.

Allan Dwan is starting East shortly

with three completed productions for the

Mayflower Film Corporation.

E. M. Asher, personal representative of

Mack Sennett, is in New York arranging
for distribution of "Down on the Farm."

Pete Smith, publicist for Marshall Nel-

land Productions, New York, is still on
the sick list.

Maurice Maeterlinck, the Belgian poet,

was a guest of the Capitol theatre manage-
ment, New York, last Sunday night.

.
Re-Takes SL News

-By J. R. M..

H. C. L. Note-
Suits this Spring have conspicu-

ously big figures in them. William S.

Hart has one for $100,000 for instance,

and John D. Williams, who starred
H. B. Warner in "Sleeping Partners,"
has another for $100,000.

Smoke Up-
According to reports from Los

Angeles, Doug. Fairbanks has "The
Makings." Now if somebody will fur-

nish the papers and a match he'll be

all set.

ONE CAN'T SAY OUR AD-
MIRALS ARE NOT FIGHTING
MEN. LOOK AT THE SCRAP
SIMS IS PUTTING UP WITH SEC.
DANIELS.

Slow Work-
So far, no p. a. has used the mysteri-

ous signals from Mars as a tie-up with

some super-feature.

Must Be a Reason

—

Although it was announced last

Saturday that N. Y. hotels will be al-

lowed to put brandy in mince pies and
wine sauce on puddings, there was no

perceptible rush of Chicagoans to

Manhattan.

Prices Are Dropping

—

Jack Lait, the Chicago O. Henry,

says he'll sell any of his plays to D. W.
Griffith, Wally Van or anybody else

for $100,000 each, thus netting them a

clear saving of $75,000 over William A.

Brady's price for "Way Down East."

Probably

—

I see where J. Roy Barnes has been

engaged to play the leading role in

"Scratch My Back," a Goldwyn play.

Suppose George T. Pardy will play the

lead when they put "Scratching the

Surface" on the screen.

THAT N. Y. MANAGER WHO
ADVERTISES "A CHORUS THAT
OUTSTRIPS ALL" MUST HAVE
IT ALL FIXED WITH THE CEN-
SORS.

YY/HEN the RITCHEY trademark appears upon a poster, the exhibitor

* * knows that the distributor is doing everything humanly possible to supply

him with the finest motion picture posters possible to produce. The RITCHEY
name on posters is the equivalent of the "Tiffany" stamp on jewelry.

RITCHEY stands for poster genius, intelligently directed!

RITCHEY LITHOGRAPHING CORPORATION
406 W. 3 1 st Street, New York Phone. Chelsea 8388
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Bill Would Repeal
Tax On Film Rental

Bacharach Measure Proposes

Retail Tax on Sales in Excess

of Twenty Cents
WASHINGTON.—A retail sales tax,

to apply to every sale in excess of

twenty cents, taxes on sale of raw mate-
rials and a real estate transfer tax, are

proposed by Representative Bacharach
in a bill he has introduced in Congress,
which also provides for the repeal of the

film rental tax, the excess profits tax

and certain other provisions of the rev-

enue law.

Such a tax, in the opinion of Repre-
sentative Bacharach, would do much to

-educe the present high cost of living.

"While this tax is to be paid by the

consumer at the time the purchase is

:nade," he said, "the amount of the tax

p so small that it will be very much
:heaper for the consumer to pay it than

o pay the excess profits tax which is

now in force and which pyramids
hrough each sales operation from the

:ime the goods leaves the plant of the

nanufacturer or producer until the ulti-

mate consumer is reached."
It is expected in many quarters that

:ongress will repeal the excess profits

ax, but, as it will be necessary to devise

,ome means of making up the revenue
vhich that levy brings in, members of

he house committee on ways and means,
)f which Mr. Bacharach is a member,
lave been casting about for a tax which
vill bring in the money and yet not be

is distasteful to the public.

In Mr. Bacharach's opinion, a retail

ales tax is the most advisable of these

neasures, since it will raise even more
han is received from excess profits

vhile at the same time eliminating all

irofiiteering in taxes by merchants.

Option on Property

Taken by Producers
ST. LOUIS, MO.—The Famous Play-
rs-Lasky company has taken an option
n the property at the Northwest cor-
er of Seventh and Locust streets.

F. L. Cornwell, local counsel for the

ompany, said that it is planned to erect
building fifteen to eighteen stories

igh at a cost of $2,500,000. The ground
oor would be given over to one of the
rgest and finest motion picture theatres

1 the country, Mr. Cornwell announced.
The site, on which $10,000 was paid for

le option,- has a frontage of 127 feet on
ocust street and 164 feet on Seventh,
he purchase price, of the property is

laced at $1,250,000.

»f. Louis Exhibitors

to Fight Music Tax
ST. LOUIS, MO.—The Motion Pic-
ire Exhibitors' League of St. Louis has
iopted resolutions protesting against
ie collection of the so-called "music

;

.x," and fighting back by establishing
' minimum charge of $25 per night on

1 publishers and song publishers for
ie use of their screen for advertising
irposes.

Resolutions opposing the increase in
ie yearly rental for the Ford Weekly
id eliminating its showing here until
e price is adjusted were also passed.

Three Distributing Companies Seek
Alliance With Associated Producers

Mystery Veils Report That Ince Cancels Plans to go

East— "Big Six" Has Not Closed
Negotiations For Distribution

(By Wire to Exhibitors Herald)

LOS ANGELES, Feb. 9.—Quite a mystery has developed out of the

proposed trip East of Thomas H. Ince and associates.

According to definite announcement from the Ince headquarters several

days ago, Mr. Ince, J. Parker Read, Jr., and Allan Dwan were to leave
tomorrow for New York.

And Here a Mystery Develops.

Yesterday it was announced that the trip has been postponed, but no
reason for the postponement has been given.

Despite the announcement of the postponement, it is declared by "in-

siders" that Ince, Read and Dwan have reservations on the Santa Fe and
that they will depart from Los Angeles according to schedule.

Interest centers on the Associated dAion ami that his early recovery is

Producers, Inc., and what plans this or-
ganization has for the distribution of the
pictures of the "Big Six" directors.

Although offers of every conceivab
nature from many quarters have ^J»€e
received, no arrangement has b
tered into. It is declared by persons
usually well-informed that Ince, Read
and Dwan, despite contrary announce-
ments, plan proceeding immediately to

New York for a final hearing on the sev-
eral offers.

Read to Join "Bix Six"

It is now rumored that Parker Read
will participate in the Associated Pro-
ducers' proposition and that the Louise
Glaum and Hobart Bosworth productions
will travel the same course as the pictures
of the "Big Six" directors.

It is now known that the following are
the favored bidders for the Associated
Producers' product:
FIRST NATIONAL EXHIBITORS'

CIRCUIT, INC.
GOLDWYN PICTURES CORPORA-

TION.
METRO PICTURES CORPORA-

TION.
There are also several other deals

under consideration which call for the
perfecting of an individual distributing
organization to be operated and main-
tained by the Associated Producers. One
thing that stands in the way of this plan
being carried into effect is that the direc-

tors favor some plan which comprises
the furnishing of finances for future
production.

No Deal Has Been Closed
Marshall Neilan denies the report that

he will accompany his associates East
and declares that he will remain here for

some time for final touches on his latest

production.
The outstanding fact of the situation

is that no deal has as yet been closed.

E. Smith,

Kleine Executive,

Dies in New York
News of the death of Merle E. Smith

in New York City on Thursday, Feb. 5,

came as a distinct shock to his many
friends throughout the motion picture

trade.

Mr. Smith for some time had been gen-

eral manager of the George Kleine in-

terests and represented Mr. Kleine in

many important transactions. He had
been with the Kleine organization for

about ten years, starting in a modest
capacity and working himself up to the
important post of general manager.
For some time prior to the retirement

of the George Kleine System as national
distributors, with branch offices in the
various exchange centers, Mr. Smith was
in charge of distribution and directed the
operation of the various exchanges.
Mr. Smith was regarded throughout

the motion picture trade as a young
executive of great promise and had been
the recipient of many flattering offers
during recent months.
Mr. Smith went to New York in the

interests of the Kleine organization about
ten days before his death. He was
stricken ill with influenza and later pneu-
monia developed.
Mr. Smith is survived by a widow and

three daughters.
Funeral services and the interment

were held in Chicago on Tuesday,
Feb. 9.

Harry Beaumont Is

Wounded By Gunshot
Harry Beaumont, manager of Ascher

Brothers' Chateau theatre, Chicago, is

in Mercy hospital, where he was re-

moved on Friday, Feb. 6, suffering from
a gunshot wound.

Attending physicians announce that

Mr. Beaumont is not in a serious con-

35

Betty Compson Has
Organized Company

NEW YORK.—Organization of her

own producing company has been com-
pleted by Betty Compson, who played
the part of "Rose" in George Loane
Tucker's "The Miracle Man."

Before leaving for Los Angeles, where
she will produce, Miss Compson said she
expected to have her first picture ready
by fall.
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Frisco Exhibitors

Form New Alliance
Organize Protective League to

Oppose Demands of

Film Exchanges
SAN FRANCISCO—Seventy-five ex-

hibitors of San Francisco and vicinity

have formed an organization known as

The Exhibitors' Protective League, the

announced purpose of which is "for pro-

tection against the exorbitant demands
of film exchanges who seem to have an

organization for themselves."

Markowitz Is President

D. S. Markowitz has been elected presi-

dent of the league with H. Gobish, vice-

president; Robert McNeil, financial sec-

retary; Nate Harzog, executive secre-

tary, and Sam Gordon, treasurer. W. J.

Clark is chairman on publicity and A. S.

Newburgh, attorney.

The following resolution was adopted:

Resolved, That it is the sense of this meeting
that each exhibitor should have the right to

purchase his own accessories and advertising mat-

ter at any place or in any manner which is most
profitable to him. That the action of the Republic

Film Corporation, through its local General Man-
ager, to compel the exhibitors to purchase their

accessories and advertising matter from its film

exchange under the threat to cancel all contracts

unless such is done, is antagonistic to the best

interests of the exhibitors.

Be it further resolved, that a committee be ap-

pointed to call upon the San Francisco general
man igcr of said Republic Film Corporation, and
to notify him that the exhibitors here assembled
resent such action on part of the Republic Film
Corporation to compel them to buy their acces-

sories from said exchange, and that we. the under-
signed, hereby agree not to enter into any con-
tract imposing upon us such obligations, as an
interference with our rights and against all cus-

toms heretofore existing, with said Republic Film
Corporation.

Proposes Purchase

Of Building in N. Y.

To Houses Exchanges
NEW YORK—Purchase of the

Printing Crafts building at Seventh
avenue and Thirty-fourth street as a

home for all film exchanges in the city

is proposed by John Miller of Buffalo to

the National Association.
Mr. Miller's plan, which has not been

passed upon by the association, according
to Secretary Elliott, calls for the use of

the first twelve of the twenty-six stories

by the exchanges. He would lease the
remaining floors to other concerns.
The building is being used by the gov-

ernment for post-war work. It is under-
stood that approximately $4,000,000 is

asked for it. The structure is fireproof.

Selznick to Build

West Coast Studio
LOS ANGELES, Feb. 10—Lewis J.

Selznick will probably build a large
Hollywood studio, according to V. P.
Whittaker, general representative, and
Harry Rapf, western production mana-
ger.

Ralph Talbot of Tulsa Reelected
President by Oklahoma Managers

Exhibitors Hold Eight Annual Meetings at Oklahoma
City—Session Is One of the Most Successful

in Organization's History
Manager McCall of the Liberty Theatre,
who gave advance showing of "Eyes of
Youth," starring Clara Kimball Young.
The next meeting will be held in Okla-

homa City on the call of the directors.

Director Weds Star
LOS ANGELES—Reginald Barker,

Goldwyn director, and Clara Williams,
motion picture star who scored such a
success in "Carmen of the Klondyke"
were married this week.

OKLAHOMA CITY, OKLA.—The
eighth annual meeting of the Motion

Picture Theatre Owners' and Managers'

Association of Oklahoma was held here

February 3 and 4 with practically a

100 per cent attendance on the part of

its 400 members.
Election of Officers

Ralph Talbot was re-elected president;
Morris Lewenstein, of Oklahoma City,

vice-president; A. F. Momand, of
Shawnee, secretary; H. W. McCall, of

Oklahoma City, treasurer. The direc-

tors for the coming year are Ralph Tal-
bot, of Tulsa; A. F. Momand, of Shaw-
nee; T. R. Belana, H. W. McCall and
Morris Lewenstein.

It was announced at the convention
that Fox, Vitagraph and Select will open
branch offices here in the near future.

William Noble, correspondent for Ex-
HiniTORs Herald at Oklahoma City was the

only representative of trade journals and
theatrical papers present.
One of the noticeable features of the

convention was the presence of many
women exhibitors, the fair sex demon-
strating that it is taking an important
part in the exhibiting field.

Oppose Passage of Bill

Resolutions protesting against the pas-
sage of the bill recently introduced in

congress barring the showing of films

starring former 'outlaws' were adopted.
The exhibitors at the same time pledged
themselves not to show any films in

which the careers of ex-bandits were
depicted.

The convention was held in the Huck-
ins Hotel, the entire sixth floor being
required for the occasion. A carnival
was held for the entertainment of the
guests by representatives of the follow-
ing exchanges: First National, Univer-
sal, Robertson-Cole, American, Metro,
Pathe, Vitagraph, United Theatres, E. D.
Lewis, F. J. Harvey, Peacock Attrac-
tions, R. D. Larson, Universal Supply
company and Kansas City Machine and
Supply company.
The exhibitors were the guests of

^iimiiiifimiTitiiiiiiniiiiitiiMiJiiiintiitntiitririnTimifiMtiitiiiirtiMiiinniiiiiiiniiiiiiiitiiimiiiiiiiiinititEiintg

| Realart Insert
Accorded Honor |

| A signal honor has been given [
| the Realart Pictures Corporation

by the selection of one of its in- |
1 serts for publication in the March |
| number of "Printing Art," the |
| journal de luxe of the printing j
| trade, as an illustration of the high |
I class of advertising done in the |
| motion picture business.

| The insert chosen is a beautiful j
| four-page announcement of the i

| Charles Miller Productions, which §
| will be distributed by Realart. The |
I insert appears in this issue of EX- 1
| HIBITORS HERALD.
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Theatre Awnings
Collapse Injuring

Three Pedestrians
NEW YORK—Three persons were in-

jured on Friday, February 6, when the

marquisa awnings in front of the Rivoli

Theatre collapsed under the weight oi

snow packed on top of them. A few sec-

onds after the fall of the Rivoli canopy

the canopy in front of the Playhouse

crashed to the sidewalk, bringing with it

the huge electric lights which were or

the face of the building.

The noise of the two collapses was

heard for blocks. The most seriouslv

injured was Lieut.-Col. Frederick Davi-
son, U. S. A., stationed at Governors Is-

land. He is in the Roosevelt Hospital
suffering from a possible fracture of the

skull, concussion of the brain and frac-

tures of both legs. He was hurt at the

Playhouse. Col. Davison was buried

beneath the wreckage and was rescued

by the police and firemen.
Two other persons in the hospital are

Bridget Waters, of 418 West 39th street

and Louis Godfrey, a negro porter, ol

475 Lenox avenue, who were injured at

the Rivoli. The woman has a fracture

of the leg and Godfrey has a possible

fracture of the skull and collar bone.

The property loss of the two theatres is

estimated at $2:;.000. Both awnings were
supported by girders attached to chains

driven five feet into the wall of the the*

tre. Ice which collected on the chains

is believed to have weakened the sup-

ports.

Considering Licensing

Church Picture Shoui
YAKIMA, WASH.—The Christian

church and the Columbia and McKinley
schools have been charging admission tc

their motion picture entertainments. The

city commissioners are considering

charging these institutions license fees as

the regular playhouses are obliged tc

pay such a fee which is based on the

seating capacity of their auditoriums.

Bloomington Exhibitors

Seek Sunday Theatres
BLOOMINGTON, ILL.—Motion pic

ture exhibitors here are circulating peti

tions in an effort to operate theit

theatres on Sunday. It is indicated that

4,090 voters have pledged their sup-

port. This number, operators believe, is

sufficient to result in the opening oi

shows on Sunday.
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Jew York Exhibitors
Oppose "Percentage"

polishing Deposit System Is

Also Demanded By
Organization

^IEW YORK.—Resolutions demanding
; uniform contract and the abolishing

c the deposit system were unanimously
jjpted at a recent meeting of the legis-

i ive and executive committees of the

I w York State Motjon Picture Ex-
1 itors' League, held at the Ten Eyck
Met

Will Fight Percentage

lie committee also went on record
>. h a strong declaration against the at-

t lpt of "certain producers to force

r, centage booking on the motion pic-

t e theatre owners." In a resolution

c the subject, adopted unanimously,

p centage booking was characterized as
" indirect method of gaining owner-
s p of his theatre and depriving him
o all initiative and independence."
Several speakers were heard on the

q;stion and all expressed themselves
v y strongly against percentage book-
ii and against the "agitation now
c ried on in the trade press in favor
o percentage booking."

O'Reilly Sees Danger Ahead
',. L. O'Reilly, in addressing the

noting, declared that the public favored
tl motion picture theatre on account
o its popular prices, and declared that

a jreat increase in prices would start

tl process of depopularizing the screen.

Author to Produce
OS ANGELES, Feb. 10—Definite

aiouncement has been made that

Vichell Smith will produce his stage
sizesses here. William H. Crane is the
fi : star engaged. He will play in "The
Ny Henrietta."

MILTON SILLS
• plnys the role of Peter Davenant in
f Goldvryn picture, "The Street Called
raight," an eminent authors' produc-
•n written by Basil King.

Nation-Wide Campaign to Forestall
Closing Theatres on Account of Flu

N. A. M. P. I. President Appoints Committee to

Spread Publicity and Acquaint City Officials

With Theatres Importance
To prevent hysteria and to forestall thoughtless attempt by municipal

authorities to close motion picture theatres on account of the influenza out-
break, the National Association of the Motion Picture Industry, through a
special committee appointed by President William A. Brady, has launched
a nation-wide publicity campaign designed to acquaint the general public
and city officials with the importance of keeping theatres open while the
influenza is prevalent. The campaign is similar, though of greater scope,
to the one which the association conducted so successfully last year.

The committee in charge of the work
consists of John C., Flinn of Famous
Players-Lasky Corporation, chairman;
John M. Quinn of Vitagraph, Inc., and
Frederick H. Elliott, executive secre-
tary of the National Association.

In its campaign to keep theatres open
the National Association committee is

using every possible means of publicity.
The motion picture news weeklies are
carrying a warning from Dr. Royal S.

Copeland. health commissioner of New
York City, regarding precautions to be
tr.ken in guarding against the influenza.
In addition to this screen campaign,

the committee has sent broadcast
throughout the country a series of let-

ters and documents showing the wisdom
of keeping theatres open.

Prevent Panic and Hysteria

This material consists of a letter to

the National Association from Dr. Cope-
land, in which the health commissioner
commended the motion picture industry
for its assistance during the epidemic
of last year, and declared regarding the
1918 epidemic that "in view of our expe-
rience in New York City, where the
death rate from influenza was the low-
est of any large city on the coast, we
are convinced that our decision to keep
the theatres open was wisely made."
"My principal purpose in keeping open

the theatres in New York City," Dr.
Copeland wrote, "was to prevent the

spread of panic and hysteria, and thus
to protect the public from a condition
of mind which would predispose it to

physical ills."

It is this hysteria which Dr. Copeland

fears that the committee seeks to pre-
vent. It has sent letters to 15,000 motion
picture exhibitors, to the editors and ad-
vertising managers of every daily news-
paper in the country, to all exchange
managers, and to the mayors, health
board officials, school officials, chambers
of commerce and librarians in every city
of 20,000 population and over. With
these letters have gone reprints of Dr.
Copeland's letter to the association, re-
prints of an article published by Dr.
Copeland in the New York Times in

1918, showing how New York combated
the plague, and a chart and table pre-
pared by United States Government
health officials showing graphically how
New York, where theatres during 1918
were allowed to remain open, had the
lowest death rate of all the big cities of
the country.

Sent Five Hundred Letters

Five hundred copies of Dr. Copeland's
letter and his article in the New York
Times were sent to each of the distribut-

ing companies, to be sent by them to
their exchange managers for distribu-
tion throughout their districts.

In all 35,000 letters have been sent
out, accompanied by the material show-
ing Dr. Copeland's stand on influenza.
Exhibitors were requested to use their
influence with local authorities to keep
theatres open, the Copeland statements
being placed in their hands so that they
cculd go to their health boards armed
with evidence that the largest city in

the world did not find it necessary dur-
ing the severest epidemic in recent years
to close theatres.

Paramount Industrial-Educational
Films Sold to Universal Company

The Universal Film Manufacturing Company acquires all of

educational, and industrial and all of the other non-theatrical pictures

of the Famous Players-Lasky Corporation as the result of a deal closed

February 9.

The information was gained from authoritative sources, although
no official statements were issued by either the Famous Players-Lasky
Corporation or the Universal Film Manufacturing Company.

Recently, it was reported generally that the Famous Players-
Lasky Corporation had decided to withdraw from all activity in the
industrial field.

It is probable that films are to be handled by the recently created
Universal Educational Department, which has established a profit-

sharing arrangement with exhibitors through the Motion Picture
Exhibitors of America, Inc., of which Alfred S. Black is president.

37



EXHIBITORS HERALD

Industry Mobilizes to Wage Fight

On Adoption of Censorship Bills

Virginia and South Carolina Are Scenes of First

Struggles Against Laws Being Passed—Cen-

sorship Advocates Active Elsewhere

With censorship bills introduced into the legislatures of Virginia and

South Carolina and censorship advocates making a determined fight to

force a bill through the New York legislature, the motion picture industry

is hastily mobilizing to oppose all efforts to further limit the freedom of

expression on the screen.

It was expected that when censorship bills were defeated in a score

of states during the past year, the movement would be retarded. Early

indications are that this year will see a renewal of the fight all the way
along the line, however.

All Branches of Industry Are United

Every branch of the industry is organizing for the -fight. Exhibitor

bodies are leading the fight. Distributing companies are giving every

possible aid to the theatre owners where censorship threatens. Almost

without exception, the big men of the industry are offering their personal

services and their organizations.

needless, reactionary, unprogressive, un-
fair and a dangerous form of intol-

erance."

Oklahoma Exhibitors Active

In Oklahoma the question of the mo-
ment is opposition to the bill recently
introduced in congress, which would pro-
hibit the showing of films, in which
former outlaws are starred in depicting
their crimes.

Resolutions asking that the bill be
withdrawn were adopted at the recent
state convention, with a pledge that no
such films would be shown in Oklahoma.
It was pointed out that exhibitors can
effectively bar such pictures without hav-

ing a law passed which might be con-
strued to bar desirable pictures.

In Virginia, Jake Wells has taken the

lead and is directing a campaign of edu-

cation to counteract the propaganda of

the advocates of censorship. In South

Carolina, similar work is being carried

on by George C. Warner.
The Motion Picture Exhibitors of

America, Inc., has sent a letter to every

exhibitor in the two states, explaining

the need of concerted action and pointing

out that censorship will cost the ex-

hibitors of the state thousands of dollars.

To Aid National Board

Feeling that the National Board of Re-

view is the logical body to pass upon all

films, Adolph Zukor, president of the

Famous Players-Lasky Corporation, has

taken the initiative in a movement which
other distributors are expected to join.

He has given instructions that the stamp
of approval of the National Board be

carried on all Paramount- Artcraft pic-

tures.

D. W. Griffith, well-known producer,

appeared before the joint session of com-
mittees representing the Virginia senate

and house of representatives at Rich-

mond. February 5, and gave a vigorous

talk against the passage of the censorship

bill in that state.

He branded legal censorship as "Un-
American, misguided, senseless, unjust,

dangerous, untruthful, artless, unlawful,

SIGNING UP MONTY BANKS

A. J. Lang Critically

III With Pneumonia
(By Wire to Exhibitors Herald)

NEW YORK, Feb. 10.—A. J. Lang
export manager for Nicholas Power, is

critically ill here with pneumonia. At-

tending physicians declare that, due tc

a rapidly weakening condition, there is

little chance of recovery.

The former Sennett and Vitagraph comedian putting his signature to a contract to

appear in a series of two-reelers under the supervision of Warner Bros. Left

to right—Sam Warner, Frank C. Griffin, his director, Howard Hawks and Jack

Warner.
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Buys Site for Million
Dollar Fresno Theatre

FRESNO, CAL—With the purchase ol

an additional seventy-five feet on J street

the Kinema Investment Company has ac

quired sufficient ground on which to erec

its $1,000,000 six story theatre building.

A seating capacity of 3,000 is planned

The theatre proper will rise in ampitheatr<

style, with a horshoe at the rear contain

ing arm-chair lounging loges.

The stage will be thirty-six feet deep. I

will be large enough to accommodate ;

three-chariot race in Ben Hur.
The property, which has a frontage o

175 feet, was purchased for $178,000.

Theatre for Negroes
BALTIMORE, MD.—The Druid Theatr

company will erect a motion pictur

theatre on Druid Hill ave. and McMeche:
street for negroes. The firm has been in

corporated for $500,000 by Charles H
Knapp, Robert B. Ennis and Leo H. Millei

Resold to Be Remodeled
DANVILLE, ILL.—William Heasmai

and Fred Buck, both of Atticaj Ind., hav

purchased the Colonial theatre from Job

W. and Leila N. Hollin. The playhous

will be remodeled and redecorated.

Theatre Changes Hands
SALEM, O.—C. P. Callages has put

chased the theatre site at Main and Nort

Lundy streets from C. H. Betts. He wi

continue with the erection of the theatr

building.

Opening in March
PEKIN, ILL.—Mrs. A. B. Flueg*

announces that her new theatre, th

Empire, will be completed and opened t

the public by March 15.

Airdome Converted
NATCHEZ, LA.—Thomas Pantalinr

converted his airdome into a motion p*

ture theatre for all-year service.
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Urges Producer and
Author to Cooperate

Clarence Buddington Kelland

Addresses Meeting of

A. M. P. A.

Clarence Buddington Kelland, author

of the "Sudden Jim" stories which have

been adapted for the screen, addressed

the weekly meeting of the Associated

Motion Picture Advertisers at the Cafe

Boulevard, in New York, on the part

the novelist will play in future screen

productions. Mr. Kelland said in part:

"Novelists have paid too little atten-

tion in the past to motion pictures. The
novelist is a person who knows how to

tell a story. The motion picture pro-

ducer is a man who knows how to trans-

fer a story into visible form. The novel-

ist and the motion picture producer

should work hand in hand. The novelist

tells a story to himself. The reader pic-

tures it in his imagination. The motion
picture producer tells the story direct to

the spectator, and little is left to the

imagination.

Pictures Without Titles

"Never since the motion picture was
invented has anybody been able to tell a

story to somebody else. It has been said

that the motion picture is nothing but

a completely illustrated story. That is

bosh. The motion picture is not an il-

lustrated story but is a better form of

telling a story. When the perfect pic-

ture comes it seems to me it will be
without titles.

"I have a number of author friends

who rail at motion pictures for three rea-

sons. These reasons are: First, that

the name of the cameraman and director

are displayed on the screen in large let-

ters while the name of the author is

subordinated. Second, that the author

meets neither with courtesy nor fair

business treatment. Third, that his

stories are mutilated.

Delighted With Own Pictures

"These complaints do not appeal to

me. I have had a number of pictures

produced, and in a great number of cases

have not only been surprised but de-

lighted. The reasonable author must
realize that things are done on the screen
which cannot be done in a book.
"Motion pictures have a great future.

I am wholly pleased with what they are

doing and with the way they treat stories

by novelists."

I
. Mr. Kelland said he did not think

much of the scenario writer. He be-

lieved that the novelist was the one who
would lead the motion picture producer
"into the land of promise."

Nathan Gordon to Build Largest
Picture Theatre in New England

Ninety-nine Year Lease Obtained for 4,000 Seat
House—Building Will be Completed and

Occupied by January 1, 1921

BOSTON, MASS.—Nathan Gordon, the First National Franchise

holder for the New England territory, together with some of the biggest

financiers of Boston have plans under way to add one more link in Gordon's
ever growing chain of the theatres. It is planned to erect a four thousand
seat house, which will be devoted exclusively to motion pictures the same
as the large motion picture houses in New York and other large cities

throughout the country.

The house, which will be completed by January 1, 1921, will be the

largest theatre in New England, and will be the only large house in Boston
which doesn't couple vaudeville with pictures.

Location Declared to Be Ideal

Located near the corner of Washington and Milk streets, the house
will have an ideal location. The old and historic Old South Church now
occupies one corner of these streets and the Boston Transcript the other.

A half a block away is the Boston City Hall, and two blocks more brings

you to the State House. Not more than two minutes away is the heart of

the financial and insurance district, and in five minutes you will reach the

shopping district.

Ice Causes Roof to Fall

Before Doors Are Opened
RED BANK, N. J.—Weighed down by

snow and ice, the roof of the Empire
theatre collapsed and crashed into the

auditorium. This occurred just before
the doors were scheduled to open for the
evening performance.

Jensen Renames House
PASADENA, CAL.—Hency C. Jen-

sen, new lessee of the playhouse formerly
operated by W. H. Clune, has renamed it

Jensen's Pasadena theatre.

In the evening the picture houses of

Boston depend on the suburban com-
muters for their patronage. In this re-

vard Square subway which serves Cam-
bridge, Allston, Brighton, Belmont and
Arlington on the west within twenty
minutes, and South Boston, Dorchester,
Milton and Ashmont on the east within
thirty minutes.

Long Lease Is Taken
A ninety-nine years' lease has been

taken on the land, and it is expected the
buildings now standing will soon be de-
molished, among which is the well-
known Fitzgerald saloon, a great meet-
ing place in former days of politicians
and gamblers.

Chicago Film Men
Form Social Club

A social club, the membership of

which will be open to all men connected
with the film industry, has been launched
in Chicago. Temporary officers will be
elected at once and negotiations for
suitable clubrooms near Wabash avenue
and Adams street have already been
opened.

Tickets are already on sale for a dance
to be given by the new organization at

the Auditorium Annex, February 27, the
proceeds of which will go towards furn-
ishing the club rooms. Maurice Salkin
and Henry Ellman have been appointed
as the committee in charge of arrange-
ments.

NATHAN H. GORDON
Who is building the largest theatre in

Boston, Mass.

spect Gordon's new location is hard to

beat. On Milk street is located the con-
necting station of the East Boston tun-
nel which serves East Boston, Chelsea
and Revere on the east, the West End
and Cambridge on the west—and the
Washington street subway which serves
Charlestown, Medford, Maiden, Somer-
ville and Everett on the north within
thirty minutes, and the South End, Rox-
bury, Dorchester and Mattepan on the

south within twenty minutes. Two
blocks away is the station of the Har-
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Earl Burgess Dies
in Fall From Plane

LOS ANGELES.— Earle Burgess,

stunt flyer for the Fox Film Corpora-
tion, was killed, February 6, when he
dropped five hundred feet from an aero-
plane.
The same day, Clement H. Buchamp,

stunt performer for Sid Chaplin, was
dangerously injured when he attempted
to make an automobile going fifty-five

miles an hour leap over a moving freight
train.
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Zukor Orders Review Board Stamp
Carried at Beginning of Picture

Famous Players-Lasky President Announces Action
Is Taken to Assist in Fight Against

Official Censorship

To help the National Board of Review

of Motion Pictures, and also to assist

exhibitors in the fight against official

motion picture censorship, the Famous

Players-Lasky Corporation is taking

steps to have the insignia, "Passed by

the National Board of Review," carried

at the beginning of all Paramount Art-

craft pictures so that it will not fail

to be seen when the pictures are shown

in the theatre.

Adolph Zukor, president of Famous
Players-Lasky, has ordered that the

national board's stamp of approval here-

after shall be carried in the beginning

of all Paramount Artcraft pictures, in-

stead of at the end. He has appealed

to all exhibitors booking these produc-

tions to keep this approval in the film

when it is shown.

Some Eliminate Stamp

It has been the custom in the past to

append the national board's approval to

the end of pictures. Many exhibitors,

failing to appreciate the importance of

this approval, have eliminated this stamp

from the picture. Thus when the picture

ture is shown in the theatre, it fails to

let the people know that approval has

been given.
Effective immediately, it is announced

from the Famous Players-Lasky offices

that all Paramount Artcraft pictures will

carry the national board's stamp right

after the main title. As soon as prac-

ticable, this approval will be made a part

of the main title, so that it will be im-
possible to eliminate it from the film.

"I am moved to take this step," said

Mr. Zukor, "because I am firmly con-
vinced that the National Board of Re-
view needs the backing of everybody
in the motion picture business in the

admirable fight it is waging against offi-

cial film censorship. All Paramount
Artcraft pictures are approved by the

national board before they are released.

This not only is a protection to us, but
it is of immense benefit to the exhibitor
showing our pictures.

Carrying of Approval Important

"I wish to call the attention of ex-
hibitors to the importance of carrying
this approval on all their pictures. The
national board is composed of a repre-
sentative body of men and women, who,
acting without pay, work in co-opera-
tion with motion picture producers and
pass upon all pictures before they are
released. This board is absolutely free

of any semblance of control by pro-
ducers and distributors; and their ap-
proval of a picture is an unbiased ex-
pression of opinion.
"The national board is opposed to

arbitrary consorship at the hands of
municipal, state or federal authorities,
and is conducting a strong fight against
such censorship. It behooves all ex-
hibitors to cooperate with this board,

because official censorship not only is

vicious and un-American, but it also
can do incalculable harm to the industry,

as has been proved in those communi-
ties where censorship already exists.

Appeals for Cooperation

"I appeal to all exhibitors to join with
the Famous Players-Lasky Corporation
in standing firmly back of the National
Board of Review. If the national board
approves a picture, it seems to me that

every exhibitor should not only permit
such approval to be shown with the

picture, but should make an effort to

give a good display of the board's stamp.
It is obvious that if a person in the

audience sees on a picture the emblem,
'Passed by the National Board of Re-
view,' he will be less likely to demand
an official censorship."

Special titles carrying the board's
emblem have been prepared by Famous
Players-Lasky, and instructions have
been issued to all exchanges to sec that

these titles are inserted at the begin-

ning of the picture, immediately after

the main title.

Fairbanks At Work
LOS ANGELES, Feb. 10—After a

nine weeks' vacation, Douglas Fairbanks
has started on his third United Artists

production, the script of which was pre-

pared by Tom Geraghty from an original

story by "Doug." It is as yet untitled.

Buy Phoenix Site
For Large Theatre

Dave Goldberg and Frank Cox
Forming $1,000,000 Company

to Finance Enterprise

PHOENIX, ARIZ.—Dave Goldberg,

of Phoenix, and Frank Cox, architect of

Chicago and Los Angeles, have pur-

chased the J. A. R. Irvine property at

First and Washington streets on which

they will erect a six-story office building

and motion picture theatre.

To finance this enterprise, a $1,000,000

company is being organized, Mr. Gold-

berg announces. It is understood that
business men from this and other cities

are associated with Messrs. Cox and
Goldberg in the project.
The new playhouse is to cost $750,000,

according to the announcement. It will

have a frontage of 105 feet on Washing-
ton street with a depth of 200 feet. It

will seat 2,000 persons.
Mr. Cox said the theatre would be the

last word in modern construction. It

will be opened to the public about Oct. 1.

Slapstick and Mystery
on President's Program

WASHINGTON — Motion pictures

form a considerable feature of President
Wilson's recreation, now that his illness

keeps him confined to the White house.

A projector and screen has been installed

in the east room here. The president and
the members of his family witness the

films put out by the big stars. His pro-

gram is not confined to travelogues, edu-
cational or dramas, but mysteries and
slapsticks appear on the screen.

PUTTING LAUGHS IN THE DRY WAVE

Bryant Washburn in a scene from the Paramount-Artcraft picture, "The Six Best

Cellars"
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Special Pictures to Maintain
Offices in Twenty-two Cities

jouis W. Thompson and H. J. Roberts on Trips to

Establish Sales Organization—First Offering
Scheduled for February 15

With Louis \V. Thompson, president, establishing offices in the south

ad H. J. Roberts, general sales manager, making a hurried tour of the

orth for the same purpose, the newly organized Special Pictures Corpora-
on is speeding preparation to establish a sales organization in twenty-two
rincipal cities of the United States before the date set for its first picture.

Managers have already been signed for Los Angeles, San Francisco,

[inneapolis, Chicago and Cleveland and negotiations are under way with
jmpetent men in the other cities to be entered.

Important Announcement Is Delayed.

Representatives of the corporation will be placed in the offices of

.dependent exchanges in the various centers. Aside from physical distri-

ition, however, the company will handle every phase of its sales work
irough its own organization. Announcement of the independent ex-

langes which will provide offices for the Special Pictures representatives

being: withheld for a short time.

Directs Exchanges

H. J. Roberts, who is organizing the

)rth for the company, spent Saturday,
;bruary 7, in Chicago. He announced
at Ralph Bradford, former Chicago
anager for Triangle, who has been
sociated with the S. A. Lynch Enter-
ises, and E. C. Davies, recently with
e Mickey Film Corporation, will rep-

sent Special Pictures in Chicago.

Other Managers Chosen
Tom Kress, formerly with Robertson-
Ae at Minneapolis, has been chosen
Minneapolis manager. He is a vet-

an in the film business and before
nrking at Minneapolis was in the em-
oy of Pathe at Kansas City.

Frank Marshall, a former Triangle
inager, who has just been discharged
Dm service after serving in France
er two years, will handle the Cleve-
id office.

Two former Hallmark managers have
en chosen for coast o-ffices. William
atthews, a veteran of twelve years'
perience, is to be San Francisco
inager. Joe Quinn, who at one time
is connected with Chicago exchanges,
to be Los Angeles manager.
Roberts will establish offices in De-
it, Buffalo, Toronto, New York, Bos-

Philadelphia, Washington, Pitts-

rgh, Cincinnati, Indianapolis, St.

mis, Kansas City and Denver, and
er in Seattle on his present trip.

>uis W. Thompson will choose repre-
itatives in Dallas, New Orleans and
lanta.

First Offering Is Comedyart
The first publication of the company
"1 be a two-reel weekly combination

consisting of a 1,400 feet comedy;
feet color scenic made by the Hand-
iegl color process, and 200 feet nov-
under the general term of "memo-

s." This will start February 15. It is

< led "Comedyart Pictures."
The second short subject will be pub-
tied weekly beginning April 15. It will

1 under the name "Weekly Indiges-
I n." being one reel made up of five
( -nedies of 200 feet each.

The third will be a two-reeler. pub-
lied weekly beginning May 15. It

Ml be a combination film on the general
< ler of the "Comedvart."

Callicott Manager
of Kinema Theatre

LOS ANGELES — Jack Callicott,
formerly manager of Grauman's theatre
in Los Angeles, who resigned a few
months ago to take an eastern trip, is

returning to Los Angeles as the new-
chief executive of the Kinema theatre un-
der the Sol Lesser-Gore Brothers' re-
gime. Callicott is given credit for much
of the success that attended Grauman's
theatre during its infancy, and theatre
men here predict that he will make a big
success of the Kinema. He first came to
Los Angeles several years ago to build
up the old Woodley theatre, and his rec-
ord there established him as one of the
keenest showmen in Los Angeles. The
Kinema plans to go in for spectacular
presentation of super-productions.

Colorado Springs to

Have Large Theatre
COLORADO SPRINGS. COL.—

George H. Greaves, of Denver and Colo-
rado Springs, has obtained a 99-year
lease on the property just east of his

Princess theatre. This pioneer motion
picture man announces that he will build
the largest motion picture house in the
state on his new site.

The net rental sum to be paid for the
property is said to be in excess of §1,-

000.000. The property has a frontage of
75 feet on Pikes Peak Ave., and 108 feet

on Nevada Ave.
While this new playhouse is being

erected, the Princess will be remodeled
so as to harmonize with its big sister.

These improvements, it is estimated, will

cost $200,000.

Hallroom Boys Move
to Lehrman Studios

LOS ANGELES—Space at the Lehr-
man studios at Culver City has been
leased by Jack and Harry Cohn for pro-
duction of the Hallroom Boys comedies.
Hughie Fay will play opposite Edward
Flanagan with Al Santell directing.
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ELMER R. PEARSON"
Who has been appointed by Paul Brunet

to succeed Fred C. Quimby as director
of Pathe exchanges.

Dietrichstein -Hatton
Play Is Purchased by
Goldwyn Corporation

The Gqldwyn Pictures Corporation
announces the purchase of the motion
picture rights to "The Great Lover," by
Leo Dietrichstein and Fred and Fanny
Hatton. This is the fourth play which
Goldwyn has purchased from Cohan and
Harris in the last few weeks.
Recently announcement was made of

the purchase of "Officer 666," "Stop
Thief" and "A Tailor Made Man." They
are all scheduled for early production.
"The Great Lover" served Mr. Die-

trichstein as a starring vehicle in New
York and on the road. It was produced
in New York City at the Longacre the-

atre on November 10, 1915, and ran for
a full season in the metropolis.
The Goldwyn company is preparing to

produce "Bunty Pulls the Strings," by
Graham Moffatt; "Milestones," by Ed-
ward Knoblock and Arnold Bennett;
"The Truth," by Clyde Fitch; "Madam
X," by Alexandre Bisson; "The Chris-
tian," by Hall Caine; and "The Slim
Princess," by George Ade and Henry
Blossom.

Hall Company to Build
Studio in Kansas City

KANSAS CITY, MO.—Lieut Bert
Hall, who played in "A Romance of the
Air," is organizing the Popular Players
Pictures Corporation, which is incor-

porated for S200,000.
With Franklin B. Coates, director, Mr.

Hall plans to erect a studio in Kansas
City. At least six pictures a year will

be produced, according to Mr. Hall.
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IN THE LAW'S CLUTCHES

An incident from "Blind Youth," the National Picture Theatres, Inc., production
soon to be published

Clune Endorsement
Gives National, Inc.

Nation-wide Scope
National Pictures Theatres, Inc., of

which Lewis J. Selznick is the head, has
progressed on its way from New York
across the continent with such rapid
strides that it has reached Los Angeles
and has been received in that city

warmly, according to a statement from
the New York offices of Mr. Selznick.
The statement says that with the Cali-

fornia endorsement, which comes from
Clune Theatres Company, National Pic-
ture Theatres, Inc., is established firmly
throughout the United States. Among
the first exhibitor organizations to favor
National was the northwest exhibitors'
circuit and others from representative
exhibitors and circuits.

Chicago 100 Per Cent

Chicago fell into line 100 per cent,

it is said, marking the first time in the

motion picture business of that city

that competitive exhibitor organizations
jointly endorsed a project intended for

the exhibitor.

W. H., Clune's letter of endorsement
said: "The time has come when we
must either get together or get out, and
it seems to me National Picture Thea-
tres, under the guidance of Lewis J. Selz-

nick, is the plan that will enable the ex-

hibitor to demand and get a fair return.

Predicts Harmony
"I am satisfied that until there is har-

mony and a closer relationship between
the producer and exhibitor, neither of us
can reach the point of success which the
possibilities in the motion picture busi-

ness offer.

"I am more or less familiar with all

of the co-operative plans offered to date,

and upon thorough investigation I be-
lieve you have eliminated the possibilities

of failure so apparent in other plans."

Goldwyn on Way to

West Coast Studio
Samuel Goldwyn, president of Cold-

wyn Pictures, pa^ed through Chicago
February 5, on his way to the west
coast studios, where he will hold an im-
portant conference with Vice-President
Abraham Lehr.
He spent but a few hours in Chicago

and declined to discuss any of the many
rumors of Goldwyn's big plans for the
future.

It is his first journey to the studio
since the Duponts and the Chase Bank-
ing interests became financially in-

terested in the organization and since

Edward Wise, president of the United
Cigar Stores, became a member of the

board of directors.

He was scheduled to arrive at Los
Angeles before representatives of the

Associated Producers started on their

important trip to New York.

Allender Adds House
To Theatre Chain in

Four Western Towns
SPOKANE, WASH.—The Orpheum

theatre at Moscow, Ida., has been pur-
chased by Jack Allender for J. W.
Allender, Inc. The house will be op-
erated as the Liberty theatre.
With the acquisition of this theatre,

Mr. Allender and his associates, who
own the Majestic and Lyric playhouses
in Spokane, now operate five picture
houses. The other two are located at

Pullman and Colfax.
This circuit of theatres is under the

general management of W. J. Drum-
mond. He has had wide experience as
an exhibitor and in the distribution end
of the business he has been connected
with Triangle, Mutual and other pro-
ducers.

Chicago May Have
New "Film Colony'

Delay in Negotiations for Filrr

Building Starts Smaller

Projects
Delay in negotiations for a general filn

exchange building, which would house

the Chicago offices of all of the largi

film companies and the independent ex

changes, has resulted in the launching o

several smaller projects.

Favor Ninth and Wabash
There is a possibility that the exchange

will occupy several buildings in th<

vicinity of Wabash avenue and Nintl

Street, near the sight of the presen

Famous Players-Lasky Corporation build

ing.

One of the proposals is the remodel
ing of the American Express Compan
building at Ninth Street and Wabasi
Avenue. If negotiations are completec
it is understood that the Select, Metre
First National and Goldwyn offices, th

Celebrated Players Film Corporation an
the Aaron J. Jones enterprises will oc
cupy the building.

Other Companies Active
Other companies are dickering fo

locations in the neighborhood and it i

possible that Chicago will have a "filr

colony" instead of one large exchang
building as originally proposed.
Under a city ordinance, the film ex

changes are compelled to quit the "loop
by May 1.

Louisville to Have
Magnificent Theatre

At Cost of $500,001
LOUISVILLE. KY.—Louis Dittmai

president of the Majestic Company, an
nounces that the new Rialto theatre t

be built here at a cost of $500,000 wi
be the finest picture house in this set

tion of the United States south of Ch
cago.
The new house, which will have

seating capacity of 3,200, will be erecte

in Fourth street, south of Chestnut.
Decorations of the playhouse will b

in marble and tile. The ventilating syi

tern to be installed will change the a-

throughout the house every two mir

utes.

With ground already broken, it i

planned to have the place complete
by October 1.

Typhoon Fan Company
Opens Chicago Offic

The Typhoon Fan Company of Ne -

York and New Orleans has opened
Chicago branch at 64 W. Randolp
street, Chicago, under the direction c

Thomas R. Wilson, former chief vent

lation engineer of the Chicago Healt

Department, and John P. Gleason.
This branch has closed several impoi

tant contracts during the past few week
including a complete installation of th

Typhoon Cooling System at the Bit

Mouse theatre, Minneapolis, the F
Armstrong theatre at Rock Island an

the Twelfth Street theatre in Kans;

City.
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INTERNATIONAL DEMAND FOR THE STRONGEST
Fox Film Corporation Receiving Request for

Film Version of Clemenceau Drama From All

Parts of World Including "Central Empires

muEiUiuiiiii:KiHiii:ii.:i!!
1

iiuiiiuiiumi

"From all parts of the world—from

apan, China, South America, Egypt,

Australia, India—even from the late

Central Empires' of Europe—have come
equests for early bookings on 'The

Wrongest.' This mighty story starts its

areer as a Fox production with the most
niversal appeal oi any picture that has

een issued by the Fox Film Corpora-
ion."

The above statement has been issued

y the Fox Film Corporation in support-

ng its claim that no photoplay ever

nade has been in such world-wide de-

nand as is William Fox's production of

The Strongest," the only drama from
he pen of Georges Clemenceau.
William Fox's representative for what

ntil recently were the Central empires
5 located in Berlin. He reports by
able that the demand for Georges Cle-
lenceau's solution of the world prob-
:m, the mighty Frenchman's answer to
iie question, "Does the soul of woman
ule the world?" has surpassed anything
iat he has known in his long experience
1 the selling of motion pictures in for-
ign fields.

Central Empires Interested
Beset by troubles at home, both Au-

tria and Germany are anxiously await-
ig the announcement that the only
rama from the pen of the man who
radically wrote the treaty which
rought peace to the world can be
iown in those countries.
France, naturally, is awaiting with keen

nticipation the release of the story from
le pen of her most eminent citizen.
Great Britain wants it, and wants it as
uickly as possible. Frederick Mor-
aunt Hall, managing director of Fox
ilms for Great Britain, reports from
.ondon that British exhibitors are
lamoring for the right to secure the
reat picture which will be offered to
ie American public this month.

Australia Seeks Prints

Australia has raised a cry for "The
trongest." H. E. Ross Soden reports
'om Sydney that no sooner had the
nnouncement been made that William
'ox had secured the screen version of
ie mighty Clemenceau's mighty story
lan the exhibitors in Australia and New
ealand began writing and wiring to the
ox office asking tke earliest possible
ate on which they could advertise the
ict that they would show the big screen
roduction.

• South America, according to reports
om the leading centres of Rio de
ineiro and Santiago have advance
rders for "The Strongest" that will sur-
ass those for any American-made pro-
uction yet shown in those countries.
A Japanese exhibitor who thought he

id not get sufficiently quick action from
ie Japanese office of Fox Film Corpora-

tion wired direct to New York asking

that a print, titled in Japanese, be rushed

to him in Yokohoma, and setting upon

this a price that is the largest ever offered

for a screen production in the Land of

Nippon.

Novel Offer from Alaska

R. A. Thorne. one of the largest mo-
tion picture exhibitors in Alaska, has set

a record price in that territory for the

Clemenceau production, agreeing to pay
for the picture for three weeks and in

addition the rate of S2 a pound for ship-

ping in from Seattle—so that he can
show it one night in Fairbanks, Alaska.

He is willing to pay for the twenty days
of travel required to make the round
trip so that he can have the honor of be-
ing the first man in the Northern terri-

tory to show the masterpiece of the mas-
ter mind of France.
Fox officials declare there never has

been a better exploited picture than
"The Strongest." Its advertising has
been printed in thirty-two languages, and
its appeal is expected to be so great that

it is sure to be in great demand for

years.
In selecting a cast of internationally

known artists, William Fox added greatly

to the value of the wonderful Clemenceau
story. Harrison Hunter, for fifteen

years a figure on the British stage; Renee
Adoree, the idol of Paris and South
Africa; Carlo Liten, "Belgium's Sir

Henry Irving," a favorite in Germany
and Austria especially; Georgette Gau-
their de Trigny, the star of the first mo-
tion picture ever made in South America
and the first made in Mexico: C. A. de
Lima, well known in Madrid and the

Spanish colonies; Jean Gauthier de Trig-
ny who starred in French productions in

Turkey and the Far East; Florence
Malone, whose work in Australia and
New Zealand has given her a host of

followers in the Pacific Islands, and the

rest of the cast all are said to have a

particular appeal in their respective roles.

Hailed as "Biggest Scoop"
It is claimed that R. A. Walsh's direc-

tion of the great artists in Clemenceau's
only story will make a combination on
which exhibitors all over the world will

make substantial profits. It is consid-
ered by William Fox the biggest "scoop"
ever scored by a producing company.

The Fox organization is sending "The
Strongest" to every corner of the earth.

It will travel by mule-back, by auto and
by steamboat; it will go by train, and
it will be carried across mountain passes
by Chinese coolies; it will penetrate even
the realm of Soviet Russia, carrying
with it the message from the mind that
conceived the peace treaty at Versailles,

as to how and by what element the world
is to resume a normal state.

Press Agent Selves

In Who's Who Issue of
A.M. P. A. Bulletin

The annual number of the A. M. P. A.
Bulletin, the official organ of the Asso-
ciated Motion Picture Advertisers, Inc.,

is issued in the form of a "Who's Who"
in publicity and advertising in the in-

dustry.

"For the first time" the members of
the organization press agent themselves
instead of striving to exploit some new-
comer to stardom or the latest feature
two-reeler.

Characteristic sketches and familiar
faces fill nine of the twelve pages of the
issue. If you are inquisitive about the
past and present of any of the men who
create a desire for their product, jus*
read their autobiographies.

If you have forgotten the facial ex-
pressions of Eugene Zukor, Terry Ram-
saye or any of the others in the trade,
peruse pages 3, 4, 6, 7 and 8.

Group Service Men
Pictures and sketches of the men who

served the United States during the war
are grouped by P. A. Parsons, editor of
this edition.

In getting out this number, Mr. Par-
sons had hoped to have it representative
of 100 per cent of the membership. But
he apologizes for those who failed to
respond.

A dramatic scene from '"The Strongest,"
the William Fox all-star production.
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Fred Miller Weds
LOS ANGELES—Fred Miller, foun-

der and general manager of the California

theatre, was married here this week to

Mrs. Miriam Rowan, prominent Los
Angeles society woman.
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EXHIBITORS HERALD

CIRCULATION

41The tremendous advance of "Exhibi-
tors Herald" in all departments during
the twelve-month period ending De-
cember 31, 1919, is best attested in

this record of 3,647 new subscribers.

«JWe believe this very great circulation

increase—which representsa total equal
to nearly a third of all the important
theatres in America—is without parallel

in this field.

C[We claim this increase of 3,647 in

our subscription list to be by far the
greatest circulation gain obtained in

the past year by any publication in this

field, and we challenge any and all of

our contemporaries who may dispute
this assertion to a neutral audit of cir-

culation records.

CJThis circulation gain of the past year
renders secure the position of Exhibi-

tors Herald as the publication of great-
est exhibitor circulation.

MARTIN J. QUIGLEY,
Publisher.
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JANS PICTURE ABOUNDS IN DRAMATIC SCENES

Olive Tell, James Morrison and supporting cast in one of the tense moments from
"Love Without Question."

Syndicating of Novel Will Exploit
"Love Without Question," Says Jans

"The Abandoned Room," by C. Wads-
worth Camp, from which the motion
picture, "Love Without Question" was
taken, will appear serially in over forty
newspapers in the country.
Herman F. Jans, president of Jans

Pictures, Inc., in making this announce-
ment, declares that syndicating of the
novel should mean an exceptional bene-
fit to exhibitors who book this first pres-
entation under the Jans banner.

Story Is Appealing

B. A. Rolfe, who produced the picture
for the Jans company, and Mr. Jans said
they selected this story because of the
wide appeal it undoubtedly would have
among film patrons. The Thompson
Feature Service is syndicating the novel.
The Jans officials feel that the selec-

tion of their initial production to be ex-
ploited serially in the newspapers,
proves their statement as to its appeal
to the public and shows that their choice
was good.

Exploits New Production

Mr. Jans believes that this announce-
ment should prove of great interest to
the prospective exhibitors, inasmuch as
it gives the shewman splendid exploita-
tion possibilities, and furthermore gives
the motion picture a valuable amount
of advertising that cannot fail to help
those who book "Love Without Ques-
tion." It means, says Mr. Jans, that the
exhibitor will be spared the trouble of
popularizing the screen version.

"The Devil's Riddle" to

Be Issued This Month
"The Devil's Riddle," the William Fox

production in which Gladys Brockwell is

the star, is scheduled for publication this

month.
The story was written by Edwina

Levin, and the picture was directed by
Frank Beal.

Extensive Advertising

Is PromisedJby Jans
Up-to-date accessories and an exten-

sive advertising campaign has been
promised by H. F. Jans on the initial

production of Jans Pictures, "Love
Without Question," featuring Olive Tell.
The production is ready for publication
to the state rights buyers this month.
The contract for the lithographs have

been given out, and Mr. Jans indicates
that these will be something entirely dif-

ferent and far above the usual output.
iSpecially made slides, heralds, press
book, music cues sheets, lobby display
photographs and others will be offered
in conjunction with the production.

First Drew Film Ready
For Public Presentation

"The Charming Mrs. Chase," first of

Mrs. Sidney Drew's "After Thirty" se-

ries of comedies, is scheduled by Pathe
for publication on February 22. These
features have been adapted from the well

known stories of Julian Street, in which
John Cumberland is starred.
There will be eight of these comedies.

Eleanor Curtis, known in private life as
Mrs. Lewis Peck, will make her initial

bow on the screen in Mr. Cumberland's
support. Mrs. Drew adapted and di-

rected the comedies.
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Increase Production
At Western Studios

All Available Space Taken and

New Buildings Are

Projected
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 10.—Practically
every studio in the vicinity of this city

is working to capacity and space is at

a premium.

Construction work is to be started

soon on the new Art Unit studios in

Glendale. Ten separate unity studios

will comprise the institution. George
McDaniel, Leon Spiank, Spencer Robin-

son, Hyman Schwartz and Frank L.

Stobbs are included in the directorate.

McDaniel will be production manager.

Ten companies are producing at the

Balboa studios in Long Beach which

are beir.g operated on the unit plan by
the Wholesalers Board of Trade of Los
Angeles. Among the occupants are the

Paragon Film Company, Holly Comedy
Company, Sphinx Serial Company
Edythe Sterling Pictures, Miller Pic-

tures Corporation, Peerless Pictures
Corporation, Special Pictures Corpora-
tion. Fritzie Ridgeway Company and
Silver Nite Productions.
Ben Wilson, producer of serials, has

taken over the Santa Monica Boulevard
studio of the Bullseye Film Corpora-
tion and is said to be planning extensive
production, including features, comedies
and serials.

Board of Censorship

Will Be Sought for

District of Columbia
WASHINGTON—Efforts to secure a

board of censorship for the District o!

Columbia will be made by a number c
citizen's associations which have beer

making an investigation of the motior

picture situation here.
It is declared by the investigators tha

censored films are not popular and that <i

demand for moral pictures must b<

created. At the same time, however, i'

is pointed out that censorship is the only

way to assure the public of proper pic

tures until the "demand for moral films'

is developed, and it is planned to enl

deavor to obtain the organization of ;

board of censors similar to that of Penn
sylvania.

Measles Bars Kiddies
From Picture Showi

EVELETH, MINN.—All children un

der 10 years of age have been prohibitei

from attending motion picture shows t<

prevent a spread of measles.

Deal is Settled
MOLINE, ILL.—Preliminary busi

ness matters in connection with th

construction of a new motion pictur

theatre at the corner of Seventeentl

street and Fifth ave., have been com
pleted by N. R. Pastel, vice-presiden

of the Bee Hive Film exchange. Th
playhouse will cost $300,000.
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Sreat Advertising Campaign Is

Organized for "The River's End"
Tames R. Grainger, on Way to Coast to Confer With

Neilan, Outlines Exploitation Drive
for Latest Production

James R. Grainger, eastern representa-

ive for Marshall Neilan Productions, left

Jew York on the Twentieth Century

ebruary 5 for the California headquar-

ers of the company to consult with Mr.
Jeilan on new plans affecting future pro-

uctions of this concern. Mr. Grainger

ould not disclose details but promised

big things" in connection with the forth-

oming Neilan productions.

Before leaving, Mr. Grainger expressed

reat enthusiasm over the manner in

/hich bookings are coming in on "The
Liver's End," Mr. Neilan's initial inde-

endent production following the forma-

ion of his own producing organization.

Advertise Book Heavily

"The story by James Oliver Curwood,"
aid Mr. Grainger, "is receiving one of
tie greatest advertising campaigns ever
ccorded a book. This publicity, backed
y the exceptional merits of the novel
/hich is the biggest seller by 50,000
opies, of all the Curwood works, has
reated a wide demand for the picture.

• "A point that clearly indicates the
onfidence exhibitors throughout the
ountry have in Mr. Neilan, is brought
ut by the fact that months before even
he title of our initial production was
nnounced, contracts for the first Neilan

ElllH
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offering were signed by hundreds of ex-
hibitors who were anxious to book this
film regardless of its nature. Since the
title has been made public I have been
receiving hundreds of inquiries a day
regarding bookings and it is most grati-
fying to note this demand for our
product.

May Show in February
" 'The River's End" is now receiving

its final treatment and the first run show-
ings should be before the public the lat-

ter part of this month. Our second pro-
duction is now nearing completion and
when the title is announced we expect
even a greater demand for this offering
than on 'The River's End.'

"

In speaking of his trip to the West
coast, Mr. Grainger stated that he ex-
pected to be gone for about three weeks.
He will meet various exhibitors along
the line and arrange for special presen-
tation plans in connection with "The
River's End." It is confidently expected
that this film will out-gross by a large
margin, any production ever staged by
Mr. Neilan. "If the present rush of

contracts is any indication," said Mr.
Grainger, "our first production will play
every town in the United States regard-
less of size, that has a motion picture
theatre."

JAMES R. GRAINGER
Eastern representative of Marshall Neilan,
who is now on way to coast for confer-
ence.

Seating Capacity Cut
to Aid Influenza Fight

MADISON, WIS.—Additional cases of
influenza has caused theatres to make
special seating arrangements. Only
every other row of seats is being used.
Health authorities have asked that mana-
gers permit no loitering in lobbies.

New Home Office of Pathe Exchange
Ready for Occupancy in Early Fall

ew home of Pathe Exchanges Inc.,
New York

Ground has been broken at 35-39 West
Forty-fifth street in New York, where
the twelve-story building that is to be
the new home headquarters of Pathe
Exchange will be erected.

Paul Brunet, vice-president and gen-
eral manager of Pathe, announces that
it is expected that the structure will

be ready for occupancy in the fall.

Business Activities Increase

Mr. Brunet said that the rapidly in-

creasing activities of the organization
made larger quarters imperative. The
work of construction is being done by
the Emerson Building Company, and
the ground area to be occupied by the
building is 50 by 100 feet.

The design and arrangement of the
structure, according to plans, are the
last word in modernity. It is to be 100
per cent fireproof, with sprinkling ap-
pliances throughout, and will be equipped
with every modern device for safe-

guarding the occupants.

One Floor for Directors

The eleventh floor will be given over
to the occupancy of Mr. Brunet and the
board of officers of the company. The
art department, which employs thirty
odd artists, will be housed in a com-
modious glass covered studio on the
roof of the structure. It will be furn-
ished with every technical equipment
to aid in the production and handling
of the art work produced by Pathe, both
for its own attractions and those indi-
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vidually distributed through the Pathe
Exchanges.

Two Projection Rooms
An entire floor will be devoted to the

sales, publicity, exploitation and adver-
tising departments. The departments of
accounting, supply and purchasing also
will be located in commodious quarters.
There is to be a special exhibition room
on the floor occupied by the sales de-
partment for the use of that division
and prospective buyers. In addition,
there will be a projection hall for the
routine use of the film committi e and for
special showings.
The Pathe News, upon the comple-

tion of the new building, will be trans-
ferred from Jersey City to New York.
This will, as indicated by Mr. Brunet,
vastly facilitate the production and dis-

tribution of this feature. The News will
have a highly modernized developing
plant for negatives, and the cutting
room and vaults will have the benefit of
the very latest improvements.

New Offices Needed
"It was increasingly evident during

the year," commented Mr. Brunet, "that
the growth of business handled and in

the corresponding increase in office and
executive forces, that the ever present
need is, and would be for considerable
time to come, more room. We have
occupied the eleventh and twelfth floors
in the Century Building, but in the
last year we were compelled to extend
our organization to the eighth floor.
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Selznick Enters News Field With
Reel for Semi-weekly Publication

Lewis J. Selznick Announces That World Events
Will be Presented to Public in Half

the Time It Now Takes
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Selznick Enterprises, it is announced,
is to enter the news reel market with a

semi-weekly publication. This state-

ment comes from Lewis J. Selznick,

president of Selznick Pictures, who has

been in personal touch with the arrange-

ments for establishing this new news
series.

It will be known as the "Selznick

News" and will be published through
the Select exchanges.

To Expedite Work
According to arrangements, special

photographers have been stationed in

every important city in the world, and
a plan has been worked out, it is said,

which will enable the producer to pre-

sent pictures of important events in

about one-half of the time which now
elapses between happenings in far away
points and their reproduction on the

screen.
It is planned, according to Mr. Selz-

nick, to station photographers in a num-
ber of points not now covered by screen

news photographers. In no case will

magazine features be resorted to, he

says.

Will Zone World
"We will divide the world into zones,"

Mr. Selznick said, "and events in the

first zone, which will include events
within a certain radius from New York,
will be flashed upon the screen in New
York and the territory of that zone on
the same day. We are going to en-

deavor to beat every other news reel

from twelve to twenty-four hours."
Selznick officials have been consider-

ing this feature, it is understood, for at

least a year. Statistics have been ob-
tained relative to the minimum and
maximum number of events that have
happened weekly throughout the world
within the past three years. Officials

consider this data invaluable in the ob-
taining and distribution of the current
events on the screen. Mr. Selznick an-
nounces that he will surround the news
organization with such efficient experts
that a needed improvement of today will

be taken up in the Selznick publication.

New Picture Firm to

Remodel Opera House
STEVENS POINT, WIS. — The

Grand Opera house has been taken over

by the Majestic Theatre Company. M.
E. Bruce and Russell Gregory, members
of the new concern, will reopen the

place as a motion picture and vaudeville
theatre to be known as the Majestic.

Site for Modern House
SAVANNA, GA.—Property with a

frontage of 90 feet on Abcrcorn street

and 180 feet on Congress has been pur-
chased by Arthur M. Lucas, Jr. He will

build a 2,700-seat modern theatre on this

site.

SEWELL FORD'S STORIES REACH THE SCREEN

Wild Steed Takes
Peep Into Studio

| Marmaduke is a bay horse thai

| hauls soft drinks over the cobble-

| stones of New York- His tem
perament was aroused recentl>

I when an automobile truck detached

!

j him from his burden—a delivery
a wagon.

| Marmaduke galloped up an in-

cline into the new studio of the

Fox Film corporation. He made a

dash for a street scene that was

| being photographed for "While
I New York Sleeps." He rambled
| down the street into a parlor

where Pearl White was acting fot

; "The White Moll."
Showing no partiality, the run-

away steed visited the contract de-

partment and then the publicity

room. Again, he galloped back tc

the studio. Here the jockey frorr

"While New York Sleeps" cor
nered Marmaduke.
The "tryout" was considered un- I

successful and Marmaduke still is i

hauling soft drinks.
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League Would Bar
Girls Under 18 From
Working in Theatr ;

WASHINGTON—An age minimurr
eighteen years is proposed for girls <

ployed in motion picture and other th •

tres in the District of Columbia, un
bills which have been introduced in •

senate and house of representatives.

The bill was drafted by a committee r

the Consumers' League and was int -

duced in the upper house by Sena

-

Curtis of Kansas, and in the lower ho :

by Congressman Gard of Ohio.
Educational and physical minimu.

also arc proposed, as well as the cr

tion of a bureau to furnish work pern .

and to inspect theatres, stores and ot

establishments to see that the requi

ments of the law are complied with.

A scene from the first "Torchy" Comedy, starring Johnny Hines, produced by Mas-
ter Films, Inc.
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Sounds Like a Circus
Stunt But It Isn

The prize for the worst theatre na

in the history of the motion picture

dustry must be awarded to the own
of the new theatre now under constr

tion in West Monroe street, Chica

Iheatrcmen have outgrown such nan

as Nickelodeon, Penny Arcade, Drea

land and Nickelette. They have pas?

into the discard and the Strand, Rial

Chateau and Capitol or equally eupho

ous titles have taken their places. I

even in the old days it would be h;

to find a name to compare to "Barbe

Loop."

Republic Staff Changed
Republic Distributing Corporation .

nounces that Fred Salinger, who 1

been located at the Pittsburgh office

the organization, has been called to N
York as manager of the New York C

exchange. Announcement also v

made known that Norman Moray, w

was in the New York office, has b<

appointed a special representative

the manager of sales, George Meeker
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JANE NOVAK

Whose work in Marshall
Neilan's "The River's End"
is an outstanding feature
of the production.

mi \
F

esser-Gore Purchase
Ratified by Members

First National Circuit
Ratification of the purchase by Sol
3sser and the Gore Brothers of the
rst National Exhibitors' circuit fran-
ise for Southern California and Ari-
na from T. L. Tally of Los Angeles,
s been given by the entire membership
the circuit, exercising a mandatory

luse of the co-operative concern's by
.vs which makes any franchise transfer
sale dependent on the approval of the

-'tnbership.

'There was not a dissenting vote,"
ys Robert H. Liebler, president of
rst National. "The members are par-
ularly encouraged by plans which Mr.
sser and the Gore Brothers have made
own to them for the erection of a

! 000,000 theatre in downtown Los An-
gles, in addition to improvements to
'2 Kinema theatre, which they acquire
! part of the transaction with Mr. Tally
;d which, as a single item, will cost ap-
pximately $200,000."
The Lesser-Gore combination by this

<al also obtain control of fifteen the-
ses along the Pacific coast, including
t- Alhambra, Burbank, Optic, Regent,
1 ceum, Casino, Grand and Liberty in

1'S Angeles, the Sunshine in San Diego,
ad other properties in San Francisco
Eg Seattle.

The Gore Brothers are very optimistic
i the future of California. Their invest-
i nts during the present year, they say,
ill total approximately $15,000,000.

Lane Theatre Sold
The Palace theatre at Lane, S. D., has

tfen sold by William Gall to Milo Van
|ke. The change became effective
'bruary 2.

Marshall Neilan Reveals Tense
Melodrama in "The River's End"

MARSHALL NEILAN has done
James Oliver Curwood's story of
the north lands, "The River's

End," into a thoroughly notable screen
drama. The Neilan production has many
noteworthy aspects and chief among
them is the dramatic construction and
characterization which from the opening
of the screen story to the finale fixes and
holds the spectator's interest.

"The River's End" is one of the finest

contributions to the drama of the screen.
In all the important phases it is splen-
didly produced—the characterizations,
the continuity, the settings, the lighting
and the photography are all of the first

order.

In "The River's End" Mr. Neilan has
undertaken to depict a story which is

decidedly foreign from the class of
stories with which his name has been
conspicuously identified. In it there is

an almost total absence of opportunities
for injecting those little bits of human-
ness which have given color to many
former Neilan productions. In this ab-
sorbing story he has faced the necessity
of introducing real drama of the melo
type and the facility with which he has
succeeded makes this picture a valid
achievement.

A splendid cast shares the honors with
Mr. Neilan. The characterization of

Jane Novak is a real triumph and to-

gether with the exceptionally effective
work of Lewis Stone forms the actorial
highlight of the production.
While exceptional as a photographic

product throughout, "The River's End"
reveals a number of double-exposure
shots that are among the most adroitly
handled than have yet appeared upon the
screen.

The story is a typical Curwood narra-
tive centered about a double role por-
trayed by Lewis Stone. Stone, as Kerry
Conniston of the Northwest Mounted
Police, starts across the snow wastes of
the northland in pursuit of John Keith,
wanted in Edmonton for murder. Con-
niston overtakes the accused man and
starts back to civilization. On the return
trip Conniston succumbs to illness from
exposure and is rescued from certain
death by his captive. Weeks in a snow-
bound hut creates a frienshio among the
two men. Conniston weakens and as

death approaches he, now convinced of
Keith's innocence, directs the latter to
return to civilization, impersonating the
officer.

Returning he finds the commanding
officer of the detail, played by J. Barney
Sherry, in love with Jane Novak, as the
daughter of the man whom the law ac-
cuses him of murdering. Three years
have passed since Conniston went out
into the north land and the imperson-
ating is not detected. Keith—now Con-
niston—is directed by his commanding
officer to investigate the circumstances
surrounding a mysterious influence which
a Chinaman wields over the girl.

Subtle intrigue carries on the plot
which reaches its climax in a gripping
fight in which Keith bests a horde of
Orientals.
The role of a Chinaman, enacted by a

Celestial, Yama Mata, is excellently done.
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Others of prominence in the cast are
Marjorie Daw and Charles West and
Matt Moore.
The action of the story is swift and

decisive throughout. It sustains the in-

terest from start to finish in an excep-
tional degree. It is of the stuff which
never misses fire when done in the man-
ner of this Neilan production.
"The River's End" is not an experi-

ment for the box office; it comes as
nearly comprising the ingredients of cer-

tain success as anything in recent screen
history.

M. J. Q.

New York Exchange
Takes Larger Offices

The First National Exchange of New
York is to occupy larger quarters on and
after February 12, on the eleventh floor

of 729 Seventh avenue.
"For the convenience of the trade," said

Joseph Klein, manager of the New York
branch, "and the fact that we have been
doing tremendous business has necessitated

our moving into larger quarters. In the
new offices there will be ample room for
individual offices for the sales force, private
offices for the executives, and a large re-

ception room. These rooms will increase

the efficiency of the sales force; and the
handling of film and posters will also be
given private offices, all of which can be
very favorably compared with the finest in

New York City. We will occupy about
8,000 square feet of floor space."
The sales force headed by R. Ft. Clark

general manager, and Joseph Klein, as
manager, consists of : Aaron A. Corn,
Harold J. Carlock, George Carter, A. J.

Herman, Ben Levine, J. Mendelson and S.

Rubenstein.

Negotiate For Site
NORTH TONAWANDA, N. Y.—The

General Motion Picture Corporation is ne-
gotiating for property here on which to

erect a 2,000-seat motion picture theatre.

The company is arranging to conduct a
chain of playhouses in New York state.

Plans Are Drawn
JEFFERSON CITY, MO.—Rube Arm-

strong and his associates have the com-
pleted plans for the construction of their

new cinema theatre on the Schott lot.

New House for N. Y.
NEW YORK—The Stuyvesant Theatre

Company, Inc., have the plans for their

new motion picture theatre to be erected
at 111-121 West Forty-fourth street.

Will Enlarge Grump
COLUMBUS, IND.—C. E. Rogers, man-

ager of the Grump Theatre, will remodel
and enlarge it at an estimated cost of
$20,000.
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FIRST COMPANY WORKING AT FOX STUDIOS

Left to right—Dave Soloman, continuity writer; Harry Millarde, director; Al
Somach, publicity photographer; Pearl White, star; Tony Mereo, assistant
director; Wm. Boch, chief technical man; N. Hollen, chief prop man; Eddie
Wynard, cameraman, and Walter Waldron, still man, now completing "The
White Moll" at Fox's 55th Street, New York, plant.

Fire in Simplex Plant Does Not
Interfere With Company's Output

E. M. Porter Announces That But One of Company's
Buildings Was Burned—Night Force of

Workmen Will Rush Orders

Newspaper headlines occupying front

page position in the New York press

recently carried beneath them a story

which would indicate that the entire

Simplex plant had been completely de-

stroyed by fire.

This idea is quickly dissipated by a

statement issued by E. M. Porter, gen-

eral manager of the Precision Machine
Company.
"The Simplex banner is still flying,"

says Mr. Porter, "and we want all of

our friends to know that while it is true
that we lost one of our buildings, we
are in no way crippled as badly as the
first news stories would indicate. In
explaining our reasons for not being so
badly affected, it might be well to say
that our manufacturing plant covered
four distinct buildings.

Located in Different Buildings

"The offices, mechanism, repair and
general departments are located in the
twelve-story building at 317 East
Thirty-fourth street; the carpenter and
lamphouse shops are on the opposite
side of the street; the lens factory is at

Morris Park, L. I., while the printing,

nickel plating, electrical, enameling and
screw machine departments occupy the
five floors of the building at 327 East
Thirty-fourth street.

"It was the latter building that was
burned, when a fire broke out in a man-
ner that has not yet been determined.

While the lire lighters were still pouring
water on the flames, a meeting was
called in our executive offices and plans
were evolved whereby our production
program would be carried out as nearly
as possible to schedule.

Night Force to Work
"This will be made possible through

the putting on of a night force in the
main building where duplicate machines
of those in the burned building are lo-

cated. The nickel plating, enameling
and screw machine work already have
been arranged for on the outside for the
time being, and with the completion of

tools for our Type 'C lamps and pedes-
tals, there is no reason why the turning
out in regulation quantity of Simplexes
should in any way be affected.

"New leases for additional floor space
equivalent to that in the burned build-

ing have been entered into and the

equipping of these floors is under way.
There is no question but what this fire

affects our plans, but in the matter of

over-production only, as we had just

completed a program that called for in-

creased production far above that main-
tained last year. With the equipping
of several other floors in our main
building, this program will be resumed
and things go along as planned before
the fire.

Offers of Aid Received

"Fortunately, all the work carried on
in the burned building was such that

can be taken care of in other ways in

this emergency and need not force us tc

take advantage of the many offers thai

have been made to us from other quar
ters. Our distributors have respondec
wonderfully and it is a source of in-

tense gratification to us to know thai

we have an organization built up thai

does not even pause when faced witr
the loss of one of its buildings."

Mr. Porter adds that he appreciates al

of the messages that came to him froir

Simplex users as well as from the rep

resentatives of the industry.

Lowe Is Chosen to

Support Olive Tell

DividesTime Between Stage anc

Screen— Supports Lenore

Ulric on Broadway
Edmund Lowe, who has been leading

man in many Broadway successes, ha:

been selected by B. A. Rolfe to pla}

opposite Olive Tell in her second pro

duction for Jans Pictures, Inc. Thi:

production, "Nothing a Year," is ai

adaptation of Charles Belmont Davis

novel bearing the same title.

Mr. Lowe has had a wide experience

in both the spoken and silent drama. Hi

received his dramatic training in stock

He first stepped into prominence by play

ing an important role in the stage pro

duction of "The Brat," acting opposit'

Maude Fulton. Later he appeared for ;

number of seasons in "The Eyes o

Youth." While playing the leading mali

role opposite Norma Talmadge in one o

her plays he received the unanimou:

praise of dramatic critics. He also ap

peared in Oliver Morosco's stage play

"The Walk-Offs."
Mr. Lowe recently finished playing th<

role opposite Norma Talmadge in one o

her new productions, as yet unnamed. A
present he is dividing his time betweei

the stage and the screen, playing nightl;

and matinee performances in "The Soi

Daughter" opposite Lenore Ulric, an<

playing opposite Miss Tell in "Nothing

;

Year," which is in the process of makinf

at the Fort Lee Peerless Studios.

F. O. Neilsen Merged
With Mickey Film Corp

The F. O. Nielsen Feature Film Corp.

F. O. Nielsen, president, Consumer:

building, Chicago, was merged with th'

Mickey Film Corp. by a transactioi

completed last week. Mr. Nielsen wil

be general sales manager of the com

pany under the new arrangement. i

In connection with the foregoing in

formation announcement is made of th-

acquisition of the United States am
Canadian rights to "The Woman Hj

Chose," quoted from the novel, "The Gir

from the Marsh Croft," by Selma Lager|

lof. Plans are now being made for tn>

exploitation and distribution of this pro

duction.
E. C. Davies has been appointed on-

of the representatives of the newh

merged companies.

House Costs $15,000

ANNA, ILL.—The Main theatre ha

been purchased by the Barth Theatr

Company of Carbondale for $15,000.
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Cohns Announce "Hall Room Boys"
Comedies to Be Issued in Canada

Elaborate plans are being made by
ack and Harry Cohn for the production

>f "Hall Room Boys" comedies during

920, according to an announcement from
he New York offices of these producers.

At present negotiations are in progress
or the distribution of these subjects in

Canada. The manager of a Toronto ex-

hange while in New York made a bid

or the distribution rights in the

lominion.

Buy New Stories

Harry Cohn, who is in Los Angeles to

•ersonally supervise production, an-

lounces that he has purchased a half

lozen new stories for the series.

Mr. Cohn took to Los Angeles with
litn Gladys Clark and Henry Bergman
>f the vaudeville team of Clark and
Bergman to play the leads.

Greater Pictures Promised

He said that better stories, greater ele-

:ance of sets and production, as well as

ontinued fun of the wholesome kind
vould mark the series this year.

The Cohns say it is their intention to

nake the series one of the best of two-
eelers on the market. In a survey of
he country Jack Cohn said he found
hat the largest and most beautiful
heatres in the country's largest cities

vere booking the comedies regularly and
inding that they gave excellent satisfac-

ion.

Vliss Talmadge Wants
Studio at Havana, Cuba

NEW YORK—Norma Talmadge, who
las been spending^ a three weeks' vaca-
ion at the Hotel Sevilla, Havana, Cuba,
s endeavoring to persuade Joseph M.
khenck, president of her company, to
>uild a permanent studio there, accord-
ng to the New York offices.

Miss Talmadge's plans are to build a

colony of bungalows so that her com-
pany could make pictures there every
winter.

Letters received from Miss Talmadge
by her personal representative. Beulah
Livingston, indicate that the star re-

ceived a tremendous reception on her
arrival at Havana.

Illness of Senor Ibanez
Delays Production

The illness of Vicente Blasco Ibanez
has interrupted temporarily Metro's
plans for the all-star production of "The
Four Horsemen of the Apocalypse."

Senor Ibanez. who is in Los Angeles
suffering from the effects of a heavy
cold, has been forced to defer a number
of conferences with Richard A. Rowland.
Metro president, Maxwell Karger, direc-
tor general, and June Mathis, who is

preparing the continuity of the novel.

"The Four Horsemen" will be pro-
duced by Metro in New York at its

Sixtv-first street studios.

Hint Lord Northcliffe

May Become a Producer
The arrival in this country of W. G.

Faulkner, motion picture editor of the
London Evening News, a Northcliffe pa-
per, is believed by some to foreshadow
the entrance into the motion picture in-

dustry as a producer of Lord Northcliffe.
English journalist.

Mr. Faulkner is considered one of the
highest authorities on motion pictures in

England. He will remain in this country
several months.
After a short stay in New York, Mr.

Faulkner, with his wife and daughter,
will go to Los Angeles.

Associated Puts Year's

Output at 26 Pictures
NEW YORK.—Twenty-six pictures is

the probable yearly output of the Asso-
ciated Exhibitors, Inc., according to Fred
C. Quimby, general manager. He indi-

cated that definite sources of production
had been assured.

Distributing rights will be controlled
by franchise holders in their respective
territories, according to Mr. Quimby.
The exhibitors, he said, will pay a cer-

tain percentage of the rental price for

the various films.

Nathan Ascher Buys
Home Near Chicago

Nathan Ascher of Ascher Bros., mo-
tion picture operators, has purchased a

residence in Homewood, a suburb of
Chicago. The property, which is sur-

rounded by seven acres of ground, is un-
derstood to have been bought for $35,000.

A. LI.XCOLX EHRGOTT
n charge of the foreign department of
C. B. Price Co., Inc., Times Building,
>>w York.

Operates on Eckels
E. C. Eckels, general manager of the

Capital Film Company and a member of
the firm of Willis & Eckels & Mack of
Chicago, submitted to a minor operation
at the Hahneman Hospital, Chicago,
February 7.

I Woody Sponsors

Patriotic Week I

iiiiiiiiiiinuiiiiiiiiiiiiuiuiiiiiiiii

J. S. WOODY

MUCH of the success of "American-
ization Week," which is being
generally observed by the motion

picture theatres throughout the country,
is due to the enthusiasm with which
J. S. Woody, general manager of Real-
art Pictures Corporation, joined the
movement.

Realart has had four men on the road
making special arrangements for insur-
ing co-operation with the federal gov-
ernment in its plan to obtain recognition
by the theatres of Lincoln's Birthday
as an occasion for promoting the Amer-
icanization movement.

J. C. Ragland, general sales manager,
and Melville E. Maxwell, E. S. Flynn
and J. E. Hennessy, special representa-
tives, are the men assigned to the work.
They saw to it that every Realart ex-

change in the United States was pre-
pared to assist exhibitors promptly in

carrying out plans for special exercises
during the entire week.

Saving for Exhibitor

Promised by Art Slide
The Fine Art Slide, manufactured by

the International Lantern Slide Cor-

poration and distributed in the Chicago
territory by Tom Phillips, 5728 State
street, promises in its literature a sav-
ing of time and money for the exhibitor.
Consisting simply of a celluloid film,

printed in color and said to possess re-

markable transparency, the slide may be
sent through the mail in a letter, thus
saving the postage necessary when
glass slides are used. At 40 amperes, it

is claimed, the slide can be held upon
the screen for five minutes, the time of
exposure decreasing with increasing
amperage until 100 amperes is used,
when a minute's exposure may be had
with safety. Should this time be ex-
ceeded, how-ever, no serious damage can
result, because the slide is between
glass.
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Jack Gets Black Eye

Mildred llarri* ( liapliti, it.- *t n r of Flr«t
National \ t 1mn lona, teaeaet Draapaci
tin- art of miikc-up and (he hnn v» cluhl
li:ini| i (ftl Ills I.I i. k rye.

Wor&s of Prominent
Authors to be Used

by Ince for Stars
LOS ANGELES—Word comes from

Thomas H. Ince that three new stories,

the popular works of three prominent

authors, have been purchased as screen

vehicles for the Ince stars.

"The Counterfeit," by H. B. Daniel;

"The Incubus," by Marjorie Benton

Cooke, and "An Adventurous Day," by
Stella Wynne Herron, are the stories

purchased and scheduled for production
at an early date.

"The Counterfeit" is a crook story.

Mr. Daniel, known for his stories of the

underworld, has injected dramatic in-

tensity into a plausible plot which is

said to hold the interest from beginning
to end.
"The Incubus" has been read in book

form by millions of persons. It is con-
sidered the most convincing piece from
the pen of Marjorie Benton Cooke.
The works of Stella Wynne Herron

have found popularity in Pictorial Review,
Woman's Home Companion and other mag-
azines. She contributed the prize-winning
story in a contest held by Collier's Mag-
azine.

Asher Nails Rumor
of Sennett Contract

NEW YORK, Feb. 10.—E. M. Asher,
personal representative of Mack Sen-
nett, emphatically denied today a report
which has gained some small credence
to the effect that Mack Sennett's future
productions would be published through
the Associated Exhibitors. He added
that the Associated Exhibitors have not
secured "Down on the Farm."

Exhibitors' Telegrams Foresee Big
Possibilities in Kane-Ray Tie-uj

Officials Say Consensus of Opinion on Business Pros
pects Point Out the Star As the

"One Best Bet"
Charles Ray, announced recently as

the first big star of the newly formed
Arthur S. Kane Pictures Corporation,

is drawing to the young producing com-
pany many telegrams of congratulation
on its initial acquisition.
The consensus of exhibitor opinion

on the business possibilities of Mr. Ray,
according to Kane officials, point out
the star as the "one best bet" and reveal
his status among showmen today as
of the highest. Great things are being
predicted by the company for Mr. Ray's
coming films under First National dis-

tribution.

Harold B. Franklin of Sheas Hippo-
drome, Buffalo, N. Y., says, in a tele-

gram to President Kane:
Hopes for Financial Success

"I congratulate you your latest ac-
quisition, and I have no doubt that it

will result in great artistic and financial
success to your company."
The opinion of Mr. Franklin is

echoed by other exhibitors who have
noted the growth of Mr. Ray as a star
of great box-office value.

In Lowell, Mass., Thomas D. Soriero.
general manager of the Strand theatre
and formerly manager of the Park
theatre, Boston, wrote this to Mr. Kane
concerning Mr. Ray: "I congratulate
you. He is a wonderful bet. In fact,

not knowing that you were interested
in him, I have been negotiating for his

pictures, just for Lowell. I am all

the more keen for him now that you are
connected with them. Very truly yours,
Thomas D. Soriero, Strand Theatre."

Offers Sincere Congratulations

Another exhibitor, W. S. McLaren,
manager of the Majestic and Colonial
theatres, Jackson, Mich., said:
"Allow us first of all to extend our

sincere congratulations to you upon the
formation of the Arthur S. Kane Pic-
tures Corporation. It has indeed been
a pleasure to the writer to have done
business with you in the past and I

trust that these pleasant business rela-

tions may continue into the future.

Charles Ray has always been one of our
favorites."

Among many other exhibitors who
forsee big possibilities in this tie-up are
Max Marcus of the United States thea-

tre, Cleveland, O.; F. T. Bailey of the
American theatre, Butte Mont.; J. C.

Clemmons. manager of the Jefferson
Amusement Company, Beaumont. Tex.,

and N. M. McCullough of the Riviera
theatre, Anderson, Ind.

Avoids Piker Class

"Have just been advised of your new
undertaking." wired Mr. Marcus to

President Kane. "May the greatest

success be the reward of your latest

enterprise."
Mr. Bailey wrote: "I am glad you have

avoided the piker class in selecting your
first star. We will watch with interest

the progress of Arthur S. Kane's pro-
ductions and wish for them and you a

full measure of success."
On receipt of the news that the Kane

corporation would present Ray's fortl

coming First National pictures, M
Clemmons wired as follows: "Kind
accept my heartiest congratulation
Wish you unlimited success. I want I

use all of your productions."
"Congratulations on your telegram

was another exhibitor wire from M
McCullough. "Riviera theatre is >troi

for you."
Tom Moore, owner of the Kialt

Garden and Strand theatres in Was
ington, has written a letter exprcssii
his good will and confidence in the pa
which the young producing cotnpai
will play in the industry. He say

"There can be no chance of dispute b

twecn the Kane corporation and me ov
anything you may have to offer, for yc

have my full confidence."

Jensen-Von Herberg

House Opens in Apr
SEATTLE, WASH.—Stopping off

Yakima, Wash., on their return trip

the coast from New York, J. Von He
berg and Claude S. Jensen, managers
Jensen and Von Herberg, found the

new Liberty theatre much farther a

vanced than they had thought possibl

The opening date, it is now believed, w
be not later than the first week in Apr
A Wurlitzer organ is en route

Yakima for the new house, which will I

modern in all respects. The seating c

pacity will be 1,100, including loges.

While in the east, Mr. Von Herbei
made arrangements for a picture fra

chise for his new $2,000,000 theatre to I

constructed in Seattle this summer.

Madame Maeterlinck

to be Goldwyn Sta
LOS ANGELES, Feb. 10—Madan

Maeterlinck is to be given a chance
star in the plays her husband will wri

for Goldwyn, according to announc
ment from the Goldwyn studios.

Completes Binney Film

"Little Miss By- 1he-Day
Kenneth Webb, who has been direc

ing Constance Binney, the Realart st;

at the Essanay studios, during her stai

engagement in "39 East," at the Prince

theatre, Chicago, has returned to Ne

York, having completed interior seen

for "Little Miss By-the-Day."
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| Churches in World
Move to Use Films

| WASHINGTON. — The inter-

1 church world movement, in session

1 here, announces that motion pic-

| tures will be introduced in Sunday

| schools.
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Steps to Enlarge Metro Studios
Follow Affiliation With Loew

]nclosed Stage Costing $45,000 and Additional Exec-
utive Offices are Started Following Arrival

of Executives On Coast

First steps towards

t the Metro studios

the enlargement

in Hollywood and

ie general expansion of Metro facili-

es following the visit to the Pacific

Dast plant by Marcus Loew and Rich-

d A. Rowland were taken when work

:as commenced on the construction of

i enclosed stage to cost $45,000.

Word of this undertaking that reached

ie Metro home offices in the Longacre
uilding brought with it the announce-
ent tnat Mr. Rowland. Metro's presi-

ent, has also authorized the early
rection of additional executive offices

jsting many thousands more, to house
icreased forces in every department of

ie great western production plant.

To Duplicate Largest Stage

The Mefro chief executive sends w-ord
iat the new stage will be 90 by 150
et with 20-foot wings on each side,

id will duplicate in dimensions the
.rgest of the present structures on the
l-n-acre lot. There are two of these,
hese immense stages, roofed over and
,<ylighted, are used in the taking of
iterior scenes by artificial illumination.
In conversation with newspaper re-
Drters in Los Angeles, Mr. Loew am-
lified the statements he made after his
spection of the Metro plant.
"I went into motion pictures for self-

otection," said the head of Loew's,
ie. "Metro needed theatre affiliation

id Loew's, Inc., needed Metro, so that
ie union of our interests is mutually
;neficial.

"Loew's, Inc., was practically the last
> invade both fields of the motion pic-
ire industry—exhibiting and produc-
lg. The past year I have seen new
filiations on every side.. Exhibitors be-
mie film producers. Film producers
:quired theatre interests. Studios and
leatres co-ordinated. The producer was
ompelled to own a house in certain large
ties to have his first run picture prop-
"ly presented. The owner of theatres
lowing vaudeville or dramatic attrac-
ons had to buy picture houses and pro-
icing organizations to hold his own in
is game. My move was simply one of
;lf-preservation."

Approved Metro Policy

i

For months rumor had whispered that
.oew's, Inc., was planning either to pro-
uce pictures or to affiliate itself with a
'oducer. That all the time it was con-
dering doing so Mr. Loew admitted.

. "I have watched Metro closely since
ichard A. Rowland announced his pol-
y of 'fewer and better pictures' and
arted spending three months on a pro-
lction instead of five weeks," Mr. Loew
Jntinued. "The first pictures made by
:reen Classics, Inc. (which Metro called
s new producing organization), im-
ressed me with their beauty.
"From time to time propositions were
>ade me by producers who saw that
oew's, Inc.. was among the few theatre
Micerns without a film alliance. I held
?, waiting, because I felt there was only
ne for us to go in with, and that was

Metro Pictures Corporation. I took the
chance.
"You understand Metro still retains its

identity. Metro pictures will show in

Loew houses. That is all that the affil-

iation means to the public.
"But it means to me that through my

friend Mr. Rowland I will have a share in

developing a powerful organization. I

will leave the executive work to him.

Will Expand Product
"I plan for expansion of product. Me-

tro will continue to make better pictures
—but it will make more of them. As a
releasing organization it will handle dis-

tribution of worthy productions made by
individuals. It will sign more stars, and
continue to buy screen rights to the
cream of stage plays and novels. All
that is up to Mr. Rowland.

"I felt at the first that the transaction
was a momentous one for both organiza-
tions. Since my examination of the west-
ern Metro studios with Mr. Rowland and
the other Metro officials, I am convinced
that it was a momentous one—for Loew,
Inc., at least.

"There is almost the atmosphere of the
factory about this studio. From the
open lot it looks like a factory. There
is a businesslike air that I like about
everything. The men in the shops, the
actors on the stage, the producing units
themselves, are all artists. Work is art.

"So Loew's Inc., is now interested in

picture production. I value the organ-
ization that is working for us. Yet I

went into pictures in self-defense."

Capitol Has Unique
Program of Music

The Capitol theatre, New York, en-

tered upon the second week of its new
"music-and-movie" policy with a novelty

of popular appeal, called "Southland,"
and a stage setting for Stephen Foster's
and H. T. Burleigh's immortal Southern
melodies, which in turn develops into a

"community sing," something of estab-
lished vogue in "the old home town,"
but new to Broadway. Eighty singers

and as many musicians presented "South-
land." The hit of the occasion was
scored when the public was permitted
to entertain itself.

For the entertainment of film "fans,"

a big program of motion pictures was
presented, with "The Luck of the Irish"

as the principal feature.

To Write Ince Publicity
Dorothy Faith Webster, writer of fea-

ture stories for motion picture magazines

and journals, has cast her lot with the

publicity department of the Thomas H.
Ince studios, it is announced by Hunt
Stromberg, director of publicity.

As a member of the Thomas H. Ince
publicity headquarters in Culver City,

Cal., Miss Webster will concentrate
mainly toward the provision of original

stories designed for the readers of mo-
tion picture magazines and newspapers.
She will also act as one of the associate

editors of "The Silversheet," the new ex-

hibitor magazine soon to be published in

the Thomas H. Ince studios.

Acquire All Fixtures
CAMPBEXLSVILLE, KY. — Taylor

Estes and Roland Clark, of Leoanon,
have purchased all of the fixtures of the
Alhambra theatre.

SCENE FROM NEW REALART PICTURE

Mary Miles Minter as 'Judy" in the screen version of Grace Miller White's novel
"Judy of Rogue's Harbor."
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Takes Vacation
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Star Learns Acrobatic

Stunts for New Picture

Earl Metcalfe, who had an important

role in Vitagraph's screen version of

"The Fortune Hunter," is Corinne Grif-

fith's leading man in her next Vitagraph

production, "The Memento."
Miss Griffith appears as a vaudeville

performer in her new feature. The star

has been learning some acrobatic stunts

which she will introduce in the picture,

and has been brushing up on her stage

dancing. Before entering picture work.

Miss Griffith was a professional dancer.

Active work on "The Memento" has

begun under the direction of Edward
Griffith.

New York Exhibitors

See Dempsey Serial
The first two chapters of "Daredevil

Tack," the Pathe serial in which Jack Demp-
sep is starred, was shown to the exhibitors
of New York and vicinity last week at
Wurlitzer Hall.

W. E. Raynor, manager of the Pathe
New York exchange, was in charge of the
showing and states that he received con-
gratulations from many of those in at-

tendance upon the serial.

Mayor Owns Theatre
TUSCUMBIA, ALA. — Tuscumbia's

new $60,000 Strand theatre is receiving
its finishing touches, and will be opened
to the public in a few days. The play-
house is owned by O. B. Clark, mayor.

Pathe Exchange Will Distribute
"Bringing Up Father" Comedies

Johnny Ray, Margaret Fitz Roy, and Laura La
Plante Featured in Series of Two-Reelers

Founded on McManus Cartoons

The combination of George McManus
and his well-known newspaper character,

"Mr. Jiggs," and the directing talent of

Al Christie and Reggie Morris is dis-

closed in the announcement that Pathe
Exchange, Inc., will shortly publish the

first of a series of two-reel comedies
launched under the auspices of the In-

ternational Eilm Service. "Bringing Up
Eather," is the general title of the series,

based on the famous comic creation of

McManus, familiar to almost every

newspaper reader in the United States.

It is estimated that the newspaper series

has enjoyed a weekly circulation of

more than twenty-five million readers

for several years.

The first comedy of the series has
been completed under the personal di-
rection of Mr. Christie, and full publica-
tion details will be made known in the
near future. They will be issued at the
rate of one a month after the initial

picture. International is backing the
series with the entire force of its pub-
licity organization, and the newspaper
feature will contain announcements of
the screen comedies.

Johnny Ray as "Jiggs"

Playing the role of "Jiggs" is Johnny
Ray. who played in vaudeville and has
enjoyed a tremendous popularity for
twenty years. "Maggie" is played by
Margaret Fitz Roy, also a legitimate
and vaudeville player before her first

appearance in pictures several years ago.
"The Daughter" is played by Laura Le
Plante, who was selected from the ranks
of Christie "Filmfollies" girls.

In addition to the services of Al
Christie, Reggie Morris will give his
constant personal attention to the come-
dies. He was for a long time asso-
ciated with Mack Sennett and directed
l.'any of the biggest comedy successes.
Aside from his experience with Sennett.
Morris has had a long career as a cre-
ator of screen comedies, and big re-

sults are looked for from him by Pathe.
"International could have made no

more popular selection of a type of
comedy to put into a screen version. I

believe there is scarcely a newspaper
reader in the United States who is not
familiar with Jiggs and Maggie and their

beautiful daughter," announces Mr.
Christie. "Rafferty and Dinty Moore,
the outlawed friends of Jiggs, are in

the pictures, too. The success of the
cartoons and the success of the motion
pictures should rest upon the fact that

the characters are essentially human peo-
ple. The things they do are not cari-

catures. They are real human incidents,

which everyone knows and can under-
stand.
"We have made a studv of the Mc-

Manus cartoons and have based the plot

of the first of these two-reel comedies
on a combination of four humorous in-

cidents embodied in several of the origi-

nal comic strios. When photoplay fans

see the first of the 'Bringing Up Father'
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comedies on the screen they will recog-
nize many happenings which they re-
member from the newspapers.

Predicts Great Popularity

"This fact is one which should make
the series an extremely popular feature
for exhibitors; that the subject matter
is already known and loved by many
millions of readers of all ages through-
out the United States."
Every effort is being made to film

"Bringing Up Father" in the same de-
gree of quality that marks the better
grade of program features. Although
the releases will be but two reels in

length, logical plots are being intro-

duced, and the mechanical construction
of the pictures include settings that are
said to do credit to any features of
whatever length.
"This is in keeping with the type of

surroundings in which the newspaper
readers have seen their favorite charac-
ter." commented Mr. Christie. "The
first of the pictures is located in one
nf the ultra-fashionable new-rich homes
in which Jiggs and Maggie arc fre-

quently seen."

To Convert Into Theatre
SHELBYVILLE, KY.—Ivory and

Loulla Ethington have purchased the

brick building in Main street between

Sixth and Seventh. The building will be

remodeled into a modern motion picture

theatre. Brown Brothers and McGary
have purchased the site for another mo-
tion picture house directly across Main
street.

E. AI.K.YAMJKR POWELL
Who Hendx Expedition to Japan, CM—
and India to fiet Picture* for Goldwyn-
Bray.
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Maeterlinck to Write for Goldwyn
And Aid Staff in Picturizing Works

\
T

oted Belgian Novelist and Playwright Will Study
Technique of Photoplay Production at Culver

City, Cal.. Studio

Maurice Maeterlinck, the Belgian poet. linck sounded a new note in finding a

lovelist and plavwright. has signed a communal relation between the world of

ontract to write one story a vear for
spiritual striving and that of physical

j . accomplishment,
he Goldwyn Pictures Corporation. -The Bluebird" has already been seen
This is the first time that the author as a play, an opera, a book and a photo-

if "The Bluebird," and its sequel. ' The P la>- "The Betrothal" has been seen

Betrothal," who came to America on both in P la -V and Photoplay versions,

i lecture tour, has been personally as-

-ociated with the actual production of

ictures.

M. Maeterlinck, according to his ar-

angement with the company, will write
jne story a year, and will co-operate
.vith the studio staff in the presentation
)f hi-; work. He will study the tecn-

iique of photoplay production at the
joldwyn studios in Culver City. Cal.

Belgian Issues Statement

Although M. Maeterlinck never has
.vritten directly for the screen, he al-

.vays has entertained definite opinions
ibout its possibilities as a medium for

he wide diffusion of ideals of beauty
ind of other standards of life. Shortly
ifter signing his contract with the Gold-
.vyn company, he gave out the follow-
r.g statement:
"It seems to me that America does

lot give the motion picture the artistic

mportance it merits. People seem to

•onsider it an inferior type of art form.
!n my opinion, however, its potentialities

ire unfathomable, for it can teach in

:erms of beauty and of ideals in a
nanner not to be found in any other
nedium of expression.
"I .hope that by working with the

joldwyn organization and studying seri-

ously the technical questions involved in

notion picture production to be able
o arrive at results which will have the
ireatest interest for all-"

Appeal Has Been Limited

There is a further significance in M.
Maeterlinck's new association in the fact

hat the Belgian author has heretofore
ppealed to a limited audience in his
nystical essays, his plays of almost ab-
stract beauty and his novels of ethereal-
zed ideals. And. although in all his

vork he has made his message to the
nan in the street clear, he believes that
hrough the pictorial power of the
)hotoplay he will be able to tell of his

deals of life in a way that will reach
nillions who heretofore have known of
lim only as a name. He intends to
how that a story may be exquisitely
>eautiful and at the same time stir-

ingly real.

Works of Maeterlinck

|

The works of Maurice Maeterlinck
ivould fill a long book shelf. Among his
•everal volumes of plays is the dramatic
joem, "Pelleas et Melisande." which has
>een made into an opera by the French
:omposer, Claude Debussy. This opera
las been produced in almost every coun-
ty in the world: and. quite recently, the
>oet heard it in New York for the first

ime in his life.

His "Life of the Bee" is one of the
r.ost unusual books ever written. In
Wisdom and Destinv." Maurice Maeter-

CHICAGO BOY

Allied Amusements
of Chicago Takes in

Theatrical Leaders
The various theatrical interests of

Chicago, at a luncheon in the Morrison
hotel, on Friday February 6, decided to

merge their political and local commer-
cial activities into one body—the Allied

Amusements Association of Chicago.

With this action, the old Chicago
Theatre Managers' Association was dis-
solved and amalgamated with the new
organization. This will comprise dra-
matic, vaudeville, burlesque and motion
picture theatres in Chicago, forming the
largest theatrical managers' organization
in the world.
Telegrams of congratulation were re-

ceived from George M. Cohan, William
A. Brady, Peter J. Schaefer, Marcus
Loew, Adolph Zukor, Xathan Ascher.
Louis J. Selznick. Samuel Goldwyn. A.
H. Woods and Mort H. Singer.
The destinies of -110 theatres in the

Chicago territory, it is estimated, has
been placed in the hands of the follow-
ing men: Maurice A. Choynski, presi-
dent; Sam Atkinson, vice-president and
business manager: Max Hyman. secre-
tary: Robert R. Levy, treasurer: William
Rohe, sergeant-at-arms, and the boards
of directors, which includes Harry J.
Powers, Xathan Ascher, Joseph Trinz,
Harry J. Ridings, Samuel Katz, L". J.
Herrmann. H. A. Gundling. Aaron J.

Tones. George B. Hopkinson. J. J. Rosen-
thal. H. E. Newell, Thomas Beatty. I. E.
Berkson. Andrew Karzas. Louis Marks.
Frank M. Teter. Ludwig Schindler. John
Bobeng. Arthur Schoenstadt and S.

Abrams.

Republic Announces
Increase in Booking

The Republic Distributing Corpora-
tion announces that bookings for "The
Blue Pearl." "The Amazing Woman"
and "12:10" are increasing steadily. The
Chicago branch reports that the Marie
Doro-Herbert Brenen production.
"12:10," has done a gratifying business
at the Beach. DeLuxe. Elantee. Gray-
land, Jackson Park, Langley, New Irving.
Virginia and Petes theatres.

In Washington, "12:10" is scheduled
to be presented at the Knickerbocker.
Apollo, Avenue Grand. Savoy and York
theatres during February and the first

part of March. Xew contracts are re-

ported from the Boston, Dallas. Kansas
City. Xew York. Seattle, Cleveland and
St. Louis branches.

TOM GALLERY
Who will appear in support of Za.su Pitts

in "Bright Eves," her next picture. Tom
is the son of police captain Mike Gal-
lery, of the Deering street station, Chi-
cago, and served overseas with the
American tank corps. He is just 20
years old and besides possessing a win-
ning smile and a sunny disposition,
knows how to put personality into his
acting. It is said.

Ince Scenariost to

Circle Globe in His

Quest for New Plots
LOS AXGELES—C. Gardner Sullivan,

scenario writer for Thomas H. Ince, has

set March 1 as the day of departure for

his trip around the world. He will leave

Los Angeles for Xew York, where he

will make a brief visit before sailing for

London.
After touring the principal centers of

Great Britain, he will proceed to France.
He will wind up his trip in the Orient.
This vacation will represent a com-

bination of pleasure and business. Mr.
Sullivan plans to jot down certain data
and analyze certain social conditions
throughout the world which will rein-

force his fund of ideas.

About eighteen months will be con-
sumed in the coming tour, after which
Mr. Sullivan will return to the Thomas
H. Ince studios to resume the creation of
original plots for the roster of Ince stars.

New Title for Comedy
Due to conflicting titles the Xational

Film Corporation of America announces
that the name of the newest Xeal Burns
Capitol comedy, published by Goldwyn,
has been changed from "A Sleepless
Xieht" to "A Flv in the Ointment."
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I MINNEAPOLIS EXHIBITOR S IDEA
Charles C. Perry, Manager of Strand, Uses
Lnant Bottle Containing Man to Advertise
"Fair and Warmer Among Twin City Fans
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the traffic policeman and his "stop-go"
sign at one of the principal street cross-
ings in Minneapolis. A placard on the
side of the bottle bore the legend:
"This bottle held the famous cocktail

in 'Fair and Warmer' at the Strand."

Ten-bclow-zero weather was unable to
impede the exploitation of "Fair and
Warmer," starring May Allison, when
that one of the first "fewer and better"
pictures of the new Metro-Screen
Classics, Inc., series was shown for a
week by Charles C. Perry, manager of
the Strand theatre, Minneapolis, Minn.
Mr. Perry was quick to take advantage

of the universal interest in the Eigh-
teenth Amendment in advertising "Fair
and Warmer" as the "cocktail picture."
He did this by having constructed a
giant bottle, two thermometers rather
larger in size than the ordinary door,
and a cocktail glass, and parading them
through the streets of Minneapolis. The
bottle and the thermometers were large

enough for a man to get inside of and
walk.

Arouse Considerable Interest

These perambulating devices created
considerable interest, suggesting as they
did the death and funeral ceremonies of

J. Barleycorn. The manager of the

Strand was aided in his publicity cam-
paign by the coincident appearance in

the newspapers of many stories relating

to prohibition.
The celebrity of the stage play from

which "Fair and Warmer" was adapted
was no less an aid to Mr. Perry. This
Avery Hopwood farce had appeared on
the boards several times, enacted by road
companies and later by local stock play-

ers. Hence the opening of the Metro
picture was big, though it had the stiffest

1

HUGH THOMPSON
Who has joined the Goldwyn forces

will appear in .support of Mabel
mand.

and
\or-

kind of competition, rival bills offering
features starring Robert Warwick, Con-
stance Talmadge, Eugene O'Brien and
Charlie Chaplin, all of whom pull well
in Minneapolis.
How widespread was the interest in

that city in Mr. Perry's stunt may be
divined from the later appropriation by
a lodge of the huge bottle which had
been paraded through the streets in be-
half of "Fair and Warmer." The mem-
bers of this lodge happened to be stag-
ing the final rites attendant upon the
demise of Henry J. Booze; and they
used the big dummy bottle in their
dolorous ceremonies.

Advertising Is Heavy

In his advertising, Mr. Perry laid era-

I hasis on the subject as one that was
even then being legislated into the dis-
card; he posted the city on "The Cock-
tail Play," and in short literally turned
his theatre into a funeral parlor where
wets and drys could hold memorial serv-
ices or celebrate as their consciences
dictated.
The bottle stood for some time beside

Book Entire Output
George Hall and George Haney, man-

agers of the Maxine Theatre at Buffalo,

N. Y., have signed a contract with P. H.
Smith, manager of the First National Ex-
hibitors' Circuit Exchange at Buffalo, call-

ing for the entire output of First National
attractions for the ensuing year to be played
at the new Piccadilly Theatre, being erec-

ted. Messrs. Hall and Haney plan to make
First National attractions one of the ex-
clusive features of their new theatre, which
is to be ready early this spring.

National to Star Players
Both Francis McDonald and Elinor

Field will be starred by the National
Film Corporation of America soon as
"The Kentucky Colonel," in which they
are featured is finished, according to ad-

vices from the west coast studios of the
National.

Edit Ince Picture
The Thomas H. Ince production, "Be-

low the Surface," featuring Hobart Bos-
worth, has been completed and is now
in the hands of the editor.
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"The Passin g of an Honest Man
An Appreciation of Merle E. Smith, Kleine
executive. Who Died of Pneumonia in East

By RALPH THOMAS KETTERING
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There is one honest man less in this

world. The newspapers of the country

have carried a brief announcement of the

death of Merle E. Smith, but one who
knew him in boyhood, as well as man-
hood, feels that good deeds are forgot-
ten far too soon, and therefore begs the
privilege of this eulogy.
To think that he should be taken just

at the crowning point of his career is

sad indeed, but when one remembers
that he was only twenty-nine years of

age, the horror of it strikes to the very
heart. As Hamlet said, "He was a man
of infinite jest and excellent character."
How true, indeed, this is of Merle. With
a laugh upon his lips and a song in his

heart, he raced through his brief exist-

ence making people happy and inspir-

ing good thought in the minds of those
whom he met.

* * *

It is not that he succeeded in business
and climbed the rung of the ladder to its

utmost pinnacle; it is not that he was
general manager of a vast string of offi-

ces, studios and with an army of people
under his direction; but as the home man
rushing from the railroad station to his

little house in the north section of Chi-
cago that he will always be remembered
by those who knew him best.

His first duty was to his wife and
kiddies. He had three little girls, the
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oldest was six. He loved them dearly.

His home life was an Idyll. Merle was
a "man" in every sense of the word.
In 1906 he began his theatrical career

distributing candy to patrons of Bush
Temple theatre; the following year he

went into the box office; the next year
he was treasurer of the theatre; the year
following he came into the loop as

treasurer of the Garrick theatre: the

same year he was transferred to the

Princess theatre; there he met Mort
Singer. He become manager for the

"Golden Girl"; the following summer he
married, in autumn he became manager
of the original company of "The Rosary."

His interest was aroused in motion
pictures and he applied to George
Kleine for a position. Mr. Kleine is a

shrewd judge of men, so he engaged
Merle. He managed the "Quo Vadis"
campaign throughout America for Mr.
Kleine and won his confidence.
Two years ago Mr. Kleine appointed

him general manager of all his interests.

What a wonderful business biography
for a boy of twenty-nine years of age.

It makes one almost doubt the wisdom
of heaven. He was my pal, my good
friend from boyhood to death; always
cheerful, never "upstage," a born opti-

mist and a regular fellow. God rest him
in peace.
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James Oliver Curwood Will Head
His Own Producing Organization

Success of ' 'Back to God 's Country '

' Brings Decision
To Enlarge Activity in Films — To

Feature Wild Animal Life

Following closely after the success of

his first personally produced super-fea-

ture, "Back to God's Country," which

was backed by a Canadian company
formed by Ernest Shipman, James Oliver

Curwood has formed the James Oliver

Curwood Productions, Incorporated, un-

der which corporation his future person-

ally produced super-features taken from
his successful novels of the great out-

doors will be filmed. Mr. Curwood has

associated with him David M. Hartford,
as director, and Ernest Shipman, who will

be in charge of the publicity and sales
departments, with headquarters in New

. York.

Endures Hardships In Canada

Mr. Curwood was one of the first of
America's prominent authors, and per-
haps the first to realize the absolute
necessity of an intimate co-operation be-
tween author and director in order to
achieve the greatest results: and when
"Back to God's Country"—a First Na-
tional Special—was filmed on the edge
of the Barren Lands of the far north, it

was Mr. Curwood, with a record of fif-

teen years of exploratory work and ad-
venture behind him, who went ahead with
Mr. Hartford and worked hand in hand
with the disector for the biggest possible
results. In filming Curwood's big stories
of nature Mr. Hartford and the author
"sit in" together at every stage of the
game.
"Egotism is the deadliest enemy a man

can have," says Mr. Curwood. "In other
words, big-head—and jealousy. Any man
who says that two heads—each skilled in
its profession—are not better than one,
must be an idiot. Just that minute a
director gets bloated up with his own
importance you can make up your mind
he is going down-hill—and will toboggan
fast. And the same holds true of an
author. In Hartford I have found a direc-
tor who is frank in conceding he doesn't
know it all. And I believe Hartford will
tell you he has found the same trait in

me as an author. For that reason we
make an- ideal working team. Not until
authors and directors get together in
this way, each giving to the other the
best that is in him. will the greatest re-
sults be achieved in picture making.

Will Feature Animal Life

"We do not expect to make more than
two pictures a year, for it is our de-
termination to make the Curwood nature
stories stand out on the screen, like
'Back to God's Country' as the classics
of the wilderness. For fifteen years my
life has been largely spent in the wild

' places, and among wild animals, and in
all my stories wild animal life will play a
big and vital part. If it takes us an en-
tire year to make one picture, and make it

as we want it made, we will take that
year. We are going to let the other fel-
lows do the hurrying.

'Our next big super-feature, now in
process of making for First National, will

be my novel, 'Nomad of the North,' a big
human drama with wild animal action in

it of a magnitude never before attempted
for the screen. We expect it will take
us six months to make this screen story
as we want it made."

Pathe Publishes' First

Exhibitor Service Paper
The first number of the Pathe Mes-

senger, a twelve-page booklet containing
data and information, the purpose of

which is stated as the aiding of exhibitors
in advertising and exploiting motion pic-

tures, has made its appearance. The
magazine, it is stated, will appear
monthly hereafter.

Vic Shapiro, head of the Exploitation
Department of Pathe Exchange, Inc., is

the director of the publication, which is

edited by J. Irving Green, whose experi-
ence in the motion picture field, it is

said, has been devoted chiefly to the
exploitation of pictures.

"Rivers End" Shown
To Chicago Exhibitors

"The River's End," Marshall Neilan's

first independent production for the First

National Exhibitors' Circuit, Inc., was
shown to exhibitors, others in the trade
and invited guests at the Playhouse,
Michigan Ave., Tuesday morning, Feb.
Tenth.
The music was provided by the or-

chestra from the Balaban & Katz Riviera
theatre. The previous day the picture
had been sent to the theatre for a spe-
cial rehearsal with the orchestra. As a

consequence the presentation as a whole
was greatly superior to the usual trade
show.

Exploit Without Show
Robert McLaughlin's state right pro-

duction, "The House Without Children,"
is being exploited in Ohio without the
road show, according to Leon Netter of

the Masterpiece Exchange in the Sincere
building, New York, who controls the
rights. According to the Masterpiece
office, the picture is setting some records
in Cleveland.

E. M. Hende to Build
MUSCATINE, IA.—A motion picture

theatre, with a seating capacity of 1,430,

is to be erected by E. M. Hende at
Third and Sycamore streets. The build-
ing will be five stories and will cover a
site 120 by 140 feet.

Sells Moline Lyric
DAVENPORT, IA.— C. N. Peterie of

Hammond, Ind., has purchased the Lyric
theatre at East Moline, from C. T. Dufoe.
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Mildred Harris Chaplin in three scenes
from the Louis B. Mayer production,
"The Inferior Sex," a First National
picture

Pathe Wins Suit Over
Cassinelli Portraits

Pathe Exchange, Inc., scored a victory

in the courts when Federal Judge

Learned Hand in the United States Dis-

trict Court dismissed the suit of Samuel

J. Lumiere. a photographer, who claimed

Pathe had infringed on a copyright which
he alleged he had taken out on certain

photographs of Dolores Cassinelli. The
photographs were used in trade paper
advertising. It developed in the hear-
ing, it is said, that copyright was not
registered until long after the photo-
graphs had been used.

Select to Expand
Sam E. Morris, vice-president and gen-

eral manager of Select, announces that

as a result of the increase in the organi-

zation's business activities in the west

it is likely that a branch office will be
opened in Oklahoma City, Okla. Should
this new exchange be opened, C. C.

Ezell, Dallas manager, would be in

charge. Mr. Morris said.
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S-L Pictures Buys "The Trap" and
"The Fallen Idol" For Production

Maximilian Faster Story and Guy Bolton Play Will

Be First of New Series For Publication

Through Metro Exchanges
S-L Pictures, Inc., has bought for pro-

duction and later publication through Metro
Pictures Corporation, motion picture rights

to "The Trap," the novel of modern life

by Maximilian Foster, at present running
serially in McClure's Magazine; and "The
Fallen Idol," Guy Bolton's dramatic "suc-

cess of a few seasons ago, which was first

presented at the Comedy Theatre under
the management of Joe Weber.
These two productions are to be the first

of a series of five pictures S-L will make
for distribution through Metro this year.

As may be noted from the nature of the

purchases, "The Trap" and "The Fallen
Idol" are to be adaptations of a popular
novel and of an outstanding stage success.

S-L Pictures, Inc., has announced that only
novels and stage successes will be used as
material for its super-productions.

Foster Well Known Author
Both the author of the play and of the

novel S-L has chosen to lead off with are
successful in their fields. After an initial

ten years as a New York newspaper man
and special writer, Maximilian Foster, pub-
lished his first book, "In the Forest," in

1902, following with a steady contribution
of short stories to magazines including
Everybody's, Harper's, Collier's, the Satur-
day Evening Post and the Atlantic Monthly.
In 1908 his second book, "Corrie Who?"
came out ; and later "The Whistling Man"

"Smiling Bill"

and "Shoestrings." During the time of the
writing of these books. Mr. Foster put forth
two plays, "The Whirlpool" and "Rich
Man, Poor Man."
Guy Bolton has done by himself or in

collaboration' with other established play-
wrights a host of theatrical successes dur-
ing the last twenty years.

In collaboration with George Middleton
Mr. Bolton wrote "Polly With a Past,"
which Metro will make and release later

with Ina Claire, now playing in "The Gold
Diggers" as the star.

Has Written Many Plays

In association with Pclham Grenville
Wodehouse and Jerome Kern, Mr. Bolton
was joint author of the series of musical
comedy successes, pronounced by several
theatrical critics the cleverest plays of that

sort since Gilbert and Sullivan. These in-

cluded "Very Good, Eddie," "Oh, Boy,"
"Oh, Lady. Lady," "Love O'Mike," and
"Have a Heart."

This playwright's most commendable work
"f a strong dramatic nature undoubtedly
was "The Fallen Idol." It presents the
problem Christine Valdecini faced when
she found her musician-husband's dissipa-

tion had partly paralyzed him, leaving him
dependent upon her ; and at the same
time discovered that her husband had not
been true to her, and that young man her
heart called to had made a great sacrifice

for her. Yet there was duty. The situa-

tions and the final solution are considered
tense with dramatic power.
Production of the first of these two fea-

tures will be begun by S-L within a month
in all probability, according to a statement
from Arthur Sawyer and Herbert Lubin.
of S-L Pictures.

Old Soldiers Attend
"Copperhead" Showing

The memorial committee of the Grand
Army of the Republic, of New York,
about 150 strong, attended the Rivoli
theatre on Tuesday afternoon to see
"The Copperhead." with Lionel Barry-
more in the leading role. They were
the guests of Hugo Riesenfeld. manag-
ing director of the Rivoli and Rialto.

The old soldier guests saw themselves
as prominent figures in the great Civil

War drama. All those who attended
took part in two of the biggest scenes

This is "Smiling; Bill" Jones, the new Na-
tional Film Corporation star who has
been engaged to appear in several one-
reel comedies.

Wallace Reid Host
LOS ANGELES—Indications are that

the one big social event of the season in

filmdom will be the Wallie Reid ball, to

take place on Wednesday evening.
February 11 in the ballroom of the Hotel
Alexandria.

Make Canvas Airdome
GADSDEN, ALA. — The Gadsden

Film Company is having constructed a

canvas airdome which will be erected
here this spring. The enclosure will seat
.'.000 persons.

Caartea Watson (sentcd), president •(
the VovnKrnph Film Company. nhirh
presents the slow motion feature tor
the I'nthe Review, discussing an net
with Dtinnlnjrs, the handcuff king.

Selig Wild Animal
Serial Is Complete

Seventeen Months Were Needed

to Photograph the Fifteen

Episodes

The Warner Brothers, who have the

distribution rights of Selig's wild animal

serial, "The Lost City," have been in-

formed by Colonel Sclig that the pro-

duction is complete.
Seventeen months were necessary to

complete the fifteen episodes of this

serial, it is said, because of the difficulty

in handling wild animals. It is pointed

out. also, that there is always an element
of danger present, because no one can

tell when a beast, in spite of its training,

will balk and attack someone.
The producers cite this illustration of

the danger encountered:
E. A. Martin, who directed "The Lost

City," was staging a jungle scene which

was enclosed by wire fences. He de-

cided to pass through one of the gates

on which there was a sign giving warn-

ing that the animals were loose. But

he overlooked the sign. The leopards,

concealed behind a large rock, saw Mr
Martin enter the enclosure. They crept

from behind the rock and began crawl-

ing along the ground in his direction.

A shout from Juanita Hansen, who is

being featured in the serial, warned Mr.

Martin, and he was able to escape by

plunging into a circular moat of water,

three feet wide and four feet deep, in

the center of the jungle arena, inside of

which there is a cage that offers pro-

tection from the attack of unruly

animals.

To Be Ready April 1

YAKIMA. WASH.—The new motion

picture theatre constructed here by Jen-

sen & Von Herberg will be opened by

April 1, according to H. T. Moore, rep-

resentative of the owners.
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"GRAVEYARD IDEA" PROVES UNQUALIFIED SUCCESS
First National s Novel Idea For Exploitation

oi "'The Greatest Question Stirs NewOrle ans

and Results in Record Shattering Run For Film
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A literal "knockout" as an exploitation,

so inexpensive that it is well within the

means of any exhibitor, despite location or

size of theatre, and which is almost with-

out precedent in local news value so great

that advertising costs are reduced to a very

small amount, has just been tested with

record results by the Saenger Amusement
Company of New Orleans. The campaign
resulted in

Two column, front page story every- day
for two weeks, written by a star reporter

assigned by the Xew Orleans Item to

"cover" the news phases of what was orig-

inally planned by the Saenger Amusement
Company as an advertising campaign.
Front page cartoons, by a staff artist,

putting a semi-humorous phase on the ex-
' ploitation.

A "no limit on space" order from the
editors for stories by Tom Dabney. the

tern's star reporter, despite the pressure

of columns of sensational news every' day
on the most hotly contested gubernatorial
race that Louisiana has ever known.

Fifteen Hundred Applications

Applications from fifteen hundred men
and women who wanted to win one of
the prizes for sleeping all night alone,

chained to a tombstone, in a graveyard.
The selection of a young man and

woman and a negro who went through
the ordeal with varying consequences,

i which made additional front page news
stories in the Item, with two and three
column cartoon illustrations.

A local news value so great it made paid
advertising unnecessary' after the first two
announcements of the prize offer.

The use of police reserves afternoon and
1 night for seven days, despite the heaviest
and most severe rain storm of the winter,
which continued without letup throughout

' the week, to control the crowds that

stormed the Strand Theatre to see "The
Greatest Question." D. \Y. Griffith's first

personally directed special feature attrac-
tion to be released through First National
Exhibitors' Circuit.

Covers Entire Territory

Such sensational straight news publicity

:n the Item that the daily stories by Tom
• Dabney were republished by newspapers

i

m practically every other city and town in

the territory, which brought hundreds of
letters of inquiry to the Item from out of
•own.

The campaign was conceived, originally.

,
by C. L. Yearsley. director of publicity
and advertising for First Xational. and in-

corporated by him in the press sheet for
'The Greatest Question." James Bryant,
manager of the Circuit's exchange in New
Orleans : Foster Olroyd. manager of the
Strand Theatre; L. H. Grandjean. chief of
the Saenger Amusement Company's pub-
licity department, and Leon Harsh. Saenger
Company press representative and ad man.
voluntarily credited the entire exploitation
to the First Xational press sheet.
In volume of space obtained as publicity.

;n territorial interest, and in effect on New
Orleans theatre goers, the campaign is

without equal, according to the men who
made it a local success.

Proves Real Sensation

"It was nothing short of a sensation."

reads a statement from Mr. Bryant. Mr.
Olroyd, Mr. Grandjean and Mr. Harsh.
"The expense was ridiculously small in

comparison to the results. It is a stunt

that is an absolutely certain success in any
community, and it can be directed by an ex-
hibitor, alone and without material assist-

ance, almost as well as it can be done with
an experienced publicity department. It

added hundreds of dollars to the week's
receipts at the Strand, despite continuous
rain and a heavy wind storm. It is a
truly remarkable evidence of what show-
manship can accomplish, when real news
value is injected into exploitation.

"The real secret of its publicity value is

in the fact that in each city or town it

involves people who are known locally, and
is some thing that is decidedly unique and
far away from the ordinary. It has the
added merit of being simple and direct,

without any involved features which make
for detail and increasing effort. Once it

is launched with a preliminary announce-
ment ad. the public will provide the ac-
tion until its conclusion.
"Out first step was an advertisement in

the Saengerette. the program for our lead-
ing New Orleans theatres. This has an
exceptional weekly circulation. The ad
invited applications from people who had

Trie Man Behind

C. I.. YEARSLEY
Director of publicity for the First National

Exhibitor?*' Circuit, who conceited the
**srra v e y a rd idea** for exploiting -The
Greatest Question."

the courage to spend a night alone in a
graveyard, chained to a tombstone, 'in the
interests of science." We promised that
the selected appicants would be furnished
with cots and blankets The consideration
was $25 for a white man. S50 for a negro.
575 for a white woman and $100 for a
negress. That one ad brought several hun-
dred applications within forty-eight hours.

Reporters Hot on Trail

"A similar ad was published in the Item
the day after the week's issue of the
Saengerette was distributed. Immediately
news reporters were after our publicity

department for a story- Then applications
began to pour in by letter, telephone, per-
sonal calls and telegrams. The Item as-
signed Tom Dabney. its star reporter to
the story, and he obtained wonderfully in-
teresting human interest statements from
scores of applicants. He dubbed the stunt
'the graveyard sleeping contest." An Item
cartoonist illustrated these stories, carrying
out Mr. Dabney's very practical thought of
treating the proposition in a semi-scientific

way. This removed the stigma of the tragic

or sacrilegious, and made the matter a
sort of half-comical experiment in the
courage of human nature to face the un-
known and the mysterious.
"The political fight over the election of

a governor was at its height, but this had
no limiting effect on the amount of space

- allowed Mr. Dabney by the Item.
"For the first week no effort was made

to connect the offer with The Greatest
Question.' A two column ad was used to
tell the public that it would be impossible
to supply* every applicant with accommoda-
tions, but that if any persons had any par-
ticular questions to ask the spirits, the
questions would "be given to the applicants

finally selected, who would be asked to pre-
sent them to any shadowy nocturnal visi-

tors, should any appear. This ad was
headed, "What to you is the greatest ques-
tions? What would you ask a spirit?' and
was the first reference to the production.
Single column to our ads. containing the
sentence. "What to you is the greatest ques-
tion?' were used on different pages of the
Item a day later.

"Three persons were finally selected from
the fifteen hundred applicants. They were
a young white man. a young white woman
and a negro. The risk of having a colored
woman essay the feat was deemed too
great. Then arrangements were made for
the use of three different graveyards. The
experiment was set for a Friday night,

and in its afternoon edition for that day
the Item carried a three column story with
photographs of the successful applicants.

The tremendous public interest aroused in

the affair was shown by the fact that al-

though there are a number of graveyards
in New Orleans, and that the names of
the three chosen for the exploitation were
kept secret, hundreds of persons visited the

various cemeteries during the early evening,
while the slumberers were being properly
chained and equipped. The rain storm
began just before dark, but the applicants

insisted that there be no postponement, so
army pup tents, just big enough to provide
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a moderate covering for each cot, were
obtained as protection from the storm.

Mr. Dabney Is Inspired

"The following day Mr. Dabney wrote his

greatest story of the campaign—the experi-

ences of the three vigilists. The young
white man had been given permission to

keep a lighted lantern at the foot of his

cot, where it was completely protected from
the rain and wind. He reported that he

fell into a doze about midnight, and awoke
before one o'clock to find the lantern dark.

He relighted it, and after another doze he

discovered it had been put out, or gone out,

again. This, he said happened five times

during the night, and he was certain that

the wind could not have reached it, because

it remained lighted so long as he was
awake.
"The colored man declared that he saw

something, he didn't know what, and that

it remained at the foot of his pup tent,

swaying back and forth in the wind, for

more than an hour. It is safe to say that

but for the chains he would not have won
the money.
"The young white woman saw nothing

and heard nothing but the noise of the

wind and rain in the trees, and the spatter-

ing of drops on the marble white tombstone
to which she was fastened by one wrist,

and she fell asleep about two o'clock. When
she awoke at dawn there was a boquet of
flowers at the foot of her cot, water soaked
and bearing evidence of having been re-

moved from some newly decorated grave.
We arc certain that no one in our organ-
ization was responsible, and the watchmen
at the various gates to the cemetery swore
that no one had entered, and that they had
not left their posts.

"These facts made a remarkably interest-

ing story, and for that day the gubernatorial
campaign was relegated to second place,

instead of equal honors with the 'grave-

yard sleeping contest,' in the days news.
"From every angle it was a huge suc-

cess, and it is going to be repeated in prac-
tically every city and town in the territory

coincident with the showing of the Griffith

attraction. It costs very little as an ex-
hibitor expense, and the returns in receipts
at the box office are the greatest, in pro-
portion to ad cost, of any exploitation in

the history of motion pictures in this ter-

ritory."

IlllllllllllllilimilllUIUIIIIIIIIi

Editor Plans Annual Publication
Of "Who's Who in Motion Pictures"

If plans outlined by Benedict M.
Greene before the Associated Motion
Picture Advertisers at a luncheon re-

cently at the Cafe Boulevard are con-
summated, the fifth industry is to be dig-

nified by the publication of an annual
"Who's Who in Motion Pictures," de-

signed along the lines of the well-known
volumes embracing notables in society,

politics and industry.

In outlining his plan, Mr. Greene, who
is managing editor of the International

Press, Ltd., with offices in Toronto,
Montreal, Winnipeg, Halifax and Van-
couver, and publisher of "Who's Who
and Why," said it was his belief that

the motion picture industry is, of all

industries, the one most dependent on
its personalities. In that belief, he said,

it is intended to base the proposed vol-

ume on accurate, first-hand information,

details and data gathered from the

prominent characters and personalities

in the motion picture field—data which
by contract and agreement would be put
at the disposal of and used by the
Cinema Press Association, to be estab-
lished along the lines of the Interna-
tional Press Service, the volume being
intended for a reference volume, par-
ticularly in the newspaper field.

To Cover U. S. First

The speaker announced that for the
first year the proposal would cover per-
sonalities in the motion picture field of
the United States, involving producers,
directors, stars, authors, distributors and
others whose importance warranted
their inclusion in the work. Later, the
publication would embrace Canada,
Great Britain and portions of Europe.

Detailing the policy of the proposed
publication. Mr. Greene laid stress on
the fact that it would be absolutely free

from paid advertising, that there would
be no charge whatever for the matter
printed in the book and that the publi-
cation would be illustrated with uniform
size halftones of all persons listed.

Five Dollars for Book

The price of the volume is to be $5,
and an ultimate circulation of ten thous-
and would be reached, it was said.

Mr. Greene stated that the proposi-
tion is being received on all hands with,
approval, a governing body had been
formed which included several promi-
nent motion picture leaders, some of
whose names were specified, and the
speaker added that he had come before
the Associated Advertisers as "a court
of final judgment" on the merit of his
plan.

Following the speaker, President Paul
Gulick invited comment from the mem-
bers, a number of whom addressed ques-
tions to which the visitor from Canada,
gave full replies.

Please, Mister, May
We Laugh? 'Sure/ Is

Answer of Alderman
BELLEVILLE, I L L . — Boisterous

laughter at the motion picture theatres
is opposed by Alderman Edward Twen-
hoefel. He expressed his opposition at
a recent meeting of the city council and
asked that the ordinance committee be
authorized to draw up a measure that
would prevent such conduct in the play-
houses.

Retort followed retort, some of the
aldermen favoring such action, and
others—well, as one put it: "Isn't that

what comedy films are put on for—to-

laugh at?"
After a long discussion, Mr. Twen-

hoefel's motion was put to a vote and
defeated.
They still laugh in Belleville.

Announcement to Advertisers

/N compliance with the decision of the several publishers of the

leading motion picture trade journals to afford advertisers the

advantages and economies of a uniform page size, and pursuant
to the request of the Associated Motion Picture Advertisers, Inc.,

EXHIBITORS HERALD, effective with the issue of March 6, 1920, will

be issued in the following dimensions

:

Over-all Page Size: 9%" x 12%".
Type Face Size: 7%" x 10%".

MARTIN J. QUIGLEY
Publisher

llllllll
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I
BELGIANS LIKE AMERICAN FILM

|

Report of Department of Commerce Gives

Valuable Information on Nature of Films

Preferred and Other Interesting Matters
WWII I Mill III llllllllll III T '

~~

Gosh! How Chilly
The Nights Are

(Prepared by Washington Bureau of

Exhibitors Herald.)

WASHINGTON. D. C—The Ameri-
can motion picture is a regular part of

the program in Belgian theatres, accord-

ing to a report received by the Depart-
ment of Commerce from the American
vice consul at Brussels. Our films, it

is declared, have proved extremely popu-
lar in Belgium.
Films are generally purchased in Bel-

gium with an exclusive right clause se-

cured by contract. The duration of this

contract is, as a rule, from three to five

years. Quotations are preferred per

meter, that being the unit of measure-
ment of the country. Belgian purchasers
seldom desire more than two copies of

a film. Comedies are usually purchased
in a single copy, while dramas which
promise to be sufficiently interesting are

taken in duplicate. The usual price for

single copies of ordinary films is 1.50

i to 1.75 francs per meter. The number
of reels in a drama is said to be of no
great importance; the feature films, how-
ever, are generally in the vicinity of

1,500 meters in length. Comedies range
from 500 to 800 meters. Films in epi-

sodes (series pictures) are proving popu-
lar in Belgium, especially in the pro-

vincial cities.

There is at the present time no censor

for motion pictures in Belgium, but the

advisability of appointing one is being
strongly considered by the Chambre des
Deputes.

Kinds of Films Demanded

Films dealing with religion, except
when well handled from the broad stand-

point of Christianity in general, are not
in demand. Themes involving political

questions, drunkenness, murders, etc.,

are not popular. It is only exceptionally

good films of the war that are still in-

teresting, the public having ceased to

demand pictures of this sort.

The most popular screen subjects in

Belgium at this time in the approximate
order of their appeal are: (1) Society
dramas, especially when rich in luxuri-

ous scenes, furnishings, etc.; (2) melo-
dramas with rapid, forceful action; (3)

comedies, particularly the exceedingly
comical variety; (4) dramatic comedies
with rapid action;' (5) Far West (cow-
boy) scenes, if low in price; (6) detective

dramas in limited numbers, and (7)

series pictures at a moderate price.

Dramas with wild animals and thrilling

situations, as well as circus pictures, are

also in moderate demand.
American films have been well re-

ceived in Belgium. During the war
many French firms purchased Ameri-
can films, with exclusive rights for

-France and Belgium, and all these films

have been introduced on the Belgian
market since the armistice. French films

are well known also, and there is a

limited number received from Italian.

Norwegian, Swedish and Danish pro-
ducers. At the present time no German
films, are on the market, but it is pre-
'dicte'd that two or three strong German

producers will make every effort to re-

gain their former business here.

Market for American Apparatus

There are 811 motion picture theatres
in Belgium; but outside of the larger
cities, such as Brussels, Antwerp, Liege
and Ghent, many of these play only
three days a week, generally on Thurs-
days, Saturdays and Sundays. Very few
of the theatres are equipped with organs.
Music is furnished generally by either

a piano or an orchestra. In a few of

the better theatres in the large cities

the music is made something of a fea-

ture.

The best-known and most-used pro-
jectors are those manufactured by the
French firms of Pathe, Gaumont and the
German firm of Hernemann. The writer
has been informed that Belgium offers

an excellent market for American pro-
jection apparatus if it can be handled
through a depot in Brussels, carrying a

small but representative stock.

The Belgian motion picture industry
is organized under the Chambre Syndi-
cale de la Cinematographie, Palais de la

Bourse de Commerce, Bruxelles. Prac-
tically all Belgian motion picture men
are members of this organization.

"Old Lady 31" Goes to

Karger For Assembling
The photography completed, the print

of "Old Lady 31," Rachel Crothers' play,
in which Emma Dunn is featured, has
been turned over to Maxwell Karger.
director general, for cutting and titling.

Late February or early March is ex-
pected to see the publication of the pro-
duction, according to present plans.

John Ince directed the picture from a

scenario bv Tune Mathis.

Several Hurt by Cave- in

in Theater at St. Paul
ST. PAUL. MINN.—The building at

453 Wabash street, which was being re-

modeled for use as a motion picture
theatre, collapsed recently, seriously in-

juring one workman and bruising others.

Mintz Begins Tour
M. J. Mintz, recently appointed man-

ager of serials by Frank G. Hall, presi-
dent of Hallmark Pictures Corporation,
has begun what is expected to be a three
or four weeks' tour of the cities east of
the Mississippi river in the interests of

"The Evil Eye," the forthcoming Benny
Leonard serial.

Ibanez Recovers
Vincente Blasco Ibanez, Spanish au-

thor, whose novel, "The Four Horsemen
of the Apocalypse," will be produced by
Metro, has recovered from the attack

of grip that confined him to a Los Ange-
les hotel for four days.

TAYLOR HOLMES
And support in a scene from "The Very

Idea," his latest production for Metro.

Praise Others is

Sentiment of Vidor
Dire ctor-Frcducer and King

Exchange Encomiums
on Their Work

A pertinent example of the existence
of harmonious sentiment between direc-

tors with competing producers is brought
to the fore in a letter written by King
W. Vidor, director and producer of "The
Turn in the Road," to Henry King, di-

rector of "23J/2 Hours Leave," a Thos. H.
Ince production.

Appreciates Word of Praise

Mr. Yidor takes occasion to refer to

an article written by Mr. King, which
appeared recently in a motion picture
magazine. He says:

"I note with appreciation that you
take occasion to say a complimentary
word about my production, "The Turn
in the Road."

Work for Common Good

"There is an all too prevalent seem-
ing condition of fear in the motion pic-

ture sphere that one director or pro-
ducer should not speak well of another's
production. Why not? We are all work-
ing for the common good—the general
advancement of the industry.

"Your '23J^ Hours Leave' I have no
hesitancy in saying was a rare good
piece of directing, a production of spon-
taneous humor."

F. I. L. M. Club Dines
The New York F. L L. M. Club held

its annual dinner and dance in Reisen-
webers. About one hundred couples
were in attendance. Several song and
dance artists were present to keep the
guests in a happy frame of mind.
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Long Term Contracts

Signed by Continuity

Writers for Selznick
R. Cecil Smith and Ella Stuart Carson

have signed long term contracts with

Myron Selznick to write continuity for

the Selznick organization. According
to an announcement from the Selznick
offices, the deal involved one of the
largest financial considerations ever
made for the services of continuity
writers on a staff.

Mr. Smith and Miss Carson have been
matrimonial as well as business partners
for a number of years. The Smiths be-
gan their motion picture work with
Thomas H. Ince, afterward going with
Mr. Ince to Triangle, and remaining with
his forces when Mr. Ince left the Tri-
angle organization.
When John Lynch took charge of the

Selznick Scenario Department, he tooic

Mr. Smith and Miss Carson with him.
They always write together, signing
their names separately on alternate
scripts.

Since their arrival at the Fort Lee
studio, they have written the continuity
for "The Country Cousin," "The
Shadow of Rosalie Byrnes," for Elaine
Hammerstein; "A Fool and His Money,"

for Eugene O'Brien; "Sooner or Later"
and "His Word of Honor," for Owen
Moore, and "Keep Him Guessing,"
"Mysterious Moments" and "Prince of
Pines," three pictures soon to go into
production.

Miss Sweet's Humorous
Offering Assembled

"The Deadlier Sex," the third pro-

duction starring Blanche Sweet, and
made for distribution by Pathe, has been
completed and assembled in the Jesse

D. Hamptpn studios. The play was
written by Bayard Veiller, author «of "The
Thirteenth Chair."

Pathe officials believe that in "The
Deadlier Sex" they have a very unusual
picture. Unlike the dramatic touch of
the author's previous writings, "The
Deadlier Sex" carries a thread of humor
through it.

Much of the entertainment of the pic-

ture is taken up in Miss Sweet's efforts

to prove that she is more deadly than
the male. Mahlon Hamilton plays op-
posite her as the Wall Street broker
who worshipped money and cynically
declared that he knew of nothing his

money would not buy him.
The picture was directed by Robert

Thornby.

"The River's End" Is

Shown in Private for

Canadian Club in N. V
Members of the Canadian Club m New

York were given a private showing ot

"The River's End." Marshall Neilan\

initial production, at the Hotel Biltmorc

on February 1C. The picture is an adapta-

tion of James Oliver Curwood's novel.
The affair was formal and a dinner fol-

lowed the screening of the picture. The
song, "The River's End," which was in-

spired by the picture, was sung as a pre-

lude to the showing.
The Xeilan picture discloses a tale oi

the Canadian northwest and tells a story

that has particular appeal to those wli

are acquainted with the beauties of that

country.
In the cast are Lewis Stone, Marjori'

Daw, Barney Sherry, Togo Yamimata.
Jane Novak, Charles West and others.

Give Film New Title
Olive Thomas' sixth Selznick picture.

"Glorious Youth," has been re-titled to

"Youthful Folly," it is announced by
Myron Selznick. the new name being
considered better from a box office

viewpoint.

SCENES FROM SIX FOX SCREEN SUCCESSES

LEFT (top)—William Farnum in the adaptation of Charles Dickens' novel, "A Tale of Two Cities," by many regarded as

Farnum's greatest picture. Centre—Annette Kellermann doing her sensational dive from a tower into the sea in "A Daugh-

ter of the Gods." Right—A scene from "Les Miserables," starring William Farnum.
Bottom row, left to right—Miriam Cooper in "The Honor System," and Theda Bara in "Salome" and also in the titular

role of "Cleopatra."
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Equip New Factory to
Meet Increased Sales

Typhoon Fan Company Reports

Closing of Negotiations for

Several Systems
The Typhoon Fan Company, 281 Lex-

ington avenue, New York, manufacturers
of the Typhoon cooling, heating and ven-

tilating system, announce that at the

present there is a marked increase in

their business activities.

It has been necessary for the company
to equip a new factory. Considerable

new machinery has been purchased, and
is being put up as fast as received.

Ernst Glantzberg, president of the

company, while in Chicago recently, an-

nounced that he closed negotiations for

several installations. He is now in the

south to inspect installations at Knox-
ville, Nashville, Memphis and Atlanta.

Middfe West Installations

Installations are being made in Kan-
sas City, Minneapolis, Omaha and Des
Moines in charge of Engineer Edward
Beck. Mr. Glantzberg stated that the

increased business no doubt was due in

part to the great number of new the-

atres being built. He also said that

prohibition is having its effect upon the

building of a great many of these the-

atres.

The following list includes some of

the recent sales: Tivoli theatre, Chat-

tanooga, Tenn.; Marcus Loew's Metro-
politan theatre, Memphis, Tenn.; Mar-
cus Loew's Grand theatre, Atlanta, Ga.

;

Marcus Loew's Vendome, Nashville,

Tenn.; Marcus Loew's Knoxville, Knox-
ville, Tenn.; D. W. Griffith studio, Larch-

mont, N. Y.; Strattford theatre, Chicago;
Howard theatre, Atlanta, Ga., and Sean-
ger theatre, Shreveport, La.

Fly Near Active Volcano

To Get Fox News Picture
Two cameramen for Fox News ob-

tained views of a volcano in action from
their aeroplanes by flying within a few
feet of the smoking crater. The views,

released in Fox News No. 34, were taken
by Bertin E. Moisant and M. H. Morris.
The men set out in two De Haviland
bombing planes piloted by Lieuts. Car-
lyle Ridenour and Eugene Batting. Mt.
Lassen, 250 miles from Sacramento, Cal.,

was the volcano photographed.
The greater part of the trip was made

at altitudes ranging from seven to ten
thousand feet. Arriving at the moun-
tains, the. aviators piloted their machines
about the volcanic park for more than
an hour.

TWO "CHAMPIONS" EXCHANGE GRIPS

Eleven New Members
Exhibitors who recently have become

members of the United Picture Theatres
of America include: S. P. Slotnick, Ri-

alto theatre, Syracuse, N. Y. ; A. E.
Heasly, . Orpheum theatre, Blackfoot,
Ida.; F. C. Lyons, Scenic theatre, Cor-
rectionville, la.; Stanley Smith, Or-
pheum theatre, Fort Worth, Tex.; Smith
& Linthicum, Roseland theatre, Fort
Worth. Tex.; George Treka, Union the-
atre, Cleveland, O.; F. R. Henderson,
Rialto theatre. Oakland, Cal.; C. A.
Worthington, Opera House, Jacksboro,
Tex.; S. E. Dean. Palace theatre. Piano.
Tex.; E. H. Rowley, Queen theatre.

Mart, Tex., and Page & Hoimoe, Royal
theatre, Grand Forks, N. D.

Benny Lc-onard and Stuart Holmes in a scene from Frank A. Hall and Ascher
Enterprises, Inc., fifteen episode serial, "The Evil Eye," written by Ray L.

McCardell. Benny is the champion lightweight of the world and admirers of

Holmes declare he is the champion screen "villain" of the world

Grossman Optimistic at Results
Obtained in Filming "Face to Face"

First of Series of Eight Pictures Is Being Cut and
Assembled—Marguerite Marsh Has Leading Role
Harry Grossman, president of Gross-

man Pictures, Inc., announces the com-
pletion of the first of a series of eight
pictures. The picture in which Mar-
guerite Marsh is starred, has the title

"Face to Face," and was made at the
studio of the company at Ithaca, N. Y.
It now is being cut and assembled.

Mr. Grossman, after viewing the pic-

ture in the rough, speaks optimistically
of the standard set for the series. As a

production, it is said that "Face to Face"
shows commendable direction, with
studio embellishments of costly propor-
tions and, exteriors. The picture, it is

indicated, is more than interesting vis-

ualization of a story of the keenest in-

terest, and the producers claim that the
story is totally dissimilar to any yet
shown on the screen.

Laud Work of Miss Marsh
Supported by a competent cast, the

producers hold that Miss Marsh adds
new laurels to her successes in screen
interpretations. They believe that it

may be the best role of her career.

Mr. Grossman is working out plans
for the continuation of production on
the series. In an interview recently, he
said

:

"Our project in producing this series

of eight features, of which 'Face to

Face' is the first, is due to a determina-
tion to do our bit to fulfil the pressing
demands of exhibitors for better pic-

tures. We are going to give them what

they want if it can be done, and we are
willing to submit 'Face to Face' as a

standard.

Fortunate in Getting Star

"We realize that a star is one of the
essentials and we were fortunate in sign-
ing a contract with Miss Marsh for

'Face to Face.' She is regarded as one
of the screen's most striking beauties
and has interpretative and registering
ability of the highest order. The stories

for the series will be the very best ob-
tainable, and we are choosing them out
of hundreds that have been submitted
to us. The first story is of absorbing
interest and each will be as good as the

last. We are now preparing for the
screen three more stories that have been
accepted.

"The scheme of the series contem-
plates elaborateness in every department,
with particular attention to magnificence
of production and direction of an artis-

try that will go far toward the success
of each picture. Preparations are now
completed for production of the second
picture, which will be begun at once. We
expect to release the pictures at the rate

of one every six weeks."

Double Lloyd Runs
Pathe reports that New York theatres

playing the Harold Lloyd comedies have
doubled or tripled the number of days
they originally booked the pictures.
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Julian Eltinge Returns to Screen
in Picture for Republic Distribution

Briton N. Busch Expects Great Revival in Interest
in Pictures of the Type Made So Well Known

by Female Impersonator
Julian Eltinge, female impersonator,

is to return to the motion picture screen.

This is announced from the offices of

Republic Distributing Corporation, of

which Lewis J. Selznick is advisory di-

rector. The production he appears in

will be distributed by Republic.
"It is a well-known fact," said Briton

N. Busch, president of Republic, "that

exhibitors profited greatly through Mr.
Eltinge's former productions, which
were widely distributed and popular.

The public liked Mr. Eltinge, and flocked

to see him. He has been away just long
enough that motion picture fans will

more than welcome his return.

Expect Great Interest

"We expect a great revival in interest

in pictures of the type made so well

known by Mr. Eltinge, with the return

of the famed actor to the screen in a

picture which Republic will distribute."

The deal whereby Mr. Eltinge returns

to screendom was made, the announce-
ment says, with Fred J. Balshofer of

Hollywood, Cal., who closed the final

arrangements in New York. The title

of the production is announced as "An
Adventuress."
"An Adventuress" is a Fred J. Bal-

shofer production, which Republic offi-

cials believe will carry much weight with

exhibitors.

Taylor, Geraghty, Co-authors

The initial announcement of "An Ad-
venturess" from the offices of Republic
carries the information that this Bal

shofer production is "A gowny-girly-
figureful diversion from the pens of

First P-A DeHaven
Comedy February 22

"Hoodooed," the first of the Para-

mount-Carter De Haven comedies to be
published by Famous Players-Lasky
Corporation, will be available for exhibi-

tors February 22, it is announced by the

Famous Players-Lasky Corporation.
Starring Mr. and Mrs Carter De

Haven, this series of comedies, it is

declared, are expected to prove one of

the most popular short subjects of the

season. They are two reels in length,

each of them built around a theme famil-

iar in every-day life. The Paramount-
Carter De Haven Comedies, it is an-
nounced, will be published monthly, and
arrangements are being made to give

them wide exploitation.

Reaches Decision on
Theatre Classification

The classification board for northern
New York, at a recent meeting in

Rochester, N. Y., reached several impor-
tant decisions regarding the proper
classification of motion picture theatres
included in the United States Picture
Theatres of America.
This meeting of the United Picture

Theatres of America discussed the
threatened domination by Wall Street
interests of the exhibiting end of the
industry.

Charles Taylor and Tom J. Geraghty."
It was directed by Fred J. Balshofer.
The supporting cast includes Fred

Kovert, William Clifford, Leo White.
Virginia Rappe, R. di Valentina, Stanton
Beck and Charles Millsfield.

Mr. Eltinge in Double Role
Although the synopsis of the story

has not yet been announced, it is said
to be interwoven with love, romance,
adventure and intrigue. Mr. Eltinge,
in his double role, is declared to have a
part which should make him addition-
ally popular throughout the country.

Mr. Eltinge for years has been con-
sidered America's leading female im-
personator on the stage and screen.
Besides having long Broadway runs, his
musical comedies have played every
large city throughout the country.

Chesters Writing New
Wallingford Tale to Be

Produced by Vitagrapl
"The Son of Wallingford," the nove

which is being written by Mr. and Mrs
George Randolph Chester, and whicl
will be produced by Vitagraph as a pho
toplay feature, is considered by the au
thors to be their most important work
The story of the conflict of hereditie:

in the person of this son of a crookei
father and an honest mother, first wil

be published as a serial in a monthlj
magazine and later put out in book form
Coincident with the publication of th<

final installment as a serial it will be

published by Vitagraph.

Want Hickman Back
When the quality of a popular actress

work falls off perceptibly, exhibitors an
quick to notice it. The return of How
ard Hickman as director for Bessie Bar
riscale, is being demanded by various

theatrcmen. The general direction anc

casting of her last picture, it is declarec

by correspondents, is not Barriscak

standard.

Seek Playhouse Site
OAKLAND, CAL—The Kinema In

vestment Company, which is to erect
a $1,000,000 motion picture theatre in

Fresno, will obtain a site in Oakland
on which to construct a 3,000-seat play-
house.

Almy Manages Moore
Fred Almy, Jr., has been named mana-

ger of the Owen Moore company which
is producing on the west coast "Love
Among the Chickens." This is Mr.
Moore's third picture for Selznick.

Territory Selling Fast
A majority of the territory has been

-old on "The Blindness of Youth," Mur-

ray W. Garsson, general manager of the

Foundation Film Corporation, announces

He says that a great variety of distincl

exploitation material has been prepared.

Miss Rambeaujn South
Marjorie Rambeau and her husband,

Hugh Dillman, are at Palm Beach for

a few weeks' vacation. The actress has

completed her work in "The Fortune

Teller," an Albert Capellani production.

SHIRLEY MASON SCORES IN A CIRCUS STORY

V

r
In "Her Elephant Man," Miss Mason is said to have the best vehicle of her screen

career. The picture was made from Pearl Doles Bell's story and was directed

for William Fox by Scott Dunlap
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Players Tramp Over Snow-Covered
Rockies in Adapting Curwood Story

Special Vitagraph Cast Is Filming 'The Courage of
Marge O'Doone, " A Recent Novel of

the Northlands

J. N. NAIILBV
neral manager of eastern studios of
Famous Players-Lasky Corporation.

Iniversal Will Double
Number of Its Prints

Exhibitors will be interested in the an-

Duncement of Harry M. Berman, gen-

al manager of the exchanges for Uni-
rsal, that hereafter all Universal ex-

langes will be furnished with double

e number of prints on all productions
hich have been sent heretofore. In

>mmenting upon this change of policy,

r. Berman said that while it would
>st his company thousands of dollars, it

ould be a big advantage to the exhib-

Dr, as it will permit the various ex-

langes to give earlier bookings.

osts Lump of Coal to

See German Film Show
BERLIN.—Here is a side-light on the

:rman coal shortage; A motion picture

eatre at Uelzen, near Hanover, has a

in on its entrance reading, "In order
assure proper heating of this theatre

:kets can be sold only to those who fur-

sh a lump of coal per ticket."

I
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Theatre Next Target
Of Prohibitionists?

|

NEW YORK CITY.—Concern |
! lest the theatre be next attacked |
|

by "prohibition" reformers is ex- |
j
pressed in the current number of |

\
Equity, the official organ of the |

! Actors' Equity association, circu- |
! lated here today.

"The hectic spirit of 'reform' is |
I in the air," says the publication. |
I "The 'lottery evil' had to go ;

horse §
j
racing faces the prospect of being |

j
completely suppressed; dancing in |

i public places has been interfered j
\ with as a reputed evil; the 'evil of |
I smoking' is being made much of, |
| and the theatre must be prepared |
1 to be singled out as the next on |
\ the list of 'social excrescences' to |
! be attacked." |
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A special cast of players has begun

the production of James Oliver Cur-

wood's novel, "The Courage of Marge
O'Doone," for Vitagraph.

This novel is another story of the

Northlands. To get the realistic ex-

teriors as described by Mr. Curwood, the

company now is fighting its way over

the snow-covered Rockies.

David Smith Directing

David Smith, director, and the com-
pany left Hollywood, Cal., as soon as
he received word that weather condi-
tions in the mountains were right. After
arriving at the proper location, he wired
to Vitagraph officials that if he had
ordered the weather he could not have
had a better blizzard than was raging
over the mountains when the players
arrived.

"The Courage of Marge O'Doone" in-

troduces many of the same type of
characters created in previous stories

of the Northlands by Mr. Curwood.
Miss Starks in Title Role

The title role is being taken by
Pauline Starke, who has just completed
her work as leading woman for Jack
Pickford. Niles Welch plays opposite
Miss Starke.

It is expected that more than a

month will be spent by the company in

the mountains. Mr. Smith said that
every effort would be made to repro-
duce as nearly as possible the scenes
of adventure and sacrifice as described
by Mr. Curwood.

Vitagraph already has published "God's
Country and the Woman," which was
written by Mr. Curwood.

Breaking Ground for

Pickford Residence
LOS ANGELES.—Ground will be

broken this week for the $250,000 resi-

dence for Mary Pickford at Fremont
place, facing Wilshire boulevard. Miss

Pickford also will build a "cozy nook,"

at Santa Monica. It will cost $100,000

and be of old English design. The Wil-
shire boulevard residence will be of

Italian design. The building itself will

cost $150,000, the site $50,000 and the

furnishings another $50,000. according to

Miss Pickford's mother, who made the

announcement.

Complete Three Features
LOS ANGELES.—Three features were

completed at Universal City early this

week. William C. Dowland finished

"Locked Lips," starring Tsuru Aoki;

Douglas Gerrard completed "The Forged
Bride," in which Mary MacLaren is the

stellar player; Christy Cabanne shot the

final scene on "Burnt Wings," featuring

Frank Mayo, supported by Josephine
Hill.

Powell Goes Abroad for

Goldwyn-Bray Pictograph
E. Alexander Powell, traveler, war

correspondent and author, has started on

a tour in the interest of the Goldwyn-
Pictograph and other releases of

the Goldwyn-Bray organization.

Mr. Powell and his cameraman, E. L.

Hawkinson, will visit Japan, the Island
of Formosa, China, India and other
places in the far East to secure pictures

to be released by Goldwyn.
During the war Mr. Powell was a cor-

respondent for the Chicago Tribune, the

London Daily Mail and Scribner's Maga-
zine. Among his widely read books pub-
lished by Scribner's are "Italy at War,"
"Fighting in Flanders," "The Last Fron-
tier" and "The Army Behind the Army."

It is expected that his present expedi-
tion will be of six months' duration,
during which approximately eighty 1,000-

foot reels of film will be photographed.

Company Incorporates;

Capitalizes at $500,000
MARION, IND.—The Marion The-

atre company has filed articles of in-

corporation with the secretary of state.

The company is capitalized at $500,000.

Clarence L. Brannigan, owner of the
Marion and Luna-Lite theatres here;
Billy O. Connors, assistant manager of

the two theatres, and Alfred Hogston,
attorney, are directors of the concern.
The company plans to erect a new

theatre here at the cost of approximately
$300,000. It will seat 2,000 persons.

WILLIAM DUNCAN
Star of the new Vitagraph serial, "The

Silent Avenger," new being filmed on the
West Coast.
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Old Friends

L.AHKY SEMON
In "The Groeerj Clerk," hl« l»t< «i Vlta-

— > . • i
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of comedy eopa to mid to the mirih.

Propose Prison for

Moving Stolen Film
Rainey Bill Would Make Trans-

portation in Interstate

Commerce a Crime
WASHINGTON—T ransportation of

stolen motion picture films from one
state to another would be deemed a mis-
demeanor, under the terms of a hill in-

troduced in congress by Representative
Henry T. Rainey of Illinois.

This measure, which is to be known as
the National Motion Picture Filni Theft
Act, provides that "whoever shall trans-
port or cause to be transported in inter-
state commerce a motion picture film or
negative knowing the same to have been
Stolen or to have been copied in whole
or in part by any person not authorized
by the owner, lessee or lessees, or repre-
sentative or representatives of the orig-
inal motion picture film, or copies there-
of, knowing the same to have been
stolen or to have been copied without
authority, shall be punished by a fine of
not more than $5,000, or by imprison-
ment of not more than five years, or
both.
"Whoever shall receive, conceal, store,

barter, or in any manner dispose of any
motion picture film or films, or unauthor-
ized copy thereof in whole or in part,
moving as, or which are a part of, or
which constitutes interstate or foreign
commerce, knowing the same to have
been stolen or to have been copied in

whole or in part without the authority
of the owner or his authorized repre-
sentative or representatives, or lessee or
lessees, shall be punished by a fine of
not more than $5,000 or by imprison-

ment of not more than five years or
both."
The term "motion picture film" is to

include the original negative, or a copy
thereof, made by the owner of the orig-
inal negative or his authorized repre-
sentative or representatives, or lessee,
or lessees, and any unauthorized copy in

whole or in part of any motion picture
negative or copy thereof. It is provided
that any person violating the proposed
law may be punished in any district

through or in which the films have been
transported or removed by the offender.

Republic Enthusiastic

Regarding New Tie-up
A statement from the Republic Dis-

tributing Offices this week lays stress

upon the fact that the joining of the

forces of the Republic Distributing Cor-

poration and the Community Motion
Picture Bureau insures a facility of
service of distribution for the non-
theatrical public that it has never had
before.
The Community Bureau was formed

sometime ago for the purpose of dis-

tributing motion pictures in colleges,
schools, churches, lodges, etc. The in-

crease of the activity in the non-theat-
rical field and the feeling which exists
between the Republic and the Bureau
suggested the arrangement which, it is

said, will aid the Bureau in carrying out
its growing work.

Two Weeks Loop Run
for "Human Passions"

"Human Passions," the Tyrad Pic-

tures, Inc., production starring Lottie

Tilford, will have a two weeks run

at the Star theatre, Madison street, Chi-

cago, a "loop" theatre, it is announced
by the Silee Film Exchange, distributors

for Chicago and territory.

The story concerns the adventures of
a young girl, just out of boarding school,

whose father seeks to rescue her from
a mother whose influence is not of the

best. It is said that dramatic moments
arc many and the action plentiful and
rapid. The Star engagement, it is

pointed out, will be beneficial as adver-
tising to the exhibitors who later book
the picture.

Watts Will Remodel
His Princess Theatre

SPRINGFIELD. ILL.—W. W. Watts,
owner of the Gaiety theatre, is having
plans drawn for the remodeling of the

Princes.- theatre, which he recently pur-

chased.
The second floor of the building will

be taken out to admit a new balcony with

a seating capacity of 500. The lower
floor will be rearranged so as to permit
the installation of 400 more seats.

In announcing his plans, Mr. Watt-
said that he expects to have the most
beautiful house in central Illinois.

Malcolm Is Manager
T. C. Malcolm, recently associated

with the Triangle office at Salt Lake
City, has been appointed branch man-
ager there for the Select Corporation,
according to an announcement. He suc-

ceeds Robert A. Brackett.

Opening of Theatre
Is Made Big Event

Mayor of Town, Speaker of

House and Well-Known Stars

At First Performance
FALL RIVER, MASS.—Louis M

Boss has opened his new Rialto theatre.
At the opening were James H. Kay.

mayor; Joseph E. Warren of Taunton!
speaker of the state house of representa-
tives; Emile Chautard, motion picture
director; Elaine Hammerstein, Guy Em-
pey, Mary Rogers and Lucy Cotton, mo
tion picture players, and Albert Lena,
manager of Mr. Chautard's studio.

Mayor Addresses Audience
Mayor Kay and Speaker Warren made

addresses, the orchestra played an over-
ture, the Fox News was shown, Mme
Margarita Boas sang and three pictures
win screened. The pictures were Mary
Miles Minter in "Anne of Green Gables,"
Charlie Chaplin in "A Day's Pleasure"
and Wallace Reid in "Double Speed."
The exercises began at 7:30 o'clock and
lasted until about midnight.
Mr. Boas received congratulations,

money and publicity. All of the news-
papers gave the affair liberal space. The
Daily Globe ran a seven-column display
heading, five columns of text, and a

three-column and a two-column cut of
the interior of the theatre, and single-
column cuts of Mr. Boas, George Austin,
superintendent of construction, and
George Darling, the architect. The Eve-
ning Herald used a four-column cut
which was more than one-half page deep.

House Seats 1,700

The house seats 1,700 persons. It is a

brick structure, fireproof, and possessed
of all modern conveniences for the ac-

commodation of the public and the facili-

tation of motion picture entertainment.
The foyer has three sections—the outer
lobby, containing display frames, which
provide space for very elaborate adver-
tising work; a gold and ivory mirrored
lobby and an inner foyer, also done in

ivory and gold and having mirrors ar-

ranged in window-like panels.
The equipment and conveniences in-

clude five projection machines, a house
telephone system, an organ, fan system
of heating and ventilating, a projection
booth nine by twenty feet in size, with
a height of twelve feet; electrical fixtures

with special shades to give a subdued
lighting effect, and a ladies' lounging
room, where a public telephone is in-

stalled.

The theatre is owned by the Fall River

Consolidated Enterprises. The officers

of this holding company are: President.

J. C. Bills, Jr.; vice-president, Louis M.
Boas; treasurer, B. A. Prager, and clerk.

Tames M. Swift.

European Countries

to See "The Strongest"
Arrangements have been made, accord-

ing to the Fox Film Corporation, to

send prints of "The Strongest," the

photo-drama by Georges Clemenceau. the

premier of France, to France, England.

Russia, Germany and other continental

countries.
One print of this all-star production

has arrived in France, and is on its way

to the home of the "Tiger of France."
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EXHIBITOR NEEDS TRADE PAPER
Morns Kohn, President of Realart Pictures,

Cites Instances of How Money-Making Ideas

Are Passed Along to Aid All Tneatre Owners

uiiiiiiiiiniiiiiiiiiiiiiiiiiuiiiiM

successful exploitation methods are

lore contagious than the "flu," accord-

ig to Morris Kohn, president of Realart

ictures Corporation, who cites the pres-

it profitable vogue of "fashion revues,"

blowing the ones put on at B. S. Moss'

roadway theatre, New York, as an il-

istration.

Even advertisements and single catch

nes that have demonstrated their power
> appeal to the public will be picked up
aickly by exhibitors. Mr. Kohn says,

he credit for this he gives to trade

iiirnals.

"When I first engaged in the motion
icture business," he explains, "exhibi-

>rs were dependent almost entirely upon
leir own resources; now, nothing is

ews for more than a week. An exhibi-

jr develops an idea Sunday, utilizes

Monday, and by Tuesday an enter-

rising trade paper correspondent has
ritten a story giving the information to

.•ery other exhibitor in the country."

Good Ideas Are Passed On.

An inspection of the scrap books kept
the offices of any producing organi-

ition will demonstrate his point, Mr.
ohn declares. The best and most suc-

-ssful ideas constantly reappear. "And
)w," the Realart executive asks, "could
chibitors have such general knowledge
i advertising and exploitation methods
hich had proven successful if the infor-

ation were not passed to them quickly
the trade press?

"The thought comes to me in looking
/er the reports on 'The Mystery of the
ellow Room,' although it is only one
stance in hundreds. When we snowed
is Emile Chautard picture in New York
e invited city detectives to view the
•oduction and undertake to solve it

ithout seeing the last reel. They didn't

icceed.

"Then an exhibitor in Pennsylvania
;ld a special showing for the police
•rce, stopping the picture at the end of
ie fourth reel and offering a prize of
>0 for a correct solution. No one
aimed the money.
"Other exhibitors tried similar plans,

i some cases there were objections on
ie part of the authorities because it

as contended that if the detectives
iled they would be held up to ridicule

.' the newspapers. This difficulty was
ct in several instances by inviting the
'wspaper men in also.

"There has been a gradual evolution
the plan until now nearly every ex-

bitor who shows the production stops
at the end of the fourth reel, turns

i the lights and asks his patrons to
less how the mystery is solved.

Tribute to Trade Papers.

"A Toledo exhibitor has amplified this
ea by putting on what for want of a
'tter name he calls a prologue. Tom
oore did this when he showed the pic-
re in Washington, but the Toledo ex-
bitor introduces the 'prologue' or inter-
de just before the fifth reel, instead
at the beginning of the play. In some

instances the picture is stopped and
slides are run, but in almost every case
that has come to my attention the orig-
inal idea of inviting guesses as to the
solution of the mystery has been adopted
in some form.
"Now, how could this have been pos-

sible except for the trade journals' policy
of co-operation with the exhibitor? The
plan of exploitation in New York, Wash-
ington and two or three other places
has been outlined in the trade journals
with the result that mystery contests have
become almost as much a part of 'The
Mystery of the Yellow Room' as the
action of the drama itself. This has
been accomplished in a few weeks,
whereas, without the trade press, it prob-
ably could not have been brought about
within the whole life of the picture.
"And," according to Mr. Kohn, "the

plan works as advantageously for the
producer as for the exhibitor. It has
enabled the exhibitor to learn, for in-
stance, that 'The Mystery of the Yellow
Room' has very unusual exploitation pos-
sibilities, and this, beyond question, has
been a very important factor in promot-
ing sales of the Mayflower production."

I Hodkinson Reports Many
First Run Houses Seek
Louise Glaum Production

The Hodkinson organization, which is

publishing J. Parker Read, Jr., produc-

tion, "The Lone Wolf's Daughter," fea-

turing Louise Glaum, announces that

first run houses in the largest cities are

booking this picture for immediate use.

Latest of the first run houses to sign
for this picture, it is announced, are
Talbot's America theatre, Denver; The
Finkelstein and Ruben first and subse-
quent runs in Minneapolis, St. Paul and
Duluth; Charles H. Williams' Strand
theatre in Providence; the Colonial thea-
tre, Seattle; the Savoy theatre, Wilming-
ton, Del.; the Poli houses in Wilkes-
Barre and Scranton, Pa.; the Comerford
chain of theatres in Central Pennsyl-
vania; the Hill theatre, Newark, N. J.;

the Liberty theatre, Colorado Springs,
Colo.; the Starland theatre, Anderson,
Ind.; the American theatre, Terre Haute,
Ind.; the Washington theatre, Rich-
mond, Ind.; the Jackson theatre, Leb-
anon, Pa.; the Hippodrome theatre,
Gloversville, N. Y. ; the Strand theatre,
Oneonta, N. Y.; the Lyric theatre. Lin-
coln, Neb.; the Strand theatre, Nashville,
Tenn.; the Opera House, New Bruns-
wick, N. J.; the Apollo theatre, Peoria,
111.; the Opera House, Jamestown, N. Y.;
the Dome theatre, Newcastle, Pa.; the
Fox theatre, Aurora, 111.; the Palm
theatre, Rockford, 111.

Work on Last Scenes
Director Harry Millarde of the Fox

forces practically has completed the first

Pearl White production, "The White
Moll," a Frank L. Packard story.

Picture Is Completed
"Shod with Fire," the latest Fox pic-

ture starring William Russell, has been
completed at the West coast studios
under the direction of Emmett J. Flynn.
The story was written by Harold Titus.

MORE TRENCH WARFARE

This is not a war picture, however, but just a scene from "Her Naughty Wink,"
William Fox Sunshine comedy
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Finkelstein and Ruben Obtain
"Desert Gold" For Immediate Run

k A

i;n\\ \ni) it»\\ ks
FlrNt Vice-I'resldent of Associated Exhi-

bitors, Inc. Mr. Howes In also munnjc-
it\K director of 111** Capitol 'I'll «- :i I rc, \r»
York.

Issue Four This Month
"The Gift Supreme," with a cast in-

cluding Melbourne MacDowcll, Secna
Owen and Bernard Durning; "Mothers
of Men," featuring Claire Whitney; "The
Girl of the Sea," a Williamson produc-
tion, and "The One Way Trail," with
Edythe Sterling, are being published this

month by the Republic Distributing cor-
poration.

Work of photographing exteriors at

Shreveport, La., for Guy Empey's pro-

duction, "Oil," was held up for a few

days after the arrival of the company in

the south by rains.

Later reports to Mr. Empey's New
York office, however, said that the work
was progressing without further loss of

time.
Others in Company

Besides the star, his leading woman,
Florence Evelyn Martin, Director North
and his assistants, Philip Quinn, cam-
eramen Malloy and Baker, still pho-

tographer Moran, Mr. Empey's party

includes Templar Saxe, William Eville,

Denton Vane, Harry Lee, Harry Burk-
hart, and others.
Scenes have been made at an oil de-

velopment a few miles northwest of
Shreveport, known as Lake Caddo, a
veritable valle}' devoted to the oil in-

dustry. In the bottom of this valley is

situated the lake from which the region
takes its name and into which every
twenty-four hours thousands of barrels
of oil flow from the various gushers and
pumping wells located on its shores.

Caddo Lake in Picture

Caddo Lake is surrounded by hastily
built shacks grouped in picturesque dis-

array around its margin Here live the
men employed in piping the oil into the
tanks from which it is shipped to the re-

The Finkelstein and Ruben chain of
theatres in Minneapolis, St. Paul and
Duluth has booked for immediate play
dates for first runs and subsequent runs
Benjamin B. Hampton's Zane Grey pro-
duction, "Desert Gold."
For three months "Desert Gold" has

played the other focal cities in Minne-
sota and the Dakotas, but the Hodkin-
son organization has refrained from
booking it close to the Twin Cities.

With this booking for their three
cities by Finkelstein and Ruben, Mr.
Hampton's production has been bought
in every city in the entire territory, it is

announced.

Play First Production

The same exhibitors bought and
played Mr. Hampton's first Great Au-
thors production, "The Westerners," by
Stewart Edward White; "Sahara," J.

Parker Read, Jr..'s first big Louise
(ilaum special production; Mr. Read's
second big production, "The Lone
Wolf's Daughter," again starring Miss
Glaum.

Contracts also have been signed with
them for the J. Warren Kerrigan pro-
ductions, the Doris Kenyon productions
and the L?ah Baird specials. This gives
the productions released through W. W.
Hodkinson Corporation a solid repre-

sentation in the Twin Cities.

The Strand, Providence, R. I., a first

run house managed by Charles H. Wil-
liams, has booked "Desert Gold" for

immediate presentation, which closes the

finers. Many exteriors were taken in

this district.

At Homer, a boom oil town lying
some forty miles to the southwest of

Shreveport, pictures are being made of

drilling and derrick operations.
About a week or ten days more of

picture taking will conclude the filming
of scenes of "Oil." Latest advices from
Mr. Empey indicate that some of these
scenes will draw him and his company
as far west as Tulsa, Oklahoma.

Three Realart Managers
Confined by Sickness

Kalph B. Quive, who left San Fran-

cisco last week to take charge of the

Detroit office of Realart, has been con-

fined to bed, under the care of a physi-

cian, since his arrival in the Michigan
city. Mrs. Quive also was ill.

W. E. Wilkinson of Buffalo was seri-

ously ill with influenza. J. S. Ragland.
general sales manager for Realart. was
confined to his room at a hotel in Chi-

cago by sickness.

Sold to Atlanta Firm
The rights on the Johnny Dooley

Comedies for the states of Alabama,
North and South Carolina, Georgia, Ten-
nessee, Mississippi and Louisiana, have
been sold by Tyrad Pictures, Inc., to

the South Eastern Pictures Corporation
of Atlanta, Ga.

last important New England city that
was open on this production. First
runs have been played in Boston at the
Waldorf, in Hartford at the Strand, in
Springfield at the Broadway, in Port-
land, Me., at the Empire.

Report Heavy Business

The Hodkinson company reports that
"Desert Gold" today, three months from
the date of its first publication, is doing
a heavier business than at any time
since its first American showing.
Among the other recent bookings of

"Desert Gold" are the Strand theatre,
Hartford, Conn.; the Regent theatre,
Indianapolis; the Star theatre, Bingham-
ton, N .Y.; the Liberty theatre, Missoula,
Mont.; the Lyric theatre, Virginia,
Minn.; the Strand theatre, Oneonta,
N. Y. ; the Electric theatre, Emporia,
Kans. ; the Orpheum theatre. Eureka,
Cal.; the Century theatre, Petersburg,
Va. ; the Liberty theatre, Ranger, Tex.;
the Ogden theatre, Ogden, Utah; the
Plaza theatre, Sioux City, la.; the Best
theatre, Palestine, Tex.

Get Exclusive Rights
L. L. Hiller, Inc., Longacre Build-

ing, New York, has obtained the exclu-

sive selling rights to the new half-reel

picture, "Topical Editor," produced by

the Topical Humor Film Company and

edited by Charles Leonard Fletcher. Mr.

Hiller said that date of distribution

would be announced.

New Mix Vehicle
Tom Mix, the William Fox star, is to

begin work on "Desert Love," a tale

of the west, under the direction of

Jacques Jaccard. The story was form-
erly known as "One Quarter Apache."

LILLIAN i.l- u
And Bobby Harron In a scene from "The

Greatest Question," a D. \V. Griffith pro-
duction made for First National Exhib-
itors' Circuit.

Photographing of Empey Picture

Held Up by Rain in Sunny South
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NEW IDEAS MAKE FOR SUCCESS
I

Co-Autnor of "Tne Mystery Mino!
,,

Says Tkat

Producer of Serials to Be Successful Must
Have Gift of Feeling the Public Pulse
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"Successful makers of serials nowadays

must get a lap ahead in the race for new

ideas," says John W. Grey, president of

Supreme Pictures, Inc., and coauthor

with Arthur B. Reeve of their new serial,

"The Mystery Mind," in which the

famous French hypnotist, J. Robert

Pauline, is being starred.

"If exhibitors could book Sir Oliver

Lodge, pathfinder of science, in a serial

they wouldn't hesitate a second. They
would think of the millions who read

his lectures and flock to hear him tell

of the Shadow World—the world he

claims is the real world while we are the

shadows.
First Psychic Serial

"Sir Oliver Lodge would be the big-

gest drawing card of the year—but he

can't be booked for the screen. As path-

finders of serials, we are putting over the

ideas of Lodge in a serial, the first

psychic serial.

"Today, in addition to being authors

and producers of your own story, to be

genuinely successful, one must have the

gift of feeling the public pulse and get-

ting the jump on its changing moods be-

fore anyone else can do so. One can

always find imitators—but they remain

always imitators. They are never the

stars of the game.
"I use the words 'pathfinders of serials'

purposely, for Mr. Reeve and I have

been connected closely with nearly all

the big serials, and the majority of new
ideas have emanated from us.

"Elaine" Was Departure

"Mr. Reeve's 'Exploits of Elaine,' prob-

ibly the best known serial in the world,

nade science famous on the screen. Yet

it the time everyone said, 'You can't get

t over.' But it went over, so big that

Umost every serial since then has rung
some change on the scientific angle.

Elaine' was a new departure, not only

n type of story but it was the first serial

jooked for a weekly issue. Prior to that

>ne they had been booked monthly or

;emi-monthly.
"What 'Elaine' did for physical science

jur new serial, 'The Mystery Mind,' will

lo for psychic science. While we have
;voven a love and adventure story around
)ur hero and heroine, our dominant
heme, hypnotism, is treated seriously

ind scientifically.

Hero Must Know Science

"Our hero is required to be not only a

food actor but a man soundly grounded
n the science of hypnosis, one who be-

ieves in its power to benefit the world.
The latter condition was a stumbling
)lock, for heretofore hypnotism too often
ias been used to help the villain carry
>ut his plans or for parlor entertainment
o ridicule some dignified man.
"Fortunately, we found the right man

n Dr. Pauline, world famous as an en-
ertainer in scientific hypnotism, and Dr.
•"auline was as enthusiastic as Mr. Reeve
nd myself over revealing to the public

little known side of the most mys-

terious and fascinating science in the

world.

Other Subjects Announced
"Since the theme of our serial was

publicly announced, and more especially

since Sir Oliver Lodge has come here to

increase interest in the subject, other
pictures dealing with hypnotism have
been announced. But the imitators

cannot break away from the old methods
—hypnosis as used to frighten, to con-
quer the weak and helpless. We deal

with the greatest of all mysteries itself,

the human mind. Besides, we're a lap

ahead of imitators in actual production.

"As pathfinders, we are breaking an-

other new road for the cinema serial.

We have become psychopathfinders."

Rolfe Cutting, Editing
and Assembling Initial

Tell-Jans Production
Cutting, editing and assembling of

"Love Without Question" is being done

by B. A. Rolfe, supervising director and
his associates of Jans Pictures Inc. The
production will be published on the state

rights basis.

Mr. Rolfe reports that the picture

without doubt will create a sensation
when it is publicly presented. "Love
Without Question" is a filmization of C.

Wadsworth Camp's novel, "The Aban-
doned Room." Mr. Rolfe says the orig-

inal story has been followed closely,

with the high lights of the story brought
out forcibly.

Olive Tell plays the lead and is sup-

ported by James Morrison, Peggy Parr,

Ive Dawson and Charles Mackay.
The officials of Jans Pictures Inc. are

greatly pleased with their initial re-

lease. They say that territorial rights

on the six Olive Tell-Jans productions
are being disposed of speedily.

Dr. Crane's Comment Used
To Exploit 4Tollyanna"

Dr. Frank Crane's comments on "Polly-

anna," which have been placed on three
sheet billboards, throughout the coun-
try, in connection with Mary Pickford's
first production for United Artists, have
created enthusiasm among exhibitors, ac-

cording to United.
Dr. Crane, writer, philosopher and

statesman, fell in love with "Pollyanna,"
and he has not hesitated to say so. His
love for this wonderful "glad" story has
been written boldly by him, and he will-

ingly gave Miss Pickford the privilege

of using it anywhere, at any time and at

any place, in connection with her pro-
duction.
The editorial originally was printed in

the New York Evening Globe.

Changes Theatre Name
SHEFFIELD, ALA.—The old Lib-

erty has been reopened by H. B. Cagle,

of Albany, as the Colonial theatre.
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ESTELLE TAYLOR
Who is at present with the Fox Company
making "When New York Sleeps" at
the old Bioprraph Studios, under the
direction of Charles Brabin.

Louis B. Mayer Takes
Stahl to California

John M. Stahl, one of the best known
motion picture directors of the eastern

studios, has gone to California to direct

Mildred Harris Chaplin in her next

Louis B. Mayer-First National produc-
tion.

After fourteen years as an actor on
the legitimate stage, Stahl entered mo-
tion pictures in their pioneer days.
After two years of screen acting he be-
came a director and won immediate
recognition for his artistic ability. He
directed one of the first features to hit

Broadway, "The Boy and the Law."
Later he directed "Love Thy Neighbor"
and Benjamin Chapin's "The Lincoln
Cycle." Some of his more recent pic-
tures are "Wives of Men," "Her Code
of Honor." "The Woman Under Oath,"
"Greater Than Love," "Women Men
Forget," and the all-star cast produc-
tion, "Suspicion."

Richman Returns in

D. Dalton's Support
Charles Richman will be seen again

upon the screen, after an absence of over
a year, in Sir James M. Barrie's play,
"Half an Hour," in which he will play
opposite Dorothy Dalton, the Para-
mount-Artcraft star. The direction of
this famous play is in the hands of Har-
ley Knoles and the adaptation for the
screen was made by Clara Beranger.

Metro Improves Studio
Four fireproof cutting rooms, separate

buildings for the plaster modeling de-
partment and art title department, and
a storehouse for surplus scenery, are the
latest improvements made at the Metro
studios in Hollywood, Cal., by Clifford
P. Butler, general superintendent.
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Arrow Will Publish

Series of New Films
Official Plan Innovation In In-

dependent States Rights

Distribution

W. E. Shallenbcrger, of the Arrow
Film Corporation, on his return to New
York from the west coast, announces

that his company will begin immediately

publishing several series of new pictures.

An innovation in the independent state

rights distribution plans, according to

Mr. Shallenbcrger, is one that will per-

mit independent exchanges to contract

at once for a series of twelve five-reel

pictures, one picture to be delivered each

month during the year.

The first series thus to be published

will be produced by William Steiner.

Detective stories written by well known
authors and produced with a cast of well

known players will make up the series.

Three of these pictures are finished and

work has been started on the fourth.

Each of these pictures will have as its

leading character "Tex, Elucidator of

Mysteries." The part of "Tex" will be

taken by Glenn White. Included in the

cast will be Leo Dclancy, Jane Mc Alpine,

David Wall, Alfred Warman, Robert

Taber, Alex F. Frank, Joseph M. L.

Striker, Joseph Sullivan, Chas. Graham.
Marie Treador.
"Circumstantial Evidence" is the title

of the first of these five-reel features, and

it has been reviewed by a number of

independent buyers. "The Wall Street

Mystery" and "The Scrap of Paper" are

the next two. Other titles of subjects in

this series are "The Bromley Case,"

'Flying Death," "The Sacred Ruby,"

"The Bond Ring," "The Trail of the

Cigarette, "The Van Renisslcr Case."

San Francisco Houses
Praised by F. F. Feist

Felix F. Feist, vice president and gen-

eral sales manager for the Goldwyn Dis-

tributing Corporation, while in San

Francisco predicted a big motion pic-

ture future for the city. He declared he

was impressed by the modernity and

magnificence of the principal district

houses of San Francisco. After visiting

and inspecting the Xew Mission and

New Fillmore theatres, owned and oper-

ated by Kahn & Greenfield, the Goldwyn
vice president said:

"Theatre managers and owners from

all parts of the United States could well

afford to journev to San Francisco just
*

to look over this city's district houses.

I have visited all the big cities, and no

place in the United States have I found

subsequent run theatres of such magnifi-

cence, modernity and comforts as the dis-

trict houses in San Francisco."

Will Produce for Kohn
By special arrangements with Marion

Kohn. 90 Golden Gate avenue, San Fran-

cisco, the National Film Corporation of

America has begun production on three

short subject publications for distribution

by Mr. Kohn. The stars in these series

will be Grace Cunard, who will play in

comedy dramas; Polly Moran, who will

be featured in slapstick comedies, and
"Smiling Bill" Jones, who will have the

lead in polite comedies. Each star will

make a series of twenty-six pictures.

WWs Who
In Chicago Film Circles

Intimate Studies of Men
Who Have Made Their
Marks in the Motion
Picture Business in the
Central West.

I'M I. II. Ill -II

LET us introduce* Paul 11. Bush, the

Chicago manager of the Republic
Distributing Corporation. Not that

he needs an introduction to thousands of

exhibitors, but just to enlighten those
who have not had the pleasure of meet-
ing him.
Mr. Bush first came into prominence

in film circles about ten years ago, when
the interests that controlled the Jeffries-

Johnson fight pictures in and around
Chicago were looking for a man who
could put them over in a big way.

Paul Bush, then a hustling salesman
in mercantile lines, was suggested and
he was so successful in this undertaking
that the American Tobacco Company
heard of it and made him a tempting
offer to become the sales manager of

their Pacific coast branches. He accepted

and went to San Francisco.
The purr of the unwinding celluloid,

however, lured him back to his former
vocation and he returned to Chicago and
opened the first Pathe office here. After

spending some time as exchange mana-
ger for Pathe. he decided to go it alone

and organized the Peerless Film Com-
pany, handling state rights features. He
also took charge of the Chicago Tribune's

motion picture department, exploiting

German war films.

His success attracted the attention of

Samuel Goldwyn and he was persuaded
to take charge of the St. Louis exchange

for the Goldwyn Distributing Corpor
tion. Then one day when Harry B<
man, general sales manager for Univi
sal, came to town, and made him a han
some offer to go to Detroit and Bu
accepted. He was transferred to t

Universal exchange in Kansas City a f<

years later where he soon built up a fi

trade for "U."
In keeping with his policy to obtaj

men who can give the best service, Le»l
J. Selznick appointed Mr. Bush head !

the Chicago office of the Republic Di
tributing Corp. Mr. Bush is acquaint'
with practically every exhibitor in til

territory from Cleveland to Denver ai

from the lakes to the Culf, and if yj
haven't met him you should for he's!
regular fellow.

\daptors of Film,

"Empty Arms," Are
Prominent in Trac

In every department of picture produi

ing—author, director, star, supportii

cast, are director and cameramen]
"Empty Arms," the initial Lester Par

Edward Whiteside production, is po
sessed of names which have been ideji

tied with the leading producers.
Willard King Bradley, the author, h

to his credit several successful screi

stories. He also did the continuity.

The director, Frank Reicher, has pr

duced many Paramount and Metro pi

tures such as "Public Opinion," "Tl
Clue" and "The Case of Becky," wi
Blanche Sweet; "Castles for Two," wi
Marie Doro, and others.

The star, (jail Kane, has many folloi

i rs both lu re and abroad as a result

her work in "Souls in Pawn." "The Dar
devil," "Love's Law." "Via Wireless

and "On Dangerous Ground."
Two other well known players a

Thurston Hall and J. Herbert Fran

Thurston Hall now is starring in "Civ

ian Clothes." Mr. Frank has been se<

opposite Mary Pickford, Anita Stewa
Norma Talmadge, Alice Brady, Co
stance 'Talmadge and Mabel Normand.
The art director is A. Bela Virag

Flower, a prominent interior decorate

'The cameramen are Harry Keepers ai

George Benoit.

Returnsjto Philadelphia

After Film Work Abroa
Maxwell Milder, former manager

i

the Select office in Philadelphia, agaj

will have charge of that office after s

months' absence in foreign fields. I

has returned from London, where I

was engaged in furthering the Selzni

interests abroad.
While abroad. Mr. Milder inaugurat

the Select Pictures Corporation, Ltd..

England, and assisted in the establis

ment of the Continental CorporaticJ

which includes in its territory, Framj

Belgium. Holland, Spain, Italy a

Switzerland.

To Invade Tulare
TULARE, CAL.—Sam Y. Edwards.

the Turner & Dahnken circuit of S]

Francisco, announced while here inves

gating the merits of the city in relati'

to erecting a modern theatre buildii

that he would report to his office th

Tulare could support a playhouse se;

ing from 1.200 to 1,500 persons.
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LONGER runs are inevitable.

With the price of film at a point that makes the

daily change of program almost prohibitive, there is

but one thing for the exhibitor to do—meet the new

conditions.

In the end, by reason of the changing conditions

and the modern trend toward bigger theatres with

wider drawing territory, the change will be for the

betterment of conditions generally.

For the present, while the transition is taking

place, the exhibitor has but one course to follow.

He must select his pictures with care. He must

keep informed regarding the pictures available. Of

these he must select not only those that will please

his patrons, but those that can be advertised in such

manner as to insure their "holding up" for the

length of the run.

The picture that "will get by" must be eliminated

from the booking schedule. The picture that will

stand a long run is the picture the exhibitor needs.

Reviews in this department are written with these

facts in mind. They are particularly valuable as a

guide to the "money" pictures of the day.

"MARY'S ANKLE" (Paramount-Artcraft) is the

third of the Ince series starring Douglas MacLean

and Doris May and is a fitting successor to "23 1/2
Hours' Leave" and "What's Your Husband Doing?"

Novel subtitling, excellent acting and an exception-

ally funny story combine to make this rollicking

comedy an attraction to recommend to your patrons

and advertise strongly.

"THE TURNING POINT" (First National) is

a typical Robert W. Chambers society novel in film

form. The picture presents the story quite as well

as the pen of the author, and in much less time. It

is, for that reason, the preferable version. Katheriue

MacDonald, the star, aided by Nigel Barrie and a

cast of general excellence, give the likeness of life to

the Chambers' characters.

"BLACK IS WHITE" (Paramount-Artcraft),

Dorothy Dalton's new vehicle, is a drama of the highly

emotional type, dealing with a suspicious husband

who ruins the lives of his wife and son through his

jealousy and distrust. It is not a pleasing story, bur

has a unique climax, which should appeal strongly to

people who like the heavier form of screen entertain-

ment.

"THE WILLOW TREE" (Metro-Classics) has

been splendidly produced. None will doubt that

Viola Dana's characterization is the best of hei

career, though some may prefer former roles. There

is real acting in this, a simple story that should ap-

peal, and some of the finest settings and photography

that have come from the Metro studios.

"THE SIX BEST CELLARS" (Paramount-

Artcraft), starring Bryant Washburn, treats the pro-

hibition question in a jocular manner which can

cause no offense to either wets or drys, but will make

them la*gh at themselves and each other. It is par-

ticularly timely. It ranks with the best of the Wash-

burn pictures and gives an excellent opportunity for

novel exploitation.

"RESPECTABLE BY PROXY" (Pathe) treats

a rather difficult topic in an inoffensive way and is

marked by the splendid acting of Sylvia Breamer,

who is co-starred with Robert Gordon. It is a picture

which should be acceptable to all theatres, if carefully

advertised. It is one of the best J. Stuart Blackton

pictures.

"RED HOT DOLLARS" (Paramount-Artcraft)

is a typical Charles Ray production. Mr. Ray is ap-

pealing as usual in his portrayal of a rube character,

but his vehicle is not up to the standard of those in

which he has been seen. Gladys George, who makes

her debut in pictures in this production, is good sup-

port for Mr. Ray.

"THE RIGHT OF WAY" (Metro-Classics) gives

Bert Lytell an opportunity for finished acting. He
has a hard role to play, but his characterization of an

unusual type is so admirably done that the picture

should be well received. The whole picturization of

Sir Gilbert Parker's novel is well done.

"DAREDEVIL JACK" (Pathe) has unusual

exploitation possibilities. The name of Jack Demp-

sey, the star, is certain to prove valuable material for

the advertising man. The picture, produced at the

Brunton studios and under the supervision of Robert

Brunton, compares well with any of Pathe's past

successes in this field.

"A TWILIGHT BABY" (First National) prom-

ises much for the forthcoming Henry Lehrman com-

edies for the First National schedule. Care has been

lavished upon its preparation, and it shows the re-

sults in genuinely laughable incident. Lloyd Hamil-

ton and Virginia Rappe are the leading players.
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n REVIEWS
ouglas MacLean and Doris May in

'ARY'S ANKLE
ve-part comedy-drama; Paramount-
Artcraft.

irected by Lloyd Ingraham.
iblished February 22.

OPINION: Probably ninety per cent

the exhibitors who played "23^4

Durs Leave" and "What's Your Hus-

nd Doing?" have asked the question:

an they keep it up?"

Apparently, they can.

For in "Mary's Ankle," Douglas Mac-
an and Doris May, under the direc-

n of Lloyd Ingraham and the super-

don of Thomas Ince, have delivered

other of their wholesome, rollicking

imedies which act as an antidote for

iluenza and a stimulant for the box
(ice.

Possibly it's the story, possibly the

:.rs, or possibly the subtitles—it really

<esn't matter. The result is exhila-

i ing.

\gain, the supporting cast is carefully

;ected. Victor Potel and Neal Burns,

; two struggling young professional

i n, George P. Hampton and Lizette

Irns, as the uncle and aunt respectively

c the hero and heroine, and Mrs. Mer-
rale, as a kindly boarding house keeper,

1 ,e important parts in the development
c the story and play them well. Each
citributes to the general merriment.
n the first of their series, Douglas

LcLean overshadowed Miss May a

tie. In the second, Doris May had a

s;de on MacLean in carrying the play

t success. In "Mary's Ankle" the hon-
c are evenly divided.

:YNOPSIS: Dr. Arthur P. Hampton,
a truggling young physician, announces
h marriage to "Mary Jane Smith" in

a effort to get his wealthy uncle,

(srge P. Hampton, to give him suffi-

cnt money to help him and his two
h;om companions, a lawyer and a

biker, out of financial difficulties. He
f Is himself in a difficult position when
a injured young woman, brought to his

oce for treatment, proves to be Mary
Int Smith, and his uncle appears on
t scene to meet his bride. The girl

cisents to the deception temporarily.
Ii tters are more complicated when the

u le insists on their taking a trip to

Iwaii with him and informs them he is

t. marry a' Miss Burns, who is Miss
Sith's aunt. The troubles of the two
ying people become acute on the boat.

Eplanation results in forgiveness, how-
e r, and they make the trip a honey-
non by having the ship's captain marry
tlm.

B-t Lytell in

VE RIGHT OF WAY
Eht-part drama; Metro-Classics.
Eected by Jack Dillon.
P)lished in February.

'PINION: Sir Gilbert Parker took
fc the theme of his famous novel, "The
R ht of Way," the conversion of a dis-

b> ever in the Almighty through his

a:Dciation with the pious residents of a
F nch-Canadian villa*ge.

he author created in this story a re-

rr kably unusual character—an agnos-

tic, brilliant in his knowledge of law but
extremely arrogant and overbearing.
Like the author, Bert Lytell has given

an unusual characterization of Charley
Steele, the infidel. Throughout the sub-
ject, his acting is finished and decidedly
consistent.
He has made "The Right of Way" an

interesting production. But for the
star's admirable portrayal of Steele the
picture would become tiresome in its

great length.

Mr. Lytell has been given a good sup-
porting cast. The work of Gibson Gow-
land especially is worthy. The settings
of the picture are well chosen. They
form wonderful backgrounds for the dra-
matic and romantic scenes so well de-
scribed by the author.

SYNOPSIS: Charley Steele, an ag-
nostic, is considered one of Montreal's
most brilliant lawyers and is admired by
many, despite his haughty and predom-
inating manners. Following the acquit-
tal of one of his clients on the charge of
murder, he marries Kathleen Wantage,
who prefers another suitor but complies
with the wish of her uncle. Steele takes
his brother-in-law into his office. Here
the boy is taught to gamble and drink
by Steele, which results in Kathleen's
brother forging a check for several thou-
sand dollars. When he learns of this,

Steele goes to the Cote Dorion, a road-
house frequented by trappers and many
of the rougher element of the surround-
ing country. During a drunken brawl,
he is injured in the head and pitched into

a river. A trapper, the man who was
acquitted of murder through Steele's

oratory, rescues the lawyer and takes
him to his cabin a great distance from
Montreal. Here Steele suffers a lapse

of memory. After two years a French

surgeon, the brother of a Cure in a
nearby village, visits the country. He
performs a successful operation on
Steele. The agnostic then is told by the
trapper that his wife had remarried,
thinking him dead. Steele goes to the
nearby village to live and gets work as
an apprentice tailor. In this hamlet, he
is surrounded by God-loving people.

His employer is a religious fanatic and
becomes crazed when Steele refuses to

attend church. Steele is respected by
the Cure and many others in the village,

despite his infidelity. Because of this

he is asked to keep in his vault some
church money. That night robbers, one
of them Steele's brother-in-law, make a
vain attempt to get the money. Steele
is shot in his attempt to save the funds.

On his death bed he sees a vision of the
Creator and is converted.

Katherine MacDonald in

THE TURNING POINT
Five-part drama; First National.
Directed By J. A. Barry.
Published in February.

OPINION: Robert W. Chambers'
novel, "The Turning Point," is better
told upon the screen than between book
covers. The neutral fiction fan, deter-
mined to make the story's acquaintance,
would do well to view the First National
production and save the extra time a
reading of the book consumes.
The Chambers society novel is largely

super-structure. There is always a plot

of course, a ground plan upon which to
build, but the popularity of his works
is largely due to his clever description
of society characters, their vices and
virtues, their manner of living and the
surroundings in which they move.

Douglas MacLean and Doris May in a scene from "Mary's Ankle," their latest screen
comedy. (Paramount-Artcraft.)
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Sylvia Breamer and Robt. Gordon in one of the dramatic scenes from "Respect-
able by Proxy" (Pathe)

These things, in this instance, the
camera describes more effectively than
t he eloquent pen of the author.
Nor are the characters in the story

less vividly depicted by the strong cast
of players than by the strong phrases
of Mr. Chambers.
The plot, typical of the author, does

not provide a great deal of action. The
interest that attaches to the picture,
therefore, is not of the hectic, "serial"
type. It is not a physical story, nor one
produced for that mythical and over-
estimated fan who demands action.

The story is largely mental. Its ap-
peal is to the mind, an appeal that will

not be denied by the intelligent.

(Catherine MacDonald's beauty stands
her in good stead in the leading role,

that of a society girl financially embar-
rassed and making her way as a profes-
sional hostess. Nigel Barrie. in the chief
supporting role, is the ideal opposite for

the star and a perfect selection for the
character.
Sumptuous settings, perfect costum-

ing, gorgeous lightings, all are present.
Optically, the production is superb.
The business of the adaptor, it is

properly conceded, is to transpose the
type story to film in terms of photogra-
phy. This has not been done in the
present case. The transposition is bet-

ter than the original.

SYNOPSIS : Diana Tenant, impover-
ished by her father's business failure,

engages a furnished apartment only to

discover that it is the flat of her father's

business partner's son, also impover-
ished, who returns from Europe unex-
pectedly. They talk over their position
and agree to go through with Diana's
plan, eventually engaging as entertain-
ers at the home of Mr. Ribett, steel

king. Colonel Curmew, a guest, pays
unwelcome attentions to Diana, assail-

ing her character in the hearing of James
Egderton, her partner, whom she has
come to love. She keeps silent regard-
ing the Colonel's charges to protect
another guest, Mrs. Wemyss. Against
the dictates of her heart she persuades
Edgerton that he is wasting his time

as an entertainer and, refusing his offer

of marriage, sends him into the world
of workers. He is successful. Finally
both he and Diana over-hear a conver-
sation between the Colonel and Mrs.
Wemyss in which their plots are un-
veiled. A fight between Edgerton and
the Colonel follows and Diana marries
Edgerton.

Dorothy Dalton in

BLACK IS WHITE
Six-part drama; Paramount-Artcraft.
Directed by Charles Giblyn.
Published February 22.

OPINION : Stories of a woman stand-

ing almost any form of abuse from a

man and finally forgiving him at the

moment she has an opportunity for the

revenge she has sought have always

always been more or less popular and
always will be, perhaps.
In "Black Is White," Dorothy Dal-

ton takes the part of a loving and faith-

ful wife who is mistrusted by her hus-
band and finally ordered from his house,
after he declares their child is the son
of another man.
She devotes fifteen years to preparing

to avenge herself and upon returning
finds that the man has treated her son
with hatred and contempt, making life

almost unbearable for him. At the hour
of her revenge, she forgives all and is

reunited with him.
It is not a pretty story, yet there is a

unique angle—that of her remarrying her
husband under an assumed name without
his knowing her true identity—which
lends a special force to the production.

It gives Dorothy Dalton a wide range
for the display of her emotional ability.

She is supported by a typical Ince cast.

The settings are luxurious, especially

impressive, being a reproduction of a

reception to President Poincare in Paris.

SYNOPSIS: Margaret Brood is driven

from her home by her jealous husband,
who after imagining that she is untrue
to him finally doubts whether he is the

father of their son. She causes a report
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to be printed that she is dead and th

goes to Paris to live with a distant rel

tive, taking the name of Yvonne. F
teen years later, her husband comes
I'aris, is attracted by what he conside
her remarkable resemblance to his wi
and marries her. She returns to Aim
ica with him. Unable to hide her lo

for her son, she arouses her husban<
suspicions and in a moment of rage
shoots the young man. After nursii

her son back to health, Margaret te

her husband the truth, produces t

proof that she had always been true

him, and then forgives him.

Bryant Washburn in

THE SIX BEST CELLARS
Five part comedy-drama; Paramour

Artcraft.

Directed by Donald Crisp.
Published February 8.

OPINION: An event such as the e

tire United States going dry offers tl

motion picture producers unlimited o

portunities for comedies.

Already, prohibition has been mi

rored in a score of productions and du

ing the next year will undoubtedly i

lluence the preparation of numberle
scenarios. Up to date, however, not

ing in this line has been conceived whii

will produce more laughs than "The S
Best Cellars."

An audience in the Orpheum theati

Chicago, a down town house caterii

to transient patronage, found it a sour

of almost contirrual merriment and o

casional applause. Elmer Harris, auth

of the scenario, has caught the though
of the "wets" and "drys" in such a wa
that they laugh at themselves and
each other.

Bryant Washburn, the star, has a \£

uable aid in Wanda Hawley and a tyj

cal Lasky supporting cast gives a fini:

to the production. It is cleverly dor

It is mighty good, clean entertainmei

SYNOPSIS: Henry Carpenter fin

his supply of liquor low and the pric

far more prohibitive when national pr

hibition goes into effect. At the san

time, the exclusive set to which he ai

his wife belong find liquor indispensab

at their dinners. >

An experiment in home-brew mec
little success and the Carpenters are

danger of losing their social positio

when their set picks up with an ex-s

loon keeper, who has a cellar full

choice liquors.

Mrs. Carpenter's aunt finds four cas

of what she believes is liquor in h

cellar and turns it over to Carpenter
destroy. He immediately invites tl

set to a big dinner, announcing he h

an abundance of wine. The guests a

rive before he makes the discoye:

that the four cases contain "empties

To save the situation, he denounc
liquor and says he has decided not

serve any.
Carpenter immediately becomes

"dry" hero, is made a vestryman in tl

church, and bank director, and is ask<

to run for congress. Just at that m
ment his wife's aunt calls again. Th
time she has found twenty-one full ai

genuine cases. Carpenter debates as

whether to return to his set with tl

liquor or remain the "dry" champu
with a chance to ^go to Washingto
He then advances to the front of tl

stage and asks, "What would you do

and the picture ends.
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ack Dempsey in

DAREDEVIL JACK
ifteen-episode serial; Pathe.

)irected by W. S. Van Dyke.
>ublished February 3.

OPINION : If the first three episodes

t "Daredevil Jack" is a fair criterion of

he entire production the name of the

tar is hardly needed to carry it to suc-

ess. With the drawing power of the

-orld's champion pugilist it should prove

ne of the greatest box office attractions

ver offered as a serial.

Produced and personally supervised

y Robert Brunton. it shows the excel-

nt photography, the clear titling and
le careful attention to detail that have
lade the Brunton product distinctive.

The cast appearing in support is a

apable one. Josie Segwick is an actress

ith serial experience that shows its in-

uence in her work. Herschel Mayall is

veteran whose ability in his chosen
ne. villainy, need not be discussed.

Structurally, as regards sequence of

vents and the development of plot,

othing is left to be desired. The story.

typical serial tale with fresh incident

ody, is unfolded logically and with good
:reen effect. If the continuity in the

arly reels is maintained throughout
lere is little doubt that the succeeding
hapters will be as well attended as the

pening.
There are undoubted box office possi-

ilities in the name of the . star. Adver-
sing matter of every variety may be
sed with confidence. Human nature is

jch that a man who can do any one
ling better than any other man is in

emand. People want to see him. They
ant to see for themselves wherein he
different from other human beings.

The exploitation that can be used with
le serial is practically unlimited. As
iid above, there is every reason to be-
eve that the serial will warrant such
leasures throughout the length of its

in.

Buys Comedy Series
Celebrated Players Film Corporation
mounces the purchase of a series of
smedies published by the Film Follies,

en Turpin is the star in part of the

Ties and Gertrude Selby plays the lead
others. The comedies are one reel.

Viola Dana in

THE WILLOW TREE
Six-part drama: Metro-Classics.
Directed by Henry Otto.
Published in January.

OPINION : Clean as the proverbial

"hound's tooth," fresh as the hackneyed
"Summer breeze" and delicately perfect

as the verse of Keats, "The Willow
Tree" taxes the critical vocabulary. It

is pre-eminently a novelty, a much
needed tonic for the screen.

There are all too few pictures of this

type.

A story of Japan and the Japanese,

with English visitors to that land pro-
viding the essential "white angle," it

is half-fanciful, half-genuine drama. A
thing of beauty, both as to appearance
and import, it gives to audiences jaded
with mathematical realism and mechan-
ically perfect emotion a relief that
should be welcomed.

Viola Dana's impersonation of the
Japanese image-maker's daughter should
go down in the annals of motion pic-

ture history as an example for stars of

the future. If one doubts that "make-
up" is an art the picture will convince
him.
The staging is splendid. The picture

is a powerful argument for American-
made productions. Japan would have
provided no better background than the

one constructed for the purposes of the
camera.
One thing the exhibitor must consider

in adding the production to his list

of future attractions. He must realize

that it is a photoplay of the better class.

He must prepare to bend every effort

to bring the better class of patronage
to its unreeling. If this is done there
is no question of the play's success.
And that same better class will thank
him for exhibiting the picture and re-

ward him with more constant attend-
ance in the future.

SYNOPSIS: Oriu. daughter of a

Japanese image-maker, rebels at his

command that she marry a wealthy
merchant and thus provide funds to

send her brother through American
college. Through a coincidence her
flight is misinterpreted as a suicide

and her father sells to an Englishman

then living in the neighborhood his most
prized image.

She. seeking refuge, poses as the
image and "comes to life" apparently
by magic. The Englishman falls in love
with her and will not answer his coun-
try's call to arms until she has, ap-
parently, disappeared. While he is

away, four years, she lives in his home.
When he returns, after the war, they
rind happiness. There is a parallel story
having to do with Japanese legend>
which lends greater weight to the mod-
ern tale.

J. Stuart Blackton's

RESPECTABLE BY PROXY
Six-part drama; Pathe.
Directed by J. Stuart Blackton.
Published in February.

OPINION : Particular emphasis on
the development of the story, the lack

of which has weakened several Blackton
productions, gives a strength to his

latest feature which insures its success
at the box office.

Sylvia Breamer and Robert Gsrdon
are featured in the picture and it is per-
haps the best in which they have been
co-starred.
The situation developed is a trifle

risque, but it is so cleverly handled that
there is nothing offensive in the photo-
play. There are a number of unique
photographic effects which add to the
general attractiveness.

Sylvia Breamer's beauty is empha-
sized by the role given her, and the an-
nouncement that she is to be starred
individually by Mayflower will occasion
no surprise to those who study her in-

terpretation of this part. Robert Gor-
don makes a very' acceptable hero. Eu-
lalie Jensen features the supporting cast.

The feature itself admits of many
forms of exploitation. Care should be
taken by the exhibitor not to emphasize
its "spicy" flavor in his advertising, as
the pictures will be judged according
to the frame of mind of the spectators.

SYNOPSIS: John Stanley Hale, a
young southern heir, marries Elizabeth
Roddard, an actress, after a brief ac-
quaintance and then after learning her
true character, leaves her. He sails for

Siberia and the report comes back that

he was drowned. His mother seeks his

widow. Elizabeth Roddard has no de-

SCENES FROM THE PATHE SERIAL "DAREDEVIL JACK"

ick Dempsey, the heavyweight champion, is seen working his way through college and doing road work in the first episode
of the serial. He also foils a plot to kidnap the heroine, thereby winning the admiration of that young lady (Pathe)
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sire to go to a small town, so she turns
her wedding certificate and ring over to
Betty Blair, a young actress. Broken
in health and believing she can be of
real service to the widow, Betty Blair
consents to the deceit. After the girl

has been accepted as the genuine-
widow, Hale returns home. To save his

mother's feelings, he influences his

"widow" to remain for a short time be-
fore going away; falls in love with her,

and marries her. A scheming cousin,
who seeks to share in the Hale estate,
tries to make trouble from time to time,
but fails.

Charles Ray in

RED HOT DOLLARS
Five-part comedy-drama; Paramount-

Artcraft.
Directed by Jerome Storm.
Published in February.

OPINION: Charles Ray has had bet-

ter vehicles than "Red Hot Dollars."

But this popular young star's human
appeal and exactness in the portrayal of

sympathetic and boyish characters

makes "Red Hot Dollars" worthy of

consideration as an amusing and a sat-

isfying diversion.

In his depictment of Tod Burke, a

steel mill worker, Mr. Ray does mor<

than act—he lives the part. Realism
stands foremost, whether he is dressed

in the grimy clothes of the laborer, or

in a tailored dress suit in the foreign

and stilted atmosphere of the home of

his affluent employer.

He is a bashful but ardent lover.

And in these scenes Gladys George has

become imbued with his sincereness and
supports him well. Miss George makes
her debut in pictures in "Red Hot Dol-

lars." This pretty and winsome actress

is no novice, however, having been on the

stage for several years.

The cast is well balanced throughout.

Charles Mailes' impersonation of a dour

old Scotchman, Angus Muir, is admira-

bly done. His enemy, Peter Garton, is

portrayed by William Conklin.

SYNOPSIS: Tod Burke, a laborer

in Peter Garton's steel mill, is severely

injured while saving the life of his em-
ployer. Because he is without a fam-
ily, Tod is taken to the Garton man-
sion to recuperate. The steel magnate
becomes very attached to Tod, and
adopts him. As soon as he has re-

gained his health, he rushes to the

home of his sweetheart, Janet Muir, to

tell her of his good luck. But he is

ejected from the house by Angus Muir,

Janet's grandfather, who is a bitter en-

emy of Garton's. The feud between
Muir and Garton had existed for years.

It had its origin in unscrupulous deal-
ings by which Garton gained control of
Muir's business. Tod continues his
work in Garton's offices only because
Janet has told him that his career de-
pends on it. But he is heart broken at
not being able to see his fiancee. Finally
he meets Janet. She is sad because of
the illness of her grandfather, and the
Straitened circumstances of the family.
Tod takes her into his office as a
stenographer, but warns that she must
not disclose her identity, nor tell her
grandfather the truth regarding her em-
ployment. Garton discovers that Janet
is a Muir. He immediately discharges
her. This angers Tod, and he leaves
his surroundings of wealth and returns
to Janet. Muir learns of Janet's dis-

charge by Garton. Enraged, he goes to
the Garton home for revenge. But
Janet and Tod hurry after him and ar-

rive in time to effect a reconciliation
between the two feudists.

Lloyd Hamilton in

A miLIGHT BABY
Three-part comedy; First National.
Supervised by Henry Lehrman.
Jublished in January.
OPINION: The long-heralded Le

man-First National comedy sho
plainly the results of the unusual ti

spent in its production. The pains
i

upon its production result in genu:
laughs when the picture is thrown up
the screen.
An exhibitor who was fortun;

enough to exhibit the comedy befc

publication date writes, "This one is

knockout but a little too long. Go
business with no advertising matter.'
There is reason to believe that

"too long" objection will not h<

water. It probably impressed him tl

way because it was not presented pre
erly. At the Chicago trade showing
the picture the Riviera orchestra p:

vided the accompaniment. None of t

invited guests complained of this featu
That this exhibitor, W. B. Bolton,

the Park theatre, Jacksonville, Tex., \

joyed good business with the aid
advertising material, doubtless lacki

because he played the picture so ear
is bona fide proof of its public appeal
The picture deals with conditions f

lowing the clamping down of the w
known "lid" in a certain rural co
munity. It is good fun from start
finish.

Lloyd Hamilton and Virginia Rap;
the leading characters, provide a gn
deal of wholesome amusement, ably ;

sisted by a large and varied cast,

may be well to state here, that t

amusement is never otherwise th

wholesome, the entire three reels cc

taining not one suggestive or risq

incident.

There is a great deal of footage
the first reel in which a baby, a cow a:

a number of dogs are the centers
attention. This is, perhaps, the mc
appealing portion of the productic
though an incident further along
which a doc figures is highly effecth

The Lehrman comedies will have ;

important part in the programs of t

future. Exhibitors will do well to b

come acquainted with this, the first

them. He can exhibit it with absolu
confidence.

Hodkinson Exchanges Get
"Temporary Wife" Prim

Finished prints of "His Tempora
Wife," the Hodkinson production I

Robert Ames Bennett, have been sent

Hodkinson exchanges.
Rubye De Remer, Edmund Bree;

Mary Boland, Eugene Strong and W.
Carleton are members of the cast. Josei

Levering directed.

Andrews Play Sold
Charlton Andrews who has just so

his latest play, "Ladies' Night," to .

Woods, who will produce it shortl

will accompany Adolphe Osso this we*

when he sails for France. Mr. Andr^
will take charge of the scenario ai

continuity departments in the new Os
offices in Paris.

Lloyd Hamilton and Virginia Rappe in a scene from the Lehrman comedy, "A
Twilight Baby" (First National Exhibitors Circuit)
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Michigan House Sold

HOUGHTON. MICH.—W. L. Gu
bault has purchased the Royal theat

from John Messner.
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V^altz Written for

"The River's End"
Neilan's New Film

Marshall Xeilan's initial independent

pduction. "The River's End," by

mes Oliver Curwood, has inspired

hrry Hoch and Arthur Behim, two song

\ iters, to prepare a number which is

\ ng published by Waterson, Berlin &
;yder.

The cover of the song carries prac-

tally a full-page likeness of Mr. Neilan.

\:h the caption, "Dedicated to Marshall

I Xeilan, the youngest director-genius

emotion pictures, on the occasion of his

P.t independent production of the same

t e, by James Oliver Curwood, which
A inspired this offering."

Dne of the most elaborate tie-ups in-

\ ving a motion picture and a song is in

p paration. An exceptional line of free

a.ertising matter, which includes an
aractive one-sheet, snipes, slides,

s:amers, etc., is now being printed. In

vw of the advance reports, which indi-

c.e that "The River's End" will be one
ojhe big pictures of the year, Waterson,
Plin & Snyder are going to further

ligths than usual in boosting this song.
\<ich is a splendid waltz number.
n discussing his plans for the tie-up

vich will afford exhibitors a large

aount of free advertising on their run
o"The River's End," Dr. Woodend, in

c.rge of advertising for the publishers,

sd: "We believe we have a real hit in
''

e River's End' song and we intend to

ge it wide national publicity. An ex-

c tional line of advertising matter is

nv in work and we expect to be able to

gi exhibitors unusual publicity on this

tiup."

.11 the large chain stores throughout
tl country will carry window displays,

a: special electrical effects advertising
tl, song and film are now being pre-

psd. Any local store carrying music
c; tie up with the exhibitor on this cam-
pgn. Sheet music roll dealers and
st

-

es carrying phonograph records will

ah be included in the drive. Free
oiestrations are being prepared by the

p lishers, which will be available to all

e:ibitors running the picture.

Ctes West to Supervise

Production of Comedies
arry Cohn. of Jack and Harry Cohn,

piiiicers of "Hall Room Boys Comedies,
is i Los Angeles to supervise the pro-
dition of the pictures. He was accom-
paed west by Gladys Clark and Henry
B gman, vaudeville players, who will
w k in pictures under his direction.

Prohibits Sunday Shows
T. JOHNS. MICH.—The city com-

m;ion has passed an ordinance to
pr libit the operation of legitimate or
m ion picture theatres on Sunday. It

Homes effective March 8.

To Open New Playhouse
TERLING, ILL.—Work is being

ruied on the First Avenue motion pic-
t£ theatre by Johnson Brothers so
th the place can be opened as soon as
poible.

MILDRED HARRIS CHAPLIN

A new portrait of the little Louis B. Mayer star, whose initial First National attrac-

traction will be "The Inferior Sex"

"The Luck of the Irish"

Will be Issued by
Realart This Month

"The Luck of the Irish," an Allan

Dwan production, will be available to

exhibitors in February Realart Pictures

Corporation, which will distribute the

picture, does not fix publication dates,

but the probability is, according to J. C.

Ragland, general sales manager, that

prints will be obtainable in all of the

branch offices about February 23.

The title of this picture is stated in

Realart publicity to be based on the fact
that the hero is an Irishman who has
the proverbial "luck of the Irish" in a
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love affair. Much of this "luck" is ex-
plained to be due to the hero's energetic
use of his good right arm. the story-

being a battle of wits and fists for the
love of a Xew York school teacher.
The author of the story is Harold Mac-

Grath. In "The Luck of the Irish" he
has provided material for color and spec-
tacular drama.

"The production is to be released as a

proved box ofjice success." according to
the Realart statement. "It had a pre-
publication showing of one week at Sid
Grauman's theatre in Los Angeles and
established itself as a drawing card to
the satisfaction of Mr. Grauman.

"It is possible, as a further demon-
stration of the box office value of the
production, that it will be given a show-
ing in Xew York prior to its publication."
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BASIL KING'S STORY ON SCREEN

Samuel Goldwyn and Rex Beach have just completed "The Street Called Straight.'

It was directed by Wallace Worsley and will be distributed by Goldwyn

Universal Educational Film Will
Be Published During "Coffee Week

''Coffee Week" in the United States, by

mandate of the National Coffee Roast-

ers' Association, the Joint Coffee Trade

Publicity Committee, grocery associa-

tions and the general public, has been

fixed for the week of March 20 to
April 4.

One of the features of the celebration
will be the exhibition in the motion pic-

ture theatres of the country of a produc-
tion entitled "The Gift of Heaven," spe-
cially made by Harry Levey, of the
I'niversal's educational department.

If anyone is doubtful as to what bev-
erage has stepped into the niche vacated
by King Alcohol, that person can
peruse some figures compiled from cus-
tom house reports and judge for him-
self.

The increase in coffee drinking in the
I'nited States during the last six months
of 1919 over the last six months of 1918,

measured in cups, reaches the enormous
total of 5,000,000,000. Figuring on the
basis of 110,000,000 population in the
I'nited States, every individual drank on
an average of forty-five cups more in

the last six months of 1919 than during
the same period in 1918.

Statistics Show Consumption
Statistics show that the amount of

coffee consumed per capita in the United
States is between twelve and thirteen

pounds, or 1,212,000,000 pounds a year for

the whole country.
These figures stamp the United States

as the greatest coffee drinking nation in

the world. Yet, how many people know
whence coffee comes, the numerous
processes through which it must pass
before it is placed on the table?

That the people might become better
acquainted with their country's most
popular beverage, as proved by statis-

tics, Mr. Levey has produced a picture
which takes the patrons of the theatres
through the Brazilian coffee plantations
and shows them how coffee is grown,
picked, sorted, shipped, roasted, sold and
how it finally reaches the table of the

consumer.

Months Spent in Filming.

Months were spent by a corps of di-

rectors and cameramen in securing the
proper scenes in South America, and
weeks were consumed in the Universal's
studio at Fort Lee, N. J., the Biltmore
Hotel, old coffee houses throughout the

country and other locations in securing
other scenes for the pictures.

Interwoven throughout the picture is

a romance in which Ruth Dwyer plays

the feminine lead. It is the general rule

in America that coffee, to be palatable,

must have sugar. Realizing this the di-

rectors and scenario writers of Univer-
sal's educational staff collaborated and
wrote a romance around the story of

coffee.

Coffee men in New York have stamped
the picture with their approval.

Vitagraph Pictures at

Two Broadway Houses
"A Call Loan" and "The Grocery

Clerk," two Vitagraph two-reel subjects,

were screened at two large theatres on
Broadway, New York, during the same
week. "A Call Loan" was shown at the

Strand theatre and "The Grocery Clerk"
at the Capitol.

7S

aDc
§ "The Illiterate

Digest"c
BY WILL ROGERS

(Goldwyn Star)
I see where they are bringing our boy

home from Siberia. We would have
brought them home sooner, but we didn't

have anybody in the War Department
who knew where Siberia was.

* * *

Nobody knows why they ever were
sent there unless it was to fight the Bol-
sheviks. But now that they are thor-

oughly under control (?)
* * *

They sent some of our boys to Siberia

in eastern Russia and some to Archan
gel in western Russia, and then tolc

them "Now try and get together as soor
as you can."

* * *

See America is selling Russia meat
now. If they charge them as much foi

it as they do us at home, no wondei
they are Bolsheviks.

* * *

See where Secretary Daniels gav<

bravery medals to all Democrats in th<

Navy. The bravery shown was being i

Democrat.
* * *

Would have given the Republicans on<

but they would have sold them.
* * *

See where our California Senatot

Johnson is helping us through thesi

troublesome times by making speeche;

for himself.
* * *

Prohibition has done one thing, it hai

driven whiskey UP.
» * *

I think the government should inter

fere and not allow a bootlegger to chargt

over a certain price.
* * *

If it keeps on we will be paying mort

for a quart of booze than we do for .

dozen eggs.
* * *

There's just as many drunks as then

ever was, but you can't see them now—
they are in the cellar.

Farnum Posters Will

Advertise United Cigars

During the two week^ from Februar)

23 to March 6 the I'nited Cigar Store;

Ail! exhibit poster* in colors showinf

Dustin Farnum. the star in United Pic

lure Production^ corporation's picturiza

tion of Dumas' "The Corsican Brothers,'

smoking a United brand of cigar. Th<

picture is being published on Febru

ary 22.

Assists Leonard Director

Al Hall, who assisted Dallas M. Fitz

gerald in the direction of Hallmark:

Famous Directors' production, "Chain:

of Evidence," now is assisting in the di

rection of Frank G. Hall and Aschr

Enterprises, Inc.'s fifteen-episode seria

production, "The Evil Eye." The pla)

was written by Roy L. McCardell am
stars Benny Leonard. Others in th<

cast are Stuart Holmes. Marie Shotweil

Ruth Dwyer and Mme. Marstini.
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"ragic or Happy Ending Furnished
By Metro for "The Right of Way"

In publishing "The Right of W ay," the

reen Classics, Inc., production of Sir

lbert Parker's master novel starring

•rt Lytell, Metro is giving exhibitors
choice of endings to the story. There
s two versions of the final episode,

. e "unhappy" and the other "happy."
The unhappy ending finds the hero,

larley Steele, once a brilliant young
vyer of Montreal, and a doubter of

•id, dying in the little French-Cana-
an settlement of Chaudiere in defense
. money belonging to the church he
iver had attended and whose teachings
i never had had faith in. This follows
osely the plot of the original novel.

Happy Ending Is Compromise
The happy ending is a compromise,
owing Steele and Jo Portugais going
i together in the woods in the hope of
• aightening out the struggle of belief

linst doubt within their hearts and
; nds. Steele hopes some day to return
ad feel worthy to ask Rosalie, the

itty young postmistress of Chaudiere,
t be his wife.

\letro is issuing these alternative final

t sodes because some audiences, no
i tter what are the artistic demands of

Story, do not like a tragic outcome,
rferring the conventional fortunate
- ution.

\t the same time, however, Metro offi-

c Is said they did not wish to distort

J Gilbert Parker's novel so as to have
i flatly contradictory to the novel. A
s ution was reached by making two
1 1 acts.

No Wish to Distort Story
To twist so great a story as 'The

I;ht of Way' into a form not intended
t the author," remarked a Metro offi-

cl. in connection with the announce-
rnt of alternative endings, "would be
1 : giving a commercial artist orders
t etouch an Old Master. The work is so
s iking and powerful as it was written
t t it could not. without absurdity, be

ALTA ALLEN
p ring the feminine lead in the first fiv<

reel Fox Sunshine Comedy.

radically altered.. Rather, to use again
the figure of the painting, cut off a bit

around the border and leave the one
who views it to imagine what may lie

beyond the frame."
"The Right of Way." Metro believes,

will rank among the best. Bert Lytell,
the star, has made the most of a great
opportunity. The production is admira-
bly cast, with Leatrice J03' as Rosalie.
Gibson Gowland as Jo Portugais, and
Virginia Caldwell as Kathleen. Jack
Dillon directed the picture.

Film Third Kaufman
W eekly For Selznick

''Puppy Love" is the title of the third

picture for the Herbert Kaufman Weekly
which is being made by Selznick for ,

publication through Select. The picture

is being made at the Fort Lee studio

under the direction of John Lopez.
The leading role is played by Albert

Hackett. Supporting him is Edna Mur-
phy, William Frazier. Charles Edward.
Mrs. Ford and Jay Strong.

Baggot Supports Allison
King Baggot has signed with Metro

to play Judah Llewellyn opposite May
Allison in "The Cheater." an adaptation

by Lois Zellner of Henry Arthur Jones'
notable stage drama. "Judah." The pic-

ture is under production at Hollywood,
Cal.

Tod Browning ( lef I t and Harry H . Van
Loan examining strips of film from "The
Virgin of Stamboul,*'* produced at Uni-
versal City with Priseilla Dean as the
star. Browning directed and Van Loan
wrote it.

Leonard to Start on
Remaining Episodes

Bennie Leonard is preparing to start

work on the remaining twelve episodes
of the Frank G. Hall and Ascher Enter-
prises, Inc., serial, "The Evil Eye." The
first three episodes have been completed.

"The Inferior Sex" Will Be First

Mildred Harris Chaplin Publication
Louis B. Mayer has announced that

his first Mildred Harris Chaplin produc-

tion for publication through First Na-

tional Exhibitors Circuit, will be "The
Inferior Sex." The filming of the pro-

duction was completed some time ago.

Several weeks have been spent in cutting

and assembling. Several strenuous weeks

were devoted to this process alone. It

has required nearly three month* tc*

make "The Inferior Sex."

Supporting Cast

In the supporting cast are Milton Sills.

Mary Alden, John Steppling, Bertram

Grasby and James O. Barrows. The
picture -was directed by Joseph W. Hena-

bery, who has worked with Douglas

Fairbanks . and D. W. Griffith. The
scenario and continuity was prepared by

Keene Thompson.
A publicity and exploitation campaign

was started recently by Mr. Mayer. The
outstanding feature of this campaign is a

country-wide contest around the ques-

tion, "Which Is the Inferior Sex?" The
New York office of the Mayer organiza-
tion announces that hundreds of letters

are received daily from every section of

the country, in which women demand
that the female shall no longer be termed
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"the inferior" but shall be accorded at
least equality with the male.

Play Attracts Attention

The Mayer organization says that
"The Inferior Sex" is attracting a great
deal of attention because of the curiosity
of exhibitors generally, to learn how
effectively the Mayer policy of big star,

big play, big director and big cast has
been applied in the case of Mildred Har-
ris Chaplin.
A previe_\v of the picture on the coast

before the print left for the east was
convincing, according to Mr. Mayer, that
the combination of play, star, director
and cast which was assembled in the
production, will gain the heart}1 support
of all lovers of the best in motion pic-

tures.

Baker Associate Editor
Graham Baker, who for some time has

been assistant editor of Vitagraph pro-
ductions, has been advanced to associate
editor. George Randolph Chester is

editor-in-chief. Mr. Baker has written
several original plays and also has pre-
pared scenarios and continuities, his most
recent works having been "The Fortune
Hunter," from the play by Winchell
Smith: the Antonio Moreno serial. "The
Invisible Hand." by Albert E. Smith,
president of Vitagraph and the late

Cyrus Townsend Brady.
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In Big "V" Comedies

PATSY DE FORBES! I

A MumIciiI Comedy favorite who hni* iikiiIii

returned to the \ itnurrnph fold nw
feminine lend in Montgomery and Itoek
Npeelnl eomedleM.

"Wuxtra" Is Cry of
Newsboys Exploiting

Fairbanks Production
"Wuxtra, wuxtra," cried several news-

boys in Colorado Springs, Colo., the
other day.

But the "extra" they were peddling
did not have a glaring headline telling
of some gruesome murder or of the
Russian revolution. No, it was an ex-
ploitation stunt being used by Mr.
August of the Princess theatre, in con-
nection with the opening of Douglas
Fairbanks' latest production for United
Artists Corporation, "When the Clouds
Roll By."
The theatre management had it printed,

in regulation size of the local news-
paper, and had it inserted with the regu-
lar edition of the paper, calling the "ex-
tra," however, "The Princess Gazette."
The extra contained but two adver-

tisements on the picture and six col-
umns of each page were filled with news
stories of the coming of the production,
Fairbanks, and the members of his cast.

Mr. August said the paper created a

great interest among the townsfolk.

Paffrath Gets Re-Issues
The Independent Film Service, under

the guidance of C. L. Paffrath, has ac-
quired new prints of the following popu-
lar features: Mary McLaren, starring
in "Her Bargain," a six-reeler, with a
notable cast, and "One Law For Both,"
featuring Rita Jolivet, Leah Baird and
an all-star cast, in seven reels, which was
made under the direction of Ivan
Abramson.

4 'The Cheater" Offers

Dual Roles for Three
Principal Characters

Dual roles fall to the lot of each of

three principal players in "The Cheater,"

the Screen Classics, Inc., production in

which May Allison stars. It was adapted

by Lois Zellner from "Judah," the

notable stage play by Henry Arthur

Jones. The story shows the activities of

a trio of pretended Hindu fakirs.

May Allison plays the girl who,
through the influence of her associates,
sees only the wrong side of life. Living
with her father in degrading surround-
ings, she smokes cigarettes and reads
trashy fiction. This is one role. She
assumes the other role as the Hindu
princess Vashti, in order to fleece people
of money and jewels.

Frank Currier is her father, who thinks
of nothing but getting money for drink.
When money is in sight, he disguises as
a minister to assist his partners in graft.

Harry van Meter is the head of the
gang. He also is a masquerader, pre-
tending to be a Hindu crystal gazer, and
in that guise obtaining money from
women of means.
The picture is being directed by

Herbert Blache.

Realart Departments
In Permanent Quarters

The New York branch office of Real-

art Pictures Corporation has moved
from the Godfrey Building, 729 Seventh

avenue, to the fifth floor of the Lcavitt

Building, 130 West Forty-sixth street.

The shipping department also has

moved to the Leavitt building.

With these changes, all departments
of Realart except two or three of the
branch offices now are in permanent
quarters. The moving of the shipping
department, of which Norman Kohn has
general supervision, from the Winfield
building, was done to provide space for

the expansion of other departments of

the home office organization. Realart
now has the entire fourth floor of the

Winfield building and the entire fifth

floor of the Leavitt building.

Foreign and State

Rights Sold by Price
C. B. Price Company, Inc.. has dis-

posed of the state rights of "The Log
of the U-35" for northern Illinois to

Rosenthal & Saperstein, 220 S. State
street, Chicago; for Montana, to S. S.

Rankin, BilHngs, and for Indiana, to

Maurice Less Attractions, Terre Haute.
Max Glucksman of New York has pur-

chased the rights for Argentine, Para-
guay, Uruguay and Chili for "The
Greater Woman," "The Debt." starring

Marjorie Rambeau. and "Hedda Gabler,"
featuring Nance O'Neil.

L. C. Russell Directing
The last two of the Blazed Trail pro-

ductions, which are being published by
the Arrow Film Corporation, are be-

ing directed by L. Case Russell. Joseph

J. Barry, who directed the first ten of

this series, is now at the head of his

own company.

i\ v wash
\\ ho In ii|>|ifnrlnK tvlfh .1. Itoliert Pauline

In "Thr >l>Nlrr> >llnd," III** new Kteve
and (iri > ~crl.il hrlnit produced by Ha-
ll rrm r I'li'i urea.

Record Price Paid far

Kathleen Norris Story

According to L. B. Mayer
In the purchase of the world's motion

picture rights of "Harriet and the Piper,"

a novel by Kathleen Norris, running

serially in Pictorial Review, Louis B.

Mayer announces that he has paid the

record price for a magazine story before

its publication in book form.
Mr. Mayer has secured the rights to

the story for Miss Anita Stewart.
When the first installment of this story

appeared in Pictorial Review, according

to Mr. Mayer, three motion picture pro-

ducing firms submitted offers to the

owner, Charles G. Norris. Bidding then

became very active, Mr. Mayer said, until

the price soared to over $20,000.

On completion of the story in its serial

form it will be published in book form.

Picture With All-Star

Cast Purchased Jointly

C. B. Price Company, Inc., and the

Clark-Cornelius Corporation have pur-

chased jointly a large production pre-

senting an all-star cast. An extensive

advertising campaign is to be launched.

It will be sold on the state rights basis.

Officials of the two companies say that

the picture embodies some beautiful and

elaborate settings and portrays some epi-

sodes of American history.

Make "Witch's Gold" Print

Nat Deverich, director for the M. A.

Dodge Film Company, has brought the

negative of "Witch's Gold" to the Roth-

acker Chicago laboratory, where the

prints will be made. It is this ne>v

company's first production, a six-reel oil

picture. Mr. Deverich also makes his

debut as a director, having been an as-

sistant director heretofore with the

Marshall Neilan, Mary Pickford. Clara

Kimball Young and Famous Player;

organizations.
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Publication Schedule for Next
Few Months Announced by United

With the settling of all details rela-

tive to the recent UnitedS-Triangle-Lynch
deals, the taking over of the Triangle
and Lynch exchanges and the Triangle
pictures by United, the organization now
announces a publishing schedule for the

next few months.
This schedule will see a United picture

published about every second week, a Tri-

angle reissued play every second week,
and a two reel reissued Keystone comedy
every second week. There also will be
published a two reel Cuckoo comedy
every fourth week and a two reel Cissy
Fitzgerald comedy every fourth week.
Thus, there will be presented through
the United Picture Exchanges* a two reel

omedy every week and five other sub-
ects every six weeks.

"Tiger Girl" Published

February 15 was the date when this

schedule was effective. "Tiger Girl." a

eissued Triangle play with Lillian Gish
md Roszika Dolly was published on that

'late together with "His Day of Doom."
i one reel Triangle comedy.
On February 22, United's production

>f Alexander Dumas' "The Corsican
brothers." starring Dustin Farnum. will

>e published with "Bombs and Brides."
. two reel Keystone comedy in which
Zharlie Murray, Mary Thurman and
^ouise Fazenda are the featured players.

February 29 is the date set for the

mblication of "The Hick," a reissued
Triangle play starring Charles Ray and
?essie Barriscale. "Ball Bearing But
lard Running," a Cuckoo comedy with

Aery Broadway Theatre
Books Anti-Red Picture

The first Americanization motion pic-

jre production to be made following

le suggestion of Franklin K. Lane, sec-

Mary of the interior, has been booked

y every Broadway motion picture the-

tre in New York, according to an an-

ouncement by Selznick Enterprises.

The production, "The Land of Oppor-
mity," stars Ralph Ince, who also di-

:cted it It was made by Lewis J.
elznick, who is chairman of the dis-
puting committee appointed by Sec-
tary Lane to distribute suitable Amer-
anization pictures throughout the
Duntrv.

Matthias Radin Recovers
Matthias Radin, president of Tyrad
ictures, Inc., has recovered from the
Stack of grippe that confined him to
is hotel in Los Angeles. He is ex-
ected while in the west to complete
nal arrangements with several of the
roducing companies, in addition to con-
acts already signed, for the distribu-
on of their products in America.

Report Many Inquiries
The Graphic Film Corporation reports
ie receipt of inquiries from many of
e independent exchangemen through-
it the country concerning the new
bramson-Graphic production. "A Child
t Sale." The cast of this picture is
Jaded by Gladvs Leslie and Creighton
ale.

Bobby Burns and Jobyna Ralston will
be published on the same date. On
March 7, "The Worst of Friends," a
two reel Keystone comedy starring
Weber and Fields, will be issued.

Some March Issues

On March 14, "Female of the Species,"
with Dorothy Dalton, a Triangle reissued
play, and a two reel Cissy Fitzgerald
comedy will be published. On March
21, "Women Men Forget," starring Mol-
lie King, supported by Frank Mills and
Edward Langford, will be presented to-
gether with another two reel Keystone
comedy.
"The Iron Strain," with Dustin Far-

num and Louise Glaum, a Triangle re-
issued play, and a two-reel Cuckoo com-
edy, title of which will be announced
later, are to be published on March 28.

On April 4, a two reel Keystone will be
issued, and on April 11 a Triangle re-
issued play and a two reel Cissy Fitz-
gerald comedv- are scheduled for publi-
cation.

Engaged in Producing

April 18 is the date set for the publi-
cation of " The Eternal Mother." in

which Florence Reed will appear. A
two reel Keystone comedy is to be issued
on the same date.

In addition to the Triangle reissued
plays, the United Picture Productions
Corporation is engaged on a production
schedule, already having purchased a

number of well known dramas and stage
plays.

BOBBY VERMIN
And Florence Gilbert in a Christie Comedy

Remodel for Theatre
MT. VERNON, IA.—Lawrence West

is remodeling the building which will
house his new motion picture theatre.

Details Completed for Publication
Of Miss Minter

9

s Realart Picture
"Judy of Rogues' Harbor." the second

Realart production featuring Mary Miles

Minter, is being published in February,

it has been announced. All of the ad-
vertising accessories have been com-
pleted, it is said, and prints of the pic-

ture are at branch offices or being
shipped.
The story is based on the book by

Grace Miller White and the picture was
made under the direction of William
Desmond Taylor, who also directed
"Anne of Green Gables." Clara Beran-
ger's scenario is said to follow the book
very closely, the principal difference be-
ing the changing of pro German society
of the original society to an organiza-
tion of Bolsheviki.

Anti American Activities

"Citizens of the World," the anti

Americans call themselves, and much of
the action of the story is said to revolve
around their activities.

The love theme is said to be empha-
sized by the contrast between the two
suitors for Judy's hand. One of these
is a crude young countryman who not
only determines to win Judy but to

marry her whether he wins her or not.

Some of the situations developing from
this man's insistence are among the best
of the picture and are said to afford Miss
Minter an opportunity for dramatic and
emotional acting.

Press Book Provided

A twelve page press book, w-ith a cover
printed in two colors, has been pro-
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vided. Teaser advertising, to be done
through the classified columns of news-
papers, is advised. The theme of the
advertising, as outlined in the press
book, is an appeal for a young man who
is proof against love.

Realart executives express themselves
as believing that this latest Minter pro-
duction will be the most popular picture
that she has made. They consider that
it has a broader appeal than any previ-
ous Minter photoplay owing to the
strong love interest and the unusual dra-
matic situations.

Progress Reported in

Australian Exploitation
D. J. Selznick. brother of Lewis J.

Selznick. head of Selznick Enterprises,
who went to Australia recently to exploit
Selznick pictures, reports from Sydney
that his plans are progressing.

Since his arrival in Australia. Mr. Selz-
nick has spent his time studying condi-
tions before beginning a big campaign
to exploit Eugene O'Brien. Elsie Janis.
Olive Thomas. Owen Moore and Elaine
Hammerstein.

Selznick Goes to Coast
Howard Selznick. of Selznick Pictures,

has gone to the west coast as representa-
tive of his brother Myron, who is in
charge of production work of Selznick
Pictures, according to an announcement
from the New York office.
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Fox News Plans Developments With
Greater Facilities in New Offices

With the consolidation of all its New
York activities under one roof in the

new William Fox building in West
Fifty-fifth street, Fox News announces

that its increased facilities will enable

it to provide its patrons with greater

news reels than it has put out since its

inception last October.

In the opinion of Mr. Fox, a news

reel, like a newspaper, should be con-

ducted as nearly as possible in one

large office. Therefore, the News now
is installed, so far as the directorial, edi-

torial, camera and business branches
are concerned, in a commodious room
on the second floor of the new building.

The new quarters appear much like the

local room of a newspaper, and the

constant activity of those at work there

bear out this resemblance.

Made Up Twice a Week
The cutting room and the vaults are

on the ground floor below the adminis-
tration office, and a special projection
room has been set aside where the reel

will be made up twice a week. In a
short time the new laboratory machin-
ery devised for Fox Film Corporation
will be in operation and utilized by Fox
News. This machinery will speed up
the development and printing of film.

The list of camera-correspondents is

being increased, not only in the United
States but in all countries of the globe.

In the editorial offices a fire alarm is

being installed so that the news editor

will be informed at all times as to

fires occurring in the city. Motorcycles
are to be provided to enable the camera-
men to get about New York and vicinity

speedily to "cover" news events of

screen value.

Special Motor Truck

Plans also are being made for the

construction of a motor truck that will

carry with it an emergency development
plant. When news events of importance

MME. MARGUERITA SYLVA
The opera prima donna, in "The Honey
Bee," her first screen appearance in this
country (American Film Co., Inc.).

are filmed on make-up days, this special
motor will bear the cameraman on his

assignment and develop his film on the
way back, so that the negative may be
speedily viewed in the projection ro«m

Paramount Players

Stranded by Floods

Fly to St. Augustine
While filming scenes for "The Man

Who Kills," a forthcoming Paramount-

Artcraft picture, in Florida recently,

George Fitzmaurice, director, and his

entire company were stranded by floods

and forced to go from East Talaka to

St. Augustine via airplane to catch a

train for New York.

Word of the predicament of the com-
pany was received at the Famous Play-
ers-Lasky Corporation's offices in New
York in the following telegram from Mr.
Fitzmaurice, sent from East Talatka:
"All company stranded somewhere in

Florida. All tracks and bridges washed
out by flood. We are flying to St. Au-
gustine. Telegraphed for planes to pick
us up."

In the company besides Mr. Fitzmau-
rice were Miss Ouida Bergere, David
Powell, Holmes E. Herbert, Macey Har-
lan, Alma Tell and Charles Van Arsdale,
assistant director; Arthur Miller, cam-
eraman; George Hinners, assistant cam-
eraman, and Fred Mercer, property man.

Encouraging Reports
On "Other Men's Shoes'
Edgar Lewis' venture as a produce

of pictures for Pathe distribution, hj

received a flying start with "Other Men
Shoes," the picture version of Andre
Soutar's great novel, according t« n
ports received by Pathe.

Both Marcus Loew and William Fo
have backed this Lewis production.
The success of previous Lewis prodin

tions of the type of "The Barrier," a.

cording to Pathe officials, have given e:

hibitors confidence in the ability of tl

producer to make box office winners.
The production was published on Fel

ruary 4, but a week before this da
nearly a thousand bookings had bet
recorded on the picture, it is announce

Crauford Kent has the principal rol

Praise Hayakawa Film
"The Beggar Prince," the latest Ro

ertson-Cole publication starring Sessi

Hayakawa, has shown at Loew's Ne
York theatre. Motion picture criti

who saw this latest production prai

the manner in which Hayakawa portra'

the dual role; that of a poor fisherm;

and a richly coveted prince. Willia

Worthington directed the production.

Myron Selznick announces the pur-

chase of a number of stories, which, he
says, he considers worthy of using as

vehicles for Selznick stars.

One of these purchases is a comedy
in the form of an original story by A.

Guisti, entitled "Charlie's Ward." Pic-

ture rights to "The Fighter," a novel

by Albert Payson Terhune, also has
been obtained by Mr. Selznick. "The
Invisible Diyorce," a story by Leila
Burton Wells which appeared in the
American Magazine, is a recent purchase.
Another original story, "Heart Aflame,"
by Robert Alexander Wason, will be
produced by Selznick.

Terhune's Second Story

Mr. Terhune's story is his second con-
tribution to the Selznick productions,
his first being a serial. Mrs. Wells also
has had her work before screened by
Selznick, her "A Perfect Lover" being
used as a vehicle for Eugene O'Brien.

Mr. Guisti, however, is a newcomer
to Selznick. He is a San Francisco
writer who only recently entered the

screen story field. Mr. Selznick ex-

pressed the opinion that "Charlie's

Ward" should make an excellent com-
edy.

Writes Stage Production

Lewis Allen Browne of the Selznick
scenario staff and the author of the in-

itial Americanization picture, "The Land
of Opportunity," has sold a story to
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Contract Is Let for

New Waterloo Edific

WATERLOO. IA.—A. J. Diebold,

Ford & Diebold, Cedar Rapids, h

awarded the contract for complete co

struction of the concern's new Stra

theatre. The foundation of this n<

1,280-seat house has been under co

struction for some time. The cost

the theatre will be $150,000.

Harding Joins United
W. Harding, who formerly was ass

ciated with World, has joined the sal

force of Unitcd's Boston Exchang
Harding will cover Rhode Island ai

part of Connecticut for United Pictu

Exchanges.

Selznick Stars Have New Vehicles In
Several Stories Purchased By Compan

Barrv McCormack for stage productic

It is'called "The 100% Girl."

Although Myron Selznick is the recij

ent of many stories each week, he sa

that he was making a careful selectn

and was not considering any that wou
be difficult to sell after they had be

put into screen form.

Fairbanks and Geraghty
Given Credit for Stoi

The management of the Douglas Fa

banks productions announces throui

the United Artists Corporation that r

ports giving credit to anyone but ^

Fairbanks and Tom Geraghty, editor

productions, as collaborators in the sto

and screen adaptation of "When t

Clouds Roll By," are false. Some ar

cles have been published, it is said, gi

ing Louis Weadock mention as co-auth

and as assistant in the screen prepai

tion.
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With the Procession in Los Angeles
By Harry Hammond Beall

The H. B. Hampton company is to put

into the films another Zane Grey story.

The U. P. Trail." featuring Roy Stewart.

Since leaving Triangle Stewart has been

featured in works by three noted authors,

lis., Stewart Edward White, Emerson
Hough and Zane Grey.

Gale Henry, under a new contract, is

:o make only six two-reelers a year, in-

stead of twenty-four. She denies the re-

iort that she is to quit the screen.

George Beban is recovering from injur-

ies sustained recently when a bulldog bit

liim.

by Channing Pollock of O. Henry's famous
story. A special car will convey the party

to New Orleans and from there a special

boat has been chartered. The members of

the company include Pauline Frederick,

Jane Novak. John Bowers. Willard Louis,

Richard Tucker. Hardee Kirkland, M. B.

Flynn. and Maud George. Frank Lloyd, di-

rector ; Harry Weill, assistant; Jennings,

cameraman : extras, special stunt men and
musicians.

. Lloyd Hughes, recently placed under a

long-term contract by Thomas H. Ince,

iias started work on the first of a series

of big special productions which Ince is

to turn out.

Marshall Neilan is planning a trip to

New York when his second independent

>roduction is completed. While Neilan is

m the east he will loan part of his organi-

sation, consisting of Victor Heerman, di-

rector: Tom Held, assistant director; Wil-

liam Lenihan and George Elder, property

men, to Harry Garson studios to produce
Old Jed Prouty."

Three shifts of carpenters, scenic artists

and laborers are busy as the proverbial

bees at the studios of the National Film
Corporation, preparing for the February
rush when the National studios begin in

^earnest on their 1920 schedule. The stars

in new National pictures will be Francis

McDonald. Elinor Field. Jack Hoxie, Neal
Burns. Grace Cunard, Polly Moran and
"Smiling Bill" Jones.

Eddie Polo, L'niversal's serial star, was
winner of a popularity contest held by La
Pclicula, the official motion picture maga-
zine of Valparaiso, Chile. Polo's nearest
rival was Wallace Reid. who finished 5.000

votes behind. Harry Carey took third

place. Among the women, Priscilla Dean
topped the list, followed by Mary Mac-
Laren.

Elliot Dexter will make his reappear-
ance in Cecil B. de Mille's next picture.

He has not entirely recovered from his

long illness, but a part is to be written
for him which takes account of his in-

firmity.

Axxe Cornwall, the charming young
comedienne who recently finished the in-

icnue iead in Lionel Barrymore's produc-
tion of "The Copperhead." has just been
engaged as one of the two girls to play
opposite Eddie Lyons and Lee Moran in

'their first comedv picture. "Everything but
the Truth."

Frank Lloyd's company engaged in
making "'Roads of Destiny." the Goldwyn
picture starring Pauline Frederick, will
leave for Havana, in about ten days to
make the fourth episode of this adaptation

General John J. Pershixg, who has

been a favorite subject for motion pic-

tures since he went to France as

commander-in-chief of the American ex-

peditionary forces, was given a close-up

view of the making of motion pictures dur-

ing his visit to Los Angeles on January
26. As the guest of Abraham Lehr, vice-

president of the Goldwyn Pictures Corpor-

ation. General Pershing spent nearly two
hours inspecting the Goldwyn studios at

Culver Citv.

The Universal scenario department an-

nounces the purchase of "Sayonara." the

story by Gwendolyn Logan, as a starring

vehicle for Tsuru Aoki. They have also

acquired the screen rights for "False Col-

ors," by Edwin Le Vin, which will serve

Priscilla Deax as her next feature, while

"'Togs," a comedy of social life, has been
secured for the use of Edith Roberts, fol-

lowing her current production, "The Dar-
ing Duchess."

Erich vox Stroheim, whose first Uni-
versal production, "Blind Husbands." is

considered one of the three big pictures

of the year, has finished the first cut of his

second feature. "The Devil's Passkey." He
hopes to have it ready to send to New York
soon.

Chic Sale's picture debut is to be made
under the auspices of Al Christie, at the

Hollywood studio of the Christie Film
company. Work is to begin as soon as

Sale's vaudeville tour is ended, which will

be about the middle of this month. His
first photoplay will be a five-reeler, "The
Smart Aleck." a story by Irvin S. Cobb,
which originally appeared in the Saturday
Ez-cning Post.

Work is rapidly progressing on prepara-

tions for the making of the photoplay
version of Gouverneur Morris' stpry. "The
Penalty." which is to be an Eminent Au-
thors production. Those so far selected

for the cast are Lon Chaney, Charles Clary.

Ethel Grey Terry and Kenneth Harlan. It

will be directed by Wallace Worslev.

"The Cheater" is the title chosen for May
Allison's picturization of the Henry Ar-
thur Jones drama, "Judah." which Screen
Classics, Inc., is producing.

The next Reginald Barker produc'ion
to be made at the Goldwyn studios will be
the "Branding Iron." The script is now
nearing completion. Barbara Castleton will

star.
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Work has been completed on J. Warrex
Kerrigan's seventh Brunton feature, "One
Week-End." a lively comedy of New York
societv life by Wyndham Martyn.

The motion picture world will watch

with interest for the outcome of an unique

experiment that is to be tried by the An-
drew J. Callahan company in making the

new Bessie Love independent productions.

Miss Love is to have two directors on each

story. Each has been highly successful

with other stars, such as Dorothy Phil-

lips. Priscilla Dean, Sessue Hayakawa.
Dorothy Dalton. Lew Cody and others. It

will be a costly experiment, for the com-
bined salaries of Joseph de Grasse and Ida

May Park. who. by the way, are husband

and wife, call for a tremendous outlay on
this item of production.

As a result of his success in directing

"23 l/2 Hours' Leave." which introduced

Douglas MacLean and Doris May as stars,

and "Haunting Shadows." with H. B.

Warner. Jesse D. Hampton Productions.

Inc., are to present a brace of six Henry
King specials, with all-star casts. These

are to be made from books by recognized

authors, and King is to be given wide lati-

tude in putting them into films. The first

will be Frank Spearman's story, "Big

Dick."

Charlie Murray, one of the prominent

figures in Mack Sennett comedies for the

past half dozen years, is to be starred in

a series of rough-and-tumble farces.

What is considered to be a record tor

a scenario writer was set recently when
L. V. Jefferson, editor at the studios of

the National Film Corporation, turned out

eight original screen stories and one com-
plete two-reel continuity in six days. The
first of the eight stories is now being

filmed by Flanagan and Edwards and is

called "The Road to Ruin."

Moxty Banks has risen to the ranks of

stardom in motion pictures. The former

Roscoe Arbuckle and Mack Sennett com-

edy aide is now at the head of his own
company and will be starred in a series

of two-reelers under the direction of Frank
Griffin. The pictures are to be made for

the Warner Brothers.

The legal ethics and procedure of the

courtroom scenes filmed by Kixg Vidor

in his initial production. "The Family
Honor." for release through First National,

was supervised by James Pope, public de-

fender of Los Angeles. Mr. Pope took an

afternoon off and instructed Mr. Vidor in

points of courtroom etiquette in order that

the effect should be legally correct.

Fritzie Brunette, who attracted nation-

wide attention by her work in Hall Caine's

"The Woman Thou Gavest Me." has been

signed by Robert Brunton to play opposite

J. Warren Kerrigan for the remainder of

his present series, which will include four

five-reel productions.
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Volplaning Around N Yawk
g order of M. P. D. A., arrived recently in

I New York with the negative of his latest
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James "Typhoon" Millican is turning

out some breezy publicity of late, and
while it is calculated to produce a frost,

most people think it's hot stuff.

Rose Shulsinger, who writes pieces for

the papers for picture folks, is recovering

from an injury which she sustained recently

while shopping at a florists. Rose is

thought to have stepped on a wax plant

which caused her to fall and in falling she

struck he knee against the "flora."

"The voice with the smile wins," but it's

the person with the "Pollyanna" disposi-

tion and time to burn that gets the call.

What number do you have to ask for to

get Bryant 5111?

Andrew J. Cobe of Lawrence, Mass., has
been in Xew York for the past ten days.

Joe Sameth of the Forward Films Dis-

tributors, Inc., did not sail for Europe
last week as expected. The new low rate

of exchange is causing exporters so much
worry that most of them believe it is a
waste of money to go abroad.

I'ound sterling at $3.19 is enough to keep
any exporter at home.

C. P. Von Harleman, California repre-
sentative of the Moving Picture World,
died at the Presbyterian hospital, New
York, on Tuesday, February 3, of pneu-
monia. Mr. Von Harleman has been on
the World for many years.

Harry Mincenbaim died at Mount Sinia

hospital of influenza, February 2. Mr.
Muncenbaum was a well known film sales-

man with headquarters in Philadelphia.

Roy Clements, who hails from Califor-

nia and is a member of the Los Angeles

picture to negotiate for distribution. Mr.
Clements was a welcome visitor at the
M. P. D. A. meeting of the New York
lodge, which he attended at the regular
meeting on February 3.

Robertson- Cole Co.

Announces Signing
of French Fighter

NEW YORK—Over the signature of

R. S. Cole, the Robertson-Cole Distrib-

uting Company has given out a state-

ment claiming the exclusive motion pic-

ture services of Georges Carpentier,
French pugilist.

"Carpentier and his manager, Des-
camps, will proceed to America on
March 8," says the statement in part.

"He will start work before the camera
immediately upon his arrival."

From France, it is reported that

Georges Carpentier will star in a picture

there before sailing, for which he will

receive $50,000. No announcement was
made of the producing company, but it

was intimated an American film com-
pany was interested.

IMPORTANT SCENES FROM TWO NEW GOLDWYN PICTURES



HOUSE COPY
No department of exhibitor advertising, in relation to its importance, is so neglected gener-

ally as that named above, house copy, or house propaganda.

This condition should be corrected at once.

It will be corrected, no doubt, by the intelligent exhibitors who give the matter serious con-

sideration.

House copy is unique among the forms of theatre advertising in that it is the only form that

works solely for the benefit of the exhibitor and his theatre.

No producer, no distributor, no star or director shares the benefits that accrue from well

written house propaganda, save indirectly as they gain from their affiliation with a popular and
successful theatre.

No exhibitor will underestimate the importance of attaching public favor to the theatre

rather than to the stars or the producers whose products are there exhibited.

No exhibitor will fail to see at once the great independence that is his once this condition of

affairs is established.

Good house copy, copy that actually does attach public favor to the theatre as an independent

institution, and does this by fair and legitimate means, has an inestimable cash value.

Conditions Demand Action

As suggested above, all too few
American exhibitors are engaging
in Work of this nature. Upon the

ringers of one hand can be numbered
the theatre men who consistently

use space for the exclusive purpose
of forwarding the interests of their

theatres.

With present tendencies as they
are the independent exhibitor can-
not put his time or money to better

use than the strengthening of his

position as an independent.
Further elaboration upon that

phase of the matter should be un-
necessary. The point is so obvious
that one who watches the field as a

whole cannot but wonder that im-
portant measures for the firm im-
planting of the independent exhibi-
tor in public favor have not been
taken.

Chambers a Progressive

Stanley Chambers, manager of the
Palace theatre, Wichita, Kans., is

one of the few American exhibitors
who attach to this matter its proper
importance. He is one of the few
who use space regularly for the pur-
pose of making his position in the
city impregnable.
As a result of Mr. Chambers' con-

tinued efforts the people of Wichita
think of the Palace theatre as the

Palace theatre, not as the place

where this or that brand of pictures

are shown or this or that star ap-

pears at specified intervals.

" For That Tired Feeling"

JH aatd the Palace Traatmnf.

Tit traafcaoat tttt ttrii *Wtk-
«M Mi (be tingled tbrosdi if

tbaagtit. Tbaf toftens down the

kink and diugrsoable incidents!

•f tbe day'i work. Tht treatment

that aikti general Gloom and bit

amy ef Worry beat a hairy retreat,

rft t treatment that naket for

comfortable e»enmgi, pleatant

thwghh, happy hoart, aid avIHtle

mere contentment with oar let.

Ift a treatment we all lead as mi
make oar way through (hit giddy

whirling maelitrom of HcHonont

aad doarattion called "lift".

A cleverly written bit of institutional ad-
vertising used by Stanley Chambers
for his Palace theatre, Wichita, Kans.
Any exhibitor can use the same copy
effectively.

It is "The Palace Show." rather

than "So-and-so in This - or - that*'

that Wichita people go to see.

This is as it should be.

When, if ever, Mr. Chambers de-

cides, for whatever reason, to book
the productions not presently ap-

pearing upon his screen, abandoning
his present affiliations, he will find

the change a less serious matter
than the exhibitor who has built up
his theatre upon a certain program
or combination of programs.

Preparedness Essential

One of the most prominent causes

of exhibitorial failures has been the

changing of programs because of

changing conditions in the market.

When an exchange from which an
exhibitor has been taking film for

a year at a given price, in turn sell-

ing the entertainment to the public

at a figure which allows a fair profit,

suddenly raises the price of that

service beyond the reach of the ex-

hibitor he has but two courses left

open to him.

Pie can change service. Then the

pictures, more often than not, go
into an opposition house and the

public which he has educated to pre-

fer those pictures follow them.
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'A NEW BROOM SWEEPS CLEAN'

Ye*, and fro dot* an eld one if it u applied with
the same amount of energy.

The Palace is now rounding out its fourth year—and it u (till "sweeping clean."

The hundred* thai paa* thru ila door* daily with
bnght eipectant on their face*, and ihoee
who leave its shadowy interior of romance, com-
edy and drama, will testify thai it » "frweepinf

The energy that marked tta opening ia frtill pree-

ent- The same discriminaling care ia choosing
the programs is eserciaed. The same frerrtce u
maintained.

Call the Palace an old or a new broom as yew
like— it ts (till "sweeping clean."

Another Chambers argument for the
Palace theatre, Wichita, Kans., a
theatre that has established itself in

the community.

He can pay the advance, depend-
ing upon an increase in admission
prices to make up the difference.

Then follows a long period of hard
work and diminished profit during
which he attempts to convince the

public that the pictures they have
been seeing for a certain price are

worth five or ten cents more.

Both courses involve a certain

loss, whether temporary or perma-
nent is immaterial.

It is when events of this sort oc-

cur that the exhibitor envies his

brother of the so-called legitimate

theatre who sells each attraction as

an attraction, regardless of its pro-

ducer or star.

Changes May Be Met

Mr. Chambers, and exhibitors who
follow like methods, is in a position

to pass through such changes with
much less discomfort.

The public that has been brought
to regard the individual theatre as

an institution, to believe that it is

the presentation and related details

of that theatre that they favor,

rather than the pictures or stars ex-

hibited, will not follow those pic-

tures or stars en masse when they
are transferred to the opposition

screen. The position of confidence
to which the theatre has attained

will result in continued attendance
for a period at least. In that period

he lias an opportunity to convince
His patrons that his new pictures

and stars are as good as his old.

More than that he cannot expect.

Mr. Chambers' recipe "For the

Tired Feeling" is fine copy. It

touches upon matters that are not
commonly thought of in connection
with the motion picture theatre. It

points out truths that, apparent as

they are when indicated, do not nat-

urally occur to the theatre patron.

Copy Strengthens Position

His copy brings to the patron of

his theatre a realization of the im-
portant part the theatre plays in

their lives. It makes them firm sup-

porters of his institution.

His advertisement based upon the

old saw "A New Broom Su'eeps
Clean"' achieves the same general

result by another means. Its chief

distinctive point lies in the fact that

it points out the permanency of the

Palace theatre as an institution. It

places that theatre in a position of

prestige. I'restige is very valuable

to the exhibitor and the theatre.

Mr. Chambers is an up-to-date
showman. Most of the time he is

not merely that, but a not inconsid-

erable distance ahead of the main
exhibitorial body in the advance.
He is an earnest worker for bet-

terment of the American motion pic-

ture theatre. We are sure that he
joins w ith us in offering his copy to

other exhibitors. Every theatre

man in America should make an ef-

fort along this line, and there is no
better precedent to follow.

Grauman Presentation
Plants Theme of Play

Modes are real. There are times
you want to read one kind of story in

preference to any other, and times
when that type of story is repugnant
to you. Your audience is the same
way. The business of presentation
is to put your audience in just the

proper mood to receive the screen
story you are about to unfold to
them. This type of presentation is

characteristic of Grauman's Million
Dollar theatre, Los Angeles.

The week of January 19th marked the
advent of the Thomas H. I nee produc-
tion. "Behind the Door," featuring
Hobart Bosworth. Grauman's lighting
effects throughout the entire incidental
program ranged from a pale sea green
to a marine blue, only changing to red
later during the most passionate mo-
ment* in the photoplay and during the

scene in which the ocean liner took fire.

The program opened with selections
from Gilbert and Sullivan's opera, 'Tina-
fore," played by Grauman's Symphony
Orchestra. Of course, this number
smacks of the salty brine, and later on
in the program Milton Charles, organist,

played the late song hit, "Dardanelles."
A baritone singer rendered "I Am the

Captain of My Soul, the Master of My
Fate," with a background depicting the

deck of "The Perth." Attired exactly
like Hobart Bosworth was in the screen
drama and strangely resembling Bos-
worth, the singer expressed Bosworth's
screen character in "Behind the Door"

.in the song selected.

Sid Grauman had fittingly paved the

way to a keen sympathy with and antici-

pation of "Behind the Door" before the

cast of characters was flashed on the

screen. His "piece dc resistance," how-
ever, came in the nature of an interlude,

in the opinion of many handled with a

finesse surpassing all previous achieve-
ments at Grauman's.

It lasted six minutes, and presented in

person Hobart Bosworth. James Gordon
and Richard Wayne, in a scene abso-

lutely reproduced, with extreme care as

to detail and atmosphere from the photo-

play. The inside of the cabin of the ship

was represented, wherein Bosworth tells

the mate and the first officer to "Look
behind the door." Even the shadow of

the fated Hun officer was there— in all

it?, significance.

A scene from the interlude which was introduced in the showing of "Behind the

Door" at Sid Grauman's Million Dollar theatre, Los Angeles.
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THE atmosphere of the race track was thrown about the Madiscn theatre, Detroit, Mich., during the exhibition of "In Old
Kentucky," Anita Stewart's First National production, in which the race track was an important factor. The information
that a real horse race would be used as a feature of the prologue is imparted to the public in an announcement painted upon

the box office and theatre fronts.

Madison Stages Real Horse Race
In "In Old Kentucky" Engagement

A race between real horses, made pos-

sible by the use of the tread-mill, upon

the stage of John H. Kunsky's Madison

theatre, Detroit. Mich., is the outstand-

ing feature of an exploitation campaign

that has few equals in theatre history.

The campaign for the seven-day en-

gagement of "In Old Kentucky," Anita

Stewart's First National attraction, was

begun something over a week in advance

of the opening date when Howard O.

Pierce, advertising and publicity man-
ager for the Kunsky theatres, engaged

all the available billboard space in De-

troit. It is said that the city was never

more thoroughly canvassed for amuse-

ment enterprises, unless during one of

the visits of Ringling or Barnum.
At the' same time singers were engaged

to sing "In Old Kentucky" at each per-

formance at the Madison and other
theatres under the same management.

I
. When the lobby came in for attention

I
the exterior of a race track was pro-

duced with great fidelity. As the accom-
panying illustrations show, the white

board fence that is characteristic of the

race track was brought into use.

The sidewalk line was made the en-

trance to the park, in effect. And upon

I
this fence was painted the big message

' of the exploitation man, that a real horse
' race was to be seen within.

The box office, as the illustration also

shows, was converted into a typical race

track box office. Box office decorations

are not always without their weak points.

Many of them discourage rather than
urge the purchase of tickets. In this
case, however, it seems the latter is true.
The decoration is of real value.

The foyer was not neglected. Here a

fence that fairly breathes race track at-

mosphere was erected.

In addition to these artificial prepara-

tions, a girl in jockey attire was stationed

in an advantageous position, passing out

literature that had to do with the attrac-

tion within.

Then, to prepare the way for the big

event of the program, a colored quar-

tette was engaged to provide the pro-

logue. A suitable setting was provided

and the song named after the picture

was one of Ihe numbers used.

When the vaudeville portion of the

prologue had been finished the singers

dropped into a Southern number and the

lights were dimmed. The screen came
into place and the picture was started.

Thus prepared for, it is easy to believe

that it was given close attention.
The big stunt, the one that would have

effectually "put over" a 'much inferior

picture by sheer novelty, was the real
horse race which was used at that point
in the picture where the heroine rides
"Queen Bess" to victory.

For this purpose, it is said, a great
tread-mill was transported from New
York and .set up on the Madison stage.

Jockeys were mounted upon the horses,
one of them dressed to represent Anita
Stewart as she appeared in the pla3", and
when the subtitle "They're off!" was
flashed upon the screen the curtain was
raised and the real horses were seen in

action.
As is customary in stunts of this na-

ture, a moving panorama was provided
which completed the illusion. The
orchestra struck into a loud number that
drowned the pounding of the horses'
hoofs and at the same time worked up
the proper enthusiasm.
When the rider costumed to represent
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the star drew away from the others the
screen was lowered and the picture was
resumed.

Elaborate, costly, spectacular, the ex-
ploitation was not merely extravagance.
Nor was it simply a stunt to drum up
prestige for the picture in the territory.

The real purpose of the campaign is

seen in the report from the theatre box
office. The biggest week in its history is

an established fact. It is also contended
that the week's business was the biggest
ever done by a motion picture theatre in

Detroit, though, of course, this cannot be
definitely confirmed.
The fact remains, that this type of

exploitation is worth while. There can
be no doubt of it. Each report that

comes in but strengthens the contention
of its predecessors.
More money is involved in exploita-

tion of this type than in the old "book
and run" type of showmanship. But the

returns are also bigger. And the final

returns are important.
Mr. Pierce's campaign is extraordinary.

It is a fine example of modern showman-
ship.

Some Paper

James A. Maddox. proprietor of the
newly completed Southern theatre, Co-
lumbus, O., has signed a year's contract
for forty 24-sheet stands and arranged
with Famous Players-Lasky, whose
product he is using, to supply him with
a change of paper for every attraction.

A little multiplication

—

Forty times twenty-four is 960. Allow-
ing for two changes a week, which is

conservative. 104 times 960 is 99,840—the

number of sheets used annually.

It would be interesting to calculate

the weight, the price, etc., and the num-
ber of milet; the sheets would reach if

laid corner to corner.
What will be much more interesting,

especially to the Southern box office, is

the number of admissions the paper will

bring in.

It will be a number worth hearing
about, for the advertising logic of the
enterprise is correct.
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Strand Uses Flat Car
To Advertise Serial

The use to which city streets were
put in the exploitation of "Checkers"
is well known. It was the first suc-
cessful attempt of the sort that had
been made. As is always the case,

that success has begotten another.
It is worth reading about.

The Strand theatre, Denver, Colo., re-

cently began a showing of "The Adven-
tures of Ruth," the Pathe serial in which

Ruth Roland is featured.

Pathe prepares a great deal of bill-

board material for those who use its

serials, most of which is of excellent

quality.

The manager of the Strand thought

the matter over.

He decided that the best way to get

full value out of this paper was to use

it as paper had not been used before.

The accompanying photograph shows

how this was done.

A flat car is always to be found about

the car barns of the city railway com-

pany. But city railway companies are

not noted for their enthusiasm as re-

gards doing favors for individuals or

other institutions.

In some manner, which would make
interesting reading were it available, the

management obtained permission of the

railway company to use a flat car and

the city tracks.

The picture shows the result.

It is hardly necessary to point out the

good points of the scheme. It would be
impossible to estimate the number of

miles covered by the Strand car, or the

number of people whose interested atten-

tion it drew.
The Strand box office, however, gave a

very clear indication of the success of

the venture.

Mounted above and at each side of the

banner across the lobby entrance, and
fitted out with lights in such manner
as to show the dancer throwing a whip
about the couple at the right, cutouts
were well employed at the Columbia,
Dayton, O.

Hamilton Posters Fit

Expression of Theme

A flat car was used on the street car
tracks to advertise "The Adventures of
Ruth" showing at the Strand theatre.

Poster designers, especially those
at work upon the more artistic prod-
uct, that intended for lobby display,
are not strikingly successful in their
efforts. The lobby poster, if it is to
be of any value, must be in keeping
with the lobby itself, today almost
universally high class. Not many
of the posters available at exchanges
meet this requirement.

R. II. Hamilton, who handles the ad-
vertising of the (Cinema theatre, Oak-
land, Calif., devotes more than ordinary
care to the preparation of lobby posters.
That he i« justified in so doing is at-

tested by the photographic reproduction
of one of these presented herewith.
"Everywoman." the production for

which this poster was prepared, was a
beautiful picture. The scenes in its

make-up have 'not often been excelled.

Beauty played a not unimportant part in

the picture's success.
The Hamilton poster is in every detail

appropriate for a production of this

style. In the original colors, which
cannot be reproduced and of which a

description is valueless, the poster was
a complete success artistically.

The little bunch of lettered copy below
the title of the picture carries the main
theme of the story into expression. The
beauty angle is carried out with equal
clarity in the designing and coloration of

the poster.
Mr. Hamilton is not the only man in

the country who is making up better

posters than are furnished by the pro-
ducing and distributing companies.
Those who prepare such paper for gen-
eral circulation will do well to look up
the original specimens of these gentle-
men's work and be guided thereby.
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Columbia Lobby Device
Presents Possibilities

There are not many genuinely new
ideas in the average week. Even in

theatre advertising, which is the most
progressive variety, novel ideas are

rare. Here is one that stamps the

current weeks as remarkable.

The engagement of "On With the

Dance" at the Columbia theatre, Dayton,

O., has been mentioned before in these

pages. It was remarkable in many re-

spects. But the photograph which is

reproduced herewith discloses an entirely

new angle.

The scene shows, at the sides of the

lobby entrance and above the banner,

mounted cutouts. At one side is seen

the figure of the masked dancer who
played the leading part in the picture. At

the other side two of the other characters

are posed, the two most affected by the

dancer's caprices in the story.

At night, by a not very complex but

certainly novel arrangement, the dancer

may be seen to throw a long whiplash

about the two figures at the other side

of the lobby opening.

A wire cable is strung from the hand

of the girl to the opposite side of the

theatre front, a flasher being used to

carry out the illusion of the cracking

whip.

Thus barely presented, the device will

suggest others of similar nature that may

be used. It were better to leave the sub-

ject in that stage. Exhibitors will doubt-

less find many opportunities to capitalize

the suggestion.
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R. H. Hamilton prepares posters of

superior quality for the Kinema thea-

tre, Oakland, Cal.
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An unusual and unusually effective use
of stills is seen in the four column ad-
vertisement from Miller's theatre, Los
Angeles.

Miller's Theatre Man
Makes Most of Stills

It wasn't a great while ago that
the exhibitor dreamed rather hope-
lessly of using the splendid stills

which were sent him for lobby use
with every picture as newspaper ad-
vertising material. It was little more
than a dream in those days. Today
it is almost a necessity. Competi-
tors will use them. Every exhibitor
is assured of that. And the man who
uses them to the best advantage will
not find himself dissatisfied with
the returns as they come in.

The advertising man who makes up
the advertisements for Miller's theatre,
Los Angeles, knows a great deal about
advertising. He has most of the estab-
lished truisms and allegations at his beck
and call, using them when advisable and
disregarding them when, as is so often
the case in advertising, they are better
disregarded.

Incidentally, he knows a great deal
about stills and the uses to which they
may be put. We have no record of his
lobby attempts as they actually are, but
it is safe to assume that they are artistic
in the extreme and wholly up to stan-
dard.

This conclusion may be drawn after a
study of the newspaper advertisement re-
produced herewith, an advertisement in
which the illustration is merged with the
attention figure and the illustration is a
still.

Examine the thing carefully. In the
diminished dimension of the reproduc-
tion, and to correspondingly greater
degree in the original, the advertisement
attracts the eye and urges a reading. In
the reproduction this is not an easy mat-
ter. In the original it amounted to a
practical necessity.

Exhibitors, as has been said, will use
stills in their advertising. It is well to
learn something about the business of
using them and be the first to use them
properly. The Miller's theatre advertise-
ment is one valuable specimen. It

should be filed awav for reference.

Theatre Construction Allows
For Pictorial Exploitation

Ralph Hanson, manager of the new
Willard theatre, Creston, la., proved him-

self a showman when he laid out the

plans for that structure by keeping in

mind the importance of exploitation. His

story will be of interest to all.

A glance at the three views of the

Willard, which are shewn herewith, will

disclose wherein the theatre is remark-

able among theatres, especially among
that class of theatres located in cities

the size of Creston. Seldom will the

traveler come upon a house where such

provision has been made for the display

of posters, photographs, etc., represen-

tative of the play.

The top view, showing the front of the

lobby, discloses an original idea in poster

frames, an idea that may be adopted by

all and should prove acceptable to many.

The work that goes with the preparation

of cutouts, etc., for each production

played is greatly diminished by this plan.

A durable board is roughly cut out and

secured to the edges of the stand. Any
decoration, any color, that is deemed
suitable may be used. The poster, in its

original form, is then posted to the board

proper, the effect being that of a framed

picture.

If lighting is provided by small incan-

descents inside the frame a splendid

effect may be gained during the evening

exposure.

The foyer of the theatre, shown in the

middle view, is also well suited to the
purpose outlined. Here the provision is

made for stills or star photographs by a

continuous rail around the walls of the
room in which portraits or pictures may
be mounted, to be changed, of course,
when desirable.

Then Mr. Hanson has carried the idea
into the auditorium. He has decorated
his theatre interior almost exclusively by
the use of pictures These, as the photo-
graph shows, are equipped with lighting

devices which may be used or ex-
ti»guished at will.

It is not beyond the pale of possibil-

ity that these pictures may be changed
as the attractions vary. It is likewise
probable that a little pains and care may
make of the lithographs offered with the
various productions suitable material for

mounting in these frames.
The idea back of the arrangements as

a whole is a genuine bit of exhibitorial

thinking.
The picture, as Shakespeare said of

the play, is the thing. It is the thing that

people most wish to see. All else, music,
presentation, what not, are secondary. If

the picture is not good the best of these
is not sufficient to please entirely those
who have come to see a good film play.

Even the novice, the man from the out-
side, who gives the matter a moment's
thought, will agree that nothing is a
better argument for pictures than pic-

tures.
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Salesmen, in whatever line, sell goods
most effectively when they can show, if

not the goods themselves, fair samples
of the originals.

The theatre that is reproduced in

photographs presented herewith is based
upon salesmanship. The exhibitor, in

one sense, is a salesman. What more
fit than that he should empioy sales-

men's methods.
In Creston, a comparatively small city,

where the advertising facilities are not
of the most highly developed type, Mr.
Hanson has provided himself with an
excellent selling argument and a capital

method of displaying his samples.
The idea should be taken up by other

exhibitors and developed. Its promise is

unlimited.

Especial allowance for photographs and
posters was made in the building of the
Willard theatre, Creston, la.
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Clune's Auditorium Conducts
Elaborate "Pollyanna" Prologue

A cast of live people, a stage setting

especially prepared for the occasion
and newspaper advertising of like calibre

are the outstanding features of the elab-

orate prologue conducted by Clune's
Auditorium theatre. Los Angeles, for the

presentation of "Pollyanna," Mary Pick-

ford's United Artists production.
Especially notable in these days of big

exploitation campaigns and apparent dis-

regard of costs by leading theatres is the

manner in which the theatre under dis-

cussion carried the spirit of the picture
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One of the four-column advertisements
with which the Clune's Auditorium en-
gagement of "Pollyanna" was ex-
ploited.

and the house program provided for it

into the newspaper advertising.

The photograph of the stage setting,

with the players in their places, gives a

fair idea of the stage event which pre-
ceded the opening of the picture. The
opening scenes of the film production
are laid in a community of which the
setting is representative. There is a bit

of humor byplay here, during which
some of the characters are introduced.
The miniature playlet which was en-

acted upon the stage was built around
this part of the picture content. It im-
planted, as may readily be imagined, the
general idea of the early portion of the
picture without in any Way interfering
with the effectiveness of those scenes.
The newspaper advertisements, one of

which is presented herewith, were in

keeping with the theatre presentation.
They mentioned that presentation in

no sentence. Not a word of copy was
devoted to that angle of the perform-
ance.

But the advertisements were prepared
with it in mind. They were good ad-
vertisements, carefully prepared, and ex-
ceeded in space dimensions the great ma-
jority of the Auditorium copy.
They told the public, in effect, that

something extraordinary was being
offered at the theatre. Obviously, since
it was deemed necessary to take unusual
space and adopt unusual ornamentation,
this must be the case.

When the readers of the advertise-
ments went to the theatre, it follows,
naturally, they expected something dif-

ferent than they were accustomed to
seeing there.

They found it.

The advertisements prospered. All
Auditorium advertisements of the future
will share a little of the confidence gained
by the "Pollyanna" displays.
And the theatre prospered.
The mere fact that something big

was expected instantly stamped that
which was shown, inasmuch as it satis-

fied, as just that
—"something big."

The management has the right idea in

thus suiting presentation to advertising
and vice versa.
The two have a single purpose, the

pleasing of the public, with its estab-
lished remuneration.
Other exhibitors will profit by the ex-

ample.

hi

A Beautilal Love Story From

the Pen ot One of America'* Foremost

Authors

Cosmo Hamilton's

"The

MIRACLE of LOVE
Luxurious Settings—-Rich Costuming

An Expensive and Brilliant Presen-

tationthat lays bare the intrigues of

British society; enters the halls o*

State and follows a forbidden

romance!
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EUCLID . , « •

Euclid's Photo Frame
Presents Copy Neatly

The business of advertising copy
is to create a demand for the prod-
uct to which it refers. That copy
which does less fails of its purpose.
The manner of the copy's presenta-
tion often has a great deal to do
with its success.

E. E. Bair, advertising manager of

Loew's Euclid theatre. Cleveland, O.,

is an adept in copy presentation. If Eu-
clid copy is not effective it is certainly

not the fault of the setting in which it

appears.
A particularly striking example of this

E. E. Blair presents copy effectively used
in his advertisements for Loew's Eu-
clid theatre, Cleveland, "O.

man's ability along this line is the three

column advertisement for "The Miracle

of Love" presented herewith. No adver-

tisement of recent publication performs
just this office in better manner.
As presented in the artistic border

scene the copy looks a- though it were
worth a reading, whatever its nature

might be. The great majority of lead-

ers read what appears to them to be

pleasurable reading. Aside from the

news which immediately pertains to their

business or private life, their aim is to

be entertained.
Mr. Hair's arrangement gives the im-

pression that the copy within the border

is pleasant reading. People read it for

that reason—and the result is obvious.

An elaborate stage setting and prologue
Lcs Angeles, for the presentation
Artists production.
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was used at Clune's Auditorium theatre,

of "Pollyanna," Mary Pickford's United
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Advertisements Mirror Methods
Of Jensen-von Herberg Theatres

There is a whole chain of interesting

angles that might be observed in the

background when the statement is made
that big businesses and well organized

businesses are practically synonymous.
Do you know of a big business that

is run in slip-shod manner?
Do you know of a business managed

efficiently and intelligently, along lines

well founded in business principal, that

is not big—or growing rapidly?

The size of a business is the result of

its organization. The reverse is almost

never true. Yet it is by believing the

reverse, by saying. "O, well, we'd do

things in the modern way if they were
big enough to warrant it." that a great

many businesses and business men are

held down.
The Jensen-von Herberg organization,

operating theatres throughout the

Northwest, is a big organization. It is

also a well organized institution. There
is not a doubt that investigation would

A combination of type and illustration
that robs neither of its effectiveness.

A four-column page deep display from
the Liberty, Portland, Ore.

show that the organization existed be-
fore the size.

The advertisements of the institution
mirror the qualities that have made it a
success. It is primarily good advertis-
ing, secondarily an index to the insti-

tution behind it.

Exhibitors who wish to grow, to
branch out, and it is but natural to as-
sume that every exhibitor does wish to

do tfcese things, should look, first, to
their own organization. It doesn't mat-
ter what the opposition house is doing,
so long as the exhibitor is certain of his

own business.
An important part of his theatre, of

course, is his advertising. If he has rea-

son to doubt the efficiency of the style he
is using or the methods in practice, he
can do no better, having studied the

matter out to the best of his abilitv.

Douglas Fairbanks

tDbcn the doiitjsroll bj/

The stars' heads thrown into relief by
reason of the white heart in which they
appear, give unusual drawing power
to this three-column composition used
by the Majestic, Portland, Ore.

than to look to those who have proved
that their advertising system is good
and take from it such pointers as are
offered.

For the benefit of exhibitors who see

fit to avail themselves of an excellent
object lesson we have reproduced two
of the advertisements recently used by
Portland, Ore., houses of the Jensen-von
Herberg circuit.

The two are representatives of the ad-
vertising which carries the messages of

the Majestic and Liberty theatres daily.

They are not exceptional creations culled

from the mass. They may be taken as
indicative of the day-in-and-day-out Jen-
sen-von Herberg advertising.
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Admirable illustration is the chief point
of interest in this four column display
for the Rialto theatre, Tacoma, Wash.

Winter Stuff

A. April, manager of the Rex theatre,

Geneseo. N. Y., engaged eleven bob-
sleds to "pick up" his audience when
"Daddy Long Legs" played that theatre
during a serious blizzard.

Well authenticated report is to the
effect that, despite the weather condi-
tions, he broke his house record on the
evening in question.

Regardless of the practicability of the
stunt, its publicity value is apparent.

C. O. D.

An exhibitor in a small town recently
requested a certain exchange to send all

of his shipments C. O. D.
Inquiry brought this explanation:
"Why, you see, the people at the post-

office get to talking about the big price it

cost and I get a lot of good advertising
for giving the public expensive pictures."

Ignoring the obvious—the line of
thought is O. K.
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Jacksonville Newspaper Contest
Presents Offer of Real Prizes

The co-operative double-page spread,

in which merchants share the profits and
expense with the exhibitor, are coming
to be the expected rather than the un-
expected thing. Comparatively new, the

system gives promise of long service.

Every exhibitor will try out at least one
such campaign. In this narrative he will

find information that will be of value to

him.
Phil Gersdorf, advertising manager for

three theatres in Jacksonville, Fla., re-

cently put on a campaign for "Every-
woman," then playing at the Imperial,
which sets a new standard ir. this field.

Mr. Gersdorf decided to give some-
thing more than usual weight to the

This page was used by the Imperial
theatre, Jacksonville, Fla., the day be-
fore the two-page spread also pre-
sented herewith.

double-page spread by offering a prize
for the winner of a contest in which
the newspaper would share.

Accordingly, in each of the twelve
merchant advertisements a single word
was set in a box. Properly arranged, the
words would form the sentence, "Every-
woman agrees that the Metropolis is the

best medium for advertising purposes."
The arranging of the words, of course,

was such a simple matter that no great
prize could be awarded for that alone.
Yet Mr. Gersdorf realized that the big
fault with theatre contests of all varieties

had always been the offering of prizes

which were not sufficient to call forth

the efforts of the genuinely intelligent.

A letter of fifty words was required,

therefore, in which the reader was to set

forth her reasons for the belief voiced
in the sentence. Judges were appointed
and the following prizes were offered:

First prize, six months season ticket;

second, a three months season ticket;

third, ten single tickets; fourth, five

singles; fifth to twentieth, two singles,

and the remaining winners, until fifty

prizes had been awarded, one admission.
The psychology of Mr. Gersdorf's plan

is correct.

The arrangement of the words in the
various advertisements assured the mer-
chants' advertisements of a reading.

The sentence that the words formed
was a strong advertisement for the news-
paper which carried the spread and
doubtless co-operated in other ways.

A six months season ticket to a big
theatre is a prize worth while.

People are willing to work for a prize
like that.

In the present time, when even motion
picture theatre tickets must be set down
in the family ledger and duly reckoned
with, there is no doubt that the great
majority of feminine readers took a half
hour off from her household duties and
wrote the required letter.

Contests of something like this nature,
as said above, are no longer exceptional.
But the contest in question, offering
prizes worth while, the sort of prizes
that are needed to give the contest real

force, is certainly an extraordinary event.

Strand Advertisement
Is Pictorial Scenario

If the director could direct from a

straight printed story text than from
a scenario, the scenario would never
have been devised. The institution

is obviously a valuable one. Its ex-
pressive power is great. And it may
be used in advertising with as good
effect as upon the studio lot.

A scenario in illustrations- this three-
column display was used by the
Strand theatre, Cincinnati, O.

The Strand theatre, Cincinnati, O., re-

cently used a three column display for

"Blind Husbands" that is in effect a

scenario. It is reproduced upon this

page.

The illustration at the left immediately

locates the story in -the mountains. The
men seen upon the pinnacle engaged in

man-to-man battle give the struggle key-

note that is prominent in the picture.

The copy which appears immediately

to the right of these men gives a little

but not too much information regarding

the story. It imparts a curiosity to the

reader, a curiosity that is worth real

money at the box office.

As is logically proper, the figure of

the woman in anguish is given the most

prominent position. It is the last well

delivered stroke of a well plotted design

—a scenario in illustration.

Prizes worth while gave dignity to this cooperative double-page spread used by

the Imperial theatre, Jacksonville, Fla., in connection with "Everywoman."
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Midnight Shows

Hal C. Xorfleet, manager of the Hip-

podrome theatre. Dallas, Tex., engaged

fifteen chorus girls out of a burlesque

company playing the city to take part in

special performances given at midnight

during the seven-day run of "A Midnight

Romance."

He estimates the profit from the enter-

prise at $2,150.

"Nothing in the world so appeals to

the people of a small town as giving

them something to revel about." said Mr.

Xorfleet. "Experience has shown us

that the best way to stir up local interest

is to provide something that will let the

boys and girls get decently 'wild.'
"

It is also suggested that the girls need
not be recruited from a burlesque show, a

dancing academy or vaudeville theatre

being as good a source of material.

Lesser Organization

Exploiting "Sky-Eye"
The Sol Lesser organization is now

under way 'on a national exploitation

campaign for "Sky-Eye," the six-reel

aero feature which is being released on

a state right basis. The territories which

Mr. Lesser controls personally, Ohio,

Seattle, California, Nevada, Arizona, and

Greater New York, have also made prep-

arations for local exploitation and many
bookings are reported for this sensa-

tional feature.

The Xew York office is now negotiat-

ing for a Broadway run, and as soon as

this is completed, many exploitation

stunts will be launched. One of the

methods of exploitation to be used will

be in the dropping of miniature photo-

graphs of scenes in the picture from Cur-

tiss planes throughout the country.

Memory

It is seldom realized that memory is

an essential.

The thing is taken for granted. It is

at once the most common and most

precious of human possessions.

It is absolutely necessary to the suc-

cess of advertising.

Miss Sylvia Grogg, manageress of the

Pastime theatre, Bakersfield, Cal., makes

the following interesting statement in

accounting for her success in advertising

and exploitation.

"Most people like to be able to repeat

a verse of a song, remember a funny say-

ing, tell a joke and whistle a tune. That

is what must be remembered in the show-

business. You must find a thought that

they (the readers) will remember."

The statement needs no comment.

FIRST NATIONAL FILMS INSPIRE LOBBY DISPLAYS

EXPLOITATION by means of the specially dressed lobby has been one of the most prominent characteristics of the work
done in connection with First National attractions. In many instances First National exploitation men have been largely
responsible for the enterprise in this direction evidenced. But their example is being followed by original exhibitors

with excellent results. The lobbies pictured above are of the Randolph theatre, Chicago, and the New LyTic, Minneapolis.
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LOEWS, INC.,

SAYS TO ITS PATRONS:

"A photoplay production which
costs one hundred thousand dol-

lars or more to produce, and
requires many months in the

making can be ruined by im-

proper presentation. But the

Loew method of presentation

makes this absolutely impossible/

The first step in the Loew
method of presentation is to in-

stall the right projector.

LOEWS NEW THEATRE, LON-
DON, ONT, DESIGNED BY
THE ARCHITECT OF THE
CAPITOL THEATRE, OPENS
WITHPOWER'S PROJECTORS.

^NICHOLAS POWER COMPANY
EDWARD EARL, President
Ninety Gold St. New York, N.Y.
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright. 1919

You are especially invited to contribute regularly to this department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU ana read in the HERALD every week, what the picture

did for the other fellow, thereby getting the only positive guide to box office values. Address. "What The
Pieture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St., Chicago

'
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American

Six Feet Four, with W illiam Russell.

—

The best picture this star ever made.
Book it and bill it like a circus. Get the
people in and the picture will do the rest.

It's a real buy.—Fred McCoy. Liberty
theatre. Ft. Scott. Kans.—Neighborhood
patronage.

Eve in Exile, with Charlotte Walker.

—

Good photography, but no business.

Played two days. Lost money.—J. C.

Lamonettin, American theatre. Brecken-
ridge. Tex.—Transient patronage.

The Mantel of Charity, with Margarita
Fisher.—Many said best picture I ever
had. It sure will draw and please any
patronage.—W. H. Giltillan, Jewel thea-

tre. Red Lake Falls. Minn.—Neighbor-
hood patronage.

The Valley of Tomorrow, with Wil-
liam Russell.—Cannot see the beautiful

scenic background advertised so in the

picture. However, this is a good subject
in story and way produced.—Fred Cos-
man. Electric theatre, St. Joseph. Mo.

Wives and Other Wives, with Mary
Miles Minter.—Good picture. Mixed with
comedy. Audience well pleased. Fair
crowd. Poor weather, cold and stormy.

—

L. G. Sewnig. Crown theatre. Calumet.
Mich.—Neighborhood patronage.

Trixie from Broadway, with Mar-
garita Fisher.—Full of pep and a finish

that sends them away smiling.—M. Pois,

Gem theatre. Wichita Falls, Tex.—Tran-
sient patronage.

Rosemary Climbs the Heights, with
Mary Miles Minter.—A dandy good pic-

ture. I find the American just a little

different than the ordinary.—W. H. Gil-

fillan. Jewel theatre. Red Lake Falls.

Minn.—Neighborhood patronage.

First National
A Daughter of Two Worlds, with

Norma Talmadge.—Seven days. Excep-
tionally big business, during flu epi-

demic. Everybody pleased.—Wm. Sie-

vers. New Grand Central theatre. St
Louis. Mo.—Transient patronage.

Daughter of Two Worlds, with Norma
Talmadge.—Although a new star in our
house, picture went over with a bang.
Beautiful lighting effects and artistic

photography. Will make good anywhere.
—R. R. Booth. Paramount theatre. Ne-
braska City. Neb.—High class patronage.

In Old Kentucky, with Anita Stewart.
—Very good picture. Pleased 100 per
cent. Charged 25! 35. 50.—J. P. Adler.
Adler theatre. Marshfield. Wis.—Neigh-
borhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Packed house. Great picture for a

church town like this.—R. L. Olson,

Princess theatre. Berthold. N. D.

—

Neighborhood patronage.

A Temperamental Wife, with Constance
Talmadge.—A good picture.—C. T. Met-
calf. Opera House. Greenfield. 111.

—

Small town patronage

Daddy Long Legs, with Mary Pick-
ford.—Best pulling picture I ever pro-
jected. People who had seen it before
came again. Pleased 100 per cent.—C. F.

Hancock. Lyric theatre. Stuart. Fla.

—

Small town patronage.

A Temperamental Wife, with Constance
Talmadge.—Rather good story, but light.

Characteristic of all of Constance's pic-

tures. Just entertaining and that's all.

No increase.—Sponsler & Goldstein.
New Centre theatre. Kansas City. Mo.—
General patronage.

Two Weeks, with Constance Tal-
madge.—You'll have a full house if you
book this. Capacity business for two
days. Patrons all well pleased.— L. W.
Heal. Sterling theatre. Superior. Neb.

—

Neighborhood patronage.

Heart o' the Hills, with Mary Pick-
ford.—This picture has everything. Pa-
trons said it was the best ever. Excel-
lent business two nights in below zero
weather, with a blizzard.—R. C. Wilson.
Grand theatre. Staples. Minn.—Neigh-
borhood patronage.

PKGGY O'DARK
Appearing in support of Kddie I'olo in the

I niversal serial "The Vanishing Dag-
ger.'

The Beauty Market, with Katherine
MacDonald.—Score another for "The
American Beauty." Fine picture. Espe-
cially adapted to high class patronage.

—

H. G. Ramsey. Royal theatre. El Dorado.
Kan.—General patronage.

Heart o' the Hills, with Mary Pick-
ford.—Good picture. Mary always good.
Played two days to fair business.—P. H.
Dawson. Liberty theatre. Thorntown.
Ind.—Neighborhood patronage.

The Hoodlum, with Mary Pickford —
Good picture. Does not take as well as
Daddy Long Legs.—Arthur LaForce.
Happy Hour theatre, Two Harbors.
Minn.—Neighborhood patronage.

Heart o' the Hills, with Mary Pick-
ford.—Two weeks to big business.
Think this is Mary's greatest picture.
People liked it better than Daddy Long
Legs.—Wm. Sievers. New Grand Cen-
tral theatre, St. Louis, Mo.—Transient
patronage.

A Day's Pleasure, with Charles Chap-
lin.—Charlie has slipped. Not near the
drawing card Arbuckle is.—W. H. Mart.
Strand theatre. Grinnell. Ia.—College
town patronage.

The Beauty Market, with Katherine
MacDonald. — Wonderful. Men and
women praised this. Big business with
weather and flu against us.—Mrs. J. A.
Dostal. Ideal theatre. Omaha. Neb.

—

Neighborhood patronage.

Mary Regan, with Anita Stewart.

—

Very few pictures have pleased such a
high percentage of our Sunday audi-
ences. Drew well dispite a hard storm.

—

Beth Drew Guhl. Pastime theatre. Dela-
van. Wis.—High class patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—Drawing power good; did capacity-
business on Christmas Eve. the worse
night of the year. Picture pleased. Star
well liked.—A. L. Haines. Majestic thea-
tre. Seymour. Ia.—Neighborhood patron-
age.

Burglar by Proxy, with Jack Pick-
ford.—Excellent picture: pleased large
house.—K. J. Uglow. Strand theatre,

Whitewater. Wis.

In Old Kentucky, with Anita Stewart.
—Record business for two weeks each at

the New Grand Central and Central
theatres.—Wm. Sievers. New Grand
Central theatre. St. Louis. Mo.—Tran-
sient patronage.

A Dog's Life, with Charlie Chaplin.

—

Drew the largest house in its history.

Don't know why. but it did.—J. C. Jen-
kins, Auditorium theatre. Neligh, Neb.

—

Neighborhood patronage.

Tarzan of the Apes, with Elmo Lin-
coln.—A 100 per cent picture in every
respect. Just the kind of a picture every-
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body likes.—H. H. Peebles, Bijou thea-

tre, Waverly, 111.—Neighborhood patron-

age.

The Romance of Tarzan, with Elmo
Lincoln.—Went over big with us. Even
better than Tarzan of the Apes, opinion
of my patrons.— F. F. Jones, Pastime
theatre, Woodston, Kan.—Neighborhood
patronage.

Mary Regan, with Anita Stewart.

—

An excellent picture and gave very good
satisfaction.— H. II. Billings, Pleasant
Hour theatre, Pine Island, Minn.— Neigh-
borhood patronage.

The Virtuous Vamp, with Constance
Talmage.—Pronounced by our patrons

one of the best comedies of the year.

Puts Constance on top of the heap. Big
business seven days.—Wm. Sievers, New
Grand Central theatre, St. Louis, Mo.

—

Transient patronage.

The Temperamental Wife, with Con-
stance Talmadge.— Fine picture. Seemed
to please all. Weather very cold; busi-

ness fair.—J. P. Adler, Adler theatre,

Marshtield, Wis.—Neighborhood pat-

ronage.

Sunnyside, with Chas. Chaplin.— Noth-
ing to it. The worst I ever saw Chaplin

do.—Wm. Tongate. Star theatre, Car-

lisle, Ind.—General patronage.

A Day's Pleasure, with Charlie Chap-
line.—Comedy lair. Public seemed to be
disappointed, but made many laughs.

—

G. C. Christman, Gayoso theatre, Kan-
sas City, Mo.—Downtown patronage.

The Thunderbolt, with Katherinc
MacDonald. — Splendid production.

Pleased all. Believe star is a comer.
Business fair.—J. P. Adler, Adler thea-

tre, Marshtield, Wis.—Neighborhood pa-

tronage.

Bill Apperson's Boy, with Jack Pick-

ford.—A good picture of its class. He is

getting better every production.—Geo.
Monroe, Gilbert theatre, Beatrice, Neb.
—Downtown patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Good picture. Star popular.
Good audience.—Jean Dagle, Liberty
theatre, Murphysboro, III.

The Romance of Tarzan, with Elmo
Lincoln.—Business fine, even better than
with Tarzan of the Apes.—J. P. Masters,
Princess theatre, Bowling Green, Ky.

—

General patronage.

Back to God's Country, with Nell Ship-
man.—Played to big business for seven
days. Audience immensely pleased.

—

Wm. Sievers, New Grand Central thea-
tre, St. Louis, Mo.—Transient patronage.

Fox
Checkers, with a special cast.—Good

picture. Better than average business.
Seven days.—R. S. Ballantyne, Moon
theatre, Omaha, Neb.—Downtown pat-

ronage.

Wolves of the Night, with William
Farnum.—A very good picture. Played
good business. Wonderful acting by fa-

mous star. Good second day.—Sponsler
& Goldstein, New Centre theatre, Kan-
sas City, Mo.—General patronage.

Chasing Rainbows, with Gladys Brock-
wcll.--A poor program picture to poor
business.— Pfeiffcr Bros., Grand theatre,

Kenton, O.—Neighborhood patronage.

Rough Riding Romance, with Tom
Mix.—A good picture. Story is humor-
ous and very pleasing. Did not increase

our attendance because star is better
known here' in short reel stuff. Exhib-
itors cannot go wrong on this Fox pic-

ture.—Sponsler & Goldstein. New Cen-
tre theatre, Kansas City, Mo.—General
patronage.

Sacred Silence, with W illiam Russell.

— Russell better than ever. I always
pack my house with him.—A. E. Lan-
ning, Hip theatre, Julesburg, Colo.—
Transient patronage.

The Sneak, with Gladys Brockwell.—
Good acting, but not Brockwell's style
of picture.—Harry Hobolth, Maxine
theatre, lmlay City, Mich.

Help! Help! Police, with George
Walsh.—Walsh is always good. Give us
stuff like this for program and we will

clean up.—G. A. Bauer, Princess thea-
tre, Bristol, Colo.—Neighborhood pat-
ronage.

Rough Riding Romance, with Tom
Mix.— Played to ordinary business.—S.

Grave, Preston theatre, Louisville, Ky.—
Neighborhood patronage.

Riders of the Purple Sage, with Wil-
liam Desmond.—Wonderful. One of the

best we ever run. One hundred per cent
satisfaction.— L. A. Ilasst.-, Majestic the-

atre, Mauston, Wis.

Rough Riding Romance, with Tom
Mix.—A knockout. Packed them in two
days. My best hit.—C. C. Miller, Amer-
ica theatre, Sterling, Colo.—Transient
patronage.

The Speed Maniac, with Tom Mix —
A good picture. Full of action. The star

is a favorite here.—Chuck Townsend,
Lyceum theatre, Leavenworth, Kan.

Putting It Over, with George Walsh —
Nothing but good comments on this one.

Although I think it was the poorest
Walsh picture I have run.— F. J. Gruber,
Temple theatre, East Jordan, Mich.—
Neighborhood patronage.

The Girl In Bohemia, with Peggy Hy-
land.—Just an ordinary program picture.

—C. F. Hancock, Lyric theatre, Stuart,

Fla.—Small town patronage.

The Divorce Trap, with Gladys Brock-
wi'll.— Fox service my best bet. Brock-

well always goes big.-— Mcrin & l'reice,

Cover theatre. Ft. Morgan, Colo.—
Neighborhood patronage.

Wolves of the Night, with William
Farnum.—This is a winner and I will say

will please any audience. Hope all pro-

ducers get more on the lines of this class

of picture. Book it and boost it.—H. J.

Longaker, Howard theatre, Alexandria,

Minn.—Neighborhood patronage.

Chasing Rainbows, with Gladys Brock-

well.—Only fair. Miss Brockwell de-

serves better stories.— C. F. Hancock,
Lyric theatre, Stuart, Fla.—Small town

patronage.

Wings of the Morning, with William

Farnum.—All kinds of entertainment in

this one.—Mrs. R. J. Jordan, Hinsdale

theatre, Hinsdale, 111.—Neighborhood
patronage.

Heart Strings, with William Farnum.—
Poor picture. Farnum does good acting,

but story is poor. Patrons disappointed.

—L. W. Heal, Sterling theatre, Superior,

Neb.—Neighborhood patronage.

Cheating Herself, with Peggy Hyland.

—Star pleasing. Story very light. Noth-

ing to it.—F. J. Gruber, Temple theatre,

East Jordan, Mich.—Neighborhood pat-

ronage.

Luck and Pluck, with George Walsh.—
Great. Star is gaining in popularity.—

W. C. Cleeton, Gem theatre, Higbee, Mo

The Winning Stroke, with George

Walsh.—Very good. Walsh a good draw-

ing card. Business good.—E. N. Brown,

Stocking theatre, Grand Rapids, Mich.—

Neighborhood patronage.

SCENE FROM "THE LAST STRAW"

"Buck" Jones, the new Fox Star in the screen version of Harold Titus' novel. The
production was directed by Denison Clift.
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Wolves of the Night, with William

Farnum.—Excellent picture to big busi-

ness. XufF said.—Peter Krauth, Denison
theatre, Denison, la.—Neighborhood
patronage.

Under the Yoke, with Theda Bara.

—

Excellent picture, but do not think star

suited to this play.—H. B. McFarling,
Tokio theatre, Morehouse, Mo.—Neigh-
borhood patronage.

The Speed Maniac, with Tom Mix.

—

Big business. Everybody pleased. Mix
always gets me a good crowd.— Tack
Cairns. Brooklyn theatre. Detroit, Mich.
—Neighborhood patronage.

Evangeline, with Miriam Cooper.

—

Excellent program picture. Lost money.
—H. B. McFarling, Tokio theatre, More-
house, Mo.—Neighborhood patronage.

The Lone Star Ranger, with William
Farnum.—The very best Farnum picture

we have ever had. Business very good.

—

E. N. Brown, Stocking theatre. Grand
Rapids. Mich.—Neighborhood patronage.

Goldwin

The Cup of Fury, with a special cast.

—

Our patrons regard this as best picture

ever played in this theatre. Business big
.two days, in spite of bad weather.—A. J.

Barry. Princess theatre, Eastland, Tex.

—

Transient patronage.

Bonds of Love, with Pauline Frede-
rick.—A beautiful picture to big Sunday
ibusiness. It is far beyond anything this

star has done before. Raise your admis-
sion prices.—Beth Drew Guhl, Pastime
theatre. Delavan, Wis.—High class pat-

ronage.

The Misfit Earl, with Louis Bennison.
—Comedy drama. Above the usual.—M.
Pois. Gem theatre, Wichita Falls, Tex.

—

Transient patronage.

Leave It to Susan, with Madge Ken-
nedy.—Best Goldwyn has made. Pleased
alL—Dunham & Stuch, Regent theatre,

Allegan, Mich.—Neighborhood patron-
age.

Oh, Johnny, with Louis Bennison.—

A

crackerjack Western picture. Bennison
always good. Business good and crowd
well pleased.—John A. Stephens, White-
way & Ionia theatre, Jewell and Ionia.

Kan.—Small town patronage.

Heartsease, with Tom Moore.—Very
good. Moore is a big drawing card here.
—Beth Drew Guhl. Pastime theatre, Del-
avan. Wis.—High class patronage.

Daughter of Mine, with Madge Ken-
nedy.—Started out well, but the intro-
duction of the dream stuff slowed it up
and we had several kicks.—C. T. Metcalf.
Opera House. Greenfield, 111.—Small
town patronage.

Lord and Lady Algy, with Tom
Moore.—A first class production. Fine
photography and strong cast. Goldwyn
pictures are always good.—A. T. Barry.
Princess theatre, Eastland, Tex.—Tran-
sient patronage.

The Loves of Letty, with Pauline
Frederick.—A machine made picture. If

you play it merely announce it. Don't
idvertise heavy.—H. G. Ramsey, Royal
-:heatre. El Dorado, Kan.—General pat-
"onage.

The Gay Lord Quex, with Tom Moore.
A dandy picture. A bit Frenchy in flavor.
)ut nothing to offend. Drew a good
"ouse and pleased them all.—Peter
Krauth. Denison theatre, Denison, la.

—

Neighborhood patronage.

Jinx, with Mabel Normand.—Very good
picture. Played to big business in bad
weather. All patrons pleased.—A J.
Barry, Princess theatre. Eastland, Tex.

—

Transient patronage.

Thirty a Week, with Tom Moore.

—

Took well. Had many complimentary'
remarks.—W. C. Cleeton, Gem theatre,
Higbee, Mo.

Sis Hopkins, with Mabel Normand.

—

Drew well. Picture very bad.—S. Grave,
Preston theatre, Louisville, Ky.—Neigh-
borhood patronage.

Our Little Wife, with Madge Ken-
nedy.—This one is just fair. Some liked
it and some didn't.—L. A. Hasse, Ma-
jestic theatre, Mauston, Wis.
The World and Its Woman, with Ger-

aldine Farrar.—A big first class produc-
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tion. Played to large business two days.
Advanced prices. Can recommend this

picture.—A. J. Barry Princess theatre,

Eastland, Tex.—Transient patronage.

Go West. Young Man, with Tom
Moore.—Nothing exceptional. Smile of
Tom Moore's is the best of alL If they
like Tom his pictures ought to get over.

—F. A. Flader. Rigney theatre, Albany,
Mo.—Neighborhood patronage.

Sandy Burke of U Bar U, with Louis
Bennison.— Crackerjack business. It

pleases them all. He is good and there
is no way getting around it.—Geo. Mon-
roe, Gilbert theatre. Beatrice, Neb.

—

Downtown patronage.

The Road Called Straight, with Louis
Bennison.—Fine picture. Fine business.

Patrons well pleased.—E. N. Brown.
Stocking theatre. Grand Rapids, Mich.

—

Neighborhood patronage.

Hallmark
Love, Honor and ?, with Stuart

Holmes.—Book this picture. Its a pic-

ture with a kick. Run two days.—H-
MacDonald, Rialto theatre, Vallejo. Cal.

—Transient patronage.

A House Divided, a J. Stuart Blackton
production.—A few said it was too slow.
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Majority of comments very favorable.
Some very obvious sets, and some long
and unnecessary subtitles.—E. L. Franck,
Oasis theatre, Ajo, Ariz.—Border mining
camp.

Wit Wins, with Florence Billings.—
One of the best shows we played this
year. Keeps you" guessing from start to
finish. A great surprise in the end. My
patrons all liked this one. Book it if you
have not already run it.—O. R. Haus,
Scenic theatre. Hastings. Minn.—Neigh-
borhood patronage.

Wit Wins, with Florence Billings.—

A

very good picture. Pleased all. Run two
days—H. MacDonald. Rialto theatre,
\ allejo, CaL—Transient patronage.

Love, Honor and ?, with Stuart
Holmes.—Just a program picture. Story
weak", action slow.—E. N. Brown, Stock-
ing theatre, Grand Rapids. Mich.—Neigh-
borhood patronage.

Hodkinson
Desert Gold, with E. K. Lincoln.—The

classiest picture of its kind I've ever
seen. Three days' big business and noth-
ing but praise from my people.—Leo
Bertolero, Ford theatre, Lead, S. D.
Desert Gold, with E. K. Lincoln.—Re-

sults were far beyond our expectations.
In our opinion the greatest of all Zane
Grey's pictures. Three-day run, capacitv
business.—Sam E. Lind, Imperial thea-
tre. Zanesville, O.
You Never Know Your Luck, with

House Peters.—A real good picture. Gave
very good satisfaction.—Barney Hatke,
Royal theatre, Sabetha, Kans.—Neigh-
borhood patronage.

Desert Gold, with E. K. Lincoln.—
Broke our house attendance records on
the first day and climbed higher on the
second and third. Patrons' comments
very favorable.—Paul Krier, Star thea-
tre. Walsenburg, Colo.

Heart of Racheal, with Bessie Bar-
riscale.—This is certainly one of the best
pictures. Will play a repeat on this one.
Something we very rarely do.—R. C.
Wilson. Grand theatre. Staples, Minn.

—

Neighborhood patronage. -

Sahara, with Louise Glaum.—Did not
go over here.—R. R. Booth. Paramount
theatre. Nebraska City. Neb.—High class
patronage.

The Love Hunger, with Lillian Walker.—Drew good business on an off night
and pleased. That is all we ask of a
program picture.—R. C. Wilson, Grand
theatre. Staples, Minn.
Blue Bonnet, with Billie Rhodes—No

business. Picture good.—J. C. Lamonet-
tin. American theatre. Breckenridge,
Tex.—Transient patronage.

The Joyous Liar, with J. Warren Ker-
rigan.—Very fine comedy-drama. Pleased
big Saturday crowd This is the kind of
stuff. Give us more like this.—Geo. Mon-
roe. Gilbert theatre, Beatrice. Neb.

—

Downtown patronage.

Metro
Fair and Warmer, with May Allison.

—

One of the best comedy dramas I have
ever shown. Capacity business for two
days. Star sure brings them in.—L. W.
Heal. Sterling theatre, Superior, Neb.

—

Neighborhood patronage.

Peggy Does Her Damdest, with May
Allison.—Had a full house and live in a
town where it is hard for the patrons
to praise any one picture, but they were
not backward in telling me what a great
picture it was and I'll bet next Allison
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feature I play I won't have room to see
it myself.— R. L. Olson, Princess thea-
tre, Berthold, X. D.—Neighborhood pa-
tronage.

Should a Woman Tell? with Alice
Lake.— Pleased 90 per cent. Some
thought remarkable. Good lesson for
young girls and their mothers.—A. A.
Spradling. Star theatre, Merna, Neb.

—

Neighborhood patronage.

Please Get Married, with Viola Dana.
—Some liked it and some didn't. Thought
it to strong and it is, in spots.—W. H.
Mart. Strand theatre, Grinnell. Ia.—Col-
lege town patronage.

One-Thing-at-a-Time O' Day, with
Bert Lytell.—This is a good one and
will please. Different from the ordinary
comedy-drama. — Mrs. James Webb,
Cozy theatre, Union, Ore.—Small town
patronage.

Lombardi, Ltd., with Bert Lytell.—

A

wonderful production. Bert Lytell at his
best. Book it and boost it. We can't
say too much for it. Give us more like
this one.—M. G. Kerkman, Strand thea-
tre, Hays, Kan.—Neighborhood patron-
age.

The Brat, with Xazimova.— First Nazi-
mova picture run here. Star drew so well
here that we have bought her other pic-
ture. Book The Brat. It is sure to
please.— L. W. Heal. Sterling theatre,
Superior. Neb.—Neighborhood patron-
age.

A Favor to a Friend, with Emmy
Wehlen.—Especially good.—Mrs. R. J.
Jordan, Hinsdale theatre, Hinsdale, 111.

—

Neighborhood patronage.

The Blind Man's Eyes, with Bert Ly-
tell.—Fair entertainment. Don't like

Lytell in this class of picture as good as
his light comedy stories.—F. J. Gruber,
Temple theatre. East Jordan, Mich.

—

Neighborhood patronage.

Five Thousand an Hour, with Hale
Hamilton.—Good picture. Everyone en-
joyed it.—P. H. Dawson. Liberty thea-
tre, Thorntown, Ind.—Neighborhood pat-
ronage.

The Microbe, with Viola Dana.—Good.
Metro program, with exception of two
pictures, has been fine. A safe bet for

any small town exhibitor who wants
good pictures. They're better than most
so-called specials.—Arthur Laforce,
Happy Hour theatre, Two Harbors,
Minn.— Neighborhood patronage.

Some Bride, with Viola Dana.—One of
the best program pictures I ever
screened.—E. A. Armistead, Royal thea-
tre. Tarpon Spring, Fla.—Neighborhood
patronage.

Out of the Fog, with Nazimova.—Very
good picture, but did not draw.—S.
Grave, Preston theatre, Louisville, Ky.

—

Neighborhood patronage.

Paramount-Artcraft
Wanted, a Husband, with Billie Burke.— Billie Burke and title brought the

crowds and was one of the best liked
since she has been playing pictures.

—

Frank L. Newman, Royal theatre, Kan-
sas City, Mo.—Transient patronage.

His Wife's Friend, with Dorothy Dal-
ton.—Seemed to please, but nothing ex-
ceptional.—Stanley Chambers, Palace
theatre, Wichita, Kan.—General patron-
age.

The Miracle Man, with a special cast.
—Best we ever had. Limited business
on account of weather conditions.—Dun-
ham & Stuch, Regent theatre, Allegan,
M ich.—Neighborhood patronage.

Hawthorne of the U. S. A., with Wal-
lace Reid.—Very ordinary mythical
story. Thcv never convince. Average
business.—W. H. Mart. Strand theatre,

Grinnell, la.—College town patronage.

Hayfoot Strawfoot, with Charles Ray.
All Ray pictures are very fine and draw
just the same way.— Pfeiffer Bros., Grand
theatre, Kenton, O.—Neighborhood pat-
ronage.

Behind the Door, with Hobart Bos-
worth.—A line picture with a plot that
holds the interest well. A little too grue-
some for ladies, but a wonderful picture
for men. It will satisfy.—H. G. Ramsey,
Royal theatre. El Dorado. Kans.—Gen-
eral patronage.

Three Men and a Girl, with Marguerite
Clark.—Patrons well pleased. Crowd
small, due to bad weather.—Chas. R.
Rhoda. Palace theatre, Royalton, Minn.
—Small town patronage.

The Lottery Man, with Wallace Reid.
—An all-round good picture. A picture
you can pack them in on.— L. W. Heal.
Sterling theatre. Superior, Neb

Let's Elope, with Marguerite Clark.

—

A fair picture to good business.—Pfeif-

fer Bros., Grand theatre, Kenton, O.

—

Neighborhood patronage.

Too Many Millions, with Wallace
Reid.—Very good. Reid always pleases
and draws the crowds'.—Charles R.
Rhoda. Palace theatre, Royalton, Minn.
—Small town patronage.

The Egg Crate Wallop, with Charles
Ray.—Typical Ray picture. Drew well
here.—L. W. Heal, Sterling theatre, Su-
perior, Neb.—Neighborhood patronage.

False Faces, with Henry B. Walthall.
The best picture of its kind this theatre
has ever run. You can boost the price
with this one and satisfy everyone.

—

Pfeiffer Bros., Grand theatre, Kenton, O.
—Neighborhood patronage.

The Girl Dodger, with Charles Ray.—
Best of recent pictures. Drew usual
crowds and seemed to please.—Chas. R.
Rhoda. Palace theatre. Royalton. Minn.
—Small town patronage.

Peppy Polly, with Dorothy Gish.

—

Best Gish picture we have had, but our

>s

patrons don't care for her pictures.—
Beth Drew Guhl. Pastime theatre, Dela-
van, Wis.

More Deadly Than the Male, with
Ethel Clayton.—This is one of Clayton's
best. A dandy comedy with thrills.

—

W. H. Mart, Strand theatre. Grinnell, la.—College town patronage.

String Beans, with Charles Ray —Not
as good as some of hjs other pictures,
but had good business, as Ray is well
liked here.—W. J. Millard, Star th< atre.

Gladwin, Mich.

A Very Good Young Man, with Bryant
Washburn.—Proved a dandy come£
picture for Saturday night.— Bert Nor-
ton. Kozy theatre. Eureka, III.— Neigh-
borhood patronage.

Happy Though Married, with Enid
Bennett.—Advertised this strong and
were well repaid for our trouble. Every-
one enjoyed the picture.— Peters & John-
son, Liberty theatre. Milligan, Neb.

—

Small town patronage.

Here Comes the Bride, with John
I'arrymore.—A very poor picture. Very
slow action.—W. J. Millard. Star theatre.

Gladwin, Mich.—Neighborhood patron-
age.

The Girl Who Stayed at Home, a D.

W. Griffith production.—A fine show,
pleasing all. The best of Griffith's to

date.—Sorg & Burkhart, Cozy theatre,

Hawkeye. la.—Country patronage.

Eyes of the Soul, with Elsie Firgu-
son.— Fine picture. Pleaded everybody.
—E. A. Armistead, Royal theatre. Tar-

pon Springs, Fla.—Neighborhood patron-

age.

Headin' South, with Douglas Fair-

banks.—Very good. It's a very safe bet

for any house.—F. A. Flader. Rigney
theatre. Albany, Mo.—Neighborhood
patronage.

Border Wireless, with William S. Hart.

—Good. Pleased all who saw it. but

this picture is out of date now. Hart
takes well here.—W. J. Millard, Star

theatre. Gladwin. Mich.—Neighborhood
patronage.

The Mystery Girl, with Ethel Clayton.
—Don't let them send you this one. It's

a war picture.—A. A. Spraeling, Star

DAGMAK GODOfl'SKY
The vnmpire in the I'niverKal production,

"The Forged Bride."
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:heatre, Merna. Neb.—Neighborhood
>atronage.

Breed of Men, with William S. Hart.

—

Hart always gets us a crowded house.

—

lean Dagle. Liberty theatre. Murphys-
ioro, 111.—Neighborhood patronage.

Putting It Over, with Bryant Wa>h-
)iirn.—Seemed to please. Have had good
louses with Washburn.—Will F. Taddi-

den. Elite theatre. Morganville, Kah.

—

Neighborhood patronage.

Don't Change Your Husband, a De
Mille production.—Our first De Mille

uid we are sorry we haven't used them
sooner. This is splendid.—A. X. Mile-.

Eminence theatre. Eminence, Ky.

—

small town patronage.

The Egg Crate Wallop, with Charles

[lay,—Great! Big business.—Will F.

<rahn. Lorin -theatre. Berkeley, Cal.

—

Neighborhood patronage.

The Egg Crate Wallop, with Charles

Ray.—Capacity and pleased 100 per cent.

—E. L. Franck, Oasis theatre, Ajo.

\riz.—Neighborhood patronage.

Good Gracious, Annabelle, with Billie

iurke.—Good picture.—F. E. Kauffman.
Electric theatre. Union, la.—Mixed pat-

onage.

The Virtuous Thief, with Enid Ben-
lett.—Good. Average business.—Will F.

Krahn. Lorin theatre. Berkeley, Cal.

—

Neighborhood patronage.

Told in the Hills, with Robert War-
.vick.—Fair picture. Poor business.

—

L J. Henhart. Benton theatre. Kansas
Tity. Mo.—Neighborhood patronage.

Pathe

My Husband's Other Wife, with Syl-

ia Breamer.—Picture well liked. Big
jusiness two days.—R. S. Ballantyne.

Moon theatre. Omaha, Neb.—Downtown
patronage.

The Silver Girl, with Frank Keenan.

—

\"ery good. Different from the rest of

lis pictures. Business good.—E. N.
3row.n, Stocking theatre. Grand Rapids.
Mich.—Neighborhood patronage.

The Mysterious Client, with Irene Cas-
le.—A very good picture.—H. A. Wish-
ird, The Wishard theatre. Bloomfield.

la.—Transient patronage.

The Silver Girl, with Frank Keenan.

—

(ust a fair Keenan picture. Business
'ood.—C. N. Armstrong. Y. M. C. A.

heatre. Rose Lake. Idaho.—Neighbor-
lood patronage.

Dawn, with Sylvia Bremer and Robert
jorden.—Wonderful picture. Very fine

-tory. Fair business on account of the

nfluenza.—Geo. Plikos, Marquette thea-

re, St. Louis. Mo.—Neighborhood pat-

onage.

A Damsel in Distress, with Creighton
Hale and June Caprice.—A good, clean

:omedy-drama that will please any audi-

ence.—Chuck Townsend. Lyceum thea-
re. Leavenworth. Kan.
An Old Maid's Baby, with Baby Marie

Dsborne.—A good picture and pleased
ill from kids to Dad and Ma.—H. A.
Wishard, Wishard theatre. Bloomfield
[a.—Neighborhood patronage.

Republic

Ginger, with Violet Palmer.—Run two
jlays to capacity house. A picture that

will please young and old. Book it.

—

EJ. MacDonald. Rialto theatre. Yallejo.

3aL—Transient patronage.

Ginger, with Violet Palmer.—Just a
air program picture. Played with Trail
)f the Octopus. Business good.—E. N.

Good Support

KING BAGGOT
In :i scene frinn "The Haivk's Trail," the
Rurston Kilms serial. (.rare Dnrmnnd
and Khcn Mitchell appear opposite Mr.
Hajijrot.

Brown. Stocking theatre. Grand Rapids.
Mich.-—Neighborhood patronage.

Wanted—A Home, with Madge Evans.

—Just the thing for small town. All
good pictures from the Republic.—C. C.
VVilcoxson, Unique theatre. Farragut, la.

—Mixed patronage.
The Quickening Flame, with Mon-

tague Love.—A fine picture that keeps up
the interest from start to finish. Scenery
fine.—Geo. D. Rogers. Gem theatre. Lyn-
don. Kan.—Small town patronage.

The Little Intruder, with Louise Huff.
—Very good in every way.—F. J. Gru-
ber. Temple theatre. East Jordan. Mich.
—Neighborhood patronage.

The Rough Neck, with Montagu Love.
—A real good program picture.—J. L.
Meyers, Liberty theatre, Ivesdale. 111.

—

Small town patronage.

The Social Pirate, with June Elvidge.

—Just a fair program picture.—F. J.

Gruber. Temple theatre. East Jordan.
Mich.—Neighborhood patronage.

Robertson-Cole

The Sage Brush Hamlet, with Wil-
liam Desmond.—A splendid picture, full

of thrills, and pleased.—H. A. Wishard.
Wishard theatre. Bloomfield. Ia.—Tran-
sient patronage.

Tangled Threads, with Bessie Barris-

cale.—If you want a clean picture that

has a moral that you will never forget

get this picture. A true to life subject.

—

H. L. Williamson. Pastime theatre, Ker-
ryville, La.

Better Times, with a special cast.—

A

real picture. Made money for me.—W.
A. Burt, Libertv theatre, St. Helens.
Ore.
The Sage Brush Hamlet, with Wil-

liam Desmond.—Best Western I have
yet seen. You can't go too strong

on this. Desmond never made a better
picture than this.—C. F. Hancock, Lyric
theatre, Stuart, Fla.—Small town pat-

ronage.

His Debt, with Sessue Hayakawa.

—

One of his best pictures. Everybody
well pleased.—S. Grave, Preston theatre,
Louisville, Ky.—Neighborhood patron-
age.

The Woman Micheal Married, with
Bessie Berriscale.—Best Barriscale we
have had.—W. A. Burt. Liberty theatre,

St. Helen's, Ore.

Josselyn's Wife, with Bessie Barris-
cale.—Good theme, well balanced and
holds interest to the very last. Your
patrons will thank you for boosting this.

—T. C. Shipley, Essaness theatre, Rush-
ville. Nebr.—Small town patronage.

Man's Desire, with Lewis Stone.

—

Got me real money.—W. A. Burt, Lib-
erty thetatre. St. Helen's, Ore.

The Man Who Turned White, with H.
B. Warner.—A good crowd for this one.
Story a little hard to follow but in every
other way a feature that will stand ad-
vanced prices.—C. T. Metcalf, Opera
House. Greenfield, III.—Small town pat-
ronage.

Better Times, with a special cast.—

A

real picture. Made money for me.—W.
A. Burt. Libertv theatre. St. Helen's.
Ore.

The Blue Bandanna, with Wm. Des-
mond.—A picture that ought to go over
in any house. Good business.—Eugene
Saunders. Palace theatre, Harvard. 111.

—General patronage.

The Pagan God, with H. B. Warner.
—Warner takes well. I am making a
good star of this man.—AY. A. Burt,
Liberty- theatre, St. Helen's, Ore.
For a Woman's Honor, with H. B.

Warner.—Very good picture. Very good
Saturday business.—Charles Kuchan,
Idylhour theatre. Canton. 111.—Mixed
patronage.

The Other Half, with a special cast.

—

Wonderful picture.—W. A. Burt. Lib-
erty theatre, St. Helen's, Ore.

Tangled Threads, with Bessie Barri-
scale.—Everyone liked this picture.

—

Eugene Saunders. Saunders Palace the-
atre. Harvard. 111.—General patronage.

Select

She Loves and Lies, with Norma Tal-
madge.—My patrons liked this about as
well as anything she ever did. Some
may not like it because it is comedy.

—

W. H. Mart. Strand theatre, Grinnell,
Ia.—College town patronage.

The Isle of Conquest, with Norma
Talmadge.—Star's work and story good.
First-class program picture.—Fred Cos-
man, Electric theatre, St. Joseph. Mo.
The Broken Melody, with Eugene

O'Brien.—A picture that breathes of re-

finement and satisfies especially follow-
ers of this star.—Arthur LaForce,
Happy Hour theatre. Two Harbors.
Minn.—Neighborhood patronage.

The Heart of Wetona, with Norma
Talmadge.—A very pleasing picture
from every point of view. Not a kick on
it.—E. A. Armistead, Royal theatre,

Tarpon Springs, Fla.—Neighborhood
patronage.

The Way of a Woman, with Norma
Talmadge.—Fair picture, but entirely

too many "Damns" used in subtitles.

Gets by in big cities but not little towns.
—H. B. McFarling. Tokio theatre. More-
house, Mo.—Neighborhood patronage.
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SOCIETY PEOPLE" HAS ITS TENSE MOMENTS

Olive Thomas in a scene from her latest Selznick Picture. Crauford Kent appears
in her support

His Bridal Night, with Alice Brady.

—

This is a very good picture. Believe it

will please any audience. We did well
with it.—R. C. Wilson, Grand theatre,
Staples, Minn.—Neighborhood patron-
age.

The Last of His People, with Mitchell
Lewis.—Good scenic photography. A
pleasing play. Good business.—J. J.
Grimm, Chickens theatre, Wilber, Nebr.—Neighborhood patronage.

Faith of the Strong, with Mitchell
Lewis.—This is the best Mitchell Lewis
picture I have had. It is along the order
of Mickey. It will go big and ends right
in this case. They are still talking about
it. Book it and boost it.—H. J. Long-
aker, Howard theatre, Alexandria, Minn.
—Neighborhood patronage.

Her Great Chance, with Alice Brady.—About the average Brady picture. No
kicks.—Raymond Piper, Piper's Opera
House, Virginia, Nev.

Picadilly Jim, with Owen Moore.

—

Had a small house and was glad of it.

Just a picture, that's all. No draft to it

for second night run in small towns.

—

J. C. Jenkins, Auditorium theatre, Ne-
ligh, Nebr.—Neighborhood patronage.

Piccadilly Jim, with Owen Moore.

—

Boost Owen Moore. Coming popular
star. Story very good.—Geo. Plikos,
Marquette theatre, St. Louis, Mo.

—

Neighborhood patronage.

The Safety Curtain, with Norma Tal-
madge.—Very good. Like all Select pic-
tures. Boys, book Select and do busi-
ness with a real exchange and get 100
per cent service.—Charles Dale, Topic
theatre, Fairfax, Minn.—Neighborhood
patronage.

Sauce for the Goose, with Constance
Talmadge.—A very satisfying produc-
tion that pulls strong for second night
run in small towns. Would advise at

least two nights' run in small towns
where it is possible.—J. C. Jenkins, Au-
ditorium theatre, Neligh, Nebr.—Neigh-
borhood patronage.

A Scream in the Night, with a special
cast.—Good melodrama. Business fair

on account of "flu."—Geo. Plikos, Mar-
quette theatre, St. Louis, Mo.—Neigh-
borhood patronage.
The Better Wife, with Clara Kimball

Young.—Here is sure some p:cture al-

though it did not draw very much for

me.—R. C. Wilson, Grand theatre, Sta-
ples, Minn.

Her Only Way, with Norma Tal-
madge.—Some satisfied patrons. My
first Select. Did not draw as star is

new here.—J. Walton, Auditorium thea-
tre, Lockwood, Mo.—Neighborhood pat-
ronage.

The Savage Woman, with Clara Kim-
ball Young.—Star and photography
good, but the plot was no good. Did
not please my audience.—Jno. I. Saun-
der, Cheney theatre, Cheney, Kans.

—

Neighborhood patronage.

The Veiled Adventure, with Constance
Talmadge.—Very good. Get it. Good
business.—Will F. Krahn, Lorin theatre,
Berkeley, Cal.—Neighborhood patron-
age.

United Artists

His Majesty, the American, with
Douglas Fairbanks.—Attendance aver-
age. All pleased. No kicks at all. Pic-
ture good. Service good.—J. W. Lump-
kin, Cupid theatre, Miles, Tex.

His Majesty, the American, with
Douglas Fairbanks.—Book it and tell

them it is Douglas' best one yet. It will

get the money. I am still hearing favor-
able comments on it.—H. J. Longaker,
Howard theatre. Alexandria, Minn.

—

Neighborhood patronage.

When the Clouds Roll By, with Doug
las Fairbanks.—Average Fairbanks pic
ture. Big business seven days. Simul-
taneous run.—R. S. Ballantyne, Moor
theatre, Omaha, Nebr.—Downtown pat
ronage.

Broken Blossoms, a D. W. Griffith

production.—Got them in but pleased
only 5 per cent. Wonderful acting bul

story too gruesome.—Dunham & Stuch.
Regent theatre, Allegan, Mich.—Neigh-
borhood patronage.

His Majesty, the American, with
Douglas Fairbanks.—Showed this at ad-

vanced prices. Patrons well satisfied.—

L. W. Heal, Sterling theatre, Superior,

Nebr.—Neighborhood patronage.

United Picture Theatres
The Woman Under Oath, with Flor-

ence Reed.—Good enough for the best

of them. Weather and outside attrac-

tions against me. But what would I

have done with a so-called special at a

high price and less drawing power?—
Arthur LaForce, Happy Hour theatre,

Two Harbors, Minn.—Neighborhood
patronage.

Three Black Eyes, with Taylor

Holmes.—A dandy comedy. Pleased
everyone.—Harry Hobolth, Maxine the-

atre, Imlay City, Mich.

Keith of the Border, with Roy Stew-

art.—A very good picture with lots of

action.—Barney Hatke, Royal theatre,

Sabetha, Kans.—Neighborhood patron-

age.

Three Black Eyes, with Taylor

Holmes —Very good. Would advise any

exhibitor of high class patronage to

book all Taylor Holmes' and Olive

Thomas' subjects offered.—Mrs. R. J.

Jordan, Hinsdale theatre, Hinsdale, 111.

—Neighborhood patronage.

A Man's Fight, with Dustin Farnum.

—A very good picture. Pleased well and

you can feel safe in booking this pic-

ture if you let the people know you have

a good one.—H. J. Longaker, Howard
theatre, Alexandria, Minn.—Neighbor-

hood patronage.

A Man's Fight, with Dustin Farnum.

—Played this picture to capacity busi-

ness. More favorable comments than I

have received for months. This is a

wonderful production. Book it and

boost it. You can't go wrong on this

one.—Geo. Monroe, Gilbert theatre, Bea-

trice, Nebr.—Downtown patronage.

Shifting Sands, with Gloria Swanson.

—Everybody well pleased. Business

good in spite of cold weather.—E. C.

Breilein. Faust theatre, New Richland,

Minn.—Neighborhood patronage.

Universal

Blind Husbands, with Erich Stroheim.

—A good picture. Went over big three

days at advanced prices. Wonderful

title and up to standard in every respect.

Plav it—Fred McCoy, Liberty theatre,

Ft. Scott, Kans.—Neighborhood patron-

age.

The Unpainted Woman, with Mary

MacLaren.—A poor program picture.

Will not help any house to screen it-

Harry Hobolth, Maxine thea f.re, Imlay

City, Mien.

The Right to Happiness, with Dor-

othy Phillips.—A timely picture handled

in a big war. Did capacity business on

this for three days. It will stand all the

advertising you can give it. It's good.

—Fred McCoy, Liberty theatre. Ft.

Scott, Kans.—Neighborhood patronage.
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The Heart of Humanity, with Dorothy

Phillips.—This is a picture every exhibi-

tor should play. It is great. It shows
what was done and makes one think

how little or how much we each one

did for the great cause in the world

I war. It makes 100 per cent Americans

out of us all just to see this picture.

—

I R. L. Olson, Princess theatre, Berthold,

N. D.—Neighborhood patronage.

Pretty Smooth, with Priscilla Dean.

—

Will please any audience. Entertaining

all the way through.—M. Pois, Gem the-

atre, Wichita Falls, Tex.—Transient

patronage.

The Gun Fighting Gentleman, with

Harrv Carey.—Good of this star, al-

though not his best. Great for boys and
men. but nothing for the fair sex.

—

Mrs. J. A. Dostal, Ideal theatre, Omaha,
Nebr.—Neighborhood patronage.

His Divorced Wife, with Monroe Sal-

isbury.—A good picture. Gave good sat-

isfaction. Some real thrilling scenes in

this one.—H. A. Wishard, The Wishard
theatre, Bloomfield, la.—Transient pat-

ronage.

The Big Little Person, with Mae Mur-
' ray.—Just a passable picture.—F. J.

Grube'r. Temple theatre, East Jordan,

Mich.—Neighborhood patronage.

The Man in the Moonlight, with Mon-
roe Salisbury.—Little deep for those who
like a mushy love story. All thinking

people like it.—R. Ross Riley, Wigwam
theatre, Oberlin, Kans.—Small town pat-

ronage.

The Weaker Vessel, with Mary Mac-
Laren.—Not good.—W. C. Cleeton, Gem

,
theatre, Higbee, Mo.

The Right to Happiness, with Dorothy
Phillips.—One of the best pictures I ever

used. Pleased everybody. Had to put

out S. R. O. sign.—E. A. Armistead,

Royal theatre, Tarpon Springs, Fla.

—

' Neighborhood patronage.

The Blinding Trail, with Monroe Sal-

isbury.—Salisbury always takes well

here and he is good in this picture. Gen-
eral satisfaction.—A. L. Hepp, Idylhour

theatre, Greely, Nebr.

The Delicious Little Devil, with Mae
Murray.—A good picture, but not for

Sunday where they are not in favor of

Sunday shows.—Harry Hobolth, Max-
' ine theatre, Imlay City, Mich.

Paid in Advance, with Dorothy Phil-

lips.—Good picture. Pleased. Failed to

draw. Star not known here.—J. P. Ad-
ler, Adler theatre, Marshfield, Wis.

—

Neighborhood patronage.

The Exquisite Thief, with Priscilla

Dean.—Picture went over good and
shows Priscilla Dean in the kind of pic-

tures she likes. General satisfaction.

—

A. L. Hepo, Idylhour theatre, Greelv,
: Nebr.

Vitagraph

The Gamblers, with Harry Morey.

—

Good picture. Good business.—Charles
Kuchan, Idylhour theatre, Canton, 111.

—

Mixed patronage.

Human Collateral, with Connne Grif-

fith.—Good and good business with the
"Flu" to fight. A good star in every
way.—Mrs. J. A. Dostal, Ideal theatre,
Omaha, Nebr.—Neighborhood patron-
age.

The Spark Divine, with Alice Joyce.

—

Beautifully done and will please a high
class audience. Joyce is a favorite here.
—Beth Drew Guhl, Pastime theatre,
Delavan, Wis.—High class patronage.

The Vengeance of Durand, with Alice

Joyce.—A good picture. Alice Joyce
does good work in a good story.—H. G.
Ramsey, Royal theatre, El Dorado,
Kans.—General patronage.

The Lion and the Mouse, with Alice
Joyce.—Everybody well pleased.—Faul
& Overton, Lyric theatre, Winchester,
111.—Neighborhood patronage.

Beauty Proof, with Harry T. Morey.
—A splendid Northern picture and the
best we have ever had with this star.

—

Beth Drew Guhl, Pastime theatre,
Delavan, Wis.—High class patronage.

The Wolf, with Earle Williams.—Wil-
liams not as good in this role as some
others, but pleased majority of people.

—John A. Stephens, Whiteway & Ionia
theatre, Jewell & Ionia, Kans.

Specials

Eyes of Youth, (Equity) with Clara
K. Young.—Positively the greatest pic-
ture we ever ran. Stood them up for
one solid week. Broke records pre-
viously held by Nazimova. Booked for
return. You can't go wrong on this.

—

A. J. Fyhn, Utah theatre, Ogden, Utah.
—Downtown patronage.

Hearts of Men, (Hiram Abrams)
with George Beban.—A good picture. I

thought it was going to be in six reels,

advertised it that way, and was only
five.—W. W. Woltz, Star theatre, Lake
City. Ia.—General patronage.

The Penny Philanthropist, (Whole-
some) with Peggy O'Neil.—Just a good
ordinary program picture which did not
draw at all.—Whitman & Graffort, Prin-
cess theatre, Buchanan, Mich.—General
patronage.

The Unpardonable Sin, (Harry Gar-
son) with Blanche Sweet.—Properly ad-
vertised it will get the business. I had
them standing in the lobby for over an
hour waiting to get in. It is a wonder-
ful picture depicting the brutalities of the
Germans in Belgium in a clean, but con-
vincing way.—J. W. Edwards, Aledo
Opera House, Aledo, 111.—Family pat-
ronage.

Hearts of Men, (Hiram Abrams) with
Geo. Beban.—A splendid picture full of
mirth and pathos. It is a story you will

remember, due to Geo. Beban's wonder-
ful acting. Good business.-—Whitman
& Graffort. Princess theatre, Buchanan,
Mich.—General patronage.

Eyes of the World, (Clune) with a

special cast.—Broke my house record on
a stormy night, but picture was very
disappointing. If you have it booked
don't charge over 15 and 25c. Might
get by at that.—C. E. Morrow, Lyric
theatre, Bement, 111.—Neighborhood
patronage.

Serials

Lure of the Circus (Universal), with
Eddie Polo.—Sure is some serial. Can't
be any better. Crowds larger each night
until the very last episode. Book this

one by all means.—Earl Hanerville, Park
theatre, Raymond, Minn.—Neighborhood
patronage.

Smashing Barriers (Vitagraph), with
William Duncan.—On Eleventh episode
and going fine. Getting better all the
time. Plenty of pep. Don't be afraid to

book this one.—O. U. Peterson, Cozy
theatre, Toulon, 111.—Neighborhood pat-
ronage.
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Smportant Announcement!

E are pleased to announce to

the trade that the fire which
visited our plant on Jan. 31st effects

only one building out of the group
of four which we occupy.

By using a full night shift of mechanics on

duplicate machinery in our main building we

believe that our production program will

be practically uninterrupted.

We take this opportunity too, of acknowledging

publicly the numerous offers of co-operation

that have been sent us from many branches

of the industry.

^Precision Jfflacfjtne Company

E. M. PORTER, General Manager

Builders of the Simplex Projector
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Eddie Barry is a

WILD, WILD MAN
Helen Darling is a

WILD, WILD WOMAN
when she learns the

truth.

All of which makes

Save Me, Sadie
A WILD, WILD RIOT
of hilarity from
start to finish—Just

like all the other

Christie Comedies
It is no wonder that

Christies have become
recognized as

"The Specials that are Specials

They certainly "rate" the title

Released In Illinois and Indiana

Celebrated Players Rim Corporation

ChiGaoo
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Minerva Gump
in a series of classic

poses

Anson L. McCallum
presents

THE
WITH

Minerva

Minnehaha

Gump
The pen and ink

Sarah Bernhardt

The most vital question of the day

Should Married Men Shimmy?

is fearlessly answered in the first

Gump release

"Andy's Dancing Lesson"
Ready Soon!

Celebrated Players Film Corporation

ChicaoD
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Sidney Smith's Famous
Comics

GUMPS
AND

9
Andrew

Carnegie

Gump
The Adonis of the

Animated Cartoon

You may have seen cartoons that
made you laugh—but did you ever
see one that could make you talk
back to your wife? There's a kick

in the Gumps— and
lots of lawf-ter.

Andrew Gump
presents a group of emotional

characterizations

•ARTISTIC
TEMPERAMENT

=g \ "GREAT GLEE"

HOW DRY 1 AM'

Posed Exclusively for

this page

Released in Illinois and Indiana

Celebrated Players Rim Corporation

ChiGaoD
5
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The New
Wonder Serial

LIGHTNING
BRYCE

FEATURING

ANN LITTLE AND JACK HOXIE
IN 15 STIRRING EPISODES

A Torrential Storm of Gripping, Exciting

Awe Inspiring Action!!

AFTER SEEING THE FIRST
EPISODE YOUR PATRONS
CLAMOR FOR MORE

AMERICA'S FOREMOST EXHIBITORS
BOOKING IT

HOW ABOUT YOU?
FOR ILLINOIS AND INDIANA

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, President

207 So. Wabash Ave. CHICAGO, ILL.
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fumas "The Return of Tarzan"
Is Rapidly Nearing Completion

Photographing of "The Return of

' rzan," Xuma Pictures Corporation's

i

turization of Edgar Rice Burroughs'

.. ry, is complete. Harry Revier and

( orge Merrick, directors, have been

lsy cutting and assembling the film in

t lifornia.

iene Pollar. Walter Miller, Armond
< rtez, Donna Ramirez and other mem-
lirs of the cast are returning east.

The story opens on board a liner

hind for Paris. "Tarzan's" adventures

; .rt with his answering the call for help

Dm a countess who is being persecuted

I a no-account brother named Rokoff.

lis same Rokoff becomes "Tarzan's"

teat enemy and it is the pursuit of

In and his fiendish efforts at revenge

t "Tarzan" that furnish the basic dra-

utic props of the picture.

Jungle Fighting Realistic

There are many incidents of jungle
hting said to be staringly realistic in

picture, notably Tarzan's two hand-
hand encounters with lions, and a

!
uggle with a man-sized ape.

More than 3,000 extra people were
led in the jungle scenes. Over 18,000

iles of travel were necessary in making
i? production.
\ jungle scene meant the transplant-

is; of 50 tons of palms, banana trees.

and all sorts of foliage to Balboa, Calif.,

with Charlie, the big elephant who plays
a prominent role in the cast, acting as
the head mover.
Joe Martin, the screen ape. also is

among the animals present, as well as
seven lions and lionesses.

Spectacular Scenes Promised

It is said that the attraction promises
many spectacular scenes, combining the
lure of handsome cafe and luxurious in-

terior settings with the- tang of ex-
terior and jungle background.
An excellent cast engaged by Xuma

included Gene Pollar as "Tarzan," Karla
Schramm as "Jane" his sweetheart,
and Walter Miller, Armond Cortez, Es-
telle Taylor, George Romain, Donna
Ramirez. Peggy Hannon, Estelle Evans.
Louis Stearns, Franklin B. Coates, Fred
A. Turner, Evelyn Fariss. Phil Gastrock,
Arthur Morrison, Jack Leonard. Harry
Lonsdale, Betty Turner, John Sturgeon
and others.

James Hutchinson and John K. Hol-
brook were the camera-men.

Retitle Fox Feature
"Man's Blood." the Paul H. Sloane

story which has been selected by Wil-

liam Fox as the next starring vehicle

for George Walsh, has been re-titled, the

name now being "The Dead Line." Dell

Henderson will direct.

WH, HI S«F.LL

Anil support in a scene from "Shod Witfe

Fire." :i Fox play l»v Harold Titus.

Photographing Complete
The Robertson-Cole special. "Who's

Your Servant?" Julian Johnson's film

drama, the photographing of which has

been completed, has in its cast Lois Wil-

son, the lead, Yukio Aoyama. Andrew
Ronson, Albert Morrison. William Scott

and Frances Burnham.

:illlilllllllllllill!lllllllll II llllll Mill llllllllilllilllli MINI MINI Mill II III Illlllllllllllllllllllllllllllllllllllllllllllllllllllllllinilllllllllllllllllllllli:

! VIRTUOUS MEN
FOOLS GOLD
BROWN OF HARVARD I

THE PENNY PHILANTHROPIST
|

YOU CAN'T MAKE A MISTAKE 1

IN THESE. ASK THE EXHIBITOR =

WHO HAS SHOWN THEM. I

ARTHUR S. HYMAN ATTRACTIONS I

CHICAGO, Consumers Bldg. DETROIT, Film Bldg. I

W. G. McCOY, Mgr. C. O. BROKAW, Mgr. =

IIIIINIIIIIIIIIIIII1IIIIIIIIIIIIIIIII1IIIIIIIIIIIII1IIIIIIIIIIIIIII1IIIIIIIII1IIIIII1III1IIIIIIII1IIII1II1IIIIIIIIIIIIIIIIIII11I1IIIIIIIIIIIIIIII1IIIIIIIIIIIIIIIIIIIII1IIR
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ANOTHER RECORD ESTABLISHED
IN CHICAGO LOOP

A HARMLESS BIT
OF FLIRTING.

AND THEN-

featuring

LOTTIE TILFORD

TWO SOULS
SCARRED FOR
EVERMORE

NOW SHOWING
STAR THEATER

6 8 WEST MADISON STREET

CHICAGO LOOP
TWO WEEKS—COMMENCING

SUNDAY, FEBRUARY EIGHTH
NINETEEN-TWENTY

Produced by

Tyrad Pictures, Inc.

ILLINOIS and INDIANA
EXHIBITORS

WRITE -PHONE WIRE

Silee Film Exchange
Fourth Floor

Consumers Building

CHICAGO
LEE HERZ, Pres. Phone: Harrison 3742
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CHICAGO TRADE EVENTS

n the way home the other eve the

.tonis of local filmdom, George Brom-
U, inveigled the intrepid Vitagraph sales

Dresentative, James Salter, Esq., to ac-

cnpany him enroute to the exclusive

irth side in George's clubby Nash
cape. While speeding northward toward

I Rush street bridge, the car hit an
ibavation about an inch and half deep,

j'ing these two "mites" of humanity a

l.vther nasty shake up, don't cher know,
suiting in an abrupt stop and "Brom"
citedly belching forth in accents soft

;d sonorous, "Come on, Salt, beat it and
what hit us." "Furget it, keep feed-

ij it gas
—

'twas only a hunk a timber or

laps an old Bull Durham cigarette

lit that got in our way," sighed the

mtle Vitagrapher in accents soft and
iv.

with that nice little eighteenth amend-
: nt now a fact, looks like manager Ben
iadell's annual stag, given to the Select

tos Feb. 7, had the ear-marks of an
( icational siesta, even though some were
:her tardy making the homeward tracks.

Maurice Less, president and general
imager of the Maurice Less Attractions
c Terre Haute, Ind., was in the city for
.[brief stay February 4. He smilingly
(bfirms the fact that there is wave of
.lUsement prosperity now raging among
I; Hoosier exhibitors.

P. French, representative for Lea-
II Company, tells us his company is sure
locking 'em over with their big Harold
III Wright production, "The Shepherd
i the Hills," which his company controls
i" city set-ins.

Ve spied Roy LaVoise, the peppery
i nagerial genius of the Avon theatre,
Icatur, 111., making a fast getaway from
' Loop film regions the other day with
I' pockets bulging. No, Roy doesn't
c ry his week's film rentals thus. Under-
bid the folks back home are figerin'
r| making a heap o' cookies and Roy was
1 nging home the flavoring extracts to
s t of give the proper tone to the epi-
cean results to come. 'Spose Lee
bodyat of Select will be able to give
i the final results on his next stop over
n: Decatur.

ludging from the records that "Do The
lad Talk?" have registered at the Band-
1k theatre, Manager Padorr of the
?|rit Film exchange has solved the
sfitualistic method of conversation, if

jgling coins rolling through the cashier's
udow mean anything.

\. L. Jacoby, formerly a member of the
Lick-Jacoby Enterprises, has sold his in-
t est to Fred Linick and becomes a mem-
i of the Mid City Printing Co. Roy
j|ds a third interest in the printery, it

< said.

IXccording to the latest gossip the forth-
fmng Ball to be given at the Coliseum
nex, February 27, for the Film Sales-

rn's club, shortly to be organized, is

t|md to be a big success. The way the

Reported by "Mac"

Frank J. Flaherty

Takes New Position

arrangement to release one every other

week has been effected, giving exhibitors

an opportunity to screen a galaxy of

feminine pulchritude along the lines of

the Sennett bathing girlies—ahem !

Daniel Roche, publicity manager at the

Famous Players-Lasky exchange, is the

proud father of a nine-pound girl, born
February 2. On account of the influenza

epidemic he was barred from the hospital

and did not see his new offspring (his

fifth) until she was nearly a week old.

A long letter from his wife, however,
convinced him mother and child were do-

ing nicely.

FRANK J. FLAHERTY

FRANK J. FLAHERTY, well known
Chicago film man, has resigned the
Chicago management of Hallmark

Pictures Corporation to become affiliated

with the Unity Photoplays Company of

which Frank Zambreno is manager.
The change was made February 9.

Flaherty is one of the veterans in Chi-
cago exchanges and enjoys an acquaint-
ance among exhibitors equalled by few
men. He is a valuable addition to the
independent field in Chicago.

ducats are being gobbled up the Annex
will be jammed to the eaves.

The trade showing given for the ex-

hibitors February of "The Land of Op-
portunity" has resulted in an avalanche of
wires reaching the nineteenth floor of the.

Consumers Building, requesting more
copies of the film, which is as it should

be. Remember, dear old Abe Lincoln was
one of Illinois' most illustrious sons.

Jack Leaverton. cf the Lea-Bel Com-
pany announces the acquisition of six more
juvenile subjects, all featuring Gloriana

Joy, former baby star of the erstwhile

Balboa studios. This exchange has en-

joyed a remarkable run on subjects of

this nature.

Merit Film exchange has just acquired
the rights in Illinois, Indiana and Wis-
consin to the Doubleday comedies. An
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Banks Winters, Jr., employed at the

Universal exchange, joined the ranks of

the benedicts a few days ago, taking Miss

Maysie A. Eggler of Battle Creek as his

wife. He gallanty denies that it was a

"leap year" romance.

Assistant Manager Anderson of Pathe

is back on the job, after a brief illness

which worried his friends for a few days.

Miss Bessie Mason and Louis Ostrow,

of the Neilan organization, are at the

Rothacker Chicago plant, doing the final

cutting on Marshall Neilan's latest picture,

"The River's End."

E. C. Jensen", division manager for Gold-

wyn Pictures Corporation, Chicago unit,

will be at his office in this city for two
or three weeks, it is announced, pending

some important negotiations relative to

a change in the distribution of Gold-

wyn's products.

Harry Weiss, manager for First Na-

tional exchange was overheard in a hot

argument regarding his ability to shoot.

F.nuf—we mean "throwing it" at the tar-

get at 500 yards, with an automatic re-

volver, ahem

!

That's all true about Columbus discov-

ering America, maybe. But it took Jack

Swartz, representative for the Mickey

Film Corp., to rock the Central West ter-

ritory. With all due respect to Jack's na-

tural inquisitiveness, for some reason or

another he grabbed an Illinois map and

with the forthcoming Spring faintly cours-

ing through his veins took cognizance of

a cute little town. Wood River, if you

please. Rand and McNally give the town

a grand total of 80 people as its popula-

tion. Jack arrives with the old film grip

to find one of the finest of film theatres

with a seating capacity of 500, and gets

the signature of the firm of Wahl & Wor-
cester on the dotted line for his company,

shipping the entertainment to the Kil Kare

theatre! Wood River, 111., b-gosh

!

The Luman Amusement Corp. of La-

fayette, Ind., now owners of the new
Luman theatre. Kankakee, 111., are running

at full blast. This house was formerly the

old Gaiety theatre.

Max Levey', manager of the local Rob-
ertson-Cole exchange, tells us he has added
another representative to his busy sales
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! Visiting the L^hica^o .exhibitors
—With H.E.N.—

squad. H. R. Phillips, late of the A. S.

Hyman Attractions, is the lucky chap, hit-

ting the hall for his new berth, Feb.

Wee Jawn Mednikow is certainly in a

warlike mood these days. Him and his

"Submarine U-35" have been "spurlos ver-

senkting" many, many, oh very many con-

tracts during the recent days.

Joe Friedman has been so busy lately

he has had to go out and appoint a "night

shift." The night shift's name is Joe Fried-

man. Which merely means that this gent

has been working night and day lately.

Taps, curfew, the clock in the steeple

striking one and all that, mean nothing

whatsoever in his young life.

Hex ( i \ rkeison gathered in enough "flu"

germs for a couple of days' rest last week,
's terrible what these publicists will do to

rush into print.

Harrv "Haki-en" COBBETt is another
smiling countenance to greet the trade with

the Pathe colors flying, recently resigning

from the local Universal sales force.

Paul G. Smith of the firm of Garetson
& Smith announces that he is seriously con-
sidering changing his rear name. Every
time he calls up and says "This is Smith"
the other party asks "Which one ?" In
order to eliminate this confusion P. G. has
decided on the above course.

R. C. Seekv. manager of the local First

National exchange, was heard 'phoning to

several concerns last week for a price on
giving the old golf clubs a new coat of
shellac. Verily, we whimper—Spring has
got to get here, with such certain signs
creeping o'er the horizon.

Wonders never cease in this great busi-

ness of ours. Ernie Groh of the local Fox
exchange sales department has gone and
grabbed a degree for himself and is now
Dr. Ernest Groh. Positive fact, his first

patient being J. O. Campbell of the Hod-
kinson sales force and with the speed that

J. O. C. is showing about the fourth floor

of the Consumers building, 'twas no C. S.

nor chiropractice that got results. Aw.
c'mon. "Doc," slip us a prescription.

Clyde Eckhardt Wins
Fight With Influenza

Clyde Eckhardt. Oiicago manager for

the Fox Film Corporation and well

known throughout the trade, is believed

to have successfully won his battle with

the influenza.

Stricken seriously ill two weeks ago.

he passed the crisis February 5 and
appears to be on the road to rapid re-
covery. He expects to return to his
office within a few days.

Hires New Inspectors
Service at the local Robertson-Cole

exchange was somewhat hampered re-

cently by the walkout of the film inspec-

tors. Max Levy, manager of the ex-

change, has replaced the strikers with
six new girls and all wage difficulties

have been adjusted, it is said.

H. Aitleiiaum, manager of the Ardmore
theatre, has installed_an eight-piece orches-

tra in his theatre. Incidentally, Manager
Apnlebaum has entirely recovered from his

recent attack of influenza.

Pail Bosh, manager of Republic Ex-
change, and Special Representative Sim-
mons have just returned from a success-

ful trip through the Illinois territory. Mr.
Bush reports that a number of exhibitors

are influenza-stricken. Dee Robinson of

I'eoria being among the sufferers. The
following sales force is operating in thi-.

territory for the Republic: Messrs. Terry.

Brolaski, Loeb. I.eipsiger, Khinehart. Mc-
Cuflom, Van Ronkel and Schwartz.

FBUX GkEZNHEBG, owner of the Hippo-
drome and Orpheum theatres, Peoria, III.,

was a visitor to Chicago last week.

Rov Alexander, who peddles film for

Universal, has purchased a new car that

is the envy of film row. Admiring throngs
gather around this Speed creation at every
stop and Roy is now being dubbed "that

millionaire film salesman."

I. LbSSEEH \\. manager of the Universal
l-'\change. reports that "The Great Air
Robbery" will have its premiere at the

Bandbbx theatre. It is scheduled for two
weeks' run, starting February 22.

J. F. RahSLEV, manager of the Central

Theatre Supply Company of Chicago, is

seriously ill with influenza. G. W. Ransley,
his brother, is in charge of the office dur-
ing Manager Ransley's illness.

Rosenthal and Sai-erstein will leave

their present quarters in the Consumers
building and will install their offices at the

Dollvan Film Company headquarters.

George O'Malley. manager, stated that their

branch at Terre Haute will be moved im-

mediately to Indianapolis.

Lee Herz of the Silee Film Company, re-

ports that "Human Passions," one of the

latest acquisitions, will have its premiere
for a two-week's run at the Star theatre,

commencing February 8. Max Cutler is

handling the city end for Silee with Francis

T. McFarland making the State of Illinois

H. I. Phillips, formerly with the Arthur
S. Hyman Attractions, tendered his resig-

nation to that concern and has joined the

sales force of the Robertson-Cole Chicago
office.

S. G. Schwartz of the New Era Film
Company has just received new prints of

the "Cossack's Whip," featuring Viola

Dana : "Parentage," featuring Hobart Hen-
ley, and "The Million Dollar Mystery."

Arthur S. Hyman is in Cleveland this

week opening up a new office for that dis-

trict. This office, however, is in no way
connected with the A. S. Hyman Attrac-

tions.

The Star Theatre out Evanston -.'.ay is

enjoying exceptionally good patronage un-

der the able management of J. Teachi-
Mr. Teacher is in the market for a go*

suburban theatre located in Chicago,
says.

Malkue A. Chovnski, president of t

A. A. A., and Samuel Atkinson, vice-prt

ident and business manager, can be seen

their office any day between ten and li\

working away solving the difficulties th

confront Chicago exhibitors. This office

a mecca for both city and down-state shco

men and it would take a Pennsylvania la'

yer's gray matter to try to settle all the

grievances presented, but this smiling p;

bear up well under the burdens that f;

to the lot of two executives of such ;

organization. "It is not the policy—

n

will it ever be— for the A. A. A. to in a

way attempt to control the price of fil

rentals or form any booking combination

said Messrs. Chovnski and Atkinson.

F. B. Ishmael held down Manager Pa
Bush's chair at the Republic Exchani
while Messrs. Bush. Simmons and O'Do
nell were in Milwaukee screening "Tl

Blue Pearl" and the Flynn series.

Harrv Rice will be back with us so<

it is reported at the Universal office. I

will leave New York February 15 to tal

hi- formi r portion as advertising Tianag

with Universal in Chicago.

J. Silha, manager of the Stadium th

atre. was surprised the other night to di

cover Mayor Wm. Hale Thompson at

party standing in his lobby. His Hone

had dropped in to see the screening i

Pathe Weekly No. 7 in which he a'pearc

The Mayor and his party stayed throw
the entire performai.ee and on leavin

stated to Manager Silha that his hou

had ideal ventilation.

J. Albert, manager of the President th

atre. will install an orchestra of six piec

immediately. Manager Albert intends e

tirely renovating and remodeling his hou

in the Spring.

Ben Goi.tz, manager of the Casino (

Clark street, will show "The Exploits I

U-Boat •'!.">" the week of February 14. B(

is planning an extensive exploitation car

paign—not only in the daily papers h

with novel street stunts.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by Statu, J4.00
PerM

1070 Film Exchanges S7.S0

313 manufacturers and studios 4.00

368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLIAMS, 1« W. Adams SL, Bgp
LaH ^K^^^^^^^*
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Guide to Current Pictures
STATE RIGHTS ISSUES SPECIAL PRODUCTIONS

AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges.

PLYING "A" SPECIALS

'he Hellion," five reels, with Margarita Fisher.

• ve in Exile," seven reels, with Charlotte Walker.

he Valley of Tomorrow." five reels, with William Russell.

ARROW FILM CORPORATION
igilantes," seven reels. _,,..„ T
ool's Gold, six reels, with Mitchell Lewis.

he Law of Nature," with Vincent Coleman.

,'hen the Desert Smiled," five reels, with Neal Hart.

he Mysterious Mr. Browning," five reels, with Walter Miller.

he Profiteer," six parts, with Alma Hanlon.

he Sunset Princess," five parts, with Marjorie Daw.
[iss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
OXE REEL. ISSUED WEEKLY

;«me Brew."
ter Bear Escape."
obby's Baby."
ettled Out of Court."

II Jazzed Up."
wo A. M."
jdnapping Caroline."
^ Looney Honeymoon."
Kids and Kidlets."

Fair but False."
Nearly Newlyweds."
Watch Your Step-Mcther."
Mary's Nightmare."
Should Husbands Dance?"
'Why Wild Men Go Wild.'

'Twas Midnight."
Papa By Proxy."
Furs and Folly."
Tall a Cop."
Dh Doctor, Doctor."
Ducks." *

It takes a Crook."
Monkey Shines."
Should a Husband Tell?"

TWO HEEL SPECIALS
v.
—"A Roman Scandal," with Colleen Moore,

c.
—"Go West, Young Woman," with Fay Tincher.

in.
—"Save Me, Sadie," with Eddy Barry.

h.
—"Her Bridal Nightmare." *

EDUCATIONAL FILMS
he Eagle and the Fawn."
he Passing of the Crow."
Day and Night at Coney Island."

/ir Spruce."
he Second Chance."
he 'Why' of a Volcano."

EQUITY PICTURES
yes of Youth." with Clara Kimball Young.
ilk Husbands and Calico Wives," six reels, with House Peters

FILM MARKET, INC.
he House Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT. INC
' innvside," three reels, with Charlie Chaplin,
ill Apperson's Boy," six reels, with Jack Pickford.

'loosing a Wife," six reels.
' urglar bv Proxy," five reels with Jack Pickford.
' lie Hoodlum," five reels with Mary Pickford.
' Temperamental Wife," five reels, with Constance Takmage.
' er Kingdom of Dreams," five reels, with Anita Stewart
ack to God's Country," seven reels, with Nell Shipman.
i Wrong," five reels, with Jack Pickford.

' ie Thunderbolt." with Katherine MacDonald.
he Mind the Paint Girl," with Anita Stewart.

' le Virtuous Vamp," with Constance Talmadge.
'.eart of the Hills." with Mary Pickford.
'he Greatest Question" (D. W. Griffith production).

|

lughter of Two Worlds," with Norma Talmadge.
'

t the Barn," with Constance Talmadge.
Old Kentucky." with Anita Stewart.

t

he Beauty Market," with Katherine MacDonald.
le River's End" (Marshall Neilan production).

' le Inferior Sex," with Mildred Harris-Chaplin.
' Day's Pleasure," with Charles Chaplin,

j

le Turning Point," five reels, with Katherine MacDonald.
;e River's End." five reels (Marshall Neilan Production).

i

eart of the Hills." six reels, with Mary Pickford.
illy of the Storm Country," five reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORF.
PARAKOCNT-ARTCRAPT PICTURES

i''
??~"Counterfeit," five reels, with Elsie Ferguson,

r
,'Scarlet Days" (D. W. Griffith production).

}
• I—_)An Adventure in Hearts," with Robert Warwick,

if. 7—"Victory" (Maurice Tourneur production).
•

"— 'More Deadly Than the Male," with Ethel Clayton

Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Ian.
fan.
Jan.
Jan.
Jan.
Jan.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Mar.

Nov.
Nov.
Nov.
Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Jan.
Jan.
Jan.
fan.
Jan.
Feb.

14—"Behind the Door" (Ince supervised special).
14—"The Cinema Murder" (Cosmopolitan).
21—"His Wife's Friend." with Dorothy Dalton.
21—"Hawthorne of the U. S. A.," with Wallace Reid.
21—"A Girl Named Mary," with Marguerite Clark.
28—"Red Hot Dollars," five reels, with Charles Ray.
28—"Everywoman," with All Star Cast.
28—"Wanted—A Husband," five reels, with Billie Burke.
4—"The Woman in Suit Case," five reels, with Enid Bennett.
4—"Too Much Johnson," five reels, with Bryant Washburn.
4—"The Thirteenth Commandment," five reels, with Ethel Clayton.

18—"The Tree of Knowledge," five reels, with Robt. Warwick.
25—"What's Your Husband Doing?" five reels, with McLean and May,
25—"The Copperhead," five reels (Super-Special).

1—"Double Speed," five reels, with Wallace Reid.
1
—"All-of-a-Sudden, Peggy," five reels, with Marguerite Clark.

8—"The Six Best Cellars," five reels, with Bryant Washburn.
15—"On with the Dance," seven reels, with Mae Murray.
15—"The Amateur Wife," five reels, with Irene Castle.
22—"Black Is White." five reels, with Dorothy Dalton.
22—"Mary's Ankle, five reels, with MacLcan and May.
29—"Huckleberry Finn" (special).
29—"Young Mrs. Winthrop," five reels, with Ethel Clayton.
29—"Dangerous Hours," five* reels, with Ince cast.
7—"Alarm Clock Andy," five reels, with Charles Ray.

ONE AND TWO REEL COMEDIES
23—Briggs, "Before the Circus," one reel.

30—Truex, "A Night of the Dub," two reel9.

30—Briggs, "Before the Circus," one reel.

7—Sennett, "A Lady's Tailor," two reels.

7—Briggs, "After the Circus," one reel.

14—St. John, "Speed," two reels.

21—Sennett, "The Speak Easy," two rews.
21—Briggs, "Those Distant Cousins," one reel.

28—Truex, "Too Good to Be True," two reels.
4—Sennett, "The Star Boarder."
4—Burton Holmes, "Gaping Gullett of Gify."

11—Arbuckle. "The Garage. '

11—Briggs, ' Housecleaning."
18—Sennett, "The Star Boarder," two reels.

15—Sennett, "Ten Dollars or Ten Days," two reels.

PEARL WHITE SERIES

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
"Evangeline," with All Star Cast.

"Kathleen Mavourneen," with Theda Bar*.
"Should a Husband Forgive"? with All Star fast.

"The Strongest," with All Star Cast.

"While New York Sleeps," with All Star Cast.

WILLIAM FARNUH SBRIK9
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

TOM MIX SERIES
"The Daredevil."
"The Feud."
"The Cyclone."
"3 Gold Coins."

"The White Moll."

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle," with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fife," with William Russell.

"Flames of the Flesh," with Gladys Brockwetl.
"Tin Pan Alley," with Ray and Fair.

"Her Elephant Man," with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.
"The Last Straw," with Buck Jones.

SUNSHfNE COMEDliCI
"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

MUTT A > u ,m.i<

f

"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.)
"On Strike."
"Shaking the Shimmy."
"How Dry I Am!"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing.
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of- a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."

Ill
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HARRY GARSON

'"The Unpardonable Sin," eight reels, with Blanche Sweei.
"The Hushed Hour," five reels, with Blanche Sweet.

GAYETY COMEDIES
"Love Sick at Sea."
"Calling His Bluff."
"Are Floorwalkers Fickle?"
"Cursed by His Cleverness."
"His Fatal Bite."
'Fireman! Save My Gal!", with George Ovey.
'Ladies Must Dance," with George Ovey.
"Bounced," with George Ovey.
"A Saphead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Love," with George Ovey.
'Twin Bedlam," with Billy Bletcher-Vera Reynolds.

GOLDWYN PICTURES CORPORATION
GOLDWYN STAR PRODUCTIONS

"The Girl from Outside," seven reels. Rex Beach Special.

"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with I'auline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.

"Flame of the Desert," seven reels, with Geraldine Farrar.
"The Loves of Letty," five reels, with Pauline Frederick.
"Jubilo." six reels with Will Rogers.
"The Gay Lord Quex." five reels, with Tom Moore.
'Toby's Bow," five reels, with Tom Moore.
"The Silver Horde," five reels (Rex Beach).
"The Cup of Fury," five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
"The Little Shepherd of Kingdom Come," five reels, with Jack Pickford.
"The Paliser Case," five reels, with Pauline Frederick.

GOLDWYN SPECIALS
"For the Freedom of the East" (Betzwood), six reels.

"The Border Legion," six reels.

"The Eternal Magdalene," six reels.

FORD EDUCATIONAL WEEKL1
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Again.
Eventide.

CAPITOL COMEDIES
"The Little Dears," two reels, with Carter De Havens.

HENMSON STAR SERIES
"Speedy Meade," five reels, with Louis Bennison.
"The Road Called Straight," five reels, with i^ouis Bennison
"High Pockets," five reels, with I.oui* Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

GOLDWYN-RHAY PICTOGRAPHS
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 26—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers of the Caribbeans."
"Taos Indians."

HALLMARK PICTURES CORP.
(Available at United Theatres Exchanges.)

FAMOUS DIRECTORS SERIES
"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.

"Love, Honor and ?," five reels, with Marguerite Marsh.
'The Phantom Honeymoon," six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.

"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Hall.
"A Woman's Experience," five reels, with Mary Boland.
"When My Ship Comes In," five reels, with Jane Grey.
"When a Woman Strikes," five reels, with Ben Wilson.
'The Other Man's Wife," six reels.

"Wanted for Murder," six reels, with Elaine Hammerstein.
The Littlest Scout," five reels, with Violet Blackton.
"A House Divided," six reels, with Sylvia Bremer.
"The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit.

W. W. HODKINSON CORPORATION
Distributed through the Paths Exchange.

ARTCO PRODUCTIONS
"As a Man Thinks." five reels, with Leah Baird.
"The Volcano," six reels, with Leah Baird.
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute,' six reels, with Leah Baird.

ZANE GREY PICTURES. INC.
"Desert Gold," seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

BENJAMIN H. HAMPTON PRODUCTIONS
"The Westerners," seven reels, with Roy Stewart.
"The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
"Sahara," seven reels, with Louise Glaum.
"The Lone Wolf's Daughter." seven reels, with Louise Glaum.

DEITRICH-RECK. INC.
"The Bandbox." six reels, with Doris Kenvon.
"The Harvest Moon," six reels, with Doris Kenyon.

RORERT HRUNTON PRODUCTIONS
"A White Man's Chance." five reels, with J. WaiTen Kerrigan.
"The Joyous Liar," five reels, with J. Warren Kerrigan.

"The Lord Loves the Irish." five reels, with J. Warren Kerrigan.
"Live Sparks," five reels, with J. Warren Kerrigan.

NATIONAL-HILL1E RHODES PRODUCTIONS
'The Blue Bonnet." six reels, with Billie Rhodes.

HALL-ROOM BOYS PHOTOPLAYS, INC.

Dec. 1
—"The Chicken Hunters," two reels.

Dec. 15—"Farming the West," two reels.

Dec. 29—"The Lovable Scamps," two reels.

JUNGLE COMEDIES
"Dreamy Chinatown."
"One Big Night."
"As Others See Us."
"The Deserter."
"The First Flivver."
"Film Fairies."
"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Dec 1

—"A Burlesque on Carmen," four reels, with Charles Chaplin
Feb. 1—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—"Jitney Elopement," two rels, with Charles Chaplin.
Apr. 1

—"Work," two reels, with Charles Chaplin.
May 1

—"By the Sea," one reel, with Charles Chaplin.

METRO PICTURES CORPORATION
SCREEN CLASSICS. INC.. SPECIALS

"Lombardi, Ltd.," seven reels, with Bert Lytell.
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer," six reels, with May Allison.
"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-offs." six reels, with May Allison.

'The Willow Tree," six reels, with Viola Dana
"The Right of Way," six reels, with Bert Lytell.

"The Best of Luck." six reels (Drury Lane Melodrama).
"Old Lady 31." six reels, with Emma Dunn.
"Shore Acres," six reels, with Alice Lake.

NAZIMOVA PRODUCTIONS
'Out of the Fog," seven reels, with Nazimova
'The Red Lantern," seven reels, with Nazimova
"The BTat," seven reels, with Nazimova.
"Stronger Than Death," six reels, with Nazimova.

TAYLOR HOLME! production*
"Nothing But the Truth," six reels.

PATHE EXCHANGE, INC.

PATHE SPECIAL FEATURES
Sept. 14—'The Virtuous Model," six reels, with Dolores Casainellt

Sept. 28—"'The Twin Pawns," six reels, with Mae Murray.
Dec. 14

—"The A. B. C. of Love," six reels, with Mae Murray.

FRANK KEENAN PRODUCTIONS
Aug 17—"The World Aflame," six reels, with Frank Keenan.
Sept. 21—"The False Code." five reels, with Frank Keenan.
Dec. 7—"Brothers Divided." five reels, with Frank Keenan.
Feb. 29—"Smoldering Embers," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
Feb. 1

—
" Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEARSON PHOTOPLAYS. INC.

Jane 8— "The Bishop's Emeralds," six reels, with Virginia Pearson
Oct. 6—"Impossible Catherine," six reels, with Virginia Pearson.

ALRERT CAPELLANI PRODUCTIONS. INC.

*.ug. 24—"The Lore Cheat," five reels, with June Caprice and Creighton Halt

Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creifbtot

Hale.
Nov. 1«—'The Right to Lie," seven reels, with Dolores Cassinelli.

Tan 25—"The Web of Deceit." six reels, with Dolores Cassinelli.

Mar. 7—"In Walked Mary," five reels, with June Caprice.

J. STUART RLACKTON PRODUCTIONS
Oct. 19—"The Moonshine Trail." six reels, with Sylvia Breamer and Robi

Gordon.
Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.

Jan. 4—"My Husband's Other Wife," six reels, with Sylvia Bremer am
Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet.

Dec. 21—"The Prince and Betty," five reels, with William Desmond.
Tan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 16—"Respectable by Proxy," six reels, with Sylvia Breamer and Rob

ert Gordon.

HORART HENLEY PRODUCTIONS
Nov. 2—'The Gay Old Dog." six reels, with John Cumberland.

REALART PICTURES
SPECIAL FEATURES

"Soldiers of Fortune" (Dwan), seven reels.

"The Mystery of the Yellow Room" (Chautard), six reel*.

STAR PRODUCTIONS
"Anne of Green Gables," six reels, with Mary Miles Mintar
"Erstwhile Susan." five reels, with Constance Binney.
"The Fear Market," five reels, with Alice Brady.



EXHIBITORS HERALD
ROBERTSON-COLE PICTURES

SUPERIOR PICTURES
„ "Tie Illustrious Prince." with Sessne Hayakawa.
„[ —"The Blue Bandanna," with William Desmond.

,T
' "A Fugitive From Matrimony," with H. B. Warner.

. -
* "Where There's a Will," Brentwood production.

jt, "Beckoning Roads," with Bessie Barnscale.

x
' "The Tong Man," with Sess-ae Hayakawa.

e.' "The Golden Hope," with Edith Storey.

SPECIAXS
)T (Tourneur). "The Broken Butterfly."

^ (Gasnier), "The Beloved Cheater."

SUPREME COMEDIES

x. —"Good Night Judge."

c —"Struck Out."

MARTI>" JOHXSON" PICTURES

Tulagi a White Spot in a Black Land."

K. "Through the Isles of the New Hebrides."
.. "The K:-.e c£ the Ku!a Kts.'"

ADVENTURE SCENICS

c —'The Forhidden River."
«. —"Just Over Yonder."
c. —"I and the Mountain."

STHAXD COMEDIES
.v. —"Too Many Bills."

it.
—"Is Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SELZMCK PICTURES

Distributed by Select Exchanges.

he Country Cousin," five reels, with Elaine Hammersteki.
ealed Hearts," five reels, with Eugene O'Brien. (A Ralph luce Pro

daction.)
he Gloneus Lady," five reels, with Olive Thomas,
iccadiny Jim." five reels, with Owen Moore.
lut Tender," five reels, with Olive Thomas. (A Ralph Ince Production.)

he Broken Melody," five reels, with Eugene O'Brien.

. Regular Girl." nve reels, with Elsie Janis.

reater Than Fame," with Elaine Hammerstein.
»*ho's Who," with Owen Moore.
ooner or Later," with Owen Mcore.
ootlights and Shadows,' with Olive Thomas.
[is Wife's Money," with Eugene O'Brisn. (A Ralph Ince Production.)

he Woman God Sent," with Zena Keefe-
he Imp," five reels, with Elsie Janis.

ooner or Later." five reels, with Owen Moore.
Greater Than Fame.*' five ree's. with _Ela:ne Hantnterstr.n.

he Broken Melody," five reels, with Eugene O'Brien.
hit Yonder." five reels, with Olive Thomas.
i Regular Girl." five reels, with Elsie Janis.
iccadilly Jim." five reels, with Owen Moore.
he Glorious Lady," five reels, with Olive Thomas.
ealed Hearts," five reels, with Eugene O'Brien.
"he Country Cousin," five reels, with Elaine Hammerstein.

SELECT PICTURES
Distributed by Select Exchanges.

ha Undercurrent,'' five reels, with Guy Empey. ;

Scream in the Night." six reels, with Ruth Bndd.
lith of the Strong," five reels, with Mitchell Lewis.
Je ef Conquest," five reels, with Norma Talmadge
he Last of His People," with Mitchell Lewis.

Loves and Lies, with Norma Talmadge.ae

NATIONAL PICTURES
Distributed by Select Exchanges.

with special cast.id Youth," five reel:

: a Wife." five reels, with special cast.

REPUBLIC PICTURES
Distributed through Republic Exchanges.

welve-Ten," five reels, with Marie Doro.
he Blue Pearl." five reels, with Edith Hallor.
he Amazing Woman." five reels, with Ruth Clifford,
iri of the Sea." Wi:iiamson Submarine Production,
ruby," (reissue). Maurice Tourneur Production with Clara Ki:
Young.

ct. J. Flynn Series, two reels, with Herbert Rawlinson.
.ige Brown Series, two reels,
elve Chaplin Re-issues, two reels.
Dad's Girl." five reels, with Jackie Saunders.
The Gift Supreme." five reefs.
the Only Way Trail," five reels, with Edythe Sterling.
Mothers of Men." rve reels.

News Reels
lojrama. one-reel, every Tuesday and Saturday.

WM. L. SHERRY SERVICE
Available at all Hallmark Exchanges

*rrla»ji far Gasveaience," six reels, with Catherine Calvert.

six reels, with Doris Kenyan,
the Law." six reela. (Edgar Lewis araductianj

TRIANGLE FILM CORPORATION
(.Available ct United Theatres Exchanges.)

*S—"Flame of the Yukon." six reels, with Dorothv Dalton.
p 1*—"Betty of Greystone." five reels, with Dorothv Gish.
The Clodhopper." five reels, with Charles Ray.
\ Gamble in Souls," three reels, with Dorothy Dalton.
The Tiger Girl," five reels, with Lillian Gish.

Get All
that's Coming

To YOU
You can't be sure that you are getting every
dollar of profit your business earns unless you
make sure that every dollar taken in is ac-

counted for.

The Perfected Automaticket Register
will strictly account to you for every ticket sold

at each price, and give you an automatic check
on cash receipts.

It has a record for frequently paying for itself

in'eliminating leaks and losses.

If your net profit isn't what you think it should

be, you are probably losing money every day
through lax box office methods.

Let us send you literature, giving box office facts

vou should have.

nREGISTER Co.AND CASH
1739 Broadway New York City

Every Theater

Is Dependent

On Its Lobby
Unconsciously play-goers form an

opinion of a theater by the first im-
pression the lobby gives them. Is

your lobby neat and inviting? Does
it radiate a refined, polished air?

BILT-RITE Display Frames are a

potent factor in establishing the rat-

ing of a theater with its patrons.

Made in many standard styles or

built to order from blue-prints or

rough sketches, they offer a large se-

lection to the careful Exhibitor.

BILT-RITE Display Frames carry

the endorsement of the country's

foremost showmen.

Ask your local dealer for the BILT-RITE line or write us direct

for complete information.

Ask for Booklet

CONSOLIDATED PORTRAIT & FRAME CO-

Frame No. 10

Holds sac IlxM's with date strip

and announcement space or made to

mat exhibitor's requirements.

1029 West Adams Street, Chicago, Illinois

NEW YORK REPRESENTATIVE—ACME AGENCY,
2623 Grand Central Terminal Building
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EXHIBITORS HERALD

The advantages of

EASTMAN
footage numbered negative film

will immediately assert them-

selves in the final cutting and

assembling of successive scenes.

Identifiable by the xcords "Eastman" and

"Kodak" in tin film iimrg-iii

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

When the warm weather comes are you
going to hang up a sign on the front of

your theatre like this

CLOSED
—FOR-

THE SUMMER

and if you do, what's going to become of

your patrons?

T YPHOONS will keep your theatre open
and keep it cool.

Write for ( dialogue "//"

Typhoon Company
281 Lexington Ave., New York, N. Y.

1044 Camp St.,
New Orleans, La.

64 West Randolph St.
Chicago, III.

TYRAD PICTURES, INC.
And the Children Pay," »even resit, with Garrett Hughe*

M
»our Wife «nd Mine, five reels.

"Human Passions." five reeli.

,!7H, R'd Viper,'' in reel*, with Garett Hughe*
It Happened in Paris," five reels.

"Broken Hearts." five reels
Johnny Dooley Comedies, two reels, monthly.

UNITED ARTISTS CORPORATION
Sept. 1

—"Hia Majesty, the American," eight reels, with Douglas Fairbanks
Oct. 80—"Broken Blossoms." six reels. D. W. Griffith production
Dec. 29— 'When the Clouds Roll By." *ix reels, with Douglas Fairbanks
Ian. 18— Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
Aug. 10—"A Man's Fight," five reels, with Dustin Farnum.
Oct. 19—"Her Game." five reels, with Florence Reed.
"The Eternal Mother," with Florence Reed.
"The Corsican Brothers." with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
1 N 1 V I ; It s a L FEATURE!

8—"Loot." six reels, with Ora Carew.
13—"Bonnie. Bonnie Lassie," six reels, with Mary MacLaren
20—"The Brute Breaker," six reels, with Frank Mayo.
S
—"The Rider of the Law." six reels, with Hatry Carey.

10—"The Trembling Hour," six reels with Helen Jerome Eddy17— 'His Divorced Wife." five reels, with Monroe Salisbury.
1
—"Under Suspicion," five reels, with Ora Carew.

Oct.
Oct.
Oct.
Nov.
Nov,
Nov.
Dec.
Dec. 8—

' Lasca, five reelr with Edith Roberts and Frank Mayo.
Dec. 13—"A Gun Fighting Gentleman," five reels, with Marry Carey

" 'The Pointing Finger," five reels, with Mary MacLaren
"The Day She«>aid." five reels, with Francelia Bill!lington.

Dec.
Jan.
Jan. 12—"The Triflers," «ix reels, with Edith Roberts.
Jan. 19—"The Phantom Melody." five reels, with Monroe Salisbury
Jan. 26"—"Market Men," five reels, with Harry Carey.
Feb- •—"Rouge and Riches," five reels, with Mary MacLaren

JEWEL PRODUCTIONS
"The Right to Happiness," eight reels, with Dorothy Phillips,
'forbidden." six reels, with Mildred Harris.
"Blind Husbands," seven reels, with Eric Stroheim.

VITAGRAPH
"The Hornet's Nest," five reels, with Farle Williams
"The Man Wbo Won," five reels, with Harry Morey.
"Shadows of the Past," five reels, with Anita Stewart.
"The Girl Woman." fivs reela, with Gladys Leslie.
"The Bramble Bush." five reel*, with Corinne Griffith.
"Over the Garden wall," five reels, with Bessie Love.
"The Wreck " five parts, with Anita Stewart.
'The Gray Tower* Mystery,'' five reela, with Gladya Le»he
"The Winchester Woman," five reels, with Alice Joyca.
"In Honor's Web," five reels, with Harry T. Morey.
"A Fighting Colleen," five reels, with Bessie Love.
"The Black Gate " five reels, with Earle Williams.
'The Combat," five reels, with Anita Stewart.
"The Golden Shower," five reels, with Gladya Leslie.
"The Tower of Jewels," five reels, with Corinne Griffith
'"The Darkest Hour," five reels, with Harry T. Morey.
'Pegeen," five reels, with Bessie Love.
•'When a Man Loves," five reels, with Earle Williams.
"The Sins of the Mother," five reels, with Anita Stewart
"The Midnight Bride." five reels, with Gladys Leslie.
"Human Collateral," five reels, with Corinne Griffith.
'The Birth of a Soul," five reels, with Harry T. Morey
"The Juggernaut." five reels, with Anita Stewart

"Deadline at Eleven." five reels, with Corinne Griffith
"The Flaming Clue," five r«jvls, with Harry T. Morey. '

VITAGRAPH1 SI'I£CIAI.S

"Daring Hearts" six reels, with Bushman and Bayne
"The Gamblers, six reels, with Harry T. Morey.
"The Wolf." six reels, with Earle Williams.
"The Gimbers," six reels, with Corinne Griffith.
"The Vengeance of Durand," seven reels, with Alice Joyce.
"Slaves of Pride." six reels, with Alice Joyce.
"The Fortune Hunter." seven reels with Earle Williams.
"The Sporting Duchess," seven reels, with Alice Joyce. 1

O. HENRY SERIES
"The Day Resurgent," two reels, with Gypsy O'Brien
"The Roads We Take." two reels, with Jay Morley
"The Church With an Overshot Wheel," two reels, with Kthel Fleming.';
"While the Auto Waits," two reels, with Ethel Fleming.
"Tellmache, Friend," two reels, with Kate Price.
"The Dream." two reels, with Alice Calhoun. J"The Call Loan,'' two reels, with Jay Morley. 1
"A Philistine in Bohemia," two reels, with Kdna Murphy.

CURRENT SERIALS
\RROW, "Lightning Bryce," with Ann Little and Jack Hoxie.
HALLMARK, "The Sign of the Rat." with Claire Anderson.
PATHE. "The Adventures of Ruth." with Ruth Roland.
ARROW, 'The Fatal Sign." with Claire Anderson.
HALLMARK. "The Screaming Shadow." with Ben Wilson and Neva Gertat

PATHE, "Daredevil Jack." with Jack Dempsey.

Effective Film Insurance for
MANUFACTURERS AND EXCHANGE MANAGERS
All new nim* should be properly fretted before they ere
permitt*'! to run through the ,)roJe<*tlon nieehin*. Uf
pecle.1 procee* of leauionlng arxl i oftenlng of new films

win positively toughen, creating an efficiently darebls
end lone -lived film.
Many of Chicago's leading/ exchange manager! will »*-

teet to the excellent resalt* of my method, which ! don*
by bend, glvueg personal service to every film treated.

A. TEITEL
112 Nsrik Lj Stilt SL, CHICAGO TeJe»ss« FrukJii 3511
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Current
GOLDWYN
PICTURES
WILL ROGERS
in c

Z/htcr uter uverywhere

PAULINE FREDERICK
in c7he'Paliser Case

MADGE KENNEDY
in 'She blooming 'AngelTOM MOORE

in "Duds

MABEL NORMAND
in 'Pinto

RUPERT HUGHES
cjhe Cup of cjurq

REX BEACH S
^he Silver Tforde

JACK PIGKFORD
in c3he Cittle Shepherd of Kinqdom Come

GOLDWYN P1CTVRES CORPORATION

M ED WEEKLY MARTIN J. QUICLEY. PUBLISHER
T ). DEARBORN ST. Entered at second class matter, August K, ioij, at the Pest ofict at Chicago, III., under the Act of March 3, lt79

ONE DOLLAR
A YEAR



Je s se L , Las Icy
presents

William D, Taylor's
proauc tion

//

Huckleberry

—Finn
A New MarkTwain-

Paramount Artcra|"L Picture

Three million people have

bought the book. Millions

and millions more have

read it.

And the picture is the

boolc itself brought to

life! It will positively

coin money for you!

Scenario by Julia Crawford \-wcrr.

by arrangement with tbe
Mark Twain Co.

FAMOUS PIA> r IASH ( ORPORATION



B. A. ROLFE
presents

r

OLIVE TELL
in the first of her series

of Six S£ecial Productions

Produced bjp

JHNS PK8B!
729 Se^entK A venui New York



B. A. ROLFE P—n,

the F a s\

in a film
ous storj),

i o n a 1 cast.

drama —

Faith —



rELL
f n a t 7 n g Star
iptation of a f a m -

irported by an except-
- — A powerful
iterwoven with
lystery —Adventure

: A s T

• mp s novel
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LOVELOVE
WITHOUT
QUESTION"

A Splendid Opportunity

for the H i g h - G r a d e

Independent Exchange
State Right Specials offered

in series for the first time

in history of the industry!

To Be Sold in a oeries

of Six— Franchise Plan
NOW READY FOR RELEASE
WRITE! WIRE! 'PHONE!

B. A. ROLFE
Productions

FOREIGN RIGHTS CONTROLLED BY EXPORT AND IMPORT FILM CORP
Produced b]p

JHNS
729 Seventk Avenue New York
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| MARKED
I MEN

ualw
CAQEY

UNQUESTIONABLY, here is just about the best
Western picture that has ever been produced by

any company, anv star, anv director, anv time in

the story of the picture business.

HTHIS is a picture that goes right straight to the
* heart. Unlike most pictures in which the
appeal is one of sentiment, "MARKED MEN"
absolutely convinces through its realness— its

truth—its straight-forward power.

THE principal reason for this is the natural

strength of the story from which' it was made

—

that||world-famous tale bv Peter B. Kvne in the
Saturday Evening Post, ""THE THREE GOD-
FATHERS."

A SECOND reason is the matchless acting of one
who has come to be the shrewdest, truest, most

likable of all western character actors—Harry Carey.

THE third reason is the incomparable direction

of Jack Ford.

WE'LL pick just one criticism from a mass of

testimony, all the same, and let it go at that:

"This is a mighty good picture"

MOTION PICTURE NEWS

UNIVERSAL
SPECIAL ATTRACTION

3



4 '4 tt»

psmopohta
^roduction

The first ten thousand admissions in one day
was the record secured by the Rialto Theatre
on the Sunday that

"The Cinema Murder"
with Marion Davies

a Cosmopolitan Production for Paramount-Art-
craft Pictures, was the feature attraction.

9,741 of these were paid admissions.

The total paid admissions for the entire week
that this picture played at the Rialto was
52,145, breaking all previous records for atten-

dance and box office receipts.

Cosmopolitan Productions, from the greatest

stories of the greatest authors, first receive the

enormous pre-publicity that is gained when
they appear in fiction form in the Hearst chain

ofmagazines, and are afterwards extensively ad-

vertised in the Hearst newspapers whose
circulation is 4,891,014, and whose

zone of influence covers the

59Bra^ United States.



Lewis
J.

Selznick

presents

OLIVE THOMAS
77i Bradley K.i nq'S

"FOOTLIGHTSandSHADOWS*
DIRECTION -JOHN W.NOBLE -

Scenario bxj R Cecil SmitK.

£UGENTOBRICN
in M&ij Tullu and DuVsrnet Uabbell's

"HIS WIFE'S MONEY"
RALPH INCE PRODUCTION
Scenario bu R Cecil Smith,

[uinThammErstein
in Frank Dazeu, *nd LeiCjbtonOsmun's

"THE WOMAN GAME"
Scenario bi^ G Marion Burton

DIRECTION-WIIUAM PS EARLE

OWEN MOORE
in Lewis Allen Browne's

SOONER or LATER"
Scenario bu, R Cecil Smith
DIRECTION- WESLEY RUGGLES

ELSIE JANIS
m Elsie Jams and Edmund Gouldmc^s

"THE IMP"
DIRECTION- ROBERT ELLIS -

^
'"jIILiiiiiiii

Disfiioufed bif Seleci



LZNICni

QUALITY impresses you on every hand in the

stately mansion of George Washington at Mount Vernon.

Americans are quick to recognize quality, now as in

the days of Washington.

To gain the respect of the American public through

quality alone has always been the single aim of Selznick

Pictures.

That is why they are to be found at theatres of

highest standards.

That is why you feel as if you had been associating

with a charming and intelligent friend, as you leave the

theatre where Selznick Pictures create happy hours.

AT THEATRES WHERE QUALITY RULES?



^Advertising that pays U

Advertising for the Exhibitor

In the media listed below virtually every native

white family in the United States is being told

—

regularly—that Selznick Pictures "Create Happy
Hours".

Saturday Evening Post

Ladies' Home Journal
Country Gentleman
Red Book
Blue Book
Green Book

Photoplay
Picture-Play

Motion Picture

Electric Signs
Painted Boards
24-sheet Boards

/^N THE opposite page is a two-color reproduction of

the full page advertisement that appears in the

February Ladies' Home Journal, the February 21st,

Saturday Evening Post and Country Gentleman ; February
Blue Book and February Green Book.

The combined circulation of those publications is more than

5,400,000, which means that this one advertisement reaches

about 25,000,000 individuals.

And the advertisement reproduced is only one detail of

Selznick Pictures tremendous National Advertising

Campaign—a campaign that is drawing millions of patrons

to theatres that present—-and advertise—Selznick Pictures.

Get Your Share of Increased Patronage—
Book Selznick Pictures NOW.



(NATIONAL PICTURES)

Adapted from (lie plot)

bt| Eu^eno iDalfer

Direction -Howard Hickman
Scenario bq Katherine Reed/

NATIONAL
PICTURE
THEATRES,hc

Lewis J.Selznick
President •

Distributed "bij Select



Studio

= Grantwood, N. J.

EXHIBITORS HERALD
THE STORY OF A MASTER MIND

Copyright 1Q19

Cost of Production =
$500,000.00 =1

THE PHOTOPLAY DE LUXE
Entitled

Ten
Parts"Determination" Ten ==

Parts =

= SHOWING

= Scotland Yard

Activity

Whitechapel Rabble

Characters

Chinese Dope Den

Women of the Street

Dive Scene

~ The Fagin School

q The Fence

^ The Great Bank
_; Robbery

The Good Samaritan

= The Master Mind of

= Crooks

I Cast—All Star

|J
Lt.B.W. Maynard,

== the "Flying Parson,"

= under contract.

SHOWING =

The International

Sport

The International

Beauty

Four International

Sporting Events

The Horse Race

The Auto Race

The Aviation Meet

The Boxing Contest

The Great Gambling

Scene

The Mission of

Humanity

>
r

o
-n

H
X
w
c
z
<
PI
70
W
m

Cast—AH Star
j|

TOD SLOAN, 1
Premier Jockey of =

the World, under =
contract. EE

= Capt. F. F. STOLL, Author ==

I Unanimous Opinions: The Greatest Human Interest Story Ever Written g
Estimated Time for Production Eight Months 5=

j Producers: UNITED STATES PHOTOPLAY CORPORATION j
1 WASHINGTON, D. C. U

STATE RIGHTS FOR SALE



(republic
|
ffl^| pictures)

NOW READY
FOR BOOKING

"Mothers of Men"
an Edward Jose production

presented by
Film Specials, Inc.

adapted from the
story written by
William Henry Warner
and DeWitte Kaplan

REPUBLIC DISTRIBUTING CORPOKATION



Whether the (republic pictures)

SKY IS

BLUE
or RED

„YELLOW
« GREEN

on February 22

THE REPUBLIC DISTRIBUTING CORPORATION
will present

CHIEF WILLIAM J. FLYNN'S
"THE SILKLESS BANKNOTE"

Visualized by WILSON MIZNER
Starring HERBERT RAWLINSON

At the

CAPITOL THEATRE, NEW YORK CITY

Starting Sunday, February 22
and each week thereafter a different

CHIEF FLYNN PICTURE far EIGHT WEEKS

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J. SELZNICK, Advisory Director BRITON N. BUSCH, President

Enaatitrve Offices, 130 W. 46th St., N. Y. C. Exchanges Everywhere



EXHIBITORS HERALD

No man will be urged
to buy a Franchise

for his theatre

The intelligence and business acumen that placed the

leading exhibitor in each district in his position of leader-

ship will prompt him to seek a franchise when he investi-

gates.

For the protection of ourselves and other independent

exhibitors who place their confidence in our keeping it

will be our purpose to select franchise holders everywhere

who will strengthen our organization.

Correspondence Invited

A p plications will be considered in order of their receipt.

Our Booklet

A FRANCHISETO INDEPENDENCE
sent on request

Exhibitors Defense Committee
Composed of members of

The First National Exhibitors Circuit, Inc.

Address
Exhibitors Defense Committee,
care First National Exhibitors Circuit, Inc.

6 West 48th Street, New York, N.Y.

12



EXHIBITORS HERALD

You'll Have To See It

To Realize Its Worth

MARSHALL NEILAN'S
first picture from his own studios for

First National

"THE RIVER'S END"
By

JAMES OLIVER CURWOOD
A Smashing New Story

of God's Country

See it at First National Exchanges
and Watch how it draws at first

run houses.

A First National Attraction

Scenario by Marion Fairfax; Photography
by Henry Cronjager and Sam Landers;
Art Director, Ben Carre; Electrical effects

by Howard_Ewing.



EXHIBITORS HERALD

ArthurS.ICane presents

CHARLES RAY
in GQorgeM.(Pohans sparkling comedy-drama

4 1

} MINUTE S from
BROADWAY

great screen artist is now

working on his first series of

pictures specially produced for

First National. These will excel

his others in that all are being

taken from famous stories and

stage successes or specially

selected vehicles. Mr. Ray will

spare no expense on production.

A FIRST NATIONAL
ATTRACTION

14





EXHIBITORS HERALD

S A BPAND
Katherine MacDonald

The American Beauty

is now making a series of pictures of superlative

quality for First National, taken only from bes

sellers and stage successes.

Look over the titles of the first

three and note the famous authors:

"The Turning Point'
The Picture Beautiful

By Robert W. Chambers

"The Guest of Hercules'
By C. N. and A. M. Williamson

"The Notorious Miss Lisle'

By Mrs. Bailey Reynolds

16



EXHIBITORS HERALD

NEW SERIES

Exceptional Sell-

ing Points Lifts

this Series Above
Your Regular
Runs
Katherine MacDonald has been adjudged the most

beautiful woman in the world in sixteen different

beauty contests. Her beauty alone will draw both

men and women like a magnet.

She is an unusual matinee attraction. Her gowns

are of the latest and most stunning Paris modes,

specially designed for her various parts. Her hats

are exquisite creations of the best artists- -the kind

women dream about.

These pictures reach the high mark in production

--cast, direction, scenery, settings, photography,

lightings--every detail.

Produced by the Katherine MacDonald Pictures Corporation
Sam E. Rork, President and General Manager.

By arrangement with Attractions Distributing Corporation

B. P. Fineman, President

17



The Master Artist

Henry B.

Waltkall

AND A STILL SMALL
VOICE

THE LONG LANE'S
TURNING

MODERN HUSBANDS

Can never occupy an un-

important part on any
screen in the world.

H, s f ine personality and
inimitable characterization
have made these Productions
a Standard in Quality and
Box-Office Value

Ask the Exhibitors Who Play Them

Robertson-Cole D istributing Corporation
Lonsumers icago, 111.



the
wrecker of
records



IN THE

S$powerfully dramatic story

stronganduniauepersonality

jbue,manlyheroism ,man

dangers,many thrills,surprises

and sensations-allthai serial

audiences craue andinmost

liberalmeasure

.



^Producedaccording to themost

exacting super-featurereguire-

menlsby V/toberl &>runloivc

<Jersixyears^Pathe'has created

the serialstandardsoftheworld
\ratheknowsserials.

(3hlhe'knows

what thepublic wants in serials.

(Pathebelieves thisdhallhis serialis

<JZ$Wrecker of (Records.

Distributors



I^empsey reveals a mighty
likeable personality in pictuies;

a great big healthy boy full of

vim and vigor. \bure going*
to like him and so are your
audiences!



cOiaon Bremer
oner's

CHARLIE CHAPLIN
IN HIS

FOUR GREATEST COMEDIES
FOR

%. m
(

i ' M
V. , l\

STATE RIGHT SALE

THE CHAMPION

TUEJITHEJJ ELOPEMENT

WORk
BY THE SEA

E CHAMPION A JlTNEy ELOPEHENT WORK

THE REASONS
They are Chaplin's funniest
comedies.

They have been booked by the

Rialto Theatre, N. Y.

They can be booked day and
date.

They are backed by a marvelous
advertising campaign.

They have been re-edited and
re-titled.

They are issued with brand new-

prints.

They are demanded by all ex-

hibitors.

They are Chaplin's funniest
comedies.

BY THE SEA

FOR STATE RIGHTS
ADDR.E55

VICTOR. KR.EMER. FILM FEATURES inc.
1476 BROADWAY NYC PHONE BRYANT 6352

AFTER PEB |SJ, 126-130 W 46™ ST.



CHARLIE CUflPLI

0DUBLESQIIE°~CflRME

>7/75*BEENBOOKED By

Jl

1 1

in NEW YORK
AMD

IS PURJIN6 TO CAPACITY

IN THE LEADING PUO1DPU0

UOUSES Of THE COUNTR!/

THESE STATE RIGHT BUVEBS KNOW

QUALITY HI M CXMtr r.... l\ a. |\ ENTERPRISES
pirrsHi ken pa .

EXHIBITORS' III.M

, EXCHANGE S££Jfc£
VAMWRIIIN, R C nul i

Sim CENTURA FILM
<:<;.

pun top.i.rtiu. pa.

THOMAS J. McWOY
CI EVtHMI. OHIO

MM WW \HHK.\NkA

MICKEi I II.M <;<>IU'

a . o i a s n a r r
\l \s NO! I M DAKOTA

I) W IS VMtJSEMENT
ENTERPRISES

MUNTIML, CANADA

A . C . BROMIiF.KC ,

ATLANTA. <;A. * '-

HOW ABOUT VOU ?
VICTOR KREMER

WILL ANSWER ALL INQUIRIES' FOP STATE RIGHTS'

1476 BROADWAY -NEW YORK
PUONE. BRYANT - 6352

AFTEft FEB. 1ST AT 126-130 W 46iuST.
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Ifyou haven't seen

rfhefldventurer
you haverrt seen

me real

lljanlamum

FOX
ENTERTAINMENT^

WILLIAM FOX presents

WILLIAM FARNUM
sjhe Adventurer

JSy&Cloyd Sheldon
STAGED BY J-GORDON

EDWARD?
19



I

J^luthoY of

^STRONGEST

mi ^ONG the finest productions of
F^the season FOUR stand out as

^— really great pictures and they were
all produced in the studios of

FOX PILM CORPORATION
CjKis is a record for which we

challenge present day comparison*

What is greater than

CLEMENCEAUS
THE STRONGEST
with its vitality, its beauty, its power

to sway the liuman souh

HARE IN THE REWARDS
1 OF THESE BOX OFFICE ATTRACTIONS



Checkers S^ukUHus^ feline

0\U a tribute is THE STRONGE S T
to the genius ofCLEMENCEAU

£Jt^er offrance
and his understanding' of all human kind

It legitimately succeeds the

other three great successes *

(£Mn^eIme (heckers
Cy4 masterpiece of triumphant success

beauty and charm - that needs no comment*

^hould a Husband Forgive?
a message for every home *





Yoiill say it

western^
and

n

SheDAREDEVIL
you see a new

grown bigger

better finer in a

role that has real

romance roped

and tied to the

fastest action in

the world -

FOX
ENTERTAINMENTS



What the masters
of motion picture

dramas continually

crave and never
;

reach -

production
\

without a single

lapse of time I

WILLIAM FOX presents

GEORGE
WALSH

A MANHATTAN KNIGHT
Adapted from the

GELETT BURGESS

'

story "(jvrid the Woman*

Directed by

GEORGE A-BERANGER

FOX ENTERTAINMENT'



S whimsical as DON
QUIXOTE, as active

as DARTAGNAN, as

I
romantic as MON -

SIEUR BEAUCAIRE-
i

but all of it is of to-

day and in

k MANHATTAN KNIGHT
you see

GEORGE WALSH
at his best -
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WI11IAM FOX presents

MAD LA I N E
TR AVE R § E

in

e HELL SHIP
(J/3 taie of ocean pirates and

subiime love

Jknison CUjt Staged by Scott Duniap

26
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f-^lo^greater action play than

THE HELL SHIP
has been shown upon

the screen and

MADLAINE
TRAVERSE

<flu impress ofStormy Amotion

has full range for her
remarkable dramatic

power *

ENTERTAINMENTS
27
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are enacted by the cleverest
comedians in trie world including

Alta Allen Alice Davenport Slim Summervdlle
Edith Teare Glen Cavender
Hany Booker Ed Kennedy
laura LaVarnie Jack Cooper
Chester Conklin Blanche Biyson

Dorothy Lee Bert Gillespie

Tom Kennedy
Rosa Gore
Hyman Binunsky
Bobby Dunn

(The beautiful Sunshine Beauties pickedfrom the peach

orchards of all lands appear exclusively in them *

(fixe directors include

Jack Blystone Eddie Cline K*G* Mclean
Hoy del Ruth Delmar lord

and HAMPTON DEL RUTH supervises them all *

- 4

V

1
\ These are >3L
the comedies
that know m

k no rival ! A



cA WILLIAM

EXHIBITORS HERALD

Her Private
usband

SuperviSLon

HAMPTON DEL RUTH

is still another of

those droll,whim-
sical conceits that

continue to make
the world shimmy
with laughter *

Cfhey make
theatres successful





WHEN

HARRY CRANDALL
BUYS-it means something-

READ CRANDALL 'S TELEGRAM ABOUT

£ 5PHIE
CKR JAZZ.

.D.GRAY
IM Y AND
iRTA MANS-
:lithe
MCS ZIEG-
LD EAUTY,
GE TER WITH
:GILD FOLLIES
AU r BRIGADE.
EYiLL
PE.l WITH
IN if DOOLEYj
HI FIRST
*EU OFFERING
so- al sleuth/'

f 3ADY
R LLEASE.

ooJey

ome
cu« or nmct IIHIL

On umt «
Ma ue« L

ill
1: mil

1920 JAN r4 PUT 5 5c

RECEIVED AT

A899f So It

•A fASHIRCSpH DC 1

tan picsuss rac <^7o
789 SEVEHTBHTVEI KEWYORI HI

SEE ISC DOOLET COKEDCS HAVE DECIDED 70 CONTRACT FOR EHTI3E

SERIBS TOR OUR TERRITORY COMPRISING DELAWARE MARYLAND DISTKICT-O?.

COLOMBIA AND VIRGINIA JOHNNY DOOLET COVEDIES SHOULD UNQUESTIONABLY

PROVE A GOOD BET HIS SUCCESS IK V\UDEVILLE HAS SO DOUBT MADE A NUMBER

07 ADMIRERS AMD SHOULD PROVE EQUALLY AS SUC3SSPUL ON THE SCREEN

EXHIBITORS FILM EXCHANGE.

TP 6 P 23

A TWO-REELER EVERY MONTH
FOR STATE RIGHTS
WRITE OR WIRE

TYRAD PICTURES, Inc.
729 Seventh Avenue, New York City
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JOSEPH LEVERING
presents

HIS TEMPORARY WIFE
By Robert Ames Bennet Directed by Joseph Levering

With an all-star cast

RUBYE DeREMER * * EDMUND BREESE * * MARY BOLAND
EUGENE STRONG - - - W.T. CARLETON

The alluring title of this picture

gives you splendid opportunities for

the exploitation. Why a " temporary*'

wife? Why a wife for one day only?

Why did a wife for a day become his

wife for all time?

First-run bookings on this picture have

been instantaneous. Some exhibitors

put more ''81631™" behind it than they

have given many big specials. A good

story. Fine production standards and

an all-star cast of names.

W.W. HODKINSON CORPORATION
527 Fifth Avenue. New KorkGtr

Distributing thsvufh PATH? Exchange. Incorporated
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Benjamin B. Hampton presents

The SAGEBRUSHER
The photoplay of the novel by

EMERSON HOUGH
Directed by EDWARD SLOMAN

d Benjamin B. Hampton- Great Juthors Production

With an all-star cast:

ROY STEWART MARGUERITE De La MOTTE NOAH BEERY
BETTY BRICE ARTHUR MORRISON GORDON RUSSELL

The third consecutive nationally suc-

cessful production made by Benjamin
B. Hampton and his fine organization.

The third production on which Mr.

Hampton has lavished six months of

attention—and received all the val-

ues and benefits that are derived

from slow, careful endeavor.

The third Benjamin B. Hampton
production to be welcomed at once

into the big first-run theatres of the

nation because of its drawing power
and popularity. It does pay to do

big things well!

W.W.HODKINSON CORPORATION
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'YQUAU'S SP1LLIN'

YOUAH LUCK'
This Tells Why Realart Believe

You Can Make Money With

"The Luck of the Irish

an ALLAN DWAN Production

L-JERE is the reason for our faith: "7

Luck of the Irish" has been put throu
t

the hardest practical box office tests we ha

been able to devise and has come out triumphan

in fact, has far exceeded expectations.

Every Realart Picture thus far marketed has h<

a pre-release test. We do not accept d

opinion of any man, or group of men, that

picture is "great."

Realart recognizes but one judge of pictures-

Mr public ! What we think isn't worth

picayune to you as against what your Box Offr

says. We try to provide good pictures, b

we are not infallible.

The Public is !

And so Realart puts its pictures up to the publ

before it puts them up to you.

We have done this twice in the case of "Tl

Luck of the Irish." We first showed it for

week in Sid Grauman's million dollar Los Angel

theatre. Mr. Grauman assures us, and you, th

THE END OF HER
MUSICAL CAREER

A SLIGHT
INTERRUPTION

VENICIHIHI'

SOMBT^
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t went over with a bang. He says it is a

Picture that will make money for any exhibitor.

Since then we have brought the picture to

Mew York and have shown it for a week in

he big new Capitol Theatre. And it ha$ re

seated its Los Angeles success!

The Luck of the Irish" has been a success in two

>f the biggest and best motion picture theatres in

\merica. It has satisfactorily met two very differ-

:ntly exacting tests. Bourgeois Broadway, in the

East, and aristocratic Broadway, in the West, both

lave endorsed it. It is of the people and of the

:lect

!

lealart has done its pan. The tests have con

trmed its judgment. It therefore now offers, not

s own opinion, or Dwan s opinion, or May
lower's opinion, but the verdict of the people, as

ne reason why you should book "The Luck of

he Irish."

Realart Pictures Are Box Office

Tested!

REALART
MCTURES CORPORATION
69 FIFTH AVENUE. NEW YORK CITY

BY PEAR,
IP HE HAD
KNOWN!

A NZAB.-T5LA.GEDY
IN SINOAPOUE
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tliern
T> ACK OF THE SPECIAL PICTURES CORPORATION is

the Aronson Co., controlled by the Hcllman group of bankers

—

men who are in the front rank of finance in Western America.

THESE MEN LIVE in the very capital of the film world. They can't afford to

guess. They know ! They know—as few men do—the factors that count for success

in the production and marketing of motion pictures.

SO BEFORE WE could even hope to interest them in our plan of concentration on

the producing and marketing of short subjects we had to show them.

WE SHOWED THEM that the big idea back of these films is essentially practical.

WE SHOWED THEM the peculiar genius of our producing heads.

WE SHOWED THEM that, despite the great amount of footage being turned out

today, there is an overwhelming demand on the part of film fans for just such

comedy-features.

WE SHOWED THEM that no other film on the market could hope to compete

with these releases.

AND, WE PROVED our case so thoroughly that their money is back of us today.

That in itself is significant. It means that we're bound to win. For their record

shows that they have not picked one loser in the past five years. They've investigated

for a year and now they're back of Special Pictures Corporation from the tap of

the gong.

OUR OWN BRANCHES
are being opened in every exchange center. Our own serv-

ice on our own productions guarantees satisfaction. Our

own sales representatives are being appointed. Names and

addresses will be announced immediately.

SP

(Our franchise will prove valuable to you—write today)

ecial Pictures Corporation
H. W. HELLMAN BUILDING

LOS ANGELES, CALIFORNIA
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Now let

f~\ UR RELEASE WILL be ready for your use starting March 8th.

No million-dollar picture palace can offer a more completely

satisfying show that you can offer by combining the regular features

with our two reel "COMEDYART" Productions, released one

each week.

1400 feet-—of corned}' -

200 feet—of surprises -

400 feet—of art-color scenic -

2000 feet—Total of "COMEDYART'

the grouch cure,

the fool cure,

the soul cure,

the box office cure.

HERE'S THE IDEA-
NO LONGER WILL the particular exhibitor—the real showman—have to

buy five or six short subjects in order to make up 2000 feet of speed and action. He
will not have to buy a thousand foot scenic in order to get the four hundred feet he

wants, nor will he have to buy a topical picture to secure a snappy little, educational,

or what-not. We are giving him, in this two thousand feet all he desires. This two

reeler with a feature production will give that finesse and smoothness that is now only

obtainable in the better first run houses.

A NEW SENSATION IN ART COLOR SCENIC

(THE HANDSCHIEGL COLOR PROCESS)

WORDS ARE WEAK— only seeing can make you
appreciate that this new wonder-film is actually miles

ahead of any other color process in the world. Obtain-

able only in this two reel "COMEDYART" production.

(Our franchise will prove valuable to you—write today)

cial Pictures Corporation
H. W. HELLMAN BUILDING

LOS ANGELES, CALIFORNIA
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"THERETURN OF TARZAN"
Cjfoe latest offhe^GdgarJiiceT3urroughs stories

ofthe mighty ape-man has been made into^ screen lore byJWuma r
Pictures Corporation,.

L Jhe publishers offhebooks cannotkeep editions
in stock vastenough to meet the demand.
tjhere is no need to blaze^larzan in electrics^
that advertising has been done . *n &
Oarzatis selling worth is gold-pure-unalloyed.

* JlflQ gayety ofParisian society, the dizzy whirl
of that citysfamous underworld, the drama of
sunfrought^Algerian deseftsfhe conflict oP*
men ofmight aboard a huge ocean4inert the
savagery,mystery andfkvillinq romance of
theAfricanjungle, all mingled into the
playground of this story .

Q^lcast ofrecognized players headed by Gene,
TollarincludesWalterMillerKarla Schramm,
^rmond Cortez,GeorgeTiomainJSstelle^faylor;^
Vonna7lamirez?eggyHannon,manyjungle actors.

t jhe direction bylHarryTlevier and superoisionby
GeorgeM'Merrick, combine the attisticJechnicaU
and dramaticjudgmentofthesewelMaioww
masters oftheir craft.

John\Oiolbrook and James C~Mutchinson,fhe -

camera-staffhave contributed distinctive ^
^ photographic effects as their share. *
^jhoT^etum ofOarzanby virtue ofits story^

voguexemarkable production, selected cast *
superb direction and notable photographyjts
the greatest attraction in screen circles todays

yi is the1920 epoch.

TSTUMA PICTURES CORPORATION
1476 BROADWAY. NEW YORK

PHONE BRYANT 4416



EXHIBITORS HERALD

EMPTY
EXTRA!!!

Mr. Byron Park makes his cross-country tour, stopping at the

important cities to confer with executives, State Rights buyers and
theatre managers to receive final proposals.

Mr. Park will carry with him a print of "Empty Arms" and
will be glad to screen it for individuals or groups of exhibitors.

Upon his return to New York, announcements will be made
as to the exact method of distribution across the United

States and Canada.

The following is his itinerary:

Monday, February 23rd, Hotel Alexandria, Los
Angeles, Cal.

Wednesday, February 25th, Hotel St. Francis,

San Francisco, Cal.

Saturday, February 28th, The Multnomah Hotel,

Portland, Ore.

Monday, March 1st, New Washington Hotel, Seattle, Wash.

Thursday, March 4th, Hotel Utah, Salt Lake City, Utah.

Saturday, March 6th, Albany Hotel, Denver, Colo.

Monday, March 8th, The Adolphus Hotel, Dallas, Texas.

Thursday, March 10th, Hotel Muehlebach, Kansas City, Mo.

Communicate immediately with Mr. Park so that he can arrange

his appointments with you in advance.

Telegraph or telephone to Mr. Park, or if you prefer communicate

with the New York office, and your message will be forwarded to him.

Photoplay Libraries, Inc.
(Exclusive Selling Agents)

500 Fifth Avenue, New York City

40
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ENPTT

SB

i

Starring GrAIL KANE
uritti cHwstori HatE, a Herbert
cFronk. and Oreae ftEackcueXl

interiors

that y/c/
ONE of the innovations of

of Lester Park and Ed-
ward Whiteside is that

which has been developed in the

scenic effects under the skillful

direction of A. Bela Viragh
Flower.

f
Tco few of the film prcducers have realized

the possibilities of interiors. Some of the

better stage prcducers. such as Belasco and
Ordynski of the Metropolitan Opera Hcuse,

have proven that a whole story can virtually

be told before a word is spoken, if the back-

grounds and hangings are of the right kind.

In the new school of scenic art, we find such

masters as Bakst, Anisfeld. Urban, Pogany and
"Wenger. Add to these the name of Flower,

one of the greatest in film circles, because he

has devoted his genius to the perfection of in-

teriors related only to the screen. "Interiors that

Act" are a development of Park-Whiteside Productions.

You will recognize Park-Whiteside Productions the

moment the scenes appear on the screen by the fact that

they are marvelous actors in themselves.

They tell the story before the human actors have
moved a muscle or spoken a word.

Watch the other producers imitate Flower's Interiors

that Act, but more particularly be the first in your city

to take advantage of this brand new screen innovation.

Xester 9ark fin

SduardWuteside

Q.Beia ViraqH-STcwer
Ort Director

?arK-U)hiieside Productions]

PRODUCERS

WRITTEN BY EDITORIALS BV
WILLARD KING BRADLEY D» FRANK CRANE

PERSONALLY SUPERVISED AND DIRECTED BY

41



EDITORIAL
EXECUTIVE
OFFICES

417 S DEARBORN ST-
CHICAGO ILL-
HARRISON Q2&8

NEW YORK OFFICE
1476 BROADWAY

TEL-BRTAJfT JITt

- EXHIBITORS

HERALD
<WZth which is incorporated MOTOGRAPHY

MAPJTIN J • Q.UIGLEY

ALL EDITORIAL
COPY AND

BUSINESS CORRE-
SPONDENCE SHOULD
BE ADDRESSED TO
THE CHICAGO

OFFICE

FORMS CLOSE AT 6PM-
MONDAYS

PUBLISHER & EDITOR.

NEWS OF THE WEEK
J. Parker Read, Jr., Appointed Business Man-

ager of "Bix Six" 47

Seek Ban on Sunday Theatres in Washington,
D. C 47

Influenza Situation Well in Hand in N. A. M.
P. I. Report 48

Capital Film Corporation Convention in Chicago
February 24 48

Censorship Agitators Defeated in Virginia and
South Carolina 49

Government Profits $4,000,000 Increase in Ad-
mission Taxes 49

W. R. Sheehan Goes Abroad for Fox to Inspect
Foreign Offices 50

Exhibitors Responding to Appeal to Aid in Fight
on Unrest 51

Flinn Given Executive Position in Famous
Players-Lasky Corporation 53

Vivian Rich to Enter Stardom in Fox Picture,
"Would You Forgive?" 53

Universal to Distribute Pictures to Non-The-
atrical Organizations 54

Reeve Signs with Goldwyn to Adapt His Craig
Kennedy Stories 55

Famous Players- 1 asky Move into New $2,000,000
Eastern Studios 56

M. P. E. A. Opens Active Fight on New York
Exhibitors League 58

Selznick Buys Five More Stories With View of
Increased Production 59

Fred Creswell Appointed Special Representative
by Al Lichtman 60

Important Work Expected at 1920 Convention
of New York Exhibitors 81

REVIEWS
"The Last Straw," Fox D, five parts, with Buck

Jones 75

"Young Miss Winthrop," Paramount Artcraft D,
five parts, with Ethel Clayton 75

"The Little Shepherd of Kingdom Come," Gold-
wyn D, five parts, with Jack Pickford 76

"His Temporary Wife," Hodkinson D, six parts,
with all-star cast 76

"Judy of Rogue's Harbor," Realart C-D, six

parts, with Mary Miles Minter 76

"Footlights and Shadows," Selznick D, five parts,
with Olive Thomas 77

"Seeing It Through," Brentwood D, five parts,

with ZaSu Pitts 77

"The Blue Pearl," Republic D, six parts, with
Edith Hallor 77

"His House in Order." Paramount Artcraft D,
five parts, with Elsie Ferguson 78

"Who's Your Servant?" Robertson-Cole D. five

parts, with Lois Wilson 78

DEPARTMENTS
Up and Down Film Row 32

With the Procession in Los Angeles 83, 84

Exhibitors Bureau 85 to 93

What the Picture Did for Me 95 to 101

Visiting the Chicago Exhibitors 107

Chicago Trade Events 109, 110

Guide to Current Pictures Ill to 114

ADVERTISERS

Amusement Supply Company 113

Automatic Ticket Selling & Cash Register Com-
pany 113

Celebrated Players Film Corporation. .. .103 to 105

Coburn Organ Company 114

DeVry Corporation 107

Famous Players-Lasky Corporation 2, 4

First National Exhibitors Circuit, Inc 12 to 17

Fox Film Corporation 19 to 30

Goldwyn Pictures Corporation 1, 44

Hallmark Pictures Corporation Insert

W. Wr
. Hodkinson Corporation 32, 33

Arthur S. Hyman Attractions 106

Jans Pictures Corporation Insert

Victor Kremer Insert

National Film Corporation 115

National Poster & Printing Company 114

Numa Pictures Corporation 38, 39

Pathe Exchange, Inc 116 and Insert

Photoplays Libraries, Inc 40, 41

Nicholas Power Company 94

Realart Pictures Corporation 35

Republic Distributing Corporation 10, 11

Ritchey Lithographing Corporation 46

Robertson-Cole Distributing Corporation 18

Selznick Pictures Corporation 5 to 8

Special Pictures Corporation 36, 37

Typhoon Company 114

Tyrad Pictures, Inc 31

United States Photoplay Corporation 9

Unity Photoplays Company 108

Universal Film Manufacturing Company 3

A. F. Williams 110
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I ANNOUNCEMENT
1 Effective With the issue of

1 March 6th the advertising

| rates of EXHIBITORS
j HERALD will be as follows

:

1 $90.00 per page, single m-
1 sertion. Discounts: Ten

1 per cent on 26 insertions

1 within a year. Five per-

il
cent on 13 insertions within

1 a year. Rates for fractional

1 page space will be pro-

[ portionate.

B (Complete rate data, color page charges,

H insert charges and mechanical speei-

B hcations will be indicated on new
B rate card, which will be issued in the
S near future.)

IllllllllllllllllilllllllllllllllHM^

1
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3*

PRE SE NTS

MABEL NORMANDPINTO
WRITTEN AND DIRECTED BY VICTOR SCHERTZINGER

GOLDWYN PICTVRES CORPORATION
SAMVtL GOLDWYN PrtuJf
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Associated Producers

THE projected plan of operation of the Associated Pro-

ducers—whatever it may be—is just now a matter of

special concern and interest to exhibitors generally.

The meagre amount of information that has been dis-

closed relative to the plans of this group of leading pro-

ducer-directors has given rise to considerable speculation

as to just what scheme of operation will be decided upon.

An apprehension prevails among many forward-look-

ing exhibitors that some experimental plan may be decided

i upon, gauged along the line of certain star combinations,

which will have as its basis a rental schedule which, if

I maintained, will withhold over a long period the produc-

,
tions concerned in the combination from the majority of

theatres of the country.

The verdict of more revenue to the producer is pretty

' well accepted among the exhibitors of the country, but there

; is dawning a violent reaction against an unreasonable por-

I
tion of this larger revenue being collected from a limited

number of theatres. The contention is that this larger

revenue should be graded over a greater number of theatres.

It is to be hoped that whatever plan is decided upon

b| the Associated Producers will be one which provides for

a comprehensive and immediate distribution which will

i bring every worthy picture to the largest number of avail-

able houses and at a price that is mutually equitable, bring-

I

ing the necessary volume of returns to the producers but

at the same time dividing the rental burden proportion-

ately. .
-—

National Data

THE campaign undertaken by the National Association

for the purposes of enlightenment regarding the influ-

1 enza peril is an excellent service to the industry generallv

and to each individual exhibitor in the country.

Undue emphasis, however, is given to the Xew York

idea. The major part of the literature sent out by the As-

sociation in connection with its campaign is concerned with

what Xew York has done in the matter ; what the Health

Commissioner of Xew York thinks and advises and recom-

mendations that the Xew York plan be adopted as the plan

for the rest of the country.

It is true, of course, that during the epidemic of last

season Xew York did not close its theatres and was none

the worse for it. But the mere statement of what Xew
York did is not calculated to have any great effect upon

health authorities elsewhere.

Dr. Eoyal S. Copeland, health commissioner of Xew

York City, is not a national official nor a national char-

acter. What he has to say about the peril and about what

should and should not be done is important, but not as

convincing for the country at large as an accumulation of

data of a general character which could be presented by

exhibitors without offense to local pride.

* * *

Percentage Rentals

THE subject of percentage bookings is coming out very

much in the foreground as a topic of live interest. It

is a subject destined to be very much in evidence in the

immediate future as many distributors are looking with

favor toward it as a means toward the end of accumulating

what they believe to be a more equitable volume of rentals.

Any exhibitor is perfectly within his rights if he de-

clines to book a picture on this basis. But—carrying the

same idea through—any exhibitor is perfectly within his

rights when he refuses to book a picture on any basis.

In the last analysis the exhibitor is the sole arbiter of

the terms he will accept. And this applies not merely to

percentage bookings.

Eegardless of how distasteful percentage bookings may

be to many exhibitors, it is well to bear in mind that this

form of rental payment is simply the producers' logical

answer to the charge of exorbitant rentals.

If an exhibitor objects to the rental asked the only

way out of a deadlock—which, obviously is mutually dis-

advantageous—is for the subject to be played on a basis

which provides for a division of the returns, this division

to be based on the volume of business the picture attracts.

The percentage system, while dividing the returns, at

the same time divides the risks involved in the transaction

and as such bears all the essentials of a thoroughly equitable

deal.

* * *

Divided Again

FEAXK J. BEMBUSCH, executive secretary of the

Motion Picture Exhibitors of America, contends that

there should be one, only one, exhibitors' organization.

We believe there should be at least one that would be

adequately representative of -the exhibitors of America.

Occasionally the prospect of this being accomplished

brightens up, but it soon darkens again in a cloud of fac-

tional differences.

The various -factions now existing should and must

get together and it seems reasonable that this could be

accomplished on some equitable basis with due regard for

the interests of all concerned.
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E. L. Merklkt, auditor for Robertson-
Cole, is on a tour of the exchanges in the

Central West.

Banks Winter, formerly publicity di-

rector for the Universal Chicago office,

has been transferred to Charlotte, N. C,
and will take up his duties as publicity

director there at once.

Max Golden, of Fox's New York office,

stopped off in Chicago en route to Omaha
last week.

J. J. Rotch ford, assistant to General
Manager Sam E. Morris of Selznick Pic-

tures, was presented with a watch and
chain by Select branch managers on his

birthday a few days ago.

Milton Goldsmith, treasurer of United
Picture Theatres of America, spent four
days in Chicago on his way back to New
York from Denver.

J. Barney Shkrky, who has been seri-

ously ill from pneumonia, is believed to be
out of danger. He is now convalescing
at his home in Santa Monica.

David J. Chatkin, secretary of the Con-
solidated Film Corporation, will leave San
Franc|sOO for a business trip east the

latter part of February.

Charles H. Christie, general manager
of the Christie Film Company, is in New
York on business on which concerns the
production plans of the company. On his

arrival, Pat Dowling, publicity director of
the company, who had preceded him, re-

sumed his tour of the Christie exchanges.

Al Lichtman, general manager of the
department of distribution of the Famous
Players-Lasky Corporation, is on a tour
of the company's exchanges in the south-
ern and mid-western territories. He will

visit Atlanta. New Orleans, Dallas Okla-
homa City, Kansas City and probably Chi-
cago, St. Louis, Omaha and Minneapolis.

left for New York, February 14, to attend
an important conference of Equity Pic-

tures Corporation executives.

E. E. SHADES, assistant treasurer and
manager of the export department of the

Famous Players-Lasky Corporation, and
his son, Melville E. Shauer, special repre-
sentative of the Famous Players-Lasky
Corporation, attended the funeral of Mrs.
John P. McGoorty, wife of Judge Mc-
Goorty, of Chicago.

Tom Meighan will go east upon the
completion of "The Prince Chap" to play
the leading role in "Civilian Clothes"
which Famous Players has just bought
from Morosco to put on the screen.

Arthur Schoesst adt. of Herman Schoen-
stadt & Sons, Chicago, is in New York
investigating she motion picture situation.

He will return to Chicago March 1.

Adolph Zukor sails for Europe, Febru-
ary 21.

John M. Qvinn, of Vitagraph, spent
several days in Chicago during the past

week on an important business mission.

Frank Keenan, after becoming inured
lo the balmy climate of southern Cali-

fornia, essayed a trip to New York, landed
there in a blizzard and forthwith acquired
the grippe. He is now ill at the home of
his son-in-law, Ed Winn, at Kensington.
Great Neck, Long Island.

Loris Bi'rston, producer of "The
Hawk's Trail," spent several days in Chi-
cago this week on his way to New York.
He also made a stop at Cleveland.

Floyd Brockell and Clyde Elliott of
the Greater Stars Productions, Chicago,

R. C. Grower, president and general
manager of the Bee Hive Exchange and
the Cropper Distributing Corporation,
returned from New York City on Mon-
day. An announcement of considerable
importance is promised by Mr. Cropper
in a few days relative to new purchases
made in the cast.

X
Re-Takes £ News

-By J. R. M. 1
Quiting Cold-

President Wilson's cabinet is almos
as temperamental a bunch as a compam
of motion picture actors.

Answers to Correspondents

—

A reader asks: "What has become oi

>Carlyle Blackwell?" The last we hearc
of him he was very busy paying alimony

Them Bathing Girls, Again

—

Mack Sennett's bathing girls are get
ting a lot of free publicity these days
"Bugs" Baer pulled this one the other

day: "Looks like Congress will declart

another legal holiday. Mack Sennettha^
finally got a bathing girl who can swim.'

And Their Suits Fit—
And B. L. T. in the w.k. Chicago Trib

prints the following: "Our union suit,'

declares a rhapsodic advertiser "fits like

the atmosphere fits the earth." It msst
be this shop outfits Mack Sennett's girls

They're Good at li-
lt takes the Western Union to "ball"

things up. '"Op o' My Thumb," Mary
Pickford's next picture, became "Top
of Myself" in a message to S. Barret

McCormick .manager of the Circle

theatre, Indianapolis.

Oh, That Excess Footage —
And while we're on the subject oi

industrial advertising on the screen,

has it ever occurred to some of our

producers that an awful lot of cellu-

loid is being used to advertise the

directors, cameramen, scenarioists, and

certain well known companies.

Possibly

—

Old Broadway seems to have been

neglected by our best song writers of

late. Can it be they have discovered

other streets to write about.

Figures Don't Lie

—

And didja notice where another one

of the original Floradora sextette got

her name in the papers last Sunday
According to the latest statistics there

were 6,000 girls in that "original sex-

tette."

THE'trade-mark on a poster may mean little or nothing to the public, but it means much
to the exhibitor,—and is growing daily to mean more. The RITCHEY trade-mark, in

his eyes, stands for definitely increased box-office receipts. He has come to recognize the

fact that their conception is based upon a deep knowledge of the public psychology;—that they

are rendered in terms that the man on the street can understand and appreciate. Because of

these things he knows that they always have a genuine box-office pull!

RITCHEY LITHOGRAPHING CORPORATION
406 W. 3 1st Street, New York Phone. Chelaea 8388
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J. Parker Read, Jr., Appointed
Business Manager of "Big Six"

Leaves for East With Thomas H. Ince February
17 to Close Negotiation for Distribution

of Product for Associated Producers

j. Parker Read, Jr., has been named business manager of the Associated
Producers, Inc.

The appointment of Mr. Read is the first step in the organization plans
of the group of producer-directors.

Ince and Read Leave for East

Thomas H. Ince and Mr. Read were scheduled to leave Los Angeles
on Tuesday, February 17, for a trip to New York City, where, according
to present plans, final details of the plan of organization and the details of

operation will be worked out.

Allan Dwan, accompanied by Mark Larkin, his publicity representa-
tive, is now in New York as the advance guard of the Associated Producers.
Mr. Dwan is completing preliminary arrangements for various conferences
which will be entered into following the arrival of Mr. Ince and Mr. Read.

Seek Ban on Sunday
Theatres in Capital

Bill Introduced in Congress

Provides for $5 to $50 Fine

For Offense

WASHINGTON.—The closing of all

motion picture and other theatres in the

District of Columbia on Sunday is pro-

vided for in a bill introduced in con-

gress this month by Representative

Temple of Pennsylvania. This bill is

,aid to be far more stringent than the

measure introduced last year in the sen-

ite by Senator Jones of Washington.

Section 2 of Mr. Temple's bill pro-

vides that "it shall be unlawful in the

District of Columbia on the Lord's Day,
;ommonly called Sunday, to keep open
uid use for secular purposes any * * *

:heatre * * * or place of public as-

.embly or amusement."
Violation of any of the provisions of

:he act would, upon conviction, be pun-
shable by a fine of not less than $5 nor
nore than $50 for the first offense, and
or each subsequent offense by a fine of

lot less than $25 nor more than $500,

)r by both fine and imprisonment in jail

or a period of not less than one month
lor more than six months.
The measure has the backing of the

rhurch interests, but will be strongly

)pposed by the theatre men and, it is

)elieved, by the public.

Capitol Is Neither

Sold Nor for Sale

Says Pres. Kendall
NEW YORK.—The management of

he Capitol theatre, New York, has is-

ued a statement denying that that play-
louse. has been sold, and adding, nor is

the largest theatre in the world" on the
narket.

Messmore Kendall, the president of

he Moredall Realty Corporation, own-
rs and operators of the Capitol thea-

re, is responsible for this statement:
"The report that the Capitol theatre

ias been sold is absolutely untrue," said
vlr. Kendall. "Not one particular in-

erest, but many, have sought to buy the
>roperty, both before and during the
ixteen weeks that the Capitol theatre
ias been in operation, but no offer has
>een considered. This, for the simple
eason that the Capitol theatre was not
milt for speculative purposes, but with
. definite purpose in view. It has not
ieen for sale at any time. It is not
or sale now."

Ve/son Will Direct

MacLean-May Films
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Jack Nel-
on has signed a contract with Thomas
nee to direct Douglas MacLean and
)oris May.

De Mille Going East
(.Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—William C.
)eMille leaves soon for New York, hav-
lg completed the "Prince Chap" with
homas Meighan in the leading role.

According to information disclosed in

Los Angeles just prior to the scheduled
departure of the producers, there is now
a decided probability that the Associated
Producers will not enter into an alliance
with any existing distributing organiza-
tion, but will establish its own branch
offices throughout the country.

It also develops that a considerable
quantity of product other than that to be
made personally by the several producers
has been submitted to the Associated
Producers and probably will be issued
under any arrangement for distribution
which is entered into by the producers.

Ince to Remain Month
It was originally announced in Los

Angeles that Mr. Ince and his associates
would depart eastward on Tuesday,
February 10, but for some reason which
as yet has not been made plain, the trip

was postponed. According to present
plans Mr. Ince will remain in New York

J. PARKER READ, JR.

Who has been appointed business man-
ager for Associated Producers Inc.

for about a month. This is Mr. Ince's
first trip east in about two years.
The new connection of Mr. Read with

the Associated Producers will not inter-

fere with his work as an independent
producer, according to information re-

ceived. Mr. Read already has published
through the W. W. Hodkinson Corpora-
tion two special productions starring
Louise Glaum. According to a recent
announcement Mr. Read also has con-
tracted for the services of Hobart Bos-
worth, who will be starred in special
productions.

Referring to the plan of action to be
undertaken after the party reached New-
York, Mr. Read said arrangements
would immediately be entered into look-
ing toward the creation of a new dis-

tributing organization which would be
entirely independent in its operations.
If this plan is carried through it will

mean the entrance into the field of a
formidable competitor of existing or-

ganizations and one which should
speedily command an important position
in the industry, due chiefly to the estab-
lished reputations as producers of the
members of the group.

Safe Blowers Break
Into Chicago Theatre

Safe blowers broke into the Imperial
theatre, 2329 West Madison street. Chi-
cago, February 16, and after blowing
one safe, carted away a 900-pound steel

bank vault, containing $2,200. The dam-
age done to the theatre in removing the
vault is said to have amounted to twice
as much as the burglars obtained in

cash.

Mrs. Edgar Lewis on
Her Way Back to Coast

Mrs. Edgar Lewis is returning to Cal-
ifornia after a brief trip to New York.
She brought east the negative of

"Sherry," an Edgar Lewis production
directed by Edgar Lewis. Pat O'Malley
plays the leading role. Mr. Lewis has
already started production of "Lahoma,"
a story of the land rush in Oklahoma in

1889, in which twenty-five hundred peo-
ple will take part.
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Influenza Situation Well in Hand
Is Committee's Optimistic Message

National Association Says Its Campaign to Control

Epidemic Has Been Productive of Most
Satisfactory Results

Although theatres in hundreds of

towns have been closed because of the

epidemic of influenza, the special com-
mittee of the National Association of the

Motion Picture Industry, consisting of

John C. Flinn, John M. Quinn and Fred-

erick H. Elliott, feels that the situation

is well in hand. It believes that the
epidemic of hysteria, which has been
even more destructive of public morale
than the influenza has been destructive
of life and health, has passed its peak.

Productive of Results

The committee has exercised the high-
est. degree of vigilance and it points out
that its campaign has been productive of
most satisfactory results. The commit-
tee, tn addition to providing trailers for
all the motion picture news weeklies, has
sent out complete sets of literature to

every exhibitor in the country and to
municipal health and school authorities
in all the larger cities and villages.

This literature, the basis of which was
the plea of Health Commissioner Cope-
land, of New York City, to keep the the-

atres open "in order to protect the public
from a condition of mind which would
predispose it to physical ills," urged co-
operation all along the line and mapped
out a course of procedure in case a move-
ment to close should assume menacing
proportions.

Many Theatres Ordered Reopened
Through the medium of hundreds of

telegrams sent to exchange managers and
film boards of trade, a fairly accurate
line on the number of towns already
closed was obtained, and in each instance

a veritable parcel post barrage was laid

down. Although this has all happened
virtually within the past week, reports
from many of the towns affected are to

the effect that the authorities have be-

come convinced that their action was ill-

advised and have ordered the reopening
of the theatres.

Sixty-Eight Towns Affected

In the Charlotte, N. C, territory, sixty-

eight towns were reported closed on ac-

count of the epidemic. The St. Louis
Film board of trade reported fifty towns
closed and the Minneapolis board re-

ported 100. Seattle reported fifteen, Chi-

cago twenty, Denver ten, Kansas City

ten, and telegrams from some twenty-
five other centers reported from two to

five towns closed in their respective ter-

ritories.

Accompanying these reports in almost
every instance were requests for hun-
dreds of sets of the association commit-
tee's literature, all of which demonstrated
the unanimity of co-operation which is

being accorded the committee in its

efforts. The result has been that the
situation which a few days ago threat-
ened to be nearly as serious as that
which confronted the industry in the fall

of 11) 18 is improving rapidly.

Capital Will Hold
Convention Feb. 24

Plan Increased Production Im-

mediately — Milligan Be-

comes Treasurer

With plans for a great expansion of

production activity, the Capital Film

Company has called a convention to be

held in Chicago February 24, 25, 26, 27

and 28, at which the independent ex-

change men of the country distributing

Capital productions will assemble.

At the close of the convention S. L.

Barnhard, president, will leave to attend
an important conference at the com-
pany's West Coast studios. He stated
that important announcements to the
trade would be issued in the near future.

Milligan Becomes Treasurer

B. Herbert Milligan of Milligan's Piano
Finance and Sales Company, Chicago,
has become treasurer of the Capital Film
Company, and it is indicated that sev-
eral other important additions will be
made to the executive staff to handle the
new work.

Thirty-six independent exchanges are
now distributing Capital productions and
will be represented at the convention.

Isadore Bernstein to Speak

Isadore Bernstein, general manager of
the National Film Corporation, is among
the speakers scheduled at the convention.
The complete program for the conven-
tion has not yet been arranged. An-
nouncement is expected within a few
days.
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| Barely Escapes "Flu"
j

After having been confined
to her home for some time
due to a cold Dorothy Dalton
has resumed work at the
Eastern Famous Players stu-

dios.

During the recent severe
cold weather Miss Dalton
played "Aphrodite" at the
Century theatre.
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Are Uncertain Again
Inability to agree on several important

details is said to have practica':'y ended

the possibility of a number of motion

picture exchanges taking over American
Express Company Building, Ninth street
and Wabash avenue, Chicago.
The exchanges which were figuring on

occupying space in the structure, included
the Selznick Enterprises, Vitagraph,
First National, Metro and Robertson-
Cole, and the Celebrated Players Film
Corporation.

I.oi I8E (.1. \ I >i

J. I'nrkcr Html. Jr., Production'* alar, oh.
in in \ni lurk neleotlnK »• new ward-
rohr.

Chicago Exhibitors
Honor Louise Glaum

Star Tendered Reception By

Theatre Owners During

Brief Chicago Visit

Louise Glaum, accompanied by her sister,

Mrs. Porter H. Albright, and Sig Schlager,

personal representative of J. Parker Read.

Jr., stopped off in Chicago on Sunday,

February 15, en route to New York.

During her stay in Chicago Miss Glaum

was tendered a reception by a group of

Chicago exhibitors who congratulated her

upon her latest production, "The Lone

Wolf's Daughter," which is the second

Louise Glaum special production produced

by J. Parker Read, Jr.

Miss Glaum announced that two more

productions in the series are already com-

pleted. The next production is entitled

"Sex," and is from a story by C. Gardner

Sullivan and was directed by Fred Niblo

under the supervision of Mr. Read. The
latest production is entitled "Love Mad-
ness," also written by Mr. Sullivan and

directed by Joseph Henaberry.
Miss Glaum was particularly enthusiastic

about "Sex," declaring it the greatest pro-

duction of her career.
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Exhibitor*sConfidence \

I To Exhibitors Herald:

| Gentlemen

:

| Enclosed my check covering one
|

| year subscription. Exhibitors Her-
j

1 aid has the confidence of the ex-
|

| hibitors.

Yours very truly,

| L. P. Charles,
Grand Opera House Co.,

Chetek, Wis. \
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Censorship Agitators Defeated
In Virginia and South Carolina

Industry Scores Decisive Victories in First Clash of

the Year—Prepare Prompt Defense in Many
Other States

A determined defense, in which exhibitors and producers stood

shoulder to shoulder, has inflicted a decisive defeat on censorship advo-
cates in the first two clashes of 1920.

By unanimous action, the legislative committee of the Virginia legis-

lature has killed the censorship bill urged for passage in that state. A
few days later, the educational committee of the House of Representatives
in South Carolina took similar action.

William A. Brady Predicts More Victories

President William A. Brady of the N. A. M. P. I. was highly elated

when advised of the two victories and he expressed the opinion that this

year would be a repetition of 1919, during which twenty-four state bills

were killed.

government Profits

$4,000,000 Increase

In Admission Taxes
WASHINGTON.— An increase of

early $4,000,000 in admission taxes coi-

ned during November, 1919, as com-

ared with those of the same month of

ie preceding year, helped to make up

ie $40,000,000 Uncle Sam lost in liquor

ixes, according to a statement issued

y the bureau of internal revenue.

The increased collections from the mo-
on picture, tobacco and one or two
ther industries, it is declared, made up
lis loss to such an extent that the col-

ictions for the month show an increase

f $36,914,555 over those of November,
)18.

Admission taxes collected last Novem-
er totaled $5,877,692.43, as compared
•ith $1,986,443.16 in November, 1918, and
ringing the total for the first five

lonths of the current fiscal year to

'7,253,976.53.

A total of $362,506.66 was collected

om motion picture film leases, bringing

ie total collected since the inclusion

I the tax in the law to $1,415,796.85. In

idition, the seating tax collected during
ie month amounted to $59,364.76, as

Dmpared with $16,065.99 in November,
)18.

i.M.P.A.Is Planning
Americanization Aid

The Associated Motion Picture Adver-
sers have offered their services in

irthering the government's American-
ation campaign via the motion picture

idustry.

At the latest weekly luncheon of the

.. M. P. A. at the Cafe Boulevard a
;solution was offered and unanimously
iopted that "this association offers its

itire resources and energy in the mat-
r of contributing subjects, art work and
ther necessary activity in the getting
ut of 'trailers' to be used in the cam-
aign." A committee has been appointed
) arrange the details of the association's

lare in the campaign.
The resolution was adopted following
discussion introduced by member

harles Pettijohn, who arrived from
/ashington and invoked the utmost co-
aeration of the association in the pro-
Dsed work. Expressing it as his opinion
lat the A. M. P. A. by reason of its

.embership and special position in the
idustry was the organization exception-
ly fitted to carry through to success.

lonatelli Is Leader
Of Kinema Orchestra

(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Nicola
'onatelli, one of the best-known band
asters in the West, has been engaged
y Manager Jack Callicot to direct the
inema orchestra.

taby Deslys Dies

After Operation
PARIS.—Gaby Deslys, the French ac-
ess and dancer, who starred in "In-
tuation," a Pathe feature, died here
ebruary 11 after an illness of several
onths.

The Censorship Committee of the
N. A. M. P. I. has so organized the coun-
try that it is in constant touch with the
situation in all states. Its thorough or-

ganization is credited with the success of
last year's campaigns.

Jake Wells Among Speakers

At the hearing before the South Caro-
lina educational committee, speakers on
behalf of the industry were Jake Wells
of Richmond; E. Carlton Wright, editor

of the Columbia Record, and R. K. Fuller,

secretary of the Censorship Committee
of the N. A. M. P. I.

Miss Mary Gray Peck, representing
the National Board of Review, also spoke
effectively in opposition to the pending
measure.
The action of the joint committee of

the Virginia legislature in voting
unanimously against the censorship
measure, brought to a close one of the

hottest fights ever conducted in the south
on the subject of censorship, a fight in

which David Wark Griffith, producer;

Jake Wells, representing the Virginia

Motion Picture Exhibitors, and J. S.

Connolly of the National Association of

the Motion Picture Industry, were pitted

against a group of ministers, each of

whom represented a powerful ministerial

body in the state.

Did Not Attend Theatres

Rev. W. A. Hall, in speaking against

the films, urged that a censorship board
was needed. He admitted that he was
not a motion picture patron, but de-

clared pictures were a great evil in the

community. He attempted to blame mo-
tion pictures for many crimes of the pres-

ent day, but his arguments only caused
merriment among the legislators.

Rev. J. J. Wicker, a Baptist, received

a round of applause when he admitted
that he was "a movie fan." He declared,

however, that while he could not recall

seeing any objectionable films, he be-

lieved that moving pictures would be
much better off with censorship.

Wyndham R. Meredith, counsel for the

Virginia exhibitors, said it would be im-

possible to find any three men or women
who could be trusted to act with arbi-

trary powers in censoring motion pic-

tures. He did, however, introduce an
amendment to the Penal Code of the

state prohibiting the exhibition of in-

decent pictures. This was received en-
thusiastically by both sides.

To D. W. Griffiths more individual
credit probably is due than to any other
agency in the winning of the fight. Mr.
Griffith made one of the strongest argu-
ments possible, and the impression he
made on the legislators was such that
immediately after he had finished four of
them declared they would not even listen

to the other side of the case.

Arthur S. Kane Buys
Famous Cohan Play

"Forty Five Minutes From Broad-

way," the famous George M. Cohan
play that made a name and fortune for

its producer, has been purchased by
Arthur S. Kane as a vehicle fcr Charles

Ray's initial First National attraction.

Negotiations were concluded last

week by the producing company for the
screen rights to the play and Ray will

begin work on his first independent film

as soon as he returns from a short va-
cation trip.

Grand Ball in March
The date has been set, the orchestras

engaged and the ball room of the Biltmore

hotel assigned for the evening of Satur-

day, March 20. to The Motion Picture Di-

rectors' Association, for the second Grand
Ball. This occasion is being resumed as

an annual affair.
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1 Begin Production
1 Of "The Rubaiyat"

|

| LOS ANGELES.— After six |
1 months of preparation, the Ferdi- |
| nand Earle Production Company |
| announces that production of "The |
1 Rubaiyat," by Omar Khayyam, |
I will be started within a short time. |
| Ferdinand Pinney Earle is head of |
| the organization. Instead of set- |
| tings, paintings will form the back- |
| ground of the feature.

1 The book has been issued in §
| more than 800 editions in every §
I civilized land and over 33,000,000 |
| copies have been printed.
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W. R. Sheehan Goes Abroad to
Inspect Fox's Foreign Offices

General Manager Who Sailed on Adriatic Will be in

London to Attend Opening of New Offices There
On his annual European trip in be-

half of Fox Film Corporation, Winfield
R. Sheehan, general manager of the com-
pany, sailed on the liner Adriatic on
Saturday, February 14.

Mr. Sheehan will make his first stop
in London. He will remain there sev-
eral days and will be present at the
opening of the new Fox Film building
at l.'i Hurnham street. This, Fox an-
nounces, will be the model film building
of Europe.

Was Former Army Building

This building formerly was occupied
as headquarters for the Canadian army,
and has been remodeled to make room
for the larger film activities, which will

include executive offices, shipping and
poster departments, film vaults, projec-
tion rooms and equipment for the other
departments.

After his stay in London, Mr. Shee-
han will go to Copenhagen, making his

headquarters at the Fox office there;
thence he will proceed to Berlin, Vienna,
Venice. Rome, Milan, Paris and Brus-
sels, according to his present itinerary.

In Paris he will join Abraham Carlos
at 24 Boulevard ties Italiens, the French
headquarters of Fox Film Corporation,
over which Mr. Carlos presides.

To Install Printing Plants

Mr. Sheehan while abroad will ar-

range for the installation of two large
film printing plants—one in England to

handle the output for the market of
Great Britain, the other in Paris to care
for the demands of the continental busi-

ness.

Fox announces that it now has a

branch in every leading city of Europe.
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Carpentier Accepts

William Fox's Offer

NEW YORK, Feb. 16.—Georges
e Carpentier, European heavyweight

I champion, has accepted an offer of

i William Fox for a bout with Jack
= Dempsey, world's title-holder, to

1 be held in this country.

Winfield R. Sheehan, a represen-
= tative of Fox, is on his way to

| Paris for a conference with Man-
| ager Descamps.

| Descamps did not cable definitely

which of the two offers made by
j Fox he would accept. This detail

| will be arranged by Sheehan, who
| has been vested with authority to |

| close the Carpentier end.

| One of Fox's offers is a flat guar- |
| antee of $250,000 in gold, win or |
D lose, and the other provides for a j

| purse of $550,000 to be divided on a 1
| basis of 75 per cent to the winner I

| and 25 per cent to the loser. With ]
5 each offer went the additional in- |

| ducement of a division of 50 per r

1 cent of the net profits from the §
| match on a basis of 35 per cent to 1
| the winner and 15 per cent to the I

I loser. The remaining 50 per cent |
is to go to the Red Cross.
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as well as in all the countries of the
Orient, Australia and South America.
A system of operation has been inaugu-
rated, it is said, whereby the exhibitor

WIMIDI.I) II. SHEEHAN
Who aiilh-d for BwMpc Kfbrunr) 14 lo
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is in direct contact with a Fox manager
precisely as in the United States.

During his tour, Mr. Sheehan will ar-
range for additional facilities for these
branches. It is" expected that he will

bring back with him a number of for-

eign plays. As the dragnet is out for
foreign stars. Fox says some interesting

announcements are looked for.

Goldwyn Talks on
Honest Advertising

CULVER CITY, CAL.—The first

public function attended by Samuel
Goldwyn after his arrival at the Culver
City studios was a luncheon of the
Los Angeles .Advertising club, at which
the president of Goldwyn Pictures Cor-
poration, as the guest of honor, ad-
dressed the leading business men of the
city. The Advertising club has a mem-
bership of 700.

Mr. Goldwyn took honest advertising
as his theme and outlined the Goldwyn
policy.

Abraham Lehr. vice-president of Gold-
wyn Pictures Corporation, has been
elected president of the Producers Asso-
ciation in Los Angeles.

Ovation Planned for

Maurice Maeterlinck
(Special to Exhibitors He+old)

LOS ANGELES, Feb. 17.—Belgian
residents of Los Angeles are planning an
ovation for Maurice Maeterlinck upon
his arrival here Saturday.

24,580,500 Feet of

Film Is Exported In

Month of Decembt
WASHINGTON. — Some surprisii

facts are developed from a study of

report of our foreign business in motic

picture films, which has just been cor

pleted by the government.

A compilation of our exports for tl

month of December shows that filn

are being exported at the rate of near
$1,000,000 a month, December's shij

mcnts being composed of 3,853,050 fe>

of unexposed film, worth $109,704, an

20,727,450 feet of positive film, wort
$865,919.

Our most important customer for pos

tives is England, but that country
third as a market for unexposed filn

first place during the month being oc

cupied by Spain, with more than l,500,0f

feet, closely followed by Japan, wit

more than 1,000.000 feet.

According to this, Spain and Japan ar

about to get into the producing garni

and it may not be long before our fon

most theatres are showing picture

labeled "Made in Nippon."

Kunsky Buys Theatre

In Exclusive Dlstric
DETROIT, MICH—John H. Kunsk

has taken over the DeLuxe Theatre

which is considered one of the mos

beautiful of Detroit's residential theatre

It has a seating capacity of 1,800, an.

its patrons are for the most part resi

dents of the "Indian Village," an exdu

sive residential district.

The auditorium is constructed upon th

Roman Coliseum style which allows fo

added capacity, and makes the main floo

and the balcony one.

George W. Trendle. attorney for th.

Kunfky interests, will be associated wit!

Mr. Kunsky in the operation of th

house. Mr. Kunsky, it is said, expects ti

announce shortly other theatres to b<

built to make complete the Kunsk;

circuit.

Gasnier Is Preparing

For Four Productions
LOS ANGELES—L. J. Gasnier is

making ready to launch four production:

in Glendale. Preparations are being raad(

to enlarge the studio and until such timi

part of the organization will be oblige<

to use other studio space.

The third Lew Cody production wil

be under way at an early date, according

to a statement by Mr. Gasnier. Mat

Marsh returns to the screen under tht

personal supervision of Mr. Gasnier, anc

has commenced her initial "return tc

screendom" vehicle.

It also is rumored that this producei

will guide the destinies of the future Du*

tin Farnum pictures. Gasnier also is

supervising production of the new Ruth

Roland serial.

Returns to Her Home
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Mary Rob-

erts Rinehart has returned to her home

in Pittsburgh after attending a confei-

ence at the Goldwyn studios.
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NAOMI CHILDERS
A hose work in support of Goldwyn stars
has marked her for stellar honors.

Holubar Favorable
To Offer Made By

Italian Producers
LOS ANGELES—Allen Holubar has

nnounced that if he can arrange his af-

airs so as to be able to leave America.

ie will accept the offer of director gen-

ral for a film producing organization in

taly.

Mr.- Holubar directed "Hearts of Hu-
lanity," "The Right to Happiness" and
ther productions.

The cablegram received, asking him if he
.ould act as director general for the

talian enterprise, said that American peo-

le would be at the head of the organiza-

on which would be run according to

imerican methods.
A detailed letter has just been received

y Mr. Holubar. According to the letter

t is planned to erect a gigantic studio

1 Rome, with an auxiliary plant in

• aples, and one at Milan. A group of
talian financiers have raised Sl5.000.000

or the preliminary work, it is said. The
talian government, the letter indicated, is

acking the enterprise.

The letter to Mr. Holubar states that

he accepts the offer he is to have full

nd complete charge, working in conjunc-
on with Gabrielle D'Annunzio, the Italian

Det and writer.

Miss Dorothy Phillips, who in private
fe is Mrs. Allen Holubar. has been
ffered the role of one of the featured
ayers.

fidor Has Completed
"The Family Honor

"

LOS ANGELES, Feb. 16—King Vidor
is just completed his first picture for
stribution through the First National
xhibitors Circuit, Inc., and has removed
om the Hollywood Studios.
King Vidor's first picture is known as
The Family Honor."

Exhibitors Responding to Appeal
To Aid in Fight on Social Unrest

Harry M. Crandall, Chairman of Exhibitors Branch
Of Americanization Committee, Reports Rapid

Progress in Nation Wide Campaign
Exhibitors throughout the United States are responding enthusiasti-

cally to the government's appeal to theatre owners to assist in the general
campaign to combat "red propaganda" and social unrest, according to re-

ports pouring into the Americanization Committee of the Motion Picture
Industry.

The campaign, which is to extend over the next twelve months, has
opened auspiciously and within a few weeks, it is expected that practically
every motion picture theatre in the United States will be exhibiting regu-
larly the patriotic one and two reel films to be specially produced.

Producers Favoring American Stories

Simultaneously, producers are making an effort to secure American
stories of patriotic appeal for their feature productions. A number of these
are already being distributed with special exploitation, and several more
are in production.

Harry M. Crandall, chairman of the

Exhibitors' Branch of the general com-
mittee, has issued a statement indicating

the rapid progress is being made in the

work. He says in part:

"I am deeply grateful to the exhibitors
of the country for the splendid spirit

that they have shown in the American-
ization program. For the second time in

the history of our organization the gov-
ernment called upon us to combat the
enemy, and we have risen to the occa-
sion.

"Congress, through the Senate and
House Committee on Education, passed
a joint resolution requesting us to use
our resources. We cannot afford to lay-

down on the job and it is up to every
single exhibitor in the country to do his

share. Former Secretary of the Interior.

Mr. Lane, although one of the busiest
men in Washington, honored us by act-
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Eastman Gives Aid

To Patriotic Work |

The Eastman Kodak Company |
has contributed one-quarter of a |
million feet of film to Americaniza- |
tion Committee of the Motion Pic- I
ture Industry for its work in mak- |
ing trailers to assist in the screen |
campaign to arouse patriotism and |
combat unfriendly propaganda.

A letter was sent to George East- I
man by the Americanization Com- |
mittee in which it was pointed out 1
the necessity and importance of the §
trailers. Mr. Eastman immediately |
replied that he was heartily in sym- j
pathy with the movement and |
would do everything in his power j
to co-operate and make it a success. |

His offer of the film was imme- I
diately accepted and the trailers |
are now being printed and will be j
ready for distribution within a few |
days. They will be shipped to ex- |
change centers, where they will be |
attached to prominent feature pic- |
tures. I

ing as chairman of the committee, and
I know that he worked into the small
hours of the morning on this matter.

Must Avoid Radicalism

"The exhibitor must keep his screen
free from anything that savors in the
slightest degree of radicalism.
"We must put on our screens pictures

that will give the people of this country
a better understanding of the oppor-
tunities that are here.
"Already the first picture made by

Mr. Lewis J. Selznick, the chairman of
the Distributors' Branch of the General
Committee, and approved by the com-
mittee, has been released. This picture.
'The Land of Opportunity,' with Ralph
Ince, was shown in 157 first-run houses
of the country on Lincoln's Birthday.
The picture has a strong appeal and met
with instant approval all over the coun-
try. The exhibitors must put aside any
personal feelings and must fulfill their

part of the bargain with the government
It is the duty of every exhibitor to show
this picture regardless of whether his op-
ponent has shown it previously or not.

"The producers of pictures have guar-
anteed to make new pictures and the
distributors have agreed that they shall

reach the theatres. We have never fallen

down in any undertaking that we have
started and we will not at this time."

Four Veiller Scripts

For Metro Annually
(Special to Exhibitors Herald)

LOS AXGELES, Feb. 17.—Bayard
Veiller will produce scripts for four mo-
tion pictures yearly for Metro Pictures
Corporation under the terms of a con-
tract just closed by Richard A. Rowland.
Metro president.

Honor Abraham Lehr
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Abraham
Lehr, vice-president of Goldwyn Pictures
Corporation, and general manager of the

West Coast studios, has been elected
president of the Motion Picture Produc-
ers' Association. W. J. Reynolds was re-

elected vice-president.
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LEONARD EXPLAINS THE "K. O" TO WALLY AND JOE

Left to right—Joe Kelley, publicity director of Hallmark Pictures Corp.; Benny
Leonard, lightweight champion of world, star of "The Evil Eye" serial, and
Wally Van, assistant director for Ascher Bros.' Enterprises, and Frank G. Hall.

Prominent Americans Laudatory in

Comment on "Land of Opportunity"
Lewis J. Selznick Receives Many Messages Congrat-

ulating Him on the First Americanization

Production
"The Land of Opportunity," the first

picture published in connection with the
Americanization plan of Franklin J.
Lane, former secretary of the interior,

has been praised highly by governors of
states, government officials and promi-
nent exhibitors.

Louis J. Selznick, who presents this

Ralph Ince Lincoln picture, has been the
recipient of many congratulatory tele-

grams and letters, according to word
from the Selznick offices.

Picture Strikes Right Note
It is the ©pinion of Mr. Selznick that

the receipt of these expressions is proof
that the picture has struck the right note.

After the picture was completed and
found to be satisfactory, plans were pro-
moted for extensive distribution during
Lincoln week. During that week every
Broadway theatre in New York with one
exception screened it. Many of the other
playhouses throughout the United States
also showed it. To assure extensive dis-

tribution, the following telegram was
sent to all branch managers of Select
Pictures, which is releasing the play:

"Keep Every Print Busy"
"Extensive distribution cf 'The Land

of Opportunity' means more to me than
the price for the same. We want the
largest distribution possible and every
print must be kept busy.

"Lewis J. Selznick."

The response to this telegram, it is

said, was most liberal, with Select and
Republic salesmen finding that exhibitors

were more than willing to cooperate.
The result has been that the American-
ization plan has been given a big boost,
and "The Land of Opportunity" has
proven an incentive for others to follow.

Personages at Showing
One of the biggest private showings

of the picture took place in New Haven.
Conn., at the Bijou theatre before a
distinguished audience of officials and
university men. There were present
former President William Howard Taft,
President Hadley of Yale, Mayor David
Fitzgerald of New Haven, S. Z. Poli,

L. M. Segal, O. C. Edwards, manager of
the Place theatre, New Haven; Fred
Yalles, manager Bijou theatre, New
Haven; L. D. Doty, auditor Poli Enter-
prises; J. J. Splain, general manager Poli

Enterprises; L. D. Garvey, publicity

director Poli Enterprises, and E. J. Poli.

Message From Governor Coolidge

Walter Griffith, manager of Select's

New Haven branch, writes: "It was
really remarkable to hear the expres-
sion of approval of this subject. We are
receiving several letters of congratula-
tion and I will forward them to you."

From Governor Coolidge of Massachu-
setts came the following telegram:

"Dear Mr. Selznick: You are entitled

to great praise for your first American-
ization picture portraying some anec-
dotes in the life of the great President
and man. 'The Land of Opportunity' is

a picture that can with profit be seen by
every one of us, as it shows where Abra-

ham Lincoln plainly stood on the issue
of Americanism."

"Can Be Used Effectively"

M. L. Brittian, state superintendent oi
schools of Georgia, wrote to Mr. Selz
nick: "It is a pleasure to bear testimony
to the importance and value of 'The Land
of Opportunity,' recently presented at

the Criterion theatre here. I believe that
motion pictures of this kind can be used
very effectively in the Americanization
work."

Fairbanks Again Is

Adapting Own Story
Title Not Yet Announced for

Star's Next "Big Four"
Picture

Douglas Fairbanks has resumed his

activities before the camera following a

rest of eight weeks. During his vacation
the story for his third United Artists
production was prepared.
While the title has not been announced

for the star's next "Big Four" picture,

it is known to be an original story by
Mr. Fairbanks, the screen version of

which has been prepared by Tom Ger-
aghty, editor of productions.

Action Is in West
The greater part of the action takes

place in the West with a very generous
share of the story dealing with outdoor
scenes.
Many new faces will be seen in sup-

port of the star. Also a new leading
woman, drawn from the dramatic stage,

will play the heavy.
Victor Fleming, who made his initial

how as a director in "When the Clouds
Roll By," will shoulder the same respon-
sibilities again, with Ted Reed assisting.

Some Scenes in Arizona

Few scenes will be filmed at the Fair-

banks studios in Los Angeles. The story

is of a character requiring considerable
location work, much of which will take

the entire company to Arizona.
It is plann"d to spend from three to

five weeks in the desert, and for this

purpose large quantities of food supplies

and equipment have been purchased,
suitable to care for a company of 100 or

more people.
Following the completion of the work

in the desert the company will go east

and spend about two weeks filming an-

other episode of the story.

Rawlinson Play is Done
Herbert Rawlinson has completed the

tilming of "Passers By," the Blackton

adaptation of the stage play by C. Had-
don Chambers. J. Stuart Blackton

directed.

I HERALD "Is Best"
j

I To Exhibitors Herald:

| Enclosed please find one dollar |
| for which please send me the best

|

j motion picture magazine out. You
|

| know what it is. Start it at once.
|

Yours respectfully,

T. C. Baker,
770 N. Wallace St.,

Indianapolis, Ind. |
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?linn Given Executive Position in
Famous Players-Lasky Corporation

erome Beatty Succeeds as Director of Publicity and
Advertising—Flinn and Lichtman to be

Closely Associated
John C. Flinn, for the past three years

rector of publicity and advertising of the

imous Players-Lasky- Corporation, has
en succeeded in that position by Jerome
?atty, advertising manager.
Mr. Flinn takes up immediately duties

an executive capacity which, it is said,

11 place him even closer to Adolph Zukor
:d Jesse L. Lasky than in the past. Be-
use of Mr. Flinn's intimate acquaintance
th the different activities of the corpora-
>n. Mr. Zukor has selected him to handle
uch of the detail that passes between the

oduction and distribution department
lich, heretofore, has centered in Mr.
ikor's office.

Lichtman and Flinn Associated

Al Lichtman, in charge of distribution,

d Mr. Flinn will be closely associated.
5 Mr. Zukor is leaving for Europe in a

w weeks, the change in positions will be
"ective immediately.
Mr. Beatty has been assistant to Mr.
inn for the past two years. He was a

wspaper man and magazine writer before
entered the motion picture field, having
different times been connected with the

itorial staffs of the Kansas City Star,

ashington Post, Los Angeles Express,
cw Orleans States, New York Evening
obe, New York Evening Mail, New York
'ibune and the New York Sunday World.

Joined Lasky Five Years Ago
His motion picture experience before he
ined the Famous Players-Lasky organ-
ition was with Essanay, Thanhouser and
cClure Pictures.

Mr. Flinn joined the Jesse L. Lasky Fea-
re Play Company as publicity manager
e years ago. Previously he had been

JEROME BEATTY
ho succeeds John C. Flinn as advertis-
ing manager of Famous Players-Laskf
I'orporation.

for several years dramatic editor of the
New York Herald. He always has been
active in the affairs of the National Asso-
ciation of the Motion Picture Industry, of
which he is chairman of the fifth division

and a member of the executive committee.

Goldwyn Will Publish

fFirst Bosworth Film
The initial Hobart Bosworth production

to be produced by J. Parker Read, Jr.,

is to be issued by the Goldwyn Distributing

Corporation.
Work has already been commenced on

the production, which is being made at the

Ince Studios and is being directed by Irvin

Willat.

According to present plans. Mr. Read
will present Hobart Bosworth in five spe-

cial productions within the next year.

Report Increase in

Sales of Projectors
The Nicholas Power company reports

that the trip of S. S. Cassard, sales man-
ager, has been conducive to many addi-
tional sales of projectors. Mr. Cassard,

Vivian Rich, who recently supported
Buck Jones in his initial screen endeavor,
"The Last Straw," is to be starred by-

Fox Film Corporation in "Would You
Forgive?"
Miss Rich, the Fox announcement

says, has won her position as a star by
hard work, talent and consistent effort

to please.

Born On Shipboard

In introducing this vivacious new star.

Fox says: She was born on shipboard
while her parents were en route from
Cuba to New York. Her father, Nathan
Kenny Rich, was a sea captain, and it

was on his ship that she spent most of
her first two y-ears. Her mother was
Nellie Francis Whorf, who was de-
scended from Castilian stock.
With her father. Miss Rich traveled

all over the world. She has lived in

Buenos Ayres and on Trinidad Island.
While still in her 'teens, Miss Rich went
to New York with her sister, and there
played her first role in a revival of "The
Country Girl."

"She Wrote 'Nieda'
"

In motion pictures she has appeared
with Wallace Reid and J. Warren Ker-
rigan. Then she wrote "Nieda," in which
Margarita Fisher starred.

The new star lives in Hollywood, Cal.
She is athletic—rides, rows, swims and
plays outdoor games. Aviation is a
hobby with her, according to Fox, and
she has often taken the air at a great

H. H. VAN LOAN
W ell known scenario writer who has sold

a story, "The Great Redeemer," to
Maurice Tourneur, to be published as a
Paramount-Artcraft subject.

according to his New York office, is mak-
ing no sales himself. However, he is

getting in touch with dealers and dis-

tributors. The enthusiasm and confidence

created by Mr. Cassard, says President
Earl, is responsible for the increase in

orders.

altitude. Her first flight was made with
the late Lincoln Beachy.

VIVIAN RICH
Beautiful young artist who has been
signed by William Fox to play leads.

Vivian Rich to Enter Stardom in

Fox Picture "Would You Forgive:
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Universal to Distribute Pictures
To Non- Theatrical Organizations

Division Under Supervision of Harry Levey Has
Offices on Eighth Floor of Mecca

Building, New York
The Universal Film Manufacturing

Company announces the establishment of

a Non-Theatrical Motion Picture Divi-
sion to supply a complete service cover-
ing every part of the United States. The
division is under the supervision of

Harry Levey, general manager of the in-

dustrial and educational department.
The non-theatrical division from tin-

outset will utilize every facility of the

Universal organization, it is stated, which
includes more than fifty fully equipped
exchanges in strategic centres and as

many more which are prepared to dis-

tribute direct to non-theatrical film users.

Executive Offices Established

Executive offices for the non-theatrical
business of the Universal have been es-

tablished on the eighth floor of the

Mecca building, 1600 Broadway, New
York, and within a short time, it is ex-

pected Mr. Levey will announce the ap-
pointment of an executive to take imme-
diate charge of the work.
"Mr. Laemmle and the other officials

of the Universal have had in mind for

more than a year the idea of establish-

ing a non-theatrical division," said Mr.
Levey, "and now I have the pleasure of

announcing that the step has been taken.

"In my office there is an accumulation
of thousands of letters that bear witness
to the American need for the scientific

distribution of motion pictures to asso-
ciations, schools, churches, granges, Y.

M. C. A.'s, Y. VV. C. A.'s, Y. M. H. A.'s,

meeting places where people congregate
for social purposes—thousands and tens

PRISCILLA DEAN,
the Universal star, is all broken up be-
cause she has had to chastise "Yussuf,"
her temperamental hound. "Vussuf"
wants to get in pictures, so he dashes
into scenes of "The Virgin of Stamboul"
when he's not wanted.

of thousands of such organizations scat-
tered throughout the land.

No Such Distribution Before

"Heretofore, notwithstanding the great
number of good pictures available, there
has been fio such scientific distribution.
Many companies with small organiza-
tions have attempted it with some suc-
cess, but the larger companies in the
stress of nuking new pictures have not
thought non-theatrical circulation worth
while. The Universal now is ready to
supply the film needs of all manner and
kinds of customers, whether in New
York or the most isolated church and
farming community.
"The reason that this vitally important

use of motion pictures—the upbuilding
of American civilization—has been vir-

tually undeveloped is that the motion
picture industry has been traveling very
fast and has had little time to devote
to the development of unchartered fields.

Many Obstacles Overcome
"With the coming of the portable, fool

and fireproof projection machine the
principal obstacle in the way of showing
motion pictures everywhere has been
overcome; for these machines are so
simple that a child can operate them, and
thus the expense of renting a large ma-
chine and engaging the services of a
professional operator arc done away
with."
According to the laboratory and li-

brary experts of the Universal, millions
of film and thousands of subjects are
immediately available for non-theatrical
distribution.

Motion Pictures to

Assist Development
Of Southern States

WASHINGTON, D. C—Motion pic-

tures are to be extensively used this year

in the development of the South, accor-
ding to plans of a number of organiza-
tions in that section of the country. The
Alms are to be exhibited all over the
United States in an effort to draw set-

tlers to the cut-over farm lands of the
South.
Two films are to be made by the

Famous Players-Lasky Corporation for

the Southern Pine Association, it is an-
nounced, and Nathan H. Friend, man-
ager of the educational department of

the concern, and Coolidge Streeter, one
of its scenario writers, recently spent
a week in New Orleans getting local

atmosphere for the pictures.

Fifteen thousand feet of film were made
last year showing farming and develop-
ment work, under an arrangement be-

tween the Department of the Interior

and the development organizations. Be-
sides these official films, special pictures

have been prepared combining enter-

tainment and educational features, which
are intended to appeal especially to the

industrial and office workers in the cities

of the North and West.
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New Fox Studio Is

Scene of Activity

Four Directors Have Player:

at Work on Top Floor

of N. Y. Office.

Within five days after the executive
offices of the Fox Film Corporation wen
housed under the roof of the new Fo:
building in West Fifty-fifth street, fou
of the organization's directors were tak
ing scenes in the studio which occupie
the entire top floor of the structure.

Pearl White was the first to appear ii

her makeup on the big stage—in th<

screen adaptation of "The White Moll,'

under the direction of Harry Millardc
Her company christened the studio will

a safe blowing scene which echoe(
through the building like a mine i xplo

sion.

Stanton Is Busy
The next director to make his appear

ancc with his company was Richan
Stanton. These players have been work
ing on a production about which very lit

tie is known as yet. Mr. Stanton, whosi
most recent production for William Fo>
was "Checkers" is introducing some ef

fects in his new picture that, according

to Fox officials, should raise him in thi

pictorial hall of fame.
Charles J. Brabin, director of "Kath

leen Mavourneen," followed with hi;

company which is making "W hile New
York Sleeps." This picture is scheduler
for early publication.

Walsh Company Moves
George Walsh, in "A Manhattan

Knight," was the fourth of the Fox stars

in the east to take over his dressing

room in the new studio. Under the

direction of George A. Beranger, he has

been engaged in the making of this pro-

duction at a studio at College Point.

The arrival of George Walsh at the

new studio has injected additional activ-

ity into the completion of the gym-
nasium, inasmuch as Mr. Walsh insist?

on keeping in athletic trim for his screen

work.

Melody is Written to

Exploit Hope Hampton
Hope Hampton Productions, Inc., has

dedicated the song, "Rain or Shine." to

Hope Hampton as an exploitation meas-

ure.

The company believes that 1,000,000

copies of the song will be sold. It is

published by Joseph W. Stern & Com-

A wide advertising campaign also will

be carried on by the organization. In

addition to this, the Metro Pictures cor-

poration, which is distributing "A Mod-

ern Salome," Miss Hampton's initial

screen production, has announced that

elaborate press book paper and other

exhibitors' accessories will be issued.

United Has Reed Vehicle

"The Curious Case of Marie Dupont,"

a novel published by Harpers and "The

Mayfair Mystery," an English melo-

drama, have been purchased by United

Picture Productions Corporation to be

made into motion pictures. Florence

Reed will be the star of the first, while

an all-star cast is being engaged to por-

tray the latter.
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Reeve SignsWith Goldwyn to Adapt
His Famous Craig Kennedy Stories

Terms of Contract Call For Four Productions During
the Year Beginning on April 1, 1920

J. BARNEY SHERRY
n Marshall IVeilan's initial independent
production, "The River's End," based on
the noval by James Oliver Cnmood.

.ong-Time Contract

Signed With Neilan

By J. Barney Sherry
J. Barney Sherry, star of many pho-

:>plays, has been signed on a long-time

ontract by Marshall Neilan to play

rominent parts in all the forthcoming

,'eilan Productions. Mr. Sherry played

11 important part in "The River's End,"

,'eilan's first independent production.

Mr. Sherry is one of .the real veterans

t the screen. As early as 1909 he was
ngaged by the Vitagraph Company of

.merica to appear in the title role of

Raffles." After a short return to the

Token drama, he reentered pictures as

ading man for the New York Motion
icture Company of which Thomas H.
nee was then the producer.
For seven years Mr. Sherry played
ading character parts for Mr. Ince.
ater he went to Universal where he
as been featured in many of that com-
anv's greatest successes.
Mr. Sherry's acquisition to the Neilan
)rces makes three stars the producer
as permanently engaged, the others be-
ig Marjorie Daw and Wesley Barry.

Fairbanks Financing
Smith Productions

LOS ANGELES, Feb. 16.—Douglas
airbanks is revealed as a financial mag-
ite in connection with the Winchell
Tiith productions, which are now on the
>ards at the Fairbanks studio.
Arthur Rosson is directing the initial

oduction. Mr. Fairbanks is assisting
r. Smith in financing the proposition.
Production on "Turn To the Right" is

be commenced soon.

Arthur B. Reeve, creator of the famous
Craig Kennedy, has signed a contract

with Goldwyn Pictures Corporation to

produce photoplays based upon, or

adapted from, the Craig Kennedy stories.

The terms of the contract call for four

productions during the year beginning
April 1, 1920. Goldwyn will be the sole
distributor. They will be known as
Craig Kennedy pictures.
Goldwyn feels fortunate in obtaining

the screen versions of Mr. Reeve's
stories. The company considers its ac-
quisition one of the strongest drawing
cards in the entire field of fiction.

Kennedy Known Far and Wide
Craig Kennedy started his career in

1910 in the Cosmopolitan Magazine. The
dramatic and thrilling experiences de-
vised by Mr. Reeve for his resourceful
hero resulted in the creation of a new
and permanent literary figure, whose
name and exploits are known far and
wide.

In superintending the production of

his stories, Mr. Reeve will profit by con-
siderable practical experience in the
making of photoplays in which he has
been interested actively for the past six

years. As far back as 1914-15 he col-

laborated with Charles W. Goddard on
"The Exploits of Elaine," one of the

early and successful motion picture se-

rials.

Twelve Volumes Published in 1917

Although Mr. Reeve's first book was
not published until 1912, Harper & Bros.,

in 1917, published an edition of his works
filling twelve volumes, including "The
Adventures of Craig Kennedy, Scien-
tific Detective," as far as they had gone
at that time. Other books numbered in

the collection are "Social Gangster,"
"Ear in the Wall," "Treasure Train," and
"The Terror."

In addition to his contributions to lit-

erature, Mr. Reeve has found time to fol-

low his "Exploits of Elaine" with other
popular photoplay serials, "The Hidden
Hand" and "The House of Hate," pro-
duced in collaboration with Charles A.
Logue.

Offer Great Possibilities

His Craig Kennedy stories, however,
reveal an inexhaustible supply of inven-

tive genius and mark a distinct innova-
tion in fiction of this type by giving the

workings of the detective a scientific

background, thereby increasing the plaus-

ibility of his success in unraveling mys-
teries. For motion picture purposes,
Goldwyn announces that the stories offer

tremendous possibilities that may be real-

ized most completely through the co-
operation of the author in bringing his

work to the screen.

The arrangement with Goldwyn is

such that Mr. Reeve will be afforded
every facility for the production of

notable pictures. The scientific element
that did so much towards making the
stories convincing in printed form, will

be preserved in the films, to be acted by
a company of well known players. Plans
are maturing for the beginning of work
on the first picture.

New Style of Picture

The Craig Kennedy stories will add a
new style of picture to the Goldwyn pro-
gram that is arranged, it is said, to in-

clude every form of screen entertain-
ment of the highest class. Picture rights
to many successful stage plays have been
purchased in recent weeks; Maurice
Maeterlinck, the famous Belgian poet,
novelist and essayist, has signed a con-
tract to write for Goldwyn; the novels
of the eminent authors are being trans-
formed into photoplays; and Booth Tar-
kington's two-reel "Edgar" comedies
will be published soon.

"The Forbidden Woman"
Will Play at Capitol

The impetus given the new Equity

Pictures Corporation by reason of its

policy of few but great productions, and

which impetus was heightened by the

advent of Clara Kimball Young in "Eyes

of Youth," was strengthened further

when Edward J. Bowes, director general
of the Capitol Theatre, booked the sec-

ond Clara Kimball Young film, "The
Forbidden Woman," for first run at the
Capitol theatre, New York.
"The Forbidden Woman," says the an-

nouncement of the deal, marks the sec-

ond step of the Equity Pictures Corpo-
ration to identify itself with nothing but
big sensational, yet dignified film plays.

Opens Theatre at Wilmot
Jack Nailor has opened the Strand

theatre at Wilmot, Arkansas. The house
is furnished with new equipment, in-

cluding three hundred opera chairs and
a Motiograph De Luxe Projector.

BERNARD DURING
Who is appearing: in "The Gilt Supreme,"
a Republic Picture, soon to be pub-
lished.
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Famous Players-Lasky Move into

New $2,000,000 Eastern Studios

J. N. Naulty, General Manager, Is Busy Selecting

and Preparing His Crew for the New Work-
shop at Long Island City

The work of transferring the activi-

ties of the Famous Players-Lasky pro-

ductions from the five studios which

have housed the productions in the East

this winter, to the new $2,000,000 studio

at Long Island City, has heen begun

by J. N. Naulty, general manager of

the eastern studios.

Selecting and preparing his crew for

the new studio is one of the most im-
portant tasks. Next to that comes the

arrangement, cataloguing and indexing
of the enormous amount of property.

Mr. Naulty has installed a system for

providing a pictorial index of all this

property, by which all articles desired

may be selected from pictures and or-

dered by numbers.

Hopes for Greater Successes

In speaking of the advantages of

working with all forces and departments
under one roof, instead of scattered un-

der many, Mr. Naulty says: "I have
been looking forward to the time when
we shall all be able to work together
as a unit, with each department in close

touch with all the others, as a time
when we shall be able to make still

greater successes than we already have
accomplished.
"We have achieved splendid results

with the organization working under the

present difficulties, but we shall eclipse

past performances when these difficul-

ties are removed. In the Long Island

studio we shall have every convenience
conceivable to help make the best pic-

tures.

Equipped for Employes' Comfort

"The new building will be equipped
not only to facilitate work, but for the

comfort of every employe. The needs
of each department have been thor-

oughly investigated, and accommodation
for each in the new studio has been ar-

ranged to the best advantage. There
will be no lost motion, and there will

be no needless burdens in handicaps of

inconvenience on anybody.
"The art and decoration department

will remain in charge of Robert M.
Haas, and associated with him is

Charles O. Sessel, decorator. Their
work in originating and adapting the

innumerable styles of architecture and
decoration necessary to the standard of

our pictures has been excellent. The
library which they keep for reference is

being enlarged daily.

Departments in Charge of Experts

"The casting department, still depart-
ment, purchasing, construction, elec-

trical, wardrobe, scenic, location and ac-

counting departments all have been
placed in the charge of the best men
and women obtainable, who have in turn
retained experts in the line as their as-

sistants.

"Due to the efforts of Frank Meyer,
the laboratory soon will be in working
order, which will relieve the congestion
in our own present inadequate labora-
tory and obviate our scattering much

of our work in four separated labora-
tories about the city.

"Altogether it makes me feel very
optimistic and confident about the out-
look for the future."

Has Had Broad Experience

Mr. Naulty puts into his work the ex-
perience accumulated through many
years in the business. In 1898 he was
assistant manager of production and
sales at the Edison Laboratories in

Orange, N. J. In the days of the "store
shows," in 1005, the Kinetograph com-
pany called upon him to establish their

sales department.
Upon the formation of the Patents

and General Film company in 1910, he
left the Kinetograph company to be-
come assistant general manager, and
later general manager of the General
Film. Next he was vice-president and
general manager of the Mutual Film
company, where he remained until the
split in that company occurred, which
brought about the formation of the Tri-
angle Film Corporation. In this com-
pany he became general manager.
Leaving the Triangle Film Corporation
in December, 1917, he made his first

connection with the Famous Players-
l.askv Corporation.

Cast One Morris Story and
Begin Work on Another

New! of Eminent Authors Pictures re-

ceived at the Goldwyn offices from the

Culver City studios gives the cast of

Gouverneur Morris' first production.

"The Penalty," under the direction of

Wallace Worseley. It includes Lou
Chaney, Claire Adams, Kenneth Harlan,
Charles Clary, Ethel Grey Terry, Milton
Ross and Edouard Trebaol. Many of
the scenes of this subject will be taken
in San Francisco.
Two personalities new to the Goldwyn

organization arc represented in Rupert
Hughes' next production, "Scratch My
Back." One is the director, Sidney Ol-
cott, who has had an extensive career
on the stage and before the camera, and
the second is T. Roy Barnes, who will

play the lead opposite Helene Chadwick.
Work has started on the picture.

"Scratch My Back" is the story which
Mr. Hughes wrote directly for the

screen, continuity and all, after his first

visit to the Culver City studios last

autumn.

Salt Lake Office of

Supreme Corp. Opened
DENVER, COLO—H. A. Kyler.

manager of the Supreme Photoplays
Corporation here, announces that the

company's Salt Lake City office has been
opened at 137 East Second street.

Two additional offices will be opened
this year, Mr. Kyler says, in commenting
on the fact that prospects are bright for

increased activities during 1920.

DALLAS H. FITZGERALD,
whii recently aliened n contract to direct

pii'turi'N for Metro on the Went t'Mit.
\t one lime he warn with Iiloftraph.

To Publish Pictures

As Universal Scenics
Photographers Cover 300,000

Miles to Get Material For

Films
Univcrsal's educational department, ac-

cording to Harry Levey, general manager,

has ready for publication a large number

of educational motion pictures which will

go out to the public under the general

title of "Univcrsal's Universal Scenics.'

Mr. Levy stated that Univcrsal's pho-

tographers had traveled more than 300.

000 miles to get material for the scenic-

The pictures taken by these men, Mr

Levey said, cover a foot of film for every

mile traveled.

The primary idea in getting the scenics

according to Mr. Levey, was to develop

a continuity of subjects which should

bring before the American citizen the

beauties of the sources whence come his

everyday food, working materials and

amusements.
Cotton production in this country, rub-

ber production in Sumatra, as well as

sidelights on the manufacture of shoes,

ships, sealing wax, are some of the fea-

tures of the scenics.

Reid Considers Role

In the Spoken Drama
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Wallace

Reid mav return to the stage to play the

lead in "The Rotters" by H. F. Maltby.

an English satirical comedy, which Harry

Corson Clarke will present at Frank

Egan's Little Theatre. He will work

in films during the day and at the theatre-

nights.
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Simmons in Charge
Of Kremer Exchanges

A'ill Distribute Chaplin Pro-

ductions in Three Territories

Victor Kremer has moved into his new
xecutive offices in the Leavitt building

n New York.
From his new quarters he announces

lis intention to open distributing offices

or the Chaplin productions, which he

tow is state righting in this country and
lanada. A completely equipped ex-

hange will be installed, including large

•oster rooms, a projection parlor, reel

ooms and film vaults.

The exchange, which is called The
Cew York Independent Masterfilms. Inc..

vill distribute all of Victor Kremer's
.roductions for Greater New York, un-

er New York state and Northern Jer-

Four-Part Production
These pictures include Charlie Chap-

in in "A Burlesque on Carmen." the

our-part production which enjoyed a

un at the Rivoli theatre recently.

Ira H. Simmons has been engaged by
.tr. Kremer to act as general manager
if the new exchange. He handled suc-

essfullv "Yankee Doodle in Berlin" for

^ew York and New England. Prior to

is connection with the Sol Lesser or-

anization, he was special representa-

ive for the New York exchange of the

"irst National Exhibitors Circuit.

Mr. Kremer said that he expects to

btain several pictures of high calibre,

vhich will be handled through his new
xchange.

Six Companies Rehearse
"A Burlesque on Carmen" will be pre-

ented in conjunction with a singing and
lancing ensemble. Six companies now
re in rehearsal. Each company com-
>rises three principals, two singers and

premiere dancer, together with a

horus of six girls. The entertainment
vill be in the nature of a travesty on
he famous opera "Carmen," and a syn-

opated version of the famous song.

Carmen," has been written for the show
>y William _T. McKenna.

I UNIQUE HONOR FOR TRADE PAPER
|

| California Exhibitor Prints on Stationery

j Notice That He Is to Contribute Regularly

To Valued Department of Exhibitors Herald

"What the Picture Did for Me," a de-
partment of Exhibitors Herald, which is

regarded by thousands of theatre own-
ers as the most valuable feature of any
offered by trade publications, has been
accorded a unique honor.
W. H. Moore of Murrietta. Cal., head

of Moore's Circuit, who has become a
regular contributor to the department,
has had printed on all of the business
stationery the following:
"Criticism" on all productions played

over this circuit are sent to the "Exhibitors
Herald," Chicago.

"On With the Good Work"
Mr. Moore is one oi the 3.647 ex-

hibitors whose names were added to the
list of subscribers of Exhibitors Herald,
during the past twelve months—the
greatest circulation gain ever recorded
by a motion picture trade publication in

a similar length of time.

In "What the Picture Did for Me" he
recognized a value which was offered by
no other publication. After a careful
study he decided to become a contributor
to the department, and in sending in his

first two reports wrote:
"On with the good work. Put me down

as a regular. Inclosed herewith find first

two. Others will follow each week.
Success and best wishes.—W. H. Moore."
At the same time he had new sta-

tionery printed, giving notice to the in-

dustry that he would send criticisms on
all pictures booked to Exhibitors Herald.

Imitated But Never Approached
The high regard of the exhibitors for

"What the Picture Did for Me" is re-

flected in the effort of one national and a

number of zone trade papers to imitate

it. The efforts have not met with suc-
cess.

A year ago a national trade paper in-

augurated a department aimed to meet

the insistent demand on the part of
exhibitors for real information as to the
box value of productions. Appearance
of reports without the name of the ex-
hibitors contributing them had the same
value as bank checks without a signa-
ture.

Zone trade papers from time to time
have attempted to produce similar de-
partments, but have failed, as their lack

of national standing limited their oppor-
tunity of obtaining reports while they
were still of vital interest.

Success Amazes Many Editors

The success of "What the Picture Did
for Me" has been a source of amaze-
ment to many editors in the trade and
other fields.

During the past year the department
presented to its readers thousands of
voluntary, signed reports on the actual
box office value of motion pictures,

based on the success or failure of the
productions in their theatres.

There are no paid contributors. Every
report was sent in by exhibitors, anxious
to guide their fellow theatre owners to

the "best bets" and away from the fail-

ures, and in turn expecting to be guided.

Say Farnum Triumphs
in His Duelling Scenes

William Farnum's picture, "The Ad-
venturer." which received laudatory com-
ment following trade showings, is being
published this month, it is announced at

the executive offices of Fox Film Cor-
poration.

Mr. Farnum triumphs in his exhibition
of swordsmanship in this production, it

is said. The duelling scenes are consid-
ered by Fox to be a great feature.

The Fox star enacts the role of a
happy-go-lucky adventurer of noble birth:

THREE SCENES FROM 'LUCK OF THE IRISH"

Dramatic bits of action from the Mayflower photoplay directed by Allan Dwan from Harold MacGrath's novel. (Realart
Pictures Corp.)
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M. P. E. A. Opens Active Fight
On New York Exhibitors' League

Statement from Rembusch Declares Motion Picture

Theatre Owners, Inc., Has No Right to Ask
for Exclusive Industrial Contracts

A broadside at the activity of the New
York exhibitors in the industrial field

from the officers of the Motion Picture

Exhibitors of America, Inc., this week,

apparently marks the opening of a big

membership campaign by the organiza-

tion and active war on the New York
State Exhibitors' League, which has been

sponsoring a rival national organization.

Since the St. Louis convention of the

M. P. E. A. last summer, at which the
New York delegation withdrew, there-

has been an exchange of public letters

between the two organizations, some
heated and other conciliatory.

Break Now Appears Permanent
The tone of the new statement from

M. P. E. A. officers indicates that the
possibility of a compromise has passed
and it is determined to war actively on
the "insurgents."
The open letter carries the signature

of Frank Rembusch and at first glance
appears to be a general discussion of the
question of industrial films and concealed
advertising in motion pictures.

After a summary of the entire situa-

tion, however, the communication turns
its attention to the organization of Mo-
tion Picture Theatre Owners, formed by
the New York exhibitors for handling in-

dustrial films.

Disapprove of Plan

"We have also investigated the move-
ment of the Motion Picture Theatre
Owners and disapprove of their plan,"
declares Rembusch. "They ask that all

industrial pictures shall pass their com-
mittee of New York exhibitors and that

exhibitors give this committee exclusive
right to their screens and that all pic-

tures shall pass their censor. We believe

this committee has no right to an ex-
clusive contract for the screens of all

exhibitors.

"If they are going into the indus-

Bare Knees Too
Muck for Rector

PORT CHESTER, N. Y.—The
Rev. Dr. Harry B. Heald, rector of
St. Peter's Episcopal church, bor-
rowed a picture from a local

theatre to screen during an enter-
tainment at the parish house.

All went well until there ap-
peared in one scene some burlesque
actresses dressed in Highland cos-
tume. The rector hurried to the
operator's booth, the silver sheet
became dark and the church leader
made an announcemnet.

Dr. Heald said that the affair

would be resumed at another date,
when he could procure a picture
that a showing of which he had
first witnessed.

trial business, let them say so and we
will be glad to play their good pictures
free of rental charge and receive a nom-
inal sum for showing them.
"One national exhibitors' organization

is sufficient. Officers have plenty to do
to interest the exhibitors in one organiza-
tion without some one always starting
something to keep the exhibitors from
affiliating and working together in har-
mony."

Say Ford Must Pay
At the same time, the M. P. E. A. made

public correspondence with l
- itzpatrick/&

McElroy, who handle the distribution of

the Ford Educational Weekly through
Goldwyn exchanges.
The letter from Fitzpatrick & McElroy

explains that the recent advance in

charge for the Ford Weekly was to met
cost of distribution. The M. P. E. A.
reply states that the Ford Weekly is

valuable advertising for the Ford cars

and a nominal fee should be paid to have
it shown.

Band Box Theatre in

Chicago Installs Newly
Patented Eureka Screen

The Band Box theatre, located i 11 the

center of Chicago's loop district, is the

first playhouse in the city to install the

Eureka screen, the newly patented prod-

uct of the Eureka Screen Co., Inc., of

Hartford, Conn.

The screen, invented by Wilbur Uavis,

recently graduated from Harvard Uni-
versity, is claimed to combine the merits

of the regulation reflective and non-re-

flective screens, a multiplane construc-

tion specially patented being a prominent
feature of the composition.
The Loew Enterprises, Inc., it is said,

has installed the screen in the eastern

theatres of that concern and express

gratification with the results. M. Kane,

manager of the Band Box theatre, on
being interviewed, stated that the screen

gave promise of saving him 50 per cent

of his projection expense.
William H. Currie, formerly general

manager for the Shuberts in Chicago,

now stopping at the Hotel Sherman, is

representative for this territory.

Comedy Pictures Now
On M. H. Kohn Schedule

Marion H. Kohn, president of Consoli-

dated Film Corporation of San Francisco

and Los Angeles, is to produce twenty-

six two-reel comedies featuring Grace
Cunard. Polly Moran and Smiling Bill

Jones will appear in twenty-six single-

reel comedies each.

These subjects are being made by the

National Film Corporation, Hollywood.
Cal., under the personal supervision of

I. Bernstein. Associated with Mr. Kohn
is D. J. Chatkin. Toe Brandt is eastern

representative.

Hampton Announces
His Complete Stai

LOS ANGELES.—The complete e

ecutive staff for the Jesse D. Hamptt

productions has just been announced 1

Je'sse D. Hampton, following his remov

to the big new studios on Santa Moni(

Boulevard, near La Brea. The persoi

nel of the organization includes E. )

Smith, manager; Fred Gabourie, teel

nical director; K. E. Anderson, film ed

tor; M. H. Deats, auditor; Gavin Youn

casting director; R. C. McNitt, art d

rector; Dwight Cleveland, scenan

editor; Howard Morton, eastern repn

sentative; Ham Beall, director of pul

licity ; Waldemar Young, George Elwoo
Jenks, Fred Myton, Eugene B. Lewi
scenario writers; James Clancy, sti

photographer; M. J. Murchison, proj

erty master. Henry King is now direc

ing H. B. Warner and will make specia

following the completion of his presei

picture; Robert Thornby is directin

Blanche Sweet; Joseph J. Franz directe

William Desmond in his last picture.

Tucker and Gunning
Return to West Coas

LOS ANGELES, Feb. 16.—Georn
Loane Tucker and his manager, F. «

("Wid") Gunning, have returned fror

New York following the openin

skirmishes in the battle over contract

and the like with Famous Players-Lask

corporation.
Neither Mr. Tucker nor Mr. Gunnin

have disclosed any information relativ

to future plans since their return.

Takes More United Stock
Paul Gusdanovic, of Cleveland, O., ha

subscribed to additional shares of stocl

in United Picture Theatres of Americ

for his theatres in Ohio, according ti

United. This is the ninth time that h

has subscribed to United stock, the an

nouncement says.

A scene from "Blind Youth," a forthcom-

ing National Picture Theatres Inc.

product.
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PICTURES ENTHUSE MAETERLINCK
j

Famous Belgian Poet and Dramatist Who
Will Write for Goldwyn Pictures Believes
That Future of the Screen Is Unlimited
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"To me it seems that the motion pic-

ure is the art of the future, the demo-
ratic art, the art which will make a

niversal appeal to every class."

Maurice Maeterlinck, famous Belgian

uthor and dramatist, who is under a

?ng term contract with the Goldwyn
'ictures Corporation to write one story

ach year for the screen, made the above
tateinent in answer to a query as to

is opinion of the motion picture in-

ustry, during his brief visit to Chi-

ago on his way to Culver City, Cal.

Is Enthusiastically Received

In his few hours in Chicago, he was
ccorded a series of enthusiastic recep-

ions and was compelled to decline

early a dozen invitations from social

nd educational leaders of the city on
ccount of lack of time. Among the

vents he attended were a dinner by
tenry Patten and the Cliff Dwellers
nd receptions at the Art club and the

.lliance Francaise.
Eastern storms delayed the arrival of

le train to which was attached the

layflower, the special car carrying the

oet and his party. The early morning
jund nearly a score of newspaper re-

orters and photographers waiting.

Throughout the day, Mr. and Mrs.
laeterlinck were besieged by press and
lagazine representatives seeking inter-

iews and pictures.

Anxious to Study Pictures

Men connected with the various

ranches of the motion picture industry,

owever, found that the poet and his

ife were "interviewing" them instead of

eing interviewed. Both were keenly in-

•rested in every little detail of the busi-

ess they are about to. enter.

Gossip about the stars had a particu-
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Mme. Maeterlinck

To Enter Pictures

Mme. Maeterlinck, wife of the |
famous author who is under con- |
tract to write for Goldwyn Pic- |
tures Corporation, is determined to |
enter pictures and it is very prob- |
able that she will appear in the |
screen adaptation of one of her I
husband's stories. |
She was popular on the French |

stage before her marriage a year I
ago and will return to the stage in

Paris next fall in "The Betrothal,"
j

a play by her husband.

During her recent visit to Chi- |
cago, it became known that Mme. I
Maeterlinck was offered a contract |
to star for the Frohman Amuse- |
ment Company in films. Her hus- |
band refused to permit her to sign, |
and the madame admits she spent a |
tearful night.

"I have an ambition to enter pic- |
tures," said Mme. Maeterlinck. "It I
is all so wonderful."

"'I'liiroiniiimiiiiimi iiiiiiniiiiiiiiiiiiiiiiiiiiiiiiii iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiini

lar attraction for Mme. Maeterlinck,
while her husband was more interested
in the particulars of productions and the
problems of the business.

Legal censorship he branded as "non-
sense."
"Study history," he said. We have

had attempts at censorship through all

of the ages and the history of censorship
is a history of error. It is ridiculous."

Will Remain Until April 1

According to present plans, the poet
and his wife will remain in United States
until April 1, devoting practically all of
their time to the study of motion pic-

ture production. While at Culver City,

Mr. Maeterlinck will write his first story
for the Goldwyn Pictures Corporation.

There is a possibility that he will write
a second story, for the special purpose
of starring his wife.

The story of their visit to Chicago
is very similar to that in other cities.

From coast to coast, they received an
enthusiastic reception and were the sub-
jects of columns of newspaper stories

MALRICE MAETERLINCK
Famoos Belgian author and dramatist,
now writing for Goldwyn pictures.

and editorials,

lights.

illustrated with flash-

Selznick Buys Five More Stories
With View of Increased Production

Selznick offices announce the purchase

by Myron Selznick of five new stories for

screen production. The announcement says

that despite the fact that Mr. Selznick has

purchased more than a score of stories

since the first of the year, he continues to

obtain them with a view of increased pro-

duction.

Michael J. Phillips has sold his "Toll of

the Wilderness" to Mr. Selznick. It has

been given the production title of "The
Wilderness Fear." The story originally

appeared in Afnnsey's Magazine . and tells

of the regeneration of a modern selfish

business man.
"Heart of Flame" is the title of another

story just purchased from Robert Alexan-
der Wason, author.

Kathleen Norris Has Offering
Kathleen Norris, who has been a consist-

ent contributor to the magazines of this

country since 1910, is the author of "Poor
Dear Margaret Kirby," which story Mr.
Selznick has purchased. This story was
originallv published in The Saturday Even-
ing Post in 1913.

"The Way of a Maid," a story by Rex
Taylor of Hollywood, Cal., will be adapted
by Selznick.

An original story. "Daphne. Co-Respond-
ent," was purchased from Marc Connelly,

author of many vaudeville sketches. Mr.
Connelly is in Florida working on another

scenario, besides preparing a musical com-
edy for Irene Franklin and Burton Greene.

He also is working on a comedy in collabo-

ration with George Kaufman, one of the

dramatic writers on the New York Times
staff. "Daphne, Co-Respondent," is said

to be the first story Mr. Connelly has sold

to a picture producer.
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Purchased Since January 1

Among the other stories which Mr. Selz-
nick has purchased since the first of the
year are: "Keeping Him Guessing," by
Mrs. Idyll Shepard Way; "The Shadow of
Rosalie Byrne," by Grace Sartwell Mason

;

"The Palace of Darkened Shadows," by
Mary Hastings Bradley ; "Proof of the
Pudding," by Meredith Nicholson ; "The
Law Bringers," by G. B. Lancaster ; "False
Pride," adapted from "The Pride of
Patricia." by Elizabeth Redfield ; "The
Magdalen of Mudville," by John Lynch,
editor of the scenario department, and Ed-
mund Goulding : "Mysterious Moments,"
by Izola Forrester and Mann Page, with
the scenario by Ella Stuart Carson : "Pretty

Thing." by Louis Winter ; "Jenny," by Roy
Horninaman, English author ; "Red Pep-
per," by Merle Johnson, the youngest
writer on the Selznick scenario staff

;

"Prophet's Paradise," by O. S. Montayne

;

"Straight Down the Crooked Road," from
"The High Stepping Young Iretons," by
Bertha Runkel ; "The Man Tamer," by
John Barton Oxford ; "The Point of View,"
from "Old Things for New," by Edith
Ellis, and "The Honor of His House," by
Alfred Latour.

Christies Complete
"Jiggs In Society"

LOS ANGELES, Feb. 16.—The first

"Bringing L'p Father" comedy, "Jiggs In

Society," produced by the Christies for

the International Film Service, was ex-

hibited here recently at an invitational

showing and was pronounced "great

stuff." The comedy is in two reels and
is said to have cost "$30,000."
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Fred Creswell Appointed Special
Representative by Al Lichtman

Fred Creswell, formerly branch mana-
ger at Chicago for the Famous Players-
Lasky Corporation, has been promoted
to the position of special representative

FRED P. CRESWELL
Formrr hninrh in n miner of FnmouH I'lnj-

er*— I ; t
v u v Corp., Chif'fiKo «• \rli:i iik**,

now Mpeclnl reiiri'Hrnliilivr.

in charge of the fifth district with head-
quarters in Chicago, by Al Lichtman,
general manager department of distribu-

tion. This district comprises the states

of Illinois, Indiana, Wisconsin, Minne-
sota, North Dakota and South Dakota,
also part of lows with exchanges at Chi-
cago, Minneapolis and Indianapolis. The
Indianapolis exchange is new and will

be opened immediately.
The appointment of Mr. Creswell is

a striking example of how far a painstak-
ing, efficient salesman can go, especially

with an organization which recognizes
merit. He started with the Famous Play-
ers-Lasky Corporation a little over four
years ago as a salesman in Atlanta,

Georgia, from where he was soon ad-
vanced to branch manager at New Or-
leans.

His heart turned toward Chicago, his

home town, however, and he soon tired

of the South so he resigned as branch
manager and secured his transfer to Chi-
cago, as a regular salesman in the In-

diana territory, a little over two years
ago. As before his talents were quickly
recognized and before a year had elapsed
he was occupying the position of branch
manager in the Chicago exchange, where
his intense cultivation of sales resulted
in his selection as Special Representative
in charge of sales promotion.
Mr. Creswell succeeds John W. Allen,

who died following a severe attack of
pneumonia. Until the appointment of
a branch manager for Chicago is made,
he will act also in that capacity. He will

have supervision of the Indianapolis of-

fice when opened.

Other Appointments Made
Several other appointments have been

announced by Mr. Lichtman as effective
February 9.

Harris P. Wolfberg, formerly Branch
Manager at Cincinnati, has been pro-
moted to the position of Special Repre-
sentative supervising the Pittsburgh, Cin-
cinnati and Cleveland exchanges. Mr.
Wolfberg succeeds Harry H. Buxbaum,
who recently assumed the management
of the New York Branch Exchange.
Fred Streif, formerly a salesman in the

Cincinnati territory, succeeds Mr. Wolf-
berg as Branch Manager.

Salesman Made Manager
Allan S. Moritz, formerly a salesman

in the territory of the Washington Ex-
change, has been advanced to the posi-
tion of Manager of the Buffalo Branch
Exchange, succeeding Richard C. Fox,
resigned.

Paul J. Swift has been transferred
from the position of Branch Manager at
Washington to the management of the
Omaha Branch, succeeding C. L. Pcavey,
resigned.

Lester Rosenthal, formerly Sales Man-
ager at Washington, has been promoted
to the position of Branch Manager.

Albert E. Smith, president of Vita-

Kraph, has selected "The Silent Avenger"
as the title of William Duncan's new ser-

ial. Mr. Duncan now is working on the

fourth episode. Vitagraph plans to have
the first publication in April.

"The Silent Avenger" is the first of a

series of six serials which Mr. Duncan
will make for Vitagraph during the next

three years. This agreement, signed re-

cently by the serial star and W. S.

Smith, manager of the West Coast studio,

provides for the expenditure of from
$1,000,000 to $1,500,000 on each of the

Duncan productions, including the star's

services, as actor and director, according

to a Vitagraph announcement.

New Chapters Weekly
By the new contract Vitagraph ex-

changes will have a new chapter of a

serial available weekly.
Vitagraph plans to make all of its

serials at the West Coast studio, where
more land has been acquired and addi-
tional buildings constructed.
While the project is a Vitagraph enter-

prise, Mr. Duncan has been furnished
with a complete company of players and
a technical staff and has assumed the
responsibility for the prompt completion
of each serial.

Edith Johnson, who has been the hero-
ine in several of Mr. Duncan's serials, is

his leading lady. Jack Richardson and
Virginia Nightingale play the heavy
parts.

Smith and Moffett Authors

Mr. Duncan's previous serials are
"Smashing Barriers," "The Man of
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Little Mary Brennan,
Costello and Agnew

Sign with Selznick
An announcement from the Selznicl

Fort Lee studio states that Jack Costell'
and Bobby Agnew have been signed fo
parts in "The Prince of Pines," by Rich
ard L'Estrange, casting director. This i

the new Burton George production
Agnew will have the role of "Tommy'
and Costello the part of "Jacques."

Little Mary Brennan, child player, at
tached her signature by making an "X'
mark to a contract which gives her th<
role of Baby Rosemary in the Eugen<
O'Brien production.
A group of players, a studio announce

ment state9, including Thurston Hall ir

the role of Jules, William Davidson a.<

Macy, Bobby Agnew and Anna Lehr, ar.

at Waterville, N. H., taking outdoor lum
ber camp scenes for the Selznick pro
duction, "The Prince of Pines." Th>
story is by Willard Mack.

Finish Southern Scenes
Marion Davies and her company havt

returned to New York from Miami and
Palm Beach, Fla., where they went to
get exteriors for "The Restless Sex,"
her next Cosmopolitan production for
Paramount Artcraft, after "April Folly,"
which will be published on March 21.

Might," "A Fight for Millions," "Ven-
geance and the Woman," and "The
Fighting Trail." "The Silent Avenger"
was written by Albert E. Smith and
Cleveland Moffett.
Mr. Duncan appears as Phil Read, un-

justly sent to prison, who is believed to

have been killed in making his escape.
The story deals with his successful at-

tempts to prove his innocence and to

punish the guilty.

Reissue on February 29
"The Hick," a reissued Triangle pro-

duction featuring Charles Ray and Bessie

Barriscale, will be published by United

Picture exchange on February 29. It will

follow the issuance of "The Corsican

Brothers."
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Beats a "Wee-jee" Board
(

I Sir Oliver Lodge, the eminent
j

scientist, who knows all about spir- i

§ its and mystic writings, ought to §

| look into this. S. Barret McCor- §
I mick, who manages the Circle j
i Theatre, down in Indianapolis, in

|
1 running down a rumor that Mary j

| Pickford had passed to the Great
j

I Beyond, has this to say in the In- J

| dianapolis Star of January 21:

I "I have become so worked up §
§ over the question that I wired j

| Mary asking her if she was really §

| dead, and she replied in her own j
I handwriting. Copy of both tele- |

| grams is inclosed."
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The Silent Avenger'" Selected by
Vitagraph For Title of New Serial
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/•'cz/nous Players Has
BLAMES CENSORSHIP ON BIGOTRY I School for Salesmen

Chairman of National Board of Review
Believes Growing Spirit of Intolerance

Is Basis of Demands of These Agitators
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That a growing spirit of intolerance

n the United States is at the bottom of

inv demand for legal censorship of mo-
:ion pictures, is the opinion expressed

iy Everette Dean Martin, chairman of

he National Board of Review.

Mr. Martin made this statement at

he annual luncheon of the board on
lanuary 31, at the Hotel McAlpin, New
\ork.

Playwright Opposes Censorship

He said further that it was his hope
hat this spirit of intolerance would not

niter into the use of the motion picture

or Americanization purposes. Major
Raymond Pullman, representative of

ormer Secretary Lan'e committee on
Americanization, gave the assurance that

such would not be the case.

Following Mr. Martin's expression of

lis attitude toward censorship, George
Middleton, the playwright, said: "I know
voice the protests of all writers when

[ say I object to having my plays fit

he caprices of forty-five states of mind.

ask that the film be left free.

Fears Intolerance

"I fear intolerance more than freedom.
believe that error can be fought only

,n the free air. Repress opinions and
'houghts and words and they will escape

n distorted acts. We should strive to

nake America a forum where all opin-

ons may live, not an amphitheatre
vhere certain opinions must be killed.

Thus only can we achieve understanding
nd readjustment.
"I still believe that there is no greater

orce in American life today to teach
hat human understanding and sympathy
han the small lens of the camera which
las no prejudice and no fear, if the hand
hat directs it is honest and unafraid of

lie truth."

Modern Puritans Want Regulations

Miss Mary Gray Peck, lecturer and
lub woman, speaking of the censorship
gitation in Massachusetts, said that the
novement there was backed by "the
•rganized forces of self-righteousness."
They are the modern puritans," she
aid, "a different sort of person from
he old puritan. He had as his spokes-
nan such a person as John Milton. The
lodern puritans however, have the
iacillus of censorship, against which
lilton eloquently inveighed, so deep-
eated in their system that probably
othing but death will remove it."

Mary Shaw, stage artist, won ap-
lause when she put in a plea for
pecial performances for children, and
~>r special theatres for children. The
Id and middle-aged people, she thought,
light shift for themselves, and if they
ometimes saw motion pictures they did
.ot care for it was their own fault for
ot being more critical and making their
esires known.

"People Fail the Theatre"

"Wherever the theatre has failed." she
lid. "it is because you have failed the
leatre. You do not take the theatre
:riously enough and ask it for what
pu want. The same applies to motion
ictures. But young people and adoles-

cents should be provided with special
films."

William A. Brady declared to the
board that he was there "to boost the
motion picture." He said that the mo-
tion picture had made such a record dur-
ing the war period with regard to
loyalty, news achievement, as well as
general improvement of equality, as to
demonstrate that it did not need the
interference of legalized censorship.
'"Now of all times the screen should be
left free,"" he said. "If, for instance, a
motion picture photographer should
catch a Bolshevist planting a bomb, the
screen should be free to show this pic-
ture. Let us face such things. Let us
not permit a gag to be placed upon the
motion picture such as was exercised by
the censor board in Ohio when it pro-
hibited the showing of Villa's picture on
the screen 'lest it incite hatred,' when
every newspaper in the state had pub-
lished it." #

At Chicago Exchange
Fred F. Creswell, special representa-

tive of the Famous Players-Lasky Cor-

poration will soon open a school for

salesmen in Chicago. Mr. Creswell has

divided the Chicago territory into twenty

zones and his plan is to have a sales-

man for each zone who will be re-

sponsible not only for the sale of the

picture, but its success as a drawing
card with the public. With this end in

view he will select twenty young men,
preferably those w:ho have had no film

experience, but salesmen desirous of en-
tering the film business.

These men will be given a two weeks'
course in salesmanship and the exploita-
tion of pictures and taught all the tricks

of publicity stunts, advertising, etc., thus
making them not only salesmen but ex-
ploitation men as well, capable of assist-

ing the exhibitor from the time each pic-

ture is sold to him up to the time of
showing. This school, which is said to

be the only one of its kind, will be con-
ducted at the Chicago Exchange. The
success of Mr. Creswell's idea will be
watched with interest.

Nineteen Theatres Built
NEW YORK.—John W. Moore, su-

perintendent of the building bureau of
Queen township, in his annual report
states that there were nineteen theatres
erected during the vear of 1919 at a cost
of $1,010,200.

Use Five Cameragraphs
The Denver Theatre Supply Company

has installed three Power's 68 Camera-
graphs in the American theatre, Denver,
and two of the same type of machines in

the Empress theatre, according to the
Nicholas Power Company.

Johnny Jones, who plays the title role in Booth Tarirington's "Edgar" stories being
made by Goldwyn Pictures Corporation, dips deep into American literature with
his little leading lady, Lucille Rickson, to enable him to play the role with
fidelity.
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NORMA TALMADGE IN "THE WOMAN GIVES"

Miss Talmadge's next picture for First National Exhibtors' Circuit was written by Owen Johnson and was directed by

Roy Neii

Arrow Reports Success In Ten-Day
Teaser Campaign on 'Tex* Series

A successful ten-day teaser campaign

has just been completed by the Arrow
Film Corporation on their new five-reel

series, "Tex, Elucidator of Mysteries,"

produced by William Steiner, according

to reports from the New York office.

The campaign consisted of a series of

postcards mailed on each of the ten days

to every state right buyer in the country.

The only communication on these

cards was some cryptic statement or

question, incorporating the name "Tex,"
which whetted the curiosity of the recipi-

ents. It was not until the last card ar-

rived that they learned the name of the

company sending out the cards.

Many Inquiries Received

Each card referred in some way to

"Tex" as a potential panacea for the

hard knocks and calamities from which
exchange men suffer, and that sufficient

curiosity had been aroused was evidenced
by the many inquiries received by Arrow
after dispatch of the final card. This
was sent in the form of a summons is-

sued to each state right buyer calling on
him to appear before the Arrow Film
Corporation and show cause why he had
not taken proper precautions to protect

his prosperity by investigating this new
series.

This stunt is said to be the beginning
of a big advertising campaign planned

by P. B. Dana, sales manager of Arrow,
to inaugurate a new selling arrangement
for the series.

Plan New Distribution

A new method of distribution is to be

used by Arrow in connection with these

features, inasmuch as they are going to

sell the state right buyers twelve five-reel

features, which will constitute this series,

and deliver them one each month. The
publication date will be March 13, by
which time five of the features will be

completed.
The cast which will be used in "Tex,

Elucidator of Mysteries" includes Gien
White, who has been leading man for

such stars as Theda Bara, Dorothy Gish

and Yaleska Surat, and is now playing
the title role in "Tex," David Wall, Jo-
seph M. L. Striker, Alexander P. Frank,
Leo Delancy, Jane McAlpine and Marie

Trcador.
To Advertise Abundantly

This series of pictures will receive

abundant advertising, according to Mr.
Dana. "We now are using four pages in

each of the trade papers," he said, "and
will continue this indefinitely until the

series is well launched. We have just

finished a splendid press book in two col-

ors in which we have given much time

and thought in order to properly coach
exhibitors on the best ways and means
to put this series over in the big way it

deserves. Also, besides the regular line

of paper, we have designed a handsome
novelty one-sheet made up by the Water
Color Company on which they have used

the new rotogravure process to very
good effect."

Employes Reception
Dedicates New Home

A housewarming for the employes of

the Vitagraph's branch office in Wash-

ington this month was held by Eugene

Wilson, manager. The occasion marked

the completion of the company's new
quarters there. Yitagraph now claims

the largest office of any exchange in the

nation's capital.

$10,000 Organ For House
STREATOR, ILL.—The Majestic the-

atre is to be remodeled so as to seat

1.400 persons. A $10,000 pipe organ, new
projection equipment and a complete

ventilating system are to be installed.

The lower floor is to be constructed of

cement, while the floor of the new and
larger balcony will be of the same con-

struction. The plans call for modern
rest and smoking rooms for women and
men.

Willat Prepares For
His First Production

New Producer Is Assembling

Technical Organization

In Los Angeles
Irvin Willat has begun assembling, in

Los Angeles, the technical organization

with which he is to produce his own

pictures from novels for distribution

through the W. W. Hodkinson Corpora-
tion.

The arrangements with Mr. Hodkin-
son for the inauguration of Mr. Willat

as a producer under his own name were

made in New York by Arthur Butler

Graham, Mr. Willat's attorney.
Hodkinson reports that every resource

required will be provided by the organi-

zation, and that this new producer will

have from the start all of the facilities

that older established producers have

taken years to attain.

Mr. Willat's plans call for the making
of only four productions a year. This

means that he will have all the time

necessary for the production of pictures

with infinite care. It is said he will take

more time prior to beginning camera

work than most producers take in the

making of a complete picture under pre-

vailing studio conditions.

The Hodkinson organization expects

the first Willat production to be ready

for April or May publication.

See Before Booking Is

New Celebrated Policy

Celebrated Players, Chicago, is to in-

augurate a "see it before you book it'

policy, it is announced. A day will be

set aside each week on which exhibitors

may see all current Celebrated pictures

before booking. This system is being

started this month.

Butler Leases Studio
LOS ANGELES.—David Butler is to

make his first picture under his own

management at the Astra-Pathe studio.

Glendale.
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Abrams Defends Percentage Booking
General Manager of United Artists Corporation

Declares Exhibitors Who Fight New Basis Are

Retarding Their Own Business—Says It Is

Only Fair Method for Theatre Owner
and Producer

Declaring that exhibitors who are opposing percentage booking are

attempting to retard their own business, Hiram Abrams, general manager

jf the United Artists Corporation, has issued a bristling statement on the

entire question concluding with an announcement that at the earliest pos-

sible time, the United Artists will book all of their pictures on a straight

percentage basis.

|
Mr. Abrams speaks straight from the shoulder. He offers no com-

promise and is prepared to fight. Although addressed to the entire indus-

try, his statement apparently is a direct answer of his organization to the

New York State Exhibitors League, which recently passed resolutions

against the percentage form of booking and then wired their protest to the

United Artists.

Outlines Revolutionary Departure in System

To show his "faith in percentage," Mr. Abrams promises that as soon
is his company has sufficient product to warrant the necessary organiza-

tion required, they will book all pictures on a straight percentage basis and
do away altogether with a guarantee or rental.

"It is absolutely no surprise to me th.it

ertain factions among exhibitors oppose
jercentage booking," declares Abrams.
When United Artists Corporation em-
>arked on its percentage booking plan, I

\as fully prepared for just such objec-
ions as have been raised.

"I have been in the motion picture busi-

ess long enough—and I have seen enough
n other industries—to realize that there
> always a reactionary, stand-pat ele-

ment that will not move forward with
he times.

"I knew that when we began renting
ur pictures on a percentage basis, we
.ould have to wage a campaign of edu-
ation and demonstration.

Many Exhibitors Favor It

"Fortunately, there are among the ex-
ibitors a sufficiently large majority of
ir-sighted. clear-thinking business men
ho understand and appreciate the vari-

us economic evolutions that are wit-
essed in every line of business, and I

light add that in every line of business
lere is likewise a reactionary minority,
len who oppose and resist all progress
nd advancement and who usually have
ic lime-light centered on them, because
f the noise they are making. But while
leir insurrection is flaring up, the sound
nd clear-thinking merchants go about
leir daily business of making money
nd of adjusting themselves so that they
lay keep apace with the progress of
leir industry.
"It is a simple matter to demonstrate
lat this objection to percentage is

lerely a matter of history repeating it-

?lf. From the time that the motion pic-
ire became a business, certain factions
mong exhibitors have repeatedly at-

mpted to block the various stages of
'ogress that have been for their own
3od.

"Go back into the history of the busi-
?ss as far as you please. Do you re-

ember the fight that was waged against
"oducers and distributors who insisted
iat their pictures could no longer be
lown for an admission price of less than

ten cents? The stand-pat exhibitors rose
in arms and said that no producer or dis-

tributor could tell them how to run their

theatres and that they would show pic-

tures for five cents, if they pleased, or
that they would do without the pictures.

"You couldn't have built the beautiful
picture houses the country now boasts
of, on five cent admission prices. The
higher admission prices made possible
the motion picture business of today

—

yet a lot of the exhibitors who have
made fortunes as a result of the higher
admission prices, were bitterly opposed
to charging more than five cents in their

houses.

Cites 'Longer Run' Fight

"Do you remember the cry that was
raised on the part of certain exhibitors
when the thought was advanced that a
daily change of program might be im-
proved on? Certain exhibitors were
aghast at the thought that they might
have to run pictures for two days in-

stead of one day.
"These same exhibitors declared that

they never, never would run pictures for

more than a day and affirmed that the

next thing they knew, distributors would
be insisting that pictures be run for three

days or even a week; then the whole mo-
tion picture business would go to rack
and ruin.

"Yet, today, these self-same exhibitors

are running pictures for a week, two
weeks, a month or even longer—and
making money.
"Time was when certain exhibitors

banded themselves together and at-

tempted to boycott any exchange that

would permit a theatre to show more
than three reels for one admission price.

Any exchange that would dare to let a

theatre have four reels to show as part

of one program, would be put out of

business.
"Yet, somehow, despite the protests of

these exhibitors, we have gotten to the

point where a motion picture program is

a unit of entertainment and the footage
entirely a secondary matter.
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'Percentage Advocate

HIRAM ABRAMS,
I nited Artists executive, irho declares per-

centage booking is only fair method for

both exhibitor and producer.

"I could go on and sight case after case

of exhibitor opposition to forward move-
ments. The story is always the same.
An innovation, an improvement, an ad-

vance is suggested for the good of the

business as a whole, and immediately a

group of exhibitors declare war on the

innovation; but invariably the innovation,

if it is right, survives and the exhibitors

who protested the loudest are glad to

share in the benefits that result to all.

Say They Retard Own Progress

"Repeatedly we have witnessed the

spectacle of the exhibitor himself at-

tempting to retard the progress of his

own business.
"Fortunately, if a thing is right, it i-^

bound to succeed, for opposition that is

purely selfish cannot frustrate a thing

that is basically right.

"I have discussed percentage book-
ing with scores upon scores of the lead-

ing exhibitors of the country, and I am
convinced, as most of them are, that per-

centage is the fair, equitable and ultimate

method for the handling of motion pic-

tures.

"The fact that the majority of the

leading exhibitors of the country are

playing our pictures on a percentage

basis is an indication that they are con-

vinced of the fairness of the policy, for

remember, we cannot compel anyone to

do business with us.

"If people do not approve of our way
of doing business, there is no power that

can make them our customers.

To Stabilize Distribution

"I believe that percentage will abso-

lutely stabilize the distribution and rental

of motion picture film? and I believe that

this is going to be demonstrated fully

and finally in the coming months.
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'Look Pleasant, Please'

LITTLE Wesley Barry, Marshall Neilan's freckle-faced protege, gets Lewis
Stone, who is made up for his part in "The River's End," Mr. Neilan's first in-

dependent production for First National, to pose for a photograph. "Wes" is

having his own time apparently trying to coax a smile out of Stone.

Pathe Branches Report Demand for

"Daredevil Jack'
9 Over the Country

"To my mind, a host of exhibitors with

whom I have discussed the matter agree

with me, percentage is going to elimi-

nate the poor picture, or at any rate,

show up the poor picture, so that the ex-

hibitor knows that if a picture is not

good enough to play on percentage, he

is buying a commodity for which there is

no market.
"Percentage is going to make it pos-

sible for an exhibitor to get as much out

of his territory as is possible.

"Percentage is going to bring to the

exhibitor his full reward for showman-
ship, just as it is going to bring to the

producer of the picture, his full reward,

based on the value of the product itself.

"In other words, percentage is the one
thing that is going to separate pictures,

so far as exhibitors are concerned, into

the two all-important classes—the money
making picture and the failure—and will

be the assurance to the exhibitor that the

producer can only make money if he

turns out a picture on which the ex-

hibitor can make money.

To Classify Exhibitors

"Likewise, exhibitors themselves are

going to be classified automatically by
percentage; the real showman is going to

make money and the mere theatre-man
will have to learn the rudiments of show-
manship, or change his profession.

"The best evidence I can offer of my
faith in percentage is this:

"I go on record now with the promise
that as soon as this company has a suffi-

cient amount of product to warrant the

organization that will be required, we
will book our pictures throughout on a

straight percentage basis and do away
altogether with a guarantee or rental, ex-

cept in so far as a nominal deposit may
be required as a binder or as evidence of

good faith for the protecton of playing

dates.

"We are headed right for straight per-

centage; straight percentage will re-

quire a big organization, but you have
my word for it, that as soon as the vol-

ume of our product warrants the organi-

zation, we will book our pictures on a

straight percentage basis."

Selznick Takes New
Studio Headquarters

Near Crotona Park
The headquarters of the Selznick

eastern studios, in charge of Myron
Selznick and Frank J. Hampton, studio

manager, have moved to the former

Biograph building near Crotona Park,

the Bronx.

The move was made, it is said, with a

view of increasing the efficiency of the

studio staff, which has been augmented

with several new members. Mr. Selz-

nick announces that he is contemplating

assembling a still larger staff.

The address of the new headquarters

is 807 East 107th street. The entire

upper floor which at one time was used

by the Fox company, now is utilized by

Mr. Selznick and his staff.

The moving of all of the furniture and
supplies was accomplished during the

recent blizzard in New York. Sleighs
were used in hauling the supplies over the

snow-blocked streets to the Bronx head-
quarters.

The serial sales department of Pathe

Exchanges, Inc., states that reports from

the various branches indicate that "Dare-

devil Jack," featuring Jack Dempsey,
which was published on February 15, will

break booking records set by serials

hitherto published by the organization.

Unsolicited bookings for first run of

the picture, the department announces,

are greater than had been expected.

Say Demand Is General

Pathe executives state that the demand
for the serial is general, with both the

theatres in the large cities and those in

the smaller towns booking it.

The number of present bookings, ac-

cording to Pathe, upholds the claim of

the company's officials that Mr. Demp-
sey. through his acquisition of the

world's heavyweight championship, is a

potent box office attraction.
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Scout Idea of Setback .

It is pointed out by Pathe that, with

the proposed Dempsey-Carpentier bout

still a long way off, there is not the

probability of a duplication of a setback

in pictures experienced by other pugi-

listic stars.

Pathe says that reports from the

Brunton studio raise great promise for

the serial from a standpoint of produc-

tion.

Miss Sedgwick Supporting

The cast supporting Mr. Dempsey is

headed by Josie Sedgwick. She was re-

cruited from the speaking stage a num-

ber of years ago, one of her earliest

prominent roles being in "The Eagle's

Nest." Ruth Langston has the other im-

portant feminine role, while Aggie Her-

ring is entrusted with the character part

Herschell Mayall is in a heavy role and

Frank Lanning, Albert Cody and Fred-

eric Starr are other members of this cast.

"Daredevil Jack" was directed by W.

S. Van Dyke.
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FOX PURCHASES RICHARD HARDING DAVIS STORIES \

Sixty - Seven Narratives From Pen of Well Known
Writer of Fiction Are Available For Screening |

Through Purchase of Library—"Ga^glier" In List

IMIIIIIIIIIIIIIIIIIIIIIIIIlllllllllllllllllllllllllllllllllIM

William Fox, president of Fox Film
Corporation, has purchased the screen
rights for sixty-seven stories by Richard
Harding Davis, the modern American
fiction writer. This is one of the big-

gest literary deals in the history of mo-
tion pictures. Never before has a mo-
tion picture company arranged to

produce the works of one writer on so

large a scale.

In announcing that he had secured

the rights to practically everything
worth while written by Richard Hard-
ing Dayis, Mr. Fox pointed out that he
believes' these stories have a peculiar

screen value. The characters portrayed
by Mr. Davis are especially adapted to

motion pictures, he said, and will be of

as much interest in foreign countries

as in the United States.

Friend Makes Comment
"It is just what Davis would have

ardently wished were he alive today,"
wa6 the enthusiastic comment of one
of his friends who figured in the deal.

"The essence of his works was vivid pen
picturization. Modern writers say they
now go to the pictures in order to visual-

ize their characters. But Davis was a

writer who visualized his characters so
that they stand out in his works almost
as if they were being shown on the

screen. To transfer his stories to mo-
tion pictures will be a wonderfully sim-
ple operation, because his writings were
the essense of simplicity—just as good
motion pictures are the essence of sim-
plicity."

That Davis might live forever in the
literature of the screen as well as in

the written word, impelled the trustees

of his estate to agree that his works be
picturized. Fox Film Corporation was
selected as the medium.

Foremost among the Davis classics
which are to be produced by Fox Film
Corporation are "Gallegher," a news-
paper story; "Real Soldiers of Fortune,"
the Van Bibber stories, and "The Lion
and the Unicorn."

In summing up the Richard Harding
Davis deal, which was closed at enor-
mous expense, Mr. Fox said:

"For the first time in the history of
pictures, all of the great works of a

great author are to be intelligently
shown on the screen by one great com-
pany. This is actually the transferring
of American literature to motion pic-

tures. Such a thing has been done singly
in a big way, as with William Farnuni
in 'A Tale of Two Cities' and 'Les Mis-
erables;' with 'The Strongest,' by
Georges Clemenceau; with Pearl White
in 'The White Moll,' by Frank L. Pack-
ard; also with children's classics such
as 'Ali Baba' and 'Treasure Island.'

"The Richard Harding Davis pictures,
however, will mark a new era in world
literature—an era in which the motion
picture public will see all of the mighty
characters created by a mighty story
teller. It was with the idea of creating
something new and tremendous to pub-
lic thought and imagination as well as
entertainment that the rights for the
Davis pictures were obtained."

Rated as "Best Reporter"

One of the biographers of Richard
Harding Davis has referred to him as

"a man doing a man's work." He then
adds:
"Wherever there was something dar-

ing to do, wherever there was fighting

or something exciting going on, wher-
ever the thrilling events that make the
history of the world took place, there,

too, you found Richard Harding Davis.

He seemed to have an instinct that led
him always to the exact spot where
things would happen. No wonder Gou-
verneur Morris said: 'He was almost
too good to be true.'

"Davis was the best reporter ever
seen; the most daring war correspond-
ent; a playwright, yet with all this

—

perhaps because of all this—he was the
great American novelist of our time. It

was his great love of adventure, his

courage, his daring, that took him to

many strange lands and helped him to

leave behind him thrilling romance."
Another biographer refers to him as

"the writer with the motion picture
pen," and then proceeds to explain that

in writing he draws such vivid pen pic-

tures of the adventures through which
his characters pass that the reader sits

enthralled as though watching a motion
picture production." In view of the Fox
announcement, this comment, made
many years ago, now proves a prophecy.

Came of Literary Family

Irvin S. Cobb, when he wrote of the
death of Davis, said he doubted if there
is such a thing as a born novelist. Re-
plying to this comment, Charles Bel-
mont Davis, brother of the author, said:

"If he was not a born author, certainly

no other career was ever considered.
He had the -double inspiration of follow-

ing in the footsteps of both his father

and mother. For years before Richard's
birth his father had been a newspaper
editor and a well-known writer of
stories, and his mother (Rebecca Hard-
ing Davis) a novelist and short story

writer of great distinction."

Upon leaving school, Davis decided
the best way to become a writer would
be to get a newspaper job. He found
one on the Philadelphia Record. It was

^IIIMIUIIIlUUIHIHIIIUUUiillJttlW

Richard Harding Davis Stories Purchased by Fox
Van Bibber's Manservant
Van Bibber at the Races
An Experiment in Economy
Traver's First Hunt
Love Me, Love My Dog
How Betty Burke Got Even
A Leander of the East River
The Exiles
The Boy Orator of Zapata City
The Princess Aline
A Recruit at Christmas
A Patron of Art
Andy Magee's Chorus Girl

Outside the Prison
The Writing on the Wall
His Bad Angel
An Anonymous Letter
The Reporter Who Made Himself
King

Cinderella
Miss Catherwaite's Understudy
The Editor's Story
An Assisted Emigrant

The Other Woman
The Trailer from Room 8
There Were Ninety and Nine
The Cynical Mrs. Catherwaite
Van Bibber and the Swan Boats
Van Bibber as Best Man
The Make-Believe Man
Peace Maneuvers
The Amateur
The Spy
A Question of Latitude
The Messengers
A Wasted Day
The Grand Cross of the Crescent
The Invasion of England
Blood Will Tell
The Sailor Man
The Mind Reader
The Lost Road
The Miracle of Las Palmas
Evil to Him Who Evil Thinks
The Men of Zanzibar
The Long Arm

The God of Coincidence
My Buried Treasure
The Consul
The Nature Faker
The Frame-Up
The Card Sharp
The King's Jackal
The Story of a Jockey
Summer Pirates
Richard Carr's Baby
Van Bibber's Baseball Club
The Great Tri-Club Tennis Tourna-
ment

The Jump at Corey's Ship
On the Fever Ship
The Man with One Talent
A Vagrant
The Lion and the Unicorn
Real Soldiers of Fortune
The Deserter
La Lettre d'Amour
The Log of the Jolly Polly
A Walk Up the Avenue
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I Theodore Roosevelt s

Great Tribute to Davis
"I knew Richard Harding Davis

I for many years, and I was among
| the number who were immediately
y drawn to him by the power and
| originality of 'Gallegher.' My infi-

ll mate association with him, how-
| ever, was while he was with my
| regiment in Cuba. He was in-

I domnitably cheerful under hard-

| ships and difficulties, and entirely

j indifferent to his own personal

| safety or comfort. He so won the
esteem and regard of the regiment

| that he was one of the three men
| we made honorary members of the

1 regiment's association. We gave
him the same medal worn by our

I own members.
"He was as good an American as

ever lived, and his heart flamed
against cruelty and injustice. His
writings form a text book of Amer-
icanism which all our people would

| do well to read at the present
B time."

THEODORE ROOSEVELT.
^lUUiiuiHmumtniiHuinimiiuuuiiuiiiiuiiituiuiiiiuiiiiuiiiutiuiiiiiuiiuiuuiuuiuiumiiiniiuiiiiiiiiiu^

to take "chance work," to report each
day at 1 P. M. and get what was left

over. At this he earned $7 a week. He
lasted three months and was "fired" as

incompetent. Then he went to the
Philadelphia Press, earned a reputation

by his stories of the Johnstown flood,

lived with a gang of yeggmen in one of

the worst dives of Philadelphia, planned
a robbery with them and then trapped
the band. For his first story he got $50
and wrote to his mother: "I'm going
down the street now to see if Drexel
wants to borrow any ready money." The
amount dazed him.
As a "cub" reporter Davis interviewed

Walt Whitman, and sent a copy of the

story to Robert Louis Stevenson, who
replied to the letter and told him that

if he wanted to "write" he would have
to "rewrite." Then came his yearning
for New Yoik. In September, 1889, he
attacked Park Row and received the

cold shoulder. He was sitting on a
bench in City Hall Park when Arthur
Brisbane came along and offered him a

MADGE KENNEDY
And Pat O'Malley in a scene from "The
Blooming: Angel," a delightful Goldwyn
comedy.

place on the Evening Sun. He accepted.
In 1890 his first fiction success, "Gal-
iegher," appeared. This was followed
by "The Other Woman," and "Miss
Catherwaitc's Understudy"—all of which
are to be produced under the Fox ban-
ner.

Edited Harper's Weekly

At the age of 26 Davis became man-
aging editor of Harper's Weekly. While
there he made his first try at playwrit-
ing, a one-act version of "Her First
Appearance." which was produced as
"The Littlest Girl," with Robert Hilliard
as the star. Then followed a sketch for
E. H. Sothern.

It was "Gallegher" that made the
fame of Davis. This was translated into
Knglish, German, French and Spanish.
Elated by his success, but not overcome
with pride, he kept on writing. He stud-
ied much and observed much. And all

the time he kept up a constant corre-
spondence with his mother, wiio was an
impartial mentor for him.

In one year alone— 1897—Davis saw the
coronation of the Czar, the Millennial of

Hungary, the inauguration of the Presi-
dent and the Queen's Jubilee in London.
England hailed him as "The Kipling of
America." In the same year he went to

the Greece-Turkish war, from there to

Central America, then to Florence and
Moscow. . He was a war correspondent
in the Spanish-American war, the first

and second Balkan wars, and in the
Russo-Japanese war. He went through
the Boer war as correspondent for the

New York Herald and the London Daily
Mail undergoing the hardships of the

siege of Ladysmith, and was with Win-
ston Churchhill and General White when
the British Column filed in. In 1907 he
went to the Congo to investigate the
charges of atrocities there. Returning
to the United States he wrote the play,

"The Yankee Tourist," in which Ray-
mond Hitchcock appeared.

Was Prisoner of Germans

At the outbreak of the world war Da-
vis went over as a correspondent and
was taken prisoner by the Germans.
Suspected of being a spy, he was saved
from death only by the mark of an
American firm in his hat. The Germans
considered this sufficient proof that he
was a Yankee.

In 1912 Davis and Bessie McCoy, the
actress, were married. Davis died April
11, 1916, as the result of a general break-
down due to his experiences Jl the war.
One of his closest friends was Charles

Dana Gibson, the artist. To hi: memory
Gibson paid this tribute:

"His life was filled with just the sort
of adventure he liked the best. No one
ever saw more wars in so many different

places and got more out of them. And
it took the largest war in all history
to wear out that stout heart. We shall

miss him."

Goldwyn Managers in

Conference at Chicago
Managers of the Goldwyn exchanges

in the Central West were called to Chi-
cago February 12 to confer with Felix
Feist, vice president in charge of distri-

bution. Those attending included C. E.
Maberry of St. Louis, E. A. Bloch of
Kansas City, J. E. Flynn of Detroit, H.
A. Bandy of Cleveland, and I. Van Ron-
kel of Chicago.

D. M. VAXDA WAI.KKH, JR.,
who hint been appointed manager of Hall-

mark 1'lcturcM Kxchange, Chicago.

Hallmark Takes Over
Doll-Van Company

In State of Illinois

D. M.Vandawalker Jr. Appointed

Manager of The Chi-

cago Exchange
Hallmark Pictures Corporation has

taken over the Doll-Van Film Corpora-
tion's entire business in the state of Illi-

nois and with it the Chicago force of the

latter concern.
D. M. Vandawalker, Jr., general mana-

ger of Doll-Van. has been appointed man-
ager of the Hallmark exchange, and he
will take with him his sales force con-
sisting of Thomas Mitchell, city sales-

man; Robert Boland, traveling represen-
tative, and Charles Lundgren. Mrs. R. S.

Siskin, his secretary, will also go to the

new headquarters.
Mr. Vandawalker states that the new

consolidation will not affect Doll-Van's
present Indiana holdings and the Indian-
apolis office will be conducted apart from
Hallmark distribution in that territory.

Mr. Vandawalker is well fitted for his

new position, having literally "growed
up" with the film business. He entered
the field in 1911, as a poster boy for Rob-
ert Lieber, in Indianapolis, and was his

assistant manager when the General took
over the company. In 1917 he and Henry
Dollman formed the Doll-Van Film Cor-
poration, and specialized in big state

rights features for Indiana and Illinois,

occasionally entering Wisconsin and
Kentucky. Mr. Vandawalker came to

Chicago in 1917 to manage the Chicago
office and has made a host of friends,

among exhibitors in this territory.

The Hallmark exchange will publish a

series of twenty-six Famous Directors
pictures a year, twelve specials and three

serials. "The Screaming Shadow," fea-

turing Ben Wilson will be issued Febru-
ary 22 and this will be followed by an-

other serial, "The Evil Eye," starring

Benny Leonard.
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FILMS TO REPLACE NEWSPAPERS
j

An Answer to a Newspaper Editorial Which
Declares Screen Has Too Many Limitations

By LEWIS J. SELZNICK

Under a heading "Will the Film Replace

ie Printing Press?" the New York Globe

n February 9 printed a double column

ditorial in which it opined that the ques-

on has come up whether or not books,

lagazines, newspapers—all forms of liter-

ture—will in time bow before the new
lethod of transmuting thought.

After stating that there has been much
peculation as to the future of moving pic-

lres and their relation to the printed word,
he Globe says, "There is nothing that can

e confidently prophesied about the place

ie cinema will take in the coming century

xcept that it will be of extraordinary im-
ortance."

The newspaper then concludes

:

"But it doesn't open up many new stores

f information as the printing press did.

I cannot explain or present doubts. It

mi only argue by means of assumptions."
* * *

By the last paragraph it is assumed that

he Globe means that it cannot present

-guments in the manner of the newspaper
ditorial. But there is positive proof that

'he Globe is wrong. In answer we can
oint to Herbert Kaufman's Weekly edi-

>rials in screen form, which are soon to

a released, as the principal argument
gainst The Globe's contention.

In the Kaufman Weekly the screen does

>mething in an editorial way that the

ewspaper does not and cannot do. It not

ily drives home the printed word with
rrific force, but it makes its meaning so

ear with the aid of moving pictures illus-

ating the text that no person can mistake
ie point it aims to get across.

It is a fact that the average person does
)t read newspaper editorials. When the

oral, argument and reasoning that the

litorial seeks to implant is flashed on a
reen so illustrated as to be entertaining

id at the same time "get over" its intent

id purpose, the screen has done something
at the average newspaper never will be
>le to accomplish, for the reason that the

erage newspaper seeks to instruct with-
it entertaining.

The Globe senses the truth of this states

ent when it says

:

"The men who have thrown their des-
lies with the moving picture predict that

e printing press will soon be obsolete,

ist as Guttenberg's invention of movable
pe drove out the ballard singer and the

t of declamation, they say, the film will

ive out the linotype machine and all its

cessories. The parallel is too close to be
mfortable for the scrivener. * * *

ne moving picture makes the transmission
thought simple and easy. For the lazy-

inded it is a vast improvement over pages
symbols which each one must unravel

r himself. * * * The greater part of
ought is a balance and adjustment of
?as, and this the cinema cannot give us."

* * *

Wrong again.
Anyone who knows the editorials of Her-
rt Kaufman is aware that the force of
3 writing lies in its plain presentation
facts which are not confined to one-

led argument. In his screen weekly,

which is the first of its kind ever presented,
there is not only a balance and adjustment
of ideas, but it is done in such a manner
that even the most passive observer cannot
help but profit by it.

The screen editorial is new, but it has
come to stay. Its audience will not, for
they cannot, skip over it in the manner of
the average newspaper reader of average
newspaper editorials. For its value lies in

the fact that its truths are put over in

action following up the printed word, and
above all it entertains.

Herbert Kaufman, probably the most
widely read editorial writer in the world,
appreciated this fact when he gave up the
vast audience of readers he was reaching
through a newspaper syndicate each week,
and turned to the screen to get over his

preachments.

"Kentucky Colonel"
Ready for Premiere

Picturization of Opie Read's

Story by National to Show
In N. Y.

The first of the National Film Cor-
poration series of Al!-American features,
Opie Read's "The Kentucky Colonel,"
is ready for its premiere New York
showing.
This production took five months to

film. It was directed by William A.
Seiter, from the screen version by L.
V. Jefferson.
The cast includes Joseph J. Dowling,

who played the part of the Healer in

George Loane Tucker's "The Miracle
Man"; Francis McDonald, who played
with Henry Walthall in "The Confes-
sion"; Elinor Field, star of "Hearts and
Masks"; Lloyd Bacon, Fred Kohler.
Cora Drew, Jill Woodward, Frederic
Vroom, Ed Brady, Gordon Griffith.

Thelma Salter and others.

Inaugurates Two-Day Run
With Picture's Success

As a result of the excellent showing
made by "Daddy Long Legs," starring
Mary Pickford and distributed by First
National Exhibitors' Circuit, during a
two-day run at the Washington Opera
house in Maysville, Ky., the former one-
day policy was broken, it is announced.

T. M. Russell, manager of the house,
has purchased sixteen First National at-

tractions, it is said, for the purpose of
inaugurating the two-day policy. The
films included "The Hoodlum," "Heart
of the Hills," six Anita Stewart pictures,

three Constance Talmadge features, three
Katherine MacDonald attractions, "Back
to God's Country" and "Bill Apperson's
Boy."

Fox Edits Films Used in

Marine Recruiting Drive
An acknowledgment of the services

of Fox Film Corporation in editing the
pictures is carried on all films to be ex-
hibited in conjunction with the national
recruiting drive of the United States
Marine Corps.
The picture is called "The Fighting

Marines at Work and at Play." It shows
the training of the men, and several sham
battles are staged. There are numerous
scenes of life and work and recreation at
points in the American possessions where
Marines are garrisoned.
Three companies of enlisted men, each

known as the "Roving Marines," will

visit every city and town in the United
States. A band, a minstrel show of serv-
ice men and a motion picture outfit with
print of each group, will constitute the
entertainment.

MAETERLINCK SIGNS GOLDWYN CONTRACT

Left to right—Samuel Goldwyn, president Goldwyn Pictures Corporation; Maurice
Maeterlinck, the Belgian poet; and Henry Russell.
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Guess Who It Is?

kinc; hag<;ut
am the Rlxhermnn In "The Hawk's Trail."

the llurston Kllms' Merlul.

Stoll Signs Webster
To Direct His Play

Production of "Determination"

To Start on June 1 at

Grantwood
Captain F. F. Stoll, author of "De-

termination," has signed Harry McRae
Webster to direct the photoplay. The
picture will be produced by United
States Photoplay Corporation. Produc-
tion, which will start on June 1 at Grant-
wood, N. J., will take eight months.

Captain Stoll announces that Mr.
Webster was chosen from among one
hundred directors who applied. Mr.
Webster has directed the following stars:

Dorothy Dalton, Gloria Swanson. Bev-
erly Bayne, Bryant Washburn, William
Farnum and others.

It has been said that when "Determin-
ation" is completed Mr. Webster will

receive the largest bonus that has ever
been paid a director.

After the completion of "Determina-
tion,"' "The Soul of Man," "The Home
of Man" and "Deception" will be filmed.

These will be ten-part productions.

^MuiiiiiiiiiiutimjiiiuiuuinuiiiuuimLiutrui uiiiiiiiiiiiii:iiiiiniiiitiJU]iHiiiiiiitiiiitiiiii:iiiiiui»mitriiiiiin^

I
"Herald" Great Help

f

I To Exhibitors Herald:

| Please find exclosed my check |
| for a one year subscription to your j
I valuable paper. It most surely is |
1 a great help to every showman.

Yours truly, |
Joe Anderson,

The Hatton Opera House,
Hatton, N. D. j
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Neilan Says Denial of Credit to

Producers Aids Would be Unfair

This is Answer of Producer-Director to Expression

of Reviewer that Names be Omitted From Titles

Criticism has been made against the

practice of crediting on a picture and in

advertising the names of scenario editors,

cameramen and others who assist in

adapting a story. Recently a Chicago
reviewer to.ok exception to the fact that

Marshall Neilan gave credit to various
members of his producing staff on a cur-

rent film.

Mr. Neilan has issued a statement in

answer to these criticisms. He says:

"I do not agree with the writer of that

article in the Chicago paper, nor with
others who agree with him, that the aver-

age intelligent audience becomes bored
when we acquaint the theatre patrons
with the names of certain individuals who
are responsible for some of the most es-

sential features of an entertaining pic-

ture.

Believes Public Broad Enough
"True, there is a limit, and to over-

reach the limit is hardly advisable. How-
ever, I am a firm believer in giving credit

where it is due. I think the general
public is honest enough to appreciate the

efforts of those who so materially help

to make a production worth while, and I

am quite sure that it is not adverse to

reading their names on the screen prior

to the actual showing of the picture.

"To attain recognition in one's particu-

lar line of endeavor is the ambition of

everyone, and photographers and art

directors are no exception. But how are

they going to accomplish this ambition
if the producers deny them the credit

they deserve? And would it not be un-

fair to the patrons of the theatre to mis-

lead them into thinking that a single

person, the producer alone, is solely re-

sponsible for every individual feature of

a production?

Base Criticism on Aids' Work
"The critics of today dwell with em-

phasis on the quality of the continuity,

photography and technical direction al-

most as much as they do on the direction

and acting. The success or failure of a

picture very often depends largely on
the consensus of opinion of those pub-
lished reviews, so why then should not

the names to whose skill this important
work is entrusted, be brought to the at-

tention of the public?

"It is true that no production ever

leaves the studio without the careful ap-
proval of the producer and it is he
whose reputation will suffer if the attrac-

tion should prove unsatisfactory from
any standpoint, but on the other hand,

the fact that he allows a picture to go
out for distribution is proof that he con-
siders the work of his aids well done
and it would be decidedly unfair to all if

he failed to announce their individual

names when introducing the picture.

Willing to Recognize Ability

"The American people have always
been willing to recognize ability when-
ever it is shown in any line and I know
of no logical reason why it should except
the specialists of picture producing."

In all trade-paper advertising on "The
River's End," Mr. Neilan's initial inde-

pendent production for First National
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publication, he has insisted that every
important member of his producing stafi

responsible for various phases of crea
tivc work, receive mention.
"Why shouldn't a genius in electricity

like Howard Ewing, receive as much ot

a mention as a member of the cast," Mr
Neilan asks. "A man who is the inventor
of many appliances that have made mo-
tion pictures the artistic success they art-

today and who is responsible for some
of the absolutely novel effects in 'The
River's End' is not a workman, but a

creative master in his line of endeavor.

Not a One-Man Unit

"If the lighting effects in 'The River -

End' mark a distinctive advance in thi-

field isn't it natural that the public want-
to know who is responsible for it? I be-

lieve in organization. No studio is a

one-man unit. Why should 1 take sole

credit for the work of various experts!'

Marshall Neilan productions are not the

result of one man's brains any more than

any other motion pictures are. Hence,
why not give credit where it is due?"

Burr Gives Personnel

Of Master Films, Inc.
Charles C. Burr, president of Master

Films, Inc., has issued a statement re-

garding the personnel of the organiza-

tion, about which, he says, there have

been rumors. He says:
"For the information of all concerned,

Master Films, Inc., was organized by

myself in conjunction with the following
gentlemen, who are directors of the cor-

poration: E. J. Clode, book publisher;

Sigfried Hart, manufacturer, Alexander
Grosset, book publisher.
"Together we own the entire stock oi

the corporation, and at no time has any-

body else been associated with us in the

formation or the executive personnel oi

this corporation."

OLIVE TELL
In a scene from the Jans Pictures, I"'-

production, "Love Without Question.
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ANITA THE BEAUTIFUL

Striking Portrait of Anita Stewart, Louis B. Mayer's Star, Now Appearing in First
National Exhibitors Circuit Pictures

Sibley Will Design
Settings for Mayer

Art Director Identified With

Motion Picture Industry

For Eight Years
Richard E. Sibley, motion picture and

stage art director, now is identified with

Louis B. Mayer at the new studios, 3800

Mission Road, Los Angeles.
For eighteen years Mr. Sibley was a

successful artist of the dramatic stage.

During the last eight years he has been
identified with motion pictures and in

that time has designed some magnificent

settings.

First With Universal

His first work was with Universal
where he remained three years. After

two years with Morosco he went to the

Fox studios where he remained two
years. Before becoming identified with

the Mayer interests Mr. Sibley was art

director one year for Vitagraph.
Mr. Sibley is a graduate of the Phila-

delphia Fine Arts Institute and the

Spring Garden Institute.

Designs Many Settings

He designed the settings of "Salome"
and "Cleopatra." both featuring Theda
Bara; "Tale of Two Cities," with Wil-
liam Farnum; "David Garrick," with
Dustin Farnum; "Pasquale." with George
Beban; "The Gentleman from Indiana,"

with Dustin Farnum, and "Peer Gynt."
•.vith Cyril Maude.

In his new capacity this director will

design and produce the settings used in

the First National features of Anita

Stewart and Mildred Harris Chaplin.

H. H. Van Loan Sells

"The Great Redeemer"
To Maurice Tourneur

H. H. Van Loan has sold his story,

"The Great Redeemer," to Maurice
Tourneur. It will b« produced as a

Paramount Artcraft picture.

The subject has been described as a

western story, with a plot entirely dif-

ferent from anything Mr. Tourneur has
ever done.
Production is to start within a few

weeks.
Mr. Van Loan, who sold his first pic-

ture to Paramount, has written "The
Highest Trump," "When a Man Loves."
and "A Rogue's Romance."

Report Increased Sales
Officials report an increasing number

Df contracts reaching the New York of-

fice of Fox News, of which William Fox
is editor. Among the latest theatres to

handle Fox News are the Rialto and the
Rivoli, both on Broadway, New York,
under the management of Dr. Hugo
Riesenfeld. Contracts from foreign coun-
tries also are arriving in large numbers,
it is said.

Baird Vehicle Complete
Leah Baird has completed "Cynthia

pf the Minute," her latest vehicle. It is

a picturization of Louis Joseph Vance's
story by the same name. Miss Baird has
obtained studio facilities in Los Angeles
where she will begin on a new produc-
tion.

Republic Acquisition

Of "Great Shadow"
Considered Good Buy

Briton N. Busch, president, announces
that the Republic Distributing corpora-
tion has purchased from the Anadac Pro-
ducing company "The Great Shadow."
which depicts the general social unrest
of today.
Acquisition of this production is con-

sidered by Republic as one of its most
important purchases. It will be pub-
lished at an early date.

Described as Timely Theme
The picture is described as a timely

one in theme, vigorous in treatment and
convincing. The fairness with which the
question of capital and labor is handled
makes this photoplay as great a public
educator on the screen as Harriet Beech-
er Stowe's "Uncle Tom's Cabin" was in

literature, according to Republic officials.
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While the play teaches the folly of
capital and labor getting into a tangle,
it also shows what is considered a logical
and happy conclusion when the country
returns to normal.

The dominating character is played by
Tyrone Power. Other players are Don-
ald Hall. Louis Stearns and Dorothy
Bernard.

Berliner Wrote Scenario

The scenario of the subject is the work
of Rudolphe Berliner, of the Ritz-Carle-
ton hotel in Montreal. The story por-
trays the effects of a great strike, called
through the insidious propaganda of

Bolshevik agents in this country. As a
result of efforts of the moderate element
in the labor party, public spirit is so
stirred that reason begins to assert itself

and an armistice of a year is agreed upon
during which capital and labor pledge
their respective forces to co-operate in

working out a peaceful solution of the
big problems of the day.
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Employe Demands That Salary Be
Reduced if He Accepts the Position

J. A. Berst, president of United Pic-
ture Productions Corporation, announces
that the loyalty of the men in the field

as well as those connected with the home
offices has been much in evidence of
late.

As an example of this loyalty, Mr.
Berst cites the instance where one em-
ploye voluntarily offered to reduce his

salary $25 a week.
This man, according to Mr. Berst, was

manager of one of the Triangle ex-
changes. Because of the duplication of
executives in the various branches, it

was not possible to continue him in his

former position. However, said the
United executive. United did not want
to lose his services and temporarily of-

fered him a position as salesman at his

former salary. He accepted with the
provision that this salary be reduced $25
a week, Mr. Best stated.

The same sort of loyalty, declares Mr.
Best, has been evidenced a number of
times in the carrying out of the impor-
tant deals, but never before in quite the
same way.

United officials say it is quite pleas-

ing to note the feeling of confidence that
seems to have swept the country having
to do with the exhibiting of motion pic-

tures, as regards United, the deals they
have just closed and the future outlook
for the organization.

Franchise Holders Increasing

Franchise holders are increasing their

stock holdings in the company, it is said,

and new members are being signed up
every day. On a single day recently

Comedy Producer

FREDERICK J. IRELAND
President of Emerald Motion Picture
Company, Chicago, who is directing **

series of comedies starring Alice Hoivell
and Billy West, to be distributed by
Cropper Distributing Corp.

eleven theatres were added to the United
list. These included: Pete Magaro, Re-
gent theatre, Harrisburg, Pa.; L. G.
Humphreys, Glory theatre, Miami, Okla.;
J. A. Glenn, Gay theatre, Newport,
Tenn.; Jerome Dawson, Victoria, Gallit-
zin, Pa.; Buck & Smith, Novelty theatre,
Syracuse, N. Y. ; G. L. Rossiter, Alca-
zar, Brocton, N. Y.; J. C. Herzberger,
Auditorium, Perry, N. Y. ; S. H. Borisky,
York and Strand, Chattanooga, Tenn.,
and Gus Cook, Strand. St. Charles, III.,

and Crystal, Dundee, 111.

United reports that it has been neces-
sary to appoint new salesmen in many
of the territories in order that new busi-
ness could be properly cared for and
the many inquiries promptly answered.
Additional salesmen recently added to
its forces are King Perry, Detroit; J. J.
O'Leary, Dallas; M. M. Stern, San Fran-
cisco, and Sam Farber, New Haven;
while Joe Yergcslift, formerly assistant
manager for Realart, is now with Jack
Levy, manager of United's New York
Fxchange.

One Department Enlarges

Leon Bamberger, contract manager,
has taken on many extra employes which
necessitated larger quarters that have
just been arranged for at 1600 Broad-
way, New York.
The scenario department under The-

odore Licblcr's management, and the
publicity department, have moved to 1457
Broadway, the former Triangle offices,

where more space was available. Many
new stories are being put into scenario
form for early filming and negotiations
are under way for the taking over of a
studio located in the East.

Worthwhile is Opinion
on "Other Men's Shoes"

The Des Moines office of Pathe Ex-
change, Inc.. last week staged an un-
heralded special showing of Edgar Lewis'
"Other Men's Shoes," for the benefit of
the trade and press.

The Dcs Moines Evening Tribune paid
the following tribute to the production:
"Throbs and throbs of heart interest

make 'Other Men's Shoes,' in which
Crauford Kent plays a double part, one
of the most fascinating stories recently
filmed. The story is certainly gripping,
the picture has been well photographed
and the parts well taken. This promises
to be a very worth-while picture."
This play was adapted by Mr. Lewis

from the novel by Andrew Soutar, war
correspondent and author.

Takes Mountain Scenes
For New Duncan Serial

Daring railroad scenes in the beautiful
mountain country of California have been
occupying the attention of William Dun-
can for his new Vitagraph serial. "The
Silent Avenger." Mr. Duncan said he
was planning to make this the greatest
serial of his career. He is again directing
his own picture. Edith Johnson is his

leading lady and Jack Richardson and
Virginia Nightingale play the heavies.
The new serial was written by Albert

E. Smith, president of Vitagraph, and
Cleveland Moffett.

Exhibitor Christens
Baby Harold Lloyd

Harold Lloyd, the Pathe come-
dian, has a namesake. He was
christened recently at Passaic, N.J.
This news was contained in a

letter to A. S. Abeles, manager of
the Newark branch of Pathe Ex-
change, Inc., from H. K. Hecht,
owner of the Garden theatre, Pas-
saic. Mr. Hecht wrote:

"I regret very much that you
were unable to attend the chris-
tening of my son on Tuesday, Jan-
uary 20. Inasmuch as there were
fifteen of the leading exhibitors of
Passaic county present, you surely
missed a wonderful time.

"The climax came with the nam-
ing of my son. Many names were
thought of, but none seemed to fit

so well as the name we finally de-
cided upon, and the one which was
unanimously accepted by all of the
exhibitors present as the most ap-
propriate, namely Harold Lloyd
Hecht My son was named after
the famous comedian amid the tu-

mult of good wishes from all."

Goldwyn Lens to Be
Focused on Brazil

Philip Tannura Takes Party to

Unexplored Country in

South America
Following the start of E. Alexander

Powell on his expedition into the Far

Fast to secure pictures for the Goldwyn-
Bray Pictograph, comes the announce-

ment of another photographic tour under

the same auspices, with the unexplored
country between Bolivia and Brazil as

its objective.
Philip Tannura is in charge of the

party which already has left for South

j

America, to be gone several months.
Under the recent Goldwyn-Bray alliance,

Goldwyn says that cameramen are being!

dispatched to all parts of the world for

the purpose of getting scenic and travel

studies of countries never before pic-

tured on the screen.
Mr. Tannura is said to be going far

out of the beaten track on his visit to

South America. In the Matto Grosso
territory of Brazil and in the Paraguay
Basin he will take views of the many
beautiful lakes, whereas pictures of a

human interest value will be found in

studies of the native Indians, the Portu-

guese, Italian and the Spanish settlers in

this region. It is expected by Goldwyn
that some interesting subjects should

develop out of pictures of the animal

life of Brazil.

Title Christie Comedy
"Should a Husband Tell?" is the title

of the next Christie comedy. Dorothy
Devore and Jimmie Harrison are the fea-

tured players. The story is by Keene
Thompson. It deals with a young hus-

band who makes the mistake of suspect-

ing a prize fighter of being friendly with

his wife.
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Hungry Sled Dogs Severely Injure

O'Neill in Adapting Curwood Story
James O'Neill, who is playing Mukoki,

the faithful Indian guide in "The Cour-

age of Marge O'Doone," James Oliver

Curwood's famous novel of recent pub-

lication which Vitagraph is producing
for the screen, is back in Hollywood,
Cal., suffering from an injury sustained

when he had an encounter with a pack
of sled dogs.
The accident happened in the vicinity

af Truckee, where Director David Smith
had taken the company for the snow and
nountain scenes. Mr. O'Neill was se-

verely bitten. The remoteness of the

ocation where the accident occurred, it

s said, and the delay in obtaining imme-
diate medical assistance, added to the

langer of the infection.

Seek Realistic Version

Sled dogs play an important part in

Mr. Curwood's new story of the great

Canadian Northwest. The author de-

;cribed the dogs as unusually vicious

ind excitable, owing to the severity of

he winter, and to make these scenes

ealistic David Smith, director, starved

he dogs for three days so that they were
avenously hungry.
The dogs were supposed to attack Mu-

coki, the Indian. An account of the acci-

lent says that to insure action on their

>art raw meat and fish had been hidden

n the actor's clothing. When the camera-
nen were ready the dogs were released,

ind they immediately scented the food,

n their eagerness to get it, however,

April 18, Issuance Date
The Florence Reed picture, "The

Eternal Mother," will be published

hrough the United Picture Exchanges

n April 18. In the supporting cast are

.ionel Atwill and Jere Austen. The

tory is said to combine love, mystery

nd highly dramatic scenes.

BERT LYTELL
he Metro star, whose work in "The
Right of Way," plaees him in the fore-
most ranks of Ameriean screen aetors.

they ripped and tore at O'Neill's clothes.

He was severely bitten and lacerated.

Mr. O'Xcill was unconscious by the time
the dogs had been driven away.

Doctor Ten Miles Away
The nearest doctor was ten miles away

and it was some time before he could
reach the injured man. As soon as it

was possible, Mr. O'Neill was rushed
from the snow laden mountains and back
to Hollywood.
Vitagraph practically has completed

the cast for the production. But two
important characters, Brokaw and
Hauch, the bad men of "The Nest," re-

main uncast. The title role is being
taken by Pauline Starke, who appeared
with Clara Kimball Young in "Eyes of
Youth," and played the feminine leads
in such productions as "Soldiers of For-
tune," "The Little Shepherd of Kingdom
Come," "The Life Line," and others.

Niles Welch will portray the hero, David
Raine. Other important roles will be
played by George Stanley, as Michael
O'Doone, known as Father Roland, the
little Missioner; Berris Karloff, as Tav-
ish.

While the story of Marge O'Doone in-

troduces many of the characters seen in

some of Mr. Curwood's earlier works, it

is entirely new in its action and theme,
it is said. The play opens on a train

stalled in the snow of an Arctic night
and ends with a night encampment and
a strange meeting far from civilization.

More than 1,000 theatres have booked
the six productions which the Fox Film
corporation is reviving, according to the
company's exchanges.
These pictures are "Les Miserables,"

"A Tale of Two Cities," "Cleopatra,"
"Salome," "A Daughter of the Gods"
and "The Honor System."
Fox executives announce that ex-

changes in eighteen cities already have
contracted for the six subjects.

Press Sheets Published

Six attractive press sheets have been
published by William Fox to aid in ex-
ploiting his reissues. The wealth of ma-
terial contained in these, he says, is

irresistible to the theatre man, and is

certain to aid him in the exploitation of

both the production and his theatre.

There are one-sheets, three-sheets, six-

sheets and twenty-fours that are de-

signed on lines that compel the eye. The
fact that all of the revivals were suc-
cessful, says the advertising department,
makes it a simple matter to strike a com-
mon chord in laying out attractive paper.

Paper Weighs Tons
The paper, totaling many tons for the

six films, is new, artistic and impressive,

and at the same time simple and direct.

Among the exchanges which have for-

warded bookings on the pictures are
Atlanta. Boston, Buffalo, Cincinnati,

Cleveland, Denver, Indianapolis, Dallas,

Minneapolis, New Orleans, New York,
Omaha, Philadelphia, Pittsburgh, San
Francisco, St. Louis, Seattle and Wash-
ington.

UOHIS PAWN'
The heroine of "Toby's How," Tom Moore's
Goldwyn picture, is formulating' plans
for her sixth hirthuny, hence the hour
a' I as». You see her birthday falls on
February 29.

Manages Clune Studio
LOS ANGELES, CAL.—Otto L. Little

has taken up his duties as manager of

Clune's Studio in Hollywood.

For the purpose of creating renewed
interest in "A Daughter of the Gods,"
with Annette Kellerman, the producer
has sent out on an extended vaudeville
tour an extravaganza in which the girls

wear costumes not unlike some of those
worn by the original players in the pic-

ture.

Lionel Barrymore's Wine
Goes to Thirsty Thieves

HEMPSTEAD, N. Y.—The wine cel-

lar of Lionel Barrymore was robbed Feb-

ruary 11. Every bottle of the wet goods
was taken by the thieves.

Disposes of Theatres
COLUMBIA, IND.—The Lyceum the-

atre in South Main street has been sold

by B. J. Yought to Russell Pinny of

North Manchester. Mr. Vought's picture

theatre, the Elite, at South Whitley, has

been purchased by Charles Winesburg
of North Manchester.

Harvard Theatre Sold
HARVARD, ILL. — The Majestic

theatre, formerly operated by the Chas.

Pacini Amusements, of Kenosha. Wis.,

has been sold to V. E. Lambert of High-
land Park, 111., and William Fendick, of

Libertyville, 111., who own and operate

a chain of theatres in this territory.

More Than 1,000 Theatres Book Six
Productions Being Reissued By Fox
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SEEK PLOTS MINUS CONVIVIALITY

Producers Scratch Heads and Wrinkle Brows
In Searching For Substitute For Drinking
Scenes Since Country Has Abolished Drink

Siitliiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiw

What is the director going to do ahout

finding a substitute for the time honored

drinking scenes of the motion pictures
now that the nation has gone dry?

Directors and producers agree that the

bar room and kindred scenes must go.

These scenes already have commenced a

gradual disappearance from the screen.

But some satisfactory substitute must
be found. The problem is proving a

vexilig one for those engaged in produc-
tion.

Such Scenes Ancient History

The public may stand for the old

scenes for a while, but with most leaks

sealed and the country virtually as arid

as the Sahara, the picture fans will de-

mand their story true to modern life, ac-

cording to Marshall Neilan.

"Drinking scenes will soon be ancient

history," he says, "and ancient history,

if the past is any criterion, does not con-
stitute good material for a photoplay."
Another director said: "As to the now

sad but formerly gay fellow of yesterday,

who is at present taking the new order

of life very seriously and soberly, un-

less he happens to number among his

acquaintances a bartender who does not

know that January 1G is a historic date,

it would be wrong, not to say un-Ameri-
can, to torture him in the pictures with

the constant reminder of those wondrous
days when light wines and beers (lowed

in abundance."

Seek Desperately for Ideas

Yes, a remedy must be found, and Mr.
Neilan, D. W. Griffith, Henry Lehrman
and the others are trying desperately to

find it.

Near beer bars will not do. Cabaret
scenes would be all right in a way, but
without the old revelry, champagne bot-

JACK DEMPSET
Star of the Pathe serial "Daredevil Jack"
has a charming second for his exercise
boat in Bebe Daniels.

ties and shining glasses, the necessary
punch (liquid and otherwise) would be
woefully lacking, say the directors.

In their desperation certain of the
directors have turned to their stars for
suggestions.
"A Soda Fountain Frolic," was the

drink scene substitute suggested by
Katherine MacDonald, First National
star of "The Beauty Market" and "The
Turning Point." Her director shouted
for water.

Crime in Ice Cream Parlor

Norma Talmadge ventured that crimes
could be hatched up just as well in an ice

cream parlor as in a saloon.
"Moonshine drinking scenes" was sug-

gested by Anita Stewart, star of "In Old
Kentucky."
"Sewing bees, in which the vampire

may scheme the downfall of the hero's
beautiful fiance."—Constance Talmadge.
"Tavern scenes where all are drinking

sweet cider and somebody drops a raisin

in Handsome Oswald's glass, thereby
hatching up a mean plot."—Charles Ray.

Save the Pieces, Charley

"Rough-and-tumble blind pig scenes, in

which bottles of booze valued at $25 a
quart arc hurled about."—Charley Chap-
lin.

"Dance hall scenes where the sleek,

well-dressed villains can sip lemonade
and lay their diabolical plans."— Lillian

Gish.
In spite of these suggestions the direc-

tors still arc looking desperately for a

solution of the problem.
The person who comes to the rescue

with a real idea will win fame and for-

tune in the world of motion pictures.

Katterjohn Scenariost

Of Anita Stewart Play
According to advices from the Louis

B. Mayer studios, Los Angeles, Monte
M. Katterjohn has written the screen

version of Harold MacGrath's "The Yel-

low Typhoon," which is in course of pro-

duction with Anita Stewart as the star.

The picture, directed by Edward Jose
for Anita Stewart Productions, Inc., will

be published as a Louis B. Mayer-First
National attraction.

Mr. Katterjohn has written the scena-
rios for "The Flame of the Yukon," with
Dorothy Dalton, "The Clodhopper,*' with
Charles Ray, "Puppy Love," with Lila

Lee, "The Source," with Wallace Reid,

"The Patriot," with William S. Hart.
"Madame Who," with Bessie Barriscale,

and other successful productions.

Has Bouncing BabyTBoy
R. C. Meeker, on the sales staff of the

Atlas Educational Film Company, Chi-
cago, entered another item in his bank
book the other day. There was a rea-

son. His associates learned that the

stork had delivered a bouncing baby boy,
and they wished to assure the newcomer
a good start.
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OF Dobbins and a

Bob Rescue Players

Activities Continue at Bronx

And Fort Lee Studios

Despite Storm
When the weather man says snow

Hurries and the clouds respond to such

an extent that traffic conditions are ini

paired, it is a time for many delays and

even cessation of business.

New York experienced some of these

difficulties recently. Sclznick official-

will vouch for it. But despite such con

ditions, both the Fort Lee and BronN

studios continued active.

It was made possible in this way:

Frank J. Hampton, manager at Fort Lee

obtained several horses and sleighs

Snowbound p.ayers were packed in and

hustled to their workshops.

Eugene O'Brien had some important

scenes in "A Fool and His Money," and

started early for Fort Lee in his Rolls-

Royce. He found several members 61

the company at the ferry and invited

them to jump in. The car made good
headway until it struck a stubborn snow
bank and the engine balked. Robert

Ellis, his director, and Jack Abbot came
along in a Ford, and O'Brien was car-

ried to the studio.

New Palace to Play

Many Pathe Pictures

Many Pathe features and short sub-

jects have been booked by the new
Palace theatre in Cincinnati, which was

opened recently by I. Libson. This the-

atre has a seating capacity of 2,000.

"My Husband's Other Wife," J. Stuart

Blackton's production, starring Robert

Gordon and Sylvia Breamer, is the latest

Pathe feature booked by the Palace. The

first six of Harold Lloyd's new two reel

comedies, beginning with "Bumping Into

Broadway," have been carded by the

Libson house.
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Dj 'Cjj'yS .1 0F PICTURES OF THE WEEK

THE Metro Pictures Corporation, in offering the

exhibitor his choice of the logical unhappy end-

ing and the popular happy ending in "The Bight of

Way," has given evidence of a keen appreciation of

the exhibitor's position.

Exhibitors have long contended that exchange men

and producers alike, overconfident of their opinions,

have neglected to inform themselves regarding actual

theatre conditions. Jt has long been felt that the

producer in making pictures had in mind a hazy con-

ception of the typical motion picture fan, a concep-

tion modeled after his own likes and dislikes, and

made his pictures to suit that hypothetical individ-

ual—not always with satisfactory results.

In this instance, it is plain, the men in charge of

production realized fully the position of the exhibitor

who, after exhibiting an artistic and worthwhile pic-

ture, is met in the lobby by patrons who base their

complaints upon the fact that the story ended un-

happily, incidentally, laying the blame at the exhibit-

or's door. As the picture is offered, with choice of

endings, it should meet with the demands of prac-

tically all exhibitors.

This is good business judgment. It is more than

that— it is the proper spirit of producer-exhiliitoi

cooperation.

"THE LITTLE SHEPHERD OF KIXODOM
COME" (Ooldwyn) serves a< an ideal introduction

« - J-.'lc gifiWvrd M.tb» CSUw- schedule. It is a

ovel of the same

the years before.

It Bhould satisfy

irings a new star

cture, handled in

nough of the at-

Buck Jones as a

irected and is an

( Paramount-Art

-

' ur Wing Pinero's

juson with one of

act the effect of sev-

,ias recently been < ;i<t

.

d produced, it should

(
Robertson-Cole) , a

'ie reputation of that

studio. It is unique, well produced, interesting

throughout and entertaining. ZaSu Pitts is the fea-

tured player. In a characteristic role, she adds to the

good impression made in "Better Times" and "The

Other Hall,*" Brentwood productions that are remem-

bered by trade and public alike.

"THE BLUE PEARL" (Republic) is an exciting

story woven around the theft of a priceless gem, fea-

turing Edith Hallor and Florence Billings. It offers

the wideawake exhibitor many unique avenues of ex-

ploitation. Adding greatly to the success of the film

is the appearance of Fair Binney, a sister of Con-

stance Rinney, and her.se If a prettv and accomplished

young woman.

"HIS TEMPORARY WIFE" (Hodkinson) is a

social drama with a rather unique plot. Direction,

however, has been handled poorly, and the screen

version becomes monotonous. The action in this

photoplay is all too obvious, which gives the appear-

ance of amateurishness.

"FOOTLIGHTS AND SHADOWS" (Select)

presents Olive Thomas in a typical role. The play

was adapted by R. Cecil Smith from a story by Brad-

ley King, a story of a chorus girl's romance and ad-

ventures. It is excellently staged and the suspense is

well sustained throughout.

"YOUNG MRS. WTNTHBOP" ( Paramount-Art-

craft) should please the admirers of Ethel Clayton

and favorably impress theatre-goers generally. Taken

from an early stage success and brought up to date,

it makes valuable screen material for all classes of

theatres. Its appeal is general, its production of a

high order. In terms of the trade, it may well be

called "a safe bet."

"WHO'S YOUR SERVANT?" (Robertson-Cole)

is not standard screen drama. Written, apparently,

for a war-time public at the white heat of patriotism,

it fails to arouse great enthusiasm at this time be-

cause of its poor construction and lack of realism.

Lois Wilson and Y'ukio Aoyania are the leading play-

ers.

"JUDY' OF ROGUE'S HARBOR" (Realart)

presents Mary Miles Minter at her best. The role

given her is one for which she is eminently suited.

A cast of players whose abilities have been tested in

many productions under many trademarks renders

adequate support.
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REVIEWS
3uck Jones in

JHE LAST SI RAW
five-part drama; Fox.
)irected by Charles Swickard.
>ublished in February.

OPIXIOX : Many patrons of picture

heatres view with distastefulness a pic-

jre surrounded with the atmosphere of

he "wild and woolly west." The "'blood

nd thunder" action bores them, they

ay. When invited to such entertain-

ment, they suppress a yawn and blunder

irough an excuse.

But Charles Swickard. in directing

The Last Straw," which introduces

iuck Jones as a screen star under the

ox management, has chosen conserva-

sm in adapting a story of the Montana

anges. And this he has done without

liminating to too great an extent the

sual accompaniments of a western pic-

ire.

Throughout the subject a wholesome
finance is interwoven. Just a sufficient

mount of the cowboy daring is revealed

3 make the picture dramatic. It is in

lese scenes that Buck Jones, a skilled

orseman, stands out in the picture. Nor
he a novice in the art of characteriza-

on, especially in his portrayal of a cow-
oy, the life that he actually lived for a

umber of years.

Supporting Mr. Jones is Vivian Rich,

ler work is very commendable. Others
f the plavers, mostlv cowbovs, are cast

ell.

SYNOPSIS: Tom Beck is the one
3wboy at the H O ranch in Montana
ho does not believe in taking a chance,
'n the arrival of Jane Hunter, a New
ork girl who has inherited the prop-
"ty from her uncle, at the ranch she
as four of her men draw straws for the
•b as foreman. Tom refuses to take a

lance on drawing the last straw, and
•ses the job. for the last was the short
ae. Hepburn, whc Tom suspected of
>nniving with rustlers in their attempt
> gain possession of part of the H D
.nch, is made foreman. Tom. however,
;comes Jane's confidant. His refusal to

t her drink and smoke, such as she had
?en accustomed to doing in New York,
ins her admiration. Dick Hilton, an in-

pid New York millionaire, who Jane
id refused to maTry after becoming
lancially dependent, follows her to

ontar.a. He scorns at her praise of
om, and when Jane refuses to tolerate
s armours he endeavors to force them
>on her. Tom intervenes and throws
m from the house Dick then turns
s attentions to Bobby, the daughter of
squatter who is the tool of the rustlers,
epburn then resigns as foreman and

is given charge. He scents trouble
this action and informs Jane that he
going to the cabin of the rustlers to
ake settlement. Jane gives him a
cket telling him that it will give him
>od luck, but that he must not open it.

t the cabin of the rustlers, Dick at-
mpts to kill Tom and in the shooting
fray Tom escapes only to be caught by
tother of his enemies. While he is

'Sent from home, the other men from
e ranch capture the squatter. He is put

on trial with Jane as judge. She acquits
him. an act which touches the heart of
Bobby, who was angered by the former
relations between Jane and Dick. After
freeing himself from ropes which had
been used to bind him, Tom arrives at

the H O ranch in time to mix in a shoot-
ing affray with the rustlers. He is taking
Jane to a safe place when Dick sneaks
up from the back to kill him. Bobby,
seeing this and despite her love for Dick,
shoots him. Tom and Jane return to
their cabin and Tom, after Jane has
shown him the contents of the locket

—

the last straw—says he is ready now to

take a chance.

thing he has ever done. Helen Dunbar,
as the mother, also deserves special men-
tion. It was a difficult role, played with
understanding.

No little credit must go to Edith Ken-
nedy, who adapted the stage play and
made the screen version the thoroughly
delightful piece of work it is. Her sub-
titles are short and crisp, and she has
introduced a freshness of viewpoint that
brightens up this little domestic tragedy
that would have spoiled its intimate ap-
peal and gripping human note. Walter
Edwards directed and he used no excess
footage in getting the story over. It is

a safe bet for any house.

Buck Jones and Vivian Rich in a scene from "The Last Straw" (Fox).

Ethel Clayton in

YOUNG MRS. WINTHOP
Five-part drama; Paramount Artcraft.
Directed by Walter Erwards.
Published February 29.

OPIXIOX: Here is a play that will

boost Ethel Clayton's stock several

points. It is a story that will thoroughly

satisfy Clayton devotees and please the

majority of picture-goers.

Taken from Bronson Howard's stage

success of many years ago and brought

up to date by Director Edwards and a

splendid cast of players the story pre-

sents a theme of simple power, vivid in

its action and tense in effect.

Miss Clayton has never had a more
effective nor convincing role and she
makes the character of Mrs. Winthrop
stand out by her vibrant, brilliant work.
Then, too, she is ably assisted by that
sterling young actor. Harrison Ford,
who enacts the role of Winthrop. Ford
gives as finished a performance as any-

SYXOPSIS : Constance Winthrop and
her husband have drifted apart through
her devotion to social events and his to

his work. The birthday of their five-

year-old child draws them together and
they plan to drop their outside engage-
ments and devote the day to little Rose.
However, an evesdropping neighbor.
Mrs. Dunbar, overhearing a message on
a party wire, has her maid impersonate
Mrs. Winthrop and telephone Mr. Win-
throp not to come home as she has
changed her mind about the birthday
party and is going out. Winthrop, deeply
hurt, stops at Mrs. Dunbar's house on
business, is seen there by his wife and
she. thinking she has been deceived by
him. rushes off to a Jazz party. That
evening the child. Rose, contracts mem-
branous" croup and dies. When Con-
stance arrives late that night Winthrop
refuses to let her enter the room and she
explains, "I am a thousand times- more
fit to be with her than you." The two
drift further apart and when on the verge
of a formal separation, the old family
lawyer plays so skillfully upon their feel-

ings that he reunites them.
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Jack Pickford in

THE LITTLE SHEPHERD OF
KINGDOM COME

Five-part drama; Goldwyn.
Directed by Wallace Worsley.
Published in February.

OPINION: Jack Pickford's first Gold-

wyn production is good film entertain-

ment, well produced and suitable for

practically all classes of theatres. It

should experience general success.

A story of simple folk, laid in the
period before, during and immediately
following the Civil War, it contains
pathos and wholesome humor that should
make its appeal general. The star, as a
mountain boy whose destinies lead him
to the city and into adventure, is well
cast. Jack Pickford is at home in a role

of this type and makes capital of every
opportunity offered.

Clara Horton, Pauline Starke, James
\T

eil and Dwight Crittenden are experi-
enced players who aid greatly in the
rounding out of a natural, believable pic-

turization of the well known novel by
John Fox, Jr.

Speaking of that novel, there is history
behind it that the exhibitor should not
neglect in his advertising. Doubtless the
Goldwyn press book will provide ample
information which may be used in ad-
vertising based upon the novel. That
information is well worth using.
SYNOPSIS: Chad, a son of the Ken-

tucky mountains, is taken to Lexington
by an old schoolmaster. Here he mrets
Major Buford, who believing the boy a
relative, adopts him. But Chad is not
happy in the new home and when the
Civil War begins he enlists with the
Union army, Major Buford casting his

lor with the Confederates. Major Bu-
ford is killed, but Chad comes safely
through. The successful culmination of
his quest for the hand of Margaret Dean
provides the happy ending.

All-star cast in

HIS TEMPORARY WIFE
Six-part drama; Hodkinson.
Directed by Joseph Levering.
Published in February.

OPINION : Every exhibitor knows
the exploitation possibilities in a striking

title. It arouses interest among pic-

ture fans. It may be the basic principle

hack of box office success.

Poor subjects, perhaps, have drawn
great crowds because of titles that ex-
pressed the quality of appeal. On the
other hand, worthy productions have
been shelved as failures because of the
stilted phraseology of the name.
"His Temporary Wife" is a striking

title. It arouses the curiosity and inter-

est of the theatre-goer. It offers ample
opportunity for exploitation. It intro-

duces a clever type of story, which i>

enacted by an all-star cast.

The director, however, has failed to

take the best advantage of the material
at hand. Joseph Levering has presented
his subject with much of the appearance
of a puppet show. His marionettes un-
ravel the plot with stilted action, much
as though they had been controlled by
numerous strings controlled by Mr. Lev-
ering.

Rubye de Remer is the one player of
the cast who has reserved the right of
individual portrayal.

SYNOPSIS: Annabelle Rose is em-
ployed as nurse by Howard Eliot, an
aged millionaire who desires beauty in

the person who cares for him. He grows
fond of her and asks her to marry him
so that he may leave his millions to her
instead of his son, Arthur. She refuses,

so he makes a new will and places in her
hands a letter that she is to open sixty

days after his death. Eliot dies and
Annabelle is considered responsible. She
finds it impossible to get employment,
and after suffering with starvation she
answers an advertisement for a tempo-
rary wife. The advertiser is Arthur, who,
by his father's will, must marry some
other woman than Vcrna Devore, a for-

tune seeker, whom the father bitterly

opposed. Annabelle consents to the
temporary arrangement after opening the
letter on the sixtieth day and discover-
ing that she inherited the Eliot fortune.
Through the influence of Judge Laton
V'erna is cast aside and Arthur's tempo-
rary wife becomes permanent.

Mary Miles Minter in

JUDY OF ROGUE'S HARBOR
Six-part comedy-drama; Realart.
Directed by William D. Taylor.
Published in February.

OPINION: The work of Mary Miles

Minter, the splendid production me-
chanics of the picture, and the popularity

of stories of the type should operate to

the advantage of "Judy of Rogue's Har-
bor." The star's characterization is typi-

cal of her best previous endeavors. The
star herself, excellently photographed,

will doubtless win new admirers.

Herbert Standing, Theodore Roberts,

Charles Meredith and George Periolat

are experienced players whose perform-

ances lend strength to the picture. The

production as a whole benefits by their

presence in the cast.

Grace White Miller's story contains
elements varied in such manner as to
provide the attraction with a wide ap-
peal. It is limited to no single class of
patronage. The old, the young, the rich

and the poor, each will find in the play
some point that will hold especial in-

terest.

The character student, which is,

though he may not know it, every man,
will find food for thought in the motiva-
tion of the characters.
SYNOPSIS: Judy, a little country girl

lives with her grandfather, a stern old
man, her sister Olive, and their cousin,

Denny, whom the old man, enraged when
his daughter, Claudia elopes, mistreats.

Jim Shuckles, a neighbor, aids the old

man in his cruelty, hoping to win his aid

in his conquest of Judy. Olive, who has
been betrayed by Jim, warns Judy against
him. A little later Judy is told that Jim
is to throw a bomb at the Governor of

the State. She is instrumental in saving
his life and later prevents his confine-

ment to a sanitarium on a trumped-up
charge of insanity. Then a chain of his-

torical events are uncovered, after which
Judy is proven the daughter of the Gov-
ernor's former friend, now dead, and an
heiress. With the marriage of Jim and
Olive, and the satisfactory adjusting of

matter for all concerned, the play ends
happily.

Cheered By "Pollyanna"
More than 200 orphans from the various

orphanages in Washington and the vicinity

were the guests of The Washington Times
at a performance of Mary Pickford in

"Pollyanna" at a special morning showing

at the Palace Theatre. The children were

transported from the different institutions

to the theatre by automobiles. The chil-

dren had the time of their lives, accord-

ing to the newspaper reports.
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•live Thomas in

OOTLIGHTS AND SHADOWS
ive-part drama; Selznick.

erected by John W. Noble,
ublished in February.

OPINION: Here we have Olive

homas in a role more or less familiar

> the former "Follies" queen. It was
dapted by R. Cecil Smith from the story

y Bradley King and tells briefly the

Iventures of a chorus girl whose apart-

lent is entered by a mysterious stranger;

f a broken engagement with a wealthy
litor and the coming of an honest love.

Always appealing, Miss Thomas plays

le role of the beautiful, perplexed lit-

e actress, with fine understanding. Alex
nslow, who has the role of Jerry O'Far-
•11, appears opposite the winsome little

ar and gives her excellent support. If

iven the opportunity we predict big
lings for Mr. Onslow. Ivo Dawson, as

le man-abcut-town, was also well cast

; were the balance of the players.

The "Midnight Revue" was well staged
id the interior sets and lighting effects

!ere splendidly arranged. Excellent
rection by John W. Noble helped the
ory over the rough places and the sus-

;nse was well sustained.

SYNOPSIS: Gloria Dawn is the lat-

;t Broadway favorite and star of "The
iidnight Revue." Peter Shaw, a
ealthy man-about-town, who, having
chausted all other tactics, proposes mar-
age. Dazzled by the prospects of
ealth and luxury, she accepts, though
le does not love him. The same night a

range man enters her apartment with
s own key. She discovers he is irra-

onal and is horrified when he falls un-
jnscious. He passes through a long
:riod of delirium, remaining in Gloria's
Dartment by order of the doctor. Dur-
ig his convalescence he is still dazed,
:ing unable to remember his own name,
ater she learns he is Jerry O'Farrell,
illionaire sportsman, who contracted
ver while tiger hunting in Africa and
le goes to inform him of his identity,

ut during an unguarded moment he
ad slipped away. He left Gloria's
partment so hurriedly that he neither
^members her address nor her name,
ater he attends the revue, and during
le performance fire breaks out in the
ings. O'Farrell, dazed, is trampled
ider foot. Gloria forces her way
irough the mob and drags him to safety,
haw, who has learned of the man who
ayed at Gloria's apartment for two
eeks, no longer wants her for his wife,
id makes an insulting proposal. O'Far-
;ll enters, and a fierce struggle ensues,
haw, outclassed, beats an inglorious re-

eat, and O'Farrell takes Gloria in his
:ms.

aSu Pitts in

EEING IT THROUGH
ive-part drama; Brentwood,
'irected by Claude H. Mitchell,
ublished by Robertson-Cole.

OPINION: Exhibitors who concern
lemselves with the studio, the real
|>urce of screen material, know that the
oduct of the Brentwood studio is dis-
nctjve. "Better Times" and "The Other
alf" are, perhaps, most truly represen-
tee of the Brentwood style.

ZaSu Pitts, whose sudden rise to
rominence in Brentwood productions
as one of the screen events of 1919, ap-
eared in both of the pictures named
bove, her entirely unique personality

OLIVE THOMAS,
Star of "Footlights and Shadows," a story

of stage life produced by Selznick pic-
tures (Select).

and capabilities contributing greatly to

their success.

The same actress makes "Seeing it

Through" the picture that it is, a pro-

duction that will succeed or fail as its

star pleases or fails to please.

Close followers of motion pictures, see-

ing the brand name on the title, will set-

tle themselves to see something novel,

something different. They will not be

disappointed.
Primarily a mystery play, it has been

constructed in such manner that the mys-
tery, which holds the attention through-
out the picture, seems incidental, a senti-

mental phase of the story, of little

consequence in itself, being most promi-
nently thrust forward.
There is good logic in this arrange-

ment. It is the sort of logic that breeds
fan discussion—good advertising.

ZaSu Pitts has a less congenial role

than in her previous pictures, but makes
capital of it. Edwin Stevens, as an un-
usual villain, makes himself properly
hated. Frank Hayes, the Sennelt Chief

of Police in the days when the Key-
stone police force was making Mack
Sennett famous, does well with a role in

which pathos and comedy are evenly
mixed. There is reason to believe that

the picture would have been stronger had
the comedy been eliminated entirely.

Exhibitors know that a change of

screen fare is good for the theatre. The
search for novelty is ample evidence of

that fact. They can advertise "Seeing it

Through" as a novelty, at the same time
advertising ZaSu Pitts prominently as

the star, with confidence.

SYNOPSIS: Betty Lawrence, to send
her mother to a sanitarium for her
health, engages as secretary in the home
of Ichabod Bogrum, eccentric real estate

dealer, at the same time entrusting him
with the renting of their home. In his

household she meets Bolter, a queer old

servant, who is brutally abused by his

employer and a friendship springs up be-
tween them. When Bogrum rents her
home to a family that allow it to run
down disgracefully, Betty is powerless to

prevent him. Incidentally she meets Jim
Carrington, young owner of the estate
adjoining her property, who has long
wished to purchase the homestead. They
fall in love with each other but a society
girl who loves Jim convinces Betty that

her love is hopeless. Betty's mother
dies at the sanitarium and Bogrum takes
advantage of her grief to buy her home
at a low figure, then offering it to the Car-
ringtons. She finally tells Jim her whole
story and speedy justice quickly follows,
with the desired ending.

Edith Hallor in

THE BLUE PEARL
Six-part drama; Republic.
Directed by George Irving.

Published in February.

OPINION: An element of mystery

surrounding the theft of a valuable pearl

in a crowded room gives a punch to this

production whicli offers the wide-awake

exhibitor excellent material for exploita-

tion. Its solution is a distinct surprise.

Edith Hallor and Florence Billings fea-

ture the well balanced cast. The settings

and appointments are in keeping.
The appearance of Fair Binney is one

of the pleasing elements of the produc-
tion. Resembling Constance Binney, her
pretty face and gracefulness give a dis-

tinction to the minor part assigned her.

Her efforts add greatly to the picture.

The story centers about the theft of

the "Blue Pearl," a possession of the
Roumanian Royal family, which is stolen
a second time at a public reception. At
the reception are four men who are at-

tempting to secure the pearl and a
woman who is a kleptomaniac. When the
pearl is found, it is discovered that none
of the five naturally under suspicion had
taken it.

SYNOPSIS: Frederick Thurston and
Penrose Kent steal the "Blue Pearl" in

Europe; bring it to America and sell it

to Hallor Webb. Webb in turn gives it

to Mrs. Kent during a nocturnal meeting.
Police are notified of the theft, and sus-

pecting Thurston, follow him. Mrs. Kent
wears the pearl at a reception at the
Webb home, and when Webb protests,
Mrs. Webb learns of her husband's un-
faithfulness. Thurston, evading the
police, demands the pearl from Webb
and learns Mrs. Kent has it. He and
Webb and Kent try to secure it. Dur-
ing the reception, the lights suddenly go
out and when they are turned on again,
the pearl has disappeared. After the
guests have been searched and Thurston
arrested, Mrs. Webb produces the pearl
and denounces her husband. Confessions
follow and the mystery is cleared, giving
Mrs. Webb sufficient facts to obtain a
divorce. Her separation opens the way
for her to marry Richard Drake police
inspector, who assisted in clearing up the
mystery.

Books Dooley Comedies
The Pantages circuit has contracted for

the entire series of Johnny Dooley com-
edies. A run of twenty weeks on each
subject, which is published by Tyrad
Pictures, Inc., has been guaranteed. The
pictures feature the popular Ziegfeld
star. These comedies, with Johnny
Dooley, will be given a prominent place
in the billing. They have been scheduled
for early runs at San Francisco and Oak-
land, Cal., and Minneapolis, Minn.
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Elsie Ferguson in a dramatic scene from "His House in Order" (Paramount
Artcraft Picture).

Elsie Ferguson in

HIS HOUSE IN ORDER
Five-part drama; Paramount Artcraft.
Directed by Hugh Ford
Published March 7.

OPINION: In "His House in Order"
the picturization of Sir Arthur Wing
Pincro's stage success, Elsie Ferguson

has one of her best roles. As a result

she shines with renewed lustre, and re-

gains much of the ground lost through

appearing recently in several weak ve-

hicles. She plays the role of Xina Gra-

ham, an impulsive English girl, who mar-

ries a member of the House of Parlia-

ment and finds that he still worships his

dead wife's memory, with poise and dig-

nity. The many beautiful gowns worn
by the star will delight the eye of

feminine patrons.

Hugh Ford, in directing the screen

version, has brought out the dramatic

points of the play in masterful manner.
The story has been improved in the
adapting and the action expanded and in-

tensified, with at least one harsh note in

the stage version left out entirely.

The leading role, that of Filmer Jessen,
is splendidly played by Holmes E. Her-
bert, while Vernon Steele, Margaret Lin-
den, Marie Burke and Lawrence Johnson
form the balance of the cast.

SYNOPSIS: Xina Graham, left penni-
less by the death of her father, takes a

position as governess in the home of Fil-

mer Jesson. M. P. Jesson's wife, Anna-
belle, is killed in an accident and Xina
learns that Annabelle had been carrying
on an affair with an army officer. Later
she marries Filmer, but is harassed by his

constant reference to his former wife.

The discovery that Annabelle was not
exactly the paragon which he thought
completely unnerves him and he seeks
solace in the love of Xina.

Lois Wilson in

WHO'S YOUR SERVANT?
Five-part drama; Robertson-Cole.
Director not credited.

Published in February.

OPINION : Mediocre players, ama-
teurish direction, faulty cutting, thea-

trical melodramatics, the uniform of the

I'nited States Navy and scenes repre-

senting a busy shipyard do not consti-

tute a good motion picture. It is said

that the stage play of which "Who's

Your Servant?" is a picturization had a

successful run on Broadway. If this be
true it must follow that the screen is the

superior medium for dramatic expression,
for the picture is not standard film drama.
Heralded "A greater picture than 'The

Cheat,' " its big moment closely re-

sembles the big scene in that early suc-

cess. But Lois Wilson is not Fannie
Ward, at least the Fannie Ward of that

day; Yukio Aoyama is not the Sessue
Ilayakwa of that, his first important pic-

ture; and standards of today are not the

standards of the "five reelcrs" of five or

six years ago.
The acting is of inferior grade

throughout. The director, whose name is

not disclosed, has not skillfully woven the

threads of the plot. Scenes follow each
other in jerky sequence and without
building interest or sustaining suspense.

But there are patrons who might pass

over these things, if the story were good.
It is not. Neither is it timely.

A Japanese servant is represented as

stealing plans of a new turret which will,

according to the sub-title, "render obso-
lete the navies of the world." A Japan-
ese battleship stands in the harbor to

take him to Japan. An American girl,

to save her sweetheart, accused of the

crime, seems to yield to his advances,
recovers the plans, kills him, returns the

plans and marries the man she loves.

There is reason to believe that the

white heat of war-time patriotism migh
have caused patrons to overlook incon
sistent motivation, shallow characteriza
tion and lack of realism. Hut "Who':
Your Servant?" is not even up to th(

standard of the many "spy pictures" tha
appeared during the war. Without th(

aid of favorable conditions the play, au
thorship of which is charged to juliai

Johnson, stands little chance of success
SYNOPSIS: Lieut. Clifford Bruo

U. S. N., in love with Madeleine Ban
croft, daughter of his commanding offi

cer, is accused of the theft of plans valu
able to the navy. Madeleine, who ha<
been annoyed by the attentions of 3

Japanese servant in her home, Ito, be
lieves him guilty of the theft and goes tc

his room at night to learn the truth b>
seeming to return his affection. She n
successful in recovering the plans, but
kills Ito in escaping. She returns the

plans to her father, making it appear thai

they have been mislaid. Bruce is re-

leased and the happy ending follows.

Gallagher Signed to

Play With Miss Malone
In Supreme Comedies

Ray Gallagher, well known to San
Francisco theatre goers for his work
with the Alcazar Stock Company in that

city, is to be co-starred with Molly Ma-
lone in Supreme Comedies, which arc

published by Robertson-Cole.
Mr. Gallagher returns to the screen in

Supreme Comedies after an absence of

two years, during which time he toured

the world with the Melies Company.
Mr. Gallagher has played in many Chris-

tie Comedies.
"Artistic Temperament" will be the

first comedy in which Mr. Gallagher ap-

pears opposite Miss Malone. Another
Supreme Comedy to be published is

"Her Novel Idea," in which Teddy
Sampson and Harry Depp play the lead-

ing roles.

Announce Titles of

Fifteen Episodes in

Jack Dempsey Serial

The titles of the fifteen episodes of

the new Pathe serial, "Daredevil Jack,"

starring Jack Dempsey, have been de-

cided upon by the scenario department

of the Pathe organization. They are as

follows:
First episode. "The Mvsterious Brace-

lets"; second, "The Ball of Death";

third. "Wheels of Fate": fourth, "Shang-

haied"; fifth, "A Race for Glory"; sixth,

"A Skirmish of Wits"; seventh, "A Blow

in the Dark"; eighth. "Blinding Hate";

ninth, "Phantoms of Treachery"; tenth,

"Paths of Destruction"; eleventh,
• Flames of Wrath"; twelfth, "The Un-

seen Menace"; thirteenth, "Baiting the

Trap"; fourteenth. "Terrible Vengeance";

fifteenth, "The Triple Chase."

Contracts Ford Weekly
For a Year in Advance

Jack Sweeney, manager of the Cen-

tral theatre, St. Louis, has paid the

amount stipulated in his contract for the

coming year's schedule of Ford Weekly

issues, having sent his check to the

Goldwyn St. Louis branch office on New
Year's day.
Mr. Sweeney has never missed an issue

of the reel.
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Herb s Winning Smile
Modern Studio to Be Built on Site

Acquired By Kaufman for $150,000
ndependent Producer Buys Twenty-Acre Plot in

Los Angeles With Frontage of 650 Feet on

Sunset Boulevard

Albert A. Kaufman, who recently

iined the ranks of independent pro-

jeers, has purchased a piece of property
jmprising twenty acres of land in the

_»art of Los Angeles at a cost of S150,-

)0. Mr. Kaufman announces that he

ill erect on the site one of the largest

id most modernly equipped studios.

The site is located on Sunset Boule-
ird. It has a frontage of 650 feet on
unset Boulevard, 1.400 feet on Wilton
lace and 1,400 feet on Van Ness Ave.

Thinks Los Angeles Logical Place

When interviewed in his rooms at the

lexandria Hotel, Mr. Kaufman voiced

is belief that Los Angeles, because of

s climatic conditions, is the logical and
.eal place for the center of motion pic-

ire production.
"I believe," he said, ''that, contrary to

le opinion of one or two other pro-
jcers, the next few years will witness an
creased growth of the motion picture

jsiness here rather than a decline,

here is no place in the United States
here more suitable conditions prevail

r producing pictures."

Mr. Kaufman has been long identified

ith motion picture industry. He was
le of the original officers and organizers
the Famous Players Film Company

ld a director in the Famous Players-
asky Corporation since its inception,

e recently resigned from the latter or-
jnization to enter the producing field

Don his own resources.

Managed Mary Pickford

Five years ago Mr. Kaufman was in

os Angeles as manager of the Mary

ALBERT A. KAUFMAN
ho has purchased a site for a new

studio at Los Angeles, Cal.

Pickford and Marguerite Clark com-
panies of Famous Players. He was then
placed in charge of all the productions
of that company in its eastern studios.
At the outbreak of the war he enlisted

in the Signal Corps of the army, where
he was promoted to the rank of captain.
Part of his duties in France consisted of
supervising the work in connection with
photographing the military record of
America's participation in the war.

After his return from France in April
last and his subsequent discharge from
the army, he was sent abroad by the
Famous Players-Lasky Corporation to

organize and build their British produc-
ing plants.

Resigned From Famous Players

When this work was completed a

month or so ago, he returned to thi<

country and after resigning as a direc-

tor and officer of the Famous Players-
Lasky Corporation, he announced his

plans for the formation of his own com-
pany.
The studio, construction of which will

begin shortly, will cost, it is said, ap-
proximately $500,000.

Mr. Kaufman is a brother-in-law of
Adolph Zukor. head of the Famous
Players-Lasky Corporation, and has been
associated with Mr. Zukor in different

enterprises for fifteen j-ears.

No Distribution Policy

Aside from his announcement that it

is his intention to make four productions
in the coming year, he has not made
known any fixed policy relative to the

distribution of his pictures.

Besides the studio property, Mr. Kauf-
man has purchased the Edwards resi-

dence on the southwest corner of Sixth

street and Harvard Boulevard, in which
he will establish himself as a permanent
resident of Los Angeles as soon as his

family arrives from the east.

Lieber on Committee
Which Plans to "Sell

Indianapolis to World"
Robert H. Lieber, president of First

National Exhibitors' Circuit, and one of

the owners of the Circle theatre in In-

dianapolis, Ind.. is chairman of a com-
mittee appointed by the 1920 convention
board of the Advertising Club of Indian-
apolis, to arrange for the cooperation of

the motion picture theatres of the city

with the board in "selling Indianapolis
to the world."
The other members of the committee

are S. Barret McCormick, managing di-

rector of the Circle theatre; Charles
Olson, of the Central Amusement com-
pany, which operates the Isis, Alhambra
and Lyric theatres, and Edward G. Sour-
bier, owner of the Palms and Keystone
theatres.
The "selling" campaign will lead up to

the convention of the Associated Adver-
tising Clubs of the World, which will be
held in Indianapolis on June 6 and 10.

HERBERT RAWLIXSOX
\ow starring in the J. Stuart Blaekton
production, ••Passers By," for the Pathe
Exchanges.

The committee will arrange programs of

general business appeal to be run in all

the downtown motion picture theatres
during the convention.
On June 7. the second day of the con-

vention, a pageant will be staged in cele-

bration of the centennial of Indianapolis.
It was on that day one hundred years
ago that the site was selected for the

building of the city.

New Picture in Which
June Caprice Stars Will

Be Published on March 7

Oliver D. Bailey's stage play, "Liza

Ann," which has been staged in many
cities and towns in the United States, has

been made into a motion picture drama
with June Caprice as the star.

Under the title. "In Walked Man."
Albert Capellani Productions. Inc.. will

distribute the production through Pathe.
Publication date of the picture which was
directed by George Archainbaud, has
been set for March T.

"In Walked Mary" marks the debut
of Miss Caprice as a star in her own
right, in the list of Pathe productions.
Heretofore, the young star has shared
the honors with Creighton Hale.
Thomas Carrigan has the most promi-

nent part in the support of Miss Ca-
price. Stanley Walpole shares with Vivi-

enne Osborne and Frances M. Grant the
remaining honors in the support.
"In Walked Mary" relates the story

of Mary Ann. a fair daughter of the

South, who has nothing left but family
pride, her old mammy and an old shack
for an ancestral home. She walks into the

bachelor apartment of a new friend,

walks into deception, and it is not until

Man- walks out again that she walks into

the heart of the man who had walked
into her heart.

79



EXHIBITORS HERALD

Ray Studios Ready for Independent
Production Under Storm Direction

Kane Star Promises Exhibitors and Public Best
Efforts of New Organization To Return

From Vacation End of Month
With a statement from Charles Ray

promising exhibitors and public the best

efforts of his organization, comes the

news that the studios of the Charles Ray
productions in Los Angeles are ready

for actual production.

Extensive alterations and additions to

the original Fleming street studios,

which will house the new Ray products,
have been made. Ray is enjoying a va-

cation away from Los Angeles and will

return to commence independent produc-
tion the last of this month.

Jerome Storm Will Direct

Jerome Storm, director, reports that

he is on the scene and making arrange-
ments for the initial First National at-

traction in which the Arthur S. Kane
Pictures Corporation will present the

star. Mr. Ray has declared himself
highly pleased to have obtained the serv-

ices of Director Storm, who long has

been a close associate of the actor.

"No one man," says Mr. Ray in a

statement, "can successfully carry the

burden of making a motion picture, and
unless he is surrounded by earnest work-
ers who can give their own originality

or individuality and merge these quali-

ties with those of their fellows, then he
is playing in hard luck.

Considers Himself Fortunate

"I consider I am fortunate in having
such a capable man with me as Director
Storm. This man has worked with me in

the past and it is our intention to re-
double our efforts in the future to give
the exhibitors and public even better and
more entertaining pictures than we have
in the past.

"There is no dictator in my company.
We work together and every scene taken
is the result of mutual consideration and
consultation. We all have the desired
final result as our aim and we are all

open to helpful suggestions, put forward
by each one of us.

"The same holds good with the con-
tinuity writer, Miss Isabel Johnston, who
will be included in our many talks. Miss
Johnston is now at work on the continu-
ity of our first picture, and I feel we
have a valuable coworker in this clever
lady."

Has Directed Thirteen Productions

Mr. Storm has guided Mr. Ray in his

last thirteen productions. He is known
to members of the industry as "Jerry."

When it became known that Mr. Storn
was to continue as director for Mr. Ray
the star's sponsors at First Nations
headquarters and others directly inter
ested in the new production work, de
elated that Mr. Ray could not have madt
a better choice.

Before directing Mr. Ray, Mr. Storn
directed a number of other features foi

Thomas Ince. Previous to this he wa
on the speaking stage and acted witi

James O'Neil, James Hackett, Rober
Edeson, Olga Nethersole and other wel
known artists.

To Build Theatre for

First National Filrm
The construction of a new motiot

picture theatre, which will exploit Firs-

National attractions in Knoxville, Tena
has been announced by Frank H. Dowler
Jr., secretary and manager of the Signa
Amusement Company.
Work on the new playhouse, which wil

cost approximately $250,000, will begii

about May I. It will have a seating ca

pacity of 2,.">00 seats, a twenty-piece or
chestra and a $.'(0,000 organ. The theatn
probably will be called "The Rivoli."

Pathe Negotiations
Handled by WilleU

(Special to I-xhibitors Herald)
LOS ANGELES, Feb. 17.— Patlu- ha

opened West Coast offices in the Wrigh
and Callcndcr building with Gilson Wil
lets in charge of handling negotiation-
with local producers who publish througr
Pathc.

Production of Paramount Artcraft

Pictures Taxes Studio Resource*

Studio Fire Hurts Two
Neal Burns and Lucille Rubey were

slightly burned and property damaged to

the extent of $3,000 by a lire that nearly
destroyed stage number one at the

studios of the National Film Corpora-
tion of America at Santa Monica boule-

vard and Lodi streets, Hollywood, Cal.

DOROTHY GISH,
Star In Paramount-Artoraft pictures, from

a late photograph.

Production of seven Paramount Art-

craft pictures, which arc ncaring com-

pletion, has taxed the resources of the

Lasky studio at Hollywood, Cal., to the

limit. This despite the fact that some
of the companies have been away from

the buildings part of the time for loca-

tion and taking exteriors along the coast

and in the mountains.

Charles Maigne, the director who pro-

duced the Paramount Artcratt produc-

tion, "The Copperhead," and his all-star

company doing "The Fighting Chance,"

have returned from San Francisco and

its environs, where Mr. Maigne had

been taking scenes for this Robert Wr
.

Chambers' story. Among other scenes
will be those taken at one of the beau-
tiful homes in Burlingame.

Washburn Starts New Picture

James Cruze has completed Bryant
Washburn's picture, "Mrs. Temple's
Telegram," and work has been started
on "The Sins of St. Anthony," with the
same star. The story appeared in the
Saturday Evening Post and from all ac-
counts has a plot that is fascinating and
distinctive.

Robert Warwick has commenced work
on "The City of Masks," by George
Barr McCutcheon. Thomas Heffron is

directing. The story deals with the cos-
mopolitan life of Manhattan and the
novel characters who persist in passing
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through life under a masquerade. Mr
Warwick has just completed "Thou Ar
the Man."

"Sick-a-Bed" for Reid

Wallace Reid's newest enterprise is

"Sick-a-Bed," a stage farce by Ethel

Watts Mumford. Sam Wood is direct-

ing. Bebe Daniels is the leading woman
The production of William De Mille's

production, "The Prince Chap," featur-

ing Thomas Meighan, has been com-
pleted. In the cast besides Mr. Meighan
are Kathlyn Williams, Lila Lee, Cassor.

Ferguson, Ann Forrest and others. It if

said that the emotional work of Thomas
Meighan and Kathlyn Williams, playing

the leads, is of a high order. In the

juvenile episodes Peaches Jackson and

May Giracci give a delightful touch.

Secrecy Surrounds Production

Strict secrecy is being observed in re-

gard to Cecil B. De Mille's next produc-

tion. His Paramount Artcraft picture

"Why Change Your Wife?" has beer

completed.

Donald Crisp's picture, "Held by the

Enemy," is progressing favorably. The
scenario was written by Beuiah Marie

Dix from William Gillette's famous play

From location somewhere in the Si-

erras comes indication of ardent work or

the George Melford production, "The

Round Up," featuring Roscoe Arbuckle
Still photographs and scenes depicting

encounters with Apaches, broncho bust

ing scenes and sheriff's activities are

being made.
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mportant Work Expected at 1920
Convention of New York Exhibitors

ommittee in Charge Is Making Elaborate Prepara-

tions for a Record Gathering at Utica on

March 9 and 10

Enterprise

The coming state convention of the

otion Picture Exhibitors' League of the

ate of New York, which is to be held

the Utica Hotel in Utica on March 9

d 10, bids fair to develop into an event

prime importance, according to mem-
r> of the executive committee.

Last year's gathering foreshadowed

s coming of liberal Sunday legisla-

n. and the committee members believe

at the 1920 convention will foreshadow
jislation affecting the industry more
ally than did the local option law of

;t year, which gives to the people of

ery town and city the right to vote on
inday amusement as it effects each
mmunity.

Entertainment Is Planned

The most enthusiastic worker for a

cord convention this year is the treas-

er of the organization, Mr. William H.
::ton. one of whose theatres is situated

Utica. Mr. Linton has gone ahead
th elaborate preparations for the re-

ption and entertainment of delegates
id exhibitors who attend the conven-

The people of Utica at the recent ref-

endum on the question of Sunday
jening voted a decided majority in

vor of having the motion picture
>uses open on the Sabbath. The press
Utica was unanimous in support of

e liberal side of the question. As a
suit, it is said, all Utica is looking for-

ard to the convention, fully resolved
make the attending exhibitors feel at

>me.

Want Stars at Ball

Preparations are under way for secur-
ing the attendance of prominent stars at

a "movie ball." where they will be intro-

duced by prominent exhibitors. The
dance will be held in the State Armory.
It is expected that officials representing
the national, the state and the city govern-
ment will be in attendance at the opening
of the convention.
The address of welcome on behalf of

Utica will be made by the mayor. It

is proposed to extend invitations to men
of national prominence who have here-
tofore proven themselves to be cham-
pions of the motion picture screen and
its rights and privileges. It is proposed
to have a formal dinner on the first eve-
ning of the convention and the "movie
ball" on the second.

Personal Invitations Sent

Special personal invitations are being
sent to every motion picture exhibitor
in New York state, both by the execu-
tive committee of the league and by Mr.
Linton and the Utica Exhibitors' asso-
ciation. Mr. Linton has sent out a letter

to every motion picture exhibitor in the
state with a blank postcard for a return
answer. He is personally in charge of
the work of making reservations for all

who signify their intention of attending.

Gus Edwards Will

Produce Features
LOS AXGELES.—Gus Edwards, com-

poser-producer-actor-manager, has joined

the ranks of the motion picture pro-

ducers. His first effort will be an eight

reel feature based on his famous "School

Days." the premiere of which in 190S
was the corner-stone of his success. It

will be produced by Gus Edwards Pro-
duction, Inc.. organized by himself. My-
ron Selznick. Harry Rapf. West Coast
production manager for Selznick: Harry
Caufield, Los Angeles impresario, and
Mike Levey, vice-president and general
manager of the Brunton studios. Pro-
duction will start as soon as Edwards
completes his present Orpheum tour.

Neilan Takes Space
In Jasper Studios

LOS ANGELES, Feb. 16—Marshall
Neilan has taken space in the new unit
studio of John Jasper, known as the
Hollywood Studios. Inc. The second
Marshall Neilan production will be com-
pleted there.

DAYHAB GODOWSKY
nd Rudolph Christians, prominent Eu-
ropean atage celebrities now appear-
ing in I niversal pictures.

To Cut "Earthbound"
(Special to Exhibitors Herald)

LOS ANGELES. Feb. 17—Basil King
will reach this city within a few days to

collaborate with T. Hayes Hunter, direc-

tor, and Tom McCranda. film editor, in

cutting "Earthbound," his latest com-
pleted Goldwyn picture.
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Here is a remarkable view of Mount Las-
sen, California's volcano, irhich had
another eruption February 9. It wa»
taken for Fox Xeiti and is the only
airplane photograph of the famous
crater.

Pickford and Moore
To Have Stage Plays

Madge Kennedy Also to Play

in Dramatic Success For

Goldwyn Company
Announcement is made of the assign-

ment of three of the Goldwyn Pictures

Corporation's stars to popular stage

plays recently purchased by Goldwyn
for adaptation to the screen, "The
Truth," "Officer 666" and "Stop Thief."

The selections for these successes of

the speaking stage are Madge Kennedy
in "The Truth," Jack Pickford in "Offi-

cer 666," and Tom Moore in "Stop

Thief."

Clara Bloodgood portrayed ihe char-

acter of the wife in Clyde Fitch's "The
Truth" in the original American produc-

tion a few years ago. Grace George

played the same role in an all-star re-

vival. Goldwyn considers the role

ideally suited to Miss Kennedy, and it

is said that the subject promises to be

the most impressive of this actress'

screen portrayals.
With "The Little Shepherd of King-

dom Come" ready for publication and
"The Double-Dyed Deceiver," an O.
Henry story in preparation, it is likely

that Pickford will be free to commence
work in the rollicking farce "Officer 666"

within a few weeks.
Regarding the choice of Tom Moore

to play in "Stop Thief," Goldwyn says
he is the logical man for this rapid-action
play calling for the most spirited sort

of interpretation.



EXHIBITORS HERALD
.,n ii, i... in..; .11 1

1

1 nun; iiiaiiiniiiiiiiiiiiiiiiiiiirihiiiiiiiii

Volplaning Around N Yawk
!

With J. B. . IUMIHHU«,WM_aiiiiiiiiiniuiiiiiiiiiiimiii

The .Marshall Neilan Productions ten-

dered a dinner to the trade and the Cana-
dian Club at the Hotel Biltmore on Feb-
ruary 16. The dinner was attended by
some of the most important figures in the

industry as well as influential people in

other lines of business. The dinner was
an epicurean treat, and "The River's End"
proved to be an optical feast long to be
remembered.

W. G. Faulkner, who is in the United
States in behalf of Lord Xorthcliffe, was
introduced to the representatives of the

motion picture industry of America at a

luncheon tendered to the trade at the Hotel
Astor on Tuesday, February 1". Melville

F. Stone of the Associated Press presided.

Arthur Levey, the well known film exporter,

who came from Europe with Mr. Faulkner,
introduced him to the trade.

Leon Victor, exploitation representative

for Louis B. Mayer, has broken all records

for booking on "In Old Kentucky" in St.

Paul, Minneapolis, Detroit, Duluth, Mil-

waukee, Chicago, St. Louis, Indianapolis,

Cleveland and Kansas City.

Ralph Ince. who has been confined to

his home in New York with influenza, is

reported as convalescent.

After a short vacation, George B. Seitz
is expected to return to New York to re-

new his activities of writing, directing and
acting in serials.

From the West Coast studios of the Sclz-

nick Pictures Corporation, George Irving,

who departed during the holidays, informs
us that "Children of Destiny," which he
went to direct, with Edith Hallor in the

leading feminine role, is complete. He fur-

ther stated that he was about to begin on
another picture, which he will finish before
he returns to make final preparation for

his trip tt) Europe. He expects to sail on
April 1, to assume directorship for a Euro-
pean producing company.

".Vow is the time," said Dell Henderson,
when he left New York for the south in

search of location. "Maybe by the time 1

send for the company I will hear wild tales

about New York surface lines running
again, and one or two may go so far as to

tell me they got to the station in a taxi.

This," said Mr. Henderson, "is the most
opportune time to get out of New York
that has ever been my fortune in connection

with location hunts."

California looks better than ever to Rov
Clements, who is about to return after a

stay of some three weeks in New York.
Mr. Clements said he couldn't give New
York weather much.

"It's an ill wind that blows nobody good,"

said a wise man some time before motion
pictures floated in the breezes and every-

where, but it is nevertheless true, since a

I.ake Michigan gale recently rebbed Chi-

cago of a metropolitan director known as

Kenneth Webb, and as a result blew him
into New York with the Rcalart produc-

tion, completed at the Essanay studios,
which he directed Constance Binney.

Douglas MacLean and Doris May
i

gloom chasers par excellence. The wr
of these two in "What's Your Husba
Doing" would make a Chinaman lau
and that's going some.

What could be more pleasing than
see Charlie Ray in "The Old Hon
stead ?"

J. Searlk Dawley will be busily enga>:

the coming week in cutting his latest ti

product, "The Harvest Moon," starri

Doris Kenyon. Right at this time of t

year with half New York population co

pelled to remain indoors on account of bl

zards and lowering thermometers, it woi
l>e hard enough to imagine what the (

moon looks like even in the winter tir

but. a harvest moon? Sounds like Grc
mythology. However, Mr. Dawley, w
his characteristic optimism, states that wh
the cold waves wave by he believes "T
Harvest Moon" will shine to the satisf;

tion of everyone, despite the fact that

made the picture under extreme difBc

ties. Mr. Dawley's next work has not
3

been decided upon.

Eddie Boxns of Warner Brothers, h

been floating a mortgage, that is to s;

when he returned to Rockaway Beach aft

a hard day's work he found that duri

the night of the blizzard the extra hi|

tide had carried his bungalow out to s

and even his real estate was six feet und
the waters of the Atlantic.

Why don't the Rockaway Beach film pc

pie build their homes on the Irish st>

of Cork ?

A private showing of Herbert Kau
man's Weekly revealed the fact that a 1

can be accomplished in a thousand feet

you know how to do it. His first offerii

is a splendid sermonette or preachment f'

moral uplift which will go a long wa;

toward disarming the censorship harpi

and placing a gag on those who belie'

that the screen is filthy. Mr. Kaufm;
is to be congratulated on his first offerin

Blanche D. Abrams of Goldwyn's pu

licity department has been suffering fro

influenza for the past two weeks.

Capt. C. R. Collins' offer to allow hin

self to be shot to Mars in a sky-rocket

all very well and with a bit of luck \

might land, but what about the camei

man of the News Weekly that has t

cover the landing?

Director Traverse Vale, who spent tw

weeks on tour with the "A Fool's Gain

Company, which he directed for the legit

mate stage, returned to New York for th

meeting of the M. P. D. A. in time t

perform his secretarial duties.

We are soon to have another Euil

Chautard picture. He is cutting it nov

Both the trade and public have learne

to expect a great deal from the traine

hand of the Mayflower director and the

usually get even more than they expect.

It is rumored that George Irving wi'

not sail for Europe in the early sprinf

as was scheduled, but will remain in Amer

ica as a director of Lawrence Weber pro

ductions. Mr. Irving was to have gon

over-seas to direct in April.

FILM NOTABLES AT WARNER BROTHERS NEW STUDIOS

Left to right—Sam Warner, producer of Helen Holmes serials; Joe Marks, an
Exhibitor of Youngstown, Ohio; Florence Gilbert of Welcome Comedies;
Art Klein, famous racing pilot; Monty Banks, star of Welcome Comedies, and
Jack Warner, producer of St. John Comedies.



EXHIBITORS HERALD
iiiimiiiiiniiiijinNiuiiHiiiimiiiinnniijummiBin^

With the Procession in Los Angeles
aiiiiniimrammroimninniniiiiiiiiiuiiiiiiiiBiiiiiimiuiuiJimauiLHa

The Gale Henry studios in Hollywood
ere sold this week, compelling all com-
anies working there to seek new quarters,

liss Henry, whose company holds the

ase on the buildings, asserts her company
lans to erect a studio of its own at River-

de, Cal.

Bryant Washburn has started work on

The Sins of St. Anthony," a Saturday
vening Post story by Charles Collins,

:enario for which was written by Elmer
Harris, with James Cruze handling, the

egaphone.

"The Round-Up" company, with Roscoe
rbuckle as the star, has returned from
le Sierras and the desert, where exterior

:enes were made, and will complete the

cture with a number of important interior

:enes at the studio. This is a George Mel-
>rd production for Paramount Artcraft,

id. being Arbuckle's entry into the dra-

atic field, possesses more than passing

iterest.

Cecil B. de Mille is actually at work on
1 important Paramount Artcraft special

hich is to follow "Why Change Your
/ife?" but it is as yet untitled and little

tformation can be obtained as to the

iture of the picture owing to the fact that

ie intimate interior scenes principally have
;en occupying the attention of the director

id his company thus far.

Gale Henry has severed her connections
ith Bulls Eye Company, her releasing con-
:rn, and has signed a contract for a new
;ries of two-reel comedies with one of the

>remost distributing companies. Accord-
ig to her new contract, the comedienne
ill produce only six two-reelers a year,

istead of twenty-four a year, as she has
i the past.

Work was begun recently at the Brunton
:udios of J. Warren Kerrigan's latest

roduction, "The Green Flame," a lively

Iventure play of foreign locale by Ray-
lond G. Hill. Fritzi Brunette will play
oposite the star, and Ernest C. Warde will

irect.

Will Rogers and company have returned
'om Santa Cruz, where they have been
iking scenes under direction of Clarence
adger for the film version of F. G. Hol-
nd's "Seven Oaks,''' to be published as

les' Call Me Jim."

Gouverneur Morris, in collaboration with
'irector Wallace Worsley, is putting the
nishing touches to the screen version of
ie story "The Penalty." The leading fern-

tine part will be played by Ethel Grey
erry, who will be supported by such talent

i Lon Chaney, Kenneth Harlan and
harles Clary.

Mabel Normand has started work under
ie direction of Victor Schertzinger on
The Slim Princess." Among those already
-lected for the supporting cast are Tully
arshall, Hugh Thompson, Russ Powell
id Harry Laramie.

The next Mary Roberts Rinehart story
lected to be produced at the Goldwyn

By Harry Hammond Beall

west coast studio is "Empire Builders."
Cullen Landis will be entrusted with the
characterization of the great boy's part.

iDiniiuiflniguiiuiiiiiiuiHiiiiiiniuiiiiimiiiniiiiiiiiiiiiiiiiiiuiiuniumajiiiiiiiinoimiiiii:

by Augusta Evans Wilson. Miss Hyland
was directed by Fred Leroy Granville.

Anna Q. Nilsson has completed work at

Lasky's in "The Fighting Chance" and is to

start at once on a spectacular feature pro-

duction. She is now supporting H. B.

Warner in "Behind Red Curtains," a Jesse
D. Hampton production.

Work has been started at Universal on
Tsuru Aoki's fourth production, "Sayo-
nara," in which the noted Japanese star

will wear an extensive wardrobe of rare

imported Japanese kimonos and obis.

G. B. Samcelson. the British producer,

who is at work at his studio at Universal
City, chartered a Pacific freighter for "Her
Story," a forthcoming production in which
Maude Titheradge, C. M. Hallard and
Campbell Gullan will be featured.

Marshall Neilan, whose first independ-
ent production, "The River's End," by
James Oliver Curwood, will soon be ready
for release, has engaged the services of

Henry Symonds as director for Marshall
Neilan Productions to fill the place left

vacant by Victor Heerman, who recently

went over to the Harry Garson company.

Peggy Hyland, known as "the British

star with an international heart," is nearing

the completion of her latest G. B. Samuel-
son film. The production is entitled "At
the Mercy of Tiberius," originally a novel

A. I,. Thompson, studio manager of Ameri-
can Film Company, and Rupert Julian,
director of Margue*-ita Sylva, taking a
peek at the latest film news.
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Al St. John has started work on his fifth

two-reel comedy. The script is from the
pen of this young star and the working
title is "The Paper Hanger." Ferris Hart-
man, former musical comedy star, is assist-

ing in the direction.

Dave Horsley, well known producer, has
returned from New York.

Edith Roberts has moved into her new
home on Gower Street in Hollywood, where
she and her mother are ready to receive
their many friends. Miss Roberts recently
signed a new contract with Universal and
is now starring in "The Daring Duchess,"
under Harry Franklin's direction.

Mary Pickford is planning an extensive
trip upon the completion of the picture on
which she is now working, " 'Op o' My
Thumb." In London she will be the per-

sonal guest of Lord Northcliffe and will be
presented to the king and queen.

The King W. Vidor company is working
along the Sacramento River this week,
using one of the steamboats for taking the

scenes which form an important connect-
ing link in Vidor's forthcoming First

National production, "The Family Honor."
Immediately on returning Vidor will begin

cutting. Preliminary preparations are now
going on for the second production.

Sergt. Walter Leigh Rayfield, of the

British army, who rushed an enemy trench

single-handed every day or so in France,

and who was awarded the Victoria Cross
for his bravery, repeated battlefield exploits

and supervised military details for "The
Hope." the Drury Lane melodrama Screen

Gassics, Inc., is producing.

Following the announcement that Russell

Simpson would produce a spectacular snow
picture, G. A. Gumaer, the famous Arctic

explorer and the last of the Steffansson

expedition, offered to aid the film star.

Gumaer's main object in coming to Los An-
geles is to form a film expedition to go into

the Arctic region and photograph his latest

discovery, the "blonde" Eskimo.

King Baggot has signed with Metro to

play May Allison's lead in "The Cheater,"

the adaptation by Lois Zellner of Henry
Arthur Jones' drama "Judah."

The settings designed for "The Heart of

a Child," by Allen Ruoff. young western

architect, so pleased Madame Nazimova
that she appointed him her technical art

director.

Samuel Goldwyn is in Los Angeles. The
visit of the president of the Goldwyn Pic-

tures Corporation to the big west coast

studio at Culver City has set the motion

picture world in a fever of speculation.

This is his first journey to the studio since

the Duponts and the Chase banking in-

terests became financially interested in the

organization, and since Edward Wise, pres-

ident of the United Cigar Stores, became a.

member of the board of directors.
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WHERE EDGAR LEWIS WORKS

Entrance to Edgar Lewis Productions, Inc., studios at Santa Monica, Cal. Mr
Lewis' pictures will be distributed through Pathe Exchange.

Oliver Morosco is planning to reenter the

field as a picture maker. He has numer-
ous stage plans to transcribe to the screen.

Madlaine Traverse, with Director Deni-
son Clift, is filming "The Iron Heart," a
strong industrial picture that is said to give

Miss--Traverse an unusual emotional op-
portunity. Some of the scenes are being
filmed at one of the largest iron works in

California. In this picture Clift reaches
the ideal directorial position, in that he
wrote the story, made his own scenario and
is now directing his own picture. Edwin
Booth Tilton, George McDanicl, Ben Deely
and Melbourne McDowell support Mi-.-.

Traverse.

Lloyd Ingraham's picture comedy, "Let's

Be Fashionable," starring Douglas Mac-
Lean and Doris May, is about ready for

release. The co-stars enact a newly mar-
ried couple who try to break into society

in a fashionable Xew York suburb.

William Russell is having a bit of re-

laxation after completing his "Shod With
Fire," his fourth Fox picture.

Work on the Fox dramatic lot under
the direction of Sol. M. Wuttzel has as-

sumed greater proportions than ever be-

fore with William Farnum and his im-
mense company and personal staff about to

begin work on "The Orphan," by Clarence
Mulford. Farnum, who arrived from New
York recently, will begin work on his new
picture at once. It will be under the direc-

tion of J. Gordon Edwards, with the fol-

lowing cast : Louise Lovely, G. Raymond
Nye, Henry J. Hobart and others. Miss
Lovely appeared in three pictures last sea-

son, with Mr. Farnum, and showed such
ability that she has been signed up for

the next four pictures he is to do here.

Eddie Polo, Hoot Gibson, Mack Wright
and Reeves Eason, prominent Universalitcs,

were guests of honor at the bull fights

staged at Mexicali. Mexico, recently. Eddie
Polo, star of Universal serials, rode a

horse bareback, circus fashion, around the

full ring, while Hoot Gibson was on the

program to break several wild horses.

Work on Joe Martin's new bungalow
at Universal City, with period furniture,

modern plumbing and everything, is pro-

gressing. This is the first time the big

film company has ever built a home right

on the lot for one of its big stars.

Directors Tod Browning and Erich Von
Stroheim are devoting the greater part of

each twenty-four hours in the day to the

supervision of the cutting of the Jewel
Universal features recently completed.
Browning's production is Priscilla Dean in

"The Virgin of Stamboul," while Von Stro-

heim expects to eclipse "Blind Husbands"
with his newest feature, "The Devil's Pass-
key."

A rough and tumble fight between Frank
Mayo and "Bull" Montana, in the Uni-
versal photodrama, "The Girl in the Mir-
ror," convinced the ex-wrestler that a

boiled shirt and swallow tail coast may
cover a multitude of steel-like muscles.

Rollin Sturgeon, who produced "The
Breath of the Gods," with Tsuru Aoki re-

cently, is slated to direct Priscilla Dean in

her next production, "False Colors," by
Kdwina Lc Vin.

Sessue Hayakawa is ill at his home in

Hollywood, suffering from nervous break-
down. Hayakawa's illness is said to be
brought on by overwork.

Louise Glaum has completed "Love
Madness," her newest starring vehicle,

under the direction of Joseph Henaberry,
with Charles J. Stemar at the first camera.
She has left for New York to choose her
wardrobe for the next Read-Glaum special

production.

Louise Fazenda, Mack Sennett star, is

all excited these days over a recent liter-

ary venture of hers. She has just had
accepted by a fan publication her latest

manuscript on film folk. It is called "Im-
pressions," and will be published in a forth-
coming issue.

A beautiful new home has just been built

by William Desmond, Hampton Star, on
one of the sightly Hollywood boulevards.

Salisbury Field, author and playwright,
recently joined the literary staff of Cecil
B. de Mille and is now at work at the Lasky
studio.

The initial production by Charles Ray's
own company, recently incorporated- in this

city, will be "Peaceful Valley," a film ver-

sion of the play that made fortune and
fame for the comedian Sol Smith Russell.

This prize was captured by Ray against

sixteen other bidders.

Fire of unknown origin this week caused
$25,000 damage to the home of Douglas
Fairbanks at Beverly Hills. The house
was built recently at a cost of $225,000.

Joseph Franklin Leland, well known
scenario writer, who has the Mary Miles
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M inter features, "The Amazing Impostor,'

"The Intrusion of Isabel," "Yvonne fron

Paris," and "A Bachelor's Wife," as well a

other stories to his credit, has been en

gaged by Thomas H. Ince to aid in pro

ducing stories for the Ince stars.

Syd Chaplin and Mrs. Chaplin enter

tained with an elaborate dinner party a

the Chaplin residence in honor of thei

twelfth wedding anniversary. The follow-

ing were guests : Count and Countess An
kers of London ; Mrs. Mouth of Canada
Miss Carrie Lillienthal and Miss Lillien

thai and Miss Lillian Matthews of Nev
York; Fred Elijah of Chicago; Count Via

dimir Waldron of Russia; Norman Man
ning of Los Angeles and Irving Richter o

New York.

Lew Cody, following a conference witl

L. J. Gasnier, the producer; Sidney Cohan

film promoter, and Ormer Locklear, avia

tor, is to finance a new aeronautic com

pany to be headed by Locklear and t(

exploit a field similar to that in which th<

Syd Chaplin and Mercury aviation project:

are operating, it is stated.

The complete cast for King Vidor:

forthcoming First National Exhibitors' Cir

cuit production, "The Family Honor," now

includes Charles Meredith, Roscoe Karns

Florence Vidor, Ben Alexander, George

Nichols, J. P. Lockney, Willis Marks am
Harold Goodwin.

The harmonizing influence a woman ha'

on the conflict between capital and laboi

is the theme of "Mary Minds Her Busi-

ness," Ladies Home Journal serial stor

which will be the second feature produc-

tion of 1920 to be produced by the Na
tion Film Corporation. "Mary Minds Hei

Business" was written by George Weston
and it will be concluded in the Journal ir

March. The film adaptation was preparec

by Mildred Considine.
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EXCHANGES AND SERVICE
The exchange is a service institution.

The producer depends upon his exchange staff to sell his wares to the exhibitor.

The exhibitor depends upon it to supply him with pictures for his screen—and other things.

The "other things" are not always supplied.

The exchange staff, each member of which derives his income directly from the distribut-

ng and producing branch, is careful not to endanger his position by permitting a slump in the

weekly sales report.

Concentrating upon the business of affixing exhibitors' signatures to contracts, they over-

ook the fact that the money represented by the weekly salary check comes from the pockets of

:hose exhibitors.

"Intimate that you might buy a picture, and salesmen crowd around you. Mention that

/ou'd like a certain cut or one-sheet and they tell a clerk to 'Fix you up.'
"

That is the gist of exhibitors' complaints from every section of the country.

Is this service?

Should Make Investigation

There is more to the matter than
ippears on the surface.

The producer, the distributor, the
lirector of exchanges, the district

nanager, the local manager, all owe
t their attention.

By their own statements, the suc-

ess of the present day motion pic-

ure depends quite as much upon
dvertising as upon production and
>resentation.

Exhibitors who buy pictures are

hown a comprehensive press book,
>eautifully printed on expensive
tock. They are exhorted to use big
lewspaper space, numerous bill-

iards, mailing lists, all the avenues
hat connect the advertiser and the
>uyer.

"Great- exploitation possibilities"

las become a standard selling argu-
nent. The salesman who doesn't
ise it doesn't sell a great deal of
dm.

Producers Realize Facts

The producers, obviously, have
he right idea in preparing the pic-
ure, the title, theme, etc., in such
nanner that it may be readily ad-
ertised.

Those in charge of distribution
ay out funds for the making of
uts, mats, lithographs, etc., because
hey to have the light idea. They
:now that a picture must be adver-
ised to achieve a long run. And a
3ng run is the mark of success.

But somewhere between these

men and the exhibitor there is a

weak link. At some point, doubtless
because of the negligence of a minor
employe, the realization of the im-
portance of supplying exhibitors

with advertising material is lost

sight of.

In the laying out of exchanges,
always supervised by men high up
in the company, space is always al-

lotted to this department.
It would pay these men to return

incognito and unheralded to some
of these exchanges, represent them-
selves as exhibitors, and try to ob-
tain a dozen cuts or posters upon
current attractions.

System at Fault

When a man as important to the

exhibitor-advertising world as Phil

Gersdorf, handling the advertising

for three leading theatres in Jack-
sonville, Fla., is forced to utilize

lobby stills from old pictures, made
over by a local artist, to make up
newspaper cuts for a full page
spread—something is wrong with
the system.
When an exchange in a city the

size of Chicago cannot supply one
of the three worth while cuts prom-
ised in its press book for a certain

picture, and this a week after its

official publication date—there is

room for improvement.
"Begin your campaign two weeks

before your opening day," is the ad-

vice of the men who w rite the press

books. It is good advice, sincerely

offered. So far as they know, it is

advice that may be followed, for the

cuts are in their hands as they write

and are used in the printing of their

press books.
But actual conditions do not per-

mit of that advice being followed.

Material Always Scarce

It is a rare thing to find adver-

tising material in the exchange upon
the picture's publication date. To
find it earlier than that date is

popularly considered so impossible

that most exhibitors have ceased to

make the effort.

Large and small companies offend

alike in the matter. It is useless to

name specific instances, since the

evil is one of the exchange as an
institution rather than as an indivi-

dual office.

Producers should look into the

matter.

Investigation by them should
bring reform.

Advertising directors should in-

quire deeply into the matter.
They owe it to themselves to see

that the advertising campaigns they
outline with care are at least made
possible of execution.

District managers should rigidly

investigate conditions in each ex-

change. The exchange that gives

the exhibitor genuine service, not
only sells him the picture but aids
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him in selling it to the public, is a
profitable exchange.
The local manager should also

make an examination. High effi-

ciency in this department will make
him more steady customers than
lunches and dinners that go into

the expense account.

Exploitation Men Helpless

The leading companies have in-

stalled exploitation managers to

care for the exhibitor's advertising,
to aid the exhibitor in his work and
help him sell his picture.

The idea is splendid.

The spirit behind it is highly com-
mendable.
But when an exploitation manager

is forced to come to a trade paper
office to obtain photographs for use
in exploiting productions of his own
company—someone is in need of at-
tention.

Exhibitors should make individual
and concerted attempts to get the
ear of those high up in the various
companies. They have a grievance
that demands attention.

It will get it.

Exchangemen have not bettered
conditions.

Maybe a campaign -for improve-
ment, launched by the exhibitors of
the nation and followed up until it

is heeded, will bring an investiga-
tion.

An investigation by the big men
in the industry, the men who do
things, the men who realize the im-
portance of the exhibitor and ex-
hibitor advertising, will get results.

Exhibitor Genius

The day has passed when it was suffi-
cient for an exhibitor to rent a theatre
sign the checks, and call himself a busi-
ness man. Men of that type are making
way for an advanced type of showman
who is fitted by nature and by training
for Jf work in hand.

1% A. Albright, manager of the
American theatre, Butte, Mont., paints
his own special sets and makes his own
drawings for advertisements.
And now comes news of another

genius, Herbert J. Thacher, manager of
the Strand theatre, Salina, Kans., who
paints his own scenery, writes and di-
rects his own prologues and other pre-
sentation features.
A "monologue-prologue" is what he

terms his introduction recently used be-
fore the screening of "Broken Blos-
soms." It involved a special stage set-
ting, special lighting and culminated in
a recitation by a "Yellow Man" made up
to represent the character taken by
Richard Barthelmess in the picture.
Men of this type are valuable to the

industry.
They are the men who will make the

exhibiting business the profession that it

properly should be.

A Good Idea Never Grows Old. Roth-
apfel's Theatre Cut Appears in Every
Advertisement for His California
Theatre, Los Angeles, and Always
Serves Its Purpose.

RothapfeV s Device Is

Assurance of Reading

The handicaps under which motion
picture advertisers in the smaller
cities work are, after all, but handi-
caps. The man whose theatre is lo-

cated in a city where printing facili-

ties are limited should not give up
easily. The same handicaps that
limit him apply to the other adver-
tisers, national or local, in the same
publications. And by the converse
argument, the city exhibitor must
keep pace with the national adver-
tiser or highly specialized local ad-
vertiser who, like him, has the
advantage of modern and complete
equipment.

In Los Angeles, particularly, where
advertising has been developed to a high
degree of excellence, the theatre adver-
tiser must put forth great effort to make
his competition successful. It is diffi-

cult to get an advertisement read in Los
Angeles newspapers. They are full of

good advertisements. The one which
gains a reading must be good indeed.

Rothapfel's advertisements for the

California theatre are always assured of

attention and consequently of a reading.

When he puts an argument for attend-

ance into advertising he is assured, be-

fore he sees the rough proof, that it will

be read.
The very compact yet attractive the-

atre signature which we have reproduced
in this department before is positive

assurance that readers whose eyes reach

the page bearing the California adver-
tisement will read the California copy.
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Personal Post Cards
Bring Big Business

The value of the "personal touch"
in every business cannot be over-
estimated. In the exhibiting busi-
ness, where the exhibitor comes into
intimate contact with his patrons, it

is particularly valuable. Because of
the great number of those patrons
it is not always easy to employ
purely personal methods. Any de-
vice which enables the exhibitor to

do so is certainly worthy of men-
tion.

George Fisher, manager of Tom Saxe'
Alhambra theatre, Milwaukee, Wis., re

cently used postcards in connection wit
the exploitation of "Pollyanna," Mar
Pickford's current United Artists pre
duction, with great success. One o
these is reproduced herewith.
But the reproduction does not sho\

the important phase of the matter.
Upon the reverse side of this card th

address of the recipient was written-
111 uvii .hhI ink. It was carefully writtei

not dashed off.

But this was not the first card used.

Prior to its mailing another postcarcj

a card which bore no illustration and iv

mention of the Alhambra theatre, or an
|

member of the Alhambra organization
It said, simply, and again in pen an>

ink. "W hy is Sunday, January 18, 'Th

Day of Gladness' and the biggest day o

the year?" i

There was absolutely no means b;'

which the man who received the can

could, at that time, connect it with th

theatre or the picture.

But the second card, bearing the illus

tration shown herewith, brought out th

force of the curiosity bred by its pre

decessor and brought big business.

ALHAMBRA
George Fisher, Manager of the Sax

Alhambra Theatre, Milwaukee, Wis

Used This Post Card in Connectioi

With the Run of "Pollyanna."
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Jobelman Type Advertisements

Get Maximum Value from Space

William H. Jobelman, advertising man-

ger for the Tivoli theatre, San Fran-

isco, Cal., is one of the better adver-

isers of the West Coast, a locality where

;ood theatre advertising is the rule

ather than the exception. Yet his tac-

ics are wholly distinctive, taking their

tyle from none of the other important

heatre men in his neighborhood.

As a means of illustrating concretely

he worth-while statements that are

rompted by specimen of his work, we
ave reproduced three of his less pre-

entious advertisements. A little later on

"Society pays rvell

fof its Pleasant Vices!"
It pays witb fear,-

worry and money,
as does also

ALICE BRADY
—ix—

The Fear Market"
pay in the scandal net
her father set "for an-
other woman.
The - Most Powerfull
'Dramatic Role of Miss'

Brady's Remarkable
Career on either Screen

or Stage.
On the same program

Henry Lehrman
presents Ins initial

"First National" Cornea
"A Twilight Baby'

born of an intoxicated 1

musician and the twi-
light with fourteen.
teeth, a gat-and a thirsi
io,r red liquor—educat-
ed by crap-shooters. "A
Twilight Baby" becomes

up-
make

Destiny's Child, U
lift bootleggi 0{
Tivolians happy and t
ciowd into its Four
Reels a hilarious even-
ing's enjoyment. ; '.

Ml' SICAt PROGRAM
Dr. Carlos De Mandil—
Alon. Georges Simondet
and-
logue

an unusual, pro-

rawn work is confined to the border
and the type gets full attention in
many of the Tivoli advertisements.

89607
delighted San Francis-

cans witnessed since Sun-

day last Mary Pidtford

in "Daddy Longlegs,"

which yesterday started

on its second big weeh al

the TIVOLI.

The Tivoli theatre, San Francisco, used
a HERALD suggestion in this psycho-
logically correct argument for the
second week of the "Daddy Long
Legs" engagement.

we are going to reproduce the more
ornate creations, the ones that show the
artistic effects which the man obtains
when larger space is used, but for the
present the type advertisements will pro-
vide ample food for thought.
During the engagement of "Daddy

Long Legs," the First National produc-
tion starring Mary Pickford, Mr. Jobel-
man found it advisable to use, at the be-
ginning of the second week, a suggestion
offered in these columns some months
ago.

In two-column width, here reproduced
in single column, the type ad was pre-
sented without further comment.

It was stated, simply, but effectively,

because of the arrangement of the type
and the double rule which made up the
only composition, that 89,607 persons had
attended the theatre during the first week
of the engagement.
As was pointed out in our original

discourse upon the subject, the value of
numbers in this connection is incalculable.

Human nature is such that prosperity
breeds respect, that numbers in them-
selves are considered both cause and
effect.

The composition of the advertisement
Mr. Jobelman used is better than that
we provided as a specimen. It is more
in the style of the theatre. It is a good
stroke.
The other advertisements, both one

column in width, may not be considered
by all as strictly type ads. The one for
"Back to God's Country" and "The
Thunderbolt," is not. But the drawn let-

tering is so little different from that
which the ordinary printer would have
provided as to come under the qualifica-

tion. The other is printer's stock ex-
cept for the border, which, of course, is

considered permissable in any type de-
sign.

The style of the two, however, is

identical.
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In each the simple drawn border serves
effectually to focus the attention of the
reader upon the important copy.
There is logic in the artifice.

Something like the same result might
have been gained by the use of a freak
layout, consisting wholly of type, but the
freak layout has passed out of usefulness.

The reader of today reads as few of
them as possible.
Mr. Jobelman has, by this method,

been able to put all of his copy into

straight type—type that people who read
anything are accustomed to reading.
When this is possible, compatible with
the style of the advertisement used, it is

the best lettering that can be chosen.
Used continuously, one year after an-

other, it may weary the exhibitor. But
it has not been known to weary the
reader.
Look over the advertisements care-

fully.

Have you seen anything lately that
permits the exhibitor to put a more com-
plete message into single-column width?
Have you evolved a better method of
expression for your daily insertion? If

you have, we would be glad to receive a
specimen of it and an account of its

origin.

As the Tivoli advertising is represented
by the bundle of clippings submitted it

compares favorably with anything being
done in present-day theatredom.

K&therine MacDonald

is scoring one of the
greatest successes of,

any screen actress in
her intensely " appealing
role as .the wife who
was denied the sacred
right of motherhood

- IN
The screen sensation

of the year a ^

The Thunderbolti

The art setting for the Tivoli type ads
is sufficiently subdued to keep that

copy in the foreground.
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Great Advertising Possibilities

Seen in Revival of Fox Specials

Exhibitors who weigh the question,

"To book or not to book the Fox re-

vivals," should not fail to consider the

advertising angle of the question.

' Cleopatra," "Salome," "Les Miserables,"

"A Daughter of the Gods," "A Tale of

Two Cities" and "The Honor System"

are titles that mean something in screen

history.

It is a matter of common knowledge

that these pictures were essentially "big

productions." Each of them were pro-

duced on such lavish scale as to merit

the oft-abused term, "spectacle." And
spectacles are rare today.

For whatever reason, the producers

are not making many pictures of this

type at the present time. Yet no one

has denied that the spectacle that is

backed up by a strong story is good for

the theatre and the box office.

The advertising man will not question

or underestimate the advertising possi-

bilities presented in the pictures named.

He has, to begin with, history of from
one to three years to base his campaign
upon. He has, before he starts his cam-
paign, a substantial foundation upon
which to build.

The Fox Film Corporation has kept

the advertising phase of the matter in

mind while preparing to put the revivals

upon the market. They have published,
as one of the aids to exhibitors, eight
page campaign books of newspaper size

upon the pictures in question.
These are splendidly printed upon

high grade stock, lavishly but logically
illustrated, and contain matte- of great
value to the exhibitor-advertiser.
The first page of the book for "Sa-

lome," for example, bears two great
scenes from the play, scenes that indi-

cate the lavish scale of production, and
suitable word matter. Here it is also
announced that the press stories, cuts,

etc., contained in the book are new and
not reprints of that used when the pic-

tures were initially published.
Page two is an all type page, written

in such manner that it informs the ex-
hibitors of the important points to be
played up in his advertising, as well as

providing him with excellent lines for

use in his copy.
The third page, a 24-sheet, 6-sheet, 3-

sheet and two 1-sheets, all lavish paper,
echoing the spirit of the production.
On the next page the synopsis of the

story is given, with the cast of char-
acters, the remainder being devoted to

press stories written for use before, dur-
ing and upon the last day of the run.

These vary in length and style to suit

local conditions. The city exhibitor, and
the exhibitor in the small town, can
find the sort of reader his editor will

use in this collection.

Then, across from the press material,

eleven of the cuts provided for news-
paper advertising or program use are

presented. They are reproductions of

scenes, or, in the case of the smaller
cuts, portions of scenes, from the play.
And in the middle of this page a boxed
talk upon the value of cut advertising is

given. The publicity angle is particu-
larly stressed.
The next two pages contain additional

printed matter, seven full newspaper
columns of press stories, two columns
of catchlines, letters for mailing cam-
paigns, post-card copy and copy for
newspaper advertising.
A great variety of made advertise-

ments, some of them using the cuts and
some of them made up wholly of print-
er's stock, occupy the last page.
With conditions as they are at .pres-

ent, with advertising holding a place of
equal importance with program selec-
tion and presentation, there is reason to
believe that a great many exhibitors
will play the Fox revivals. They are
pictures of known standing. Their his-

tory is their own advertising.
If this history is capitalized, using the

voluminous material provided for that
purpose, the crowds that come to the
theatre should completely justify the
effort put forth.

Printer at His Best

In Strand Theatre Ad

tion is to do the job as well as he can
do it. But there is a streak in man that

mere consideration of a job cannot dom-
inate. It is this streak that shows when
the man in the shop senses the effort of

the advertiser to "put something over."

Exhibitors should approach the printer,

not as he approaches the exchange man,
for he hopes to "use" the exchangeman
—not as he approaches his hired help,

who are bound to give him ear—but as

he approaches his banker, his tailor or

his grocer. It is a business transaction.

The exhibitor who looks at it in that

light will get the service that the Salina.

Kans., printer gave the Strand theatre

manager.

There are still a few exhibitors,
advertising regularly, who under-
estimate the importance of good
printing and, as a consequence, the
importance of the part the printer
plays in that advertising. There are
still a few who do not believe that
the printer can enhance or nullify

his newspaper campaigns. This error
should be corrected.

An example of good printing that

serves rather well to emphasize the print-

er's importance is the tall three column

display recently used by the Strand the-

atre, Salina, Kans., and reproduced in

reduced dimensions herewith.

Here is seen good service printing at

its best and the influence for good that a

good printer, rightly disposed, has upon

the advertising of the theatre.

"Rightly disposed" is used advisedly.

Printers are human. They are intelli-

gent. They know printing, especially, a

great deal better than the exhibitor ad-

vertiser knows it.

They do not relish, any more than the

exhibitor would relish, the job that is

flung at them with curt instructions and
a gruff demand for an early proof. They
resent, equally, the "soft shoe" approach
and the proffered cigar that is frequently

employed.
Exhibitor advertisers should see this

matter in its right light.

The printing of that advertisement is

the printer's business. His future de-

pends upon it as much as the future of

the exhibitor depends upon the success

of his advertising. His natural inclina-
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BUCK CATS!

13 AT TABLE!!

SPILLED SALT!!!

UNLUCKY OPALS!!!

BROKEN MIRRORS!!'

A "NUTTY" DOCTOR!!!

SCHEMING GRAFTER!!!

LOST IN A FLOOD!!!

DOUBLE CROSSED'!'

A GAME OF WIT'!!

LOST FORTUNE!!!

BRAIN STORM!'

A LOST JOB'
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mOLtitablc bunco lh«

DOUGLAS FAIRBANKS

rncoumtfl- mi nvcKotnn—

WHEN THE CLOUDS ROLL BT

THURSDAY FRIDAY
and SATURDAY

At The STRAND
''«B It r« fn«rM'

—SPECIAL NOTICE—

Schedule ol P«k>rm*nce»

NUlineet. 2 tnd 4 p. m
Evening 7 IS. 8 45. 10 IS p *>

Admttsio.'

Children. ISc. Adulls. iix

A Tall Three-Column Display From the

Strand, Salina, Kan., in Which Type

and Proper Spacing Have Great Effect.
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Americanization Week Celebrated
By Lavish Tableau at the Circle

S. Barret McCormick, whose name is

a synonym for elaborate stage settings

and capable theatre direction whenever

motion pictures are discussed, spread the

doctrines of true Americanism through-

out Indianapolis during the week of Feb-

ruary S with an impressive tableau de-

picting America's ideals and institutions.

The tableau, which was by far the

most attractive and effective that has

graced the Circle stage since the Christ-

mas pageant during the holidays, rep-

resented Mr. McCormick's co-operation

with the Americanization Committee.

With a cast of ten living characters

and typical of the usual McCormick col-

oring, the tableau was presented just be-

fore the screening of the feature, Kath-

erine MacDonald in her latest First Na-
tional production, "The Turning Point."

While the orchestra struck up a few
patriotic airs, a series of slides calling

attention to the fact that it was Ameri-

canization week and that love of coun-
try should be a fixed thing in every true
American heart, were thrown on the
large rose draperies adorning the stage.
The lines for the slides—real sermons in

themselves—were penned by the versa-
tile Mr. McCormick. They were as
follows:
"This is Americanization Week, dedi-

cated to the Learning of American
Ideals and Institutions. Let us then
learn these truths of America."
"That in America there is no Creed,

no Class, no Clique, no Caste that can
hold a man below his level.

"That today's Newsboy is tomorrow's
Captain of Industry. ..

"That today's Ploughboy is tomor-
row's Statesman.
"Just as the Railsplitter became Presi-

dent and saved America to the World

Photograph of the tableau used at the
Circle theatre, Indianapolis, to cele-
brate Americanization Week.

that her Torch might light the way of
the Peoples of the Earth.
"That in America a Man's Altitude in

Life depends on his Attitude toward
Life.

"That there is no common Foe save
Ignorance, no Slavery save Indolence,
and no failure save that which Man
writes with the Yellow of his Soul."
After the showing of a slide telling

the story of the tableau, the big curtain
was pulled back, disclosing a stunning
figure of true Americanism.
The characters were mounted on a

large gray monument of stone, with
Miss Columbia, dressed in the charac-
teristic Red. White and Blue, standing
at the top as the symbol of America.
Below her, in the center of the group,

was Labor and Capital, with their shoul-
ders to the gigantic wheel of Industry-
Labor was crushing Anarchy with his

foot and with his right hand was guid-
ing an emigrant laborer and his peasant
wife over Anarchy to the paths of
America.
A young girl, typifying Youth, sat at

the right of the living picture, reading
a book entitled "The History of My
Country." symbolizing Education and
Learning. Back of her, clothed in deep-
est black, stood Ignorance, trying to rob
Young America of her right to think.

However. Capital, representative of So-
ciety, had his hand outstretched to see
to it that Ignorance made no more
progress.
On the sides of the monument, near

the top, were two young women, repre-
senting Justice and Enterprise—one
carrying her Scales and the other her
Horn of Plentv. strewing gold along the
path to America. As the lights were
dimmed at the close of the tableau, a
picture of the Railsplitter—the immortal
Lincoln—was thrown on the light back-
ground as a vision looking proudlv over
it all.

Mr. McCormick was commended by
numerous social and civic organizations
for his work in observing Americaniza-
tion week. The tableau was pronounced
by all who saw it as one of the best
mediums thus presented to inspire love

ot country and devotion to American
ideals for the benefit of the general
public.

Elmwood—Again

"The Elmwood wants your sugges-

tions, welcomes your suggestions. They
will help us to hold our lead among
Buffalo's communis theatres."

So reads the cover message this week
upon the program prepared by Bruce
Fowler of the Elmwood theatre. Buf-
falo, N. Y., in many respects the best
program published by a motion picture
theatre.

Any exhibitor can see the many ad-
vantages of such an introductory mes-
sage. Any exhibitor can use it word for
word to his own advantage.
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A page that presents to readers a strong
bid for attendance at serial perform-
ances and brought big business to
Ralph B. Kretzer, of the Colonial
theatre, Springfield. Ohio.

Kretzer Page Starts

New Serial Properly

"Should I play serials?" is a pop-
ular exhibitorial question and one
that has no justification in the con-
ditions of the exhibiting business.
There is really no question about it.

Serials will make money for the ex-
hibitor who exploits them properly.
They will not make it for the man
who advertises them half-heartedly.

Ralph B. Kretzer, manager of the

Colonial theatre. Springfield, O., makes

money with serials. There is no ques-

tion in his mind as to their value to the

theatre.

He exploits them with the confidence

that is bred of experience or good logic,

it matters not which.

We have reproduced and present here-

with one of the full pages used by Mr.

Kretzer at the opening of the Yitagraph

serial. "The Invisible Hand."

This is the sane policy for exhibitors

to pursue.

There is absolutely no doubt of the

money-making possibilities of the serial

form of entertainment, provided exploi-

tation in keeping with their box office

potentialities is effected.

Why should not the serial that is to

be featured on however extensive or lim-

ited scale for a number of weeks be ex-

ploited as extensively as the feature pic-

ture which is to hold the screen for a

single day?

Obviously, the answer is not an answer

but a counter-statement to the effect that

it should be so exploited.
Mr. Kretzer is one of the leaders in

exhibitorial thought who realizes that

this is true and acts accordingly.
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"Advertising Begins at the Studio/ 9

Says Brentwood Publicity Director

Albright's Artistry

Registers With Fans

S. P. Trood, director of publicity

for the Brentwood Film Corporation,
a man whose original ideas in ex-

ploitation for the exhibitor and by
the studio staff have been reproduced
and commented upon in these col-

umns, has some interesting things to

say regarding the present tendency
of producers to "follow through"
with their product.
His article, written especially for

this department, follows. Exhibitors
who advertise, the exhibitors who
realize that advertising has reached a
plane of equal importance with pic-

ture selection and presentation, will

be interested in Mr. Trood's discus-

sion of an advertising phase which is

certain to develop great importance.

"The most superficial student of the
motion picture industry at the present
time must admit that, whatever may be
its faults or failings, the picture busi-
ness, taken by and large, presents no
shadow or suggestion of dry rot.

"The surging health of the industry is

attested, if in no other way, then cer-
tainly by its kaleidoscopic changes and
its big-scale developments which con-
stantly come like bolts out of the blue.

The conservative business men to the
contrary notwithstanding, it is this very
element of change which gives to the
industry that force of freshness that may
be relied upon to establish it upon the
best foundations. And it is this very ele-

ment also which proves that the industry
has attracted unto itself the keenest
business brains the world has to offer.

"One of the healthiest signs of perma-
nence is the effort made by so many pro-
ducers to follow their picture produc-
tions through from the studio to the
public, to father it, to exploit it to its

ultimate advantage, to present its strong-
est angles and to assume the responsibil-
ity for its failings as well as to claim
credit for its good points. This is a
distinct change from the early days in

the industry. There was a time when
many producers considered themselves
the last word in the production of their

own type of picture. Having arranged
for its publication, their interest ceased
and they made no effort toward co-
operation with the exhibitor. Rather, in

fact, did they assume an attitude of
superiority toward everybody concerned,
the public included, after the produc-
tion had left their hands
"Competition of the keenest sort has

changed all this. Also business brains
and thorough business experience at-

tracted has brought in men who realize

that their profits will be in proportion
to their ability to carry through the
ideals conceived when they started to
make their picture to the ultimate con-
sumer—the public.

"Just as manufacturing enterprises
jealously guard their 'brand,' so the pic-
ture producer is beginning to realize the
importance of making his 'brand' stand
for something definite and clear in the
minds of the public. The mere fact of
the effort to establish this brand in the
public's mind encourages the producer
himself to live up to the ideals he has
stated and so tends to hold him along

the lines of the highest endeavor and to
the determination to put out only the
very best that his organization can pro-
duce.
"Two conditions seem to have com-

bined to increase the importance of the
exhibitor. In the first place, the manu-
facturer of- pictures from the wider ex-
perience he has gained in the business
world at large before he came into pic-
tures now realizes that the exhibitor
stands next to the ultimate consumer,
the public. The exhibitor therefore is

the man who is to deliver the manufac-
turer's message to the public and ac-
cording to the enthusiasm and interest
which the exhibitor shows in the deliv-

ery of this message, so will the product
of that manufacturer be fitly exploited
and so will the name and standing of
that producer be advertised.

"In the second place, the exhibitor
himself has improved. He has made
strides fully as big as the producer. The
vast growth of the business has both in-

creased the vision of the men who were
in it first and has attracted men of wide
business experience because of its good
business possibilities.

"Thus it comes about that the wide-
awake, independent picture producer of
today honestly regards the exhibitor as
his partner in business. The exhibitor
knows better than the producer docs
just where and why this or that picture

went over strongly and just where and
why it failed. The closer the relations

between the exhibitor and the producer,
the better is the exhibitor able to carry
the producer's arguments, ambitions and
ideals over to his public. As in every
other business, the warmer the personal
interest on the part of all concerned, the
greater the returns.

"While at one time pictures were ad-
vertised as 'A split reel, 500 feet of mo-
tion picture,' and any subject in motion
that would provoke a smile was taken by
the first crude camera. Today each story

to be picturized by responsible producers
is minutely considered from every angle.

Its possibilities are analyzed just as those
of any business enterprise demanding
the investment of many thousands of

dollars. Added to this also, there is that

artistic or idealistic tendency which mu^t
be present in any successful picture pro-
ducing organization and which is respon-
sible for the type of picture, the theme,
or, shall we say, the 'meat,' of the story
which is picturized. In short, something
very real of the picture organization itself

goes into the product of the serious pro-
ducing unit today. The very reality, the

very seriousness of that element, en-

courages the desire to plant or to carry

over that element to the public. And this

desire, added to good business judgment,
is responsible for a tendency to follow a

picture through from the stage to the screen

and of co-operation of all concerned in

handling it, which as we have said above
brings the twofold advantage of holding
up the standard of the producer to the

mark he has himself set and the bringing
in to the producer and the exhibitor for

their mutual benefit the biggest possible

returns from the wide interest developed
in the public."
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"Fan" is a much mis-used word.
It does not mean, simply, one who
attends motion picture exhibitions.
It means one whose hobby is the
motion picture and the motion pic-
ture theatre. The true fan is a per-
son whose yearly cash outlay for
motion picture entertainment is very
much worth bringing into the money
drawer.

H. A. Albright, whose exploits in be-
half of the American theatre, Butte
Mont., have gained wide attention, is

possessed of a particularly effective in-

strument for use in the bringing of the

real fans to the American theatre. He
makes a personal appeal to the fans par-

ticularly, and in a manner that few
exhibitors can follow but is interesting

none the less.

Once before we had the pleasure of

reproducing in this department an adver-

tisement in which the illustrations were
drawn by Mr. Albright and in which he

definitely identified the work with him-

self by affixing his signature. At that

time we pointed out numerous good
effects the affair would have upon future

attendance at the American.

Herewith we are reproducing another

advertisement which carries Mr. Al-

bright's signature. In this instance his

work has resulted in a splendid adver-|

tisement for an Arbuckle comedy.
So much for the surface.

But it has really resulted in more than

that.

Those who admire the things that per-

tain thereto are whole-hearted in their

enthusiasm.

TonlSht— Sunday—Monday— Tuttday

The Appropriate Frame About the Body

of This Four-Column Display Is thf

Original Work of H. A. Albright

American Theatre, Butte, Mont.
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Sun Theatre's Special Matinees
Popularize Realart Engagements

Hand Lettering Adds to

Effect of Sun Upright

Leland M. Wooters, advertising man-

ger of the Sun, Moon and Muse

heatres, Omaha, Neb., in the showman-

ike manner of his cooperative advertis-

ng for "Soldiers of Fortune" and "Anne

>f Green Gables," Realart productions

ecently played at the Sun, shows himself

Top—Lobby of the Sun theatre, Omaha.
Center—Boy Scouts leaving court
house to attend showing of "Soldiers

of Fortune" and, below, orphans from
an asylum disembarking from street

cars for special performance.

a master of exploitation psychology and

technique.

The photographs which are presented

herewith give something of an idea of

the general plan upon which Mr.

Wooters based his campaign.

The children of the city, because the

pictures were of a nature that made them
particularly interesting to children, were
selected as the logical element to which

to make the central appeal.

As a first step, the lobby of the Sun
was elaborately decorated. Cut-outs

made from posters were lavishly used.

Photographs were prominently displayed

and suitable banners provided.

Then the Omaha Daily Nezvs was in-

vited to aid in the exploitation, plans

being made so that the paper would
share in the publicity gained.

The Boy Scouts, who have aided ex-

hibitors in all sections of the country in

advertising "Soldiers of Fortune," were
formed into a column and marched
through the streets of the city behind a

banner informing those who might read

that they were going to a special per-

formance given for their benefit at the

Sun theatre. The title of the picture

was prominently used in this banner, and
the advertising gained cannot be esti-

mated.

When "Anne of Green Gables" was
being shown a similar enterprise was
shown. The photographs show the chil-

dren of Father Flanigan's Orphanage dis-

embarking from the special street cars

that brought them to the theatre.

Here, it will be noted, the newspaper
took advantage of the opportunity to

direct to itself a portion of the attention

that such an affair was certain to draw
by using banners upon the sides of the

cars.

As a result of the enterprise, as may
readily be imagined, there were few in

Omaha who did not learn that the pic-

tures were playing at the Sun on their

respective dates.
Logically, it is reasonable to assume

that a great many who learned of the
exhibition through this medium were
present when the first title was flashed
upon the screen.
The enterprise, as a whole, is of that

extensive, legitimate type which is be-
coming a part of successful house man-
agement and advertising.
The scope of the advertiser has been

greatly enlarged within the past year.
An affair of this sort would have been
deemed an impossibility had it been sug-
gested a scant year ago.
Today it is not only considered pos-

sible, but eagerly seized upon and put
into operation.
The future, there can be no doubt, will

see even greater development of theatre
advertising. New fields will be invaded,
new enterprises thought out and exe-
cuted and a new era established.
The theatre, already an essential in-

stitution in any and all communities, will

become more and more firmly en-
trenched. It will become more and more
a part of the communal life.

Men like Leland M. Wooters, men who
do things, will be responsible. They are
men valuable to every branch of the in-

dustry and every member of those
branches.
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Economy in advertising is an un-
pleasant thing to contemplate.
When economy comes in progress,

if it does not "fly out the window,"
at least is greatly retarded. Yet
that same economy, judiciously

practiced, is often a desirable thing.

Here is a case where it has been
judiciously employed.

The Sun theatre, Omaha, Neb., is not

an institution where economy is used

by necessity. The institution has staged

some of the most elaborate advertising

campaigns on record. Not the least of

these, in point of completeness and
effectuality, was discussed in a recent

number of this publication.

In the present instance, however,
economy was used because it was real

economy—not the kind that considers

merely the saving of money. The repro-

duction of the three-column advertise-

ment which is reproduced herewith will

bear scrutiny. It compares favorably

with the more elaborate compositions of

the advanced advertisers of the industry.

Yet the art work upon it is confined

solely to the hand lettering and decora-
tion in which the central units of the

display are grouped.

Bit
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Drawn lettering adds to the effect of

press book illustrations used in the

three column advertisement used by
the Sun theatre, Omaha, Neb.
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Fortunate in that both of the sister stars were booked for the same period,

ison and Adams theatre, Detroit, Mich., were enabled to use this

spread, the family name operating to excellent advantage.

the Mad-
admirable

tion, the neatly printed, concisely
worded program will be read and car-
ried away for reference.

A. N. Miks, manager of the Eminence
theatre, Eminence, Ky., has evolved one
of the hest, though one of the simplest,
programs that have come to our atten-
tion.

Page one has a color design, the same
is used in part as border for pages two
and three, on which two coming attrac-
tions are advertised, and the last page
announces briefly another coming attrac-

tion, with a star cut artistically placed
as illustration.

Mr. Miles is a progressive exhibitor.
He will doubtless send a specimen of

his program to any exhibitor who wishes
to see it. Many should make the re-

quest.

Inside Stuff

Hand Lettered Copy and Stills

Give Variety to Kunsky Designs

Perhaps no system of advertisement

designing allows greater latitude to the

man who prepares them than that used

by Howard O. Price, advertising and

publicity manager for the John H.
Kunsky theatre, Detroit, Mich.

Mr. Price's method is a simple one. It

consists of selecting suitable stills from

the photographs furnished with the pro-

duction to be advertised, cutting them to

suit the layout that he has in mind, and

hand lettering the copy that is to go

with them.

It requires not a great deal of time for

the preparation of advertisement thus

made up, and the effects that can be
gained by one adept in the art of letter-

ing are multitudinous.
We have reproduced for presentation

herewith two of the recent compotions
made up in accordance with this plan.

They may be taken as representative
Kunsky advertisements. As they appear
on this page, with its gloss and weight,

they but faintly suggest the power that

is theirs upon the original rough news-
paper stock.
Mr. Price's ability along this line is

the result of a great deal of experience.

His lettering shows the touch of a hand
made sure by long practice, the confi-

dence born of past success.

His advertisements are, therefore, well

standardized. They seldom vary in qual-

ity, though they follow no set style as

to general design or shape.
In the c?se of the combination adver-

tisement reproduced herewith the de-

signer was particularly fortunate in hav-
ing to handle an engagement of the Tal-
madge sisters at two theatres, the Adams
and the Madison. The coincidence, if it

was that, in the booking of the pictures

worked well for the advertising man.
But maybe it wasn't coincidence. May-

be it was suggested by the advertising
man, as an easy means of introducing
novelty into his advertising and as an
especially good opportunity to give un-

usual advertising to the stars in question.

Obviously there is good logic in this

course. It is apparent that, popular as
both stars are, the public linking of their
names and their productions, together
with the identification of both of these
with the Kunsky theatres, is a good
stroke.

It lays the ground for a mental asso-
ciation which cannot but operate bene-
ficially for the theatres in question, and
also for the advertising man as a mem-
ber of the organization.
The business of advertising for two or

more theatres under common manage-
ment is not a simple one. There are hun-
dreds of things that must enter into the
calculations of the man who prepares
the campaigns.

Frequently one house must be empha-
sized ahead of the other, to distribute

patronage equally and insure against loss
due to over-crowding of one theatre to

the detriment of the other or others.
Again, there arises an occasion when

it is necessary to deal competition a se-

vere blow by joining the forces of the
two theatres in common advertising and
under signatures that allow for no mis-
conception of the purpose.

It is no boy's job, this chain theatre
advertising, and the man who does it

successfully is entitled to a place in pop-
ular estimation as one of the big men in

the business.

A Neat Program

There is real value in a neat program.

The human being of the type that

make up good audiences is an animal of

taste and discrimination. He, or she,

will put into pocket or purse only that

which appears worth saving. The gaudy
design, the trick shape, the ill-propor-

tioned layout, will effectually keep a

program from being read.

By the converse of the same proposi-

92

It is well to keep informed.

Louis K. Sidney, in advertising a re-

cent attraction at his St. Louis theatres,

mentioned the fact that one of the cast

was a native of St. Louis.

Leon S. Gohlman, manager of the Rex

theatre, Dallas, Tex., made a big suc-

cess of the second run of "Back to God's

Country," because he learned that the

song named after the picture was writ-

ten by a young man formerly well

known in the city.

Luck, of course, in both cases.

Hut with thousands of persons work-
ing in connection with every production
offered, it is strange indeed if at no
time some person from your city hap-

pens to be included.
It is well to keep informed.
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Finkelstein & Ruben Ad System
Permits Plentiful Use of Copy

The tendency of the day is from type

to illustration. It is contended, and log-

cally, that too much copy has been char-
icteristic of the theatre advertising of

the past and that a reform is needed.

FOR TWENTY-SEVEN YEARS A CLASSIC
OF THE AMERICAN STAGE. NOW THE
MOST GRIPPING DRAMA IN PICTURES!

THRILLS, SUSPENSE. HOMO* ARD LOVE

STARTS ™"
sunday .rasSEL

Li'BERfY
VaOASHA IIEArt NINTH ST.

Action, which is the strong point of "In
Old Kentucky," is also the strong point
of this three-column design from the
New Liberty theatre, Minneapolis,
Minn.

Except in a few cases this is obviously
true. The advertisements of the Finkel-
stein & Ruben theatres is one of the ex-
ceptions.

The Finkelstein & Ruben advertising
.men have not cut down their type copy.
They have, instead, shown a tendency
toward a general increase. Evidently it

is their contention that a good deal of
copy is necessary to carry a point, and
they have developed a style to accom-
modate this copy and is worthy of at-
tention.

There is a certain foundation for this
trend of thought.
Obviously, a single appeal made to a

large number of people is going to "miss
fire" in a number of cases. Not all of
the people who read a theatre's adver-
tisement are going to respond to the
same appeal.

It follows, naturally, that if several
appeals can be made a greater number of
persons are going to be persuaded to
make the necessary deposit at the box
office window for the privilege of seeing
the picture advertised.

The argument presented by those who
advocate a reduction in copy and a cen-
tering of attention upon the single appeal
made is based upon the contention that
one appeal will be read whereas, when
three or four are presented, none of
them will register.

Personal opinion must be the judge as
to the correctness of other contention.
A final judgment cannot be rendered.
The variability of layout and compo-

sition makes such a rendering of judg-
ment impossible.

It is reasonable to assume that a lay-
out is possible in which a number of
individual arguments can be used and so
grouped that each leads into another, so
that a reading of one will induce a read-
ing of the next and the next until all has
been absorbed.

If this can be perfected, this psycho-
logically correct arrangement of copy,
it is obvious that it were better judgment
to appeal to many impulses and emotions
than to a single one.
This is the end toward which the Fink-

elstein & Rubin advertising men are
apparently working. They put many
thoughts into their copy. They isolate
each from the other by various devices.
A "take your choice" presentation of

many reasons for attendance is what is

striven for, if the advertisements repro-
duced herewith may be taken at their
face value.
We believe that this solution is the

correct one, if it can be perfected. These
men have not yet perfected it, but they
are on the right track.
Their efforts will bear watching.

Bad Publicity

There is good and bad publicity. The
exhibitor, anxious to get his name and
the name of his theatre in the paper,
often gets the wrong kind.
The Louisville Evening Post recently

carried a front page story concerning the
breaking in of locked doors at a local
theatre by the crowd outside which had
wearied of waiting.

It looks, at first sight, like good pub-
licity. It is proof that many people
wanted to see the picture.
But the story informed the citizens of

Louisville, who might never have known
it otherwise, that the doors were some-
times locked.
Not many people like to sit in a

theatre with locked doors.

A Glad Contest

During the ten weeks' run of "Polly-
anna" at the Tremont Temple theatre,
Boston, Mass., the Boston Traveler is

conducting a "Glad Letter" contest.
Ten dollars is the daily prize for the

best letter. Suitable prizes are offered
for second and third best.
With modifications to meet local con-

ditions, the idea can be utilized by every
exhibitor who plays the picture.

WHY ALWAYS BLAME THE WOMAN?
W hy blame her for using her natural weapon—beauty and charm—to wrest from the World the

rewards of wealth and position for which men battle with all the strength ct their command

KATHERINE x=z
IMONALD^-

A drama of so-

ciety for people

ich» think

A play that mill

shame some men and

delight all women I

NEW
GAJtRICK 2 P.M. SUNDAY NEW GARRICK tmSWP

SYMPHONY ORCHESTRA

STARTS
SUNDAY

Copy that was read to the last word, absorbed, and brought box office results in
the outstanding feature of J. L. Johnston's three-column advertisement for the
New Garrick theatre, Duluth, Minn.
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Every part

of this great country

Demands the best

T. & D. THEATRE,

OAKLAND, CAL.

LARGEST MOTION PICTURE

HOUSE WEST OF CHICAGO

EQUIPPED WITH

POWER'S 6B PROJECTORS

TURNER & DAHNKEN CIRCUIT

USES POWER'S.

NICHOLAS POWER COMPANY
INCORPORATEDEDWARD EARL, President

Ninety Gold St. New York, N.Y.
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright. 1919

You are especially invited to contribute regularly to tins department.

It is a co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in tbe HERALD every week wbat the picture

did for tbe other fellow, tbereby getting tbe only positive guide to box office values. Address. "What Tbe
Picture Did For Me". EXHIBITORS HERALD, 417 S. Dearborn St., Cbieago

First National
In Old Kentucky, with Anita Stewart.

—Fine picture. Has everything. Don't
)e afraid to book this one for a long
un at advanced prices. Four nights to

:apacity in a two-night town. Don't
leed to play anything with it, as the pic-

ure contains plenty of comedy, adven-
ure and thrills. Give us more like this

jne.—H. G. Ramsej', Royal theatre, El
Dorado, Kans.—General patronage.

The Thunderbolt, with Katherine Mac-
Donald.—Broke house record up to that

late—December 28. C. F. House, Mid-
,vay theatre, Rockford, 111.—General
jatronage.

Back to God's Country, with Xell Ship-
nan.—This sure is some picture. Will
ilease everyone, young and old.—T. J.

Cemphkes, Lyric theatre, Crete, Xeb.

The Hoodlum, with Mary Pickford.

—

\~ery good picture, but not as good as

Daddy Long Legs.—Wm. Tongate, Star
heatre, Carlisle, Ind.—General patron-
ige.

Back to God's Country, with Nell
Shipman.—A great picture. The most
alked-of picture ever shown here.
Pleased everybody. Going to repeat it.

—F. F. Davis & Company, Whiteway
heatre. Concordia, Kans.—Xeighbor-
lood patronage.

A Day's Pleasure, with Charlie Chap-
in.—Possibly not up to his two first

)ictures for this company, but still good
romedy and packed them in. It will

ilease any real Chaplin fan.—J. B. Stine,

jem theatre. Clinton, Ind.—Xeighbor-
lood patronage.

Back to God's Country, with Xell
?hipman.—Great picture. Snow scenes
vonderful. The animals sure pleased
he kiddies.—Bert B. Brown, Strand
heatre, Cook, Xeb.—Xeighborhood pa-
ronage.

A Day's Pleasure, with Charlie Chap-
in.—Just fair. M. J. Lakie, Bijou thea-
re, Barnesville, Minn.—Xeighborhood
jatronage.

In Wrong, with Jack Pickford.—An
xcellent picture. Boost it. Good busi-
less. Photography very dark.—W. L.
Jglow, Crystal theatre, Burlington, Wis.
-General patronage.

The Hoodlum, with Mary Pickford,
—Great. Many of our patrons said they
iked it better than Daddy Long Legs.
Anyway it gets the business and sends
hem away satisfied.—C. A. Spainhour,
\uditorium theatre, Greensburg, Kans.
-Small town patronage.

The Price of Innocence, with Stella
Talbot.—Story on order of Way Down

/
Sast. Well made picture. Played to
>ig Sunday business and pleased them
Ml.—J. B. Stine, Gem theatre, Clinton,
nd.—Xeighborhood patronage.

A Day's Pleasure, with Charlie Chap-
lin.—A few laughs. Very ordinary at
box office. He seems to be going back-
wards.—W. O. Jensen. Lathrop theatre.

Omaha, Xeb.—Xeighborhood patronage.

Back to God's Country, with Xell Ship-
man.—Best picture I have ever had the

pleasure of running. Promise the pub-
lic everything in the press book and they
won't be disappointed at advanced
prices.—Jos. E. Adcock, Grand theatre,

Princeton, Ind.—Small town patronage.

WILLIAM FARMM
In the role of an Italian nobleman in "The
Adventurer," a forthcoming Fox play.

In Old Kentucky, with Anita Stewart.

—A truly super-production. The kind
that pleases nearly all. Good for a raise

in admission. Business big for three

days.—Stanley Koch, Novelty theatre,

Anthony, Kans.

The Thunderbolt, with Katherine Mac-
Donald.—Good. Male parts not up to

star. Fair business.—J. J. Grimm,
Chickens theatre, Wilber, Neb.—Xeigh-
borhood patronage.

Choosing a Wife, with a special cast.

—A misfit. Some said fair. More got
restless and walked out. Xot even a

program picture. — Arthur LaForce,
Happy Hour theatre. Two Harbors,
Minn.—Xeighborhood patronage.

A Dog's Life, with Charlie Chaplin.

—

Great picture. Chaplin sure has them
coming. Can't handle the crowds. Give
us more pictures like A Dog's Life and,
well, enuf sed.—C. X. Jacob, Kozy thea-
tre, Chatsworth, 111.—Xeighborhood pa-
tronage.

Heart o' the Hills, with Mary Pickford.—The same big hit as were the first two
on this program. Three days to excel-
lent business.—Stanley Koch, Novelty
theatre, Anthony, Kans.

Human Desire, with Anita Stewart.

—

Fair business with fair production. One
night run will get by with it. Xot the
kind people want to see, too long drawn
out.—W. M. Roob, Grand theatre, Port
Washington, Wis.—Neighborhood pa-
tronage.

Heart o' the Hills, with Mary Pickford.—One of the best pictures I have ever
used and will pack any house to capac-
ity.—Wm. Goding, Cozy theatre, Osage,
Kans.

The Midnight Romance, with Anita
Stewart.—Picture very satisfactory, but
our people are not crazy about her.
Business below normal.—Brockhouse &
Weeks, Electric theatre. Arenzville, 111.—-Xeighborhood patronage.

The Beauty Market, with Katherine
MacDonald.—Good picture, but not a
good drawing card. Katherine Mac-
Donald is a comer.—T. J. Kempkes,
Lyric theatre, Crete, Neb.

Mary Regan, with Anita Stewart.—Not
as good as Virtuous Wives, but an ex-
ceptionally good picture. Worthy of
advanced admission. Boosted it big and
did capacity.—A. J. Huber, Dreamland
theatre. Galena. 111.—Elite patronage.

Heart o' the Hills, with Mary Pick-
ford.—Best drawing card of a Pickford
picture yet shown by me. and a good,
satisfying picture.—W. O. Jensen. La-
throp theatre, Omaha, Neb.—Xeighbor-
hood patronage.

Fox
The Shark, with George Walsh.—The

best one Geo. Walsh has made, and that
is "going some."—E. J. Sherburne. Elec-
tric theatre, Cambridge, Neb.—Neigh-
borhood patronage.

Should a Husband Forgive?—with
Miriam Cooper.—This is a good picture.

Boost it. You wont go wrong. Drew
good crowd.—Frank J. Saum, Hudson
theatre, St. Louis, Mo.—Neighborhood
patronage.

The Last of the Duanes, with William
Desmond.—Good picture. Good story.

Better than average business.—R. S. Bal-

lantyne. Moon theatre, Omaha, Neb.

—

Downtown patronage.

The Jungle Trail, with William Far-
num.—A conventional story that satis-
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fies. Star good.—Arthur Laforce, Happy
Hour theatre, Two Harbors, Minn.

—

Neighborhood patronage.

The Love That Dares, with Madlaine
Traverse.—Good show. Good business
in spite of flu scare.—J. J. Grimm, Chick-
en theatre, Wilber, Xeb. — Neighbor-
hood patronage.

The Splendid Sin, with Madlaine
Traverse.—A good program picture.
Business good.— E. N. Brown, Stocking
theatre. Grand Rapids, Mich.—Neigh-
borhood patronage.

Rider of the Purple Sage, with Wil-
liam Farnum.—Great story. Good play
in its time. Old now.—Cal Boom, Gem
theatre, Hedrick, la.—Neighborhood pat-
ronage.

Checkers, with a special cast.—Ex-
cellent picture.—H. B. McFarling, Tokio
theatre, Morehouse, Mo.—Neighborhood
patronage.

The Speed Maniac, with Tom Mix.

—

Best Tom Mix picture I have run yet,
and I have yet to see a poor one. Go
the limit on your advertising and it will
bring home the long green.—C. F. Han-
cock, Lyric theatre, Stuart, Fla.—Small
town patronage.

The Jungle Trail, with William Far-
num.—Picture was not liked by our pa-
trons. Poor business with good weather.—Preston Bros., Crescent theatre, Audu-
bon, la.—Neighborhood patronage.

Rose of the West, with Gladys Brock-
well.—A good picture, though most of
hers are not for theatres that cater to
families.—Fred W. Wells, Star theatre,
Milford, Mich.—Small town patronage.

Eastward Ho, with William Russell.—Extra fine and bound to please. Make
a note that this subject is in six parts.—C. F. Hancock, Lyric theatre, Stuart,
Fla.—Small town patronage.

Sacred Silence, with William Russell.—One of the best Russell pictures we
ever ran. Business good.—William Ton-
gate, Star theatre, Carlisle, Ind.—Gen-
eral patronage.

Words and Music by, with Albert Ray
and Elinor Fair.—A good, clean feature.
Stars well liked here.—Geo. H. Richard-
son, K. of P. Hall, Moultonboro, N. H.
—Neighborhood patronage.

The Jungle Trail, with William Far-
num.— Farnum always good and pleases
1)0% of any audience.—A. L. Hepp, Idyl-
hour theatre, Greely, Neb.
Kathleen Mavourneen, with Theda

Bara.—Did good business. Good Irish
picture. Star draws very good.—Geo.
J'likos, Marquette theatre, St. Louis,
Mo.— Xeighborhood patronage.

The Love That Dares, with Madlaine
Traverse.—Good program picture.—Otto
E. Parkrcn, Opera House, Marengo, la.—Neighborhood patronage.

Be a Little Sport, with Albert Ray
and Elinor Fair.—A nice, pleasing pic-
ture.—Harry Hobolth, Maxine theatre,
Imlay City, Mich.

The Winning Stroke, with George
Walsh.—Good. Pleased. Exciting boat
race. Business good.—J. R. Pratt, Gem
theatre, Fulton, Mo.
The Splendid Sin, with Madlaine

Traverse.—Traverse is a good star and
draws for me, but this story is poor.

—

G. P. Plotner, Princess theatre, Scandia,
Kans.— Rural patronage.

Broken Commandments, with Gladys
Brockwell.—Will Fox ever learn that the
public does not want this dime novel
trash? Business poor.—Pfeiffcr Bros.,
Opera House, Kenton, Ohio.—General
patronage.

Miss Adventure, with Peggy Hyland.
—Peggy Hyland always good, and they
are always clean pictures in which she
stars.—Fred W. Wells, Star theatre,
Milford, Mich.—Small town patronage.

Checkers, with a special cast.—In
everyone's life there is a game that they
must play. This picture teaches that
lesson.—Geo. Monroe, Gilbert theatre,
Beatrice, Neb.—Downtown patronage.

When Fate Decides, with Madlaine
Traverse.—Most people like Madlaine
Traverse, and this is one of her better
pictures.—Fred W. Wells, Star theatre,

Milford, Mich.

Fighting for Gold, with Tom Mix.

—

Pleased them all. Drew fine.—W. C.

Cleeton, Gem theatre, Higbee, Mo.
The Cyclone, with Tom Mix.—Poorest

Mix ever run here. Half of story
seemed left out. Patrons disappointed.
—L. W. Heal, Sterling theatre, Superior,
Xeb.—Neighborhood patronage.

Rough Riding Romance, with Tom
Mix.—His greatest to date. Each one
beats the last. Mix is a money-getter.
—C. E. Morrow, Lyric theatre, Bement,
111.—Xeighborhood patronage.

Goldwyn

Lord and Lady Algy, with Tom Moore.
—A first-class production. Fine photog-
raphy and strong cast. Goldwyn pic-

tures are always good.—A. J. Berry,
Princess theatre, Eastland, Texas.

—

Xeighborhood patronage.

The Girl from Outside, with a special

cast.—Great. Second night big increase

over first. Picture that is different.—

-

W. O. Jensen, Lathrop theatre, Omaha,
Xeb.—Neighborhood patronage.

Through the Wrong Door, with Madge
Kennedy.—Xot up to a fair program
picture. Something seems to be lacking
in all Goldwyn's pictures.—M. J. Lakie,

Bijou theatre, Barnesvilles, Minn.

—

Xeighborhood patronage.

Oh Johnny, with Louis Bennison.

—

Good comedy-drama. This star draws
well here.—Wm. Tongate, Star theatre,

Carlisle, Ind.—General patronage.

A Perfect Thirty-Six, with Mabel

Xormaud.—Good picture. Fair crowd
-People satislk-d.-O Tingley. Grind
theatre. Big Sandy, Mont.—Neighbor-
hood patronage.

Almost a Husband, with Will Roger-—A classy, high-grade picture worthy
of any house. Boost it big. Rogers is

great. Business was good.— VV.
Jensen, Lathrop theatre, Omaha, Neb.—
Neighborhood patronage.

The Turn of the Wheel, with Geraldine
Farrar.—One of the best pictures we
have played. Took well with all.— L. H
Nelson, New Palace theatre, Little Sauk!
Minn.—Home patronage.

Pinto, with Mabel Xormaud.—A good
picture. Just the kind suited for Mabel
Xormaud. It will satisfy everyone that
likes a comedy or Western. Better than
Jinx by far, but not as good as Upstairs.—H. G. Ramsey, Royal theatre, El
Dorado, Kans.—General patronage.

Toby's Bow, with Tom Moore.—Only
fair. Xot as good as Lord and Lady
Algy.—W. H. Mart, Strand theatre, Grin
nell, la.—College town patronage.

High Pockets, with Louis Bennison.—
An average Western. No kicks. No
comments.— F. A. Flader, Rigney thea-
tre, Albany, Mo.—Neighborhood pa-
tronage.

Strictly Confidential, with Madge Ken-
nedy.—One of the best we ever had.
Good business. This star is very popu-
lar.—A. J. Barry, Princess theatre, East-
land, Tex.—Transient patronage.

The Gay Lord Quex, with Tom Moore.—A well-produced picture that doesn't
entirely satisfy. Not a very big drawing
card.—W. O. Jensen. Lathrop theatre,

Omaha, Xeb.—Xeighborhood patronage.

The Road Called Straight, with Louis
Bennison.— Best Bennison to date. Al-

ways pleases here.—Dunham & Stuch,
Regent theatre, Allegan, Mich.—Neigh-
borhood patronage.

The Gay Lord Quex, with Tom Moore.
—A fine picture. Tom always takes with

the ladies.—H. G. Ramsey, Royal thea-

tre, El Dorado, Kans.—General patron-
age.

CRAtJPORD KENT,

Who plays opposite Olive Thomas In the
Selznlck picture, "Society People."
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Through the Wrong Door, with Madge

Kennedy.—A very good picture, but busi-

ness light.—W. O. Jensen, Lathrop thea-

tre, Omaha, Xeb,—Neighborhood pa-

tronage.

The Crimson Gardenia, with Owen
Moore.—Excellent. It you do not play

,t you miss one of the best.—Louis J.

Mann, Liberty theatre, Reserve, La.

—

Neighborhood patronage.

Speedy Meade, with Louis Bennison.

—My people like this star and he always

draws a good house.—Eugene Saunders,

Saunders Palace theatre, Harvard, 111.

—

General patronage.

The World and Its Woman, with Ger-

ildine Farrar.—Some liked it, but noth-

ing to rave over.—J. Louis Rome, Broad-

way theatre, Baltimore, Md.—Neighbor-

hood patronage.

Heartsease, with Tom Moore.—Fair

picture. Old worn-out plot. A shame a

nar like Tom Moore can't be put in

setter stories.—H. G. Ramsey, Royal
cheatre, El Dorado, Kans.—General pa-

tronage.

Upstairs, with Mabel Normand.—Very
poor. In fact my patrons think Mabel
Normand poorest actress on screen.

—

M. J.. Lakie, Bijou theatre, Barnesville,

Minn.—Neighborhood patronage.

Peck's Bad Girl, with Mabel Normand.
—People all enjoyed it. Drew well.—W.
C. Cleeton. Gem theatre, Higbee, Mo.

Sunshine Alley, with Mae Marsh-
Drew well. Majority of people liked it.

Good picture.—O. Tingley. Grand thea-

tre, Big Sandy. Mont.—Neighborhood
patronage.

Hodkinson
Desert Gold, with E. K. Lincoln.

—

Filled my house at nearly every per-

formance' in three-day run. This pic-

ture advertises itself, and is surely all

that Zane Grey claimed it to be.—W. C.

Mclntyre, Rose theatre, Fayetteville,

N*. C.

'

The Lord Loves the Irish, with J.

Warren Kerrigan.—The title got them in

and Kerrigan pleased his followers. Pic-

ture light.—W. O. Jensen, Lathrop thea-

tre, Omaha, Neb.—Neighborhood pa-

tronage.

Desert Gold, with E. K. Lincoln.

—

It proved the most popular feature we
have played this season, both from an
artistic and box office standpoint.—C.

M. Epperson. Star theatre, Lamar, Colo.

The Blue Bonnet, with Billie Rhodes.
—Very good picture. Comedy and heart

appeal good. Business average. Pa-

trons pleased.—S. D. Ziadik, Derby thea-

tre, Derby, Conn.—Mixed patronage.

The Westerners, with Roy Stewart.

—

Not what I would call a special. Just a

good Western story.—Jack Cairns.

Brooklyn theatre, Detroit. Mich.—Neigh-
borhood patronage.

The End of the Game, with J. Warren
Kerrigan.—Good with a moral.—Jessup
& Nagle. Dixie theatre. Clay Center.

Neb.—Neighborhood patronage.

Metro
Lombardi, Ltd., with Bert Lytell.

—

Bert Lytell does his finest work to date
in this picture. An excellent produc-
tion, and pleased at advanced prices,

j

Boost it big and you will get the money.
—W. A. Stevens. Peoples theatre. Smith
ICenter, Kans.—General patronage.

The Willow Tree, with Viola Dana.

—

Good Japanese play, but did not draw
for us.—H. G. Settmund. Jr.. Odeon

theatre, Chandler, Okla.—General pa-
tronage.

Lombardi, Ltd., with Bert Lytell.

—

Good show. Good puller. Liked by
everyone.—J. Louis Rome, Broadway,
Baltimore, Md.—Mixed patronage.

Fair and Warmer, with May Allison.
—Pleased a small crowd. A flu scare
hurt business.—W. O. Jensen, Lathrop
theatre, Omaha, Neb.—Neighborhood pa-
tronage.

Please Get Married, with Viola Dana.
—Fairly good. Average business.—Will
F. Krahn, Lorin theatre, Berkeley, Cal.
—Neighborhood patronage.

One-Thing-At-A-Time O'Day, with
Bert Lytell.—Picture good. Business
poor.—W. O. Jensen, Lathrop theatre,
Omaha. Neb.—Neighborhood patronage.

The Spender, with Bert Lytell.—Extra
good program picture. All of Lytell's
pictures are good up to date. They are
the class of comedy that sinks into the
patrons.—F. J. Gruber. Temple theatre.

East Jordan, Mich.—Neighborhood pa-
tronage.

The Silent Woman, w ith Edith Storey.
—Very good picture. One that pleased.
—A. J. Steggall. Fayette. Ia.—College
town patronage.

Out of the Fog, with Nazimova.—

I

think this is not up to this star's other
three pictures we have played. Evi-
dently my people didn't think much of
it, for box office receipts fell off nearly
25%.—A. N. Miles. Eminence theatre.

Eminence, Ky.—Small town patronage.

Please Get Married, with Viola Dana.
—Some said silly; others, great. A fifty-

fifty picture. Fair at box office.—W. 0.
Jensen, Lathrop theatre, Omaha, Neb.

—

Neighborhood patronage.

One-Thing-At-A-Time O'Day, with
Bert Lytell.—Good program picture.

Splendid for the children.—A. N. Miles.
Eminence theatre. Eminence, Ky.—Small
town patronage.

Fair and Warmer, with May Allison.
—It pleased the patrons as well as any
picture ever played under my manage-
ment. Wonderful production.— Fred
Savage, DeLux theatre, Hutchinson,
Kans.—Neighborhood patronage.

Five Thousand an Hour, with Hale
Hamilton.—A very pleasing and enter-
taining picture. Well balanced and clean
human comedy cropping out frequently
during the entire picture. Good business.
Pleased them all.—Hardin Entertain-
ment Co., Odeon theatre, Hardin, Mo.

—

General patronage.

^ Island of Intrigue, with May Allison.

—

Excellent entertainment. A good one.

—

Louis J. Mann, Liberty theatre, Reserve,
La.—Neighborhood patronage.

Peggy Does Her Darndest, with May
Allison.—Very" good. Satisfied everyone.
Good business.—W ill F. Krahn, Lorin
theatre, Berkeley. Cal.—Neighborhood
patronage.

The Four Flusher, with Hale Hamil-
ton.—Just fair. Not as good as some of
his other pictures. Business good.—E. N.
Brown. Stocking theatre. Grand Rapids,
Mich.—Neighborhood patronage.

The Return of Mary, with May Alli-

son.—Good house. Extra well pleased.
This star seldom fails to get return busi-
ness. Metro features have been highly
satisfactory to our patrons.—Hardin
Ent. Co., Odeon theatre, Hardin, Mo.

—

General patronage.

The Testing of Mildred Vane, with
May Allison.—A well-balanced picture.

May Allison gives one the opportunity
of realizing what every American woman
ought to be.—Hardin Ent. Co., Odeon
theatre, Hardin, Mo.—General patron-
age.

Please Get Married, with Viola Dana.
—Too silly, but pleased most of the
patrons. Drew fair. Don't promise
much and you won't disappoint anyone.
Won't stand any advance in admission.

•DARE-DEVIL JACK'' FOILS THE PLOTTERS

A scene from the first episode of the Pathe serial starring Jack Dempsey, world's

champion heavyweight pugilist.
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—Jos. E. Adcock, Grand theatre, Prince-
ton, Ind.—Small town patronage.

Easy to Make Money, with Bert Ly-
tell.— 1'his is a good picture and pleased
our patrons. Book it.—Preston Bros.,
Crescent theatre, Anderson, la.—Neigh-
borhood patronage.

Paramount-Artcraft
The Miracle Man, with a special cast.

—The wonder picture. Nine out of
every ten couldn't express their satisfac-

tion, for lack of words. Not to be
classed with the ordinary super picture,

it having a distinct appeal. Three days
to our house record.—Stanley Koch,
Novelty theatre, Anthony, Kans.

The Market of Souls, with Dorothy
Dalton.—Dalton at her best. Story that
interests and pleases.—J. A. VVoolsten-
holm, Majestic theatre, Grand Island,

Neb.—Neighborhood patronage.

Why Smith Left Home, with Bryant
Washburn.—Good as The Lottery Man.
Everybody came out smiling. Good
comedies are hard to get. One laugh is

better than 1,000,000 sobs.—Jack Nash,
Strand theatre, Trinidad, Colo.—Neigh-
borhood patronage.

Men, Women and Money, with Ethel
Clayton.—Very good picture to good
business.—T. J. Kempkes, Lyric theatre,

Crete, Neb.

Captain Kidd, Jr., with Mary Pickford.
—All Pickford pictures go well here.

—

Jean Dagle, Liberty theatre, Murphys-
boro, 111.—Neighborhood patronage.

More Deadly Than the Male, with
Ethel Clayton.—A fine picture. One of

the best ever made by Paramount star-

ring Clayton. Suitable for all classes of
audiences.—H. G. Ramsey, Royal thea-
tre, El Dorado, Kans.—General patron-
age.

An Adventure in Hearts, with Robert
Warwick.—Very good and the people en-
joyed it. Best Warwick picture in some
time. Good business.—J. Louis Rome,

Almost every screen play has Its "gripping
scenes." Here is one from Rex Beach's
"The Silver Horde" to be distributed by
Goldivyn.

Broadway theatre, Baltimore, Md.

—

Mixed patronage.

The Market of Souls, with Dorothy
Dalton.—Best Dalton since her Yukon
hit. Good story. Pine support. Ex-
cellent settings.—Jack Nash, Strand
theatre, Trinidad, Colo.—Neighborhood
patronage.

The Miracle of Love, with a special
cast.—Did very good on a two-day run.

—J. Louis Rome, Broadway theatre,
Baltimore, Md.—Mixed patronage.

Bill Henry, with Charles Ray.—While
good, did not make a hit like Greased
Lightning.— Bert Norton, Kozy theatre,
Eureka, 111.—Neighborhood patronage.

The Squaw Man, with a special cast.—This is a fine picture. Played two
days to capacity. Don't be afraid to
book this one.—W. J. Millard, Star thea-
tre, Gladwin, Mich.—Neighborhood pa-
tronage.

Nugget Nell, with Dorothy Gish.

—

Mediocre. Poor production. Patrons
disgruntled.—J. R. Pratt, Gem theatre,
Fulton, Mo.
The Invisible Bond, with Irene Castle.

—Poor business on two-day run. Star
not as popular as formerly.—J. Louis
Rome, Broadway theatre, Baltimore, Md.
—Mixed patronage.

Love Me, with Dorothy Dalton.—

A

fine program feature. Not her latest,

but one of her best.—Geo. H. Richard-
son, K. of P. Hall, Moultonboro, N. H.
—Neighborhood patronage.

It Pays to Advertise, with Bryant
Washburn.—Well liked by those who
saw it, but Washburn is a poor puller.

—

J. Louis Rome, Broadway theatre, Balti-

more, Md.—Mixed patronage.

Something to Do, with Bryant Wash-
burn.—Good. This star gets the business
for us.—Peters & Johnson, Liberty thea-
tre, Milligan, Neb.—Small town patron-
age.

Square Deal Sanderson, with Wm. S.

Hart.—This is a good one. Pleased our
people. Book it and advertise it, then
you'll pack your house.—Preston Bros.,
Crescent theatre, Anderson, la.—Neigh-
borhood patronage.

Rim Rock Jones, with Wallace Reid.
—One of the best pictures we ever
showed. This is the kind of picture that
pleases our patrons.—E. D. Luna, Hul-
bert theatre, Hulbert, Okla.—Neighbor-
hood patronage.

Why Smith Left Home, with Bryant
Washburn.—Good, clean comedy and a

scream from start to finish. The sort

of picture that pleases young and old.

—J. A. Woolstenholm, Majestic theatre,
Grand Island, Neb.—Neighborhood pa-
tronage.

Male and Female, a DeMille produc-
tion.—Beautiful production. Good for

a big advance in admission. Every pa-
tron will be satisfied that they have seen
something worth while. Big business
three days.—Stanley Koch, Novelty
theatre, Anthony, Kans.

The Third Kiss, with Vivian Martin.
—Good regular program picture.—O. C.

Panknen, Opera House, Marengo, la.

In Mizzoura, with Robert Warwick.

—

It would not have been a fair picture five

years ago. Some old stage successes
make the poorest kind of pictures.

—

Jack Nash. Strand theatre, Trinidad,
Colo.—Neighborhood patronage.

Mrs. Wiggs of the Cabbage Patch,
with Marguerite Clark.—Very clever.

Marguerite Clark biggest drawing card I

can get for my patrons.—M. J. Lakie,

ZEfiA Iv I I I I

slur of the St-lznick I'lilun-, "The Woman
l.cil n. lit."

Bijou theatre, Barnesville, Minn.—Neigh-
borhood patronage.

The Girl Who Came Back, with Ethel
Clayton.—Star's pleasing personality and
splendid support of Theodore Roberts
and Elliot Dexter put over an ordinary
story.—A. N. Miles, Eminence theatre,

Eminence, Ky.
The Miracle Man, with a special cast.

—Marvelous picture, but small towns
have no incentive to attend as the qual-

ity is unknown no matter how much
billing you do. Consequently did not

break even with repeat dates.—Majestic
theatre, Lexington, Neb.—Neighborhood
patronage.

Girls, with Marguerite Clark.—A good
picture that pleased a big crowd. Miss
Clark's pictures are improving fast.

—

Bert Norton, Kozy theatre, Eureka, 111.

—Neighborhood patronage.

Luck in Pawn, with Marguerite Clark.

—Did very good with this one. Show
clever and liked by adults as well as

children, which is unusual for a Clark

picture.—J. Louis Rome. Broadway thea-

tre, Baltimore, Md.—Mixed patronage.

Pathe

The Unknown Love, with Dolores
Cassinelli.— If all pictures were as clean,

beautiful and interesting as this, all

prejudice against motion pictures would
soon be removed, and many new patrons

added.—Fahrney & Elson, Electric thea-

tre, Curtis, Neb.—Family patronage.

The Right to Lie, with Doloros Cas-

sinelli.—Very good. One of the best she

has made.—A. Moskowitz, Loews Gar-

rick theatre, St. Louis, Mo.—Transient

patronage.

Her Man, with Elaine Hammerstein.—
One of the best Pathe pictures we have

ever used.—Simmons & Collins. Idle

Hour theatre, Wellsville, Kans.—Neigh-

borhood patronage.

The Girl from Bohemia, with Irene

Castle.—A poor picture for this star.

Too slow. Pictures like this one would
kill business for any house.—G. N. Arm-
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"KIDS AND KIDLETS." A CHRISTIE COMEDY

HERE"S where we can spring that old one jokesmiths are so fond of pulling.
Father:

—"This hurts me, sister, more'n does you." Daughter:—"Yes, I know,
fawther, but not in the same place."

strong, Y. M. C. A. theatre, Rose Lake,
[daho.—Neighborhood patronage.

Fighting Cressy, with Blanche Sweet.
—Big box office results, tells the story.

—A. Moskowitz, Loews Garrick theatre,

5t Louis. Mo.—Transient patronage.

Go Get 'Em Garringer, with Franklyn
Farnum.—This western seemed to please
them. Personally, I do not like so much
shooting in a picture.—Walter Carroll,
Royal theatre, Fullerton, Neb.—Neigh-
oorhood patronage.

Common Clay, with Fannie Ward.

—

3reat picture. Fine acting. This star

t good draw for us. Not just the pic-
Mre for children, otherwise good.—G.
N\ Armstrong. Y. M. C. A. theatre. Rose
^ake, Idaho.—Neighborhood patronage.

Realart
The Luck of the Irish, an Allan Dwan

>roduction.—The exhibitor that books
his picture can congratulate himself
is soon as the ink is dry on the contract.
-Sid Grauman, Grauman's Million Dol-
ar theatre, Los Angeles. Cal.

Erstwhile Susan, with Constance Bin-
ley.—A perfect picture. Boost it as you
vould a Pickford. It will do more than
ou expect. Binney has made herself

\ topnotcher.—C. T. Metcalf, Opera
louse, Greenfield, 111.—Small town pa-
ronage.

Erstwhile Susan, with Constance Bin-
iey.—Is causing a great deal of favor-
ble comment.—Lipp & Cross, Regent
heatre. Battle Creek, Mich.
Soldiers of Fortune, an Allan Dwan

•reduction.—Smashed all records for the
ear in opening day's receipts. Pleased

>o the point of vociferous applause.—R.
i. Hicks, Cabillo theatre, San Diego.
TaL

Anne of Green Gables, with Mary
.files Minter.—Did capacity business
gainst keenest competition of the year.
-Dave Harding, Liberty theatre, Kansas
"ity, Mo.
Erstwhile Susan, with Constance Bin-

iey.—Without a doubt one of the best
"ictures we have ever played.—M. M.
•"lemister. Grand and Colonial theatres.
Jilledgeville, Ga.

Anne of Green Gables, with Mary
Jiles Minter. — Picture very good,
'leased everyone. — T. J. Kempkes,
-yric theatre, Crete, Neb.

; Erstwhile Susan, with Constance Bin-
iey.—Constance Binney great. My peo-
ple fell in love with her.—George Mayne.
America theatre. Salt Lake City, Utah.
Soldiers of Fortune, an Allan Dwan

•roduction.—Opened California theatre
rith this picture to tremendous crowds.
Continuous line-up entire day.—E. A
ohnson, California, theatre. Santa Barb-
ra, Cal.

Anne of Green Gables, with Mary
•liles Minter.—Business far exceeded ex-
ectations. Boost it big and your pa-
rens will thank you.—W. S. McLaren,
Jajestic theatre. Jackson. Mich.

Soldiers of Fortune, an Allan Dwan
•roduction.—Opened to the biggest re-
eipts the house has ever known.—L. M.
5oas. Bijou theatre. Fall River, Mass.
Soldiers of Fortmne, an Allan Dwan
roduction.—Continuous lockout from
.15 to 9:30, despite all-morning snow-
all. I anticipate new high record for
••eek.—Alamo theatre, Louisville, Ky.

Republic
The Arizona Cat Claw, with Edithe

Iterling.—A splendid Western picture.

and the star a fine horsewoman. Beau-
tiful photography. Fair business.—T. E.
Walton. National theatre, New Bedford,
Mass.—Neighborhood patronage.

When Bear Cat Went Dry, with a spe-
cial cast.—A good picture. A little dif-

ferent. Pleased. Not a big box office

card unless you advertise heavily.—W.
O. Jensen, Lathrop theatre, Omaha, Neb.
-—Neighborhood patronage.

The American Way, with Arthur Ash-
ley.—A good light comedy with good
story.—F. J. Gruber, Temple theatre,
East Jordan, Mich.—Neighborhood pa-
tronage.

Heart of Gold, with Louise Huff.

—

Book it. It will hold your audience to
their seats.—J. L. Stubblefield. Pastime
theatre. Estancia, N. M.—Neighborhood
patronage.

The Praise Agent, with Arthur Ashley.
—Very good for woman's suffrage story-

Hard to keep from dragging.—Faul &
Overton. Lyric theatre, Winchester, 111.

—

Neighborhood patronage.

The Devil's Trail, with Betty Corr.p-

ton.—A dandy north woods picture.

Will go over with any kind of audience.
This production cleaned up for me.

—

Moore's Circuit. Murietta theatre. Muri-
etta, Cal.—Small town patronage.

Me and Capt. Kidd, with Evelyn
Greeley.—Star and support good, but
too many in the cast and story not ex-
plained. Hard for my patrons to under-
stand.—T. E. Walton. National theatre.

New Bedford. Mass.—Neighborhood pat-

ronage.

Robertson-Cole

A Man's Country, with Alma Reubens.
—Liked this picture.—W. A. Burt, Lib-
erty theatre. St. Helens, Ore.

The Blue Bandanna, with William Des-
mond.—I was disappointed with this pic-

ture. It is not up to his standard.

—

Walter Carroll, Royal theatre, Fuller-

ton, Neb.—Neighborhood patronage.

The Pagan God, with H. B. Warner.
—Many compliments from my patrons
for this picture. An Oriental plot with
good action that should please the most
critical audience.—C. F. Hancock. Lyric
theatre, Stuart, Fla.—Small town pa-
tronage.

The Tong Man, with Hayakawa.—

I

consider this a very good production, but
not for small town patronage.—Moore
Circuit, Murietta theatre, Murietta, Cal.

—Small town patronage.

Bonds of Honor, with Hayakawa.

—

Star's first time here. Generally liked.

Good picture, but did not draw for me.
—Cal Boom. Gem theatre, Hedrick, la.

—Neighborhood patronage.

The Man Beneath, with Sessue Ha-
yakawa.—Good picture. Star well liked.

Good business.—W. A. Burt, Lrberty
theatre, St. Helens. Ore.

The Gray Horizon, with Sessue Ha-
yakawa.—A good picture, but has a sad
ending. Photography and settings hard
to beat. Run a good slap-stick comedy
with this picture and it should get over
good.—C. F. Hancock. Lyric theatre,

Stuart. Fla.—Small town patronage.

The Sage JEJrush Hamlet, with William
Desmond.—This was a knock-out Had
many compliments on this one.—Walter
Carroll. Royal theatre, Fullerton, Neb.
—Neighborhood patronage.

The Man Beneath, with Hayakawa.

—

Good picture. Star well liked. Good
business.—W. A Burt, Liberty theatre,

St. Helens. Ore.
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Select

The Isle of Conquest, with Norma
Talmadge.—One of her biggest drawing
cards. A little draggy in places, but
Norma satisfies.—W. O. Jensen, La-
throp theatre, Omaha, Neb.—Neighbor-
hood patronage.

The Probation Wife, with Norma Tal-
madge.—Average Norma Talmadge. She
can make any story good.—Raymond
Piper, Piper's Opera House, Virginia,

Nev.

Jacques of the Silver North, with
Mitchell Lewis.—Good picture, but too

much padding. Would be fine in four

reels instead of six.—H. B. McFarling,
Tokio theatre, Morehouse, Mo.—Neigh-
borhood patronage.

The Perfect Lover, with Eugene
O'Brien.—This picture will suit the most
fastidious and pleases everyone. A high-

class production.—E. J. Sherburne, Elec-

tric theatre, Cambridge, Neb.—Neigh-
borhood patronage.

The Road Through the Dark, with
Clara K. Young.—An old production,

but a dandy story. Pleased all. Print

new. I would rather play some of those

old ones than a great many of those new
machine-made.—Jack Cairns, Brooklyn
theatre, Detroit, Mich.—Neighborhood
patronage.

The Knife, with Alice Brady.—This
star one of my best drawing cards. Al-

ways good. Book her pictures. You
can't go wrong.—C. Kirk Lewis, Gaiety
theatre, Starke, Fla.—Neighborhood pa-

tronage.

The Isle of Conquest, with Norma Tal-

madge.—Good picture but no better than

any of her other regular features. Drew
well, but no picture to raise prices on.

—J. A. Woolstenholm, Majestic theatre,

Grand Island, Neb.

The Studio Girl, with Constance Tal-

madge.—Constance always makes good.
Pleased well. Fair crowd.—Jno. I.

Saunders, Cheney theatre, Cheney, Kans.
—Neighborhood patronage.

Cecelia of Pink Roses, with Marion
Davies.—Good picture, but too sad.—C.

E. Wentsel, Orpheum theatre, Ada,
Minn.—Neighborhood patronage.

The Probation Wife, with Norma Tal-

madge.—Good picture. No doubt, as

Norma Talmadge couldn't make a poor
one.—E. J. Sherburne. Electric theatre,

Cambridge, Neb.—Neighborhood patron-

age.
Last of His People, with Mitchell

Lewis.—An average picture. Nothing
exceptional but beautiful photography.
—F. A. Flader, Rigney theatre, Albany,
Mo.—Neighborhood patronage.

The Belle of New York, with Marion
Davies.—Just an ordinary program pic-

ture:—Teufel & Pfetcher, Isis theatre,

Roseville, 111.—General patronage.

Sealed Hearts, with Eugene O'Brien.

—Eugene O'Brien, the best looking man
on the screen. Women surely come for

all his pictures. Good picture and good
business for two-day run.—Mrs. J. A.
Dostal, Ideal theatre, Omaha, Nebr.

—

Neighborhood patronage.

United Artists
His Majesty, the American, with Doug-

las Fairbanks.—I will never write a word
except about the best pictures. This is

a dandy. More power to the artist.

—

Wm. Call, Kozy theatre, Moroni, Utah.
—Small town patronage.

When the Clouds Roll by, with Doug-
las Fairbanks.—A modern high-class

production. The star at his best.

—

Moore's Circuit, Murietta theatre, Muri-
etta, Cal.—Small town patronage.

Broken Blossoms, a D. W. Griffith pro-
duction.—A wonderful achievement from
an artistic standpoint, but small town
patrons cannot see it. Our patrons were
disappointed.—E. J. Sherburne, Electric
theatre, Cambridge, Neb.—Neighborhood
patronage.

His Majesty, the American, with Doug-
las Fairbanks.—Very good. Doug, al-

ways good.—C. E. Chrisney, Liberty
theatre, Chrisney, Ind.—Small town pa-
tronage.

Broken Blossoms, a D. W. Griffith

production.—Absolute failure for us.

Not good entertainment.—Will F. Krahn.
Lorin theatre, Berkeley, Cal.—Neighbor-
hood patronage.
His Majesty, the American, with

Douglas Fairbanks.—Book this one and
you will not regret it. The best of
Doug's efforts so far.—E. J. Sherburne,
Electric theatre, Cambridge, Neb.

—

Neighborhood patronage.

United Picture Theatres
The Woman Under Oath, with Flor-

ence Reed.—A corking good Reed pic-

ture. It will pay you to go after this

one.—W. O. Jensen, Lathrop theatre,

Omaha, Nebr.—Neighborhood patron-
age.

The Iron Strain, with Dustin Farnum.
—Extra good. Pleased large crowd.
We can't get too many like this one.
Don't be afraid to boost it.—Dr. W. W.
Wertenberger, Empress theatre, St. Jo-
seph, Mo.—Downtown patronage.

The Silent Rider, with Roy Stewart.—
Very good for a Western.—O. E. Chris-
ney, Liberty theatre. Chrisney, Ind.

—

Small town patronage.

Peggy, with Billie Burke—Played th
to good business at advanced prices an
many said it was good. Its old but whe
it has not been used will get the businc-
and will stand boosting and advance 1

prices.— C. A. Spainhour, Auditoriui
theatre, Greensburg, Kans.—Small tow
patronage.

Peggy, with Billie Burke.—Repe;
showing. Packed them in for two day
and pleased them.—R. C. Wilson, Gran
theatre, Staples, Minn.

A Man in the Open, with Dustin Fai

num.—Good picture. Good business.-

W. O. Jensen, Lathrop theatre, Omah;
Nebr.—Neighborhood patronage.

Universal
The Spitfire of Seville, with Hed

Nova.—Something a little different frOB'

the usual run of pictures. Will please-
F. J. Gruber, Temple theatre, East Joi
dan, Mich.—Neighborhood patronage.

The Unpainted Woman, with Mar
MacLaren.—A dandy good program pi(

ture.—O. E. Panknen, Opera Hou6'
Marengo, la.

The Trembling Hour, with Hele
Jerome Eddy.—A good picture, but nc

any drawing power. Star not know
here. Losing money every Saturday o
the new Universal pictures.—Jos. E. Ac
cock. Grand theatre, Princeton, Ind-
Small town patronage.

Creaking Stairs, with Mary MacLarei
Very good picture. Fine photograph

with fine settings.—Jessup & Nagli

Dixie theatre, Clay Center, Nebr-
Neighborhood patronage.

Roped, with Harry Carey.—This cei

tainly is a dandy if your patrons lik

\\ extern stuff this will please them. Big

gest house in six months. Bad road:

They came out with a smile and said t

DOROTHY DALTON IN AN EMOTIONAL ROLE

Scene from "Black is White," a picturization of George Barr McCutcheon's novel

directed by Charles Maigne for Paramount Artcraft.
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<et more like it.—G. F. Rediske. Star

heatre, Ryegate, Mont.—Small town
latronage.

Blind Husbands, with Eric Von Stro-

, e jm .—This is a great picture. Played

o a satisfied crowd.—Harry Nobolth,

Jaxine theatre, Imlay City, Mich.

The Weaker Vessel, with Mary Mac-
.aren.—This picture did not please.

>oor business.—C. W. Holmes, Gem the-

tre, Chester, Nebr.—Neighborhood pat-

onage.

The Phantom Melody, with Monroe
Salisbury.—Very good program picture.

-A. Moskowitz, Loew's Garrick theatre,

>t. Louis, Mo.—Transient patronage.

Creaking Stairs, with Mary MacLaren.
-Off the beaten track. Heavy stuff,

'ould hear a pin drop all through. They
te it up here and it's a good novelty.

—

laymond Piper, Piper's Opera House,
irginia, New
When a Girl Loves, with Mildred Har-

is.—This is a good Western picture,

ut Mildred Harris takes such a minor
art I wonder how she can be called

he star. Wm. Stowell is really the star.

-Mrs. James Webb, Cozy theatre,

'nion, Ore.—Small town patronage.

The Fire Flingers, with Rupert Julian.

-As good a picture as I ever ran. No
omplaints on this picture.—H. A. Wis-
ard, Wishard theatre, Bloomfield, la.

—

ransient patronage.

The Sleeping Lion, with Monroe Salis-

ury.—Above the usual run of specials.

o kicks on this one. It's good.—Ray-
lond Piper, Piper's Opera House, Vir-
inia, Nev.

The Amazing Wife, with Mary Mac-
aren.—Personally, I do not like this

:ar. All her pictures drag. My patrons
ked the picture, so I should worry.

—

. J. Gruber. Temple theatre, East Jor-
in, Mich.—Neighborhood patronage.

The Amazing Wife, with Mary Mac-
arenl—Seemed to please them all.

ood entertainment.—Raymond Piper,

iper's Opera House, Virginia, Nev.

Vitagraph

The Tower of Jewels, with Corinne
riffith.—Corinne Griffith is a splendid
awing card. Good acting throughout
cture. Played to capacity for advance
ices.—Ethel M. Huber, Opera House,
imp Point, 111.—Neighborhood patron-

The Vengeance of Durand, with Alice
iyce.—Ran this two days. Usual Sun-
ly business, but fell flat the second
iy. This star not strong enough for a

ro-day run. Just a fair picture.—Mrs.
A. Dostal, Ideal theatre, Omaha,

ebr.—Neighborhood patronage.

The Third Degree, with Alice Joyce.

—

)od picture. Played at advanced prices,

reryone pleased.—P. H. Dawson, Lib-
ty theatre, Thorntown, Ind.—Neigh-
irhood patronage.

The Wolf, with Earle Williams.—Fine
:ture, but unable to get them in on
tagraph pictures.—A. L. Hepp, Idyl-
>ur theatre, Greely, Nebr.

Beating the Odds, with Harry Morey.
One of Morey's best. Morey is good,
rew well and pleased the majority.

—

Walton, Auditorium theatre, Lock-
>od, Mo.—Neighborhood patronage.

The Fighting Colleen, with Bessie
ive.—Very poor. Nothing to it. Vita-
aph's pictures are slipping for us.

—

rs. J. A. Dostal, Ideal theatre, Omaha,
:br.—Neighborhood patronage.

Miss Dulcie from Dixie, with Gladys
Leslie.—A good little picture. Pleased
majority of my patrons. Star is well
liked here. Business fair.—Charles Guiz-
zetti, Opera House, Gardner, 111.

—

Neighborhood patronage.

The Gamblers, with Harry Morey.

—

Extra good show. Business good. Morey
well liked here.—John A. Stephens,
Whiteway & Ionia theatre, Jewell &
Ionia, Kans.—Small town patronage.

Special

Mickey (Western Import), with Ma-
bel Normand.—The wide publicity re-
ceived by this production drew good
houses, but people somewhat disap-
pointed as picture cannot compare with
present day productions. But it gets the
money and the laughs.—T. C. Shipley,
Essaness theatre, Rushville, Nebr.

—

Small town patronage.

Yankee Doodle in Berlin (Mack Sen-
nett), with a special cast.—A sure clean
up for the small town fellow.—Dunham
& Stuch, Regent theatre, Allegan, Mich.
—Neighborhood patronage.

Hearts of Men (Hiram Abrams), with
George Beban.—Should be classed as one
of the best pictures ever made. Heart
interest. Beban is in a class by himself
in this kind of work.—Bailey, American
theatre, Kansas City, Mo.—Neighbor-
hood patronage.

The Unpardonable Sin (Harry Gar-
son), with Blanche Sweet.—Very good.
You can't go wrong on this one.—Louis
J. Mann, Liberty theatre, Reserve, La.-^
Neighborhood patronage.

The Unpardonable Sin (Harry Gar-
son), with Blanche Sweet.—In a class
with The Birth of a Nation, Hearts of
the World, Heart of Humanity, etc.

Good business in spite of raging bliz-

zard.—Ed Buckley, Foley Opera House,
Foley, Minn.—Neighborhood patronage.

Eyes of the World (Clune), with a
special cast.—Broke all box office rec-

ords without heavy advertising. Picture
slow and draggy but you can get the
money with this.—W. O. Jensen, Lath-
rop theatre, Omaha, Nebr.—Neighbor-
hood patronage.

Mickey (Western Import), with Ma-
bel Normand.—No use trying to explain
—it gets them—that's all. And after it

gets them in, Mickey sure gives them a

run for their money. Capacity for two
days.—J. B. Stine, Gem theatre, Clinton,

Ind.—Neighborhood patronage.

Fools Gold (Arrow), with Mitchell
Lewis.—One of the best Lewis pictures

we ever ran. Good house.—Eugene
Saunders, Saunders Palace theatre, Har-
vard, 111.—General patronage.

Serials

The Invisible Hand (Vitagraph), with
Antonio Moreno.—First episode, full of

action. Different from other Vitagraph
serials. Sure will be a good one if they
keep up the good work they pulled off

in the first episode.—John T. Kendall,
Kendall theatre, Farmer City, 111.

—

Neighborhood patronage.

Bound and Gagged (Pathe), with Geo.
B. Seitz.—Good serial. Draws good.
Different from most serials.—-G. Hill &
Son, Grand theatre, Lebanon, O.

—

Neighborhood patronage.

The Tiger Trail (Pathe), with Ruth
Roland.—Episode number six holding
good.—E. W. Blythe, Majestic theatre,

Decatur, Tex.—Small town patronage.

USE THIS BLANK

Box Office Reports Tell the Whole
Story.
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Report Regularly on
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MOLLIE KING IS STAR IN NEW FILM

One of the Tense Moments from "Women Men Forget," a Forthcoming United
Picture Theatres of America, Inc., Production

Review Board Catalogues Suitable

Productions for Use By Churches
The National Board of Review an-

nounces that it has ready for distribution
a new catalog entitled "The Best Mo-
tion Pictures for Church and Semi-Re-
ligious Entertainments."

The issuance of this catalog is under-
taken by the board in line with its other
constructive work in the field of selec-
tion of motion pictures, the theory of the
board being, "Selection—not censorship

•—the solution."

Church Is Growing
The use of motion pictures in churches

is growing, to judge from the number of
appeals for assistance which the board
has been receiving from ministers and
church workers. It is in response to

such need that the present catalog has
been compiled.
Far from being opposed to the church

use of motion pictures, exhibitors should
welcome it, in the opinion of the board,
for by its means converts to the great
educational, inspirational and clean en-
tertainment value of the screen are made
among ranks of people who are more or
less in doubt regarding its general in-

fluence and in some cases opposed to the
motion picture for any but strictly edu-
cational purposes. With these the, bonds
of prejudice and misinformation may be
broken down by witnessing motion pic-

tures under church auspices.

Price Is 25 Cents

The entire field of motion picture pro-
duction has been combed for suitable ma-
terial with the result that the catalog lists

900 dramatic, Americanization, comic,
missionary and instructional pictures.

It can be obtained for 25 cents by com-
municating with The National Board of

Review of Motion Pictures, 70 Fifth

avenue. New York. Exhibitors would do
well to commend this catalog to minis-

ters and church workers of their ac-

quaintance.

Pathe Will Publish

February 29 Keenan's
"Smoldering Embers"

Described as a drama glowing with
the love of the heart, "Smoldering Em-
bers," next in line of Frank Keenan's
publications through Pathe, will be is-

sued on February 29. Pathe executives
say they expect this latest production to

surpass Mr. Keenan's "Brothers Di-

vided" in point of popularity.
Supporting Mr. Keenan are Jay Be-

lasco, Kate Van Buren, Hardie Kirk-
land, Lucille Ward, Frances Raymond,
Thomas Guise, Burwick Hamrick, Russ
Powell and Graham Pettie.

During the last year Mr. Keenan has
made such productions as "The World
Aflame," "Brothers Divided," "The False
Code," "Gates of Brass" and "The Mas-
ter Man," and, according to Pathe, each

has been received warmly by exhibitors

and their patrons.

Miss Young in Pageant
Clara Kimball Young is to play the

leading role in a dramatic pageant at

Riverside, Calif., Easter Sunday, follow-

ing religious services atop Mount Rubi-
doux, at the foot of Miller's Cross. Miss
Young will play the principal role in

"The Soul of Rafael," from the story by
Marah Ellis Ryan. Two thousand per-

sons will participate, including two hun-
dred Indians.
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Manager of Theatre in

Omaha Now Champion
Of Serial Productions

R. S. Ballantyne, manager of the Muse
theatre, Farnam and Twenty-fourth

streets, Omaha, Nebr., has come for-

ward as a champion of the serial picture

as an attraction for high class houses

according to Pathe.

"I confess," Mr. Ballantyne told Pathe

officials, "that I was not so long ago a

rather vehement scoffer of the serial for

patronage of the so-called first class.

But I have changed with the time= and

now the Muse shows two serials each

week.

"I frequently was approached by serial

salesmen, but they found me a fairly

tough proposition. But finally, H. D
Graham of the Pathe Exchange here

wheedled me into signing a contract foi

The Black Secret,' with Pearl White
We now are showing both 'The Black

Secret' and 'The Adventures of Ruth,

with Ruth Roland.
"In exploiting 'The Adventures o!

Ruth,' I tried a little advertising stum

and realized surprisingly well on tht

idea suggested to me. We took a key

from the picture as it were, and put oui

one hundred and fifty keys to whicr

were attached a card reading, 'If Lost

Return to Muse Theatre and Receive

Reward,' the reward consisting of twe

tickets to the opening chapter of this

serial. In my opinion there is no reasor

why, if an exhibitor will get back oi

these serials and boost them to the limit

they will not make money regardless ol

the class of people he may cater to."

Realart Aids are Shifted

Melville E. Maxwell has been ap

pointed special representative of Realar

Pictures corporation in the west. Hi!

Omaha post will be filled by Cornelius G
Kingsley, now Detroit manager. Ralpr

Quive will leave San Francisco to fil

the vacancy in the Michigan city. Ber

F. Simpson, field manager of Realart, wil

return to San Francisco.

Bars Advertising Slides

SANTA CRUZ, CAL.—The new

Santa Cruz theatre, which is neanng

completion, will have a change of pic-

tures everv Sunday, Monday. Wednes-

day and Friday. Louis R. Greenfield

one of the directors of the house, said

that no advertising slides would be used

Berst Buys English Play

The English melodrama, "The May-

fair Mystery," has been purchased b>

United Picture Productions Corporation

J. A. Berst, president of the company

said that he now was selecting the cast

which includes eighteen leading charac

ters.

Moffatt Aids Vitagraph
Cleveland Moffatt, author and play-

wright, is engaged in touching up sonu

of the scenes of "The Vanishing Mask,'

the title chosen for the forthcominf

Vitagraph serial. Joe Ryan and Jear

Paige are starring in the production, twe i\

episodes of which have been completed I
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The Eyes Have It!

We nominate as the

Cleverest, Most Uni-
versally Popular and
most generally looked
for Comedies on the

screen today

Christie Comedies
And every exhibitor who has ever run a Christie Votes\

"YES"—They know that Christie Comedies are

"The Specials that are Specials"
Current Release— Colleen Moore

—Iff—
"HER BRIDAL NIGHTMARE"

' DISTRIBUTED BY
Mid-West Film Corporation, Toy Bldg., - Milwaukee
Crescent Film Corporation, - Kansas City, Missouri
Standard Film Corporation - - St. Louis, Missouri
Merit Film Company - - Minneapolis, Minnesota

AND

Celebrated Players film Corporation
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Minerva Gump
in a series

pos

of classic

ses

THIRST'

(Posed exclusively^
for this page /

Anson L. McCallum
presents

THE
WITH

Minerva

Minnehaha

Gump
The pen and ink

Sarah Bernhardt

The most vital question of the day

Should Married Men Shimmy? I

is fearlessly answered in the first

Gump release

"Andy's Dancing Lesson" |

Ready Soon!

Celebrated Players Rim Corporation A
Chicaoo

5
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Sidney Smith's Famous
Comics

GUMPS
AND

Andrew

Carnegie

Gump
The Adonis of the

Animated Cartoon

You may have seen cartoons that
made you laugh—bu: did you ever
see one that could make you talk

back to your wife? There's a kick
in the Gumps—and
lots of lawf-ter.

Andrew Gump
presents a group of emotional

characterizations

"ARTISTIC
TEMPERAMENT"

'GREAT GLEE"

"HOW DRY I AM"

/ Posed Exclusively for \

V this page /

Released in Illinois and Indiana

Celebrated Players Film Corporation

ChiGaoo
5
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'«
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.

W

m

105



EXHIBITORS HERALD
Asher Takes "Down on the Farm"

East to Arrange Distribution
After several weeks of delay, during

which time the national situation was
carefully examined as to timeliness for

the publication of a big production, E.

M. Asher, personal representative of

Mack Sennett, has left Los Angeles for

New York, with "Down on the Farm"
under his arm.

Mr. Asher remained in San Francisco
a few days looking after Mr. Sennett's

interests there and then resumed his trip
to New York. His headquarters during
his stay in New York will be at 418
Longacre building.
The processes by which "Down on

the Farm" will be published and the
channels through which its presentation
will flow were undetermined when Mr.
Asher left Los Angeles. It is a five-

reel production, to the making of which
Mr. Sennett has brought the maturity of
a genius for comedy and wholesome,
hilarious humor.

Many Months in Filming

Many months and much money have
been spent in its making, and when the
picture left the cutting room, where it

had been under the careful direction of
Mr. Sennett, it was deemed worthy to
stand beside Mr. Sennett's "Mickey" as
a message of mirth to the world.
The production won approval at the

hands of a recent audience at the Victory
theatre in Los Angeles. The verdict,
according to Sennett critics stationed in

the audience, was "great," and the audi-
ence knew nothing in advance of the
picture's presentation of the premiere
they were privileged to witness. No ad-
vance heralding announced the event.

Time for Publication

Reluctance to publish this big work
at a time not congenial to the widest
measure of its potential popularity
caused Mr. Sennett to delay until the
present time his willingness to let the
picture go. Fears, however, that wide-
spread influence would imperil the enter-
prises of entertainment have been al-
layed by recent reports from all over
the United States.

Universal Buys Story

For Roberts Vehicle
"Togs," termed a "serio-comedy," ha

been purchased by Universal from Izonl
Forrester and Mann Page and will b
used as a vehicle for Edith Robert-
recently starred in "Lasca" and "Th
Triflers."

It is said that Miss Roberts has voice
a decided preference for storio in whic
she can devote herself to comedy an
charatcer roles and that this one pre
vides ample scope for her ability alon
these lines.

"A Tailor Made Man"
Purchased For Screen

"The Tailor Made Man," the success-

ful comedy which was produced on the

stage by Cohan & Harris, has been pur-

chased by Goldwyn Pictures Corpora-

tion. It will be prepared for the screen

at an early date.

This is the third purchase by Goldwyn
from Cohan & Harris in recent weeks,
the others being "Officer 6GG" and "Stop
Thief." The original manuscript that
inspired "A Tailor Made Man" was writ-
ten by Gabriel Dregley. Harry James
Smith took the substance of the play and
worked it over into a new comedy.

Alaskan Exhibitor on
Visit To Film Colon

Accompanied by his wife, L. H. Kut
ley, manager of the Dram theatre, Ketcl
ikan, Alaska, is spending several weet
in the California film colony, Los Ai
geles being his headquarters.
At the Lasky studio Mr. Kuble

showed especial interest, stating that I

had started the Paramount-Artcraft pr<

ductions in 1915 and had played ever
production of that company since th;

time.

Will Include Theatre
In City Hall Buildin

ROCHESTER, IND.—The city h
purchased the large vacant lot on tl

corner across from the Arlington Hot
and has had plans drawn for a ne
theatre and city hall which will

erected in the near future. The cost
the building is estimated at c
$100,000.00.

=2.1 iiiiiiiiiiiiiiiifiiiiiiitiiiiiiiiiiiiiiiiiiiiiifiiiiiiiiiiaiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiaiiiiiiiiiiniiiir

HOW IS BUSINESS?
1 It Is Up To You—Make It Good. We Can Help You

I STARS AND ATTRACTIONS THAT BRING MONEY
1 WE HAVE THEM

I VIRTUOUS MEN
I With E. K. LINCOLN

BROWN OF HARVARD
With TOM MOORE

FOOLS GOLD
With MITCHELL LEWIS

la

Penny Philanthropist
With PEGGY O'NEILL and

RALPH MORGAN

ARTHUR S. HYMAN ATTRACTIONS
= CHICAGO, Consumers Bldg. DETROIT, Film Bldg.

= W. G. McCOY, Mgr. C.^O-IBROKAW, Mgr.

^IIIIIllllllIIIIIIIIlllllllllllllllllllllllIllllltlllllMIIIIIIIIIIIIIIIIIIIIIIIIIIIIlIIIIllllllllllllllllllIllllllllllllllllIllllllllllllllllllllllllllllllllllllllllllIM
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Visiting the Chicago Exhibitors
—With H.E.N.—

C. W. Eckhardt, manager of Fox ex-
change, who has been confined to his home
for the past few weeks with the flu, is

rapidly recovering and expects to be at his

desk in a few davs.

fOLTUS Lamm, president of the Brunheld
Young Enterprises, which operates the

akespeare and Emmett theatres, advised

; writer that they will add a few more
;atres to their chain of houses in the

ar future. W atch Julius seize 'em.

Samcel Abrams, who controls the des-

ies of the Gold and Waverly theatres,

d who finds time to be on the Board of

rectors of the A. A A., is giving patrons

the Gold theatre a treat in the form of

aning musicales under the leadership of

of. Sirignano and his twelve-piece orches-

u Exhibitor Abrams states that Douglas
irbanks' picture "When the Clouds Roll

•-" broke Sunday records for the Gold
atre. and that 'Eyes of Youth" had the

•lgest run of any feature ever played on
velfth Street.

W. Stern", formerly of New York City,

s taken a position as salesman on the

jth side for Universal.

Dan Frankel. formerly assistant man-
er of the Playhouse, has taken complete
arge of the Gumbiner Theatrical Enter-
ises' houses, the New Regent and Ham-
on. The Hamilton will open March 15.

The L. & T. circuit's new theatre at Mad-
>n Street and Kedzie Avenue is rapidly

laring completion, and General Manager
em states they expect to open this house
rly next Fall. A Kimball organ and a
tv-piece orchestra will be installed.

Pall Biese and his novelty orchestra, at

s Pantheon theatre, have just returned
am a trip to Xew York City, where they
^de a number of records for some of the

kding phonograph companies. Mr. Biese
confined to his home with a slight illness

d on his recovery a novel musical pro-
am is planned for the patrons of the

intheon. The records made in the East
11 be played on phonographs on the stage,

d after each record the novelty orchestra
11 play the same selection.

H. C. Heisler, manager of the Colonial
eatre at Fort Wayne. Ind., was a caller

the city last week. H. C. signed a con-
ict for "Lightninsr Bryce" and stated he
is going 'home to make room for the

aney he expects to take in on this serial.

J. S. Grauman, manager of the Metro
change, is busy handling contracts these

E .ys. With the Lubliner & Trinz and
;cher Brothers' circuits signing up for
etro pictures for the year and various

f ;t-of-town exhibitors following their lead,

t S. hasn't much time he can call his own.
:e is ably assisted by the following sales

J rce : William Hirshberg. Lvman L. Bal-

-d. Harry Reavey, W. W. Willman, J. J.

.imp, Charles Johnson. Ed Felix, J. E.
jest and A. Moses.

.S. A. Shirley, Central division manager
r Metro, has just returned from a trip

er his territory, but will be in his office

r only a few days, as he will leave for

s branch offices next week. Mr. Shirley

ports that Nazimova's latest vehicle,

Itronger Than Death" is in its second
;ek at the Alcazar theatre, following a

1

week at the Boston, playing to capacity
business. Word comes from Milwaukee
also that "The Right of Way." featuring
Bert Lytell, is breaking all house records
at the Merrill theatre.

C G. Kingsley, the happy one, former
branch manager of the Realart exchange
at Detroit, visited the Chicago boys for a
few days and left for Omaha, where he
will have charge of Realart's office in that
territorv.

H. J. Gimbel, manager of the Charles C.

Pyle Company Advertising Signs, has just

completed one of his most successful
selling trips. Exhibitors are taking
kindly to this particular form of enamel
changeable sign, according to "H. J."

F. A. Siemon, manager of the Rudolph
Wurlitzer Chicago office, reports that the

Benson Amusement Company, of Superior,

Wis., has installed a Wurlitzer Hope-Jones
unit orchestra at the Plaza theatre, and that

Exhibitor Van Attan of the Princess the-
atre, Le Roy, 111., has installed a Wur-
litzer theatre orchestra.

5*2 52 52

Preview

with the

DeVry

CIXCE a poor projector kills a good film, "pre-
view" your films with xheqiuility projector— the DeVry.

The DeVrv is mechanically superior. It is made with the accuracy ot
a fine watch. It stands up to hard work! All this, and more, is made
evident by all its projections.

Also—note these advantages: The De Vry lets you preview any film

in your comfortable office—that keeps you out of the cold, empty theater!
It lets you preview while your theater is crouded—that saves your time

!

It costs nothing for an operator—that saves you money! In fact, a De
Vry soon pays its first cost.

To Film Exchanges a De Vry is of equal and inestimable value.

The De Vry is housed in a handsome, leather-covered box. The
box looks like a suitcase. Weighs 20 pounds. You carry it anywhere.
It has its own motor. It projects a picture up to 12 feet square and
up to 80 feet distant.

You will like the De Vry! It is a real wonder. It does what we say.
All we are asking is—the opportunity to shoir you! We are repre-
sented in 60 cities. Let us give you a free demonstration— in jour
oum office, or home. It's no trouble at all! It's our business. There will
be no obligation. (We have an interesting illustrated Booklet on the
press. So—wherever you live—we hope you will fill out and at once
mail the coupon below. Why not do it

—

before you turn over this page?

The De Vry Corporation
1232 Marianna Street, Chicago

New York Office - - 14 1 West 4-nd Streec

The De Vry Corporation, 1232 Marianna St., Chicago. Dept. B

I I Yes. You may give demonstra- i 'Same
Rons of the De Vry, uithout I

obligation, at the following
| Street

address.

City

[~l Yes. Please send free booklet as '

soon as it is off the press,
i State

3Z 52 5^
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WENT OVER

LIKE RAGING FLAMES!!

THE CENTRAL WEST
EXHIBITORS

UNANIMOUSLY AGREE

LIGHTNING BRYCE
"THE BEST SERIAL
EVER RELEASED"

THE NEW WONDER SERIAL

FEATURING

ANN LITTLE JACK HOXIE
IN 15 STIRRING EPISODES

FOR ILLINOIS AND INDIANA BOOKINGS
Wire—'Phone—Write

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, President

207 South Wabash Avenue CHICAGO, ILL.
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Reported by "Mac"

The "20 men" tournament tor the Loop
l.vling champeenship is gradually simmer-

) down to a decision. Thus far the rec-

ils point to Ed Rowley, of Realart,

J Lansing and Jim Salter, of Vitagraph,

i shing as per. The lawst score we saw,

mow, referring to third place, was 97

—

—118, so by totaling the three and divid-

i the sum total it will give one quite an

;;le on James' right to third place. We
he the rest of the boys stay put for Jim's

j:e o' mind. However, if doubt still lin-

f
s with any opines you may have, slip up

I Bensinger's Wabash avenue alleys any
nn between 12 noon and 1 :30 p. m. Yes,

t boys eat while en route.

jmeone has been whispering to us that

Beadell, manager for the Select ex-

lge, has been annoyed the past week or
iy a noticeable shortness of breath. So
Id you if you got a slant at those sales

rds that young Eddie Silverman placed

ire his optics for perusal. After care-
digesting same the best heard from

was, "Let's beat January's record each
eeding month during 1920." All right.

, watch us hop on it.

1. Newman, formerly associated with
llis and Eckels and Mack, is now cover-
the city representing the A. S. Hyman
ractions exchange.

\*ho said no poetry could live in Chi's

rrky zone? Why, right here in our midst
\ have a candidate for America's poet
1 reate in Pat Garvey, of the James T.
I e Company, printers to the film trade.

\ refer to "Garvey's Inspirationals" as

aayed upon a certain exhibitor's program
f St. Valentine week.

'he big feature of the forthcoming ball

t given for the Chicago film salesmen's
c anization February 27 at the Coliseum
I been pried from Henri Ellman and
r teammate, Morris Salkin. The grand
rrch will be led by that handsome Apollo
Ividere, Hermie Goldburg, of the Amer-
i l theatre, upon whose manly arm will

rose the prepossessing and chic Miss
! rgie Hooker, popular telephone operator
cthe Bee Hive exchange.

Vhile en route from Detroit, Mich., to

daha, Neb., C. G. Kingsley stopped off

alhicago for a brief visit with his friends.

Irry Willard, manager of Realart. and
(;sson Smith, manager of the United
- :ists' exchanges, February 9. While ex-
c nging gossip as only reel managers know
rv, "chow" time crept stealthily upon this

l>py trio. Cress proposed a dinner at

1 rshall Field's grill. "C. G." kept the

I tty waitresses busy serving until poi-
s ed with food and was almost paralyzed
ven he presented his cheque for payment
a the cashier's window. Never mind, old
c.h, get 'em when you squat in that new
s vel chair in Realart's office in Omaha.

j. F. Cubberly, manager of the First
tjtional exchange at Minneapolis, was the
g;st of Harry Weiss for a few days last

before proceeding to New York City.

JVe understand the modest Ellis Jack-
31, one of the juniors of Jackson Bros.,
cners of the Opera House and Scenic

theatres of Bushnell, 111., admits he quietly

slipped away to be married last week. Why
not tell us who, Ellis? With the H. C. L.

raging with its present fury, would say it

takes a hero to keep step with that Mendels-
sohn aria. Looks like the bride must have
suggested the name of the new house just

opened, the Cozy. Eh, wot?

B. A. Wormald, of the Marquette theatre,

LaSalle, 111., reports the enlargement of his

theatre to the extent of a thousand addi-
tional seats. It will be designed after a
combination of ideas taken from the State-

Lake theatre of Chicago and Bloomington's
pretty new Irwin theatre. Harry G. Kelly,
former chief usher, will move up in opera-
tor's booth with entire charge of projection.

The recent arrival of a Spring robin from
the Southland caused quite a commotion
about ye scribe's desk. After clipping the

packet from his or her limb and giving the

innocent young feathery thing a tip to slip

back South again, the packet was ripped
open. Imagine our surprise to find the

scribbling of "Chub" Florine, manager for

Robertson-Cole's New Orleans exchange,
affixed to the message. "Chub" is doing
nicely, misses the old Loop, but is fast be-

coming acclimated to soft Southern breezes

that purr and loll about N. O.

Happiness reigns supreme again at the

Pantheon theatre. The famous and popular
leader, Paul Biese, will shortly resume his

baton again, but along more slender and
svelte lines. Ahem

!

Carl Mueller, who with the exception

of about a yard or two owns most of Rock
Island. 111., has been ordered by kis physi-

cian to take an extended vacation some-
where in the South. So Carl is shoving
off for Hot Springs and will more than
likely have a heap of news for the film

sales experts when he returns. Bon vovage.

Carl.

J. F. Dittman, of the Strand theatre,

Freeport, 111., was a recent visitor to Chi-

cago. While here he purchased a pair of

tickets for New Orleans, La., for the Mrs.
and self to attend the coming Mardi Gras
festivities.

Jack Hoeffler, of the Hoeffler-McCon-
nell Company, operators of the Orpheum.
111., announces his company is about to

erect a new house in Terre Haute, Ind.

That was certainly a tough one to pin on

J. F. Calloway, who renounced his bach-

elor freedom January 29 and was discov-

ered in the Hotel Iceland on his honeymoon,
when Harry Weiss, manager of the First

National exchange, accompanied by Harry
Loper, of the Gaiety theatre ; Leo Burn-
stine, of the Capitol theatre, and William
Weiss. First National representative, in-

veigled Calloway to a game of Doughboy
checkers. However, this new benedict took

a cool century for his time, and with this

alibi the little bride was all smiles again

when hubby returned.

E. M. DeBerri, formerly affiliated with

the Powers Film Products. Inc., arrived in

the city February 13 for a few days' visit.

Ed was much secretive, but judging by the
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smiles emitted from his beaming counte-
nance it looks as though we'll shortly hear
news worth while.

Lee Herz, president of the Silee Film ex-
change, reports wonderful records for his

new feature, "Human Passions," now play-
ing the Star theatre for its Loop run. Yes,
and Manager Kane, we understand, will

corroborate all Lee claims for this snappy
production.

That flash o' Springtime hoverin' about
Chi last week has been all shot to pieces
with the handout of chills that visited us
Saturday morn, February 14. Besides,
Clyde Elliott has canceled his pongee sar-

torial creation, Sidney Goldman refuses to

get those brunette locks trimmed, and I.

Van Ronkel can still be found about the
old open fireplace enjoying the crackling of
the old spruce logs with his pipe belching
gobs o' the fragrant weed. Leave it to Ike
for that "home" life.

Archie Spencer has just resigned from
the local Metro exchange to accept a berth
with the busy Pathe exchange and will de-
vote his time exclusively to the feature de-

partment of the city sales.

Yep, we know who had the biggest dish

of "dessert" that was served at the round
table at the Winter Garden grill the other

afternoon. With Harry Weiss, Joe Fried-

man, Jack Miller, Roy Seery and Harry
Ascher, all noted for their quantitative ap-

petites, the gascon was surely up against it,

but his selection of Harry Ascher for the

lion's share was happily accepted by all.

Understand Jack Miller had a fairly good
sized portion of the "sweetening."

Al Scates, former assistant to Manager
L. A. Rozelle. of World Film Corporation,

is now affiliated with District Manager
Jack O'Toole, of the United Picture Thea-
tres, in a like capacity.

An emissary of shouting Bill Sunday
was lamped about the realms of local film

circles and was busily engaged with Tom
Mitchell (now of Hallmark, if you
please ! ) trying to get Tom to double with

Bill. Nothin' doin'. Tom is going to stick

with us. With Tom's huge host of friends

among the exhibitors, it would take a block

of Standard Oil stock to pry this popular

"Orangeman" from the odor of the old

celluloid.

The other evening at one of Chicago's

north side theatres the manager was over-

heard by a casual visitor giving the patrons

a rawther diplomatic line o' advice. "With

the advertising I'm doing, you folks will

have to attend this theatre more regularly

and in larger numbers or I will close."

Tough, old deah. When's the funeral to

take place?

Even though Charlie Miller's sunburned

nose is fast fading to a tint of light pink,

he copped the hundred-dollar prize for that

last ninety-day sales sprint that took place

in the Universal sales department.

A. Steinberg is back again in charge of

the exploitation department of the Select
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exchange. So informs Manager Ben Bea-
dell. B'gosh, we never knew he left. It

takes a regular to come back, Abe, old top.

One of the saddest happenings ever
pulled in local film affairs was put over last
week by the dapper and snappy youngster,
Eddie Silverman, assistant to Ben Beadell.
It seems Eddie had a pair of ducats for
Al Jolson's show and prevailed upon Al
Gallas, the suave and past master of the
art of selling, to accompany him if Gallas
would foot the bill for "chow." So off the
two Select representatives hied themselves
to the Blackstone. Just a moment of math-
ematical research and the cause for tears
is solved, with Al the goat.

C. C. O'TeoLE, brother to Jack, paid a
wee visit while en route from the potato
ranch of Iowa to the show environment of
the Northwest. Can't figger it, with pota-
toes going over at a dime apiece for small
ones and circus seats coming at two-bits
per, how C. C. expects to pay any surtax on
his forthcoming income schedule.

S. R. Moses, erstwhile representative of
the local Hallmark exchange, is to call on
the local exhibitors starting February 16
under the Metro banner. "Dad" Moses
should prove a valuable acquisition to Man-
ager Jack Grauman's local sales force.

Will "Jake" Cooper please return that
empty bottle to Salkin & West, of the Bee
Hive exchange? It seems one of their
favorite customers has been suddenly
stricken with a severe attack of croup.
C'mon, Jake, be a good fellar.

Another athletic find has been unearthed
and 'tis said no man lives who can trim
him on that bowling stuff. We refer to the
film fraternity, so get busy, you experts,
and get in touch with young Francis Nardi,
of the Unity Photoplays Company. All
challenges to be sent to "Dude" Murtagh.

A huckleberry pie contest was held at the
Blanche theatre the night of February 10
and L. A. Schiff, salesman for the Unity
Photoplays Company, was appointed ref-
eree. If Schiff hadn't previously dined at
one of Thompson's well known grills be-
fore arriving at the Blanche, the manage-
ment would most likely have been com-
pelled to award him the prize.

I. L. Lesserman, general manager of the
Universal exchange, claims you do not have
to go as far as Wood River to get a film
surprise. Just hop a taxi and drive out to
Niles Center. It can easily be identified.
Located northwest from the Loop, Niles
Center has four houses, a blacksmith shop,
two cafes (being speedily transformed into
drug stores) and the Opera House, owned
and managed by H. Meyers, with a seating
capacity of 500. We give it up—where do
they come from?

Henri Ellman, of the Bee Hive ex-
change, slipped out of the city last week
to hibernate about Los Angeles for a week's
visit. Looks like Henri ought to bring
back a Pullman car load of those cutey
bathing seals that hang about the Sunshine
and Sennett studios for the forthcoming
ball to be held at the Coliseum annex the
night of February 27. How about it, boys

;

got those tickets yet?

Frank Hammond, member of the O. C.
Hammond Amusement Company, has been
absent from that busy chain of south side
film theatres since January 20. He is busily

engaged in stepping about old Los Angeles
and, judging by the infrequency of his let-
ters to Brother John, the lure of the studios
must have got to him.

Jack O'Toole, manager of the United
Picture Theatres exchange, is working
overtime due to the fact that five of his
employes are down with influenza, but says
exhibitors should not worry, as their shows
will reach them on time. "The Corsican
Brothers," featuring Dustin Farnum, will
have its premier at the Rose theatre the
week of February 22, and a re-issue of
William S. Hart's "Between Men" will be
shown at the Castle.

Memories of the Golden Gate and Mar-
ket Street and the good fellows out 'Frisco
way were vividly recalled when the writer
espied L. Richter in the Realart exchange,
Chicago, where Mr. Richter will make his
headquarters, we hope, for some time.
While we have no Luchctti's or Tait's in
the Loop, L. R. thinks he can worry along
by occasional visits to Terrace Gardens.

S. Rowley, who handles the city terri-
tory for Realart. reports wonderful suc-
cess in booking "Soldiers of Fortune." The
entire city is practically booked solid on
the first-run accounts. This feature will
have its premiere at the Rose theatre this
week and the L. & T, Wells and Schoen-
stadt circuits will also play the picture.

D. H. Bestor, manager of the Court the-
atre, Kankakee, 111., was a visitor in Chi-
cago last week. Coming attractions to the
Court are "Soldiers of Fortune," "Mystery
of the Yellow Room" and "Eyes of Youth."
Manager Bestor reports there has been no
influenza in his city and that business is
great.

Mrs. E. Huerner is building a new the-
atre at Pekin, III., to cost $10,000, with a
seating capacity of 400. It will be named
the Empire.

Clyde Elliott and Floyd Bkockell were
seen gliding eastward with the pasteboards
calling for put off at little ol' New Yawk.
Will be gone for a spell, and s'pose the
Loop will shortly get oodles of big news
from the Greater Stars Production, Inc.,
when the boys return.

Ralph Cropper breezed into town from
Elgin last Thursday, signed up for "The
Tale of Two Cities," "Les Miscrables" and
"The Honor System" and smilingly wended
his way homeward. Ralph says he expects
to "clean up" on the Fox pics.

Da niel Roche, local exploitation man and
publicist for Famous Players-Lasky Corpo-
ration, proudly announces that the name of
his new daughter is "Ann" and anyone who
wants to know "How old is Ann" can find
out by calling Wabash 7616.

That must have been some party Ben
Beadell staged on February 7. Reports of
it still keep drifting in. Several important
discoveries were made during the evening,
it seems. One was that Paul Bush, man-
ager of the Republic exchange, is some
piano player; Al Gallas put on a dancing
number that would net him $15 a week on
any vaudeville circuit, and Eddie Silver-
man, besides being a shrewd film salesman,
can handle the pasteboards in a manner
that brought tears to the eyes of those
present. Everyone stuck to the finish

—

5 :30 a. m.—though, even Julius Alcock, Lee
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Woodyatt, Percy Han, L. R. Nelson,
Barbour, Art Schwartz, Louis Schutt an
Joe Zilligan.

Harry Rice is back and last Sunda
spent the day at home limbering up hi
right arm, which got stiff from shaUn
hands with those welcoming him horn
again.

Jack Schwartz, former road reprcsenta
tive for the Mickey Film Corporation, be
ginning February 16 will shove off for th
local First National exchange, carryin;
their money makers to the downstat
exhibitors.

W. C. Cook, affiliated with the New Yorl
office of Fitzpatrick & McElroy enterprise*
is spending a few days in the city, and hi
many Chi friends almost shook the old righ
wing off the lad they were so glad to renev
old days.

S. Decker, representative for the loca

Universal exchange, is in the market fo
a trade on anti-skid protection for the ol<

flat wheel travelers. It seems the othe
day while trying to make the Consumer
building he was closely pursued by Chid
Sedell, who accidentally stepped on thi

anti-skids and would have had Brother
Decker running along State street in hi

bare feet but for the fact he wore sox
Anxious to trade for a pair about size 1!

in exchange for size 14, series A.

Another member has been added to th«

automobile division of local film celebritie;

in the recent purchase of a seven-passenge:

Nash by I. Maynard Schwartz of th«

First National exchange.

M. J. Weil had the entrance to his Castk
looking like a New England apple orchard

all last week, advertising "Pollyanna." Anc
with the thermometer registering 7 belo'

zero it took some imagination to recall

warm summer days.

K. L. (Billy) Eagon, who made a rec-

ord for himself with "Eyes of the

World" during 1919, is cleaning up in

Indiana with Realart's "Soldiers of For-

tune" and "Mystery of the Yellow
Room." Eagon wouldn't mind hearing
from his friends at home, 1007 East

Forty-first Place, Chicago.

Jack Mallace, the young gent who used

to juggle film cans in the shipping room' m
of Celebrated Players Film Corp., over on : \*

Wabash avenue, has went and gone back

to the United Artists, as broker. Not the'

Chicago exchange, ah no, Jack has departed

these hereabouts and has become a na-

turalized citizen of Detroit. You know,
the center of the great canning industry.

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by States, $4.00
Per M

1070 Film Exchanges J7.50
313 mtanufacturera and studios 4.00
368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLI AMIS, 188 W. Adams St, Chicap

n
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Guide to Current Pictures
STATE RIGHTS ISSUES SPECIAL PRODUCTIONS

AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges.

FLYING "A" SPECIALS

he Hellion," five reels, with Margarita Fisher.

've in Exile," seven reels, with Charlotte Walker.

he Valley of Tomorrow." five reels, with William Russell.

ARROW FILM CORPORATION
igilantes," seven reels.

ool's Gold," six reels, with Mitchell Lewis,

he Law of Nature," with Vincent Coleman.

:hen the Desert Smiled," five reels, with Neal Hart,

he Mysterious Mr. Browning," five reels, with Walter Miller,

he Profiteer," six parts, with Alma Hanlon.

he Sunset Princess," five parts, with Marjorie Daw.
iss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
ONE KEEL. ISSUED WEEKLY

ome Brew."
er Bear Escape."
obby'a Baby."
:ttled Out of Court."

11 Jazzed Up."
wo A. M."
idnapping Caroline."
V Looney Honeymoon."
uds and Kidlets."
Tair but False."
\'early Newlyweds."
Vatch Your Step-Mother."
Mary's Nightmare."
Should Husbands Dance?"
Why Wild Men Go Wild.'
'Twas Midnight."
Papa By Proxy."
Furs and Folly."
all a Cop."
)h Doctor, Doctor."
)ucks."
Tt takes a Crook."
Monkey Shines."
Should a Husband Tell?"

TWO REEL SPECIALS
v.
—"A Roman Scandal." with Colleen Moore,

c.
—"Go West, Young Woman," with Fay Tincher.

m.
—"Save Me, Sadie," with Eddy Barry.

3.
—"Her Bridal Nightmare."

EDUCATIONAL FILMS
he Eagle and the Fawn."
he Passing of the Crow."
Day and Night at Coney Island."
lu Spruce."
he Second Chance."
he "Why" of a Volcano."

EQUITY PICTURES
res of Youth," with Clara Kimball Young.
ilk Husbands and Calico Wives," six reels, with House Peter*.

FILM MARKET, INC.

he House Without Children," seven reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT, INC.
ill Apperson's Boy," six reels, with Jack Pickford.
boosing a Wife," six reels.

urglar by Proxy," five reels with Jack Pickford.
he Hoodlum," five reels with Mary Pickford.
Temperamental Wife." five reels, with Constance Talmage.
er Kingdom of Dreams," five reels, with Anita Stewart,
ack to God'-s Country ," seven reels, with Nell Shipman.
i Wrong," five reels, with Jack Pickford.
he Thunderbolt." with Katherine MacDonald.
he Mind the Paint Gtrl," with Anita Stewart,
he Virtuous Vamp," with Constance Talmadge.
eart of the Hills." with Mary Pickford.
he Greatest Question" (D. W. Griffith production),
aughter of Two Worlds," with Norma Talmadge.
't the Barn," with Constance Talmadge.
l Old Kentucky." with Anita Stewart,
"he Beautv Market," with Katherine MacDnnaln*
Jhe Twilight Baby," ttree part comedy, with Lloyd Hamilton,
he Inferior Sex," with Mildred Harris-Chaplin.
Day's Pleasure," with Charles Chaplin,

be Turning Point," five reels, with Katherine MacDonald.
he River's End," five reels (Marshall Neilan Production),
lolly of the Storm Country," five reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURES

7—"Victory" (Maurice Tourneur production).
:. 7—"More Deadly Than the Male.'' with Ethel Clayton,
c 14—"The Cinema Murder" (Cosmopolitan),h 21—"His Wife's Friend," with Dorothy Dalton.
- 14—"Behind the Door" (Ince supervised special).

21—"Hawthorne of the U. S. A.," with Wallace Reid.
t- 21—"A Girl Named Mary," with Marguerite Clark.

':. 28—"Red Hot Dollars," five reels, with Charles Ray.
'c 28—"Everywoman." with All Star Cast.

Dec.
Jan.
Jan.
Jan.
Jan.
Jan.
Jan.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Feb.
Mar.
Mar.
Mar.
Mar.

Nov.
Nov.
Nov.
Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Ian.
Jan.
Jan.
Jan.
Jan.
Feb.
Feb.
Mar.
Mar.

28—"Wanted—A Husband," five reels, with Billie Burke.
4—"The Woman in Suit Case," five reels, with Enid Bennett.
4—"Too Much Johnson," five reels, with Bryant Washburn.
4—"The Thirteenth Commandment," five reels, with Ethel Clayton.

18—"The Tree of Knowledge," five reels, with Robt. Warwick.
25—"What's Your Husband Doing?" five reels, with McLean and May.
25—"The Copperhead," five reels (Super-Special).

1—"Double Speed," five reels, with Wallace Reid.
1—"All-of-a-Sudden, Peggy," five reels, with Marguerite Clark.
8—"The Six Best Cellars," five reels, with Bryant Washburn.

15—"On with the Dance," seven reels, with Mae Murray.
15—"The Amateur Wife," five reels, with Irene Castle.
22—"Black Is White," five reels, with Dorothy Dalton.
22—"Mary's Ankle, five reels, with MacLean and May.
29—"Huckleberry Finn" (special).
29—"Young Mrs. Winthrop," five reels, with Ethel Clayton.
29—"Dangerous Hours." five1 reels, with Ince cast.
7—"Alarm Clock Andy," five reels, with Charles Ray.
7—"His House in Order," five reels, with Elsie Ferguson.
14—"Jack Straw," five reels, with Robert Warwick.
14—"Mary Ellen Comes to Town," five reels, with Dorothy Gish.

ONE AND TWO REEL COMEDIES
23—Briggs, "Before the Circus," one reel.

30—Truex, "A Night of the Dub," two reels.

30—Briggs, "Before the Circus," one reel.

7—Sennett, "A Lady's Tailor," two reels.

7—Briggs, "After the Circus," one reel.

14—St. John, "Speed," two reels.

21—Sennett, "The Speak Easy," two rem
21—Briggs, "Those Distant Cousins," one reel.

28—Truex, "Too Good to Be True," two reels.
4—Sennett, "The Star Boarder."
4—Burton Holmes, "Gaping Gullett of Gify."

11—Arbuckle. "The Garage."
11—Briggs, ' Housecleaning."
18—Sennett, "The Star Boarder," two reels.
15— Sennett, "Ten Dollars or Ten Davs," two reels.

22—De Haven. "Hoodooed." two reels.

14—De Haven, "Teasing the Soil," two reels.

28—Al St. John, "Cleaning Up," two reels .

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
"Evangeline," with All Star Cast.

"Kathleen Mavourneen," with Theda Bara.
"Should a Husband Forgive"? with AH Star Cast.
"The Strongest," with All Star Cast.

"While New York Sleeps," with All Star Cast.

WILLIAM FARNUM SERIES
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

TOM MIX SERIES
"The Daredevil."
"The Feud."
"The Cyclone."
"3 Gold Coins."

PEARL WHITE SERIES
"The White Moll."

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle," with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh," with Gladys Brockwell.
"Tin Pan Alley," with Ray and Fair.

"Her Elephant Man." with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.
"The Last Straw," with Buck Jones.

SUNSHINE COMEDIES
"Back t» Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

MUTT AN U jkff
"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.).
"On Strike."
"Shaking the Shimmy."
"How Dry I Ami"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing."
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."
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EXHIBITORS HERALD
HARRY GARSON

The Unpardonable Sin," eight reels, with Blanche Sweet.
**The Hushed Hour," five reels, with Blanche Sweet.

GAYETY COMEDIES
'Fireman I Save My Gall", with George Ovey.
"Ladies Must Dance," with George Ovey.
"Bounced," with George Ovey.
"A Saphead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Leve," with George Ovey.
"Twin Bedlam." with Billy Bletcher-Vera Reynolds.
"Why Cooks Go Cuckoo," with George Ovey.
"Dry and Thirsty," with Billy Bletcher-Vera Reynolds.
"Good Morning, Nurse," with George Ovey.
"Parked in the Park," with Billy Bletcher-Vera Reynolds.
"Hip, Hip, Hypnotism." with George Ovey.
"Rough on Rubas," with Billy Bletcher-Vera Reynolds.
"Silk Stockings," with George Ovey.

GOLDWYN PICTURES CORPORATION
GOLDWYN STAR PRODUCTIONS

"The Girl from Outside," seven reels, Rex Beach Special.

"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.

'"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.

"Flame of the Desert," seven reels, with Geraldine Farrar.

"The Loves of Letty, five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex," five reels, with Tom Moore.
"Toby's Bow," five reels, with Tom Moore.
"The Silver Horde" five reels (Rex Beach).
'The Cup of Fury, five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
"The Little Shepherd of Kingdom Come," five reels, with Jack Pickford.
"The Paliser Case," five reels, with Pauline Frederick.

GOLDWYN SPECIALS
'"For the Freedom of the East" (Betzwoed), six reels.

'The Border Legion," six reels.

"The Eternal Magdalene," six reels.

FORD EDUCATIONAL WEEKLY
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Again.
Eventide.

CAPITOL COMEDIES
'The Little Dears," two reels, with Carter De Havens.

BENNISON STAR SERIES
"Speedy Meade," five reels, with Louis Bennison.
'The Road Called Straight," five reels, with uiuii Bcanis**.
"High Pockets." five reels, with I.oui* Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

GOLDWYN-BRAY PICTOGRAPHS
Oct. 19—"Three Men In a Boat and a Turtle

"

Oct. 28—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers of the Caribbeans."
"Taos Indians."

GROSSMAN PICTURES, INC.
"Face to Face," six parts, with Marguerite Marsh.

HALLMARK PICTURES CORP.
(.Available at United Theatres Exchanges.)

FAMOUS DIRECTORS SERIES
"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.

"Love, Honor and ?," five reels, with Marguerite Marsh.
"The Phantom Honeymoon." six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.

"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Hall.

"A Woman'9 Experience," five reels, with Mary Boland.
"When My Ship Comes In," five reels, with Jane Grey.
"When a Woman Strikes," five reels, with Ben Wilson.
'The Other Man's Wife," six reels.

"Wanted for Murder," six reels, with Elaine Haramerstein.
The Littlest Scout," five reels, with Violet Blackton.
"A House Divided," six reels, with Sylvia Bremer.
"The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit

W. W. HODKINSON CORPORATION
Distributed threugh the Paths Exchange.

ARTCO PRODUCTIONS
"As a Man Thinks." five reels, with Leah Baird.
"The Volcano," six reels, with Leah Baird.
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute," six reels, with Leah Baird.

ZANE GREY PICTURES, INC.
"Desert Gold," seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

BENJAMIN B. HAMPTON PRODUCTIONS
"The Westerners," seven reels, with Roy Stewart.
"The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
"Sahara," seven reels, with Louise Glaum.
'The Lone Wolf's Daughter," seven reels, with Louise Glaum.

DEITRICH-BECK. INC.
"The Bandbox." six reels, with Doris Kenyon.
"The Harvest Moon," six reels, with Doris Kenyon.

ROBERT BRL'NTON PRODUCTIONS
"A White Man's Chance," five reels, with J. Warren Kerrigan.
"The Joyous Liar," five reels, with J. Warren Kerrigan.
"The Lord Loves the Irish." five reels, with J. Warren Kerrigan.
"Live Sparks," five reels, with J. Warren Kerrigan.

NATIONAL-BILLIE RHODES PRODUCTIONS
"The Blue Bonnet," six reels, with Billie Rhodes.

HALL-ROOM BOYS PHOTOPLAYS, INC.

Dec. 1—"The Chicken Hunters." two reels.

Dec. 15—"Farming the West,' two reels.

Dec. 29—"The Lovable Scamps." two reels.

JANS PICTURES, INC.
"Love Without Question," seven reels, with Olive Tell.

JUNGLE COMEDIES
"Dreamy Chinatown."
"One Big Night."
"As Others See Us."
"The Deserter."
"The First Flivver."
'Tilm Fairies."
"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Dec. 1

—"A Burlesque on Carmen," four reels, with Charles Chaplin
Feb. 1

—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—
"Jitney Elopement," two rels, with Charles Chaplin.

Apr. 1
—"Work," two reels, with Charles Chaplin.

May 1
—"By the Sea," one reel, with Charles Chaplin.

METRO PICTURES CORPORATION
SCREEN CLASSICS, INC., SPECIALS

"Lombardi, Ltd.," seven reels, with Bert Lytel).
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer," six reels, with May Allison.
"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-ofTs." six reels, with May Allison.
"The Willow Tree," six reels, with Viola Dana.
"The Right of Way." six reels, with Bert Lytell.
"The Best of Luck, six reels (Drury Lane Melodrama).
"Old Lady 81." six reels, with Emma Dunn.
"Shore Acres," six reels, with Alice Lake.

NAZIMOVA PRODUCTIONS
"Out of the Fog," seven reels, with Nazimova.
'The Red Lantern," seven reels, with Nazimova.
"The Brat," seven reels, with Nazimova.
"Stronger Than Death," six reels, with Nazimova.

TAYLOR HOLMES PRODUCTIONS
"Nothing But the Truth," six reels.

PATHE EXCHANGE, INC.
PATHE SPECIAL FEATURES

Sept. 14—'The Virtuous Model," six reels, with Dolores Cassineut
Sept. 28—"The Twin Pawns," six reels, with Mae Murray.
Drc. 14—"The A. B C. of Ix>ve." six reels, with Mar Murray
Mar. 14—"Tarnished Reputations," five reels, with Dolores Cassinelli.

FRANK KEENA N PRODUCTIONS
Aug 17—"The World Aflame," six reels, with Frank Keenan.
Sept. 21—"The False Code." five reels, with Frank Keenan.
Dec. 7—"Brothers Divided." five reels, with Frank Keenan.
Feb. 29—"Smoldering Embers," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
Feb. 1

—"Other Men's Shoes," seven reels, with Crauford Kent

VIRGINIA PEARSON PHOTOPLAYS, INC.
Jane 8— 'The Bishop's Emeralds," six reels, with Virginia Pearson.
Oct.

t i
1

i-x

it.-.

"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS, INC.

Oct- 12
—"A Damsel in Distress," five reels, with June Caprice and Creigsti

Hale.
Nov. 18—'The Right to Lie," seven reels, with Dolores Cassinelli.

ian. 25—"The Web of Deceit." six reels, with Dolores Cassinelli.
lar. 7—"In Walked Mary," five reels, with June Caprice.

J. STUART BLACKTON PRODUCTIONS
Oct. U -'The Moonshine Trail,'

Gordon.
six reels, with Sylvia Breamer and Sol

Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.
Jan. 4

—"My Husband's Other Wife," six reels, with Sylvia Bremer si

Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet
Dec. 21—"The Prince and Betty," fivt reels, with William Desmond.
Jan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 16—"Respectable by Proxy," six reels, with Sylvia Breamer and Ro

ert Gordon.

HOBART HENLEY PRODUCTIONS
Nov. 2—'The Gay Old Dog," six reels, with John Cumberland.

REALART PICTURES
SPECIAL FEATURES

"Soldiers of Fortune" (Dwan), seven reels.
'The Mystery of the Yellow Room" (Chautard). six reels.

"The Luck of the Irish" (Dwan), six reels.

E
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EXHIBITORS HERALD
STAR PRODUCTIONS

i e of Green Gables," six reels, with Mary Miles Mime*

"f while Susan." five reels, with Constance Binney.
"T Fear Market." five reels, with Alice Prady.

•j of Rogue's Harbor," five reels with Mary Miles Minter

ROBERTSON-COLE PICTURES
SUPERIOR PICTURES

u, —"The Illustrious Prince," with Sessue Hayakawa.

V,
—"The Blue Bandanna," with William Desmond.—"A Fugitive From Matrimony," with H. B. Warner,

rj, —"Where There's a Will," Brentwood production,

n, —"Beckoning Roads," with Bessie Barriscale.

p, —"The Tong Man," with Sessue Hayakawa.

D(
—"The Golden Hope," with Edith Storey.

SPECIALS
— (Tourneur). "The Broken Butterfly."

0, (Gasnier), "The Beloved Cheater."

SUPREME COMEDIES
—"Good Night Judge."
—"Struck Out."

MARTIN JOHNSON PICTURES
—"Tulagi a White Spot in a Black Land."—"Through the Isles of the New Hebrides."—"The Home of the Hula Hula."'

ADVENTURE SCENICS

—"The Forbidden River."—"Just Over Yonder."—"I and the Mountain."

STRAND COMEDIES
—"Too Many Bills."—"Is Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SE-LZNICK PICTURES

Distributed by Select Exchanges.

-T Country Cousin," five reels, with Elaine Hammerstein.

'J ed Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro

taction.)

T Glorious Lady," five reels, with Olive Thomas.
Padilly Jim," five reels, with Owen Moore.
"C Yender," fire reels, with OliTe Thomas. (A Ralph Ince Production.)

"T Broken Melody," five reels, with Eugene O'Brien.

i :egular Girl." five reels, with Elsie Janis.

X iter Than Fame," with Elaine Hammerstein.
"V>'s Who," with Owen Moore.
S ler or Later," with Owen Moore.
'F flights and Shadows,' with Olive Thomas.
"F Wife's Money," with Eugene O'Brien. (A Ralph Ince Production.)

T Woman God Sent," with Zena Keefe.
"I Imp," five reels, with Elsie Janis.

SELECT PICTURES
Distributed by Select Exchanges.

•*I Undercurrent," five reels, with Guy Empey. J

'A cream in the Night." six reels, with Ruth Budd.
"F ti of the Strong," five reels, with Mitchell Lewis.
'Ii of Conquest," five reels, with Norma Talmadge.
"I Last of His People," with Mitchell Lewis.
"S Loves and Lies, with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exchanges.

"I d Youth," five reels, with special cast.

"J a Wife," five reels, with special cast.

REPUBLIC PICTURES
Distributed through Republic Exchanges.

'T lve-Ten," five reels, with Marie Doro.
"T Blue Pearl." five reels, with Edith Hallor.
1 Amazing Woman." five reels, with Ruth Clifford.

"C of the sea," Williamson Submarine Production.
"Iby," (reissue), Maurice Tourneur Production with Clara Kimbd.

Voting.
W J. Flynn Series, two. reels, with Herbert Rawlinson.
Jt e Brown Series, two reels.

T- ,ve Chaplin Re-issues, two reels.

"ll's Girl," five reels, with Jackie Saunders.
"1 Gift Supreme." five reels.
"1 Only Way Trail," five reels, with Edythe Sterling.
"J hers of Men," five reels.

News Reel*
.i rrams, one-reel, every Tuesday and Saturday.

WM. L. SHERRY SERVICE
Available at all Hallmark Exchanges

» riage for Convenience," six reels, with Catherine Calvert.
•Chre .88."

"IHfht," six reels, with Doris Kenyon.
1- s and the Law," six reels. (Edgar Lewis production.)

TRIANGLE FILM CORPORATION
(Available at United Theatres Exchanges.)

No 28—"Flame of the Yukon," six reels, with Dorothy Dalton.
0« 14—"Betty of Greystone," five reels, with Dorothy Gish.
" e Clodhopper," five reels, with Charles Ray.
P Gamble in Souls," three reels, with Dorothy Dalton.
" e Tiger Girl," five reels, with Lillian Gish.

Nation's Leadin|Exhibitors

^1

ChoosQ
The Perfected Automaticket Register

If big exhibitors, who are known to be shrewd

buyers, choose the Perfected AUTOMATICKET
REGISTER, you may be sure that it makes

good on our claims that

—

— It sells faster

—Accounts for every ticket sold

—Gives an automatic check on

cash receipts

Surely, you want further facts. Write the

AND GASH REGISTER Co.

1739 Broadway New York City

SPECIAL BARGAINS IN GUAR-
ANTEED REBUILT MACHINES
The machines that we offer here below could not be considered

as the ordinary second-hand type, being rebuilt and in first-class
condition; that is, all of the worn out and defective parts have
been replaced. We fully guarantee the machines to be as repre-
sented, to be in A No. 1 condition, and to project a picture just
as good as a new machine of the same type. If you want one
of these machines, do not delay your order. No more, at these
prices, after these are sold out.

When sending in your order,
from the booth to the screen,
size of the picture desired. W
to meet any special requirement
want it, and we will make y
equipment, as desired.

No. 1.—1 MOTIOGRAPH No.
1-A MACHINE, 1914 Model,
as good as new, complete
with Lenses, Motor Drive, 110
volts, 60 cycles $125.00

No. 2.—1 EDISON EXHIBI-
TION MACHINE, complete
with Lenses $50.00

No. 3—1 MOTIOGRAPH MA-
CHINE, 1908 Model, complete
with lenses $75.00

No. 4.—1 POWERS No. 6
MACHINE, complete with
Lenses $100.00

No. 5.— 1 MOTIOGRAPH MA-
CHINE, 1909 Model, complete
with Lenses $75.00

No. 6.— 1 POWERS No. 6-A
MACHINE, complete with
Lenses, Hand Drive $150.00

be sure to state the distance
the size of the curtain and the
i will change any of the outfits

; therefore, let us know how you
ou our very best price on the

110 volts, 60 cycles, Motor
Drive $200.00

No. 7.—1 REGULAR SIMPLEX
MACHINE, complete with
Lenses. Hand Drive $225.00

110 volts, 60 cycles, Motor
Drive $275.00

No. 8.—1 MOTIOGRAPH MA-
CHINE, 1915 Model, complete
with Lenses.
Hand Drive $125.00

Motor Drive 150.00

N'o. 9.— 1 MOTIOGRAPH MA-
CHINE, 1916 Model, complete
with Lenses.
Hand Drive $200.00

Motor Drive 250.00

No. 10.-1 MERCURY ARC
RECTIFIER, 110-220 volt, 60

cycle, 50 ampere $150.00

All Orders Subject to Prior Sale

AMUSEMENT SUPPLY COMPANY
Largest Exclusive Dealers to the

MOTION PICTURE TRADE
300-302 Mailers Building - No. 5 So. Wabash Avenue

CHICAGO, ILLINOIS

Everything for the Theatre Except the Films
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Competition
is welcomed by every wide awake

exhibitor because he is prepared.

Are you prepared for the coming

hot weather? Are TYPHOONS
going to keep your audience cool?

Write for Catalogue "H"

Typhoon Company
281 Lexington Ave., New York, N. Y.

1044 Camp St.,
New Orleans, La.

64 Went Randolph Si.
Chicago, III.

An Advertising Service for the
Exhibitor

Let us help you do advertising that will

get you results. We SPECIALIZE
on theatre advertising EXCLUSIVELY
that's why we do it better. :-: :-:

DODGERS
LITHOGRAPHED BANNERS

PROGRAMS
TYPE ONE SHEETS

SEND FOR SAMPLES
The National Poster & Printing Co.

506 South Wabash Ave., Chicago

PRINTERS EXCLUSIVELY FOR THE THEATRE

Coburn Organs
Perfect tonal results signify

every instrument we make

COBURN ORGAN COMPANY
Builders of Quality Organs '

220 N. WASHTENAW AVENUE CHICAGO, ILL.

TYRAD PICTURES, INC.
And the Children Pay," seven reels, with Garrett Hughes
"Your Wife and Mine, five reels.
"Humin Passions," five reels.
Th' RH Viper," six reels, with Carett Hughes.
'"It Happened in Paris," five reels.
"Broken Hearts." five reels
Johnny Dooley Comedies, two reels, monthly.

UNITED ARTISTS CORPORATION
Sept. 1

—"His Majesty, the American," eight reels, with Douglas Fsirbaaaa
Oct. 20—"Broken Blos«oms." six reels. D W Griffith production
Dec. 29—"When the Clouds Roll By," six reels, with Douglas Fairbanks
Ian. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
Oct. 19—"Her Game." five reels, with Florence Reed.
"The Eternal Mother," with Florence Reed.
"The Corsican Brothers." with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
I MU'IIMI. PBAT1 HES

Not. 8—"The Rider of the Law." six reels, with Harry Carey.
Nov. 10—"The Trembling Hour," six reels with Helen Jerome Eddy
Nov. 17—"His Divorced Wife," five reels, with Monroe Salisbury.
Dec. 1

—"Under Suspicion," five reels, with Ora Carew.
Dec. 8

—"Ijsca," five rttU with Edith Roberts and Frank Mayo.
Dec. 15—"A Gun Fighting Gentleman," five reels, with Marry Carey.
Dec. 29—'The Pointing Finger," five reels, with Mary MacLaren.
Jan. 6—"The Day She Paid." five reels, with Francelia Billington.
Jan. 12—"The Triflers," six reel*, with Edith Roberts.
Jan. 19—"The Phantom Melody " five reels, with Monroe Salisbury.
Jan. 26—"Market Men." five reels, with Harry Carey.
Feb. 9—"Rouge and Riches," five reels, with Mary Macl.aren.

JEWEL, PRODUCTIONS
"The Right to Happiness," eight reels, with Dorothy Phillips
"Forbidden." six reels, with Mildred Harris.
"Blind Husbands," seven reels, with Eric Strobeim.

VITAGRAPH
'The Winchester Woman." five reels, with Alice Joyct.
"In Honor's Web," five reels, with Harry T. Morey.
"A Fighting Colleen," five reels, with Bessie Love.
"The Black Gate." five reels, with Earle Williams.
"The Combat," five reels, with Anita Stewart.
"The Golden Shower," five reels, with Gladys Leslie.
"The Tower of Jewels." five reels, with Corinne Griffith.

"The Darkest Hour," five reels, with Harry T. Morey.
"Pegeen," five reels, with Bessie Love.
"When a Man Loves," five reels, with Earle Williams.
"The Sins of the Mother," five reels, with Anita Stewart.
"The Midnight Bride," five reels, with Gladys Leslie.
"Human Collateral," five reels, with Corinne Griffith.
"The Birth of a Soul." five reels, with Harrv T. Morey.
"The Juggernaut." five reels, with Anita Stewart.
"Deadline at Eleven." five reels, with Corinne Griffith.

"The Flaming Clue," five r^els, with Harry T. Morey.

VITAGRAPH SPECIALS

"Daring Hearts," six reels, with Bushman and B*ayne.
"The Gamblers." six reels, with Harry T. Morey.
"The Wolf," six reels, with Earle Williams.
"The Climbers." six reels, with Corinne Griffith.

"The Vengeance of Durand." seven reels, with Alice Joyce.
"Have" of Pride." six reels, with Alice Jovce.
"The Fortune Hunter." seven reels, with Earle Williams.
"The Sporting Duchess," seven reels, with Alice Joyce.

O. HENRY SERIES

"The Day Resurgent," two reels, with Gypsy O'Brien.
"The Roads We Take." two reels, with Jay Morley.
"The Church With an Overshot Wheel," two reels, with Ethel Fleming.
"While the Auto Waits," two reels, with Ethel Fleming.
"Tellmache, Friend," two reels, with Kate Price.
"The Dream." two reels, with Alice Calhoun.
"The Call Loan," two reels, with Jay Morley.
"A Philistine in Bohemia," two reels, with Edna Murphy.

LARRY SKMOX COMEDIES

"The Star Boarder." two reels.

'His Home. Eweet Home." two reels.

"The Simple Life." two reels.

"Between the Acts," two reels.

"Dull Care," two reels.

"Dew Drop Inn," two reels.

"The Head Waiter," two reels.

"The Grocery Clerk," two reels.

CURRENT SERIALS
ARROW, "Lightning Bryce," with Ann Little and Jack Hoxie.

HALLMARK, 'The Sign of the Rat." with Claire Anderson.

PATHE, "The Adventures of Ruth," with Ruth Roland.

ARROW, "The Fatal Sign," with Claire Anderson.

HALLMARK, "The Scraaming Shadow," with Ben Wilson and Neva

PATHE, "Daredevil Jack," with Jack Dempsey.
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Cucago Iheatres to Fight Labor Demands

Current
GOLDWYX
PICTURES
WILL ROGERS
in cUhter c

U\jter Cwrywhere

PAULINE FREDERICK
in c7he(Pali$er Case

MADGE KENNEDY
in l/he lPiccming ^nqet

TONI MOORE
in 'Duds

MABEL NORMAND
in 'Pinto ,

RUPERT HUGHES
'-Jhe Cup of 0"«r</ ,

REX BEACH S
cjhe Silver 'horde

JACK PICKFORD
MB 9fcf Cittte Shepherd of ICmifdornCome

GOLDWYN PICTVRES CORPORATION

|

I



Adolph Zukor
Presents

drene

Gas tie
m

THE AMATEUR
WIFE"

WHEN an unsophisticated convent

girl meets a man of the world— !

No, you d«dn t guess it!

Watch her put him in his place!

The hest dressed woman in the

world in a surprise comedy drama

that 11 leave them chuckling.

By Nalbr Barlley

Scenario by Jane Murfin

Directed by Edward Dillon

Cparamountj^rtcrafl Cpicture
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"Come out of this FA girl cant
touch pitch and stay clean —

ftAHuman story, impressively
toUdnd exceptionally wellacted

Says M.P.NEWS

From Peter B. Kynes Saturday Evening
Post Story "The Three Godfathers' .

DIRECTED BY JACK FORD

"T TARRY CAREY in this picture comes into his

JL JL own. 'Marked Men' is one of his best. It

is human and at times so powe rful, it touches every

heart string." —Harrison's Reports.

"A human story"impressively told and exceptionally

well acted." —N. Y. Morninf Telegraph.

&RHY CAREY
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TERIES

A Great Series of Features!
Everyone of these five-real features will be made from

famous detective stories; each will include an all-star cast

of famous players.

Twelve Five-Reel Specials
Coming to you one a month for the next twelve months.

State Rights Now Selling
(AND SELLING FAST)

ARROW FILM CORPORATION
W. E. SHALLENBERGER, President

220 WEST 42nd STREET, NEW YORK CITY



OLIVE THOMAS
in Bi-A-dleij Kind's

FOOTUGHTSand SHADOWS'
Scenario bij U. Cecil Smith
Direction- John W. Noble,

EUGENE: O'BRIEN
in Mau Tullu and DuVernetHabbell's

HIS WIFE'S MONEY"
RALPH INCEPRO DUCTION

//

ELAINE UAMMERSTEIN
in FrankDazeu and Lei^hton Osmurfs

THE WOMAN GAME
Scenario bu G.Marion Burton

Direction -William P.S.Earle

ELSIE JANIS
in.

ANTHE IMP
bn Elsie Janis and Edmund Goulding

Direction- Robert Ellis

Distributed l?u Select



S^hcturejP^K

.ewis d.Se\ znicl

presents

OWEN MOORE
in Lewis AHen Browne's

Sooner or Later*
Scenario by R_. Cecil Smith
Direction — Wesley Rugbies

Distributed by Select



* (NATIONAL PICTURES)

//JUST
^^^^^^^^^

wire
Adapted from the play
by Eugfene Walter
Direction -Howard Hickman
Scenario by Katharine Peed

NATIONALPICTURE
THEATRES inc.

Lewis J.Selznick

Distributed by Select



CLARA KIMBALL YOUNG'S SCREEN TRIUMPH

(republic I^|p[C^^s)

CLARA KIMBALL YOUNG

TRILBY
from the book, by
GEORGE DU MAUR.IER

directed by

MAURICE TOURNEUR

REPUBLIC DISTRIBUTING CORPOKATION
LEWIS J. SELZNICK, Advisory Director

Executive Offices, 130 W. 46th St., N. Y. C.

BRITON N. BUSCH, President

Exchanges Everywhere
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Which was the motive behind the bullet

fired by the masked assassin? Jacob Strauss

had enemies everywhere, any one of whom
might have believed he was doing a good
deed in ridding the world of the milk

magnate.

Suspense, love interest, realistic settings

and an astounding climax combine to make
this picture one of intense interest.

THIS SERIES OF FEATURES
Contains Many Startling Situations and "TEX"

runs up against the whole gamut of human emotions when he seeks to

unravel the mystery surrounding the shooting of Jacob Strauss in the

third picture of this great detective series. State Rights Xow Selling

ARROW FILM CORPORATION
W. E. Shallexberger. President

220 WEST 42nd STREET, NEW YORK CITY



Dr. FRANK CRANE
The producers of

EMPTY ARMS"
have the privilege to announce

that they have contracted with one of the most distinguished literary men of the world to write a big feature picture of

timely and universal interest. The man with whom the engagement has been made is perhaps the most read writer in

\merica. His daily editorials and gentle philosophical treatises are followed religiously by over Twenty Million Readers

in the foremost cities of the country. Tbose who know him virtually worship him. Hence it is a distinguished priv-

ilege to announce that the producers of "Empty Arms" have made arrangements with DR. FRANK CRANE in collabora-

tion with CHARLES D. ISAACSON. Dr. Crane's colleague on the "New York Globe." for the famous philosopher and

teacher to tell in story form his grand conception of

"DEMOCRACY"
A Super Feature will result. Having already read the script of the story, we are able to announce at this time that

it is one of the most extraordinary dramatic tales ever conceived for motion picture development!

"DEMOCRACY" will unquestionably be the biggest Feature Picture made since the Birth of a Nation and Cabina.

No expense will be spared in the filming of the story. The foremost actors and actresses are engaged, and the picture

will be made, with the co-operation of Dr. Frank Crane, by FRANK REICHER.
Options on "DEMOCRACY" for territorail rights may be secured at one*. Preference will be shown, naturally, to

buvers of "EMPTY ARMS."

Xe&ter 9ark (r
SdUuard Whiteside

PRODUCERS

500 Fifth Avenue, New York City.
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,e TIGER
OF EPANCE
the outstanding

figure of ail

the world - has

been advertised

in the news-

columns of all

newspapers for

four consecu-

tive years *

GlEMENCEAU's
Uhe STRONGEST

Oyi mighty picture by
a mighty man for
mighty pwfits at

your theatre ~

'Directed by

JR. 'A - WALSH

FOX
ENTERTAINMENTS
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WILLIAM POX

GEORGE
WALSH

in the production without
a sincjle lapse oj time-

AMANHATTAN
KNIGHT J

oAdabicd from the

GELETT BURGESS
story FIND THE WOMAN

Directed by

GEORGE-A-BERANGER
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So freat
and so absolutely successful

are I]

WILLIAM IARNUM ia

A TALE OF TWO CITIES
and

LES MISERABLES
and

the spectacular triumphs

SALOME - CLEOPATRA »

ADAUGHTER of the GODS "

THE HONOR SYSTEM *
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that
thev are now being booked
as first run attractions by the

big theatres

Bi£ showmen
h
like

big profits !

Be a big showman
yourself and begin

today

FOX
ENTERTAINMENTS

WORTH
IMCTUB.ES *
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It covers all

the world in
motion pictures

and covers it

first *

It is the one of

all that has defi-

nite class and a

real personality

»

It will pay you
to buy the best

even if the best

costs a little bit

more *
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FOX
ENTERTAINMENTS
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c7\Aere ly mentioning

^^tllECRERS
^*^The biggest success

of the season -

If you have'nt booked it

ook it NOW
If youve booked it

^^^Repeat for a

clean up

—

1

I

and
Don't forget its success partners

Should a hus- P ACSsSJfjLr^
|

band forgive fr pailgflUtt
;

that brings prestige as well
as money to your house -

FOX ENTERTAINMENTS



March 6, 1920 EXHIBITORS HERALD 19

TEX"
The Greatest Detective

of Modern Times

It takes him into strange

places,this hobby ofTex,

but he gladly^ takes his

life'in his hand and fol-

lows wherever clues

may lead. In "The Wall
Street Mystery" a

vengeful valet of the murdered broker led him into the opium dens of^Chinatown,
and among these derelicts he had to fight for his life.

DON'T MISS BOOKING THESE THRILLING DETECTIVE FEATURES.

A great series of 12 five-reel pictures featuring "Tex" and an all-star cast of players.

State Rights Now Selling.

ARROW FILM CORPORATION
W. E. Shallenberger, President 220 West 42nd Street, New York
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All of you remember J. Warren
Kerrigan in "The Best Man!"
Electric thrills, zest, action and

dash.

Here is another romantic melo-

drama: livelier: more thrilling:

filled with action and excitement

and carrying in addition all of

the splendid Robert Brunton
production facilities.

Pre-released beginning Feb. 29.

At the price schedules Bet for

his pictures J. Warren Kerrigan

is the best "star buy"" that an

exhibitor can make lor hi>

theatre.

Robert Brunton
presents

J.WARREN

KERRIGAN
and his own company in

$ 30,000
By H.B. Daniel Directed by ErnestCWarde

W.W.HODKINSON CORPORATION
527 Fifth Avenue, New York Gty

Distributing through PATHE Exchange, Incorporated
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AWhite Man's Chance
Handsome Donald Joseph
Blenhorn. fighting everv inch of
the way. battles with bandits,

sticks by his friends and smites
his enemies. He looks death in

the eyes, reveals the character of
a plotting fiance and marries the

girl his heart selects BOOK IT.

The Joyous Liar
Picture Kerrigan as a burglar, as

a road agent ; as desperate,

hunted, always-in-danger; loving

and loved by a girl who stuck

tight, despite everything only to

find—There's the secret for your
audiences. BOOK IT.

The Lord Loves the Irish
A story of success in America

—

every one loves Success. A
picture for ail kinds of audiences.

A highlv successful title. Figure

non what you can do with this

for the full week in which St.

Patrick s Day falls. BOOK IT.

Live Sparks
A slashing, modern storv of the

oil fields and a wide-awake hero
who knows how to block a band
of plotters. Now actively plaving
the first run theatres throughout
the nation. BOOK IT.

W.H0DKINS0N CORPORATION
527 Fifth Avenue. Sew TfarltGty

Distributing through PAJEE Exchange.h*^rpanted
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JOSEPH LEVERING
Presents

HIS

TEMPORARY
WIFE

By Robert Ames Bennet
Directed by Joseph Levering

With an all-star cast

RUBYE DeREMER
EDMUND BREESE
MARY BOLAND
EUGENE STRONG
W.T CARLETON

Booked instantly by Tom Moore for his Wash-
ington Strand: booked on the circuits of New
York and a dozen large cities for immediate play

dates. It catches public attention with five all-

star cast names.

Exhibitors are taking quick advantage of the

chances for exploitation, guessing contests, leaser

copv in programs and special folders—all sug-

gested by making a play on the title itself

—

" His Temporary Wife."

W.W. HODKINSON CORPORATION
527 Fifth Avenue. New YorkGty

Distributing through PrVTBE Ixchangejncorporated
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Arthur P. Beck
presents

LEAH BAIDD
The Picture Girl Beautiful

CAPITOL
Prom the notable stao'e success by

AUGUSTUS THOMAS
Directed by GEORGE IRVING

Dav bv dav. week bv week, "The Capitol"

is leading in sales and is leading in import-

ance of ibe new first runs booked any

previous Leah Baird production ever made.

This is understandable, and was expected

bv its distributors, because "The Capitol"

is stronger, abler, more vivid, more dramatic

and more compelling than the previous

Augustus Thomas plays in w hu h Mis? Baird

has starred.

Have you booked "The Capitol"*?

W.W. H0DKINS0N CORPOMnON
527 Fifth Avenue. Hem York Gty

rhrmiutowt thrrvgh PATHE Bechance hiaxpwKd

Foreign Distributor J Frank BrockW Inr 729-7? Are
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EXHIBITORS HERALD subscribers

are the most successful exhibitors

in the world

BECAUSE THEY HAVE A DEFINITE
means of determining in advance

the entertainment and box office

values of every picture they exhibit

"WHAT THE PICTURE DID FOR ME'
removes the danger that lies in

experimenting. An authentic
record of actual performances,

compiled by contributors who
have made or lost money with

the pictures, it is the only infal-

lible booking ^uide

You cannot atford

To miss a single installment of

"WHAT THE PICTURE DID FOR ME"
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EASTERN REPPESENTAlWE JOE BRANDT 1600 BROADWAY NEW YORK
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Don't Disappoint Your

THIS N
with

Katherine MacDonald
The American

Beauty

These Pictures are being produced

with a lavishness that makes there

the last word in motion picture art

TREMENDOUS EXPLOITATION
ANGLES ARE AFFORDED

A First National'
Attraction

Beauty of Star

Famous Authors

Noted Stories

Marvelous Settings

Strong Casts

Successful Plays

Beautiful Scenery

Exquisite Gowns

ABSORBING PLOTS

Love Intrigue Romance

Society Marriage Divorce

Surprise Adventure Thrills



EXHIBITORS HERALD 27

<>ns! They Will Ask For

SERIES
Watch for these Pictures

at big First Run Houses

"The Turning Point"

The Picture Beautiful

By Robert W. Chambers

"The Guest of Hercules"

Adventures at Monte Carlo

By C. X. and A. M. Williamson

"The Notorious Miss Lisle"

A Thrilling Romance

By Mrs. Bailey Reynolds

Presented by

Katherine MacDonald Pictures Corporation

Sam E. Rork, President and General Manager

By Arrangement with

Attractions Distributing Corporation

B. P. Fineman, President
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Coming!

ANITA STEWART
in

"The Fighting Shepherdess"
A STIRRING ROMANCE
OF THE RUGGED WEST

Adapted by Frank M. Dazey from

Caroline Lockhart's novel. Directed

by Edward Jose, assisted by Millard

Webb. Photographed by Tony Gaudio.

An Early March Release!

A "First National" Attraction
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Bye and Bye You'll Buy

A First National Franchise

for Your Theatre.

That is, YOU or someone in your

town will be the lucky man

The Exhibitor who owns a Franchise

will no longer have to Buy and Buy

and be boosted and boosted in film

rentals every month in the year

A Franchise is a Sweet Buy to Buy

Write for our booklet

"A FRANCHISE TO INDEPENDENCE"

Address Exhibitors Defense Committee

Care First National Exhibitors Circuit, Inc.

6 W. 48th St., New York, N. Y.
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piniiira^

NOTICE TO SUBSCRIBERS:

Effective with this issue, the annual subscrip-

tion price of EXHIBITORS HERALD will be

two dollars.

The greatly augmented service of EXHIBI-
TORS HERALD, together with heavy costs

due to existing publishing conditions, renders

adoption of the new price imperative.

EXHIBITORS HERALD aims to maintain,

regardless of cost, the present high standard

of the publication and its many valuable fea-

tures, and we are confident that the exhibitors

of America, realizing that EXHIBITORS
HERALD is distinctly and at all times pub-

lished in their interest, will gladly meet the

slight additional cost.

ailllllllllM
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The Screen's Most I

3 One*$ the best pictures the
[<
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v
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^Svlti. saysf dhont * The Lone ^7olP#-> ,

D^ghter" Loiuse Glauun's second^
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ine <iratmai,tKait c«tn Jbe loolcedL Por\0si,rdL to d^S^

WtKe sensq.t_iori oP the yea^r
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"Sah<

"Elaborate beyond the power of description.

A photoplay with a new story. Rarest of the

film species." —New York Evening Mail.

"An enchanting picture. Louise Glaum gives

a wonderful peformance."
—Chicago Evening Post.

"A masterpiece. Miss Glaum superb."

—Guy Price in Los A ngeles Herald.

THE LONE WOLF'S DAUGHTER"
"That rarest of rare things, a plot intensified

and sharpened by a transition into screen form."

—New York Globe.

"NEITHER GRIFFITH NOR DeMILLE
ARE ACCOMPLISHING MORE THAN
THIS PRODUCER.—J.PARKER READ, Jr."

Chicago Herald- Examiner.

"Best work Miss Glaum has ever done"
—H. E. Dougherty in Los A ngeles Express.
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THE IDEA IS RIGHT
Mr. Exhibitor here is your
Opportunity.

Will you grasp it ?

"Comedyart" Pictures tell the whole story. The ex-

hibitor who is quick to realize those opportunities which
mean greater success to himself will be quick to discern

the far-reaching possibilities of "COMEDYART" PIC-
TURES.

"COMEDYART" PICTURES afford a combination of

comedy, art and beauty, divided as follows:

1,400 feet of comedy
400 feet of art-color animated scenic

200 feet of "Memories"

Total of 2,000 feet in which "QUALITY" reigns su-

preme in addition to the fact that "COMEDYART"
Pictures constitute an entirely new IDEA in Filmland;
It is an absolute "knockout." That's why literally thou-
sands of exhibitors are booking "COMEDYART" right

now.

The wide-awake exhibitor will investigate today. Your
business, your patrons and your future success demand
keeping abreast of the times. "COMEDYART" Pic-

tures loom powerfully before you as the answer.

Our own branches are being
opened in every exchange center.

Our own service on our own pro-

ductions guarantees satisfaction.

Our own sales representatives are

being appointed. Names and ad-

dresses will be announced imme-
diately.

Special Pictures Corporation
334 H. W. Hellman Building

Los Angeles, California
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AND THE QUALITY
SUPREME

Perfection is the principle on which "COMEDYART"
Pictures are produced.

The comedies are refreshing. They are NOT all matri-
monial troubles, NOT all newly-wed mixups, NOT all

slapstick, nor all scantily-clad women. Variety is the

predominating keynote.

Made for Wholesome Fun Only

The themes are as varied as the changing moods of hu-
man nature. The only "sameness" running through all

these comedies is the convincing spirit of fun.

Here is the Big Punch !

The art-color scenics, the new color pictures are more
beautiful than any other color film ever offered. Science

has given up a secret of art color heretofore unknown.
The 400-foot colored scenic beauties carry stories and
legends that are at once fascinating, full of absorbing
interest.

The Art Color Section Alone is Worth More
Than You Pay for the Entire Two Reel

"Comedyart"

MEMORIES—There is no limit to your patrons' pleas-

ure in it except their own "MEMORIES." Artistry,

pains and money have not been spared in this 200-foot

novelty.

MR. EXHIBITOR, YOU CAN'T RESIST!

You have our stamped addressed
postcard, so your reply is pre-

paid. Therefore it costs you noth-

ing to find out. Will you mail it

TODAY?

Our franchise will be a valuable asset to you.

WRITE TODAY

Special Pictures Corporation
434 H. W. Hellman Building

Los Angeles, California
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FEATURING the winners of the fame and fortune con-

test conducted by the "Motion Picture Magazine,"

"Motion Picture Classic" and "Shadowland."

The Judges were: Mary Pickford, Thomas H. Ince, Cecil B.

DeMille, Maurice Tourneur, James Montgomery Flagg, How-
ard Chandler Christy, Eugene V. Brewster, Olga Petrova.

A picture with unlimited advertising possibilities.

For territorial rights address

MURRAY W. GARSSON
1600 Broadway, New York

CHARLES F. SCHWERIN, Sales Manager
Phone: 4620 Bryant
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ELIICID, MYSTERIES

<Iim

Whose Hand Fired the Pistol?

Nemesis in the form of a masked
man had shot down the relentless

speculator. This man had many enemies

who would gladly see him dead; fellow

financiers, social acquaintances, poverty-stricken

parents, their motives were as diversified

as their social standing.

"TEX" seeks the real assassin in this second picture

in the great TEX series and the threatre owner is safe in

offering a big cash prize to th : patron who discovers the solution to this mystery.

THE GREATEST SERIES OF 5-REEL FEATURES EVER MADE
WITH AN ALL-STAR CAST

State Rights ]\ow Selling

ARROW FILM CORPORATION
220 WEST 42nd ST. W. E. Shallenberger, Pres. NEW YORK CITY



40 EXHIBITORS HERALD March 6, 1920

UNITED ADTISTS CORPORATION'
AN NOUNCES

ITS FOKTHCOAING PRODUCTION

in

omance
Jtim the Gdebmted ^iaty

by^EDWARD SHELDON

Jl Great Play is Brought

to the Screen

"Romance," one of the outstanding

dramatic successes of the past decade,
is coming to the screen.

Its remarkable record on the stage

—

nearly three years in London, a year
in Chicago, a phenomenal season in

New York, a special engagement of

eight weeks in Boston—made it the

object of the keenest bidding among
motion picture producers.

United Artists Corporation is fortunate,

not only in having acquired the play

for - picture presentation, but likew ise

in having Miss Keane herself appear
in the role that she has made one of

the most vivid figures of the modern
stage.

Romance" has won its way into the

hearts of drama-lovers, because it tells

an unusual, remarkable story and
because of the rare talent and artistry

that Miss Keane brought to it.

And so the play bespeaks an unusual

picture—a picture of powerful and
lasting appeal.

UNITED ARTISTS CORPORATION
Mary Pickforil Charlie Cliaplin

Douglas Fairbanks J). W. Griffith
'
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COMMENT OF THE WEEK
By MARTIN J - Q^U IGLEY

—

:

For the Masses
MAUEICE TOUEXEUE asserts that "a canvass of

motion picture productions made during the past

ten vears will show a decline that is really startling."

In this assertion Mr. Tourneur differs from the un-

questionable verdict of the general public and the vast ma-

jority of competent critics.

There has been a valid and unwavering advance in

every type of picture. The general standards of today are

beyond serious comparison with those of even a few years

ago, excepting only those unusual instances which are

simply the occasional result of creative work.

Mr. Tourneur deplores the restricted circulation of

his "The Blue Bird," and marvels at the popularity of

"'Male and Female.'"

The motion picture is not a thing to be done for a

museum of art or for the darkened seclusion of a boarded-

up drawing room on Fifth avenue, Xew York. But rather

something that reaches out and touches the actual—not the

ideal—emotional responses of the masses of the world.

And for this purpose, which is the logical objective of

the motion picture, "Male and Female," as bad a drama

as it may be technically, has everything that "The Blue

Bird" lacks.

* * *

Powers Predictions

THEBE is one thing that must be said for Mr. P. A.

Powers: he insists upon being original even if, occa-

sionally, he must be wrong to do so.

Forecasting prosperity has become exceedingly trite

in the industry so Mr. Powers takes the floor with a state-

ment to the effect that just ahead for the motion picture

business the rocks of bankruptcy loom large and menacing.

Mr. Powers justifies his mournful utterance on the

grounds that artists' and writers' salaries, extravagances

in production and the inability of alien buyers to continue

to meet the unfavorable exchange on foreign money is

gradually sapping the stability of the industry.

Mr. Powers may be right, but his statement does not

prove it.

The additional compensation that has been paid during

recent months to artists and writers is hardly perceptible

in comparison with the greater revenues of the industry

through greater theatre attendance at higher admission

prices. And. incidentally, it is not the writers for the

screen whose works have been bringing exorbitant figures,

but the owners of plays and novels whose properties at-

tained prominence in their original form.

The foreign market, as pointed out frequently during

recent months by many authorities, affords a serious situa-

tion due to the exchange on foreign money. But at the

worst, the condition is only a temporary one and as it is

effecting all business and even governmental matters an

adjustment without question will be reached in the near

future.

Contrasting the opinion of Mr. Powers there is the atti-

tude of other leaders in even- branch of the trade whose

conviction as to the future prosperity of the motion picture

business is being evidenced iu the production of greater

and finer pictures and at greater cost because they know the

market is prepared to pay ; in the building of greater and

finer theatres because they know that it is the demand of

the public that is prepared to pay and in many other ways

that are manifestations of confidence in the future pros-

perity of the industry.

The pessimist as well as the dreamer performs a valu-

able function in pointing out what might happen.

In the case of Mr. Powers* pessimistic contention he

may be right, but pending the appearance of further proof

Mr. Powers will be rather lonely in his opinion.

* * *

Freak Legislation

OUT of Troy, X. Y., comes the bright idea that Sunday

picture shows be taxed to supply funds for police and

firemen's pensions. It need not be questioned that some-

thing should be done for city employes who have grown

old in the service of the community', but why place the

burden of this on the motion picture theatres?

Sunday picture shows even in Troy are not existing

through the tolerance of the public, but are in operation

as a direct result of the public's demand. If the business

of Troy is to be taxed for the support of the pension fund,

then revenue producing business of every kind should be

included—banks, commercial houses, public utilities and

the professions.

This piece of freak legislation that has been proposed in

Trov is generally important because it is typical of a cer-

tain sentiment that is flung across the country. The main

consideration in the Troy situation and in every similar

situation is that motion picture interests must oppose

vigorously from the very start every type of prejudicial

legislation, every movement that has as its core the notion

that the motion picture theatre merely exists through the

kind sufferance of legislative bodies.

* * *

Collective Bargaining

A DECIDEDLY unique twist is given to labor theories

in the controversy now raging in Chicago between

the exhibitors' association and the operators' union. The

union chiefs declare they will not bargain collectively with

the association but will only treat individually with the

erh ibitors.



42 EXHIBITORS HERALD March 6, 1920

Maurice Fleckles, vice president of the

Universal Film Manufacturing Company,
stopped off in Chicago for a brief visit

last week en route to New York from
Los Angeles.

Jesse L. Laskv, vice president of the

Farnous Players-Lasky Corporation, in

charge of production, has returned to Los
Angeles.

F. J. McConnell has been appointed as-

sistant to Fred C. Quimby, general man-
ager of the Associated Theatres.

Claude Ezell, manager of the Dallas
district for Select Pictures Corporation,
has been given the added responsibility of

supervisor of the New Orleans district by
Sam E. Morris, vice president and general
manager of Selznick Pictures.

Phillip Selznick and wife passed
through Chicago last week on their way
from the West Coast to New York City.

E. C. Fielder, field manager for Select

for the Central Territory, made a brief

visit to Chicago last week on his way to

Detroit.

Sam Katz and Max Balaban, well
known Chicago exhibitors, left for New
York City, February 20, to attend an im-
portant session of directors of the First
National Exhibitors Circuit.

"Ken" Spear, production manager of
Master Films, Inc., has taken a short trip

to the White Mountains to make arrange-
ments for one of the forthcoming Sewell
Ford Torchy stories.

Dave Mitchell, until recently connected
with the Washington branch of the United
Theatres of America, has been appointed
Washington branch manager for the Spe-
cial Pictures Corporation.

M. J. Mintz, formerly of Chicago and
now serial manager for the Hallmark
Pictures Corporation, made his first visit

to Chicago in his new capacity, February 19.

Carl Laemmle is expected in Chicago
this week on his way from New York to
the West Coast.

M ilton Goldsmith, treasurer of United
Picture Theatres of America, is expected
in Chicago this week on official business
for the company.

Arthur J. Lang, foreign traveling rep-

resentative for the Nicholas Power Com-
pany, is rapidly recovering from his recent

illness and expects to be back on the job
in about a week.

Peter J. Schaefer and Adolph Linick
postcard from the Maryland Hotel, Passa-
dena, Calif., that they are having a good
time.

Sidney S. Cohen, president of the New
York state exhibitors league, addressed
the Motion Picture Directors Association
recently on the subject of closer co-
operation between exhibitors and directors.

E. J. O'Donnell, special representative

for National Picture Theatres, Inc., has
started on a tour of the Middle West ter-

ritory.

Aaron J. Jones, of the firm of Jones,
Linick and Schaefer, is in New York on
business for his firm.

An epidemic of falling theatre canopies

in New York City has caused the authori-

ties of Chicago to take action to prevent

a like occurrence.

R. H. Cochrane, vice president of Uni-
versal, has been confined to his home by
illness.

Tom North, well known in trade cir-

cles from coast to coast and formerly

connected with Pathe and Fox. has become
general manager of the Tom Moore Enter-

prises, Washington, D. C.

Al Feinman, has resigned as associate

editor of Lewis J. Selznick's trade paper,

the Motion Picture Times, to accept the

position of publicity and advertising man-
ager of the Inter-Ocean Film Corporation.

Randolph Bartlett is back in New York
to resume association with Selznick Pic-

tures Corporation.

I. Bernstein, general manager of the

National Film Corporation, and Joe Brandt,

special representative of the same company,
are among the dignitaries attracted to Chi-

cago this week by the convention of inde-

pendent exchange men.

Barney Hahn, owner of the only theatre

at Sturgeon Bay, Wis., is on his way tto

Florida to spend the rest of the winter.

He will return April 1 to start remodeling
his theatre so as to greatly increase its seat-

ing capacity.
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e News
By J. R- M.

More Picture Actors There

—

I see Sir Oliver Lodge says the ghost
walks with greater frequency in New
York than in Chicago.

Know All About It-
It's interesting to read in the daily

papers articles on how to keep down
the H. C. L. written by w.k. actresses
who spend most of their time riding

about the country with a maid, a sec-

retary and a business manager.

THE AMERICAN LUX PRODUCING
COMPANY HAS JUST BEEN FORMED.
THEY'RE GOING TO MAKE LIGHT
DRAMAS. HA HA! IT'S A DELAWARE
CORPORATION CAPITALIZED AT »40,000.-
000—WHICH IS A LOT A MONEY EVEN
IF IT IS ON PAPER.

Easier to Get

—

Down in Wall street they're using
stock certificates instead of poker
chips in little games of draw.

ONE REALIZES THAT THE WORM II AS
TURNED WHEN ONE HAS TO PART
WITH TWO SMACKERS FOR A PAIR OF
FIFTY-CENT SILK SOX, EH, WOT?

No Kick in 'Em

—

And the silk sox these da*ys are a

good deal like the 1919 near beer

—

never full strength and the price makes
you sick.

Too Tecknikle—We Pass—
A reader who is evidently bugs on

technical stuff wants to know if it is

true Mr. Selznick insured Eugene
O'Brien for $150,000, and if so, could
Mr. S. be pinched for arson if he fired

'Gene?

Speaking of Grog

—

Rutgers Neilson, who writes pub-
licity for the Swedish Biograph Com-
pany, contributes an interesting story

headed "Grog saved this horse's neck."

Well, grog has saved many a horse's

neck. In fact it was 99% grog.

George Was a Great Traveler

—

Corrine Griffith, the Vita, star, while

taking scenes in Saugerties, N. Y., re-

cently, discovered 28 old buildings in

the town, alleged to have been Wash-
ington's headquarters. And now she's

wondering how the Father of His
Country found time to occupy all of

them.

AS sure as water freezes at a certain point of temperature, or that

' ice melts when that temperature is sufficiently raised,—just so

surely will RITCHEY posters always have the maximum degree of

advertising value.

They are advertising masterpieces;—they are the summit and the

acme of motion picture poster perfection!

RITCHEY LITHOGRAPHING CORPORATION
406 West 31st Street, New York Phone: Chelsea 8388
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To Tax Theatres Two
Cents on Tickets for

Sunday Performances
TROY, N. Y.—The common council

has adopted a resolution directing the

corporation counsel to prepare an ordi-

nance providing that the managers of

motion picture theatres pay a tax of 2

cents on every admission paid for Sun-

day performances.
The council measure says further,

"That the exhibition of motion pictures

on the first day of the week shall be pro-

hibited except upon terms and conditions

to be provided in said ordinance, which
include that all pictures shown at such
exhibitions shall be endorsed by the na-

tional board of review, and that no
greater admission fee be charged than

is charged on any other day of the week,
and that no such exhibition shall be con-

ducted without a permit therefor by the

city clerk of Troy."
The money which would be received

from the tax, says the resolution would
be used for the benefit of the police

and firemen's pension fund.

Seeks Reenactment
Of Daylight Saving

Despite Opposition
WASHINGTON—Re-enactment of the

daylight saving law has been proposed

in a bill introduced in Congress by Rep-

resentative O'Connell of New York. Mr.

O'Connell's bill is similar to the law
which was repealed last October.
With the enactment by a number of

cities of local legislation providing for

daylight saving and the great cry that

has gone up, principally from the man-
ufacturing centers of the East, for the

passage by Congress of such a measure,
it is Mr. O'Connell's intention to bring
his bill up for the purpose of ascertain-

ing the position adopted by Congress in

regard to this matter.
Inasmuch as the bill provides that day-

light saving shall become effective on the

last Sunday in March, it is believed that

an effort will be made to bring the meas-
ure up for consideration almost imme-
diately.

Major Pullman Dies
WASHINGTON. D. C, Feb. 23 —

Major Raymond W. Pullman, Superin-
tendent of Police in the District of Co-
lumbia and a member of the committee
recently appointed to carry on the

Americanization campaign launched by
former Secretary of the Interior Frank-
li-i K. Lane, died yesterday of pneu-
monia.

Star Directs Film
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Pauline
Frederick is directing herself in the

final scenes of "Roads of Destiny."
while Frank Lloyd is preparing the

script for "Madame X," the star's next
picture.

Chicago Exhibitors Reach Crisis
In Negotiations With Operators

Every Theatre Closes March 1 Unless Union Agents
Modify Demands to Theatre Owners—A. A.

A. Insists on Reversion to Old Scale

Every motion picture theater in Chicago and suburbs will be closed

on Alarch 1 unless an amicable agreement on present differences between
exhibitors and operators is reached before that date.

This turn in events resulted from a meeting of the Allied Amusements'
Association on Monday, February 23, when it was decided that exhibitors
should give their operators a notice of one week that their services would
be no longer needed, because the operators' organization was "unfair in

their treatment of the theaters in general."

Operators Are Given Notices
Theater managers were given form letters to this effect which they

signed and presented to the operators on Monday night.

In addition to exhibitors, the managers of approximately twenty-five
vaudeville houses which show pictures took like action in respect to their

operators.

To Direct Minter
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Charles
Maigne will direct Mary Miles Minter
in her next picture.

This action was taken, according to
Sam Atkinson, vice president and gen-
eral manager of the association, because
of the unscrupulous methods employed
by union representatives. It was the di-

rect outcome, he said, of the union's
officials forcing exhibitors to employ op-
erators where additional help was not
needed.

If union executives withdraw these ad-
ditional operators from twelve picture
houses before March 1, the order handed
to operators on Monday will be recalled,

it is said. If these operators are not
withdrawn, according to Mr. Atkinson,
orders will be sent out from the offices

of the association closing every theatre.

Exchanges Back Exhibitors

Behind the exhibitors are the exchange-
men, it is said. Mr. Atkinson declared
that should any exhibitor wish to treat

with his operator and remain open, ex-

changes would refuse to deliver films.

The fight, said Mr. Atkinson, is not
against union labor. On the other hand,
he continued, "it is a fight to free the

motion picture industry in Chicago from
the domination of union chiefs."

The association's business agent de-

clared that the exhibitors are willing to

employ additional operators when such

help is needed, but that exhibitors do not

propose to be dictated to by union offi-

cials and burdened with unnecessary
help.

Atkinson Issues Statement

"We have agreed to put in extra men
to look after nothing but lighting ef-

fects," said Mr. Atkinson, "but we are

not willing to recognize the 'De Luxe
proposition.'

"

The "De Luxe" proposition which was
placed in the agreement between the ex-

hibitors and operators, and which was
held open for further negotiations, reads:

"Houses using effects of any nature for

overtures, musical, singing or dancing

acts, pantomimes, etc., shall be classed

as De Luxe regardless of price and seat-

ing capacity and shall maintain an op-

erator at each machine."

Means Reduced Salary

The contention of the association is

that to place an operator at each machine

is unnecessary. This system also works
to a disadvantage to the operators, ac-

cording to Mr. Atkinson, in that men
who were receiving approximately $63

a week under the old agreement have

had their salaries reduced to $50 a week.

"This is only another fight for the free-

dom of the screen," according to Mr.
Atkinson. "We claim that neither labor

nor operator nor exhibitor controls the
screen. It is the property of the public.
"There is an attempt now to control

the industry through the bill posters,
musicians, teamsters, operators, film in-

spectors, shippers and helpers in the
service."

Reynolds States Case

Counter statements were made by T.

J. Reynolds, president of the Interna-
tional Association of Theatrical Stage
Employes, who declared that the present
trouble between the operators and the
Allied Amusement Association results
from a refusal on the part of a commit-
tee from the association to negotiate on
the De Luxe section of the agreement.
Mr. Reynolds said no further action

was contemplated at present. He indi-

cated that should exchanges refuse to
deliver films to houses that wish to re-

main open, the international in the United
States and Canada will boycott those
films. The union sent out circulars Mon-
day to all exhibitors requesting that they
remain open.
Mr. Reynolds said that the union will

not now negotiate with the association.

Any further negotiations, he said, must
be made with the individual exhibitor.

Announce Ray's Plans
(Special to Exhibitors herald)

LOS ANGELES, Feb. 24.—Charles
Ray's first independent picture will be
"Forty-Five Minutes From Broadway."
Sol Smith Russell's "Peaceful Valley"
will be filmed later.

Shakeup Is Rumored
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Rumors of

another shakeup in the studio forces at

Universal City are going the rounds
following the arrival here of P. A. Pow-
ers, Universal treasurer, and John
Brownell, eastern scenario editor.

Gloom Is On Job

LOS ANGELES, Feb. 24.—

A

cinder in Maeterlinck's eye, occur-
ring during his trip Sunday to San
Diego, has spoiled much of his en-
joyment at the enthusiastic ovation
pxtend^d upon arrival here to write

for Goldwyn.
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SWISS PREFER U. S. PRODUCTIONS! l^TTLldO^ning
Reports Indicate That American Producers
Are Fast Overcoming All Competition-Sixty
Per Cent of Imports Are from This Country
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Applaud American StarsBERNE, SWITZERLAND—Sixty per
cent of the motion pictures imported into

Switzerland, where the people have be-
come converted to this form of amuse-
ment, are of American manufacture, ac-
cording to Francis R. Stewart, American
consul here.
The American films, according to re-

ports received by the consul, from men
in the industry, are fast overcoming all

competition.
While pictures have not penetrated to

all sections of the country, Mr. Stewart
says that reports show that daily prog-
ress is being made. Regarding the in-

dustry in Switzerland, he says further:

War Aided Introduction

"The war had a very stimulating effect
upon the industry, all the belligerent
countries having used this means for
propaganda work. It had the result of
converting the people to this form of
amusement.
"Compared with other countries and

considering the population. Switzerland
possesses today a relatively small num-
ber of motion picture theatres and none
at all of any great seating capacity. As
a result, the smaller houses are very well
patronized and their owners are appar-
ently making large profits.

Can Revoke License

"It is not possible to state the average
weekly cost of running a motion picture
theatre in Switzerland, this being natur-
ally dependent upon the size and loca-
tion. In some towns a graduated tax is

levied upon the entrance fees. The
license can be revoked at any time.
"The production of motion pictures has

not been undertaken to any extent in
Switzerland, there being at present but
one concern and it is not important.
However, several of the large French and
German producers have utilized Swiss
mountain scenery for staging scenarios.

60 Per Cent from U. S.

"Of the films imported into Switzer-
land, about 60 per cent are of American
manufacture, the remainder coming from
Germany, France and Italy.

"It should be borne in mind that films
coming from France are, in many in-
stances, reproductions of American films
made at the French agencies of the
American producers.
"There are a number of film exchanges

in Switzerland which conduct their busi-
ness along lines very similar to those fol-
lowed in the United States. They lease
from the producer, and, in certain cases,
have purchased outright the sole rights
for presentation in this country.

Overcome Competition
"It is stated by men engaged in the

business that the American product is

fast overcoming all competition. The
European producer does not seem to pay
such close attention to minor details as
does the American. The European pic-
ture lacks action. The scenario, often
taken from some published literary work,
is long drawn out and lacking in interest,
although the settings are magnificent.
"American films are winning the thea-

tre goers because they are lively and full

of action, the comedy is clean and whole-
some and rarely tends to vulgarity, the
minor details are supplied which convince
the spectator that no expense has been
spared to entertain him.

"It is not strange to hear loud ap-
plause from an audience when notice is

thrown on the screen that one of the
well known American film stars is on
the program for the coming week.
"The practice of having a regular pro-

gram at a fixed rental is not followed in
this country. The exchanges buy the
films, with exclusive display rights, from
the producing companies and hold the
person showing the films responsible for
their safe return.

Must Be Censored
"Each new film requires the approval

of a government censor in each city or
canton before it can be shown. This
service must be paid for in some places,
while in others it is free. Advertisement
matter must be paid for by the theatres.
"No special days are fixed for the

release of new films, but the important
exchanges give their own theatres first

call."

Of Aurora s Rialto
AURORA, ILL., Feb. 24.—More than

three thousand people, including many
well-known film men, attended the open-
ing here last night of the Rialto theatre,
a $125,000 house seating 1,500 people.
The program included "Daughter of Two
Worlds," a Christie Comedy, Pathe Re-
view and Fox News.
The Aurora Theatres Company was

host at a dinner following the opening.
Included among the guests were George
B. Rubens, Indianapolis; Maurice R.
Rubens, Claude R. Rubens, L. M. Rub-
ens, Harry Rubens, Joliet; P. C. Havil
Floyd Brockell. S. J. Goldman, W. D.
Burford, H. W. Willard, L. Reichert, Ben
Beadell, Paul Bush, M. Hellman, Jack
OToole, Frank Flaherty, C. W. Vidor,
Florence Enck, Sarah Manning. A. Stein-
berg, E. Silverman and Harry E. Nichols
of Exhibitors Herald, Chicago; H. H. Bur-
ford. LaCrosse.
The officers of the Aurora Theatres

Company are: W. D. Burford. secretary;

J. J. Rubens, treasurer; Frank Thielan,
president; S. A. Lies, vice-president.
Edwin B. Lewis is resident manager of
the Rialto.

Sam Katz Director

Of First National
(Special to Exhibitors Herald)

NEW YORK. Feb. 24—Sam Katz, a

member of the firm of Balaban & Katz of

Chicago, which recently purchased a half
interest in the Illinois franchise" of the
First National Exhibitors Circuit, Inc.,

from Jones, Linick, and Schaefer, was
today elected a director of the First Na-
tional.

Iowa Theatre Sold
TOLEDO, IA.—Chris Smith and

Charles Kiehle of Newton, la., have
taken possession of the Cozy theatre,
which they purchased from the firm of
Graves & Graves.

Theatre to Run Pictures
BOISE, IDA.—Walter A. Mendenhall,

manager of the Pinney theatre, has an-
nounced the purchase of motion picture
equipment for his legitimate theatre. He
proposes to run pictures six nights a
week, with matinees.

Ralph "Ruff Stuff" Ruffner Joins

First National's Publicity Staff
Ralph "Ruff Stuff" Ruffner, known to

many exhibitors for his advertising and
exploitation campaigns as manager of
several theatres in the Pacific North-
west, has joined the publicity and adver-
tising department of First National Ex-
hibitors' circuit.

Prepares an Autobiography
A prepared autobiography, written in

his characteristic style, sets forth his
own recollections of events which led
him to New York. He says:
"Entered the motion picture exhibit-

ing field from the railroad service via
the piano stool route in the nummer of
1009. Substituted for a player who was
ill, and never returned to railroad work.
Tail clicks wouldn't harmonize. As-
sumed the management of a two hun-
dred and forty seat house in Vancouver,
Washington, in 1911; fought a trust for
the town supremacy, winning out hands
down only to have momentary ambitions
to become a magnate wrecked—last lin-

gering phrase of r. r. days—on the rocks
of finance, via uncharted shoals of su-
perior competition by a big. new theatre
which swept all possible revenue away
via the free ticket route.

Manager at Butte, Mont.
"Managed the American Theatre,

Butte, Mont., Liberty Theatre, Spokane,
Wash., wrote advertising and publicity
for Jenson and Van Herberg's Liberty

and Columbia theatres in Portland, and
managed the Columbia. Was transferred
to Butte, Mont., as manager of the Ri-

alto, succeeding Mr. C. S. Jensen, who
moved to Portland. Resigned that posi-

tion because the climate did not agree
with Mrs. Ruffner, and went to San
Francisco and from there to New York.
"Habits-—composer, ad writer, pub-

licity. Features, trained in every depart-
ment of theatre work from curb to back
wall. Record, fiftv-fifty between Colum-
bia and Victor. Special decorations, use
of midnight matinees for motion pic-

tures as early as 1914 and 1915. Scien-
tific accomplishments, the inauguration
of audience singing without 'plants.'

"

Construction Progresses
PEORIA, ILL.—Construction on the

new Madison theatre and the playhouse
being built by W. E. Hull is progressing
rapidly. Work on the interior of the
Madison has been started. Dee Robinson
owns the house. The walls of Mr. Hull's

theatre are being erected.

To Install New Screen
SUMTER, S. C—Lou Rose of Char-

lotte has purchased the Pastime theatre

from Roland G. Hill. Mr. Rose will re-

model the house, installing a new screen
and modern machines.
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Independent Exchange Men Meet
To Prevent Their Extermination

Fifty Leaders in State Right Field Attend Chicago
Convention to Form Co-Operative Body to

Compete With Big Distributors

The first step towards what promises to be a determined nation-wide

fight on the part of the independent exchange men to save themselves
from extermination by making it worth while for independent producers

to continue to offer their features and short subjects on the state rights

market is being taken in Chicago during the present week.
Representatives of fifty of the largest independent film exchanges are

forming a co-operative body, which will settle boundary disputes, propor-

tion the cost of negatives by territories and arrange to raise the financial

encouragement necessary to keep the independent producers from looking
to the big distributors as the only practical market.

Declare Convention Is Independent One
Although the convention was sponsored largely by the Capital Film

Corporation and its officials arranged the details of entertaining the guests
and providing for suitable meeting places, it is declared that Capital's con-
nection with it ceased when the gavel fell at the opening business session.

RALPH BRADFORD, who resigned

as Chicago manager for the Tri-

angle Distributing Corporation to be-

come associated with the S. A. Lynch
Enterprises at Atlanta, Ga., has returned

to Chicago to become manager of the

Chicago office of the Famous Players-

Lasky Corporation.
Bradford succeeds F. F. Creswell, who

has been made division manager for

Paramount. He enjoys a large ac-

quaintance in the central west and his

appointment was a popular one with the

exhibitors of Chicago and vicinity.

Rothacker Enlarges

Industrial Activity

Leggett & Gruen Sell Out In-

dustrial Business, Declares

Report
(By Special Correspondence)

NEW YORK, Feb. 24.—Negotiations

have been closed whereby the Rothacker

Film Manufacturing Company of Chi-

cago takes over the industrial motion

picture activities of Leggett & Gruen,

which had been distributing through the

Pathe exchanges.

No official announcement has been is-

sued by either party to the agreement,
"but the information comes from reliable

sources.
It is believed to mark the beginning of

an important addition to Rothacker's
film enterprises.

At the Chicago headquarters of the

Rothacker company, confirmation of the

above dispatch could not be obtained.

It was learned, however, that Watter-
son R. Rothacker, president of the com-
pany, goes east early next week on im-
portant business.

Grauman Style Show
(Special to Exhibitors Herald)

LOS ANGELES. Feb. 24.—Sid Grau-
man is staging a "Spring Fashion Page-
ant" this week in connection with the

showing. "His House In Order," Elsie

Ferguson's latest. Gowns valued at

thousands are being shown by living

models.

The vanguard of the visiting independ-

ent exchange men reached Chicago Sun-

day, February 22, although the business

sessions did not open until the following

Tuesday. Monday found forty of the

delegates already assembled.

Well-Known Men Present

Among the early arrivals were:
Gene Pearce and H. J. Hermann.

Pearce Film Co., New Orleans.
H. E. Hendricks, Ever Ready Reel Co.

and Supreme Film Corp., Denver, Colo.
H. E. Coffey, Empire Film Dist. Co.,

Washington.
A. A. Millman, Capital Film Exchange,

Philadelphia.
Al Kahn, Crescent Film Co.. Kansas

City.

H. A. Kyler, Supreme Photoplays
Corp., Denver.
David Townsend, Artograph Film Co.,

Denver.
Jack Elliott, Elliott Film Corp., Min-

neapolis.

Dave Mundstuk, Strand Features, De-
troit.

Dave Chatkin, Consolidated Film
Corp., San Francisco.
W. A. Baier, W. A. Baier Film Co.,

Milwaukee.
R. D. Lewis, R. D. Lewis Film Co.,

Oklahoma City.

A. Steinberg, S. & S. Film & Supply
Co., Pittsburgh.

T. W. Dooley, Dooley Film Exchange.
Syracuse.

E. W. Hammons, Educational Film
Corp., New York.
Mr. Rovster, Premier Pictures Corp..

Charlotte,' N. C.

Sam Werner, United Film Service, St.

Louis.
Max Waintroub, Fontenelle Film Co.,

Omaha.
Mr. Farrell, Major Film Co., Boston.
I. Bernstein, National Film Co., Los

Angeles.
C. C. Hite, C. C. Hite Attractions, Cin-

cinnati, O.
Mr. Minter, Minter United Amuse-

ments, Detroit.

A. C. Bromberg, Atlanta, Ga.
R. C. Cropper, Bee Hive Film Ex..

Chicago.

Isadore Bernstein, general manager of

the National Film Corporation, who will

address the convention on "Greater
Quality Productions for Short Subjects";

Neal Hart, Capital star, and Joe Brandt,
special representative of the National

Film Corporation, were among the
guests at the convention.

Executive Committee Named
The executive committe appointed on

ways and means includes Gene Pearce of

New Orleans, temporary chairman; Dave
Chatkin of San Francisco, H. A. Kyler
of Denver, A. A. Millman of Philadel-
phia and R. D. Lewis of Oklahoma City.

'We believe from the standpoint of the
Capital Film Company that the success
of this association of independent ex-
changes is beyond the shadow of a doubt
and an assured factor in the industry,"
said C. E. Eckels, general manager of
the Capital company.
"Every representative independent ex-

change man from the various territories

in the United States has voiced in the
strongest terms possible his unlimited
support, willingness to fight for inde-

pendent success to the last ditch. It has
been really amazing to all of the inde-
pendent producers that the exchange
men who are attending the convention
have not only offered their moral sup-
port, but are ready to extend financial

aid in the way of advances on negatives
for any picture approved by the asso-
ciation.

"The minute the gavel was dropped at

the first business session, the Capital
Film Company dropped cut."

Social Events on Program
The convention was held February 24.

25 and 26. Each morning from 9:30

to 12:30 o'clock screening of features and
short subjects available for the independ-
ent field were held.

Social functions included a dinner at

the Winter Garden the evening of
February 24, a grand Oriental smoker
February 25, a Tom Fool party February
2fi and on Friday, February 27, the
greater number of the delegates were
planning to attend the motion picture

ball at the Coliseum.

Canadian Pacific to

Encourage Producers
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Canada
would lure the producers from Los An-
geles to the northern wilds for occa-
sional pictures at least. Max Enos, rep-
resentative of the Canadian Pacific, is

here conferring with producers and
stars regarding the possibilities of film-

ing outdoor pictures in Canada.
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Public Will See "Romance" Shortly,
According to United Artists Report

Excellent Progress Is Announced in Production of

Doris Keane 's Stage Vehicle -Officials Say
Picture Should Be Big Success

Excellent progress has beci made on
the screen production of "Romance,"
Edward Sheldon's story, for United
Artists Corporation, in which Doris
Keane plays the leading role.

The publication date of the picture

will be announced shortly.

Miss Keane appeared more than 3,000

times in the stage production in New
York, Chicago, Boston and London. The
play had continuous runs in those cities

for more than five years.

Is Romantic Story

The story is that of the romance of a
grand opera singer and a young clergy-

man who, despite their different callings,

are drawn together by a sincere love.

The woman has drained the cup of life

so deeply that her marriage to the min-
ister is impossible, yet in the hour of

trial, she rises to sublime heights of

self denial, proving herself stronger
than the man.
The charm of "Romance" has proven

irresistible on the stage. Its sentiment
is delightful and the acting of Miss
Keane most admirable, for it is a quaint

story of sentiment, love and power.

As a play for the speaking stage, as

a book for the reading public ami as a

screen version for the motion picture

lovers, this production possesses the

qualities which should make it a big

success, according to United Artists.

As Madam Cavallini, the prima donna
heroine, Miss Keane has unlimited op-
portunities to give vent to her qualifica-

tions as an emotional actress. Her im-
personation of the role on the stage was
considered a brilliant achievement.

Withey Was Director

United Artists announces that it is

sparing no time and expense to make
this picture a remarkable production. It

will portray the life of New York's so-

ciety during its most interesting period

and the most minute care is being taken
to faithfully represent its every well-

known detail, as the plot of the story

confines much of its action to New
York's Greenwich Village.

EARLE WILLIAMS
In n scene from the Vitagraph production,

"Captain Swift"

diet Withey is directing. Miss Keane
and her company, many of whom have
played their parts on the speaking stage,
have been working speedily under the
direction of Mr. Withey for over a
month, and have, turned out most of the
important interiors for the picture,

which, when screened for the officials of
United Artists and the members of the
producing company, were declaied to be
artistic and spectacular.

Elliott & Brockell
Will Distribute All

Pioneer Productions
Clyde Elliott and Floyd M. Brockell,

of the Greater Stars Production, Inc., in-

dependent Chicago exchange handling
features for Illinois and Indiana, have
returned from New York with the an-
nouncement that they have made ar-

rangements to secure the entire Pioneer
Film program.
While in New York they viewed the

latest Equity production, "The Forbid-
den Woman." with Clara Kimball Young,
which they will publish in their territory.

The securing of the Pioneer attractions
will enable the Greater Stars Production
to publish at least one feature each
month, as there will be four Equity pro-
ductions and from twelve to fifteen Pio-
neer productions annually. The next
features to be offered by the company
will be "The Long Arm of Mannister,"
"The Forbidden Woman" and "The
Boomerang."

Robertson-Cole Invades

Nearly Every Country In

World, Officials Report
Robertson-Cole productions now arc

playing in practically every country in

the world today, according to an an-
nouncement made by the foreign depart-
ment of the company after statistics

were compiled showing the export of
films during the year 1919. It is said
also that plans are being made to double
the output in foreign lands during the
present year.
The foreign department announces

that plans are being arranged to conduct
a worldwide advertising, publicity and
exploitation campaign in conjunction
with the publication of Robertson-Cole
features throughout the universe.
The special campaign for Robertson-

Cole productions has been arranged for

Japan, India, Dutch East Indies. Aus-
tralia, Mexico, Africa, Spain. Germany,
Argentine. West Indies, Scandinavia,
France, Chile, Italy and Brazil. Officials

declare it is their aim to have the Robert-
son-Cole trade mark as well known as
any manufacturer sending the necessities
of life to various parts of the world.

Approve Crump Project
COLUMBUS, IND.—The state indus-

trial board has approved the plans for
remodeling and enlarging the Crump
theatre. From $15,000 to $20,000 will be
spent in improvements.

Four Writers Added
To Fox Coast Staff

Reynolds, Chalmers, Jackson

and Fox Experienced Men
in Field of Fiction

Fox Film Corporation has added four
prominent men to its staff of writers at
the Hollywood, Cal., studios. Three of
them bear the same Christian name

—

Stephen Fox, Stephen Reynolds and
Stephen Chalmers. The fourth is Arthur
Jackson.

Writes Rich Vehicle

Stephen Fox is a journalist and fiction
writer. His talent runs towards funda-
mental questions in human relations.
Some of his writings have been published
under the name Jules G. Furthman. The
society drama in which Vivian Rich
makes her debut as a star, "Would You
Forgive?" is from his pen.
As a newspaperman and soldier,

Stephen Reynolds has sped through
many adventures galore. He was with
the Rough Riders in the Cuban struggle,
and at one time was a member of the
Canadian Northwest mounted police. He
fought in the Boer war in South Africa,
and was mixed up in South American
fights. While on an arctic whaler, he
spent two years in the North when the
ship was frozen in.

Former Newspaper Man

Stephen Chalmers is a well known
newspaper man. His short stories and
poems have won a wide circle of ad-
mirers. As long as fifteen years ago he
was working on the New York Times.
Since then he has published many works,
among them a "Life of Dr. Trudeau."
which he based upon personal investi-
gation.

The first work of Arthur Jackson un-
der the Fox standard, "Leave It To Me,"
soon will be ready for publication. It is

a romance of a rich young man and
makes an excellent vehicle for William
Russell, under the direction of Emmett
J. Flynn. Mr. Jackson possesses a sense
of humor that makes him and his work
welcome everywhere.

Rahe Writes New Comedy
Henry C. Rahe, on the staff of The

Curtiss Pictures Corporation, has com-
pleted the story of a new two-reef
comedy, "The Wrong Romeo." Previous
to his enlistment in the service, Mr. Rahe
was editor of What's Going On in New
York for a period of five years.
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| "Fires" Manager for

Not Reading Papers
|

I When Barney Hahn, owner of i
| the Sturgeon Bay, Wis., opera |
| house, learned that his manager j
| had not read a motion picture §
j trade paper since October, 1918, j
| he believed he had discovered one |
| reason why the theatre had not 1
| done the business he expected of 1

I it: -

| Hahn discharged his manager, f
j and decided to operate the theatre §
| himself.
I His first action was taking a ' |
1 subscription to Exhibitors Herald. §
| "You can't run a theatre sue- |
| cessfully unless you keep abreast §
| of the times," he declared, on a §
| visit to the Chicago office of Ex- |
| hibitors Herald.
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Associated Producers to Admit
All "Producers of Good Films"

Thomas H. Ince in Address Declares "Big Six" Is

Willing to Become "Big Six Hundred"

—

Distribution Near Decision
(Special to Exhibitors Herald)

NEW YORK, Feb. 24.—That the six directors who have combined to

form :he Associated Producers, Inc., did so with the idea of protecting not

only themselves but the entire industry against the encroachment of Wall
street, was the declaration of Thomas H. Ince and Allan Dwan, at a luncheon
given by Thomas Ince at the Claridge, February 21, at which many prominent
exhibitors, distributors and producers were invited guests.

Within ten days or two weeks, they declared, they will determine the

methods of distributing their product. It was indicated that they probably will

establish their own system of exchanges, although the possibility of their

making an agreement with one of the existing distributing companies is not

yet past.

Door Is Open to All Good Directors

The report that the "Big Six" would be a close corporation was definitely

buried when Mr. Ince stated that they would welcome into their ranks any
director who made good pictures—stating he would as soon have it the "Big

Six Hundred" as the "Big Six."

Prominent among the guests were

Walter W. Irwin, Fred Warren, Tom
Moore of Washington, D. C. ; Louise

Glaum and J. Parker Read, Jr. Mr. Moore

acted as chairman.

"The 'Bix Six' is an association

formed not only for the purpose of secur-

ing every dollar which rightfully belongs

to the directors for their products, but

also for the protection of the exhibitor,"

declared Thomas H. Ince.

"By visualizing, we saw the rapid en-

croachment of Wall street upon the film

industry and we thought it was time to

protect not only ourselves, but the in-

dustry as a whole from monopoly.

No Trust In "Big Six"

"There is no trust or trust idea con-

nected with the incorporation of the 'Big

Six.' Each individual director will put
his own money into his own production
and all will strive against one another
to produce the best possible picture. At
the round table we will confer and each
picture will have the benefit of the com-
bined brains of the combination, all of

which will act for the betterment of the

production and for their association.

"Any independent producer who makes
good pictures is welcome to join us, as

we would as soon have it the 'Big Six
Hundred' as the 'Big Six.'

"

Allan Dwan stated that the rapid en-
croachment of Wall street and its capital

practically compelled the independents to

struggle for their independence. That
Wall street primarily was political and
secondarily monetary, and that he believed
that the second presidential election follow-
ing the one which we are approaching
would be far swayed by the medium of

the screen, that the successful candidate
will go to the cinema for aid and that
Wall street, seeing the vast possibilities

of the screen as a means of spreading
political propaganda, is entering it more
with the idea of controlling politics than
for the money to be directly derived
from picture production.

Move Is Important
He further declared that the very

political independence of the nation prac-
tically depended upon the independence
of the screen and that units such as the
"Big Six" would be one of the means

of preserving the customs and traditions
which are so thoroughly cherished in

the United States.
Continuing, he said that they have no

affiliation at the present time with any
producing or distributing organization,
that while it might not come to pass, he
and his associates all felt that they would
undoubtedly form their own exchanges
and publish their own products.
He added that, irrespective of what

organization they might possibly publish
through, it did not mean that only those
exhibitors who are served by that com-
pany would have the pictures of the "Big
Six," but that it was their intention to
have everybody who wanted them to be
given the opportunity.

Asher Plans Show on
Broadway With Bevy

Of Sennett Beauties
NEW YORK.— E. M. Asher, personal

representative for Mack Sennett, now in

New York to consummate publication

arrangements for "Down On the Farm,"
Mack Sennett's latest five-reel comedy,
and to establish an eastern organization,

now is working on another project for

the producer.

Mr. Asher plans to present shortly a

Sennett show on Broadway. Several

scripts and books are under considera-

tion, according to Mr. Asher, who is

conferring with lyric and song writers.

He plans to take some of the Sennett
California bathing girls to New York
to form the chorus of the show, and in

all probability one or two of the leading
Sennett stars will be in the show.

If Mr. Sennett, who is expected in New
York shortly, arrives in time, he will
supervise the finished production. It is

planned later on to transfer the musical
show into a Sennett film special.

$300,000 Is Being Spent
For 2,700-Seat Theatre

HAMMOND, IND.—An estimated ex-
penditure of $300,000 will be made in the
erection of the Gregory theatre in Hoh-
man street. Construction is underway.
The playhouse will seat 2,700 persons.

It is being erected on a site 90 by 130
feet, by the S. J. Gregory Theatrical cor-
poration which operates theatres in

Chicago Heights and Chicago.
Cantilever construction will be used in

building the balcony, which will elimi-
nate all supporting columns. The Greg-
ory company plans for elaborate interior
decorations.

DIRECTOR AND EXHIBITORS TALKING THINGS OVER

Left to right—Harry Crandall, Washington, D. C; Thomas H. Ince, director, and
Tom Moore, Washington, D. C, chatting at the Claridge Hotel, New York,
following the luncheon given in Mr. Ince's honor.
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Paramount Signs Fitzmaurice and
Ouida Bergere for Term of Years

Famous Players-Lasky Expect to Publish Five or Six

of This Producer-Director's Pictures Each
Year—Wife Is Scenarioist

George Fitzmaurice, producer and

director of "On With the Dance," has

signed a new contract with Jesse L.

Lasky by the terms of which the Famous
Players-Lasky Corporation is assured of

all Fitzmaurice productions for several

years to come.

Mr. Lasky also has signed a contract

with Ouida Bergere, who in private life

is Mrs. Fitzmaurice, and who has written

the scenarios for her husband's subjects.

To Publish Six Annually

The probability is that the Famous
Players-Lasky Corporation will publish

five or six Fitzmaurice productions each
year. It is the intention of the manage-
ment to provide Mr. Fitzmaurice with
such funds and such cooperation as are

needed to make the productions very
elaborate.

Mr. Fitzmaurice and Miss Bergere.
working together with the resources of

the Famous Players-Lasky Corporation
behind them, should bring to the screen
spectacles and ideas of unique and artistic

quality, according to officials.

It was several months ago that it was
announced by Famous Players-Lasky
that owing to the success scored by the
Elsie Ferguson features, "The Ava-
lanche," "A Society Exile," "The Witness
for the Defense" and "Counterfeit." all

of Mr. Fitzmaurice's future pictures

would be known as George Fitzmaurice
Productions.

First Picture Successful

The first picture so produced was "On
With the Dance," featuring Mae Mur-
ray and David Powell, just published.
It already has shown with success in sev-

eral first run cities. He is working on

OUIDA BERGERE
Who will write a certain number of
original stories for Famous Players-
Lasky to be produced by George
Fitzmaurice

his second production, "The Man Who
Killed," an adaptation of the play by
Pierre Frondaie and novel by Claude
Farrere, "L'Homme Qui Assassina." The
play was translated into English by Gil-

bert Canon and Francis Keyser and was
reproduced at His Majesty's theatre,

London, in 1915. Both of these screen
adaptations were made by Miss Bergere.
The distinction which has come to Mr.

Fitzmaurice of having his name featured
in connection with the productions he
directs is the reward of well-directed
effort and the application of a knowledge
of what constitutes the artistic, according
to Famous Players-Lasky.

Born In Paris

Born in Paris, of Irish parents, he ob-
tained his early education in that city.

Coming to this country, he was- attracted
to the field of motion pictures and joined
the scenario department of Pathe, where
he wrote adaptations and original stories.

It was not long before he became a
director.

It was while Mr. Fitzmaurice was with
Pathe that he met his future wife. Ouida
Bergere had deserted the stage for a
screen career, and it was while acting in

a picture that she turned over to the
director a story which earned for her a

place in the scenario department of
Pathe. She and Mr. Fitzmaurice worked
together on "Via Wireless," and it was
then that their romance started.

"Yellow Typhoon" by
MacGrath Gives Dual

Role to Miss Stewart
The twin sisters, Hilda and Berta

N'ordstrom, will be portrayed by Anita
Stewart in the screen version of Harold
MacGrath's "The Yellow Typhoon." This
is a Louis B. Mayer production for pub-
lication through First National.
This story has been widely read since

it was introduced as a serial in the
Saturday Evening Post. This was about
a year ago. Since thin it has been pub-
lished in book form.
The two leading feminine roles in the

picture are played by Miss Stewart. The
twin sisters are identical in appearance
except in one particular, the color of
their hair. Hilda is a brunette and Berta
a blonde.

In their natures, however, the girls

present a strange contrast. Hilda, an
affectionate, generous girl, makes the
welfare of her invalid mother her chief
thought. But Berta. selfish and wilful,

considers wealth and luxury the main ob-
jectives of her life.

Edward Jose is directing the picture
from the screen version by Monte M.
Katterjohn. Chief among Miss Stewart's
supporting cast are: Ward Crane,
Joseph Kilgour and Donald MacDonald.
Rene Guissart is in charge of the photog-
raphy and effects.

Loges and Boxes in House
COOPERSTOWN, N. Y.—William

Smalley is to erect a theatre here. It is

planned to have loges and boxes, which
will make it a 1,000-seat house.

QBOROB KIT/. M \ I UICE
Producer of "On With the l>ance," who

hnN JuNt nlicned a neiv tin. r with
Jcmmc 1.. l.ONky to produce for Fnmoua
Players-Lanky for several yearn to come.

Showmen Laud Serial

At Chicago Showing
"The Lost City," the Warner serial

featuring Juanita Hansen, was shown to

a number of exhibitors recently, guests

of J. L. Friedman of Celebrated, who has

purchased the film for this territory. Ac-

cording to those who saw it, it is stated,

this serial is in many ways one of the

best bets of the serial season. Not only

is Miss Hansen perfectly at home in her

new field of endeavor, but the story upon
which the picture is based possesses a

number of features peculiarly its own.
The story is laid in the jungles, and

seventeen different kinds of animals are

introduced, in a logical manner, during
the course of the early episodes. Lions,
tigers, elephants, crocodiles, apes and
many other creatures of the wild are

seen in their native haunts, and are the

occasion for many hair raising episodes.

In some instances as many as fifteen ani-

mals at once are present upon the screen.

Taylor's "Whiphand" Goes
To Tyrad for Publication

Tyrad Pictures, Inc., has obtained the

world's rights to "The Whiphand," a

five-part feature written and produced
by C. A. Taylor. This photodrama has
been completed in California and is one
of several acquired by Matthias Radin,
president of the Tyrad organization. He
is in Los Angeles attending to final de-

tails regarding contracts before an-
nouncing the titles of the other subjects

he has obtained for his company.
Clare MacDowell. Little Ben Alexan-

der, Frank Mayo. Prudence Lyle, Tom
Sawyer and Dell Boone are in the cast.

Miller Sells to Dagle
MURPHYSBORO, ILL.—Jean Dagle

has purchased the Star theatre from John
Miller. The New Liberty theatre is also

owned by Mr. Dagle.

Warner-Wood Buy Theatre
HOWELL, MICH.—H. C. Holmes has

sold the Liberty theatre to Max Warner
and Elmer Wood.
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Fight on Censorship Being Waged
In Massachusetts by Film Leaders

William A. Brady. David Wark Griffith and Walter
W. Irwin Sent to Assist State Organization

In Opposing Proposed Law
With the legislatures of three states already on record as rejecting bills

which attempted to set up a censorship of motion pictures, the next battle

will be staged this week in Boston before the joint committee of the Massa-
chusetts legislature on mercantile affairs.

For this hearing, the industry will send William A. Brady, David
Wark Griffith and Walter W. Irwin. The direction of the arrangement for

the National Association is in charge of Frederick H. Elliott, executive sec-

retary.

Censorship Advocates Well Organized

The advocates of censorship are better organized in Massachusetts
than perhaps they have ever been in apy state where the industry has been
called upon to fight the menace. While the inspiration behind this organi-
zation is the desire for some persons to land a job as censors, it has been
potent in mobilizing the women's clubs. Not that all the women are for

it, or even all the club women, for the Film Club of Boston, made up of

women interested in promoting better pictures, has declared unanimously
against it and other organizations have done likewise. The women's clubs
of Somerville are on record against censorship.
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| Old Slave Mart to

Be Negro Theatre
j

| NASHVILLE, TENN.—The old
|

| building in Cedar street which, in |

I the days before Civil war, was one |
1 of the largest slave markets in |

1 Tennessee, has been purchased by |
1 a wealthy nego real estate dealer.

[
| He will convert it into a motion §

j picture theatre for negroes.
|

| After the Civil war, the building |

1 sheltered a widely known saloon j
1 and gambling house. As a boy. the

|

1 new owner was employed as a j

| lookout for the gambling house on §

| Sundays. |
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Special Gets Color
Process for Scenics

Louis W. Thompson Says These

Films to be Featured in Com-
edyart Publications

Announcement has been made by
Louis W. Thompson, president and gen-

eral manager of the Special Pictures

Corporation, that this company has ob-

tained the rights to the Handschiegl
color process and that in the future

films colored through this means will

be featured as part of the Comedyart
publication.

Used Only in Scenics

For the present, Mr. Thompson states,

the color process will be applied only

to scenics. He expresses the opinion,

however, that this step paves the way
for color photography for all forms of

the motion picture.

The advantage of the Handschiegl

process over other methods of coloring

picture films, according to Mr. Thomp-
son, lies in the fact that no special

equipment is required by the exhibitor in

projecting the pictures.

Used by De Mille

For a number of years Mr. Hand-
schiegl, a Belgian, has been experiment-

ing with this process. The first Hand-
schiegl colored film ever used, it is said,

was in Cecil B. De Mille's "Joan the

Woman."
The commercial progress of the

process was hampered, it is said, by the

fact that the colored film could not be

produced in sufficient quantity to make
.it commercial. After tireless experi-

mental "work, this objection has been

overcome, and the Special Picture Cor-

poration believes" that in their Art Color

Scenics they will have for the exhibitor

something with a tremendous box office

value.

Definite Plans Complete
LANSING. MICH.—Definite plans

have been completed for the erection of

the Butterfield Theatre-arcade building

in South Washington avenue. W. S.

Butterfield, president of the Bijou En-

terprise company, which has a chain of

theatres in the state, announces that con-

struction will be started this spring. The
theatre will cost between $400,000 and

J600.000. It will seat 2.000 persons.

Property Brings $325,000

NEW YORK—Theatrical interests

have acquired from Hamilton Carhart,

of Detroit, property at 1939 Broadway
and 129 to 135 West 67th street. A
theatre will be erected on the site, which
cost $325,000.

The fight in its larger phases has been

directed by Ellis P. Oberholtzer, who
draws a salary from the State of Penn-

sylvania as secretary of the State Board
of Censors, and who usually prefaces

each of his addresses by the illuminating

sentence. "I have been wading in filth."

Mr. Oberholtzer is the man who made
such changes in ""The Miracle Man" and

"Mrs. Wiggs of the Cabbage Patch"

that the authors could hardly recognize

the children of their brains.

N. A. M. P. L Issues Statement

"Any censorship campaign directed by

Mr. Oberholtzer is bound to have in it

many innuendoes which are misleading,

and many statements which are untrue."

declares the N. A. M. P. L ' The cam-

paign in Massachusetts has been no ex-

ception to this rule. Many high-minded

Christian women have been induced to

go through the state making statements
which they believed to be true, and
which were in fact as misleading as

anything could be. It is expected that

there will be a swift reaction among
the women when they find out. as they

will at the hearing Tuesday, that they

have been deceived."
If the proponents of censorship have

been busy so have the opponents. The
work has been conducted by an Allied

Committee of the Motion Picture In-

dustry made up of the Theatre Man-
agers' Association of Boston, the Greater

Boston Exhibitors' Association, the

Film Managers' Association, and the

Motion Picture Exhibitors' League.

Harry F. Campbell, manager of the Fox
Film Corporation Exchange, is chair-

man of this committee, and with Fred

B. Murphy of the Boston Photoplay Co..

represents the film exchanges. The
membership of the committee includes

R. G. Larson of the Keith interests.

Douglas Flattery of the Marcus Loew
theatres. Ernest F. Horstmann and F. J.

Howard, representing the exhibitors,

have been doing wonderful work in

mobilizing the exhibitors, and they have

been exerting every effort in their home
districts. Judge J. Albert Brackett is

counsel of the committee.

Connolly Handles Publicity

The National Association of the Mo-
tion Picture Industry has been working
in conjunction with the Massachusetts
committee for many months. During the
last week Jack S. Connolly, the Wash-
ington representative and for many years
a well known Boston newspaper man
and one time president of the Boston
Press Club, has been looking after the

publicity work and incidentally renew-
ing his acquaintance with the public mer.
of the state. Royal K. Fuller, secretary
of the Censorship Committee, is also in

Boston assisting the local committee.
While the fight is a hard one. the mo-

tion picture men believe they can win.

It is not believed that the state which
has from its inception proclaimed "This
is a government of laws and not of men,'
will reverse itself by instituting a scheme
whereby three persons will dictate the

motion pictures which all the people
of that great state can see. Perhaps
no state in the Union has its screen

better guarded than has Massachusetts
through the authority vested in its li-

censing power.
Another reason why the industry is

hopeful and almost optimistic about
the outcome is that wherever the ar-

guments have been fairly presented to

a legislative committee it has been pos-

sible to show the evils of censorship.

Mr. Griffith did this in a masterly ad-

dress before the Virginia Legislature,

and his argument was so unanswerable
that the committee was unanimous
against censorship. The industry won
similar battles in South Carolina and
Mississippi, and in the latter state the

Governor had asked for censorship in

his message to the legislature,
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| Must Have ''Herald"
|

| To Exhibitors Herald:

| Please find check for one dollar |
| enclosed for which enter my sub- §

| scription for one year. We could j
| not get along without it.

Very truly,

Gray & Martin,
I Auditorium Theatre,

| Morrison, 111.
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AN EDITOR SHEDS HIS LIGHT WITH TWO STARS

R. J. Cuddihy, publisher of "Literary Digest," visited the West Coast studios of

Famous Players-Lasky recently and was an interested spectator while scenes
for "The Sins of St. Anthony" were being made. Bryant Washburn and Maj.
Robt. Warwick piloted him about the place.

Jans Says "Love Without Question"
Retains Mystery Until Last Scene

The first print of "Love Without

Question" has been shown to the execu-

tives of Jans Pictures, Inc., and members
of the B. A. Rolfe producing organiza-

tion. Among the guests were Olive Tell,

the star, and other members of the cast.

Several independent exchange men
present expressed themselves as highly

pleased with the picture.

Mr. Herman F. Jans, president of Jans

Pictures, Inc., said regarding the pic-

ture: "I am immensely pleased with my
first look at 'Love Without Question.'

In this production adapted from the

book, 'The Abandoned Room,' by C.

Wadsworth Camp, we have one of the

greatest mystery dramas yet produced. I

feel sure that anybody who sees the first

100 feet of this picture will sit through

to the end thoroughly enthralled by the
mystery.

Will Wager a Hat
"The story moves along smoothly

from the opening to the final climax in

the last reel, and I am willing to wager
a perfectly good Stetson hat if any man,
woman or child can solve this mystery
before the last reel, if he or she has not
previously read the book.

"Five of the principal characters at

one time or another come under sus-

picion for having murdered old Silas

Blackburn, and with each succeeding
foot the mystery grows deeper. This is

not a picture, where after having seen
the first ">00 feet you know what the bal-

ance of the film will be like.

Keep Plot a Secret

"I would like to make this advance
suggestion to exhibitors when showing

this film, that they do not tell the story
in full to their public, but leave the en-
tire mystery to be solved after seeing
the picture in the theatre. I would also
suggest that they caution thjir patrons
not to spoil the enjoyment of the pic-

ture for the other patrons by telling

them how the mystery ends.
"Already we have had numerous in-

quiries from various territorial buyers
and one concern, whose representative
saw the picture at the private showing,
is so impressed that he desires to buy
the entire rights west of the Mississippi.

Other requests are being received for

territory in the South, in the East, as

well as in the West.

Novel Campaign Book
"A complete exploitation campaign is

being laid out by Julian Soloman, and
the campaign book in itself will be novel
in form. As a still further advantage to

the independent exchange man. the story

is being syndicated through the Thomp-
son Feature Service to a number of the

largest newspapers throughout the

United States."

Kimball Organ for

Two Western Theatres
A $20,000 Kimball organ has been

ordered for the Liberty theatre. Mis-
soula, Mont., and a $12,000 orchestral
Kimball organ will be installed in the

Liberty at Coeur D'Alene. Idaho. R. P.

Elliot, manager of the Kimball organ
department, Chicago, states the company
is taking no future orders for at least

two months, due to the ranid advance in

the price of materials and also the de-
mand far exceeds their ability to get out
the finished product, as they build to

order only.

To Complete Several
Films Before Issuing

Lewis J. Selznick Plans to Make
Prompt Delivery After

Publication
The announcement is made from the

offices of Lewis J. Selznick, head of

Selznick Pictures, that the first of the

Herbert Kaufman Weeklies, "Little Red
Riding Hood," will not be set for pub-

lication until six or eight of the editorial

subjects have been completed and are

in the hands of the Select branch man-
agers.

This decision is the result of Mr. Selz-

nick's belief that the subjects are of such

importance that several publications

should be on hand to avoid any delay'to

exhibitors and the public.

Accordingly, the following information

has been sent out from the home office

to the branches: "Fully realizing the
importance and meaning of a weekly edi-

torial subject, and in order to make this

proposition an unmistakable success for
the exhibitor, we will schedule the first

Herbert Kaufman Weekly at such time
as we can safely guarantee every exhib-
itor prompt delivery of these single reel

features each and every week. It is

therefore our desire that all branches
have at least six or eight of the subjects
on hand before the first release is made."

Exhibitor Voices Fan
Appraisal of "Gumps"

Manager Jones, of the Randolph the-

atre, where Sidney Smith's animated car-

toon, "The Gumps," completed a two
weeks' run, announces that he has never
heard such creditable comment expressed
on any such short subject in his expe-
rience as a showman. In spite of the

fact that an attractive feature was
coupled up with "The Gumps" for the

two weeks it ran at the Randolph the-

atre, it is said people were overheard in

the lobby talking over the cartoon pic-

ture equally as they expressed their

views on the feature picture.

"The Gumps" film was booked into the

Randolph for a single week, but so

quickly did it take hold of the audiences
that saw it during the first week that it

was held over for a second week, to-

gether with the feature picture. "Looks
like the Gumps are off to a flying start

on the screen," is the comment of Mr.

Jones.

Heavy Sea Is No Barrier
An unusual view of a wreck in which

ten persons lost their lives off Port

Clyde, Me., is included in Fox News
No. 39. The lost ship was the concrete

steamer Polias, which was only four

months old and was built at a cost of

$1,000,000. The cameraman ventured

out in a heavy sea to photograph the

vessel with the waves dashing high over

her decks as she pounded to pieces.

Goldywn Films Go Big
C. E. Maberry, manager of the Gold-

wyn exchange at St. Lou'S. reports that

the Bennison Star Series' feature, "The
Road Called Straight." broke all records

at the Kings, Shenandoah. Juanita,

Grand-Florisant and Lyndell theatres,

and owing to its tremendous power has

been booked at the Royal, a downtown
house, for an indefinite run.
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National Association Takes Active
Part in Sunday Opening Campaign

New Jersey Exhibitors Assisted by Industry 's Leaders
In Effort to Obtain Law Permitting Local

Option on Question
NEWARK, X. J.—The industry is lining up its forces in support of

the campaign which has been launched to secure an amendement to the
blue laws of New Jersey to provide for the exhibition of motion pictures
on Sunday. This is the fourth year that an effort has been made to open
theatres on Sunday in the state and from all reports it is apparent that the
cumulative work during the previous campaigns has been productive of
much good and thousands of recruits have been secured for the silent
drama.

N. A. M. P. I. Committee Aids Fight
Dr. H. Charles Hespe of Jersey City, president of the Motion Picture

Exhibitors' League of New Jersey, has devoted a great deal of his time to
the New Jersey situation, and as the leader of the forces in his home state
has the support of Arthur S. Friend of the Famous Players-Lasky Cor-
poration, chairman of the Sunday Opening Committee of the National
Association of the Motion Pict^.e Industry, and the other members of the
committee, R. H. Cochrane of Universal Film Mfg. Co., Lewis Innerarity,
Pathe Exchange, Inc., and Secretary Frederick H. Elliott, have been par-
ticularly active in the fight.

have given support to Dr. Hespe and
his activities in this direction. Not only
in the news columns, but editorially the
question of a more liberal Sunday
throughout the Commonwealth is being
generally advocated by the daily and
weekly press. Many clergymen and
priests have indicated their positions in
statements which have appeared in the
newspapers in favor of a modification
of the New Jersey blue laws, and this
support is sure to have a telling effect
upon the legislature.
The success which has attended the

enactment of similar laws in the states
of New York and Connecticut is being
carried into each important locality in
New Jersey and the statements of mu-
nicipal officials setting forth the fact that
the opening of the theatres on Sunday
after two o'clock has had a very bene-
ficial effect in their localities, is an
argument which is winning over many
city and town officials to the industry's
side of the campaign.

Although the bill will not be intro-
duced in the legislature at Trenton for
several days, a start has been made in
preparation for a program carefully
worked out through which every ex-
hibitor in the state will be requested to
lend his aid to the campaign.

Canvass State Thoroughly

President Hespe attended a recent
meeting of the Sunday Opening Com-
mittee of the National Association in
New York when a report was presented
as to the exact situation and a copy of
the proposed bill was also presented and
approved by the committee. At this
time it was suggested that meetings be
arranged with the exchange managers in
New York and Philadelphia so that the
entire state could .be covered through
the offices of the exchanges in both
cities which serve this territory.
A meeting of the F. I. L. M. Club of

New York was held on Wednesday even-
ing, at which time President Hespe and
Executive Secretary F. H. Elliott ad-
dressed the exchange managers, setting
forth the New Jersey situation and urg-
ing the representatives of the distribut-
ing companies to get into the fight at
once.

F. I. L. M. Club Active

A committee- representing the F. I.

L. M. Club, consisting of H. H. Bux-
baum of Famous Players-Lasky Cor-
poration, chairman; Frank Abeles, Pathe
Exchange, Newark: F. Burston, Burston
Films, Inc.; Louis Rosenbluth, Fox Ex-
change; Herman Jans. Metro Pictures
Corporation, New Jersey; W. H. Her-
man, Big U Exchange, met recently and
determined upon a campaign which will
include the circularization of slides and
effective literature among the theatres
in Northern New Jersey served from the
New York exchanges. Arrangements
will also be made for four-minute speak-
ers in many localities.

A meeting of the salesmen from the
New York exchanges will be held this
week, when instructions will be given
them as to how the campaign is to be
conducted and the various ways in which
they are to interest their customers with
a view to securing support for the Sun-
day bill.

A meeting with the exchange man-
agers in Philadelphia will be held on

Wednesday. February 25, at which time
Arthur S. Friend, chairman of the Sun-
day Opening Committee: Dr. H. Charles
Hespe of New Jersey and Executive Sec-
retary F. H. Elliott will be present to
explain to the exchange managers the
features of the campaign and enlist their
support for legalizing Sunday exhibi-
tions in New Jersey.

Newspapers Favor Opening
The newspapers throughout the state

"Illiterate Digest" Is

To be State Righted
By the terms of a transaction recently

completed between the Goldwyn Pic-
tures Corporation and the Marion H
Kohn Productions, the world rights to
Will Rogers' "The Illiterate Digest," to
be published weekly in 350 ft. length,
will be controlled by the latter organi-
zation.

Joe Brant, 1600 Broadway, New York,
has charge of all matters pertaining to

the distribution of the publication in the

United States and Canada. D. J. Chat-
kin, of the Consolidated Film Corpora-
tion. San Francisco, has obtained the
distribution rights for his territory-

What Exhibitors Are Saj/iyrAho

EXHIBITORS HERALD
"Mr. L. M. Rothweiler, manager of the new motion picture

theatre at Bison, Kans., called me over the telephone a few minutes

ago and asked me to advise him as to which is the best magazine for

his business.

"I told him there wasn't any doubt but that 'Exhibitors Herald'

was the one and that if he wished I would send in his subscription

and collect from him the next time I saw him. He said, 'Fine and

dandy,' so here is the check. Please get his name on your mailing list

at once.

" 'Exhibitors Herald' is the only film magazine I ever took which
I felt was actually helping me to earn more money from my show.

Am incorporating extracts from 'What The Picture Did For Me' in

my advertising and it is getting me business."—A. H. Names, The
House of Rubian. McCracken, Kans.

lead.

111.

'Exhibitors Herald' is still on top—full of pep and always in the

We've got to have it."—Frank Vanston, Temple theatre, Elgin,

"I find 'Exhibitors Herald' the best trade paper that money can

buy for the exhibitor. I like the several good departments but espe-

cially like the department, 'What The Picture Did For Me."—Grafton

Nutter, Royal theatre, Republic, Kans.

" 'Exhibitors Herald" is just what all the exhibitors should get

back of. It shows a very co-operative spirit and its independence
is its great feature."—Raymond Schneider, Midget theatre, Meta-
mora, 111.
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Believe Williams
New Picture Best

Vitagraph Announces Advance
Booking for "Fortune

Hunter" Heavy
Vitagraph anticipates that "The For-

tune Hunter" will be considered as the

best picture in which Earle Williams has

appeared as a star. It now is being pub-

lished. The stage success was written

by Winchell Smith and the screen

version by Graham Baker.

The advance bookings, Vitagraph an-

nounces, have been unusually heavy.

The comedy role, it is said, seems to

have fitted Mr. Williams unusually well.

Vitagraph officials believe he will attain

the same success in the screen version
that John Barrymorc did in the stage
production.
Jean Paige appears as Betty Graham,

daughter of Sam Graham, the lovable
but impoverished country druggist,
played by Van Dyke Brooks. William
Holden is seen as "Blinky" Lockwood,
the country banker; Nancy Lee, as Josie,
his daughter, the village belle and heir-

ess, and the object of Xat Dunham's
attentions. Mr. Williams is Nat.
Others in the cast are Charles Trow-

bridge, Earl Metcalfe, Frank Norcross
and Billy Hoover. Tom Terriss directed
the play.

Adolfi Given Directorship

Of Carpentier Productions
John G. Adolfi, director, has been

selected by Robertson-Cole to produce
the Georges Carpentier picture for dis-
tribution by the Robertson-Cole Dis-
tributing Corporation.

Adolfi is engaged with a staff of
scenario men to choose a story for the
Frenchman, so that he can commence
work on this production as soon as he
arrives in this country in March.

Exhibitors Urged to Make Slides

To Assist in Fight on Bolshevism
General use of slides carrying quotations from Abraham Lincoln in con-

nection with the motion picture theatres' campaign against Bolshevism is urged
by Harry M. Crandall, chairman of the Exhibitors Branch of the Americaniza-
tion Committee of the Motion Picture Industry.

Franklin K. Lane, former Secretary of the Interior and chairman of the

Americanization Committee, has prepared a series of these quotations for use

in theatres. As rapidly as possible they will be placed on trailers and slides,

but exhibitors are urged to make slides for themselves for immediate use.

"There is no reason why a large majority of the exhibitors cannot begin

immediately the using of these Lincoln quotations," says Mr. Crandall in

part. "Slides can be made without much trouble. We owe it to our govern-

ment to get behind this great movement and to make it a success. We have
had a good start and the eyes of the whole country are watching us."

The following are the quotations which have been written:

LINCOLN ON MOB LAW
There is no grievance that is a fit subject of

redress by mob law.
A. LINCOLN

HEAR WHAT LINCOLN SAID:
In a democracy, where the majority rule by

the ballot through the forms of law, physical
rebellions are radically wrong, unconstitutional,
and are treason.

A. LINCOLN.

LINCOLN ON SUSPICION
Suspicion and jealousy never did help any man

in any situation.

A. LINCOLN.

LINCOLN TO HIS MOTHER
All that I am, or hope to I owe to my

mother.
A. LINCOLN.

HEAR WHAT LINCOLN SAID:
Mercy bears richer rewards than strict justice.

A. LINCOLN.

LINCOLN'S RELIGION
When any church will inscribe over its altar,

as its sole qualification for membership, tbe
Savior's condensed statement of both law and
gospel, that church will I join with all my heart
and soul.

A. LINCOLN,

AS TRUE TODAY AS THEN
If all that has been said by orators and poets

since the creation in praise of women were applied
to the women of America, it would not do them
full justice for their conduct during the war.

A. LINCOLN.

BALLOTS VS. BULLETS
Among freemen there can bo no successful ap-

peal from the ballot to the bullet.

A. LINCOLN.

LINCOLN'S CONFIDENCE
Why should there not be a patient confidence

in the ultimate justice of the people? Is there
any better or equal hope in the world?

A. LINCOLN.

LINCOLN. FRIEND OF THE POOR
It is a cheering thought throughout life, that

something can be done to ameliorate the condi-
tion of those who havo been subjected to the hard
usages of the world.

A. LINCOLN.

LINCOLN'S FAITH
I look to the American people and to that God

who has never forsaken them.
A. LINCOLN.

LINCOLN ON BOLSHEVISM
We shall sooner have the fowl by hatching the

egg than by smashing it.

A. LINCOLN.

LINCOLN'S TEST
It is not "Can any of us imagine better?

"Can we all do better?"
A. LINCOLN.

LINCOLN'S RESOLUTION
Many free countries have lost their liberties

and ours may lose hers; but, if she shall, be it my
proudest boast, not that I was the last to desert,
but that I never deserted her.

A. LINCOLN.

My advise is to keep cool.

A. LINCOLN.

LINCOLN ON PUBLIC OPINION
With public sentiment, nothing can fail; with-

out it, nothing can succeed.
A. LINCOLN.

LINCOLN'S BELIEF IN THE PEOPLE
This country, with all its institutions, belongs

to the people who inhabit it.

A. LINCOLN.

LINCOLN'S MODESTY
Others have been made fools of by the girls,

but this can never be said of me; I made a fool
of myself.

A. LINCOLN.

LINCOLN ON CAPITAL AND LABOR
Capital is only the fruit of labor, and could

never have existed if labor had not first existed.
A. LINCOLN.

"Torchy" at Strand
Is a Distinct Hit

But for the fact that the laboratory

handling the printing of the Sewell Ford
Torchy prints could not turn out the

extra prints in time there would have
been three of the major theatres in New
York playing the Master Film Com-
pany's comedy this week. Owing to the

lack of prints the only theatre that was
able to get its booking was the Strand

theatre.

The comedy, which stars Johnny
Hines, received favorable comments in

New York papers last week. Several

well-known film men were at the Strand

when tbe comedy was shown on Sunday,

February 22, and spoke highly of the

initial efforts of Master Films, Inc.

Buy Site for Theatre
STOUGHTON, WIS.—A. C. Ellick-

son and M. H. Teige have purchased

ground on which they will erect a mo-

tion picture theatre.
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Just What We Want |

LINCOLN'S METHOD
Answer with facts, not with arguments.

A. LINCOLN.

LINCOLN ON WOMEN
God bless the women of America.

A. LINCOLN.

I To Exhibitors Herald:
but | We are enclosing herewith check ]

for $1.00 for a one year subscrip- §
tion to your splendid magazine.
Mr. Smith of the United Artists 1

Corp., gave us one for examination j
and after looking it over carefully, j
we find that it is just what we

j
want to keep us advised as to what §
is coming and what is taking place j
in the motion picture world.

Very truly,

Ingersoll & Boget,
. Opera House,

Sandwich, 111. j

Tmbhi iiiiiiiiiiniiiiiiiiiiiiimiimmniira"iri Tmira^
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New York Exhibitors Preparing
To Fight Unfriendly Legislation

Convention at Utica. March 9 and 10. Will Complete
Plans to Oppose Censorship and Other

Bills Affecting Business

Empire Film Corp.
Opening Offices in

Chicago Film Bldg.
Incorporating under the name of the

Empire Film Corporation and taking

over the rooms in the Film Exchange

building, 207 Wabash avenue. Chicago,

formerly occupied by the Doll Van or-

ganization, Rosenthal, Saperstein &
O'Malley have taken their place among
the most important independent ex-

changes in the central west.

The firm is featuring "The Log of the

U 35," the C. B. Price & Co. film show-
ing the exploits of a German submarine.
At the present time suits are pending
over an alleged infringement of the Price
rights. Rosenthal & Saperstein are con-
fident the suit will be won and exhibitors
renting other copies will be involved in

legal proceedings. They control the
rights for Illinois and Wisconsin.
Features which the company controls

rights to are "The Secret Trap." with
Emily Gorman; "Why Tell?" with
Walter Milton, and "What Becou.es of
the Children?" with Cora Beach.
The latter is not a sex film and has

the sanction of Chicago board of censors.
It is a story" dealing with domestic prob-
lems.

Loew Becomes Interested

In Stockton, Cal. Theatre
STOCKTON, CAL.—Work of enlarg-

ing the Yosemite theatre will be started

soon. Marcus Loew. theatrical manager,

has become interested in the project

through his western representatives.
Ackerman & Harris, of San Francisco,
and A. C. Blumenthal. head of the leasing
company that took over the theatre sev-
eral months ago.

In remodeling the house, it is planned
to increase the seating capacity of the
lower floor. The entrance will be on
Main street with an exit on San Joaquin
street. A magnificent stairway will lead
to the upper floor.

For the purpose of raising S3.000.000
additional capital for expansion, Loew"s
interests have been taken over by a new
corporation known as Loew's. Inc.

Censorship Attacked and
Upheld at Club Session

BOSTON, MASS.—Judge J. Albert
Brackett, speaking at a session of the
state federation of women's clubs, voiced
opposition to censorship of motion pic-
tures on the ground that it was unjust to
the public to restrict pictures to the type
considered safe for nine-year-old child-
ren.

The Rev. Clyde Broomel pleaded for
censorship. The federation has endorsed
a censorship measure.

Now Interested in Houses
TACOMA, WASH.—J. H. Boomer has

purchased a half interest in the Grand
theatre at Rainier, Ore., and the Vogue
at Kelso.

Princess Is Dressed Up
GEORGETOWN. ILL.—Between $:>.-

000 and $3,000 has been expended by Wil-
liam O. Knox for a new screen, a re-
modeled entrance and new seats for the
Princess theatre.

NEW YORK.—Repeal of the bill

which now prohibits all children under
sixteen years of age from entering a

motion picture theatre without a guar-

dian, and defeat of a number of proposed
laws which would seriously affect their

business, will be sought by the motion
picture exhibitors of this state at the

coming session of the state legislature.

Preparations for the campaign will be

completed at the state convention to be
held at the Hotel Utica in Utica, March
9 and 10.

Censorship Fight Expected
Censorship advocates are expected to

make a determined campaign to force
through a rigid censorship measure.
Another measure, which is sponsored

by a very conspicuous reformer, pro-
vides for intermissions of one hour be-
tween each performance in a motion
picture theatre.

In seeking the repeal of the children's
bill, the state organization wants it mod-
ified in many particulars. It is not seek-
ing to remove the measure entirely.

The Gerry Society, it is said, is not
averse to a substantial modification of
the present law. One suggestion is that
theatres be permitted to have matrons
to look after the children.

Exchange Men to Attend

Representatives of practically all of
the large distributing companies will be
present at Utica. assurances to that ef-

fect having been received by President
Cohen and Treasurer Linton. The idea
is to have exhibitors meet these men

personally with a view of establishing
more friendly relations.

The exchange men propose to estab-
lish a large headquarters in the Hotel
Utica, each producer to be represented
separately by booths and boxes. The
F. I. L. M. club is going to be repre-
sented in a body.
As to the lighter side of the conven-

tion, a ball has been arranged for the
second night to be held at the Armory-
Other features are also planned. News
weeklies are displaying a great interest

in the preparations.

Meeting in New York
As a preliminary' to the state conven-

tion. New York City exhibitors met at

the Hotel Astor to discuss various ques-
tions demanding immediate attention.

The first matter discussed was the re-

fusal of certain exchanges to sell

mounted paper to the poster companies
from which exhibitors are now renting

mounted posters.
The question aroused considerable

discussion, the exhibitors insisting that

it was a great hardship. At the conclu-

sion of the talking, committees were ap-

pointed to take the matter up with the

F. I. L. M. club, which had representa-

tives at the meeting.
Percentage booking was also dis-

cussed, and the organization voted
unanimously in protest against it.

Enlarging Seventy Feet
SPRINGFIELD. ILL.—The Landale

theatre is being enlarged seventy feet.

Daley and Devitt are planning to enlarge
their Baby Grand theatre this spring.



54 EXHIBITORS HERALD March 6, 1920

Olive Thomas, Zena Keefe, Moore,
O'Brien Star in March Publication

"Youthful Folly, " "The Woman God Sent, " "A Fool

and His Money, "and "His Word of Honor"
Scheduled for Selznick Issuance

Three star productions and one spe-
cial subject are announced for publica-
tion this month by Selznick Pictures
through the Select exchanges.

The features known as star subjects
will present Olive Thomas, Owen Moore
and Eugene O'Brien, supported by casts
that are declared to be top-notch. The
special has a large cast of well-known
players, headed by Zena Keefe.

Publication Starts March 8

The order in which the subjects will

go to exhibitors is as follows: "Youth-
ful Folly," starring Olive Thomas, on
March 8: "The Woman God Sent," with
Zena Keefe, on March 15; "His Word
of Honor," starring Owen Moore, on
March 22; and "A Fool and His Money,"
starring Eugene O'Brien, on March 29.

In a statement to exhibitors concern-
ing these March publications, Samuel E.

Morris, vice-president and general man-
ager of Selznick Pictures, said: "These
features give us the opportunity to ac-

cent very emphatically for the exhib-
itor's benefit the fact that in the pro-
duction of these films real showmdnship
ideas were injected in such quantity and
quality that their exploitation by ex-
hibitors is made much easier and more
pleasant, especially when the box office

results are calculated. 'Box office value'

and 'showman pictures' were the phrases
kept in mind in making these films from
the time the story was bought until the
reels were ready to project upon the
screen.

Expects Big Month
"I am sure that with the great growth

in popularity of Olive Thomas, Owen
Moore and Eugene O'Brien, together
with the stated fact concerning show-
manship in the making of films, exhib-
itors have a great opportunity to make
March, the third month in the new year,

a starting point for a tremendous sum-
mer business."

Miss Thomas' vehicle was directed by

Alan Crosland. A number of the scenes

were taken in New Orleans, the locale

of the first part of the drama. The story

tells of the efforts of a young southern

girl in finding happiness in the North,

a strange country to her.

Larry Trimble Directs

"The Woman God Sent" was taken
from the story by Sophie Irene Loeb.
Larry Trimble handled the production.
The cast includes, besides Miss Keefe,
Joe King as leading man; Warren Cook,
William Fredericks, Louise Powell,
William Gudgson, William Magner,
Russell Hewitt, Duncan Penwarden and
John H. Wade. The plot centers around
the career of a young girl who defeats
scheming politicians in their efforts to

retain child labor in factories.

Mr. Moore's vehicle is from a story
originally published in the All-Story Maga-
zine. It is of a comedy-drama type. Gloria

Hope. Henry Miller, Jr., Emmctt King,
and Charles Arling have important parts

in this production which was directed

by Wesley Ruggles.

McCutcheon Story

"A Fool and His Money" was taken
from the story of the same title by
George Barr McCutcheon. In carrying
out the production of the picture, Rob-
ert Ellis, who directed Elsie Janis in

"The Imp," held closely to the original

story. One of the interesting points of

the picture is the scenes of the famous
Boldt castle in the Thousand Islands.

R. Cecil Smith adapted the story to

the screen. The cast includes Arthur
Housman, Charles Craig, Jules Cowless,
Frank Goldsmith, Wray Page, Emilc
LaCroix, George Dowling, Eric Finn-
strom, Ned Hay, Louise Prussing, little

Dorothy Roscher, Elizabeth Garrison
and Margaret Forrest.

To Advertise Wares
By Use of Pictures

Rothacker Prepares Film For

Use of Americans at

Foreign Exhibit
American manufacturers at the Indus-

trial Exposition of United States Manu-
facturers in Buenos Aires next Novem-
ber will not stop at exhibiting their

products. They will supplement their dis-

play of wares with films showing where
and just how their products were made.
The Rothacker Film Manufacturing

Co. has been appointed official cinema-

tographers of the exposition. Some firms

will be able to use films which the Roth-
acker company has made in the past,
while other manufacturers will have new
pictures produced.

Will Send Cameramen South
Watterson R. Rothacker, president of

the film company, expects to send cam-
eramen to the exposition at Buenos
Aires and also to a similar one which
will be held in Rio dc Janeiro in the
spring of 1921. These pictures will be
used to show the people of the United
States what their commercial mission-
aires are accomplishing in South Amer-
ica, and for use in South American cities

other than Rio and Buenos Aires.
After the expositions the American

manufacturers will divide forces, one
group returning home by the west side-

of the southern continent and the other
by the east. It is planned to have a
"United States Week" in the principal
South American cities. By showing pic-

tures of the Rio and Buenos Aires ex-
hibits the expositions can be extended to

all South American cities.

Use Picture Propaganda

"American manufacturers are awaken-
ing to the possibilities of using motion
pictures to open the way for the United
States Merchant Marine," said Mr. Roth-
acker. "British manufacturers this

spring are starting a collection of indus-
trial pictures on a tour of the world.

These pictures will show buyers in other
lands what England's industries have to

offer.

"The decisive battle for the South
American trade probably will be fought
within the next two years—maybe
sooner. The year 1922 will unquestion-
ably see some nation the acknowledged
victor in that sector of the 'war after

war.' Leading manufacturers of this

country are determined that America
shall be the victor. The right kind of

industrial films can accomplish a great

deal toward turning the decision in

Uncle Sam's favor."

"Gift Supreme" Stamped
With Republic Approval

Following a private showing of "The
Gift Supreme," Selznick and Republic

officials expressed themselves as being

not only satisfied but elated over the

quality of the production.
The picture was obtained for Republic

publication from the C. R. McAuley's
Photoplays. It has an all-star cast and

was directed by L. Sellers.

The story tells of how the son of a

wealthy man, who in seeking a career

falls in love with a young mission

worker, and how, through her influence

he succeeds in building into real men a

gang of dope fiends and crooks.

Bernard Durning and Seena Owen are

in the leading roles.

"BULL-DOGGING" IS FINE SPORT

Joe Ryan, the Vitagraph serial star, received three broken ribs and contusions re-

cently while enacting this scene for the third episode of his next picture.
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Claims uScoop" in Filming Lenine
Fox News Cameraman Gets Motion Picture of Head

Of Russian Soviet Government in Kremlin
Palace of Justice—No Word Received
From Film Man for Months—Now

Safe in German Capital

Nicolai Lenine, the sombre figure at the head of the Russian Soviet

government, the greatest mystery of modern times, the man about whom
the entire world is speculating, has bowed to motion pictures. For the

first time, it is said, the dictator of the Bolsheviki has been recorded on the

film.

This achievement, constituting what the Fox Film Corporation con-

siders one of the greatest motion picture '"scoops," is the result of the

efforts of Victor C. Kubes, Fox News cameraman.

No Word For Months
Mr. Kubes, a New Vork man, recently made his way out of Russia

after having disappeared into that country about November 1. The lack

of any word from him for months caused anxiety, and the state depart-
ment at Washington was requested to help find him.

The cameraman, formerly a lieutenant in the Signal Corps of the
United States army, accompanied Lincoln Eyre, Netv York World cor-

respondent, into Russia and the two of them left the country at the same
time, making their way to Berlin by way of Riga. They are now in Berlin.

A remarkable account of the recep-

tion accorded to tht Americans was
published in the New York World in the

form of a dispatch from Eyre, filed at

Riga and sent by courier to Berlin. In

the course of his story, Mr. Eyre says:

Lenine Laughs

"Apparently Lenine was in the best

of spirits. His rather grim sense of

humor was to the fore. He laughed
frequently, usually at the ironic quips
in which he so delights. There was
about him that mental alertness, that
intellectual electricity, which is perhaps
his most salient characteristic. It was
wholly free, however, of the contemptu-
ous cynicism I had expected to find and
which usually pervades his public ref-

erences to Bolshevism's antagonists.
"To what extent the affability Lenine

showed me was assumed I cannot say,
of course. Maybe the fact that he was
being photographed and filmed during
the whole time we conversed had
something to do with it. His intimates
tell me, however, that he is genuinely
genial and always easy to get along
with . except, when for some definite
purpose, he prefers to show his teeth.
Certainly the man has a large measure
of personal magnetism. His smile is

winning and infectious, his attitude sym-
pathetic and receptive."

Lives Life of Recluse

The correspondent goes on to tell of
the almost insurmountable barriers put
in the way of reaching the presence of
Lenine, saying:
"In his quarters in the Kremlin Pal-

ace of Justice he lives the life almost
of a recluse, in free and constant con-
tact only with his wife, his four sisters

and his pet cats. All others must pass
through triple and quadruple cordons
of guards to penetrate to his presence.
Those who are not his political inti-

mates must receive an appointment and
three successive varieties of 'pass' and
then undergo the scrutiny of five sen-
tries stationed with fixed bayonets at
various points along the devious route
to the dictator's inner sanctum.
"We—I was accompanied by Victor O.

Kubes, motion picture photographer,

who was my companion throughout my
Russian trip—scaled these impressive
barriers without great difficulty, but not
until the last day of our stay in Mos-
cow. Having found our way through
the dilapidated corridors and ante-
rooms of the one-time palace of the
Czar's, we sat down in a bleak apart-
ment expecting to wait fully an hour
before being admitted to the presence
(that being the customary minimum

Scores "Beat

WILLIAM FOX
tVhose news reel service claims memorable
scoop on pictures from Soviet Russia

delay in keeping of appointment by
Soviet functionaries).

Interested in Pictures

"Ten minutes later, however, a
little hunchbacked woman, his confiden-
tial secretary, ushered us into Lenine's
office. It ' was a medium-sized room
lined with bookcases and wholly lacking
that ministerial magnificence which had
characterized Trotzky's audience cham-
ber. Lenine arose from the desk at
which he had been seated, shook hands
briskly and began to ply Kubes with
questions about his photographic work.
"He evidenced much interest to learn

how Kubes had filmed the signing of
the peace treaty at Versailles 'so

there's the dictatorship of the photog-
rapher,' he remarked smilingly."

Obeys Kube's Directions

Mr. Eyre's reference to Mr. Kube's
work at the peace recalls the fact that
the Fox News representative had been
detailed by the war department to ac-
company President Wilson to France
and to act as official cameraman at the
peace conference.
Of the physical appearance of Lenine,

the correspondent writes:
"While Kubes, whose directions he

obeyed with smiling docility, was pos-
ing him for the camera, I had a chance to
study the physical aspects of the man
who has done more to turn the world
upside down and who has roused deeper
hatreds and fears than even William of
Hohenzollern.
"With his bald pate, squinty eyes,

broad nose, thickish lips and unkept,
reddish gray beard, Lenine is decidedly
homely, not to say ugly. But his home-
liness is that of a bulldog, having noth-
ing about it unwholesome and repulsive.

His wide and slightly bulging forehead,
revealing the thinker, moreover, re-

deems his face from the heavy, almost
brutish quality it might otherwise re-

flect.

Clothes Are Nondescript

"On his feet the man is as light as

the cats of which he is so fond. Indeed,
all of Lenine's movements and gestures
have a feline swiftness and elasticity

which I fancy is duplicated in his mental
processes. His dress was nondescript

—

a slightly soiled soft white collar (even
soiled white collars are a rarity in

Russia), a black tie and a dark brown
business suit, the trousei s stuffed into

knee-high boots of thick felt, the warm-
est kind of foot covering.
"That he was being pictured for the

numberless host of American motion
picture fans did not seem to interfere
with the Bolshevik premier's conversa-
tional powers."

Further along in his despatch Mr.
Eyre says:

Gets Picture of Wife
"In response to Kube's request to

picture the dictator in his home, Lenine
led us down a short corridor, past two
sentries, into the five-room apartment
in which he lives. We entered a fairly

large and simply furnished parlor,

through a dining room square enough
to have formed part of a Harlem flat.

There we were joined by Comrade
Oulianovna. Lenine's wife (she prefers

her husband's real name, Vladimir Hitch
Oulianova).
"Lenine's wife is a quiet, middle-aged

woman who looks even more a prole-

tariat than her spouse, but who talks

four languages and is an authority on
secular education."
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BILL" FARNUM HAS VISITORS

Left to right—William Farnum, Mrs. "Babe" Ruth, "Babe" Ruth, the American
League Twirler, and Sol M. Wurtzel, superintendent of William Fox studios.
This was taken in a corner of the Fox lot at Hollywood, Cal.

Hank Mann Comedy Series to

Be Shown in Capitol Theatre
W. E. Shallenberger, President of Arrow Film Corpor-

ation, Announces Important Contract First

Run Arranged at Park Theatre in Boston
The Hank Mann two-reel comedies

which are being distributed by the Arrow
Film Corporation, have broken into
Broadway. The management of the
Capitol theatre, reputed to be one of the
largest theatres in the world, has signed
a contract for the entire series.

"The Bashful Blacksmith" is the two-
reel Hank Mann comedy which has been
running during the past week at the
Capitol theatre, and as this theatre was
packed at every performance, it means
that 115,000 people saw this comedy at
this theatre alone.
Another first-run theatre which has

secured these Hank Mann two-reel
comedies is the Park theatre, in Boston,
which has booked them for a two weeks'
run. They played to capacity during
the past week in spite of the inclement
weather, and expect to do a record
business next week.

Being Funny Hard Work
"It is a dozen times harder for a

comedian to make a hit than for any
other line of work in the business," says
W. E. Shallenberger, president of Arrow,
"but when once an audience has taken
a new funny man to their hearts they are
very loyal. They will go to see him no
matter where he is playing. You can't
fool them. They won't stand for imita-
tion, and will sit, stoney-faced, through
the performance and turn thumbs down
on him every time, as the crowds in the
arenas do at bull fights when they de-
mand that the fight be finished by the
killing of either the bull or the matador.

"Mere silliness is not tolerated. A
man must be born a comedian; not all

the training in the world will make him
one. This is why there arc really so
few celebrated comedians.
"Hank Mann has established himself

firmly in the affections of the American
public, and the Capitol theatre recog-
nized this. Therefore, as a matter of
course, visitors from all over the United
States want to see their favorite come-
dian when they come to New York; it is

like seeing an old friend from home when
in a strange city. When they see him
in the largest moving picture theatre
in the world, it is something to tell the

folks about back home, and thus the
Capitol theatre receives widespread ad-
vertising.

People Want to Laugh
"A popular comedian is universally

popular. If he is made of that intangible
stuff whereof comedians of the right sort

are made, he is the favorite of all, men,
women and children: whereas, other
stars are regarded with diversified opin-
ions. Mother likes one; father likes

another, and daughter adores a different
style entirely.

"The management of the Park theatre
in Boston takes the same psychological
view of the matter. The comedy's the
thing nowadays. People want to laugh
and forget the problems of the high cost
of living, political squabbles and epi-
demics. A straight two weeks' run of
Hank Mann is therefore going to be
offered to the patrons of the Park.

"Incidentally, the addition of the Capi-
tol in New York City, and the Park in
Boston, completes a long roster of the
most prominent theatres which are now
showing these two-reel comedies. Among
others who have put the crown of popu-
larity on the brow of Hank Mann are the
managers of the Stanley Circuit in Penn-
sylvania, Ruben & Finkelstein Circuit in

Minneapolis, the circuit of the Saenger
Amusement Company in the South.
These are just a few of those who have
placed these two-reel comedies as head-
liners throughout the entire country.

Silee Film Exchange
Buys "Crimson Shoals"
Gets Monopol Production for

States of Illinois and Indiana

Lee Hcrz, president of the Silee Film
Exchange, Chicago, announces the pur-
chase of the Monopol Pictures Company
feature, "Crimson Shoals," a drama in
six reels.

The picture is said to be unusual in

that the leading player enacts triple
characters in the picture, that of son,
father and grandfather, and it is said
there is some remarkable photography,
showing scenes in which the star ap-
pears in the three roles at the same
moment.

Controls Rights in Two States
The Silee Exchange has the rights for

Illinois and Indiana to "Crimson
Shoals," and is preparing a wide adver-
tising campaign. The feature will be
ready for exhibitors in the central west
territory about April 1.

In connection with the exploitation of
the picture some valuable advertising
aids have been prepared. A diversified
assortment of litographs, lobby displays,
photos, slides and program copy will be
available in connection with the feature.

Novel Advertising Stunt
The Monopol company also has had

prepared by the Diamond Match Com-
pany an attractive and unusual novelty
in the form of packages of paper
matches, made up in book form, adver-
tising "Crimson Shoals." Over two mil-
lion books of these matches have been
ordered by the producers.

Miss Thomas' Next Work
To be in "The Flapper"

Selznick Pictures announces that the
next story in which Olive Thomas will

star will be "The Flapper."
Frances Marion is the author of the

story. Announcement that "The Flap-
per" will be Miss Thomas' next picture
sets at rest the rumor that "Jenny" would
he her forthcoming feature.

Children Guests of Rivoli
Five hundred children from ten public

schools in the neighborhood of the Rivoli

theatre, New York, were guests of Hugo
Riesenfeld during the presentation of

"Huckleberry Finn," a new Mark Twain
Paramount-Artcraft picture.

11;
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Boosts "HERALD"

| To Exhibitors Herald:

| I consider every issue well worth 1

| what you are asking for a year's |

| subscription and gladly enclose |
| check for my renewal.

Yours very truly,

Ralph W. Crocker,

1 Star Theatre,
Elgin, 111.
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Briton Says Theatre Shortage Floods
English Market With American Films
Popularity of Pictures in England Has Increased

From 400 to 500 Per Cent During the Past
Few Years, H. A. Browne Declares

H. A. Browne, chairman of the Wal-
turdaw Company, Ltd., London, the
English supply- house which tor many
years has distributed Powers' Projectors
in the United Kingdom, is in New York
and has furnished information about
trade and general conditions in his
country.
Regarding the sale of American Films

in England, Mr. Browne says that the
market is glutted at the present time.
He said the reason for this was because
no new cinemas have been built for over
five years and none can be bui'.t for two
years more, as they are classified as
"luxury buildings."

' Thirty Published Weekly
There are less than 4.000 cinemas in

England, he says, as against something
like 16.000 in the United States. Every
week there are between twenty-five and
thirty films published in England, com-
prising films made there, in Italy.

France. Denmark and the United States.
It is obvious, he says, that all these
productions cannot prove profitable un-
der the circumstances. Good films are
successful and bring fair prices, but com-
petition is keen.

Continuing, Mr. Browne says: "Al-
though no new cinemas are being con-
structed, one of my objects in coming
to the United States is to arrange for
an increased supply of projectors, and
the order actually placed is, I believe,
one of the largest ever given to a manu-
facturer of projectors. Powers' ma-
chines have a splendid reputation in
England, and I believe I am safe in

stating that 50 per cent of the cinemas
in the United Kingdom have installed
Power's machines.

Short Experienced Help
"During the war, cinemas were very-

short of experienced help. Women and
every variety of mechanically incom-
petent operators were employed, and it

is easy to realize the machines received
hard usage.
"The popularity of films has increased

in England 400 or 500 per cent during
the past few years and the houses op-
erating will have to replace much of
their equipment. As in America, motion

pictures are no longer looked upon as
a cheap diversion for the masses and
are patronized by members of the royal
family and leaders in every branch of
the social and industrial world in Eng-
land.

Praises Power Projector

"It is not my desire to enter into a
discussion of the comparative merits of
American projeetors, but I think I am
justified in speaking in the highest terms
of the standing Power's projectors have
in England.
"Walturdaw Company. Ltd., has had

eleven y;ears of uninterrupted and pleas-
ant relations with the Nicholas Power
Company. The cinemas that have used
Power's machines will replace with
Power's. During the war. Power's ma-
chines were used by the British Army
and Navy, the Air Force, the Y. M. C. A.
and Red Cross. On every front. India.
Palestine. Mesopotamia. Salonica. Egypt
and France. Power's machines were with
the troops.

Films Technically Inferior

"In regard to English films, they are
as yet perhaps technically inferior to
American films, but possess certain nat-
ural qualities of their own, and some day
I hope to see them more popular in the
United States. The film industry in Eng-
land was shut down during the period
of the war. and in those four years
American films have made such strides
that they undoubtedly have captured the
market.
"Apart from their technical merit.

American films are extremely popular in

England because they so frequently de-
pict scenes which have a life and vigor
that make a strong appeal to English
people, especially of the younger gen-
eration. In view of the fact, however,
that English romances have been so
popular in the United States, it seems
to me that these plays enacted in their
natural surroundings possess an atmos-
phere which cannot be duplicated by
mere technique or stage craft.

Would Popularize Filrns

"If there is any way that good English
film- can be made popular in the United

States, I think it will serve to make
your people as well acquainted with
English life as ours are with American
scenes, and help to cement the frierrdly
relations between the two nations.
"The Walturdaw Company, Ltd., some

year and a half ago entered into con-
tractive relations with one of your
youngest and most progressive film or-
ganizations, the First National Exhib-
itors Circuit. The result of this alliance
will be an increased popularity of the
artists and directors whose films are dis-

tributed by the organization which is so
sucessfully controlled by Messrs.
Schwalb & Williams."

Picture Stars Open Loew
Theatre in London, Ont.

For the opening of the new Loew
theatre in London, Ontario, the press

department of this chain of theatres or-

ganized a party of film stars to make
personal appearances.

Headliners in the all-star show ar-

ranged for the opening were June El-

vidge and Herbert Rawlinson. The main
party left New York City Sunday night.

February 15, and were joined at London
by Miss Elvidge. who came direct from
Port Henry, N. Y., where she has been
engaged for about two months in the
filming of Charles Miller's first May-
flower production. "The Law of the
Yukon."
The train was met by the mayor and

the aldermanic committee representing
the citv, as well as the local cadet band.

Working on "Athalie"
Sidney A. Franklin, who directed

Mary Pickford in "The Hoodlum" and
''Heart o' the Hills." and who now is

under contract to do two pictures for
the Mayflower Photoplay Corporation,
is engaged on the preparatory work in

connection with "Athalie" the Robert
W. Chambers story which will be his
first offering under the Mayflower ban-
ner. Ben Cohen, scenarioist, is whip-
ping the continuity into shape. Sylvia
Breamer will play the lead.

Callahan Suffers Loss
LOS ANGELES.—A. J. Callahan, who

has charge of the Callahan Productions,
featuring Lewis Stone, at the Brunton
studios in Hollywood, had his home
burglarized and clothing and jewelry-
stolen to the value of $3,000.

"DANGEROUS HOURS" WITH AN ALL STAR CAST

Adapted from the Saturday Evening Post story, "A Prodigal in Utopia," by C. Gardner Sullivan. This special feature made un-
der the supervision of Thomas H. Ince is said to contain some highly dramatic climaxes.
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| PLEDGE SCREEN TO FOSTER PEACE !

Leaders of Motion Picture Industry Guests
At Dinner Honoring W. G. Faulkner, Sent to

United States on Mission for Northcliffe
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One hundred leaders of the motion

picture industry were included in the

list of guests of Arthur Levey at a ban-

quet at the Astor Hotel, New York, in

honor of W. G. Faulkner, motion pic-

ture editor of the London Daily News,

who is in the United States on a spe-

cial mission for Lord Northcliffe.

Melville E. Stone, general manager of

the Associated Press, presided. The

speakers included Walter W. Irwin, Her-

bert Kaufman, William A. Brady, D. W.
Griffith, Frank Vanderlip and Mr. Faulk-

ner.

Pledge Aid to World Peace

In explaining his mission to this coun-

try. Mr. Faulkner stated that he was

particularly interested in promoting a

better understanding between America

and England through the medium of

motion pictures and world peace.

William A. Brady, president of the

N. A. M. P. I., and Walter W. Irwin,

speaking on behalf of the American mo-
tion picture producers, pledged their co-

operation to the movement.
Mr. Stone, as chairman, read a com-

munication from Lord Northcliffe in

which he urged a better understanding
in the film worlds of United States and
England, and concluded with the state-

ment that "any efforts in the direction

of accurate and elevated production v/ill

meet with very warm support from the

Northcliffe Press."

Film Men Honor Guests

Included in the list of honor guests,

practically all of whom were present,

were: lohn R. Brophy, E. W. Ham-
mons, F. G. Bradford, P. L. Waters, P.

A. Powers, Carl Laemmle. R. H. Coch-
rane, Paul Gulick, John M. Quinn, Wil-

PERCY MARMONT
Who hns just finished work In "The Sport.

Ins; Duchess" for Vitag-raph and la now
supporting Billie Burke In "Away Goes
Prudence," a Paramount Artcrnft play.

Ham Wright, B. N. Busch, George R.
Meeker, William J. Clark, H. C. Cor-
nelius, J. D. Williams, Harry Schwalbe,
Hobart Henley, Joseph Friedberg, Isaac
Wolpers, M. Moran, William A. John-
ston, Martin J. Quigley, James Bee-
croft, James Quirk, L. R. Reid, William
E. Lewis, Walter W. Irwin, B. S. Moss,
Marcus Loew, B. A. Rolfe, Edward F.

BoV.es, Jack Eaton, Max Spiegel, Julius
Meger, J. Robert Rubin, J. E. Brulatour,
George Blaisdell, Lesly Mason, A. S.

Kirkpatrick, Hugo Riesenfield, Louis B.
Mayer, A. Kessel, Jr., Ricord Gradwell,
Alex Yokel, Ivan Abramson, W. W.
Hodkinson, Adolph Zukor, Jesse L.
Lasky, Arthur S. Friend, John C. Flinn,

George E. Lowden, John Elek Ludvigh,
Emil Shauer, Al Lichtman, William Fox,
W. R. Sheehan, Herman Robbins, S.

Abel, Jack Leo, Samuel Goldwyn, Ga-
briel L. Hess, Felix Feist, C. F. Zittel,

Richard A. Rowland, W. E. Atkinson,
Joseph W. Engel, Paul Brunet, Lewis
Innerarity, J. S. Woody, Morris Kohn,
Lewis J. Selznick, Oscar A. Price, Hi-
ram Abrams. Albert H. T. Banzhaff,
Frank G. Hall, J. Stuart Blackton, D. W.
Griffith, J. J. McCarthy, Theodore
Mitchell. Rex Beach, William A. Brady.
Joseph M. Scheneck, Joe Brandt, Her-
bert Lubin, Albert E. Smith, W. E.

Shallenberger, N. J. Baumer and H. H.
Bruenner.

The Famous Players-Lasky Corpora-
tion announces that "Dr. Jekyll and Mr.
Hyde," the Paramount-Artcrafi picture

featuring John Barrymore in the Robert
Louis Stevenson dual role, probably will

be published in June.
According to present plans this pro-

duction will serve to inaugurate the sum-
mer season and, published at just the
time when business in the motion picture

house usually begins to show a decrease,
it should prove a boon, officials say, to
exhibitors who as a rule are then at

their wits' end to stimulate the patronage
of their theatres.

Praise Barrymore's Work
Those who have watched Mr. Barry-

more working at the studio under the

direction of John S. Robertson and who
have seen portions of the film on the
screen, declare that his performance is

of the highest standard.
The late Richard Mansfield first por-

trayed Jekyll and Hyde on the stage.

Mr. Mansfield suggested to Thomas
Russell Sullivan the writing of a dramatic
version of the Stevenson story and it

was first acted by him on May 9, 1887, at

the Boston Museum. Boston, Mass. The
following September it was presented at

the Madison Square theatre, New York,
and then Mansfield took the production
on a long tour of the larger cities, going
as far west as St. Louis. The following
summer he went to London and played a

highly successful engagement at the

Lyceum.
Another Version Presented

In the meantime. Daniel E. Bandman
presented another version at Niblo's Gar-

VICTOR O. KI BES
Former lieutenant in U. S. Signal Corps,
now cameraman for Pox \enit, vrho ltas
reported missing in Russia.

Sells Rights in Several

States for "Confession"
Geo. H. Davis has advised Joe Brandt

that Zick Abrams, of San Francisco, has

purchased the rights for Illinois and In-

diana for "The Confession." Mr. Abrams
also bought the rights for Cuba and
Mexico.
Messrs. Selene and Doychert acquired

the rights for Colorado, Utah and New
Mexico.

den, New York City, imitating to a con-
siderable extent the Mansfield idea and
plan. Still another version, by J. Comyne
Carr, was presented in January, 1910, at
the Queen's theatre, London, by Henry
B. Irving, eldest son of«Sir Henry Irving.
In this country most notable perform-
ances also have been given by Thomas E.
Shea and by Percy Hunting of the Ed-
mund Collier Company.
Famous Players-Lasky says that the

Paramount-Artcraft version, enhanced
by the genius of John Barrymore, is

bound to be a big box office success.

Powers in Warning
To "Film Capital"

(.Special to Exhibitors Herald)
LOS ANGELES, Feb. 24.—The Los

Angeles Civic Organizations are not giv-
ing producers proper cooperation, con-
sidering the amount of money the in-

dustry has brought to the west coast
and that certain companies were taking
their units east because of "manufac-
tured sunlight" for indoor studios being
photographically superior to natural
sunlight, was the keynote of an inter-

view given to a Los Angeles daily by
P. A. Powers, treasurer of Universal, on
his arrival here.

Opens With New Machine
BAXTER. IA.—A new projection ma-

chine has been installed in the Crystal

theatre, which has been reopened by
R. C. Dodd.

Public to See John Barrymore in

"Dr. Jekyll and Mr. Hyde" in June
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Sol Lesser Exchanges Will Handle
Distribution for Special Pictures

LOS ANGELES, Feb. 24.—Negotia-

tions were concluded this week whereby

the physical distribution of the product

of the Special Pictures Corporation, the

recently organized company, backed by

Aronson and company and the Hellman
interests, will be handled by Sol Lesser
and his affiliations. These include the

First National exchanges and a num-
ber of large state rights organizations
with which Lesser is affiliated.

Have Own Sales Force

According to Louis W. Thompson,
president of the Special Pictures Cor-
poration, the Lesser interests will handle
only actual physical distribution. Special

Pictures Corporation will have its own
sales representatives, shipping clerks,

etc., in every exchange center, using the

headquarters of the Lesser affiliations.

President Thompson has announced
the appointment of Dave Thomas as

eastern division manager, with super-

vision over the New York, Boston, Phila-

delphia, Washington, Pittsburgh and
Buffalo territories, with the following
district representatives: Frank Marshall,

Cleveland; Frank Drew, Detroit; E. C.

Davies, Chicago: Tom Kress, Minneap-
olis; Sol Davis, Dallas; W. E. Matthews,
San Francisco, and Joseph Quinn, Los
Angeles.

First Film Is Ready
All is in readiness for the launching

of the first "Comcdyart" release of the

Special Pictures Corporation early in
March. Each week the corporation will
release a complete 2,000-foot feature
filler reel with a 1,400-foot comedy, 400-
foot scenic and a 200-foot novelty.
The executives of the Special Pictures

Corporation are: Louis W. Thompson,
president; Ward Lascalle, director gen-
eral; Earl D. Shanks, business manager;
H. J. Roberts, general sales manager.

Smith Syndicate
To Produce Features

Starring ZaSu Pitts
George H. Callaghan, special represen-

tative of the Smith Syndicate, Los
Angeles, which company has recently
entered the picture producing field with
ZaSu Pitts as their first star, announces
that production activities will commence
next month in their new studios now un-
der construction in Hollywood.
Sara Nason, who is responsible for

most of Miss Pitts' successes, while un-
der the Brentwood banner, has been
engaged by the Smith Syndicate to write
stories especially adapted to the star's
personality.

Mr. Callaghan announces that in addi-
tion to M iss Pitts, the Smith Syndicate is

negotiating for a number of other stars,
including a well known comedian. In all

probability Gilbert Hamilton will be in
charge of production.

/ \-i Pit Is
who ha* bcea Bisaed iii<- « . r. H. Samlta
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Will Star Tearle
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—It is re-
ported that Conway Tearle and Ora Ca-
rewe arc to be separately starred by Nat
Spitzer. independently of Spitzer's in-
terest in Bullseye.

Care Is Exercised By Vitagraph in
Casting "Courage of Marge O'Doone

ZaSu Pitts to Stay

In Brentwood Films;

Kolker Will Direct
While it has been reported that ZaSu

Pitts has been signed to star with a pro-

ducing organization to be formed for the

purpose of exploiting her in a series of

pictures, she still is appearing in Brent-

wood pictures and, according to latest

announcement from the latter studio,

plans have been formed definitely for the

production of at least four more Brent-

wood pictures for Miss Pitts under
Henry Kolker's direction.

Miss Pitts, whose original comedy
touch first caught the public in Mary
PickfordV'Little Princess," is to be pro-
vided with vehicles which, it is said,

promise to prove particularly fitting to
her type and closely approaching the
star order.
Henry Kolker has just completed the

filming of "Bright Skies," which, with
a wealth of comedy, rich pathos and
woodland beauty, is said to provide a
particularly happy characterization for
this eccentric young comedienne. Mr.
Kolker has preparations well advanced
for the immediate starting of another
Pitts picture from an original story by
Sarah Y. Mason.
Next in order is announced an original

small-town story for which Sada Cowan,
recently of the DeMille scenario forces,

has been commissioned. And to follow
that the Brentwood is negotiating for

the screen rights of an internationally
famed book.

Ogden Is Redecorated
OGDEN, UTAH.—The Ogden theatre

has reopened after being renovated and
redecorated.

Vitagraph reports that great care is

being exercised in completing the cast

for "The Courage of Marge O'Doone,"
James Oliver Curwood's recently pub-
lished novel of the great Canadian
Northwest.

Mr. Curwood's stories readily lend

themselves to piclurization, but they are

so big, so thrilling and with such clear-

cut characters that only a big production
and an all-star cast can do them justice,

it is said.

Four Years in Stock

Niles Welch, who will play the male
lead, received his preparatory education

at St. Paul's School, Concord, N. H.,

and finished at Yale and Columbia. After

leaving school, he played nearly four

years in stock. His first screen engage-

ment was with Vitagraph, the picture be-

ing "The Stranger in Gray."

Following his first picture, he co-
starred with Grace Darmond in "The
Gulf Between;" with Effie Shannon in

"Her Boy," and with Mabel Julienne
Scott in "Reclaimed." His next big pic-

ture was with Marguerite Clark in

"Miss George Washington," which was
followed by "The Secret of the Storm
Country," with Norma Talmadge. He
next appeared with Enid Bennett in

"Stepping Out," and has just completed
two pictures with Bessie Barriscale,
"Beckoning Roads" and "Woman and
Wife."

Pauline Stark Featured

Pauline Starke, the other featured
player also has a long list of successes

to her credit. She began her screen
rareer five years ago when she was but
14 years old. She played bits in David
Wark Griffith's production of "The Birth
of a Nation." A year later, at 15, she was
playing small roles.

Miss Starke's most recent appearances
on the screen were in "The Life Line"
and "Broken P.utterfly," with Lew Cody;
with Clara Kimball Young in "Eyes of
Youth," and in "Dangerous Days," and
"Whom the Gods Would Destroy." She
played the female lead in "Soldiers of
Fortune" and was leading woman for
Jack Pickford in "The Little Shepherd
of Kingdom Come." Miss Starke was
born in Joplin, Mo., a little more than
nineteen years ago.
Among the other players are George

Stanley, Boris Karloff, Billie Bennett
and James O'Neill.

To Issue Under New Title
Republic Distributing Corporation an-

nounces that the production recently
bought from J. G. Pictures, Inc., starring
Grace Davison and Montague Love, and
which was announced in the trade press
as "The Convert of Revenge," will be
distributed to exhibitors under the title

of "Man's Plaything." Stuart Holmes is

chief in the support of Miss Davison
and Mr. Love.

Lyons to Photograph Ray
Chester Lyons, veteran cameraman,

is the latest acquisition of Charles Ray
as an independent star. Recently he
signed Jerome Storm as his director.

Arthur S. Kane is to present the star's

pictures for First National publication.
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Leonard Company to Make Exteriors

While En Route to Western Studio

First Three Episodes of ' 'The Evil Eye
'

' Are Shown
Privately in New York—McCardell of the

Opinion It Is His Best Serial

Benny Leonard and the members of

his supporting cast including Stuart

Holmes, Ruth Dwyer, Marie Shotwell,

Mme. Marstini, Wally Van, supervisor,

and J. Gordon Cooper, director, have
left for Los Angeles. Stops are being

made at Cleveland, Chicago, St. Louis,

Denver and San Francisco. At Los An-
geles, the remaining twelve episodes of

the champion's serial. "The Evil Eye,"

written by Roy L. McCardell, will be
completed.

Before leaving Xew York. Mr. Cooper
delivered to Frank G. Hall and Ascher
Enterprises, Inc., prints of the first three

episodes entitled "Below the Dead Line,"

"In the House of the Blind Man" and
"The Golden Heart." These episodes

have been shown privately at Hallmark's
projection room. Those present were
of the opinion that from the standpoint

of a story, action and working cast,

"The Evil Eye" promises to be a dis-

tinct novelty in the serial field.

Surpasses Previous Picture

Mr. McCardell, in comparing "The
Evil Eye" with his serial success of a

few years ago, "The Diamond from the

Sky," said that the Benny Leonard serial

from standpoint of entertainment and
dramatic action surpasses his previous

picture.

In the cities where stops are being

made, the director plans to photograph
several exterior scenes. Arriv ng at the

coast the company is planning to take

possession of one of the stages of the

-tudio acquired by Ben Wilson.

To Stage Five Stunts

While at the coast, Mr. Van and Di-

rector Cooper will stage for the last

twelve episodes of this serial rive stunts,

the nature of which will not be an-
nounced until the episodes in which thev
appear are published.
Sidney Ascher, who with Joseph A.

Jacobs and Frank G. Hall is producing
this serial, in commenting upon the

showing of the first three episodes said:

"I am glad to state that in my opinion
the Benny Leonard serial from the

standpoint of entertainment and dra-

matic action, stands as one of the best

serial dramas- I have seen. Mr. Hall.

Mr. Jacobs and myself, all three of

whom are exhibitors, are pleased to be
able to give to the exhibitors through-
out the country a serial production
which we feel will prove itself to be
one of the greatest box office attractions

ever presented to their patrons. The
reasons we give for making this seem-
ingly broad statement are:

Pioneer Serial Writer

"First: The serial has for its star

the world's greatest and most popular
light-weight boxing champion, Benny
Leonard;
"Secemd: They have as the author of

"The Evil Eye" one of the pioneer serial

writers of the industry. Roy L. McCar-
dell. whose serial, "The Diamond From
the Sky." produced more than six years
ago, is still booking as one of the big-

gest serial attractions;

Extensive Advertising Campaign
"Third: The exhibitor has the names

of some of the biseest dramatic artists

working before the camera, including
Stuart Holmes. Marie Shotwell. Mme.
Marstini, Ruth Dwyer and Leslie King,
who is one of the best known character
men of the stage and screen, having
played the principal character parts in

Shakespeare's repetoire, his best-known
characterization being that of Shylock
in Shakespeare's 'Merchant of Venice.'
"Fourth: The exhibitor will be given

the benefit of one of the most far-reach-
ing and extensive advertising and pub-
licity campaigns ever inaugurated in the
interest of a motion picture, the produc-
ers having contracted for eight consecu-
tive weeks of advertising in every im-
portant trade paper in the United States,

each paper carrying two-page heavy col-

ored inserts."

Miss Breamer Ready
To Adapt Chambers

Mayflower Wins Controversy

Over Film Rights to Several

Novels

Sylvia Breamer is to begin work soon
in California in adapting the novels by
Robert W. Chambers, which Sidney A.
Franklin will direct for Mayflower Pic-
tures Corporation.
A controversy over the film rights to

several of the Chambers' novels has been
decided in favor of Isaac Wolper, pres-
ident of Mayflower. The first story to
be picturized will be "Athalie."

In preparing for her work on the West
Coast, Miss Breamer acquired a smart
wardrobe in New York before departure.
Her new gowns and millinery were sent
West in several trunks.
Miss Breamer also visited many of the

neighborhoods described in the Cham-
bers' novels to get local color.

Tower Reedits Sennett
Picture for Issuance

In reviving Mack Sennett's "Tillie's

Punctured Romance." the six-reel fea-

ture which will be published on the state

rights market soon through the Tower
Film Corporation, the picture has been
reedited and reconstructed.
According to a company statement the

prints are all new and in excellent con-
dition. Special art titles have been made.
A complete new line of advertising mat-
ter has been prepared.

Moreno Serial Completed
Antonio Moreno has completed the

fifteenth and final episode of his current
Yitagraph serial. "The Invisible Hand."
at Los Angeles Harbor, San Pedro, Cal..

where scenes aboard a liner were taken.
William Bowman, director, who has
been'ill for two weeks, was back at work
and took charge of the climax of the
<erial. Mr. Moreno did his own direct-

ing during Mr. Bowman's absence.

Lyceum in Peoria Sold
PEORIA. ILL.—W. B.Wollner has

purchased the Lyceum theatre building
in Fulton street, from Charles Loveridge.

Cogan Was Misspelled

In the announcement of the cast of

"The Woman God Sent," the Selznick
production, which was made some time
ago, the name of one of the players.

Fanny Cogan. was misspelled. It was
published as Fannie Vogin. The Selznick
publicity department corrects the error
by announcing the correct spelling.

A STIRRING CIVIL WAR SCENE

Federal troops enter Lexington amid divided feelings of the citizens. This unusual
set was built for a scene in "The Little Shepherd of Kingdom Come," the
Goldwyn play starring Jack Pickford.
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I
PRODUCE FIRST PSYCHIC SERIAL

Supreme Pictures, Inc, Declares "The Mystery
Mind" Is New Type Of Screen Story—Pauline

Given Taste of Own Medicine by His Director

BnBmnmiiiiiiifliM^

In "The Mystery Mind," Supreme Pic-

tures, Inc., declares it has produced the

first psychic serial and a new type of

screen story. There have been a few

feature pictures dealing with the psychic,

but this is the first attempt to carry sus-

tained high-tension interest through fif-

teen episodes. J. Robert Pauline, the

French hypnotist, is the star, and much
of the story deals with hypnotism.
Fred W. Sittenham, the director, has

been delving into the science of mind as

practiced by Dr. Pauline. He seeks to

fathom the secret of Pauline's power, but
Pauline maintains that there is no secret,

that hypnotism is only suggestion. To
satisfy himself, ever since the day
Pauline hypnotized an actor into doing a

bit of business in which he had failed

several times, Sittenham has been using
the power of suggestion until he has be-
come more adept than he knew.

Sittenham Uses Suggestion

Recently the script of "The Mystery
Mind" called for a scene in which Pauline
had to break through a door panel to

release the heroine, Violet MacMillan,
from danger. Sittenham directed Pauline
to break the panel at the second blow,
but the wood proved stronger than ex-
pected. Sittenham kept calling, "Hit it

again, doctor, you'll get it next time.

Hit it again."
When Pauline's fist smashed through

the door Sittendam noticed deep cuts

and blood running from the hand. His
actors were keyed to the pitch of the
scene and he wisely refrained from in-

terrupting them, but he kept his eye on

the increasing red stream on Pauline's
hand. When the scene was finished
Pauline realized for the first time that he
had been injured.
"Why didn't you stop when you hurt

yourself?" Sittenham demanded.
"I never felt it," Pauline replied. "You

kept suggesting that the next blow would
break the panel and I believed it. I think
you had me hypnotized. You'll have to
stop stealing my stuff or you'll be my
rival by the time we finish this picture."

Coached by Dr. Pauline

This is Mr. Sittenham's first experience
with psychic stories and he is finding it

most interesting, especially since he
knows that Dr. Pauline gives him accu-
rate data on hypnosis and its allied

sciences.
"Formerly I believed that all hyp-

notism, psychic communications, visions,

mind reading, etc., were bunk, pure
hokum," Mr. Sittenham admitted, "but
since I've been directing Dr. Pauline 1

have been amazed at the power of sug-
gestion and the number of people who
yield to its influence without being in the
least conscious that they are doing so.

And I have been more astonished by the
results we obtain; by the way suggestion
intensifies the action of our story. You
see, intensification is the secret of the
psychic serial."

Rush Construction
BLUE EARTH, MINN.—V. B. Val-

leau is rushing the work on his new
theatre. He hopes to open it to the pub-
lic soon.

"Nothing A Year"
In Production As

Olive Tell's Next
Olive Tell's second screen vehicle for

Jans Pictures, Inc., is an adaptation from
Charles Belmont Davis' well known
book, "Nothing a Year."

The story has been adapted for the

screen by Violet Clark and the first

scenes have already been taken at the

Peerless studio at Fort Lee. For the

second picture, Miss Tell, who takes the

leading role of Barbara, will have all star

support. Lucile Lee Stewart and Ed-
mond Lowe take the principal supporting

roles. Other members in the cast are

Donald Hall, Annette Bode, Warner
Richmond and Stanley Walpole.
At the present time the working title

of this production is the same as the
title of the book, but it is probable that
another title will be given this produc-
tion which will have an immense box
office drawing value.
The scenes for the new play arc laid

in the South and around New York, the
picture opening with a shot of 47th street

and 5th avenue,

Crowds Fill Fox House
To See Bathing Girls

Eight bathing girls, dressed in the
latest beach styles, danced and sang at

William Fox's Star theatre, Lexington
avenue and One Hundred and Seventh
street, New York, to exploit "A Daugh-
ter of the Gods," a re-issued Fox pro-
duction featuring Annette Kellcrman.
Fox officials report that the appear-

ance of the girls should make a box
office attraction. The entertainment
packed the Fox house, it is said.

The act consists of dancing and the
singing of character songs during the
showing of the bathing suits. Against
a background of striking scenery, it is

said, nymphs emerge from an attractive
setting representative of the land of
Neptune, first dancing and displaying
the latest bathing costume models, and
then singing.
As a climax, one of the nymphs with

a motion picture camera offers what is

said to be the most tuneful song of the
lot, "I'm Going to Take a Close-up of

You."

Los Angeles Editor
Joins Hampton Force

LOS ANGELES.—Howard Morton,
formerly Sunday editor of the Los 'An-

geles Examiner, has been appointed east-

ern representative of the Jesse D. Hamp-
ton productions, with offices at 1013

Longacre building, New York City.

Dwight Cleveland, the newly appointed
scenario editor, is on his way to New
York to confer with Morton regarding
the purchase of new stories for Spring
and Summer production for Blanche
Sweet, H. B. Warner, William Desmond,
and the specials which Henry King is to

direct.

Modernize Dean Theatre
YORK, NEBR.—P. H. Hoppen, who

has leased the Dean motion picture
theatre, soon will make several improve-
ments in the house. A canopy will be
erected over the walk, while the foyer
will be enlarged and .redecorated. Mod-
ern equipment and appliances will be in-

stalled.

OVERLAND LIMITED

"Teddy," the Sennett comedy canine, doesn't mind being the goat but he hates to
have a mere Fox terrier laugh at him behind his back. It is a scene from
"Down on the Farm," Mack Sennetfs latest five-reel comedy.
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Editor and Cutter Assigned to Each
Fox Company to Expedite

1Work
Sol M. Wurtzel Has Appointed Miss Conley, Carl

Himm, Earl Turner and Lloyd L. Nosier—Two
Others Yet to Be Named at West Coast Studio

Announcement is made by Fox Film

Corporation that each of the seven com-

panies now engaged in production at the

western studios has had assigned to it a

regular editor and cutter who will de-

vote his or her entire time to the as-

sembling of films.

This is being done, accqrding to Fox
officials, in order to expedite work and

accomplish better results.

When the William Russell company
went to the coast with Emmett J. Flynn

as director, William Fox sent C. R. Wal-
lace as film editor. Mr. Wallace has re-

mained with the Russell-Flynn combina-

tion since then. The result, as seen in

"The Lincoln Highwayman" and in

"Shod with Fire," is proof of his con-

tention, says Mr. Fox, that the use of

separate editors for each picture affords

the best results so far as continuity of

story is concerned, as well as in the

amount of time consumed.

Wurtzel Makes Appointments

Sol. M. Wurtzel, superintendent of the

West coast studios, thus far has made the
following appointments, affecting four of

the remaining six companies:
Miss Delia Conley, a young woman of

wide film experience, has been assigned
to the Denison Clift Company, now en-
gaged upon the final scenes of ''The
Iron Heart," in which Madlaine Trav-
erse is the star. Miss Conley will take
full charge of the cutting, trimming and
assembling of the finished film for Direc-
tor Clift

Turner for Brockwell

For Edward T. LeSaint. who is direct-

ing Gladys Brockwell in the first of the
Barbara Le Marr Deely stories. "The
Mother of his Children," Earl Turner
has been appointed editor.

With Tom Mix, now on location mak-
ing exteriors for his newest picture,

"Desert Love." under direction of

Jacques Jaccard, Mr. Wurtzel has placed
Lloyd L. Nosier, an expert film editor
and cutter, whose special bent is- western
melodrama.

Himm Is Named
Miss Shirley Mason's new starring

vehicle, a comedy-drama entitled "Molly
and I," which is under the direction of
Howard M. Mitchell, will be edited by
Carl Himm.
A definite assignment for the William

Farnum and Buck Jones companies has
not been made, although both stars have
begun work on new photoplays. Mr.
Farnum's play is a screen adaptation of
Clarence E. Mulford's novel. "The
Orphan," and Buck Jones' story is taken
from "Forbidden Trails," by Charles
Alden Seltzer. Until film editors for
both companies are named, J. Gordon
Edwards. Farnum director, will continue
cutting and trimming, and Scott Dunlap
will cut the Jones picture in addition to
directing it.

Plan to Save Time
The addition of a film editor to the

personnel of each company, according to
Mr. Wurtzel, is with a view to saving
the time of stars and directors who fre-

quently are delayed at the finish of a
picture to await the final cutting and
trimming. With this new system, the
film will be completed almost with the
final turning of the camera.
By this means also considerable time

will be saved in shipping completed
prints from the west coast studios to
the main offices of the Fox organization
in West Fifty-fifth street.

Fox Picture "Checkers"
Successful in England

"Checkers," the Drury Lane racing
drama, the screen version of which was
well received by American spectators, is

meeting with instant success in England,
according to reports received by Fox
Film corporation from its exchanges in

Great Britain.

The production is booked for one week
at the Birmingham Picturedrome, Spark-
brook. Birmingham. The management,
according to Fox, has wired the New
York office expressing satisfaction at be-
ing able to book the photoplay.

Theatre Seating 5,000

Planned for New York
NEW YORK.—Edward Margolies,

who has been a representative of the
Shuberts. contemplates building a theatre

to seat 5,000 persons. Mr. Margolies has
leased land on Eighth avenue between
Fifty-fourth and Fifty-fifth streets. The
venture is personal, he said, and no de-
cision has been reached whether the
theatre will be a motion picture or a

legitimate house.

MARGARET LOOMIS
In a scene from the Paramount Yrtcraft

picture, -The Sins of St. Anthony,"
starring Bryant Washburn

To Resume Construction
BLACKFOOT, IDA.—Work will be

resumed soon on the $40,000 business
block, the first floor of which will be
used as a motion picture theatre. Con-
struction, which was begun in the fall,

was halted bv cold weather.

CHESTER BAK>KTT
Appearing in the Republic Pictures

feature, '-Girl of the Sea"

Richard Fox Goes
To London to Open
New Sales Company

Just one week after Winifield R. Shee-

han, Genera! Manager of Fox Film Cor-
poration, sailed from New York—on
Saturday, February 14—for a general

tour of the corporation's foreign offices,

Richard C. Fox sailed from New York
on Saturday, February 21, with the Lon-
don office of the firm as his destination.

The arrival of Richard C. Fox in Lon-
don will mark the opening of a sales

campaign throughout the United King-

dom with certain new elements. Mr.
Fox, whose reputation throughout the

eastern half of the United States has re-

cently been strengthened by the record

he established while branch manager at

various points for Famous Players,

spent two weeks just prior to his de-

parture making a study of the equip-
ment installed in the new Fox studios on
West 55th street.

Most of his time was spent in gaining
familiarity with the details of the light-

ing installation, technical departments,
wardrobe and property departments,
the new laboratories nearing completion,

and the numerous time and labor-saving
mechanical devices with which the big

Fox plant is equipped.

M. J. Mintz on Trip
M. J. Mintz. general manager of the

serial department for Hallmark Pictures

Corporation, visited the Chicago ex-

change a few days and departed for St.

Louis. Mr. Mintz will call on all the

exchanges east of the Mississippi before

returning to New York.

Names Board of Censors
MT. VERNON. N. Y.—Dr. Warren S.

Holder, Lincoln Manor and Mrs. Bertha

E. Averill have been named by Mayor
Kincaid to pass upon all motion pictures

not previously viewed by the National
Board of Review.
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JACK DEMPSEY IN THREE SCENES FROM "DAREDEVIL JACK"

The heavyweight champion of the world proves his right to the title by his prowess in the third episode of the Pathe serial.
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HOW TO TIE-UP WITH LIBRARIES
T. S. da Ponte Tells Exhibitors: Exploitation

And Ed ucational Values in This Cooperation

By T. S. da PONTE
iniiiiiiiiuiuiini3iiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiKiiiiiiiii:iii!iiiN iiiumiiiiuiu

ciation also is furthering Americaniza-Managers of motion picture theatres

and librarians should co-operate. The
American Library association endeav-

ors to show in the following disserta-

tion on pictures and books how t'lis

co-operation will be beneficial, both in

promoting the organisation's plan of
"books for everybody" and in exploit-

ing pictures at local theatres.

A city editor of a great newspaper
once told a verbose reporter that the his-

tory of the world, from the time of

Adam, could be told in 500 words.
This true story, too, has to be told con-

cisely. It also deals with a big subject

for it has to do with moving pictures,

their educational value, and The Ameri-
can Library association and its Ameri-
canization program.
Snap into it now—visualize this:

Has Bright Idea

A librarian at her desk in a medium
sized town. Comparatively few readers
for her books. She goes out. Passes
Pick-Bar movie theatre. It is advertis-
ing: "Coming—Last Days of Pompeii."
Has a bright idea. Hurries back to

her desk. Writes a sign: "Last Days of
Pompeii Coming to Pick-Bar Theatre;
Brush Up on Your History; Get Books
Here Telling All About Pompeii." Pastes
it on library door.
A crowd collects. Book business

booms. Everybody wants to read about
Pompeii. Pick-Bar theatre hangs out
S. R. O. sign.

Decide to Co-operate

Theatre manager comes to library.

Conference. Library and theatre see how
they can help each other. When theatre
plans showing historical or educational
pictures will run slides saying: ''Get

Books About These Things at Library.''
Library will reciprocate, hang out signs,

reading: "Get Books Here About Show
Coming to Pick-Bar Theatre."
Plan works fine. Result: A run on the

library. Movie man hires dray to cart
cash to bank.

Idea spreads. Adopted in other cities.

Still spreading. Helps government plan
of Americanization by education through
films. Follow up of plan used in Liberty
loan campaigns. American Library asso-

tion through its enlarged program. Pro-
moting county library plan and idea of
"Books for Everybody." Will encourage
also wider use of technical books in pub-
lic libraries, and establishment of techni-
cal libraries in industrial plants, A. L. A.
supplied 7,000,000 volumes to men in

>ervice at home and abroad during war.
( Applause.).

Result in Better Citizens

Sees even bigger things ahead. Peo-
ple who read books imbued with spirit of
Americanism become better citizens.

Seventy-three per cent of the counties
comprising the states of the Union
haven't libraries enough to supply their

citizens with books. Ignorance and un-
rest are wide-spread.
The enlarged program also calls for

increased efforts to supply books to the
blind, in the new uniform Braille type.
All this to supplement the service the
A. L. A. now is giving to the merchant
marine, lighthouses and coast guard sta-

tions, the men in the public health serv-
ice and discharged soldiers.

Income of Libraries

Annual income of all libraries in United
States is now only $16,500,000. Should
be at least six or seven times that.

A. L. A. has 4,000 members. It will raise

$2,000,000 this year to put through its

enlarged program. The money, however,
will not be raised through intensive
campaign or drive, but will be obtained
by the librarians, themselves.

Lots more could be said. Phew! That
newspaper editor must have belonged to
"The Ananias Club."

Methodists Install

Equipment at $5,000
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Five thou-

sand dollars has been appropriated by
the Boyle Heights M. E. church for in-

stalling motion picture equipment. Bibli-

cal films will not be featured, Rev. Wil-
liam Jeffries, pastor, preferring dramas
showing character development.

National Theatres Name
Keller to Seattle Post

B. R. Keller, well-known film sclcsman

in the Northwestern territory and former

assistant manager of the Select Seattle

branch has been appointed representative

for the National Picture Theatres, Inc.,

in the Seattle territory. Mr. Keller has

had several years of experience in the

film business and he is now engaged in

mapping out his district. He expects to

begin a tour of his territory this week.

Salesman Knox of the Select Seattle

Branch has returned from a successful

tour of his territory and is contemplating
another in the near future. He reported

excellent business.

Salesman Christoffer returned last

week from a tour of the territory in

Southern California. He reports good
business there and his next route will be

through the Oregon territory.

Residents Subscribe to

Build Mississippi House
The Gem theatre has been opened at

Ackerman, Miss., by the Ackerman Mo-
tion Pictures Association. This project

was made possible, according to W. L.

Frazier, manager, by the people of the

town subscribing to a common fund.

T. B. Laurence is operator.

Word from Ackerman says that the

latest motor-driven Motiograph projector

has been installed. The house also is

equipped with noiseless hinge opera

chairs. The playhouse has a seating

capacity of 200.

The complete equipment for the

theatre was furnished by the H. K. Bar-

nett Theatre Supply Company, New Or-

leans, La.

Famous Players-Lasky

Gets McCutcheon Novel
"The City of Masks," a novel by

George Barr McCutcheon, has been pur-

chased by Famous Players-Lasky for

production, according to announcement
made by Jesse L. Lasky, vice-president

in charge of production.

The story will be used as a starring

vehicle for Robert Warwick, who is now
working on "Thou Art the Man."

Wilson Sees Picture
WASHINGTON—Pictures of the Ha-

waiian Islands were shown at the White
House at the request of President Wil-
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Tourneur Declares Present-Day
Pictures Are Bad, Silly, Childish

Charges Picture Production Is Purely a Commercial
Business and That Good Pictures Have No

Market in This Country
Declaring that motion picture productions made during the last ten

years will show a decline that is really startling and that making pictures
today is purely a commercial business, Maurice Tourneur, one of the
well known directors making up the newly organized Associated Pro-
ducers, has issued a statement which will undoubtedly arouse wide dis-

cussion.

Probably the most surprising angle of his charges is that he makes
no exception of his own productions, stating frankly that to "starve and
make good pictures which are thrown in the ash can is above anybody's
strength.''

Cites Two of His Own Pictures

"A few years ago, we had some pictures with big ideas behind them
which gave certain promise that the industry would develop into one of
the higher arts.'' he says, "but the day of such productions as 'Quo Yadis.'
'Intolerance.' 'The Woman God Forgot,' 'War Brides' and 'The Blue Bird'
is past and in their place, we have such pictures as 'Male and Female,'
"Scarlet Days' and 'The Life Line.'

"

Each State Has Nymph
In Kellermann Picture

Sol Lesser Plans to Display
48 Girls Who Resemble

Great Swimmer
LOS AXGELES.—Forty-eight beau-

tiful girls, a representative from each

state in the Union, will appear in the

aquatic scenes of Annette Kellermann's

production, a modern society comedy-

drama written by Bernard McConville.

The picture will be distributed and ex-

ploited by Sol Lesser. Miss Kellermann

is producing at Brunton's.

The idea of having each state repre-
sented originated with Sol Lesser, who
exploited in the west "Intolerance."
"Hearts of the World." "Yankee Doodle
in Berlin," "Mickey," "The Unpardon-
able Sin," and other pictures.

"It long has been my desire," he
said, "to have the handling of a cinema
production, which, in- the course of its

story, logically would provide an op-
portunity to display a beautiful woman
from each of the forty-eight states of
the Union. It is purposed to select

girls as near the perfect measurement
of Miss Kellermann as is possible. The
three elements to be considered are
grace, beauty of face and figure and
ability to swim."

Assemble 'Blind Youth'
Second National Picture

"Blind Youth," the second National

Picture Theatres production, has been

cut and is being assembled, according to

Harry Rapf, West Coast production

manager for the Selznick Enterprises.

This story was taken from the play by
Lou Tellegen and Willard Mack, and
was directed by Edward Sloman.
The more prominent members of the

cast are: Walter McGrail, who sup-
ported Elaine Hammerstein in two pro-
ductions; Ora Carewe, who was starred
by Universal last year and who was
chosen as the model for the painting by
Harrison Hendricks which appeared in

all the Hearst papers recently; Leatrice
Joy, who was re-engaged after complet-
ing the leading role in "Just a Wife."
the first National Pictures production,
and who was seen recently in George
Loane Tucker's "Ladies Must Live."
Other pla\-ers are Clara Horton. Colin

Kenny, Buddy. Post. Claire McDowell,
Joseph Swickard and Leo White.

Buys Mack Story
Myron Selznick. president of Selznick

Pictures Corp., has announced the pur-
chase of a hitherto unpublished story by
WT

illard Mack, playwright and actor,
which will be produced under the direc-
tion of Burton George as a special pro-
duction. "Prince O' Pines," is the title

of the story and no star has as yet been
selected to play the leading role.

Washburn Again Working
Bryant Washburn has started work on

'"The Sins of St. Anthony," a Saturday-
Evening Post story by Charles Collins, ac-
cording to word from the Lasky studio at

Hollywood, Cal. The scenario was written
by Elmer Harris, and James Cruze is

directing. This picture is said to afford

Mr. Washburn a role different from those
which he has previously appeared in.

"The Blue Bird" and "The Life Line"
are Tourneur productions.
"About two years ago. I offered for

public approval a picturization of
Maeterlinck's 'Blue Bird,' " continues
Tourneur's statement. "It was praised
by the critics in laudatory phrases, but
after it had run in the larger houses was
lost sight of. because the managers of
the smaller theatres considered it lack-
ing in advertising value and 'too high
brow' for their patrons.

"Since then I have made such pictures
as 'Sporting Life,' 'The Life Line' and

Reformed Villam

LEW CODT
Who made a distinct hit in "The Beloved

Cheater-"' the L. J. Gasner production
published through Robertson-Cole

'The White Heather.' which are being
shown in every town that has a theatre.

The public is crying for better pictures,

they are speaking of pictures as trash,

and yet we have the choice of making
bad, silly, childish and useless pictures,

which make a lot of money, or nice

stories that are practically lost. Nobody
wants them. The state right buyers
wouldn't buy them—if they did, the ex-

hibitors wouldn't show them."

Cannot Cater to Public

He continues with a discussion of how
a true artist cannot cater to public taste

and concludes:

"The making of pictures today is a

commercial business and the producers
will have to continue making of trash
and stupies until the public and the thea-
tre managers are willing to support
something better.

"I would rather starve and make good
pictures if I knew they were going to be
shown, but starve and make pictures
which are thrown in the ash can is above
anybody's strength. If anyone wants to

wake the sleeping beauty, I certainly do,

but the poor lady has been sleeping for

so many years that at times it seems
like an impossible job."

Sunday Issue to Voters

LANSING. MICH.—The Howell City
council has decided to submit the Sun-
day theatre issue to the voters in the
early spring. It recently passed an
ordinance permitting Sunday opening
and aroused a storm of protest from the

churches.

To Build March 1

PAXTOX. ILL.—Property has been
purchased on which the Alcru Theatre
Company will commence construction on
a new house on March L

Bijou Will Move
WAYERLY, ILL.—B. L. Peebles has

purchased the Opera house and will re-

open his Bijou theatre at the new loca-

tion. •
-
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New York Stenographer Wins $1,000
Prize in "Miracle of Love" Contest

It took a 17-year-old girl to win the

$1,000 prize offered by Cosmopolitan

Productions for the best explanation of

"What I would do were I the heroine,"

in connection with the exploitation of

"The Miracle of Love," featuring Lucy
Cotton.
The girl is Anna C. Dicket. She is

employed as a stenographer in a New
York office, and she lives with her father

and brother at Pleasantville, N. Y.,

about thirty miles from the metropolis.

Money Prompts Her
"It was the offer of $1,000 that

prompted me to enter the contest," said

Miss Dicket. "I had never tried to write,

nor had I ever taken part in any con-
test like this, but the thought of winning
$1,000 tempted me and I went at it with
all my heart and soul. That's all there

was to it.

"When I received the letter from In-

ternational Film Service advising me that

I was the lucky contestant I could hardly
believe my eyes. It had been so long
since I had sent in my entry that I had
forgotten all about it. I didn't dream I

had a chance. And here I am the lucky
winner. It all goes to show that you
never can tell until you try."

Miss Dicket is a quiet, modest and un-
assuming little person. Asked whether
she would take up writing as a profes-

sion, she said:

25,000 Answers Received

"Of course the winning of Cosmopoli-
tan's prize is very encouraging, but I

don't know whether or not I would do

as a writer. Its never had any particular
attraction for me. But I shall think it

over very carefully before I try it be-
cause I don't want to fail."

The lucky prize winner was picked out
from among approximately 25,000 par-
ticipants. The contest was run simul-
taneously in eleven newspapers. The job
of picking the winner was a prodigious
one and taxed the energies of a staff of
100 people.
The first job was to separate the en-

tries that conformed to the conditions
of the contest from those that did not.

This resulted in the elimination of about
20,000 contestants. Then the process of
elimination continued until about 300 an-
swers were submitted to the final judges,
who were Cosmo Hamilton, author of
"The Miracle of Love"; Rupert Hughes
and Fannie Hurst.

Bowes Organizes to

Star Vivian Martin
NEW YORK.—A New York cor-

poration to be known as the Vivian
Martin Pictures, Inc., has been formed
for the purpose of starring Vivian Mar-
tin in a series of productions, it is an-
nounced.
Edward liowes, vice president and

managing director of the Capitol thea-
tre, is president of the new organiza-
tion, and A. C. Lopez, secretary.
Thomas F. Walker, film editor of the
Capitol, is included in the directorate.
The first production will be made

from a story by William J. Locke.

Al.lll.ItT ( AIM . I I \ M
Who U Dlreetlnsr "The Fortune Teller,"

li m|i«m'I:i1 feature Mlnrrlntc Mnrjorie Ilum-
benu, for Itohertxon-Cole

Association Favors Plan
MOLINE, ILL—The Retail Mer-

chants' association has endorsed the

plans of the Moline Theatre company to

erect a $300,000 playhouse. The theatre

building will be six stories high, and will

be leased by the Bee Hive Film exchange

of Chicago. H. N. Pastel is vice-presi-

dent of the company.

"Fortune Teller* With Miss Rambeau
Is New Robertson- Cole Acquisition

George Price to Star

For Smith Syndicate
NEW YORK.—George H. Callaghan,

New York representative of R. C. P.

Smith Syndicate of Los Angeles, an-
nounces that this company has signed
Georgie Price, who for a number of years
was with "Cuddles" Lee, more recently
known as Lila Lee, starring in Famous
Players-Lasky program. Mr. Price prob-
ably is best known for his work with
Gus Edwards Review, which played over
the Keith circuit for a number of seasons.
The Smith Syndicate has started the

erection of a studio on a thirty-acre

tract of land on Washington boulevard,
near Culver City, Cal. This studio, it is

said, will accommodate five companies.

4V

I

CORIXNE GRIFFITH
Star of the Yltafr/raph play, "Deadline at

Eleven,*» a newspaper story.

"The Fortune Teller," the A. H.
Woods dramatic production which played
a record run in New York, has been ac-
quired by Robertson-Cole for publica-
tion. This film production was directed
by Albert Capellani.

Marjorie Rambeau acts the leading
role. The picture is the most elaborate
and best staged production thus far se-

cured by Robertson-Cole, according to

A. S. Kirkpatrick, vice-president and gen-
eral manager of the distributing corpora-
tion.

Continued Run in New York

"The picture is a dramatic setting of

a play of the same name which had a

continued run, not only in New York
City, but in every large city in the United
States," said Mr. Kilpatrick.

"In this production, Albert Capellani
outdid himself. When we say that it is

the greatest picture Robertson-Cole has
ever been fortunate enough to release,

we are not boasting. We want the ex-

hibitor to know that the stamp of ap-
proval of this concern has made this not
only a special but an extra special fea-

ture production.

Story With a Punch
"Some time ago, we notified the trade

that Robertson-Cole would give its pa-
trons only the best obtainable. Carry-
ing out this promise, we gladly paid a
sum that will break all records for 'The
Fortune Teller.' It is a story with a
punch; a theme shrouded in love and
human appeal; a tension that grips; a
picture that will please every class of

fan and a box office attraction that will

be a star to shoot at.

"This is the first time in the history

of this corporation that we have given
the trade an 'extra special.'

Exploited Thoroughly
" 'The Fortune Teller' will be exploited

in the most thorough manner. The cal-

ibre of the picture will be told in national

advertising. Its exploitation possibilities

will be explained in publicity and adver-

tising, and the manner of putting it over
will be thoroughly tested in a dignified

manner always resorted to by Robert-
son-Cole."
Mr. Capellani directed "The Common

Law" with Clara Kimball Young, and
"The Red Lantern," featuring Nazimova.

Anna Fay to Make
Spiritualist Film

(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Current
report is that Anna Eva Fay, spiritual-

ist vaudevillean, is seeking a studio near

Los Angeles to make a picture called

"The Voice of Silence."

Buys Spruce Theatre
PHILADELPHIA, PA.—Louis Hirsch,

proprietor of the New Forest theatre, has

acquired title to the Spruce theatre, 5949-

51 Spruce St., and announces his inten-

tion of spending $5,000 in alterations

upon the property, operations to be com-
pleted early in the Spring.

To Build Another House
HASTINGS, NEB.—Fred Jones will

erect a motion picture theatre just north

of the State bank. He is owner of the

Gem.
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Butler Address Affords Theme For
Universal^ Americanization Film

Initial Scenes Have Been Photographed in New York
—Company Officials Hope to Have This Produc-

tion Completed in Month

Pickford Favored

As Name for Town
There is a movement on foot

among some of the prominent citi-

zens of Grand Rapids, Wis., to

have the name of that town
changed to "Pickford," Wood
County, Wis. There seems to be
so much confusion between the

Wisconsin town and Grand Rapids,
Mich., that the Wisconsin citizens

experience trouble with missent
mail and the like.

Several names have been pre-
sented, but, according to a local

Grand Rapids paper, "Pickford" is

the farorite of the majority.

An election is to be held shortly

in which the suggested names of

the town will be voted upon. It is

safe to say that the motion picture

fans are lined up solid for "Pick-
ford."

Literary Digest's

Weekly Reel Begins
Teachers' Campaign

Believing that the American public is

in general sympathy with the movement
for higher wages for teachers, and en-
couraged by the thousands of letters of

approval which have been received on
"Topics of the Day" favoring better pay
for teachers, the Literary Digest will

support a nationwide campaign through
the Topics on behalf of the teachers.

The campaign opened this week at Cleve-
land, where a convention of teachers was
held and it met with great popular favor.

Announcement of the opening of the
campaign will be made in "The Topics
of the Day" and the initial step is a con-
test that can be utilized to advantage by
all exhibitors showing the film. The an-
nouncement itself best explains the con-
test.

It is believed that local managers will

be certain to take advantage of the op-
portunity to co-operate with the school
teachers in their communities and thereby
enlist friends for themselves and for the

motion picture industry. In addition, the

contest has exploitation possibilities of

wide range, particularly in those towns
and cities in which the winner of each
week's contest happens to live.

Arline Pretty Signs

For Ralph Ince Film
Arline Pretty has been signed for her

first appearance in Selznick productions,
according to Myron Selznick. Miss
Pretty is to have one of the leading roles

in the Ralph Ince special production,
"The Prince of Pines," which is now in

production.
She is at Waterville. N. Y.. with other

players who are making the exterior
scenes in a lumber camp in that vicinity.

Picture N. Y. Digging Out
Illustrations of the means which New-

York used to dig herself out of the re-

cent heavy snows are given in Fox News
No. 39. Heavy trucks with plow ar-

rangements in front, steam shovels, etc.,

were utilized. The pictures show Mayor
John F. Hylan taking a turn at shovel-
ing and at guiding traffic.

Through the co-operation of a group
of representative citizens from all sec-
tions of the country, headed by President
Nicholas Murray Butler of Columbia
University, the educational department
of the Universal Film Manufacturing
company announces that it has begun
the work of adapting the motion picture

to the definite and practical uses of
Americanization, in line with the national
campaign of Americanization now being
conducted by more than thirty organiza-
tions.

Initial scenes have been photographed
in New York, and the picture will be
completed within a month and made
ready for distribution. Universal aims
to cover every one of the theatres in
the country booked by its industrial and
educational service, as well as all other
theatres where the owners and patrons
are interested in real Americanism.

Theme From Address

"Is America Worth Saving?" is the
theme of the picture, and the principal
points of visualization are taken from
an address delivered recently by Mr.
Butler and amplified into book form.
While the address has been heard by
thousands and the book will be read by
thousands, the picture will carry the les-

son of Americanization to millions—to

persons who neither attend public
forums nor read books.
The sponsors of the film, who have

turned the details over to Harry Levey,
general manager of the Universal's in-

dustrial and educational department,
have the idea that a motion picture cam-
paign of Americanization should go
further than flag-waving patriotism and
should reach down into the every-day

life of the workers, American-born and
foreign-born alike.

"We can have industrial peace," said
Mr. Butler, "only by policies of fairness,

of justice, of human sympathy and of
good will, that treat every American as a
human being and not as capital and
not as labor.

"We are ready to go forward with a
vast improvement of our industrial con-
ditions and we are ready to answer the
agitator who tells us we do not know
how under American principles to bring
about industrial democracy.

"In this country the wage earner of
today is the employer of tomorrow. The
son of a distant farmer leads his pro-
fession in a great city. And from day
to day, from week to week, from month
to month and from year to year there
go out from our great American public
schools an army of boys and girls march-
ing forward and onward. We are not
standing still.

All Americans Equal

"We are not cast and frozen into fixed

classes with conflicting interests. Every
American is the equal of every other, and
between him and his fellow there is no
barrier fixed. These things we shall

show."
In addition to factory and theatre cir-

culation, "Is America Worth Saving?"
will be exhibited by means of traveling
theatres in the mining districts of Penn-
sylvania, West Virginia and other states.

Prints will be loaned to Americanization
organizations, labor unions, women's
citizenship associations, and. as far as
the number of prints available will per-
mit, to all those who see a chance of
making a good American citizen out of
a man or woman who doesn't understand.

A RICH ACTOR ENTERTAINS HIS DIRECTOR

Frank Mayo (centre) handing out the El Ropos to Christy Cabarme (left) while
Betty Blythe adds a touch of hominess to the scene by lighting Mr. Mayo's
cubeb. Snapped at the Universal studios, Universal City
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Garsson to Publish Through State
Rights Film Featuring New Talent

II \IM) II IMMERSTEl \
st:ir of ill** Selsnlck Picture* production
"The Woman Game" in :i iccdc fr ih:ii
|il ay.

New Prints Of Films
With Polar Stars

In Hands Of Select
Select exchanges throughout the coun-

try now are supplied with new prints of
several Clara Kimball Young. Constance
Talmadge, Alice Brady and Norma Tal-
madge productions, it is announced.
These prints, it is said, include "The

Heart of Wetona," with Norma Tal-
madge; "A Pair of Silk Stockings," with
Constance Talmadge; "Mrs. Leffingwell's
Boots," with Constance Talmadge; "The
Common Law," starring Clara Kimball
Young, and "Her Silent Sacrifice," star-
ring Alice Brady.

"Old Friends to Trust"

Henry Siegel, manager of the New
York branch of Select, said: "'Old wood
to burn; old books to read; old friends
to trust.' A very ancient and very true
bit of philosophy. And particularly true
when you apply it to the film industry
is that last phrase, 'old friends to trust.'

"Should a picture be shown once and
then relegated forever to obscurity? No.
And I know that exhibitors all over New
York state and other states are echoing
that 'no.' Select's New York branch is

distributing dozens of favorite box office

attractions of which new prints have
been made, and they are making good for
the exhibitor and pleasing the public
beyond measure.

"They Deliver the Goods"
"Which brings us again to that last

phrase, 'old friends to trust.' Certainly
such stars as Norma and Constance Tal-
madge, Clara Kimball Young and Alice
Brady are old friends of the exhibitor.
He has trusted them before to deliver the
goods and they have never failed."

Merchants Take Stock
BIG RAPIDS, MICH.i-Between $5,000

and $10,000 worth of stock has been sub-
scribed for by business men in the new
theatrical enterprise being promoted by
A. W. Miles. Mr. Miles announces that
a new playhouse will not be erected. He
plans to rent a suitable.- building and re-
model it.

"A Dream of Fair Women," the pic-

ture featuring the four young women
who won in the nation-wide contest con-
ducted by Eugene V. Brewster, will be
the second production published through
state right distributors by M. W. Gars-
son, general manager of Foundation
Film company.
Mr. Brewster conducted this cam-

paign through motion picture magazines
to pave the way, it was said, for the in-

troduction of new talent for the screen.

75,000 in Contest

Seventy-five thousand young women,
it was reported, forwarded their pictures

to the judges for consideration. The
judges were Cecil B. DeMille. Maurice
Tourneur, Howard Chandler Christy,

James Montgomery Flagg, Olga Pe-
trova, Mary Pickford and others.

Twenty-five of the "5,000 were invited

to New York at the expense of the mag-
azines. All were given an opportunity
to display their talents on the screen.

Of this number, four were selected

by the judges as winners, to play the

leading roles in "A Dream of Fair

Women," which is a portrayal of Ten-
nyson's poem of the same name.
Wilford North was engaged to direct

the picture.

Characters Are Allegorical

In the story, the four winners portray

such roles as "Idleness;" "Indulgence,"
"Selfishness," "Unhappiness," and "Idle

Love."
Mr. Garsson, in speaking of his sec-

POKT HENRY, N. Y.—Despite the

blizzard which has gripped this part of

the country, the Pearl White company
is progressing well in its work on "The
Tiger's Cub," a story of the north coun-

try, from the book by George Goodchild.

The Fox picture is directed by Charles

Giblyn.
For a time, the wild weather threat-

ened to halt completion of the Alaskan
mining camp, which the carpenters were
building on the shore of Lake Champlain
for the exteriors of this production. But
the grit of the artisans seconded by high

spirited encouragement from Miss White
and her company, triumphed.

Heavy Snow Falls

At midnight one Saturday, the men
retired trusting the clear, starry sky.

But skies are treacherous things. By
two o'clock Sunday morning it was snow-
ing hard and the wind was at a velocity

that promised no good. At seven o'clock

Director Giblyn and his force, including

his actors, were bracing the cabins that

had not been finished. Three feet of

snow fell in eight hours and a wind that

created drifts twelve feet high swept the

country. Still the men worked on,

dressed in mudlucks and Arctic clothing,

until eight o'clock that evening, when
the Alaskan village was complete.

The first night scenes, were taken and
served to brighten everybody's spirits,

the effect was so realistic. William
Black, cast as the "Tiger," broke the trail

on snowshoes ahead of a dog team driven

by J. Thornton Baston.

Scenes Rehearsed

Two hours later, Charles Giblyn, clad
in furs from head to. foot, and Joseph
Ruttenberg, the cameraman, rehearsed

ond publication, said: "A Dream of Fair
Women" is as unique as it is beautiful
and it undoubtedly will prove a great
box office success, if for no other rea-
son than the great amount of publicity
it has received throughout the country,
and the interest of the "motion picture
fan" to see them in the movies.

Many Exploitation Possibilities

"That it lends itself to unique and
valuable exploitation of innumerable
varieties need not be said. Its unusual
story, its beautiful photography and its

more beautiful cast is enough alone to
insure its success as far as the exhibitor
is concerned, but added to this, the great
amount of publicity it will receive in the
many magazines which conducted the
original contest, will make it more than
a feature for any program.

"In addition to the great amount of
publicity which is made available
through the magazine medium, we are
preparing a complete and varied adver-
tising campaign to be directed both to-

ward the exhibitor and towar i the pub-
lic."

Mr. Wheeler Is Paged
WICHITA FALLS, TEX.— J. M.

Wheeler is wanted. A car of motion
picture theatre fixtures is billed to him
in the yards of the Fort Worth & Den-
ver railroad. The company wants the

car unloaded, but no J. M. Wheeler can

be found.

John Woodford as Colonel Summers and
John Davidson as Lone Wolf, in a scene
in which the latter carries the Colonel,
who has been mortally wounded, through
the deep snow from gambling hall to

cabin.
The wind still howled through the fir

trees, and the snow beat a vicious tattoo

on the faces of the weary staff that

tramped back a mile and a half through
snow three feet deep.

Who has the lending role In "Burnt
WinRB," a Universal play Isn't a bit
afraid of blondes.

Pearl White And Cast Fight Against
Odds to Get Alaska Scenes In N. Y.
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Public Asked to Write Essays Based
On Hope Hampton's "A Modern Salome
In launching its exploitation campaign

for "A Modern Salome," the first of the

productions starring Hope Hampton to

reach the silver sheet, Hope Hampton
Productions, Inc., and Metro announce

a $3,000 prize contest. It is offered, it is

said, as an invaluable proposition by
which exhibitors of the picture will reap
an enormous amount of advertising with-
out extra expense. The contest will

close January 1, 1921.

Exhibitors booking this production will

be able, it is said, to invite motion pic-

ture fans everywhere to participate in

the contest. The cash prizes, ranging
from $1,000 to $25, are to be awarded
to the persons submitting what are ad-
judged to be the best essays of 500 words
or less in answer to five questions relat-

ing to the star and story of "A Modern
Salome."

Any Adult Eligible

The terms of the contest as arranged
by Hope Hampton Productions, Inc.,

provide that any adult person shall be
eligible to compete, regardless of
whether that person shall have seen the
picture or not. Nobody is obligated to

attend the theatre showing the picture
in order to qualify as a contestant.
The purpose of the offer, it is indicated,

is to introduce Miss Hampton to the
public as a star in her own right and
to stimulate such discussion about the
star and the picture that the exhibitor
booking it will derive both immediate
benefit in the way of advertising and
capacity attendance and a deeper public
interest in his theatre.

Launch Nation-wide Campaign
To guarantee extensive interest in the

contest, Metro Pictures Corporation,
which distributes "A Modern Salome,"
has launched a nation-wide publicity
campaign dealing with the star, the pic-

ture and the prize offer.

Among the paper available for the pro-
duction will be a three-sheet poster with
the contest featured upon it.

The rules governing the contest pro-
vide that any person, whether he or she
sees the production or not, may com-
pete by submitting an essay of not more

than 500 words, answering the following
five questions:

"1. Who was Salome in Biblical his-

tory and what did she do?
"2. What is the strongest dramatic

situation in the plot of 'A Modern Sa-
lome'?

"3. How would you describe Hope
Hampton's type of beauty?

"4. What is your ideal of what a mo-
tion picture star should be?

"5. What is the lesson taught by the
story of 'A Modern Salome'?"

Synopsis Is Provided

Whether they see "A Modern Salome"
or not, motion picture fans in particular
and the public in general will be able
quite readily to frame answers to all of
these questions. Exhibitors will be pro-
vided with copies of an ample synopsis
of the plot for free distribution to the
public upon application at the box office.

Upon this contestants will be enabled to

base their judgment as to the strongest
dramatic situation in the story of the pic-

ture and also as to the lesson conveyed.
For the essay containing what is ad-

judged to be the best answer to the five

questions, Hope Hampton Productions,
Inc., will pay a cash prize of $1,000. A
second prize of $500 will be paid to the
person submitting the second best letter

or essay, and in addition there will be
five prizes of $100 each; ten prizes of $50
each, and twenty prizes of $25 each.

Thirty-Seven Prizes Given

In this manner thirty-seven prizes will

be awarded to picture patrons or other
persons throughout the country.

In conducting the contest, Hope
Hampton Productions, Inc., recommend
that exhibitors ask all contestants not
to mail their answers, but to bring them
in person to the theatre, providing a
drop-box in the lobby or in front of the
theatre for the purpose.
The judges who have been obtained

to make the awards are Eugene V.
Brewster, editor and proprietor of the
Motion Picture Magazine, Motion Picture
Classic and Shadowland ; Burns Mantle,
dramatic critic of the New York Evening
Mail, and Penrhyn Stanlaws, artist and
illustrator.

Join United Pictures
At Rate of 10 a Day

Executives Say New Members
Coming From All Over

The Country
New members are joining United Pic-

ture Theatres of America at the rate of
ten a day, according to company offi-

cials. Exhibitors all over the country
arc affiliating themselves with this or-
ganization, it is said.

Following is the list of new members:
J. L. Evans, Southern, Wheeling, W.
Va. : Jesse Chance, Jr., Strand, Farm-
ington, 111.; A. Powell, Rex, Powell, 111.;

A. R. Stevens, Crescent, Decatur, 111.;

Fred Wehrenberg, Melba, St. Louis,
Mo.; Jewel Photoplay Co., Grand, Ham-
ilton, O. ; B. Wm. Fey, Madison, Seattle;
H. O. Alden, Queen Anne, Seattle; H.
P. Duggert, Rialto, Fairport, N. Y.; C.
D. Dillemuth, Broadway Lyceum, Buf-
falo, N. Y.; W. H. Linton, Hippodrome,
Little Falls, N. Y.; W. H. Linton, Hip-
podrome, Utica, N. Y.; H. P. Duggert,
Rialto, E. Rochester, N. Y.; M. D. Gib-
son, Majestic, Elmira, N. Y.; Tishkoff
Bros., Empress, Rochester, N. Y.; F. J.

Rembusch, Alahambra, Shelbyville, Ind.;

R. C. Valentin, Magnolia, Chicago; R.
R. Workman, Ruby Palace, Marseilles,

111.; Rankin & Byrd, Laurel, Laurel,
Mont.; Frank Hazelwoo-d, Unique, Myr-
tle Point, Ore.; Sovelson Bros., Park-
ville, Brooklyn, N. Y.; H. A. Taylor,
Rholff, Omaha; Buena Vista, Hill Top,
Knoxville, Pa.; J. F. Drebert, Princess,
Boomer, W. Va. ; P. J. Hanlon, Strand,
Vallejo, Cal.; Frank Miller, Pastime,
Marlow, Okla. ; Frank Miller, Pastime,
Duncan, Okla.: R. A. Cornos, Palace,
Farmersville, Tex.; J. L. Olive, Hippo-
drome, Ranger, Tex.; A. B. Momand,
Odeon, Shawnee, Okla.; Jas. Alifer,

Foler, Drumright, Okla., and A. V.

Wade, Citizens Opera, Mexia, Tex.

$300,000 House Begun
PASADENA, CALIF.—A permit has

been issued for the construction of the

foundation of the Raymond theatre

The new house, which is being built by
the Raymond Avenue Theatre Company,
will represent an outlay of $300,000.

MARY MILES MINTER IN HER NEW HOME

The little Realart star has rented the famous Mathewson home on Fremont Place in Los Angeles, Cal. It is an imposing struc-

ture with spacious grounds, garage, tennis courts and swimming pool
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Jans Initial Effort In Olive TelVs
'Love Without Question' Is Commended
A special screening recently was made

of the initial production of Jans Pictures,

Inc., the Olive Tell picture entitled "Love

Without Question." Executives of the

company, exchangemen and a number

of state right buyers were present. All

commented highly, it is said, on this first

Jans publication.

Officials say that time and energy have

been expended by the producers in order

to make this picture one that will carry

a universal appeal for all classes of pic-

ture audiences. B. A. Rolfe is the pro-

ducer.

Many Inquiries Received

Herman F. Jans, president of Jans

Pictures, has announced that since the

showing of "Love Without Question,"

the inquiries for territories have been

received in greater number than the

company had anticipated. It proves, ac-

cording to Mr. Jans, that care in pro-

ducing and a conscientious endeavor on
the part of all concerned has accom-
plished wonderful results.

This fact, it is said, linked with the

publicity that this picture will have as a

serial story in more than forty newspa-
pers in the United States, will provide
exhibitors throughout the country with

an entertaining possibility of value.

Production Is Satisfactory

After the screening of the picture,

which is an adaptation of the novel, "The
Abandoned Room," by C. Wadsworth
Camp, Mr. Jans said: "I am more than

satisfied with our first production. As
an exchangeman for years I feel that I

am in a position to know what the ex-

hibitors want. In 'Love Without Ques-
tion' we have embodied every point of
drama necessary for the presentation of
real screen entertainment. The film runs
about 6,800 feet and I feel confident that
no one unfamiliar with the story can see
six reels and still know how it will end.

Not only is there an abundance of mys-
tery but the romantic touches are
strongly in evidence."

Jockeys, Jass Bands, Etc.

To Exploit Stewart Film
Three road shows of "In Old Ken-

tucky" are touring Kentucky and Ten-
nessee, each company embracing negro
jazz bands, jockeys, minstrels and "night
riders" to parade the streets in towns
where the picture is showing.
The shows are in charge of Harry

Brown, for the First National Exhibitors'

Circuit exchange of the two states. The
production, which was made by the

Mayer organization, features Anita
Stewart.

Title Griffith Picture
D. W. Griffith's second attraction to be

distributed by First National Exhibitors'

Circuit, will h£ entitled "Fires of Love,"

and published in March. The greater por-

tion of this production was screened on

the Island of New Providence in the Ba-

hama Islands. Members of the cast are

(larine Seymour, Richard Rarthelmess,

Creiehton Hales, Anders Randolph, Kate
Bruce, Porter Strong, Herbert Sutch, Flor-

ence Short, Walter James, Thomas Carr,

Adolphe Lestina and Ben Grauer.

Jack and Harry Cohn, producers of

Hall Room Boys Comedies, have an-
nounced an expansion in production
activities.

With Harry in general supervision of

all activities and on the ground in Los
Angeles, the Cohns have organized three

separate producing units for the pro-
duction of comedies and other types of

short subjects.
The feature publication will continue

to be Hall Room Boys comedies, in

which Neely Edwards stars.

Produced In Own Studio

In the future, however, it is announced,
this series will be produced in the Cohns'
own studio, with Harry Cohn personally
directing their production. The Cohns
say they are determined that this series

shall become one of the most successful
and interesting series of two-reelers in

the field.

With the expiration of their contract
with the National Film Corporation of
America, the brothers announce that
they will produce as well -as distribute

independently of any other production
organization.

Proved Great Success

In speaking of this, Jack Cohn, in

charge of the New York office, said:

"The Hall Room series, although still

young when compared with other brands
in the film field, has proved such a great
success that we have determined to re-
lease all other interests except our own
from responsibility in their production.
We do this at great expense and trouble,

BILLY WHISKERS
Slur of the ( oiiimonivrnllli I'lcturen < nr-

poratloa two reel comedy "Hutting Into
the Mo\le«" written hy Krancl* Tretso
>l ontKomery.

Star Returns to Work
Following five days' absence due to a

sudden attack of the grippe, Dorothy
Dalton has resumed her work at the

Famous Players-Lasky studio upon "Half
an Hour," a play by Sir James M.
Barrie.

since it means that we must own and
operate our own studio, and equip it so

that the greatest possible efficiency will

be maintained.

Take Over Large Studio

"Hall Room Comedies will be one of

the best bets in the field for the ex-

hibitors when our plans are completed.
We have taken over a large studio in

Hollywood, and Harry Cohn will stay on
the ground until things are so well under
way that there is no longer need of his

presence there. We will announce the

personnel of the three producing units

within a few days."
According to word from Harry Cohn,

Henry Bergman, formerly of the vaude-
ville team, Clark and Bergman, has been
appointed director general of production.
Al Nathan, formerly manager of the

Broadway theatre, New York, has been
made studio manager.

Begin Filming of Second
Olive Tell-Jans Picture

Olive Tell's second screen vehicle for

Jans Pictures, Inc., is an adaption from
Charles Belmont Davis' book, "Nothing
a Year."
The story has been adapted for the

screen by Violet Clark. The first scenes

have been taken at the Peerless studio

at Fort Lee. Lucile Lee Stewart and
Edmond Lowe take the principal sup-

porting roles. Other members in the

cast are Donald Hall, Annette Bode,
Warner Richmond and Stanley Walpole.

Bushman's Son to

Make Film Debut

Ralph Bushman, eldest son of

Francis X. Bushman, is to become
a screen player, making his debut
under the tutelage of Al Christie.

Young Bushman has arrived in

Los Angeles with the determina-
tion to enter pictures and make
good, so that he can send for his

mother, to whom he is very de-

voted. He says that he hopes to

have his mother there by summer
with his three sisters and brother.

Ralph is not yet 18 years of age,

but he is two inches over six feet

in height. He is much taller than
his father and a decided blonde,
much on the order of masculine
youth made famous by the draw-
ings of Charles Dana Gibson.

The Christie studio was the first

one visited by young Bushman.
Five years ago it was occupied by
the elder Bushman's company
when he spent some time in Cali-

fornia. Mr. Christie stated that

Ralph would be given an important
part in one of the new produc-
tions.

Young Bushman is just out of

school, having spent three years
at the Staunton, Va., Military

Academy. He is no stranger be-
fore the camera, as he played nu-
merous "kid" roles during the old

Essanay days.

Three Units Organized by Cohns to

Produce Comedy and Other Subjects
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SPRING, the annual miracle, is just over the edge

of tomorrow. Now is the time to prepare for

its coming.

Ladies and gnetlemen whose duty it is to design

tor the world the styles for the coming seasons have

not been idle. The newspapers have duly chronicled

their endeavors, describing in minute detail the so-

called creations and giving space to artists' drawings

of the frocks and suits that will be "the thing."

Spring, of course, implies house cleaning. And
house cleaning is as much the business of the theatre

man as it is of the housewife. Exhibitors will do

well to emulate the designers of modes and dictators

of fashion in anticipating the coming of the best

loved of seasons.

The man who does his house cleaning first is the

man who will profit most from the event. The com-

petitor who "follows after" will not be given the

credit for enterprise that comes to the man who

does anything first.

Do your house cleaning early—and let people

know about it.

"SOONER OR LATER" (Selznick) brought un-

usual laughter from an audience at the State-Lake

theatre, Chicago, where it was given its first showing

in the territory. It is a picture with a single aim, to

entertain humorously, and it succeeded admirably in

an eminently fair test. Owen Moore and Seena Owen
are the leading players, good working companions.

"THE WOMAN IN ROOM 13" (Goldwyn)

should please the followers of Pauline Frederick and

the general public alike. The story is similar in style

to those in which the star has been cast before by

Goldwyn but sufficiently different to escape the

stigma of the trite. A cast of well known players

give the star adequate support.

"THE AMATEUR WIFE" ( Paramount-Artcraft)

will be regarded by the majority of fans as the best

picture Irene Castle has made for the Famous Play-

ers-Lasky Corporation. It gives her an excellent

opportunity to display her ability and she responds.

The theme is not new, but there are several novel

angles to the story, a version of the 'TFgly Duckling"

tale.

"THE FORGED BRIDE" (Universal) presents

Mary MacLaren in as pleasing a little story as this

star has had in some time. Surrounded by a very

competent company, the story holds one's attention

to the last foot and the unusual twist given the plot

lifts it above the average screen dramas of this type.

A picture that should please in any house.

"SMOLDERING EMBERS" (Pathe) gives

Frank Keenan another opportunity to do some of

the finest character acting that is being done on the

screen today. The story is one that should carry an

appeal to both young and old. It is logical and

abounds in human interest.

"SHOD WITH FIRE" (Fox) is another William

Russell picture. This star of the ranges exhibits

good horsemanship throughout the picture. The

story is well suited to his work. Helen Ferguson is

pleasing in her support of the Fox lead.

ALARM CLOCK AN I »
Y" (Paramount Artcrafi)

while not up to the most successful Charles Ray pro-

ductions, is a very pleasing comedy-drama, which

should be well received. It is a typical Ray story and

is presented by an unusually good cast. However, it

lacks the big punches which have characterized sev-

eral of the star's recent features.

"ROUGE AND RICHES" (Universal) is the

adaptation of* a story that has many followers. It

is presented in a wholesome manner and without the

tendency to lean toward the risque. Mary MacLaren

could have added to the picture's appeal if she had

put more life into her work.

"THE CHARMING MRS. CHASE" (Pathe) is

a pleasant comedy presentation. Mrs. Sidney Drew's

commendable direction is apparent throughout the

subject. John Cumberland gives an amusing por-

trayal. The comedy should enliven any program.

"THE HONEY BEE" (American) offers Mar-

garita Sylva, Belgian opera singer, a vehicle for her

debut in pictures. The introduction of action having

no bearing in the working out of the plot detracts

from the theme of the story. A four-round prize

fight in which Kid McCoy participates is realistic.



REVIEWS
Frank Keenan in

SMOLDERING EMBERS
Five-part drama; Pathe.

Directed by Frank Keenan.
Published in February.

OPINION : Few actors today can give

a character study with such finesse as

Frank Keenan. He is a master of the

art. So real do the characters become

with his portrayals that a person is for-

getful for the moment that Mr. Keenan

is but acting.

his son as a stranger, but cannot refrain
from revealing a father's love. He forces
a showdown, makes Manners sign over
property to Jack and puts his son in a
position to marry the girl he loves. Jack
never finds out that the man who helped
him was his father.

FRANK KEENAN
In an amusing scene from "Smoldering

Embers" (Pathe)

As a vagabond in "Smoldering Em-
bers," Mr. Keenan's work is absorbing

and persuasive. A person laughs and

suffers with him, despite his ragged

clothes and disheveled hair. Ample op-

portunity is afforded in this subject for

display of the finished work of this

artist. .

The story is most interesting. It car-

ries an appeal to both the young and

the old. It is clean and logical, with

romance and comedy relief throughout.

Mr. Keenan's skillful direction has given

that added touch of fineness which can

add only interest to a picture.

Others of the cast, while overshadowed
by Mr. Keenan's work, are fine in their

portrayals. Jay Belasco, Kate Van
,
Buren, Hardie Kirkland and Lucille

Ward figure most prominently. The
photography and the settings have not
been overlooked, and the picture should
find immediate approval.
SYNOPSIS: John Conroy is thought

to have died in Alaska. His wife marries
Horace Manners, mayor of Portersburg.
He is an unscrupulous politician and
seeks election by having his stepson,
Jack, marry a congressman's daughter
whom Jack does not love. He also en-
deavors to dispose of some of Mrs. Man-
ner's property. Conroy returns to the
town years later as a tramp. He meets

Owen Moore in

SOONER OR LATER
Five-part comedy; Selznick.
Directed by Wesley Ruggles.
Published in February.
OPINION : "Sooner or Later" brought

a great deal of laughter from the capacity
audience that witnessed its Chicago
premiere at the State-Lake theatre, a
combination house, where conditions are
not always ideal for the projection of
motion pictures. It is reasonable to as-
sume that it will score even greater suc-
cess when exhibited in theatres solely
devoted to the screen form of entertain-
ment.
Owen Moore and Seena Owen are the

leading players and attention is focused
upon them from the first scene to the
last. Engaged in adventures and mis-
adventures entirely unique in comedy,
they hold interest rigidly fixed. "What
will they do next?" is the mental ques-
tion that keeps repeating itself, and it is

impossible to guess the answer.
The play has been made with but one

aim in mind, to provoke laughter. The
plot is a ridiculous thing, audaciously
ridiculous. By that audacity it is rescued
from monotony and shallowness.
Viewed in the projection room, by the

critical exhibitor, it will not create the

best impression. It is a "public's pic-

ture," not stereotyped or machine made,
and has no precedent.
The organist who accompanied the pic-

ture upon the giant State-Lake organ
provided an average musical setting. She
used the lighter popular compositions
but did not select them with particular
discretion. The talented screen accom-
panist will aid the plavers greatly.

SYNOPSIS: Patrick Murphy, attor-

ney, a bashful bachelor, is asked by Rob-
ert Ellis, a friend who lives in Fair-
haven, Conn., to locate his wife, who ap-
parently has deserted him, and take her
to his home. He makes the startling

discovery that the only girl he ever
considered worthy of second notice,

whom he has met the same afternoon, is

his friend's wife. He finds her at the
Astor, bundles her into his car and, de-

spite her oral and physical resistance,

takes her to the home of his friend. Here
he discovers that she is not his friend's

wife, but Edna Ellis, of Fairhaven, N. J.

Twin burglars enter the house and add
to the confusion. When society ladies

come to visit the supposed Mrs. Ellis

he is forced to introduce Edna as his

wife. Matters are eventually straight-

ened out, though many humorous inci-

dents occur in the straightening process,
and Patrick and Edna decide to make
their assumed relationship permanent.

Irene Castle in

THE AMATEUR WIFE
Five-part comedy-drama ; Paramount

Artcraft.
Directed by Edward Dillon.

Published February 15.

OPINION: The "Ugly Duckling"

story has formed the theme for poetry,

fiction, theatrical productions and screen

features for years.

Not so long ago, Xalbro Bartley gave

it a pleasing setting under the title of

"Miss Antique," which appeared in

Snappy Slorics Magazine. After its adap-

tation to the screen, the title was changed

to "The Amateur Wife."

It is probably the best production Miss

Castle has appeared in. She is pleasing

as the innocent little convent girl and

doubly pleasing as the stylish woman,
who succeeds in making her husband

love her by arousing his jealousy.

The Famous Players-Lasky Corpora-

tion has given lavish settings and a well

chosen supporting cast to its star. Miss

Castle, however, has been given the op-

portunity to star in the film as well as in

the advertising. She has the center of

the stage. The success of practically all

of the action depends upon her efforts.

A murder and suicide are injected into

the story, giving a rather gruesome touch

to the production which adds nothing to

its appeal.
SYNOPSIS : Justine Spencer, daugh-

ter of Dodo Spencer, a musical comedy-
queen, arouses the interest of Cosmo
Spotiswood, a wealthy bachelor on ac-

count of her odd appearance and her un-

happy life. When Dodo Spencer is killed

by a jilted admirer, he marries the girl

in a spirit of pity, and when she asks

him to show some love for her, tells her

frankly the true state of affairs.

While he is abroad a year, she secured

a maid to brighten up her appearance
and immediately is transformed into a

IRENE CASTLE
in "The Amateur Wife," her latest Para-

mount Artcraft picture

pretty woman with a score of admirers.

When her husband returns, she rebuffs

him. Finally, convinced that she has

awakened his love, she consents to live

with him.
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Pauline Frederick in

THE WOMAN IN ROOM 13

Five-part drama; Goldwyn.
Directed by Frank Lloyd.
Published in February.

OPINION: The admirers of Pauline

Frederick, singularly constant in their

homage, will doubtless receive "The

Woman in Room 13" with complete ap-

proval. It is sufficiently different in geii-

erel style to provide the essential varia-

tion, yet does not depart from former

practice so radically as to alienate fol-

lowers won by former productions.

The story Is dramatic without being

unpleasantly heavy. By skillful direc-

tion and careful continuity it is de-

livered in such manner as to score most
effectively its important impressions. Ex-
cellently staged and photographed, it

ranks as standard Goldwyn representa-

tion of life.

The supporting cast is composed of

players who have established their claims

to a place upon the screen. Robert Mc-
Kim, one of the more cordially detested

villains, Charles Clary, whose character-

izations are familiar to all, John, a young
actor of promise and Marguerite Snow,
veteran of Thar.houscr days, lend the

star earnest support. They feature a cast

that is in every instance adequate.

SYNOPSIS: Laura Bruce is divorced

from her husband following an unpleas-

ant matrimonial term. She then marries
Paul Ramsey, whom she has always
loved. Dick Turner, his employer, en-

armored of Laura, sends her husband
away on a business trip. A murder is

committed, John Bruce, a detective,

seeks to fasten the crime upon Paul.

In this he fails, however, and the happy
ending follows naturally.

William Russell in

SHOD WITH FIRE
Five-part drama; Fox.
Directed by Emmett J. Flynn.
Published in February.

OPINION: Patrons of the theatre are

a whimsical lot. They have many der

sires. The fulfillment of these is de-

manded and must be met to escape

adverse criticism.

A good plot alone will not allay dis-

satisfaction. Commendable portrayal it-

self will bring only half-hearted praise of

a picture. Nor will direction, action or

clear photography stand alone.

Fox is fortunate as a rule in getting a

pleasant combination in its offerings. Fox
subjects are interesting. They are relief

for a tired brain.
William Russell is typically western in

his pictures, although eastern born. He
has studied the habits of the rancher, and
when surrounded by the pictorial set-

tings of an Arizona ranch, his portrayal
is splendid and likeable. He acts as
though he had become acclimated to his

new surroundings.
Mr. Russell is enjoyable and earnest in

the dramatic as well as the romantic
scenes. Helen Ferguson, with her big
black eyes and trim appearance, is en-
joyable. Others in the cast enter well
into the spirit of the storv.

SYNOPSIS: Bruce Bayard is the
owner of an Arizona ranch. One night,

while in a nearby town, Lytton, the
owner of a mine, is shot. Bruce takes
him to a room in the hotel. Unable to

care for him alone, Bruce asks for as-

sistance from the next room. He is

astounded when a girl comes from the
room. She finds that the wounded man
is her husband, whom she had come from
the East to visit. Bruce informs her

Pauline Frederick in "The Woman in

Room 13," a new Goldwyn picture

directed by Frank Lloyd.

that he will take Lytton to the ranch and
make an effort to straighten him up.

Lytton finds that his wife is staying at

the hotel and is visited every day by
Bruce. He becomes enraged and takes

her to his mine. Bruce had warned
against this. Mrs. Lytton gets a mes-
sage to Bruce, who arrives at the mine
ahead of them. The son of the former
owner of the mine, whom Lytton had
stolen the property from, threatens to

kill the present owner. Bruce inter-

venes, but in a fight that follows, Lytton
is killed. Having fallen in love with Mrs.
Lytton, he now is free to openly show
his infatuation.

Books Buffalo Theatre
S. E. Rose, sales manager of Hi-Art

Production Company, 729 Seventh
avenue. New York, buyers of the up-
state New York rights to Robert Mc-
Laughlin's state right picture, "The
House Without Children," has signed

contracts with the Family Theatre in
Buffalo to show the picture the week
of February 29. Eastern Canada, it is

said, may be the next territory invaded
by the production, as negotiations are
on for a Toronto theatre to follow the
Buffalo opening. #

Charles Ray in

ALARM CLOCK ANDY
Five-part comedy-drama; Paramount

Artcraft.
Directed by Jerome Storm.
Published March 7.

OPINION : Put Charles Ray in a part
suited to him and a pretty girl opposite
him and you are almost certain of hav-
ing a comedy-drama which will please
nine-tenths of the theatre-going public.

"Alarm Clock Andy," although not
novel, is a typical Ray story. And Milli-

cent Fisher, the heroine, is not only
pretty, but talented as well.

The result is five reels of high class

entertainment, with a touch of pathos, a
wealth of character study and an abund-
ance of wholesome humor.
The cast, which usually is incidental

to a Ray production, demands attention.

George Webb, as William Blinker, a

"four flushcr" who poses as an efficiency

man, comes dangerously near dividing

honors with Ray, while Tom Guise and
Andrew Robson are only two more of a

dozen interesting people who aid mate-
rially in the success of the production.
Behind it can be seen the guiding genius
of Jerome Storm, who has directed most
of Ray's late productions.
SYNOPSIS: Andrew Gray, a shy

young man who stutters, knows more
about the automobile business of his em-
ployer, Mr. Welis, than any one else in

the office, but his bashfulness keeps him
back, while William Blinker, a cocky
young bluffer, advances to assistant man-
ager four months after going to work.
Gray hopelessly worships his employer's
daughter, Dorothy.
The immediate success of the firm de-

pends upon landing a big contract for

motor trucks from a Mr. Dodge. Blinker
tries but his freshness antagonizes Dodge
and he fails.

In the meantime, Gray meets Miss
Wells and when she thinks his name is

Blinker, he is too bashful to deny it.

He accidentally also meets Mr. Dodge.
His personality appeals to both, and
after a series of amusing complications
brought about by his assuming the name
of Blinker, he lands the Dodge contract

and wins the girl.

Wallace at Mayer Studio

To Support Mrs. Chaplin

With the arrival of Ramsey Wallace
at the Mayer studio, Los Angeles, Mil-

dred Harris Chaplin has begun the film-

ing of her third First National publica-

tion. No announcement has been made
of the title of the picture, which is an

adaptation of a widely-read novel, as it

is as yet subject to change.
Mr. Wallace will play opposite Mrs.

Chaplin. Gareth Hughes also has ar-

rived in Los Angeles to become a mem-
ber of the cast .

John Stahl will direct this picture and

he will be assisted by Harry Hagenah.
In announcing the new picture, Bennie

Zeidman, manager of the Chaplin-

Mayer Pictures Co., Inc., declares that

it will be on a much larger scale than

any production Mrs. Chaplin hitherto

has offered the public. The new picture

will follow Mrs. Chaplin's First National

publications, "The Inferior Sex" and.

"Polly of the Storm Country."
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Mary MacLaren in

ROUGE AND RICHES
Five-part drama; Universal.

Directed by Harry Franklin.

Published in February.

OPINION: A subject that deals with

the vicissitudes of life as they affect the

chorus girl in her endeavors to capture

a Broadway millionaire always has its

entertaining features.

New angels and new business serve to

make this age-old story into a picture

that attracts. Such a production, made
wholesome through the absence of the

risque, will please the majority.

When Mary MacLaren depicts the
daughter of a proud southern family in

need of financial assistance, going to

New York to find an affluent mate along
the Great White Way, you sympathize
with her. Her portrayal is commend-
able. More life and spontaneity, how-
ever, would be welcomed in her charac-
terization.

Wallace MacDonald, Robert Walker,
Alberta Lee, Marguerite Snow and
Lloyd Whitlock serve well in telling pic-

torially this story of "Rouge and Riches."
The picture brings ample satisfaction.

SYNOPSIS: Becky Butler is the
daughter of a proud southern family.

With the income insufficient, she decides,
in her selfish moments, to go to New
York and, as a chorus girl, win a mil-
lionaire. She meets Tom Rushworth,
also of the theatre. She confides in him,
for her real love is for him. Though he
has fallen in love with Becky, Tom is the
medium through which she is introduced
to a wealthy first-nighter. This man
proposes marriage. Becky warns him
that she will marry him for money. He
accepts these conditions. But Tom is ac-
cused of murdering another of the chorus
girls. Becky could free him, but she
fears in her selfishness that if her fiance
finds that Tom was with her in the early
hours of the morning when the crime
was committed he will break the engage-
ment. Sunny Summers, a childhood
sweetheart, insists that she make her con-
fession. Learning of the affair her fiance

casts her aside. She offers then to marry
Sunny, not for love but for money. Then
her former fiance enters. In her self-

ishness she returns to him. Then Tom
appears and love wins.

John Cumberland in

THE CHARMING MRS. CHASE
Two-part comedy; Pathe.
Directed by Mrs. Drew.
Published in February.

OPINION: A cheerful bit of comedy
that should promote many chuckles and
enliven any program is offered by Pathe

in Mrs. Sidney Drew's "The Charming
Mrs. Chase."

This picture portrays an incident in the

life of a married couple in an inoffensive

and humorous manner. Though pre-

sented in a jocular spirit, it is not without

a moral.

Every sub title has its laugh. This
phase of the subject has been taken care
of exceedingly well. The photography is

clear, the settings wholesome and the
direction in accordance with Mrs. Drew's
pleising style.

John Cumberland is a worthy com-
edian. Disappointment comes, however,
in the absence of Mrs. Drew from the
cast.

SYNOPSIS : Jimmie Wickett's mar-
ital life becomes monotonous. At a din-

ner one evening he becomes infatuated
with the charming Mrs. Chase. He in-

vites her to lunch on the following day.
Both are to keep the engagement a
secret. Jimmie comes to the breakfast
table the next morning dressed as a dap-
per youth. Mrs. Wickett, suspecting,
comments laughingly on the effect that
Mrs. Chase has had on her husband.
Jimmie admits that he is taking Mrs.
Chase to luncheon. Fine, says Mrs.
Wickett. Mrs. Chase is late with her ap-
pointment. The luncheon develops into
a boresome affair. Both return to their
respective households contented with
their respective mates.

Margarita Sylva in

THE HONEY BEE
Six-part drama; American.
Directed By Rupert Julian.
Published in February.

OPINION: The introduction of too

much comedy, which is not related to the

development of the plot, serves only to

complicate matters and to detract from
the theme of the picture, which is an
adaptation of Samuel Merwin's "The
Honey Bee."

The production offers a vehicle for

Margarita Sylva's initial effort in pic-

tures. The mature Belgian opera singer,

however, does not register in a pleasing

manner.

The long titular introduction to the
picture is vague. It fails to connect the
title of the production with the theme
of the story. Excerpts from Maurice
Maeterlinck's dessertation on the bee are
superfluous.
A four-round prize fight between Kid

McCoy and Nigel Barrie is well depicted.
The contest should arouse interest in its

realism.

SYNOPSIS: Hilda Wilson, a lover of
children, revolts and goes to Paris. There
she becomes infatuated with a prize
fighter. Their relations are drawn closer

when Hilda nurses another's baby back
to health, with the assistance of the
fighter. After seeing the fighter exhibit

his brute strength in winning a battle,

she decides that she still loves another.
She returns to this man just as his wife
dies. She promises to wait for him.

Mary MacLaren in

THE FORGED BRIDE
Five-part drama; Universal.
Directed by Douglas Gerrard.
Published February.

OPINION: Mary MacLaren's work
in "The Forged Bride" will not cause a

stampede of producers seeking her serv-

ices. She goes through the piece with

sufficient animation to meet the exigen-

cies of the occasion and no more.

Whether this is the little actress' fault

or the director's it is hard to say. She
is surrounded, however, by a very capa-

ble cast, including J. Barney Sherry and

Thomas Jefferson, and they assist mate-

rially in putting the play over.

The story presents a novel plot in

that a convicted forger makes his escape

from prison to commit forgery once

more in order to insure his daughter's

happiness and counteract the work of a

villainess. Nothing great about the pic-

ture but it will afford pleasant diversion
for most picture patrons.

SYNOPSIS: Peggy B ut t e r s, the
daughter of Bill Butters, a forger much
in the eyes of the police, pleads with
her father to lead an honest life. De-
tectives, however, are hot upon his trail

for passing a bad check and Peggy
leaves home just as they swoop down
upon him. He is sentenced by Judge
Parrel to ten years in prison. Peggy-
while employed at a soda fountain at a

beach resort meets and falls in love with
Dick VanCourtland. They are married
and Dick's mother, who had other plans

for Dick, is outraged at the match.
Judge Farrel, Dick's guardian, however,
intercedes and Peggy becomes part of

the household, while Dick is bundled
off to college. Miss Ramerez, Dick's

mother's choice as a bride, endeavors to

run down Peggy's past history in order

to break up the match. Peggy's father

learns through Miss Ramerez of a cer-

tain paper reposing in Judge Farrel's

safety vault. He breaks jail, forges a

note which states Peggy is the Judge's
long lost daughter and although Judge
Farrel sees through the deception his

love for Peggy overcomes his scruples

and he accepts her as his daughter.

Mary MacLaren and support in a dramatic bit from "Rouge and Riches" (Universal).
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The banquets of today may lack the

Bacchanalian introduction of the B. V. D.

(before Volstead dinners) but the food is

given primary consideration and the speak-

ers are never so full of the subject that

they talk you to death.

We'll say "The River's End" got off to

an auspicious start at the Canadian Club

and seldom if ever were so many beau-

tiful blondes and perfect brunettes assem-

bled for the premiere of a cinema master-

piece. Pete Gridley Smith was the charge

d'affaires and his work was so commend-

able that we have no hesitancy in recom-

mending him for a minister's portfolio.

The New Rochelle Commercial Film

Laboratory at 10 Drake avenue, New Ro-

chelle, N. Y., is a new company, having

come into being last week. Andrew 1 1 arte

is president and M. H. DeLaska is vice-

president and secretary, A. H. LlFCAI treas-

urer. The officers of the company are

laboratory experts. Their qualifications

should assure them plenty of business.

Richard A. Rowland recently purchased
a magnificent estate in the township of
Mamaroneck at the Rye boundary. The
estate is directly opposite that of Charles
Park on the Boston Post Road and is con-
sidered one of the show places of West-
chester county. The place consists of
twenty acres, on which there is a colonial

mansion of twenty rooms. The grounds
are being rearranged and a swimming pool
is being installed. The house is under-
going a complete renovation but the colonial

style will be preserved. Mr. Rowland will

probably occupy the premises about May 1.

When Marion Davies went south re-

cently, accompanied by her mother, Mrs.
R. C. Douras, to film exteriors for "The
Restless Sex," the picture now in prepara-
tion, a sort of family reunion took place
at Miami, Fla., where Miss Davies' brother-
in-law, George B. Van Cleave, and Mrs.
Van Cleave (the former Rose Davies) have
one of the handsomest homes in that part
of the country, well known as Buena Vista.
Already visiting Mr. and Mrs. Van Cleave,
who spend the greater part of each winter
in Florida, was Miss Ethel Davies, Miss
Marion's sister; and Mrs. G. Lederer (the
former Reines Davies) with her children.
Many trips were made on Mr. Van Cleave's
pleasure boat, the "Uys" and many parties
were given in honor of Marion Davies at
her brother-in-law's home.

Wray Physioc has been engaged by
Lewis J. Selznick to produce Herbert Kauf-
man's screen editorials. He also started
production of the drama "Contentment" on
Monday, February 23.

Joe Brandt has been seen in close con-
versation with "Bill" Gueringer, and some
of the wiseacres of the Astor grill believe
they saw in it a privy conspiracy, but
neither "Bill" nor Joe has made a "Con-
fession."

Louise Glaum has returned to New
York from the coast and if it is possible
she looks more attractive and charming
than ever. Since her arrival in town she

has been exercising a feminine art in the

shops and it is reported that she has se-

lected some stunning gowns. Miss Glaum
is justly recognized as one of the smartest

dressed women in the profession.

Hon. Tom Bedding, N. C. O., writes that

he was surprised to read in the Exhibitors
Herald that Diogenes' efforts in the film

industry had been crowned with success,

but then he qualified by saying that the

light went out. "Sic transit gloria mundi"
and besides that Tom will probably write

me that my Latin is of the Bronx variety.

"Vostra devotcssimess."

Sorry to have to" report that Vivian
Muses has been under the weather for the

past week as a result of an attack of in-

fluenza.

N'orhert Li'sk, eastern press representa-

tive for Thomas H. Ince, is in New York
stopping at the Claridge. Norbert has a
stock of new pictures of Mr. Ince's and
the demand has been so great for them
that he has been compelled to send an
S. O. S. to the studio on the coast.

S. E. Schlacer, the dynamic publicity

representative for J. Parker Read, Jr., has
been in Gotham for the past eight or ten

days and his winning personality has gained
him a host of friends in the trade.

Ira Simmons is busy these days drilling

six companies of show girls for the road.

Ira says "there arc no wind-falls any more
and pippins are hard to pick. At fifty per
head per week they balk at going out of
town."

Maurice Meyers is making his headquar-
ters at the Hotel Astor and Sol Lesser's

publicity is being handed out from Room
709.

Ben Grimm joined the Associated Ex-
hibitors. Inc.. as chief of advertising and
publicity last week. Ben is an able exec-

FLOREXCE EVELYN MARTIN
AVho has just completed a picture, "Oil,"

in which she co-stars with
Guy Empey

utive and a live wire. We must therefore
congratulate the Associated Exhibitors
Ka ndall White has succeeded Mr. Grimm
at Selznick.

George Landy was successful in hi, ef-
forts at Washington, D. C, to get the post
office department to pass the Hope Hamp-
ton contest.

One hundred and seventy prints of "The
Land of Opportunity" for Lincoln't birth-
day was the record achieved by Lewis J.
Selznick. L. J. is a fast worker and he sets
such a pace that the short winded producers
are left stalled at the switch.

Are you going to the M. P. D. A. ball
at the Piltmorc hotel on March 80? If
you know a director who is a member of
the M. P. D. A., or a friend of a friend
of one who belongs, an invitation to attend
may be secured. But account of the lim-
ited capacity of the dining room the reser-
vations will be made in the order of appli-
cation. The entertainment committee is

pledged to make the affair a greater suc-
cess than the one of 1918. Everybodv will
agree they will have to go some.

Oscar Lund is spending a week in Chi-
cago.

W ally Van, supervising the Hallmark
eighteen-episode serial, starring Benny
I-eonard, has left for the coast. He took
a number of people along.

Cameragraph Club Sees

"Aphrodite" Then Dines
The big winter event of the Camera-

graph club, the theatre party to see
'Aphrodite" and dinner after at Reisen-
webcr's, which took place Saturday
night February 14, proved a great success
with a good attendance.
Many of the members of the Camera-

graph club are veterans of the industrial
film world and charter members of the
International Order of Associated Film
Fans.
Among the members present were

Edward Earl, president of the Nicholas
Power Co.. Alfred D. Bell, treasurer,
and W. C. Smith, general manager,
Thco. F. Uhlemann, president of the
Cameragraph club, Raymond Dengil,
vice-president, and Bennet Goldsmith,
secretary and treasurer, Louis Merkins,
James Stillman, P. A. McGuirc, Charles
Linderer. Thomas Uhlemann, Max
Bauer, William Ellwood, Ferdinand
Elsbeck, Chas. Wickerscheimer, Gabriel
Rigger, Joseph Koch and Joseph
Abrams.

First Tex Pictures Are
Exhibited by Arrow

The first productions of the Tex Pic-

tures Corp. were given their first trade
showing at the projection rooms of that

concern, 220 West Forty-second street,

New York, on Monday, Feb. 16.

The Arrow Film Corp., controlling the

distribution of these productions, sum-
moned members of the trade to the

showing by means of a cleverly-devised
"subpoena" signed by W. E. Shallen-
berger, president.

Capitol's Musical Offering
The most ambitious musical offering

yet made by the Capitol theatre. New
York, in conjunction with motion pic-

ture exhibition is scheduled for this

week, with Mascagni's ever popular
opera. "Cavalleria Rusticana." as the

principal feature. The opera will be done
in its entirety.
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V. M. Zimmerman, formerly director of

locations for Famous-Players-Lasky, now
acting in the same capacity for Marshall

Neilan, is busily engaged in aiding organi-

zation and outlining plans of the Assist-

ant's League which is composed of many of

the most prominent women of Los Angeles

and vicinity. The object of the league, of

which Mrs. Hancock Banning, Los Angeles

society woman, originator of the idea, is

chairman, is to permit the use of various

residences for the making of motion pic-

tures, the revenue derived therefrom to be

turned over to charity.

* "# *

Francis McDonald, one of the National

Film Corporation stars, is recovering from
a severe attack of influenza, contracted in

San Diego, Cal.. where he went to recuper-

ate after finishing "The Kentucky Colonel,"

in which he was one of the stars.

* * *

George Williams of the Universal City

construction department, is the inventor of

an idea that substitutes thin molasses taffy

in place of glass for windows that have to

be broken by the bare first for a screen

effect.

* * *

Marjorie Daw and J. Barney Sherry.
two of the leading players in Marshall
Neilan's "The River's End," which will be
issued the middle of this month through
First National, have been loaned together
with Wesley Barry, Neilan's twelve-year-
old boy star, to the Maurice Tourneur com-
pany.

* * *

Pending the completion of the King W.
Vidor studio the business and publicity de-
partments of the King W. Vidor produc-
tions are now located at 6411 Hollywood
boulevard, the De Longpre building.

Josephine Hill has been re-signed by
Universal.

* " * *

Mrs. Rupert Julian, professionally
known as Elsie Jane Wilson, has been en-
gaged by Universal to direct Edith Roberts
in her next production, a new adaptation of
"Jewel," the story of happiness by Clara
Louise Burnham.

* * *

The cast has been completed for Gouver-
neur Morris' story "The Penalty." to be
made an Eminent Authors Production
under the direction of Wallace Worsley. It

includes Lon Chaney, Claire Adams. Ken-
neth Harlan, Charles Clary, Ethel Grey
Terry, Milton Ross and Edouard Thebael.

* * *

The Paramount Artcraft special, ''The
Fighting Chance." adapted by Will M.
Ritchey from Robert W. Chambers' novel
of the same name, is already completed
under the direction of Charles Maigne, who,
it is understood, will make another picture
before returning east.

* * *

That Bayard Veiller had contracted to

do a big screen play for J. Parker Read, Jr.,

the producer, as a vehicle for Louise
Glaum, was learned only when the young
producer announced that the author of
"Within the Law" and "The Thirteenth
Chair" had delivered his first original made-
'to-be-filmed story.

CONTENTMENT

FLOREM'E VIDOR

And Ben Alexander in a scene from "The
Family Honor,'' Ivingr Vidor's production
for First National Exhibitors Circuit.

Eva Novak, sister of Jane Novak, who
supported Hobart Bosworth in "Behind the

Door," has been engaged by J. Parker Read.

Jr., to play the feminine lead in Bosworth's
new vehicle, production of which already

has started under Irvin Willat's direction

and with J. O. Taylor at the camera.

* * *

Lieut. O. L. Locklear, noted both as an
aviator and as a picture star, has left for

Havana, in the aviation service of the

United States.

* * *

A new home has been bought in the ex-

clusive Beverly Hills section by May Alli-

son, Metro star.

* * *

Director Sidney Olcott has started work
on the Rupert Hughes story "Scratch My
Back" taking the first scenes in San Fran-
cisco.

* * *

"The Smiles Comedy Company" is the

title of another new film company that is

about to enter the production field in Los
Angeles, according to announcement from
the local offices of the organization. Allen

"Smiles" Williams is to be the star in the

comedies.
* * *

Fourteen companies are now producing
regularly on the Brunton lot. Owen Moore
is the latest arrival, having just journeyed
out from New York to begin work on his

new contract with Myron T. Selznick. Mae
Marsh is expected shortly.

* * *

Cecil B. De Mille is working very
quietly upon his next Paramount Artcraft
special, concerning which no information is

as vet forthcoming.

Ted Sloman, who is to direct "Burning
Daylight," has gone to Huntington Lake to

look over possible locations for scenes of
Metro's initial Jack London production, for

C. E. Shurtloff, Inc.

* * *

Monte Banks, who is being starred in

Welcome Comedies, made for the Warner
Brothers, under supervision of Frank (',.

Griffin, has completed his first two-reeler.

The picture has been titled "A Rare Bird."

* * *

That an actor may also be a sound busi-

ness man and a successful salesman is evi-

dent from the fact that Frank Elliott
sold Metro a $13,000 bill of "Sun-light"
acres while he was playing a stellar role at

that studio as the villain in "The Hope," a
Drury Lane melodrama.

* * *

A genuine, nickel-plated red-trimmed
steam fire engine has been acquired by the

Brunton studios to combat any conflagra-

tions that may occur on the lot.

* * *

Charles H. Kyson, formerly art direc-

tor for Allan Dwan and Famous-Players-
Lasky, has been engaged by J. Parker Read.

Jr., as head of all architectural and decora-
tive designing for the J. Parker Read, Jr..

Productions, embracing the Louise Glaum
and Hobart Bosworth units.

* * *

When Tod Browning finishes cutting

"The Virgin of Stamboul," Priscilla Dean's
recent production, he intends to leave Uni-
versal City and hibernate in some mountain
retreat for a couple of months. Tod has an
idea for a new style of crook story tor

Priscilla, to be done by Miss Dean some
time in the future, and Universal has told

him to take his own time in its preparation.
* * *

The National Film Corporation now has

eight directors on its permanent staff. They
are William A. Seiter, Pall Burst, Mark
Goldiane, Harry Edwards, Ward Hayes,
Robin Williamson, Lou Charter and
Jack Hoxie.

* * *

Mary Miles Minter will be directed in

her next picture for Realart by Charles

Maigne, who handled the megaphone for

"The Copperhead." and who has just com-
pleted "The Fighting Chance." William D.

Taylor, who has been directing Miss Min-
ter, will produce specials as one of the

"Big Five" directors of the Famous-Play-
ers-Lasky Corporation.

* * *

A motion picture company without a

name has been formed in Los Angeles
with Norman Manning, well known in

the cinema world, at its head. Details con-
cerning the organization, which is said to

have powerful financial interests behind it,

are not known, but it is understood the

new color photography will be utilized in

its production. The first of these will

be a Van Loan story in seven parts, en-

titled "Spotted Heat." Another innovation

of the new company will be that the act-

ing of the Van Loan story and others that

will follow, will take place in the actual

locality around which the story was written,

(f. * *

Priscilla Dean is to be featured soon
in a picture the principal scenes of which
will be laid in picturesque Hawaii. The
story was prepared by H. H. Van Loan,
during a six months' stay in Honolulu about
three years ago.
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Howard Selznick:, oldest son of Lewis

J. Selznick, is visiting the west coast

studios.
* * *

A new picture screen, said to be one

of the finest in the country, has been in-

stalled in the Kinema Theatre, recently

taken over by the new Lesser-Gore regime,

with J. D. Calicott as managing director.

The size of the picture proper has been re-

duced somewhat to allow for sharper pro-

jection.
* * *

Three companies are now working at the

Selznick west coast studios, under. the gen-

eral direction of Harry Rapf. Director

Tom Mills is making "The Invisible Di-

vorce," the third production for National

Picture Theatres, Inc., with Walter Mc-
Grail and Beatrice Joy as the leads ; George
Irving is making "The Children of Destiny"

for the Weber Productions, to be released

by Republic ; and Owen Moore is on his

third Selznick picture, "His Word of

Honor," with Wesley Ruggles directing.

* * *

A. S. Keszthelyi, the noted Hungarian
portrait painter, has been added to the

Jesse D. Hampton production staff to pro-

duce paintings for use on the sets, to make
unusual artistic sub-title decorations, and
to suggest artistic settings for the staging

of scenes. He has made portraits of such

well known personages as the late Queen
Elizabeth of Hungary, former Vice-Presi-

dent Fairbanks, and others.

* * *

Blanche Sweet is vacationing a bit

while her next story is being prepared by

the Jesse D. Hampton scenario staff. She
has just completed a screen version of

"Miss Maitland, Private Secretary," Geral-

dine Bonner's well known novel. It was
made under Robert Thornby's direction.

* * *

Zane Grey, novelist, and Benjamin B.

Hampton, who is producing photoplays of

the works of Mr. Grey and other author*,

are sojourning in Death Valley this week,

while working over together the screen

version of the latest Zane Gren-B. B.

Hampton picture. Mr. Grey has a cabin

far from civilization where it has been his

habit to stay while writing his novels, dur-

ing the winter season.

CONSTANCE BINNEY
The Realnrt Pictures star on top of Capt.
Eddie Rickenbncker's famous battle
scarred airplane at the Aero Exhibition
held recently in Chicago.

§ "The Illiterate §

Digest"ODD
By Will Rogers

(Goldzi'yn Star)

See the German Crown Prince (that
was) has written to President Wilson.
Leaves a good opening for another note.

*

He offers to give himself up for trial,

showing us that Charlie Chaplin is not
the only International comedian.

*

He wants to take the place of 900 other
Germans. Can't tell which is the biggest,
his self-importance or his sense of humor.

*

PROBLEM—If the Crown Prince is

worth 900 Germans, what's one German
worth?

*

If Borax will do what it's advertised
to. they ought to use some on that trial.

*

So many Robbers' pictures in papers.
It has driven the Movie Queens' pictures
off the front page.

One fellow robbed 5 banks and still

needed money. Another guy robbed one
bootlegger and was able to retire.

*

These fellows who are doing the rob-
bing are the ones who used to drink,

but now that the country has reformed
they just rob.

*

Woman back East received her hus-
band's sweetheart into her own home. If

that was the custom here, Hollywood
houses wouldn't be big enough to hold
them.

*

That American wife didn't display
much sacrifice when she gave away her
brother-in-law. Most people would give
three or four of those if you would take
them away.

#

Hoover is the most popular man in the

U. S. now. Republicans can't knock him
for fear he may run for them, and the
Democrats for the same reason. But
Lord help him when he decides.

*#

Mr. Wilson was elected because he
kept us out of war; Hoover can be
elected if he can keep us out of debt.

New Producer in Field
Marion H. Kohn, of 90 Golden Gate

known distributor on the West Coast,

has entered his name as a producer of

short subjects. Mr. Kohn has made a

deal with the National Film Corporation
of America, Los Angeles, whereby that

firm will make a series of twenty-six one
and two-reel pictures, starring Grace
Cunard, Polly Moran and "Smiling Bill"

Jones. Miss Cunard will make a series

of two-reel comedy-dramas while Polly
Moran and "Smiling Bill" Jones will ap-

pear in one-reel comedies.

Mayer in New Home
LOS ANGELES, CAL.—The Louis

B. Mayer Studios have been moved into

the new administration building at 3800

Mission road. The new structure is in

the French chateau type of architecture.

On the property are two bungalows for

the use of Anita Stewart and Mildred
Harris Chaplin.

MARION FAIRFAX
Voted scennrlolst who adapted lo the
Mcrccn '*The lll\cr's l-'.ftd" for Marshall
\iilnn, to be published as a First
National attraction

Vitagraph Has Four
Films to Be Issued

Alice Joyce, Earle Williams

Corinne Griffith and Harry

Morey Star

Vitagraph now has four productions

ready for publishing, each with a dif-

ferent star. These are Earle Williams

in "The Fortune Hunter," Alice Joyce in

"The Sporting Duchess," Corinne Grif-

fith in "Deadline at Eleven," and Harry

Morey in "The Flaming Clue." They will

be published in that order.

"The Fortune Hunter" is a screen ver-

sion of the famous comedy by Winchell

Smith, in which John Barrymorc kept

Broadway laughing for more than two

years. Jean Paige was Mr. Williams'

leading lady and Tom Terriss directed

the picture.

Based on Drury Lane Play

"The Sporting Duchess," with Alice

Joyce as the beautiful but unfortunate

Duchess of Desborough, considered by
'

Vitagraph as one of its most ambitious

efforts. It is based on the famous Drury
Lane melodrama of the same name in

which Rose Coghland starred with suc-

cess a score of years ago. It has a

strong story, beautiful scenery, gorgeous

interior sets and is full of thrills, the

horse race scenes in which the Duchess'

thoroughbred, Clipstone, wins the

Derby, being the climax.

Corinne Griffith in New Role

"Deadline at Eleven" is a newspaper .

play by Ruth Byers, a newspaper wo-

man. It affords Corinne Griffith what is

for her a new type of character—a news-

paper reporter, a real reporter who goes

into the slums and police courts.

George Fawcet directed the picture.

"The Flaming Clue" is a detective

story with Harry Morey as the hero de-

tective. It was written by Frederic Van

Rensselaer Dey, who created another

famous detective when he wrote the

original Nick Carter story under the

title of "Nick Carter, Detective." Ed-

win Hollywood directed the picture.
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ADVERTISING INSERTS
You can use them.
Charles R. Roediger, advertising manager for the Jensen von Herberg theatres in Tacoma,

Wash., did.

The Realart Pictures Corporation used a splendid four-page insert in EXHIBITORS HER-
ALD for January 10 to announce the acquisition of R. A. Walsh's services as director. A red
and black checker-board border was used, the stereoscopic effect throwing the printed announce-
ment into high relief.

A little later "The Mystery of the Yellow Room," a Realart production, directed by Allan
Dawn, was shown at the Strand theatre, Tacoma.

Mr. Roediger, recalling the effective insert, appropriated the border, changing the color

from red and black to white and yellow, and produced in two-column width the striking announce-
ment reproduced in black and white on this page.

Watch our inserts.

Roediger a Progressive
Mr. Roediger is a progressive ad-

vertiser. Specimens of his work
have appeared in these columns
with consistent frequency since its

beginning.

In taking a Realart insert for his

•model in advertising a Realart pro-

duction he has taken a step which
will doubtless be followed by ex-

hibitors generally, now that the

way has been pointed. It is to

serve in this capacity, the trans-

mission of news of an innovation

rich in promise for the exhibitor-

advertiser, that we produce the

Strand advertisement and direct

your attention to the issue of Janu-
ary 10, which you doubtless have
on file.

It will be seen at once that the

operation is so simple as to arouse
speculation as to why it has not
been done before.

No high salaried artist is required
to effect the localization of the de-

sign. Anyone accustomed to the

use of such simple instruments as

the rule and pencil can make the

adaption.

Adaption Simple Matter

The proportion is ready-made.
There is no necessity of drawing
figures or lettering to put the de-
sign in shape for the engraver.
Where two colors are used the
printer and engraver will take care
of that detail. Where color print-
ing is not available or desirable,
which will be in the majority of
cases, the same perspective may be
gained in black and white.

The white space in the center of

the design will be devoted to

straight type, of course, as straight

type harmonizes with the border
more effectively than the best of

drawn lettering.

As exhibitors who watch pro-
ducers' advertising closely have
doubtless observed great pains are
taken to make trade paper inserts

the best of the advertising pub-
lished. Reasoning, logically, that
the insert will attract more atten-

Charles R. Roediger, advertising for the
Strand, Tacoma, Wash., took from an
insert in EXHIBITORS HERALD
the frame for this two-column ad, us-
ing yellow and black as the color
scheme.

tion than the regulation page ad-

vertising, it is considered fit that

something above the usual grade
of copy and illustration is in order.

Inserts Carefully Prepared
Accordingly, the best copy man

on the staff is assigned to the work.
The best artist is commissioned
with the painting of the design, and
the greatest care is exercised in fol-

lowing the preparation of the in-

sert through its various stages.

The highest officers of the com-
pany issuing the insert give it their

attention. No errors slip through.
Every effort is put forth to make it

representative of the best qualities

for which that organization stands.

The result is, almost without
exception, a product that may be
utilized by the exhibitor in his

newspaper advertising with confi-

ence that it will stand out in bold
relief against the other advertise-

ments, of whatever character, with
which it may be grouped in printed
form.

Mark Important Events

Producing and distributing com-
panies also reserve the insert form
of advertising for matters of im-
portance. The publication of an
ordinary production, a production
made in the ordinary course of busi-

ness, seldom is considered worthy
of the distinction. It is to call

sharply to the reader's attention
productions and business events
that are extraordinary for one or
another reason that the insert is

employed.
The acquisition of R. A. Walsh's
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A four-column black and white design
which was used by Mr. Roediger for

his "Mystery of the Yellow Room"
campaign.

directorial services was considered

of that importance by Realart. It

was an event to be chronicled in

clarion tones, and the splendid in-

sert which Mr. Roediger has so ef-

fectively utilized was used.

Great as is the utility value of the

insert adaptation idea, it must not

be lost sight of that Mr. Roediger
did not use the Realart insert wholly
because of this angle.

Mr. Roediger also used the splen-

did original four column display

that is reproduced herewith. It

was drawn by Art Dean, one of the

artists employed by the Jensen von
Herberg organization. W holly dif-

ferent in style, it is none the less a

fine piece of work.
"The Mystery of the Yellow

Room" was purely a mystery play.

It revolved about an apparently in-

explicable murderous attack. This
spirit of impenetrable mystery Mr.
Dean has cleverly worked into the
drawing used for the advertisement.
It compares favorably with the work
of leading advertising men through-
out the ranks of American exhib-
itors.

As a telling proof of the market
value of the advertisements in ques-
tion, Mr. Roediger states that, in

connection with a specially prepared
mystery front designed by H. Well-
ington Woodin, manager of the
Strand, the Saturday and Sunday
that the picture was exhibited the
biggest business ever done on those
days in the history of the house was
recorded.

That Mr. Roediger. with, at his

disposal, an artist who can design

advertisements like the above, util-

ized the Realart insert is proof of

his confidence in the scheme. That
it succeeded so admirably is proof

that his confidence is justified.

Every week Exhibitors Herald
carries advertisements that offer

splendid opportunities to the ex-

hibitor who wishes to use them in

his newspaper work. Where the

advertisements of a company are

used in advertising productions
made by that company there is cer-

tain to be no objection to their

adaptation.

Exhibitors read these pages.

They should, now that they have
been shown the profit that lies in

such a course, read them with
thought of their adaptability.

It will pay.

New Space

New space is valuable.
Harry F. Goldberg, manager of the

Sun theatre, Omaha, Neb., invaded the
classified advertising columns of Omaha
newspapers with teaser ads for "Soldiers
of Fortune," then playing.
The enterprise was a feature of an

exploitation campaign which resulted in

a new record for the house.
The idea may be, and should be,

adopted.

Sidney'JJpright Has
PerfectlReadability

Readability, an awkward word, is

still a very important one. It means
something more than "being read-
able." In its true meaning, it im-
plies that certain printed matter is

not merely readable but definitely

urges the eye that lights upon it to

read. The advertisement that has
this quality in its full sense not only
permits but demands reading.

The upright recently used by Louis

K. Sidney, St. Louis, Mo., reproduced

here in actual size, not only permits of

reading but demands it. A definite ap-

peal is made to the eye that lights upon
the display. The appeal is for a reading.

Just how this is done is a process
somewhat difficult to fathom. It is a
psychological phenomenon, and things
of that nature present a natural resist-

ance to the investigator. Seldom, also,

do two people reason out such matters
to the same conclusion.
The figure of the Japanese girl which

makes the chief bid for attention doubt-
less has something to do with it. The
figure itself is appealing. The question
presents itself, "what is the cause of the
girl's apparent anguish?"
The natural impulse, of course, is to

read. The secondary impulse, born of
long continued perusal of newspapers, is

to begin reading at the top of the space.
"A Love Miracle Among the Cherry

Blossoms of Japan" is a pretty little line

but it doesn't mean a great deal. It

leaves the question unanswered.
The star's name, and the name of the

picture, impart important knowledge but
go no further into the mystery.

Then "Adapted from the famous
Broadway play."
That is the stroke that sells the show.
Whether or not the reader has seen or

heard of the stage play, he decides that
it is worth seeing. Incidentally, the pic-
ture is worth seeing, very much so.

Had this line been buried beneath a
mass of unreadable copy, or copy, if

readable, that was to be mastered only
with difficulty, the show would not have
been sold so easily, possibly not at all.

Readability is worth striving for.

<X Miracle among
the Cherry Blossoms M

of OldJapan

VIOLA
DANA
THE

~REE

Adapted From
the Famous
Broadway Play

Now Showing

KINGS
Mat. Today, 2:30
Tonight at 7 and 9

SHENANDOAH
Tonight at 7 and 9

JUNIATA
Tonight at 7 and 9

GRAND-
FLORISSANT
Tcnigh^ at 7 and 9

LINDELL
Tonight at 7 and 9

A Louis K. Sidney upright that makes
a strong appeal for reading and car-

ries copy of the better class.
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Ads That Dominate Los Angeles
Newspapers Merit General Study

The newspapers of the nation are the

text books of the theatre advertiser.

There is no other source from which

such practical knowledge may be ob-

tained. And the newspapers of Los

Angeles contain, to continue the simile,

the works of some of the best writers.

The Sunday editions of the Los An-

geles newspapers are rather widely read.

There are exhibitors in far distant cities

who subscribe to these for the single

purpose of watching the advertising of

the exhibitors who have developed thea-

tre advertising to a high degree of

efficiency.

But the Sunday editions, after all is

considered, are not most truly repre-

sentative of the work of these advertis-

ing. It is representative only of their

feature work. And the feature output

of any organization may not be con-

sidered representative.

We have, therefore, chosen from a

daily edition of one of the leading news-

papers the four advertisements that

dominated the page upon which all

theatre advertising was grouped. The
field was a large one. The ads that won
attention and reading, consequently, are
worthy of attention.

The Grauman composition, many of

which have been reproduced in these
pages before, are well known for their

attractability and power. Even in the
two-column width of those here repro-
duced they are the strongest on the
page.
The Grauman specimens that have

been reproduced before have been al-

most without exception, of greater di-

mensions. The Grauman theatres use
big space. They are noted for the size,

as veil as the quality of their displays.

Grauman's advertisements are sure of at-

tention because of their position upon
the page and their specially drawn
composition.

COMPLETE CHANCE OP PROjSRAN EVERT SUN DAY

The Kinema and the California use
wholly different methods, but both get
due attention from Los Angeles
readers.

And it is a tribute to that quality that
they score as effectively in the smaller
dimensions.
The square from the California thea-

tre gained second reading. On the orig-
inal page the Kinema design was run
in a column to the left and did not pre-
sent the competition that is noticeable
in the reproduction, made in this man-
ner for space reasons.
The California theatre slug, which has

been mentioned frequently in this de-
partment, is an absolute guarantee of

the attention element of the advertise-
ment's power. There is no escaping the

California appeal when the eye reaches
a page that bears one of the California

advertisements.
Then comes Tally's Kinema layout.

Here is an effort that may be judged
independently. It is not a unit in a

series. Neither does it conform to a set

style. It is a design adopted for the oc-

casion, without more than customary
thought for attractability or power.
An essentially simple composition, re-

lying for its effectuality upon the ar-

rangement of the rules which make up
its graduated boxes, it still compared
favorably upon the original page with

the more elaborate and complex crea-

tions of the other theatres.

In itself the study of the four adver-

tisements is interesting. As a study, for

purposes of personal adoption, the re-

productions are of no little value.

It is by studying successful advertise-

ments that the advertising man who
does not consider himself perfect, the

only advertising man worthy of con-

sideration, may best benefit himself and
imnrove his own efforts.

This department devotes a great deal

of space to the reproduction of advertise-

ments that are of real service value to

the exhibitor-advertiser because of that

fact. It is the most important work

that can be done in a department of this

character.
Learned treatises are more preten-

tious, but they mean little to the man
who has to advertise daily. Discussion
of principles and rules is all right in its

place, but its place is not in a department
for active advertisers, advertisers en-

gaged in the most wide-awake field of

all advertising.
None who have read this brief analysis

of Los Angeles advertising, incomplete

and inexhaustive as it may be, cannot

have done so without some profit to

themselves. They should read such ma-
terial when it is presented. And they

should obtain representative newspapers

of the nation and make such analyses for

themselves.

Pantheon Holiday Set

Suggests Development

The stage has been made to yield up

fts space to presentation purposes. The

lobby has been converted into profitable

advertising space. The foyer, coming

between the two, has not been exten-

sively used. But it has possibilities.

Martin Saxe, manager of the Pantheon

theatre, Chicago, used the foyer advan-

tageously during the holidays. The New
Year's greeting which he constructed for

this purpose is well suggested by the

photographs reproduced herewith.

There are possibilities in the idea.

As an advertising medium for individ-

ual pictures, the foyer is of little value

because of its interior exposure.

Neither is it useful for presentation

purposes, located, as it is, back of the

audience.
But its use for holiday purposes holds

promise.
It can be prepared a week or more

before the holiday in question. It can be

maintained several days after that holi-

dav has passed.
The present calendar lists holidays so

plentiful that an almost unbroken chain

of sets may be kept up.

Think it over.

Martin Saxe, manager of the Pantheon,
Chicago, used this New Year's greet-

ing in his foyer.
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Tickets to the theatre were offered as prizes to those who detected the misspelled

words in the merchants' advertisements, the force of the double-page spread
working for the Grand theatre, Columbus, O.

Grand Uses Mis-Spelled Words
As Contest Angle of Big Drive

Will D. Harris, manager of the Grand

theatre, Columbus, O., has added a

worthy contribution to the files of the

exhibitor who preserves accounts of

profitable exploitation campaigns for

guidance in his future endeavors. It is

'directly in line with the tendency of the

day toward the combining of the double-

page spread and the contest, a wise move.

The double-page spread, cooperated in

by the merchants of the city and the ex-

hibitor, has come to hold its own place

with the other standard advertising

stunts of American theatrical practice.

And of late the contest, widely popular in

past years, has been revived and com-
bined with the cooperative spread.

r

WITH HER
"VlLD-EyED P0N>/

"liGS" IN A SPARKLING

corrcoy of new york and v

ARIZONA.WlTtlOUl A SINGLE

"1F'0R"BUT-"P1NT0"1S ^
THE FUNNIEST PICTURE!
EVER MADE. ^JL*^

Prices- 25-35andsos.

All Week-Shows 1-3-3WG5

This page was used by the Grand thea-
tre, Columbus, O., on the day follow-
ing the double-page spread reproduced
elsewhere upon this page.

The combination is a good one. There
are good points in each. The joining of

the two works for the betterment of
both.
The campaign used by Mr. Harris was

for "Pinto," the Goldwyn production in

which Mabel Normand is featured. The
title of the play offered little chance for

trick adaptation. The story of the play,

likewise, was not of such nature that the
advertiser found his work half done be-
fore he begun.
The greater credit should be given the

manager, then, who made his campaign a

success despite these handicaps. Not
many exhibitors would have attempted it

in the circumstances. It usually takes a
particularly promising chain of circum-
stances to inspire an advertiser to such
efforts.

The contest angle was introduced by
having the merchants who participated in

the enterprise mis-spell one word in their

advertisements. This was done so effec-

tively that a close reading of the copy
was necessary to locate the error.

For those who submitted a correct list

of the errors tickets to the theatre were
offered, with the result that practically
all who read the newspaper sought out
the mistakes.

It was here that the newspaper
profited. A newspaper read is a news-
paper advertised, according to the edi-

tor's way of looking at the matter. They
read this newspaper in this instance.
The advertisers, obviously, profited

greatly by reason of the reading which
their advertisements received.
For the advertisements were read,

whether the reader read them in the
hope of locating the errors and receiving
complimentary tickets or not. It is

human for one to look for a thing of

that sort. The inherent fondness for find-

ing weaknesses in anything supposed to

be perfect cannot be denied.
Printed matter, whether advertising or

news, is supposed to be correctly spelled

at least. People who come across errors
in news columns, and more so in edi-

torial columns, eagerly grasp the oppor-
tunity to make comment upon them.
They call the attention of whoever may

be present, taking pride in their dis-
covery.
The double page spread which Mr.

Harris used is reproduced herewith. As
may be seen, stills of the star and scenes
from the play were used for illustration.

And the single page spread which ap-
peared the day following the double page
is also reproduced.
Note that angle.
One day a double-page spread. Next

day, the single-page follow-up.
This is enterprise.
This is progress—showmanship.

Hyman's Denver Method
Works as Well in East

Kipling may have been right in

that much quoted statement to the
effect that "East is East and West
is West and ne'er the twain shall
meet," but he wasn't thinking of
Western exhibitors when he wrote
it. It has been the general expe-
rience that the Western exhibitor
going East has succeeded. The re-

verse condition has not always been
true.

Edward L. Hyman, formerly manager
of the William Fox theatres in Denver,

Colo., is one of those who went East,

took his Western methods with him, and

made good. Reports from Brooklyn,

where his Mark Strand theatre is lo-

cated, are to the effect that the "raw

Westerner" is meeting Brooklyn opposi-

tion as successfully as he met opposition

in Denver.

Denver, of course, is widely known as

one of the most keenly competitive the-

atre cities in the nation. There arc many
who compare its Great White Way with

that of New York, stating as their hon-

est belief that motion picture theatre op^

position is keener in the Western city.

Mr. Hyman has taken his Denver
methods with him. His advertisements
arc smaller, it is true, but that is because
the New York papers run to smaller
advertisements. It is doubtful if they

would accept a theatre advertisement as

large as those that Mr. Hyman used to

publish in Denver.
But the size in general. And Mr. Hy-

man's advertisements stand out just as

prominently in the New York newspa-
pers as they formerly did in the Denver
publications.
We have reproduced one of his re-

cent two column displays for illustra-

tion of this article. And it is important
to know that the same page upon which
this appeared the amusement editor gave

the longest theatre story in the newspa-
per to the Mark Strand.
Draw your own conclusions.

BACK TO GODS COUNTRY
e*" JA Kit £ OL-viQ CU^wWD —

«

'"FATTY ARBUCKLE "'THE GARAGE' 1

<trmnd OvT-RTTRE—S«*>nd Hungarian i MarJnW Pringl

Bu*lew |
Rhapsod)—Llsrt. 1

Soprano

B<-f Sonda* Ft* 8 MARY PlCKPOnD In I'ollja J
Edward L. Hyman uses this style of

two column advertisements to make his

show stand out among those advertised

in New York newspapers.
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Ads Ths* % McCormick Introduces

Cartoon in Circle Advertising

"Barret McCormick, whose innova-

have given the Circle theatre,

Indianapolis, a reputation for originality

A
.ons

~^iZ-~—-=: Constance Talmadge

-THE VIRTUOUS VAMP"

The best of the cartoon advertisements
used by S. Barret McCormick for the
Circle theatre, Indianapolis

in every department of showmanship,

has evolved a method of using the car-

toon in advertising that should be of in-

terest to every exhibitor-advertiser. It

is the best result that has come to at-

tention of the effort to combine the light

characteristics of the cartoon drawing

with the serious nature of theatre ad-

vertising.

In the comedy field, from time to time,

this effect has been successfully em-
ployed, though not so frequently as

might be imagined at first thought. It

has happened that the too "freakish"

illustration and copy has damaged even

the comedy advertisement. Instances of

its destruction of advertisements used
for dramas and other features are so

common as to need no comment.
The McCormick system, which will be

grasped after a study of the two repro-
ductions presented herewith, seems to
operate as well in the case of the drama
as the comedy. "When the Clouds Roll
By," of course, is entirely humorous. It

is not remarkable that the cartoon effect

employed works out so well. It is. how-
ever, the style of design that should be
used with this sort of picture—though
not the style that is commonly seen.
"A Daughter of Two Worlds," how-

ever, has no comedy in its make-up.
Neither is the star, Norma Talmadge,
popular because of her comedy roles.

She is, in fact, one of the most typically
dramatic screen players.
Few men would have thought of using

the cartoon in connection with one of
her pictures. Most exhibitors would
have dismissed the idea, had it been sug-
gested, with a shrug. It doesn't look
plausible at first blush.
That it is a good idea, that it serves a

•worthy purpose if only in lending va-

riety to the style of dramatic advertis-
ing, is at once apparent when the com-
pleted application is presented.
As was proper, the cartoon drawing

was subordinated to the straight star
portrait in the make-up. It was the
logical thing to do. At best an experi-
ment, it was the path of discretion. And
discretion is always the better part of
originality, even in the case of such pro-
gressives as Mr. McCormick.

In the advertisement for "A Virtuous
Vamp," in which Constance Talmadge
is featured, Mr. McCormick was at his

ease in the matter of proportioning car-
toon quality of advertisements to the
nature of the photoplay. The farces of

—Are You Superstitious?
Well. Here's "Dooe's" Idea of Putting the Indian Sign

On all the Hoodoo Stuff*

—That is ail "Dol^T will let -js tell of tit story-
Except that it a the essence of optimism. Just
the kind of i picture to star* the New Year

—And the Best Picture He Ever Made

DOUGLAS FAIRBANKS
—at—

"When the Clouds Roll By"
Acrobatically Written By Himtelf
5mm4 at TWe Orel* * Bitf Bon M^terpwctH-

Little duties of Modorn Life. Pteaeatuf the Moat Funoes of
S&jre CetebfTbes

wtt or*
^Wiririma HU Wife"

ALL THIS WEEK—STARTING TODAY

Circle
, T>jr~;l ^*N»'HE OF THE SILENT ART

S. Barret McCormick has prepared the
best examples to date of cartoon ef-

fects seriously employed in advertising.

Constance Talmadge are, perhaps, the
nearest approach to the cartoon in

spirit that is afforded on the market of
the day. It is this spirit of freedom, of
abandon, that has made the features as
popular as they are—and there are none
more promising.
Here the humorous instinct of the

designer was free to exert itself. Here
the brush was loosed and the imagina-
tion guided it along fanciful lines. The
creation that resulted is. in itself, ample
proof of the fitness of the cartoon for

advertising use.

Exhibitors who are so equipped as to

be able to employ the cartoon effect in

83

their advertising will do well to watch
this department for future samples of
Mr. McCormick's work. They will be
reproduced here from time to time, as
advance is made. We feel safe in mak-
ing the prediction for Mr. McCormick
has demonstrated that he may always
be depended upon to advance.

Hints

It is a practical impossibility to bring
all the valuable suggestions regarding
the exploitation of motion pictures
within the confines of a single depart-
ment. So rapidly are new ideas con-
ceived and developed that many of
them, naturally, appear upon other pages
of Exhibitors Herald.

Readers of this department will find

in the news pages frequently stories
regarding the exploitation given certain
pictures or groups of pictures by ex-
hibitors.

Readers will also find, and here is the
gold mine of exploitation hints, that
"What the Picture Did for Me," the
only infallible booking guide in exist-

ence, contains, interwoven with reports
upon picture merit, brief but gemuinely
serviceable accounts of exploitation
measures used.
They have stood the test of applica-

tion.

Use them.

Spring, with its attendant train of sun-
shine and rain, flowers and storms, is at
hand.
Most newspapers have heralded the

coming of the first robin. Those that
have not will give the event due notice.

The exhibitor who realizes the adver-
tising possibilities of spring, brightens
up his theatre betimes, accelerates his

general advertising, adds new phases,
works into his newspaper copy the
spirt of the season, will profit.

Will you be the one to lead in your
city?

NORMA
TALMADGE
"A Daughter

of Two Worlds"

LAST TTME3 DOUG" FAIRBA.VLS--WW1 iW CltdiM if

Spice without vulgarity is introduced
into the more recent Circle theatre
advertisements.
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J. L. Johnson Capable Workman
In Newspaper and Lobby Display

Rialto "La! g " r " lt: 1,1 thcir dis "

Founded on spread which Mr.
"d herewith. As

Iht and scenes

J. L. Johnson, advertising manager for

Firikelstein & Ruben, who control an

extensive chain of theatres in Minne-

apolis, St. Paul and surrounding cities,

has gained frequent mention in these

columns by reason of his business-like

methods of advertising. His newspaper

work, particularly, has been dwelt upon

as representative of the section of the

country in which his field lies.

It may be interesting to many readers,

then, to note that his ability is not con-

fined to the newspapers. His lobbies,

two of which are represented in photo-

graph form herewith, are on a par with

his newspaper compositions, a sample of

which we have also prepared for pur-

poses of comparison.

The lobbies are typical of the work

done by the staff of which Mr. Johnson

is the directing genius. They are good

lobbies, as a glance at the picture will

show, and lobbies that must have gained

attention and added attendance to the

theatres on the dates when they were

used.

It is in the newspaper advertisements,

however, that Mr. Johnston's handi-

work may be seen at its best. Because of

its narrower confines, no doubt, it rep-

B3Ea Stcaa ^

resents in more easily grasped form the
genius of the man.
"The Isle of Conquest" was wideb-

and well advertised when published. Ex-
hibitors generally considered the event
an important one. Their advertising, in

many instances of the most modern and

Lobby decorations with genuine box
office value are used by the New Lyric
and New Aster theatres, Minneapolis,
Minn.

One of the simpler and more artistic

Finkelstein & Ruben advertisements.

involved style, gave evidence of their

confidence in the picture.

Mr. Johnson shared this confidence.
He used space freely, though be did not
go into far fields for his material.
The simple design with which he made

the engagement known to readers of

the Minneapolis newspapers is, though
one of the simplest, one of the best ad-
vertisements that appeared in the ex-

ploitation of the picture.

It is men of this type who arc build-

ing up the exhibition business to a high
point of specialization. These men, of

whom Mr. Johnson is a representative,

are geniuses in thcir line.

They know pictures and picture

values. They must know these in order
that their advertising may be firmly

based upon a foundation that will make
it worth while. Advertising without
foundation is considerably less desirable

than no advertising at all.

One of the distinguishing characteris-

tics of these leaders in theatre advertis-

ing is the familiarity with the product
exploited that is mirrored in their crea-

tion. Whether it is a newspaper ad-

vertisement, a lobby display, a stage

setting, or what not, the dominant note

of the picture production is the keynote
of the composition.
This is as it should be.

A few years ago it was a condition

unknown. Exhibitors advertised the star

merely for what the people knew the

star to be by reason of past perform-
ance. They made no effort to introduce

a new note, a note applicable only to

the picture in question. In the change
there is evidence of advance, promise
for the future and proof of a healthy
present condition.
Men like Mr. Johnson head the ad-

vancing procession. They are men who
will lead it to the proper destination.

The advertiser who doesn"
u '

i

tr
.

a,,on -

and there are surprisingly ma'h,'
r

ap "

them in the advertising business,'
)age

if not actually wasting money, reap-
ing from such expenditures as he
makes but a small portion of his
legitimate reward. Advertising, if

it is to yield full returns, if it is to
be in any degree efficient, must be
founded upon logic. Logical adver-
tising is the sort that is reproduced
in this department.
As the engagement of "Everywoman"

at A. H. Blank's Rialto theatre, Omaha,
Neb., neared the end of its run, there
was the almost imperceptible but none
the less important decline in patronage
that marks the end of even the most suc-

cessful runs. The unreasoning adver-
tiser, believing that the picture had at-

tained its capacity, would have dropped
the matter and launched the campaign
for the next big attraction.

But the Rialto advertising manager is

not an unreasoning man. He knows the

value of logical advertising. He reas-

oned thus:
In all cases where a picture is an-

nounced for a run, of no matter what
length, there are a number of people

who, though they earnestly intend to

see the picture before it finishes its en-
gagement, decide to postpone their visit

to the theatre until the first rush has

subsided.
Other matters intervene. The days

pass rapidly. And before they realize

that the picture has been upon exhibition

for any length of time the engagement
is over. They have missed the per-

formance.
What is more important, the theatre

man has missed these admissions.
The last call issued by the Rialto in

the two-column display of which the re-

production upon this page is a reduction

is precisely the sort of an advertisement
to bring into the box office these admis-

sions. It is the sort of call that will be

heeded by those who have postponed
the visit to the theatre until the pro-

verbial "last minute."
A more complex, more elaborate dis-

play, with lines upon lines of copy bear-

ing upon the fact that the picture was
entering upon its last days would have

been passed over.

This appeal is pointed. It states its

mission briefly and compellingly.

It is logical advertising.

J^ast Times Today

The Rialto theatre, Omaha, Neb., used

this simple display as a "last call" for

the showing of "Everywoman."
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Ads That Serve as Style Sheets
Distinguish Useful Press Book

A press book is especially serviceable

to exhibitors because the excellent speci-

men advertisements contained, adver-

tisements that serve adequately, when
clipped, as style sheets for the printer,

is that published in connection with

n~ke Luck of

Geraldine Laird"
scarring

Bessie
Barriscale

THE STORY
OF A HEART'S
AWAKENING

A Kathleen Norris A/ove/

AT THE

PRINCESS

The press book for "The Luck of Ger-
aldine Laird" contains a page of these
specimen layouts, among the best that
have been offered.

"The Luck of Geraldine Laird," a re-

.cent Bessie Barriscale production.

The advertisements, three of which
are reproduced herewith, are made up
of drawn lettering, but the lettering is

of such style that the printer can ap-

proximate the effect gained with type

at his disposal. Any printer will testify

to the usefulness of specimens of this

sort, specimens that convey more clearly

than can the most carefully written in-

structions or the most detailed verbal

directions the impression of the finished

product which the printer is commis-
sioned to prepare.

In two of the compositions repro-
duced space is lett for the insertion of
cuts which may be obtained at the ex-
change. No advertisements with the
cuts inserted are shown. But it is obvi-
ous that the cuts would add little if

any to the effectiveness of the layouts.
As the arrangements stand, without

the slightest alteration, they compare
favorably with the best of the type ad-
vertisements that are being used by ex-
hibitors. And the type advertisement is

still an important factor in theatre ad-
vertising.

There are many reasons why this is

true and will doubtless continue to be
true for some time. Exchange service,
it is hoped, will improve. But the im-
provement will be slow in coming, as
are all improvements in a business as
big as the distribution of motion pic-
ture film and accessories.
The exhibitor who finds himself con-

fronted with the task of advertising a
picture, with only a press book, none of
the material mentioned in which is actu-
ally available, to work with, is fortunate
if that press book contains specimen
advertisements as simple, attractive and
adaptable as these.
Four of the specimens are supplied by

the book under discussion. They serve
admirably as a foundation. And their
style is such, distinctive though simple,
that innumerable follow-up advertise-

"The

Luck of Geraldine Laird"
<i"'<*t

Bessie Barriscale

I

B rough t Lo ve

II! and Happiness

l| lljl Scorned ::

•* KATHLEEN MORRIS STOR Y

AT THE

CAPITOL
I

BESSIE BARRISCALE

niie Luck of Geraldine Laird

'

from Kathleen Sem> 'Fjmeu'- Str*rl

A TMx Soot, Dr. mi of

Kumtn Values and H^a" Appeal

AT THE .

COLONIAL THEATRE

The space left in these designs for cuts
from the play is as effective with the
cuts omitted.

ments can be readily fashioned after

their design.
This work the least experienced de-

signer can do with comparative ease and
success. There is little or no effort in-

volved. It is simply a matter of supply-
ing new phrases, altering the general
layout a bit, and telling the printer to

follow style.

There will be no objection from the

man who has the setting up of the job
in hand. There will be encouragement.
The penciled instructions that accom-

pany most layouts sent to the composing
room are not noted for their legibil-

ity. It is the common practice in print-

ing establishments that do a great deal

of this work, a wasteful practice for all

concerned, to call for the assistance of

some member of the shop force who

has shown ability in deciphering in-

volved chirography every time a prob-
lem is met with. And in the deciphering
of ad copy problems are frequent.

Press books should contain more of
this type of material. It is of genuine
service. Which is more than can be said
for a great deal of the more involved
advertisements employing cuts and mats
in the face of the usual difficulty in

actually obtaining these for use.

Service, it will be generally admitted,
is the aim of the press book. They are
elaborately written, equipped with the
best obtainable suggestions and pre-
pared copy, obviously prepared with the
service angle in mind.

It is an unfortunate thing that so few
of them fulfill their mission. An unfor-
tunate thing, but a thing that can be
corrected.

Exhibitors must unite in their de-
mands for better service at the ex-
change. They will get it, but it will take
persistence.

In the meantime, specimen ads of this

nature are of great value. They should
be used. And producers and distributors

-hould be willing to aid the exhibitor in

a difficulty born of their negligence by
supplying this material plentifjlly.

Inspirationals

Basing his argument upon the plausi-

ble basis that the theatre which, by its

operation, program selection, decoration,

musical accompaniment, etc.. inspires

pleasant and beneficial thoughts, and
that the inspiring of such thoughts is

the best form of advertising, P. J. Gar-
vey, of the James T. Igoe Co.. printers,

Chicago, has prepared holiday programs
of a high order.
Known as "Garvey's Inspirationals,"

they are sold to theatres after being
printed with the week's program on
page 3, the theatre name appearing on
page 1. ...
The cover design, printed in three

colors, are designed especially for holi-

day use. The covers for Washington's
Birthday and St. Valentine's Day. at

hand, are entirely appropriate.

Pages 2 and 4 contain quotations from
standard poets, institutional copy that

applies to any theatre, and other data of

similar nature.
An especial program for holidays is a

good feature. "Garvey's Inspirationals"

have been prepared with th° best inter-

ests in the theatre man in mind.

Fulfillment

Harry M. Crandall, controlling seven
theatres in Washington, D. C, used that
heading for a two-column box talk that

points a moral.
Theatres are always making promises.

It is one of the chief occupations of the

exhibitor who seeks to build business.
But they seldom point out to patrons

that the promises made have been ful-

filled.

Obviously, the fulfillment of the prom-
ises is the important thing. It is in ex-
pectation of that fulfillment that people
have attended in greater numbers than
before the publication of the promises.

In concluding, after pointing out the

steps that had been taken to keep those
promises, Mr. Crandall states his inten-

tion of continuing along the lines that

have brought success.
The device is one that all exhibitors

may use with profit.
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Characteristic Style Employed
In Pincus' California Displays

C. M. Pincus, advertising manager for

the California theatre, San Francisco,
after using various advertising methods
with varying success, seems to have set-

tled upon a style that is expedient, ef-

fective, and wholly in keeping with the

theatre for which it is used. Because of

its eminent practicality and the ease with
which something of the same nature
may be adopted by other exhibitors, we
have reproduced two of the three col-

umn displays recently published.

Mr. Pincus has many good reasons
for adopting the style he has chosen.

California
'[•tt run ttwdrvOl she

L ..rnjhad as Srw triad

so hard to bo'sporty'
DUT.mitwn th* man sh«

had kortortd most on.

earth cum tnat rotjht to

BUKtSoMbviliIlle >ru*'

the SMM that foUgvd
U ojM SC*t\«

worn

THOMAS H.INCE
KEJEHTS

ENNETT

TJEWOMMSUITCASE

HELLER AND THE CALlfORNIA THEATRE ORCHESTRA^
j

Advertisements Used by C. M. Pincus,
of the California Theatre, San Fran-
cisco, Are Pictorially Correct. This
from a Three-Column Original.

The straight line, of all the art forms,
is, doubtless, the one with the widest
appeal. The artistic in advertising is

always desirable, but the more complex
forms, the highly specialized figures, are
not always grasped by the man in the
street. And, after all, that same hypo-
thetical gentleman is the one upon which
the theatre must depend in great meas-
ure.

The straight line is also one of the
most pliable of the figures in common
use. There is practically no limit to the
variations which may be made with it.

It can be arranged this way and that,

rearranged but slightly and yet with
great effect, and it never wearies the
reader, though designs on which it is

the basis meet his gaze daily.

As Mr. Pincus has utilized the straight
line, and that is as he has utilized other
figures in past advertising, they are
highly effective. They provide, at a
glance as the reproductions will show,
a splendid background, a background
against which still and copy may be
thrown with wholy desirable results.

There is a distinctly business side to
the Pincus style that should not escape
notice.
The more elaborate styles may, in

some instances, be more attractive than
the present one. Skilled artists occas-
ionally turn out work that startles by
reason of its originality and brilliant

conception. But those same skilled art-
ists also, and with greater regularity,
turn out designs that cause one to won-
der just why they were paid what they
obviously must have been paid to do
the job.

Also, the exhibitor is not always in a
position to employ men of this calibre
granting that the results would be worth
the expenditure. Changed booking
dates, belated shipments, last-minute
changes of program, all these give rise
to emergencies that must be met with-
out preparation.

Mr. Pincus does not fear events of
this nature. He can always depend upon
his style to bring him through the
emergency without loss of prestige or
business.

It is a comparatively easy matter,
when necessity presses, to cut out a still

or two, place them upon a card back-
ground, draw in the required lines and
send the layout to the engraver. In
most cases zincs can be made of them
in little time.

To repeat, the artistic in advertising is

desirable. When it can be obtained thus
simply, without sacrifice, the wonder
naturally arises that more of it is not
met with. Mr. Pincus' style should be
a valuable pointer to many exhibitor-
advertisers.

Cadillac Showman Wins
With Full Page Layout

The exhibitor in the smaller city,

the city that does not boast a really
modern newspaper equipment, the
city that has no up-to-date engrav-
ing service, is seriously handicapped.
He is denied the advantage of the
original drawing and the skilled
make-ready. But he has unlimited
space. Here is his salvation.

The Lyric theatre, Cadillac, Mich., is

La. LYRIC THEATRE

Constance Talmadge

TEMPERAMENTAL WIFE

A Peppy PUr About WrvM .nd Strnofft

Tntche* Ob Not lo Scatter Then- Pe*H» Before Hop
Prom the W.r to Win 4 Wie • lo Wut

And the W>r lo Hold Hubbr b hm NUke • O.I-

-With Some Olhe, !,,„.,„ ... M»le!

THURSDAY AND FRIDAY
i
NOVEMBER 6th and 7th

The Lyric theatre, Cadillac, Mich., is a
firm believer in full page advertise-
ments. This composition used for "A
Temperamental Wife."

"\,r
! ANITA STEWART

The Grcatnf AH Star Cart"' ~

"
"HER KINGDOM of DREAMS"

7 REELS OF fXQUISTt 7 t#/»\§T5

j
A ITWNJ 0« IHI eULit £ «Ti ^

Another typical Pincus creation, also
three columns wide in the original.

Note grouping of figures to gain unity.

Another Cadillac page advertisement,
also used by the Lyric theatre, the

policy of which is worthy of attention.

an institution handicapped in some meas-
ure by reason of the incomplete equip-
ment in the city. There is little chance
to do big, original things in the way
of designing layouts or preparing draw-
ings. Cuts which can be bought at the

exchange are, of necessity, used almost
entirely.

But the Lyric theatre realizes the value

of its alternative.

It buys space in quantity, filling that

space with material that can be used by
the newspapers of the city. It gets re-

sults.

We have reproduced two pages re-

cently used, one for "A Temperamental
Wife," the other for "Her Kingdom of

Dreams." They are fit illustrations of

what the man in the smaller city may
accomplish despite lack of equipment.
The solution of the problem which

confronts the man so placed is not, of

course, solved as it should be solved by
the alternative. There should be no
let-up in the campaign to bring about
the installation of proper equipment in

newspaper plants. But the bringing
about of that change will take time and
patience.
While the reform is being effected the

size solution is the best that presents

itself.
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Tom Moore's Washington Theatres
Represented by Standard Designs

That which is standardized, if the
popular conception of the term is taken
as correct, is consistently efficient. It

does not waver, though" it may vary. It

is as good at one time as at another. It

maintains a certain set average. The
description fits the advertising done by
Tom Moore for his Washington, D. C,
theatres.

A weekly perusal of the newspapers
that contain Mr. Moore's advertisements
is a pleasant occupation. Every week
there is a new angle. Every week there
appears the old standard. The appeal
is as strong one week as another, and
it is a sturdy appeal.
The style varies greatly. Unlike the

Grauman advertisements that are con-
sidered by many the best published on
the Pacific slope, the Moore displays do
not follow a single set plan.

The Grauman advertisements vary, let

it not be forgotten, but the style car-

ries through. It is because of this fact

that they are run every week and every
day in a certain position in the paper.

It is because of this fact that they are
read by constant readers, many citizens

of Los Angeles turning to the Grauman
advertisements as habitually as they
turn to that section of the paper which
most intimately concerns them or their

occupation.
The peculiar fact is that many Wash-

ingtonians turn to the Moore displays
with as great regularity. And the Moore
advertisments are seldom similar for

more than a week. They are practically

never to be found one day in the same
position they occupied the day before.

But the habitual reader of the Wash-
ington newspapers looks for them.
They are not always the most striking

advertisements on the amusement page
or in the amusement section. Frequently

^~NWTH AT 6 ST

2JophALL WEEK"**""»

one or more of the other prominent and
gifted exhibitors in Washington turn out
superior creations. The struggle for su-
premacy is keen in the city.

MOORESGARDEN
NINTH BEt-Oipf;

TODAY JJOPM ALIW'.E"

An arrangement that focuses attention
upon the copy, used in three column
width for the Rialto.

The "Huckleberry Finn" spirit is worked
into this four-column display from
Moore's Garden theatre, Washington,
D. C.

But when the most striking advertise-
ments are read, if it is one of those
issues in which another theatre presents
the most attractive composition, the
thought invariably presents itself,

"What did Moore do today?"
It is the natural thing, the>i. to seek

out the Moore displays and read their

contents.
It is this quality, this tenacity of at-

tractiveness, born of dependability, that

most strongly characterizes the Moore
product.
We have reproduced, for purposes of

illustration, two of the more recent
Moore creations, one from a four and
the other from a three-column original.

Dissimilar in every respect, they are
still representative of the organization.
That used for the engagement of

"Huckleberry Finn" at the Garden thea-

tre was the most attractive upon the
original page. An excellent illustration,

which printed exceedingly well, is, per-

haos, its strongest point. The boy char-

acter which has become a dear memory
to most Americans, is excellently rep-

resented in the drawing used. The copy
is typical of the Moore advertisements,
brief but to the point.and expressive.

In the "Street Called Straight" ad-
vertisement less spectacular methods are

used. Here a simple still from the pic-

ture, probably stock material, used with

a circle and based upon a substantial
foundation, focuses attention upon the
copy, of which rather more than the
customary amount has been used.

In themselves the advertisements are
good. They may legitimately be called
stan-card.

Xot many theatre organizations have
attained to this advanced stage in their

advertising. They will do well to watch
the Moore system in its working out,

preferably in the columns of the Wash-
ington newspapers.

Springfield Editors
Show Proper Spirit

Cooperation is the dominant note
of present day American business. It

is the doctrine which is preached by
all who have at heart the great de-
velopment of American business in-

stitutions that is essential to a suc-
cessful weathering of what is termed
the reconstruction period Newspa-
pers, because of their great power for
good or for evil, will aid or hinder
America in this reconstruction as
they join in or fail to join in the
great movement for cooperation.

The Springfield Xezvs and the Springfield

Sun, probably published by the same in-

stitution, are genuinely devoted to co-

operation in the case of the exhibitor

advertiser. Daily there appears in these

publications, in identical style and set-

up, a full page of theatre advertising,

the whole summed up and pointed in an

editorial box called "The Theatre

Guide."

There can be no denying the value of

such an- editorial box. When editors

generally are convinced that such service

should be given the exhibitor who ad-

vertises, the accounts that represent the

weekly expenditure of those exhibitors

will be found showing a steady increase.

This is the whole secret of coopera-
tion.

Mutual benefit is the ultimate aim of
all cooperation. It is the end for which
obviously, all persons in business are
striving.

=HEW SUH = THEATRE GUIDg ALHLA

» _ - » " sjt NEW HIM

>SSS1
= FAIRBANKSE := Sun ALHAMBRA - -- 1

'—— DAI-TOW m»w

This page from the Springfield Sunday
News was duplicated in the Sun, an
example of cooperation as it should,
but seldom does, exist.
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Practical Proofs of Power's Leadership

IVe have recently advertised

That Fox's Splendid Studio

Loeztfs Newest Theatre

The Magnificent Palace Theatre

of Cincinnati

The Palads Theatre of Copenhagen

The
c
E(oyal hamily of Spain

and the big T & D. Theatre of

Oakland, California

are among the prominent purchas-

ers of Power's Projectors

The trade expects these big things

As a matter of course—"Powers

did it—why not?"

That's what you expect of Powers.

NICHOLAS POWER COMPANY
INCORPORAT E DEDWARD EARL, President

Ninety Gold St . New Yorjc,N .Y.
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to thia department.

It ia a co-operative aeroce FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what tte picture

did for the other fellow, thereby getting the only poaitive guide to box office value*. Addreaa. "What The
Picture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St.. Chicago

First National

A Day's Pleasure, with Charlie Chap-
lin.—Great Equals any he made for

First National. Big business.—Mrs. J.

A. Dostal, Ideal theatre, Omaha. Nebr.
—Neighborhood patronage.

Heart o' the Hills, with Mary Pick-

ford.—One of her best offerings.—Jack
Cairns, Brooklyn theatre. Detroit.

Mich.—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—A very fine picture. Should
please everyone. Ran it two days to

good business.—Wm. TifFt. Vaudette
theatre, Sterling. 111.—Neighborhood
patronage.

Daddy Long Legs, with Mary Pick-

ford.—This picture went over big at our
theatre. Everyone was well pleased.

—

Hare Bros., Novelty theatre. Barnard.
Kans.—General patronage.

The Temperamental Wife, with Con-
stance Talmadge.—I opened with this

picture on my first run of F. N. and it

went over big. The same old Constance:
she hits everyone in the heart. Did
packed business with Jinx as competi-
tion.—S. R. McMullen. A-Muse-U thea-

tre. Las Cruces, N. M.—General patron-

age.

A Midnight Romance, with Anita
Stewart—Played this one to capacity

kouse with comedy in addition.—J. P.

Wilson & Son, Wilson theatre. Astoria.

111.—Neighborhood patronage.

Heart o' the Hills, with Mary Pick-

ford.—Played two days. Drew capacity

business both nights. Very good pic-

ture and pleased my patrons.—R. F.

Patterson, Sun theatre, Ansley. Nebr.

—

Small town patronage.

The Thunderbolt, with Katherine
MacDonald.—Picture fine and star great.

Some said they didn't like it. Other?
liked it fine. Anyway, it will draw if you
advertise it big and advance your prices.

It made money for me.—A. J. Twilegar.
Lyric theatre, Goldfield. Nev.—Mining
camp patronage.

Back to God's Country, with Nell
Shipman.—One of the best pictures I

ever ran. Patrons all well pleased. Good
business.—E. H. Winkler, Palace thea-

tre, St. John, Kans.—Small town pat-

ronage.

Daddy Long Legs, with Mary Pick-

ford.—The picture without a fault. We
packed the house and turned them away.
Book .it and don't forget to advertise.

—

C. N. Jacobs, Kozy theatre. Chatsworth.
111.—Neighborhood patronage.

A Day's Pleasure, with Charlie Chap-
lin.—Pretty fair picture. The laughs are

not overly abundant, but the picture will

go over big. Ran one day to good house
afternoon and night. Advertise strong.

—E. R. McMullen. A-Muse-U theatre.

Las Cruces, N. M.—General patronage.

Her Kingdom of Dreams, with
Stewart.—The most wonderful photog-
raphy we have ever seen. Picture fine

and drew good.—R. R. Booth, Para-
mount theatre, Nebraska City. Nebr.

—

High class patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—Picture great and Jack was surely

good in this one. Everybody pleased,

and drew big business.—A. J. Twilegar,
Lyric theatre, Goldfield, Nev.—Mining
camp patronage.

A Temperamental Wife, with Con-
stance Talmadge.—A very good picture.

Business just average on account of

"flu" and colds.—O. R. Hans. Scenic
theatre, Hastings, Minn.—Small town
patronage.

Daddy Long Legs, with Mary Pick-

ford.—Business to S. R. O. first day.

HISS HETTY GRAY BAKER
Who edits nil the film that goes into the

For News Weekly

Good business second day. Bad roads
kept country" folks away. Everybody
pleased.—Peter Krauth. Denison theatre.

Denison. Ia.—Neighborhood patronage.

Back to God's Country, with Nell
Shipman.—Fine picture. Good photog-
raph}-. Our patrons well pleased. Boost
this one, managers.—Bill Leonard. Mys-
tic theatre. Cedar Vale. Kans.—Neigh-
borhood patronage.

The Romance of Tarzan, with Elmo
Lincoln.—Fine picture. Played to larger

house than Tarzan of the Apes.—J. P.

Wilson & Son. Wilson theatre. Astoria.

111.—Neighborhood patronage.

Mary Regan, with Anita Stewart.

—

Good, but not as good as others. Too
long and padded. Went over verv well.

No kicks.—W. T. Hayes. Dreamland
theatre. Providence. Ky.—Neighborhood
patronage.

In Wrong, with Jack Pickford.—This
is the best Jack Pickford through First

National. Good business for one day.
He will in time be a big drawing card.

—Mrs, J. A. Dostal. Ideal theatre.
Omaha. Nebr.—Neighborhood patron-
age.

The Mind the Paint Girl, with Anita
Stewart.—All First National attractions
are good.—Pfeiffer Bros.. Opera House.
Kenton, O.—Neighborhood patronage

The Romance of Tarzan, with Elmo
Lincoln.—Our people liked it better than
Tarzan of the Apes.—C. T. Metcalf,
Opera House. Greenfield, 111.—Small
town patronage.

Fox
Wings of the Morning, with William

Farnum.—This is by far the best pic-

ture I have shown. "Flu" was in our
midst but even at that I had a good
crowd. I never had a show that pleased
all my patrons as did this one. You
can't go wrong on Farnum.—Ethel M.
Huber, Opera House, Camp Point. 111.

—Neighborhood patronage.

The Rebellious Bride, with Peggy
Hyland.—You will make no mistake in

booking this.—George H. Richardson.

K. of P. Hall. Moultonboro, N. H.—
Neighborhood patronage.

Last of the Duanes, with William Far-

num.—Great picture. Did big business

and everybody liked it.—J. C. Lamonet-
tin, American theatre, Breckenridge.

Tex.—Transient patronage.

Rough Riding Romance, with Tom
Mix.—Plenty of pep to this picture and
Tom's the boy that makes the business

good when it's bad.—Frank J. Saum,
Hudson theatre, St. Louis. Mc.—Neigh-
borhood patronage.

Chasing Rainbows, with Gladys Brock-

well.—This is the kind of a picture that

pleases everybody.—F. J. Gruber, Tem-
ple theatre. East Jordan. Mich.—Neigh-

borhood patronage.

The Coming of the Law, with Tom
Mix.—If you don't think Tom is good
try any of his productions and see.

—

Cal Boom. Gem theatre. Hedrick, Ia.

—

Neighborhood patronage.

The Lone Star Ranger, with William

Farnum.—Picture great, and star at his

be*t. Drew a fine business to advanced

prices.—A. J. Twilegar. Lyric theatre.

Goldfield. Nev.—Mining camp patron-

age.

Six Shooter Andy, with Tom Mix.

—

This is a good picture. Mix always packs

them in.—L. A. Hasse. Majestic theatre.

Mauston. Wis.

The Lure of Ambition, with Theda
Bara.—Star does not draw for us. Good
picture. Sunshine comedy helped to put

this one over. Business fair.—Peter

Krauth. Opera House. Denison, Ia

—

Neighborhood patronage.

Tell It to the Marines, with Jane and
Katherine Lee.—People walked out. Kid
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CHAUFFEURING HAS ITS COMPENSATIONS

Larry Semon, the Vitagraph comedian, has difficulty, however, keeping his mind on
his work in "The Grocery Clerk," his latest vehicle

pictrres and fairy stories don't suit the
average person.—W. C. Clecton, Gem
theatre, Higbee. Mo.
The Jungle Trail, with William Far-

num.—Good picture. Something differ-

ent.—Fahrney & Elson, Electric theatre,
Curtis, Nebr.—Family patronage.

Broken Commandments, with Gladys
Brockwcll.—Wronged girl stuff in which
this star always plays, and nobody wants
to see such stuff. Poor business always
with this star. Had to cancel her pro-
ductions.—A. J. Twilegar, Lyric theatre,
Goldfield, New—Mining camp patron-
age.

The Shark, with George Walsh.—
Good. Lots of action. Some real fight

scenes. Business fair.—Jos. C. Stack,
Royal theatre, Carroll, la.—General pat-
ronage.

A Woman There Was, with Theda
Bara.—Poorest picture of this star we
have ever run. People did not like it.

Business poor.—Whitman & Graffort,
Princess theatre, Buchanan, Mich.

—

General patronage.

Wings of the Morning, with William
Farnum.—Average Farnum picture. Fair
business.— I.. W. Heal. Sterling theatre,
Superior, Nebr.—Neighborhood patron-
age.

The Coming of the Law, with Tom
Mix.—Mix is a favorite in our vicinity,

and this is a splendid Mix picture.

Everybody left the theatre smiling.
That's convincing evidence of the feel-

ing of my patrons.—Ethel M. Huber,
Opera House, Camp Point, 111.—Neigh-
borhood patronage.

Checkers, with a special cast.—Good
big show. Fair business at increased
prices.—J. J. Grimm, Chickens theatre,

Wilber, Nebr.—Neighborhood patron-
age.

The Soul of Buddha, with Theda Bara.
—Very fine picture.—E. Cameron, Ar-
cade theatre. St. Paul, Minn.—Neighbor-
hood patronage.

Thieves, with Gladys Brockwell.

—

This is the best picture Miss Brockwell
has made yet. Drew well against strong
competition.—C. F. Hancock, Lyric
theatre, Stuart, Fla.—Small town pat-
ronage.

Help! Help! Police, with George
Walsh.—Good picture. Keeps them
laughing. George is coming to the front

here. Good money card for me.—Cal
Boom, Gem theatre, Hcdrick, la.

—

Neighborhood patronage.

Ace High, with Tom Mix.—This is

one of the best program pictures I have
ever shown. Everybody pleased.—L. A.
Hasse, Majestic theatre, Mauston, Wis.

The Merry Go Round, with Peggy
Hyland.—Just fair. Business good.— E.

N. Brown, Stocking theatre. Grand Rap-
ids, Mich.—Neighborhood patronage.

The Love That Dares, with Madlaine
Traverse.—This is the first time the star
has played here, but she was liked fine.

This sure is a good picture. Don't be
afraid to book it.—Philbrick & Knob-
lanch, Rex theatre, Allen, Nebr.—Small
town patronage.

Goldwyn
Jubilo, with Will Rogers.—Great. New

face and didn't hurt anybody. Sure to

be popular. A sure fire comedy.—Jack
Nash, Strand theatre, Trinidad, Colo.

—

Neighborhood patronage.

Oh, Johnny, with Louis Bcnnison.

—

Don't be afraid to book Louis Bennison
series. They have all, so far, got us a
big house. He sure is some star. Well
liked here. —Philbrick & Knoblanch,
Rex theatre, Allen, Nebr.—Small town
patronage.

A Misfit Earl, with Louis Bcnnison.

—

Very good. Bennison at his best. Got
more laughs out of this than I did out
of a comedy. Book it. You will not be
sorry.—E. N. Brown, Stocking theatre,

Grand Rapids, Mich.—Neighborhood
patronage.

High Pockets, with Louis Bennison.

—

Just a picture. Pleased lovers of west-
ern pictures. Photography wonderful.
Goldwyn makes the clearest pictures on
the market.—Majestic theatre, Grand
Island, Nebr.—Neighborhood patronage.

Speedy Meade, with Louis Bennison.
—An average program picture. Patrons
will not compliment, neither will they
kick.—C. T. Metcalf, Opera House,
Greenfield, 111.—Small town patronage.

High Pockets, with Louis Bennison.

—

Picture a good Western and star well
liked. Second picture I played of him
and drew both times to good business.
—A. J. Twilegar, Lyric theatre, Gold-
field, Nev.—Mining camp patronage.

Jinx, with Mabel Normand.—Every-
body liked it. It's a relief to get a good
kid comedy for people from 6 to 80 years
old. It's real entertainment.—Jack Nash,
Strand theatre, Trinidad, Colo.—Neigh-
borhood patronage.

Peck's Best Girl, with Mabel Normand.
—Fair picture, but not what we ex-
pected.— L. H. Nelson, New Palace the-
atre, Little Sauk, Minn.—Home patron-
age.

The Road Called Straight, with Louis
Bennison.—This picture is one of the six
Louis Bennison series. This picture was
not as good as the rest of them, but we
had a good house. The rest of them
grand. Book them.— Philbrick & Knob-
lanch, Rex theatre, Allen, Nebr.—Small
town patronage.

Spotlight Sadie, with Mae Marsh.

—

Nothing to boost. Only ordinary.— C.
T. Metcalf, Opera House, Greenfield, 111.

—Small town patronage.

Jinx, with Mabel Normand.—Good
comedy-drama to good business.

—

Pfeift'er Bros., Opera House, Kenton, O.—Neighborhood patronage.

The City of Comrades, with Tom
Moore.—This will get by, but people
want the Tom Moore smile. That is all

that is lacking.— E. N. Brown, Stocking
theatre, Grand Rapids, Mich.—Neigh-
borhood patronage.

Jubilo, with Will Rogers.—This is the
third picture I played of this star, and
he is sure a money-getter. He's just fine
in this picture, couldn't be better.—A. J.
Twilegar, Lyric theatre, Goldfield, Nev.
—Mining camp patronage.

A Perfect Lady, with Madge Ken-
ned}'.—Tells the truth. Fine picture for
any small town. Will have return show-
ing.— H. H. Woody, Princess theatre,
Lincoln, Kans.—Neighborhood patron-
age.

Lord and Lady Algy, with Tom
Moore.—A fine picture. Star and sup-
port extra good. Everybody pleased.
Drew a big Sunday business.—A. J.
Twilegar, Lyric theatre, Goldfield, Nev.
—Mining camp patronage.

Daughter of Mine, with Madge Ken-
nedy.—My business would soon leave
me if this was the average picture that
I showed.—Custer Carland, Victoria
theatre, Frankfort, Mich.—Small town
patronage.

Fighting Odds, with Maxine Elliott.

—

A splendid picture with a splendid plot.

Star was new here but was well spoken
of. We need more pictures like this one.

—Jno. I. Saunders, Cheney theatre,

Cheney, Kans.—Neighborhood patron-
age

Strictly Confidential, with Madge
Kennedy.—A dandy picture. Went over
big at advanced prices. Lends itself well

to novel advertising.—Reth Drew Guhl,
Pastime theatre, Delavan, Wis.—High
class patronage.

Water, Water Everywhere, with Will
Rogers.—Fair picture. Star has no fol-

lowing as yet in my town.—Majestic
theatre. Grand Island, Nebr.—Neighbor-
hood patronage.

Nearly Married, with Madge Kennedy.
—Poorest Goldwyn picture I ever
played. Lost money.—Dadman & May-
nard. Town Hall, Harvard, Mass.

—

Small town patronage.

Lord and Lady Algy, with Tom
Moore.—Not up to some of his pictures,

but very good. Star growing more pop-

ular all the time.—J. A. Woolstenholm,
Majestic theatre, Grand Island, Nebr.

—

Neighborhood patronage.

High Pockets, with Louis Bennison.

—

A <?ood Western with plenty of action.

—H. G. Ramsey, Royal theatre, El Do-
rado, Kans.—General patronage.
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The Cinderella Man, with Mae Marsh.

—Very good. You want to make it

known to your patrons that Tom Moore
is in it. Business good. Played with

The Black Secret.—E. N. Brown. Stock-

ing theatre, Grand Rapids, Mich.

—

Neighborhood patronage.

Hodkinson
Live Sparks, w ith J. Warren Kerrigan.

—A pleasing subject. Went over good.

Kerrigan is well liked here.—Fred Cos-

man, Electric theatre, St. Joseph, Mo.

Desert Gold, with E. K. Lincoln.

—

Truly a big production and in our opin-

ion the best handling of Zane Grey's

works up to date. The producer gives

the exhibitors a real treat.—R. R. Booth.

Paramount theatre, Nebraska City,

Nebr.

Desert Gold, with E. K. Lincoln.

—

Great picture for oil fields. Two-day
run to capacity house.—J. C. Lamonet-
tin, American theatre, Breckenridge,

Tex.—Transient patronage.

The Westerners, with a special cast.

—

Ran one week to capacity. Picture drew

good. Patrons liked it so well they

demanded to see it again. Ran back

four days to clean up. One of the best

Western pictures ever made.—G. C.

Christman, Gayoso theatre, Kansas City,

Mo.—Downtown patronage.

Desert Gold, with E. K. Lincoln.

—

Good. Very good Western. The book

being widely read surely brought the

people in. Big business one day. Just

fair second.—Mrs. J. A. Dostal, Ideal

theatre. Omaha. Nebr.—Neighborhood
patronage.

The Westerners, with Roy Stewart.

—

Evervbody should play this picture. It

brings big money in the box office.—J. C.

Lamonettin. American theatre. Brecken-

ridge. Tex.—Transient patronage.

Metro

The Walk Offs, with ^

One of the best pi<"

consider this
°"'

iest little -

Wish T

F-

the Landers theatre, and my patrons
said it was the best picture they had
seen in Springfield this season. Book it,

and boost it, and it will get the money
for you. I have booked the balance of
Nazimova's on the strength of The
Brat's showing.—S. E. Wilhoit, Land-
ers theatre, Springfield, Mo.—Neighbor-
hood patronage.

That's Good, with Hale Hamilton.—

A

good light comedy.—F. J. Gruber. Tem-
ple theatre, East Jordan, Mich.—Neigh-
borhood patronage.

Lombardi, Ltd., with Bert Lytell.—
One of the most pleasing pictures of
the season. A wonder in entertainment
value. Explain title meaning in public-
ity and you will get results.—H. E.
Ulrich, Marshall theatre, Manhattan.
Kans.—General patronage.

In For Thirty Days, with May Allison.
—Very good. Fair business. Get it.

—

Will F. Krahn, Lorin theatre. Berkeley.
Calif.—Neighborhood patronage.

Lombardi, Ltd., with Bert Lytell.

—

With the assistance of a style show this

went over fairly satisfactorily.—Stanley
Chambers. Palace theatre. Wichita,
Kans.—General patronage.

The Man Who Stayed at Home, with
a special cast.—A fine picture. Com-
ments were fine. A picture that pleases
all is the picture that makes the show-
man smile. This picture did this for me.
—Harvey Nelson, Grand theatre, N»
berry, Mich.—General patrona rr -

Some Bride, with Vi^'
Knocked them out of * v

Dana ever had.—Rav-
Opera "House, v; -

Please Ge*
—This i=

played
conff
of
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the best would have been before the

war was over.—Custer Garland, Victoria

theatre, Frankfort, Mich.—Small town
patronage.

Square Deal Sanderson, with W illiam

S. Hart.—Pleased a large crowd.—Bert
Norton, Kozy theatre, Eureka, 111.

—

Neighborhood patronage.

The Miracle Man, with a special cast.

—Repeat two days. Knocked 'em down.
This picture should make more money
than Birth of a Nation. It's a better

money getter.—Jack Nash, Strand thea-

tre, Trinidad, Colo.—Neighborhood pat-

ronage.

Putting It Over, with Bryant Wash-
burn.—A mildly pleasing picture. Busi-

ness average.—W. O. Jensen, Lathrop
theatre, Omaha, Nebr.—Neighborhood
patronage.

The Misleading Widow, with Billie

• rke.—Many good comments on this

^^—Pfeiflfer Bros., Opera House.
<i—Neighborhood patronage.

1- with Dorothy Gish.

—

<J business and every-
T

. Henhart, Benton
Mo.—Neighbor-

Wallace Reid.

ie kind that

^eatre.
-t-

M \ I Ml It U \ t

\iid l>n\iil 1'oivHI In li MiTiie from tin-

PaMBMat ArliTlifl |il«lur<- "On With
th«- Ilnnce."

Maird, Crystal theatre, Pattonsburg,
Mo.—Neighborhood patronage.

Molly Entangled, with Vivian Martin.
—Only a fair program picture. Did not
please as well as star usually does.—

E

D. Luna, Hulbert theatre, Hulbert.
'- —Neighborhood patronage.

Pathe

Other Wife, with Syl-
turc. Great story,

well liked.

—

''eatre, St.

onage.

Mur-
ine.

Lyric theatre, Goldfield, Nev.—Mining
camp patronage.

Erstwhile Susan, with Constance Bin-
ney.—Good, clean picture. Rural com-
edy type. Business poor, but not fault
of picture.—Arthur LaForce, Happy
Hour theatre, Two Harbors, Minn.

—

W-ighborhood patronage.

Erstwhile Susan, with Constance Bin-
ney.—This is some picture. Audience
tell in love with Binney. Great.—A. H.
Schurr, Grand theatre, St. Marys, O.

—

Transient patronage.

Anne of Green Gables, with Mary
Miles Minter.—Compliments piled up
sky high. Such pictures are a credit to
the motion picture business.—W. C.
Mclntire, Rose theatre, Fayetteville,
N'orth Carolina.

Republic

The American Way, with Arthur Ash-
ley.—Everyone liked this and said so.
A swift moving play.—J. L. Meyers,
Liberty theatre, Ivesdale, III.—Small
town patronage.

When Bear Cat Went Dry, with a spe-
cial cast.—Good picture. Good adver-
tising possibilities.—A. A. Spradling,
Star theatre, Merna, Nebr.—Neighbor-
hood patronage.

Phil-for-Short, with Evelyn Greeley.—
A good picture in every way.—F. J.
Gruber, Temple theatre. East Jordan,
Mich.—Neighborhood patronage.
The Little Intruder, with I-ouise Huff.—A remarkably good picture.—R. Ross

Riley, Wigwam theatre, Obcrlin, Kans.
—Small town patronage.

The Little Intruder, with Louise Huff.
—Well liked.—Faul & Overton, Lyric
theatre, Winchester, III.—Neighborhood
patronage.

Romany, with a special cast.—A good
-oecial and my patrons liked it even

- than When Bearcat Went Dry.
-cry beautiful. Book it and

"». H. Cooke, Hub theatre,
'" —Neighborhood pat-

•h June El-
• good.
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Girl of My Dreams, with Billie

Rhodes.—Best comedy-drama we have
had for some time.—L. C. Farquhar,
Opera House, Guide Rock, Nebr.—Fam-
ily patronage.

The Bravest Way, with Sessue Haya-
kawa.—Good picture, although old.

Would have been better if third reel

hadn't been mixed up.—R. W. Ralston,
Colonial theatre, Tracy, Minn.—Neigh-
borhood patronage.

The Other Half, with a special cast.

—

Wonderful picture.—W. A. Burt, Lib-
erty theatre, St. Helena, Ore.

Select

The Veiled Adventure, with Constance
Talmadge.—Picture good and star good.
Average business.—A. J. Twilegar, Ly-
ric theatre, Goldfield, Nev.—Mining
camp patronage.

Footlights and Shadows, with Olive
Thomas.—A sweet little picture that

pleases. The same applies to the star.

—

Arthur LaForce, Happy Hour theatre,

Two Harbors, Minn.—Neighborhood
patronage.

The Broken Melody, with Eugene
O'Brien.—Very good love story. Star

well known, but too many close-ups of

him. Business fair. "Flu."—George
Pliakos. Marquette theatre, St. Louis,

Mo.—Neighborhood patronage.

Upstairs and Down, with Olive

Thomas.—Good picture. Star is making
good with our patrons.—Peter Krauth.
Opera House, Denison, la.—Neighbor-
hood patronage.

The Broken Melody, with Eugene
O'Brien.—Star certainly draws the la-

dies. Picture is good. Business as good
as that done with some so-called big

pictures.—Chas. H. Ryan. Garfield thea-

tre, Chicago, 111.—Neighborhood patron-

age.

Experimental Marriage, with Con-
stance Talmadge.—Average program
picture. No comments.—T. C. Shipley,

Essaness theatre, Rushville. Nebr.

—

Small town patronage.

The Probation Wife, with Norma Tal-

madge.—Picture fine and star very good.
Everybody pleased. Average business.

—

A. J. Twilegar, Lyric theatre, Goldfield,

Nev.—Mining camp patronage.

Footlights and Shadows, with Olive

Thomas.—Miss Thomas has a pleasing

role. Is pretty to look at, but there is

not much to the story. It's a shame
Miss Thomas is not given better stories

to work in. If so, she would become
very popular. She is not given half a

chance.—FredCosman, Electric theatre.

§t. Joseph, Mo.

Her Only Way, with Norma Tal-

madge.—Good, but not as good as some
others I have had of this star.—Mrs. S.

I. Haney, Liberty theatre, Des Moines,

N. M.—Small town patronage.

Out Yonder, with Olive Thomas.—

A

tale of the sea. Star has a nice person-
ality. Picture is good entertainment.
Olive Thomas is popular with our pa-

trons.—Chas. H. Ryan, Garfield theatre,

Chicago, 111.—Neighborhood patronage.

Sauce for the Goose, with Constance
Talmadge.—Not as good as some of her

others. Fair business.—E. H. Winkler,
Palace theatre, St. John, Kans.—Small
town patronage.

The Spite Bride, with Olive Thomas.
—Good business. Good show.—J. J.

Grimm, Chickens theatre, Wilber, Nebr.
—Neighborhood patronage.

Her Only Way, with Norma Tal-
madge.—Very good picture. Pleased all

who saw it. Don't be afraid to try this
one as Norma will take care of them.

—

E. R. McMullen, A-Muse-U theatre, Las
Cruces, N. M.—General patronage.

United Artists

Pollyanna, with Mary Pickford.

—

Greatest Pickford picture ever made by
long odds. We raised our prices to 55c
and 83c and had no kicks. Grab this one.
boost it and then watcli them come. We
ran it three weeks.—H. H. Smith, Play-
house theatie, 410 Michigan avenue, Chi-
cago, 111.—Downtown patronage.

When the Clouds Roll By, with Doug-
las Fairbanks.—Very good Fairbanks
production. Easily good for advanced
admission, because of elaborate produc-
tion as well as entertainment value.

—

Stanley Koch, Novelty theatre, Anthony,
Kans.

Broken Blossoms, a D. W. Griffith
production.—Pleased about 50 per cent
of patrons. Acting wonderful, but story
too sad. Good business to bad weather.—M. H. Goodrich, Opera House, Piper
City, 111.—Neighborhood patronage.

Pollyanna, with Mary Pickford.

—

Good picture, but not for oil fields. Did
fairly good.—J. C. Lamonettin, Amer-
ican theatre, Breckenridge, Tex.—Tran-
sient patronage.

His Majesty, the American, with
Douglas Fairbanks.—A mighty good
one. You can't lose on it. Played one
night. Would stand for two nights in

any size town. Ran two and one-half
shows with a jammed house.—R. F. Pat-
terson. Sun theatre. Ansley, Nebr.

—

Small town patronage.

Broken Blossoms, a D. W. Griffith

production.—A good change. Drew well
on rainy night. This picture is not the
regular fairy story type.—W. D. Ho-
gan, Bonita theatre. Canton, Ga.

—

Neighborhood patronage.

Universal
Blind Husbands, with Eric Yon Stro-

heim.—Locale of the storv is different

than the usual run. It is an interesting
picture. Story deals with a husband's
neglect for his wife. It is in eight reels
which is a bit too long. Characters all

take their parts well and direction was
excellent. Very few subtitles in this pic-
ture for its length. Business fair on a
second repeat in our locality.—Chas. H.
Ryan, Garfield theatre, Chicago, 111.

—

Neighborhood patronage.

Blind Husbands, with Eric Von Stro-
heim.—Fair business. Some very beau-
tiful scenery. Lacks a punch.—Knicker-
bocker theatre, Detroit, Mich.

Destiny, with Dorothy Phillips.—Yery
good picture. Gave satisfaction. Busi-
ness good.—Peter Krauth, Opera House,
Denison, la.—Neighborhood patronage.

Bare Fists, with
very good Western

Harry Carey.—

A

and drew better
than some of the so-called specials.

Book it. It will please them all.—R. W.
Ralston, Colonial theatre, Tracy, Minn.
—Neighborhood patronage.

The Right to Happiness, with Dor-
othy Phillips.—Excellent picture. We
advertised heavily six weeks in advance,
but patronage fell way short of most
conservative expectations. Lost money.
Second day only 60 per cent of first.

Can't understand it.—T. C. Shipley, Es-
saness theatre, Rushville, Nebr.—Small
town patronage.

A Gun Fighting Gentleman, with
Harry Carey.—A very good Western
comedy-drama. Drew well.—Knicker-
bocker theatre, Jefferson & Belle Isle

Bridge. Detroit. Mich.—Neighborhood
patronage.

The Brute Breaker, with Frank Mayo.
—If you want action book this one. It

has as much action as three average
features put together. Wonderful North-
ern scenes.—R. Ross Riley, Wigwam
theatre. Oberlin, Kans.—Small town pat-
ronage.

When a Girl Loves, with Mildred Har-
ris.—Did not give star a chance. Was
disappointing to Mildred Harris' follow-

"CONNIE" ASSERTS HER RIGHTS

Constance Talmadge in her fourth First National picture, "In Search of a Sinner,"
adapted by John Emerson and. Anita Loos from Charlotte Thompson's story.
David Kirkland directed
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ers. Used star's name only.—W. T.
Hayes, Dreamland theatre, Providence,
Ky.—Neighborhood patronage.

Vanity Pool, with Mary MacLaren.

—

Universal pictures are hard to beat. The
star pleases all.—R. Ross Riley, Wig-
wam theatre, Oberlin, Kans.—Small
town patronage.

The Petal on the Current, with Mary
MacLaren.—This our patrons considered
poor. Too much crying and too many
close-ups of star crying. Very poor
business two nights.—O. R. Hans,
Scenic theatre, Hastings, Minn.—Small
town patronage.

The Air Robbery, with Lieut. Lock-
lear.—A wonderful picture. One that
will satisfy all. Ran two days. Unable
to handle the crowd.—H. M. McDonald,
Rialto theatre, Valljo, Cal.—Transient
patronage.

What Am I Bid? with Mae Murray.

—

This is a good picture. Pleased almost
everyone.—Harry Hobolth, Maxine the-
tre, Imlay City, Mich.

The Silk Lined Burglar, with Pris-
cilla Dean.—Very good. Boston Blackie
was great.—Mrs. S. I. Haney, Liberty
theatre, Des Moines, N. M.—Small
town patronage.

The Blinding Trail, with Monroe Sal-
isbury.—Good snow picture with re-
markable acting.—R. Ross Riley, Wig-
wam theatre, Oberlin, Kans.—Small
town patronage.

Vitagraph

Too Many Crooks, with Gladys Leslie.—No story or punch. The people want
action.—M. H. Gordrich, Opera House,
Piper City, 111.—Neighborhood patron-
age.

When a Man Loves, with Earle Wil-
liams.—Star well liked by everybody and
draws good. Fine picture. Very good
story. The "flu" spoiled business.—Geo.
Pliakos, Marquette theatre, St. Louis,
Mo.—Neighborhood patronage.

The Birth of a Soul, with Harry
Morey.—Not much to the picture. Just
pleased. This "two parts for a star"
people do not like. It keeps many away.
—Mrs. J. A. Dostal, Ideal theatre,

Omaha, Neb.—Neighborhood patron-
age.

The Cambric Mask, with Alice Joyce.
—Fair program picture. Alice Joyce
saves the day because my patrons like

her.—R. W. Ralston, Colonial theatre,
Tracy, Minn.—Neighborhood patronage.

Slaves of Pride, with Alice Joyce.

—

Star wears some nice clothes in this

feature. Title is good. Business good.
Story will interest all audiences. It is

in six reels.—Chas. H. Ryan, Garfield
theatre, 2844 Madison street, Chicago,
111.—Neighborhood patronage.

The Midnight Bride, with Gladys
Leslie.—Just an ordinary picture. Just
pleased to good business with serial we
are running.—Mrs. J. A. Dostal, Ideal
theatre, Omaha, Neb.—Neighborhood
patronage.

A Fighting Colleen, with Bessie Love.
—Bessie Love does fine in this picture

and everyone went wild over it. Poor
night, as Monday always is with me.
It's a good one.—E. R. McMullen,
A-Muse-U theatre, Las Cruces, N. M.

—

General patronage.

The Divine Spark, with Alice Joyce.

—

Good picture, but spoiled with cloud

effects. Failed to please —J. Walton,
Auditorium theatre, Lockwood, Mo.

—

Neighborhood patronage.

Beauty Proof, with Harry Morey.—If

they hadn't had a lot of snow they sure

would have been out of luck and if it had
not been Saturday I would have been

out of luck.—W. T. Hayes, Dreamland
theatre, Providence, Ky.—Neighborhood
patronage.

The Gamblers, with Harry Morey.

—

Very good drama. Story good. Sus-

pense good. Business above average.

Photography good. Whole cast does

creditable work.—S. D. Ziadik, Derby
theatre, Derby, Conn.—General patron-

age.

Specials

The Birth of a Race, with a special

ca-st.—Ran to advanced prices. Big

crowds. Pleased 90 per cent of patrons.

Personally think it a wonderful picture.

—M. H. Goodrich, Opera House, Piper

City, 111.—Neighborhood patronage.

Hearts of Men (Hiram Abrams), with

George Beban.—Picture and star fine.

This kind of picture will get you the

money. Everybody pleased.—A. J.

Twilegar, Lyric theatre, Goldfield, Nev.

—Mining Camp patronage.

Hearts of the World (D. W. Griffith),

with Lillian Gish.—Would have been a

knockout during the war, but should be

put on the rack now.—R. W. Ralston,

Colonial theatre, Tracey, Minn.—Neigh-
borhood patronage.

Eyes of Youth (Equity), with Clara

Kimball Young.—Beautiful production.

Very heavy. C. K. Y. does excellent

work. Patrons divided. Some said they

liked it while others did not.—Stanley

Koch, Novelty theatre, Anthony, Kan.

Hearts of Men (Hiram Abrams), with
George Beban.—Pleased 90 per cent. I

did not run it as a special, though.

—

Mrs. S. I. Haney, Liberty theatre, Des
Moines, N. M.—Small town patronage.

Carmen of the Klondike, with Clara
Williams.—This is a splendid picture,

but don't like title. Did not draw in this

community.—Ethel M. Huber, Opera
House, Camp Point, 111.—Neighborhood
patronage.

Stolen Orders (Brady), with a special
cast.

—"Good mystery story," was the

usual comment. Pleased mostly. Did
not draw.—Majestic theatre, Lexington,
Neb.—Neighborhood patronage.

Fool's Gold (Arrow), with Mitchell
Lewis.—A fairly good picture of its

kind, but not the star's best.—Jack
Cairns, Brooklyn theatre, Detroit, Mich.—Neighborhood patronage.

The Confession, with Henry Walthall.
—Played this seven days to extra good
business. Public well pleased.—Wm.
Sievers, New Grand Central theatre, St.

Birth of a Race, with a special cast.

—

Drew a big crowd.—F. E. Kauffman,
Louis, Mo.—Transient patronage,
ronage.

The Birth of a Race, with George Le-
guere.—A much overrated picture.
Would have taken better during the war,
but that everyone wants to forget now.
Drew big crowd due to advertising.

—

Frank J. Saum, Hudson theatre, St
Louis, Mo.—Neighborhood patronage.

Eyes of the World (Clune), with a spe-
cial cast.—Did very well with this one.
—G. Kirk Lewis, Gaiety theatre, Starke,
Fla.—Neighborhood patronage.

Mickey (Western Import), with Ma-
bel Normand.—Played this picture two
days with almost as good receipts the
second night as the first.—Walter Car-
roll, Royal theatre, Fullerton, Nebr.

—

Neighborhood patronage.

The Unpardonable Sin (Harry Gar-
son), with Blanche Sweet.—Would have
been good picture during war times.

People are down on this sort of story at

this time.—Chas. R. Rhoda, Palace the-

atre, Royalton, Minn.—Small town pat-

ronage.

Whom the Gods Would Destroy
(Harry Garson), with Jack Mulhall.—

A

war picture, but one that's different.

Played on Sunday and came close to my
record at advanced prices. Full of action

and wonderfully well staged.—J. _
B.

Stine, Gem theatre, Clinton, la.—Neigh-
borhood patronage.

Mickey (Western Import), with Mabel
Normand.—Standing room only and a

picture that sure was talked about the

next day. A moneymaker for anyone
who books it.—R. L. Olson, Princess the-

atre, Berthold, N. D.—Neighborhood
patronage.

Serials

Lightning Bryce (Arrow), with Ann
Little.— Still going big. Third episode.

—

G. G. Christmann, Gayoso theatre, Kan-
sas City, Mo.—Downtown patronage.

1 I

A scene from Rex Beach's famous story
"The Silver Horde," directed by Frank
Lloyd, distributed by GOldvryn.
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Bound and Gagged (Pathe), with

George B. Seitz.—An excellent serial.

You can depend on Pathe serials.—W.
D. Hogan, Bonita theatre, Canton, Ga.

—

Neighborhood patronage.

The Red Glove (Universal), with Ma-
rie Walcamp.—Artistic and interesting

at both ends. Sags somewhat through

middle—Fahrney & Elson, Electric

theatre, Curtis, Neb.—Family patronage.

Lightning Bryce (Arrow), with Ann
Little. Going big. Best serial ever made.

Give first episode a big send-off and you

have made fifteen weeks of good busi-

ness. Second episode better than first.

—

G. C. Christman, Gagoso theatre, Kan-

sas City, Mo.—Downtown patronage.

The Midnight Man (Universal), with

James Corbett.—A little too much of

the same and impossible things done.

—

L. H. Nelson, New Palace theatre, Lit-

tle Sauk, Minn.—Home patronage.

The Invisible Hand (Vitagraph), with

Antonio Moreno.—Fair serial, but not

up to Vitagraph standard. Lost of ac-

tion, but not enough mystery to hold

interest.—H. G. Stettmund, Jr., Odeon
theatre, Chandler, Okla.—General pat-

ronage.

The Lightning Raiders (Pathe), with

Pearl White.—The best serial I ever

ran. Holds the crowd. Fair on the 14th

episode.—Harry Hobolth, Maxine thea-

tre, Inlay City, Mich.

The Black Secret (Pathe), with Pearl

White.—Not equal to her other serials.

Too much war. Not enough real action.

—Frank J. Saum, Hudson theatre, St.

Louis, Mo—Neighborhood patronage.

Elmo the Mighty (Universal), with

Elmo Lincoln.—Poor picture. People

dissatisfied.—O. Tingley, Grand theatre,

Big Sandy, Mont.—Neighborhood pat-

ronage. '

The Tiger's Trail (Pathe), with Ruth

Roland.—Very good.—O. E. Chrisney,

Liberty theatre, Chrisney, Ind.—Small

town patronage.

Smashing Barriers (Vitagraph), with

William Duncan.—Am running this to

highly satisfactory results in both my
Bement and Cerro Gordo theatres, in

spite of a threatened closing up on ac-

count of flu both places. Its the best

yet.—C. E. Morrow, Lyric theatre, Be-

ment, 111.—Small town patronage.

Elmo the Mighty (Universal), with

Elmo Lincoln.—Very good serial.—M.
Pois, Gem theatre, Wichita Falls, Tex.

—

Transient patronage.

Lightning Bryce (Arrow), with Ann
Little.—Good serial. Made many com-
ments. Action from start to finish on
second episode.—G. C. Christman,

Gayoso theatre, Kansas City, Mo.

—

Downtown patronage.

Bound and Gagged, with George B.

Seitz.—A very promising serial, with
lots of action. Should go over any-
where.—Barney Hatke, Royal theatre,

Sabetha, Kans.—Neighborhood patron-
age.

The Adventures of Ruth (Pathe), with
Ruth Roland.—Positively the best serial

we ever have shown.—Jean Dagle, Lib-
erty theatre, Murphysboro, 111.—Neigh-
borhood patronage.

Smashing Barriers (Vitagraph), with
William Duncan.—Excellent start. Sec-
ond episode of same character. Would
like to start serial with about four reels

instead of two. It would give better idea
of story.—H. B. McFarling, Tokio thea-
tre, Morehouse, Mo.—Neighborhood pat-
ronage.

Elmo the . Mighty (Universal), with
Elmo Lincoln.—A good serial, but they
should feature the Masked Rider, as he
does all the stunts. Elmo is not near so
good as he was in Tarzan of the Apes.

—

R. Ross Riley, Wigwam theatre, Ober-
lin, Kan.—Small town patronage.

Bound and Gagged (Pathe), with
George B. Seitz.—Out of the ordinary
and very entertaining. Drawing extra
good crowds.—J. E. Stocker, Myrtle the-
atre, Detroit, Mich.—Neighborhood pat-
ronage.

The Great Gamble (Pathe), with Ann
Luther.—This is a good serial. Getting
stronger on 4th episode.—W. C. Cleeton
Gem theatre, Higbee, Mo.

The Red Glove (Universal), with Ma-
ne Walcamp.—Good. This picture a
very good one and a money-maker for
anyone's box office. Pleased all.—Jisa &
Endest, New Opera House, Coal City,
111.—General patronage.

The Trail of the Octopus (Hallmark),
with Neva Gerber.—Last week we re-
ported that we had to cancel this after
first episode, as it was too full of horrors.
We ran the second episode and our
patrons now insist that we finish it. It is

gaining favor here.—J. J. Kudlacek,
Swan theatre, Swanton, Neb.—Neigh-
borhood patronage.

The Lightning Raider (Pathe), with
Pearl White.—First episode started big.
Plenty of excitement.—B. A. Belt, Ben-
nington theatre, Bennington, Kan.

—

Neighborhood patronage.

Perils of Thunder Mountain (Vita-
graph), with Antonio Moreno.—Too
much sameness at the start, but pretty
fair from the sixth episode. Have had
better. Smashing Barriers next picture.

—Jisa & Endest, New Opera House,
Coal City, 111.—General patronage.

Perils of Thunder Mountain (Vita-
graph), with Antonio Moreno.—The
worst serial I have run. I have run all

their serials before this one and every
one was good and filled my house, only
this one. I am on the eighth episode.

—

Stephen Arnott, Colonial theatre, Bruce-
ville, Ind.

Smashing Barriers, with Wm. Duncan
(Vitagraph).—On the Tenth episode and
holding up good. Much better than The
Man of Might.—J. C. Chatmas, Majestic
theatre, Marlin, Tex.—Small town pat-
ronage.

The Lure of the Circus (Universal),
with Eddie Polo.—On 12th episode. Pro-
nounced best serial I have ever run here.
People come out in any kind of weather
to see it.—R. R. Hansen, Coze theatre,
Burr Oak, Kans.—Small town patronage.

The Midnight Man (Universal), with
James J. Corbett.—Went over great.

Held them out every Wednesday and
Thursday. Give us more like this.

—

Willis Hibbs, Lyceum theatre, Peoria,
111.—Transient patronage.

The Great Gamble (Pathe), with
Charles Richman.—One of Pathe's best
serials. I have run Pathe's serials for
about three years and this one is as well
liked as The Neglected Wife. Would
advise all exhibitors to book Pathe
serials. — Stephen Arnott, Colonial
theatre, Bruceville, Ind.

Lightning Raiders (Pathe), with Pearl
White.—Episode Nine and holding up
big. I think this is a great serial.

—

J. A. Crouse, Ideal theatre, Iowa Park.
Tex.—Small town patronage.
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MAYER OCCUPIES NEW BUILDING

Architecture Is of French Medieval
Period —$100,000 Structure Located
In Thirty-five Acre Estate of Selig

ftanuijiuiiM

The recently completed $100,000 ad-

ministration building of the Louis B.

Mayer Company, 3800 Mission Road, Los

Angeles, has been occupied by the studio

administration forces. The building is

said to be a beautiful structure and is

equipped and furnished thoroughly.

The architecture is of the French
medieval period and presents an impos-
ing appearance. The offices are located

in the thirty-five-acre estate of Colonel
William N. Selig. New roadways arc-

being graded to connect the building
with Mission Road.

Many Visitors at Opening
Many visitors were present at the

opening of the building. Among those

in attendance were Lois Weber, her hus-

band, Philip Smalley, Grace Miller White
and her husband and Dr. and Mrs. J. M.
Hoffman.

Lois Weber, who first starred Mildred
Harris Chaplin, spent the entire morn-
ing of the opening day at the studio with
her former protege. She declared that

her interest in Mrs. Chaplin would never
die despite the fact that the little blonde
actress is now a Louis B. Mayer First

National star.

Dr. and Mrs. Hoffman made a special

trip to the studio for the purpose of see-

ing Mrs. Chaplin on a set. Dr. Hoffman
is a nephew of the president of the First

National Exhibitors' circuit and is an
enthusiastic picture fan.

Mrs. Chaplin Meets Author

The meeting of Mildred Harris Chap-
lin and Grace Miller White, author of

the "Storm Country" stories, was most

interesting, it is reported, inasmuch as

Mrs. White wrote "Polly of the Storm
Country" especially as a starring vehicle
for Mrs. Chaplin. She declared the story
to be her best effort.

Two floors oi the new administration
building are devoted to dressing room*.
These arc well ventilated and equipped
with hot and cold running water. The
top floors of the building are devoted to

the housing of executive and technical
offices, as well as rooms for directors and
camera men.

Cutting Rooms Being Completed

In the rear of the building the brick
cuttings rooms and laboratories to be
presided over by Billy Shea, chief cut-
ter, are nearing completion. Individual
dressing bungalows for Anita Stewart
and Mildred Harris Chaplin have been
completed and arc being furnished and
decorated according to the individual
taste of the stars.

Three large dark stages have been
completed and the fourth will be started
within a few days.
Three pictures, "The Inferior Sex,"

"Polly of the Storm Country" and "Tin-
Fighting Shepherdess," have been com-
pleted, and two new First National pub-
lications are in the making.
The officials of the new studio arc:

Louis B. Mayer, president; Milton
Schwartz, assistant; Bennie Zeidman.
vice president and general manager of

the Chaplin-Mayer unit; Rudolph Cam-
eron, manager of the Anita Stewart unit;

Millard Webb, studio manager; Earl
Sibley, art director; Jack Neville, pub-
licity director; Charles R. Condon, pub-
licity man for the Stewart unit.

Say Miss Joyce Fits

Well in Latest Role
"The Sporting Duchess" Given

Final Touches Before

Publication
"The Sporting Duchess," Alice Joyce's

new production which Vitagraph has

made from the Drury Lane melodrama of

the same name, is receiving the final

touches.

The picture practically was completed
when the race scenes were taken in New
Orleans, but a few interior remained to

be made at the Brooklyn studio. With
these completed the picture is being cut

and assembled.

Vitagraph announces that "The Sport-

ing Duchess" probably will be one of

the best of Miss Joyce's productions, and
provides her with a role in perfect keep-

ing with her beauty and personality. It

is said that the star has given it a splen-

did interpretation of her role. Among
others who are seen in support of Miss

Joyce are Percy Marmont, G. V. Seyf-

fertitz, Lionel Pape, John Goldsworthy.

Robert Agnew, William Turner, Edith

Campbell Walker and May McAvoy.
George Terwilligcr directed.

Rose Coghlan starred in the original

production of "The Sporting Duchess."
That the play has not been forgotten,
according to Vitagraph. is attested by
the advance bookings.

Rod La Rocque Joins

Cast in "The Memento"
By the addition of Rod La Rocque.

formerly leading man for Marguerite
Clark, Constance Binney, Madge Ken-
nedy and other stars, Vitagraph has com-
pleted the cast for "The Memento,"
Corinne Griffith's next feature. He will

be seen as Arthur Lyle, a minister of the

gospel, one of the most important char-

acters in this O. Henry story. The lead-

ing role of Brad Mortimer will be taken
by Earl Metcalfe, and Sallic Crute will be
seen as Lynette. Miss Griffith will be
Rosalie Ray, the vaudeville performer,
who deserts the stage for a small village

only to find that men are the same the

world over.
Miss Griffith and her company are at

Saugerties, N. Y. t on rural scenes. Lucien
Hubbard arranged the action for the city

and theatre scenes, while the small town
episodes arc the work of William B.

Courtney. Edward Griffith is directing.

Lasky Departments
Take Larger Offices

A two-story addition has been built

for the home of the scenario department
at the Lasky Studio, Hollywood, Cal.

This was made necessary, it was said, as

a result of the increased duties falling

upon the scenario department because of

an expanding output.
The research department under Eliza-

beth McGafifey also has grown to such

proportions that it has been found
necessary to move it into a larger build-

ing.

The wardrobe department is now es-

tablished in its three-story concrete

structure.
Barrett C. Kiesling has joined the pub-

licity department under the direction of

Adam Hull Shirk.

SCENE FROM A NEW BEBAN PICTURE

That inimitable portrayer of "Wop" roles, George Beban, is soon to appear in "One
Man in a Million," the distribution of which will be in the hands of Sol Lesser.
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"Exhibitors may rest assured

that my husband and myself

will put all of our genius and

histrionic ability into all our pic-

tures.

I know I shall. If Andy doesnt

1 11 knock his can off"

Minerva

Minnehaha

Gump

Mrs. Gump as "Little Eva" in "Uncle Tom's Cabin.

GUMPS
5J

First Release

"Andys Dancing

Lesson"

Answering the momen-
tous question:

"'Should Married Men
Shimmy?"

A series of the funniest cartoon comedies ever

made. Founded on Sidney Smith's

Tribune Comics.

Illinois and Indiana Releases.

Celebrated Players Film Corporation

GhiGaoo
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It's not too late to get

your share of

$ 1 ,000,000.00

Reward
The Serial Supreme

Featuring

Lillian Walker

Ssh-!

Don't'tell a soul

—

$1,000,000.00
Reward

is making

More

Exhibitors

More

Money than they

ever thought a

serial could.

Ssh-!

Released Illinois and Indiana

Thru

Celebrated Players Fik Corporation

ChiGaoo
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NOW LOCATED sixth floor

Phone Harrison 8823 207 South Wabash Ave., Chicago

Ulllllllllllll I! Ill Illllllllllllllllllllllllllllll

Announce the following new

features ready for release

We have the only and original

THELOG^U-35
SUBMARINE PICTURE

iiniiiiiiuiiiiii iii iiiiiiiiiiiiiiiiiiiii mini

"What Becomes of the Children
>J

NOT A SEX PICTURE

"The Secret Trap"
uiiiiiiiiiiiiiiiiiiiiiiiiiiniiiuiimiiiiiiuiiiiiiiiiiiiiuiiiiiii

We Offer for Immediate Booking— Clark & Cornelius Successes

MARY MILES MINTER in "Social Briars—The Ghost of Rosy Taylor"

WILLIAM RUSSELL - - in "Up Romance Road"

Also

MARGARITA FISHER EDNA GOODRICH
GAIL KANE BILLIE RHODES

In Their Best Productions

llllllllllllllllllllllllllllllllllllllllll lillllllllllllUltlllll

ROSENTHAL, SAPERSTEIN and O'MALLEY

Will Distribute in the Future Under the Name of

EMPIRE FILM CORPORATION
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tegs A Few Frivolous Hours
Passed in a Dance

Hall, where Frivolity and
False Promises Abound,

Just a Harmless bit

Produced by

LOTTIE TILFORD
of Flirting,

AND THEN—

TWO SOULS
SCARRED FOR

EVERMORE
ILLINOIS and INDIANA

EXHIBITORS

WRITE PHONE WIRE

Produced by

Tyrad Pictures, Inc.

Silee Film Exchange
Fourth Floor

Consumers Building

CHICAGO
LEE HERZ, Pres. Phone: Harrison 3742

FIRST RUNS
PROVE

ITS MERITS

STAR THEATRE
68 West Madison St.

Chicago Loop
TWO WEEKS

BANDBOX THEATRE
Chicago Loop

One Week, Beginning March 7

GOLD THEATRE
West Twelfth St.

Three Days

EARL THEATRE
Three Days



Reported by "Mac"

From the smiles emanating from the

genial Xat Wolf of Greater Stars Produc-
tions, upon his return to the Chicago office

last week, one might readily accuse the

sales register of soarin'. Nothing like it.

but Xat had the extreme good fortune

of getting the dainty signature to his con-

tracts calling for Greater Stars releases

from the charming Miss Natalie Williams
of the Grand theatre, Bluffton, 111. Under-
stand it is Miss Williams' plan to entirely

remodel this house and from what we hear

it will be one of Illinois' prettiest show-

houses. Consistent with the chic and de-

lightful owner, ahem!
* * *

Max Schwartz has resigned from the

Republic Distributing exchange to affiliate

with the United Theatres of America ex-

change and will represent this company on
the south side of the city.

* * *

John Wolf, Denver representative for

the Goldwyn exchange, stopped off to visit

with his brother, Nat, enroute from the

South to Colorado, whiling away the time

at the Clavpool hotel. Indianapolis. Ind.
* * *

While getting an earful from S. B.

Waite with regard to a set-in of "Re-
spectable by Proxy," which takes the screen
of the State-Lake theatre for a week's run
starting February 23, we were interrupted
just long enough to acknowledge that M.
Whitmoyer, another go get 'em Pathe rep-
resentative, had landed the Playhouse for
an extended run on the feature, "Other
Men's Shoes." Rawther intense rivalry

among the boys of this exchange or is

it world's democracv.
* " * *

Frank E. Williams, former Select and
Triangle sales representative and well
known to these parts., is one of the first

salesmen to accept a berth with the re-

cently formed Special Pictures Corporation,
under local Manager Davies.

• * * *

Ex "Louey" Jim Anderson", traveling
representative, dropped off between trains
enroute to New York from Seattle to greet
the local First National crowd.

* * *

Phil Dunas gave the staid old bachelors'
"-aternity an awful wallop last Tuesday

•"ng.'February 17, by electing the dainty-

Rosalie Roesinger as the future Mrs.
Watch your step. lads, remember
•ar has some trip to go yet. But

•"
• hearty congratulations to

Ed Mordue, one of Pathe's sales ex-
perts at the local exchange, was in-

terrupted long enough to belch in soft,

sonorous accents : "Last week the jam was
so terrible with exhibitors clamoring to
arrange play dates that four well known
showmen were rushed to the County hos-
pital to pass a few davs recuperating."

* * *

Phil Banowitz has come to the con-
clusion that the way to beat H.C.L. is

to play both ends to the middle, so, in

addition to running a theatre, he has joined

the sales department of the Mickey Film
Corooration.

* * *

Well, it surely caused a pleasant ripple

about local film circles to grasp the hand
of the handsome Ralph Bradford, Para-
mount's new Chicago manager. The smiles

that beamed from Ralph looked to us like

old Sol coming up over the eastern horizon

and I guess a heap of praise to old Chi
could easily be pried from him. at that.

GALE HENRY
Who ha* commenced work on the first of
her new series of six ^-reel comedies,
with her own companv at Hollywood.
CaL

Press agentry, it seems, is not the sole

object of the Garetson-Smith firm. It has
fii-*u«hed some special numbers and a

' one of the members of the
v;ng Girls show now play-

ind Mississippi. The
" - typewriter of

Horn," as H.
r. such."

•oax

course. We saw Hilliard Campbell, of

Congress Park; Harold O'Brien, of La
Grange; C. A. Dicke, of Downers Grove;

J. J. Rubens, of Aurora ; S. J. Gregory,
of Chicago Heights ; M. L. Sparr, of Wil-
mette; William Pearl, of Highland Park,
and, last, but not least, "hendsom"
Maury "Warren Kerrigan" Rubens, of

Joliet.
* * *

Louis Dreher, booker for Fox local ex-
change, who has been responsible for many
happy Sundays being passed by the various
film salesmen while passing through Down-
ers Grove. With the boys of the Dicke
theatre, during the late rabbit season, he
was seen shoving his trained weasel. Irma
De Longales, aboard the Burlington Down-
ers Grove-Chicago Limited. Whither this

precocious young thing was bound still re-

mains a mvstery.
* * *

J. J. Edwards of the Edwards theatre.

Edwardsville. 111., has surrendered his

lease. He will shortly begin the con-
struction of a modern up-to-the-minute

home for the cinema.
' * » *

George B. Covel of the Majestic theatre.

East Moline, 111., was a busy chap the

other day arranging bookings and acquir-

ing some of the latest big productions.
* * *

E. E. Alger, of Paxton, 111., is making
arrangements to begin shortly the con-
struction of a new seven hundred seat film

theatre and desires the many feminine
cuteys of the Chicago exchanges to submit
a pretty name for the house. So, hurry-

girls, and get the little thinking cap on.

Who knows, it mav be vour life's romance.
* * **

The Temple theatre owned by W. M.
Savage, mayor of Alton; I1L, is to be rele-

gated to the memories of bygone days.

This playhouse, in the palmy days of the
past, shared in the glories of the spoken
drama, whose boards echoed to the trod

of America's greatest. It lived to see the

passing of the one-night stand succumb to

the beauties and exquisite artistry of the
silent drama, whose tremendous strides for
betterment in portrayal have at last con-
quered this antiquated landmark to give
way to its modern offspring, the shrine
of motion, in quarters more in keeping
with its avowed supremacy as universal
entertainment. In addition to the four
houses that Mayor Savage owns in this

enterprising commonwealth, he is arrang-
ing to erect a new and modern theatre
upon the site formerly occupied by the old
Airdome.

* * *

Evidently that storm of "Lightning
Bryce," which poured throughout the
many theatres of the Central West last

Saturday. February 14. is the cause of
"eeping the genial Frank Zambreno, presi-

\t of Unity Photoplays Company, at

desk until the late hours of nightfall,

"siting to make one copy serve two.
vres have been kept busy through-

->is and Indiana beseeching him
accept me next."

* * *

>or three. "Jawn" Mednikow.
and "Pompadour"

'' jied something or
'7; Masons or the

; decided from
..These three

\e of the
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best trios on the Eastside of the Third

floor at 207 So. Wabash avenue. They re-

hearse their numbers in the fillum vault,

and every time they rock a high one they

bend a can. The number upon which they

are working now is "Comrades, Comrade*

as long as the jack holds out."
* * *

H. O. Martin, we see by the "poipers,"

is now General Manager, Secretary, Treas-

urer and Office Manager of the Fred Lin-

ick Enterprises. As yet H. O. has not

taken over the elevator man's position.

* * *

It's no use talking. Si Griever ought to

be elected to the Art Institute. He has a

keen eye for artistic things. Prinstance,

have you seen the poster he got out on

his "Educationals?"
* * *

W. L. Hill, the genial publicity man-

ager of First National, says it's harder

to get anything to eat than ever these

days. W. L. was noticed wandering around

the lunch room of the Palmer house, in

a dazed way the other day. We watched

him for a moment and he went into the

restaurant next door. In a moment he

came back into the lunch room and climbed

up on a stool. "Gosh," he says, says he,

"I've been in three places now and they

won't feed me. If I can't eat here I'll

bring my lunch after this."

* * *

The educational department of New Era
Films exchange, recently established under

the direction of H. Wellington, seems to

be going over like a first run release. The
modest Wellington has a pile of comments
from pleased patrons that take in the gamut
of life from a Salvation Army doughnut

distributing station (bless their generous

hearts) to a shouting Baptist revival can-

tonment. Some territory, wc wheeze?
* * *

On or about Feb. 14 we are told some
THUNDERBOLT struck the wary Seery

and Weiss arbitors for First National ex-

change. Louis Murphy, Majestic theatre,

Spring Valley, 111., tells us if a proper pre-

ponderance of moisture will but visit his

country, fillum rentals soaring will mean
but a tonic to his growing mess o' coin

laying about the bank.
* * *

"Chub" Florine surely gave us all a

thrill when he blew into the local Pathe

exchange last Saturday, Feb. 21. Although

carrying a wee shade of Creole blush on

his beaming countenance we are given to

understand that "Chub" is to direct Mil-

waukee's set-ins for the Robertson-Cole

exchange. This info is gleaned right from

the "pony" hisself so it orter be there.

To the laity that second floor of the Con-

sumers building, with its blaze of glory,

decoratively speaking, reminds one o*

"home-coming week" at most any w
known American University. Oodles

credit should surely rest upon the f
ders of Eddie Eckles, general mana
other than the news heralding the

TO MANAGE TK
A live, energetic manapr
teen years' experien •

several of Chicp r

Desires to locate r
Highest

Address F

in store for the meeting of stockholders of

the Capital Film Corporation in this city

Feb. 24-26. We understand that the big

affair is to take place within the portals of

several private dining rooms of the famed
Hotel Morrison. Gosh, Eddie, why so ret-

icent, when y'know excitement means so

much to us with "chocolate sundaes" now
sellin' at premium prices, eh?

As yet we have heard nothing further

as to the bowling championship of local

filmdom. What's a few hundred dollars

stake money these days with ordinary suits

coming at $150 if you intend wearing it

steadily. Come on, fellers, the exercise

will do you good.

Lest we forget. This coming Friday
night, February 27, is the night of nights.

If worse comes to worse, be firm and in-

form the mother-in-law that that night is

yours and be on hand bright and early.

There will be ambulances. Atlas sedans,

and Verkes speedsters hanging around the

front of the Coliseum Annex from 1:30

p. m. until daybreak. The Yerkes peram-
bulators will patrol the beaten tracks right

past the door, every half hour after noon
midnight. So long, gang, we'll be there

fussed to kill.

Stage Attraction to

Exploit Chaplin Film
Has Premiere March 1

Victor Kremer, president of Victor
Kremcr Film Features, Inc., has com-
pleted the details of the special stage
presentation in connection with the
Chaplin production, "A Burlesque on
Carmen." It will be given its premiere
at the Kingston Opera House, New York,
on March 1, where the show and the
film will be presented for one week.
George Gildersleeve is manager of the

theatre.

Rehearsals have been going forward
for several weeks under the direction of

Frank Saunders. As a background for

the act, a special setting suggestive of

the opera, Carmen, will be used. The
company consists of three principals, a

tenor, baritone and comedian, supported
by a chorus of six dancing girls.

The show will open with a rendition
of the favorite melodies from "Carmen,"
followed by a travesty on the big scenes
from the opera. During the course of

the performance, the special song,

"Carmen," written by William J. Mc-
Kenna author of "Has Anybody Here
Seen Kelly," will be introduced. The
stage presentation will run for twenty
minutes, followed by a screening of the

film, "A Burlesque on Carmen," starring

Charlie Chaplin. Ira Simmons is man-
aging the show.

Neilan Engage
Marshall Neil."

ent product'<~

James O''
lished
S-

Visitmg the Chicago
Exhibitors

—With H.E.N.—

E. A. Eschmann, manager of Pathe
Exchange, reports that Crauford Kent,

featured in "Other Men's Shoes," played

to capacity at the Rose theatre on Madi-
son street and is booked for the Playhouse,
week of February 22, as well as at the

Woodlawn, Pantheon and Michigan thea-

tres, following the run at the Playhouse.

"Other Men's Shoes" is the first Pathe
special to be handled by Manager Esch-
mann's new special feature sales force.

II. A. Spanuth is busy these days supei-

vising the production of the new Billy

Whiskers pictures that will be issued once
a month by the Commonwealth Picture*

Company. The animated titles for this

series are under the direction of F. Ben-
nis, with Charles Fisher in the capacity of
animal trainer. The scenarios arc being

written by Frances Trego Moore, the

author of the book.

J. Goldderc, owner of the Princess at

I-a Porte, Ind., was a visitor in the city

this past week and stated business was good
out his way.

Lewis Mi rpiiy, who owns the Star at

Grandvillc, and the Majestic and Original

theatres at Spring Valley, 111., was in the

city last week placing bookings. Exhibitor
Murphy states that business was never

better and that he is planning to put on
some unique exploitation stunts for the

serial attraction, "Lightning Bryce."

A. Bockl's has opened the New Palace

theatre at 515 East 43d street. This is a
thrce-hundrcd-scat house and the way Ex-
hibitor Bockus signed up for the Celebrated

Players' program, he shouldn't have to

worry about the attendance.

C. W. Eckhardt is back at the Fox office

again, having recovered from his recent

illness.

Schoenstadt's Circuit opened last Sun-
day with the first episode of "Lightning

Bryce" at the Atlantic and Ashland thea-

tres and did a big business in spite of

zero weather. Manager Abrams of the

Gold also opened with "Lightning Bryce"
and had a record attendance.

A. R. Workman, owner of thr

Palace at Marseilles, 111., was
visitor in Chicago and repor'

exceptionally good dow
.. .
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The advantages of

EASTMAN
footage numbered negative film

will immediately assert them-

selves in the final cutting and

assembling of successive scenes.

Identifiable by the words "Eastman'" and

"Kodak" in the film margin

EASTMAN KODAK COMPANY
ROCHESTER. N. Y.

Not by doing more business but bygettingall that's

coming to you on th e business you are doing now.

The; Perfected Automaticket Register

by keeping your tickets under lock and key,

giving you an exact record of every ticket sold,

and a check on your cash receipts for the day,

insures your getting every dollar of profit your

enterprise earns.

Send for our new catalogue of

vital box office information.

AND CASH
1739 Broadway

KET

REGISTER Ca
New York City

i-

ADVISES USE OF PICTURE SONGS
Manager of Second Run House Says the Larger
Theatres Can Afford to Neglect Such Tie-Up
With Less Harm Than the Smaller Exhibitor

"I am inclined to believe that many
exhibitors are overlooking a big bet on
their failure to boost the picture songs.

The fii st run theatres that have ample
new material tor exploitation of the

special feature attractions can afford to

neglect the song tie-up with less harm
than the smaller exhibitors."

This statement is made by Leon S.

Gohlman, manager of the Rex theatre.
Dallas, Tex., in explaining the method of
exploitation he used in showing success-
fully a second run of '"Back to God's
Country," the Curwood-Carver produc-
tion distributed by First National Ex-
hibitors' circuit.

Opportunity Is Neglected

"Music means more to an exhibitor
than a high priced organist who ap-
peals, perhaps, to the lovers of classic
music," says Mr. Gohlman. '"There is

sn opportunity before the smaller house
exhibitors to reap a genuine profit fron
their music. I am sorry to say that in
most cases this opportunity is being woe-
fully neglected."

Particularly interesting to exhibitors
who generalry play attractions second
run after one of the larger local houses
have made use of the most apparent
angles for exploitation is this description
of how Mr. Gohlman seized on a local
angle and the song tie-up to put over
his attraction.

"In most cases," Mr. Gohlman savs.

'"the song that is usually issued with a
motion picture does not reach the music
stores until after the first showings of
the attraction. It was this way with
Back to God's Country.' The Old Mill
theatre here already had played the pic-

ture and two weeks later I arranged "for

i • s second run.

Writer Is Local Boy

"It happened in this case that the
writer of this song was Paul Sarazaa. a
Dallas boy who formerly had been the

photoplay editor of one of the news-
papers. Thus it came about that through
his personal popularity I was able to

arrange for window displays and co-
operative plugs in the music stores.

"Although I usually confine the pro-
gram to the feature, a comic, a comedy
or scenic, I changed my program three

days before the opening of the attrac-

tion so as to provide for the rendition of

'Back to God's Country,' by Clyde
Conley. a local singer. I used slides

announcing that the attraction would be
played at the theatre on the given date.

Through Sarazan's local connections,
every theatre orchestra in the city was
playing his 'Back to God's Country'
song in advance of any second run show-
ing, and several of the theatres were
flashing the words and the writer's pic-

ture on the screen. By the time the

picture was shown, enough of Sarazan's
personal friends were on hand to fill

the house.
"The 5-10 cent stores are usuallv will-

ing to co-operate and for a mere tele-
phone call it is possible to secure a bit
of most valuable and yet costless ex-
ploitation."

Loew's New York Houses
Book Semon's New Film

Marcus Loew has booked Larry' Se-
mon's latest comedy, ''The Grocery
Clerk," in all his larger theatres in
Greater New York. This means that

the Yitagraph comedy will be shown in

the Metropolitan, DeKalb, Fulton, Pal-

ace, Victoria, Warwick, Broadway, Or-
pheum. Lincoln Square, Boulevard, Na-
tional. Circle, New York. Forty-second
street, one Hundred and Sixteenth street.
Eighty-sixth street. Seventh avenue and
the Burland theatres. In Manhattan and
the Loew theatre, Hoboken.

Celebrated Prepares to

Publish Smith's "Gumps"
"Andy's Dancing Lesson," the first of

the "Gump" animated cartoons, which
Celebrated Players, Chicago, is handling
in its middle west territory, will be ready
soon for publication. It has been re-

viewed by Sidney Smith, creator of the
Gumps: J. L. Friedman and an audience
of newspaper men. cartoonists and ex-
hibitors, all of whom announce them-
selves as pleased with the picture.

Reichert With Realart
Louis Reichert, for many years identi-

fied with the exchange business of the
motion picture industry, has been ap-
pointed assistant to Harry W. Willaxd.
Chicago manager of Realart Pictures
Corporation.
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Mary Pickford to Tour World and
Make Pictures in Other Countries

Mary Pickford is to make a tour of

the world after nearly ten years of con-
tinuous service before the camera, dur-
ing which time she has appeared in

nearly 100 photoplays.
In her travels she will make two or

three productions, using the locale of
the different countries she visits for the

exterior settings.

Planning Trip for Years

Miss Pickford, it is said, has contem-
plated this trip for several years, but it

was made impossible because of her con-
tracts. She has had many requests from
abroad to be the guest of honor of vari-

ous organizations.
Only recently, it is said, she had the

written request from the school children
of Australia to visit their country. The
invitation was signed by over 30,000 Aus-
tralian girls and boys, neatly bound in

a single volume.
Under her own producing organiza-

tion in conjunction with the policies of
:he United Artists Corporation, the pos-
sibility of a "round-the-world" tour is

possible. Arrangements are being made
for the trip to begin immediately after

she has finished her second "Big Four"
production, work upon which will be
started soon.

To Have Time of Her Life

"T'm going to have the time of my
life," Miss Pickford said when asked
about the proposed trip, "for it will bo
the first opportunity I will have to real-

ize this life-long ambition. I will take
my mother and a number of important
heads of my producing organization with

me on the trip, and we will not let any
opportunities pass to make pictures as
we travel through the different coun-
tries. For years I have contemplated
this tour, but it was seemingly impos-
sible. Under my present affiliations it

is not only possible, but an assured fact.

"Moreover, I'm going to give sway to
one of my greatest passions, shopping.
I am at present building a beautiful home
in California, where I will live perma-
nently after my return, and I am going
to furnish it myself, from top to bottom.
Much of the furnishings I will purchase
abroad, just picking up a few things in

each country that I like and which I

would care to have around me in my
new home.

An Array of Furniture

"Think how nice it will be to have
some furniture you found yourself in

France, rugs you purchased in Turkey or
Syria, real Nipponese screens you picked
up in Japan, statuary in Italy and a lot

of other unique furnishings from the
many other countries we will go to."

The making of productions in foreign
lands will be one of the chief duties of
the tour, it is indicated, and it is likely

that in some of the more important
places Miss Pickford and her company
will remain for two or three weeks.

Scenarioist Beats 'Flu'

Theodore Licbler, Jr., head of Unitcd's
scenario department, who had been con-
fined with the influenza has recovered
and is back at his desk.

Jossey Reports Film
Business Flourishing

J. S. Jossey, special sales representa-
tive of the Arrow Film Corporation, has
returned to New York from a four
months' trip which took him to the West
Coast. During that time he visited every
independent exchange in the United
States.

"Especially in the middle west are
things flourishing," says Mr. Jossey.
"There is a great demand for comedies
such as the Hank Mann series, and big
features. This is one of the most suc-
cessful trips I have ever made."

Mr. Jossey will remain in the home i

office for the next two months.

Creation Making Film
At Former Kalem Studio

The Creation Film, Inc., successor to

the Kalem studios, is making a special

production at its New York studio. The
picture has not been titled.

B. Herbert Milligan, treasurer of the

Capital Film Corporation, is vice pres-
ident and one of the directors of the

Creation Film, Inc. Associated with him
are his brother, K. H. Milligan. pres-
ident, and C. C. Shively.

New Territory Sold
The Arrow Film Corporation reports

the sale of the Hank Mann two-reel

comedies for the New England territory

to Sam Grand of the Arrow Film Com-
pany, 48 Piedmont street, and for Mich-

igan to the ArthurS. Hyman Attractions,

Film building. Detroit. Minnesota,

North and South Dakota and Wisconsin

territory also has been sold.
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| GREAT! GREATER! GREATEST!
1 TREMENDOUS

DOES NOT FULLY EXPRESS
THE SENSATIONAL DRAWING POWERS

OF OUR SUPER SPECIALS

"VIRTUOUS MEN"
with E. K. LINCOLN

BROWN OF HARVARD
with TOM MOORE

"FOOLS GOLD"
with MITCHELL LEWIS

UNEQUALED
CASTS PRODUCTIONS—STORIES

ARTHUR S. HYMAN ATTRACTIONS
CHICAGO—CONSUMERS BLDG. DETROIT—FILM BLDG.

W. G. McCOY, Mgr. C. O. BROKAW, Mgr.

I'll

PENNY PHILANTHROPIST =
with PEGGY O'NEIL and RALPH MORGAN
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fill tkese

Have you ever figured the loss re-

sulting from empty seats?
Summer is the time when you get
them, and the best pictures and
finest music won't even help—but,
TYPHOONS will turn the trick-
then you'll hang out a banner like

this—

TYPHOONS
COOL and VENTILATE

THIS THEATRE

install TYPHOONS
WRITE FOR CATALOGUE

Typhoon Company
281 Lexington Ave., New York, N. Y.

1044 CAMP ST. 64 W. RANDOLPH ST.

NEW ORLEANS, LA. CHICAGO, ILL.
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AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges

FLYING "A" SPECIALS

•The Hellion," five reels, with Margarita Fisber.

"Eve in Exile," seven reels, with Charlotte Walker.

•The Valley of Tomorrow." five reels, with William Russell.

ARROW FILM CORPORATION
•Vigilantes," seven reels.

•Fool's Gold," six reels, with Mitchell Lewis.

'The Law of Nature," with Vincent Coleman.
"When the Desert Smiled," five reels, with Neal Hart.

'The Mysterious Mr. Browning," five reels, with Walter Miller.

'The Profiteer," six parts, with Alma Hanlon.
•The Sunset Princess," five parts, with Maxjorie Daw.
'Miss Arizona," five parts, with Gertrude Bondhill.

CHRISTIE COMEDIES
DIVE REEL, ISSUED WEEKLY

"Horn* Brew."
"Her Bear Escape."
'Bobby's Baby."
•Settled Out of Court."

'AU Jaiied Up."
"Two A. M."
"Kidnapping Caroline."
"A Looney Honeymoon."
"Kids and Kidlets."
"Fair but False."
"Nearly Newlyweds."
"Watch Your Step-Mother."
"Mary's Nightmare."
"Should Husbands Dance?"
"Why Wild Men Go Wild.'
" 'Twas Midnight."
"Papa By Proxy."
"Furs and Folly."
"Call a Cop."
"Oh Doctor, Doctor."
"Ducks."
"It takes a Crook."
"Monkey Shines."
"Should a Husband Tell?"

TWO REEL SPECIALS
Nov.—"A Roman Scandal," with Colleen Moore.

Dec—"Go West, Young Woman," with Fay Tincher.

Jan.
—"Save Me, Sadie," with Eddy Barry.

Feb.—"Her Bridal Nightmare."

EDUCATIONAL FILMS
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Day and Night at Coney Island."
"War Spruce."
'The Second Chance."
"The 'Why' of a Volcano."

EQUITY PICTURES
"Eyes of Youth," with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters

FILM MARKET, INC.
"The House Without Children," seven reels, with Richard Travel*.

FIRST NATIONAL EXHIBITORS' CIRCUIT. INC
"Bill Apperson's Boy," six reels, with Jack Pickford.
"Choosing a Wife," dx reds.
"Burglar by Proxy," five reds with Jack Pidrferd.
"The Hoodlum," five red* with Mary Pickford
"A Temperamental Wife," five reds, with Caaetaacc Talaaage
"Her Kingdom of Dreamt," fire reels, with Anita Stewart
"Back to God's Country," seven reels, with Nell Shipman.
"In Wrong,** five reds, with Jack Pickford.
"The Thunderbolt," with Katherine MacDonald.
"The Mind the Paint Girl," with Anita Stewart.
"The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills." with Mary Pickford.
"Tho Greatest Question" (D. W. Griffith production).
"Daughter of Two Worlds," with Norma Tdmadge.
"At the Barn," with Constance Tdmadge.
"In Old Kentucky." with Anita Stewart.
The Beauty Market," with Katherine MacDonald.
"The Twilight Baby," three part comedy, with Lloyd Hamilton.
"The Inferior Sex," with Mildred Harris-Chaplin.
"A Day's Pleasure," with Charles Chaplin.
"The Turning Point," five reels, with Katherine MacDondd.
"The River's End," five reels (Marshall Neilan Production).
"Polly of the Storm Country," five reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURES

Dee. 7—"Victory" (Maurice Tourneur production).

Dec. 7—"More Deadly Than the Male," with Ethel Clayton.

Dec. 14—"The Cinema Murder" (Cosmopolitan).

Dec 81—"His Wife's Friend," with Dorothy Ddton.
Dec 14—"Behind the Door" (Ince supervised special)

Dec 21^"Hawthorne of the U. S. A," with Wdlace Reid.

Dec 21—"A Girl Named Mary," with Marguerite Clark.

Dec. 28—"Red Hot Dollars," five reels, with Charles Ray.
Dec 28—"Everywoman," with All Star Cast

"Wanted—A Husband," five reels, with Billie Burke
"The Woman in Suit Case," five reels, with Enid Bennett.
"Too Much Johnson," five reels, with Bryant Washburn.
"The Thirteenth Commandment," five reels, with Ethel Clayton
'The Tree of Knowledge " five reels, with Robt. Warwick.
'What's Your Husband Doing?" five reels, with McLean and May
'The Copperhead," five reels (Super-Special).
"Double Speed," five reels, with Wallace Reid.
"AH-of-a-Sudden, Peggy," five reels, with Marguerite Clark.
"The Six Best Cellars," five reels, with Bryant Washburn.
"On with the Dance," seven reels, with Mae Murray.
"The Amateur Wife," five reels, with Irene Castle.
'Black Is White." five reels, with Dorothy Dalton.
"Mary's Ankle, five reels, with MacLean and May.
'Huckleberry Finn" (special).
'Young Mrs. Winthrop," five reels, with Ethel Clayton.
'Dangerous Hours." five" reels, with Ince cast.
Alarm Clock Andy," five reels, with Charles Ray.
His House in Order," five reels, with Elsie Ferguson.
"Jack Straw." five reels, with Robert Warwick.
"Mary Ellen Comes to Town," five reels, with Dorothy Gish.

ONE AND TWO REEL COMEDIES
Nov. 28—Briggs, "Before the Circus," one reel.

Nov. 80—Truex, "A Night of the Dub," two reels
Nov. 30—Briggs, "Before the Circus," one reel.

Dec. 7—Sennett, "A Lady's Tailor," two reels.

Dec. 7—Briggs, "After the Circus, one red.
Dec. 14— St. John, "Speed," two reels.

Dec. 21—Sennett, "The Speak Easy," two rem
Dec. 21— Briggs, "Those Distant Cousins," one red.
Dec. 28—Truex. "Too Good to Be True," two reels.

Jan. 4—Sennett, "The Star Boarder."
Jan. 4—Burton Holmes, "Gaping Gullett of Gify."
Jan. 11—Arbuckle. "The Garage.'
Jan. 11—BTiggs, ' Housecleanine."
Jan. 18—Sennett, "The Star Boarder," two reels.
Feb. 15—Sennrtt. "Ten Dollars or Ten Days," two reels.
Feb. 22—De Haven, "Hoodooed." two reels.

Mar. 14-— De Haven "Teasing the Soil." two reels.
Mar. 28—Al St. John, "Cleaning Up," two reels .

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.

"Evangeline," with All Star Cast.

"Kathleen Mavourneen," with Theda Bar*.

"Should a Husband Forgive"? with All Star Cast.

"The Strongest," with All Star Cast.

"While New York Sleeps," with All Sur Cast.

WILLIAM FARNUM 8KRIBR
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

TOM MIX SERIR*
"The Daredevil."
"The Feud."
"The Cyclone."
"8 Gold Coins."

"The White Moll."

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle," with Gladys Brockwell.

"The Shark," with George Wdsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh," with Gladys BrockweJl.

"Tin Pan Alley," with Ray and Fair.

"Her Elephant Man " with Shirley Mason
"What Would You Do?" with MadUiae Traverse.

"The Last Straw," with Buck Jones.

SUNSHINE COMsCDIKB
"Back te Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

MUTT A.N U jK.ri-
"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.i

"On Strike."
"Shaking the Shimmy."
"How Dry I Ami"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing.
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeie."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."

I I. VIII WHITE SERIES
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HARRY GARSON
The Unpardonable Sis," fight reel*, with Blanche Sweet.

-The Hushed Hour," fire reels, with Blanche Sweet.

GAYETY COMEDIES
Tiretnan! Save My Gall", with George Ovey.
"Ladies Must Dance," with George Ovey.
T5our>ced," with George Ovey.
"A Sapbead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Rained by Love," with George Ovey.
Twin Bedlam." with Billy Bletcher-Vera Reynolds.
"Why Cooks Go Cuckoo," with George Ovey.
"Dry and Thirsty," with Billy Bletcher-Vera Reynolds.
"Good Morning, Nurse," with George Ovey.
"Parked in the Park," with Billy B!etcker-Vera Reynolds.
"Hip, Hip. Hypnotism." with George Ovey.
"Rough on Rubas." with Billy Bletcher-Vera Reynolds.
"Silk Stockings." with George Ovey.

GOLDWYN PICTURES CORPORATION
GOLDWYN STAB PRODUCTIONS

The Girl from Outside," seven reels. Rex Beach Special.
"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Abnost a Husband," five reels, with Will Rogers.
"Jinx." five reels, with Mabel Normand.
The Cup of Fury," five reels, Rupert Hughes Special.
"Flame of the Desert," seven reels, with Geraldine Farrar.
The Loves of Letty," five reels, with Pauline Frederick.
"Jnbilo." six reels with Will Rogers.
"The Gay Lord Quex." five reel*, with Tom Moore.
Toby's Bow," five reels, with Torn Moore.
The Silver Horde," five reels (Rex Beach).
The Cup of Fury." five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Torn Moore.
The Little Shepherd of Kingdom Come," five reels, with Jack Pickford.
The Paliser Case," five reels, with Pau'.ine Frederick.

GOLDWYN SPECIALS
"For the Freedom of the East" (Betrwood). iu reels

The Border Legion," six reels.

The Eternal Magdalene," six reels.

FORD EDUCATIONAL HEF.KH
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Again.
Eventide.

CAPITOL COMEDIES
The Little Dears," two reels, with Carter De Havens.

BE>XlSO\ STAR SERIES
'Speedy Meade," five reels, with Louis Bennison.
The Road Called Straight," five reels, with l^outs Benniioa
'High Pockets." five reels, with Louis Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

GOLDWYN-BRAT PICTOGRAPHS
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. J6

—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers c: ti; Car.':': t • r -.

'Taos Indians."

GROSSMAN PICTURES. INC.
"Face to Face," six parts, with Marguerite Marsh.

HALLMARK PICTURES CORP.

(Available at United Theatres Exchanges.}

FAMOUS DIRECTORS SERIES
"A Dangerous Affair." five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.
"Love, Honor and ?," five reels, with Marguerit; Marsh.
The Phantom Honeymoon," six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.
"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAX PRODrCTIOJfS
"Romance of the Air," seven reels, with Lieut. Bert Rafl.
"A Woman's Experience," five reels, with Mary Boland.
"When My Ship Comes In," five reels, with Jane Grey.
"When a Woman Strikes," five reels, with Ben Wilson.
The Other Man's Wife," six reels.
"Wanted for Murder," six reels, with Elaine Hammerstein
The Littlest Scout," five reels, with Violet Biacktcn.
"A House Divided, " six reels, with Sylvia Bremer.
The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit.

W. W. HODKINSON CORPORATION
Dietr&tited tkrtugk Ike Ptthe Escheat

ARTCO PRODUCTIONS
"A» a Man Thinks." five reels, with Leah Baird.
'The Volcano." six reels, with Leah Baird.
"The Capitol.'

1
six reels, with Leah Baird.

"Cyrthia-of-the-Minute," six reels, with Leah Baird.

BANE GREY PICTURES, LNC.
"Desert Gold," seven reels, with E. K. Lincoln.
The Desert of Wheat," fix reels.

BENJAMIN" B. HAMPTON PRODUCTION"
The Westerners," seven reels, with Roy Stewart.
The Sagebroaher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
''Sahara." seven reels, with Louise Glaum.
"The Lene Wolf's Daughter." seven reels, with Louise Glaum

DEITRICH-BECK, INC.
'The Bandbox." six reels, with Doris Kenyon.
'The Harvest Moon," six reels, with Doris Kenyon.

Sell Nuts a New
Way

A New Idea—the Butter-Kist NUT STORE—Makes

^ Nuts the Great-

st Seller You Ev-

r Saw! Pays

Great Profits —
Draws New Trade

country! Just give the
people a chance to buy,
and you11 find nuts to
be one of the biggest
money-makers you ever
saw. There is no doubt
oi the wonderful busi-
ness vou can do with
the Butter-Kist N U T
STORE. Just consider
what money storekeep-
ers are making with our
well-known Butter-Kist

Peanut Roaster, which sells only peanuts. Many clear as high as S75

a week. Think what you can do with this new NUT STORE, which
sells such a big variety of popular nuts!

Occupies only 24x34 inches of waste space
Lighting system floods entire machine with
light. Beautiful lighted scenic signs in colors.
Wxite for full description.

Pays 20 Ways

The Butter-Kist NUT STORE sells six different kinds oi shelled nuts

and fivr different kinds of nuts in the shell. It has a peanut roaster for

hot roasted peanuts, the only visible roaster on the market. This device

will also roast almonds, filberts and other nuts in the shell—a new delicacy

for the public. In addition to all this, the NUT STORE sells candy bars,

mints, chewing gum, cough drops, etc. giving to these splendid sellers a

new attractiveness.

THE BUTTER-KIST

The first machine of the kind. A great attraction to every eye. Motion

of the peanut roaster makes people stop and look. The nuts are displayed

so enticingly in the handsome plate glass containers that people cannot

help but buy. People will come for blocks to buy from this machine. It

will make your store popular. It will help all your other business.

Easy Payments
Let us tell you about the profits you make on the nuts which the NUT
STORE sells. Let us tell you about the attractive cartons we furnish

you. Let us tell you - ^. .........

payment terms on the Butter-Kist NUT #* Holcomb Sc Hoke Mfg. Co.,
SJ°RE Sma" Pa3rment down puts > ^ v Buren St,the machine in your store. Pay .* ^

the balance out of the machine's j? Indianapolis, Ind.
earnings.

,* W ithout obligation to me, please

Write today for all particu- ,»* send me your free book on the
lars. Mail the cou- J Butter-Kist Nnt Store. Also details
pon now. y QI- Tour easjr payment plan.

Holcomb & Hoke / Same

Mfg. Co. /Address

4S0 V»n Born St. « _
Indunipolu. l.-.d. f Uty

wawawi ' Business
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ROBERT BRUNTON PRODUCTIONS
"A White Man's Chance," five reels, with J. Warren Kerrigan.

'The Joyous Liar," five reel*, with J. Warren Kerrigan.

"The Lord Loves the Irish," five reels, with J. Warren Kerrigan

"Live Sparks," five reels, with J. Warren Kerrigan.

NATIONAL-BILLIE RHODES PRODUCTIONS
"The Blue Bonnet." six reels, with Billie Rhodes.

HALL-ROOM BOYS PHOTOPLAYS, INC.

Dec. 1—"The Chicken Hunters," two reels.

Dec. 15—"Farming the West," two reels.

Dec. 29—"The Lovable Scamps." two reels.

JANS PICTURES, INC.
"Love Without Question," seven reels, with Olrre Tell.

JUNGLE COMEDIES
"Dreamy Chinatown."
"One Big Night."
"As Others See Us."
'The Deserter."
"The First Flivver."
'Tilm Fairies."
"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Dec. 1—"A Burlesque on Carmen," four reels, with Charles Chaplin
Feb. 1

—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—
"Jitney Elopement," two rels, with Charles Chaplin.

Apr. 1—"Work," two reels, with Charles Chaplin.
May 1—"By the Sea," one reel, with Charles Chaplin.

METRO PICTURES CORPORATION
SCREEN CLASSICS, IXC, SPEOAL*

"Lombardi, Ltd.," seven reels, with Bert Lytell.
"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer," six reels, with May Allison.
"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-offs." six reels, with May Allison.
'The Willow Tree," six reels, with Viola Dana
"The Right of Way." six reels, with Bert Lytell.
"The Best of Luck. ' six reels (Drury Lane Melodrama)
"Old Lady 81." six reels, with Emma Dunn.
"Shore Acres," six reels, with Alice Lake.

XA7.IMOVA PRODUCTION!
'Out of the Fog," seven reels, with Nazimova
'The Red Lantern." seven reela, with Nazimova
"The Brat," seven reels, with Nazimova.
"Stronger Than Death," six reels, with Nazimova.

TAYLOR HOLMES PRODUCTIONS
"Nothing But the Truth," six reels.

PATHE EXCHANGE, INC.
PATHK SPEC IAL FEATURES

Sept. 14—"The Virtuous Model," six reels, with Dolores Casaineili
Sept. 28—"The Twin Pawns." six reels, with Mae Murray.
Dec- 1*—"The A. B. C. of l ove." six reels, with Mae Murrav
Mar. 14—"Tarnished Reputations," five reels, with Dolores Casaineili.

FRAXK KEENAN PRODUCTIONS
Aug. 17—"The World Aflame." six reels, with Frank Keenan.
Sept. 21—"The False Code." five reels, with Frank Keenan.
Dec. 7

—"Brothers Divided." five reels, with Frank Keenan.
Feb. 29—"Smoldering Embers," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
Feb. 1

—"Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEARSON PHOTOPLAYS, INC.
June 8— 'The Bishop's Emeralds," six reela, with Virginia Pearson
Oct. 6—"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS, INC.
Oct. 12

—"A Damsel in Distress," five reels, with June Caprice and Creighiot
Hale

Nov. 16—"The Right to Lie," seven reels, with Dolores Cassinelli
Jan. 25—"The Web of Deceit." six reels, with Dolores Cassinelli
Mar. 7—"In Walked Mary," five reels, with June Caprice.

J. STUART BLACKTON PRODUCTIONS
Oct 19—"The Moonshine Trail," six reels, with Sylvia Breamer and Robi

Gordon.
Nov. 30—"Dawn," six reels, with Sylvia Bremer and Robert Gordon.
Jan. 4

—"My Husband's Other Wife," six reels, with Sylvia Bremer and
Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet.
Dec. 21—"The Pri nee and Betty," five reels, with ^Villiam Desmond.
Jan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 16—"Respectable by Proxy," six reels, with Sylvia Breamer and Rob

ert Gordon.

HOBART HENLEY PRODUCTIONS
Nov. 2

—"The Gay Old Dog," six reels, with John Cumberland.

REALART PICTURES
SPECIAL FEATURES

"Soldiers of Fortune" (Dwan), seven reels.
"The Mystery of the Yellow Room" (Chautard), six reels.
"The Luck of the Irish" (Dwan), six reels.

STAR PRODUCTIONS
|Anne of Green Gables," six reels, with Mary Miles Mint**

' hrstwhile Susan." five reels, with Constance Binney.
The Fear Market." five reels, with Alice Brady.
"Judy of Rogue's Harbor," five reels with Mary Miles Minter.

ROBERTSON-COLE PICTURES
SUPERIOR PICTURE8

Nov. —"The Illustrious Prince," with Setsue Hayakawa.
Nov. —'The Blue Bandanna," with William Desmond.
Nov. —"A Fugitive From Matrimony," with H. B. Warner.
Dec. —"Where There's a Will," Brentwood production.
Dec. —"Beckoning Roads," with Bessie Barnscale.
D«. —"The Tong Man," with Sessue Hayakawa.
Dec. —"The Golden Hope," with Edith Storey.

SPECIALS
Nov. — (Tourneur). "The Broken Butterfly."
Dec. — (Gasnier), 'The Beloved Cheater."

SUPREME COMEDIES
Dec. —"Good Night Judge."
Dec. —"Struck Out.

MARTIN JOHNSON PICTURES
Dec. —"Tulagi a White Spot in > Black Land."
Dec. —"Through the Isles of the New Hebrides."
Dec. — The Home of the Hula Hula."'

ADVENTURE SCENICS
Dec. —'The Forbidden River."
Dec —"Just Over Yonder."
Dec. —"I and the Mountain."

STRAND COMEDIES
Nov. —'Too Many Bills."
Nov. —"Is Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SELZNICK PICTURES

Distributed by Stlect Exchange].

'The Country Cousin," five reels, with Elaine Hammerstem.
'Sealed Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro-

duction.)
'The Glorious Lady," five reels, with Olive Thomas
'Piccadilly Jim." five reels, with Owen Moore.
"Out Yender," five reels, with Olive Thomas. (A Ralph Ince Production.)
'The Broken Melody," five reels with Eugene O'Brien.
"A Regular Girl " five reels, with Elsie Janis.
"Greater Than Fame," with Elaine Hammerstem
"Who's Who," with Owen Moore.
''Sooner or Later," with Owen Moore.
"Footlights and Shadows,' with Olive Thomas
"His Wife's Money," with Eugene O'Brien. (A Ralph Ince Production.)
"The Woman God Sent," with Zena Keefe.
"The Imp," five reels, with Elsie Janis.

SELECT PICTURES
Distributed by Select Exchanges.

Th» Undercurrent." five reels, with Guy Empty ;

'A Scream in the Nu-ht." six reels, with Ruth Budd.
'Faith of the Strong," five reels, with Mitchell Lewis.
'Isle of Conquest," five reels, with Norma Talmadge.
'The Last of His People," with Mitchell Lewis.
"She Loves and Lies, with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exchanges

"Blind Youth." five reels, with special cast.

"Just a Wife, ' five reels, with special cast.

REPUBLIC PICTURES
Distributed through Republic Exchanges.

"Twelve-Ten," five reels, with Marie Doro
"The Blue Pearl." five reels, with Edith Haller.
'The Amazing Woman." five reels

s

with Ruth Clifford.
"Girl of the Sea." Williamson Submarine Production.
"Trilby," (reissue), Maurice Tourneur Production with Clara Kimban

Young.
Wm. J. Flynn Series, two reels, with Herbert Rawlinson.
Judge Brown Series, two reels.

Twelve Chaplin Re-issues, two reels.

"Dad's Giil," five reels, with Jackie Saunders.
"The Gift Supreme," five reels.
"The Only Way Trail," five reels, with Edythe Sterling.
"Mothers of Men," five reels.

Nevra Reela
Kinograms. one-reel, every Tuesday and Saturday.

WM. L. SHERRY SERVICE
Available at all Hallmark Exchanges

'Marriage for Convenience," six reels, with Catherine Calvert
"Calibre .88."

Twilight," six reels, with Doris Kenyon.
'Love and the Law," six reels. (Edgar Lewis production. >

TRIANGLE FILM CORPORATION
(.Available at United Theatres Exchanges.)

Nov. 23—"Flame of the Yukon," six reels, with Dorothy Dalton.
Dec. 14—"Betty of Greystone." five reels, with Dorothy Gish.
"The Clodhopper," five reels, with Charles Ray.
"A Gamble in Souls," three reels, with Dorothy Dalton.
"The Tiger Girl," five reels, with LiPian Gish.
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WILL ROGERS
in cUhter cWater everywhere

PAULINE FREDERICK
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TOM MOORE
in 'Duds

MABEL NORMAND
in 'Pinto

RUPERT HUGHES
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JACK PICKFORD
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ADOLPH ZUKOR. presents

r^ Clsie

^Jerguso:
in

HIS HOUSE
IN ORDER"

(paramountjtfrtcmfl

Cpicture
An intimate, real-life story of a

'"second wife." One who was
always measured by the perfec-

tions of the first—always found

wanting—driven to fight for a

place in her own family, until

in desperation

—

Sir Ar:hur Wing Pinero's

wonderful play.

Dire:ted by Hugh Fore1

, who
has surpassed even his r-plendid

work in "The Woman Thou
Gavest Me."
And Elsi: Ferguson as the

second wife who loved the gay

life ot Paris

:

A picture for all women, and

all men who marry them. That
means a picture for your theatre.

By Sir Arthur Pmero

Direction and Scenario by

HUGH FORD

FAMOUS PLAYERS- LASKY CORPORATION

|

• lpm ruwn *r, junLLkflrfttaA* era,km mills*^m*









BORN
Pe-ns-lv-n-a

AGE
Permanently 18

EYES
Deep, deep blue

HAIR
Very, very golden

HEIGHT
A quarter past five

DISCOVERED BY
Cecil B. DeMille

WHEN
Not very long ago

QUALITIES

Striking beauty

Winning personality

Studiousness

Natural ability

R E A L A R T
PICTURES CORPORATION
469 Fifth Ave., New York Citv
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MARKEDMEN
(rack Box Office Safes

BOOK

HARRY CAREY

MARKED MEN
MADE FROM

' THE THREE GOO FATHERS'
BY PETER B. KYNE.
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These boys can wash away their sins in a bathtub,

but

it will take more than a bathtub to wash the

fun out of

HALLROOM BOYS
COMEDIES

Featuring

NEELY EDWARDS, "the boy with the winning smile," and HUGH FAY

They have gone over with a smash in the

most beautiful houses in the land. They

are backed by wonderful publicity in the

country's leading newspapers!

Watch for "OH, BABY!" the first from their own studio!

Produced and Distributed by

JACK and HARRY COHN, 1600 Broadway, New York City



V PICTURES *\

Lewis J. Selznick presents

N
in MaM TuTIli and Du Veniei Hlabbells

*HIS WIFE S MONEY
RALPH 1NCE PRODUCTION

Scenario bu. Q.. Cecil Smith

in Frank Dazen and Leighron Osmun's
sNTI4E WOMAN CAME

Scenario bq G. Marion Burion

Direction -William P. S. Earle

//

N
in Lewis Allen Biownes

"SOONER OR LATER
Scenario bu R. Cecil Smith

Direction- Wesley Queries

mi
in Elsie Janis and Edmund Gouldings

'THE IMP"
Direction-Robert Ellis

Disti'ibuted bu beleci



pregejxte

THOMAS
333.

Folly'
<3tnrtjirq Olxve T3iOT3oa5
I^bectediqAljAN" CtRO^LANI)

I>istTxbuted Icrq Select



Introducing

SELZNICK NEWS

THROUGHOUT his many years
in the general business of making
and distributing motion pictures,

Lewis J. Selznick has been tabulating
information of value against the day
when his cherished SELZNICK
NEWS would be born.

Sunday, April 4, the first issue of

SELZNICK NEWS will be offered

to exhibitors.

It will represent the fruits of years of

experience and months of active,

painstaking organization.

SELZNICK NEWS will be available

for every theatre in the United States

and Canada, supplied through Select

exchanges.

Remember the Date

Sunday, April 4th



Adapted from ilto plai|

bij Eugene Walfei

Direc/ion—

Howard Hickman
Scenario bq
Katfierine Reed

NATIONAL
PICTURE
THEATRES
Lewis J.Sebnick

President

Distributed bu Select



(REPUBLIC Ifgg PICTURE?)

Girl of the Sea"

WILLIAMSON'S SUBMARINE
TRIUMPH IS READY FOR BOOKING

( 6 ReeLr )

REPUBLIC DISTRIBUTING CORPOKATION
LEWIS J. SELZNICK, Advisory Director BRITON N. BUSCH, President

ixecutive Offices, 130 W. 46th St.. N. Y. C. Exchanges Everywhere
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HANK MANN
Handling the Largest Audiences in the World The

Largest Laughs in "The Bashful Blacksmith"

The Worlds Greatest Comedian in the World s Greatest Theatre

THE Arrow-Hank Mann Comedies arc being shown in the
best theatres Everywhere. First runs for solid weeks in

the best theatres in New York, New Jersey, Boston, Phila-

delphia, Baltimore, Washington, Atlanta, Chicago, Minneapolis,

Cincinnati, Cleveland, Detroit, San Francisco, Los Angeles.

BOOK THESE ARROW-HANK MANN COMEDIES NOW
AT LEADING INDEPENDENT EXCHANGES

ARROW FILM CORPORATION
230 WEST 42nd STREET, w. e. shallenberger, President NEW YORK CITY
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Never before a heroine like tier.

The new BIG First National Special.

Knowing but the caresses

of the moonbeams

—

until out of the seas
comes her lover

—

then strife—and mighty

deeds and brave, for her

sweet sake.

A great tale

of love and

adventure



7t ^aCe^x
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Louis 15. Alayer presents

ANITA STEWART
in

The Fighting Shepherdess
A thrilling drama of the rugged west—of a girl who
fought single handed against border thieves, cattle

poisoners and cut-throats and a whole village of

women gossips - and won out.

Adapted by Frank M. Dazey from Caroline Lockhart's novel. Directed by Edward
Jose, assisted by Millard Webb. Photographed by Tony Gaudio.

m

A First National Attraction
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Coming Soon!

Arthur S. Kane presents

CIHARLES RAY
in GEORGE M. COHAN'S
fascinating comedy-drama

45 Minutes
From Broadway

His First Picture
For First National

He is now working independently on a series of

high grade productions for First National that

will excel his others in that each is taken from
a stage success, a "best seller" or specially se-

lected story.

AFirst Nation Attraction

1
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Applicants for Franchises

Please Notice

The delay in replying to your letters of inquiry has been due to

the magnitude of the task of our statistical staff at present en-

gaged on pro-rating the Franchise Units to be allocated to each

and all territories. In order that the percentages allocated to

each territory be absolutely accurate and fair to all, it is neces-

sary to complete the statistical division of the entire United

-States and Canada before any one theatre is given an estimate as

to its Franchise percentago.

Tin- gigantic task is novi nearing completion and we ran assure

the very great number of exhibitors who are anxiously awaiting

a reply by mail or in person by a First National representative

that we will give their applications consideration at the earliest

possible moment.

The widespread interest in our new Franchise proposition is very

gratifying. It is the strongest kind of indication of the realization

by exhibitors generally of the benefits that it is certain to bring

to those fortunate ones who secure a First National Franchise

and the many advantages that will accrue.

Exhibitors' Defense Committee

Composed of Members of

The" First National Exhibitors' Circuit, Inc.

Address inquiries to

Exhibitors' Defense Committee
The First National Exhibitors' Circuit, Inc.

6 West 48th Street, New York, N. Y.
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WILLIAM FOX presents

GEORGE
WALSH
AMANHATTAN

KNIGHT
(Adapted from the GELETT BURGESS

story FIND THE WOMAN
Directed hy

GEORGE A-
BERANGER

FOX
ENTERTAINMENTS



WILLIAM FOX
presents

DAREDEVI
The romance

of a hardboiled
tenderfoot



Ok, it will stir your

Hood ! It's the best

Hnd of a picture

!

1]/ motion picture per

W son atdy that is
1

leaping intofame
faster than

step up and say

the word !

FOX
ENTERTAINMENTS
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lYRAD PICTURED INC
v yD7~eseries

FRANKMAYO
F'. AND AN AU. STAR CAST^ iiM



ou're Waiting
for This!

The second production feat-

uring a new star has to be good!

The star's whole future may
hinge upon it! That's one

reason you can be certain

Constance

Binney
in

.'€1

STOLEN
KISS"

meets the remarkable stand-

ard set by this winsome,
adorable actress in her
original success, "Erstwhile

Susan."

You take no chances with a

Constance Binney picture!

R E A L A R T
PICTURES CORPORATION
469 Fifth Avenue, New York City wP5

4



IT'S UP TO US!
'V^OU men on whom we depend for

patronage have been frank enough

to tell us that the success of

Constance Binney^
is assured if Realart continues to give

her pictures equal in quality to

"ERSTWHILE SUSAN." You've put

it strictly up to us!

You're satisfied about Miss Binney ! She's

there ! She's proved it ! The only ques-

tion in your minds is whether we can do

our part. Realart offers

"THE STOLEN
KISS"

Scenario by Kathryne Stuart. Directed by Kenneth Webb

confident that it will fully meet your

high expectations and make many, many
hundred new friends for you, for Miss

Binney and for us

!



HE STOLEN KISS
lrom the Novel, "Little Miss By-the-Day," by Lucille Van Slyke

i powerfully sympathetic story of a girl's heartbreaking struggles to make love

i(j life what she has dreamed them to be. She desires only the simplest forms

' leedom, but finds herself hedged about by the stern, sometimes cruel, restrictions

IdPuritanical environment Her happiness is in "make-believe." And she persists,

srspirit unbroken, through seventeen resisting years. Then even insistent Fate

B of placing obstacles in her way, and she bursts out of the shadows into a

wous land of peace and sunshine and happiness!

l't forget to re-

i d your patrons

:leave their

irts at home
;n they come
je Constance

mey

!



Your desire is to get every cent

possible from every picture you
show.

Constance Binney
captivated your patrons in "Erst-

while Susan," and to capitalize

that good will, you will want to

keep her pictures before your
public. This means early playing

dales for

"t* Stolen Kiss"
Realart has put everything else

aside in order that you may have
this picture a month ahead of the

original schedule. Don't let delays
rob you of the profits to which
you are entitled ! Fix your playing

dates now!

'.W

'

REALART
PICTURES CORPORATION
469 Fifth Ave., New York City-



Independents-
Fortify yourselves now.

We will furnish the ammunition in the form of

SIX BIG SPECIALS

To Be Produced During 1920.

The First now ready for

showing - fs the

BAROLFE
PRODUCTION

"L. OVE
WITHOUT
QUESTION

starring

OLIVE TELL

is story will appear in

ial form in the leading

ivspapers throughout the

ited States.

>reign rights controlled by

tport and Import Film Company

Produced by

JHNS PICTURES

729- SEVENTH
AVE:NEWYORK.N.Y
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1Uore"Heart"in it than
any picture

of the year.

\vu»\
_ j . * • • * * •

Benjamin B. Hampton fireseats

It is not the action and the great "rushes"

that make "The Sagebrusher" so wonderful

and popular with exhihitors and the public.

Yet, the action of the picture is tremendous,

It is a big production, a big story, because

of its downright humanness, its warmth, its

romance, its tenderness. Its love story is as

warm us a mother's heart.

Millions of people are crowding into theatres

to see and feel the wonderful players who
live before their very eyes a genuine, beautiful

drama of life.

"The Sagebrusher" has everything in it that

all kinds of audiences like and seek on the

screen. It was slowly, deliberately made and

months were taken to give it that "touch"

that can never be achieved by accident.

Its first-run successes with the largest and

most important theatres have given it the rank

of the leading production in most of the ex-

change territories of the country.

TheSAGEBRUSHER
With an all-star cast.

ROY STEWART
1A.RGUERITE De La MOTTE

NOAH BEERY
BETTY BRICE

ARTHUR MORRISON
GORDON RUSSELL

The photoplay of the novel by

EMERSON HOUGH
Directed by EDWARD SLOMAN

<J Benjamin B. Hampton-Great Juthors Production

"The Sagebrusher" represents the skill and care of the

Benjamin B. Hampton producing organization. It is the third

consecutive success of an organization that has produced only
three pictures.

Several thousand exhibitors are familiar with " The Westerners,"

his Great Authors' picture and "Desert Gold," his big Zane

Grey success. These productions have made a profit for ex-

hibitors everywhere.

W. H0DKINS0N CORPORATION
527 Fifth Avenue. New YorkGtT

Distributing through PATHf! Exchange, Incorporated

Foreign Distributor. J Frank Brockliss.lnc.7Z9-?* /fee.
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Robert Brunto
r presents

J.WrenKERRIGANand his own company in

$30,000
By HB. Daniel Directed by ErnestCWarde

Some Kerrigan First Runs
Chas. H. Williams' Strand, Providence: Mastbaum theatres,

Philadelphia; Barton & Olsen. Indianapolis; Harry Moir

theatres, Chicago; Ruben & Finkelstein theatres, St. Paul and

Minneapolis; Garrick, Los Angeles; Marcus Loew chain in

JXew^York; Feiber and Shea in Youngstown, Akron, Canton.

Victoria, Buffalo; Metropolitan, Cleveland; Colonial an

Valentine, Toledo ; Signal Amusement Co., Chattanooga an

Knoxville ;
Harry Sudekum, Nashville ; Joel's Casin

Jacksonville; Entire Texas Exhibitors circuit in thirty citi<

and towns: Rowland & Clark theatres, Pittsburg.

W.W. HODKINSON CORPORATION
527 Fifth Avenue . New York Gty

Distributing- through PATHE Exchange, Incorporated



March 13, 1920 E X H I B I TO R S II H KALI) 21

JOSEPH LEVERING presents

HIS TEMPORARY WIFE
By Robert Ames Bennet Directed by Joseph Levering

With an all-star cast

/ RUBYE De REMER
J
EDMUND BREESE

1 MARY BOLAND
\ EUGENE STRONG
\ W.T. CARLETON

Rubye tie Remer is a famous beauty

from the Ziegfeltl
ff
Follies" and was

the star of Rex Beach's " The Auction

Block." Edmund Breese, one of the

best known stars of the stage and

known through a dozen big photo-

dramas. Marv Boland. star of both

the theatre and the screen.

These are names and reputations in an

all-star cast that exhibitors have been

quick to seize upon for advertising

and exploitation. First run bookings

of "His Temporary Wife" have been

instantaneous throughout thecountry.

The picture points the way to power-

ful advertising possibilities.

WW. H0DKINS0N CORPORrVnON
527 Fifth Avenue , New York. City

Distributingthrough PATHE Exchange, Incorporated
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The Time is Up!
What are you going to do about it

: We are

niming straight at you Mr. Exhibitor. We've

only one subject to talk about

—

Comedyart "Pictures
FROM time to time in these pages we have

endeavored to convince you that you must not

overlook "Comedvart" Pictures, that wonderful

combination of comedy, scenic art, and "Memories,"
a triumvirate triumphant. .

Sales have started with a tremendous rush. The
releasing date is almost at hand. Now then—are

you going to adopt the "waiting policy" or are you

^<>in£ to be among those on the ground floor?

Preparation is Half the Battle and "Comedvart"

is the Forerunner of Preparedness

MR. EXHIBITOR you must act now. The

opportunity is yours to grasp, to hold and to profit

thereby. You have our stamped addressed postcard

so your reply is prepaid. Therefore it costs you

nothing to find out. Will you write us today?

Special Pictures Corporation

H. NV. Hellman Building

Los Angeles, California
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PRODUCTIONS

Consider These Facts

"COMEDYART" Pictures are 2000 leet in length, a

combination that establishes a perfect balance tor your

ieature. There is nothing like "Comedyart^ It is su-

preme, powerful, convincing.

What is "Comedyart"

IT has three component
parts—

1
400 feet ofcomedy,

400 feet of scenic art and 200

feet of "memories."

The Comedies

Variety is the fundamental
principle of the comedies.
Something different, absorb-

ing—always with a punch.
"Sameness" is forgotten, un-

known in "Comedyart."

The Scenic Art

Incomparable inspiring beauty

marks each foot of Scenic Art.

Who can resist the impelling

force of Nature: Who can

resist the teast of unmatched
artistry of color in Scenic Art?

There is no other method of

tinting and toning that will

compare with what we have

to offer.

Memories

The heritage of the masses

rich and poor alike, is the

"memory" of the yesterdays.

It is a little short subject, at

once appealing, refreshing,

invigorating.

Ackno wledged to be a super-idea

that is in advance cf the times.

Will You Act Now?

Special Pictures Corporation

H. W. Hellman Building

Los Angeles, California
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Clad only in innocence and

a wisp of tropical leaves

this heroine of one of the strangest of modern
tales— dainty, beautiful, with lips molded

for kisses, eyes to lure and a heart of gold.

She'll take the world by storm

in the next BIG First

National Special
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' LARGEST THEATRE IN THE WORLD "

Capitol Theatre
MOREDALL REALTY CORPORATION - owner

MESSMORE KEN DALL
.
PR estdent EDWARD J BOWES, vice pres & managing CMRCCTC

BROADWAY -50 T." -51 st STREETS

New York

DIRECTORS
GEORGE ARMSBY
EDWARD J BOWES
WILLIAM BRADEN

ROBERT W CHAMBERS
COLEMAN DO PONT
GEORGE H DOR AN

FRANK H HITCHCOCK
MESSMORE KENDALL

February 17th, 1920.

Vitagraph Company
1600 Broadway,
New York City.

Gentlemen; Attention of Mr.J.M, Quinn.

Un&sr cover please find our check

for the Larry Semon comedy "The Grocery Clerk."

I am frank to say to you, that I

consider our exclusive contract for these comedies,

a very valuable asset.

It is an inspiring thing to hear

the great audiences in the Capitol, roar with de-

lighted laughter, and we are looking forward eagerly

to the next one.

Congratulations on your wonderful

results so far.
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Photoplay Star Wins $1,000.
00 Reward

Receiving ^lCOO.OQ Reward that was offered hy the United States
Photoplay Corporation, Washir.gton,D.C

.

for a photoplay Star. Travers met all requirements and conditions.

Capt. F.F.Stoll, Author, acting for the Corporation and J.J.Livingston
worlds foremost Motion Picture Representative. Contract was signed at

Occidental Hotel, Washington, D.C .on Saturday .February 21st, 1920.
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I

Hulu Hulu Dancers
Hawaiian Singers and

Hawaiian Musicians

Get in touch with any of the following

First National Exchanges:

First Nat. Exhibitors' Circuit, 146 Marietta Street, Atlanta, Georgia.

First Nat. Exhibitors' Exchange, 35 Piedmont Street, Boston, Massachusetts.

First National Exchange, 215 Franklin Street, Buffalo, N. Y.

First Nat. Exhibitors' Exchange, 110 South State Street, Chicago, Illinois.

First Nat. Exhibitors' Exchange, 402 Sloan Building, Cleveland, Ohio.

First Nat. Exhibitors' Exchange, Old Mill Theatre Building, Dallas, Texas.
First Nat. Exhibitors' Exchange, 1732 Welton Street, Denver, Colorado.

A. H. Blank Enterprises, 326 Iowa Building, Des Moines, Iowa.

First National Film Exchange, 63 East Elizabeth Street, Detroit, Michigan.

The H. Lieber Company, 24 West Washington Street, Indianapolis, Ind.

A. H. Blank Enterprises, 317 Gloyd Building, Kansas City, Missouri.

Richards & Flynn, 12th Street Theatre, Kansas City, Missouri.

First Nat. Exhibitors' Exchange, 833 South Broadway, Los Angeles, California.

First Nat. Exhibitors' Exchange, National Theatre Building, Louisville, Kentucky.

First Nat. Exhibitors' Exchange, 402 Toy Building, Milwaukee, Wisconsin.

First Nat. Exhibitors' Exchange, 409 Loeb Arcade Building, Minneapolis, Minnesota.

First Nat. Exhibitors' Exchange, 126 Meadow Street, New Haven, Connecticut.

First Nat. Exchange of N. J., 729 Seventh Avenue, New York, N. Y.

First Nat. Exhibitors' Exchange, 1401 Tulane Avenue, New Orleans, Louisiana.

First Nat. Exchange of N. Y., 729 Seventh Avenue, New York, N. Y.

First Nat. Exhibitors' Exchange, 127 South Hudson Street, Oklahoma City, Oklahoma.

A. H. Blank Enterprises, 314 South 13th Street, Omaha, Nebraska.

Dominion Amusement Company, Imperial Theatre, Ottawa, Canada.

First National Film Exchange, 1339 Vine Street, Philadelphia, Pennsylvania.

First National Exhibitors' Exchange, 414 Ferry Street, Pittsburgh, Pennsylvania.

First National Exhibitors' Exchange, 904 East Broad Street, Richmond, Virginia.

Grand Central Film Company, New Grand Central Theatre, St. Louis, Missouri.

First National Exhibitors' Circuit, 136 East 2nd South Street, Salt Lake City, Utah.

Turner & Dahnken, 134 Golden Gate Avenue, San Francisco, California.

First National Exhibitors' Exchange, 2023 Third Avenue, "Seattle, Washington.

Regal Films, Ltd., Temple Building, Toronto, Canada.

Allen Brothers, Allen Theatre Building, Toronto, Canada.

First National Exhibitors' Circuit, Ltd., 1318 Standard Bank Building, Vancouver, B. C.

First National Exhibitors' Exchange, 916 G. Street, N. W., Washington, D. C.

We have a big South Sea Island picture

to be road showed and presented in big towns with appropriate

atmosphere and music, and require a number of performers.

The First National Exhibitors' Circuit, Inc.



COMMENT OF THE WEEK
By MA RTIN J • QJJ I G L E Y

Trie State Right Alliance

THE meeting last week in Chicago of independent

exchangemen representing nearly the entire connm
was especially significant. It represented a materialization

of the frequently-urged plan of bringing a group of inde-

pendent exchanges into a cooperative body.

It has long since been apparent that without some sort

of a union among independent exchanges they could not

continue to exist much longer, except in a few cases. The

odds have been all against the independent exchange, espe-

cially in the matter of getting product of a meritorious

nature.

The step made in Chicago by the group of managers

has been long awaited and it is confidently felt that this

alliance or circuit is only the first to enter the field and that

several others consisting of other groups of exchanges will

follow in the near future.

If the plan launched in Chicago is carried to its logical

conclusion it will mean the dawning of a new day for the

independent exchange. It is an unfortunate fact, but nev-

ertheless a true one, that of all the various branches of the

industry the independent exchange is the only one that has

not progressed. At one time in the industry the independ-

ent exchange was supreme. The changed plan of operation

of the industry probably never will permit this condition to

return, at least in the near future, but there certainly is no

good reason why the independent exchange generally shoidd

not return to the position of a stable and influential factor

in the industry.

But the only manner in which this can be accomplished

is for state right exchanges to enter into alliances with other

state right exchanges to the end that there will be created

for. the independent producer a national market. Without

such alliances it will become increasingly more difficult for

state right exchanges to obtain either the quantity or the

quality of product necessary for successful operation.

* * *

A Significant Report

THE stat« conference of mayors of the state of New

York, which is unquestionably one of the most impor-

tant civic bodies in existence, has Teached an important con-

clusion relative to motion picture censorship.

This organization, which is composed of the chief exec-

utives of the cities and towns of New York state, declares

in a report issued last week, that censorship of motion pic-

tures is unnecessary. It further states that the only promis-

ing method of regulating the production and the exhibition

of motion pictures, in so far as this is necessary, is through

the National Board of Beview.

We commend, especially, this conclusion of the New

York Conference of Mayors to the attention of exhibitors

everywhere who may be confronted with a local censorship

issue.

No group or individual of whatever standing can

rightfully question the honesty, fairness and sanity of the

conclusions of this conference, which is composed of men

directly charged with the moral and physical welfare of the

inhabitants of every city and town in New York State.

And their conclusions are not based on snap judgment,

but are the results of a deliberate and painstaking inquiry,

made with great thoroughness and covering a long period.

Every exhibitor who now faces or who expects to face a

censorship agitation should familiarize himself fully with

the report of the New York State Conference of Mayors.

* * *

Dis-union vs. Union

THE recent labor controversy in Chicago started out in

true melodramatic fashion and moved on rapidly to a

comedy finish. It opened with a vitriolic statement by Sam

Atkinson for the Allied Amusement association, in which it

was declared that the screen in Chicago was going to be

freed from ''the domination of union chiefs."

A few days of actionless wrangling ensued, the oper-

ators" union maintaining that the exhibitors would and the

exhibitors declaring they would not.

About this time Aaron J. Jones stepped off a train

from New York, called a small group of exhibitors and

union officials together and in a few minutes the threatened

lockout and bloody war to a finish was at an end.

Mr. Jones did a very commendable work and did it in

his customary direct and adroit manner. So much for the

recent incident.

But what about the position of the Allied Amusements

association, with reference to any future negotiations with

the operators' union?

"We are not willing to recognize the 'de luxe' proposi-

tion, which provides for an operator at each machine," said

Doc. Atkinson, speaking for the association. "There is no

use asking one man to do two men's work," said Mr. Jones,

therebv ending the controversy, but leaving the association

in the position of having started something it couldn't

finish.

* * *

Daylight Saving

THE daylight saving measure, which is a wholly objec-

tionable proposition for the industry, again bobs up in

the Chicago city council.

This scheme of changing about the natural order has

been tried nationally and found wanting. It was rejected

by the public after a fair trial and while in existence found

disfavor with a vast number of people of many classes.
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O. R. Hanson, central supervisor for

Robertson-Cole, left Chicago February 28

for Omaha after spending several days in

Chicago.

John Melvelle Boggs has been named
vice president of the Atlas Educational

Film Company by its board of directors.

He served as a major in the ordinance de-

partment during the war.

Oscar A. C. Lund, formerly a director

for World and Fox, sailed for Europe Feb-

ruary 26. He will produce several pic-

tures in Sweden, returning with the nega-

tives in the early fall.

William Steiner, an executive of the

Arrow Filial Corporation, spent the past

week in Chicago on business.

Lewis Allen Browne, who prepared the

scenario for "The Land of Opportunity,"

has sighed a long-term contract with Lewis

J. Selznick and becomes a member of the

Selznick scenario staff.

John Emerson has returned from Palm
Beach with seven thousand feet of the new
Constance Talmadge picture ''The Love
Expert." His wile. Anita Loos, remained
at the beach another week with Miss
Talmadge.

Hiram Abrams celebrated the annivers-

ary of his birth on Washington's Birthday.

February 22. The day following he enter-

tained his "Big Four" associates.

W. C. Barnes has been appointed man-
ager of the Detroit office of the Fox Film
Corporation to succeed Harry D. Goldberg,
resigned. He was formerly special repre-

sentative for Fox with headquarters in

Minneapolis.

E. H. Goldstein, general sales manager
for the Universal Film Manufacturing
Company, who is starting on a visit to

exchanges, spent several days in Chicago
during the past week.

Frank V. Brlner, director of Pathe's
serial publicity, is now well on toward
complete recovery after an operation for
appendicitis at the Park Hospital, New-
York.

A. L. Feinman succeeds Bert Adler as
advertising and publicity director of the
Inter-Ocean Film Corporation.

Fred J. McConnell will be one of the

chief assistants to Fred C. Quimby. gen-
eral manager of the Associated Exhibi ors,

Inc. He was formerly with Pathe, Uni-
versal and Mutual.

J. D. Williams, general manager of
First National, passed through Chicago,
February 2'J, on his way to the West Coast.

He was accompanied by Harry Cooper, of
New York.

J. E. Storev has been appointed assistant

director of exchanges by Paul Bruiu-t, vice

president and general manager of Paihe
Exchange, Inc.

Charles C. Pvle of Chicago left Febru-
ary 29 for a combined business and
pleasure trip to Los Angeles. He will

visit all of the exchange centers on the

West Coast before returning.

Harry M. White, chairman of the

motion picture group of the Philadelphia

Chamber of Commerce, has been presented
with a solid silver and copper inlaid

cigarette case as a token of appreciation

from his associates.

Harrv IIaiikxaii has been made assistant

director of the Chaplin-Mayer Pictures Co.,

Inc.

George A. Carlix, until recently a

member of the editorial staff of the tfm
York Evening Sun, has been added to

Metro's publicity staff.

Joseph Roth man, formerly chief ac-

countant for Pathe, has been appointed

assistant secretary and assistant treasurer

of the Associated Exhibitors, Inc.

Katherine Anne Porter, well known
newspaper writer, has been added to the

publicity staff of the Arthur S. Kane Pic-

*ure Corporation.

Charles C. Pettijohn has been men-
tioned as a possible successor to the late

Major Raymond W. Pullman as secretary

of the Americanization Committee.

Joe Weil has resigned as director of

publicity for Universal.

H. E. Hinrichs, secretary of the Ever-

ready Reel Company and the Supreme
Film Corp. of Denver, Colo., left for New
York City on Sunday.

Re-Takes £ News

By J. R. M
Particularly Dry

—

These dry, cold nights are good
nights to sleep, eh'

Along Broadway

—

A lot of fellows have just discovered
what beds are for.

It Suits 'Em—
The educational drive to get the

public to drop the word "movie" and
substitute "cinema" therefore is meet-
ing with strong opposition everywhere.
The dear public fears it will have to
pay more to see a "cinema."

Hard on the City Fellah

—

And by the way, how are we going
to tell when spring is here? There
won't be any Bock beer signs this
vear.

THAT ABRAHAM LINCOLN QUO-
TATION. "KEEP COOL." ISN'T
HARD TO FOLLOW THIS
WEATHER.

As K. C. B. Would Say-
Some day—some director— is going

—to have—a star—coyly teasing—

a

canary—in a cage—in reel one—of a
play—and we're—going to—leap onto
—his neck—and kiss—him on—the
brow—for his—wonderful originality.
— 1 thank vou.

Cheese Is High

—

A Chicago slicker has been arrested
for selling stock in a green cheese
company. Which wouldn't have been
so bad, but—the cheese was in the
moon. So they "pinched" him.

Or Selling Oil Stock-
He was in the wrong game. He

should have been handling some super
de luxe film company stock.

Another Fine Idea

—

But the unreliable film companies
don't get all the boobs' money. A
smooth talker collected $1,000 from a

mid-West merchant last week to help

finance a concern that proposed to

fire a cannon ball with a chain at-

tached 40 miles into the sky, where it

would remain and attract electricity

which would be conducted to the earth

and put all the electric light plans

outa business. And the s. t. said Edi-

son had offered him a million dollars

to destroy the device.

HTHE success of the RITCHEY LITHO. CORP is based upon its

A ability to make motion picture posters that always have the maximum
of advertising value. Having that, they sell the maximum number of

tickets. Therefore the maximum number of exhibitors want them,—and

they should get them the maximum number of times!

RITCHEY LITHOGRAPHING CORPORATION
406 West 31st Street, New York Phone: Chelsea 8388



March 13, 1920 EXHIBITORS HERALD 31

Eighteen Independent Buyers Will
Launch Co-Operative Organization

State Rights Buyers Combine to Purchase Features and
Short Subjects From Independent Producers as Unit

—

Will be in Operation Within Thirty Days

Chatkin Chairman of Executive Committee
Owners of eighteen independent exchanges which now distribute films in ninety per cent of

the territory in the United States have successfully launched a co-operative national organization

through which they will deal with independent producers.

The organization is the outgrowth of a series of conferences held in Chicago February 24,

25, 26 and 27, at which ways of keeping the worth-while products of the independent producers

for the state right market were to be discussed.

DECISION COMES AS SURPRISE TO DELEGATES
Even the delegates to the conference were surprised at the size of the project they have

derermined to undertake. After three days little had been accomplished and the convention was
extend d. On the following day, difficulties were speedily ironed out and before night the agree-

t had been made; more than $100,000 subscribed, and an executive committee with full power
to i corporate and complete organization had been appointed.

D. J. Chatkin of San Francisco was named chairman of the executive committee, with S.

RpnH of Pittsburgh, Sam Werner of St. Louis, R. C. Cropper of Chicago and E. J. Farrell of

Boston members.
"We will be ready for business within thirty days," declared Chatkin.

No name has been chosen for the

organization, this being one of the many
minor details left entirely in the hands

of the executive committee.

Territorial boundaries have been tenta-

tively decided upon. It is very probable

that the territory not now touched by

the eighteen will be absorbed by two or

more of the exchanges, so that the asso-

ciation can buy the entire United States

rights to any feature or short subject it

wants.
Will Not Buy Negative

For the present at least the associa-

tion will not buy negatives, as it has no

wish to handle foreign rights.

"We 'may make our own prints," de-

clared Mr. Chatkin. "It is certain that

all advertising matters, including posters,

will be made especially for us, and will

bear our trade mark. We will not pur-

chase the productions outright, how-
ever."

One of the important points already

decided upon is that all exchange owners
will ballot by wire on productions be-

fore they are purchased. The voice of

the majority will be decisive, however.
New York offices, it is expected, will

be opened within thirty or sixty days.

Members to Judge Pictures

Although the details have not been
decided upon, it is practically certain that

the exchange men will act as judges of

the pictures, a committee of three or five

franchise holders being delegated to re-

view and conduct negotiations.
It has been suggested that member-

ship of the reviewing committee rotate,

various groups serving from time to time.

This will be decided after the prelim-

inaries of organization are completed.
While it is proposed now that the

corporation be capitalized at $100,000,

there is a movement to materially in-

crease this sum before incorporation
papers are taken out.

The increase is for the purpose of be-

ing able to give financial encouragement
to producers where it is necessary.

Chatkin Sees Big Future

"Our organization is financially sound
and has the enthusiastic support of every
member," declared Mr. Chatkin. "It is a

proposition which will gain in size and
importance.
"There will be no delays now that the

ball has started rolling. Within thirty

days we will incorporate— I do not know-
yet in which state. By-laws will be drafted

at once. We will start doing business
almost immediately.

"There are many minor details which
have not been worked out as yet, but the

1 Brandt Predicts More
Buyers Will Combine

|

I Joe Brandt, special representa- |
j tive of the National Film Corpora- j
j tion, who attended the convention [
1 of independent exchange owners in |
I Chicago, predicted that other buy- j
1 ers would soon organize.

| "I am inclined to refer to this §

| organization as unit number 1," he j
| declared. "There undoubtedly will j

| be a unit number 2 soon.

1 "All over the country owners of I

1 independent exchanges are realiz-
|

1 ing they must organize to offer the j

1 independent producers a market. I |

| believe it is the salvation of the §
I state right field."

big points have been disposed of. The
hard work is done. I can see nothing
which can block our future.

"We have no affiliation at this time
with any of- the independent producers.
It is not a one-company proposition. It

is of the exchange men, by them and for
them."

Will Not Limit Members
Members of the association will not be

limited to productions selected b\- the
association. They will not be permitted
to buy state right films, however, before
the association has passed on them.

If the association decides not to pur-
chase the picture the individual mem-
bers wil be free to buy the rights for
their territory if they care to.

Members will have to accept for their

territory rights to all pictures which the

association votes to purchase, however.

All Territories Represented

The eighteen exchange owners who
have obtained franchises in the organ-
ization are the following:
NEW ORLEANS— GENE PEARCE.

Pearce Film Co.
WASHINGTON—H. E. COFFET, Empire

Film Dist. Co.
PHILADELPHIA—A. A. MILLMAN.

Capital Film Exchange.
KANSAS CITY—AL KAHN, Crescent

Film Co.
DENVER—H. A. KYLER. Supreme

Photoplays Corp.
DETROIT—DAVE MUNDSTUK. Strand

Features.
SAN FRANCISCO—DAVE CHATKIN,

Consolidated Film Corp.
MILWAUKEE—W. A. BAIER, W. A.

Baier Film Co.
OKLAHOMA CITY—R. D. LEWIS, R. D.

Lewis Film Co.
SYRACUSE—T. W. DOOLEY. Dooley

Film Exchange.
NEW YORK—E. W. HAMMONS. Educa-

tional Film Corp.
ST. LOUIS—SAM WERNER, United

Film Service.
OMAHA—MAX WAINTROUB. Fon-

tenelle Film Co.
BOSTON—E. F. FARRELL, Major Film

Co.
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CINCINNATI—C. C. HITE, C. C. Hite
Attractions.
ATLANTA—A. C. BUOMBKWi. A. C.

Kromberg Film Exchange.
CHICAGO—R. C. CROPPER, Bee Hive

Film Exchange.
PITTSBURGH—S. SANIEL, S. & S. Film

* Supply Co.
CLEVELAND—DAVE WARNER, War-

ner Films.

It appeared to be the sense of the

meeting that the organization is now
"closed," that is, that no other film ex-
changes will be admitted. It is possible,

however, that one or two exchanges in

the territories not represented will be
taken in to avoid the dividing of the
territory.

Social Features Provided

Entertainment for the visiting dele-

gates was provided every evening dur-
ing the convention, the program being
a varied one.
These included a dinner at the Winter

Garden, an Oriental smoker, and Tom
Fool party the first three evenings. On
the fourth day, the "Reel Ball" was held
at the Coliseum Annex, and the visiting

exchange men were among the honored
guests.

Independent producers took advantage
of the convention to arrange a series of
screening of new features and short sub-
jects especially for the exchange men.
The screenings were held each morning
from 9 to 12:30 o'clock.

Neal Hart votes that Chicago is some
place. But Neal still thinks of the
"Ship."

Dave Mundstuk of Strand Features
came over from Detroit but did not have
much luck in the "Golf" game.

"Bernie" Bernstein from the National
Film Corp., Hollywood, was very much
in evidence. But why the mystery stuff,

"Bernie?"

Joe Brandt! No convention would be
complete without smiling Joe.

E. W. Hamrr.ons was a busy member
of the producers round table. His talks
had "Educational" value.

R. C. Cropper, the keeper of the Bee
Hive, gave the boys the benefit of his

wide experience.

S. Saniel did not let pleasure interfere
with business. And to think, brother
Saniel came clean from Pittsburgh.

T. W. Dooley could not stand the
pace, and we have come to the con-
clusion that Syracuse is a rather quiet
place.

Bill Steiner, from New York and San
Antonio, dropped in for a visit and, inci-

dentally, little William sold large blocks
of territory for "Tex."

Max Wintroub, after much discussion,
was allowed to keep the city of Omaha
in his territory.

Gene Pearce and H. J. Herrmann from
New Orleans were there. Gene was
twenty-four hours getting acclimated, but
after that, everything was pretty.

"Boy, page H.
Capitol."

E. Coffey from the

H. A. Kyler is from Denver, but a

Missourian at heart, as they have to
"show" Harry.

D. W. Townscnd, that hustling sales

manager from Art-o-Graf, missed no
bets.

Dave Warner was chairman of the
boundary committee, and Dave was some
Rand-McNally.

Henry E.
Denver and

Hinrichs was there from
'Ever Ready" to show his

CONVENTION NOTES

C. C. Hite had a wonderful time, and
went home to Cincinnati with rosy
dreams of the future.

Walter A. Baier came down from Mil-

waukee with his best smile and nothing
on the Hip.

J. E. Willis was a visitor and renewed
old acquaintances.

A. C. Bromberg looked them over, but

said. "Atlanta for mine."

Sam Werner was also, there. Sam is

some little scrapper himself.

"R. D. Lewis wanted on the long dis-

tance." 'Twas a shame, R. D., to let the
steak get cold.

Max Cohen received a vote of thanks
from the boys for the wonderful art

decorations his artistic brain conceived.

Dave Chatkin, from the Golden Gate,
poured oil on the troubled waters on
more than one occasion.

A. A. Millman. from the Quaker City,

swung the gavel, and we'll say Albert
shakes a wicked arm.

Al Kahn left the village of K. C. to
see the city sights And Al went home
tired but happy.

Herbert Milligan is a good treasurer,

but as an "Ivory Golfer" he is "passe."

S. L. Barnhard was a most charming
host and the young fellows have noth-
ing on Sam. He paid three dollars, too.

Sam Klein as master of ceremonies is

some little fixer. Wonder what per-

centage Sam received.

INDEPENDENT EXCHANGE MEN HOLD A BEEFSTEAK DINNER

Oklahoma City Bars

Films of Ex-Bandits
OKLAHOMA CITY, OKLA—The

anti-bandit ordinance which prohibits

the showing of motion pictures featur-

ing former outlaws is now effective. The
law doe-, not apply to such pictures adapted

by professional actors.

As a social feature of the convention held in Chicago, Feb. 24, 25, 26 and 27, officers of the company, delegates and friends dined
at the Morrison Hotel on Thursday evening, Feb. 26
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SETTLED STRIKE

Aaron J. Jones, of the Firm
of Jones, Li nick and
Schaefer, Chicago, Who
Got the Operators and
Exhibitors Together and
Settled the Threatened

Trouble inForty-five
Minutes

Chicago Theatres Adjust Labor
Controversy and Avoid Closing

Speedy Settlement Is Effected February 26. After
Chance of Compromise Appears to Have
Dwindled—Arbitrate Future Difficulties

The disagreement, which threatened to close every motion picture the-

atre in Chicago and suburbs March 1, was adjusted Thursday. February
26. and immediate danger of a "strike" or ''lockout" has passed.

W ith the settlement, an agreement to arbitrate all future difficulties

has been drawn up and signed. For the time being, some of the tense-
ness which has kept Chicago theatre owners in a constant state of anxiety
for the past eighteen months has been relieved.

Cause of Disagreement Is Not Yet Clear

Few people, apparently, understand the root of the entire trouble.
The majority of exhibitors believed that an attempt was being made to
force two operators into every theatre which had two projection machines.
Officers of the union declared they wanted two operators in only six
houses. Officers of the A. A. A., after the settlement, stated that the
union demanded two operators in twelve theatres.

Claims Censor Board
Is Political Machine

Oregon Civic League Sponsors

Debate on Subject at Its

Weekly Meeting.
PORTLAND, ORE —The motion pic-

ture censorship board here is nothing

but a tool in the hands of a political

machine, according to Dan Kellaher.

former city commissioner, in a talk be-

fore the Oregon Civic league.

John H. Stevenson, in opposing cen-

sorship, said that the nation had gone

far enough in its restriction of individual
liberties and its rule by commissions and
boards and Soviets. He declared that

censorship is opposed to the sacred
rights granted by the constitutions of the
government and the state.

Mayor Baker charged that showmen
were making deliberate attempts to

abolish censorship in Portland. He said
that he saw a peril to the children
through the influence of pictures, and ad-
vocated national censorship with men
"big enough and fearless enough to

handle the job right."

Lower Theatre Taxes
SAVANNAH. GA.—The city council

has amended the tax ordinance so that

motion picture houses charging over 10

cents for admission will be taxed S350
and $250 where the admission fee does
not exceed 10 cents. The former tax
was $500.

\\ hen the agreement was drawn up. six

theatres, the Riviera. Central Park, Crys-
tal. Howard. Broadway Strand, and Pan-
theon, were classed as "De Luxe"' houses.

The disagreement, however, furnished

plenty of material for the newspapers and
for four days, morning and evening, the

public press was filled with "defies," "gun
men." "stink bombs." "advertising graft."
"lockout." "criminal conspiracy," and
other unsavory phrases. A score of ex-
hibitors, exchange men and labor leaders
were quoted, and issued denials of the
"quotations" the following days.

Public Is Bewildered

As the head lines grew more animated
and the quotations more fiery, the public

and the great majority of the exhibitors
became more mystified as to what it was
all about.
Exchanges continued to send out sales-

men and exhibitors continued to book
their programs. All over the city a con-
fidence prevailed that the theatres would
not close.

Thursday afternoon, the newspapers
were more livid than any previous day.
It was declared all chance of adjustment
had passed, as Maurice A. Choynski.
president, and Dr. Sam Atkinson, busi-

ness manager of the A. A. A., declined to

meet any union committee which in-

cluded Thomas J. Reynolds, president,

and T. E. Maloy, business agent, of the

Operators' Union.
Then, late in the afternoon, a state-

ment was issued by Ralph T. Kettering,

publicity manager for Jones. Linick and
Schaefer. that the theatres would remain
open and the trouble had been adjusted.

Claims of Victory Follow

The following day. the complete terms
of the agreement were issued, announcing
the designation of six theatres as "De
Luxe" houses and a provision for arbi-

tration of all future difficulties.

"The A. A. A. obtains everything it

wanted." declared Dr. Sam Atkinson,

business agent. "The union wanted to

designate twelve houses as De Luxe.
And in the future. Maloy cannot pull op-

erators out of a theatre any time he

wants to. He must come up to our rooms
Fridays and arbitrate. There can be no
more strikes."

Aaron Jones Brings Settlement

Aaron Jones, of Jones. Linick and
Schaefer. was the man who compelled
and obtained the speedy settlement Ar-
riving in Chicago from New York, he

called up the A. A. A. offices and asked
Maurice A. Choynski and Dr. Sam At-
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The Agreement
j "This agreement made this 26th |

| day of February. 1920. between =

I committees appointed by the Allied
j

Amusement association and com- j
1 mittees of the Operators' union, |
I local 110, is as follows:

| "That at present there are only j

| six de luxe houses in Chicago, j

| namely: Riviera, Central Park. J

| Crystal. Howard. Broadway Strand |
= and Pantheon, and that these {

| houses are to employ three opera- I
i tors, one at matinee and two at |

1 night, and they are to operate de |

5 luxe shows seven nights a week j

| and two matinees on Saturday and §
Sundays, or holidays, and if they |

j operate de luxe shows any after- j

j noon they are to employ additional j
| operators at not less than thirty- |
| two hours per week, and there are j
j to be no new houses classed as de 1

I luxe unless they put on a de luxe I

| program.

| "That it is mutually agreed that j
If

any grievances between members §
| of the 'Allied Amusement associa- |
I tion' and local 110 of the Operators' j
| union will be adjusted by joint ac- §
1 tion of the executive board of the 1

j Allied Amusement association and 1

j business agent of local 110 on Fri- |
1 day of each week."

IiriBmimMMi™^

kinson to attend a conference with the
union officials in his offices.

"We won't meet with Reynolds and
Maloy." they are said to have declared.
"Well. I am going to settle the strike

for the theatre owners of Chicago this

afternoon, and you can attend or not as
you see fit." was Jones' reply.
Maloy and Reynolds were also invited

and are said to have declared they would
not meet Choynski and Dr. Atkinson.
"Well, Dick Green, vice president of

the international union, is going to be
here. You can attend or not as you want
to. Use your own judgment." is said to

have been Jones' response.
Choynski. Atkinson. Maloy and Rey-

nolds appeared. The four were in session

with Jones and Green forty-five minutes.

At the end, the strike was called off.

Friday morning in Corinthian Hall, in

the Masonic Temple, the A. A. A. met to

ratify the agreement, and passed resolu-

tions thanking its officers for the good
work in landing the victory-
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Independent Producers Propose
Co-Operative Sales Agreement

Series of Conferences Held in Chicago to Discuss

Forming of National Board of Trade—Fourteen
Companies Represented at Meetings

A revolutionary change in the method of selling the products of inde-
pendent producers is in prospect as a result of a series of conferences held
by representatives of fourteen producting companies in Chicago during the
past few days.

Within the next few weeks, it is very probable that the National Film
Board of Trade will be incorporated with at least six producing companies
affiliated and possibly as many as twelve. Promoters of the idea are confi-

dent that within a year most of the independent producers will have
entered the agreement.

Aim to Take Gamble Out of Production End
The aim of the movement is to place the entire work of disposing of

state rights to independent exchanges in the hands of a board of trade.
Through it, it is expected that advance contracts for the entire territorv
can be obtained before production is started.

This it is believed will take the ele-
ment of risk out of the producing end
and will regulate the supply to the de-
mands of the field.

Men interested in the movement
stated that the waste in the present "hit

or miss" method of independent produc-
tion is enormous.

It results, it is declared, in Hooding
the market with certain kinds of pictures
and causes an unfortunate shortage of
other pictures equally desirable.

Will End Duplication

"As I understand this •movement,"
said Joe Brandt, special representative
of the National Film Corporation; "it

will end the present duplication of prod-
ucts and permit each studio to concen-
trate on one certain type of features or
short subjects.
"The board of trade will meet with

the independent buyers and take orders
for the pictures wanted during the next
year. These may be serials, Westerns,
society features, detective features, do-
mestic life comedies, animal comedies,
scenics, news reels or pictures starrinv
certain individuals.
"Each producer will be assigned a

certain type of product, and the orders
distributed as equitably as possible. It

will create a market for every picture
before it is made. The general outline
indicates a great saving for both the
producer and the buyer.

Expects Buyers to Unite
"In Chicago this week we have seen

eighteen independent exchanges com-
bine to buy their film as one unit. I am
confident that other combinations wil!
be formed so that in time cooperative
producers will be selling to cooperative
buyers."
Among the companies represented at

the conferences, some unofficially, were
the Educational Film Corporation, Na-
tional Film Corporation, Arrow Film
Corporation, Capital Film Corporation,
Art-o-graf Productions of Denver, Neal
Hart Productions, and others.
Gossip indicated that I. Bernstein,

general manager of the National Film
Corporation, is scheduled to be director
general of the associated producing
companies and Joe Brandt, special rep-
resentative of National, eastern repre-
sentative. Both men issued denials.

Selznick Signs

Ruth Chatterton
NEW YORK, March 2.—Ruth Chat-

terton, well known stage star, who
scored a signal triumph in the stage
version of "Come Out of the Kitchen,"
is reported to have been signed by Lewis
J. Selznick to star in a series of pictures.

J. Alexander Legget
To Join Rothacker

Industrial Film Expert Is Given

Important Post in Eastern

Office

Official confirmation of the exclusive an-

nouncement in Exhibitors Hekai.d that

the Rothacker Film Manufacturing Com-
pany of Chicago had bought the Legget-

(iruen Corporation's holdings and good-

will was issued this week by officers of
the Rothacker Company with the addi-
tional information that ). Alexander Leg-
yet has been named manager of the Eastern
Industrial Division of the company.
Mr. Legget came to Chicago the last

week in February to sign the agreement
whereby the Legget-Gruen Corporation's
holdings and good will were sold to the
Rothacker company. T. Gruen retires from
the Industrial picture field.

The Rothacker Eastern Industrial Di-
vision will retain the Legget-Gruen offices

in the Candler Building, 220 West 42nd
street. These offices are spacious and fully

equipped for film purposes, including a

beautifully appointed projection room.
It is Mr. Rothacker's plan to include

in the Lastcrn Division the branch offices,

or agencies, in Philadelphia and Boston,
and others soon to be established in that

territory.

Admission Prices in

Two St. Louis Houses
Boosted by Managers

ST. LOUIS, MO., March 2.—Man-
agers of the West End Lyric and the
King's theatres have increased their

scale of prices.

At the West End Lyric, admissions
have advanced from 22 and 33 cents to
30 and 44 cents. Rates at King's have
jumped from 20 and 30 cents to 35 and 55

cents. The Pershing will increase its

prices on March 7.

Makes Educational Films
NEW ORLEANS, LA.—The Cosmo-

politan Film Company, controlled by
Williamson & Co., have a laboratory at

Camp and Povdras streets in which it is

proposed to make films of all classes.

It is announced that the concern will

specialize in educational features.

CLARA KIMBALL YOUNG IN "THE FORBIDDEN WOMAN'

I
Two scenes from the Equity Pictures feature, a story of the gay night life of Paris. Conway Tearle has the leading male role

opposite Miss Young
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Would Bar Sale of William Randolph Hearst Seeks
Tickets for S. R. O. Alliance With Big Six Directors

Bill Provides for $10 Fine for
.

First Violations in District J- Parker Read, Jr.. Business Manager, Declares

of Columbia Associated Producers Are Entertaining Three

Washington. -The practice of Plans of Distribution

(By Wire to Exhibitors Herald)

NEW YORK CITY, March 2.— (Special)—William Randolph
Hearst has entered negotiations with the Associated Producers, Inc.,

in an effort to form an alliance. Hearst has been anxious for some
time to get into the picture business on a big scale and it is thought
a possible connection may be made.

The "Big Six" producers are still negotiating with several dis-

tributing companies but have yet reached no decision.

DETAILS OF PROPOSITION TO DISTRIBUTORS
The deal they are seeking to arrange is briefly as follows : The

distributing organization is to advance to each director the necessary
funds to produce at six per cent interest. After the distributing organ-
ization receives back in rentals all the money advanced together with
interest and distribution costs, the directors are to receive the revenue.

The big distributing organizations have turned a deaf ear to the

proposition on the grounds it is inequitable. Allan Dawn has left New
York for the Coast. It is reported he has had a disagreement with
the organization on the grounds that J. Parker Read, Jr.. as business
manager, is not equally interested in all of the directors in the organ-
ization.

First National is reported not to be interested in the "Big Six''

pictures on the basis of the agreement offered. First National has
been offered the Louise Glaum and Hobart Bosworth productions by
Read in connection with the "Big Six" arrangement but has not
reached a decision.

It is rumored that several directors concerned in the "Big Six"
are seeking individual connections.

permitting patrons of motion picture

theatres and other places of amusement

to stand when all seats are occupied

would be forbidden in the District of

Columbia under the terms of a bill which

has been introduced in congress by Rep-

resentative Wheeler of Illinois.

Mentioning motion picture theatres

specifically, the bill provides that no per-

son owning, managing or conducting

any theatre shall sell tickets or permit

the entrance of any person in excess of

the seating capacity of the theatre. In

the case of houses running continuous
performances, no admissions may be"

permitted when no seats are available.

Section 3 places with the district com-
missions the authority to limit the num-
ber and determine the arrangement of

seats in any theatre, having regard to

its proper ventilation, fire protection and
sanitation, and no playhouse may in-

crease its seating capacity or rearrange

its seats without first obtaining the com-
missioners' approval.
The sale of tickets or the admission

of persons for whom no seats are avail-

able may be punishable by a fine of $10

tor each violation, each ticket sold or

entrance permitted in violation of the

act being deemed a separate violation.

Upon the conviction of any person for

violations occurring on three or more
separate dates in any one theatre the

court may order the license of the place

temporarily revoked.

Consider 4,000-Seat
Playhouse for Boston

BOSTON, MASS.—The Bacon build-

ing at Washington and Essex streets has

been acquired by a company composed
of Max Mitchell of the Cosmopolitan
Trust Company; Adolph Leve of the

New England Waste Company: L. Agoos
of L. Agoos Company; Reuben Broom-
field of the Stoughtor mills, and Benja-
min A, Prager of the Mayflower Photo-
play Corporation.
A part of the building will be recon-

structed, into a modern motion picture

theatre with 4.000 seats. The theatre will

occupy part of the basement first, second
and third floors.

"River's End" Breaks
Universal Precedent
(Special to Exhibitors Herald)

LOS ANGELES. March 2.—Marshall
Neilan's "The River's End" will have
the distinction of being the first non-
Universal picture to play the Superba
theatre since Carl Laemmle purchased
the playhouse three years ago.
The "fact that it broke all recent rec-

ords at the Kinema induced Manager
Arthur Wenzel not only to depart from
house policy but to play the first second-
run in many months.

Take Over Picture House
JOPLIN. MO.—The new theatre

building being constructed here has been
leased by Louis Alexander and Gus
Bennett.

According to J. Parker Read. Jr.. how-
ever, there is no dissension in the ranks

of -the Associated Producers, and nego-

tiations towards a satisfactory arrange-

ment are progressing rapidly.

"Out of the many propositions made
to us, we are now considering three

deals, one of which doubtless will be

closed within a week," he said.

Consider Independent Action

"The first is an independent arrange-

ment with the establishing of our own
exchanges. The others contemplate an
alliance for physical distribution with
established companies. In whatever deal

closed, the Associated Producers will

maintain full control over their produc-
tions."

J. Parker Read productions, it is de-

clared, will be allied with the Associated
Producers arrangement.
Louise Glaum. Read star, will leave

Saturday for Los Angeles. Thomas H.

Ince. president of the "Big Six." and
Mr. Read, who is business manager, plan

to leave March 10.

First National May
Get Hearst Pictures

(Special to Exhibitors Herald)

LOS ANGELES. March 2.—Joseph A.

Moore, personal representative of Wil-

liam Randolph Hearst, is awaiting a con-

ference with J. D. Williams, general

manager of the First National Exhibitors

Circuit, relative to the distribution of

Cosmopolitan and other Hearst pictures

through First National.

Hearst's contract with the Famous
Players-Lasky Corporation expires soon.

It is understood that he is contemplating

other arrangements, possibly with First

National.

Expect Daylight Law
To Pass in Chicago

The Chicago city council is expected

to pass a daylight saving ordinance on

March 4. The A. A. A. decided to make
no protest as a separate organization,
placing its views on the question with
the Chicago Employers' association.

Theatre men in Chicago are unanimously
opposed to the change.

Henry M. Hobart in

Important Position
(Special to Exhibitors Herald)

NEW YORK. March 2.—Henry M.
Hobart. general manager of the Inter-

national Film Corporation, has been
elected vice-president of the organiza-
tion.

Goldstine in East
(Special to Exhibitors Herald)

NEW YORK. March 2.—Max Gold-
stine of Chicago is here in conference
with Adolph Zukor. Eugene Zukor re-

turned here todav from a trip to Kansas
City.

New Manager in Charge
GRIFFIN. GA.—Sol Samuels has re-

linquished management of the Alamo
theatre to W. S. Merrell.

Manages for Brother
MORGANFIELD. KY.—Frank Doz-

ier is managing the theatre recently pur-

chased by his brother, E. W. Dozier.
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Just Who Do You Suppose She Is?

This New Star That Realart Has
Name Has Been Withheld by Company in Order That

Trade Might Make Its Guesses New Player

Is Said to Have Large Following

Who is she?
That was the question exhibitors and

the trade generally were asking following

an announcement that a new star had
been obtained by Realart Pictures Cor-
poration.
The name of the young woman was

withheld in order that the trade might
make its guesses. For several weeks past,

according to the announcement from the

offices of the company, Realart has been
conducting a teaser campaign on this

subject, directed to its branch managers.
In successive letters meager information
was given about the new star and man-
agers were trying to identify her.

Glimpses of New Star

Advertisements give glimpses of the

new star in various poses and limited
data concerning her career. Her eyes,

mouth, profile, hair, legs and arms were
presented under the caption, "Can You
Put Her Together?"
Her birthplace is said to be Pennsyl-

vania and her age is given as "perma-
nently eighteen." Her eyes are described
as "deep blue," her hair "very golden"
and her height as "a quarter past five."

She is said to have been discovered by
Cecil B. de Mille "not so long ago," and
among her qualities are listed "striking
beauty, winning personality, studiousness
and natural ability."

Satisfaction Is Expressed

Officials of Realart Pictures Corpora-
tion expressed great satisfaction over the
signing of the new star, which, it was
said, was effected in competition with
several other producing organizations.
The news follows announcements that

Realart has arranged with Mayflower
Photoplay Corporation for R. A. Walsh
Productions and Charles Miller Produc-
tions, both of which were announced
within the last six weeks.
"In obtaining this new star," according

to President Morris Kohn, "Realart has
simply 'put one over.' We have jumped
like a competitive market and carried off

the prize that a number of others were
seeking—only we got there first.

Has Large Following

"This new star already has a large
personal following. She is a thoroughly
experienced and capable actress. Her
beauty and personality and ability have
brought her to her present position and
are going to carry her to greater heights
under Realart.
"Exhibitors will recall the predictions

we made concerning Constance Binney
last fall. Every promise we made is be-
ing fulfilled. There is no record of the
new star's first picture that can be com-
pared to that of Miss Binney in 'Erst-

while Susan.' She has created a favor-
able impression among exhibitors every-
where—an impression that will be
strengthened by her second production,
"The Stolen Kiss."

Some Have Guessed

"The replies of branch managers to

our teaser letters indicate that many have
guessed the identity of the young
woman. Our belief that she was on the
threshold of stardom is being confirmed.
"On the clues that are furnished, the

trade is given a guess. Out of iavorite
actrcsse> considered worthy of stardom
let exhibitors select five they feel lead

the list. Then let them put the list away
and when the young lady's name is pub-
lished, bring it out and see if she isn't

at the head or near it."

Board of Censorship
Condemned in Letters
Jensen and Von Herberg Have

Requested Public to Write
Opinions on Subject

PORTLAND, ORE.—Letters received

by Jensen and Von Herberg, managers
of tlie Columbia, Liberty, Majestic, Star

and People's theatres, condemn the
present local board of censorship.
These messages were written by busi-

ness men and women connected with
well-known firms, housewives and others
in response to a request by the exhibi-
tors for public expressions on the subject

Persons complying with the request
also were asked to give expression on a
substitute board consisting of a repre-
sentative from the city, one from film

interests and one to be chosen by the
two. A paid secretary would control the
board.
One letter, which was a typical answer,

was written by Godfrey B. Watson. He
says: "I am in harmony with you in the
selection of censors. Many pictures of
which the censorship has cut out some
parts are absolutely harmless and in

general the public has an ill feeling to-

ward the management instead of toward
the censors for showing only part of
the story."

J. L. Friedman to Show
The "Lost City" Serial

At Luncheon March 8

J. I.. Friedman, of the Celebrated
Players Film Corporation, is arranging
for a special showing of the first three
episodes of the serial, "The Lost City,"

next Tuesday at the LaSalle Hotel, Chi-
cago.
The screening of the picture, which

will take place at 1 p. m., will be preceded
by a luncheon in the Red Room, at 11:30
o'clock. Invitations have been sent to
exhibitors and representatives of the

press to attend the first showing of the
serial in Chicago.

Committees Named for
Milwaukee F. I. L. M. Ball
The first annual ball of the F. I. L. M.

Association of Milwaukee will be held
at the Auditorium on April 24.

George Lcvine, Universal; Roy Lang-
ford, Wisconsin Theatre Supply Com-
pany; I. P. Rink, Super Attractions, and
Ray Smith, Ray Smith Company, are on
the press and arrangements committee;
Walter A. Baier, Baier Film Company,
will handle the publicity. On the recep-
tion committee are Larry Stiles, Bee
Hive; Jack Camp. Metro

;
and Bert Had-

field, Wisconsin Film Company.

Draw Plans for Goodno
GLENDALE, CAL—Plans are being

drawn for a theatre to be erected by Dr.
W. C. Goodno on Brand boulevard. The
house will be 75 by 180 feet and will cost

$T5,000.

Form Airdome Company
MOUXDSVILLE, W. VA.-The

Moundsville Airdome Company has
been formed for the purpose of erecting

an open air theatre on the Koontz prop-
erty.

STAR GOES OVER STUDIO PLANS

Left to right—Richard Willis, Chas. Ray, Sr., father of star, Charlie Ray, Architect
Nance and Albert E. Kidder, assistant studio manager. A big addition to Mr.
Ray's studios, Los Angeles, is to be built to take care of production on forthcom-
ing pictures to be presented by Arthur S. Kane through First National
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•HEADS I WIN. TAILS YOU LOSE
Lewis J. SeLnick Expresses His Opinion

On Much Debated Question of Percentage

Booking—Says It Will End Real Enterprise

Percentage booking has become one

of the paramount questions of the

year.

Hiram Abrams recently issued a

statement declaring that it was the

onlv fair method of distribution and

declared that the United Artists Dis-

tributing Corporation -could publish

pictures on percentage only as soon

as it obtained a sufficient number of

pictures to warrant a staff large

enough to conduct this method of ex-

hibiting.

Exhibitors, generally, have awaited

with interest a statement on the ques-

tion from Lewis J. Selznick, head of
the Selsnick enterprises. Mr. Selz-

nick this week has given Exhibitors

Herald his view of the problem.

By LEWIS J. SELZNICK
There is a lot of talk going on about

playing pictures on percentage. I have
been asked by numerous exhibitors what
I think of it. Let's look at it as a gen-
eral business proposition.
Every business has its important se-

crets. The men who divulge these se-

crets about his business places himself

at the mercy of his opposition. If a

clothing dealer lets his competitor know
how much he pays for his stock, and
what percentage of profit he makes, he
gives the other fellow a dangerous
weapon.
Again, a clothing dealer laying in his

summer goods would never agree to let

the manufacturer go through his books
and take his payment on a percentage
basis. The retailer knows his business,

and half his success lies in keeping
everyone else from knowing it and cut-

ting into it. So he buys his goods at the

best price he can and keeps his secrets

to himself.

The successful exhibitor must be a
business man. He knows his town,
knows his house, knows his patrons. His
inside information in the hands of out-

siders will be used to boost prices on his

service, or to start an opposition house.

The percentage -system throws a spot-

light on his gross receipts and other
secrets and offers them as a tempting
bait to competitors.
When he plays percentage, the ex-

hibitor shows his hole card, and plays

the game with his entire hand exposed.
And the man who does this may win a

little ante money now and then but he
never pulls in a big pot.

So if you don't know what your pa-

trons want—play percentage. If you
don't know a good picture from a bad
one—play percentage. If you haven't
any confidence in your own judgment

—

by all means play percentage.

"Buy at Fair Prices"

Use your brains. Buy your service at

a fair price. Then you have a chance to

clean up when you pick a big winner.
But don't be a piker. Don't try to buy
gold at brass prices, or you will force
the percentage system on yourself. Be
fair to the producer as you expect fair-

ness in return.

I want to go on playing the game
under present league rules because they
have been the rules under which live

exhibitors have made big money. There
is more money under the percentage
system for the producer and distributor
of high class pictures, but I would
rather forego this than discourage en-
terprising exhibitors. I want them to
make as much money as possible, be-
cause their success is the basis of mine.

But percentage is not a fifty-fitty

proposition and wise exhibitors are
bound to see through it. It's "heads I

win. tails you lose."

Finishes "Prince Chap"
First of New Series

Having put the finishing touches on
"The Prince Chap," his first special pro-

duction for Paramount Artcraft, William
DeMille is busy going over new plays
and laying plans for the series of William
DeMille productions which are sched-
uled by Jesse L. Lasky.
"The Prince Chap" is the first of this

series of productions. Thomas Meighan
and Lila Lee have the leading roles.

"In 'The Prince Chap.' " said Mr. De-
Mille. "I have tried to make a big picture
without dragging in big spectacular
scenes that have no place in the story;
that is, I have tried to make the picture
big through emotional appeal. The story
is full of situations that get under the
skin, and those who ha%-e seen some of
the picture out in Hollywood declare I

have succeeded."

WILLIAM DF. MILLE
I'roducer of WMliani De Mille special*.
He has just completed "The Prince
lhap" for Paramount Artcraft pictures.

Defer M. P. D. A. Dance
To Attend T. M. A. Ball

The grand ball scheduled for March
20 at the Hotel Biltmore, New York,
under the auspices of the Motion Pic-
ture Director's association, has been
postponed because of the dance to be
given by the Theatre Mechanics asso-
ciation, scheduled in advance, for the
same evening.
A great many people who desired to

attend the M. P. D. A. ball, also wished
to be at the gathering of the theatre
employees. Therefore, the ball of the
Motion Picture Director's association
will be held on Saturday, April 10.

What Exhibitors Jive Saying\/fboiz£

EXHIBITORS HERALD
"Enclosed find check for which please extend my subscription for a period

of three years. "Exhibitors Herald' is too valuable an asset to any picture

theatre to let it's subscription expire. It is getting bigger and better all

the time."—C. A. Lopeman, Hardacre Theatre, Tipton. Iowa.

"Find enclosed my check for a one-year subscription to 'Exhibitors

Herald." Please start same with this week's issue if possible, as I dis-

like to miss any of the good things in the Herald. A copy fell into my
hands a few days ago. the first I had ever seen. I am particularly im-
pressed with your department. 'What the Picture Did For Me.' Keep
it up—it's fine. This alone is worth more than the price of the subscrip-

tion."—W. H. Trecker. secretary. Cabery Mutual Movie Theatre, Cab-
ery, 111.

* * *

"I am a subscriber to your valuable paper, 'Exhibitors Herald." and \
have watched its rapid growth in the last few months with a great deal

of pleasure. I heartily endorse its fearless editorial policy in handling
questions vital to the exhibitor."—G. A. Bush, president. Broadway
Amusement Company, San Diego. Cal.

"Just relieve me of a few months' worry by putting me down for a three-

years subscription. I sure do want 'Exhibitors Herald,' for it is a maga-
zine that is a credit to the trade. It's different. It's classy and right

1

to the point, and best of all. you have the nerve to print the truth about
anything. I am a stockholder in the northwest circuit."—E. C. Smith.
Liberty Theatre. Dayton. Wash.
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"Sagebrusher" Given Praiseworthy
Mention After First Performances

Managers in Larger Cities Report That Picture Is

Tremendous Success—Many Theatres Are
Booking Latest Hampton Film

Emerson Hough's "The Sagebrusher,"

the latest Great Authors' production pre-

sented by Benjamin B. Hampton, is be-

ing applauded generally in each large city

at its opening performances.

W. K. Hollander, reviewer for the

Chicago Daily News, hails it as one of the

genuine big screen dramas seen in Chi-

cago in a long time.

Scores a Success

The first run of the picture at Harry

Moir's Alcazar theatre in Chicago, under

the management of W. C. Dineen. was

a tremendous success, according to re-

ports, as was the first presentation in

Los Angeles at the Kinema theatre by

Sol Lesser and the Gore brothers.

Latest of the big first-run circuits to

give the production enthusiastic approval

and immediate booking, according to

Hopkinson officials, is the Feiber and

Shea Ohio chain of theatres, under the

general management of D. B. Cool. This

Ohio circuit includes the Park theatre.

Youngstown; the Colonial. Akron, and

the Grand Opera house. Canton. This

same organization controls first-run

houses in six or seven large Xew Jersey

and New York state cities.

Contracts for Week's Run

C. E. Stillwell, owner of StiHwelfe

Casino, Spokane, Wash., where Mr.

Hampton's Zane Grey production.

"Desert Gold," broke all house records

for a week's run, has contracted for a

week's presentation in mid-March of

"The Sagebrusher."
The Emerson Hough picture opened a

week's engagement at the Columbia
theatre. Pittsburg, the production being

heralded by George Seifert, Jr.. managing
director, with quarter-page newspaper
advertising spreads for the three days
preceding the opening.
Tom Moore's Strand theatre. Washing-

ton, D. C, had the picture for a week's
showing.

Others Book Picture

First-run booking of "The Sage-
brusher" has been made by the Ansonia
theatre, Butte, Mont., and the Imperial,

Great Falls, Mont. M. L. Markowitz, the
director of the Strand, San Francisco, an-
nounces "The Sagebrusher" for early
presentation.
Among other houses which have booked

this production during the past few days
through the Hodkinson organization are:

I he Alhambra. L'tica. N. Y.; the Colum-
bia, Peoria. 111.; the Palace, Wichita,
Kan.; the Strand, Have'rhill, Mass.; the
Majestic, Erie, Pa.; the Crystal, Joliet,

111.; the Majestic. Chillicothe. O.; the
Princess, Terrc Haute, Ind.; the New
Majestic, Evansville, Ind.; the Granby,
Norfolk. Va.; the Hippodrome, Miami,
Fla.; the Majestic, Jackson, Mich.

Coinage of Billions

Of Pennies Fails to

Meet Great Demands
WASHINGTON. — Despite the fact

that there were over 3,500,000.000 pennies

in circulation on June 30, last, the mints
barely arc able to keep up with the
demand, according to Raymond T.
Baker, director of the mint. The admis-
sion and other war taxes, increased
prices for newspapers and other com-
modities and increases in railroad fares
have brought about a much greater de-
mand for pennies than ever before.

Yet, between the billions of pennies
already in circulation and the 50,000,0(10

to 75,000,(K)0 turned out each month by
the mints, there should be enough to
meet all demands.
Where the pennies go is a question

that will never be answered satisfac-
torily, according to Mr. Baker. "I have
tried in a great many ways to get an
idea where the one cent pieces go," he
said, recently. "We have coined over
3,750,000,000 of them, and we have not
a one cent piece in the mints or sub-
treasuries today. As a matter of fact,

the mint service has been behind, say,

10.000,000 one cent pieces at a time. We
had to operate Sundays and holidays to

catch up and at certain periods this year
I had all the mints working twenty-four
hours a day on nothing but one cent
pieces."

Jasper Studios Will
Be Used Temporarily

First Holubar- Phillips Film for

Kaufman to be Based on

Story of Note
(Special to Exhibitors Herald)

LOS ANGELES, March 2.—The first

Allen Holubar-Dorothy Phillips produc-

tion under their contract with Albert A.
Kaufman will be made at the Jasper
Studios in Hollywood, pending the com-
pletion of the Kaufman studios.

It. will be based on a noted story of
international fame, according to Kauf-
man, but he refuses to divulge the name
of the story as the negotiations for it

have not yet been closed.
Kaufman declared that $250,000 will be

expended on the first production. There
will be no restrictions on Holubar and
he will have complete supervision.
Kaufman intimated that in negotiating

for contracts with other well known di-

rectors and the fact that he plans to
build rather an extensive studio bears
out this fact.

Rothacker to Leave
For Europe in May
To Open Laboratory

Returning from the Coast toward Feb-
ruary's end, W'attcrson R. Ro hacker sent

his traveling bag to the factory for a gen-

eral overhauling. He leaves in May for

Loudon, Paris, Rome, Athens and inter-

mediate points.

By way of warming up for this little

trip he will go to New York early in

M::rch to select a site for ano her Row
acker studio-laboratory, having several

Long Island sites in mind. However, he
will be back on the Coast again on March
12 to attend a conference in regard to the

erection of the studio-laboratory in Holly-

wood.
The Rothacker Film Manufacturing

Company's president is going abroad to

find a site for a London laboratory. With
the four laboratories Mr. Rothacker ex-

pects to cut down distribution time and
costs for clients.

From London he will proceed to France
Italy and other countries to make a per-

sonal investigation of European motion
picture manufacturing conditions and prog-

ress.

David P. Howells, the photoplay ex-

porter, and Mr. Rothacker plan to sail

on the same boat.

MARK TWAIN'S "HUCKLEBERRY FINN" IS SCREENED

"Huck," Tom Sawyer, Aunt Polly, Mary, the Duke, "Huck's" Pap, and all the loved characters of the famous American story
have come to life under the direction of William D. Taylor. (Paramount Artcraft.)



March 13, 1920 EXHIBITORS HERALD 39

WHO IS SHE?

HERE is the mysterious new star of the screen who is declared to have the most
beautiful hands in motion pictures. It is freely predicted that February, 1921,

will find her among the most popular actresses on the screen.

Who is she?

It is a secret. Ask Joe Brandt. He knows and may tell ycu.

Five-Reel Sunshine Special Will
Reach First Run Houses in April

December Attendance
Breaks All Records

$7,268,688.41 Collected in Ad-

mission Taxes — Increase

Totals $3,814,940.47

WASHINGTON. March 2—Attendance

at motion picture and other theatres dur-

ing December broke all records, judging

from the admission taxes collected by the

bureau of internal revenue. During the

month, according to a report just made

public by Commissioner Roper, the admis-

sion taxes collected totaled $7,268,688.41.

This was an increase of $3,814,940.47 over

the collections of the same month in 1918,

which were $3,453,747.94.

Ever since their first inclusion in the

revenue law, the admission taxes have

been increasing steadily, according to the

figures. For the first six months of the

current fiscal year, ended with December,

a total of $34,522,664.94 was collected,

against $20,789,314.68 during the same

period of the preceding year.

During December, also, the government
received $435,454.86 from taxes on leased

and licensed films, and $275,409.94 from the

seating tax on theatres and other places of

amusement. Other taxes in which the

theatre men are interested were $12,037,-

410.96 from freight, $2,828,049.23 from ex-

press, $10,040,018.80 from transportation of

persons, $49,724.68 from seats, berths and
staterooms, and $3,099,761.40 from long

distance telephone and telegraph messages.

The total collected during the momh from
all sources was $1,030,684,083.41. an in-

crease of $836,687,016.76 over the collec-

tions of December.

Seeks Revision of

Ordinance to Erect
12-Story Playhouse

ST. LOUIS, MO.—A revision of the

zoning ordinance to permit the erection

of a twelve-story apartment building at

Grand and Lucas Ave., is sought by the

Famous Players-Lasky Corporation.

The concern now is building a two-
story theatre on the site which is in a
district where a limit of eighty feet is

placed on height. Plans for the theatre
would not be changed, it is said, if the
higher structure is erected. The building
would be of reinforced concrete.
Approximately $1,000,000 would be

spent in the twelve-story enterprise.
Famous Players-Lasky is contemplating
the construction of a theatre at Seventh
and Locust streets.

Loew's New House in

Knoxville Is Opened
K N O XV I L L E. TENN.—Marcus

Loew's new theatre, a motion picture and
vaudeville house, has been opened. A
souvenir program was distributed as a

momento of the opening.

The theatre was remodeled at a cost
of $150,000, practically all appliances,
fixtures and decorations having been re-
placed. A $15,000 Moller organ was in-
stalled.

Raymond P. Whitfield is manager of
the playhouse, which is the starting point
.in the southern circuit.

The all-star five-reel Sunshine special

produced by the Fox Film Corporation
is expected to reach first run theatres

in April, according to an announcement
from Fox offices in West Fifty-fifth

street. New York.
The production, as indicated by Fox

officials, is a departure from the usual
comedy aggregation. The Singer Mid-
gets, a well-known troupe of diminutive
people, will make their debut in pictures.

The entire personnel of the Sunshine
comedies aided in the adaptation.

Comedy Without Music

A musical comedy without the music
is the way the production is described

by Fox officials. Hampton Del Ruth,
who supervised the subject, has had con-

siderable experience in staging musica!

shows before the footlights. It is said

that the screen special will be impreg-
nated with much of the snap, dash and

color of its stage prototypes.
During the making of the. special, the

regular two-reel Sunshine comedies
were being published on schedule time.

Alta Allen Heads Cast

Heading the cast is Alta Allen in the
role of prima donna. Others in the cast
are Harry Gribbon. Laura La Yarnie.
Chester Conklin. Harry Booker. Dorothv
Lee. Alice Davenport. Glen Cavender,
Ed Kennedy, Tom Kennedy. Blanche
Payson, Bert Gillespie, Slim Somerville.
Jack Cooper, Ethel Teare. Rosa Gore.
Hyman Binunsky and Bobbie Dunn.

Assisting Hampton Del Ruth in the
filming of the comedv were Jack Blv-
^tone. Eddie Cline, Roy Del Ruth, De'l-

mar Lord and H. G. Mac Lean.

It is announced by the producers that

the comedy will be featured in a special
way. a line of exceptionally effect acces-
sories going with the picture.
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Maeterlinck at Goldwyn Studios to

Familiarize Self With Production
CULVER CITY, CAL., March 6.—

The big event of the past week at Gold-

wyn's studios here was the arrival of

Maurice Maeterlinck, Madame Maeter-
linck and other members of the Belgian

poet's party.

After a brief rest at the beautiful

home in Santa Monica, secured by
Samuel Goldwyn for the distinguished

visitor, M. Maeterlinck will spend much
of his time at the Culver City studios,

familiarizing himself with the details of

photoplay production preparatory to

writing one original story a year for

Goldwyn.
Prepares for "Madame X"

Having completed "The Roads of Des-
tiny," an adaptation of Channing Pol-

lock's play made under the direction of

Frank Lloyd, Pauline Frederick is study-

ing the script for "Madame X." the fa-

mous French drama which will be her

next starring vehicle. The emotio.ial
possibilities of the role to be portrayed
by Miss Frederick are tremendous.
Jane Novak, immediately on the con-

clusion of her appearance in "Roads of
Destiny," was cast to support Tom
Moore in his current production, "The
Great Accident," a Ben Ames Williams'
story being filmed under the direction
of Harry Beaumont. Others chosen for

the cast are Willard Louis, Roy Laid-
law and Lefty Flynn.

Andrew Robson Cast

Andrew Robson has been cast as Mr.
Secor in the Rupert Hughes' production,
"Scratch My Back," being directed by
Sidney Olcott, with T. Roy Barnes in

the principal part. Richard Tucker has
been assigned to Reginald Barker's pro-
duction of "The Branding Iron." Ma-
rion Colvin, Joan Standing and Albert
Roscoe also have been added to the
company, which has gone to Truckce for
snow scenes.

Jack Pickford is making rapid pro-
gress in the O. Henry story, "The

Double-Dyed Deceiver," and Mab-1
Xormand is creating a remarkable
comedy character in her interpretation
of "The Slim Princess," the photoplay
version of the stage comedy by George
Ade and Henry Blossom.

Asks for $69,000 to

Advertise U . S. Trade
Abroad With Pictures

WASH I NGTON. — Sixty-nine thous-

and dollars have been asked of congress

by the department of commerce to carry

on its proposed motion picture activities.

The money is to be expended in show-

ing abroad films of American industries

A few films furnished by manufacturers
interested in foreign trade have been
shown to business men in China with
such success that the department is anx-
ious to make this a regular part of its

trade propaganda abroad.
Vain efforts have been made by the

department in the past to secure an ap-

propriation for this work. Canada and
Great Britain are expending large sums
of money for this purpose, and Belgium
has resorted to motion pictures to in-

crease her foreign trade.

Officials of the bureau of foreign and
domestic commerce of the department of

commerce recently appeared before a

subcommittee of the house committee on
appropriations to urge that the $6!>,00<>

item be included in the legislative, execu-
tive and judicial appropriation bill for

which now is before congress.

Dooley Films Start

On Pantages Circuit

"Some Mind Reader" Has First

Showing at Several of the

Western Houses

Following the announcement that the

i'antages Circuit had booked the Johnny

Dooley comedies for twenty weeks on each

publication, comes word from the Tyrad

Pictures, Inc., that all are to be given an

early showing in the territories where a

I'antages theatre happens to be located.

"Some Mind Reader," the first of the

I 'oolcy pictures, will be given a premier

showing this week at Denver, San Fran-

cisco, Oakland, Seattle and Salt Lake

City. The comedies will occupy a promi-

nent place on the program and will be

featured as "specials" in all the advertis-

ing done by the theatre management.
This arrangement was made by Matthias

Radin, president of Tyrad, and Alexander
i'antages, head of the Pantages Circuit,

during Mr. Radin's trip through the West
and Middle West.

Territory on these comedies is fast be-

ing disposed of, it is reported. The latest

to be sold has been purchased by the Ar-
row Photoplays of Denver, which has

secured the rights to Colorado. New Mex-
ico, Wyoming, L'tah and the southern poi-

tion of Idaho.
Moc Kerman, general sales manager of

Tyrad's New York Exchange, just closed

contracts on the Dooley comedies with the

Yost, S. R. S., Steiner, M. & S. and Picker

Circuits, all of whom control from four

to ten houses.

Pittsburgh Man Buys
ERIE, PA.—James B. Clark of the

firm of Rowland & Clark. Pittsburgh,

has purchased the Strand theatre. The
playhouse was purchased from W. J.

Hayes.

To Break Ground April 1

ROCHESTER, N. Y.—Ground will be

broken on April 1 for Rochester's new
$H.)(),000 motion picture and vaudeville
li'iii-c The Regorson Company is back

of the project.

A FEW OF HANK MAN N COMEDIES BEAUTIES

When not engaged in the arduous duties of posing before a motion picture camera these young ladies employ meir time fishing

and playing "tag." Tis-true they have bathing suits but its against the rules to go into the water. (Arrow Film Corp.)
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Saenger Officials Tutor Managers
In Various Branches of Film Trade

Annual Convention of Amusement Company Is Held

In New Orleans With Seventy-Five Exhibitors

And Department Heads at the Meetings
. NEW ORLEANS, LA.—The annual

managers' convention of the Saenger

Amusement Company was held at the

Saenger general office building in Feb-

ruary. Some seventy-five theatre man-
agers with department heads of the

administration offices attended.

The meetings were practically all of

a business nature, the managers being

assigned regular periods for studying

the various angles of the motion picture

business under the Saenger department
heads. Among the departments that

held conferences were the booking, ac-

counting, publicity, advertising, supply,

maintenance and slide departments.
Close cooperation, it is said, was the

keynote of all of these conferences.

Richards in Charge

The general sessions were in charge
of E. V. Richards, general manager;
President Julian Saenger, Maurice Barr,

manager of the Liberty theatre, New
Orleans; G. J. Dureau, in charge of the

booking department, and E. M. Clarke,

special representative. Outsiders who
addressed the general meetings were
John S. Bleecker, manager of the New
Orleans railways, and Charles Rosen.
New Orleans attorney.
Mr. Rosen lauded the part played by

the motion picture industry in the war
and the work that it was doing at the

present time.
"The motion picture," he said, "is the

greatest stabilizer in the United States
in these days of stress and of that radi-

calism that is threatening the world."

Deserves More Credit

He declared that the motion picture

was deserving of more credit than any
other agency in creating a successful
army draft when we went to war with
Germany, and that no other element in

this country had its power and influence
|n moulding the foreigner into a real

\merican.
Social features included two banquets

given by the company at the Louisiane
French restaurant; a dance, with the
Saenger efficiency club of New Orleans
is host, a party at the Midnight Follies
;how of the Grunewald Cave and a ban-
]uet at the French restaurant, Antoine's,
'given by C. J. Briant, manager of the
first National Exhibitors' New Orleans
xchange.

j

The banquet was held in honor of the
|orthcoming publication in this territory
>f the First National special, "In Old
Kentucky," many scenes of which were
lilmed in New Orleans during last year's
lace meet and around the old plantation
homes at Natchez, Miss.

Anita Stewart Telegraphs

I Telegrams of good wishes were sent

p Mr. Briant and his guests by Anita
iitewart, star of the film; Marshall
Jeilan, director, and by Harry Schwalbe
nd President J. D. Williams of First
vational. Suzanne Lehmann, wife of
)on Philippini, the Strand orchestra di-

ector, sang "My Old Kentucky Home."
vmong those who spoke were Mr. E. V.
lichards, Al G. Shear, L. H. Grandjean,
n the exploitation of "In Old Ken-
iicky," and Joe Lee, general manager of

. lie Educational Film corporation of
'ew York. Mr. Barr was toastmaster.
' Mr. Shear represented W. H. Guerin-

ger. New York representative, in pres-
enting the annual award—a bronze
medal— to the one best qualified for
Mexican athletics. C. W. Greenblatt of

the Alexandria theatres, drew the prize.

Take Banquet Pictures

, Motion pictures were taken of the
banquet and also of the delegates at

their place of meeting. The convention
was voted a big success by everyone in

attendance and the entire organization
carried away enough ideas to carry each
member over a period of a year, though
it is probable that the meetings will be
held semi-annually in the future.
During the convention the Saenger

Humdinger Vol. 2, No. 1, was issued.
This is the organ of the Saenger effi-

ciency clubs and is edited by Mr. Du-
reau. Each Saenger manager is an asso-
ciate editor.

Blank Adds Three

Theatres to Chain
In Des Moines, la.

DES MOINES, IA., March 2.—A. H.
Blank, franchise holder in the First Na-
tional Exhibitors Circuit, Inc., is the

president of a new million-dollar cor-

poration in which the six principal thea-

tres of Des Moines have been merged.

The move followed closely the an-
nouncement that Marcus Loew had pur-
chased the Alhambra theatre, which is

now in the course of construction at
Fifth street and Grand avenue.
Mr. Blank's three theatres, the Des

Moines. Palace and Garden, and Abe
Frankel's three houses, the Rialto,
Casino and Majestic, are to be operated
by the new corporation. With these six
theatres, Mr. Blank declares he can com-
pete with any outside organization.

Local newspapers in referring to the
stories declared "the Morgan interests
are now financing Famous Players-
Lasky, Loew, Inc., Realart and Metro,"
and "the du Ponts have Goldwyn and
Pathe."

Winchell SmithWill
Write and Assist in

Adapting for Metro
Winchell Smith, playwright and stage

producer, is now a member of the Metro
scenario forces at the company's studios

in Hollywood, Cal. He will serve not

only as a writer of original stories for

the screen, but will assist in the pic-

turization of several of his successes.
Acquisiton by Metro of the services

of Mr. Smith follows the announcement
that Bayard Veiller, another dramatist,

has signed a contract to write four orig-

inal stories a year for Metro, the first to

be a vehicle for Bert Lytell.

Supervision of a screen adaptation of

"The New Henrietta," the revised ver-
sion of Bronson Howard's stage play of

high finance and Wall street gambling
on which Mr. Smith and Victor Mapes
collaborated, will be Mr. Smith's first

effort for Metro.

JULIAN If. SAENGER
President of .Saenger Amusement Co., Inc.,
and (right) E. V. Richards, Jr., general
manager of the company, standing before
the memorial tablet on the Saenger Ad-
ministration building, New Orleans.

Fox Plans Theatre
And Hotel Building

General Manager Announces
Plans for Construction in

St. Louis, Mo.
ST. LOUIS, MO.—John Zanft, general

manager of Fox enterprises, has an-
nounced the plans for the erection in the
West end of a $1,000,000 theatre and
apartment hotel building by William
Fox.
Mr. Zanft said that it was planned to

have the structure the largest of its kind
in the United States. The architects,
Lehmann & Lehmann, of Newark, N. J.,

were in the city with Mr. Zanft for con-
ferences regarding the project.
The new playhouse will have a roof

garden where pictures can be shown
during the summer months. Construc-
tion of the building will start this spring,
it is announced.
According to well-informed sources,

the project here is the forerunner to the
erection of additional houses in the
West. A. M. Frumberg and H. J. Fields
also represent Mr. Fox in St. Louis.

Excavation Is Started

On $2,000,000 Projects
DALLAS, TEX.—Excavation work

on the two new theatres to be built in

Elm street has been started. The cost of
the two playhouses, the Majestic and the
National, will be approximately $2,-

000,000.

The Majestic, which is being con-
structed by the Interstate Amusement
Company, will have a frontage of 110
feet with a depth of 200 feet. There will

be entrances on both Elm street and
Pacific Ave. The National will be 119
feet by 130 feet.

Harold Kennedy Manages
DULUTH, MINN.—Harold Kennedy

is managing the New Lyric theatre, a
Finkelstein & Ruben house.
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"WE LOVE OUR BOSS"

Yes, indeed." says Hobart Bosworth to Louise Glaum as J. Parker Read, Jr., their

producer-manager, splits his roll three ways with them. This "touching" scene
was enacted on the west coast recently just prior to Miss Glaum's departure for
New York

Mastbaum Circuit of Theatres Has
Joined National Picture Theatres

The Mastbaum circuit of theatres, it is

announced, has joined the National Pic-
ture Theatres, Inc.

The Mastbaum circuit has theatres
located in many of the Eastern states.

Harvey B. Day, National representative
in Philadelphia, was instrumental in the
signing up of the Mastbaum circuit.

Organization Strengthened

The National organization is being
strengthened daily, it is reported, with
the acquisition of film men of long ex-
perience and by those who have proved
their capability in their respective terri-

tories.

Among the recent additions to the Na-
tional field force are Syd Rosenthal of
Cleveland and Ira Aronson of Pitts-
burgh, the former as National's Cleve-
land branch and the latter as field repre-
sentative in the Pittsburgh territory.
During his first week with National,

Mr. Rosenthal closed franchise contracts
with the Schade theatre of Sandusky,
O., and the Dome theatre of Youngs-
town, O.

Closes In Three Cities

Mr. Aronson, during his first three
days with National, closed first run fran-
chises in three of the largest towns in

Western Pennsylvania.
Still another new recruit to National's

forces is B. R. Keller, manager of the
Seattle branch. O. P. Hall, the Atlanta
manager for National, just completed a
trip through Alabama and Georgia.

In the Washington territory, Mr. D.
F. O'Donnell, formerly manager for
United, is handling the affairs of Na-
tional. With the Harry Crandall and
Jake Wells chains of theatres as a
starter, Mr. O'Donnell is firmly entrench-

ing the National idea in Virginia. West
Virginia, Maryland and the District of
Columbia.

Signs Texas Contracts

E. C. Leeves, the aid of L. C. Griffith

and R. [, Drown, has closed many of the
important towns in Texas, Oklahoma,
and Arkansas.

Phil Sclznick has been appointed Na-
tional manager in Kansas City.

I'pper New York state is being
bandied jointly by Homer Howard, with
headquarters in Albany, and T. W.
Brady, with headquarter-, in Buffalo.

In the Boston territory. National is

represented by Stanley W. Hand as man-
ager, and Samuel Plame, sales represen-
tative. In the middle west for National
is E. J. O'Donnell, traveling representa-
tive with general supervision over the
National branches of Chicago, Minne-
apolis, St. Louis, Omaha, Kansas City
and Dallas. The Chicago manager of
National is S. C. Bestar and his sales

staff is composed of William F. Maher,
E. W. Johnson, W. A. Altland and James
Travers.

Simon at Cincinnati

Milton Simon, one of the best known
managers in Ohio, represents National in

Cincinnati, and National's Denver man-
ager is R. C. Ryan.
George T. Landis, manager, and

William Niles. sales representative, are
handling the affairs of National in the
Indianapolis territory.

In Minneapolis, Mr. T. A. Burke is the
National manager, and his sales repre-
sentative is Waddell. In Salt Lake, Na-
tional's manager is Earl Radcliffe, while
in San Francisco. National is represented
by Walter H. Cree.

In Los Angeles, Mr. W. H. Stubbins,
for many years identified with film inter-
ests in California's producing center,
represents National as manager.
General supervision over the Western

coast office is exercised by Charles R.
Gilmour, formerly of Chicago and
Denver.

Joseph L. Kelley to

Direct Exploitation

For Gerald F. Bacon
Joseph L. Kelley has resigned as direc-

tor of publicity for Frank G. Hall, and is

now in charge of publicity and advertis-

ing for the Gerald F. Bacon Enterprises.

Mr. Kelley will have complete charge of

the new bureau established by Mr. Ba-

con, with headquarters in the Fulton

Theatre building. West 4»>th street, New
York.

During Mr. Kelley's associations with

Mr. Hall, he handled the publicity for

more than eight separate producing com-

panies, including the Rothapfel Unit Pro-
gramme. Hobart Henly, Charles Miller,

Gerald Bacon, Keanan Bucl and Dallas

M. Fitzgerald. He also publicized the

advent of two of the world's champion
boxers in the silent drama, Jess Willard
and Benny Leonard.

Mr. Kelley handled the advance work
in connection with Mr. Bacon's late stage

production, "The Volcano," which had
its preliminary opening at the Orpheum
theatre. Newark, N. J., by the Orpheum
Players, on March 7, and he will exploit

a new musical comedy to be produced by

Mr. Bacon in the spring, "Princess

Virtue."
In addition to publicizing these pro-

ductions, Mr. Kelley will handle the per-

sonal publicity of the stars appearing un-

der Mr. Bacon's management, including

Thurston Hall, Glenn Anders, Thomas
Carrigan and others. He will handle

also, the exploitation of Mr. Bacon's

screen production, "Blind Love," star-

ring Lucy Cotton.
Mr. Kelley will have as his assistant,

Miss Edith Gwynn.

Winter Garden
To Show Films

NEW YORK, March 2—Louis and

I .J. Shubert Enterprises has purchased

the Century theatre, the deal involving

more than $7,000,000.

As a result, it is declared, "Rip Van
Winkle" will be moved from the Winter

Garden to the Century after the close of

"Mecca." The Winter Garden will then

be remodeled into a first-run motion pic-

ture theatre.
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Picture Sponsored

For March 17 Show
j

| All Realart branch managers
j

| penciled rings around the date 17 §

1 on their March, 1920, calendars.
|

| The reason was because J. S. Rag-
|

| land, general sales manager, turned
j

1 his attention to Allan Dwan's "The |

I Luck of the Irish," as a suitable
|

I production for showing on St.
j

| Patrick's day.

I According to Mr. Ragland. many |

1 houses booked the production for
j

I that date, or for the week preced-
j

I ing or immediately following.
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Corinne Griffith Signs Renewal
Of Old Contract With Vitagraph

Agreement Insures Her Services for the Next Three
Years—Star Found by Officials at Mardi

Gras at New Orleans
Corinne Griffith has just entered into

a new agreement which insures her serv-

ices to Vitagraph for the next three

years. Both Albert E. Smith, president

of the company, and the star signed the

renewal of the old contract some time

before it had expired, at the Brooklyn
studio.

Began With Vitagraph

The star began her screen career with
Vitagraph and has remained with them
ever since. She was born in Texarkana.
Tex., and completed her education at the
Sacred Heart convent in New Orleans.
At a Mardi Oras in New Orleans, while
still a school girl, her beauty attracted
the attention of one of the Vitagraph
officials, who foresaw for her a future in

motion pictures.

At the completion of her studies her
mother had other plans for Miss Griffith,

but she finally consented to a profes-
sional career for her daughter and ac-
companied her to Vitagraph's studio in

California where the coming star made
good from the very start.

She Advanced Rapidly

Possessing beauty, marked with dra-
matic ability and the added advantage
of photographing splendidly. Miss Grif-
fith advanced rapidly and was soon play-
ing leads to well known male stars, and
at the end of a year she was sent to the

Give Private Showing
OMAHA, NEB.—Newspapermen were

given a private showing of the film taken

at the Joe Stecher and Earl Caddock
wrestling match in:- Madison Square
Garden in New York. Ernie Holmes has
the exhibition rights here.

rhe lady in the checkerboard suit is Leah
Baird, star of "Cynthia of the Minute,"

. a Gibraltar Pictures production. Hugrh
Thompson is bidding her a fond adieu.

Brooklyn studio where for a time she
was leading woman for Earle Williams.
Then Albert E. Smith, president of Vita-
graph. promoted her to stardom.
Miss Griffith is a thorough athlete, a

graceful dancer and an intelligent act-
ress, traits that have stood her in good
stead in her diversified characterizations.
Her pictures have been universally suc-
cessful. Her most recent features have
been "A Girl at Bay," "The Bramble
Bush," "The Tower of Jewels," and the
big special production of Clyde Fitch's
masterpiece, "The Climbers." She re-

cently finished "Deadline at Eleven." a
newspaper story by Ruth Byers, and is

now engaged on "The Memento," a fea-
ture adapted from the short story of the
same name by the late O. Henry.

No Portland Studio,

Say Sennett Offices
(Special to Exhibitors Herald)

LOS ANGELES, March 2 —The Mack
Sennett offices here deny the report pub-

lished in a Portland paper that Sennett
has selected ten acres in that vicinity for

a studio. The report said that Sennett
was planning to take his bathing girls

to Oregon to pose in the sylvan glades
of the Pacific Northwest in bare foot
dancing classics.

Three hundred couples and a score of

dignitaries attended the "Reel Ball."

sponsored by the Motion Picture Sales
Representatives of Chicago, held at Coli-

seum Annex, loth street and Wabash
avenue, Friday. February 27. and made
merry into the small hours of the fol-

lowing day. It was one of the most suc-

cessful and enjoyable frolics staged by
Chicago film men in several years.

Neal Hart, Capital Film company star,

and Mrs. George West, wife of the sales

manager of the Cropper Distributing

Company, led the grand march which
opened the program dancing at 10

o'clock, following two hours of informal
dancing.

Lt. Omer Locklear Attends

With Lt. Omer Locklear, daring avia-

tor who is about to appear in a series of

special productions, and who recently

completed a feature for Universal. Neal
Hart divided the admiration of the pic-

ture fans who were attracted to the Coli-

seum Annex. In addition to the two
stars, there were many well known film

men present, including Joe Brandt, spe-

cial representative of the National Film
Corporation.

Captain L. P. Lewis of the U. S. ma-
rines recruiting service was called upon
for a brief address and aroused a high

pitch of enthusiasm when he said there

were four great factors w-hich made
the United States victorious in the re-

cent war—the army, navy, marines and
the motion picture industry.

The committee in charge added greatly

to the success of the event by a series of

CORINNE GRIFFITH
NX ho has renewed her contract with Yita-

eraph for a lone term of years.

Plans Remodeling to

Cost About $10,000
OKLAHOMA CITY, OKLA.—Plans

for the extensive remodeling of the Over-
holser theatre are being made by John
Sinopoulo. The cost is estimated at
$10,000. Work will be commenced in
the spring, and concluded before fall.

When remodeled with new equipment
installed, the playhouse will be strictly
modern.

surprise features, including a ball room
dancing exhibition by Miss Sophie Nadie
and Walter Stephanie. Wagner's orches-
tra was assisted by a quartette which was
well received.
The enthusiasm shown probably will

result in making the "Reel Ball" an an-
nual event.

Grant Operators $40
A Week to End Strike

WACO. TEX.—Motion picture opera-
tors have returned to work following
negotiations with exhibitors which grant
$40 a week to chief operators and $35 a
week to assistants.
The agreement reached permits the

showmen to employ only one operator if

desired, instead of two as has been the
case.

The playhouses were closed only one
night by the walkout.

Completes Trip for
"Comedyart" Series
(Special to Exhibitors Herald)

LOS ANGELES. March 2.—H. J.
Roberts, general sales manager of the
Special Pictures Corporation, returned
this week from an eastern tour in the
interests of "Comedyart" series.

The big exchange men now affiliated

with the new organization include Ascher
Brothers, Chicago; Ruben & Finkelstein,
Minneapolis; Arthur S. Hyman, Detroit,
and Sol Lesser.

Neal Hart, Lt. Locklear and Other
Notables Attend Chicago Film Ball
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Exhibitors Aided by Patrons Will
Fight for Sunday Opening in N. J.

Arguments Advocating Liberalizing of Blue Laws
Will be Heard at Trenton March 8—Reports

Encouraging for Success of Measure

A FAIR ARCHER

TRENTON, N. J., March 2.—The bat-

tle for the liberalizing of the obsolete
"Blue Laws" of New Jersey and the
enactment of a law which will permit
the localities of the state to decide
whether or not the motion picture thea-

tres will be open Sunday afternoons and
evenings, will be fought out at a hear-
ing in the state house in Trenton on
Monday, March 8.

The thousands of picture patron*-, who
are attending the 400 motion picture
theatres of the state every day are giv-

ing splendid cooperation to Dr. H. C.

Hespie, representing the exhibitors, and
to the other branches of the motion pic-

ture industry, which has been mobilized
for the fight.

Endorse Unanimously
The motion picture bureau of the

Philadelphia chamber of commerce at a
meeting Thursday unanimously en-
dorsed the bill which has been intro-

duced by Senator Albin Smith of Pas-
saic. This bureau is interested in the
southern section of the state. Many
chambers of commerce and boards of

trade in New Jersey cities, which in

other years have taken no action on the
Sunday opening bill, have come out un-
reservedly this year for the abolition of
the stringent Sunday laws.
Reports received from all sections of

the state are encouraging for the suc-
cess of the bill. Employers and others
in large industrial centers declare that
the opening of the theatres will do much
toward allaying the unrest, which is al-

ways engendered when the working peo-
ple see the wealthy men and women
automobiling and playing golf Sundays
while they are deprived by law from any
amusements. This has been a potent
argument in bringing to the support of
the bill many localities which in other
years have opposed Sunday opening.

Crime Falls Off

Another effective argument with men
who are open to conviction has been the
experience of the New York cities which
opened the theatres after the enactment
of the local option Sunday law in that
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Shimmy Quivers Its

Way Out of Sahara

I Where did the "Shimmy" come I
j from? Who originated the "Jazz?"

| Fox claims the answer to both |
I questions in News No. 40. A |
1 cameraman penetrated behind the |
| drawn curtains of an Arab chief- |
| tain in Algiers, on the northern 1
| edge of the Sahara desert.

| The girls were entertaining j
| themselves with dancing and I
| music. The music, according to the 1
| cameraman, was jazz, while the |
I dancing from all appearances was I
| the shimmy.

| As it is well know that the |
| Arabs conform to customs fol- |
| lowed by their ancestors centuries 1
| and centuries ago, Fox News has g
1 placed the blame or the credit 1
1 (take your choice) on the Arabs. I
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state last year. Reports compiled by
William P. Capes, director of the New
York state conference of mayors, show
that in the cities which adopted Sundav
opening there was a marked falling off
in the number of cases in police courts.
This feature of the benefits of Sunday
opening has won the support of many
ministers who had opposed the Sunday
opening.

It also has been found that the women
are very much in favor of Sunday open-
ing where it has been in vogue. Men
who formerly found their recreations
away from their families, in gambling
and other ways, now take their families
to the motion picture theatres.

Messages Are Screened

The theatres have been using the
screen in arousing the people and gain-
ing their support for Sunday opening.
Among the messages of the screen are
the following:
"Some have thei.' recreation at their

club, some their auto rides and some
their golf. The masses want Sunday mo-
tion pictures."

"If you want Sunday motion pictures
you must say so. The Legislature will
vote as you demand. Sunday motion
pictures help the moral uplift of your
community."
"Sunday motion pictures keep the fam-

ily together."
"Millions visit motion picture theatres

every Sunday. Insist that your repre-
sentatives guarantee you the continued
legal enjoyment thereof."

J. D. Williams Guest
At Rothacker Plant

J. D. Williams, general manager of
the First National Exhibtors Circuit.
Inc.; Harry Cooper and Col. H. A.
Browne of the Walturdaw Company,
Ltd., of London, arrived in Chicago Feb-
ruary 29, departing for Los Angeles the
same evening. They will be there about
ten days. Col. Browne sails from New
York March 26.

While in Chicago the three were the
guests of Watterson R. Rothacker, visit-

ing the Rothacker plant and later the
Riviera theatre.

Averts Panic During
Blaze at Grauman's
(Special to Exhibitors Herald)

LOS ANGELES, March 2.—A near
panic at the Sunday afternoon opening
of Cecil B. DeMille's "Why Change
Your Wife?" disturbed the premier at
Grauman's Rialto theatre.
One of the reels caught fire in the

projection room. The coolness of House
Manager Robert Blair averted a pos-
sible panic.

New Exits for Playhouse
LUDINGTON, MICH.—An extension

will be made to the Lyric theatre which
will increase the seating capacity 300, ac-
cording to F. W. Hawley, manager. New
exits will be provided for, the interior
will be redecorated and a new ventilat-
ing system will be installed.

\ i ii b mi i i;

In n went from the \ lliiicmiih production
nt lh«- llrury Lane mrliHl rnma, "Tke
•M'M'iina llui'hru."

$1,000,000 a Month
In Exports Expected

Annual Report Shows Foreign

Trade in Motion Picture

Film on Increase
WASHINGTON.—A great increase in

our foreign trade in motion picture films,

both unexposed and exposed, is shown
by the annual report of the bureau of

foreign and domestic commerce for the

year 1919. Basing an estimate upon

the present rate, it is believed that 1920

will show exports of $1 000,000 a month,

those for 1919 being but slightly below

that figure.

Increase Noticed

During the year our exports of unex-

posed film totaled 120,041,912 linear fe<

with a value of $2,680,263. This was a

decided increase over the total for the

preceding year, which was 71,548,779 feet,

with a value of $1,745,384, and over 1917,

when 55,947,489 feet, with a value of

$1,213,417, were exported.

Fall Off In 1917

It is in the realm of positive film, how-
ever, that our most important gain is

recorded. During the year 1917 our ex-

ports of exposed film totaled 110,465, 195

linear feet, with a value of $6,314,835. In

1917 a decided falling off was experi-

enced, the total exports for the year be-

ing but 79,888,387 feet, with a value of

$153,237,260.

The 1919 figures, however, are more
cheering, since they show that not only

has that falling off been recovered, but a

decided gain also is noted, the total for

last year being 153,237,260 feet, with a

value of $8,066,723.
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First National Policy is Announced
N. H. Gordon Explains That Program of Associated

Theatres Calls for Building and Loan Plan

Whereby Exhibitors May Expand Their

Activities Without Outside Aid

A co-operative theatres company which will be an industrial equiva-

ent to the nationally known building and loan plan and which will function

n defense of exhibitors who desire freedom from outside financial sources

in pushing their building projects, is the general policy which will govern
Associated First National Theatres, Inc., according to an announcement
his week by- N. H. Gordon of Boston.

This is one of the two new companies created by exhibitor franchise

owners of First National Exhibitors' Circuit. It will have officers and an
executive personnel entirely separate from that already elected to admin-
ster the affairs of Associated First National Pictures, Inc. Although it

>vill be conducted as an independent enterprise, its resources will be at the
disposal of exhibitors who are subscribing to sub-franchises for First
National attractions now being granted as an extension to smaller ex-
libitors of the same co-operative and protective booking and production-
-upply systems which have been the privilege of the larger theatre owners
ivho own original franchises in First National Exhibitors' Circuit.

Emphasizes Distinction Between Companies
Mr. Gordon, who is chairman of the exhibitors' defense committee of

First National, and a member of the board of voting trustees for Associated
First National Pictures, Inc., was in New York last week to attend a meet-
ing of the board of directors of the latter concern. In his statement he
placed special emphasis on the separate and distinct identities of the two
lew organizations.

"They will not operate as one enter-
crise," he declared. "There has been a
considerable speculation among ex-
libitors about this. To clarify this coll-
usion and to give the industry an official

tnd accurate explanation of the purposes
n the minds of the exhibitors who are
inited in a co-operative undertaking in
"irst National, I want to make the dis-
inction a very definite one.

One an Exhibiting Body
"Associated First National Pictures is

•olely an exhibiting body, with branch
iffices owned, controlled and operated by
•xhibitors to perform the mechanical
unctions of distribution. Each exhibitor
vho is. or will be, a member of this or-
ganization by franchise, is guaranteed
he exclusive exhibition rights in his zone
br locality of all First National attrac-
ions, for which he will pay not a vari-
ible rental, but a fixed and abiding per-
centage o.f the total exhibition value of
'very production purchased and released
)y the company.
"Independent of this, and as an individ-

ual enterprise, with entirely different
liais in mind, the exhibitor members of
,?irst National have organized the Asso-
ciated First National Theatres, Inc. Ex-
libitors who are awarded franchises in
he Pictures company are at liberty to
subscribe to the collateral of the
Theatres company, but this is not obliga-
ory. The Theatres enterprise is the
crystallization of one phase of the ex-
hibitor defense measures we adopted last

all as an absolute essential to meeting
he proposed theatre activities of cer-
ain of the big producing and distribut-
'ng concerns.

Example As Given

"A theoretical example will serve to
llustrate just how the Theatres company
.vill help the material interests of the
2xhibitors who hold sub-franchises in

•".he Pictures company. First, it is neces-
sary to interpolate here one of the prin-
ciples of fair dealings between the Pic-
ures company and the independent stars

and producers whose pictures it will ex-
hibit. As exhibitors and franchise own-
ers, we must be capable of realizing from
the public in any zone or locality the
maximum of patronage for each and
every release. Not to do this would be
neither fair nor progressive.
"As in the past, we will continue to en-

courage production talent to strive for
greater results. And to support them in

their efforts, we, as individuals and as a
co-operative group of theatre operators,
must be equipped to attract the greatest
possible number of people. To do this

exhibitors owning franchises must pos-
sess the physical theatre assets which
are so important a factor in public esti-

mation.

Must Have House Capacity

"There must be house capacity up to

the highest point which any zone or com-
munity can support with a profit to the
exhibitor. There is no justice to the
independent star and director, and none
to the individual exhibitor, in a limited
capacity which automatically restricts

public support of productions.

"Moreover, if a First National fran--

chised house is in competition with a

theatre controlled by a producing or dis-

tributing organization, and the latter has
a greater capacity, it has a pyschological
effect on theatregoers which inclines

them to the subconscious belief that if

First National's releases were the equal,

if not the superior in studio effort, they
would justify presentation in the first-

class house in any locality.

"Then there is the matter of box office

receipts which require the maximum of

house capacity to bring up to a gross
that will permit a franchise owner to pay
his pro rata percentage of the cost of
exceptional pictures, and leave an en-
couraging profit for the exhibitor.

To Get Money for Improvement
"This, in brief, is the crux of the gen-

eral thought which prompted the forma-
tion of Associated- First National

N. H. GORDON
Who Is Chairman of the Exhibitors

Defense Committee of the Tirst

National and Is Directing the

Organization of Associated First

National Theatres Inc.

Theatres, Inc., as a company which will

have the funds, voluntarily invested by
franchise owners, to enable other ex-

hibitors who may now lack the necessary
theatre facilities to enable First National
to be represented by a house the equal,

if not the superior, in every respect, of

any competing theatre in each enfran-
chised zone, to obtain the money needed
lor enlargement and improvement with-

out seeking the aid of financial inter-

ests outside the industry. There is a

considerable hazard in this for the aver-

age exhibitor, and it is an obvcous one.

"It is the purpose of Associated First

National Theatres to provide that finan-

cial assistance as coming from fellow

exhibitors, ' with their own interests

pledged to the same organization and
supply sources as the owners who re-

quire money for improvement.

Building and Loan Plans

"Funds of the Theatres company, in-

vested in the erection of new theatres

for franchise owners, or in the enlarge-

ment and remodeling of their respective
properties, so that they will give first

National attractions theatre facilities sec-

ond to none, will be disbursed in much
the same way as is the money voluntarily

subscribed by stock purchases in the hun-
dreds of building and loan, or home and
loan, associations throughout the

country.

"Everyone, especially the residents in

smaller towns, is acquainted with this

method of home making. And it is but a

short step, and a comparatively simple
one, to adapt it to the maintenance of

exhibitor independence in the motion
picture industry by rallying to the sup-
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REALART SALESMEN GO AND DO IT
In Face of Determined Resistance Company
Representatives Win Over St. Elmo Showman
And Productions Are Booked for the Gayety
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port of smaller theatre owners needing

financial assistance for the purposes I

have explained, the resources of the

larger and, perhaps, more successful ex-

hibitors.

Seek Stabilization

"Exhibitors who have led the way to

theatre and studio independence as First

National franchise owners are seeking a

practical approach to something that will

have the semblance of stabilization and
permanency in the exhibitor and pro-

ducer branches of the business. The
theatres company is a great contributing
factor. It gives exhibitors financial a>-

sistance wherever it is needed, on terms
and under conditions which the benefac-
tors could not obtain from institutions

outside the industry. And it is a business

proposition for the exhibitors who sub-

scribe to the Theatres company stock,

thereby providing the funds, because
they will receive a nominal interest return

for their investments.
"The desire for stabilization is inspired

by the common sense knowledge that a

quality product, certain to be expensive
as a requisite to quality, must have com-
petent exhibitors, with adequate theatre
facilities, in every locality in the country,
if it is to be successful in revenue for the
star or producer, as well as the theatre
operators.

"First National franchise holders who,
up to now, have been limited to the larg-

est theatre owners, realize that their

major house equipment and first run
prestige must be duplicated in every zone
if the co-operative support tendered in-

dependent stars and producers is to be
efficient and thoroughly dependable. We
know that an excess fare train composed
of both steel and wooden coaches is not
modern, and there is no security for the
future, in view of recent trade evolutions,
unless every chain in our link is of equal
strength."

Selznick News Will
Have First Theatre

Screening on Easter
Easter Sunday will usher into the thea-

tres of the country the first issue of the
Selznick News . reel, Lewis J. Selznick
announces.

Replying to the inquiries, Mr. Selznick
said: "I am glad to be able to give ex-
hibitors on Easter Sunday a new news
reel which I feel will help their program
wonderfully. For eight months we have
been creating this first reel and forming
plans for the ones that will follow. I am
positive showmen throughout the coun-
try will be agreeably surprised.
"Cameramen have been engaged and

placed throughout the world to rush the
very latest and best news ever gathered
since the inception of news reels. It no
doubt will be of double interest to hear
me say that the reel will be nothing but
news—no propaganda, nothing uninter-
esting."

Following the initial publication on
April 4, the news reel will be issued every
Thursday and Sunday thereafter, it is

announced.

Theatre Company Formed
OPELOUSAS, LA.—Articles of in-

corporation have been drawn for the
Opelousas Amusement Company, which
proposes to build a theatre.

Over $10,000 Subscribed
HOLLAND, MICH.—Over $10,000

has been subscribed to the operating
company for the Knickerbocker theatre
project.

St. Elmo, 111., is the latest city in the

United States to present definite claims

to being a "key town" in motion pictures,
according to Realart Pictures Corpora-
tion.

It is not much as a town. The last

census says the population is 1,227, but
the postmaster, who is a booster, claims
1,440. On Saturdays and holidays, of
course, it is more.
And then is when William G. Schick,

who owns and manages the Gayety the-
atre there, produces results. His theatre
seats •.'00 people and is open three days a

week, so everybody in town, old and
young, can come at least once and some-
times twice.

Is On Main Line

But St. Elmo is on the main line of
the Pennsylvania, Chicago & Eastern
Illinois railroad, which runs in almost a
straight line from St. Louis, Mo., north-
westerly across Illinois to Tcrre Haute,
just over the state line in Indiana.
The distance is approximately 920

miles. And Joseph Desberger. Kealart's
branch manager in St. Louis, had closed
contracts for showings ot the company's
star series in every city, town and village

on this line—except St. Elmo.
St. Elmo thereby became the "key city"

for a new record. William G. Schick,
however, would not book Realart's series
because he said they cost too much for
his theatre and he had boosted his ad-
mission charges to the limit at 10 and IT

cents, anyway.
Record Is Sought

Hut Mr. Desberger was determined to
have the ncord. He sent his two star

salesmen, Harry E. Strickland and
Esther Steiner, who incidently is Real-
art's sole woman salesman, to close the
deal and establish the record.
Things did not look any too bright

when they arrived on the scene and in-

vestigated. They found that St. Elmo
had a newspaper, The Banner, which was
issued every Thursday and had a circu-

lation of 9H0. It did not offer much of

a chance of exploiting pictures to meet
the bigger rental for the film which they
asked.
They discovered that the city was

built about a single brick and tile in-

dustry and was in the center of an agri-

cultural district. Mr. Schick could hold
out no hopes. He told the two salesmen
he did not even make enough out of his

theatre to live on, had to depend on an-
other job. and kept the theatre going to

afford the community some real amuse-
ment.

Some Figuring Is Done
But the two salesmen from the Real-

art St. Louis office had sharpened their

pencils and sat down with Mr. Shick.

They got the number of seats in the

house, the gross income and the ex-
penses. They showed Mr. Shick how
full houses would net him a tidy profit

over even the increased rental of the
Realart star series.

Mr. Shick admitted this, but said his

house was never crowded. That was
what the two salesmen wanted. They
showed him that crowded houses were
the rule in every sized community where
the series was booked. And they showed
him the pictures themselves.

Finally Mr. Shick signed on the dotted

line and the "key city" completed the
record.
"And some record, too," said J. C.

Ragland, general sales manager of Real-
art, when he received the report. "I know.
I have personally visited every town
along the line. Great credit is due Mr.
Struckland and Miss Steiner for closing
this deal.

"When you consider a line of railroad
track across Illinois from St. Lotd^H
Terre Haute, a distance of 320 miles,
through prosperous farming and manu-
facturing country and not a city, village

or hamlet along the line that has a the-

atre not booking the entire Realart star

series, I say that's some record."

Americanization Plans
Conveyed to Producers

In Letters From Lane
Letters have been dispatched to all

producers, stars and directors by Frank-
lin K. Lane, chairman of the motion pic-

ture committee on Americanism, in which
he outlines the program worked out by
the committee to combat anti-Red propa-
ganda and asks "your earnest co-opera-
tion to participate in these plans to the
very limit of your ability."

"Briefly, the plan of the campaign,"
writes Mr. Lane, "is to promote the pro-
duction of fifty-two one-reel or two-reel
subjects—preferably one-reel subjects

—

founded on original Americanism themes,
similar to the splendid Liberty Loan
stories which have been so widely
praised. The films will be released at

the rate of one each week for a period
of a year to the number of 100 copies of

each. The bigness of the plan, therefore,
immediately suggests itself as 2.000 prints
of interesting and absorbing American-
ism stories which will be in circulation

on the screens of the country's theatres
within six months.
"Under the plans of the committee no

profit for the production or distribution

of the pictures is to be taken. There is

no guarantee made by the committee that

any film contributed will return any
stated sum in film rentals."

Injunction Protects
"Tong Man" Opening

(Special to Exhibitors Herald)

PORTLAND. ORE.. March 2.—"The
Tong Man," the Robertson-Cole feature

starring Sessue Hayakawa, opened at

Loew's Hippodrome Sunday afternoon
under the protection of an injunction ob-

tained by the Robertson-Cole Distribut-

ing Company, after the local board of

censors condemned the picture.

A Chinese committee, headed by at-

torneys, filed a vigorous protest with the

mayor against the film being permitted

to be shown.

Kathlyn Williams
Signed by Hampton

LOS ANGELES. March 2.—Kathlyn
Williams is the latest star to be engaged
by Benjamin B. Hampton foi his all-star

photoplays of famous novels.
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Tucker Is Denied Injunction Against
Mayflower and Famous Players-Lasky

Recommendations Are
Adopted by Directors

Katz and Johnson Are Elected

At First National Gathering

In New York City

Election of two new directors for First

National Exhibitors' Circuit and adoption

of plans recommended by the exhibitors'

defense committee as essential measures

for the protection of independent theatre

owners affiliated by sub-franchises are

the important features of a joint session

of the directors of First National and

of the Associated First National Pictures.

Inc., held recently at the Hotel Astor,

New York.

Katz Is Elected

Samuel Katz, of Balaban & Katz, own-
ers of the Riviera theatre in Chicago, and

who recently purchased the half interest

owned in the First National franchise for

Illinois by Jones, Linick & Schaefer, was
elected a director of First National Ex-
hibitors' Circuit to succeed Aaron J.

Jones.
E. B. Johnson, general manager of

Turner &* Dahnken, owners of the First

National franchise in northern California

and Nevada, was elected a director to

succeed T. L. Tally of Los Angeles, who
recently disposed of his franchise for

southern California and Arizona to Gore
Brothers and Sol Lesser.

Only Three Absent

With the exception of Nathan Gordon
of Boston, J. G. Von Herberg of Seattle

and Colonel Fred Levy of Louisville, all

directors of both organizations were in

attendance. Beyond a general statement
that the meeting was for the purpose of

taking official action on matters of im-
portance to First National Exhibitors'

Circuit and the newly organized Asso-
ciated First National Pictures, Inc., no
detailed explanation was given out.

Those present were: Robert Lieber
of Indianapolis, John H. Kunsky of De-
troit. Moe Mark of New York, Jay J.

Allen of Toronto. A. H. Blank of Des
Moines, Jacob Fabian of Paterson, J. B.

Clark of Pittsburgh. H. O. Schwalbe of

Philadelphia, J. D. Williams of New
York, Samuel Katz of Chicago, E. B.

Johnson of San Francisco.

A I Christie to Film
"So Long Letty" and

Fourteen Hoyt Plays
(.Special to Exhibitors Herald)

LOS ANGELES, March 2.—"So Long
Letty," the Morosco stage success which
starred Charlotte Greenwood, has been
purchased by Al Christie for production
as a motion picture feature. He is said

to have paid $40,000 for the rights.

Mr. Christie also is said to have
acquired the rights to fourteen Hoyt
plavs. including "A Contented Woman."
"Milk White Flag," "A Texas Steer." "A
Bunch of Keys" and "The Black Sheep."
They once were produced by Selig.

To Build at Bend, Ore.
BEND. ORE.—W. T. and T. M.

O'Donnell announce that they will con-
struct immediately a $50,000 theatre
which will seat 1,500 persons.

White Now Owns Savoy
LEXINGTON. KY.-A. White of

• Portsmouth, O.. has purchased the Savoy
theatre from H. S. Sparks.

A denial of the appeals for injunction

and relief asked for by George Loane
Tucker against Mayflower Photoplay
Corporation and Famous Players-Lasky
Corporation has been handed down in

the New York supreme court by Justice

Platzek.

In his petition, George Loane Tucker
asked for an injunction preventing the
further distribution of advertising or ex-
ploitation matter on "The Miracle Man"
unless his name was displayed in type
as large as any other type in the copy,
as large as the words "The Miracle
Man" and three times as large as the
name of the Mayflower Photoplay Cor-
poration, and unless the style conformed
to printed matter issued by Famous Play-
ers-Lasky Corporation on D. W. Griffith
and Cecil B. DeMille productions.

Judge's Decision

In upholding the request of the counsel
for Famous Players to deny the injunc-
tion, Judge Platzek ruled: "On the pa-
pers before me I am unable to hold that
the provisions of paragraph 10 of the dis-
tributing contract were made for the
benefit of the plaintiff or that they are
enforceable by him, especially in view
of the provisions of the contract of May
28, 1919, by which all previous contracts
between the plaintiff and the Mayflower
Photoplay Corporation are cancelled, ex-
cept as to payment required to be made
on account of 'The Miracle Man'."
Mr. Tucker also had sought relief from

and abrogation of other existing con-
tracts for a specified number of future
productions on the alleged ground that
such contracts already had been rendered
inva-lid. He also sought to stop the May-
flower Photoplay Corporation from as-
sembling and cutting "Ladies Must
Live," the second of the forthcoming
productions. The requests practically
meant that, if granted. Mr. Tucker would
be a free agent to market his films as

he chose through the cancellation of
present ties. Judge Platzek's decision on
this point states:

Rights Are in Doubt
"In respect to the various other mat-

ters sought to be made the subject of an
injunctive relief, the rights of the plaint-

iff are too much in doubt to justify any
interference by the court pending a trial

of the issues."

Justice Platzek's ruling is the sequel
of court proceedings on January 7, when
Mr. Tucker obtained a ruling from Just-
ice Davis requiring the two defendant
companies to show reason why the re-

quested injunctions should not be
granted.

Curwood Incorporates
To Produce Own Tales
OWOSSO, MICH.—Articles of incor-

poration of the James Oliver Curwood
Productions, Inc., have been filed with

County Clerk Burnette. The company
is incorporated for $20,000.

There are 200 shares of which Mr.
Curwood has ninety-eight. The purpose
of the company is to buy. sell and lease,

and to produce motion picture films,

manuscript* and stories.

Norman Still in Charge
RACINE, WIS.—Thomas Norman re-

tains managership of the Rex theatre
which has been sold to Harry E. Mann.
The Central States Theatre Company
were the former owners.

Blue Prints Received
FREEPORT. ILL.—John Dittman,

who is to build a new theatre here, has
received the blue prints. The playhouse
will cost $135,000. and will have" 1,440

seats.

WHO ORDERED TEA?

Eugene O'Brien and support in a scene from the Selznick Picture, "His Wife's
Money"
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Neilaris Special "The River's End'

Proves Itself a Box-Office Winner
SOCIETY BELLE

Reports from first run theatres in the

East, Central states and the West state

that box office records of from three to

six years have been broken in the show-

ing of "The River's End," first of Mar-

shall Neilan's series of independently

made productions for First National Ex-

hibitors' circuit.

The picture is a version of the cele-

brated book by James Oliver Curwood.
Breaks All Records

First intimation of what the produc-

tion was doing to first run box offices on

the opening day of its public run came
when Jack Eaton, managing director of

the Strand theatre, New York, tele-

graphed Marshall Neilan in Los Angeles

at the end of the first day's run that "The
River's End" had broken every record

of six year's standing, including every

high mark achieved as a record by any

other picture shown in the house.

On Monday night Mr. Eaton supple-

mented his first wire with another, stat-

ing that Monday's business had exceeded
that of Sunday, and that the crowds for

matinee, dinner hour and first and second
evening performances had extended from
the box office to Forty-seventh street on
Broadway, and west on the cross thor-

oughfare to a point 200 feet beyond the

farthest limit of the Strand building.

New Precedent Established

The Strand management has estab-

lished a new precedent in its newspaper
advertising for "The River's End" by de-

scribing it in the dailies as "a produc-

tion that is breaking every attendance
record in the history of the Strand."
This is the first time, it is said, that any
New York first run house has used a
reference to exceptional patronage as
endorsement of its entertainment.

Heralded by S. Barrett McCormick of
the Circle theatre, Indianapolis, Ind.,
with a great advertising campaign, the
production opened at the Hoosier State
first run house with a phenomenal result,

which Floyd .Brown, manager of the H.
Lieber Company there, summarizes as
follows:

Every Seat Is Filled
" 'The River's End' opened at the Cir-

cle today to biggest business in the his-

tory of the house, with every seat filled

from opening to close of theatre. Two
solid lines of people, extending a block
from the box office, stood from thirty

minutes before the house opened until

one hour after last performance started."
Simultaneous with its accomplish-

ments in Indianapolis and New York,
the Neilan picture opened at the Kinema
theatre in Los Angeles. The results of
the first day's business was remarkable,
the manager wired to New York.

Critics Laud Picture

New York newspaper critics concur in

the opinion of newspaper reviewers in

Indianapolis and Los Angeles, reports of
whose comments have been wired to
New York, that "The River's End" is an
epoch making production. A majority
comment ,was given to the combination
of mystery and suspense in the develop-
ment of the story, which they describe
as "the first successful directorial attempt
to register mystery through pantomime
without sacrificing suspense and with-
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out making the climaxes and revelations
amount to a ridicule of audience intelli-

gence for not outguessing the producer
for his acts of elimination."

Among the wires of congratulations
and comment from other exhibitors and
exchange managers sent to Marshall
Neilan were Moe Mark, of the Strand
Theatre company. New York; Harry
Scott, Detroit; and C. F. Senning, man-
ager First National exchange, Richmond,
Va.

Initial Jans Production Featuring

Olive Tell Published on March 13

Ready to Produce for

Associated Exhibitors
(Special to Exhibitor! Herald)

LOS ANGELES, March 2.—George
Loane Tucker is about to start his first

production for the Associated Fxhibitors.
It is understood that his activity will be
"casual suggestions" on account of exist-

ing contracts.

MADGE KENNEDY
In ''Dangerous Days," a play adapted from
Mary Roberts Rinehart's story. It was
directed by Reginald Barker for Gold-
wyn Pictures Corporation.

The first production from Jans Pic-

tures, Inc., produced by B. A. Rolfe and
starring Olive Tell, was published on
March 13. The title is "Love Without
Question" and is an adaptation of "The
Abandoned Room," by C. Wadsworth
Camp.
The producers express the opinion that

publication of the picture marks the ad-
vent into the field of an exceptional state
right attraction for the exhibitors.

Considerable Territory Sold

Considerable territory for "Love With-
out Question" has been sold throughout
the United States, it is announced.
Owing to the publicity that this feature

will gain from the syndication of the
book to appear serially in forty or more
daily newspapers in as many cities in

the United States, it is true, Jans officials

say, that the showman booking this pro-
duction will be favored with an amount
of advance advertising that spells suc-
cess from the very first. The Jans or-
ganization has arranged for accessories
to aid in putting this seven reel feature
over.

Mystery Element Present

"Love Without Question" carries a
story that is replete throughout with
mystery. According to Mr. Rolfe, the
mj'Stery element has been so well main-
tained that it will lead an audience to
wonder as to the final outcome. Olive
Tell, according to Mr. Rolfe, has never
been seen in a better or more fitting role.

Herman F. Tans, president of Jans Pic-

tures, Inc., held a trade showing of the

picture at the Strand theatre, New York.
State right buyers, exchangemen, exhib-

itors and members of the press were pres-

ent.

Mr. Jans had a symphony orchestra
and special music for the occasion.

Oklahoma Has No Law
Barring Sunday Shows

OKLAHOMA CITY, OKLA., March
2.—Whether a motion picture theatre

may operate legally in Oklahoma on
Sunday has just been decided by At-
torney General S. P. Freeling, when he

rendered decision that there is nothing
in the law that specially prohibits the

exhibition of moving pictures on Sunday,
unless it is from labor connected- with it.

Service labor is prohibited and me-
chanical employment, except works of

necessity and charity. As to the show
itself, there is no statute of the state pro-

hibiting it.

Famous Players-Lasky
Interested in Project

DULUTH, MINN.—Famous Players-
Lasky Corporation and the Clinton In-

vestment Company will remodel the

Lyceum theatre into a modern motion
picture playhouse.
More than $200,000 will be spent on the

project, according to Charles Meyers of

the Clinton company. A pipe organ
costing $.">0.000 will be installed.
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(GRIFFITH LONGS FOR HOLLYWOODf
A Chatty Letter from Los Angeles Giving Some
Live Gossip Affecting trie Trade—Comedians
Try to Abandon Two-Reelers to Make Features

By JAY BALFOUR
HOLLYWOOD, CAL.. March 2.—D.

\V Griffith would like to come back to

Hollywood, if reports from the East are

to be credited. And if he does there will

be a chorus of "I told you so's" that
will sound like a brass band contest.

The chief difficulty in turning out
good pictures that has been encountered
by *'D. W." has been the inability to

heat his new studio at Mamaroneck. It's

pretty hard even for a Griffith to get

the actor folk to emote with the ther-

mometer doing its best to stay around
the zero mark. Of course, if he can last

it out until the end of March when the
weather begins to moderate, he will

probably remain in the East, but he has
already made inquiries as to studio space
out here and the general supposition is

that he will be wending his way sunset-
wards before long with his troupe of

youthful stars and near-stars.

Bear Market on Comedies

Unless producers of comedy films can
induce the exhibitor to pa>- more money
for them, a dearth of short subjects deal-
ing with the lighter side of life is threat-
ened. The trend among the comedy pro-
ducers already is definitely fixed toward
the feature length subjects. Charley
Chaplin hopes to make five reelers. In
fact, he has already made one which he
plans to release independently if he can
do so without involving himself in too
expensive litigation.

Roscoe Arbuckle. having completed
hi« first feature photoplay, "The Round-
up," likes that end of it so well that
he never wants to make another two-ree!
comedy. It's not the harder work so
much however as it is the comparative
meager compensation for the comedies.
Roscoe has a contract to make twenty
more two-reel comedies for Paramount
Artcraft and right now he is trying to
convince Messrs. Zukor and Lasky that

HARRY T. MOREY
Discover* a counterfeiter in the mystery
drama "The Flaming; Clue," a Vita^rnph
production.

he is worth more to them as the star
of a full length feature than as a short
length comic. If he doesn't get a release
he declares openly that his future com-
edies will suffer as he will have to make
them cheaper than he has been turning
them out.

Sennett Plans Are Known
It is no secret that Mack Sennett in-

tends to provide the Big Six. or the Big
Five, or whatever it eventually will be.

with only five-reel comedies and the
Christie Film Company is going after

the big stage comedies with a big sack
of money with the intention of devoting
their efforts to feature pictures. It is

likely that Al Christie, the pioneer com-
edy director, will give up the short ones
completely before long. It seems that
while the big features are getting more
and more money, the comedies' are get-

ting the same money they did before the

big rise in thjAjgh cost*|»i filming. In
fact»the cost of making* one-reel come-
dies is sata" to have passed the average
net returns to the producer and the same
is true of the two-reel comedies. So it

seems that unless the scale is raised and
the producers get more for their come-
dies there will be none in the near fu-

ture, or what is worse, a very" inferior

grade of comedies. It doesn't look

serious now but a cutting off of the com-
edy films would be a real blow to the

picture-seeing public.

Lasky Gets Henaberry
Joe Henaberry will handle the mega-

phone in the next Robert Warwick pro-

duction at the Lasky studio. Mr. Hena-
berrv recently completed a photoplay

with Louise Glaum for J. Parker Read.

Jr. He will be the sixth director Major
Warwick has had in his year at the

Lasky studio.

Exchange Man Takes

Steps to Counteract

Move for Censorship
CINCINNATI. O.—Harris P. Wolf-

here, manager of the Cincinnati exchange
of Famous Players-Lasky Corporation, is

marshaling the forces of his exhibitors

through Kentucky to make a determined
fight against the state censorship bill in-

troduced into the Kentucky- legislature

by Representative T. C. Pryne of Lee
county.
Mr. Wolfberg has sent out letters to

every Paramount Artcraft exhibitor in

Kentucky urging them to have their

senators and representatives take a stand

against the censorship, outlining the dan-
gers and difficulties surrounding the plan.

As president of the Cincinnati film

board of trade of the chamber of com-
merce. Mr. Wolfberg is having other ex-

change managers serving Kentucky take

similar action.
Every Kentucky exhibitor who reads

this article is urged to do something to

block the censorship bill. Manager
Wolfberg has received many letters from
exhibitors telling of the theatre men hav-
ing taken steps to stop the so-called re-

form. Exhibitors are having patrons
send letters protesting against censor-
ship.

Billy West Forms
Producing Company
And Leaves for Cal.

Billy West. Miss Ethelyn Gibson and
Assistant Director Al. Martin of the
newly formed Billy West Productions,
have left Chicago and will commence
work at once at Hollywood, Cal.. on a

BILLY WES I

Who will make a series of two-reel com-
edies in Hollywood. <:»!.. under his own
direction.

series of twenty-four new comedies
featuring Mr. West. The comedian will

direct his own picture.

Mr. Martin, who has been acting as
assistant director at the Emerald Mo-
tion Picture studios. Chicago, will also

assist in the direction of Mr. West's new
two reel comedies. Ted Lorsh, another
comedian in the company, has also been
engaged to appear in the new series.

The output of the Billy West company
will be distributed through the Bee Hive
exchanges. The party left on Thursday
evening. Feb. 26. for Los Angeles.

Chicago to Enforce

Rule Barring Films

From Loop District
Chicago film exchanges were spurred

to renewed activity in attempting to find

suitable space outside of the "loop" dis-

trict when notices were sent out by the

Fire Department of the city of Chicago
calling attention to the ordinance barring
films from the "loop" after May 1. to-

gether with a warning that the law would
be strictly enforced.

Several groups of three or tour ex-
changes have negotiations under way to

secure small buildings. One or more of
these may be closed during the present
week.
The notice issued by the Fire Depart-

ment is as follows:
"This is to call your attention to the

Fire Prevention Ordinances governing
the storage and handling of motion pic-

ture films which were pased in 1918 to
become effective May 1. 1920.

"As it is our intent to enforce these
ordinances to the letter, we take this

means of notifying you. so that you may
make suitable preparation for complying
with them."
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Edwards Holds Center of Stage in

Cohns' Hall Room Boys Productions
Jack and Harry Cohn announce that

they have discovered in Xcely Edwards
one of the most unique personalities on
the screen today. .Mr. Edwards, who
has been featured in Hall Room Boys
comedies, produced and published by
the Cohns. has been holding up the big

end of the fun created in this series,

and will be starred in subsequent publica-

tions.

Produced at Own Studio

Hall Room Boys comedies, as was an-
nounced recently, will be produced dur-
ing the coming year in the Cohns' own
studio in Hollywood, Cal. Air. Edwards,
formerly of the vaudeville team, Flana-
gan & Edwards, will be the personality
about which the stories and comedy
situations will be built.

Mr. Edwards, according to the Cohns.
has perhaps the most winning smile and
most winning personality on the screen,

and for this reason he has been retained
for the series. The producers say that

hundreds of letters praising his work
have been received.

Hugh Fay Supports

Jack Cohn has announced that Hugh
Fay has been placed under contract to

support Mr. Edwards. These two, sup-
ported by a capable company, will remain
under Harry Cohn's direction until the
latter's plans for the year are well under
way. It is probable that Harry Cohn
will remain on the coast several months,
in order to personally supervise the first

few publications.
Both the Cohns have expressed a de-

termination to surpass this year their

success of the preceding year, in which
the series was created. It is part of

Richard Travers Is

Given Leading Role
In "Determination"

Richard C. Travers has been engaged
by the United States Photoplay Corpora-

tion to play the star part in "Determina-

tion." He is represented by John J.

Livingston.

Mr. Travers will be surrounded by an

all-star cast, it is said. His contract is

for twelve weeks. In securing Mr.

Travers, Frederick F. Stoll. the author

and supervising director, believes he has

added an asset which insures the picture's

success.

Mr. Travers was in the service for

thirty-two months. His first picture

since his return to civil life is "The White

Moll," with Pearl White, a Fox produc-

tion which is just being completed.

Marry in Morning;
Then Back to Work

LOS ANGELES, March 2.—Earl D.

Shanks, business manager of the Special

Pictures Corporation, and Pauline Pul-

liam, leading woman at National, were
married this week by J. P. Summerfield.

"the marrying justice" of Los Angeles.

The wedding took place in the morning,

the bride returning to her studio in the

afternoon and the groom to his offices.

Such is the rush of business in the coast
film colony at the present writing.
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their plan to make of the Mall Room
-crie> the highest class of comedy.

Sales Drive Is Opened
In Anniversary Month

Pathe Men Vying for Prizes

That Will Total $6,000—
Records Are Sought

.March marks the second anniversary
of Paul Brunet as vice-president and
general manager of Pathe Exchange, Inc.
A big sales drive has been inaugurated
for the month. Six thousand dollars in
prizes will be awarded to branch man-
agers and salesmen establishing the best
records in new business and collections.
For the drive, the sales force has been

divided into four sections—eastern, west-
ern, southern and central. The winning
manager in each division will receive
$o00, while each salesman on the winning
team will be presented with a $100 gold
watch. A cash prize of $100 will be given
to the salesman in each division who
obtains the greatest amount of business
on Mrs. Sydney Drew comedies.
The publications for March are "In

Walked Mary," with June Caprice; "Tar-
nished Reputations," with Dolores Cas-
sinelli, and Blanche Sweet in "The
Deadlier Sex;" a Harold Lloyd comedy,
"Haunted Spooks," which will be pub-
lished on March 21. Pathe officials ex-
pect that the month will see big results
on the Demsey Serial, "Daredevil Jack."

Reports from all parts of the country
to the home office, according to officials,

indicate that the drive during anniver-
sary month will meet with the favor of
exhibitors localise of the general strength-
ening of the business everywhere at this
time.

In the event of ties in either of these
contests, each of the winners will receive
a prize of equal value as is announced
for the winner hereifi.

Well Directed Exploitation Plays
Part in Record Run of (<Pollyanna

Surrounding advertising with an air of

refinement by the elimination of all cir-

cus stunts is cited by Edward L. Hyman,
manager of the Strand theatre, Brooklyn

theatre, as partially responsible for the

box office record made during the two
weeks run of "Pollyanna" at his play-

house.

Specific advertising and judicious ex-

ploitation, says the showman, brought

big results during the showing of Mary
l'ickford's production.

Exploits in Advance
Three weeks in advance of the show-

ing an electric sign flashed the news of

Miss Pickford's appearance. This detail

in advertising means much, it is pointed

out, owing to the fact that the sign is so

situated as to command the attention of

thousands of Brooklyn people returning

from work in Manhattan. The feature

also was advertised strongly on the

screen and in the house program. Every

street car carried a large placard.

Manager Hyman arranged for an ex-

tensive bookstore tieup. Stores all over

Brooklyn turned their windows into a

Strand theatre advertisement.

5,000 Kiddies Present

A special Saturday morning perform-
ance was giv at the end of the first

week for the benefit of thirtv-five chari-

table organizations of Brooklyn. Man-
ager Hyman estimated that the attend-
ance was at least 5,000. At the same
time newspapers were invited to send rep-
resentatives to take photographs. He
had a motion picture machine and oper-
ator on the spot, who photographed the
kiddies as they were leaving the the-
atre. This film was shown to his patrons
as a special feature for the Sunday eve-
ning performance.
Manager Hyman believes he has

proved that by building up dignified ex-
ploitation in accordance with the stand-
ard of the theatre, he can draw the
crowds. He felt that throwing the doors
of the theatre open to charity was not
only a philanthropic venture, but proved
a means of stirring up widespread inter-

est among the children.

Bulls-Eye Guarding
New Idea for Film

LOS ANGELES. March 2.—Much
scenery surrounds the production of the

new novelty reel soon to be marketed

by Bulls-Eye. According to Nat Spitzer,

who is supervising the making of the

novelty, no release will be shown until

the idea has been registered at the patent

office. Beyond stating that this reel will

be an "animate" subject, which will be

placed on the market about Tune 1,

Spitzer remains silent.
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With Fred Quim by

BEN H. GRIMM, well known through-
out the motion picture industry, has

resigned his position as advertising man-
ager of Select Pictures Corporation to

become director of advertising and pub-
licity for the Associated Exhibitors, Inc.,

under Fred C. Quimby, general manager.
Grimm's first experience in the motion

picture business was writing publicity

for Metro. Later, he served on trade

papers and won recognition in the trade.

In 1917, he enlisted in the air service of

the U. S. army and served as an aerial

photographer for eighteen months. Soon
after his discharge he went to Select.

Before entering the motion picture field,

he worked on the staff of various news-
papers, including the New York Evening
Journal.

Moore to Build New
Washington Theatre

Each Picture Will be Given
Run of Month—Showman

Has New Ideas
WASHINGTON.—Tom Moore, owner

of the Rialto and Garden theatres, is to
build another playhouse, which will be
opened in October.
Many new ideas in construction and

presentation are planned by the Wash-
ington showman. First, he will present
only twelve pictures a year, each pro-
duction to have a showing of one month.
Speaking of the construction of the

new house, Mr. Moore said that the stage
would be 100 feet wide and fifty feet

deep. Instead of a proscenium arch, big
trees will be used to break the theatre
off from the stage, he explained.
"The back wall," he said, "right up to

the roof, will be done artistically and
made to represent mountain tops, etc.

Thus, we can arrange our lighting ef-

fects to set off the mountain tops at

different periods of the day and night.

Star and moon effects will be shown."

Brunet Says Serial Is Receiving
Daily More General Recognition

General Manager Announces That Program for This

Year Will Show an Improvement in Artistic

Value—New Policy Is Inaugurated

Disposes of Playhouse
KOUTS, IND.—The Gem theatre has

been sold by F. L. Perry to G. E.
Hanawav.

Announcing the serial program to be
followed by Pathe for this year, Mr.
Paul Brunet, vice president and general
manager of Pathe Exchange, Inc., states
that the installment form of photoplay
daily is receiving more general recog-
nition as an important element of the
program by exhibitors.
"The increasing popularity of the serial

was amply evidenced last year," Mr.
Brunet says, "in the number of theatres,

long established, which added this form
of photoplay to their regular programs.
This condition, along with the obvious
conclusion that coincident with the open-
ing of new houses all over the country
would come a greatly increased demand
for films of all kinds, was a big factor
in the adoption by the Pathe organiza-
tion of a much broader policy with re-

gard to serial production distribution.

Improvement Is Shown
"Xaturally, Pathe serials this year will

show an improvement over last year in

artistic value. But the improvement
will be observed to be greater in this

respect than that due merely to the

normal advance of film plays because
of increased experience in production.
For Pathe has set itself a much higher
standard for serial stories, players and
production. The serial has arrived at

the point where it must be treated by
the producer with as much concern for

well-wrought scenarios, capable acting
and artistic production as the feature

film.

"With regard to the more direct busi-

ness connection between the distributor

and the exhibitor, Pathe has inaugurated
a policy that will increase the value of

the service rendered the showman. To
the end that haste in booking a serial

may be avoided and that sufficient time
to exploit properly the theatre's offerings

the Pathe serial program now is deter-

mined upon for a period of eight months
in advance of release.

Ruth Roland Vehicle
" 'The Adventures of Ruth,' the Ruth

Roland starring vehicle, is to be followed
by the Arthur F. Beck production of

'Trailed by Three,' the story and sce-

nario of which are the work of Charles
Turner Dazey. This offering, which co-

stars Stuart Holmes and Frankie Mann.
I might be permitted to add, is looked
upon as one which exhibitors will find

ideallv suited to the popular demand.
"The successor to 'Daredevil Jack',

starring Jack Dempsey, is to be suc-

ceeded by Louis J. Gasnier's production,
'The Third Eye.' which is to have as its

featured players Eileen Percy and War-
ner Oland. Directed by James W. Home.
'The Third Eye' is a picturization of a

story by H. H. Van Loan.

"Pirate Gold" Next

"Next in order. 'Pirate Gold.' a George
B. Seitz, Inc., production, will be re-

leased. 'Pirate Gold' will mark the re-

turn of Mr. Seitz to the screen as director

and star after his absence in this highly
successful dual role combination follow-
ing the close of 'Bound and Gagged.' As
in 'Bound and Gagged' this new Seitz

serial will feature Marguerite Courtot,
and is a story by Frank Leon Smith.
"The next release will have as its star

Ruth Roland in a picturization of John-

ston McCulley's popular magazine story
'Broadway Bab.' This film is now in

production. The scenario is by Gilson
Willets and George Marshal has been
selected to direct. In her support Miss
Roland will have Herbert Heyes and
Thomas Lingham.

"Juanita Hansen's debut as a Pathe
serial star in 'The Mad Talon' will come
next. Production on this picture is now
under way under the direction of Ber-
tram Millhauser. The story is also the
work of Mr. Seitz, another Seitz offer-

ing, 'The Velvet Hawk,' will bring the
release schedule of Pathe serials well
into November.

Pearl White Working
On "Tiger's Cub," a

Story of the North
Pearl White has begun work on her

second feature under the Fox banner,
"Tiger's Cub," a visualization of the
novel by George Goodchild. The stag-
ing of the story, now in progress at New
Port Henry, N. Y., where an Alaskan
village has been constructed on the
shore of Lake Champlain, is under the
direction of Charles Giblyn.
Supporting Miss White are Thomas

Carrigan as leading man. J. Thornton
Paston, John Davidson, Frank Evans,
John Woodford, Ruby Hoffman and Al-
bert Tavernier.
Mr. Goodchild's novel is a story of

the country north of 53. It is said to
contain some stirring action based on a
tale of love and struggle.
William Fox has expressed a deter-

mination to make every effort to accom-
plish a realistic portrayal. The director
and his staff explored a wide territory
before deciding upon their present loca-
tion.

Goldwyn Will Build

New London Studios
(Special to Exhibitors Herald)

LOS ANGELES. Feb. 24—New
studios in New York and London are
among the new enterprises of the Gold-
wyn Pictures Corporation, according to

the announcement of Samuel Goldwyn,
just before leaving for the east with
Abraham Lehr, vice-president.

It is also proposed to build a large

theatre at Denver, Colo., which will rank
with the finest in the world, he declared.

J "Right to the Point"
|

I To Exhibitors Herald:

| Enclosed find my check for a |
| one year subscription to the Her- |
| aid. Your publication hits right j
| to the point. Wishing you sue- j
1 cess, I am

Respectfully,
Ethel M. Huber, Prop.,

Opera House Theatre,
Camp Point, 111. §
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Arrow Disposes of 50 Per Cent of
Territory for New "Tex" Pictures

Although the Arrow Film Corporation

has been advertising its new series of

Tex Pictures less than ten days, about 50

per cent of the entire territory has been
Mgned up, with inquiries coming in by
mail, telegraph and long distance tele-

phone daily, according to company offi-

cials.

More advertising will be done on this

scries of twelve five-reel features, it is

said, than the Arrow has ever planned
before to exploit such a series. After

the publication of the first subject on
March 15; Arrow will continue to adver-
tise each issue during the next twelve
months.

Produced by Steiner

The Tex pictures arc being produced
by William Steiner. The stories are by
well known authors and they deal with
detective stories on circumstantial evi-

dence. Every one of the independent
state right buyers who has seen the

first three of these pictures screened pro-
nounces them an exceptional series and
one that should be of box office value.

Arthur G. White, formerly New York
exchange manager for Paramount Art-
craft, has bought these pictures for the

New York state and Northern New Jersey
territory for his exchange the Modern
Feature Photoplays. After screening the

first three pictures, "Circumstantial Evi-
dence," "The Wall Street Mystery" and
"The Unseen Witness," Mr. White said:

Plan Is Excellent

"I believe the Tex pictures are in a

class by themselves when it comes to
money making possibilities for the inde-

pendent exchanges. The idea of being
able to buy a series of twelve five reel

pictures at one time with the assurance
of having these features delivered once
a month for the next year, is an excellent
one and should prove attractive to all

Independent exchanges. I know that I

can book these pictures in my territory

at good rentals and be able to sign up

the exhibitors for the entire twelve, and
obtain a deposit to ensure their carrying
out the contract.

"In contracting for twelve five reel

features at one time, I feel that I have
saved myself a lot of worry as to where
to look for features and have also saved
myself a lot of time in looking at a lot

of features."

Jans Announces Cast
Supporting Miss Tell

In "Nothing a Year"
Edmund Lowe, who was leading man

for Lcnore Ulric in "The Sou Daugh-
ter," has been chosen by B. A. Rolfe to

play opposite Olive Tell in her second
production, "Nothing a Year," for Jans
Pictures, Inc.

The picture is an adaptation of the

novel by Charles Belmont Davis.
Other members of the cast are Lucille

Lee Stewart, Donald Hall, Warner Rich-
mond, Stanlev Walpole and Annette
Bade.

Big Sum Paid for Story
Bernard McConville has been paid

what is said to be the largest price ever
paid for a single story, for a screen adap-
tation for Annette Kellerman. Sol Les-
ser, producer, expressed pleasure at ob-
taining the services of Mr. McConville,
who has been writing for Mary Pickford
productions. Mr. Lesser will exploit and
distribute the Kellerman picture through-
out the United States and Canada.

New Play for Miss Reed
Florence Reed has a new vehicle for

her emotional acting in "The Curious
Case of Marie Dupont." Motion picture

rights to the story have been purchased
from the authoress, Adele Luehrman. by

J. A. Berst, president of United Pic-

ture Productions Corporation.

THRILLS APLENTY IN THIS DETECTIVE PLAY

Exploit Chaplin and
Revue on Big Scale

Kremer Pu.ts Ennis in Charge
of Special Department

—

Many Stunts Planned
The combination stage and screen at-

traction, "The Carmen Beauties Revue,"
with Charlie Chaplin in "A Burlesque
on Carmen," is to be exploited on a big

scale, according to Victor Kremer Film
Features, Inc. A special exploitation

department is announced, under the di-

rection of Bert Ennis.

Furnish Revue Advertising

lu addition to the complete acces-

sories which will be furnished for the

film, a full line of advertising will be

available to showmen for "The Carmen
Beauties Revue," which supplements the

screen attraction, it is said. A four-page

press sheet devoted exclusively to the

revue has been prepared, and contains

stories, suggestions, details of a beauty

contest, ideas for stunts, photos of the

principals and chorus, etc.

A motion picture announcement trailer

showing the Carmen beauties singly and
in dance ensembles has been made, it is

announced, as well as small cards carry-

ing photos of the girls on one side and
the chorus of the song "Carmen" on the

other. A line of lithographs, depicting

scenes from the revue, has been made up

in various styles, including one, three

and six sheets.

To Have Beauty Contest

A beauty contest will be inaugurated

by the various theatres showing the com-
bination attraction, open to young
ladies who bear a striking resemblance to

Edna Purviance, Chaplin's leading lady

in "A Burlesque on Carmen."

S250,000 in Project
BUFFALO, N. Y.—Jacob Rosing &

Sons will begin construction on their

new motion picture theatre about May
1. The house, which will cost $250,000,

will be located in Broadway, between

Detroit and Townsend streets. Mr.

Rosing announces that the theatre will

be patterned somewhat along the lines

of the Capitol in New York.

Begin Work on Theatre
JEFJFERSON CITY. MO.—Prelimi-

nary building operations have been

started on the new theatre to be built

by Roy Armstrong, a structure which

will seat 1,200 and will have no store

accommodations.

New Scenario Editor
W. Scott Darling has been appointed

to the position of scenario editor for the

Christie Film Company following the

acquisition of four new scenario writers

by that organization.

House Nears Completion
PITTSBURG, CALIF.—Enea Bros.'

new $65,000 theatre will be completed

Plan Erection of House
MENASHA, WIS.—A modern motion

picture theatre, which will seat 800 per-

sons, will be erected by Frank Lenz., Sr.

Scene from "The Unseen Witness," one of a series of twelve five-reel pictures
featuring "Tex" and an all star cast, being distributed by Arrow Film Corpora-
tion.

Theatre Again Showing
EVANSTON, ILL.—The Main Street

theatre has been reopened, with Charles

Avgeras of Chicago as manager. A Chi-

cago syndicate now controls the theatre.
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(lights needed to draw crowds
Einar Graff Says That in One Respect People
Are Like Insects in That They Are Attracted

By Lights—Any Glow Will Hold and Fascinate
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An APT PUPIL

The need of electric signs and dis-

plays in advertising theatres and their

presentations is told in this descriptive

article written by Einar Graff. The
writer gives comparisons to show
that a tendency for people to drift

toward a lighted area has existed for

centuries, and that the people of today

are the same i>i that respect as were
their ancestors.

By Einar Graff

In one respect we are like certain in-

sects—we are attracted by light.

Any glow in the darkness, any flare

of light, attracts, holds and fascinates

us. This is just as true of the most un-
civilized races as it is of the most civi-

lized. In this tendency, we may be
responding to an instinct now inherent

which grew in our ancestors ages ago
when they grouped about their open
fires for light and comfort.

Seek Fireplace Light
Homes with the most modern central

heating plants are frequently equipped
with fireplaces, not for heat, but for the

kind of light the fireplace gives—the

soft, shadowy, waving light, and mem-
bers of the family will group about it

for hours at a time, although its heat-
giving qualities may be little. Who has
ever seen a family seated about a radia-

tor, staring at it and dreaming, although
the particular radiator may be giving off

far more heat than the modern fireplace

which is primarily for ornamental pur-

poses?
During the hottest summer months, If

you build a fire after nightfall, a group
of individuals will soon gather about it,

just as their forefathers did centuries

ago.
Impressed by Lights

Whole races have worshiped the sun
and fire, the makers of light.

What is your earliest impression of

the theatre? Is it not the lights—the
warm, cheer-giving lights that greet you
outside of the theatre, inside the foyer
and on the stage?

Lights give a sense of warmth al-

though no heat may- be radiated from
them. The mpst cheerful moment of

the day is when the sun is rising, not
when it is setting.

As lights attracted our ancestors years
ago, so they attract us today. All ex-
hibitions dependent for their success
upon the attendance of multitudes, are
flooded in light. The World's Fair held
in Chicago in 1893, one of the greatest
of international exhibitions, was bril-

liantly illuminated at nightfall.

Light Draws Crowds
Throughout the world, in all cosmo-

politan cities, it is the best lighted

streets that attract the heaviest traffic.

And on these streets it is the best lighted
stores and theatres that draw the big-

gest crowds.
In Chicago, all of the most successful

moving picture theatres have brilliantlv

lighted facades. In addition, all have
electric signs which reach people for

blocks around. Some theatres run each
exhibition for a week and are crowded
every night. Merely passing by the the-
atre gives you a sense of gayety and
cheerfulness.

Persons are drawn to the theatre pri-
marily for amusement, to remove them-
selves from the sameness of everyday
life and give play to their imagination^
and emotions. They want cheer and
they, will be drawn to the theatre which
promises to give the most. To a certain
extent, this promise is indicated by its

exterior and in the nightime the on!v
way this can be done is by lights.

Must Outline Letters

Lights must be used to outline the let-

ters forming the name of the theatre
and the name of the film exhibitevl.
Lights should be used to make the con-
tour of the facade visible if it is artistic.

Finally, light should be used to at-
tract and draw, just as light has at-
tracted and drawn us to it for thousands
of vears.

House Opens to Public
LA SALLE, ILL.—The Majestic, a

motion picture and vaudeville house, has
been formally opened. E. G. Newman
is owner of the theatre.

Evins Runs Two Houses
ATLANTA, GA.—John Evins, promi-

nent in theatrical circles here, has gone
to Savannah as manager of the Odeon
and the Folly, both motion picture
theatres.

MABEL, NOKMAND
Drops work on her new (oldtvyn picture,
"The Slim Princess," long enough to
take a tew lessons in Spanish from
Carlos Hope of the Mexico City news-
paper "El Cniversal."

Varno to Open House
GRAND RAPIDS, MICH.—Oscar

Yarno will open a new motion picture

theatre in Februarv.

Exhibitor Runs Contest of Identity

To Judge Stars' Appeal to Public
Manager Hanson of the Adams

theatre, Creston, la., has concluded a

contest to determine, he says, just what
stars make the strongest appeal to his

patrons.

The competition, according to Mr.

Hanson, cost him only $5 and several

season passes to his playhouse. Whereas,

he says, he received the data for booking

purposes and was given considerable

publicity in the newspapers.

Identify Portraits

The contest was to identify the por-

traits of screen actors and actresses and

the naming of productions in which they
appeared. Mr. Hanson filled two lobby
wall cases with photographs, forty-four
pictures in each one, and offered a prize

of $5 and a season pass to the person
turning in the first list in which all the
players were identified along with pro-
ductions in which they had played, and
a season pass to all persons turning in

a complete list.

Discussions appeared in the news-
papers as to whether motion pictures
were regarded merely as an entertain-

ment for idle hours or whether their

appeal was wide enough so that particu-
lar stars and directors had staunch sup-
porters. All these discussions were
linked up to the Adams theatre contest.

Receives Many Lists

The first complete list was turned in

just seven days after the photographs
were first displayed. The knowledge of

pictures displayed by the prize winner
was a revelation, Mr. Hanson said, for

in some cases the productions mentioned
in connection with the players had to be
checked up before the theatre attaches
were certain of them. Mr. Hanson said

he received hundreds of lists which fur-

nished valuable data for guidance in his

booking policy.

Contestant answers, it is said, revealed
that there is a wider knowledge of

women stars than of the men. Such
stars as Katherine MacDonald, Con-
stance and Norma Talmadge, Anita
Stewart, Mildred Harris Chaplin and a

host of other feminine stars were cor-
rectly named on each list, but among the

men, Charlie Chaplin and Charles Ray
seemed to be most widely known.

Chain Adds New House
MICHIGAN CITY, IND. — Exra

Rhodes and M. E. Remley, owners of the

Garden theatre, have purchased the

Dreamland and Idle Hour theatres,

which will shortly open under the new
management. This transaction gives

Remley & Rhodes a chain of eight
theatres in this section.

Select May Allison
May Allison will play the part origi-

nated by Grace George in "The Marriage

of William Asche," the screen rights to

which have been purchased by Metro
Pictures Corporation.
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FIRE DISPLAY EXPLOITS KEENAN

Red Flares on Roof of Portland Theatre Draw
Great Crowds to See "World Aflame"—Picture
Is Biggest Financially in History of House
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This is a story of red fire. Actually, it

is a tale of how '"The World Aflame,"
Frank Keenan's labor picture distributed
by Pathe, was exploited in Portland,
Ore. It is a story of how red flares
made "World Aflame" week at the Hip-
podrome, in Portland, a combination
vaudeville-motion picture theatre, what
is said to be the biggest financially in

the history of the house.
Manager Ely of the Hippodrome,

after booking the production, received a
permit from the city officials to burn
red fire on the roof of his theatre each
night during the staging of the picture.
He could burn anything except the
building, he was informed. Next, he pro-
ceeded to do something he had never
done before—purchase big advertising
space in the newspapers, devoted wholly
to the Keenan picture. His third step
was to plaster Portland with twenty-
four sheet—another new wrinkle for him,
in a motion picture way. Mr. Ely says
he never has been a motion picture en-
thusiast.

Theatre Is Aflame
His subsequent move was to put cut

outs in front of the theatre, and at half
a dozen of the most prominent corners
of Portland.
Then came the opening night at the

Hippodrome. Literally, the theatre was

Kremer Incorporates to

Publish Chaplin Films in

New .York and New Jersey
Under the laws of New York state,

Victor Kremer has incorporated an ex-
change to distribute motion pictures in

New York and northern New Jersey.
The exchange will be known as Inde-
pendent Masterfilms, Inc. The names of
the incorporators are Victor Kremer,
president; E. Kremer, vice-president; Leo
Lebel, secretary. Ira H. Simmons will

act in the capacity of general manager.
Mr. Simmons reported a great number

of inquiries from exhibitors in the terri-
tories mentioned, asking for bookings on
the five Essanay-Chaplins which Victor
Kremer controls for the United States
and Canada. The first-run showing of
the initial two-part Chaplin. "The
Champion," has been accorded the
Rialto theatre of New York.
The Independent Masterfilms. Inc.,

will publish the Chaplins as follows:
"The Champion." March 1; "The Jitney
Elopement," Aoril 1 ; "Work." May 1;
"By the Sea," June 1.

Turner-Dahnken Will
Erect Large Playhouse

.
OREGON CITY, ORE.—A site front-

ing 155 feet on Fourth street and ex-
tending 310 feet on Stevenson and Jes-
sie has been purchased by the Turner
and Dahnken circuit. The new motion
picture theatre to be erected on the
ground will seat 5,000 persons, accord-
ing to Fred Dahnken. president of the
firm.

Cost of the playhouse, with the site,
is estimated at $1,654,000.

aflame with the red glares which burned
on the roof for hours after nightfall.
At first, people believed the theatre

was afire. Crowds worked their way
continuously towards the house, to wit-
ness the fireman's efforts, but many
ended their journey by viewing "The
World Aflame," adding their praise to
the laudation of the prominent persons
who had seen the picture several days
before its preview.

Crowds Overflow House
Throughout the entire run, the Hippo-

drome could not accommodate the
crowds, according to the manager, who
adjudged "The World Aflame" as a
great picture. And the house never had
featured a motion picture in such fash-
ion before.

After the Hippodrome showing a
great number of letters found their way
in the mails to Frank Keenan, congratu-
lating him on his efforts. One was from
C. M. Ryner.son. managing editor of the
Oregon Labor Press, who wrote :

"I recently had the pleasure of view-
ing your film. 'The World Aflame.' I

wish to take this occasion to say that 1

was very well pleased with the produc-
tion and consider that its educational
features will be of inestimable value
both to the workers and employers. The
play shows what seems to me to be the

Guy Empey has returned from the

South, and announces that the filming

of "Oil" has been completed. Mr. Em-
pey, his costar, Florence Evelyn Martin,

and leading members of his company
have just concluded a two-weeks stay
in the region of the Louisiana oil fields.

The titles to "Oil" have been virtually

completed, according to Mr. Empey, and
the cutting and assembling are expected
to take about three weeks.

New Ending to Story

While in the South, the color and
atmosphere of the oil fields, Mr. Empey
says, enabled him to give a new twist to

the ending of his story.
During the southern trip headquarters

were established at Shreveport. and the
work of picture making proceeded both
in and around that centre of the oil

boom, and at Caddo Lake, Homer and
other hot-beds of the oil-seeking activ-

ity.

Mr. Empey found that the tales of
Shreveport's mushroom growth had not
been exaggerated, and his company
found it a task to find living quarters
inside that city whose population has
been tripled within the year. 'The cour-
tesy of Mayor Ford, however, resulted
in the party locating in one of the hotels
of the city, where, it is said, they shared
the privilege of other transients of pay-
ing gold-rush prices for everything oij-

tained.

Mr. Empey has no complaint to reg-
ister on his treatment in Shreveport.
however, and declares himself much
pleased with the southern city and its

people.

real solution for the serious problems
facing/the industries of the country to-
day."

Good for Everybody
Another was from George Koseman,

judf;e of the municipal court, Portland:
'"The World Aflame' deals with the

greatest problem of the present day in a
manner which is intensely interesting
throughout. It is a mighty good picture
for every employer, employe and public
official to see."

Mrs. Millie R. Turnbull, secretary of
the Industrial Welfare commission and
board of inspectors of child labor, wrote:
"May I express to you my sincere

interest in the message carried by your
film, 'The World Aflame,' which I

viewed today as a member of the Port-
land board of censors? The story is full

of significance and the message is one
which gives us hope that there is a way
out of the present industrial unrest. It

takes courage to put such an idea over
now."

News Men to See Film
"Deadline at Eleven," Corinne Grif-

fith's new Vitagraph picture, a news-

paper story by Ruth Byers, a news-

paper woman, is Hearing its publication

date. The members of the Fourth Es-

tate, especially those who were connected
with the New York Sun before it ab-

sorbed the Herald, are especially inter-

ested in this picture. The newspaper in

the picture is called the Planet, but it was
the Sun the author had in mind when she

wrote the story and many of the scenes

were taken in the old Sun offices on Nas-
sau street. The Sun staff will be given a

private showing of the picture.

While some of the scenes for "Oil"
were made inside Shreveport. most of

the filming required location on' the oil

fields. Conditions were far from ideal,

it is said, the inclement weather of the

winter having extended to that section

of the South. Nevertheless, Mr. Empey
announces that he obtained what he

went for. He says he obtained several

dramatic scenes of the drilling of the oil

wells, including the bringing in of a

pusher.
Mr. Empey declare* that in "Oil" he

has outdone anything he has produced
before.

"I set out to make a special produc-
tion which would be worthy of the name,
and which would prove an attractive

magnet to draw the attention of the best

distributors. I succeeded so far beyond
my hopes that I believe 'Oil' is going to

prove an important milestone in the his-

tory of my productions, and I am con-

fidently expecting that the photoplay

will earn a fortune for its owners. •

"Xot only is everything in regard to

'Oil* of the big timber necessary for a

special production, but the piece is

loaded from start to finale with enter-

tainment values of the most extraord-

inary quality."

Plays in "Snappy Story"
Ethel Clayton has commenced her screen

adaptation of "The Ladder," a short story

by Harold Vickers which was published in

Snappy Stories. Miss Clayton has just com-

pleted "A Lady in Love," under the direc-

tion of Walter Edwards. The new picture,

a Paramount Artcraft production, is be-

ing directed by Tom Forman.

Southern Scenes Enable Empey To
Give New Twist To Ending Of Film



SCENES FROM THREE NEW FIRST NATIONAL ATTRACTIONS

Top row—Mildred Harris Chaplin, the Louis B. Mayer star, in three scenes from "The Inferior Sex." Second row—Leading
players and scenes from Marshall Neilan's production, "The River's End." Bottom—Constance Talmadge in four scenes
from "In Search of a Sinner."
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MANY exhibitors will undoubted Iy view with

skepticism the word from the Wesl Coast that

Charlie Chaplin, "Fatty"' Arbucklfi and other

comedy favorites are determined to break away from

the two-reel fun maker to enter the five-reel, or pos-

sibly, more correctly, the feature picture.

There are many things which can be said in favor

of longer productions starring these favorites, how-

ever, and not the least of these i- that it will serve to

discourage the so-called 'bargain bill,' a serious men-

ace to the theatre business.

The public demands at least five reels of film,

usually seven, for one price of admission. No matter

how popular Chaplin, Axbuckle or other >tars are,

exhibitors never attempt to run their two-reel produc-

tions in place of a five-reel fcatun—thus cutting

down their usual program by three reels.

If a poor feature is used to "pad"' the program* i'

hurts the theatre. If a good feature is used, it is an

expensive proposition and cither Hie feature or the

comedy niu>t be subordinated. And the one which i.-

subordinated is cheapened in the eyes of the public.

"THE GREATEST QUESTION" (Ere! Na-

tional) is an adaptation by David W'ark Griffith,

which includes all of the qualities—a fine sense of

location, an excellent cast and an unusual theme

—

that have marked his previous productions and

placed them among the foremost in the industry. A

tendency toward the morbid is the one factor that

serves an opportunity for adverse criticism.

"JACK STRAW" (Paramount Art. raft) should

have many successful runs, for the pieturization of

W. Somerset Maugham's delightful comedy has been

done in a wholly satisfactory manner. Portrayals by

Robert Warwick, Sylvia Ashton, Charles Ogle and

Carroll McComas are thoroughly enjoyable.

"APEIL FOLLY" (Paramount Artcraft) is a

good hour's entertainment with Marion Davics, Con-

way Tearle and Renold Kenna. A very novel story

has been adapted, and the action is carried through

the five parts in such a manner as to retain interest

throughout.

"THE CORSICAN BROTHERS'' (United Pic-

tures) offers Dustin Farnum an opportunity to

exhibit his versatility in a highly commendable por-

trayal. It is a nice picturization of Alexander Dumas'

noted novel of Corsican love anil tragedy. The double

exposures, which represent Mr. Farnum in a dual

role, have been cleverly handled.

• THE HELL SHIP" ( Fox) i- a story of the sea

tliiii contains action enough to bold interest every

minute. Exciting incidents in the plot are a mutiny

on board a tramp ship, the lawless crew's attempt to

get command of the boat from Madlainc Traverse,

who is cast as the daughter of the captain.

"IN WALKED MAKY" ( Pathe) is a pleasing

little comedy drama which will appeal principally to

women. It is a familiar story, given one or two new

twists. .June Caprice is well cast in the role of a

simple little mountain girl who wins the heart of a

millionaire man of the world. It is carefully made

and well directed— a finished production.

"THE WALL STREET MYSTERY" (Arrow) is

one of the .-cries of twelve "Tex" detective stories

which the Arrow Film Corporation is offering on the

state rights market. It is distinctly different than

the ordinary i nn of pictures and should prove a box

office stimulant. The element of suspense is surpris-

ingly well maintained throughout.

"THE FORTUNE HUNTER" (Vitagraph) taken

from Winchell Smith's successful stage farce of sev-

eral years ago, makes splendid screen material. Tom

Terriss, who directed Earle Williams, grasped the

humor of the piece and in action and subtitle the

fine humor of the original play is carried out. No

exhibitor, who has the welfare of his patrons at heart,

can afford to pass this by. It is clean, it is wholesome

and Earle Williams is well supported by a competent

cast of players.

"THE CUP OF FURY" (Goldwyn) is the initial

Eminent Authors production and if succeeding screen

plays of this series are up to the standard set by this

one exhibitors need have no qualms about booking

them. While it is a story of pre-peace days, the scenes

taken around a shipyard are vivid and realistic; the

action is built up step by step to a rousing climax

and the various roles are well handled by capable

actors.



REVIEWS
David Wark Griffith Presents

THE GREATEST QUESTION
Seven-part drama; First National.
Directed by D. W. Griffith.

Published in February.

OPINION: Since "The Birth of a

Nation" David Wark Griffith's produc-

tions have received universal commenda-
tion from spectators, exhibitors and re-

viewers.

Fine discrimination in the selection of

locations, attention to the minutest de-

tails and well chosen casts have made
Mr. Griffith's screen versions vivid in

their realism. The themes that have

been adapted by him have been so un-

usual as to arouse intense interest in his

pictures.

Naturally, one expects to find in the
producer's latest feature "The Greatest
Question," all of these qualities. And one
is not to be disappointed. Distinct and
life-like mental images can be formed
with every scene.

"The Greatest Question," dealing as it

does with spiritualism, a subject which
has many advocates as well as opponents,
touches only lightly upon that belief. It

is dealt with, however, in a manner that
should be neither obnoxious to propo-
nents nor opponents. However, specta-
tors whose curiosity has been aroused
will fail to find an answer to the ques-
tion that is being commented upon in the
newspapers of the country.
Not unlike a few of Mr. Griffith's pre-

vious productions, "The Greatest Ques-
tion" relies partially upon the gruesome
and brutality for the action. The cold-
blooded murder of an old woman by a
degenerate man and wife and the perse-
cution of Lillian Gish by this same fiend-
ish couple are so vivid in their portrayal
as to banish what cheerful satisfaction
might have been aroused by the other
parts of the picture.

A person leaves the theatre after see-
ing this picture with a feeling of dis-

taste. It is a bit morbid. It is inclined
to give to children an unwholesome view
on life, and might arouse a sordid fear in

their hearts. It pictures to adults a phase
of existence that everybody abhors.
As an entertainment or as a lesson,

either in spritualism or human emotions,
"The Greatest Question" suffers by the
introduction of melodrama which is too
beastly for theatre contemplation.

Characterizations by the cast are un-
deniably fine. Lillian Gish, as the inno-
cent and persecuted child, Eugenie Bes-
serer as the mother who is visited by the
spirit of her dead son, George Nichols
and Josephine Crowell as the depraved
couple, and Tom Wilson as the rheu-
matic negro, are excellent.

SYNOPSIS: Nellie Jarvis. daughter
of a wandering couple, witnesses, when
very young the murder of an old woman
by Mr. and Mrs. Scrubble. Years later.

"Little Miss Yes'm," as Nellie is known,
returns to the scene of the crime as an
orphan. Mr. and Mrs. Hilton, though
poverty stricken, take her into the fam-
ily. Finding that the Hiltons are in

financial straits, she goes to a nearby
farmhouse and gets employment. Here
she is persecuted—beaten and tormented.
The farmer seeks to assault her and she
recognizes in him the man who had mur-
dered the woman years before. In the
meantime, Mrs. Hilton ha? appealed to

her dead son and God to relieve the fam-
ily from poverty. The spirit of the dead
son returns and on the following day oil
is found on their land. Jimmie Hilton,
"Little Miss Yes'm's" sweetheart, rushes
to the Scrubbles to get her. He reaches
the house in time to save her from tor-
ture by the depraved Scrubbles. The
Hiltons become wealthy and the ending
is happy.

Robert Warwick in

JACK STRAW
Five-part comedy-drama; Paramount

Artcraft.
Directed by William De Mille.
Published on March 14.

OPINION : The success achieved by
"Jack Straw" on the stage with John

LILLIAN GISH
And Josephine Crowell in a dramatic scene
from "The Greatest Question" (First
National).

Drew in the lead should be repeated in

the screen version which features Robert

Warwick.
Not a dull moment is experienced in

the adaptation of W. Somerset Maug-
ham's delightful comedy. From the time
Mr. Warwick makes his appearance as
an iceman until the final scene when he
is found to be the missing Archduke of
Pomerania, the production is full of
fun.

Sylvia Ashton's portrayal of a woman
who. suddenly finding herself wealthy,
becomes snobbish in her quest for so-
ciety, is a clever bit of acting. She de-
picts this character with frank abandon.
Likewise, Charles Ogle is decidedly real

as her hen-pecked husband. Playing op-
posite Mr. Warwick is Carroll McComas,
whose work is commendable.
Others who are well cast are Helene

Sullivan, J. M. Dumont, Frances Parks,
Lucien Littlefield and Robert Brewer.
With a novel story so excellently adapted
by Mr. Warwick and his supporting cast,

the production should be a great draw-
ing card.

SYNOPSIS: Jack Straw, philosopher
and soldier of fortune, falls in love with
Ethel Jennings while delivering ice to

the Jennings' household. Ethel knows
of her lover only through a note he
leaves in the kitchen. The Jennings sud-
denly become wealthy and go to Cali-
fornia, where the mother hopes to be-
come a social light. Jack, unknown to
Ethel, also goes west and poses as a
waiter in a cafe so that he may be near
her. Through the intrigues of Holland
and Mrs. Wanley, whom Mrs. Jennings
has insulted, Jack is introduced to the
Jennings as Archduke of Pomerania. At
a great social gathering in honor of the
archduke, Holland and Mrs. Wanley con-
fess their scheme. But the ambassador
from Pomerania calls to meet the miss-
ing archduke and it is found that Jack
is not posing. He and Ethel marry.

Glen White in

THE WALL STREET MYSTERY
Five-part drama; Arrow.
Directed by Tom Collins.

Published state rights.

OPINION : The universal popularity

of the detective story, which baffles the

attempt of the reader to solve the mys-
tery created by the author until the last

chapter, practically guarantees the suc-

cess of the new Tex series which is be-
ing state righted by the Arrow Film
Corporation.
"The Wall Street Mystery" is one of

the first to be' offered and is well done.
The story centers around the murder of

a man, who has aroused the hatred of

three individuals and suspicion naturally
points to them.

Until the last few feet, the solution is

in doubt, and interest is sustained at the

fever point. The climax is a distinct sur-

prise and yet is a logical one.

The strength of the production is in

its appeal to the intelligence of the audi-

ence. It is a mental stimulant. It is a

welcome relief from the stereotyped pic-

ture with the lovers reunited at the

closeup.
SYNOPSIS : Norman Temple, a bro-

ker, arouses the anger of his valet by ac-
cusing him of carelessness and laying
hands on him. The valet tells the land-

lady that he will have revenge. He later

arouses the intense hatred of a business
man by tricking him in a money loan,

through which the business man loses his

entire fortune. Temple's atientions to his

stenographer, Jane McAlpine, arouses
the anger of her sweetheart who attempts
to assault Temple and publicly swears
he will have revenge.
Temple is murdered in his office. The

business man and the stenographer's
lover are arrested on suspicion. Tex
takes up the case and learns of Temple's
valet. Finger prints convince him that

all three men are innocent. He then
trails Temple's assistant and forces a

confession from him. The assistant ad-
mits Temple caught him in the act of
attempting to replace some stolen bonds
and in desperation killed his employer.

Peterson Will Assist
Dick L'Estrange, casting director at

Selznick's Fort Lee Studios, now is be-
ing assisted by Elmer O. Peterson, who
has been transferred from the transpor-
tation department. For two years Mr.
Peterson was casting director with the
Edison Company. He also has directed

for the Fox Film Company. Harry Rahn
succeeds Mr. Peterson as transportation
manager.
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Marion Davies in

APRIL FOLLY
Five-part drama; Paramount Artcraft.
Directed by Robert Z. Leonard.
Published in March.

OPINION: Marion Davies is fortunate

in having "April Folly" as a vehicle, for

it abounds in interest throughout and

gives the actress an opportunity to do
good work.

The story has its dramatic as well as

its lighter moments. Elements of mys-
tery and love are presented in a pleas-
ing manner. The trailing of Miss
Davies, who depicts the role of April
Poole, a writer who has in her posses-
sion a famous diamond, by thieves makes
the action of the picture tense at times.
Miss Davies gives an interesting por-

trayal. No less commendable in their
work are Conway Tearle and Herbert
Frank. The combination found in this

picture—a novel story and good por-
trayal—is of the quality that provides
pleasant entertainment.

SYNOPSIS: April Poole, a young
writer in love with Kerry Sarle, a pub-
lisher, visits the office of Mr. Sarle and
his partner, Renold Kenna, to read her
latest story to them. She has made
Sarle the hero, Kenna the villain and
herself the heroine. In the story, April
changes places with Lady Diana Man-
nister, who is being sent to South Africa
as a .means of separating her from her
lover, a young artist. A famous dia-
mond which Lady Diana is to deliver at
the end of her journey is given to April.
Efforts of Kenna to steal the diamond
and the intervention by Sarle bring the
story to a close.

Dustin Farnum in

THE CORSICAN BROTHERS
Seven-part drama; United Pictures.
Directed by Colin Campbell.
Published in January.

OPINION: Dustin Farnum's work in

"The Corsican Brothers" is a satisfac-

tory and an attractive portrayal of the

twin brothers, Fabien and Louis Dei
Franchi, in Alexander Dumas' great

story of love and tragedy bearing the

same title.

The star's conception of Mr. Dumas'
characters is praiseworthy. He handles
the dual role with care and ease. The
life of the two brothers presents an
unique situation. Similar in practically
every characteristic, they possess the
power of thought transmission, thereby
giving to the production a phase that lifts

it out of the ordinary.
The Corsican scenes in the picture are

elaborate in their rustic surroundings.
The double exposures have been handled
adroitly! The cast, including among
others Wedgewood Newell and Wini-
fred Kingston, does admirable work.
Being the version of a widely read

novel and featuring as it does Mr. Far-
num, the picture should prove to be of
boxofnce value.

SYNOPSIS: Louis and Fabien Dei
Franchi, Corsican twins, become enam-
ored with Emilio de Lesparre. On her
return to Paris from the Dei Franchi
home, Louis accompanies her to study
law in the French city. He is killed in

a duel with M. Chateu Renaud while de-
lending Emilio against the approaches of
the Frenchman. Thought transmission
conveys to Fabien knowledge of his

brother's death. He hurries to Paris
with revenge in his heart. M. Renaud is

killed in a duel that follows and Fabien
and Emilio are married.
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Earle Williams in

THE FORTUNE HUNTER
Seven-part comedy-drama; Vitagraph.
Directed by Tom Ternss.
Published in February.

OPINION : The exhibitor who "passes

up" "The Fortune Hunter" is not only

standing in his own light, but he's de-

priving his patrons of a good time. Here
is a case where a splendid stage farce

made a line photoplay. It couldn't have

been better if it had been written for the

screen in the first place and the wider

scope of the camera amplifies the story

beyond the cramped dimensions of the

theatre stage.

No little credit is due Tom Terriss.

who equals if he does not surpass his

work in "The Third Degree" and "The
I. ion and the Mouse." The direction of
the scenes of a rural community are vivid

in their realism. The piece is replete with
excellent shots of the interior of a dusty,
country drug store, a village street and
the "truly rural" atmosphere has been
well preserved.

Mr. Williams gives a clean-cut and
pleasing delineation of Nat. the leading
character in YVinchclI Smith's play, while
Jean Paige is adequate in the role of the
inventor's daughter.

SYNOPSIS: Life in the city for "Nat"
proves one failure after another, and fol-

lowing the robbery of a safe of his late

employer, he makes a bargain with his

chum to go to some small town, marry a
wealthy girl and settle down. He also

agrees to follow certain rules laid down
by his friend, which include going to

church, refraining from drinking, smok-
ing or swearing. Securing a job in a
run-down drug store in a little town, he
immediately begins to court the banker's
daughter. He also pays off a note
against his employer and becomes a part
owner in the store. Business picks up,

he replenishes the depleted stock and
gets New York capitalists interested in

the old druggist's patent. Attempts to

get his chum to release him from his

agreement fail until his friend visits him
and learns that Nat is in love with the
druggist's daughter, whereupon he breaks
his engagement with the banker's daugh-
ter and wins the hand of the poor girl.

Helene Chadwick in

THE CUP OF FURY
Seven-part drama; Goldwyn.
Directed by T. Hayes Hunter.
Published in February.

OPINION: Depicting as it does life on
this side of the Atlantic ocean during the

European war and the vexations that

were daily encountered while trying to

supply ships to take food and soldiers

abroad, with German submarines still ac-

tive, Rubert Hughes' story, "The Cup of

Fury," the first of the Eminent Authors'

series, published bv Goldwyn, still holds

possibilities to further the Americaniza-
tion campaign now being carried on from
Washington.

The story when published in a popular

magazine met with instant favor and it

ran into many editions in book form.

The exhibitor who books the feature,
therefore, has the advantage of this wide
advertising, and furthermore the picture

will satisfy, as it has been superbly
staged by T. Hayes Hunter, and the
various roles are well handled by a splen-
did cast.

The various scenes around an immense
ship yard arc interesting and lend real-

ism to the whole. The mob scenes and
the big climax at the end of the seventh
reel contain plenty of punch.

Miss Chadwick is capable as the hero-
ine who is hounded by German agents
and suspected at home; H. A. Morgan
handled the role of Jake, her brother,
very well; while Rockcliffe Fellowes as
havidge, the 100 per cent American, will

delight the hearts of most picture goers
by his virile acting. Herbert Standing
and Kate Lester appear briefly, as Mr.
and Mrs. Weldings, tricky Germans, in

the first reel and give a good account
of themselves.

SYNOPSIS: Davidge, while in Lon-
don on business for the United States

government, attends a dinner given by
a wealthy German. He meets their

adopted daughter and recalls having seen

her before in America, where she was
billed as "Mamsie" in a vaudeville act.

That evening Scotland Yard's secret
service men arrest the Weldings and the

daughter, whereupon she confesses she is

an American and is allowed to return to

the States. The Weldings take poison
and die before the detectives can prevent
it. Mamsie obtains employment in a
ship building concern's office under
Davidge. The secret launching of a fin-

ished ship is innocently disclosed by
Mamsie to her brother-in-law, a con-
fessed I. W. W., who in turn advises a

German spy. and the ship is destroyed off

Cape Charles by a German U-boat.
Mamsie then proposes to run down the

criminals and while employed as a"

"passer boy" unearths a scheme to blow
up the yards. She notifies Davidge in

time and he comes to her assistance and
throws the conspirators into the ocean
and saves the yards.

"Finders Keepers" Is

Next Art-O-Graf Film
Art-o-Graf Productions of Denver an-

nounce that their next publication will

be a story by Robert Ames Bennett, in

six parts, titled "Finders Keepers," star-

ring Edmond Cobb. Work on this fea-

ture will start at once under the direction

of Otis B. Thayer.
The story is a society and underworld

drama. "His Temporary Wife" and "In

the Primitive" are by the same author.
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June Caprice in

IN WALKED MARY'
Five-part comedy-drama; Pathe.
Directed by George Archainbaud.
Published March 7.

OPIXIOX: While not a great pic-

ture, "In Walked Man" is one of those
pleasing little comedy-dramas which ap-
peal especially to the women and can be
classed as entertaining. Its principal
weakness is found in the first two reels

where the action drags. Towards the
end. however, it gains momentum and
•develops several high points.

It is cut from a familiar design—the
story of the simple little girl who wins
the heart of a city millionaire after he
has learned of the unfaithfulness of his

fiancee.

June Caprice is the simple little girl.

Thomas Carrigan is Dick Allison, the
millionaire. Yivienne Osborne is Betsy
Caldwell, the unfaithful. Stanley Wal-
pole is Wilbur Darcey, who meets Betsy
unbeknown to Allison. Frances M.
Grant, as the negro mammy, who acts as
the little girl's protector, completes the
list of principals. All are well chosen
for their parts.

George Archainbaud has given the
production the same careful direction
which distinguished "A Damsel in Dis-
tress." There is an attention to the
smaller details, and completeness of the
settings which mark it as well made.
SYXOPSIS : Mary Ann Hubbard is

left penniless by her parents and is taken
to a shack in the mountains by her negro
mammy. On a stormy night, they give
shelter to Dick Allison, a New York
millionaire. He leaves word with Man-
Ann to call upon him if she is in dis-
tress at any time.

Allison soon forgets Mary Ann on his
return to the city and becomes engaged
to Betsy Caldwell, who is attracted to
him by his wealth. She secretly is in

love with Wilbur Darcey. Deciding to
go to school in the East, Mary Ann goes
to the Allison home. Allison arranges
to have Betsy entertain her. Mary Ann
learns of Betsy's deception but attempts
to hide it from Allison. Allison learns
the truth, however, and at the same time,
realizes he is in love with Man Ann.

Madlaine Traverse in

THE HELL SHIP
Five -part drama; Fox.
Directed by Scott Dunlap.
Published in March.
OPIXIOX: A seafaring picture, at-

tended by all the excitement of a mutiny
on board a tramp vessel and the result-
ant firing of the boat, is offered by Fox
in this Madlaine Traverse production.

Thrilling^ scenes of encounter are por-
trayed. It Is a subject which can be used
to advantage by many exhibitors, as the
exploitation possibilities are good. In
using the picture, showmen should give
ample space in their lobby displays to ex-
ploiting Madlaine Traverse in her de-
pictment of Paula Humphrey who. as the
only woman on board the tramp ship,
defies the mutinous crew.
One scene in the picture is rather dis-

appointing. A spectator's attention is

held on the burning vessel, which is

carrying a cargo of powder. Before
flames appear or an explosion occurs, the
scenes shift from the boat and it is neces-
sary to imagine the outcome.
Albert Roscoe. Betty Bouton. Dick La

Reno. Jack Curtis. Fred Bond and
William Ryno support Miss Traverse.
SYXOPSIS: Paula Humphrey is left

an orphan pa board of her father's tramp
ship. After killing her father. "Satan"
Humphrey, the lawless crew threaten to

take charge of the vessel. At the point
of a gun. Paula commands the men to
follow her instructions. White bound for
the South Sea. the boat picks up John
Hadlock. who had survived the wrecking
of another ship. He aids Paula to return
to San Francisco, takes on board her sis-

ter, and steers the vessel again toward
the South Sea. During a drunken brawl,
the ship is fired. Paula, her sister and
John drift for two days in the open sea
before they are picked up by another
vessel.

Famous-Lasky Showing
In England Praised by
Bioscope. Trade Journal

Bioscope, one of the motion picture
trade journals of Great Britain, in an
editorial under the caption. "Are You
Feeling Run Down?" has the following
to say regarding the weekly trade show
of Paramount Artcraft pictures in Lon-
don:
"Every Tuesday. Famous-Lasky gives

a trade show at the Shaftsbury Pavilion,
and every Tuesday Famous-Lasky goes
one better. Exhibitors, film marketers,
reviewers and all those people whose
business it is to see films (hundreds of
them in the course of a year) have come
to regard the Famous-Lasky trade show
as a known quantity, and a tonic to jaded
film nerves. It is the one trade show
about which there is no element of
doubt whatever. The films are certain

to be good. It's always on the cards
that they'll be 'splendid.' Take next
Tuesday—two pictures, a Paramount and
Paramount Artcraft. The first, entitled

'Sadie Love.' is a witty and altogether
delightful vehicle for the charming ap-
pearance and surpassing ability of Billie

Burke. The second. 'The Knock-Out
Blow' (The Egg Crate Wallop), a thrill-

ing story leading to a fine ring contest,

featuring Charles Ray. Cculd you wish
for anything better?"

First Scenic Film Ready
The first Adventure Scenic produced

by Jock Rantz. H. H. Brownwell and
Jesse G. Sill. "The Sons of Salooskm."
is being published by Robertson-Cole

Reid Returns to Stage

In "The Rotters" But
Continues Studio Work

Wallace Reid is back on the stage
again. He has signed only for a limited
engagement and is not to leave Los
Angeles.

It was Frank Egan of the Little thea-
tre. Los Angeles, who offered Mr. Reid
the juvenile lead in Harry Corson
Clarke's production of the English com-
edy satire ."The Rotters." Mr. Reid ac-
cepted, but. according to reports, it took
a week or more before Jesse L. Lasky
and Charles Eyton. general manager of

the Lasky Studio, were won over to the

idea.

Since the show opened, the Paramount
Artcraft star has been working in the
studio days and in the theatre every
night.

Adapts Stevenson Tale
"The Pavilion on the Links" is the

working title of Maurice Tourneur's lat-

est production, which is being filmed.

Mr. Tourneur has adapted the photoplay
from one of Robert Louis Stevenson's
short stories by the same name, adhering
closely to the original tale. Before the
production is published its title prob-
ably will be changed, it is indicated.

Tack Gilbert. Janis Wilson. Spottiswoode
Aitken. Harry S. Xorthrup and Jack Gil-

bert are in the cast.

Bond Placed at Camera
Clark Bond has been engaged by Dick

Currier, business manager of the Moranti
Comedies. Inc.. at Long Beach, CaL, to

act as cameraman for comedies starring
Milburn Moranti. Mr. Bond's latest

work was in "The Sagebrusber,** . a
Hampton production.

Moore Signs for Picture
The Hodkinson organization has

closed a contract with Tom Moore, the
Washington showman, for a week's pres-
entation in March of Joseph Levering's,
production. "His Temporary Wife." at

his Strand theatre.

A scene from "In Walked Mary." starring June Caprice. (Pathe)
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OFFERS THEATRES VARIETY BILL
Celebrated Players Film Corporation Has Stimu-
lant for Business— Suggests Getting Away
From Features At Least Once Each Week
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Answering the constant call for "some-
thing different," the Celebrated Players

Film Corporation of Chicago, one of the

largest independent film exchanges in

the world, has prepared a list of twenty-

four complete programs for its clients

in the belief that it has a real "business

stimulator."

J. L. Friedman, president of the com-
pany, is a devotee of the vaudeville

stage, and from it conceived the idea of

giving the motion picture patrons a

variety program—a scries of short fea-

tures, the longest of which is two reels.

Plan Announced in Booklet

In announcing his plan to exhibitors,

Mr. Friedman has prepared a booklet,

explaining the origin of the idea and
putting forth its merits in a convincing
manner.
The booklet contains the twenty-four

programs, running from six to nine
reels. The programs are made up of the
short features on which the Celebrated
Players has built up its prestige in the
Central West.
"Variety Is the Spice of Life," is the

keynote of the announcement. It is

straight to the point, easy to read and

understand and exceptionally artistic.
The letter addressed to exhibitors over

the signature of J. L. Friedman explains
the plan. It opens with the query, "Do
the vaudeville theatres know their busi-
ness?" and continues:

"It is our earnest belief that the aver-
age audience of a motion-picture theatre
would appreciate, once a week at least,
a change from the regular feature propo-
sition.

"For the past four or five years, you
have shown features of all kinds—some
good; some bad; a big number indif-
ferent.

"Your patrons, during this time, have
seen every conceivable kind of a feature.
Isn't there a possibility you may be over-
featuring your patrons?
"The very foundation on which the

vaudeville circuit is built is an entertain-
ment made up of a scries of short acts.
"And vaudeville is the best paying of

the legitimate end of the theatrical
business.

"If it is a good theory in vaudeville to
give seven or eight numbers an evening,
we contend it must be equally as good
a proposition for the motion picture the-
atres to institute a similar program at
least once a week.

"Is our reasoning faulty?—We believe
not!

Management Says "Lost City" Sets

Attendance Record in Face of Storm

Kubie to Exploit in Cuba
Joe Kubie, who has been connected

with the film industry in the Orient and
Hawaiian Islands for a number of years,
passed through Chicago this week on his

way to New York, where he will go to
Cuba and Mexico to exploit "The Con-
fession." Mr. Kubie has purchased the
rights for the above mentioned territory.

LEON (IKXDRO\
Director Robert C*. \'i^nola*s new screen

find, who has an important juvenile role
in the all-star screen adaptation of
"The World and His Wife" (Interna-
tional).

In the face of a blizzard, which greatly

interfered with business throughout
Ohio, records were established in the

first showing of "The Lost City," the

Selig wild animal serial featuring Juanita
Hansen, at the New Orpheum theatre.
Cleveland, on February 15, according to
the management.
This tremendous business continued

all week, it is said, establishing an attend-
ance record.

Try an Experiment
Showing of one episode of a serial for

a week was an experiment being watched
by exhibitors throughout the country,
according to reports.

This first showing of the production,
arranged by George Ryder, general man-
ager of the Paul Gustanovic theatres, and
by the staff of Standard Film Service
company, Cleveland, Cincinnati and De-
troit, which is handling the Warner Pro-
duction in Ohio, Michigan and Ken-
tucky, was an experiment in more ways
than one. Mr. Ryder said, and an experi-
ment which the first week proved a suc-
cess beyond expectations. He had not
given his patrons a serial for more than
four years, according to the management,
but Mr. Ryder expresses the opinion that
the result justified his experiment.

Trailers In Two Houses
In exploiting the production, trailers

showing bits of the serial were shown
in the New Orpheum and also in the
Strand, another of the Gustanovic down-
town houses, for two weeks in advance
of the opening of the picture. The lob-
bies of both New Orpheum and Strand
theatres were filled with animal cut-

"The main theory of motion picture
is entartainmcnt, and we argue with a
diversified program your chances to
please all of your patrons is greater
than with a feature every single day.
"We don't eat the same food every

day—we don't visit the same people
every day—why then see a feature every
day?

"If the vaudeville managers know their
business, and we believe you will agree
with us they do, the suggestions herein
for a program one night a week will

appeal to you."

Test Proves Its Value

The plan has been tested by several
theatres and has proven a big money-
maker in practically every instance. It

has never been given the trial offered
by Celebrated Players, however.

Theatres which have tried it have
limited their programs to serials, come-
dies, and news reels. The Celebrated
Programs offer a wide variety, including
serials, comedies, news reels, educational
scenics. north woods dramas, and other
short features.

Moranti Leases Studio
One-half of the Balboa studios at Long

Beach, Cal., has been leased by the

Moranti Comedies, Inc. The company
was reorganized recently with a capital

stock of $100,000, including eastern and
local capital. Milburn Moranti, star and
head of the company, has signed a con-

tract calling for a series of twelve two-
reel comedies a year. Work on the first

picture, "Barbershop Gossip," has

started under direction of Al Moranti.
Helen Williams has the leading feminine
role.

outs also. The lobbies also displayed
framed paintings from the serial.

The house program carried announce-
ments for two weeks in advance of the

showing. The newspaper exploitation

was of the briefest description. No ad-
vertising appeared until Saturday before
the Sunday opening. Then quarter pages
were used in the two evening news-
papers. In the Sunday papers half pages
appeared. All of these advertisements
stressed the wild animals.

Publication Date of

"Empty Arms" Awaits
Byron Park's Return

Lister Park and Edward Whiteside

will not announce the publication date

and distribution plans for "Empty Arms"
until the return to New York of Byron

Park, president of Photoplay Libraries,

Inc., exclusive selling agents for the

Park-Whiteside series of productions.
Mr. Park is touring the principal cities of

the country in the interests of the pic-

ture.

Gail Kane stars in the production,
which was directed by Frank Reicher.

Cities on Mr. Park's itinerary are San
Francisco. Los Angeles, Portland, Ore.;
Seattle, Wash.; Salt Lake City, Utah;
Denver. Colo.; Dallas, Tex., and Kansas
City, Mo.

It is Mr. Park's intention to screen
"Empty Arms" for all interested parties
in the various cities. He believes the best
argument he can advance is contained
in the picture itself.



March 13, 1920 EXHIBITORS HERALD 61

HimnnanaBnnnni

With the Procession in Los Angeles
,., „,.,... ...

By Harry Hammond Beall nmnimBiaanaaBanHaaDBBaninBL

Charles Ray is sparing no expense in

equipping his new studio with down-to-the-

minute appliances. He has just installed a

photographic system for taking "still" pic-

tures that is described as very complete.

This department has been placed in charge

of Arthur P. Marion.

"The Man From Blankley's," one of

Charles Hawtrey's successful stage media,

has been secured by Jesse L. Lasky for

Robert Warwick.

- Clarence Badger, the director who "put

over" the cowboy star. Will Rogers, for

Goldwyn, now has Raymond Hatton under

his artistic care.

t Sam W. B. Cohn, formerly Realart ex-

ploitation agent, has been engaged by C E.

Shurtleff, Inc., as company publicist for

"Burning Daylight," and the other Jack
London stories Metro is producing with

Mitchell Lewis, as star.

Most any little girl would love to live in

the nursery' that Viola Dana occupies in

''Eliza Comes to Stay." The walls of the

room are a shell pink, with tall hollyhocks

rising from the baseboards, and the side

lights have soft, frilly pink shades. The
woodwork is white, and the white enameled
furniture has tiny wreaths of pink roses.

Bessie Love has plunged with zeal into

the work of filming her first independent

production under her contract with the

A. J. Callaghan company. The picture is

being made at the Hollywood studios and
directed jointly by Joseph de Grasse and
Ida May Park

: Jack Pickford has started on his newest
Goldwyn picture, "The Double-Dyed De-
ceiver," under direction of Al Green.

Jack Sherwood, a former Canadian sol-

dier, is National's new title artist.

H. Thompson Rich has completed his

first scrip for Metro, a picturization of

Eugene Walter's "Fine Feathers," which
will be May Allison's next feature.

A section of Los Angeles Chinatown was
practically remodeled for the exigencies of

The Heart of a Child," Frank Danby's
novel, in which Xazimova enacts a slum
waif of the Limehouse district, London.

Betty Compson, who sprang into promi-
nence as a result of her work in "The
Miracle Man," has organized a company
and will make several star productions.

Eddie Polo is going to change the spell-

ing of his name. In the future it will be

Eddy Polo. Eddy, it seems, is the Latin

way of spelling the name, and since Polo
is a Latin and was christened Eddy he sees

no reason for spelling his name in the

ordinary way.

adhering to text and general atmosphere
of the famous book itself, "Peck's Bad
Boy" will be screened by the National Film
Corp. Gordon Griffith, noted juvenile

screen star, will be the "bad" boy, while
William A. Seiter will direct.

Doug. Fairbanks' new leading lady for

his picture "The Makings" will be Ruth
Renick, who has made most of her repu-

tation on the stage as an ingenue.

Charles Dickens' "Old Curiosity Shop"
may be put on the screen with Bessie Love
in the role of Little Nell.

Reginald Barker has commenced direct-

ing Katherine Xewlin Bert's story, "The
Branding Iron," in which beautiful Bar-
bara Castleton has the part of Joan. She
is supported by an all-star cast of Gold-
wyn players, headed by James Kirkwood.

Marion H. Kohn of San Francisco is

in Los Angeles to oversee production of
his three new motion picture units, now
engaged in turning out a series of short

subjects. Mr. Kohn, who will make his

headquarters at the National studios, has
engaged Grace Cunard, Polly Moran and
"Smiling Bill" Jones as stars. The Kohn
productions will be state righted.

The first showing of the National's first

1920 feature production. "The Kentucky
Colonel," will be held in New York sooner
than anticipated. According to Joe Brandt,
the National's eastern representative, this

feature will arrive there the last of Febru-
ary'- It w iH be shown to buyers immedi-
ately. The cast includes Joseph J. Dowling.
Francis McDonald. Elinor Field. Lloyd
Bacon, Ora Drew, Frederick Vroom, Fred
Kohler, Ed Brady. Thelma Salter and Gor-
don Griffith. According to studio advices

the cost of the picture was over $150,000.

According to advices from the Thomas
H. Ince studios, the new I nee special.

"Wheelbarrow Webster," featuring Lloyd
Hughes, is a picture redolent of humor
and human interest. Not the least of the

comedy roles is played by "Teddy," the dog
who made such a, hit in the Thomas H.

Al" Meets a Lieut.

Dressed in modern clothes, but otherwise

Al Christie and Lieiit. M. J. Hagenian who
had charge of the cinema shows aboard
the S. S. George Washington while
President Wilson passed to and fro be-
tween the V. S. and Europe.

Ince production "Twenty-three and One-
Half Hours' Leave."

. The first "shooting" of the new picture,

"The U. P. Trail," started this week at

the B. B. Hampton studio. Roy Stewart,
who has been ill for more than a week with
flu, is able to be out again and was in the
cast of the Zane Grey story when the first

scenes were taken.

George Beban is making rapid progress
on cutting "One Man in a Million," the
super-film which Sol Lesser will nationally
exploit and distribute. Beban, who wrote,
directed, produced and played the lead, is

reducing the film from a total footage of
121,000 to 6,500 feet.

Maurice Tourneur has been working
under difficulties for about a week, owing
to the fact that several members of his

company were ill. They have all returned
to the studio, however, and he is now driv-
ing ahead in an endeavor to make up for
the time which was lost. It seems that
bad luck has been following Tourneur dur-
ing the filming of his present picture, which
is being adapted from Robert Louis Steven-
son's "The Pavillion on the Links." About
two weeks ago he took his entire company
to Balboa to make some of the seashore
scenes, but from the time they arrived until

they left the dense fog made it impossible
to take a single scene.

C. E. Shurtleff, president and general
manager of the producing company bearing
his name, recently returned from San Fran-
cisco, where he made a trip in the interest
of his initial release, '"Burning Daylight."

The National now has a studio council
which passes on all important matters con-
nected with production.

Reeves Eason, supervising western pro-
ductions at Universal City, is now filming
"Nose-in-the-Book," a comedy starring
Hoot Gibson, supported by Mildred Moore,
and featuring Breezy Eason, the cleverest
youngster recently introduced on the
screen.

Victory Nulty has been made assistant

general manager at the National. Nulty
fought through the entire war with a divi-

sion of shock troops. He was three times
wounded and gassed.

Claire Anderson, immediately upon the
completion of "The Girl in Twenty-nine,"
in which she is playing the feminine lead

opposite Frank Mayo, will assume the role

of a girl of the underworld in "Virginia,"
an early Universal production.

Jack Hoxie will resume his work with
the National about the middle of March.
He has been resting since the "Lightning
Bryce" serial, in which he was starred.

"Smiling" Bill Jones has started on the
first of' his series' of one-reel comedies
made by -National for the Marion H. Kohn
productions.

Bernie Burton has been placed in charge
of all comedy continuity and cutting at the
National studios.

Neal Burns of Capitol comedy fame has
a new leading woman. Her name is Lucille

Rubev.



62 EXHIBITORS HERALD March 13, 1920

Tom Moore, under direction of Harry

Beaumont, commenced work this week

filming his latest Goldwyn picture, "The

Great Accident," written by Ben Ames
Williams.

a
Garrett Graham, assistant publicity

director at Universal City, has been con-

lined, to his home with pneumonia for the

past two weeks, but is reported much im-

proved.

Frank Mayo, Universal star, is planning

a trip to Honolulu at the conclusion of his

current production. "The Girl in Twenty-

nine."

Harry Carey has just purchased a herd

of seventy buffalo which he has installed

on his ranch in the San Francisquito can-

yon. He will raise them on a commercial

scale for their meat, hide and by-products.

Joseph Quins, well-known film man. has

been named general sales representative of

the Los Angeles territory for the Special

Pictures Corporation.

Sol Lesser is back at his desk in the

executive offices of the Sol Lesser Enter-

prises in the Brack Shops buildings after

a fortnight's session with the prevalent in-

fluenza.

Walter Lonc, former Griffith star, par-

ticularly noted for his delineation of negro

roles, plays the heavy in the modern so-

ciety drama Annette Kellerman is produc-

ing for Sol Lesser.

No sooner had Ramsey Wallace affili-

ated with Mildred Harris Chaplin in the

third First National picture, being filmed

here, than he received an offer from David

Belasco to play the juvenile lead in a re-

vival of "The Return of Peter Grim" with

David Warfield.

Juuen Josephson, Thomas H. Ince

scenarioist, has hied himself away for a

few days' rest.

In her next Universal feature. "False

Colors," Priscilla Dean will'Assume a dual

ro |e—one a sweet demure girl from a small

American town, and the other a liery tem-

pered French actress. Rollin Sturgeon,

who will direct her in this production, is

now busy with the scenario and making
preparations to begin shooting as soon as

Miss Dean is thoroughly rested after her

six months of "The Virgin of Stamboul."

Under-water scenes of novel daring arc

to be seen in the new Thomas H. Ince

special, "Below the Surface," starring Ho-
bart Bosworth. soon to be released as an

Ince-Paramount-Artcraft special attraction.

Balloons Carry Tickets

For "The Fear Market"
Toy balloons were used recently by

Bingham & Cohen of the Colonial

theatre, Indianapolis, in exploiting "The

Fear Market," Alice Brady's first Realart

production.

Newspapers carried notices that at

noon on the Tuesday of the week of

showing persons lucky enough to cap-

ture one of the balloons would find

passes for themselves and friends. The
crowds were given half an hour of en-

joyment as the balloons floated down
from windows of buildings or were
caught by gusts of wind and carried out

of the reach of groups waiting to cap-

ture them.

"The Illiterate

Digest"
Lj

By Will Rogers
(Goldwyn Star)

Haven't read the papers this morning
but suppose two or more of our aviators
have landed in Mexico.

» * *

We have one consolation—it can't last

much longer. The government only has
fcur more planes.

» * »

See where Paderewski got sore at the
Allies, took a hatchet and smashed his

piano. I heard him play once, and he
did the same thing, only he didn't use a
hatchet.

+ * *

If a man sells borax and can't lead a

clean life there ain't much chance for the
rest of us.

* * *

It only proves a man can handle a
twentymule team but he can't handle a
woman.

* * *

Headline in the paper says "5 autos
held up." Didn't state whether it was
bandits or a garage.

Value of the English pound dropping
30 per cent caused our newspapers twice
the worry that the American dollar drop-
ping 75 per cent has.

* * *

The fellow who laid out the traffic

laws of Los Angeles certainly is old-

fashioned. Wouldn't be surprised if he
played a ukelele too.

* * *

New traffic laws go into effect this

week. They change them here every 10

years whether they need it or not.
* * *

See where California claims Hoover.
Guess it's because he was born in Iowa.

* » *

The Iowa vote in Southern California

could almost elect even W. J. Bryan.
» * *

Disturbing the peace and small crimes
have diminished 50 per cent since pro-
hibition. Murders have increased 50 per
cent.

* * *

Where a man used to just get drunk
and shoot up the town, now he gets mad
and kills either his wife or his neighbor.

J. Parker Read, Jr's

Louise Glaum Picture

Meeting With Success
Increased bookings are reported for J.

Parker Read, Jr's second Louise Glaum
production, "The Lone Wolf's Daugh-

ter," by Louis Joseph Vance.

In Los Angeles, where its successful

first run was held in Tally's theatre, the

Garrick, in the same district, has booked
the W. W. Hodkinson publication for a
week's second run. In Pasadena, Jan-
sen's theatre has booked the subject for

a week; in Baltimore the new Bernard
Depkin chain of theatres, inclusive of

the Strand, the Forrest, the McHenry
and the Pimlico, have signed for immedi-
ate presentation, and Guy Wonders' Wil-
son theatre, Baltimore, has closed for

the Baltimore second run.

Contracts Are Signed

In Utica. N. Y., the Alhambra has

closed contracts for the picture, as have

the Superba, Raleigh, N. C; the Walnut,
Louisville, Ky.; Iris, Eldorado, Kan.;

Amsu, Winston-Salem, N. C; the Savoy,

Wilmington, Del.; the Alhambra, Wilkes-

barre; the Washington, Waco, Tex.; the

Strand, Fort Wayne. Ind.; the Alcazar,

Birmingham; the Pollard, Oklahoma
City; the St. Denis, Sapulpa, Okla.; the

Century, Petersburg, Va. ; the Post, Bat-

tle Creek, Mich.; the Rex, Racine; the

Hill and Colonial, Newark; the Stein-

way, Astoria, Long Island; the Hoyburn,
Evanston, 111.; the Academy, Waukegan,
111.; the Penn, Uniontown, Pa., and more
than 200 other houses.

Plays to S. R. O.

"The Lone Wolf's Daughter" opened

to turn-away business at the Newman
theatre, Kansas City, Mo., where Milton

H. Feld, manager of Frank L. Newman
enterprises, waged a big advertising and

exploitation campaign. The Liberty the-

atre, Colorado Springs, Colo., had the

Read production for a week's run.

Among the first run houses that have

enjoyed profitable engagements during

the past two weeks are: The Strand,

Hartford, Conn.; the Rialto, Amsterdam,

N. Y.: the Nixon, Erie. Pa.; the Rex,

Wheeling, W. Va.; the U. S.. Hobokcn,

N. J.; the Lyric. Lincoln, Neb.; the Jack-

son, Lebanon. Pa.; the Princess, Charles-

ton. S. C.

Alexander Film Contracts

For Comedyart Territory
Contracts have been closed between

Sol Lesser and the Alexander Film Cor-
poration whereby the latter will do the
distributing in the New York and North-
ern New Jersey districts for the new
Comedyart program, which consists of a

two-reel novelty and a single reel com-
edy each week. Publication date on the

initial picture is set for March 22.

Griever Buys Rights

To "Husbands and Wives"
Si Griever of Griever Productions, Chi-

cago, has purchased the Illinois and Wis-
consin rights to "Husbands and Wives,"
a feature starring Vivian Martin.

Griever is planning a heavy exploita-

tion campaign to back up the exhibitors,

and has arranged for a complete line of

advertising accessories, with several
novel stunts.

THOMAS H. INCE
President of Associated Producers, Inc.,

who Is In New York arranging the de-
tails of distribution for the newly formed
combine.



EXHIBITORS ADVERTISING
<ADepartment cfMotion 'PictureExploitation

ANNIVERSARY
With this issue of EXHIBITORS' HERALD this department, under its present policy of

better and still better exploitation of motion pictures, begins its second year of history, history
that will bear the most critical and penetrating scrutiny.

It has been a year of important service. A year of service of which we feel very proud.

In the past year great strides have been taken in the exhibition, producing and distribution
of pictures, as well as in advertising and exploiting same. No similar period of history has ap-
proximated that year in degree or importance of progress made.

Co-ordination of purpose among advertisers is the outstanding feature of the work done.

In that year producers and distributors took the first noteworthy steps toward the perfection
of a system of national advertising of individual productions that is destined to prove immeasur-
ably beneficial to the theatre man.

National Advertising Played Important Part

National magazines, newspapers large and small, billboard space in quantity never before

contemplated by the most sanguine, have been employed for the benefit of the exhibitor.

In the exchanges of practically every distributing organization men especially trained in ex-

ploitation and advertising have been stationed, assigned the single duty of giving the exhibitor

first hand aid in the successful marketing of the pictures offered.

Exhibitors pre-eminently the men best qualified to know the public sentiment, have contrib-

uted by all odds the most valuable innovations and developments to the general advance.

Exhibitors Contribute Original Ideas

In contributing original ideas .that have had an important part in the improvement of gen-

eral and specific conditions, and in chronicling the activities and accomplishments of men and or-

ganizations engaged in the stupendous achievements that are now history, this department has

won a following made up of the leaders in every branch of motion picture advertising.

These readers and supporters we thank for the assistance they have rendered and congrat-

ulate them upon their collective and individual accomplishments.

We invite them to join us with continued and heightened enthusiasm in another vear of

wholehearted endeavor.
Department Is Excellent Guide

The policy of this department is elastic. It is gauged in such a manner as to be able to keep

constantly in touch with the rapid advances in picture exploitation. The various types of ex-

ploitation are referred to in their relative importance and during successive weeks the entire

sphere of picture promotional work is covered.

This department is at once a guide and a chronicle. It is a guide to the latest and best con-

ceptions of picture exploitation and is a chronicle of the best work being done under the super-

vision of progressive exhibitors everywhere throughout the work.

The department is essentially constructive for the theatreman and essentially a monev-mak-
ing feature.

The continued cooperation of wide-awake exhibitors everywhere is cordially invited.
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A night photograph of the Olympic theatre, Pittsburgh, during the run of "Soldiers
of Fortune," Realart's picturization of the Richard Harding Davis novel

Sugar Shortage Is Capitalized
For "Soldiers of Fortune " Run

Pete Antonopolis, proprietor of the

Olympic theatre, Pittsburgh, Pa., pro-

vides exhibitors with food for thought

and an excellent exploitation idea for

immediate use in the account of the

manner in which he made use of the

sugar shortage in exploiting "Soldiers

of Fortune" during the recent engage-

ment of that Realart production at his

theatre. The stunt, at once novel and
simple, is one that every exhibitor can

use with whatever big attraction he has
coming in the near future.
Formerly proprietor of a candy store,

and presently owning and managing
similar institutions in the city in addi-
tion to his theatre, Mr. Antonopolis
realized the possibility of exploitation
within the public institutions where peo-
ple gather. In this instance he chose
the cafe, the daily stopping place of
more people, perhaps, than any other
institution except the theatre.

In Pittsburgh, as in practically every
city in the country, the cafe owners were
embarrassed by the high price of sugar,
and forced to resort to the measures used
during the war. In some instances
sugar was provided in individual en-
velopes. In others the sweetening was
put in the coffee before it was served.
The public, naturally, does not take

kindly to these measures when there is

not the immediate urge of a world war
to explain their necessity.
Yet cafe managers must retrench.

Comparatively few of them saw their
way clear to leaving the sugar bowls
upon the table as in ordinary times.

Realizing these conditions, Mr. An-
tonopolis had printed 15,000 envelopes
large enough to contain the proper
amount of sugar to sweeten one cup of
coffee. These he distributed among the
restaurants of the city. The inscription
which they bore is shown in the repro-
duction of one of the envelopes repro-
duced herewith.

The practicality of the enterprise is its

outstanding aspect. Obviously the per-

sons who used the envelopes read the

message. They were already somewhat
piqued because of the sugar regulations
enforced. It is easy to imagine the
comments that were forthcoming when
they found that an outsider, a man not
engaged in the restaurant business, was
supplying the sugar which the cafe could
not provide.
The picture's engagement, therefore,

was made known to all who ate in the

lestaurants while the envelopes lasted.

And it is certain that a great majority
of these persons told friends and family

of the occurrence.
The result, in concrete figures, pro-

vided by the theatre management, was
1,800 admissions before five o'clock in

the afternoon on the first day of the

engagement. When it is considered that

the house seats but 1,000 persons, and
that it is located in the heart of Pitts-

burgh, where competition is the strong-

An envelope containing sugar and
bearing this printed matter was used
in the original exploitation of "Sol-
diers of Fortune" at Pittsburgh

est, it is apparent that the sugar device
had a very tangible result.

In the other photograph reproduced
herewith may be seen the lobby of the
Olympic on an evening of the picture's
run. Twenty-four sheets were elabo-
rately displayed in the lobby and
throughout the neighborhood. All of
which had a complementary effect.

But the sugar stunt is the important
feature of the exploitation campaign.
It is the sort of exploitation that exhibi-
tors must develop if they are to make
the pictures of the future the successes
they deserve to be.

With improved quality, it is but fair

to grant that longer runs and more in-

tensive exploitation should be provided
big features. And the improved quality
is assured. Producers have shown a
.steady and rapid improvement from the
infancy of the industry. There is not
and never has been reason to believe

that the highest quality has been at-

tained.
Theatres are being built throughout

the country. All are big theatres. The
s rail house is passing.
The big theatre calls for a long run.

It calls for pictures that everyone in

the territory from which these theatres

draw will want to sec.

Such pictures arc being provided.

It is up to the exhibitor, the man on
the ground, who knows his public bet-

ter than any other man can possibly

know it, to devise the advertising and
exploitation that will bring these peo-

ple into the theatre in numbers that will

support the production.
Mr. Antonopolis' sugar idea can be

used as well with any other big attrac-

tion. The sugar shortage is not as keen

as it was a short while back, but it is

still a matter of popular concern. And
there are and will be other emergencies

of kindred nature with which the device

may be used.

It should be used by at least one ex-

hibitor, and at least once, in every city.

A New Appeal

An appeal that is fresh and based upon
tound logic is that voiced by the New
Santa Cruz theatre, Santa Cruz, Cal., in

the splendid 12-page house organ pub-

lished. It consists of an invitation, ap-

pearing on page 2, to all patrons inter-

ested to visit the projection room of the

theatre.
It follows a brief and well written de-

scription of the equipment in operation,

a description that points out the excel-

lent qualities of the theatre's projection.

People are interested in this sort of

thing. They have never been given an

opportunity of seeing the mechanism in

operation.
The advisability of providing this op-

portunity is apparent.

Ad Buttons

Five hundred buttons bearing the por-

trait of Larry Semon, Vitagraoh come-

dian, were passed out by the Grace

theatre, Brooklyn, N. Y., prior to the

showing of the first comedy in which

this star was featured.

In the backs of fifteen of these com-
plimentary admission passes were in-

serted.
_

.

The event was advertised. The box
office receipts on the night the buttons

were to be distributed were large. They
were larger on the opening night of the

comedy.
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Stanley Chambers' Birthday Party
Makes Big Week for Wichita, Kans.

Stanley Chambers, manager of the Pal-

ace theatre. Wichita. Kans., the man who
put Wichita on the theatrical map, so to

speak, may be relied upon to do properly
whatever there is to be done in connec-
tion with that popular playhouse. He
lived up to his reputation for this sort

of thing in his anniversary week, which
has just passed into Wichita history.

To give a general idea of the affair,

without firs't making readers dig out the

essentials by reading this account, we
have reproduced some of the Chambers
jnniversary advertising, advertising that

may be termed exceptional, even for Mr.
Chambers, all of whose work is of a

high order.

The three, four and six column news-
paper advertisements accompanying this

article echo the spirit of the week. They
bring out the fact that Mary Pickford
and Charles Chaplin, stars whose sala-

ries are matters of national interest, were
upon the anniversary bill, each in the
latest and consequently the most expen-
sive production that could be booked.
Beginning thus at the first, in the book-

ing, with a lavish expenditure, an ex-
penditure which was mentioned in other
advertising for the week, Mr. Chambers
set the standard of the whole enterprise.
He next devoted his attention to other

details of the performance. His organist
prepared a special concert of the high-
est class. His employes, each and every
one, were called upon for some extra
effort for the occasion.
The newspapers were given more ad-

vertising than upon the most unusual
previous occasions, and space was bought
with a free hand.
The artist was exhorted to do his best,

and with the material provided, an occa-
sion genuinely worthy of celebration, he
worked wonders.
Then Mr. Chambers took his type-

writer into his private office, locked the
door, and sat down to turn out copy
worthy of the event. The Chambers
copy is always well thought out and
always contains a note that cannot be
mistaken. It is never failing in its ap-
peal. It is intelligently and correctly
written. The latter qualities, despite
their obvious desirability, are remark-
ably rare in American theatre advertis-
ing.

The message that was printed in "Reel
Stuff." the house organ of the Palace, is

tvpical of the Chambers stvle. It reads:
THE PALACE is nearing its fourth

birthday. Four years ago its doors were
thrown open to the public for the first

time. Since that time it has played a

prominent part in the lives of all Wichi-
tans.

It has furnished Wichita with a high
class place of amusement where the best
of screen productions can be enjoyed for
a minimum charge. It has become a
part of the lives of Wichita folks who
make regular pilgrimages to worship at
the shrine of the "silent drama."

It has become a part of Wich-
ita life because the Palace patrons are
in some respects like a big family who
share with us the pleasures and disap-
pointments of this business. Patrons
who are glad, with us, when we get an
exceptionally good picture, and who are
sorry with us—not mad—when we get a

poor one. Because we like to think that
these patrons have a little personal in-

terest in us and are interested in our
aims and achievements, we have decided
to give a birthday party to celebrate our
fourth anniversary.
This birthday party will last for six

days. During that time we will show
Mary Pickford in her new picture. "Pol-
lyana," along with Charlie Chaplin in a
brand new picture called "A Day's
Pleasure."

CIUJ
CHAP1IH

A

my/
PU4/W

MART
RCKfNt)

One of the best layouts recently used by
Stanley Chambers for the Palace
Wichita, Kansas, one of America's bet-
ter newspaper advertisers.

This puts filmdom's two highest priced
stars in brand new pictures on the same
bill, something that we have never heard
of being done before.
Our birthday wish to you is: That you

may get as much pleasure and satisfac-

tion from this program as we will in

presenting it.

This is typically . Stanley Chambers,
a man who puts his thoughts before the
public and makes the public believe that

those thoughts are its own. Implanting
firmly the impression that the Palace is

the logical theatre to attend, a theatre in

the affairs oi which the public has a dis-
tinct part, this copy brings business.

It holds business, also, which is vastly
more important. For Mr. Chambers is

"for" his patronage every minute. He
believes that the motion picture is the
entertainment of the masses, and he
bends every personal effort, and guides
the efforts of those in his employ, to the
single end of pleasing the public.

STANLEY CHAMBERS, manager of the Palace theatre, Wichita, Kans., makes the most of his opportunities. Upon the
fourth anniversary of his theatre he used "Pollyanna" and "A Day's Pleasure" as the attractions for a special week. This
design was used in a six column width
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Saenger's "Everywoman" Contest
Has Double Publicity Advantage

One of the attractive birthday advertise-
ments used by Stanley Chambers for
the Palace theatre, Wichita, Kans.

His anniversary week, lavish as it was,

doubtless netted him but a small finan-

cial return. But we are confident, know-
ing what we do of Mr. Chambers, that

his intention was not simply to make
money. We are satisfied that he went
into the enterprise with the avowed in-

tention of giving his patrons a week of

the best entertainment available, with the

thought that if the box office showed no

actual loss he would be content.

A week of this sort is good for any
theatre. The theatre-goers'»of Wichita

had supported the Palace staunchly for

four years. To give them a week of prac-

tically complimentary entertainment is

both good business policy and genuine

citizenship.

.We are quite confident that the people
of Wichita rate Stanley Chambers high
among the desirable citizens of the com-
munity.

Type

Type is the exhibitor advertisers' best
friend. It can also be his worst enemy.
The matter depends altogether upon

the degree of care or lack of care ex-
ercised in its employment.
Type, like all good friends, wears well.

The first approach may not be alto-
gether pleasant. The man who uses it

for the first time seldom is greatly
gratified with the result.

It is a friendship that must be culti-

vated. But it is very much worth culti-

vating. ' The splendid type advertise-
ments that are used by the exhibitors
who have given the matter serious
thought should serve as final proof of
the statement which opens this dis-

course.

H. L. Swain, Shreveport, manager for
the Saenger Amusement Co., one of the
most prominent chain theatre organiza-
tions in the South, following the practice
that has become general in the exploita-
tion 'of big pictures, added to the
effectiveness of the double-page co-op-
erative spread by an arrangement that
merits the attention of all.

The double page which was used is re-
produced herewith in such proportion as
is commensurate with the size of our
page. Unfortunately, in this size it is

impossible to read much of the smaller
type appearing in the merchants' adver-
tisements which make up the majority of
the page.
The double publicity value of the ar-

rangement lies in the fact that the spread
was used twice before the opening of
the picture, once when the contest was
announced and later when the winners of
the larger prizes were listed.

There is, in this arrangement, a dis-
tinct value. It marks a distinct advance
over the somewhat set custom that has
resulted because of the great success of
the single entry, a comparatively recent
enterprise which has been adopted by
exhibitors throughout the nation.
By the simplest of reasoning, by ref-

erence to the multiplication table, it is at
once seen that double this value is pos-
sessed by the spread which appears
twice.
To this statement, naturally, some will

take exception. But a little thought will

doubtless remove the doubts that arise.

Simply for its duplication of original
copy, not considering the matter more
deeply, it is obviously true that the sec-

ond appearance will not be as profitable
as the third. Many readers who did not
read the original will read the second
spread. And many who read the first

will pass over the second.
But the names of the winners, at least,

will be read with interest. And it is ab-
solutely certain that a renewal of the
impression formed in the first reading
will be deepened.
Then there is the prestige that invari-

ably comes to the man who does a thing
better than it has been done before. This
prestige cannot be overestimated. It is

a thing of real value. It stamps the man
as a progressive, a leader, and it is human
for people to favor natural leaders.
As has been observed, the contest pre-

sents more than the usual demand for
effort on the part of the contestants. It
is no easy matter to pick out of the mass
of type contained in the layout the let-

ters that may be used in the spelling of
"everywoman." It is a task which many
would not attempt.

But in this case the reward offered

—

ten dollars in gold for the first prize and
suitable prizes for the remaining con-
testants— is sufficient to tempt the reader
to put forth that effort.

Especially will the feminine portion of
the population rise to the opportunity.
They have the time in which to do the
work required. Housewives, particu-
larly, will seize upon the thing as an
entertaining way to pass an afternoon
and a possible way to add to the weekly
budget.
Those who have children will doubt-

less be forced to do the work by the
pleas of the little ones, for contests make
their strongest appeal to the young.
Thus, there is a double angle, and

doubtless a third and fourth could be
discovered, to this enterprise conducted
by Mr. Swain.

It is an enterprise typical of the
Saenger organization, an organization
that has made its name famous.

Signatures

A certain member of the national
House of Representatives, it is stated
by one who receives his literature, signs
every communication sent out or has it

signed by persons trained in imitating his

signature.
He has held his seat a long time, and

will doubtless hold it for a long time
to come.

Exhibitors who use mailing cam-
paigns, and every exhibitor should use
them, can readily see the great adver-
tising merit in his system.

Readers were invited to spell the title of the picture "Everywoman" as many times
as possible from the text of the merchants' advertisements in this Saenger
co-operative campaign. This from a double page spread
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Whangdoodle Band Aids Indiana
Exploitation of "In Old Kentucky"

A five column display used with success
by the Rialto theatre, Omaha, Nebr.

Worth-While Drawing
Calls for Big Space

The specially drawn illustration is

still objected to by many exhibitors,

otherwise progressive advertisers, on
the ground that it is unnecessary and
expensive. Such exhibitors are in

need of enlightenment. And a recent
advertisement in an Omaha newspa-
per provides that very desirable

thing.

"In Old Kentucky," Anita Stewart's

First National attraction, recently con-

cluded what is stated to have been a

most successful engagement at A. H.

Blank's Rialto theatre, Omaha. Xeb.

There is every reason to credit the state-

ment.

The Rialto ordinarily uses two and,

at most, three column widths. In this

case it used five columns in at least one

instance, and doubtless in more than

one. And the reproduction of that one

display compares well with any to be

found in the pages of this department.

The question arises, was the size the

result of the artist's drawing? And the

answer, if the advertisement is scruti-

nized closely, is in the affirmative, de-

spite the fact that the production has

been generally considered worthy of un-

usual advertising and exploitation.

It is evident that the man who passed

upon the size of the space to be used

had seen the drawing. It is as apparent

that the drawing was one to inspire gen-

erosity in this connection.
It is a powerful picture. Its power is

incontestably established by the fact that

it was given this space.

The man who doubts that this power
operated as effectually when the picture

reached the public gaze is not merely
misinformed—he is obstinate in his

stand. And obstinate men should not
be engaged in advertising.

Phil Brown, a showman whose road

experience was gained in the days before

the motion picture had crowded the

"road show" into comparative obscurity,

with a company of ten colored musi-
cians who double as actors, is giving real
assistance to the Indiana theatre men
booking "In Old Kentucky," Anita Stew-
art's First National production, playing
throughout that state as a road attrac-
tion.

The band, of which it is said hve
members are players who traveled with
the original stage production oi the play,
first joined the rilm road show during the
presentation of the picture at the Circle
theatre, Indianapolis. Here the engage-
ment was given the aid of the exceptional
advertising used by S. Barret McCor-
mick, manager of the Circle, which was
reproduced in this department and has
been widely used in its essentials by-

other exhibitors.
At two o'clock in the afternoon the

band, in suitable uniform and with fit-

ting banners displayed, marched the
streets of the city. Upon the bass drum,
a spot which is always sure of attention
in such cases, a sign was painted.
The musicians, as is true of all colored

musical aggregations, played so loudly
as to draw attention from far and near.

There is no organization that marches
with quite the pomp and ceremony that
a band of colored musicians effect. And
there is, by the same token, no marching
body that attracts greater attention.

The Circle engagement, it is reported,
convinced those in charge that the pic-

ture should be given the advantage of

this sort of exploitation throughout the

state. Obviously this could not be done
in the ordinary course of events. The
scheme of playing the picture as a road
attraction was the natural consequence.
Muncie and Anderson were the next

cities visited.

By this time Mr. Brown had had time
to perfect his organization in the mat-

ter of the street parade and the ballyhoo,
several of which were given in front of

the theatre during the days that the pic-

ture was shown.
He next devoted what odd time was

at hand to the rehearsing of a stage pro-
logue to be known as "A Day in Dixie,"
this to follow the ballyhoo and to pre-
cede each screening.

In each of these cities, it is said, se-

vere snow storms were encountered.
Under ordinary conditions, doubtless,
business would have suffered greatly.
But the band was called upon to pro-

vide the stimulant necessary to bring
people out into the cold and snow and
to the theatre. It succeeded, with the
result that records were established in

these cities.

There is real value in this sort of ex-
ploitation, when the attraction for which
it is provided warrants the expenditure
of time and money that is involved. Ex-
perience seems to have established "In
Old Kentucky" as that sort of a picture.

It will doubtless go down in film his-

tory with "Better Times" and "Check-
ers," "Everywoman" and "Broken Blos-
soms," as one of the pictures that gave
the first important stimulus to exploita-
tion and presentation.

Pictures of this calibre should be ac-
corded something more than the usual
attention. They are pictures of great and
genuine importance to the exhibitorial

estate. They are pictures that wield an
influence upon the future.

When exploitation of this type is ac-

corded a picture, the whole body of ex-
hibitors, whether or not they plajr the
picture, should read with care the details

of the exploitation that is provided.
Such a reading will acquaint them in ad-
vance with the style of showmanship
that is necessarily going to be the order
of the future.

This knowledge is invaluable. It is a
forewarning, which is a forearming. It

is in line with preparedness and all the
other modern doctrines in present favor.

i
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Novel Use of Figures
Points Liberty Display

The play, the novel, the short
story, the painting, the statue, the

original composition of whatsoever
nature that lacks a point, is a fail-

ure. The works that have come to

be regarded as standard possess,
without exception, that very impor-
tant ingredient. The successful ad-

vertisement must possess it also.

But the advertiser has a difficulty to

overcome in this regard that is pecu-

liarly his own.- The novelist, and his

associated brethren, may choose their

points. The advertiser must use the

point of the photoplay which he adver-

tises—or improvise a point that will pass

ior genuine.

This is not an easy thing to do. Then-

are countless advertisements in the daily

press of the United States that mirror

the difficulty under which the exhibitor-

advertiser who is forced to improvise his

points labors. And there is, in that same
great mass of published works, an occa-

sional example of a man who has suc-

ceeded.
There recently appeared in a Seattle

newspaper an advertisement for "12:10,

a Republic production recently pub-
lished, As will be realized, after a mo-
ment of thought, there is not a service-

able point suggested in the title. And
it is from titles that points arc most
commonly taken.
The gentleman who designed the ad-

vertisement created a point that serves
as well as any that could have been con-
tained in the plot of the story. It is

[12:10
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best appreciated after a glance at the
display and a perusal of the layout. The
copy, unfortunately, could not be repre-
sented legibly because of the great size

of the advertisement, which was page
deep.

Figures did it. They will do it for

you, if you employ them as intelligently

as they were employed in this case. It

was a practical impossibility to pass the
display without reading it in its entirety

and there followed a genuine curiosity

to sec the picture that bore that title.

The point is obvious.

Erstwhile
Susarr

frtm 1m Mak -aUBUttTT.'

TIVOLI
A photographic effect in two column di-

mensions used by the Tivoli, San
Francisco

Photographic Effect

Gives Tivoli Ad Tone

A unique touch, the stringing of the fig-

ures down the left border, stamps this
three-column advertisement from the
Liberty, Seattle, Wash., as novel.

Prestige is invaluable. Whether it

be possessed by a person, a place or
a thing, that person, place or thing
profits. The laws of nature are such
that human beings define and detect
prestige of their own volition. It is

a mighty valued possession for an
advertisement.

William H. Jobelman. advertising for

the Tivoli theatre. San Francisco, suc-
ceeded admirably in giving prestige to

his advertisements. Among the numer-
ous samples that have come to hand not
the least remarkable is the two column
display recently used for "Erstwhile
Susan." Realart's production which in-

troduced Constance Hinncy as a film star.

A photographic effect, simple in the

extreme and easily obtained, did the

trick. The reproduction is true of the

original and the effect is the same.

Appearing upon a page of theatre ad-

vertising, sharing space with composi-
tions of all shapes, styles and varieties,

it possesses qualities that mark it at

once as of a better class. It is the sort

of advertisement that is read by men and
women who pass over the ordinary effort

without so much as a glance.

These men and women are worth
reaching. (It is not deemed necessary
to state that the man who reads all ad-
vertisements will attach to the Tivoli ad
a like prestige.) And there is no better

method of reaching them certainly and
unfailingly, than by the use of advertise-

ments of this quality.

Miners Theatre Spread
Starts Serial Properly

"Serials take care of themselves,"
is an exhibitorial statement heard
all too often for the best interests of
the serial form of entertainment and
the exhibitors who use it. It is be-
cause of the robust nature of the
serial as a business getter, rather
than because of the advertising as-
sistance given it by exhibitors, that
it has succeeded as it has. Doctrine
of this sort is dangerous. The bet-
ter doctrine, the doctrine that makes
for future prosperity of all con-
cerned, is contained in the follow-
ing account of one exhibitor's serial

experience.

Serials have long been a feature of
the program at the Miners theatre, Col-
linsville. III., a theatre where the serial

is given the treatment that it must be
given if it is to be shown as success-
fully as it should be shown.

Some time ago, the first episode of
"The Midnight Man," a Universal serial

starring James J. Corbett, began its en-
gagement at the Miners. Fully aware
of the importance of the event, realiz-

ing the potential earning power of the
serial, the management took a half page
to acquaint its patronage of the matter.

Upon that page every important phase
of the serial, gleaned from the press book
published in connection with the film,

together with illustrations and other
matter, was given.

We have reproduced one of the boxes
used in this display, and call attention

to the remarkable publicity story ac-

corded the affair by the editor.

Exhibitors who play serials are doubt-
less interested in the Miners theatre

campaign. They will be more interested,

no doubt, to hear the story first hand.
A request is certain to meet with success.

NOTICE
FIVE DOLLARS REWARD WILL

BE PAID TO ANY PERSON WHO
CAPTURES "THE MIDNIGHT MAN

BETWEEN' NOW AN DSATURDAY

NIGHT HE WILL NOT TRY TO E-

VADE APPREHENSION BUT WILL

COURT CAPTURE IF CORRECTLY

APPROACHED HE WILL ROAM

ABOUT STREETS, STORES AND

OTHER BUSINESS HOUSES EV-

ERY DAY GO AFTER HIM AND

WIN FIVE DOLLARS

FULL PARTICULARS GIVEN ON

ANOTHER PAGE.

Miners Theatre

This box, appearing in a half-page an-

nouncement of the opening of "The
Midnight Man" at the Miners theatre,

Collinsville, 111., added greatly to the

value of the spread.
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One of the splendid effects gained by Mr. Ramsey in three-column width. The stock
border employed lends itself readily to the purposes of theatre advertising.

Admission

Matinee*

and Night

Adults 30 Cents

Childrn 10 CenN

Cyril Faulders

will

sin i>

"hi Old Kentucky"

at 8:30

H.G. Ramsey Raises Standing
Of Smaller Cities Advertising

Due, no doubt, to the general nature

of advertising, one of the most, if not

the most, attractive business pursuits,

MMOMM

One of the most elaborate Ramsey com-
positions, a layout that was used in

five column dimensions.

there is an almost irresistible tendency

to center upon the advertising of the

"big town" exhibitor and do scant justice

to the great majority of theatre men,
those progressive pioneers who carry

the banner of advance into the less

densely populated districts. The ten-

dency is lamentable.

The importance of the exhibitor who
advertises intelligently and well in those

cities of smaller population, triumphing

over lack of equipment and distance-

diminished exchange service, cannot be

overestimated. It is vastly underesti-
mated. Which, condition should be cor-

rected.

A few months ago we received a

newspaper published in El Dorado,
Kans. It contained an advertisement for

"The Miracle Man," then playing at the

Royal theatre, of which Howard G.
Ramsey is manager. Compared with
the elaborate advertisements from city

exhibitors it was not prepossessing. But
it contained an idea. It showed thought.
We looked up the population of the

town. It contains 10,000 people, accord-
ing to its own estimate, which is prob-
ably subject to revision. Having adver-

tised a theatre in a town of approxi-
mately the same character at one time
we knew something of the difficulties

that Mr. Ramsey faced.

Accordingly, we reproduced the ad-

vertisement with comment upon the orig-

inality which had been shown in its

make-up.
And Mr. Ramsey read the comment.
Whether or not this fact has had a

bearing upon the case, the Royal adver-

tising has improved in the time that has
elapsed since publication of that issue

as has no other advertising with which
we are conversant. That good old

phrase, "nothing short of phenomenal,"
may be exactly applied to the progress
that has been made in Mr. Ramsey's
advertising.

Doubtless many readers will recall the

original Ramsey advertisement. These
readers, particularly, will appreciate the

advance that has been made after exam-
ining the Royal advertisements that are

reproduced upon this page.
Those advertisements, appearing less

than six months after the original, rep-

resent hard work and ingenuity. There
is study back of them. In every line

evidence is seen of the remarkable
lengths to which Mr. Ramsey has per-

suaded his printer to go. And anyone
who has attempted to persuade a printer

in a city of that size to put forth addi-

tional effort knows that it is no simple
matter.
Mr. Ramsey's campaign for "In Old

Kentucky" was remarkable in many re-

spects. He used many avenues to the

public aside from the newspaper. He
used space generously. And he took
care that high grade content matter was
provided for that space.

Because it was so excellently printed,

and because it is a ramarkable creation
for a city of 10,000 population, we have
also reproduced the "Gay Lord Quex"
display which appeared recently. The
three specimens, which would once have
been considered beyond the pale of pos-

sibility in El Dorado, are among the

best that have come to hand in recent

weeks.
The whole business of advertising in

El Dorado has been benefited by the

"work of Mr. Ramsey. The merchants,
seeing the work that he has done, will

certainly insist upon better results from
their own expenditures. The newspa-
pers, seeing the advantage of good ad-

vertising appearing in their pages, will

lend aid.

El Dorado advertising will improve.

And, since editors exchange newspa-
pers and profit from the exchange,
other newspapers will benefit. In short,

great good for all follows in the wake
of enterprise such as that displayed by-

Mr. Ramsey. He is a credit to the ad-

vertising and the motion picture indus-

try.

H. G. Ramsey, of the Royal theatre, El
Dorado, Kans., used this well com-
posed page two days before the open-
ing of the picture.

THRILLS—and More and More THK1LLS
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Clune's Arrow Strong
Appeal for Attention

Workmanlike Methods
Score For Majestic

There are none, in these days of

practical and applied advertising,

who underestimate the importance of

getting attention for their advertise-

ments. Likewise, there are no rules

that may be depended upon to bring
this attention to the advertising of a

given theatre with unfailing regu-

larity. The most nearly infallible

method, perhaps, is to watch for suc-

cessful advertisements, digest theii

good points, and pattern composi-
tions after these compositions.

Clune's Broadway theatre, Los Ange-

les, recently used one of the most strik-

ing advertisements to appear upon the

Pacific slope in recent months. It is

worthy of attention.

Five columns in width, and of propor-

tionate height, it absolutely commanded

the reader to pause and assimilate its

contents. And the size was not the only

reason for this phenomenon.

As the reproduction clearly shows,

the big factor in the advertisement's suc-

cess is the arrow which forms the cen-

tral figure. And what simpler device

than this could have been evolved to

serve that purpose so effectively?

The remainder of the advertisement is

not strikingly unique. Especially is it

comparatively commonplace appearing

in a Los Angeles newspaper, a newspaper
which, by reason of the many prominent
advertisers who use its pages, is well

known for its splendid advertising.

A single instance, it will serve as a

model for at least one exhibitor in every

city in the nation. At least one exhib-

itor can use it with profit. It is worthy
of reproduction if for that reason alone.

As good advertising, excellent advertis-

ing, it would have won its way into pub-

lication. But two reasons are always bet-

ter than one—especially when one of

the reasons is service.

The advertiser, no less than the
brick mason and the carpenter, is a
builder. His work lies along con-
structive lines. He is, as nearly as
any human being may be, a cre-

ator. And the thing that he creates,

the advertisement, reflects as truly

his merit or his inefficiency.

A gentleman whose name is not avail-

able, who designs the advertisements

used by the Majestic Gardens, Kala-

mazoo, Mich., claims attention in his

recent advertisement for "The Beauty

Market," a First National production in

which Katherine Mac Donald is featured.

It is presented herewith and, even in re-

duced dimensions, testifies to the man's
ability as a builder.

The only ready-made material that

has been used in the composition is the

star portrait which forms the center-

piece of the layout. This, no doubt, was
obtained from the exchange. But it is

not the most important feature of the

design.
It draws attention, true, but there is

reason to believe that attention would
have been drawn as effectively had it

been omitted and properly arranged type

used in its stead.

The building process doubtless began

at the selection of the border for the de-

sign. This, as may be seen, was simply

but firmly provided by the use of print-

er's stock rules.

Then comes the catchlines at the top.

They are not strikingly original lines.

But their placement, and the manner in

which they "read into" the copy that

follows, lends them strength.

The star's name, of course, came with

the cut. Then the copy that followed

had to be set in such manner as to fol-

low gracefully. Obviously, this has been
done.
With the placing of the box, and be-

low it the theatre title slug, the building
process was completed.
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A star portrait with admirably chosen
type and rule set-up that was used by
the Majestic Gardens theatre, Kala-
mazoo, Mich., with complete success.

The brick layer of our simile uses
simple methods. He lays the bricks
end to end and firmly together. He
achieves solidity in his finished struc-

ture.

So does the Majestic Gardens adver-
tising man. Who can say he has ac-

complished less?

Real Aid

Real aid, the sort of aid that removes
all doubt as to the feeling that exists

between producer and exhibitor, is given

theatre men who exhibit "Eve in Exil,"

an American production featuring Char-
lotte Walker in the newspaper advertis-

ing conducted by the producing organi-

zation.

In the more important cities of the

country, on the Sunday prior to the

opening of the picture, a quarter page
advertisement is run. By means of a

coupon with a direct exhibitor tie-up,

the force of the advertisement 's directed

into channels that benefit the exhibitor.

This is real aid. There should be more
of like nature accorded by producers and

distributors.

An unusual combination of drawn figures and letter copy that was used in five-

column width by Clune's Broadway theatre, Los Angeles.

Announces Stories for

MacDonald Adaptation
Attractions Distributing Corporation an-

nounces the stories that will be screened

as starring vehicles for Katherine Mac-

Donald as the second series of three

publications through First National Ex-

hibitors' circuit, as follows

:

"The Guests of Hercules," by Mrs. A.

M. Williamson; "Curtain," by Rita Wei-

man, and Mrs. Bailey Reynolds' book,

"The Notorious Miss Lisle."
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"Eyes of Youth 9
' Is Stimulant

To Exhibitorial Advertising

"Eyes of Youth," the Equity produc-

tion in which Clara Kimball Young is

featured, distributed on a state right-

basis, should be given a place in the

list of motion pictures that have rendered

the exhibitor and the industry a valu-

able service in stimulating exhibitorial

advertising. The advertisements that

have appeared in every section of the

country in connection with the exhibition

An effective use of stills that made at-

tractive a three column ad for the Ma-
jestic, Portland, Ore.

of this feature stamps it at once as a

powerful force in this direction.

Upon the fingers of a single hand can

be numbered the feature productions
that have advanced in marked degree the

theatre advertising of the nation. "Eyes
of Youth," the last to have given evi-

dence of this power, is certainly not the

least of these.

"Better Times," a Brentwood produc-
tion, was the first to gain attention for

this quality. Because of its excellent

title, and the timeliness of its publica-

tion, it was used in every state in the

nation, and in most of these states in

every important town or city, as the

basis of a double-page co-operative

spread that set the pace for pictures

that followed.

In connection with "Better Times." for

the first time. . exhibitors learned the

great value of the double-page co-opera-
tive spread. They employed it. doubt-
less, with trepidation. Few of them had
made the attempt before. But condi-

tions were ideal. The time was ripe,

and the picture was of just the right

character and title.

The result was general success. And
the striking success of this initial effort

has been responsible for countless simi-

lar enterprises that have followed in

its wake.
Then came "Checkers," the Fox pro-

duction, in which the horse race angle
was made to provide excellent street ex-
ploitation material. Again conditions
were ideal. The question of "to race
or not to race" had been bandied about
in the newspapers and courts for months.
Various states had made different laws
regarding the sport.

The interest in racing, which had
lagged considerably, was revived. The
sight of the horses that paraded prac-

tically every city that played the picture
struck a responsive chord.
The stunt succeeded. And since that

time the street has been used in every
conceivable manner by exhibitors seek-
ing to duplicate their first success, Nat-
urally, not all of these attempts have
been markedly successful. But they
have had a beneficial influence upon the
box office. They have stimulated in-

terest in exploitation. They have been
good investments.
"Broken Blossoms." a picture of en-

tirely different character, a real novelty
and a tragedy, brought forth enterprise
in still another direction. Realizing that
in this production they had an unusual
offering, exhibitors sought to market it

in an unusual manner.
They used mailing campaigns exten-

sively. They sought, by the use of the
dignified personal communication, to
bring home to their prospective patrons
the dignified character of the production.
They succeeded admirably, for they

drew people into the theatre to see a
picture which they already knew, by
reason of the great publicity the play
enjoyed, had a tragic ending. This, in

itself, amounts to little less than a the-

atrical miracle.

Presentation, until then but lightly

touched upon, was given its first impor-
tant impetus by "Broken Blossoms."
One exhibitor even went so far, in seek-
ing to perfect his presentation, as to

sell reserved only, thus doing away with
the danger of his presentation and or-

chestral setting being damaged by
patrons entering and leaving while the

performance was in progress.

"Eyes of Youth" has served in quite

another direction.

It has brought forth, it is safe to say.

MARY
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r «
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Printer and exhibitor worked together
to excellent advantage in this full page
from Columbus, O.

more genuinely beautiful advertisements
than any picture published within the

past five years. A beautiful picture, with

a star whose beauty has been advertised
to the public by screen and fan magazines
for years, it was inspiration for beau-
tiful advertising.
Some of the matter which has ap-

peared doubtle.-s was prepared by the

producers or distributors. But the ex-

hibitor has shown his interest in mak-
ing up of this matter, or original matter,

layouts that have great impressing
power.
Three advertisements that have come

to hand, all of them notable for their

optical aspects, are reproduced herewith.

They are but specimens, taken at ran-

dom from the newspapers of the nation.

Yet they bespeak the general character

of "Eyes of Youth" advertising.

There is absolutely no doubt that the

advertisements of the future will show
distinctly the influence of this produc-
tion. It merits a place with "Better
Times." "Checkers" and "Broken Blos-

soms," important pictures all to the ex-

hibitor advertiser.

"Sea Rider" Has Full Cast
With the engagement of Louiszito Val-

entine for the role of the Girl, Vitagraph
has completed the cast fcr "The Sea
Rider," Harry T. Morey's next feature.

The other important feminine role will

be played by Alice Calhoun. The prin-

cipal male roles will be portrayed by
Webster Campbell. Van Dyke Brooke
and Frank Xorcross. Edwin Hollywood
is directing the picture.

"Harvest Moon" Is Edited
The cutting and editing of Augustus

Thomas' "The Harvest Moon," the sec-

ond Deitrich-Beck production starring

Doris Kenyon for W. W. Hodkinson dis-

tribution, has been completed by Theo-
dore C. Deitrich and J. Searle Dawley,
director, at the Leah Baird Studios,

Cliffside. N. J.

One of the pictorially excellent "Eyes
of Youth" advertisements used by the

Strand, Seattle, in five column width

Leah Baird Film Ready
Prints of "Cynthia-of-the-Minute."

starring Leah Baird, the Artco pictur-

ization of Louis Joseph Vance's story,

soon will be on their way to Hodkinson
exchanges. Perry VekrofT. director, hav-
ing just completed the cutting of the

production at the Cliffside, N. J., studios.
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Kunsky Employs Big Shop Force
To Conduct Detroit Advertising

IHE advertisements prepared by Howard O. Pierce for the John H. Kunsky theatres in Detroit, Mich., are consistently good.
Utilizing standard materials, Mr. Pierce still manages to put into his newspaper work an individuality which is distinctive

and effective. Above specimens appeared recently in two and three column dimensions.

And he couldn't keep the man busy.

There would be no incentive for a real

advertising man to keep himself busy for

the benefit of the exhibitor who states

that he cannot afford to buy big space
and believes himself exempt from criti-

cism therefore.

There is the flaw in bis argument.

He can afford to buy big space. But
he doesn't know it.

He can make his present space, though
it be but a scant inch or two inches, pay
for a space twice its size. Then he can
make the two or four-inch space pay for

a space of twice that size.

Simply by using whatever space is

used properly, by getting out of it all

that there is in it, he can develop his

advertising, by developing his business,

to the highest point of efficiency. .

"

]

It is a distinct pleasure to make the

acquaintance of an organization that

From the John H. Kunsky Theatrical
Enterprises, John H. Kunsky, president,

Detroit, Mich., the exhibitors of the na-
tion, or at least that body of them that
undcr-rate the importance of advertis-
ing and exploitation, which is a large
fraction of the entire body, can take a
lesson that will be found rich in reward.
And the point of that lesson is most
simply indicated in the statement that
John H. Kunsky employs a force of
twenty-five men for no other purpose
than to conduct the advertising and ex-
ploitation campaigns which bring busi-
ness.

Exhibitors, men who employ men,
know that the salary list involved in the
employment of twenty-five technical men
is a not inconsiderable item. With ticket-
sellers, door-men, ushers, janitors, etc.,

demanding the wage that they now are
demanding, and getting, the scale for
technical men, organized or unorganized,
has risen far above what it was a scant
five year? ago. Yet technical men arc
in demand as never before. All of which
is but another indication of the incon-
testably healthy condition of the exhibit-
ing industry.

For a single theatre to employ twenty-
five men, of course, is unnecessary'. A
much smaller force can do the work.
Providing that they are good workmen,
they can get as good results for a single
theatre as does the Kunsky organization
for his several houses, some seven in

number, of which the Madison and the
Adams, Detroit, are representative.

But how many exhibitors employ as
many as one technical man? How many
theatres in the United States profit from
the efforts of even an advertising man-
ager? It is safe to venture that a can-
vass would reveal a percentage so low
as to bring forth vehement denials.

*

Yet, these same theatre men, these
men who regard advertising as simply a
necessary detail, are the same men who
explain, when questioned as to why their

advertising is not up to the standard set

by the leaders in the industry, "Well.

you see, I have only one theatre. Times
are hard. And I can't afford to buy big

space. As for an advertising manager
— I couldn't keep him busy."

And the man speaks the truth.

He has only one theatre. He will

never have more than one unless he
makes enough money out of that one to

warrant the building of another. And
there is doubt of his ever doing this un-

less he begins without delay the inten-

sive exploitation and advertising that is

the key note of present-day exhibitor

-uccess.

A stage setting used by John H. Kunsky's Adams theatre, Detroit, Mich. Mr.

Kunsky has twenty-five men in his employ whose work consists of stage prepa-

ration and the execution of exploitation campaigns
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realizes the essentiality of advertising

and exploitation in present-day theatre

management. We are always carried

away in commendation and launch into

an argument like the above. And we
always feel thankful for the inspiration

which made us do so.

But the Kunsky organization does not

confine itself wholly to advertising and
exploitation that can be discussed in

terms of newspaper space. The news-
paper space is a worthy factor, as wit-

ness the reproductions herewith of re-

cent advertisements used for the Adams
and Madison theatres.

Howard O. Pierce, publicity manager,
in his direction of the newspaper work,
brings credit to himself and to his or-
ganization. An individual style has been
developed, a style that bears no re-

semblance to the advertising of any
other theatre or business in print. The
reproductions tell its story better than
can type.

The stage decoration also reproduced
with this article was used recently at the
Adams theatre. It is typical of the
thoroughgoing work of the Kunsky shop
force. Mr. Kunsky insists upon fre-

quent changes of settings. A setting is

never carried longer than a week. More
often it is changed two or three times
during that period.
When the settings used are as pre-

tentious as the one presented herewith,
and most of them are of that calibre, it

is apparent that expense and work are
not considered as important items.
This is the right line of reasoning.

They should not be considered as ex-
pense. They are not expense.
They are investment, and investment

of a nature that every exhibitor who
hopes to continue in the most progres-
sive business of modern times will find
himself compelled to make.

GRAND THEATRE PROGRAM
WEEK OF FEBRUARY 2-7

Mon. Feb. 2

Bert

Ljtel

ULACK1ES
LITTLE
PAL

Tues. Feb 3

Pauline

Frederick

BONDS OF
LOVE

Short Sobjoflo short Subj*cu

I-R*rt "MIDNIGHT MAN"
mu Animal Conedy ! Sih Episode.
U.enutiou], Newo. Lroiu-Moran Comedy

Wed. Feb. 4.

-*
Elsie

Ferguson

THE WIT-
NESS FOK
THE

DEFENSE

Short SabitcU
EDDIE POLO in

. i;.-. i Cyclone SmL
Adventure Story
Ont Reel Comedy.

Thurs. Feb. 5

*.
Han v T
Moray

THE
DARKEST
HOUK

Short Sub)ecta
MACK SEM\ETT j

2-Rt*\ Feature Comedy
Entitled

•'BACK TO THE
KITCHEN"

Fri. Feb 6.

Robert

War« i<k

IN

MIZOl'RI

Sat. Feb. 7

Charles

Kay

THE EGG
CKATE
WALLOP

Short Subject*
. Reel Kipling Comodj

Entitled

PEACE TLXVALLEY"

8REELS-8
Every Day

MATINEE DAILY
Sum at 2 p -

2 SHOWS AI (tiSHT

ADMISSION:
Adults . 30c
Children 10c

Musicians play from 2:15 to 3:45 p. m.
Rest 15 Minutes and Play from 4 to 4:30 p. in.

"15 to 8:45. Rest 15 Minutes—Plav from 9 to 10:15
Feature Picture Starts Dailv at

2:40—7:40—9:20 p. m.
'

united to a weekly newspaper, the
Grand theatre, DeQueen, Ark., uses the
above weekly calendar on 7x13 card-
board.

2 Big Days GRAND THEATRE
FRI. -SAT., JAN. 23-24

2 Big Days

-DuU. La« Lo)>" ud To.ll

"Heart O' the Hills"

jio.1 Ad For An UnuMijJ Houk

GRAND THEATRE V**.

1_ De Queen, Ark.

*=?=1 (faomoitnl program. \A

The Theatre with SUtowide Reputation

GRAND
THEATRE

The Grand theatre, DeQueen, Ark., used these pages, facing each other in the mid-
dle of the newspaper, to exploit its coming attractions according to brand
names.

A.L.Middleton Solves Problem
Of Semi- Weekly Newspaper Issue

The problem of the weekly or semi-

weekly newspaper, which is a serious

one to the exhibitor who must depend
upon such a publication for his publicity

and genera! advertising, has been met
by A. L. Middleton, proprietor of the

Grand theatre, DeQueen, Ark., in a man-
ner that is as simple as it is efficacious.

His solution should be of interest to all

who advertise and of especial value to

exhibitors similarly located.

The handicap presented in the well

separated publication dates, Mr. Middle-

ton overcomes in great measure by using

greater space in the issues when they

are printed. He overcomes in great

measure the obvious objection to this

method, that it gives more information

than can be readily digested, by writing

his copy with extreme care and dwell-

ing upon the big truths rather than upon

details.

In the double-page spread which we
present herewith Mr. Middleton has

covered with minute care. ye*, without

writing monotonously, the programs

that will be seen at his theatre.

On the right, he has devoted a page

to the Paramount Artcraft productions

almost entirely. Yet, he has not ex-

cluded from his copy mention of several

other companies who provide him with

screen material. And in the border of

this page he has used star cuts, in which

practically every producing organiza-

tion is represented, to great advantage.

The left hand page is devoted entirely

to First National productions, a brand
which has been getting a good deal of

attention from exhibitor-advertisers in

recent months. In this instance Mary
Pickford's recent production, "Heart o'

the Hills," is the current attraction.
Using a stock cut for illustration, and
boxing his copy, he has created a page
that contains a great deal of informa-
tion, yet retains its readability.
But Mr. Middleton realizes, as does

any exhibitor so placed, that the big
space in the semi-weekly newspaper
cannot be considered adequate repre-
sentation for a theatre that gives a per-
formance every night. He realizes that
such representation can at best be con-
sidered only serviceable for reference
purposes.

Consequently, he has followed out that
line of reasoning and developed his ref-
erence literature, if it may be called that,
to a high degree of efficiency.
The weekly calendar which he pub-

lishes is also reproduced upon this page.
Simple in form, printed in such manner
as to make the material that it contains
easy of reading and highly informative,
it serves its purposes effectively.

This is printed upon heavy stock, a
stock that will stand alone or hang flat
upon the wall if it is decided to keep
it in that position.
There can be no doubt that a great

many citizens of DeQueen do place this
calendar in such position that reference
to it can be had with little effort. The
housewife, particularly, is prone to tack
up a calendar of this sort, a calendar
that provides her with a ready guide to
the entertainment available at any time.
Mr. Middleton's solution of the prob-

lem is a sane and sensible one. It is not
an elaborate, psychological system. It
is based upon plain facts, and works in

plain, every-day manner.
As is usually the case where like quali-

ties are present, it gets the desired re-
sults and gets them without loss of time
or money.
His method is a valuable acquisition

to the files of advertising literature.
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Mike Larkin, press representative for

Allan Dwan, has been in town for the past

two weeks making things hum for Mr.
Dwan. Mike has a punch in both mits and
during his stay in New York his Corona
answers to his touch like a punching bag.

* * *

Abe Warner left for California Satur-

day and will soon be basking in the sun-

shine of Los Angeles.
* * *

Dr. George Agnew of the Medico Film
Company is in New York taking a series

of pictures of operations at the College of

Physicians and Surgeons. Dr. Agnew said

that the Medico Film Company distribute

over one hundred prints per month to the

Colleges in the United States and Canada.
The A. M. P. A. bulletin has Life barked

off the boards and as long as "Strancler"
Keichenbach writes for it Life is liable to

stav off.
* * *

Charlie Condon has been heard from.
Hello, Charlie! Do it again!

* * *

It is related that Hugo Reisenfeld,
director of the Rialto theatre orchestra,

recently won a wager from Dr. Wolff,
director at the Metropolitan Opera House
orchestra, under rather novel circumstances
not long ago. It seems that the directors

were having a midnight chat in a Broadway
hotel after the evening's performance and
during the conversation Dr. Reisenfeld
said to Dr. Wolff that he would bet that

he could write a piece of music that Dr.
Wolff couldn't play. Dr. Reisenfeld wrote
a few bars of music and handed it to Dr.
Wolff, who put it on the piano and started

to play. Suddently he stopped and with
great heat he said : "Reisenfeld, this is

impossible. Here you have my left hand
on C, D and A flat in the bass, my right
hand on high C, D, G and F and middle
C has to be played simultaneously. It's

impossible." Dr. Reisenfeld took Dr.
Wolff's place at the piano, stretched his

hands out over the two far ends of the
keyboard and, being gifted with a long
nose, he brought it down on middle C at

the same time he struck the keys with his

hands. Dr. Wolff paid for the cigars.

* * *

Joseph M. Schenck, who returned from
Palm Reach, Fla., last week, made no men-
tion of ''Hizzoner" the Mayor, who has
also been basking in the sunshine and ob-
serving the antics of the jellyfish and toads.

* * *

Jacques Tyrol has resigned from the
Tyrad Pictures Company. Mathias Radin
will conduct the company.

* * *

Benjamin Sidawa of the Pan-Pacific
Films, Ltd., arrived from Europe last week.
Mr. Sidawa expects to be in New York for
about ten days.

* * *

Chari.es M. Seay, M. P. D. A., with the

Community Productions, Inc., says that his

greatest claim to fame is that he is the
only motion picture extra, actor, writer or
director (and he has been all of them) that
was never under the direction of the great
"Larry," now David Wark Griffith. He
regrets that he hasn't even had the honor
of that distinguished gentleman's acquaint-
ance. He came very near it though, once.

Wallie McCutcheon, before the days of
the "casting director," was the hick who
hired the hams at the Biograph studio in

14th street. Seay knew Wallie when he
"held the book" for Jimmy Castle, who
staged "drammcrs" for the Proctor Stock
in 125th street. Now Major Wallace Mc-
Cutheon is doing a little "hamming" him-
self in "The Great Secret's " serial. Charles
dropped in to the studio one day to call

on Wallie and incidentally to see what was
doing. The outcome of it was, in a few
days Seay got a post card that bore this

message

:

"Come to the Biograph Studio
tomorrow morning nine o'clock.

Bring dress suit. You are to play

a waiter.

W. Mc.
P. S. If you haven't the open
faced scenery, don't come."

Seay lived at 121 West 41st street and
by mistake it was addressed to 211 and
it didn't arrive at No. 121 until noon. Seay
quickly beat it to the studio, waiter outfit

and everything. He called for Wallie, who
leisurely made his entrance from behind
the mysterious glass doors. "Mac" lis-

tened to the sad tale of the wrong address
and with a cold, cheerless look at the
screen aspirant, uttered in slow, disdainful
tones, "That's the same old story. Why
don't you hams get up in the morning?"
And with an icy stare, the now Major
turned and made his exit through the same
door he entered and left the poor fellow-

flat. And Seay never got another chance.

M. P. Advertisers

Hold Annual Dinner
And Entertain nent

The "Midsummer Night Festival,"

the annual dinner and entertainment of

the A. M. P. A., was held at the Cafe
Boulevard. New York, on Friday night

Feb. 27. An eye witness compared the

affair to a three-ring circus. There was
plenty of good food, music, dancing and
repartee.

The principal speeches were made bv
Jerome Beatty, Tom Wiley, Harry
Reichenbach, Paul Gulick, "Bill" Years-
ley, Tom Wiley, Charles Pettijohn, Sam
Katz, Paul Gulick, M. J. Loughborough,
Tom Wiley, Paul Gulick, Wells Hawks,
Tom Wiley, P. A. Parsons, Paul Gulick
and others, together with a few finish-
ing remarks by Tom Wiley and Pavi
Gulick.
Ben Atwell, of the Capitol theatre,

was presented with a set of gold cuff
buttons by the A. M. P. A. for having
caused the sky to play the chameleon
and become yellow, red or blue when-
ever Harry Reichenbach requested it.

Paul Gulick. president, opened the
session. Mr. Beatty, with Tom Wiley,
Harry Reichenbach, George Landy and
"Bill" Yearsley, had charge of the en-
tertainment. Mr. Beatty introduced
three mysterious guests, whose names
were not announced, but who started
the merriment going within a few min-
utes. After the three guests had finished
with the crowd everyone tried to make
a speech, but Messrs. Beatty, Reichen-
bach, Yearsley and Landy held the
gathering in check. When one wasn't
speaking another was, and each time a
speech was made President Gulick was
introduced under a new name.

The feature of the evening was I
sketch in which Nat Rothstein, Paul
Lazarus and Mr. Beatty were the stars.

Lazarus and Beatty represented two
publicity men sitting in a restaurant
kicking against the world in general.
Then entered Rothstein, who imperson-
ated Arthur James. He preached a doc-
trine of mildness until someone
mentioned a rival advertising expert, and
then began a war of words.

A. H. Blank and Sam Katz, exhibitors
from Des Moines, Iowa, were present,
and after hearing themselves "panned"
they got up and good-naturedly returned
the compliments.
Among those who attended the "fes-

tival" were Earl Gulick, H. H. Schnitzer,
Victor M. Shapiro, Russell Mitcheltree,
Sam D. Palmer. William Milligan,

Frank Hyman, Mark Larkin, W. H.
Leahy, J. R. Quirk, Jack Alicoate, Ed-
gar O. Brooks, Phil Ryan. Frank Duffy,

J. E. Storey, J. I. Greene, H. B. Crooker,

W. E. Milligan, C. F. Chandler, S. F.

Clark, J. J. Craven, Paul M. Sarazan,
Terence S. Reiss, Sig. Schlager, A. L.

Selig, Nat G. Rothstein, Hugo Mayer,
Julius A. Louirs, P. A. Parsons, Sam
Katz, A. H. Blank, Joseph Dannenberg,
Harry H. Poppe, Wetzel Swartz, Charles
C. Pettijohn, Fred Beetson, John A.

Gentile, John A. Archer,, George Blais-

dell, John Meador, Arthur M. Brilanf,

Edgar J. Carney, Burton Rice, Harry
Graf, Charles Ryan, Hal Phyfe, Waltir
F. Eberhardt, George Landy, Jerome
Beatty, Paul Gulick, Tom Wiley, R. W.
Baremore, Theodore Liebler, Jr., Horace
Judge, and Vincent Trotta, C. L. Years-
ley, Worthy Butts, J. M. Loughborough,
Harry King Tootle, A. J. McCosker, L.

W. Boynton, Wells Hawks, Fred E.

Baer, Sydney Singerman, J. A. Gausman,
L. R. Thomas and James Beecroft.

SHIRLEY MASON
In her costume in "Molly and I," her forth-

coming Fox picture.
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First National
Heart o* the Hills, with Mary Pick-

ford.—Our patrons liked the picture.

Played capacity two days at advanced
admissions.—Preston Bros., Crescent
theatre, Audubon, la.

The Thunderbolt, with Katherine Mac-
Donald.—Production good. Direction
and cast good. Picture pleased. Busi-

ness fair.—John T. Belger. Gaiety the-

atre, Bluffton, Ind.—Neighborhood pat-

ronage.

Heart o' the Hills, with Mary Pick-

ford.—All of Mary Pickford's produc-
tions have been very good.—E. L. Stru-

ble. Ideal theatre. Ithaca, Mich.

A Midnight Romance, with Anita
Stewart.—To good business, and pleased.

This is a beautiful picture and the best

of Anita's we have had so far.—Peter
Krauth. Denison theatre, Denison, la.

—

Neighborhood patronage.

Mary Regan, with Anita Stewart.—An
exceptionally human play. Is a picture

that should please all classes of people.

—C. M. Pittser, Unique theatre, Gun-
nison. Colo.—Transient patronage.

In Old Kentucky, with Anita Stew-
art.—Picture excellent. Business bad.

Picture pleased, but business suffered on
account high admission.—John T. Belger.

Gaiety theatre. Bluffton. Ind.—Neighbor-
hood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Very good. ' The best Pickford
that we have run to date.—Will F. Tad-
diken, Elite theatre. Morganville, Kans.
—Neighborhood patronage.

Daughter of Two Worlds, with Norma
Talmadge.—I believe this to be one of
the very best pictures I've ever run.

Everybody pleased.—C. M. Pittser,

Unique theatre, Gunnison, Colo.—Tran-
sient patronage.

Daughter of Two Worlds, with Norma
Talmadge.—Fine picture. Poor busi-

ness, due to flu.—H. G. Ramsey, Royal
theatre. El Dora-do. Kans.

Back to God's Country, with Nell
Shipman.—Picture can't be beat. Abso-
lutely great. Star fine swimmer. This
picture pleased all from five to seventy
years and drew big business to advanced
prices.—A. J. Twilegar, Lyric theatre.

Goldfield. Nev.—Mining camp patronage.

Mind the Paint Girl, with Anita Stew-
art.—A fair picture.—Chas. Dahler.
Abingdon, 111.—Neighborhood patron-
age.

Daddy Long Legs, with Mary Pick-
ford.—A real picture. If you haven't
shown it you should. A real money-
maker. Big business two days in bad
weather.—H. H. Peebles, Bijou theatre.
Waverly, 111.—Neighborhood patronage.

Tarzan of the Apes, with Elmo Lin-
coln.—This picture pleased and has extra
strong drawing power.—A. Names.
Rubian theatre, McCracken. Kans.

—

Small town patronage.

In Wrong, with Jack Pickford.—Splen-

did. So many waited to tell me how
good it was—how really true to life it

.was. I wish there were more like it.

Appeals to men and there are so few that
do to my notion.—Mrs. S. I. Haney,
Liberty theatre. Des Moines, N. M.

—

Small town patronage.

Choosing a Wife, with a special cast.

—Our patrons liked this show. Easy
story- to follow. Splendid cast. Strong
drama throughout.—C. T. Metcalf, Opera
House, Greenfield, 111.—Small town pat-
ronage.

The Hoodlum, with Mary Pickford.

—

Picture did not draw as good as Daddy
Long Legs. Patrons liked it better.

—

A. J. Twilegar. Lyric theatre. Goldfield,

Nev.—Mining camp patronage.

A Midnight Romance, with Anita
Stewart.—I had more good remarks on
this picture than any one. It is a classy
picture in every way.—W. T. Hayes,
Dreamland theatre, Providence, Ky.

—

Neighborhood patronage.

Shoulder Arms, with Charlie Chaplin.
Great comedy.—Mrs. S. I. Haney. Lib-
erty theatre. Des Moines. N. M.—Small
town patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—Had many pleased patrons and
much favorable comment. Good busi-

ness.—J. J. Grimm, Chickens theatre,

Wilber, Neb.—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—A very strong all star cast in

this picture. Pleased the audience. The
flu has cut down the business the last

two weeks.—Peter Krauth. Opera House,
Denison. Ia.—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Picture good. Star fine and
also the support. Drew fine business to
advanced prices.—A. J. Twilegar, Lyric
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theatre, Goldfield, Nev.—Mining camp
patronage.

Bill Apperson's Boy, with Jack Pick-

ford.—Fair comments, but not as well

liked as some of his former pictures.

Did not draw as well either. Star a

loser for me.—Majestic theatre, Lexing-
ton, Neb.—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Very fine production. Patrons
stopped to tell me how good it was.

Good business.—Jos. C. Stack. Royal
theatre, Carroll, Ia.—General patronage.

Fox
The Shark, with George Walsh.—

A

wonderful picture- if you like sensational

stuff. Plenty of . thrills and actions in

this one.—Roland B. Riggs. Liberty the-

atre. Cheboygan. Mich.—General patron-
age.

The Feud, with Tom Mix.—Business
good, but failed to please the Mix fans.

—Gustine & Roush. Princess theatre.

Lewiston. 111.—Neighborhood patronage.

The Last Straw, with Buck Jones.---

They said it would be a good Western
and it is. Played to S. R O.—Knicker-
bocker theatre. Detroit. Mich.—Neighbor-
hood patronage.

Fame and Fortune, with Tom Mix.

—

A dandy picture. Pleased our patrons.

—Preston Bros., Crescent theatre, Audu-
bon. I a.

Cheating Herself, with Peggy Hyland.
—A nice, pleasing comedy. Peggy well
liked here.—Harry Hobolth, Maxine
theatre. Imlay City, Mich.

Caught in the Act, with Peggy Hyland.
—Good comedy-drama. Drew well.

Pleased alL Star well Hked here.—Col.

Boone. Gem theatre. Hedrick. Ia.

—

Neighborhod patronage.

Checkers, with a special cast.—Yery
good picture, but not up to the standard
set for special productions such as In
Old Kentucky. Miracle Man, etc.—Stan-
ley Koch. Noveltv theatre, Anthony,
Kans.

The Coming of the Law. with Tom
Mix.—One of Mix's best pictures. Plenty
of action and will suit any one that likes

something lively.—A. L. Hepp. Idylhour
theatre, Greely. Neb.

Lost Money, with Madlaine Traverse.
—Very good. The best the star has ever
done.—E. N. Brown. Stocking theatre.

Grand Rapids. Mich.—Neighborhood
patronage.

The Love Auction, with Virginia Pear-
son.—Just a fair picture. Nothing to
rave over. Star is liked, but such pic-

tures don't go here. No pep to it—Col.

Boone. Gem theatre, Hedrick. Ia.

—

Neighborhood patronage.

The Last of the Duanes, with William
Farnum.—Mr. Farnum is always a safe

bet for me, and I can rest assured that

I will stand them out whenever I play
a Farnum picture. The Last of the

Duanes is a 100 per cent picture.—Roland
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B. Riggs, Liberty theatre, Cheboygan,
M icli.—General patronage.

Help, Help, Police, with George
Walsh.—Picture well liked. Everybody
pleased. Good business to bad weather.
—M. H. Godrich, Opera House, Piper
City, 111.—Neighborhood patronage.

Sacred Silence, with William Russell.

—A coming star. Delivers the goods.
Book it.—J. J. Grimm, Chickens theatre,

Wilber, Neb.—Neighborhood patronage.

Western Blood, with Tom Mix.—Very
good. Five reel features all good, but
don't book Tom Mix's two reelers.

—

Stanley Allen, Pathe theatre, Uniondale,
Ind.—Neighborhood patronage.

The Lincoln Highwayman, with William
Russell.—Good picture. Holds attention
to the end of story.—Peter Krauth,
Denison theatre, Denison, la.— Neigh-
horhod patronage.

Rose of the West, with Madlainc
Traverse.— Fine picture. Fine wood
scenery. Everybody pleased.— V L,
Hepp, Idylhour theatre, Greely, Neb.

The Winning Stroke, with George
Walsh.—A dandy good picture. Seemed
to please everyone.—Wm. Tonpatc, Star
theatre, Carlisle, Ind.—General palro.i-

age.

The Sneak, with Gladys Brockwell.

—

Not as good picture for the star as usual.
People generally satisfied.—A. L. Hepp.
Idylhour theatre, Greely, Neb.

Persuasive Peggy, with Peggy Hyland.
—Exploited this as a special, thus doing
my patrons an injustice. Not up to pro-
gram standard.—C. E. Morrow, Lyric
theatre, Bement, 111.—Small town pat-
ronage.

The Splendid Sin, with Madlaine
Traverse.—Star and story good, but just

a little blue.—F. J. Gruber, Temple
theatre, East Jordan, Mich.—Neighbor-
hood patronage.

Evangeline, with Miriam Cooper.—

A

very good picture.—J. J. Grimm. Chick-
ens theatre, Wilber, Neb.—Neighborhood
patronage.

Tell It to the Marines, with Jane and
Catherine Lee.—This is the poorest of

these little stars' pictures.—Harold Das-
pit, Athcrton theatre, Kentwood. La.

—

Mixed patronage.

Be a Little Sport, with Albert Ray
and Elinor Fair.—A good laugh pro-
ducer. Nothing heavy about it, but will

suit any audience.—A. L. Hepp, Idyl-

hour theatre, Greely, Neb.

The Rainbow Trail, with William
Farnum.—Good.—J. W. Schmidt, Grand
theatre, Breese, 111.—Neighborhood pat-
ronage.

Goldwyn
Water, Water, Everywhere, with Will

Rogers,—Here is an exceptionally good
picture and pleased them all. Rogers
sure has them coming.— Peter Krauth,
Denison theatre, Denison, la.—Neighbor-
hood patronage.

The Floor Below, with Mabel Nor-
mand.—This picture is a dandy. Full
of action and as good as some of her
newer ones.— E. J. Sherburne, Electric
theatre, Cambridge, Neb.—Neighborhood
patronage.

Heartsease, with Tom Moore.— I con-
sider this one. of the best pictures I ha\e
run of Goldywn's. Everybody pleased.
Lots of good comments. Book it. You
cannot go wrong. Advertise it well. It

will pack them in.—S. Arnott, Colonial
theatre, Bruceville, Ind.

The Beloved Traitor, with Mac Marsh.
—Story weak, photography good but
film too dark in a good many places.

Some beautiful scenery. Star gets the
business for us.—Peters & Johnson.
Liberty theatre, Milligan, Neb.—Small
town patronage.

The Racing Strain, with May Marsh
Good picture and will stand a boost.

G. M. McClain. Star theatre, Barry, III.

—Small town patronage.

The Danger Game, with Madge Ken-
nedy.—Good picture, but star will not get
any business for us.— Peters & Johnson.
Liberty theatre. Milligan, Neb.—Small
town patronage.

Jinx, with Mabel Normand.—Flu
prevented usual Normand business, but
picture pleased all who saw it. Up to

high1 Goldwyn standard.—John T.
Belger, Gaiety theatre, BlurTton, Ind.

—

Neighborhood patronage.

The Loves of Letty, with Pauline
Frederick.—A shame that Goldwyn can-
not put a talented star like this in a

story worthy of her.—H. G. Ramsey.
Royal theatre. El Dorado. Kans.—Gen-
eral patronage.

Back to the Woods, with Mabel
Normand.—This one is real good.
Everyone pleased.—Peters & Johnson.
Liberty theatre. Milligan. Neb.—Small
town patronage.

When Doctors Disagree, with Mabel
Normand.—Weak. Awfully weak.— Dun-
ham & Stuch. Regent theatre, Allegan.
M ich.—Neighborhood patronage.

Bonds of Love, with Pauline Fred-
erick.—Wry good picture and star at
her best. Story a little old.—J. A.
Woolstenholm. Majestic theatre. Grand
Island, Neb.—Neighborhood patronage.

The Pest, with Mabel Normand.—Our
people liked this one.—C. T. Metcalf.
Opera House, Greenfield. III.—Small
town patronage.

The Venus Model, with Mabel Nor-
mand.—This picture was something new
and was well liked. Mabel always draws
a crowd for us.—Jno. I. Saunders,
Cheney theatre, Cheney, Kans.—Neigh-
borhood patronage.

The Fear Woman, with Pauline
Freedrick.—Picture not much good.
Some cut out and spoiled the third and

fourth reels.—Barsclt, Bennington the-

atre,, Bennington, Kans.—Neighborhood
patronage.

Heart of the Sunset, with special cast
—A wonderful production. Photography
fine. Cast of characters well chosen.
Direction beyond criticism. Book it and
give your patrons a treat.—E. J. Sher-
burne, Electric theatre, Cambridge, Neb.
—Neighborhood patronage.

Baby Mine, with Madge Kennedy.

—

This one is a good comedy and went over
big. Our people like comedies.—Jno.

I. Saunders, Cheney theatre, Cheney,
Kans.—Neighborhood patronage.

Hell Cat, with Geraldine Farrar.—

A

common Western— 1,000 feet too long.

Star acts like on opera stage. Fell flat

with me. Not worth more than com-
mon program stuff.— F. A. Flader. Rig-

ney theatre, Albany, Mo.— Neighbor-
hood patronage.

Baby Mine, with Madge Kennedy.

—

Just fair. Does not take good in a small
town.—Philbrick & Knoblanch, Rex the-

atre, Allen, Neb.—Small town patronage.

The Glorious Adventure, with Mae
Marsh.— Poorest picture with Marsh we
have ever had. Good business, however.
— Peters & Johnson, Liberty theatre,

Milligan, Neb.—Small town patronage.

Polly of the Circus, with Mae Marsh.
—This is the best one we have had.

Broke the house record with it. It is

an old picture, but in good shape.

Pleased all.—Jno. I. Saunders, Cheney
theatre, Cheney, Kans.—Neighborhood
patronage.

The Face in the Dark, with Mae
Marsh.—Good picture. Average busi-

ness.—Peters & Johnson, Liberty the-

atre, Milligan. Neb.—Small town pat-

ronage.

Hodkinson
A Joyous Liar, with J. Warren Ker-

rigan.—Pleased majority, especially

those who liked star. Average drawing
power.— Majestic theatre, Lexington,
Neb.— Neighborhood patronage.

The Bandbox, with Doris Kcnyon.

—

Poor. Oh, so poor! Fell absolutely

flat with this. Nothing to it. Could
not find head or tail of this. Keep away
from it.— Mrs. J. A. Dostal, Ideal theatre,

Omaha, Neb.—Neighborhood patronage.

The Capitol, with Leah Baird—The
title is absolutely against this picture.

Cannot begin to compare with As a Man
Thinks. Poor photography.—Mrs. J. A
Dostal. Ideal theatre, Omaha, Neb.

—

Neighborhood patronage.

MOW DARKFEATHER
C. B. Priee Company, Inc. New Vork,

exporters and importer* of pietureii.
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Metro
Should a Woman Tell?, with Alice

Lake.—Great picture. Showed this pic-

ture in a blizzard. Hid very poor busi-

ness, but anyone who has booked it

can go the limit in advertising, and it

won't disappoint.—T. E. Walton, Na-
tional theatre, New Bedford, Mass.

—

Neighborhood patronage.

The Brat, with Nazimova.—One of

the really big ones. Nazimova does
some remarkable work. Leaves a last-

ing impression. Book it for an extended
run. It's a good one. Everybody pleased.

—J. C. Jenkins, Auditorium theatre,

Xeligh, Neb.—Neighborhood patronage.
The Outsider, with Emmy Wehlen.

—Very poor. In fact if I hadn't had
good short reels to offset it I would have
had a poor show. Good business, too.
—Mrs. S. I. Haney, Liberty theatre, Des
Moines, N. M.—Small town patronage.

Lombard^, Ltd., with Bert Lytell.

—

Exceptionally good picture. I think
enough of it to book it back again. I

really did not know what I had.—G.
Kubach, Lyric theatre, Abilene, Kans.

—

General patronage.

Opportunity, with Viola Dana.—Very
good. Big business.—Will F. Krahn,
Lorin theatre, Berkeley, Calif.—Neigh-
borhood patronage.

Eye for Eye, with Nazimova.—Voted
by many equal to The Brat. It's a big
production, but hardly think it will

please generally as well as The Brat.
The comedy in that adds a pleasing
touch not found in Eye for Eye. Bill

it strong. It's all right.—J. C. Jenkins.
Auditorium theatre. Neligh, Neb.

—

Neighborhood patronage.

Hitting the High Spots, with Bert
Lytell.—Patrons come out all smiles.
The dull cares of life are absent. Good
house. This star will get results.

—

Hardin Ent. Co., Odeon theatre, Hardin,
Mo.—General patronage.

Satan Junior, with Viola Dana.—Oh,
Boy, if they don't like this one I don't
care—I did. Good business.—Mrs. S. I.

Hanev, Liberty theatre, Des Moines, N.
M.—Small town patronage.

The Brat, with Nazimova.—One of
the best Nazimova has appeared in. Did
good business even with flu conditions
bad.—Fred Cosman, Electric theatre, St.

Joseph, Mo.
Toys of Fate, with Nazimova.—Good

puller but not up to Eye for Eye, which
we played first. Nazimova goes, big
with us.—Sorg & Burkhart, Cozy theatre,
Hawkeye, la.—Country patronage.

Lombardi, Ltd., with Bert Lytell.

—

This picture will be a surprise to you.
Went over bigger than I expected. It

will make them talk. You can't go
wrong. Book it and advertise it big and
you will clean up.—J. A. Hawe. Cozy
theatre. Junction City, Kans.—General
patronage.

The Belle of the Season, with Emmy
Wehlen.—Looked like this picture was
made many years ago. She does not de-
.serve it.—Raymond Piper. Piper's Opera
House, Virginia, Nev.

Boston Blackie's Pal, with Bert Lytell.
—Good, clean cut picture. My patrons
like Lytell. He is the nearest I have
ever got in satisfying the Harold Lock-
wood type my patrons like so well.—S. I.

Haney, Liberty theatre, Des Moines,
N. M.—Small town patronage.

Please Get Married, with Viola Dana.
My advice is book it and go the limit
on advertising it. This is the kind of
a picture you can't go wrong on. I

want more like it.—J. A. Hawe, Cozy
theatre. Junction City, Kans.—General
patronage.

IpiiUMiitti iiiiiiiiiiiiintmmiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^

| MARKETABILITY
|

I
iyi

is that quality pos- §

| sessed by certain motion §

| picture productions that j

| mattes them box office 1

| successes.

| In it are included many

j
qualities, timeliness, suit-

|
ability to popular prefer- j

| ences, etc., that cannot be 1

|
completely catalogued.

| The proof of this quality
|

| is public presentation. |

| Prophetic statements, |

| however well founded,
|

| can never carry the final- |

| ity of an actual test. The |

j results of actual tests |

| mafe up the contents of §

| this department.

1 There is no other /A/- |

I FALLIBLE BOOK- I

| ING GUIDE.

The Uplifters, with May Allison.—

A

few liked it. They don't care for Bol-
sheviki stuff here. No entertainment.
Cold stuff.—Raymond Piper, Piper's
Opera House, Virginia, Nev.

The Wonderful Adventure, with Mae
Allison.—Too old and story does not ap-
peal. Mae Allison is chief attraction.
Take her out and you would have a very
mediocre offering.—T. C. Shipley, Es-
saness theatre. Rushville. Neb.—Small
town patronage.

Easy to Make Money, with Bert
Lytell.—Sends them away with a smile
for a mile.—Arthur LaForce, Happy
Hour theatre, Two Harbors, Minn.

—

Neighborhood patronage.

The Microbe, with Viola Dana.— It is

a 100 per cent picture. It cannot be
beat.—Geo. Monroe, Gilbert theatre,
Beatrice, Neb.—Downtown patronage.

Lombardi, Ltd., with Bert Lytell.

—

About as poor a picture as we have seen
Lytell in. Subject offended more than
was pleased.—Fred Cosman, Electric the-
atre, St. Joseph, Mo.

Fair and Warmer, with May Allison.
—Picture pleased. Business good.—Stan-
ley Chambers, Palace theatre, Wichita,
Kans.—General patronage.

In His Brother's Place, with Hale
Hamilton.— It got over nicely. Above
his average.—Raymond Piper, Piper
Opera House, Virginia, Nev.

Out of the Fog, with Nazimova.

—

Some ot my patrons liked this one about
the best in her line.—F. J. Gruber, Tem-
ple theatre, East Jordan, Mich.—Neigh-
borhood patronage.

Paramount Artcraft

Male and Female, a Cecil B. DeMilh
production.—A money maker. Not a sex
play. Should be in six or seven reels in-

stead of nine. Too long a show. Pic-

ture is flawless in direction, detail and
acting. Story is interesting.—Chas. H
Ryan, Garfield theatre, 2844 Madison
St., Chicago, 111.—Neighborhood pat-

ronage.

The Invisible Bond, with Irene Castle.

—This was a winner and the star was
never seen in a better picture. Plenty
of comments on this.—Chas. Dahler.
Abingdon theatre, Abingdon, 111.—Neigh-
borhood patronage.

Secret Service, with Robert Warwick.
—Old story of Civil War but good pic-

ture.—Otto E. Panknen, Opera House,
Marengo, la.

Arizona, with Douglas Fairbanks.—
One of Doug's best. A good story
throughout, although it is an old story.

I did big business and all satisfied.-

-

Jack Cairns, Brooklyn theatre, Detroit.

M ich.—Neighborhood patronage.

The Invisible Bond, with Irene Castle.

—Elegant costumes. Grand settings.

Good story and star makes this 100 per
cent in satisfaction.—O. W. Dutton, Rex
theatre, Grand Junction, la.

Counterfeit, with Elsie Ferguson.—

A

poor picture for a star like Ferguson.

—

H. G. Ramsey, Royal theatre, El Dorado,
Kans.—General patronage.

Sadie Love, with Billie Burke.—Billie's

a wonder in anything, but this is abso-
lutely nothing. It's a shame to waste
her. Everybody likes her. They ex-
pressed their sympathy for her.—Jack-

Nash, Strand theatre, Trinidad, Colo.

—

Neighborhood patronage.

La Pache, with Dorothy Dalton.—It

was a shame that this star was ever al-

lowed in this so-called picture. Cannot
say one good thing about this thing at

all.—Chas. Dahler, Abingdon theatre.

Abingdon, 111.—Neighborhood patronage.

Flare-Up Sal, with Dorothy Dalton.

—

A good Western. Lots of action.—Will
F. Tanniken. Elite theatre, Morganville.
Kans.—Neighborhood patronage.

Hard Boiled, with Dorothy Dalton.

—

Very good.—Chas. R. Rhoda, Palace
theatre, Royalton, Minn.—Small town
patronage.

The Grim Game, with Houdini

—

Action? You tell 'em. Different. Gave
general satisfaction.—O. W. Dutton, Rex
theatre. Grand Junction, la.

The Knickerbocker Buckaroo, with
Douglas Fairbanks.—Just an ordinary
Fairbanks picture.—Pfeiffer Bros., Opera
House, Kenton, O.—Neighborhood pat-
ronage.

For Better, For Worse, a Cecil B.

DeMille production.—Very good produc-
tion. Nice business. Will please easily.

Good photography.—J. R. Pratt, Gem
theatre, Fulton, Mo.

23 I/£ Hours Leave, with Douglas Mc-
Lean and Doris May.—Patrons seemed
to eat this picture up, as it is different
than all others.—Chas. Dahler, Abing-
don theatre, Abingdon, 111.—Neighbor-
hood patronage.

Victory, a Maurice Tourneur produc-
tion.—Good thriller, but too gruesome
for the ladies.—H. G. Ramsey, Royal
theatre, El Dorado, Kans.—General pat-
ronage.

Sporting Life, with a special cast.

—

Pleased everyone. Nothing special about
it, but a good picture.—Custer Carland.
Victoria theatre, Frankfort, Mich.—Small
town patronage.

The Counterfeit, with Elsie Ferguson.
—Very interesting story that will hold
your audience, and will please about as
well as any picture you have shown for
some time.—Chas. Dahler, Abingdon
theatre, Abingdon, 111.—Neighborhood
patronage.
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WASHINGTON MANAGER ENTERTAINS ORPHANS

Lawrence Beatus, manager of the Palace Theatre, Washington, D. C, receiving the

orphans he invited to attend a performance of "Pollyanna."

Greased Lightning, with Charles Ray.
—One of the best Ray pictures we ever
ran.—Preston Bros.. Crescent theatre,

Audubon, la.

Boots, with Dorothy Gish.— Fine pic-

ture. Good business.— Clinton E Bidden,
Midway theatre, Mogollon, X. M.

—

Xeighborhod patronage.

An Innocent Adventuress, with Vivian
Martin.-—Settings and photography extra
good. Picture fair.—Will F. Taddiken,
Elite theatre, Morganville, Kans.

—

Neighborhood patronage.

Double Speed, with Wallace Reid.--
Xot so pleasing as The Roaring Road,
but a very good picture. My patrons left

the house well pleased with the program.
Wallace Reid in good productions.

—

Geo. H. Cooke, Hub theatre, Mill Val-
ley, Calif.—Neighborhood patronage.

Come Out of the Kitchen, with
Marguerite Clark.—One of her best
pictures. Everybody loud in their
praises.—J. R. Pratt, Gem theatre, Ful-
ton, Mo.

The Law of Men, with Enid Bennett.
—Just an ordinary program picture.
Star does not draw for me.—A. J. Twile-
gar, Lyric theatre, Goldfield, Nev.

—

Mining camp patronage.

The Misleading Widow, with Billic
Burke.—Pleasing picture. Star at her
best. Good business. The sort of fea-
ture that pleases all.—J. A. Woolsten-
holm. Majestic theatre, Grand Island,
Neb.—Neighborhood patronage.

John Petticoats, with Wm. S. Hart.

—

They all want to see Hart in something
different until he does it. Patrons did
not care for this because of Hart being
out of place.—Stanley Koch, Novelty
theatre, Anthony, Kans.

Stepping Out, with Enid Bennett.

—

Dandy. Married women thought it

great. Men laughed also. It's good.
It's a dandy story.—Jack Xash, Strand
theatre, Trinidad, Colo.—Neighborhood
patronage.

Sporting Chance, with Ethel Clayton.—Very clever little picture. Went over

fine.—Roland B. Riggs, Liberty theatre,

Cheboygan, Mich.—General patronage.

Pathe

Dolly Does. Her Bit, with Baby Marie
Osborne.—A good picture. This with a

serial.—O. R. Hans, Scenic theatre.

Hastings, Minn.

My Husband's Other Wife, with a

special cast.—Is fairly interesting.

Might go as a fill in the middle of the

week.—Fred Cosman, Electric theatre,

St. Joseph, Mo.

Brothers Divided, with Frank Keenan.
—This star cannot be made at our
house. No comments— Mrs. J. A. Dos-
tal. Ideal theatre. Omaha, Neb.—Neigh-
borhood patronage.

The Little Diplomat, with Baby Marie
Osborne.—The best kid picture I have
ever run. Packed them in.— E. N.
Brown, Stocking theatre. Grand Rapids.
Mich.—Neighborhood patronage.

All Wrong, with Bryant Washburn.
—Very good, but not fit for our house.
Can't see why producers send such pic-

tures to neighborhood patronage.—G. X.
Armstrong Y. M. C. A. theatre. Rose
Lake. Ida.—Neighborhood patronage.

Oh, Boy, with Creighton Hale and
June Caprice.—This pair very popular
here. Boost heavy and raise prices.

You can't go wrong on this one.

—

Palmer J. Sangstad, Spoonheim Opera
House, Xorthwood. N. D.—Neighbor-
hood patronage.

The Narrow Path, with Fannie Ward.
— I consider this the poorest picture I

ever ran:—Walter Carroll. Royal theatre.

Fullerton, Neb.—Neighborhood pat-
ronage.

Realart

Anne of Green Gables, with Mary
Miles Minter.—Delighted audience. Busi-
ness poor on account of flu epidemic.
Production, cast and photography ex-
cellent.—John T. Belger. Gaiety theatre.
Bluffton, Ind.—Neighborhood patronage.

Anne of Green Gables, with Mary

Miles' Minter.—Opened with this pictuie
to tremendous business. Well worth
waiting for.— E. C. Bostick, Merrill and
New Strand theatres, Milwaukee, Wis. .

Anne of Green Gables, with Mary
Miles Minter.—Opened my new house
with this. Business far exceeded expec-
tations. Patrons spoke glowingly of pic-
ture.— Fred Miller. Miller's New theatre,

Los Angeles. Calif.

The Fear Market, with Alice Brady.—
I am in favor of niving Alice a rest..

She looked like a dead woman in this No
use trying to work stage and scrsen
both. Weak picture.—W. T. Hayes.
Dreamland theatre, Providence, Ky. —
Neighborhood patronage.

Anne of Green Gables, with Mary
Miles Minter.—My patrons enthusiastic
i a er this picture. Business tremendous.
— Harold B. Franklin, Shea's Hippo-
drome. Buffalo. N. Y.

Erstwhile Susan, with Constance ilin-

ney.—Star and production received great
praise from all. Business more than
satisfactory.—A. G. Talbot, America
theatre, Denver, Colo.

Erstwhile Susan, with Constance Bin-
ney.— More than went over. Everybody
phased. Miss liinney has brilliant

future — J. W. Trunk, Dome theatre,
Youngstown, O.

Erstwhile Susan, with Constance Bin-
ney.— Everyone who saw picture was
greatly pleased.— J. C>. Meyers, Majesti:
theatre, Williamsport, Pa.

Republic

Phil-For-Short, with Evelyn Greeley.
—This was a great success at our the-
atre and am excecting a repeat soon.

—

J. C. Bld'lle. Peerless theatre. White
Pine, Tenn.

The Rough Neck, with Montague
Love.— Star, story and picture good.—
F. J. Gruber, Temple theatre, East Jor-
dan, Mich.—Neighborhood patronage.

Crook of Dreams, with Carlyle Black-
well.—Only fair program picture.—J. L.

Meyers, Liberty theatre, Ivesdale. III.

—

Small town patronage.

Coax Me, with June Elvidge.—A fine

comedy-drama. Films in good shape.

Well complimented by audience.—H. A.
Wishard, Wishard theatre, Bloomfield,
la.— Neighborhood patronage.

Robertson-Cole

The Temple of Dusk, with Sessue
Hayakawa.—Splendid picture and fine

settings. Great storm effects in the last

reel. The little child shares honors with
the star. Used this on Sunday and good
business on a very cold night Many
good comments.—T. E. Walton, Na-
tional theatre, New Bedford. Mass.

—

Neighborhood patronage.

The Man Who Turned White, with
H. B. Warner.—Dandy picture. Well
liked. Warner will become a big draw-
ing card.—W. A. Burt, Liberty theatre,

St. Helen's, Ore.

The Illustrious Prince, with Haya- •

kawa.—Very good picture.—T. E. Wal-
ton, National theatre, New Bedford,
Ma$s.—Neighborhood patronage.

Kitty Kelly, M. D., with Bessie Bar-
riscale.—Very good picture. Business
fair.— E. X. Brown, Stocking theatre,

Grand Rapids, Mich.—Xeighborhood pat-

ronage.

Her Purchase Price, with Bessie Bar-

riscale.—Very good picture to poor busi-

ness. A good story and star very good.

—Charles Guizzetti, Opera House,
Gardner, 111.—Xeighborhood patronage.

His Birthright, with Sessue Hayakawa.
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—By all means advertise the cast in this

picture as many old familiar faces ap-

pear. Rather old subject, but good en-

tertainment. Star is popular here.—T? C.

Shipley. Essaness theatre, Rushville,

Neb.—Small town patronage.

A Man's Country, with Alma Reubens.
—Liked this picture.—W. A. Burt, Lib-

erty theatre, St. Helen's Ore.

Beckoning Roads, with Bessie Barris-

cale.—Very good. Star popular. Good
business. Stars come and go but still

we have Bessie.—Jos. C. Stack, Royal
theatre, Carroll. la.—General patronage.

The House of Intrigue, with a special

ca>t.—Ficture pleased majority.— B. C.

Brown, Star theatre, Viroqua, Wis.

—

General patronage.

Select

The Isle of Conquest, with Norma
Talniadge.—An unusual picture of more
than ordinary merit. Did not draw very
large business but it was no fault of the
picture. Everybody highly pleased. Good
for two days run in small towns. Book
it and play it strong.—J. C. Jenkins.
Auditorium theatre, Neligh, Neb.

—

Neighborhood patronage.

The Perfect Lover, with Eugene
O'Brien.—A picture we had booked two
months ago but was told it was a little

strong. Will say it sure is a very good
picture and sorry we didn't run it be-
fore.—O. R. Hans, Scenic theatre, Hast-
ings, Minn.

A Regular Girl, with Elsie Janis.

—

Good comedy-drama with plenty of
laughs. Nice little picture that will get
over. Don't be afraid of it.—Chas. Ryan,
Garfield theatre, Chicago, 111.—Neighbor-
hood patronage.

The Spite Bride, with Olive Thomas.
—Just an average program picture.

—

Preston Bros., Crescent theatre, Audu-
bon, la.

Happiness A La Mode, with Constance
Talmadge.—Fine. Everyone liked this
one and told us so before leaving the
theatre. First Constance Talmadge pic-
ture I ever used. Star great. Had more
favorable comment on this picture than
any picture I ever ran.—J. Walton, Audi-
torium theatre. Lockwood, Mo.—Neigh-
borhood patronage.

The Way of a Woman, with Norma
Talmadge.—Poor picture. Nothing in it

DOUGLAS FAIRBAXKS
,Stnr of his own productions, being' distrib-

uted by United Artists, who has just
started on a five-reel western story

to please.— H. E. Hinrichs, Royal the-
atre, Minonk, 111.—Neighborhood pat-
ronage.

The Spite Bride, with Olive Thomas.—A fair program picture. Not as good
as Upstairs and Down, but will please-

wherever Olive Thomas is known.—E. J.
Sherburne, Electric theatre, Cambridge,
Neb.—Neighborhood patronage.

The Perfect Lover, with Eugene
O'Brien.—This picture did not please
our patrons.—Preston Bros., Crescent
theatre, Anderson, la.—Neighborhood
patronage.

The Border Legion, with ' Blanche
Bates.—A little rough for us in places,

but certainly is good picture. Per-
sonally would like to see younger star.

Miss Bates could not keep up with the
action of the picture.—C. E. Waughop,
Scenie theatre, Detroit, Minn.—Neigh-
borhood patronage.

Cheating Cheaters, with Clara Kimball
Young.—A good picture that pleased
them all.—Raymond Piper, Piper's
Opera House, Virginia, Nev.

A Regular Girl, with Elsie Janis.

—

Just a regular comedy-drama. Good for
week days.—Geo. Pliakos, Marquette
theatre, St. Louis, Mo.—Neighborhood
patronage.

Jacques of the Silver North, with Mit-
chell Lewis.—Good picture.—Mrs. S. 1.

Haney, Liberty theatre, Des Moines, N.
M.—Small town patronage.

Sealed Hearts, with Eugene O'Brien.

—

Very poor. Second night fell flat. They
kicked on this one. W. O. Jensen. La-
throp theatre, Omaha, Nebr.—-Neighbor-
hood patronage.

Her Only Way, with Norma Tal-

madge.—A good one. We pleased then
and they will tell you so.—J. W. Baird,

Crystal theatre, Pattonsburg, Mo.

—

Neighborhood patronage.

In the Hollow of Her Hand, with

Alice Brady.—Good picture, but did not

get the business due to cold weather.

—

S. I. Haney, Liberty theatre, Des Moines,

N. M.—Small town patronage.

The Broken Melody, with Eugene
O'Brien. — Very ordinary picture.

O'Brien is not doing much as a star in

my house.—J. A. Woolstenholm, Majes-
tic theatre, Grand Island, Nebr.—Neigh-
borhood patronage.

The Marionettes, with Clara Kimball
Young.—Very pleasing comedy-drama.
Patrons all spoke well of it. Average
puller.—C. E. Wcntsel, Orpheum theatre,

Ada, Minn.—Neighborhood patronage.

The Lone Wolf, with Bert Lytell.—

A peach of a picture. Lytell well liked.

—J. L. Meyers, Liberty theatre, Ivesdale,

111.—Small town patronage.

Jacques of the Silver North, with Mit-

chell Lewis.—Book this one sure. Swell

scenery and lots of pep and life. Lewis
going fine here.—Bert B. Brown, Strand
theatre. Cook, Nebr.—Neighborhood pat-

ronage.

The Way of the Strong, with Anna Q.
Nillson. — Splendid. — Raymond Piper,

Piper's Opera House, Virginia, Nev.

The Probation Wife, with Norma Tal-

madge.—Good, but the star does not

get over as well as her sister Constance.

—J. J. Kudlacek, Swan theatre, Swanton,
Nebr.—Neighborhood patronage.

The Honeymoon, with Constance Tal-

madge.—Very good. Did not get good
business though. Flu is hurting here.

I like Select service.—Mrs. S. I. Haney.
Liberty theatre, Des Moines, N. M.

—

Small town patronage.

United Artists

His Majesty, the American, with
Douglas Fairbanks, a picture enjoyed

CONSTANCE! TALMADGE
in :i scene Iron, "In Search of a Sinner,"
her fourth First National picture. Daiid
Evirkland directed.

by all.—E. L. Struble, Ideal theatre,

Ithaca, Mich.

When the Clauds, Roll By, with Doug-
las Fairbanks.—Good Fairbanks picture,

but not as good as His Majesty, the

American. Business very poor on ac-

count of cold weather. Lost money.

—

Charles Guizzetti. Opera House, Gard-
ner, 111.—Neighborhood patronage.

His Majesty, the American, with
Douglas Fairbanks.—Some show. Keeps
up action all the way through. Small
crowd. Lost money.—G. F. Rediske.
Star theatre, Ryegate, Mont.—Small
town patronage.

His Majesty, the American, with
Douglas Fairbanks.—This is a splendid
picture, but did not do the business I

expected.—E. H. Winkler, Palace thea-
tre. St. John, Kans.—Small town patron-
age.

United Picture Theatres

The Light of Western Stars, with Dus-
t in Farnum.—A sure fire Western. The
kind that you can go strong on and
make a clean up. Attendance extra

good.—Will F. Taddiken, Elite theatre.

Morganville, Kans.—Neighborhood pat-

ronage.

Wives of Men, with Florence Reed.

—

Excellent picture. Good business two
days in bad weather.—J. W. Sanders,
Strand theatre, Mattoon, 111.

Her Code of Honor, with Florence
Reed.—A very good program picture.

Star does not appeal to my patrons.—W.
T. Hayes, Dreamland theatre, Provi-

dence, Ky.—Neighborhood patronage.

Betty of Greystone, with Dorothy
Gish,—A triangle reissue. Photography
poor. Only fair program picture.—L. C.

Farquhar, Opera House, Guide Rock,
Nebr.—Family patronage.

The Return of Draw Eagan, with
W illiam S. Hart.—Repeat showing. Good
picture but did not get us much this

time.—R. C. Wilson, Grand theatre,

Staples, Minn.

The Ten of Diamonds, with Dorothy
Dalton.—Was ashamed of it.—Fahrney
& Elson, Electric theatre, Curtis, Nebr.

—

Family patronage.

Universal

The Spitfire of Seville, with Hedda
Nova.—Just a fair program picture.—
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Jack Cairns, Brooklyn theatre, Detroit.

Mich.—Neighborhood patronage.

Destiny, with Dorothy Phillips.—Good
business. Splendid picture.— K. Ross
Riley, Wigwam theatre. Oberlin, Kans.
—Small town patronage.

The Wicked Darling, with Priscilh

Dean.—Good, but I noticed that my
patrons in speaking of it spoke of the

character work of Lon Chancy and
Spottiswood Aitkin.—Mrs. S. I. Haney.
Liberty theatre, Des Moines, N'. M.

—

Small town patronage.

Paid in Advance, with Dorothy Phil-

lips.—For adult patronage. Yukon
story. Very good. Pink permit for Chi-

cago. Good cast including Wtn. Stowell
and Lon Chaney.—Chas. Ryan, Garfield

theatre, Chicago, 111.—Neighborhood
patronage.

Loot, with a special cast.—A good
crook story. One of the best stories of

its kind that I have shown in a long
time.—Jack Cairns, Brooklyn theatre.

Detroit, Mich.—Neighborhood patron-
age.

The Great Air Robbery, with Lock-
lear.—This is only a fair picture and did
not draw for me. Seventy percent of it

is tinted a dense blue. This in itself

kills the best features of it.—C. F. Han-
cock, Lyric theatre. Stuart, Fla.—Small
town patronage.

The Right to Happiness, with Dorothy
Phillips.—Went oyer big for two days.
Play this one for top money. Photog-
raphy, star, plot and settings are wonder-
ful in this eight reeler.—W. H. Trecker,
Cabery Mutual Movie theatre, Cabery.
111.—Small town patronage.

When a Girl Loves, with Mildred Har-
ris.—Picture one of the poorest I ever
played. Nobody liked it. The star had
only a minor part. Photography poor.
Lost money on this.—A. J. Twilegar,
Lyric theatre, Goldfield, Nev.—Mining
Camp patronage.

Paid in Advance, with Dorothy Phil-
lips.—A winner. Book it and put it over.
Business good.—E. N. Brown. Stocking
theatre, Grand Rapids, Mich.—Neighbor-
hood patronage.

Borrowed Clothes, with Mildred Har-
ris.—A good picture, even though a little

old. Pleased my patrons.—W. H.
Trecker, Cabery Mutual Movie theatre,
Cabery, 111.—Small town patronage.

The Fire Flingers, with Rupert Julian.

—Very good.— E. L. Strublc, Ideal

theatre, Ithaca, Mich.
Bare Fists, with Harry Carey.—An-

other good Carey picture.—Raymond
Piper, Piper's Opera House, Virginia,

Nev.

Forbidden, with Mildred Harris.

—

Very good. Better than Home. Busi-
ness good.—E. N. Brown, Stocking
theatre. Grand Rapids, Mich.—Neighbor-
hood patronage.

His Divorced Wife, with Monroe Salis-

bury.—No comments. Just a poor pic-

ture. Poor, very poor, business.— Mrs.

J. A. Dostal,. Ideal theatre. Omaha, Nebr.
—Neighborhood patronage.

Pretty Smooth, with Priscilla Dean.

—

A good picture, but not as good as her
others in my opinion.—Raymond Piper,

Piper's Opera House, Virginia, Nev.

The Exquisite Thief, with Priscilla

Dean.— Excellent entertainment. Star is

going stronger with us all the time.

—

E. C. Breilein. Faust theatre. New Rich-
land. Minn.—Neighborhood patronage.

The Gun Fighting Gentleman, with
Harry Carey.—Very good picture.

Everybody pleased.— Peter Krauth, Dcn-
ison theatre, Denison, la.—Neighbor-
hood patronage.

Marked Men, with Harry Carey.

—

Good picture. Money getter.—A Mos-
kowitz, Loews Garrick theatre, St. Louis,
Mo.—Transient patronage.

The Trembling Hour, with Kenneth
Harlan.—Very good picture. Kenneth
Harlan a good actor. He should be
starred.—Mrs. J. A. Dostal. Ideal theatre,

Omaha, Nebr.—Neighborhood patron-
age.

Home, with Mildred Harris.—Just fair.

Business very good.—E. N. Brown,
Stocking theatre, Grand Rapids, Mich.—
Neighborhood patronage.

The Right to Happiness, with Dorothy
Phillips.—This is a great picture and
pleased immensely for two days.—Ver-
ner Hicks, Family theatre, Marion, 111.

—

General patronage.
The Heart of Humanity, with Dorothy

Phillips.—One of the best pictures I have
ever shown. Sure is wonderful. I shall

show this picture again in the near
future.—Earl Hancrville. Park theatre,

Raymond. Minn.—Neighborhood patron-
age.

Vitagraph
The Golden Shower, with Gladys Les-

lie.—Splendid picture. Many favorable
comments from patrons. Poor business
on account of big blizzard.—T. E. Wal-
ton. National theatre, New Bedford,
Mass.—Neighborhood patronage.

The Tower of Jewels, with Corinne
Griffith.—A fair program picture. Pleased
a big house for Ash Wednesday. Looks
very much as if Lent will not hurt this

season. Some surprise.—Knickerbocker
theatre, Jefferson & Belle Isle Bridge,
Detroit, Mich.—Neighborhood patron-
age.

The Lion and the Mouse, with Alice

Joyce.—One of the best pictures I have
run in some time. Star well liked here.

—

S. Arnott, Colonial theatre, Brucevillc,

Ind.

The Spark Divine, with Alice Joyce.

—

A splendid picture. Beautiful photog-
raphy. Great cast. Most favorable com-
ments from patrons I ever had on any
feature I have shown.—T. E. Walton,
National theatre, New Bedford, Mass.

—

Neighborhood patronage.

Fortune's Child, with Gladys Leslie.

—

A very good picture. Story and little

star will please all.—O. E. Panknen,
Opera House. Marengo, la.

The Wolf, with Earle Williams — Star
a good drawing card here, but picture
toa slow, and my patrons like society
pictures, and are not satisfied with out-
door ones. Fair business.—Jos. E. Ad-
cock, Grand theatre, Princeton, Ind.—
Small town patronage.

Beating the Odds, with Harry Morey.
—Nothing extra. Will get by as an
ordinary program picture. Good busi-
ness with little advertising.—G. F.

Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

The Climbers, with Corinne Griffith.—
Good picture. Fair business first night,
fell flat second.—T. E. Walton, National
theatre, New Bedford, Mass.—Neighbor-
hood patronage.

Slaves of Pride, with Alice Joyce.

—

Very good picture. Star well liked here.

—L. W. Heal, Sterling theatre, Superior,
Nebr.—Neighborhood patronage.

The Little Boss, with Bessie Love.

—

Star is quite popular in this community.
Play is a splendid one. So different from
most plays. Pleased my patrons from
every standpoint.—Ethel M. Huber,
Opera House, Camp Point, 111.—Neigh-
borhood patronage.

The Black Gate, with Earle Williams.
—Nothing out of the ordinary to the

plot. A child could figure it out.—G.
Kirk Lewis, Gaiety theatre, Starke, Fla.

—Neighborhood patronage.

When a Man Loves, with Earle \\ il

Hams.—The best picture of this star, and
we have used them all. If only Vita-

graph would keep this up. Good busi-

ness when odds against us are con-
sidered.— Mrs. J. A. Dostal, Ideal

theatre, Omaha, Nebr.—Neighborhood
patronage.

Miss Dulcie of Dixie, with Gladys Les-
lie.—Fine picture. Everybody liked it.

The people here like this star.— C. W."
Holmes, Gem theatre, Chester, Nebr.—
Neighborhood patronage.

When A Man Loves, with Earle Wil-
liams.—You can get by with this one if

you don't tell anybody what you are

giiiiiiiiiiiniiiiiiiitiiiiiiiiiiil 'i '!::ii;ii;.Li!lil: .i i iilliliiiiil' ililllllllllNllllllillllllllUIHaK

JKJOT all the big pictures

' are heralded as such \

by their producers' adver- I

tisements.

Some of the most sensa- |

tional box office attrac-
|

tions have been published
|

on a program basis and
j

at rental established be-
\

fore the pictures Were
§

| made.

These pictures are "gold
j

mines" for the exhibitors
j

| who discover them.

Such exhibitors pass the
j

1 news along through their
j

j reports to this department. j

1 Read it constantly, and
J

| share in these opportuni-
j

| ties.
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showing.—H. G. Ramsey, Royal theatre,

El Dorado, Kans.—General patronage.

Over the Garden Wall, with Bessie

Love.—But a very few of my patrons

like Bessie Love, hence her productions

do not draw as well as one would think

they should.—J. W. Edwards, Aledo
Opera House, Aledo, 111.—Family pat-

ronage.
The Winchester Woman, with Alice

Joyce.—Ordinary program picture with

star a good drawing card. Book all of

her pictures.—G. Kirk Lewis, Gaiety
theatre, Starke, Fla.—Neighborhood pat-

ronage.

Beauty Proof, with Harry Morey.

—

Fine picture. Pleased the people. Vita-

graph's pictures are making good here.

—

C. W. Holmes, Gem theatre, Chester.

Nebr.—Neighborhood patronage.

The Common Cause, with a special

cast.—Best picture I have run yet. Book
it and boost it. Sure good.—Col. Boone,
Gem theatre, Hedrick, la.—Neighbor-
hood patronage.

The Wolf, with Earle Williams.—Very
good picture. Advertise extra on this

one.—Otto E. Panknen, Opera House,
Marengo, la.

A Girl at Bay, with Corinne Griffith.

—Very good picture. Story good and
star very good. You will make no mis-
take in booking this. Business good in

cold weather.—Charles Guizzetti, Opera
House, Gardner, 111.—Neighborhood
patronage.

Beauty Proof, with Harry T. Morey.

—

Fair picture. Can get better ones for

less money.—H. E. Hinrichs, Royal
theatre, Minonk, 111.—Neighborhood pat-
ronage.

The Third Degree, with Alice Joyce.

—

Draws good and satisfies.—Otto E.
Panknen, Opera House, Marengo, la.

The Climbers, with Corinne Griffith.

—

Seemed to please majority. Not a spe-
cial.—H. E. Hinrichs, Royal theatre,
Minonk, 111.—Small town patronage.

A Girl at Bay, with Corinne Griffith.

—

This was a great success. Title good,
actress fine, splendid crowds whenever
she is advertised. A sure money-getter.
—Ethel M. Huber, Opera House, Camp
Point, 111.

The Usurper, with Earl Williams.

—

Very good picture. Pleased well, star

very good, business fair.—Charles Guiz-
zetti, Opera House, Gardner, 111.

—

Neighborhood patronage.

Serials

Smashing Barriers (Vitagraph), with
Wm, Duncan.—If you are looking for a
good serial, book this one. It is going
big with me. Lots of comedy, all my
patrons like Duncan. If you want good
comedies, book "Big V" comedies.—Wm.
Thatcher, Royal theatre, Salina, Kans.

—

Mixed patronage.

Bound and Gagged (Pathe), with Geo.
B. Seitz.—Am on Fourth episode, draw-
ing good. Many say it's the best serial
they have ever seen.—Charles Kuchan,
Idylhour theatre, Canton, 111.—Mixed
patronage.

The Tiger Trail (Pathe), with Ruth
Roland.—Just finished this one and it

went over great. Best serial I ever ran.
—D. T. McBrayer, Billy Barry theatre,
Boure, Tex.—Small town patronage.

Bound and Gagged (Pathe), with Geo.
B. Seitz.—This is a good serial for a
hold out. Every Monday and Tuesday.
—Willis Hibbs, Lyceum theatre, Peoria,
111.—Transient patronage.

Smashing Barriers, with Wm. Duncan
(Vitagraph).—On the Twelfth episode,
holding up big.—M. Pois, Gem theatre,
Wichita Falls, Tex.—Down-town patron-
age.

The Lure of the Circus, with Eddie
Polo (Universal).—Played this one but
it was a failure. No good.— C. A. Mayes,
Majestic theatre. Alvard, Tex.—Small
town patronage.

Smashing Barriers (Vitagraph), with
William Duncan.—Going over good. A
dandy serial.—E. Cameron, Arcade the-
atre, St. Paul, Minn.—Neighborhood
patronage.

Lightning Bryce (Arrow) with Anna
Little and Jack Hoxie.—Opened to best
Saturday business and kept up.—M. De-
Lorengo, Magnet theatre, Milwaukee,
Wis.—Transient patronage.

Lightning Bryce (Arrow) with Anna
Little and Jack Hoxie.—Best serial I

have run.—F. Trottman, Gem theatre,
Milwaukee, Wis.—Neighborhood patron-
age.

Terror of the Range (Pathe) with
Betty Compson and George Larkin.

—

First episode starts off by pleasing all.

Full of pep and I believe will hold up as
good as Terror of the Range I just fin-

ished.—H. A. Wishard, Wishard theatre,
Bloomfield, la.

Specials

The Spoilers, with William Farnum.

—

Good. Best house in six months.
Showed at 35c top.—G. F. Rediske, Star
theatre, Ryegate, Mont.—Small town
patronage.

Hearts of the World, a D. W. Griffith

production.—Best war picture I ever ran.

Although war pictures seem to be out
of date, I did a fine business on this one.

—E. H. Winkler, Palace theatre, St.

John, Kans.—Small town patronage.

Custer's Last Fight, with a special cast.

—Played after house next door to great
business.—M. De Lorengo, Magnet thea-

tre, Milwaukee, Wis.—Transient patron-
age.

Once to Every Man, with Jack Sher-
r ill.—Best picture of the class I have
ever seen. Big business two days.—J. W.
Sanders, Strand theatre, Mattoon, 111.

Mickey, with Mabel Normand.—Pic-

ture very good, and pleased to fair busi-

ness.—R. F. Patterson, Sun theatre,

Ansley, Neb.—Small town patronage.

Custer's Last Fight, with a special

cast.—Record day.—F. Trottman, Gem
theatre, Milwaukee, Wis.—Neighbor-
hood patronage.

The Spoilers (Selig) with William Far-
num.—Old one reissued, but still a

knockout of its kind. Pleased them all

and got the money.—J. B. Stine, Gem
theatre, Clinton, Ind. — Neighborhood
patronage.

Eyes of Youth (Equity) with Clara
K. Young.—A real special. Drew only
fair. Too much "flu."—W. H. Mart,
Strand theatre, Grinnell, la.—College
town patronage.

Virtuous Men (S-L) with E. K.
Lincoln.—This was the most dissatisfy-

ing picture I ever showed. The title

will draw the crowd, but nobody will be
pleased as the title is misleading.—R. L.

Richey, Grand theatre. Osceola, Ark.—

•

Neighborhood patronage.

Hearts of Men (Hiram Abram) with
George Beban.—A picture with a soul.

Pleased 100% of the people. Ran it with

A Day's Pleasure for one day. Had to

turn people away.—Mrs. J. A. Dostal,

Ideal theatre, Omaha, Nebr.—Neighbor-
hood patronage.

Once to Every Man (Frohman) with
Jack Sherrill.—Though old, if you have
not played it, get this. It is some pic-

ture. One of the kind that will appeal
to most any kind of audience. Played to

big satisfied business.—C. L. Beede,
Beede theatre. Enfield. N. H.—Small
town patronage.

USE THIS BLANK

Box Offxc* Reports Tell the Whole
Story.

Join in Thia Co-operative Service.

Report Regularly on

Picture* You Exhibit

And Read in The Herald

Every Week What Pictv/ee

Are Doing for Other Exhibitors.

Pill in this blank now and send

to Exhibitors Herald, 417 S. Dear-
born St., Chicago.

Title

Star

Profiucer

Remarks

Title *.

Star

Producer

Remarks

Exhibitor

Name of Theatre

Transient or Neighborhood Pat-

ronage

City

State
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Republic Devotes One Department to

Distribution of Its Short Subjects
Republic Pictures has instituted a spe-

cial department to take charge of dis-

tributing the company's short subjects.

Briton N. Busch, president of Republic

Pictures, has engaged George Ames, who
has been connected with the Pathe ex-

change in Philadelphia, to organize in

Xew York a special sales department for

one and two reel pictures.

Mr. Busch says: "The success we
have had with one and two reel pictures

such as 'The Ghost of Slumber Moun-
tain,' and later with the Chaplin re-

issues, Prizma natural color pictures, kin-

ograms and Chief Win. J. Flynn scries of

eight two-reel pictures in which Herbert
Rawlinson is featured, has convinced me
that the one and two reel picture is as
necessary to the success of the picture-

theatre as any feature of longer length.

Public Demand Variety

"The public demand that entertainment
shall have the element of variety. Noth-
ing drives patronage away so quickly as

the deadly monotony of a program that

lacks pictures of contrasting character.
"The theatre manager who will be

guided by the success made by others,
will not go very far wrong. The secret

of the enormous profits made by the B.

F. Keith houses can be directly traced
to the genius of E. F. Albee, the guiding
spirit and managing head of this won-
derful organization, who demands that

the theatres under his control shall pre-

sent a program in which no two acts be
booked on the same bill that are similar
in character.

Satisfied With Entertainment

"The public patronizing the Keith the-

atres may not be pleased with one act
on the bill, or even two, but they are
more than satisfied with the expenditure
in money and time by the pleasure and

entertainment tendered them by the rest
of the program, because of variety.
"The same reasoning or psychology

obtains in the picture theatre where the
wise manager formulates a program in

which the outstanding elements of suc-
cess are contained in the variety and
character of the pictures that he holds
forth as a lure to tempt the public to
spend their money at his box office.

May Aid Mediocre Film

"Oft times -a mediocre feature may be
lifted out of a rut by surrounding it with
one and two reel pictures that even to
the blase theatregoer is a somewhat dif-

ferent picture from those that have pre-
ceded it. The one reel picture can, be-
cause of its subject matter and treatment,
be a bigger drawing card than a five or
six reel feature that lacks the element of

interest because of its stereotyped story,
incompetent direction or imperfect cast.

"It will be a policy of Republic Pic-
tures to give to the exhibitors a full and
complete list of productions regardless

of length so that he can book his show
from the one distributor, and thereby
save quite an item in express charges
which would result in the booking of a

news reel from one company, an educa-
tional picture from another, a comedy
from another and a feature from another
company."

Picture Runs Seven Reels
"The Sporting Duchess," Yitagraph's

new Alice Joyce production, will be

presented in seven reels. Lucien Hub-
bard, who made the screen version of

this famous Drury Lane success, found
such a wealth of material in the original

script, he said, that he made no attempt
to keep the action down to live reels.

George Terwilliger directed the picture.

"The Sporting Duchess" is now com-
pleted in every detail.

Twenty-Seven Showmen
Listed as New Members

Of the United Pictures
Exhibitors from Maine to California

from the North to the South, still con-

tinue to become members of the United

Picture Theatres of America. They --till

are joining at the rate of ten or so a day.

The first two days of last week saw
twenty-seven new members, including

the following: J. Brokaw, Brokaw
theatre, Angola, Ind.; Bangerter &
Johnston, Greenwood theatre, Seattle,

Wash.; H. Fleming, Lee theatre, Seattle,

Wash.; K. L. Burk, Orpheum theatre.

Baker City, Ore.; John Woodhouse,
Kent, Kent, Wash.; F. L. Stannard,

Portola theatre, W. Seattle, Wash.; M.

W. Mattechcck, Princess theatre, Kennfl

wich, Wash.; Stephen Parker, Alaliam-
bra theatre, Portland, Ore.; S. Mukai,
Jackson theatre, Seattle, Wash.; M. J.

Cline, Starland theatre, Aberdeen, Wash.;
H. C. Jergenson, Liberty theatre, Poison,
Mont.; H. M. Lyons. Victory theatre,

Seattle, Wash.; C. C. Vaughn, Vogue
theatre. Kelso, Wash.; Partridge & Mor-
rison, Gem theatre, Tillamook. Ore.; G.
W. Armour, Gem theatre, Montesano,
Wash.; J. A. Brady, Echo theatre, Port-
land, Ore.; Barth Theatre Co., Main
theatre, Anna, III.; Frank Golle, drand
theatre, Roscoe, Pa.; Thomas E. Grady,
Lyceum theatre, Montgomery, I'a.;

Charles W. Stahr, Union theatre. Lib-
erty, Ind.; \Vm. V. Snyder, Rex theatre,

St. Anthony, Idaho; C. E. Haupert. Or-
pheum theatre, Steamboat Springs, Colo.;

Dan Canaris, Queen theatre, Eagle Lake,
Tex.; Ruben Frels, Unique theatre, liell-

ville, Tex.; John C. Joseph, Liberty
theatre. Rosenberg, Tex.; L. N. Cot,*

Princess theatre. Ardmore, Okla.; Hunt
Bros., Princess theatre, Madill, Okla.

Griffith Changes Title
With the announcement that the title

of D. W. Griffith's second personally

directed productions for publication

through First National Exhibitors' Cir-

suit has been changed from "Fires of

Love" to "The Idol Dancer." is revealed

a remarkable exhibitor exploitation fea-

ture in the fact that it was Mr. Griffith!

effort to obtain genuine South Sea set-

tings and outdoor locations for its scenes

which led to the narrow escape he and
his party had from death aboard the

yacht "Gray Duck" off the Bahamas in'

December. The publicity which wal
given the experience is believed to be

without precedent in volume and in the

degree of importance attached to it by
practically every newspaper in the

country.

"Oh, Baby," Comedy Title

The first Hall Room Boys comedy
produced at the Hollywood. Cal., studio

under the supervision of Jack and Harry
Cohn, producers and distributors of the

series, has been titled "Oh, Baby!"
N'eely Edwards is featured in the sub-

ject.

May Invest N. Y. Money
EDWARDSVI LLE, ILL—W. A. Ed-

wards, former manager of the Wildey
theatre, announces that New York
theatrical interests are back of the

project for a new motion picture theatre

here.

MIX MIXES PLEASURE WITH BUSINESS

The Fox star ropes two of the actresses who appear in his support in "Desert
Love," while waiting for the company to arrive and accompany him to location
for some western scenes.
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The Big Three
Jones Linick & Schaefer's Downtown
Theatres Entire Week of March 1st.

McVicker's

"Her Bridal Nightmare"
a Christie Comedy

One of

"The Specials that are Specials"

Rialto
The first of the new

HANK MANN TWO REELERS

"Broken Bubbles"
Incidentally, this picture is playing the gorgeous Capitol in New York

at the same time it is playing the Rialto

Randolph
The Gumps and a single reel Christie

DISTRIBUTED BY

Mid-West Film Corporation, Toy Bldg. - Milwaukee
Crescent Film Corporation - Kansas City, Missouri
Standard Film Corporation - - St. Louis, Missouri

erit Film Company - - Minneapolis, Minnesota
AND

Celebrated Players Rim Corporation

GhiGaoo
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When the final clinch comes, and

Andy clasps Min to his manly

bosom, the audience begins

to ask,

tt How soon can we
see the next Gump
picture ?

The End of a Perfect Picture

The Gumps
are certainly taking the screen

by storm—two weeks solid at

the Randolph is the record hung

up by

"Andy's Dancing Lesson"

Illinois and Indiana

Celebrated Players Rim Corporation

Chicaoo
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GAUMONT NEWS WEEKLY
Like all the other subjects we release,

is the best of its kind.

This Week's Features

Chicago, 111.

Thirty-six States Ratify

Suffrage Amendment
Honolulu, Hawaii

"Dance of All Nations"
Celebrated
Washington, D. C.

Rear Admiral

Robert E. Peary Dead
Mount Clemens, Mich.

Trotting Horses Break
Half-mile Record

Cleveland, Ohio

Torpedo Plane Shatters Record
In Trial Before Naval Officers

Celebrated Players Film Comoration

GluGaoo
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What's in a name ?

v
- .. Sf.

There's Money in this one:

"$1,000,000^-° Reward"

There's Money in this one:

Lilliian Walker
Millions Love Her

7 here's Money in this one:

Arthur B. Reeve
His Boofe and Stories are

among the most widely read

in the world

In fact, there is money in this extra-

ordinary serial any way you look

at it.

Released for Chicago Territory by

Celebrated Players Film Corporation
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Exhibitors

Please Note

The Griever

Educational Weeklies

are booked
solid until April.

If you want to use

these subjects before

they are too old,

book now and

give us your

first open dates in

April.

Released for Chicago Territory
through

Celebrated Players Rim Corporation

Chicado
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Love and Hate

Crime and Punishment
Strength and Weakness
Men and Women
Strife and Peace

Mystery and Romance
Lust and Godliness

Beauty and Ugliness

Calm and Terror

are all united in every

one of the two-reel

Northwood

Dramas
They reflect the awe-inspiring spirit

of the great North Woods

Released for Chicago Territory by

Celebrated Players Rim Corporation
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Miller Is at Work on Service Story
As First Production for Mayflower

As first of the series of productions

he is ta make for Mayflower Photoplay

Corporation, Charles Miller has selected

"The Law of the Yukon," one of Robert

W. Service's verse-stories of the frozen

North. Work on the picture has begun
along the Canadian frontier in Xew York
state.

The series of out-of-doors pictures are

to be distributed by Realart Pictures Cor-
poration.

Several admirers of Mr. Service wrote

to express their appreciation of Realart

enterprise in picturizing the famous
poetry of the Northwest, it is said, and
describing the proposition as a "memor-
able stride in the art of motion pictures."

Insert Is Reprinted

The colored insert prepared by Realart

to announce Mr. Miller's productions also

came in for a share of favorable com-
ment. It was accorded the honor of be-

ing selected for publication in the March
number of Printing Art. a journal of the

printing trade, as an illustration of the

high class of advertising done in the

motion picture business.

In accordance with the Mayflower
policy of giving a production the best

possible mounting. Director Miller has

built an entire village of the type of the

Yukon when Cheechako and Sour Dough
alike went mad for gold. Dog teams and
sleds have been brought from western
Canada and with them a former officer

of the Royal Mounted Police, who will

be seen in the picture.

Locations Are Chosen

Locations have been chosen both on

Four-Story Building

To House Exchanges
ATLANTA, GA.—Work has started

on the four-story building being erected

at the corner of Marietta and Bartow

streets, which will house film exchanges.

Adolph Samuels, Atlanta motion pic-

ture man, is erecting the building, which

will be entirely fireproof. The project

will represent an investment of $135,000.

Company Opens Offices

OKLAHOMA CITY, OKLA.—The
newly chartered • New State Film Cor-

poration has opened offices in the film

exchange building, 125 South Hudson.

J. E. Foland is president of the company,

with T. R. Richards and Mrs. O. S.

Kelly as the other incorporators.
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| Church Selection Is

Refused as Unclean |

| BROWNSVILLE, ORE.—C a n
|

| you imagine this!

I A local church selected a picture j
| which it wanted screened at j
| Thomas Miller's playhouse.

I The exhibitor said the picture =

| "was unworthy of a place on the j
i theatre program."
1 He intimated that it was neither j
| "clean, wholesome nor entertain- |

|
ing."

|
fcwmi'l»wi,,inn; "

"
'!' ^

the American and the Canadian side of
the frontier, and Mayflower reports it i>

the plan to go out to Banff in the
Canadian Rockies with a view to trans-
ferring the beauty of the mountains to
the screen to round out the pictorial
qualities.

The same policy that was followed in

casting "The Miracle Man" and "Soldiers
of Fortune" has been followed in "The
Law of the Yukon." it is said. The adap-
tation of the Service poem wa* made by
Harry Chandles.

Willis Directs Sales

Of National Theatres
Lloyd Willis has joined the National

Picture Theatres organization as general

sales manager. He has resigned as direc-

tor of United Picture Theatres and as

assistant to President J. A. Berst.

Mr. Willis entered the film business as

assistant general manager for Fox.

Some extensive plans for the distribution

and selling of National pictures will be
announced by him at a later date.

Unique House Planned
PORTLAND, IND.—Walter Swhier

is planning the erection of a picture the-

atre which is to be built completely of

odd-sized stones, matched in quaint and

attractive fashion. Mr. Swhier will give

hir last show at the Crystal on March 27.

Breaking all attendance records during

a week in which the influenza epidemic

was at its height in Minneapolis, was the

accomplishment of William Kotch of the

New Aster theatre.

The attraction was Mabel Normand in

her current Goldwyn attraction. "Pinto."

which, coupled to an aggressive exploita-

tion campaign planned by Mr. Kotch and

Max Doolittle. Goldwyn's local press and

service representative, succeeded in turn-

ing the trick.

Seek Transient Trade

Restrictions imposed by the health

board prohibited standing in the lobby

or foyer and the sale of tickets after the

house was full. The New Aster, situ-

ated in the downtown theatrical section,

ordinarily draws most of its patronage
from the outlying suburban districts.

Realizing that the health board's restric-

tions would all but annihilate the flow of

trade from the suburban districts. Mr.
Kotch concentrated his advertising on
transient trade.

His initial step was to cut his news-
paper advertising appropriation down,
using only calendar "ads." The com-
paign to attract transient patronage was
initiated with the distribution, a few days
before the opening of the picture, of

20.000 novelty heralds announcing the

engagement. This was followed with the

posting of eight twenty-four sheets and
a large number of ones and threes. Car
cards were used extensively.

MRS. SIDNEY DREW
As "The Emotional Miss Vaughn," in the

third episode of her ne\r domestic com-
edy series based on Julian Street's "After
Thirty." Pathe is distributing.

Number Two Is Opened
B ELTON. TEN.—Electric Palace

Number Two has opened under the man-
agement of W. E. Crow. The new play-
house has 450 seats.

From Liberty to Okaw
MATTOON. ILL.—The old Liberty

theatre, renovated and remodeled, has
been opened as the Okaw. H. E. Specker
is manager.

The New Aster's drive to attract the
floating population of Minneapolis was
strengthened by the erection of a novel
lobby display.
The cut-out Mabel Normand and her

leading man. stationed at the entrance,
were taken from the twenty-four sheet.

The rope, one end of which was attached
to Mabel Normand's hand, was strung on
wire and spelled out the word "Pinto"
directly over the boxoffice, with the other
end forming a noose which was stretched
around the figure of the hero on the
opposite side of the lobby.
Attached to the rope were electric

bulbs which, when lighted at night, pro-
duced an impressive effect. The striking
display drew thousands of passersby to
the lobby of the New Aster and played a
big part in the success of "Pinto."
During the course of the showing.

Manager Kotch resorted to the use of
the ancient ballyhoo. He engaged a
young woman, attired her in the "Pinto"
cowgirl costume, and had her parade the
vicinity of the New Aster mounted on a
horse. Attached to the horse's saddle was
a large oil-cloth sign.

Barney Hahn to Increase

Capacity to L100 Seats
STURGEON BAY. WIS.—The Stur-

geon Bay opera house is to be remodeled

into a modern theatre and picture house.

Barney Hahn, owner, announces that he

will increase the seating capacity to

1.100.

Concentrates on Transient Business

And "Pinto" Sets Box- Office Record
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RELEASED SOON!
HENRY B. and HELEN JEROME
WALTHALL EDDY

"THE BOOMERANG"
A gigantic Production
from the great book by

Wm. HAMILTON OSBORNE

NOW BOOKING!
Cosmo Hamilton's Story Beautiful

"SINS OF THE CHILDREN"
Stuart Holmes and Alma Hanlon

Not A Sez Picture

m

3o
C".

AHEATER 5TAR.S

RELEASED MARCH 22ND!
ILLINOIS- -AND- INDIANA

PIONEER FILM CORPORATION OFFERS

E. PHILLIPS OPPENHEIM'S

THE LONG ARM OF MANNISTER
99

WITH

HENRY B. WALTHALL and HELENE CHADWICK
SIX PART MASTER PRODUCTION DIRECTED BY BERTRAM BRACKEN



A. B. Lee of the Gaumoflt Company
whiled away a few profitable hours about

our city during the convention of the "A.

C. E." giving many of the out-of-town

state righters an opportunity to make quick

money upon return to the native heath.

Aw. let him tell you what he sold ; we're

too modest.

While tearing through the corridor of

the Consumers building the other day we
were suddenly blocked in our attempt to

make the 'lift" to the IS floor projection

room, as big '*BiH" Heaney had to be

carried up first. W. E. "Thor" Heaney
tells us the electric washing machine
sales records in his district are solely re-

sponsible for the intensely satisfied mien

he presents these days. Lest we forget

—

he is now acting president of the Logan
Square Trust and Savings Bank during

the absence of pater Heaney.

When Harry Willard, manager of the

local Realart exchange, sends his repre-

sentative to attend any more social affairs,

such as theatre openings, etc.. he should

whisper unto Louis Reichert to lay off

second helpings of the desert. Ice cream
these days is keeping step with H.C.L..

especially in the Aurora market.

Nat Wolf of the Greater Stars Pro-

ductions exchange, while traveling the

Indiana territory'- stopped off at Crown
Point long enough to visit his pal. Fred
Bartholome. of the Crown theatre and

drive out to that new residence Fred has

erected. When one appreciates the natural

modesty of Nat we imagine Fred has

one of the "show places" of Crown Point

from the description handed to us.

You should have seen those brand new
suits delivered to Manager Max Levey of

the local Robertson-Cole exchange the

other day. Looks like Max is agoin' to

show Broadway some thrills along sartorial

lines when he attends the forthcoming

convention to be held in the East of all

exchange managers of the company, along

about March 15.

Would surely relish being there when
Max" dons that orange tinted creation

March 17th if he happens to be crossing

Fifth Avenue while the parade is in prog-

Looks like Spring is about to be with

us in earnest this time. George Moore.
manager of the Orpheum theatre, was
overheard informing the porter to get the

storm doors off the hinges and book them
for a long run in storage. Sic Fauler
has sold his electric heater that was in the

office and with the proceeds of the sale

had that Ford creation given another bath.

Art Schoenstadt and Harry Weiss were
seen buying golf clubs and fishing tackle

at one of the Kresge stores. Johnny
Medxikow drove over to the local steam-
ship ticket office making inquiries regard-

ing season rates to Michigan points in

behalf of J. L. Friedman, president

of the Celebrated Players Film Corp. So
all in all, it looks like an even money
proposition that the balmy zephyrs o"

spring will be here 'ere long.

Reported by "Mac"

part. Henceforth Mort will travel the Illi-

nois territory for the Robertson-Cole ex-
change.

L'nderstand that Si Greiver of the

Greiver Distributing Corp. is taking up a

course in mural art work just for pastime.

He is now a sophomore at the Polachek
"school of art."

Film Salesmen's Ball Notes
Well, the reel ball is now another notch

in local film history and with the many
happy couples in attendance from 9:30

p. m. to 4:00 a. m.. February 27. went
over the top as one of the "biggest crawls"
ever undertaken in behalf of the sales boys
of Chicago and the Central West terrain.

In passing comment please pardon if we
miss some of the notables as the old

Coliseum ball-room covers some territory.

However, we must compliment R. C. Crop-
per, president and general manager of the

Bee Hive exchanges, on the military bear-

ing he presented while escorting Mrs. R.

C. Cropper during the grande marche.

Carl Harthill, manager of the local

Bee Hive exchange, surely rendered major
aid in the subtle manner with which he
guided the charming couple who led the

march. Mrs. George West upon the arm of

Xeal Hart, that popular son of the West,
who can make a buckin' broncho come up
before the camera with the timidity that

a debutante sips her sherbet at a coming
out party.

Joe Brandt, of the National Film Cor-
poration, whose innate modesty" has been
heralded from Coast to Coast, was finally

lured by the strains of Wagner's orchestra

to step off a few intricate fox-trot evolu-

tions, which reminded one of the late

lamented Vernon Castle in his palmy days
about New York's famous dancing salons.

Another graceful exponent of terpsichore

was that of the flaxen haired youth. Nate
Pastel, especially when stepping it off with

that wonderful little brunette miss.

Mort Goldberg, formerly manager of the

Beach theatre has been cast for a new

OLGA PETROVA
Popular screen artist who is touring in
vaudeville, but expects to return to pic-
tures soon with her own company.

Talking about Lieut. Locklear nose

dives and tail spins, the petite Alma Top-
ping of Metro and Fred De Leiden had

'em all on their toes while tripping to the

strains of those "Beal Street blues."

"Chib" Florine must have brought

those blues from the sunny south the way
he lit up with smiles when the orchestra

began to breathe melody, or was it that old

ticket for the Overland Limited that is to

take him to his new appointment as as-

sistant manager of the Pathe exchange
at San Francisco, for which he left on
Februarv 2S?

The committee. Henri Ellman and
Maury Salkin. were very busy young
men in reminding a few nervous couples

to refrain from standing in the draught
as evidenced by the tendency to quiver at

times.

Judging from the gang of out of town
exchangemen who adjourned their conven-
tion to attend the ball, they must consume
a heap of coffee at home and the "tea"

as served at the East end of the ball room
seemed to recompense them for their ab-

sence from the old fireside.

The boys of the Celebrated Players ex-

change were much in evidence with John
Mednikow. Dave Dubin. Sam Rieger and
the latest addition to their sales staff. Joe
Wolf, taking the dance floor every now
and then.

Jim MfRTAGH of the Unity Photplays
exchange has his sales team. Schiff and
Frachman. attending as chaperons to the

two charming members of the organization,

the Misses Ritter and Sternburg. "H. E.

N.," prolific trade paper scribe of national

repute, was quite a thrill each time he
stepped to the merry whirl.

Harold Gimbel. representative of Charles

Pyle Sign Company, must have figured the

affair as a "stag" with the lonesome entree

he made about ten bells. Never weep.

Harold, we will hold out an extra girly

the next party.

Ad Powell, one of Chi's leading ex-

hibitors, was a busy lad trying to shake

the hands of his many friends at once,

much resembling a mob scene as portrayed

upon the screen. Latest reports are that

Ad is slowly convalescing.

J. Lancelot Friedman has installed, or

caused to be installed, in the offices of the

Celebrated Players Film Corporation, a

handsome new quarter-sawed southern

pine switchboard, with a capacity of two
quarts of outgoing calls daily.

Henri Oliver Martin, general manager,
secretary, treasurer. Prime Minister and
Ambassador Extraordinary- P ro tern, of the

Fred Linick Enterprises, succeeded in hir-

ing a train to carry himself and C. W.
Ennis down to Mississippi, where they will

add a few deft touches to the Sennett
Bathing Girls show now - playing in those

parts. That's the reason they gave for

going. The weather is cold in Chicago.

Ben Garetson became the proud father

of another batch of "flu" germs during the

week.
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Loi IE Bu m, the Monarch of the Mon-
arch theatre, has packed his toothbrush

and his other collar, preparatory to setting

sail for the Coast. California is the only

place where Blums bloom in winter any-

way, says Louie, which is the main reason

for his vacation.

And just as we gallop to press. J. L
Friedman informs us "The Gump" him is

selling rapidly to state right buyers.

Several territories sold during the week.

George Levy, Iudiaua representative for

the Unity Photoplays Company, was found

the other day at headquarters figuring his

"totals" for the "Lightning Bryce" serial

set-ins with the Hoosier theatres. If what
George says is true the only houses he has

failed to land yet can he counted on the

lingers of the left hand. We'll murmur,
great work.

II. W. Peteks, well known and popular

film salesman ahout these parts for the

Pathe exchange and recently transferred

to the 1-os Angeles branch, has been pro-

moted to special representative on the

Pacific coast tcrri ory.

Sam Abraham son. owner of the Gold
theatre, let us all in on another accomplish-
ment of hisn. Yep, Sam is an oratorical

spell-binder. The walls of the Unity photo-

play exchange rung with his mellowed
tones the other day and he wasn't hollerin'

for additional advertising paper nor a re-

duction on (ilium rental, either.

"Ever-Ready-Reel" Is

Shown at Convention
During the recent conference of inde-

pendent exchange owners in Chicago, the
Ever-Ready-Reel was demonstrated by
Harry Hinrichs, secretary of the Ever-
Ready Sales Company.

It is a reel within a reel, which with
a few changes can be adjusted to any
projection machine. It was demonstrated
in Chicago on a Devry portable machine.
The Ever-Ready-Reel consists of two

plates, incorporating a series of rollers
arranged in a circular series, taking the
film from the outside in and inside out.
The construction is said to be simple and
practical, and different from anything
else previously exploited.

National Film Provides

New Homes'for Animals
To car.e for the animals used in come-

dies now being produced by six units at
the studios of the National Film Cor-
poration of America, I. Bernstein, general
manager, is constructing a mobile "loose-
leaf" cage, which will be built in units
of two cages each.
When completed, the cages will house

forty animals of the smaller sort. Large
beasts will be kept in corrals. The cost
of the cages will be $1,000.

99-Year Lease Granted
RICHMOND, IND.—The Victor

Company of Ft. Wayne, has obtained a
ninety-nine-year lease on the Wakefield
block at the corner of Ninth and Main
streets. A motion picture theatre will be
erected on the site.

To Open Second House
MENA, ARK.—Mena will have two

motion picture theatres as soon as C. N.
Jenkins of Foreman, has remodeled a
building which he has purchased here.

Pathe to Distribute

Max Linder' s Vehicle

And "Lifting Shadow"
Pathe's promise of big things in the way

of features for this spring has been par-

tially fulfilled, it is announced, with the

addition to the schedule of two produc-
tions, one of which will bring back to the

American screen the French comedian,
Max Linder.

Pathe has taken over the distribution

of "The Little Cafe," a five-reel comedy
starring Mr. Linder, and will publish it

on April 2o.

Publish "Lifting Shadows"
Pathe also will issue Leonce Perret's

latest contribution to the silent art, "Lift-

ing Shadow," in which Emmy Wehlen is

starred. This production has been set for

issuance on April 4, following Blanche
Sweet in "The Deadlier Sex."
"The Little Cafe" is an adaptation of

the successful stage play of the same
name, produced by Klaw and Erlanger.

C. M. S. McClellan adapted the play from
the French, "Le Petit Cafe."

Miss Dawn Was Featured

Hazel Dawn, whose most recent triumph
is "L'p In Mabel's Room." was featured
in this production, in which other promi-
nent players were Alma Francis, Harry
Depp and Marie Fmprcss. In the Linder
\ersion of tin .lane success Wanda L\on
portrays the part played on the stage by
Hazel Dawn.

"Lifting Shadows" was adapted b_\

Leonce Perret from the famous story by
Henri Ardel.

Emmy Wehlen was signed by Mr. Per-
ret for the leading role in his newest
screen work. Wyndham Standing has
the principal male role. Stuart Holmes
plays the heavy.

Arrow Issues Western
Film Featuring Myers

The Arrow Film Corporation now is

distributing a series of two-reel western
pictures known as the border pictures,
featuring Harry Myers and Allie Ray.
This is a 'series of six two-reel west-

erns that are said to be full of action, and
give Harry Myers a chance to do his best
work. Allie Ray is said to do some
clever work in these short dramas.
The pictures are entitled: "Squatters'

Rights," "The Trail's End," "When Lad
Came Home," "On the High Card,"
"A Modern Lochinvar," and "The Wild-
catter."

"Trailed By Three' ','Goes

Into Theatres"on'Aprir4
The various departments in the serial

division of Pathe Exchange. Inc.. are oc-
cupied these days with plans for the
next serial publication. "Trailed by
Three," a fifteen episode adventure story
costarring Stuart Holmes and Frankie
Mann, that will begin its public career
on Sunday, April 4.

Miss Rich Retained^by

New Goldwyn Contract
Irene Rich, who has played opposite

Will Rogers in several of the Goldwyn
star's pictures, has signed a contract
which will keep her in Goldwyn produc-
tions for a period of years. Miss Rich
now is playing the lead opposite Mr.
Rogers in "Jes' Call Me Jim." which is

being filmed under the direction of Clar-

ence G. Badger at the Culver City
studios.

Theme Is Vital

Allen Holubar Declares Films
Lacking Sincerity Will Not Reach

Goal Studies Music To Attain

Valued Quality

By A'len HiluW
Every shadow play to be successful

must have a theme running through it

the same as a motif in music or poetry.

The great music masters, Beethoven and
Chopin, interpreted their themes through

the ear; the shadow play must do this

through the eye, yet without giving the
same identical effect to the senses. To
gain a correct idea of what the great
music masters' themes or thought
processes were when they composed
their work, I have listeiwd time and
again to their works in concerts or on
the phonograph and then have looked
up their biographical or autobiographical
sketches to ascertain what their feel-

ings were at the time when they com-
posed their work. In this manner, it is

easy to interpret joy, sorrow, pathos
and at just the exact shades with the
lights and shadows that the master in-

tended. This work of the great music
masters has been a great help to me in

producing screen dramas. In the theme
of mother love, running through the
"Heart of Humanity," I introduced the
intangible, indescribable quality, often
called the sixth sense, a mother's intui-

tion. All her sons were killed in battle
and yet before they departed she intui-

tively knew they were in danger. There
was also an episode, showing for the
first time, how the mother felt near her
the presence of the spiritualistic de-
parted sons.

I do not believe any screen drama can
be highly successful unless the director
firmly believes in the sincerity of the
theme in his efforts. If the theme lacks
sincerity, the play cannot live.

FILMS FOR SALE
1,000,000 FEET

Alt Makes, Lengths and Varieties
$4.00 per reel and up

Send for List.

FEATURE FILM COMPANY
Loeb Arcade Minneapolis, Minn.

TO MANAGE THEATRE
A live, energetic manager of over four-

teen years' experience. Havemanaged
several of Chicago's biggest theatres.
Desires to locate in city or town of about 50,000.

Highest of references exchanged.

Address EXHIBITORS HERALD 114

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by Statet, »4.00
Per M.

1070 Film Exchange! $7.50
313 manufacturer* and etudioe 4.00
368 machine and supply dealer* 4.00

Further Particalan:

A. F.WILLIAMS. Ml W. Mmt St, CMaa
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I NAZIMOVA-SODA WATER "TIE-UP"
j

Ripley, O., Exhibitor Persuades Fountain Men
To Serve Nazimova Drinks and Sundaes While
Showing "Eye for Eye at His Gayety Theatre
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Billy V. Maddox, owner and manager
of the Gayety theatre, Ripley, O., used

the prohibition situation to advantage by
persuading proprietors of the local soda
fountains during his run of Nazimova's
''Eye for Eye" to serve Nazimova sodas,

Nazimova sundaes and Nazimova hot
chocolate.

This stunt, combined with broadside
newspaper advertising, put over this pro-

duction by the Russian actress with a

bang, Mr. Maddox reports.

Asks for More Productions

The success of "Eye for Eye" drew
from Mr. Maddox an inquiry for more
of the Nazimova pictures. In his letter

to Metro's Cincinnati exchange he said:

"Give us her new stuff and we will put
it over and get the business and put
Metro pictures on the map here."

The home office of Metro Pictures
Corporation agrees with W. W. Row-
land, branch manager in Cincinnati, who
wrote to Mr. Maddox:

Exhibitor Must Put It Over
"This is the kind of stuff that does one

good to receive. In the writer's opinion
there are a great many pictures that are

being produced that are A No. 1 in

every respect, but it is up to the ex-
hibitor, from a publicity standpoint, to
put them over, and we congratulate you
upon your methods, and I am going to
ask that in booking all of our features
that you get your press matter as far in
advance as possible and go over same
carefully. No doubt you will find some
suggestions there that you can adopt
and others that you can improve upon."

While this letter to Mr. Maddox was
in transit, Mr. Rowland reported that
he sold that exhibitor all of the Nazimova
pictures, besides the Screen Classics, Inc.,

productions, "Lombardi, Ltd.," starring
Bert Lytell; "Fair and Warmer," star-
ring May Allison, and "Please Get Mar-
ried," starring Viola Dana. .

Bessie Love at Work
On Her First Picture

LOS ANGELES.—Bessie Love has
started the work of filming her first in-

dependent production under her con-
tract with the A. J. Callaghan company.
The picture is being made at the Holly-
wood studios and is directed jointly by
Joseph de Grasse and Ida May Park

grace: c i \ aiid
Who is .starring in a .series of two-reel
comedies being produeed by the National
Film Corporation for the Marion H.
Kohn Productions.

Issue Building Permit
LOUISVILLE, KY.—Permit has been

issued for the construction of the $300,-

000 Rialto theatre, which will seat 3,200
persons.

Old World and South America Will
Be Covered Thoroughly by Fox News

"Kentucky Colonel**

Expected to Develop
Surprise at Premiere

That "The Kentucky Colonel," re-

cently completed by the National Film
Corporation of America, will give east-

ern film buyers a genuine surprise when
the first print is show-n in New York, is

the prediction made by Harry M. Rubey
president of the National, in a message
to Joe Brandt, eastern representative.
Because of the wealth of details in the

original Opie Read story, the first print
will be in eight reels. Whether the fea-
ture will be reduced to seven reels, as
was originally intended, will be decided
on later, according to Mr. Brandt.
There is nothing spectacular about

"The Kentucky Colonel," it is said. Al-
though large groups of extras were used
at times, no mob scenes play any great
part in the story,- which has an appeal
that is universal. Mr. Read is almost as
well known a lecturer as he is an author,
especially in the Middle West, where his
name is a household word in all classes
of society.

Kelly and McCarthy
To Produce Pictures
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Cameo
Productions is the latest independent
producing company to be formed, with
Robert H. Kelly, lately associated with
Colin Campbell in the production of
"Corsican Brothers" and formerly pro-
duction manager of the Empire All Star
Corporation at Glendale, Long Island,
and Henry A. McCarthy, author and
scenario writer, as executive heads.

Kelly will direct from McCarthy's
scripts. Others interested in the com-
.pany are Frank C. Fanning and Robert
E. Murray.

In the belief that the people of this

country are deeply interested in news
pictures from abroad, especially since
the war, William Fox. editor of Fox
News, has laid plans for an extensive
development of news sources in the old
world and in South America.

Fox News already has cameramen in

all the capitals, and at many other
points, but Mr. Fox announces that he
is determined that his reel shall contain
every interesting item of news no mat- *

ter where it occurs, and regardless of

the expense entailed.

To Carry Out Plans

One of the objects of Winfield R.

Sheehan, general manager of Fox Film
Corporation, on his present trip to Eu-
rope is to carry out Mr. Fox's plans with
regard to Fox News, it is said. Mr. Shee-
han will arrange for the services of

cameramen in various parts of England,
Scotland, Wales and Ireland.

In France he will increase the size

of the staff controlled by the Paris of-

fice, and will see that Northern France,
which is expected to become a mecca
for tourists, is properly covered. He will

do the same in Germany, and in Spain
he plans to see that more news pictures

come from that country than America
has been receiving.

Instructs Far East Men
Although his present itinerary does

not take him to the Far East, Mr. Shee-
han, before his departure from New
York, was in cable communication with
representatives in China, Japan, Siberia,

Korea and India, instructing them to be
sure that those fields were thoroughlv
drawn upon for the latest news pictures.

When Mr. Fox last summer deter-

mined upon the establishment of a news
reel, he was much impressed by the pos-

sibilities of a well conducted screen
newspaper devoted to binding together
in spirit all the nations, and he enunci-
ated the principle that at all times Fox
News would aim to further the cause of
universal peace. President Wilson at
one time congratulated Mr. Fox on his

enterprise and wished him every success.
Mr. Fox believes that no better serv-

ice can be rendered to the cause of peace
than by instructing all peoples in the
ways of their neighbors, and that there
is no more efficient means of doing this

than by the news reel.

Allen Buys Foreign
Territory for "Tex"

The Arrow Film Corporation reports
the sale of the twelve five-reel detective
features entitled "Tex, Elucidator of
Mysteries," to L. H. Allen for the fol-

lowing foreign territories: Mexico.
Cuba. Porto Rico, San Domingo, Vene-
zuela, Central America, Panama, Canal
Zone. Argentine, Uruguay. Paraguay,
Chili, Bolivia, Peru, Brazil, Italy, Spain,
Portugal. India. Burma, Ceylon, China.
Japan, Straits Settlements, Dutch East
Indies. Phillipine Islands, Turkey, Meso-
potamia, Egypt and Syria.

Film Dickens Book
LOS ANGELES.—Charles Dickens'

"Old Curiosity Shop" may be put on the
screen this year with Bessie Love in the
role of Little Nell.

American Sues Fisher
LOS ANGELES. — The American

Film Company has brought suit against
Margarita Fisher, claiming $52,000 dam-
ages for alleged breach of contract.



•The Hellion,'
'Eve in Exile.'

AMERICAN FILM COMPANY
Distributed Through Pathe Exchange!.

FLYING "A" SPECIALS
five reels, with Margarita Fisher.

lt ,
' seven reels, with Charlotte Walker.

'The Valley of Tomorrow." five reels, with William Russell.

"The Honey Bee," six reels, with Margarita Sylva.

ARROW FILM CORPORATION
'Vigilante*," seven reels.

'Fool's Gold," six reels, with Mitchell Lewis.

'The Law of Nature," with Vincent Coleman.
"When the Desert Smiled," five reels, with Neal Hart.

•The Mysterious Mr. Browning," five reels, with Walter Miller.

"The Profiteer," six parts, with Alma Hanlon.
The Sunset Princess." five parts, with Marjorie Daw.
•VTiss Arizona." five parts, with Gertrude Bondhill.

"The Wolves of Wall Street," six reels, with Cobb and Johnson.

"The Desert Scorpion," five reels, with Cobb and Johnson.

CHRISTIE COMEDIES
UNH nREL, ISSUED WEEKLY

"Home Brew."
"Her Bear Escape."
'Bobby's Baby."
'Settled Out of C»urt."
'All Jazzed Up."
Two A. M."
'Kidnapping Caroline."
"A Looney Honeymoon."
"Kids and Kidlets."
"Fair but False."
"Nearly Newlyweds."
"Watch Your Step-Mother."
"Mary's Nightmare."
"Should Husbands Dance?"
"Why Wild Men Go Wild.'
" 'Twas Midnight."
"Papa By Proxy."
"Furs and Folly."
"Call a Cop."
"Oh Doctor, Doctor."
"Ducks."
"It takes a Crook."
"Monkey Shines."
"Should a Husband Tell?"

TWO HEEL SPECIALS
Nov.—"A Roman Scandal." with Colleen Moore.
Dec.
—"Go West, Young Woman," with Fay Tincher.

Jan.
—"Save Me, Sadie." with Eddy Barry.

Feb.
—"Her Bridal Nightmare."

EDUCATIONAL FILMS
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Dav and Night at Coney Island."
"War Spruce."
"The Second Chance."
"The 'Why* of a Volcano."

EQUITY PICTURES
"Eyes of Youth," with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters

FILM MARKET, INC.
'The House Without Children," seven reels, with Richard Traven.

FIRST NATIONAL EXHIBITORS' CIRCUIT. INC
"Bill Apperson's Boy," six reels, with Jack Piclrford.
"Choosing a Wife," six reels.

"Burglar by Proxy," five reels with Jack Pickford.
"The Hoodlum," five reels with Mary Pickford.
"A Temperamental Wife," five reels, with Constance Talmage.
"Her Kingdom of Dreams," five reels, with Anita Stewart.
"Back to God's Country," seven reels, with Nell Shipman.
"In Wrong," five reels, with Jaclc Pickford.
"The Thunderbolt." with Katherine MacDonald.
'The Mind the Paint Girl," with Anita Stewart.
"The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills." with Mary Pickford.
"The Greatest Question" (D. W. Griffith production).
"Daughter of Two Worlds." with Norma Talmadge.
"In Old Kentucky." with Anita Stewart.
"The Beautv Market," with Katherine MacDonald.
"The Twilight Baby," three part comedy, with Lloyd Hamilton.
"The Inferior Sex," with Mildred Harris-Chaplin.
"A Day's Pleasure," with Charles Chaplin.
"Even as Eve," seven reels, with Grace Darling.
"The Turning Point," five reels, with Katherine MacDonald.
'The River's End," five reels (Marshall Neilan Production).
"Polly of the Storm Country," five reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORP.
PARAMOTJNT-ARTCRAFT PICTURES

'Victory" (Maurice Tourneur production).
'More Deadly Than the Male,'' with Ethel Clayton.
'The Cinema Murder" (Cosmopolitan).
'His Wife's Friend," with Dorothy Dalton.
'Behind the Door" (Ince supervised special).
'Hawthorne of the U. S. A.," with Wallace Reid.
'A Girl Named Mary," with Marguerite Clark.
'Red Hot Dollars," five reels, with Charles Ray.
'Everywoman," with All Star Cast.
'Wanted—A Husband," five reels, with Billie Burke.
'The Woman in Suit Case," five reels, with Enid Bennett.

Dee.
Dec.
Dec.
Dec.
Dec.
Dec.
Dec-
Dec.
Dec
Dec.
Jan.

7—

'

7—'
14—'
21—'
14—'
21-^
21—'
28—'
28—'
28—'
4—'

Jan. 4
—"Too Much Johnson," five reels, with Bryant Washburn.

Jan. 4
—"The Thirteenth Commandment," five reels, with Ethel Clayton

Jan. 18—"The Tree of Knowledge," five reels, with Robt. Warwick.
Jan. 25—"What's Your Husband Doing?" five reela, with McLean and May
Jan. 25—"The Copperhead," five reels (Super-Special).
Feb. 1

—"Double Speed," five reels, with Wallace Reid.
Feb. 1

—"All-of-a-Sudden, Peggy," five reels, with Marguerite Clark.
Feb. 8—"The Six Best Cellars," five reels, with Bryant Washburn
Feb. 16—"On with the Dance," seven reels, with Mae Murray.
Feb. 16—'The Amateur Wife," five reels, with Irene Castle.
Feb. 22—"Black Is White," five reels, with Dorothy Dalton.
Feb. 22—"Mary's Ankle," five reels, with MacLean and May.
Feb. 29—"Huckleberry Finn" (special).
Feb. 29—"Young Mrs. Winthrop," five reels, with Ethel Clayton.
Feb. 29—"Dangerous Hours." five* reels, with Ince cast.

Mar. 7—"Alarm Clock Andy." five reels, with Charles Ray.
Mar. 7—"His House in Order," five reel*, with Elsie Ferguson.
Mar. 14—"Jack Straw." five reels, with Robert Warwick.
Mar. 14—"Mary Ellen Comes to Town," five reels, with Dorothy Gish.
Mar. 21—"Why Change Your Wife," six reels, with Special Cast.
Mar. 21—"Excuse Mv Dust," five reels, with Wallace Reid.
Mar. 21—"April Folly." five reels, with Marion Davies.
Mar. 28—"My Lady's Garter," five reels, M. Tourneur production.
Mar. 28—"Easy to Get," five reels, with Marguerite Clark.

ONE AND TWO HEEL COMEDIES
Dec.
Dec.
Dec.
Dec.
Dec.
Dec.
Jan.
Jan.
Jan.
Ian.

Jan.
Feh.
Feb.
Mar
Mar

7—Sennett, "A Lady's Tailor." two reels.
7—Briggs, "After the Circus, one reel.

PEARL WHITE SERIES

14—St. John, "Speed," two reels.
81—Sennett, "The Speak Easy," two rem.
21—Briggs, "Those Distant Cousins," one reel.

28—Truex. "Too Good to Be True," two reels.
4—Sennett, "The Star Boarder."
4—Burton Holmes, "Gaping Gullett of Gify."

11—Arbuckle. "The Garage. '

11— B*riggs, ' Houseclcaning."
18—Sennett, 'The Star Boarder," two reels.
15—Sennett. "Ten Dollars or Ten Days," two reels.
22—De Haven. "Hoodooed." two reels.
14—De Haven, "Teasing the Soil," two reels.
28—Al St. John, "Cleaning Up," two reels .

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
"Evangeline." with All Star Cast.
"Kathleen Mavourneen," with Tbeda Bara.
"Should a Husband Forgive"? with All Star Can.
"The Strongest," with All Star Cast.
"While New York Sleeps," with All Star Cast.

WILLIAM FARNUM SERIBS
"Wings of the Morning."
"Heart Strings."
"The Adventurer."

TOM MIX SERIES
"The Daredevil."
"The Feud."
"The Cyclone."
"3 Gold Coins."

"The White Moll."

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle," with Gladys Brockwell.
"The Shark," with George Walsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh." with Gladys Brockwell.
"Tin Pan Alley," with Ray and Fair.

"Her Elephant Man." with Shirley Mason
"What Would You Do?" with Madlaiae Traverse.
"The I-ast Straw." with Buck Tones
"The Hell Ship," five reels, with Madlaine Traverse.

SUNSHINE COMEDItca
"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."

MTJTT ANO ji.r r

"Iceland."
"Cutting Out His Nonsense."
"For Bitter or for Verse."
"He Ain't Done Right by Our Nell" (Rural Melo.).

"On Strike."
"Shaking the Shimmy."
"How Dry I Ami"
"The Plumbers."
"I'm Ringing Your Party"?
"Fishing.
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."
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ROBERT BRl'XTOX PRODUCTIONS

"A White Mac's Chance." five reels, with J. Warren Kerrigan.

•The Joyous Liar," five reels, with J. Warren Kerrigan.

The Lord Loves the Irish," five reels, with J. Warren Kerrigan.

"Live Sparks," five reels, with J. Warren Kerrigan.

NATIONAL-BILLIE RHODES PRODUCTION !»

The Bine Bonnet." six reels, with Billie Rhodes.

JOSEPH LEVERIXIi PRODUCTIONS
"His Temporary Wife," six reels, with Special Cast.

HALL-ROOM BOYS PHOTOPLAYS, INC.
Dec. i

—'The Chicken Hunters," two reels.

Dec. 15
—"Farming the West," two reels.

Dec. 29—"The Lovable Scamps." two reels.

JANS PICTURES, INC.
"Love Without Question," seven reels, with Olive Tell.

"Nothing a Year," seven reels, with Olive Tell.

JUNGLE COMEDIES
"Dreamv Chinatown."
"One Big Night."
"As Others SeeAIs."
"The Deserter."
The First Flivver."
"Tilm Fairies."

"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Dec. I

—"A Burlesque on Carmen," four reels, with Charles Chaplin
Feb. 1—"The Champion," two reels, with Charles Chaplin.
Mar. 1

—
"Jitney Elopement," two rels, with Charles Chaplin.

Apr. 1
—"Work," two reels, with Charles Chaplin.

May 1
—"By the Sea." one reel, with Charles Chaplin.

MASTER FILMS, INC.
Torchy Comedies, five reels, with Johnny Hines.

METRO PICTURES CORPORATION
SCREEN CLASSICS, INC., SPECIALS

"Lombardi, Ltd.," seven reels, with Bert Lytell.

"Please Get Married," six reels, with Viola Dana.
"Fair and Warmer," six reels, with May Allison.

"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-ofTs." six reels, with May Allison.

'"The Willow Tree," six reels, with Viola Dana.
The Right of Way," six reels, with Bert Lytell.

"The Best of Luck." six reels (Drury Lane Melodrama)
"Old Lady 31." six reels, with Emma Dunn.
"Shore Acres." six reels, with Alice Lake.
"Eliza Comes to Town." six reels, with Viola Dana.
"Juda," six reels, with May Allison.
"Alias Jimmy Valentine," six reels, with Bert Lytell.
The Hope," six reels, with a Special Cast.

NAZIMOVA PRODUCTIONS
"'Out of the Fog," seven reels, with Narimova.
'The Red Lantern." seven reel*, with Nazimova.
"The Brat," seven reels, with Nazimova.
"^'roreer Than Death " six reels, with Nazimova.
'The Heart of a Child," seven reels, with Nazimova.

TAYLOR HOLMES PRODUCTIONS
"Nothing But the Truth." six reels.
"The Very Idea." six reels, with Taylor Holmes.
"Nothing But Lies," six reels, with Taylor Holmes.

PATHE EXCHANGE, INC.
PATHE SPECIAL FEATURES

Sept. 14—'The Virtuous Model," six reels, with Dolores CastineUi.
Sept. 28—"The Twin Pawns," six reels, with Mae Murray.
Dec 14—"The A. B. C. of Love." six reels, with Mae Murray.
Mar. 14—'Tarnished Reputations," five reels, with Dolores Cassinelli.

A.g.
Sept
Dee.
Feb.

Feb.

J»e
Oet.

FRANK KEENAN PRODUCTIONS
17—'The World Aflame," six reels, with Frank Keenan.
21—"The False Code." five reels, with Frank Keenan.
7—"Brothers Divided." five reels, with Frank Keenan.

*8—"Smoldering Embers," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
1—"Other Men's Shoes," seven reels, with Crauford Kent.

VIRGINIA PEARSON PHOTOPLAYS, INC.
8— Bishop's Emeralds," six reels, with Virginia Pearson.5—"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS, INC.
Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creighton

Hale.
Nov. 16—'The Right to Lie." seven reels, with Dolores Cassinelli.

v?
85—""T^r Web of Deceit." six reels, with Dolores Cassinelli.

Mar. 7—"In Walked Mary," five reels, with June Caprice.

J. STUART BLACKTON PRODUCTIONS
3ct. 19—"The Moonshine Trail," six reels, with Sylvia Breamer and Robt

Gordon.
Sot. 30—"Dawn." six reds, with Sylvia Bremer and Robert Gordon.
Tan. 4

—"My Husband's Other Wife." six reels, with Sylvia Bremer and
Robert Gordon.

J. D. HAMPTON PRODUCTIONS
Sov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet.
Dec- 21—"The Prince and Betty," five reels, with William Desmond.
Jan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 16—"Respectable by Proxy," six reels, with Sylvia Breamer and Rob

ert Gordon.

HOBART HENLEY PRODUCTIONS
Not. 2—'The Gay Old Dog." six reels, with John Cumberland.

REALART PICTURES
SPECIAL FEATURES

"Soldiers of Fortune" (Dwan), seven reels.
"The Mystery of the Yellow Room" (Chautard). six reels
"The Luck of the Irish" (Dwan), six reels.

No Vibration

in the De Vry!

YOU can balance a De Vry on a

tea cup and it produces motion
pictures as if shot from a stone wall.

You can put the De Vry on a table,

a chair—on any non-rocking object

with four legs or none, and it does
perfect work. It's in a class by itself

in this, as in all other respects. See
it and know for yourself.

Preview with a DeVry!

A projector which stands up to that test

is what professionals need for previewing.

To a Film Exchange, also, a DeVry is

invaluable.

We ask that you let us give you a De Vry
demonstration. Say the word and our rep-

resentative from one of 60 cities will come
and show you— in your own office.

There's nothing like the DeVry. So light!

So handy! So compact! Remember, a poor
projector kills a good film. So see the

DeVry before you decide. It is endorsed

by the best and most successful people in

the motion-picture profession.

A letter, or the coupon below filled out

and signed, lets you see for yourself. Why
not send the coupon today?

V The DeVry Corporation
1232 Marianna Street, Chicago

New York Office - - 141 West 42d Street

The De Vry Corporation, 1232 Marianna St.. Chicago. Dept. B.

rn Yes. You may gii« demon-

strations of the De Vry,

uithout obligation, at

the follou ing address.

U Yes. Please send free hock-

let as soon as it is off

the press.

Name..

Street

City

State*

.

T

53E J
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STAR PRODUCTIONS

"Anne of Green Gables," six reels, with Mary Miles Mintor
"Erstwhile Susan." five reels, with Constance Binney.
"The Fear Market." five reels, with Alice P.rady.

"Judy of Rogue's Harbor," five reels with Mary Miles Minter.

"The Stolen Kiss," five reels, with Constance Binney.
"Sinner," five reels, with Alice Brady.

KOBERTSON-COLE PICTURES
SUPERIOR PICTURES

Nov. —"The Illustrious Prince," with Sessue Hayakawa
Nov. —"The Blue Bandanna," with William Desmond.
Nov. —"A Fugitive From Matrimony," with H. B. Warner
Dec. —"Where There's a Will," Brentwood production.

Dec. —"Beckoning Roads," with Bessie Barriscale.

Dec. —"The Tong Man," with Sessue Hayakawa.
Dec. —"The Golden Hope," with Edith Storey.

Nov.
Dec.

Dec.
Dec.

Dec.
Dec.
Dec.

Dec.
Dec.
Dec.

SPECIALS
-(Tourneur). "The Broken Butterfly."

-(Gasnier), "The Beloved Cheater.

SUPREME COMEDIES
-"Good Night Judge."
-"Struck Out."

MARTIN JOHNSON PICTURES
"Tulagi a White Spot in a Black Land."
-"Through the Isles of the New Hebrides."
-"The Home of the Hula Hula."'

ADVENTURE SCENICS

-"The Forbidden River."
-"Just Over Yonder."
"I and the Mountain."

M HANI) COMEDIES
Nov. —"Too Many Bills

"

Nov. —"Is Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRIS :S

SELZNICK PICTURES
Distributed by Select Exchanges.

'The Country Cousin," five reels, with Elaine Hammerstem.
"Sealed Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro

duction.)
The Glorious Lady," five reels, with Olive Thomas
'Piccadilly Jim," five reels, with Owen Moore.
"Out Yander," five reels, with OliTe Thomas. (A Ralph Ince Production i

"The Broken Melody," five reels, with Eugene O'Brien.
"A Regular Girl." five reels, with Elsie Janis.
"Greater Than Fame," with Elaine Hammerstein.
"Who's Who," with Owen Moore.

'Sooner or Later," with Owen Moore.
"Footlights and shadows,' with Olive Thomas.
"His Wife's Money," with Eugene O'Brien. (A Ralph Ince Production )The Woman God Sent," with Zena Keefe.
"The Imp," five reels, with Elsie Janis.

SELECT PICTURES
Distributed by Select Exchanges.

"Th» Undercurrent," five reels, with Guy Empey.
\

"A Scream in the Night." six reels, with Ruth Budd.
Faith of the Strong," five reels, with Mitchell Lewis.

'Isle of Conquest," five reels, with Norma Talmadge.
"The Last of His People," with Mitchell Lewis.
"She Loves and Lies, with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exchanges

"Blind Youth," five reels, with special cast.
"Just a Wife, ' five reels, with special cast.

REPUBLIC PICTURES
Distributed through Republic Exchanges.

Twelve Ten," five reels, with Marie Doro
"The Blue Pearl." five reels, with Edith Hallor.
"The Amazing Woman." five reels, with Ruth Clifford.
"Girl of the Sea." Williamson Submarine Production.
Trilby," (reissue), Maurice Tourneur Production with Clara Kimi..

Young.
Wm. J. Flynn Series, two reels, with Herbert Rawlinson.
Judge Brown Series, two reels.
Twelve Chaplin Re.issues, two reels.
"Dad's Gill," five reels, with Jackie Saunders.
"The Gift Supreme." five reels.
"The Only Way Trail," five reels, with Edythe Starling.
"Mothers of Men," fve reels.

News Hrrla
* Kiiins ODntci, ev»iy Tuesday and Saturday.

WM. L. SHERRY SERVICE
Available at all Hallmark Exchanges

Marriage for Convenience," six reels, with Catherine CaJven
( akbre «o."
Twilight," six reels, with Doris Kenyon.
'Love and the Law," - x reels. (Edgar Lewis traduction <

TRIANGLE FILM CORPORATION
(.Available at United Theatres Exchanges.)

Nov. 23—"Flame of the Yukon." six reels, with Dorothy Dalton.
IVc. 14—"Betty of Greystone." five reels, with Dorothy Gish.
"The Clodhopper," five reels, with Charley Ray.
"A Gamble in Souls," three reels, with Dorothy Dalton.
"The Tiger Girl," five reels, with Lilian Gish.

^-1 Illflltlfllllllllflllllallllllllllfllllll Illlllllllllll'lllllllf llll tlllllllllllllllllllllllll Illllll tlltlllilllllllltlltllllllfllllllltl''

I WE TOLD YOU SO
BUT--

I DON'T TAKE OUR WORD FOR IT. 1

| BOOK THEMAND SEE FOR YOURSEVES.

| VIRTUOUS MEN

| FOOLS GOLD |

| BROWN OF HARVARD

| PENNY PHILANTHROPIST [

IARTHUR S. HYMAN ATTRACTIONS I

e CHICAGO, Consumers Bldg.

1 W. G. McCOY, Mgr.
DETROIT, Film Bldg. \

C. O. BROKAW, Mgr. =

Tii-isiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiifiiiiiiiiiiiiiiiiiiiiiiir?
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HARRY GARSON
"Ibc L opardoaablf Sin. ' ~igfti ied&, wilt) Blanche ^weet
'I be hushed Huur five reels, with Blanche Sweet

MURRAY W. GARSSON
"A Dream of Fair Women."

GAYETY COMEDIES
'Fireman! Save My Gall", with George Ovey.
'Ladies Must Dance," with George Ovey.
•Bounced," with George Ovey.
'A Sapbead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Love," with George Ovey.
Twin Bedlam." with Billy Bletcher-Vera Reynolds.
"Why Cooks Go Cuckoo," with George Ovey.
"Dry and Thirsty," with Billy Bletcher-Vera Reynolds.
"Good Morning, Nurse," with George Ovey.
"Parked in the Park," with Billy Bletcher-Vera Reynolds.
"Hip, Hip, Hypnotism." with George Ovey.
"Rough on Rubes," with Billy Bletcher-Vera Reynolds.
"Silk Stockings." with George Ovey.

GOLDWYN PICTURES CORPORATION
GOLDWYN STAR PRODUCTIONS

'The Girl from Outside," seven reels. Rex Beach Special
"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.

"Flame of the Desert," seven reels, with Geraldine Farrar.
"The Loves of Letty." five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex." five reels, with Tom Moore.
'Toby's Bow," five reels, with Tom Moore.
"The Silver Horde," five reels (Rex Beach).
"The Cup of Fury," five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
'The Little Shepherd of Kingdom Come," five reels, with Jack Pickford
'The Pali^er Case." five reels, with Pauline Frederick.
"Water, Water, Everywhere," five reels, with Will Rogers.

GOLDWYN SPECIALS
'For the Freedom of the East" (Betzwood), iix reels.

"The Border Legion," six reels.

The Eternal Magdalene," iix reels.

FORD EDUCATIONAL WEEKLY
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Again.
Eventide.

CAPITOL COMEDIES
'The Little Dears." two reels with Carter De Havens.
"A Sure Cure," two reels, with Carter De Havens.

HKVMMIN S'lAlt SERIES
"Speedy Meade," five reels, with Louis Bennison.
The Road Called Straight," five reels, with louis Bennison.
"High Pockets." five reels, with Louis Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

GOLDWYN-BRAY PICTOGRAPHS
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 26—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers of the Caribbeans."
"Taos Indians."

GROSSMAN PICTURES, INC.
"Face to Face." six parts, with Marguerite Marsh.

HALLMARK PICTURES CORP.
(Available at United Theatres Exchanges.)

FAMOUS DIRECTORS SERIES
"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.
"Love, Honor and ?," five reels, with Marguerite Marsh.
"The Phantom Honeymoon," six reels, with Marguerite Marsh.
'The Heart of a Gypsy," five reels, with Florence Billings.

"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Hall.
"A Woman's Experience," five reels, with Mary Boland.
'When My Ship Comes In," five reels, with Jane Grey.
'When a Woman Strikes," five reels, with Ben Wilson.
The Other Man's Wife," six reels.

"Wanted for Murder," six reels, with Elaine Hammerstein
The Littlest Scout," five reels, with Violet Blackton.
"A House Divided," six reels, with Sylvia Bremer.
The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit

W. W. HODKINSON CORPORATION
Distributed through the Pathe Exchange.

ARTCO PRODUCTION".
"As a Man Thinks." five reels, with I.eab Baird
[The Volcano," six reels, with Leah Baird
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute," six reels, with Leah Baird.

ZANE GREY PICTURES, INC.
"Desert Gold," seven reels, with E. K. Lincoln.
'The Desert of Wheat," six reels.

BENJAMIN It HAMPTON PRODUCTION*
"The Westerners," seven reels, with Roy Stewart.
The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
"Sahara." seven reels, with Louise Glaum.
'The Lone Wolf's Daughter," seven reels, with Louise Glaum.

DEITRICH-BECK, INC.
"The Bandbox." six reels, with Doris Kenvon.
"The Harvest Moon," six reels, with Doris Kenyon.

THE AUTOMATICKET TICKET SYSTEM,
the 20th century method of selling tickets, is not

only the fastest method, but the most efficient

method.

The 1920 Perfected Automaticket Register

issues tickets five times as fast as they can be

issued by hand, and gives an exact accounting

of every ticket sold. You can't be sure of getting

every dollar of profit out of your business unless

every dollar taken in is accounted for.

Write right now for further information.

April

July

SIX MONTHS
May June

August September

when it is absolutely necessary to have a
cool, well ventilated house. Hundreds of
theatres in all parts of the country increased
their business last summer because they were
equipped with TYPHOONS—their audiences

were cool and comfortable.

Install TYPHOONS
Write for Catalogue "H"

Typhoon Company
281 Lexington Ave., New York, N. Y.

1044 Camp St., 64 West Randolph St.,

New Orleans, La. Chicago, III.
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Good Pictures—
Well Advertised

are the essentials

of real success.
No exhibitor who
does not center
his efforts upon
these phases of his

business can ex-

pect to rank with
the leaders.

No exhibitorwho
depends wholly
upon good pic-

tures to build up
his business can
rightly consider
his work well
done.

The advertising
phase of the exhi-

biting business is

discussed in prac-

tical terms for the
service of subscri-

bers in our depart-
ment

—

Exhibitors
Advertising

TYRAD PICTURES, INC.
'And the Children Pay," seven refels, with Garrett Hughes
"Your Wife and Mine," five reels.

"Human Passions," five reels.

The Red Viper," six reels, with Gaiett Hughes.
"It Happened in Paris," five reels.

'Broken Hearts," five reels.

Johnny Dooley Comedies, two reels, monthly.

UNITED ARTISTS CORPORATION
Sept. 1

— "His Majesty, the American," eight reels, with Douglas Fairbanks
Oct. 20—"Broken Blossoms." six reels, D. W. Griffith production.
Dec. 29—''When the Clouds Roll By," six reels, with Douglas Fairbanks
Ian. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
Oct. 19—"Her Game," five reels, with Florence Reed.
"The Eternal Mother," with Florence Reed.
"The ( orsican Brothers," seven reels, with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
I M \ I MS » I. I I . VI I HKS

Nov.

Nov.

Nov.

Dec.

Dec.

Dec.
Dec.
Jan.
Jan.
Ian.

Jan.
Feb.
Feb.
Feb
Feb

8—"The Rider of the Law," six reels, with Hatry Carey.
10—"The Trembling Hour," six reels with Helen Jerome Eddy
17—"His Divorced Wife," five reels, with Monroe Salisbury.
1
—"Under Suspicion," five reels, with Ora Carew.
8—"Lasca," five reels, with Edith Roberts and Frank Mayo.
15—"A Gun Fighting Gentleman," five reels, with Harry Carey
29—"The Pointing Finger," five reels, with Mary MacLaren.
6—"The Day She Paid," five reels, with Francelia Billington.
12—"The Triflers," six reels, with Edith Roberts.
19—"The Phantom Melody." five reels, with Monroe Salisbury.

26—"Market Men," five reels, with Harry Carey.
9—"Rouge and Riches." five reels, with Mary Macl.aren.—"The Prince of Ave. A," five reels, with James Corbett.—"The Peddler of Lies," five reels, with Frank Mayo.—"The Forged Bride," five reels, with Mary MacLaren.

JEWEL PRODUCTIONS
'The Right to Happiness," eight reels, with Dorothy Phillips.
"Forbidden." six reels, with Mildred Harris.
"Blind Husbands," seven reels, with Eric Stroheim.

VITAGRAPH
"The Winchester Woman," five reels, with Alice Joyce.
"In Honor's Web," five reels, with Harry T. Morey.
"A Fighting Colleen," five reels, with Bessie Love.
"The Black Gate," five reels, with Earle Williams.
"The Combat," five reels, with Anita Stewart.
"The Golden Shower," five reels, with Gladys Leslie.
"The Tower of Jewels," five reels, with Corinne Griffith
"The Darkest Hour," five reels, with Harry T. Morey.
'Pegeen," five reels, with Bessie Love.
"When a Man Loves," five reels, with Earle Williams.
"The Sins of the Mother," five reels, with Anita Stewart
"The Midnight Bride," five reels, with Gladys Leslie.
"Human Collateral," five reels, with Corinne Griffith.
"The Birth of a Soul," five reels, with Harry T. Morey
"The Juggernaut," five reels, with Anita Stewart.
"Deadline at Eleven." five reels, with Corinne Griffith.
"The Flaming Clue," five rajels, with Harry T. Morey.

VITAGRAPH SPECIALS

"Daring Hearts," six reels, with Bushman and Dayne
"The Gamblers." six reels, with Harry T. Morey.
"The Wolf," six reels, with Earle Williams.
"The Climbers," six reels, with Corinne Griffith.
"The Vengeance of Durand." seven reels, with Alice Joyce.
"Slaves of Pride," six reels, with Alice Joyce.
"The Fortune Hunter," seven reels, with Earle Williams.
"The Sporting Duchess," seven reels, with Alice Joyce.

O. HENRY SERIES
"The Day Resurgent," two reels, with Gypsy O'Brien.
"The Roads We Take," two reels, with Jay Morley.
"The Church With an Overshot Wheel," two reels, with Ethel Fleming.
"While the Auto Waits," two reels, with Ethel Fleming.
"Tellmache, Friend," two reels, with Kate Price.
"The Dream," two reels, with Alice Calhoun.
"The Call Loan,'' two reels, with Jay Morley.
"A Philistine in Bohemia." two reels, with Edna Murphy.

An Advertising Service for the
Exhibitor

Let us kelp you do advertising that will
get you results. We SPECIALIZE
on theatre advertising EXCLUSIVELY
that's why we do it better. :-: :-:

DODGERS
LITHOGRAPHED BANNERS

PROGRAMS
TYPE ONE SHEETS

SEND FOR SAMPLES
The National Poster & Printing Co.

506 South Wabash Ave., Chicago

PRINTERS EXCLUSIVELY FOR THE THEATRE
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TMY DUST K
THE'shortest distance be-

tween two points might
be a straight line, on paper,
—but Wallace Reid cov-

ered with dust at the wheel
of this Paramount Artcraft

speed Picture, will tell you
that it's thecurves'that'eount

!

When the telegraph poles

look like the teeth of a comb,
when the speedometer is de-
liriously checking off a mile
every thirty seconds or so

—

then it s sure you're going

to win or smash!

If you saw Wallace
Reid in "The Roarin' Road"
or "Double Speed"you have
some idea of the pace he hits

in "Excuse My Dust", but

here there's a girl as well as

gasoline, and she doesn't

quite like this do-or-die stuff.

Climb aboard anyway

—

Paramount invites you—and
get the genuine sensations

from behind that dithering

wheel.

Jesse L. Lasky Presents

WALLACE REID
"EXCUSE MY DUST"

Adapted from the Saturday Evening Post story

t

"The Bear Trap", by Byron Morgan

Directed by"Sam Wood '

Scenario by Will M. Ritchey

jjj:
FAMOUS PLAYERS -LASKY CORPORATION JjW.

This is the Full Page Advertisement which will appear in the Saturday Evening Post March 20.
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FOLLY"
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Olive Thomas
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Alan Crosland

"LEW19 J. SELZNICK
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Motion Picture Induct ri|
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Sebnick Picture? are

monen-makinO picture?

Ask the Exhibitor

Who Knows

ELAINE
UAMMEQSTEIN

I 'm Frank Dazeu and
Loi&hton 0»mun»

*THE WOMAN
CAME"
Scenario by

G. Marion Burton

Direction -

William P.S. Earle

EUGENE

in Mai) Tullu and

DuVemef riabbelts

"HIS WIPES
MONEY"
RALPH INCE
PRODUCTION

Scenario bn

Q. Cecil Smrfti

ELSIE
JANIS
in E;lsie Jante and

Edmund Gouldin^

*THE
IMP"
Ditecfion-

Roberf Ellis

OWEN
MOORE

in Lewis Allen Browne's

SOONER
OR LATER

Scenario by

R. Cecil Smith

Direcfiori-

We«leq fiuc^les
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I WATCH THE CROWDS ! I

Louis B. Mayer

presents

The Star Charming

Mildred
Harris

Chaplin

= HER FIRST PICTURE
1 FOR FIRST NATIONAL

The women will

bring out the men
to show them which

is "The Inferior Sex"
-—A drama of vital

interest to both sexes.

Keep Your Eye on First
National' s First Run Houses

Adapted from FRANK STATYON'S play

by Waldemar Young

Directed by Joseph W. Henabery

Photographed by Tony Gaudio

Art Director George Hopkins

Louis B. Mayer—Made

A First National

Attraction

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii:iiiiiiiiiiiiiiii>i>iiiiiii>iiii>iiiiiii*i*ii>it>>iii*ii*ii>ii>i*
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\New Series Booking Fast!\

First-run Houses arrange for all productions

of this new, distinctive and high quality series,

with

Katherine MacDonald
The American Beauty

Beginning with

"THE TURNING POINT"
The Picture Beautiful

By Robert W. Chambers

" THE GUEST OF HERCULES"
Adventures at Monte Carlo

By C. N. and A. M. Williamson

•THE NOTORIOUS MISS LISLE"

A Tale of Love and Romance

By Mrs. Bailey Reynolds

A First National

Attraction

Join the Leaders!

Produced by the Katherine MacDonald Pictures Corp'n., Sam E. Rork,

President and General Manager.

By arrangement with Attractions Distributing Corp'n., B. P. Fineman,

President.

rrillllltlllllllliaillllllllllllllllllllltllllllllllllllllllllllllllltllllllllllllllllllllllllllllllllllllllllllllllllltllllllllllllllllllllllllllllllllllllllllllllllllllllll IT?
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Arthur S. Kane presents

CHARLES RAY
in George M. Cohan's

unique comedy-drama

"45 Minutes From Broadway'
9

A FIRST NATIONAL
ATTRACTION

This, the first of Charles Ray's

First National series, marks a

new epoch in the star's career.

Finer stories, from best sellers,

stage successes or specially

adapted vehicles, and lavish pro-

duction, will characterize his

new pictures and enhance his

popularity and box office value.



Here She Is—

the most alluring and
novel screen personality
conceived in months

—

clad in a wisp of trop-

ical grass, a string of

beads and leaves of

the fig

—

the lovable, impetuous
little hoiden in

D. W. GRIFFITH'S
latest production

"The Idol Dancer"
played by Clarine Seymour

The Latest BIG
First National Special
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Robert Brunton,
presents J. Warren

KERRIGAN
and his own company in

$ 30,000
By H.B. Daniel Directed by ErnestCWarde

MOTION PICTURE NEWS: r? 830.000"

will be a delight to the admirers of

J. Warren Kerrigan. He is a favorite

and his pictures are followed with keen
interest.

MOVING PICTURE WORLD: r

S30,000""

has plenty of action and the majority will

be pleased bv the mvstery incidents.

EXHIBITORS TRADE REVIEW: If you
want to enjoy "-830,000" keep vour eves

glued tight to the screen ever)- moment of

the time. It":- a mystery-comedv-drama.

W.H0DKINS0N CORPORATION
527 Fifth Avenue, New YorkGty

Distributing through PATHE Exchange, Incorporated
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Comedyart
PROPUCTiONS

Our , „
first production
released March.

Comedy

"UNEASY FEET"
LArt Color Scenic T

"GOD'S COUNTRY'
iJVbveliy

|

MEMORIES- Ifl
31

Complete intwo reels °

HoMae Offices

H.W.HellmaixBldg.LosAisles
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Comedyart
PRODUCTIONS

Exchan^fe
pointsO

(

•o'

Established
to Date—

Atlanta, Ga. 67A Walton St.

Special Pictures Corp.

Boston, Mass. 16 Piedmont St.

Theodore Williams.

Buffalo, N. Y. 48 W. Swan St.

George Wright.

Chicago, 111. 110 S. State St.

E. C. Davies.

Cincinnati, Ohio.
Harry Gribelle Masterpiece
Film Co.

Cleveland, Ohio. 405 Sincere Bldg.
Frank Marshall.

Detroit, Mich. 202 Film Exch. Bldg.
Frank Drew.

Dallas, Tex. 1911^ Commerce St.

Sol Davis.

Denver, Colo.
H. S. Slie.

Indianapolis, Ind.
1606 Merchants Bk. Bldg.

O. P. Fauchier.

Kansas City, Mo.
Equitable Film Corp.

W. F. Coleman.

Los Angeles, Cal. 514 W. 3th St.

J. A. Quinn.

Minneapolis, Minn.
First Nat'l Exhibitors Cir.

Tom Kress.

New York, N. Y. 130 W. 46th St.

D. M. Thomas Alexander Film
Co.

Philadelphia, Pa. 1337 Vine St.
Harold Rodner.

Pittsburgh, Pa. 1201 Liberty Ave.
Harry E. Rieff.

St. Louis, Mo. Arrow Film Exch.
Lewis J. Arado.

Special Pictures
Corp*n.

^Written and directed

San Francisco, Cal.
191 Golden Gate Ave.

W. E. Matthews.

Seattle, Wash. 2014 Third Ave.
E. T. Wakefield.

i4ooft .Comedy
4ooft.Artcoloi*
lQoft.Mcmories

loooft.lreels

Comedyal•t*
,



RF A n THI<S TFI FfIR A M* Your ,atest Farnum Picture Corsican Bros, greatest production UnitedIVE,/\Lf 1 lllO 1 LLLUftrllTl. has re ieased . Rooked at New Capitol and all other Stanley Theatres.
FRANK W. BUHLER, Gen. Mgr.. Stanley Co. of America.
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"Charming!" ^Cap-

tivating!" "Beautiful!'

So will critics and public declare

trying to describe

r ALICE BRADY
direction of Kenneth Webb, scenario by Clara Beranger, in the

picture version of the stage success,

"THE FEAR MARKET"
By AMELIE RIVES ( Princess Troubetzkoy)

j

It's a stirring story of a girl's hunt for blackmailers which

leads to her own father's door. But it is more than

• drama— it presents a new and more bewitching

Alice Brady, surrounded by magnificent sets

and truly regally gowned.

R E A L A R T
PICTURES CORPORATION







We Thank You!
HE things that really count in this

things there isn't money enough on

earth to buy. Hence Realart finds more

satisfaction in these few voluntary lines

from THE EXHIBITORS HERALD
of January 3, 1920, than could be

squeezed from realms of inspired pub-

licity:

" 'What kind of pictures will they

maker' is the natural exhibitorial ques-

tion when a new producing company
is launched.

4What kind of ad. service

will they give?' is a question once un-

voiced that is coming to be of more
and more importance It may now
be recorded that the press material

provided with Realart Pictures is alto-

gether in keeping with the announced
policy of that organization Add that

the material is at once artistic and prac-

tical, that its appeal is directed to no

single class, that the exhibitor of high

and low estate can use it with equal

facility, and the quality of Realart

advertising material is established."

But Realart's service men don't claim

all the credit! There's something, you

know, in having pictures to work with

that are themselves an inspiration to

unusual endeavor.

those you can't buy

—

REALART PICTURES CORPORATION
469 Fifth Avenue New York City
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THE LOUIS BURSTON WONDER SERIAL PRESENTING SCREENDOM'S FAVORITES

19

KING BAGGOT
with

GRACE DARMOND and RHEA MITCHELL

tA MCE AS WELl
kKNOVVN AS THE

tM4N IN THE
MOON

IS ALREADY ALMOST
ALL SOLD!!!

Leads in Advertising Value

Leads to the Box Office

Leads to Crowds

Leads to Dollars

Leads alTCompetitors

Leads in Exciting Incidents

Leads in Beautiful]Backgrounds

Leads in Superb Acting

Leads in New Situations

Leads in Surprise Effects

Leads in Beauty of Feminine

Principals

Leads in Dramatic Suspense

Leads in Daring Acting

Leads in Camera Cunning

Leads in Prominence of Stars

Leads in Interest for Adults

Leads in Fascination for

Women
Leads in Appeal to Juveniles

Leads in Praise of Press

Leads in Praise of Audiences

Leads in Sensational Staging

PRODUCED UNDER THE PERSONAL SUPERVISION OF

LOUIS BURSTON
DIRECTED BY W. S. VAN DYKE

Address All Communications to

W. H. PRODUCTIONS, 71 West 23rd St., New York
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EDITORIAL &»

EXECUTIVE
OFFICES

417 S DEARBORN ST-
CHICAGO ILL"
HJHRJSON Q248

NEW YORK OFFICE
1476 BROADWAY

TEL BRTAJJT

XHIBITORS

ERALB
<W?th which is incorporated MOTO GRAPH

Y

ALL EDITORIAL
COPY AND

BUSINESS CORRE-
SPONDENCE SHOULD
BE ADDRESSED TO
THE CHICAGO

OFFICE

LOS ANGELES OFFICE
320SB/>a*DK*r TKL OOOIO

MARTIN J-aUIGLEY

NEWS OF THE WEEK
Judge Rules Kokomo Theatres Are Exempt from

Sunday Closing Law 25

Associated Producers May Close Distributing
Contract This Week 25

Charles Chaplin Sensation Is Expected Within
Few Weeks 26

P. A. Powers Reported as About to Dispose of
Universal Holdings 26

Five Independent Producers Will Fight High
Cost of Production 27

Professor Reinhardt to Write Three Stories for
the Screen 27

Labor Protest Expected to Kill Daylight Saving
Plan in Chicago 27

Wanda Hawley Announced as New Star Signed
by Realart Pictures 28

.Complete Control of Tyrad Pictures Purchased
by Matthias Radin 28

Schoenstadts to Build Costly Picture Theatre in

Hyde Park 29

Tarkington Baker Resigns Post as General Man-
ager of Universal 29

Three Pathc Men in Central West Are Given
Important Promotion 30

N'ew York Exhibitors Open Convention at

Utica, N. Y 31

Abrams, Convinced Percentage Booking Is Fair-

est, to Let Exhibitors Choose 32

Select's Second Annual Meeting of Managers
Convenes April 5 33

REVIEWS
''Excuse My Dust," Paramount-Artcraft C-D,

five parts, with Wallace Reid 53

"Circumstantial Evidence," Arrow D, live parts,

with Glen White 53

"The Devil's Riddle," Fox D, five parts, with
Gladys Brockwell 53

"Tarnished Reputations," Pathe D, five parts,

with Dolores Cassinelli 54

"The Long Arm of Mannister," Pioneer D, six

parts, with Henry B. Walthall 54

"The Strongest," Fox D, five parts (Georges
Clemenceau's) 54

"Burnt Wings," Universal D, five parts, with
Frank Mayo 55

"Haunted Spooks." Pathe C, two parts, with
Harold Lloyd 55

PUBLISHER &-> EDITOR.

"The Third Woman," Robertson-Cole D, five

parts, with Carlyle Blackwell 53

"Trailed by Three," Pathe S, fifteen episodes,
with Stuart Holmes, Wilfred Lytell and
Frankie Mann 55

"The Woman Game," Selznick D, five parts,
with Elaine Hammerstein 56

DEPARTMENTS
Volplaning Around N'Yawk 62

Exhibitors Advertising 63 to 71

W hat the Picture Did for Mc 73 to 81

With the Procession in Los Angeles 83, 84

Chicago Trade Events 91, 92

Guide to Current Pictures 94 to 98

ADVERTISERS

Automatic Ticket Selling & Cash Register
Company 97

Burston Films, Inc 19

Celebrated Players Film Corporation 87

Consolidated Portrait and Frame Company 97

Kastman Kodak Company 95

Famous Players-Lasky Corporation 2

Feature Film Company 92

First National Exhibitors Circuit, Inc
11, 12, 13,

" 14, 21

Goldwyn Pictures Corporation 1, 99

Greater Stars Productions 89

Hallmark Pictures Corporation Insert

W. W. Hodkinson Corporation 15

Holcomb & Hoke Manufacturing Company 95

Arthur S. Hyman Attractions 96

George Kleinc 10

Minusa Cine Screen Company 98

National Carbon Company, Inc 93

Pathe Exchange, Inc 100

Nicholas Power Company 72

Realart Pictures Corporation Insert

Republic Distributing Corporation 8, 9

Ritchey Lithographing Corporation 24

Selznick Pictures Corporation 4, 5, 6, 7

Silee Film Exchange 90

Special Pictures Corporation 16, 17

Typhoon Company 95

United Picture Theatres of America, Inc. ....... 18

Unity Photoplays Company 88

Universal Film Manufacturing Company 3

A. F. Williams 92

Vok MARCH 20. 1920 Number 12

Subscription Prices United States, Cuba, Hawaii, Porto Rico and Philippine Islands, $2.00 a Year, Fifteen Cent* • C&Py.
Canada, $3.50 a Year Foreign, $4.00 a Year.
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Wa nted

Hulu Hulu Dancers
Hawaiian Singers and

Hawaiian Musicians

Get in touch with any of the following

First National Exchanges:

First Nat. Exhibitors' Circuit, 146 Marietta Street, Atlanta, Georgia.
First Nat. Exhibitors' Exchange, 35 Piedmont Street, Boston, Massachusetts.
First National Exchange, 215 Franklin Street, Buffalo, N. Y.

First Nat. Exhibitors' Exchange, 110 South State Street, Chicago, Illinois.

First Nat. Exhibitors' Exchange, 402 Sloan Building, Cleveland, Ohio.

First Nat. Exhibitors' Exchange, Old Mill Theatre Building, Dallas, Texas.

First Nat. Exhibitors' Exchange, 1732 Welton Street, Denver, Colorado.

A. H. Blank Enterprises, 326 Iowa Building, Des Moines, Iowa.

First National Film Exchange, 63 East Elizabeth Street, Detroit, Michigan.

The H. Lieber Company, 24 West Washington Street, Indianapolis, Ind.

A. H. Blank Enterprises, 317 Gloyd Building, Kansas City, Missouri.

Richards & Flynn, 12th Street Theatre, Kansas City, Missouri.

First Nat. Exhibitors' Exchange, 833 South Broadway, Los Angeles, California.

First Nat. Exhibitors' Exchange, National Theatre Building, Louisville, Kentucky.

First Nat. Exhibitors' Exchange, 402 Toy Building, Milwaukee, Wisconsin.

First Nat. Exhibitors' Exchange, 409 Loeb Arcade Building, Minneapolis, Minnesota.

First Nat. Exhibitors' Exchange, 126 Meadow Street, New Haven, Connecticut.

First Nat. Exchange of N. J., 729 Seventh Avenue, New York, N. Y.

First Nat. Exhibitors' Exchange, 1401 Tulane Avenue, New Orleans, Louisiana.

First Nat. Exchange of N. Y., 729 Seventh Avenue, New York, N. Y.

First Nat. Exhibitors' Exchange, 127 South Hudson Street, Oklahoma City, Oklahoma.

A. H. Blank Enterprises, 314 South 13th Street, Omaha, Nebraska.

Dominion Amusement Company, Imperial Theatre, Ottawa, Canada.

First National Film Exchange, 1339 Vine Street, Philadelphia, Pennsylvania.

First National Exhibitors' Exchange, 414 Ferry Street, Pittsburgh, Pennsylvania.

First National Exhibitors' Exchange, 904 East Broad Street, Richmond, Virginia.

Grand Central Film Company, New Grand Central Theatre, St. Louis, Missouri.

First National Exhibitors' Circuit, 60 Exchange Place, Salt Lake City, Utah.

- Turner & Dahnken, 134 Golden Gate Avenue, San Francisco, California.

First National Exhibitors' Exchange, 2023 Third Avenue, Seattle, Washington.

Regal Films, Ltd., Temple Building, Toronto, Canada.

Allen Brothers, Allen Theatre Building, Toronto, Canada.

First National Exhibitors' Circuit, Ltd., 1318 Standard Bank Building, Vancouver, B. C.

First National Exhibitors' Exchange, 916 G. Street, N. W., Washington, D. C.

We have a big South Sea Island picture
to be road showed and presented in big towns with appropriate

atmosphere and music, and require a number of performers.

The First National Exhibitors' Circuit, Inc.



A Fortune— *^^^^B Or the Girl He Loved—

WHICH?
He can have one or the other, but not both. He had started out after the

fortune—and he could have annexed this very easily. Then when he practically

had it within his grasp, he wasn't sure that it was worth it.

"The Fortune Hunter" is life in the living—the crying need that all of us feel

for the things that we want most and seldom get

It's a picture that palpitates with drama and bristles with humor. It's the

unusual—the Leap Year Picture.

From Iht Famous Play Directed by

Bv WINCHELL SMITH TOM TERRISS
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Startling Figures

A GRAPHIC picture of the development of

the motion picture industry during the

past few months is to be seen in the figures

just issued by the internal revenue bureau rela-

tive to the five per cent on film rentals.

Several weeks ago this publication pre-

sented an analysis of data pertaining to theatre

attendance, the gross receipts of the industry

from the general public and the gross receipts

of producers in the form of film rentals. At
that time the available statistics revealed that

for the months of July, August and September

of last year producers were receiving a gross

annual income on the basis of approximated
$70,000,000.

This figure was arrived at from a consider-

ation of the amount received by the govern-

ment in the form of the five per cent tax on all

film rentals or receipts from exhibitors from
the exhibition of motion pictures.

The internal revenue department now an-

nounces that for the month of December the

government received $435,454.86 from the

rental tax. This sum represents five per cent

of the gross rentals received by producers for

the period and is on an annual basis of approxi-

mately $100,000,000.

These figures indicate beyond question

that during the final six months of last year

rentals as well as theatre receipts increased at

a tremendously greater rate than at any time

since the industry attained a position of com-
mercial importance. It is the most eloquent

testimonial obtainable of the increasing im-

portance and prosperity of the industry.

Original Stories

AN interesting contention is put forward by
Isaac Wolper to the effect that the great

motion picture stories of the future are to be

stories prepared exclusively for the screen.

Aside from the obvious advantages of good

stories prepared especially for the screen, there

is to be found an added reason to bear out this

contention in the fact that owners of literary

material, whether in play or novel form, are

steadily cultivating tremendously exaggerated
opinions of the values of the properties.

When there issues from the present mad

contest among producers a realization that

they are practically being victimized, the natu-

ral result will be the turning to authors writ-

ing currently for the screen whose product is

susceptible to purchasing on some reasonable

basis.

Even the record of past production indi-

cates that a decidedly high number of the really

great motion pictures have been based upon
original stories. In other cases the bare germ
idea of books and plays have been taken over
and adapted and developed for motion picture

purposes until in their final state they bear but
slight resemblance to the originals.

Real Cooperation

EXHIBITORS doubtless will be greatly im-

pressed with the building and loan plan

which has been put forward by the Associated

First National Theatres, Inc., which comes as

a definite and concrete manifestation of the

cooperation with exhibitors that has been

pledged.

The plan is one of the greatest promise in

that it opens for exhibitors an avenue toward
expansion and development of theatre interests

and at the same time allows the theatreman to

remain the captain of his own destiny and avoid

any type of permanent alliance that might
create a condition in which his personality be-

comes submerged and the identity of his the-

atre lost.

4= % ^

IN refreshing contrast to the time-honored

theatrical divorce with all its tawdry sen-

sationalism and cheap publicity comes the

stranding of the matrimonial bark of one of

the screen's celebrities.

Instead of the frequent disregard of the

proprieties of the matter, there is found in the

recent case a determination to save the curi-

ously inclined public from a revel of gossip by
instituting the proceedings in a remote corner

of the world where every effort was made to

avoid the penalties of prominence.

The effort made in the direction of avoid-

ing publicity indicates the more or less novel

and commendable realization that everything

in a player's life is not a fit subject for

notoriety.
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Matt Moore passed through Chicago en
route to New York on March 3.

Dave Thomas has been made eastern
division manager of Special Pictures Cor-
poration. He will have supervision over
New York, Boston, Philadelphia, Wash-
ington, Pittsburgh and Buffalo territories.

Louis Klopsch, connected with the pub-
licity department of the Fox Film Corpora-
tion, is making a tour of the large ex-
changes. He spent two days in Chicago and
then went to the West coast March 6.

Louise Huff, who appeared in many
pictures with Jack Pickford, has retired
from screen work. Miss Huff recently be-
came the wife of Edwin Stillman, a New
York manufacturer.

J. L. Friedman of Celebrated Players
Film Corporation Chicago, will leave Sun-
day for New York City.

Norman Moray, assistant sales manager
of Republic spent two days in Chicago,
March 3 and 4.

Major Mike Cohen, well known in film
circles on the Coast, passed through Chi-
cago March 6, en route to Philadelphia.

Joseph La Rose, production manager for
the Rialto and Rivoli theatres, New York,
has accepted a position as assistant to C. L.
Chester, head of C. L. Chester Productions,
Inc., and will make his future residence
upon the West Coast.. Mr. La Rose has
been identified with the Rialto and Rivoli
since their openings.

J. A. Derham, secretary and treasurer
of the Famous Playcrs-Lasky Service, Ltd.,
with offices in Toronto, Canada, was in
New York last week renewing old ac-
quaintances.

C. R. Daniels, traveling auditor for
Realart Pictures Corp., left Chicago last
week to visit the Realart offices at Cincin-
natti.

Louis S. Levine from the New York
office of the Fox Film Corporation, has
been sent to Chicago to take charge of the
local exchange while Clyde Eckhardt is

recuperating from his recent illness.

G. A. Smith, general manager of United
Picture Theatres exchanges, was in Chi-
cago March 3.

B. N. Judell, of B. N. Judell, Inc., is to

have personal charge of the exploitation

of "Purity," controlled by that organiza-
tion, throughout the state of Illinois.

Frank H. Marshall, former special

representative for Triangle in the middle
west, after several years absence from the

Ohio territory, will return in the capacity
of branch manager for Special Pictures
Corporation.

Carlyle R. Robinson, director of pub-
licity of the Douglas Fairbanks organiza-
tion, is expected to reach New York about
March IS after touring the country meet-
ing exhibitors and motion picture editors.

Tamar Lane, production manager of the

Character Pictures Corporation, has left

New York for Florida on a business trip

for the company. Interesting announce-
ments are promised upon his return.

Arthur F. Beck, president of Gibraltar
Pictures and Sidney Garrett, head of J.

Frank Brockliss, Inc., are at Los Angeles
in an effort to purchase a studio.

C. A. Weeks, vice-president and super-
intendent of sales of the B. B. Hampton
Productions, will arrive in New York.
March 15, after completing a tour of the
ilodkinson exchanges.

H. J. Terry, formerly with Vitagraph at

Milwaukee, has been appointed manager of
the Milwaukee exchange of the W. \\

.

Ilodkinson Corporation.

W. K. Howard of the Universal City

publicity forces, who has been in New
York City on a business trip, has returned
to Los Angeles.

Harry L. Kincade of Dasher Brothers.
London, arrived in New York on Satur-
day last. He expects to be in New York
about a month.

William A- Brady, president of the N.
A. M. p! I., expects to sail for Europe this

week.

Fred C. Quimby, general manager of the

Associated Exhibitors, Inc., is in Califor-
nia on a business trip. Mr. Quimby ex-
pects to remain in California for about
three weeks.

P. B. Dana of the Arrow Film Corpora-
tion, has been in Chicago several days on
business.

Re-Takes tt News

-By J. R. m."J '

First Aid to Exhibitors

—

With all the independent producers
in the field the old-fashioned exhibitor
will have to get out his "wee-gee"
board to book his feature*

Willard Said It First-
Georges Carpentier says he's going

to quit boxing after he meets Demp-
sey.

THE WEATHER WAS PARTLY
CLOUDY ON FRIDAY NIGHT
FEBRUARY 27. FOLLOWING THE
A. M. P. A. (ADVERTISERS) DIN-
NER.

Big News

—

The big news of the week, accord-
ing to the newspaper headlines, was:
M \RV I'K'KFORI) WINS

l)l\ ( )RCK
CARPENTIER WILL MARRY

SWEETHEART
PR ESIDKNT WILSON TAKES AUTO

HIDE

W. F. Should Worry-
Looks as though we are going to

have another Fox film company.
Harry Fox, the comedian, threatens to
build a studio at Lake Cayuga, N. Y.,
and play all by himself.

Wally's There—
That was a hot one on Wally Van

that "Hugs" Bear pulled the other day.
He said "Benny Leonard is also a
movie hound. He is busy fighting his

way through a six-reeler under the
direction of a gent who used to throw
fish to the sea lions and isn't skecred
of anything."

Don't Go Near the Water-
English folks don't like American

bathing girl comedies. Probably afraid

it will have its effect on the dry move-
ment. The dry law has always been
strictly enforced with regard to bath-
ing suits of the chorus.

News Note

—

Bluffington. Pa. — Operators here
have threatened to strike because the

managers of two theatres won't let

them wear green socks. The man-
agers claim the operators frequentlv
wash out their hose while working and
dry them before the lens while run-

ning the pictures, which causes the

"dav scenes" to look like "night"

stuff.

\Y/HEN a motion picture poster, on account of it's fine design and execution,
"V inevitably carries conviction to the beholder:—when it positively conveys the

idea of dramatic force and power,—then, of necessity, it will have the maximum
of advertising value. Also, of necessity, it will be a RITCHEY poster!

RITCHEY LITHOGRAPHING CORPORATION
406 West 31st Street, New York Phone: Chelsea 838S
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"Big Six" Considers
Five Propositions

Decision as to Distribution Will

Be Made This Week Says

J. Parker Read
(Special to Exhibitors Herald)

NEW YORK. March 9—The Associ-
ated Producers are still negotiating on
several propositions which have been
presented. As yet no decision as to the
plan of distribution has been decided and
it is unlikely that any decision will be
reached for several days.

Five Propositions Made
The following are among those who

have submitted propositions: First Na-
tional Exhibitors Circuit, Inc., Goldwyn
Pictures Corporation. United Artists

Distributing Corporation, William Ran-
dolph Hearst, and the Associated The-
atres, Inc.

"During the past week our negotia-

tions have progressed to a point at which
from present indications, I expect an
announcement will be made within a

few days." declared J. Parker Read. Jr..

business manager of the "Big Six."

"Several distributing plans are under
consideration and each plan is being
carefully analyzed with a view of effect-

ing a final arrangement w^hich will in-

sure to exhibitors our product on a

thoroughly equitable basis."

Producers Are In Harmony
Inquiry at the producers' headquarters

reveals that all is amicable among the

several directors concerned in the com-
bination and that at the present time, no
individual connections are being consid-
ered.

Allan Dwan Nails

"Malicious Rumor"
(Special to Exhibitors Herald)

HOLLYWOOD. CAL., March 9—
Allan Dwan emphatically denied today
that there is any dissension in the ranks
of the ''Big Six."

"There is no misunderstanding be-
tween J. Parker Read and myself," said

Allan Dwan. "Any rumors are errone-
ous and malicious. The Associated Pro-
ducers respect the business judgment of
Mr. Read."

Bathing Girls Arouse
Demand for Censorship

MARSHFIELD. ORE.—The appear-
ance here of a troupe of bathing girls

in conjunction with a motion picture
show aroused the ire of church members,
who appeared before the city council
with the request that a censorship board
to control the showing of motion pic-

tures be established.

The council, however, said that the
creation of such a board would require
an expenditure that could not be af-

forded at the present time.

Judge Rules Kokomo Theatres Are
Exempt From Sunday Closing Law

Holds That Exhibitors Are Engaged in "Publication
and Distribution of News"—Decision Paves Way

for General Attack on Blue Laws
INDIANAPOLIS, IND., March 9.—Holding that motion picture ex-

hibitors "come within the exception of the statute exempting those persons
from prosecution who are engaged in the publication and distribution of

news," Clarence H. Willis, judge of the city court of Kokomo, Ind., dealt

a strong blow to the prosecution of exhibitors of that city, on charges of

desecrating the Sabbath.
The decision is the more interesting because of the fact that exhibitors

in almost every city in Indiana have been prosecuted on the same score,

and in many instances have been forced to abandon Sunday operations.

Statute Is Sixty-Five Years Old

The statute under which the exhibitors were brought to book, Judge
Willis said, is sixty-five years old and is obsolete in many respects. He
announced that he was not attempting to decide the legality of operating
motion picture theatres in all communities, but was deciding the case on
the law and evidence as they apply to Kokomo.

Resolve: No Sunday
Pictures in Canisteo

CANISTEO, N. Y.—The village

board, following a recent Sunday show-
ing of pictures by Glenn S. Roe, passed
this resolution:

"Resolved, That the village trustees

of Canisteo. N. Y., refuse permission for

the holding of Sunday moving picture

shows within the village."

"The motion picture shows as now
operated," he held, "are engaged to a
certain extent in the distribution of
local, state and national news and
there is a reasonable doubt as to
whether or not the operators of motion
picture shows come within the excep-
ception of the statute exempting those
persons from prosecution who are en-
gaged in the publication and distribu-

tion of news."

Ministers Refuse Compromise
The ministers of Kokomo, preceding

the decision of the court, rejected all

compromise offers made by the exhib-
itors. The latter offered, for instance,

to operate only between the hours of

1 and 7 o'clock on Sundays; to advertise

on their screens the evening programs
of all Kokomo churches and urge at-

tendance, and to have the ministers

deliver ten-minute talks during the

afternoon in all of the theatres. The
ministers refused this offer and were
then met by the court decision.

The decision, if upheld by the higher

courts of the state, is expected to open

up a campaign throughout the United

States to defeat the "Blue Laws" which

have withstood other legal tests for

vears.
Exhibitors in other cities of Indiana

are preparing for similar attacks on the

-tate law in their local courts.

News Reels Pave the Way
The general use of the "news reels"

is regarded as the means through

which Sunday performances can be

legalized throughout the state.

Exhibitors carrying news reels on

the programs, as well as scenics and

educational pictures of various natures,

it is contended, are "engaged in the

miblication and distribution of news."

350 Exhibitors Are
At Utica Convention
For Opening Session

ALBANY, N. Y., March 9.—Exhibitors

from all parts of the state arrived here

yesterday to attend the convention of

the New York State Motion Picture

Exhibitors League. A delegation of

thirtv theatre men from Brooklyn and
eighty-nine from the Albany territory

helped to swell the crowd to three hun-

dred and fifty. Sixteen distributing

companies are represented also.

Louis Buetiiner delivered the address
of welcome at noon, Monday. Mayor
James O'Connor of Utica also attended
the opening session.
Among those present are: Eugene

Roder, Utica; \Vm. Beerstein, Albany;
James J. B. Berman. Brooklyn, N. Y.

;

\V. Stephen Bush. Xew York; W. A.
Dillon, Ithaca; J. C. Ellis, Alexandria
Bay: Sydney S. Cohen, N. Y.

;
George

W. Jackson. Elmira ; W. J. McFarland.
Xew York; C. A. McCarthy, Hoosick
Fall; H. S. Manus. Brooklyn; Charles
L. O'Reilley. Xew York; Sam. SHickno,
Albany; J. M. Saliards, Rochester; W.
J. Schatt, Gowanda ; Sam. Spedon, New
York; Wm. A. Johnston, New York;
Tom Hamlin. Xew York; Lesley Mason.
Xew York: Adam Tennis, Norwich:
Morris Needles. Xew York; Gus Kol-
nigswald. Xew York; William Helker-
meier. Brooklyn; Charles Steiner, New
York: A. Stackhammer. New York;
Myron Pagan. Yonkers; X'. Greenslade.
Xew Rochelle: Tom Daniels, Hastings:
James Beecroft. of Exhibitors Herald.
Xew York.
The convention will close Wednesday

evening. A banquet is to be held this

evening at the Hotel Martin, and fol-

lowing the session on Wednesday, at

which censorship matters will be taken
up, the meeting will adjourn. A ball is

to be held Wednesday evening, for

which two hundred and fifty tickets

have been sold, at the Hotel Martin.

Paramount Purchases

Three Frisco Houses
According to Report

SAX FRANCISCO.—Reports current

here indicate that the Famous Players-

Lasky Corporation has purchased the

California, Imperial and Portoia the-

atres, three of the leading picture play-

houses here.
According to information received, the

deal was consummated by H. D. N.

Connick. Three million dollars were
said to be involved.
Herbert Rothchild, president of Mar-

ket Street Realty Company, denies the

report of the sale. It is known, how-
ever, that Mr. Connick has been in the

city for several days, and has been in

conference with the heads of the the-

atres named.
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CHAPLIN'S SENSATION IMMINENT
Famous Comedian Said to Have Completed
Six-Reel Feature Which He Will Not Send
Through First National or the "Big Four"

^iiiiliiiiiiliiiiiiii!iiiiiiiiiii;iiiiiiiiiiininiiiiiiiiui^

Out on the west coast, there are

many things constantly transpiring

which affect the future of the film in-

dustry. Some of these never reach

the light. Others are "dug up" by
energetic correspondents. Such a cor-

respondent is Jay Balfour. Did you
read his letter in Exhibitors Herald
last week? If not you missed one of
the newsiest dispatches a trade paper
has carried in months. Correctly
speaking, it was not just news—it was
news in the making. And here is an-
other of his inside stories:

By JAY BALFOUR
HOLLYWOOD, CAL„ March 9.—

Charley Chaplin is about to spring a

sensation, if rumors just starting to cir-

culate are true. According to the

aforementioned rumors, Charley has

recently completed the filming of a six-

reel feature picture starring himself.

There isn't anything very sensational

about that because everyone knows that

Charley has always had the "feature

bug." The sensation is expected to

develop when Sir Charles announces the

release of the picture.

Mr. Chaplin does not intend to

give the picture to First National,
it is said, despite his contract with
that concern; and he doesn't want
to release it through United Artists
because he is loathe to drag his

confreres—Mary, Doug and D. W.
—into the morasses of extensive
litigation.

Therefore his disposition of the pic-

ture should be of interest to the business

at large. There is little doubt that the

initial announcement will be followed
by the initiation of legal steps by First
National.

History Is Interesting

The history of the first Chaplin mul-
tiple reeler is interesting. Like others,
it was started as a two-reeler. During
the course of the filming the services
of a child were required and Charley
made a find. He got hold of a five-

year-old boy who was so good under
Charley's direction that he determined
to write a bigger part for the youngster.
He also extended the part of Edna Pur-
viance and wrote in a lot of sob stuff

for the boy. The picture has been sent
East, perhaps for the purpose of evading
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Real Value
m To Exhibitors Herald:
§ I am not overly anxious to spend |
| my money, but you are giving us §
| all too much for $1.00 per year. |
| How can you do it?

Respectfully yours,
H. A. Wishard,
Wishard Theatre,
Bloomfield, Iowa. |
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some legal step by First National.
It is not the first time that Chaplin

made a feature length picture. The
length of "Shoulder Arms" when com-
pleted, was five reels. But First Na-
tional refused to accept it at Charley's
valuation, said to have been a quarter
of a million dollars, so great gobs of it

were cut out and it was reduced to
three reels.

Filming Bob Chambers
Sid Franklin has started the filming

of "Athabc," one of the most novel of
the Robert W. Chambers novels, for
Mayflower. Sid had considerable
trouble with his adaptation and was
finally compelled to run the sexiest

part of the story through a septic tank
to make it filmable. The chief roles

are being played by Conrad Nagel, the
handsome young juvenile who came out
from New York to play the lead in

"The Fighting Chance." and Sylvia

Brcamer, formerly with Incc and Black-
ton.

Betty Compson to Star

Betty Compson is soon to be launched
as a star as her own. It is announced
that Art Rosson will do the directing

of her first picture but it is generally

understood that George Loanc Tucker,
with whom she has a contract, will do
the supervising.

Important Deals Are
Rumored Prior To The
Convention Of U. P. T.

With rumors of several important deals

being negotiated, the quarterly conven-

tion of directors of the United Picture

Theatres of America, Inc., which will be

held at the Sherman Hotel. Chicago, on

March 16, 17 and 18, is taking on an

added importance.

J. A. B«rst, president of the United

Theatres, was expected in Chicago this

week to close one or more of the pend-

ing deals.

Gossip from the east indicates that

the United Picture Theatres may pur-

chase the features now owned by the

Hallmark Pictures Corporation. If this

deal is closed, it is said, the Hallmark
Corporation will place its future prod-

uct on the state rights market.

Report Borden Heirs
Hold Hallmark Stock

(Special to Exhibitors Herald)

NEW YORK. March 9—It is reported
that the Gail Borden heirs now are

heavily interested in the Hallmark Pic-

tures Corporation.

Lathrop Again Editor
(Special to Exhibitors Herald)

LOS ANGELES. March 9—Monroe
Lathrop leaves Willis and Inglis to re-

sume his position as motion picture edi-

tor of the Los Angeles Exhibitor.
Twice Lathrop left his desk for publicity
berths, once for W. H. Clune.

I'. \. POWBRI
\\ hi> In nii III li> Im- n<-K»lliitine tor Ihr
UlC mi hi* latere< in the I nivrraal
Film MiiniiftH'lurlni: i uni pa n J

Rumored P. A. Powers
May Retire From "U"
NEW YORK, March 8—A deal is

now being negotiated whereby P. A.

Powers, treasurer of Universal Film

Manufacturing Company and largest

individual stockholder, will dispose of

his interests and retire from the com-
pany, according to confidential informa-

tion obtained here.

Mr. Powers was one of the organ-

izers of Universal and has played a

big part in its development. The con-

trol of the company has been split be-

tween Carl Laemmle, Robert Cochrane

and Mr. Powers, with the stock of Mr.

Laemmle and Mr. Cochrane represent-

ing the majority interest.

Strike Is Hampering
Movement Of Films

A strike of the express handlers

throughout the Chicago district, which

began on March 0, has handicapped

seriously the shipment of film in the

Central West for several days.

The first day, several shipments were

missed. Exchange managers immedi-

ately started sending their film by par-

cel post special delivery, however, and

everything was running smoothly within

twenty-four hours. The principal diffi-

culty to date is with return shipments,

which in many cases are missent or

greatly delayed.

Wild Tales Exploit

"Virgil ofStamboul"
(Special to Exhibitors Herald)

NEW YORK, March 9—H a r r y

Rcichenbach signalized the opening of

his campaign to exploit "The Virgil or

Stamboul," for Universal, by putting

over wild column stories in the New
York morning papers about a lost

Turkish girl, yesterday.
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Professor Reinhardt
To Write For Screen

New York Theatrical Men To
Control Rights To Central

Europe Productions

BERLIN, March 9.—A gigantic deal,

which gives a group of New York

theatrical men the world rights for ten

years for all central European stage and

literary productions, has just been closed

here. It will take to America the world's

greatest operetta composers.

A list of notable men and women in

the central European theatrical world,

headed by Professor Reinhardt, German
theatrical wizard, have been signed up

at princely salaries and royalties to go

to New York, where they not only are

to produce and direct in person their

already completed works, but everything

they will create within the next decade.

Professor Reinhardt, it is announced,

has contracted to produce four plays in

three films. It is said he will open in

America next Christmas Day with a

super-miracle play. Among other works

he will produce "Danton."
Among the composers signed up are:

Oscar Strauss, of "Chocolate Soldier"

and "Waltz Dream" fame.
Franz Lehar, king of the Viennese

operetta composers, who is known in

Vienna as "the master." and who com-
posed "The Merry Widow," "Alone at

Last," "Gypsy Love," and many other

works of world-wide fame.

Jean Gilbert, composer of "The Girl

in the Taxi" and "The Queen of the

Movies."
Leo Fall, who composed "The Dollar

Princess."
Walter Kollo, of "Maytime" fame.

Presbyterians Will

Issue "White Lists'

Of Motion Pictures
NEW YORK, March 9.—Reform of

motion pictures is planned by the Pres-

byterian board of temperance and moral

welfare, which has announced that a

"white list" of approved pictures would
be issued from time to time in an effort

to condemn pictures characterized as a

menace to child welfare and a cause of

juvenile delinquency.
Rev. Walter A. Henricks of Ports-

mouth, Va., has been appointed to take

charge of this work. "We do not intend

to crusade widely against motion pic-

tures," said Dr. Charles Scanlon, general

secretary of the Presbyterian board.

"They are an established force and our

aim will be to make them more of a

power for good and by a campaign or

education and activity remove their evil

features and tendencies."

Roth Covering West
(Special to Exhibitors Herald)

LOS ANGELES, March 9.—Max Roth,

general manager of the Sol Lesser Enter-

prises, has started on a flying trip of the

west in the interests of Special Pictures

Corporation. His eastern terminus will be

Chicago by way of New Orleans.

Maeterlinck at Work
Maurice Maeterlinck, recently contracted

to write one story each year for Goldwyn
production, has gone into seclusion at

Santa Monica, declining all social engage-
ments, to work upon his first composition.

Five Independent Producers Will
Fight High Cost of Production

Sam E. Rorke and Louis B. Mayer Included in New
Corporation Which Is Expected to Greatly

Reduce Overhead in Making Pictures

^Special to Exhibitors Herald)

LOS ANGELES, March 9.—With the idea of slashing the high cost of

pictures, five of the best known of the independent producers have decided
to band together for the purpose of making pictures at a lower expense.

Each producer keeps his organization intact but the members will work
under one roof and will have one set of business headquarters and one set

of auditing and publicity offices. These offices and headquarters will be in

New York. The organization will have no effect on the respective releases

of the companies.
List of Members Is Announced

The producers who have taken this step are

:

A. J. CALLAGHAN, Bessie Love Productions.
SAM E. RORKE, Katherine MacDonald Productions.
LOUIS B. MAYER, who has Mildred Harris Chaplin and Anita Stewart

as his stars.

SAMUELSON, LTD., of LONDON, who has Madge Tetheridge, Peggy
Hyland, and others as his stars.

D. N. SCHWAB
;

head of the David Butler Company.
King Vidor and Allen Holubar were mentioned as possible additions

to the list. William Parker, Vidor' s manager, denied the report flatly,

however, as did Al Kaufman, who is backing Holubar.

Associated with the organization is

also Harry Leonhardt, formerly with
Goldwyn and lately manager of the Cali-
fornia theatre.

Important Steps Coming
Callaghan is about to sign up a well-

known male star, it is stated.
The organization will involve the ac-

tivities of some twelve leading stars.

One of the plans of the organization
is the securing or building of a studio,
so that all companies may be housed
under one roof. This will be a tremen-
dous saving of expense in production, as
regards properties, laboratories, cos-
tumes, certain local offices and other
particulars.

Decision To Be Made Soon
As soon as possible, the various mem-

bers of the new corporation will decide
on their plans in regard to it.

It is the plan of each company to

secure the best stories available and to

give every detail of production its proper
value. Each will have entire freedom in

the purchasing of stories and the hiring

of casts.

However, all requisitions for -.upplies

and properties will come through one
head.

This is the first organization of its

kind ever formed in the film world and
if it proves successful, it is expected
similar companies will be formed, or
others added to this one.

Reports Say Griffith

Will Return To Coast
(Special to Exhibitors Herald)

LOS ANGELES. March 9.—David
Wark Griffith will bring his players to
the coast to resume production within
thirty days, according to reports re-

ceived here.

Fire Destroys Rialto
(Special to Exhibitors Herald)

ST. PAUL, MINN., March 9—

A

stubborn fire of spectacular proportions,
which threatened to spread to three small
hotels, destroyed the Rialto theatre here
on March 5.

Labor Protest Expected to Kill

Daylight Saving Plan in Chicago
Delay that will probably defeat for the present year at least

the daylight saving ordinance now pending before the city coun-
cil of Chicago was caused by the ultimatum delivered to the

council March 5 by officials of the Chicago Federation of Labor
that members of organized labor will not set their clocks ahead,

regardless of any ordinance passed by the city council.

After hearing from John Fitzpatrick, Edward N. Nockels
and other labor leaders, the council judiciary committee reversed

its previous action recommending the ordinance and voted to

ask its return to the committee for further consideration.

As the ordinance provides for setting Chicago clocks ahead
an hour on March 29, action by the council returning the meas-
ure to the committee would make it impossible to put the ordi-

nance into effect on that date.

Chicago exhibitors are jubilant over the unexpected turn in

the situation. It is estimated that daylight saving would reduce
theatre receipts in the city and immediate suburbs by hundreds
of thousands of dollars in the six months.
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Wanda Hawley Announced as New
Star Signed by Realart Pictures

Statement Is Issued Following Extensive Teaser
Campaign Inaugurated by Company—Player

to Appear in Light Romances
Wanda Hawley is the new Realart star.

She is to appear in a series of light

romances. This announcement has just

been made by Realart Pictures Corpora-
tion following an extensive teaser cam-
paign in the trade papers and from the
company's home office to its branch
managers.
The importance of the deal is em-

phasized not only because of the intro-

duction of a new star, but, according to

the announcement, as further evidence of
extended Realart activities following
other recent acquisitions by the com-
pany.

Identity Not Revealed

"Each day for the last three weeks,"
according to Morris Kohn, president,
"we have been posting our branch man-
agers and through them the exhibitors,
on the fact that a new star had been
signed. Her identity was not revealed,
but the number of replies expressing the
hope that the new star was Wanda Haw-
ley was very gratifying.
"Miss Hawlev's record certainly in-

dicates legitimate and proper prepara-
tion for stardom. As leading woman for

Douglas Fairbanks in one of his best
pictures, 'Mr. Fix-It,' and at various
other times for Charles Ray, William S.

Hart, Bryant Washburn, Wallace Reid.
Robert Warwick and others. Miss Haw-
ley has had the widest and best possible
introduction to motion picture fans."

Born in East

Miss Hawley wras born in Scranton,
Pa., but her family moved to Seattle,
Wash., when she was a child. She is an

ideal type of blonde beauty, with grey-
ish-blue eyes and a fair dainty com-
plexion. She announces her age as
"permanently eighteen."
She began to appear in public at the

age of sixteen. Possessing a charming
soprano voice and being an accomplished
pianist, she went on concert tours with
her brother a violinist. When seventeen
she entered Washington State University
in Seattle to study art, continuing these
studies for two years and during this

time holding a position as an associate
instructor in harmony at the university.
During her years at high school and
college she appeared in numerous ama-
teur theatricals.

Studies Voice Culture

After leaving the university she moved
to New York City to study voice cul-
ture. Her career as a concert solist was
brought to an abrupt close, however, by
throat trouble. She then turned to mo-
tion pictures.

She made her screen debut in Fox
productions. After playing with that
company for eight months in leading
roles, she went to the Lasky studio and
made her first appearance under the
Paramount Artcraft banner as leading
woman for Douglas Fairbanks in Mr
Fix-It."

Chosen for Lead

Her next role was in Cecil B. DeMille's
Artcraft production, "Old Wives for

New." The director-producer then se-

lected her to play the leading role in

his next production, "We Can't Have
Everything."

Then followed, under her contract
with the Famous Players-Lasky Cor-
poration, numerous productions in which
-he played the leading feminine support
to Paramount stars. Included in the list

of those with whom she appeared were
William S. Hart, Charles Ray, Bryant
Washburn, Wallace Reid, Robert War-
wick and others.
She played the role of "Beauty" in

"Everywoman." She also had an im-
portant role in Cecil B. DeMille's pro-
duction "For Better, For Worse."
Some of the most recent productions

in which Miss Hawley has played are
"Double Speed," with Wallace Reid;
"The Tree of Knowledge," with Robert
Warwick, and "The Six Best Cellars"
and "Mrs. Temple's Telegram." with
Bryant Washburn.

Complete Control Of
Tyrad Pictures, Inc.

Purchased By Radin
Matthias Radin announces that he

has obtained complete control of
Tyrad Pictures, Inc., having purchased
the stock held by Jacques Tyrol, who
has resigned as vice president of the
corporation.

In making his announcement, Mr.
Radin says that it is his intention to
give his entire attention to the state-
righting of high class pictures of merit.

In order that nothing will interfere
with his determination to give all his

attention to the product bought by his

company for the state right market, Mr.
Radin has arranged with the Famous
Pictures Sales Company to take over
the distribution of Tyrad's publications
in the New York territory.

"A general era of prosperity is being
enjoyed by state right men throughout
the country," said Mr. Radin. "Per-
haps at no time in the history of the
industry have so many independent dis-

tributors met with such success as at

present. There is a demand for pic-

tures which are different; something
that attention can be called to by spe-

cial advertising and exploitation." -

"The Whiphand." a five-part drama
of mystery, starring Frank Mayo, is

being edited and titled for an early

trade showing.

Ten Vtta?raph Units
Producing On Coast
(Special to Exhibitors Herald)

LOS ANGELES, March 9.—Vitagraph
has increased its west coast production to

ten producing units, three being engaged
on serials, three on features, and four on

comedies.
More land has been purchased and addi-

tional stages are being erected. Alice

Joyce. Corinne Griffith and Harry Morey
will continue to produce in the east.

Talks To Producers
(Special to Exhibitors Herald)

LOS ANGELES, March 9.—J. D. Wil-
liams, president of First National, is here

to confer with the producers making pic-

tures for his publication, and with Sol

Lesser and the Gore brothers, holders of

the Los Angeles franchise of First Na-
tional.

To Build New Studio
(Special to Exhibitors Herald)

LOS ANGELES. March 9.—Warner
Brothers will erect a new studio in Holly-
wood, according to Abe Warner who just

arrived to confer with his brothers, Sam
and Jack.
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Schoenstadts To Build Costly
Picture Theatre In Hyde Park

$1,500,000 to be Expended on 3,500-Seat Playhouse,
Which Will Be Among the Most Beautiful

Amusement Places in Country
A motion picture theatre costing $1,500,000, which will scat 3,500

people and will be among the most elaborately appointed amusement
palaces in the world, is to be constructed at Hyde Park boulevard and
Blackstone avenue by Schoenstadt and Sons, well known Chicago exhibi-
tors, who now own and operate five theatres on the southwest side of
Chicago with a combined seating capacity of 5,546.

Building Permit Has Been Issued

The building permit has already been issued by city authorities and
ground will be broken early in April. The theatre is included in a struc-
ture, the entire cost of which will be nearly $4,000,000. Plans provide
for a hotel with 450 rooms which will represent an investment of $2 000-
000. The ground, 150x300 feet, cost $225,000.

There is no producing or distributing

company interested in the venture. The
suggestion of this possibility brought an
emphatic denial from Mr. Schoenstadt.

"Every Schoenstadt theatre is owned
outright by the Schoenstadts," he declared,

"We play the best pictures of all of the

distributing companies. We are abso-

lutely independent."

Have Extensive Plans for Future

The announcement is particularly im-
portant in view of the fact that the Schoen-
stadts will open in April their new Brighton
theatre, 42nd street and "Archer avenue,
which represents an investment of $250,000

and now operate five theatres on the south-

west side of Chicago.
Two more theatres will be opened on the

south side of Chicago by the firm in the

earlv fall. Each will have a seating capac-

ity of at least 2,500.

The theatres which the Schoenstadts now
operate are: Atlantic, 26th and Crawford,
seating 2,000; the Boulevard, 55th and Ash-
land, seating 1,100; the Halfield, 55th and
Halsted, seating 1,200; the Archer, 35th

and Archer, seating 1,000, and the Palace,

47th and Ashland, seating 246.

Operate One House 13 Years

The Palace theatre has been owned and
operated by the Schoenstadt thirteen years.

It is probably the only motion picture thea-

tre in the United States, which has been
in continuous operation under the same
management for a period of that length.

HERMAN SCHOENSTADT
Chicago exhibitor who is to build a $1.-

500,0*0 theatre seating 3,500 in the Hyde
Park district.

Its operation is not entirely a matter of
sentiment, Herman Schoenstadt declares.
It has always paid a good return on the
investment.

Baker Resigns Post
As General Manager
Of Universal, Report

LOS ANGELES, March 8—Tark-
ington Baker, general manager of Uni-
versal who has been in charge of
Universal City since November, has re-
signed, according to report current
here.

Mr. Baker was connected with Uni-
versal in New York for some time prior
to coming to California. Following
'the resignation of Harry Kline as man-
ager of Universal City last fall, Mr.
Baker came on from New York with
a view to re-arranging the scheme of
operation at the studio.
The managership of Universal City is

regarded as one of the most difficult

positions in the producing end of mo-

TARKIXGTOX BAKKR
Who is reported to have resigned as
general manager of Universal. He has
been in charge of Universal City since
last November.

tion pictures and as Mr. Baker had no
previous experience in production mat-
ters his resignation is not altogether
unexepected.

Passaic, N. J., Theatre

Company Incorporates
PASSAIC, N. J.—Capital Theatre, Inc.,

has just filed incorporation papers in the
office of the county clerk at Petterson.
The company is incorporated for $600,-

000, each of the stockholders having 1,000
shares at $5 each.
The agent of the company is Samuel

E. Harris. The stockholders are Samuel
Harris, Theodore Harris and Martin D.
Harris.

What Exhibitors Jive Saying JIboufi

—EXHIBITORS HERALD—
"If the coming 3'ear sees as much improvement in 'Exhibitors Herald'
as this past one has, you will sure be in a class by yourself. All the news
without so much bull is a great relief."—R. J. Relf, Star Theatre, De-
corah, la.

* * *

"I am delighted with 'Exhibitors Herald'—truly it covers the entire

field. 'How to Advertise' and 'What the Picture Did for Me' each week
are well worth the subscription price in gold."—George A. Rea, Forum
and Orpheum theatres, Hillsboro, Ohio.

* * *

"I am more than pleased with 'Exhibitors Herald.' It is just what every
exhibitor needs. I read with great interest 'What the Picture Did for

Me,' "—John I. Saunders, Cheney theatre, Cheney, Kans.

* -

"Enclosed find check for subscription to 'Exhibitors Herald.' It is worth
twice the amount charged for the subscription."—L. V. Kelley, Wapazo
theatre, Faith, S. D.

* * *

"Reading the 'What the Picture Did for Me' department of 'Exhibitors

Herald' is the only sure way to find out what a picture is worth to you.

It is dollars and cents to every exhibitor—a real bank account—cash
already counted."—Harry Pace, Lyric theatre, Orange City, la.



30 EXHIBITORS HERALD March 20, 1920

Three Pathe Men in Central West
Are Given Important Promotions

F. B. Rogers Made General Manager of Blackton
Productions; E. A. Eschmann Feature Sales

Manager of Pathe Exchange, Inc.

Three men in Pathe's organization in

the Central West have simultaneously

received important promotions.

Frank B. Rogers, district manager
traveling out of the Chicago office, has

been made general manager of the J.

Stuart Blackton Productions.

E. A. Eschmann, Chicago manager,

has been called to New York to become
feature sales manager for Pathe.

In the six months he spent in Chicago
he made a remarkable sales record.

E. A. ESCHMANN
Chicago mutineer of I'athe ivhii become*
feature hiiIoh manager of l*nthe Ex-
change, Inc.

William Aschman, manager of Pathe's

Milwaukee office, goes to Chicago as

manager to succeed Mr. Eschmann.
Rogers' Climb Is Rapid

Frank B. Rogers, who has been given

an executive position in the Blackton

organization, has had a meteoric rise

in the film business. February 12, 1917,

he came to Chicago from Kansas City to

become a special salesman for Essenay.

In less than a year he had become as-

sistant manager of the Standard Film

Corporation, of which Ralph O. Proc-

tor was manager.

When Proctor was made Chicago
manager for Pathe, Rogers became man-
ager of Standard. When Proctor was
made district manager, Rogers became
manager of Pathe's Chicago office. Six
months ago he was made district man-
ager.

Succeeded by Eschmann
As Chicago manager, Mr. Rogers was

succeeded by E. A. Eschmann, who for

four years was an important cog in the

World's distributing machinery.
Mr. Eschmann joined Pathe Exchange

August 1, 1919, and after a month at

the home office was sent to Chicago.

Denial Is Made By
Mayflower Attorney

Beekman States His Views On
Statements Accredited To

Lawyer For Tucker
Statements attributed to George

Loane Tucker's attorney that the deci-
sion of Justice Platzek in the Tucker-
Mayflower suit was a victory for Mr.
Tucker have been denied by Alfred
Beekman, attorney for the Mayflower
Photoplay Corporation.
Mr. Beekman said the decision did not

give Mr. Tucker the right to produce
motion pictures as he saw fit until the
trial of the case, as was claimed in the
statement credited to Mr. Tucker's attor-
ney, but that the effect of Justice Plat-
zck's ruling was to deny the application
for an injunction asked by Mr. Tucker
against the Mayflower Photoplay Cor-
poration and Famous Players-Lasky
Corporation.

Terms of Injunction

In this injunction, according to Mr.
Beekman, Mr. Tucker asked that May-
flower and Famous Players be enjoined
from showing "The Miracle Man" prior
to the final trial, which probably will

take place in April. He also asked, Mr.
Beekman said, that Mayflower be pre-
vented from cutting the negative of
"Ladies Must Live," Mr. Tucker's sec-
ond picture under his Mayflower con-
tract. Also that Mayflower be prohib-
ited from stating that Mr. Tucker was
in that company's employ.
"Under Justice Platzek's ruling," said

Mr. Beekman, "we still have the privi-

lege of applying for an injunction
against Tucker to restrain him from
directing pictures for himself or for

others upon the ground that it violates

his contract with Mayflower. That
phase of the litigation has in no sense
been passed upon and still is open for

determination should we decide to bring
it to the attention of the court at any
time before the trial."

Demands An Accounting

In his suit against Mayflower and
Famous Players-Lasky, in connection
with which Mr. Tucker's recent applica-

tion for an injunction was denied, the

director-producer, Mr. Beekman ex-
plained, is demanding an accounting of

money collected by Famous Players-
Lasky and Mayflower on "The Miracle
Man," and also claims that his May-
flower contract was violated with re-

gard to advertising and exploiting his

name in connection with the picture.

Eichenlaub Succeeds

Weiss as Manager
E. J. Eichenlaub, now connected

with the Chicago exchange of the

Famous Players-Lasky Corporation, is

to succeed Harry J. Weiss as manager
of the Chicago exchange of the First

National Exhibitors Circuit, Inc., it is

declared.

Film Men and Press
Fete Louise Glaum

Picture Star Is Honor Guest at
Luncheon at Sherman Hotel

In Chicago
Louise Glaum, J. Parker Read, Jr., star,

was the guest of honor at a luncheon given
on March 8 in the Rose Room of the Hotel
Sherman, Chicago, by Sidney Goldman,
manager of the W. W. Hodkinson Chicago
exchange. Prominent exhibitors and rep-
resentatives of the trade papers and news-
papers were the guests.

Touches on Plans

Miss Glaum responded to the invitation
to speak by touching briefly on her plans
for the future. Joseph Hopp, Max Hyman
and Ralph W. Crocker responded on be-
half of the exhibitors. William K. Hol-
lander spoke for the newspaper men.
Miss Glaum stopped in Chicago on her

way from New York city to the Coast
where she will begin work on future pro-
ductions immediately.

Guests Present

Guests at the dinner included E. Stein,
general manager Lubliner & Trinz Enter*
prises; Joseph Hopp, Ideal theatre, Chi-
cago, and Majestic theatre, Rock Island

;

G. H. Meyers, Park theatre, Champaign,
III.; Max Hyman, Avon theatre, Chicago;
John Bobeng, Armitage and Crown thea-
tres, Chicago; W. D. Burford, Aurora
Theatres Company; Ralph W. Crocker,
Star theatre, Elgin ; Genevieve Harris, Ag-
nes Elveidge, Mrs. Lee Albright, sister of
Miss Glaum, Sidney Goldman, Phil Dumas,
William K. Hollander, L. H. Mason, and
J. S. Mac Henry of Exhibitors Herald.

Begins New Series
N'eal Burns, whose first series of Capi-

tol comedies for Goldwyn is completed
with the publication of "A Fly In The Oint-
ment," directed by Mark Goldaine, has
started work upon a second series for the
same organization.

FRANK B. ROGERS
Who hag been named general manager

of J. Stnart Blackton Productions.
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New York Exhibitors In Convention
Theatre Owners from All Parts of State Gather for

Important Session at Utica—Sydney S. Cohen
Attacks "Screen Pledgers Association"

In Opening Address
(Special to Exhibitors Herald)

UTICA, N. Y., March 9.—With exhibitors from all parts of the state
in attendance and scores of well known men representing producing and
distributing companies in the city, the New York Exhibitors' state con-
vention opened here today. It promised to be one of the most important
exhibitors' gatherings in the history of the state.

Screen advertising, percentage booking, and the threatened state

censorship of pictures were the three general topics of discussion around
the hotels Monday evening and this morning before the business session

opened.
Cohen Flays "Screen Pledgers Association"

In opening the convention, Sydney S. Cohen, president of the Motion
Picture Exhibitors League of New York, congratulated the exhibitors on
their victory to open the theatres on Sunday in the state, and then launched
into a scathing attack on what he termed to be the "Screen Pledgers
Association."

"We owe it to ourselves, to our public, to our government, to pro-

claim the fact that the screens of the country belong to us, to us alone

and nobody else," he declared, and the delegates roared their approval.

"The sight of the great oratorical

Screen Pledgers' Association going about

the country and parading in the public

prints, when they are really without

title to any screen or any part of a

screen, is, of course, amusing, but it is

getting the least bit tiresome." he con-

tinued.

"The pledging of the screens of the

country by a man who has no interest

whatever in anjr of them may not be im-

posture, but it certainly is misinforma-

tion, and I earnestly hope that this or-

ganization and other state leagues will

lose no time in starting a campaign of

education beginning with the great ora-

tors of the Screen Pledgers' Association

of America. Let us have no room for

any misconception hereafter."

Asks National Organization

Dujing the course of his talk. Mr.

Cohen declared that there is .an urgent

need -for a national exhibitors' associa-

tion and reported that the Xew York
exhibitors had received favorable re-

sponses from many other states.

"I will not venture to predict how-

soon we may expect a national body of

exhibitors such as at this hour we need

more urgently than at any time in the

history of the exhibitor," he continued.

"Acting under your authority and under

the special instructions of your execu-

tive committee, I have communicated
with many of the men who are active in

organization matters in other states, and
they tell me to give you this message,
'We are anxious for a national organiza-
tion.'

" 'We are ready to join with you and
any other state to bring about such a

national organization. We want such a

national organization to be absolutely
free from the influence of producer and
promoter, to be devoted wholly to the

promotion of the interests of the ex-
hibitor, to consist exclusively of 100 per
cent exhibitors.'

Takes Up Advertising Question

"From the viewpoint of the organized
exhibitor one of the most important
events of the year has. been the de-
velopment of screen advertising and of
using the revenues derived from it for

the purpose of financing or helping to

finance the state organization. I want
to say at the outset that there are cer-
tain forms of screen advertising that are
highly improper and offensive and that
must be. and I hope will be, stopped by
this convention.

"You have frequently observed that every
one of the bigger producing companies has
an art director. They now have added
an advertising director, only they do not
carry his name on the introductory
chapters of their features.

"As a result of the pernicious activ-
ities of the advertising director very
many of the features we are paying for
so liberally have carried more or less

thinly disguised advertising messages
recommending to our patrons various
brands of soap, patent medicines, gro-
ceries, drugs, canned goods, tires, auto-
mobiles, insurance. correspondence
schools, shaving creams, dry goods, soft
drinks, hardware, silverware, jewelry,
tobacco, underwear, clothing, shoes,
hats, restaurants, cheese and so forth.

Were Bashful at First

"At first this form of stealing a little

space on our screens and defrauding our
patrons was carried on somewhat bash-
fully. Perhaps they were afraid of the
exhibitor. Finding that the exhibitor as
usual enjoyed playing his favorite part,

that of the goat, they dropped every at-

tempt at camouflage until they are now
going the full limit. Satisfied at first to

stick in a few feet of Dr. Hokum's pills

here and a few feet of a celebrated brand
of suspenders there, the advertising direc-

tor of today has become as important as

the director-in-chief.

"Time and again the advertising mes-
sage has been flashed into the minds of

the audience at the tense moments in

the play. Thus in one dramatic feature

the audience had to divide its attention

between a live-saving stunt by the fear-

less heroine and the merits of an am-
bitious brand of chewing gum.

SYDNEY C. t'OHES
W ho opened the convention of >ew Y'ork

exhibitors at Utica, with an addrena, in
course of which he attacked the "Screen
Pledger*' Association" and nrged the
forming of a new national exhibitors'
league.

"Seriously speaking, gentlemen, we
must check this fraud, indeed we must
stamp it out before our patrons will be-
gin to show their resentment by staying
away from our theatres. This practice

to trespass on our screen and appropriate
its advertising value without the sem-
blance of any legal or moral claim, nay.
rather in spite of every legal and moral
consideration, is nothing more and
nothing less than a violation of one of
the best known of the Ten Command-
ments. The league has taken legal coun-
sel in this matter and we have been ad-
vised that this fraudulent advertising
practice renders every contract null and
void, and that the perpetrators of it may
be held to any accounting of their profits

in a court of law, that every exhibitor
has the right to cut out the offensive
advertisements, that whe.i we pay for
entertainment we are entitled to enter-
tainment and that advertising is not en-
tertainment.

Must Protect the Screen

"I trust that this convention will use
every lawful means to protect both the
public and the exhibitor against this

form of deceit, and that other states will

follow your example. Let it be estab-
lished once for all. as a cardinal prin-
ciple of our business, that we want no
advertising of any kind whatever in our
dramas and our comedies.
"The drama and the comedy are the

pillars on which our whole structure
rests and we cannot permit these pillars

to be used for billboards bv the greed
of short-sighted producers. What would
the public say if the rostrum from which
Marc Anthony addressed the mob of

Rome were placarded with handbills and
one-sheets announcing the benefits to be
derived from the use of a certain brand
of cheese, or if the balcony on which
the drama of young love makes its

progress were covered with the an-
nouncement of a sale of neckties and
corsets? Let us have an end of this

vandalism on the screen."
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Garsson Announces Territorial Sales

For Picture "A Dream ofFair Women
M. W. Garsson of the Foundation Film

Corporation states that since his an-

nouncement that "A Dream of Fair

Women" would be distributed on the

state right basis he has received inquiries

from all parts of the country.

Several territories already have been

disposed of, according to the distributor.

Mr. Lightman of Criterion Film Service,

Atlanta, Ga., has purchased the rights

for North Carolina, South Carolina,

Georgia, Florida, Alabama, Tennessee

and Kentucky.

Foreign Rights Sold

The rights for India, Indo Ctfina,

Malay Peninsula, Straight Settlements,

Burma and Spain have been acquired by

Mr. Clark of David P. Howell, foreign

buyer. .

"A Dream of Fair Women is the fame

and fortune contest picture promoted by

several fan magazines. The girls pre-

sented in the picture were selected from

nearly 75,000 entrants. From this num-
ber the most beautiful girls were given

an opportunity to display their talents

before the camera.

Four In Principal Roles

Blanche McGarity, Virginia Brown,

Anita Booth and Anetha Getwell portray

the most important roles in the produc-

tion.

"A Dream of Fair Women is a pic-

torial version of Tennyson's famous

poem.
Speaking of the picture, Mr. Garsson

says:
"Many first-class pictures that should

prove highly successful fail every year

because of the fact that they do not

lend themselves to proper exploitation.

In "A Dream of Fair Women," the ex-

ploitation possibilities are unlimited.

Enough interest already has been cre-

ated throughout the country to insure

the success of the picture, if for no

other reason than the publicity it has

STEPHEN ALLEN REYNOLDS
Author, globe-trotter, soldier, sailor, ex-

plorer, miner and adventurer, the aiost
reeent addition to the William Fox
scenario staff in California.

received through the fan magazines
which conducted the contest.

Go Ahead With Advertising

"But we are going ahead just as if it

had never before been mentioned. Every
possible publicity and exploitation angle
that lends itself to the picture will be
carried out.

"We expect no difficulty in disposing
of the picture and we have no doubt
whatsoever of its success from a finan-

cial standpoint of the independent dis-

tributor and the exhibitor."

National Inaugurates

Council of Directors
Under a new ruling adopted by the Na-

tional Film Corp. of America a studio

council, composed of a member of the

board of directors and all the unit direc-

tors, will pass upon all vital phases of pro-
duction.

The meeting of the council, which will

be informal, will be presided over by I.

Bernstein, production manager of the Na-
tional studios. The first meeting, which
was to pass upon "The Kentucky Colonel,"
resulted in a vote of approval.

File Incorporation Papers
EVANSVTLLE, IND.—The Standard

Realty Company has filed incorporation
papers. Capitalized at $100,000, the con-
cern will build a modern motion picture
playhouse.

In answer to an inquiry regarding
the report that United Artists Corpora-
tion now is accepting contracts on its

productions without insisting on a per-
centage arrangement, Hiram Abrams
states .that the company is as firmly
convinced as ever of the equity and fair-

ness of percentage. In accepting con-
tracts from exhibitors without the per-
centage arrangement, he announces that
he simply is making it possible for
theatres to show the "Big Four" pic-

tures who are not convinced that a per-
centage plan is to their best interests.

"Some time ago I stated that we are
headed for straight percentage, and I

am more convinced than ever that the
whole motion picture business will be
on that basis before long.

Forward Movement Opposed
"At that time I pointed out that for-

ward movements in the industry had
been opposed from the beginning by
certain factions among exhibitors who
did not realize that they were fighting

against their own best interests, and you
can put down as an absolute forecast of

fact that in not so remote a future the

same men who are today opposing per-

centage will turn down a booking offer

of a flat rental and demand percentage.
"We are playing percentage engage-

ments all over the country. We shall

do all in our power to encourage per-
centage, and our entire organization is

being built with an eye to the day when
straight percentage will be in full

force.

Exhibitor Must Lose

"If, however, an exhibitor is not con-
vinced that he will benefit by the per-

Pettijohn Declines

Secretaryship Offer

OfFranklin K. Lane
Announcement is made that Charles C.

Pettijohn, vice president of the Selznick
Enterprises, has declined the offer of the
secretaryship of the committee on Amer-
icanism offered him by former Secretary
of the Interior Franklin K. Lane, but
that he would do if necessary any of the
detail work needed for the progress of
the committee.
The vacancy on the committee was

caused by the death of Major Pullman
of Washington. Although Mr. Pettijohn
appreciated the honor of Mr. Lane's
offer, he expressed the opinion, in his

reply to Mr. Lane, that the Selznick En-
terprises were well represented in the
Americanism movement by Lewis J.

Selznick, who is chairman of the com-
mittee on distribution of films.

Money Values Causes
Briton To Leave U. S.

(Special to Exhibitors Herald)
LOS ANGELES, March 9.—Because

of the loss of capital in converting Eng-
lish pounds into American dollars, G. B.
Samuelson, the English film magnate
who has been producing at Universal
City, leaves April 1 to take his organiza-
tion back to London.

Baptists Vote Opposition
KNOXVILLE. TENN.—The congre-

gation at the Smithwood Baptist church
has voted unanimously as opposed to
Sunday motion pictures.

centage method, if he wants- to take the
entire risk of an engagement himself, if

he is going to be satisfied with the
limitations of flat rental, if he is going
to let the real showmen exploit and
profit all around him on the percentage
basis while he takes the older method
with a 'good enough for me' attitude,
that will have to be his loss.

"If he wants to play our pictures that
way, we'll let him, because, though he
is the equal beneficiary under the per-
centage plan, if he will not take the
extra profits, it is not for us to go
against his will in the matter.

To Receive Encouragement
"An increasing number of theatres

are playing our pictures on a percentage
basis, and they will receive every en-
couragement, for I really believe that

the future development of motion pic-

ture exhibition is in the hands of the

men who are sure enough of their own
ability as showmen to go out and get

the bigger profits that come to initiative

and theatrical genius.

'.The best argument for percentage is

the exhibitor who has played it."

National Film Will
Enlarge Laboratory

LOS ANGELES.—The National Film

Corporation of America will enlarge its

laboratory at Hollywood in order to

handle the extra footage involved in de-

veloping and printing the output of the

three Marion H. Kohn Productions
units.

Abrams, Convinced Percentage Is

Fairest, To Let Exhibitor Choose
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Select's Second Annual Meeting
Of Managers to Convene April 5

New York Convention Is Expected to Exceed in

Important Conferences Held Last Year-
Only Tentative Plans Are Made

The second annual convention and six-

day conference of home office and branch
executives of the Select Pictures Cor-
poration will convene at the Hotel Astor
in New York City on April 5, accord-
ing to an announcement made by Sam E.
Morris, vice president and general man-
ager.

Although only tentative plans have
been made, it is declared that the forth-
coming conference will exceed in im-
portance last year's convention and that
the attendance will be much larger.

Branch managers of Select in the more
distant points will leave in time to ar-

rive in New York the day before the
convention opens.

Expect Greater Increase

It is understood that the new plans
of the Select organization and a resume
of its last year's activities will be among
the important subjects discussed. Great
stress will be laid, it is understood, on
the fact that the Select organization has
not only grown considerably within the
last year, but that the coming year will

see an even greater expansion.
Reports from the various exchange

managers will be heard, and the home
office executives will address the branch
managers on subjects relative to their

respective departments.
The first meeting will be of an in-

formal nature and will be held Monday
afternoon in the convention headquar-
ters, following an informal lunch at

WI1VCHELL SMITH
author of many stage successes and suc-
cessful producer for the theatre, has en-
tered motion pictures and will write
original stories for Metro, as well as
personally supervise some of his screen
plays. The first of these will be "The
New Henrietta," which, in collaboration
with Victor Mapes, Mr. Smith revised
from Branson Howard's famous drama
of Wall Street speculation. June Mathis
is writing' the scenario.

which the convention delegates will be
the guest of Lewis J. Selznick. The bal-
ance of the week will be devoted to
formal morning and afternoon business
session.

Plan Studio Trips

Plans for the evening entertainment
of the visiting managers have not been
divulged, but it is reported that Mr.
Selznick will put into effect a program
similar to the one carried out last year.
In addition to this, there will be trips

to the studios where the visiting man-
agers will be shown productions in the
making. Several theatre parties and
after-theatre suppers probably will be
held.

One of the innovations of this year's
convention will be the daily publication
of a convention edition of the Selznick
house organ, "The Brain Exchange. '

This will be published in the form of a
morning newspaper and will be deliv-
ered to the rooms of the delegates at an
early hour. Copies of this daily edition
will be mailed to the branch offices on
the date of issue.

Exhibitor Defies

Oak Park Censors

To Show Feature
Oak Park, Chicago suburb, is stirred

over a finish fight on the censorship

question.

For several years women of the village

have censored all pictures which were
shown. There has been more or less

friction over various rulings, and mat-
ters came to a climax when the women
refused to sanction the showing of "The
Corsican Brothers" at the Oak Park
theatre of the Lubliner & Trinz group.

J. G. Hodgson, manager, attempted to
reason the matter, but when the women
remained obdurate, he announced he
would show the film without their sanc-
tion.

He was arrested and will be tried

March 10 on a charge of violating the
city ordinance.
In the meantime, patrons of the

theatre have been circulating petitions
demanding the immediate repeal of the
censorship ordinance.

Miss Breamer Ready
For Mayflower Role

Sylvia Breamer, who will star in May-
flower productions under Sydney A.
Franklin, with whom she has a two-
year contract, has arrived in Los Ange-
les from New York to play the leading
role in Robert W. Chambers' "Athalie,"

which will be Mr. Franklin's first pro-
duction under his new contract with
Mayflower.

Miss Breamer expects to be on the

coast six weeks. She announces that

she will return to New York between
each of her productions.
"Athalie" will be Mr. Franklin's first

screen offering since he directed Mary
Pickford in "The Hoodlum" and "Heart
o' the Hills."

THE MYSTERY GIRL

Another portrait of the new screen star
soon to be introduced to the public.
She has talent and beauty, two impor-
tant requisites. Who is she?

Fox Corporation to

Own Chicago "Home"
The Fox Film Corporation is the

first of the large distributing organiza-

tions to solve the problem created by
the blanket order from Chicago city offi-

cials to remove all film exchanges
from the "loop" this spring.

Although official announcement has
not been made, it is admitted that the
Fox company will erect a building near
Wabash avenue and Fourteenth street,

large enough to house its exchange, and
will have additional space to lease to
other film companies.

Several other projects to erect build-

ings on Wabash avenue between Eighth
and Fourteenth streets are being con-
sidered by other companies.

Dwan Returns West
To Cut Three Films

Allan Dwan, who was in Xew York
all of last week in conference with Isaac
Wolper, head of the Mayflower com-
pany, regarding exploitation campaigns
in connection with his productions, has
returned to Los Angeles.

Mr. Dwan had with him "A Splendid
Hazard." "The Scoffer" and "In the
Heart of a Fool," the three productions
which he took to New York to show to

President Wolper. He will cut and title

them as quickly as possible.

Warwick Has Guests
(Special to Exhibitors Herald)

LOS ANGELES, March 9—Robert
Warwick, during the filming of "The
Man from Blankleys" has as his guests
a party of Chicagoans, including Mr.
and Mrs. Peter J. Schaefer, Mr. and Mrs.
Adolph Linick. and Mr. and Mrs. Smal-
ley.
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VITAGRAPH S POPULAR STAR

ALICE JOYCE, unlike many celebrities of the screen, has refrained from chang-
ing companies every two or three weeks. Miss Joyce started in pictures with
Kalem, then joined Vitagraph and has remained with that company ever since.

Joyce fans are legion.

Title "Harvest Moon," Version of
Thomas Play Starring Doris Kenyon

The final scenes of the Deitrich-Beck

production, "The Harvest Moon," starr-

ing Doris Kenyon, for Hodkinson pub-
lication, has been completed at the Leah
Baird Studios at Cliffside, N. J. J. Scarle

Dawley, who directed, and Theodore C.

Deitrich are cutting, editing and titling

the picture.

"The Harvest Moon" is a picturiza-

tion of Augustus Thomas' great play

of the same name, which ran for an en-

tire season at the Garrick theatre in

New York, was played for three seasons

in practically every city in the country

by road companies and has been pre-

sented by many stock companies.

The story has a tremendous theme

dealing with the power of suggestion for"

good or evil and is replete with tofts/

and dramatic situations, and is said to/>e

amazingly beautiful in artistic surrdi/nd-

ings. Some wonderful lighting effects

are said to have been used to demon-
strate the psychology of light upon\sug-
gcstion. \

Supporting Miss Kenyon are Wilrked
Lytell, George A. Lessey, Earl SchencV
Peter Lang, Marie Shotwell, Stuart

Robson, Grace Barton, Marcia Harris,

Mrs. E. M. Holland, Fred Radcliffe, E.

H. Leffler, Ellen Olson, Swedish emo-
tional actress who is making her first

picture in this country, Daniel Pennell
and Fred Kallgren.

Berst Turns Efforts
To Active Production

United Officials Plan To Buy
Or Build Studio Located

Centrally In N. Y.

Now that J. A. Berst, president of

Jnited, has completed all details, trans-

fers and other matters pertaining to

the acquiring of Triangle Exchanges
and pictures, he announces that he is

able to turn his attention to active

production activities. In a recent an-
nouncement he indicates that he has
many interesting things in view for
United Pictures Productions Corpora-
tion.

United officials, it is said, are looking
over various sites for a studio with the

idea of either buying or building one
that will be centrally located in New
York or easily reached by the city's

subways. In the past United features

have been filmed on the Coast at the

Astra Studios and at the studios of the
Tribune Productions in New York.

President Berst is gathering photo-
dramatic material and much of it is

>.aid to be already in shape for filming.
The organization recently purchased
the screen rights to "The Mayfair Mys-
tery," an English melodrama. United
also owns the picture rights to "The
Curious Case of Marie Dupont," the
novel by Adclc Luehrman which orig-
inally was run serially in Every Week
and The Associated Sunday Magazines,
later published in book form by the
Century Company and recently syndi-
cated by the Xeiu York Evening World.
This will serve as a starring vehicle for
Florence Reed.
As was announced some few weeks

ago, United Picture Productions Cor-
poration intends to make twenty-five
features during the next twelve months.
Filming will go ahead the moment a
studio is decided upon or should one
already built not be bought, a suitable
studio will be rented until United's
own plant can be put in operation.

Modesto Firm Putting

$250,000 In Project
MODESTO. CAL.—The Golden West

Amusement Company is spending $250,-
000 in the erection of a new theatre in

Tenth stree^___M—L^Markowitz, presi-
dent of^fFfe organizatTlm. announces
thatyr^^JS.OOO organ will bKinstalled.
The building will be completed on
^fugust 1. >v

Hyman Resigns from
Hyman Attractions

Arthur S. Hyman has resigned as
vice president of the Arthur S. Hyman
Attractions, which conducts inde-
pendent film exchanges in Chicago and
Detroit, and has severed all connection
with the firm. The policy of this

firm will remain the same and they will

operate under the name of the Arthur
Hyman Attractions.

Leases Goshen Playl
GOSHEN, IND.—The new motion

picture theatre being erected here has
been leased by Newton A. Calbeck of

Nappanee. The theatre will cost $50,000.
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Two Eminent Authors Pictures are

Elevated to Specials by Goldwyn
"The Silver Horde" and "Dangerous Days" to be

Published as Seven-Part Features—Will be
Backed by Great Advertising Campaign

Two Goldwyn pictures, recently an-

nounced among forthcoming publica-

tions, have been elevated to the class of

specials, according to Goldwyn officials,

and they will be backed by the greatest

exploitation campaign ever placed be-

hind one of the company's productions.

The pictures are Rex Beach's "The Sil-

ver Horde," directed by Frank Lloyd,
and Reginald Barker's production of

Mary Roberts Rinehart's novel, "Dan-
gerous Days."
Both will reach exhibitors in seven

reels, not because that length was de-
cided upon before the productions were
started, it is said, but because the stories

demanded seven reels for their full ex-
pression. The policy of the Goldwyn
company in handling the great works
now at its disposal, is to allow the

stories whatever footage they require for

an interpretation doing justice to the
themes on which they are based.

Trim Unnecessary Footage

Before the prints for the two pictures
were shipped east, directors, scenario
editors and film cutters trimmed them
down so close that there was not an un-
necessary foot of film, it is claimed.
When they were shown in New York to
the executives of the company it was
decided to let them stand as they were
rather than discount the appeal of pic-

Kane To Take Larger
Offices In New York

The Arthur S. Kane Pictures Cor-
poration has leased new quarters in the
National Association Building which
rapidly is nearing completion at 21-31

West 43d street, New York. The
young producing company will move
from its present location in the Knox
Building at 40th street and Fifth
avenue as soon as its quarters in the
new building are ready for occupancy.

Established only a month ago, the
Arthur S. Kane Pictures Corporation,
which is headed by the organizer and
former president of Realart Pictures,

is finding its original offices insuffi-

cient for the rapidly expanding needs
of the growing institution. The lease

signed last week by President Kane
calls for office space four times the size

of the present location.

Returns After Conference
LOS ANGELES—Dwight Cleveland,

scenario editor of Jesse D. Hampton
productions, has returned from New
York where he was in conference with
Howard Morton, eastern representa-

tive of the Hampton features. Mr.
Cleveland is said to have obtained the

screen rights to a number of well

known novels and plays which will be

used for Blanche Sweet, H. B. Warner
and William Desmond vehicles.

Reichert & Son to Build
PORT CLINTON, O.—Frank Reich-

ert & Son will erect a motion picture

theatre here with a seating capacity of

1,200.

tures that had naturally assumed fea-
ture proportions.

Preparations now are being made for
country-wide exploitation campaigns
that will assist exhibitors in realizing to

the full extent on the money-making pos-
sibilities of the productions. The de-
tails of the plan being arranged for the
publicizing of "Dangerous Days" and
"The Silver Horde" will be announced
soon.

Reginald Barker Directs

Reginald Barker was assigned to the
production of "Dangerous Days," the
first of Mary Roberts Rinehart's con-
tributions to the Eminent Authors pic-
tures being produced by Goldwyn. It

is a story in which heroism, the love of
father and son and self-sacrifice stand
out against a background of terror and
industrial strife. Scenes toward the close
of the picture, presenting a conflagration
in a munitions plant, are spectacular.

Manager Keller Has
Resigned After Seven

Years in Same Office
ST. LOITS. MO —Fred A. Keller has

resigned as manager of the Robertson-

Cole Distributing Corporation here.

Mr. Keller has remained in the same
office seven years as manager. His ex-

perience dates back to the early days of

film making with O. T. Crawford Film

Exchange.

When Harry Aikens and John R.
Freuler formed Mutual Film Exchange
he was made manager and as such passed
through the many changes of the admin-
istration of that firm, later manager of
Exhibitors' Mutual Distributing Corpor-
ation, and last Robertson-Cole.

Mr. Keller has made no definite plans
for the future, hoping to take a few-
weeks' rest before launching a new
project.

Govans Theatre Sold
BALTIMORE. MD.—The Govans the-

atre has been sold by J. J. Jacobson to

William F. Matthews. The playhouse,

which has a frontage of twenty-five feet
on York road, and a depth of 100 feet on
Rossiter avenue, will be redecorated.

"Selznick News" Given
Praise By Exhibitors

Showmen attending the New York
state exhibitors' convention at Utica,

on March 9 and 10, were given an op-

portunity to view "Selznick News."
Favorable comment was offered by the

delegates.

The Selznick organization was repre-
sented by Lewis J. Selznick, president;
Sam E. Morris, vice president and
general manager; Charles Rogers, sales
manager; Charles McClintock, exploita-
tion manager, and Will C. Murphey,
Select publicity representative.

New Role For Miss Sweet
"Leona Goes a Hunting" is the title

of a new vehicle for Blanche Sweet,

the Jesse D. Hampton star, which is

being prepared by the Hampton scen-
ario department from the story by Ed-
wina Levin.

Will Raze Old Building
GEORGETOWN, DEL—E. G. Ryan,

owner of the Peoples theatre, will raze
the building to make way for a more
modern playhouse, which will be used
for motion pictures, vaudeville and con-
ventions.

A HAPPY BELL HOP

Johnny Hines, in a scene from his first "Torchy" comedy produced by Master
Films, Inc.
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Roberts Says "Comedyart" Sells Self

Because of Presentation in One Reel
H. J. Roberts, general sales manager

of the recently formed Special Pictures

Corporation, has returned to the home
offices of the company in' Los Angeles
after an extensive trip of the eastern

territory. Exhibitors are in a most re-

ceptive frame of mind to receive the

"Comedyart" publications of the Special

Pictures Corporation, according to

Roberts.
Idea Sells Self

He maintains that they are "sold" on
the idea of securing filler material to

supplement their multiple reel offering,

in one 2,000-foot reel. This reel issued

by Special Pictures includes a 1,400-foot

comedy made under the supervision of

Ward Lascalle, director general, a 400-

foot scenic colored by the Handschiegl
process, and a 200-foot bit of novelty

film.

Mr. Roberts reported to Louis W.
Thompson, president, the following

affiliations he has arranged for on his

trip for handling of "Comedyart" publi-

cations throughout the country: Cri-

terion Film Compay, Atlanta; Major
Film Company, Boston; Gardinier Syn-
dicate, Buffalo; Ascher Bros., Chicago;
Masterpiece Film Company. Cleveland

and Cincinnati; Arthur S. Hyman, De-
troit; Henry Dolvan, Indianapolis;

Ruben & Finklestein, Minneapolis; Alex-
ander Film Company, New York; Twen-
tieth Century Film Company, Washing-
ton; Supreme Photoplays, Pittsburgh;
All-Star Film Exchange, San Francisco
and Los Angeles; M. Rosenberg, Seattle.

Talks With Representatives

Mr. Roberts also conferred on his trip

with the following special representa-
tives of Special Pictures: Theo. Wil-
liams, G. J. Corbett, Boston; George
Wright, Buffalo; E. C. Davies, Frank E.

Williams, Chicago; Harry Gribelle, Cin-

cinnati; Frank Marshall, Cleveland;

Frank Drew, Detroit; O. P. Fauchier,
Indianapolis; Sol Davis, Dallas; W. F.

Coleman, Kansas City; Tom Kress, Min-.
neapolis; Jack Silverman, Dave Gross,

Julius Schwartz, New York; Harold Kod-
ner, Philadelphia; Harry Rieff, Pitts-

burgh; Louis J. Arado, St. Louis; W. E.

Matthews, San Francisco; E. T. Wake-
field, Dave Mitchell, Washington; Irving

L'nger, Toronto.
The physical distribution of the

"Comedyart" publications is being han-
dled through the Sol Lesser enterprises.

Argus Completes Work
Upon "Hidden Charms"

ArgU8 Enterprises, Inc., have finished

their second McLaughlin production and
titled it "Hidden Charms." Robert Mc-
Laughlin adapted the story from the well

known poem by Thomas Moore, "Believe

Me If All Those Endearing Young
Charms."

Robert W. Priest, sales agent, states that

the method of distribution has not yet

been decided upon. The picture was
directed by Samuel R. Bradley, who has

since organized his own company to pro-

duce from four to six specials each year.

Cowboy Killed
LOS ANGELES—William McPherson,

no years old, a well known film cowboy, was
instantly killed and four other cowboys
slightly injured when the automobile in

which they were riding to location was
struck by a Southern Pacific freight train

near here. McPherson, who was married,

was employed by the Marion H. Kohn
Productions, working with the Grace Cun-
ard unit.
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T. Parker Read, Jr., Denies Story

Of Friction in Ranks of "Big Six

I To the Editor,

| Exhibitors Herald:—
In your issue of March 13 under a New York date line you published

j an article relative to the Associated Producers and to myself which is §
| incorrect and misleading in several important particulars.

I desire to have you correct the impression conveyed by your article |
| that there has been or is now the slightest friction or disagreement exist- j

| ing among the several members of the Associated Producers. Also your j

| statement as to the details of our proposition is wholly erroneous. No I

| information in this connection has been disclosed and your information |

| apparently was obtained from persons who were merely guessing and |

| possessed no exact knowledge.

I want you also to enter my denial to the statement that I have j
| offered the Louise Glaum or Hobart Bosforth productions to the First |

| National Exhibitors Circuit, Inc. Since my arrival in New York I have |

| been concerned solely with the affairs of the Associated Producers and §
the assertion that I have offered my productions in connection with the |

| product of the Associated Producers is entirely wrong a:id is made at a |

j great injustice to me.

You may further deny emphatically the rumor that any of the j
| members of the Associated Producers have even contemplated indi- |

| vidual arrangements.

Very truly yours,

J. Parker Read, Jr.,

Business Manager, Associated Producers, Inc.

lmnilllffl«ni«l«IIM^ 111111 iiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiuininDiiimiiiiiiiiiinimiitm.?

Receive Educational
And Church Pictures

Interchurch World Movement
Expedition Sends Film
To E, W. Hammons

The first shipment of negative from
the Educational Interchurch expedition
in North Africa, has been received in
New York by E. W. Hammons, vice
president of the Educational Films Cor-
poration of America, together with a
detailed report of the activities of the
camera party.
The North African expedition is in

charge of Willard Price, editor-in-chief
of World Outlook Magazine, and in-

cludes Horace D. Ashton of the Educa-
tional staff as cameraman. It is one of
two expeditions sent out last December
by the Interchurch World Movement,
in co-operation with Educational.

One Party in China
The second party, under the direction

of E. Lloyd Sheldon, the well known
author, includes Dr. S. V. Casselman, of
the Interchurch movement, and Harry
Keepers, cameraman. This party,
known as the India Expedition is in

China and is to spend some months in

India as a part of a program which will

carry it around the world.
The purpose of both expeditions, it

is announced, is to secure a better type
of travel film, built to conform to present
day standards, which Mr. Hammons has
planned in advance to insure a maximum
of entertainment and action. All the
subjects thus produced are to be edited
and published in two groups, the first

under the title "World Outlook on the
Screen" for general publication through
the Educational organization, and the
second classification for the use of the
Interchurch movement.

Granted Privileges

Mr. Price and Mr. Ashton have had
unusual success to date and the material
now in hand proves that the arrange-
ment is certain to result in a different

sort of travel subject. In the first place,

Mr. Hammons states, the camera party
has enjoyed extraordinary privileges,

and therefore things that have hereto-
fore been inaccessible have at last been
photographed. Mr. Hammons' present
plans will result in a regular publica-

tion of the "World Outlook" films

through the Educational exchanges, be-

ginning about August 1.

Douglas Fairbanks Hurt
While at Work on Scene

HOLBROOK, ARIZ., March 9.—Doug-
las Fairbanks, screen star, broke the

forefinger of his right hand and sus-

tained painful cuts while roping a horse

for a film play in the Painted Desert.

Alice Joyce Bride

Of James Regan, Jr.

NEW YORK, March 9.—Alice Joyce,

Vitagraph star, became the bride of

James Regan, Jr., son of the proprietor

of the Knickerbocker Hotel. March 6.

Build in Danville
DANVILLE, ILL.—The Home Theatre

Co., according to the announcement made

by Ralph B. Holmes, counsel, has com-

pleted arrangements for the building of a

theatre at Hazel and North bts., on the

site of the old Coliseum, the edifice to cost

$250,000 and to have a seating capacity of

1,700.
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Topics of the Day
DDQDQDDOD

"Well, Mike how's the world treating

you ?"'

"Very seldom, sorr, very seldom."

—

Home Sector.
*

The peace treaty is expected to reach the

door of the Senate again, when it will

probably be referred to the committee on
rugs and carpets.

—

Indianapolis AYzo\

*

Wanted : Bartender capable of mixing
mince pies.

—

Dallas (Tex.) Xews.

"Marrying again. Willie ! Why ye've

been married three times already." "Four
times Sandy." "'Ye're awful wasteful wi'

women.''

—

London Blighty.

*

Japan's "A. B. C." has 2.600 letters.

Parents the next time your son kicks about
going to school, just mention the fact to

him.

—

Xczv York Telegraph.

Some people use a jackass to draw a

conveyance : others employ a lawyer.

—

New
York Evening Globe.

Two men in Wyoming walked 2.">0 miles

through zero temperature to be naturalized.

Some of our best citizens are not born but

MADE.

—

Cleveland Plain Dealer.

*

Xews Item : A man in Hodar. Xeb., is

the father of ten children. For the past 20

years he has used Honey and Tar Com-
pound.

—

Chicago Tribune.

*

America is experiencing a new birth of

freedom. It is learning the error into

which it fell when it began to confuse polit-

ical with human rights.

—

Seattle Times.

*

Post card from her husband out West

:

I'm standin' on .th' edge of a precipice

lookin' down 9,000 feet, wish you wuz
here."

—

Youngstown (O.) Telegram.
*

"Sam. you ought to stay at home and
keep out of trouble. Look at your eye."

"Man, yuh don't know what yuh talkin"

'bout—home am trouble's headquarters !"

—

Louisville Journal.
*

Deacon to village soak : "I was so pleased

to see you at service last night." "Well,

well', so that's where I was !"

—

Marion
Chronicle.

*

Teacher—"Xow Willie, what animal sup-

plies your mother with clothes?" "My
father."

—

Sing Sing Bulletin.

If there were more men working and
fewer trying to save the country, the coun-
try would soon be able to save itself.

—

Xcw York Mail.
*

Preacher : "Young girls, immodestly
clothed, spend half their nights shimmy
dancing, and— (Voice from audience) :

"'Where at?"

—

Kansas City Star.

*

"Why do you go to church so often?"
"Man, it is a beautiful sight to see one man
keep so manv women quiet."

—

Houston
Post.

*

"Don't you want to invest in a talking

machine?" "No I married one."

—

Balti-

more American.

Wanted—Cook : one with some Scotch
in her preferred.

—

Indianapolis News.

GEORGE INVADES STRANGE TERRITORY

Interesting scene from "One Man in a Million," George Beban's new feature which
will soon be ready for distribution by Sol Lesser. As a delineator of Italian

characters, Mr. Beban has few equals.

Transfer of Lesser

Executive Offices

To Coast Complete
With the arrival in Los Angeles from

New York of Max Roth, general man-
ager of the Sol Lesser enterprises, the

transfer of the Lesser executive offices

to Los Angeles from New York has
been completed. Los Angeles is to be
production, distribution and exploita-
tion center for Mr. Lesser, who previ-

ously has conducted his international
distribution from the Longacre build-

ing, New York.
Temporarily, Mr. Lesser, who is mak-

ing pictures starring George Beban and
Annette Kellermann, will conduct pro-
duction activities at the Brunton and
former Griffith studios. Exteriors for

the Kellermann film are being photo-
graphed at Brunton, while Beban is

busy at the Griffith studios cutting his

recently completed picture, "One Man
in a Million."
The executive staff for Sol Lesser

includes Max Roth, general manager:
Harry Hammond Beall, publicity di-

rector: F. Rubenstein, executive secre-

tary: Irving Lesser, eastern repre-

sentative, and E. H. Messer. auditor.

Mr. Lesser recently took over the

physical distribution of the Special

Pictures Corporation. Within five days
the marketing of the product for the

United States was arranged by wires
from Los Angeles.

Adolph Zukor And
Others Re-elected

Directors Declare Quarterlv
Dividend Of $2 A Share
On Common Stock

Directors of the Famous Players-

Lasky Corporation at a meeting on
March 4, in Xew York, re-elected Adolph
Zukor president; Jesse L. Lasky, first

vice president, and Cecil B. DeMille.

director general.

Other officers re-elected for the regu-
lar one-year term were: Vice president.
Frank A. Garbutt; treasurer, Arthur S.

Friend; secretary, Elek John Ludvigh:
assistant treasurers, Emil E. Shauer and
Eugene Zukor; assistant secretaries.
Ralph A. Kohn, Frank Meyer and L. S.

Wicker.
The board declared the regular quar-

terly dividend of S2 a share on common
stock, payable April 1 to stockholders
of record March 16.

Mrs. Frank Jay Gould
To be British Film Star

LONDON, March 9.—Mrs. Frank

J. Gould, -whose marriage was re-

cently dissolved by the courts in Paris,

has signed a contract to become a film

star with a new British motion picture

combination, according to this morn-
ing's newspapers. She will receive a

salary which is considered phenomenal
for Great Britain, it is said.

DeKoven Heirs Sell

Lyric to Smothers
(Special to Exhibitors Herald)

NEW YORK, March 9—E. E.

Smathers has acquired the Lyric thea-

tre, West Forty-Second street, for a

reported price of $650,000 from the

executors of the late Reginald De-
Koven, who died recently in Chicago..

Owing to the existing lease of five

years to the Shuberts, Mr. Smathers
has no plans for the immediate future.

It is rumored that the Lyric was ac-

quired for D. W. Griffith.

New Canopy Is Erected
PEORIA. ILL.—A new canopy has

been erected on the Capitol theatre. The
dome is of art glass and is patterned
after the dome of the capitol building.

Washington.



38 EXHIBITORS HERALD March 20, 1920

GONE TO THE DOGS

Ml I It I, i : t tl \ -«> \

The populnr little Fox Ntnr nwikra frlrn<l»
nheirver mhe Koe« lind you enn't kick
her "houn* dauKN" around, not Mhen
Shirley knona It.

William Russell's

"Slam-Bang Jim" Is

American Special
"Slam-Bang Jim," adapted from

"Snap Judgment," with William Russell
as the star, is announced as the next
American Special, exact date of publi-
cation not yet being made public.
The star has a dual role in the play,

appearing as a "happy-go-lucky" city
chap and also as an Arizona "bad
man," characters said to be wholly
different, indeed directly opposed, yet
coordinated in the star's delineation.

Francelia Billington and Adda Glea-
son share the position of leading lady,
and Harvey Clark takes the male role of
secondary importance. The story is

based upon the supposition that every
man has a double and strange compli-
cations may be looked for when their
paths cross.
The production is referred to as a

Western offering many opportunities for
exploitation of unusual nature. Edward
Sloman had the direction in charge.

Cameraman Invents
"Still" Attachment

(Special to Exhibitors Herald)
LOS ANGELES. March 9.—Henry

Cronjager, Marshall Neilan cameraman,
has invented an attachment for the pic-
ture camera which admits of stills being
taken at the same time as the film.

Schaffers Acquire Site
LOS ANGELES.—Mrs. Mary C. and

Frank L. Schaffer have acquired the
property at 656-668 South Alvarado
street, where they will construct a mo-
tion picture theatre. They plan a 3.000-
seat house.

Hodkinson Plans Large Campaign to
Introduce "King Spruce" to Trade

Holman F. Day's story of the Maine
forests, a story of love and faith with
many melodramatic incidents, has been
produced by Otto Bollman and Roy
Clements of Los Angeles for publication
on April 18th by W. W. Hodkinson Cor-
poration.
Mitchell Lewis is the star of "King

Spruce." His work in this production
is said to be of tremendous power and
conviction. "King Spruce" has long been
sought by motion picture producers as
being one of the great stories of its

kind still unproduced, it is declared. In
the face of spirited bidding several
months ago, Mr. Bollman and Mr.
Clements, who control the Dial Film
Company, obtained the story from Mr.
Day and began production o' the story.
Their finished production bears the

stamp of quality and sincerity, it is said.

This picture will be introduced to the
trade by the Hodkinson organization
with an advertising and publicity cam-
paign that never has been equalled by
the organization. Prints are being made
at the Republic laboratories for immedi-
ate shipment to the Hodkinson man-
agers in thirty-four branch cities. Trade
showings will be held the latter part of
March.
Pre-release engagements only will be

made in big first run houses as of
April 18.

Mitchell Lewis' leading woman in

"King Spruce" is Mignon Anderson,
long starred or co-starred in many pop-
ular pictures.

Jans Sells Territory
For Olive Tell Film

Some of the best United State; terri-

tory has been sold, according to Her-
man F. Jans, president of Jans Pictures,
Inc., for B. A. Rolfe's production, "Love
Without Question," adapted from the
book, "The Abandoned Room," by C.
Wadsworth Camp, and starring Olive
Tell.

According to the announcement made
by Mr. Jans, the entire states of New
York and northern New Jersey have
been sold to the New Jersey Rolfe Film
Company. The Minter United Amuse-
ments of Detroit has purchased the
Michigan rights, while Delaware, Mary-
land, District of Columbia and Virginia
has been purchased by the State Right
Company of Baltimore. The Royal Pic-
tures, Inc., of Philadelphia, Pa., has pur-
chased the film rights to "Love Without
Question" for eastern Pennsylvania and
southern New Jersey.

Film "Finders Keepers"
On March 22 the Art-O-Graf Film

Company, Denver, Colo., will begin pro-
duction of "Finders Keepers," from the

book of the same name by Robert Ames
Bcnnet, with Edmund F. Cobb and Vio-
let Merscreau in the leading roles. The
production, it is announced, will be fol-

lowed by a series of heavy western fea-

tures.

Vitagraph Claims Semon Comedy Has
Established "Day and Date" Record

Boston and Chicago are adding their

"day and date" approval to that of New
York in behalf of Vitagraph's latest

Larry Semon comedy, "The Grocery
Clerk." Vitagraph reports that the
number of simultaneous showings of

this picture establishes a record.

On the basis of its advance bookings,
Larry Semon comedies hereafter are

likely to abandon the rule of exclusive
first runs, it is said. "The Grocery
Clerk" is appearing "day and date" in

nine of the chief downtown theatres of

Boston, and in all the theatres controlled
by the two chief chains in Chicago.

Nine Prints at Work
The same thing happened in New

York when the Loew circuit set nine
prints of the comedy to work beginning
on Washington's birthday in its twenty
principal theatres of that city.

G. W. Sawin, Vitagraph's branch
manager at Boston, reports that the
comedy appeared there simultaneously
in the following big downtown theatres:

Keith's Boston theatre, Loew's Orpheum
theatre, Loew's Globe, Gordon's Scol-
lay Square Olympia, Gordon's Washing-
ton Street Olympia, Lowrie's Modern
theatre, Lowrie's Beacon theatre, the St.

James and the Star theatres.

Thirty Houses Secure Film
In Chicago the comedy is having "day

and date" first runs in the theatres
controlled by Lubliner and Trinz and
the Ascher circuit. Each of these two
chains controls fifteen large film play-
houses in Chicago. Exchange men
declare that this reception of the Larry
Semon comedies is reflected, so far as
physically possible, in many other im-

portant districts. It constitutes what is

said to be a record of "day and date"
bookings.

Percentage Discussed

By Protective League
SAN FRANCISCO.—The Exhibitors'

Protective League, Inc., composed of mo-
tion picture theatre owners of northern
California, held a meeting at Red Men's
Hall in Golden Gate avenue with an attend-

ance of 100 members.

Many subjects of vital importance to the

industry were brought up for discussion
among which were the accessory contro«
versy and the percentage booking policy.

Action on the latter was suspended until

the next meeting.

A motion was passed to the effect that

the charter be held open until April 15,

after which time an initiation fee of $25
will be charged and the applicant for mem-
bership be voted upon.

Manages the New Cook
OKOMULGEE, OKLA.—A. C. King

has resigned as manager of the Yale
theatre at Muskogee, and has accepted
the management of the New Cook here,
a $250,000 playhouse.

With First National
The Special Pictures Corporation has

established offices with the First National
Exhibitors' Circuit, Inc., exchange in

Chicago and will distribute attractions
through First National channels.
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Republic Challenges

Of "Beat'
Declaring that pictures of not only

Lenine, but also of Trotsky, his asso-

ciate, have appeared on several occasions

in Kinograms during the past years, the

Republic Distributing Corporation has

challenged the claim of Fox News that

it scored a notable '"beat" in securing

pictures of the head of the Russian

Soviet government.

"In recent issues of two of the motion
picture trade journals the Fox company
claims that the news reel it produces con-

tained the first authentic pictures of this

well-known politician," states Republic

officials.

"The publishers of the news reel
known as '"Kinograms" have offered for
publication proof that this claim is en-
tirely erroneous, and call attention to the
fact that more than a year previous to
the issue of the Fox News reel in ques-
tion the Kinograms news reel carried
not only pictures of Lenine, but at the
same time pictures of his associate.
Trotsky. This was in the Kinograms
issue No. 1, dated February 1, 1919.

Fox Claim
' in Filming of Lenine

"Further proof that Lenine has posed
for the screen many times is offered by
Kinograms in their news reel issue No.
43, issued on June 28, 1919, in which a
number of remarkable actions of the
Hungarian revolution were photographed
and in which Lenine, Trotsky and sev-
eral other leaders of the revolution were
shown. In fact, Kinograms claims this

issue of its news reel to be one of the
most remarkable ever made of revolu-
tionary Europe.

"Later in the issue of Kinograms,
dated July 19. last year, issue No. 49, the
news reel depicted actual scenes taken in

Petrograd during the Bolshevik rule.

Such interesting scenes as the leaders
of the Bolshevik, including Lenine, and
a number of the former nobles of the
Russian empire serving in the street

cleaning department, were shown in this

issue.

Has Brave Camera Men
"During the past year, the Kinograms'

statement says further, pictures of the
activities of the Bolshevik in Russia
have not been in any way uncommon.
In issue No. 50 it is noted that pictures
of the methods of the Bolshevik rulers

were included and that several excellent

'shots' of the street meetings of the mem-
bers were obtained.
"Kinograms also has brave camera

men, as is evidenced in its news reel

No. 59, in which several of the scenes
show the revolution in progress in Buda-
pest, where big, lazy soldiers stood
guard over the populace who were work-
ing fourteen hours at a stretch.

"It was in this issue that Bela Kun,
Red dictator in Budapest, posed for the

Kinograms camera men and even so far

obliged him as to call his staff together
to be photographed with him."

Film Northwest Story
The next National Film Corporation

production starring Francis MacDonald
will be a Canadian Northwest story

chosen from a number now in the hands
of William A. Seiter, MacDonald's direc-

tor, work upon the same to be started as

soon as the star is completely recov-

ered from a recent illness.

Cohen Joins Realart
Maurice Cohen, who has been con-

nected in the past with Universal and

the Gardiner Film Syndicate, has joined

the sales force of Realart Pictures Corp.

in Buffalo, N. V.

TWO POPULAR STORIES OFFERED BY W. W. HODKINSON

if

Top—Two scenes from "The Harvest Moon" in which Doris K enyon plays the leading role. It was directed by J. Searle Daw-
ley from Augustus Thomas' play. Bottom—Leah Baird, the Arthur F. Beck Star, in "Cynthia of the Minute" from Louis
Joseph Vance's story.
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"BLIND YOUTH" A NATIONAL PICTURE THEATRE'S SUBJECT

A notable cast appears in this production including Walter McGrail, Leatrice Joy,
Ora Carcwe, Clara Horton and Claire McDowell.

Park States "Empty Arms" Approved
By Clergy and Prominent Officials

Byron Park, general manager of
Photoplay Libraries, Inc.. ">00 Fifth

avenue, New York, exclusive selling

agents for the Lester Park-Edward
Whiteside series of productions, has re-

turned to New York after a tour of the

leading western cities in the interests of
"Empty Arms," which stars Gail Kane.
It was directed by Frank Reichcr from
Willard King Bradley's original screen
story of that name.

Mr. Park visited Los Angeles, San
Francisco, Portland, Seattle, Salt Lake
City, Denver, Dallas and Kansas City.

It was his original plan to continue
eastward, stopping at all important
cities to meet the buyers who are desir-

ous of obtaining "Empty Arms" for their

territories, but because the number of
telegrams, telephone and other messages
which have poured into the New York
office, he decided to jump from Kansas
City to New York, where the many buy-
ers and independent exchange men will

view "Empty Arms" at private screen-
ings.

Buyers Already Sold

Immediately upon reaching his office,

Mr. Park said:

"So thorough and far-reaching has
been our campaign on this sensational
film that in every city I visited I found
the majority of buyers and exchange
men already sold to the picture, despite
the fact that none of them actually had
seen it. They had read our advertise-
ments and announcements in the trade
papers and the various pieces of litera-

ture on 'Empty Arms' which was sent
out from our office, and were cognizant
of the weight of the names of the author,
director, star and featured players.

"They already were intensely inter-

ested in the picture, its unusual theme
and extraordinary box office drawing
power, so it only remained for me to

screen the print I had with me to con-
vince them that we possessed a picture

that measured up to everything wc have
said about it.

"Then, too, in the various cities I vis-

ited I found that public officials, the

clergy and prominent men and women
are heartily in sympathy with the pic-

ture's theme—the glorification of mother-
hood. They have signified their mten
tions to do all in their power to bring
it before the public. On the other hand,
I am given to understand that represen-
tatives of the Birth Control league are
lying in wait in an effort to cause trouble
wherever it is shown. Frankly, what-
ever they do will only serve to make the
picture the talk of the town wherever it

plays.
"My trip has shown me that there

is a crying need in the state rights field

for meritorious box office productions. I

am convinced that 'Empty Arms' and
the other Park-Whiteside features to fol-

low it will do much towards filling the
demand.

Attends to Inquiries

"For the -next ten days I expect to'be
kept on the jump attending to the large
number of inquiries for prices and
screenings which poured in while I was
on the road, and in projecting 'Empty
Arms' for the many buyers who made it

impossible for me to continue my trip

further east than Kansas City. My best
sales argument is contained in the pic-

ture itself.

"Besides having the picture screened
for him, every prospective buyer will be
shown reproductions of the lithographs,
banners, slides, stories and cuts for pub-
lication in local newspapers which our
advertising and exploitation experts have
prepared for 'Empty Arms.'"

Buys World Pictures
To Issue In Uruguay,
Argentine, Paraguay

\\ hat is described as one of the largest

individual contracts ever made for the dis-

tribution of mo ion pictures in a foreign

territory, was closed recently when Jacob

(ilucksmann. American representative of the

firm of Max (ilucksmann, independent dis-

tributors of motion pictures in South
America, attached his signature to an
agreement whereby he acquired the rights

to sixty World pictures for physical dis-

tribution throughout Argentine, Paraguay
and Uruguay.
The transaction, which is said to involve

a sum of money running well into five

figures, in the culmination of a series of
business conferences between (jus Schles-

inger, manager of the department of for-

eign film sales of Inter-Ocean Film Cor-
poration, and Mr. Jacob Glucksmann.
By the terms of the contract, Max

(ilucksmann takes over "The Scar," "The
Crook of Dreams," "The Rough Neck,"
"The Golden Wall," "The Witch Woman,"
"The Corner Grocer," "The Man Who
Forgot. rhe Madness of Helen," "The
Black Circle," "A Broadway Saint,"

"Dust of Desire," and other productions.
Such well known film players as Robert

Warwick. Alice Brady, Mollie King, Clara
Kimball Young, Ethel Clayton, June El-

vidge, (iail Kane. Madge Evans, Kitty Gor-
don, Carlyle Blackwell, Louise I luff, Mon-
tague Love, Betty Compson, Ruby de
Remere, Creighton Hale, and others are
featured in the sixty publications.

St. Louis To Have New
Million Dollar Theatre

A combination vaudeville and motion
picture theatre is to be erected by Mar-
cus Loew at Eighth street and Wash-
ington avenue at a cost of $1,000,001). ac-

cording to announcement just made
public.

Building operations are to be begun
at the expiration of certain leases held
to buildings now occupying the ground.
The plans call for a seating capacity of

1.400 upon the ground floor and balcony.

Photographs Interiors
LOS ANGELES—Henry King is

making rapid progress photographing
the interiors for "Behind Red Cur-
tains." the Mansfield Scott mystery
drama, which is being used by Jesse
D. Hampton productions as H. B.

Warner's cujrent starring vehicle.

Anna Q. Nilsson plays opposite Mr.
Warner, while others in the cast are

Edward Bums. Frank Leigh, Thomas
Guise, Dorothy Hagan, Adele Farring-

ton. Lillian Rich. August Phillips,

Ralph McCullough. J. P. Lockney.
Howard Davies and Wilton Taylor.

Volk Announces Plans
ELIZABETH. X. J— Philip G. Volk.

president of the Federal Amusement
Company, announces that a new motion
picture playhouse will be erected at

North Broad street and Ridgeway
avenue. Others interested in the under-
taking are Joseph Ebert, Daniel Leeds
Miller. Jr., and Alfred D. Halsey.

Remodel for Playhouse
MARION, KAN.—The Young Block

has been remodeled by Harry Rogers
into the Garden theatre.

Haupert Buys Orpheum
STEAMBOAT SPRINGS, COLO—

C. D. Haupert has purchased the

Orpheum theatre from A. V. E. Wes-
Svls, who is secretary and treasurer of

the Art-O-Graf Film Company, Denver.
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Pathe Officials Predict All Sales
Records Will Be Broken in March

Executives Declare That Reports Indicate That
Feature Business Nearly Doubled That of

Previous Week in February
publications heavily booked during the
rirst week of the competition are:
"Other Men's Shoes," "Fighting
Cressy," "My Husband's Other Wife,"
"Right to Lie," "A Woman of
Pleasure," "The Gay Old Dog," "The
Thirteenth Chair," and "The World
Aflame." Pathe specials also meeting
with favor this month are: "The Web
of Deceit," "Respectable bv Proxy,"
"The Prince and Betty," "The A. B. C.
of Love," "Brothers Divided." "A Dam-
sel in Distress" and "Twin Pawns" and
"The Virtuous Model."

With the closing of the first week of

March—"Brunet Month," in the annals

of Pathe Exchange, Inc., during which
exchange managers and salesmen art-

competing for prizes valued at $6,000

—

Pathe reports the greatest volume of

business ever recorded in any similar

period of time.

Judging by returns for the first six
days, Pathe officials predict that all

previous "high spots" in the sales
records of the organization will be far
surpassed.

Feature Business Doubled
Feature business nearly doubled that

registered during the last week m Feb-
ruary, one of the biggest in the history
of the organization, it is said. Figures
of sales on serials are setting a new
high water mark.
The effect of intensified sales efforts

placed behind the Mrs. Sidney Drew
comedies, in an effort on the part of
the field force to win the prizes offered
for the biggest business recorded on the
two-reel subjects, is apparent in the
flow of contracts said to be pouring into
the home office.

Work on Drew Comedies

The Pathe salesmen have two of the
Drew comedies with which to work.
"The Charming Mrs. Chase" and "The
Stimulating Mrs. Barton."

Feature subjects are by no means
being overlooked, and among the recent

Drive on Lloyd Subjects
The Harold Llovd series of two-reel

comedies are maintaining the impetus
they' gained with the initial publication.
"Bumping Into Broadway." The cam-
paign on behalf of these comedies i>

being waged with renewed vigor this
month, and, when Brunet anniversary
is a matter of history, March most
likely will be found to be the supreme
month to date for the Lloyd offerings,
it -is believed by Pathe officials.

Spurred by the tributes paid by the
foremost exhibitors of the country, to
the Pathe News, on the occasion of its

recent reported "beat" in the Lexing-
ton lynch riots, Pathe's field represen-
tatives are endeavoring to place the
news reel in every theatre in their ter-
ritory. Xew bookings on the topical
reel are being received by the home
office at a rate indicative of a banner
month for this subject.

Nancy Deaver to be Introduced to

Screen in "The Law of the Yukon
"The Family Honor"

Said to be Vidor's

Finest Production
An invitational preview of the new

King W. Vidor production. "The
Family Honor," was given recently at

a Hollywood theatre. A large audi-
ence of motion p'icture people and
newspaper men were present. This is

Mr. Vidor's initial picture for publica-
tion through the First National Ex-
hibitors Circuit.

The production, which ie said by
those who have seen it to be the finest

thing Mr. Vidor has done since "The
Turn in the Road." will be issued
about the middle of March.
The Vidor picture includes in its

cast Florence Vidor. Ben Alexander.
Roscoe Karns, Charles Meredith, Willie

Marks, George Nichols, Harold Good-
win and J. P. Lockney.
The story deals with a Southern girl

and her two brothers. The scenes are

remarkable for their beauty and their

presentation of old Southern atmos-
phere, it is said. The scenes on the

Mississippi River are particularly note-

worthy.
The photography is by Ira H.

Morgan and the scenario by William
Parker.

Open Wahpeton House
WAHPETON, N. D.—Anton Gilles &

Son, who formerly operated the Grand
theatre at Breckenridge, Minn., have
taken over the Opera House in this city.

Charles Miller will introduce Nancy
Deaver, a newcomer to the American
screen, in "The Law of the Yukon."
the first of a series of pictures he is

making for Mayflower Photoplay Cor-
poration.
Miss Deaver is described as a dainty

young Australian actress, who pos-
sesses unusual beauty and decided apti-

tude for screen work, together with a
lively and engaging personality.

Miller Is Impressed

"In my career as a director for the
screen." reads a report from Mr. Miller,

who is now working at Port Henry,
near the Canadian border of New York
state, "I have discovered a number of
actors and actresses who have become
popular stars, but never have I been
more impressed with anyone's ability

than I have with that of Miss Deaver.
She has more than come up to what
I expected she could do when I en-
gaged her for the part."

Realart. which will issue "The Law
of the Yukon," announces that no
player is to be featured in the produc-
tion. Director Miller following the

same policy that was used in casting

the Mayflower productions of "The
Miracle Man" and "Soldiers of For-
tune."

Earle in Cast

Edward Earle. whose work in the O.
Henry series of pictures, obtained for

him Broadway bookings, will play the

part of John Kleath. June Elvidge will

Strong selling efforts are being
placed behind the Pathe Review and
Topics of the Day, and, in fact, not a
single subject distributed by Pathe is

being overlooked during Brunet anni-
versary month.

No Steps in Theatre
Being Constructed by
Jensen - V on Herberg

What is believed will be the most
novel theatre in the United States is

the new Liberty, a Jensen and von
Herberg house now nearing completion
in Yakima, Wash. There will not be a
single step in any pari of the play-
house.
The plan of construction calls for a

duotorium. that is, two auditoriums, one
directly above the other, connected by
an easy incline. The two floors
or auditoriums will use the same
screen. but differing from ordin-
ary theatre construction—there will
be no more slant or angle to the bal-
cony floor than to the lower floor.

Manager J. von Herberg returned to
his Seattle offices last week after in-

spection of the Yakima house, and fixed
the opening date as on or about Satur-
day, April 3. The house, which seats
1.022, is being constructed at an es-

timated cost of $175,000. The new
$20,000 Wurlitzer Hope-Jones unit or-
chestra for the Liberty has been in-

stalled.

Manager von Herberg also an-
nounced that the idea for the duotorium
is the property of his architect, H.
Ryan, of Seattle.

810,000 is Being Spent
MONTEZUMA, GA—W. L. McKen-

zie is spending $10,000 in remodeling a

building here into a modern motion pic-

ture theatre.

play the role of Mrs. Meredith, the -doc-

tor's wife. Tom Delmar, with a credit-

able record on the stage and who did
such good work in the Jack London
production of "The Star Rover," plays
opposite Miss Elvidge. The smaller
parts have been filled by capable
players and large numbers of men and
women extras were used for the big
Yukon scenes.
The adaptation of the Robert W.

Service poems was done by Harry
Chandles.

Go to Trenton, N. J., to

Uphold Sunday Shows
(Special to Exhibitors Herald)

NEW YORK. March 9—A large
delegation of prominent film men,
headed by Frederick H. Elliott, execu-
tive secretary of the National Associa-
tion of the Motion Picture Industry,
left Monday morning for Trenton, N.

J., to attend the hearing on the Sunday
opening bill. Dr. S. C. Hespie of Jersey
City is leading the fight on behalf of
the state exhibitors.

Contract Is Awarded
For Building Regent

GRAND RAPIDS, MICH.— C.
Hoertz & Son have been awarded the
contract to build the new Regent
theatre. Work on the building will be
started shortly.
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NOTICE THE NASTY LOOKS THEY'RE GIVING EARLE

Earle Williams in a scene from the Vitagraph production "Captain Swift" by
C. Haddon Chambers.

Active Work is Begun by Terriss
on Vitagraph's Program of Specials

It Is Expected That Company Will be Taken to West
Indies for Some of the Scenes for First

Picture, "Girl From the Sky"
After several weeks of preparation,

casting and supervising the building of

sets, Tom Terriss has begun active
work of filming special productions with
all-star casts, which Vitagraph will pro-

sent during the current year. The first

of these being directed by Mr. Terriss
is an adaptation of "Trumpet Island." by
Gouverneur Morris. Its screen title is

"The Girl From the Sky."

"The Courage of Marge O'Doone."
adapted from the novel of the same name
by James Oliver Curwood, is another of

the all-star productions. Production on
this story of the great Northwest is un-
der way under the supervision of David
Smith.

Other Features Following

Other big productions to follow
closely, and for which scenarios are be-
ing written, are "The Hidden House,"
based on the novel of the same name
by Amelie Rives, and "The Son of Wall-
ingford," being the first adventures of
the son of the famous "Get-Rich-Quick"

J. Rufus. George Randolph Chester, the

creator of J. Rufus, is at work on the
novel, in collaboration with Mrs. Chester.
"The Son of Wallingford" will be

filmed while the novel is running serially

in one of the magazines. The production
will be made under the supervision of

Mr. Chester, who is Vitagraph's editor-

in-chief.

Great Care Is Taken
Albert E. Smith, president of Vita-

graph, states that he intends to make
these new units of his company super-
lative in every way, and great care is

being exercised in the selection of the

players.

The special Tom Terriss production
will be unusual in a scenic way, it is re-

ported, and it is expected that Mr. Ter-
riss will take his company to the West
Indies for some of the scenes. New me-
chanical effects are said to have been
worked out for this feature. The
scenario was written by Rudolph de
Cordoba.

Novelty Is Promised

In "The Hidden House," Mr. Smith
promises an absolute novelty. Mr. Ches-
ter has been working on the picture for

more than six months. It is a "spook"
play with real people, it is said. The
story is so weird, and yet withal so real,

that Mr. Chester has felt at liberty to

go to any lengths for the groundwork of

the picture proper. Massive sets of novel
lighting, it is said, will be prominent
features. The scenes of this production,

to a great extent, will be interiors, and
on account of their varied nature and
large size, the picture will be made dur-

ing the earlier summer months, when
others companies will be working on out-

side locations.

Working in Mountains

David Smith is in the mountains near
Truckee. He reports that the first three
days of the expedition brought a terrific

blizzard, which held the entire region in

its grip. But far from hampering pro-
duction, Mr. Smith seized upon this

chance to inject the needed Northwest
realism into his production. Pauline
Starke and Niles Welch head the cast.

What constitutes practically a menagerie
is with the company, in the form of two
large grizzly bears and wolves and
huskies.

These are but four of the special pro-
ductions planned by President Smith, it

is said, and these will not conflict with
Vitagraph's output of features, serial and
comedies.

National Pictures

Has Announced Its

First Publication
Lewis J. Selznick, president, announces

the first publication of a National Pic-

ture Theatres, Inc., production in "Just
A Wife." The issuance of this first pic-

ture, according to Mr. Selznick, marks
the opening campaign of new methods
m the producing and distributing of
subjects. It also marks, he contends,
the formation of a closer bond of rela-
tionship between the exhibitor and the
producer. The National Pictures idea,
Mr. Selznick says, is the final cementing
of the various branches of fhe industry
with but one object to achieve—success-
ful showmanship.
"Just A Wife" has in its cast Beatrice

Joy, Kathlyn Williams, Roy Stewart,
Albert Van and William Lion West.
The publication of the second produc-

tion, "Blind Youth," will follow shortly.
The third production, "The Invisible
Divorce," is now in production at the
Selznick West Coast studios.
According to Mr. Selznick, there will

be a sufficient number of publications
always available t^ assure every exhib-
itor and circuit manager who has taken
out a franchise, a program of unusual
merit and attraction.

Theatres Organize to

Get First Run Films
MILWAUKEE, WIS.—Managers of

twelve neighborhood motion picture
theatres have organized the Milwaukee
Associated First Run Theatres tor the
expressed purpose of obtaining first run
features for the outlying houses.
The twelve playhouses plan to show

first run productions simultaneously, or
as nearly so as possible. The theatres
comprising the organization are the
Regent, State, Riviera, Colonial, Atlas,

Venus, Climax, Savoy, Idle Hour, Astor,
Empire and Downer.

J. S. Finkenbiner Died
ST. LOUIS, MO.—J- Stands Finken-

biner, organizer of the Merchants' Fea-
ture Film, died at St. Luke's hospital
after an illness of two weeks.
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"Good Work"
I To Exhibitors Herald:

I am enclosing check to renew §
my subscription to the Herald I

which expires on January 25, 1920. 1

Your department, "What the
Picture Did for Me," is just the §

| thing for the small town exhibitor |

| and has saved our show more than 1

| once. Keep up the good work. §
| Would like to see more exhibitors

j

| give their opinions in the depart- §

| ment each week.

| With success for your valuable j

j paper, I remain

Yours very truly,

Liberty Theatre,

J. L. Meyers,
Ivesdale, 111. |
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1 ._. x t t i Vitagraph Claiming
I SHOW BUSINESS IS PROSPERING

I Largest Studio Site

Al Lichtman States That Exhibitors Demanding
Long-Term Paramount Artcraft Franchises—Says
New Exploitation Policy Meeting With Approval
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Al Lichtman, general manager of the

department of distribution of the Famous
Players-Lasky Corporation, has returned

to New York after a three weeks' trip

through the South and Middle West.

Enthusiasm over the general prosperity

of the theatrical business over the coun-

try was expressed by Mr. Lichtman. He
stated also that there is an increasing
demand by exhibitors for long-term
Paramount Artcraft franchises.
During his trip, Mr. Lichtman had an

opportunity to study the successful
operation of the policy of exploitation
which, inaugurated last fall by the
Famous Players-Lasky Corporation, was
extended after the recent company con-
vention in Chicago.

Exhibitors Are Profiting

"Exhibitors," said Mr. Lichtman, "are
realizing more and more the great op-
portunities for increased profits which
lie in the Paramount Artcraft policy of
giving exploitation to individual pictures.

With an exploitation man in every ex-
change, Famous Players-Lasky is

equipped to help exhibitors put over
their pictures in a way never before at-

tempted in the motion picture industry.
"For instance, when I was in St. Louis

I saw the campaign which King's theatre,
assisted by our exploitation representa-
tive, Charles L. Winston, conducted in

connection with 'Everywoman.' Open
letters to prominent people, a whirlwind
advertising campaign and exploitation of
everj' feature of this big production made
'Everywoman' the talk of St. Louis. The
result was that King's theatre did four
times more business than it ever did be-
fore."

Conditions Are Prosperous

Mr. Lichtman declared that in all of
the cities he visited he found theatrical
conditions unusually prosperous. This,
he said, is true particularly in Texas and
through other parts of the Southwest,
where the oil wells have gushed a deluge
of dollars.

According to Mr. Lichtman. there is

a growing tendency of exhibitors to de-
mand-long-term franchises to show Para-
mount Artcraft pictures.
"During my. trip," he said, "I met all

of our branch managers in the territories

I visited, as well as a large number of
exhibitors. I found that exhibitors
everywhere recognize the fact that the
old methods of guessing what pictures
may be worth, in advance of the time
they are made, is short-sighted and, in

the end, ruinous.

Insured of Excellence

"For a high and consistent standard
of excellence, they realize that Para-
mount Artcraft pictures furnish a service
which insures them a maximum of profit.

And to make certain that they shall con-
tinue to receive this service, and that
their competitors will not get it away
from them, these exhibitors are demand-
ing that they be given long-term Para-
mount Artcraft franchises upon flexible

terms proportionate to the ability of
each theatre to pay for these.

"I know from my inquiries and investi-

gation that the Paramount Artcraft
franchise is considered the most valu-
able franchise in the amusement world.

Not only do exhibitors look on it as the
best in the motion picture business, but
it is considered even more valuable than
the best franchises in vaudeville and in

the legitimate.

Exploit Each Picture

"I also learned that exhibitors are
learning to exploit individual pictures
for the special features contained in
those pictures. The wise exhibitor no
longer contents himself with merely giv-
ing the name of the star and the name
of the picture. He plays up, in his ad-
vertising and publicity, the strongest fea-
tures in the story, as well as the name
of the star. This is of benefit to the star
because it makes each of his pictures dis-
tinctive, shows his versatility and brings
new admirers to his following."

Omaha Has Film Paper
OMAHA, NEB.—A new magazine,

The Omaha Moving Picture Nezvs, has
just appeared on the news stands. Le-
land Wooters, manager of advertising
and publicity for the Moon, Sun and
Muse theatres, is editor. The paper car-
ries news pertaining to Omaha motion
picture houses and general information
concerning the trade.

New Theatre for Venice
VENICE, CAL.—C. Gordon Park-

hurst and George J. Cleveland are to
erect a new $50,000 motion picture
theatre here. The building will be a
three-story structure with a frontage of
106 feet on the ocean front walk. It

will be of concrete and brick.

Ten Acres Adjoining Present
Hollywood Plant Have

Been Purchased
Through the recent purchase of ten

acres of land adjoining its present plant

at Hollywood, Cal., Yitagraph becomes
the owner of what it claims to be the

largest motion picture studio grounds

in the country.

The land acquired was part of the

Skinner estate in East Hollywood,
which had been in the probate court
for several months. The bid made by
W. S. Smith, manager of the West Coast
studio, acting for Albert E. Smith, presi-
dent of Yitagraph, was accepted, and
with the approval of the probate judge
the executors have transferred the prop-
erty.

Outbids Other Firms
To obtain possession of the land, Vita-

graph announces that it was compelled
to outbid at least two other film com-
panies, as the site had been used under
lease for some years for temporary
structure devoted to the making of mo-
tion pictures. It is well fitted, both by
location and topography, for this kind
of work.

Yitagraph, through its new purchase,
now has twenty acres of land, laid out
in a square, north and east from the
intersection of Talmadge street and
Prospect avenue. The original site, now
in use, contains ten acres.

Plan Additional Buildings

The Hollywood studio buildings were
enlarged during the past summer, fol-

lowing a visit of Albert E. Smith. The
capacity was nearly doubled. Now Mr.
Smith is having the technical staff de-
sign several brick and stone buildings
for the additional land. Work on these
will be commenced immediatelv.

WHY THE U. S. MAIL IS LATE

It isn't all the Postmaster General's fault as can easily be seen from this little

incident taken from the Paramount Carter De Haven comedy, "Teasing the
Soil." Amateur farmers, equipped with modern appliances, frequently mow
down fences in their haste to raise a crop.
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Quimby Believes "Perfect Plan"of
Cooperation Found in New Combine

General Manager Gives Analysis to Show That the

Associated Exhibitors, Inc., Came Into Being

An Active, Operating Organization

The national power and far reaching

purposes of the Associated Exhibitors.

Inc., are set forth by Fred C. Quimby.
general manager, in an analysis which

emphasizes the first announcements of

the combination of interests and shows
that the new factor in the motion pic-

ture industry, with its 250 first run
theatres and the assurance of 8,000
smaller houses, came into being an ac-
tive, operating organization with unlim-
ited capital.

The men back of it are dealing, it is

said, with a public of millions of theatre-
goers. They have noted the taste of
this following for better pictures, and
while being practical men, are neverthe-
less moved by a fine idealism in seeking
the perfect thing and perfect conditions
for the handling of it. With this pur-
pose and no problems as to operatin-;
capital, these men feel justified in speak-
ing in superlatives. They are sure that
they have the best of all such combina-
tions, perfected after most careful expert
study, and that they will obtain the best
in production, the best in direction and
the best of individual stars.

Profit by Mistakes

All this is made apparent in the state-
ment of Mr. Quimby. He gives the first

insight of the idea back of the newly
former exhibitors' combination and ex-
plained how the new organization, in

the very beginning, profited by the mis-
takes of previous organizations so that
it was lacking in any element of experi-
ment.
Messmore Kendall, its president and

also president of the Capitol Theatre
Corporation, New York, with Edwin
Bowes of New York, vice president, sub-
mitted the financial scheme to the most
astute minds in finance; James Q. Clem-
mer of Seattle, second vice president, and
Harry Crandall of Washington, treas-
urer, with other big exhibitors, studied
the problem from the angle of the show-
man's interest, and Mr. Quimby gave his
intimate experience to the adjustment of
distribution and selling.

Pathe to Distribute

Pathe Exchange has been selected as
the medium of distribution, and Paul
Brunet, vice president and general man-
ager of that organization, is a member
of the hoard of directors of the big ex-
hibitor body.
The Associated Exhibitors soon will

make an announcement, which, in the
beginning, will show the largeness of its

program for the acquisition of the very
best productions, and individual stars.
Mr. Quimby thus outlines the plan:
"Various organizations have been

formed for the purpose of giving ex-
hibitors throughout the United States
the opportunity of participating in a plan
that would give them protection and re-
sult in many other mutual advantages

—

advantages that are bound to come from
a sound exhibitors' co-operative organ-
ization. These plans have met with
varied degrees of success and many of
them, while containing great merit, were
formed in such a manner as to leave
loopholes that proved them* ineffectual
in some way or another.

Solution Arrived At

"The Associated Exhibitors, Inc., has
profited by the mistakes and partial suc-

cesses of all of -these various organiza-
tions. In 'the perfect plan' it believes

that the solution of virtually all exhibitor
problems has been arrived at.

"The exhibitors' sub-franchise, which
is part of the plan of Associated Ex-
hibitors, Inc., will be equitable and sound
in its application to every exhibitor—not
only to exhibitors holding immediate
franchises in the association, but also to

every exhibitor who becomes part of the
enterprise through the possession of a

•-ub-franchise.

Enter On Equal Basis

"Under the plan of Associated Ex-
hibitors, Inc., all franchise holders enter

into an agreement on an equal basis.

There will not be a single exhibitor
who will have a better proposition than
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Salient Points of

Cooperation Plan

Excerpts from a statement by
Fred C. Quimby, general manager
of the Associated Exhibitors, Inc.,

which express the fundamental 1

principles upon which the organ-
ization was founded, follow:

"In the 'perfect plan' it (Asso-
ciated Exhibitors) believes that the
solution of virtually all exhibitor
problems has been arrived at."

"The exhibitors' sub-franchise
will be equitable and send in its

application to every exhibitor."

"Tinder the plan all franchise 1
holders enter into an agreement on §
an equal basis."

"In Associate-' Exhibitors, Inc., j
the director will find an organiza- |
tion that is capable of marketing \
his product in a manner that will I
meet the artistic and commercial 1
value of his work."

"To stars of renown, the plan 1
also offers the best nossible me- j
dium of reaching: the largest audi- 1
ences: it permits them to know j
that their triumphs shall receive j

| the full amount of appreciation." |
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any other franchise holder. Everyone
comes in on an equal share of everything.
"The plan will have a tremendous ap-

peal for the reallv talented director who
is a producer of big. special productions.
In Associated Exhibitors. Inc., he will

find an organization that is capable of
marketing his product in a manner that
will meet .to the highest degree, the
artistic and commercial value of his

work. Associated Exhibitors. Inc.. as-

sures such a producer a ready made audi-
ence and high class presentation. Also,
it assures him of full and equitable pro-
tection and appreciation for his part in

the work.

Offers Best Medium
"To stars of renown the plan also

offers the best possible medium of reach-

ing the largest audience; it permits them
to know that their triumphs shall receive
the full amount of appreciation. Also, it

gives them the knowledge that their
works shall be offered to the public
through the medium of the screens of
the foremost theatres of the country,
for premier showings in the most promi-
nent theatres throughout the country
are guaranteed even before the picture
is produced.
"And the producer who spends thou-

sands and thousands of dollars making
a truly commendable picture is also cer-
tain of the full benefits that accrue from
exhibitor co-operation. This is true be-
cause the producer can know, even be-
forehand, that in dealing with Associated
Exhibitors, Inc., he is dealing with from
nine to ten thousand exhibitors in the
L'nited States.

Sell to Ultimate Consumer
"From the producer's end the plan

can be likened, in a sense, to the propo-
sition of a manufacturer selling his

product to the ultimate consumer
through a representative body of con-
sumers, as opposed to the more costly
and less profitable scheme in merchan-
dising, of selling the product to the con-
sumer through a middleman who must
get a profit merely for handling the

goods.
"A very easily understood simile is the

plan of community stores. The em-
ployes' associations of many big cor-

porations have formed their own stores

for the purchase and subsequent sale to

members of foodstuffs, and even in these

days of high prices it has been found
that the elimination of the middleman
has resulted profitably. Not only have
these co-operative stores been able to

undersell even the big chain stores, but
every one of them also has shown a neat

profit."

Branch Officials of

Robertson- Cole Will

Confer in New York
The first semiannual convention of the

branch managers and field supervisors of

the Robertson-Cole Distributing Corpora-
tion will be held at the Hotel Astor, New
York, on March 16, 17, 18 and 19. This
session is being held, it is announced, so

that the men who represent Robertson-Cole
in the field, can receive first hand informa-
tion as to the future policy of Robertson-
Cole.

As soon as Robertson-Cole announced
its intention to invade the film business

their motto of close exhibitor-producer co-

operation, officials announce, has been car-

ried out to the letter and in spirit. It is to

further acquaint the exhibitor who shows
the biggest pictures that Robertson-Cole
wants to familiarize its repreesntatives so

that the plans for the season of 1920-21

will be divulged in detail to those who are

believers in the Robertson-Cole policy of

fair play.

A. S. Kirkpatrick, vice president and
general manager of the Robertson-Cole
Distributing Corporation, has sent invita-

tions to the twenty-six branch managers
and three supervisors. In asking them to

this session, Mr. Kirkpatrick made it clear

that the trip across the country to New
York was not a "jaunt" but four days in

which to learn more about the Robertson-
Cole method of doing business. -

Architect Submits Plans
NORFOLK, NEB.—Plans for the

Howard theatre, which will be erected
immediately in South Third street, have
been submitted by the architect. The
playhouse will be 60 by 140 feet.



ASSOCIATED EXHIBITORS, Inc., OFFICERS, DIRECTORS AND MEMBERS

The officers grouped around Messniore Kendall (centre*, President of the \ssociated Exhibitors, are: Edward Howes. \ i«'e-|iresident

:

Harry Crandall, treasurer: F. C. Quimby. general manager: James Q. Clemmer. second vice-president. •»:ini Harris, third \ ice-president

;

H. H. Willenbrink. secretary; Paul Brunet. director, and Samuel Harding, director.
Top Row—I. Libson, director: Dennis Harris, director; Paul (iusdanovic. Harry >l. I.uhliner. Joseph Trinz. director.
Left treading down >—Joseph Morgan, H. B. franklin. Alvin (i Talbot. E. G. Sourbier. Right—Bcnj. Harding, Samuel Harris. Irving

C. Ackerman, E. H. Ruben.
Bottom Row—Howard C. Clemmer. Dr. Hugo T.nmbach. director; M. Cohen, Thomas I.. Hayes, J. H. Cooper.
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1 PROGRAM VALUE OF SHORT FILMS
Brooklyn Exhibitor Says Blending of Comedy
Subjects, Scenes and" Features Encourages
Attendance and Prevents Possible Monotony

BmiMllllllllllM^^

By EDWARD L. HYMAN
Manager Strand, Brooklyn, N. Y.

The present-day exhibitors are realiz-

ing the value more and more of short

subjects in conjunction with motion pic-

ture entertainment. It is one of the

hardest problems to solve. The field of

short subjects is limited and it is neces-

sary to scurry around continually in or-

der to find the necessary short entertain-

ment to fill out the bill.

The exhibitor catering to the better

class of film patrons as well as those

that have the bigger class of houses are
getting away from the fallacy that short

films are only "fillers." I have found
that the real value of the short subject

must be brought out, in other words,
make a feature of them. They cannot
stand alone and neither would the fea-

ture by itself be worth anything with-

out the proper dress. Therefore there

must be a blending of both.

Value Is Unquestioned

The value of short subjects in a pro-
gram then is an unquestioned fact. The
one big thing that must be kept in mind
when choosing the small entertaining
features is variety. The average audi-

ence likes a congl6meration of different

things. It is burdensome for them to see

too much scenery or have an over-
abundance of comedy, but a little of each
is far more acceptable. Now comes the

question what to emphasize. Should I

as an exhibitor place more stress upon
the humorous side of the program, of
the beauties of nature, or what?

It should be the duty of every ex-
hibitor to study his own patrons and
find out what pleases them most. A
number of times a short subject will be
offered to me and it will be hard to

know whether it is a winner or not.
When a question like that arises my first

endeavor is to try it out. I'll place it

upon the program and then make it my
duty to stand in back of the house and
see how the audience receives it. If

they show any enjoyment then I make a
mental note, and when I am brought
face to face with a situation like that
again I will be in a good position to

know what to do.

Variety Is Keynote
Variety then is the keynote used in the

selection of short subjects. When the
exhibitor learns the wants of his patrons
and understands the value of injecting
variety into his short subjects he has
discovered a valuable point in success-
ful presentation.
The question of short subjects can be

divided into corned}-
, scenic and novel-

ties. The comedies and the scenics are
the most common. In presenting comic
features for the Brooklyn Strand, 1 have
found that by supplying my patrons with
a diversified humorous entertainment
has proved the best policy. For an ex-
ample, I would run a Sunshine or an-
other brand of slapstick comedy one
week and give them a lighter comedy
for the following week. This prevents
any tendency toward monotony and en-
courages their interest because they have
something else to look forward to. There
is nothing so detrimental to a successful
presentation as when an audience has
been schooled to look for a certain class

RESIGNS POST

of comedy week m and week out Give
them a clever cartoon one week, a slap-
stick the next, and then wind up with a
light refined comedy.

Keep Interest Rife

Huild your scenics on the same plan.
Keep interest rife by supplying them
continually with something different.

Choose your subjects with the one idea
in mind of offering your patrons some-
thing new. One week give them a col-

ored scenic of a trip through some for-

eign country, the next week switch them
to a hunt for wild animals in Alaska,
then reverse proceedings by giving them
educational subject and so on.
The invention of magazine features

and novelties are both a valuable asset
to the exhibitor who wishes to inject

the unusual in his program. Here is a
point that I would like to emphasize
strongly, namely, put originality and
novelty into your program. Keep "feed-
ing" your audience something new. An
example of this fact can be found in

"Out of the Inkwell," a Paramount-
Bray-Pictograph which is decidedly orig-
inal. The cartoon comedy, "A Trip to

the Moon," is another original novelty
which I have in mind.

Edit Own Reviews

I also would now like to speak of the
value of the topical reviews or current
event films. The news of the day is

quite naturally interesting to the public,

and so when carrying real news there is

nothing more appealing to the average-
going motion picture public than a

newsy, lively topics of the day. Provid-
ing the theatre is large enough, the most
satisfactory method in making this of
real interest is to take the various news
weekly services and specially edit your
own reel from all. Three or four brains
are better than one. so consequently if

one reel of topical reviews is made up
from three or four others, there is assur-
ance in the result that what you have to
offer will be interesting.

Well-edited news reels adds prestige
to the theatre. They supply the patrons
with up-to-date items of interest and
when properly presented form a power-
ful foundation for the program. I have
arranged for the topical review to fol-

low after the overture. This is really

the physcological time for the appear-
ance of the news reel.

Fox Buys World's

Picture Rights to

Broadway Success
Fox Film Corporation has purchased

the world's motion picture rights ta
Arline Van Ness Hines' stage success,
"Her Honor the Mayor." which attract-

ed attention when it was presented on
Broadway, New York, about three years
ago.

Being crammed with action and rising
to a logical and superb climax. Fox offi-

cials say that the play lends itself excep-
tionally well to filming. The story is

exceptionalh' dramatic.
The picture will be screened at the

West Coast studios at Hollywood, Cal.
Madlaine Traverse will star in the pic-

ture.

T-TARRY WEISS, who has been man-
* * ager of the Chicago office of the
First National Exhibitors Circuit, Inc.,

since it was organized by Aaron J. Jones
and Nathan Ascher, has resigned, effec-

tive March 20.

Mr. Weiss has been in the film busi-

ness in Chicago as an executive since

1910. He was Chicago manager and
later district manager for World, and
Chicago manager for Metro and the
Central Film Company.
His new affiliation will be announced

shortly.

Automatic Ticket Co.

Moves Sales Offices
The Automatic Ticket Selling and

Cash Register company has moved its

executive and sales offices up Broadway,

New York, several blocks to its new
and more commodious quarters, on the

fourth floor, in the Goodrich Rubber
building, 1780 Broadway.
The new quarters provide ample show

room space for the demonstration of the

automatic register to visiting exhibitors

and all exhibitors coming to New York
are invited to use the correspondence
facilities of the company for any letters

they want to get off while in New York
City.

Towns New Manager of

Birmingham Enterprises
BIRMINGHAM, ALA.—L. R. Towns

is the new manager of the Birmingham
Enterprises, Inc. The company controls

the Strand, Colonial and Princess

theatres.

Mr. Towns succeeds Frank Hammond,
who now is connected with the South-
ern Enterprises in Atlanta. The new
manager comes from Selma, where he

had charge of theatres controlled by

R. B. Wilby.
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Public Approval of Big Features
Induces Hampton to Produce Them

Producer Says There Is
r
Great Amount of Good Ma-

terial Available3for All-Star Films-
King and Thornby Will Direct

Recognizing the definite stamp of pub-
lic approval that has been placed by
patrons and in turn by exhibitors on
big special features, the Jesse D. Hamp-
ton studios have announced the inten-
tion of making a series of special pro-
ductions to be known as the Henry
King Productions and the Robert
Thornby Productions.
These will be made in addition to the

present star series of the company,
which includes the H. B. Warner,
Blanche Sweet and William Desmond
Productions.

Situation. Is Interesting

In announcing this new departure for
his organization, Mr. Hampton says:
"The trend of the theatre-going pub-

lic to special productions is particularly
interesting from the producer's stand-
point, as it permits the use of a type of
stories and plays not always acceptable
for star vehicles.

"Contrary to the generally accepted
theory, there is a great amount of ex-
cellent all-star special picture material
available. Most of the famous writers
of fiction of several decades past wrote
stories that for screen purposes are
ideally suited to this type of production,
but which were not feasible for the star
production type.

All-Star Stories

"The trend in current fiction seems
to be along the same lines. All of the
stories of the leading publications, in-

cluding the Saturday Evening Post, The
Bed Book, et cetera, in the very great
majority, are all-star types of stories.

"Another attractive angle in produc-
ing these special productions, from the
producer's viewpoint, is the opportunity
to utilize to the -utmost the ability of
the director. In this day it is a truism

to suggest the importance of the direc-
tor. While the public may not know
the names of very many directors, ex-
hibitors definitely have learned that they
can safely judge a picture in advance by
knowing who directed."

King and Thornby Direct

Mr. Hampton has selected for his

directors for these specials Henry King
and Robert Thornby, both of whom
have been responsible for many recent
box office successes, Mr. King most
notably with H. B. Warner pictures and
Mr. Thornby with Blanche Sweet's.
Both have had long careers as actors on
the legitimate stage, in pictures and as
directors.

Director King's first special will be
"Big Dick," by Frank Spearman. In
this story Mr. Spearman has departed
from his railway types and has written
a virile heart interest story with some
spectacular scenes laid in San Fran-
cisco at the time of the fire, and on sea,

and back again on the desert.

To Film Isham Story

Director Thornby's first picture will

be "Half a Chance," by Fred H. Isham.
This well-known book is one of the out-

standing successes of Mr. Isham's. '

All of these special productions will

be from stories or plays by famous
authors, including William J. Locke,
Jerome K. Jerome and John Gals-

worthy, three of the foremost British

writers; John Hastings Turner, the

young English writer whose first story,

"Simple Souls," brought him fame over
night; Marjorie Benton Cooke, Bayard
Villier and Byron Morgan.
Dwight Cleveland, head of the J. D.

Hampton scenario staff, has conferred

in New York with Howard E. Morton,
eastern representative, regarding the

purchase of a number of famous plays

and books which will be used for these

special productions and for the Blanche
Sweet-H. B. Warner-William Desmond
star series features.

Baptist Would Use
Theatres on Sunday

Shailer Mathews, dean of the divinity

school of the University of Chicago, will

seek to have adopted by the Northern
Baptist convention a plan whereby mo-
tion picture theatres will be used in for-

eign districts on Sun-day mornings as

schools of Americanization.
Dean Mathews said that it might be

impossible to convert playhouses into

places of worship, but it was possible,

he added, to use them on the Sabbath as

community centers for spiritualization

and Americanization work.

HENRY KING
who will direct special features to be

known as Henry King productions.

Organize to Lease and
Operate in Two States

DULUTH, MINN.—The Capitol
Amusement company, articles of incor-

poration of which have been filed with

the registrar of deeds, is to buy, lease

and operate motion picture theatres in

Minnesota and Wisconsin.
S. J. Blackmore, E. A. Blackmore and

R. N. Chafee are the incorporators. The
company is capitalizing at $50,000.

ROHKRT THORNBY
now directing Jesse D. Hampton Specials.

HiN first will be "Half a Chance."

New Louise Glaum
Picture Is Booked

By Keith & Proctor
Despite the congestion in booking and

the fact that pictures already bought

would have to be deferred, the United

Booking Office circuit of B. F. Keith

and Keith & Proctor theatres have

booked J. Parker Read, Jr.'s, second

Louise Glaum production, "The Lone

Wolf's Daughter."

The W. W. Hodkinson special opened

a week's engagement at the Eighty-first

Street theatre in New York on March 7.

Engagements will follow at Proctor's

Fifth Avenue, the Fifty-eighth Street

theatre and across the entire metropoli-

tan chain of this amusement organiza-

tion.

Keeney Books Feature

Frank Keeney's Keeney theatre and
Sydney Cohen's chain of Metropolitan

houses have booked the picture for first

runs in Brooklyn.
Marx Nathan, the Hodkinson man-

ager in New York, announces that he

has called for more prints than were
ever used before on any production dis-

tributed through his office in the New
York zone. Among the important New
York bookings of the past a few days in

addition to those named are: The
Roebling, Brooklyn; the Mardi Gras.

Brooklyn; the Cleveland, Brooklyn; the

Webster, New York; the Hopkinson,
Brooklyn, and a number of other theatres

in the metropolitan district.

Policy Is Broken
Frank L. Newman, the Kansas City

owner of three first run theatres, has
broken his policy with regard to the

Newman theatre, it is reported, by pre-

senting a melodrama at that house.
First run contracts in other large

cities of the country signed recently in-

clude the Midgeley American, Oakland.
Cat.; the Queen, Galveston; the Mission.

Amarillo; the Connellee, Eastland, Tex.;

the Ruben & Finkelstein Garrick, Du-
luth; the Liberty. Ranger, Tex.; the

Strand. Arkansas City. Kan.; the Rialto.

Enid. Okla.; the Picher. Picher. Okla.
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WILL ROGERS IN "THE STRANGE BOARDER
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Two typical scenes from the former "Follies" comedian's next vehicle, which was written by Will Payne and directed for

Goldwyn by Clarence Badger. Rogers supplied some of the humorous subtitles from his store of witty sayings.
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ORIGINAL STORY IS COMING THING
Mayflower President Says Present Tendency
To Boost Prices of Published Works Creates
A Demand For Original Stories With Merit
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Isaac Wolper, president of the Ma\
flower Photoplay Corporation, present-
ing the productions of George Loane
Tucker, Emile Chautard, Allan Dwan.
R. A. Walsh, Charles Miller and Sidney
A. Franklin, says that the original story
is the coming thing. His reason for

this is that the present tendency on the

part of authors, publishers and play-

producers to boost prices of published

ISAAC WOLPER
President of the Mayflower Photoplay

Corporation

works will create a demand tor orig-

inals with merit regardless of their ad-
vertising value.

"Price does not necessarily make a

story," said Mr. Wolper. "Proof of this

lies in the fact that two of the biggest
screen successes— De Mille's 'Don't
Change Your Husband,' and 'The Mir-
acle Man*—were not high-priced stories.

nil II l.

'Don't Change Your Husband' was an
original, while 'The Miracle Man' was
practically unknown as a book and cer-
tainly not a success as a play. Yet both
of these pictures were sensational, artis-
tically and from a box-office standpoint.

"

Cited as Passing Fad
The Mayflower president believes that

the prevailing practice of paying fabu-
lous prices for screen vehicles is but a
passing fad—that the money expended
purchases advertising and publicity value
only.

"Take for example a story which costs
the producer $100,000," he explained.
"At least $75,000 is paid for the pub-
licity value. For actual merit, only
$25,000 is laid out. Consider the case
of the screen rights for novels which
Mayflower has purchased: Gaston Le
Koux's 'Mystery of the Yellow Room'
which Emile Chautard filmed: 'Soldiers
of Fortune,' the famous Richard Har-
ding Davis story produced by Allan
Dwan. and 'The Luck of the Irish.'

Harold Macgrath's novel, also a Dwan
production.

Money Can't Be Made
"All were bought at a very high fig-

ure because they had an established
advertising value. But authors and pub-
lishers are boosting prices to a point
now where they will themselves break
the market. In other words, they will
slay the goose which lays the golden
eggs. For money cannot be made on
a production when the story costs
$100,000 or over, which is the high water
mark said to have been touched in the
purchase of 'The Tailor-Made Man.'
'Turn to the Right.' 'Way Down East,'
and a few other such works."

If a story costs $100,000, according to
Mr. Wolper. not less than $150,000
should be expended to insure proper
production. This means, he says, that
when the picture is published it must
gross at least half a million dollars to

cover the cost of prints, distribution and

exploitation, and even then the matter
of profit will be doubtful. Which is a
convincing argument for the original
story.

Report Big Booking Week
On "His Temporary Wife"

From all territories Hodkinson man-

agers have reported that the first week

in March was a banner week for con-

tract, bookings on "His Temporary

Wife," Joseph Levering's leap year rom-

ance. The picture stars Rubye Dc Rcmer,
Edmund Breese, Mary Boland, Eugene
Strong and W. T. Carlcton. Immediate
booking engagements have been given

the picture by Tom Moore of Washing-
ton and W. C. Dineen. general manager
of the Harry Moir houses in Chicago.

"Parish Priest" in Films
William Desmond's latest completed

picture, "The Parish Priest," is receiv-

ing its final editing under the supervision

of K. E. Anderson, film editor of the

Jesse D. Hampton productions. Sup-

porting Desmond in "The Parish Priest"

are Ruth Renick, Walter Perry. Carl

Miller. Margaret Livingston, Billie Ben-
nett, Lydia Knott, J. Morris Fuster, Tom
Ricketts, L. M. Wells and Monti Col-

lins. Joseph J. Franz directed the pic-

ture from a screen script prepared by
George Elwood Jenks from the Daniel

Hart play. Harry Gerstad handled the

Joe King to Play Lead

Joe King, who has appeared in produc-

tions by many companies, has been en-

gaged to play the leading role in "The
North Wind's' Malice." the next Rex Beach

story to be produced by Goldwyn Pictures

Corp.
Jane Thomas, a Chicago girl, will make

her first important picture appearance in

the leading feminine role.

Ethel Hallor With Walsh
Ethel Hallor. sister of Edith, film star,

has been added to the all-star cast now
working with R. A. Walsh on his first

production for Mayflower.
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"Big Four" Will 'Publish in April
Mack Sennett's "Down on the Farm"
Hiram Abrams and E. M. Asher Complete Distribu-

tion Plans in New York—New Production
Contains Five Reels of Comedy

Hiram Abrams has announced that

Mack Sennett's new rive-reel comedy,

"Down On the Farm," regarding the

distribution of which there has been

much speculation, will be published in

April by United Artists Corporation.

Arrangements for distribution, ac-

cording to Mr. Abrams, have been com-
pleted in New York with E. M. Asher,

personal representative for Mr. Sen-

nett. Arthur Butler Graham was attor-

ney for the producer in the transactions.

Have Elastic Policy

It has been known that United Artists

would not confine itself to the distribu-

tion of Mary Pickford, Charlie Chaplin,

Douglas Fairbanks and D. W. Griffith

productions exclusively, but would dis-

tribute an occasional big picture that

came to the open market for specializa-

tion in distribution.

The announcement of the release of

"Down On the Farm," following so

closely on the announcement of the

Doris Keane picture, "Romance." indi-

cates, according to United Artists offi-

cials, that the corporation will have a

publication list of wide variety in addi-

tion to the productions of its four prin-

ciples.

All Resources Contribute

Every resource of the Sennett studios

and farm in the suburbs of Los Angeles
contributed to the results achieved in

"Down On the Farm." The picture

opens when the champion rooster of the

ranch puts the sun to work early in the

morning of what proves to be the busiest

LOUIS FAZEXD.V
Who has the leading role in Mack Sen-

nett's 4ve part comedy "Down on the
Farm," takes life very seriously as
viewed behind one of those new fangled
weeders.

day ever experienced on any farm, with
results that are said to be thrilling,

comic, hilarious, farcical and funny.
Thrills are divided by laughter, suspense
is relaxed in grins, and dramatic action
of grave significance is interrupted by
comedy episodes.

The picture has been viewed by a num-
ber of executives and they declare that

it is Mr. Sennett's genius in fullest re-

vealment. Though the plot is melo-
dramatic and concerns the romance of
a pretty maiden of rustic life, a menacing
mortgage, a villainous landlord and a
harassed and beautiful wife, the
ment will be found as new as it

freshing and different, it is said.

treat-

is re-

Doris Kenyon Cables

Felicitations to Hunt
Doris Kenyon, star of the new Augus-

tus Thomas-Gibraltar picture. "The Har-
vest Moon," just completed by Deitrich-
Beck, Inc., for W. W. Hodkinson dis-

tribution, has sent a cable of congratu-
lations to Frazier Hunt, the newspaper
correspondent who wras credited in a

recent dispatch to the New York Herald
from Vladivostock with having rescued
five Japanese soldiers from the Bol-
shevist forces.

Mr. Hunt is a boyhood friend of Miss
Kenyon, who says he is a habitual life

saver, having rescued her from drown-
ing when she went through the ice while
skating.

Quebec Exhibitors to

Have Own Exchange
Showman Say It Is Necessary

As Protective Measure

—

Now Sell Stock
MONTREAL, CANADA.—The ex-

hibitors in the province of Quebec will

open their own film exchange as a pro-
tective measure. The showmen contend
that their action was made necessary be-
cause of the opening of theatres in op-
position to them by manufacturers, pro-
ducers and distributors.
A dominion charter has been taken out,

and the company will be known as the
Amalgamated Exhibitors' Circuit, Ltd.
Stock is being offered for sale at $100
a share, preferred stock bearing 7 per
cent interest. One share of common
stock is given to each subscriber as a
bonus with every share of preferred.
Over 30 per cent of the theatres here

are shareholders, while several through-
out the province have subscribed.

It is the intention of the organization
to open a chain of exchanges through-
out the dominion. Competent exchange
men who realize the exhibitors' wants
will be placed in charge. Harry Pulos,
Midway theatre, Montreal, is president.

Jens Hansen Will Erect

Combination Playhouse
DEER LODGE, MONT.—Jens Han-

sen, manager of the Orpheum, is to
build a new playhouse in Main street,

which will function as a motion picture
and vaudeville theatre.
The house will cost $100,000. and will

cover a site seventy by 130 feet. The
side and rear walls will be of brick con-
struction, while the front will be of
enameled tile.

Exonerated! Health Service Says
Pictures Not Injurious To Eyes

(Special to Exhibitors Herald)
WASHINGTON. — Investigation by

the public health service of the effect

of motion pictures upon the eyes has re-

sulted in exonerating the films from the
charge of causing eye trouble.

"The fact that millions of people go to

moving picture shows throughout the

United States daily without experienc-
ing any discomfort to their eyes, or that

such eye trouble as is found is not trace-

able to 'over indulgence' in the movies,
would seem to indicate that moving pic-

tures are not injurious to the vision,"

declares the service in a recent report.

Due to Ocular Defect

"It is true, of course, that some people

do experience a certain amount of eye

strain at a motion picture, but in these

cases the trouble appears to be due to an
ocular defect rather than to the motion
picture. Such persons should therefore

have the eyes examined by a competent
eye specialist, for it is quite certain that

the same person would find even more
discomfort in the same period of con-

centrated reading.

"In this connection it may be pointed

out that employes of motion picture

playhouses, who spend a large part of

the day looking at the pictures, do not

seem to be troubled with their eyes any
more than the average individual. This

is largely a personal observation since

no extensive investigations have been

made of the eyes of motion picture the-

atre employes.

"It is safe to say a person may witness
a picture play lasting about an hour and
a half each day without straining the
eyes or experiencing any discomfort,
provided the eyes are good and there are
no hidden defects to the vision. Indeed
it is not unlikely that a motion picture
show might be the means of advising
one of a faulty vision.

Might Be An Aid

"In case of eye trouble coming on
after concentrating the eyes on the
printed pages of a book for a long period
one does not blame the book, but thinks
at once of the eyes and the probable
need of glasses.

"Eye discomfort in the movies should
therefore be regarded as a danger sig-
nal and should lead the sufferer to the
doctor's office for an examination."

Scenic Added To Showing
Of "Burlesque On Carmen"
Several hundred feet of film showing

the picturesque parts of Spain have been
obtained by Victor Kremcr rilm Fea-
tures. Inc., to enhance the presentation
of the combination road sliow, Chaplin's
"A Burlesque on Carmen," with the
Carmen Beauties revue.

A special picture also has been made
which shows the members of the revue
arriving at the theatre and members of

the company in their various changes of
costume.
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Whose Germ Is Tkat?

GEORGE <»\ El
And Lillian Hiron in "CnlllnK Ml- llliitl"

n Gayety Comedy.

gililiiiiiiiiiiiiiiiniiiiiihiniiiiiiBiiiNiiiiiiinnMiiiiiiiiiiiiiNiiniiNiniiiB'^iiiwMoim'iuiNijiiai.iiiniiiig

|
$50 Is Offered in

Tie-Up With Stork
Old Doc Stork and Watterson R.

| Rothacker have joined forces for

| the purpose of increasing the birth

1 rate.

| A statement issued from the

I executive offices of Doc Stork con-
1 firmed the alliance and predicted

| signal success for the drive to in-

1 crease the population.

| At the Rothacker Film Manu-
| facturing Company's Chicago stu-

| dio-laboratory, the president out-

j lined the plan of procedure in the

1 Stork-Rothacker campaign for

j more babies.

It's a plan which Mr. Rothacker
| has had in mind for some time.

It's not a new plan by any
| means. It has been tried out by
| other Chicago employers and found

to be productive of satisfactory re-

j suits.

And, of course, Mr. Rothacker
| will put the same plan into effect

at Los Angeles, where a Rothacker
studio-laboratory is now going up, 1

| and in New York and London,
| where plants are to be built later 1
I this year.

| "We're going to pay Rothacker
|

| workers $50 for every baby," said 1
j Doc Stork's partner. "The money
f is waiting."

The baby bonus will operate on
| a sliding scale—$125 for twins, $300
I for triplets, etc.

j About the Chicago plant it is sus- 1
g pected that Douglas D. Rothacker 1

had an advance tip as to his 1
I brother's intended plan, for just |
j two days after the baby reward |
| was posted "Doug" came down to |

| work with the top two buttons [
I snapped off his vest.

1 "His name is Douglas D., Jr.,"' I
4 chuckled Douglas D., Sr.
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Alice Brady's "Sinners" Scheduled
For Issuance After Box- Office Test

"Sinners." starring Alice Brady, Real-

art star, is announced as completed and
on the schedule for publication after it

has finished its preliminary box-office

tests.

The picture is an adaptation of Owen
Davis' stage drama of modern life, in

which Miss Brady starred for more than

a year in New York and for a longer
period in the larger cities of the coun-
try. It was produced on the stage by
William A. Brady. The success of the
drama created a demand for its novcliza-
tion, and this work was done by D. Tor-
bett. The book was published by Gros-
set & Dunlap.

Kenneth Webb Directs

The play was adapted to the screen by
Eve Unsell and the production was made
under the direction of Kenneth Webb.
Many of the scenes were photographed
on Nantucket Island, off the coast of
Massachusetts, according to the demands
of the original play.

Miss Brady is cast in the role of Mary
Horton, a country girl, who goes to the
city to re-establish the family fortunes
and is befriended by a Hilda West, who
obtains employment for her with Don
Carrol, an artist.

Her Eyes Fail

She remains with him only a short
time, when she renews her attempts to
eke out a livelihood with her needle. In
the midst of this effort her eyes fail and
she is forced again to go to Hilda West
lor aid. She finds Hilda and her friends.

the "sinners," who give the play its

name, planning a gay week-end party at
Atlantic City.
Mary consents to go along, despite the

older woman's endeavor to prevent it.

But before the party can start Horace
Worth, Sunday school superintendent
from Mary's home, arrives to tell her
that her mother is dying. Instead of
going to Atlantic City, Mary returns
home, where she is visited later by Hilda
and her friends. The party comes under
the influence of Mary's mother with
startling results.

Crane Is Leading Man
Miss Brady's leading man in the pro-

duction is James L. Crane. This is the
second time he has appeared with Miss
Brady on the screen, the first time being
in "His Bridal Night."
Frank Losee, William P. Carlelon,

Nora Reed, Robert Schable, Crauford
Kent, Lorraine Frost, Augusta Anderson
and Agnes Everett are others in the cast.

Cohn Announces Titles Of
First Three Publications

From the coast, where he is supervis-
ing the production of Hall Room boys
comedies, Hary"Cohn, of the firm Jack
and Harry Cohn, has sent to New York
the names of the next three comedies
to be published.
The first of these is "Oh, Baby!" The

next will be "This Way Out," to be fol-

lowed by "The Line Is Busy." "Oh,
Baby!" will be ready for a New York
showing this week.

Lascelle Makes Comedy Without
Subtitles Or Faces Of Players

Ward Lascelle. formerly with the di-

rectorial staff of Mary Pickford, is bring-

ing to the screen through features pub-

lished by the Special Pictures Corpora-
tion, something that is indicated as en-

tirely new in the way of screen comedy.
In the first Special Pictures issue,

which is expected to be on the screen

this month, Mr. Lascelle has presented a

novelty never undertaken before by any
producing company, according to re-

ports. He has made a film comedy with-

out using the faces of players and also

without the use of subtitles. This fea-

ture is claimed by the best authorities

in Los Angeles to be one of the biggest

novelties of the day.

Has First Opportunity

"For a long time," said Mr. Lascelle.
"I have believed that I could work out
a photoplay, keeping the action com-
plete, without the use of subtitles or
players' faces, but this is the first time
I have ever had the opportunity to un-
dertake such an experiment. The result

is highly gratifying. I assure you, and
in my opinion, will open new possibili-

ties in picture production."

The title of the new Lascelle feature
is "Uneasy Feet."

Mr. Lascelle declared that "Uneasy
Feet" is only one of many novel features
which will be presented through Special
Pictures. Exhibitors may look for some-
thing new in the Comedyart publication,
it is said, and also in the Art Color

scenics, in which the Handschaegl color
process will be used. The exclusive
rights for this method of coloring mo-
tion picture films has been obtained by
the Special Pictures Corporation.

Organization Work Progressing

Special Pictures announces work on
the organization of its selling force is

progressing rapidly. H. J. Roberts, sales

manager, now establishing exchanges in

the twenty-one key cities of the United
States, left New York last week to con-
tinue his tour southward, which will take

in Washington. Baltimore, Atlanta, New
Orleans and other cities of the South.

Another Chaplin Film To
Be Presented With Revue

Because of the success which has at-

tended the exploitation of Chaplin's "A
Burlesque on Carmen," in conjunction

with a road show, Victor Kremer, presi-

dent of Victor Kremer Film Features,

Inc., announces that he will present "The

Champion" in a similar manner.

"The Champion" is the first of the

series of four Chaplin comedies which

Mr. Kremer controls for this country

and Canada, made under the Essanay-
Chaplin brand. An athletic revue will

be the added attraction with this two-
part comedy. The revue will consist of

a twenty-minute diversion introducing a

series of athletic novelties. This enter-

tainment will be offered by a company
of six girls and two principals.
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SIX SCENES FROM TWO REALART PICTURES

The four upper pictures show Constance Binney in "The Stolen Kiss." It was directed by Kenneth Webb and many scenes

for this play were made at the Essanay Studios, Chicago. Alice Brady is shown in two scenes from "Sinners" just above.
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THE blizzard, the flood, the earthquake, natural

causes, and the transportation strikes, the power

plant accidents, adverse legislation, etc., uncontrol-

lable factors, are the only force that can prevent the

exhibitor who uses this department properly from .en-

joying three hundred and sixty-five successful busi-

ness days each year.

In this department the first step toward a suc-

cessful engagement is taken. Here the pictures that

have market value are pointed out. To read this de-

partment weekly is to keep informed of the publica-

tions that can be exhibited with certainty of pleasing

the public.

To reap full value from a subscription to Exhibit-

ors Herald, however, the exhibitor who does not

play pictures the same week they are published should

file his copy and turn the following week to "What
the Picture Did for Me." Here he will find the re-

ports of the first-run exhibitors.

His estimate in the picture, based on the original

review, will be fortified by the reading. And this is

valuable when the time comes to advertise the picture.

At that time, which is a most important one, he

can find in "Exhibitors Advertising"' accounts of

the successful presentation of the picture by the first-

run exhibitors.

If it were possible to give better service than this

it would be given. But it is not possible. Every

time a good picture is published it is called to the

exhibitors attention, its merit is proved, and adver-

tising pointers are given. By the extent to which the

exhibitor utilizes this service his success may be
measured.

"THE STRONGEST" (Fox) contains a distinct

surprise for the public that will come to the theatre

to see the fiction work of Georges Clemenceau, "the

Tigef of France." It is this surprise, a totally un-

expected one, that will make the strongest impres-

sion upon the theatre patron. There are exploita-

tion possibilities of great merit which should result

in successful engagements wherever the picture is

exhibited.

"CIRCUMSTANTIAL EVIDENCE" (Arrow) is

probably the best of the first of the series of Tex
stories which Arrow is now presenting on the state

rights market. It centers around a mysterious mur-
der, the solution of which is in doubt until the last

few feet. A spectacular prison fire not only lends

strength to the production, but offers an excellent

opportunity of novel exploitation.

"THE THIRD WOMAN" (RobertsOrr-Cole) is

another version of the love story of a half-breed.

While not an elaborate production, it is well made
and has many interesting scenes of life in Indian

villages. It will appeal to women more strongly

than to men.

"THE LONG ARM OF MANNISTER" (Pio-

neer) is a graphic screen portrayal of E. Phillips

Oppenheim's story with Henry B. Walthall in a role

especially fitted to him. The sinking of a yacht at

sea is one of the spectacular features. It lends it-

self readily to a thorough campaign of exploitation.

"THE WOMAN GAME" (Selznick) is the screen

version of a decidedly novel and interesting story in

which Elaine Hammerstein has accomplished more

than in any of her previous vehicles. The young star

has been surrounded by an adequate cast, and with

beautiful exteriors and interiors, the picture makes

an ideal offering for any program.

"TARNISHED REPUTATIONS" (Pathe) pre-

sents Dolores Cassinelli in a story that has been told

well pictorially. An interesting theme was obtained

for the production, and the screen version holds in-

terest throughout. The small cast supporting the

star handles the principal roles carefully.

"THE DEVIL'S RIDDLE" (Fox) has given

Gladys Brockwell every opportunity to do her best

work in emotional acting. The settings chosen are

very vivid. Miss Brockwell is given proficient sup-

port by the other players. The development of the

story seems improbable in a few instances, but, as a

whole, the picture is interesting and easily followed.

"EXCUSE MY DUST" (Paramount Artcraft) is

another of Wallace Reid's clever automobile vehicles.

Some exciting action is offered in the picture, as well

as good comedy and romance. Theodore Roberts is

exceptionally fine in his portrayal. The production

should meet with approval that is universal.

"BURNT WINGS" (Universal) proves to be just

the sort of picture the title indicates. It will, there-

fore, please the patrons attracted by that title and

should succeed accordingly. Bayard Veiller wrote

the story and W. Christy Cabanne directed. Frank

Mayo, the star, is ably assisted by Betty Blvthe and
Josephine Hill, the acting and production through-

out being of the best.

"TRAILED BY THREE" (Pathe), judging from

the first three episodes, is a serial that will stand sec-

ond to none. It is replete with excitement and in-

tense moments. The action of the picture moves

fast, and the leading players, Stuart Holmes, Frankie

Mann and Wilfred Lvtell, are commendable in their

portrayals. Theatres using serials will find "Trailed

by Three" a boxoffice asset.



IREVIEWS
Wallace Re id in

EXCUSE MY DUST
Five-part comedy-drama; Paramount

Artcraft.

Directed by Sam Wood.
Published on March 21.

OPINION: Automobiles are becom-
ing a habit with Wallace Reid. And
whether or not speeding over boule-
vards and bumpy country roads, with
now and then a narrow escape from
death, affbrd Mr. Reid pleasant pastime,
the screening of them is compelling and
they contribute to another of the star's
successes.

Though "Excuse My Dust" at no time
lacks the power to hold attention, the
big action of the picture rests in the
climax—a midnight automobile race
from Los Angeles to San Francisco.
All of the excitement of a real race has
been given to the screen event. The
moments are tense. And as a pilot of
one of the winning cars, Mr. Reid gives
a succesful portrayal.
Theodore Roberts has done great

work in this production. His portrayal
is thorough and lends much humor to
the subject. Wallace Reid, Jr.,'s, ap-
pearance will delight the women. Ann
Little. Tully Marshall. Guy Oliver, Otto
Brower, James Gordon. Walter Long,
Jack Herbert and Fred Huntley are
true in their depictments.
"Excuse My Dust" is a worthy suc-

cessor to 'The Roaring Road" and
"Double Speed." It is a wholesome and
finished production with interest for
everybody.
SYNOPSIS: "Toodles" Walden.

former automobile racer, has promised
Dorothy, his wife, to refrain from
speeding. But he gives into temptation,
and through the influence of Mr. Ward,
"Toodles' " father-in-law, the judge de-
prives him of the right to pilot a car for
six months. Troubleous times follow
for "Toodles." He nearly runs over
and kills his baby, his wife leaves him
and his father-in-law's automobile busi-
nes. of which he is manager, is being
plotted against by competitors. An
automobile race between Los Angeles
and San Francisco is planned by the
competitors in the hope that they will
acquire the plans of Ward's new motor.
The race, a collision and an exciting fin-
ish pots "Toodles" in San Francisco,
where his baby is ill. His wife forgives
him and the competing company fails
in its scheming.

Glen White in

CIRCUMSTANTIAL EVIDENCE
Five-part drama; Arrow.
Directed by Tom Collins.
Published state rights.

OPINION: Featured by a sensational
jail delivery, which is the climax of a
series of thrilling situations. "Circum-
stantial Evidence" must be rated as the
strongest of the first of the "Tex" series
of twelve features which Arrow is pub-
lishing through the state rights market.

In additon to the features of the other
"Tex", stories, it has a love interest
which should appeal strongly to women.
The story deals with the solution of

an unusual murder mystery. Suspicion
points to three people. Clew after clew
is run down.
The spectator finds himself attempt-

ing to fathom the mystery and then at

the conclusion, being taken completely
by surprise. Yet, he is compelled to ad-
mit that the solution is logical and con-
sistent.

SYNOPSIS: "Tex" goes to visit aii

old friend, Jack Nelson, and is cordially
received by Mrs. Nelson, who also is an
old acquaintance. The night he arrives,
Nelson has trouble with his valet and
discharges him. They have heated
words.
During the night Tex is awakened by

a whistle and going out in the hallway
meets Mrs. Nelson's maid, who is fully
dressed and about to leave the house.
He then retires again.

In the morning Nelson is found to
have been murdered. Mrs. Nelson is

nearly prostrated and attempts to kill

herself with the knife which has been
used to stab Nelson. Tex interferes and
tosses the knife from the window. When
the police arrive. Tex tells of the quar-
rel Nelson had with the valet and also
tells of meeting the maid in the hall at

midnight. The maid then accuses Tex
of the murder, proving that Mrs. Nel-
son is very fond of him and telling of
his tossing the knife out of the window.
On the circumstantial evidence, Tex

is convicted and sentenced to life im-
prisonment. The prison catches fire,

and when the guards open the cells,

there is a general jail break. Tex re-

mains, however, and saves the warden's
wife and child from death. He is par-

doned and starts out to clear up the
mystery. He follows a series of clews
but is baffled. Then Mrs. Nelson, -dying,

confesses that she killed her husband
in hope of being able to marry Tex.

Gladys Brockwell in

THE DEVIL'S RIDDLE
Five-pan drama ; Fox.
Directed by Frank Beal.

Published in March.

OPIS'ION : Intense emotional acting

is required of Gladys Brockwell in this

production. A story of joy and sorrow,
and love and hate, the star's versatility

is taxed in giving to the screen a clear
version of the theme.

The work of the star is worthy of
favorable attention. Her aptitude for fa-

cial expression is an element that brings
out to a marked degree the sentiments
of the story. Though called upon to
give a variance of poses, her comport-
ment is indicative of feeling.

The settings of the picture—a dilapi-

dated shanty in the cold North, a village

hotel and an artist's quarters in New
York—are well executed. The story
itself, while possible, has a few improb-
able developments.

Casting has been taken care of profi-

ciently. Supporting the star are William
Scott, Richard Cummings. Claire Mc-
Dowell. Easter Walters. Nicholas Du-
naew. Kate Price. Louis Fitzroy. Chance
Ward. Vera Lewis. Louis Natho. Tom
Bates and Benny Susslow.

SYNOPSIS: Esther Anderson, dis-

couraged at the life she has been living

with her drunken stepfather and believ-

ing that she has been tricked by a faith-

less man, leaves the tumble-down shack
that has been her home and goes to a
trading post to get employment. She
joins a small show troupe and after two
years on the road the company returns.

She again meets Dr. Jim Barnes, who
she thought had lied to her. and a mutual
declaration of love follows. But the

leading woman of the show, jealous of

Esther, accuses the girl of undue friend-

ship with the theatrical manager. Barnes
refuses to listen to explanations and
Esther, broken-hearted, goes to New
York, where she becomes a model for a

Russian artist. Barnes, brooding over

his unhappy love affair with the belle of

the village, goes to New York. He finds

Esther in time to save her from a love-

less marriage.

3V>-\<4

Gladys Brockwell in a scene from "The Devil's Riddle," the story of a "woman
who pawned her heart" (Fox).
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Dolores Cassinelli in the prison scene from "Tarnished Reputations" (Pathe).

Dolores Cassinelli in

TARNISHED REPUTATIONS
Five-part drama; Pathe.
Directed by Mme. Alice Blache.
Published on March 14.

OP1XIOX : Leoncc Ferret has given

a very entertaining story to the screen.

It is made interesting by the inclusion

into the screen version of realism, both

in portrayals and in settings. Dolores

Cassinelli is natural and enjoyable in

Jier delineation of an unsophisticated

girl w ho is taunted by the ups and downs
of life in her quest for happiness and
love.

Having a good working theme. Mine.
Alice Blache has obtained admirable re-
sults in her direction. Smoothness of
action is noticeable throughout. The
assembling has been in adept hands, and
the story can be followed without effort.

A small working cast has relieved the
picture of the complexity so often found.
Albert Roscoe and George Deneubourg,
two of the principals, work well into
their characterizations. Ned Burton,
though taking a lighter part, is notice-
able while in the action.

"Tarnished Reputations." offering more
or less of a novelty in theme and good
depicture, should meet with the appro-
bation of the public and exhibitors alike.

SYNOPSIS: Helen Sanderson be-
comes infatuated with Robert Williams,
an artist. While painting a picture,
"The Saint with the Lilies," in which
Helen was the model, their friendship
ripens into love. But Helen is awakened
to life when Robert departs suddenly,
leaving only a letter for a goodby. After
the death of her aunt, she goes to New
York to find her sweetheart after he has
won fame with his picture. He has gone
to Rome to paint a picture of the Pope.
Helen, in financial straits, enters a gar-
ment shop to make a living. One night
she is wrongly accused of accosting a
man, and is sentenced to jail for thirty
days. After her release, she visits the
judge. There she meets George de Wen-
bourg. an author, who offers aid. He
takes her to his heme and develops her
into a great actress. Robert then re-
turns to her and her love for him re-
turns.

Henry B. Walthall in

THE LONG ARM OF
MANNISTER

Six-part drama; Pioneer.
Directed by Bertram Bracken.
Published State Rights.

OPIXIOX: Based on the story by E.

Phillips Oppenheim, which ran as a

magazine serial a few years ago, this

story gives Henry B. Walthall an ex-

ceptional opportunity to portray the

role which fits him best— that of a

wronged man, tirelessly seeking re-

venge, and then in the moment of his

triumph realizing that it is better to

forgive than to avenge.
It is the Walthall of old. who takes

the leading part in this story, the Walt-
hall whose acting carried practically
every picture he appeared in to success.

Helene Chadwick, taking the part of
Madame De La Mere, features Walt-
hall's support. Her interpretation of the
woman of the world who falls in love
with the man she has determined to
ruin is an exceptional bit of acting.
The story is the straight chronology

of a series of events, yet the surprising
developments of the many angles sus-
tains interest. The sinking of a yacht
provides one of the big thrills.

To realize fully on the possibility of

the pictures, the exhibitor in his ex-
ploitation should emphasize the star and
the author, names familiar to the great
majority of theatre goers and magazine
readers of the country.

SYXOPSIS: George Mannister, a
wealthy Wall street broker, is stunned
when his wife leaves him to elope with
Gaston Sinclair, a society man. He
trails them for nearly a year. Finding
them, he learns that his business en-
emies had put up a trap to make his

wife believe him unfaithful and had then
influenced Gaston Sinclair to lure Mrs.
Mannister away.
Mannister carefully made a list of the

six people responsible, five men and a

woman, and went back to New York to

avenge himself.
One by one he ruined the men who

had ruined his life. His vengeance took
different forms, and in each case he let

the men's trickery and villainy be their
undoing.
Madame De La Mere, the woman who

assisted in trapping him, was the last.

Instead of punishing her, he effected a
reconciliation between her and her hus-
band. He then reclaimed his wife.

Georges Clemenceau's

THE STRONGEST
Five-part drama; Fox.
Directed by R. A. Walsh.
Published as a special.

OP1XIOX : Love is not an emotion
readily associated with the popular con-

ception of Georges Clemenceau, "The
Tiger of France." Valor, determination,

with their kindred train, suggest them-

selves first as typical of the Frenchman
most often pictured and quoted during

the war. Yet love, according to the

photoplay which has been made from his

novel, is in his estimation "The Strong-

est" of human emotions.

It was to give voice to this belief that

the man who played such an important

part in the Peace Conference wrote the

novel that has been pictured by the Fox
Film Corporation. And, as is typical of

the man, his point has been strongly

made.

It is this apparent inconsistency of

character that patrons of the theatre

exhibiting "The Strongest" will longest

retain. The story itself is not greatly

different from others of the same school

that have gone before. It pictures the

conflict that wages between the am-
bitious husband and the affection-starved

wife. The struggle is between love and

ambition, keenly waged, and ended in

the triumph of love.

A cast unfamiliar to followers of the

screen is directed by R. A. Walsh in

such manner as to give with satisfying

fidelity the French atmosphere. The
action is laid in France, and but one
American character appears in the play.

All of which is proper under the circum-
stances.

An elaborate eight-page press book
published in connection with the picture

provides the exhibitor with ample ma-
terial for exploitation. There is a great
interest that naturally attaches to the

name of the author. It should be a sim-
ple matter to attract large attendance to

the showing, and the picture will satisfy

the majority.

SYXOPSIS: Henri, Marquis of Pay-
maufray, a man whose thoughts are
wholly engrossed with the massing of

wealth, denies his wife, Claudia, the af-

fection she craves. Harle, an old friend,

comes to visit and remains to love and
be loved. In time a daughter is born
and Claudia dies. Henri sends the child

to boarding school and forgets about
her until she reaches a marriageable age.

when he seeks to promote her marriage
to a supposed nobleman. Harle appears
and seeks to dissuade him, withholding
evidence of the Count's deception upon
that gentleman's threat of exposure as

the father of the girl. A young Ameri-
can has won her heart and Harle deter-

mines to bring about their happiness at

whatever cost to himself. The girl is

abducted by striking factory' workers
and Harle rushes to the rescue. He is

shot and Henri learns the truth about
the girl's parentage. The happy ending
follows when he denies his daughter en-

trance to their home and she goes to

America with the man she loves.
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Frank Mayo in

BURNT WINGS
Five-part drama; Universal.
Directed by W. Christy Cabanne.
Published by Universal.

OPINION: Where the well-produced,

well-directed, serious drama is appreci-

ated, which is everywhere, "Burnt

Wings" should be well received. It

merits both descriptive phrases.

It has, in addition to these qualities,

no mean story value. Bayard Veiller,

whose writings are widely known, has

followed his usual bent in the selection

of theme and narration. His story is

one of human emotions of the sterner
variety, and the cast delineate it effec-

tually.

Frank Mayo, an actor whose recent
work has shown decided improvement,
scores a satisfying characterization.

Betty Blythe and Josephine Hill are the
leading feminine players, both competent
and good to look upon. The work of

the trio is worthy of every commenda-
tion.

The title is a significant one. It is

one that will impress the public unmis-
takably. It is, furthermore, an exact in-

dex to the picture.

It will draw to the theatre patrons who
favor the type of drama indicated. The
play should amply satisfy them.

SYNOPSIS: Mrs. Ned Templeton.
whose love for her husband, a poor
artist, is stronger than all else, makes
the greatest sacrifice to provide funds
for his treatment during an illness and
nurses him back to health. Some time
later he becomes one of America's fore-
most artists and prosperity follows nat-
urally. One, Cartwright, a millionaire,
who has aided him in his upward strug-
gle, learns that his daughter has fallen
in love with him. Valuing her happiness
above all else, but realizing that Mrs.
Templeton stands between her and its

consummation, he acquaints Ned with the
truth regarding the source of the funds
which saved his life in Paris. Temple-
ton, instead of abandoning his wife as
Cartwright had planned, looks upon the
matter in the right light and takes her to
his heart.

Harold Lloyd in

HAUNTED SPOOKS
Two-part comedy; Pathe.
Published in March.
OPINION: Everybody likes to hear

a ghost story—that is. most everybody.
And most every person at some time or

other has joined a fireside gathering
where "spooky" tales were being told

and when howling wind outside made
you nervous and creepy. Shying at shad-

ows and quickened steps, so they say,
generally follow an evening of such en-
tertainment.
But to get real humor out of a ghost

story, a person must see Harold Lloyd
animate "Haunted Spooks." It is a typ-
ical Lloyd subject and measures up to
the standard of the star's previous ve-
hicles. One comedy situation follows
another and Mr. Lloyd handles each
with ingenuity.
Xo exhibitor should overlook short

subjects possessing such wholesome
qualities as are obtained in the Lloyd
pictures. They are an incentive to at-

tendance and brighten a program to a

marked degree. Mildred Davis, with her
pretty curls and childish mannerisms, is

very aggressive and is an able aid to
Mr. Lloyd in keeping the action of the
play steadily moving forward.

Carlyle Blackwell in

THE THIRD WOMAN
Directed by Charles Swickard.
Five-part drama; Robertson-Cole.
Published in March.

OPINION : This is another version of

the barrier of Indian blood to the mar-
riage of the hero to a white woman. It

leads through the usual sequence of

events, the first white woman spurning

him, his refusing to marry an Indian

woman who asks him, and finally marry-
ing a white woman who was a playmate
in childhood.

Louise Lovely and Gloria Hope fea-

ture the cast supporting Blackwell. and
faithfully portray the roles assigned

them. Blackwell is well chosen to fill

the part of the half-breed hero.

The production, while not elaborate,

is well made. Many interesting scenes

of Indian life are introduced during that

episode of the picture in which the hero

tries to return to his mother's tribe. A
punch is given the closing reel by hav-

ing Blackwell avenge a slur on his par-

entage by engaging in a rough and tum-
ble fight with a husky opponent.

The picture is of the type which makes
a stronger appeal to women than men,
and the exploitation should be carefully

directed along this line.

SYNOPSIS: Luke Halliday, son of

a wealthy miner, is astounded on the day

he is to announc-e his engagement to

Eleanor Steele, a young society woman,
by learning that his mother was an In-
dian.

He breaks the engagement without ex-
planation, and attempts to return to his

mother's tribe. He succeeds in forget-
ting civilization for a year, and is on
the point of marrying an Indian girl,

when the old longing for white asso-
ciates overtakes him.
Leaving the tribe, he wanders from

town to town, finally meeting a sweet-
heart of his childhood days and marry-
ing her.

Stuart Holmes, Wilfred Lytell and
Frankie Mann in

TRAILED BY THREE
Fifteen-episode serial; Pathe.
Directed by Perry N. Vekrcff.
Published on April 4.

OPINION: This will introduce to

lovers of motion pictures a new feminine

Douglas Fairbanks. Meet Frankie

Mann, whose activities in the first three

episodes of this new Pathe serial are

on a par in their feminine way with the

vigorous antics which have made Fair-

banks a household name.

The first episodes of this new serial

are replete with exciting incidents,

which, if retained in every episode,

should make a continued picture of un-

usual qualifications. The delineation of

the story is in the hands of a most com-

netent cast in which Stuart Holmes,

Miss Mann and Wilfred Lytell carry

the burden. And thus far in the picture

each has handled his or her portraiture

with utmost adeptness.

Aiding the principals are William

Welch. John Webb Dillion and John

Wheeler. They are more than sufficient

for they round out the cast thoroughly

and eliminate any lull in the action

which might result through incompetent

handling.

Locations have been well chosen. The
continuity is good. The assembling

shows the work of proficient hands, for

the story develops logically.

Trade reports indicate that the serial

form of entertainment is meeting with

greater response today than ever before.

This means, necessarily, that higher re-

quirements will be demanded so that

this type of production, in its histrionic

qualifications, its settings and its themes,

will measure up to other program offer-

ings. As a serial subject. "Trailed by
Three" is entertaining and should appeal

to the exhibitor.

Frank Mayo and Josephine Hill in a dramatic scene from "Burnt Wings"
(Universal).
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Elaine Hammerstein in

THE WOMAN GAME
Five-part drama; Selznick.
Directed by William P. S. Earle.
Published in March.
OPINION: Nothing but laudatory

comment is prompted by Elaine Ham-
merstein's earnest and intelligent por-
trayal in this Selznick production. In
no picture has the young star done such
an impressive depicture. She is in no
wise evasive—grasping every opportu-
nity offered by the story to further her
hold on favorable public sentiment.

Selznick has realized the worth of
Miss Hammerstein and has surrounded
her with creditable performers and with
settings that stand second to none in

their artistic execution. The locations
chosen are beautiful. The filming of
them has been handled adroitly by the
cameraman.
Miss Hammerstein heretofore has not

had such interesting material to work
with as the theme which forms the basis
of "The Woman Game." The story deals
with New York society and a girl, Miss
Hammerstein, who is accepted by the
elite only because of her cleverness in

entertaining and her pulchritude. Such
a role is ideal for the young player, in

that it shows to utmost advantage her
charming personality.

Jere Austin, Louis Broughton, Ida
Darling, Charles Eldridge, Lawrence
Van Trant, Blanche Davenport and
James Morrison are complaisant in their
portrayals. In booking this Selznick
production showmen are certain to have
a program which will please the most
fastidious.

SYNOPSIS: Amy Terrell's clever-
ness and charm give her a place in New
York society. Though abashed by her
position, she remains as a jester of her
crowd only because her weepy mother
hopes to regain social standing and afflu-

ence by Amy's marriage to a million-
aire. At the Van Trant's house party.
Amy is asked to assume the role of an
unsophisticated girl in order that she
may entertain a social outsider, Andrew
Masters. The latter is ruthless in busi-

ness but maintains that he has the right

to play the business game with any
weapons at his command. He becomes

ELAINE HAMMERSTEIN
In a scene from "The Woman Game - '

(Selznick-Seleet)

infatuated with Amy and proposes mar-
riage. She admits her scheming and he
renounces her. But Amy explains that
matrimony is the woman game in the
sense that business is the man game.
The girl then is implicated in some scan-
dal about which Masters knows the
truth. He realizes that he has formed a
wrong opinion of Amy, apologizes and
their love becomes mutual.

Barthelmess in Cast
Of "WayDown East"

D. W. Griffith Intends to Make
Production One of the

Really Notable
The announcement that Richard

Barthelmess will play opposite Lillian
Gish in the D. W. Griffith screen version
of "Way Down East" is an indication,
it is said, of Mr. Griffith's intention to
make this one of the really notable pro-
ductions of the year.
Through his work in "Broken Blos-

soms" and "Scarlet Days," Mr. Barthel-
mess has taken his rightful place among
the distinguished artists of the screen. As
David Bartlett in "Way Down East," he
should prove a most convincing cham-
pion of the rights of Anna Moore, Miss
Gish.
Aside from Miss Gish and Mr. Barthel-

mess, the cast for "Way Down East"
will include Burr Mcintosh in his orig-
inal role of Squire Bartlett; Edgar Nel-
son as Hi Holler, the chore boy; Clarine
Seymour as Kate Brewster; Vivia Ogden
as Martha Perkins, the village gossip;
Creighton Hale as Professor Sterling;
l'orter Strong as Seth Holcomb, origin-
ally played by John Bunny, and George
Neville as Reuben Whipple, the town
constable.

It already has been recorded that Mr.
Griffith paid to William A. Brady $175,-
iioo for the motion picture rights to Lot-
tic Blair Parker's story.

In selecting six productions for March
publication, officials of Republic Distrib-
uting Corporation believe they have
picked pictures that showmen will appre-
ciate. These productions arc "Mothers
of Men," "Girl of the Sea," "The Gift
Supreme." "The Adventuress." "The
Great Shadow," and "The Man's Play-
thing."
Republic officials say that several of

these productions are of the all-star type,
including such players as Tyrone Power,
Julian Eltinge, Claire Whitney, Lon Cha-
ney, Grace Davidson, Montague Love
and Stuart Holmes.

Claire Whitney Leads
"Mothers of Men" is an Edward Jose

production starring Claire Whitney. The
story was written by William H. War-
ren and DeWitte Kaplan. The story is

dramatic and deals with the sacrifice of
a mother during the world war. It is

said, however, that the war is merely a
backing to the theme of the story.
"The Girl of the Sea" was produced

by means of the Williamson subsea proc-
ess. Betty Hilburn is featured as the
leading player.

Julian Eltinge Vehicle
Julian Eltinge, the stage star who has

not been seen in pictures for some time,

comes back in the leading role in "The
Adventuress," a story especially adapted
to the dual characters which Mr. Eltinge
so ably portrays. The production was
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"Very Valuable'

"

I
To Exhibitors Herald:

Please find a check enclosed for j

$1.00 for a one year subscription

I to Exhibitors Herald. Send to the
Belfield Public Schools, c/o L. L. I

Grindstuen.
The school has taken over the

Lyric theatre of this place and
from now on will conduct the mo-
tion picture shows of this place.
So far we have met with splendid
success.

I have read a few copies of your 1
magazine and I consider it very
valuable in our work. Trusting
you will forward it to me at your j
earliest convenience, I am

Yours truly,

Iver I. Grindstuen, Sup-
Belfield Public School.

Belfield, N. D.
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"Society Badman" Filmed
From Kaufman Editorial

It is announced by Lewis J. Selznick
that another Herbert J. Kaufman
Weekly, filmed from the writer's edi-
torial subject, has been finished at the
Fort Lee studios. It bears the title of
"The Society Badman," and is described
as an interesting pictorial version of Mr.
Kaufman's message to- his readers in

various newspapers and magazines.
As announced recently by Mr. Selz-

nick, eight of the Kaufman subjects, in

one reel, will be finished before a publi-
cation date is set.

Buys Brother's Interest
REINBECK, I A.—C. S. Ford an-

nounces that he has purchased the inter-

ests of his brother, E. O. Ford, and W.
T. Waugh in the Princess theatre.

directed by Fred J. Balshofer, and the
story was written by Charles Taylor and
Tom J. Gerahty. William Clifford, Vir-
ginia Rappe, Leo White, R. Di Valen-
tina, Stanton Beck and Chas. Millsfield

are in the supporting cast.

"The Gift Supreme" is a C. R. McCau-
ley production and was directed by O. L.

Sellers. The exhibitor in booking this

production will find it difficult to choose
a star, but will find a fertile field in the

selection of popular names. Bernard
Durning and Seena Owen have the lead-

ing roles. Others in the cast are Lon
Chancy, Jack Curtis, Anna Hernandez,
Eugenie Besserer, Scott McKee, Claire

McDowell, Stanton Beck and Tullv Mar-
shall.

Deals With Vital Question

Tyrone Power is featured in "The
Great Shadow." It deals with a vital

question of the hours in what is said to

be an extraordinarily entertaining man-
ner. Rudolph Berliner is the author and
Harley Knodes directed it. It is a prod-
uct of the Adanac Producing Company.

Different in theme from any of the pre-

ceding stories is that of "Man's Play-
thing," a drama of city lite with a strong
heart appeal. Republic obtained the

production from the J. G. Pictures, Inc.

Grace Davidson and Montague Love are

the leading players while Stuart Holmes
is in support. The picture was written
and directed by Charles P. Horan.

Republic Announces Six Productions
Which Will Be PublishedThis Month
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ASKS EXCHANGE TO COOPERATE
President Frohman Amusement Corporation Says
Independent or State Right Distribution Field

In Need of Development Along Legitimate Lines

Because the Frohman Amusement
Corporation has determined definitely

its plan of extended operation and in-

creased production, which now is

being put into effect William L. Sher-
rill, president of that organization, has
issued a plea to independent exchanges
throughout the United States for a
greater spirit of cooperation with the

independent producer and more sub-

stantial evidence of business sagacity.

From his offices in the Times building,

New York, Mr. Sherrill has given ex-

pression to some pertinent thoughts

anent the situation.

By WILLIAM L. SHERRILL
I President. Frohman Amusement Corp. I

We are now met with a permanent es-

tablishment of a legitimate and respected
industry, whose "basic foundation in the
early history was as though the struc-

ture were being reared on quicksand.
It took strong and mighty hands to

prevent the tottering structure from
crumbling to the ground. Millions were
poured into the maw and it seemed as
though there were no end to it all.

Cooperation Is Demanded
Gradually, yet surely, men came to

realize that there was real substance to
the art of the motion picture and that if

it were to survive their needs there
must be a greater spirit of cooperation
among those engaged in the various
branches of the industry, who had its

best interests at heart and who intended
to make it a life occupation and this has
been accomplished in part, but only in

part.

Yet, there remains much to be done
and the field where greatest endeavor is

needed and which, in fact, has been de-
veloped less along legitimate business
lines than any other, is that of the inde-
pendent or state right distribution. Now,
those who have kept their fingers on the
pulse of passing events, of developments
and of supply and demand, readily ad-
mit that the open market is the only-

permanent and logical form of distribu-
tion possible.

Supply Immediate Needs
The discouraging aspect of state right

distribution of productions that arise be-
cause of this lack of cooperation on the
part of the state right distributor, is

made clear by the recital of the follow-
ing methods, still pursued by the inde-
pendent distributor of productions: They
purchase prints only to supply their im-
mediate needs, expecting the manufac-
turer to either hold the negative readv
to fill all orders as placed for additional
prints, during the life of their lease, or
if the negative is to be shipped to Eu-
lope to supply the foreign market, that
ihe manufacturer invest in a surplus of
prints and keep them on hand in order
10 supply the buyers' wants.
They expect the manufacturer to con-

tract for and always keep on hand, a
supply of advertising matter consisting
of the great assortment of lithographs,
photo enlargements for lobby display
;.nd other printed matter, but in the first

instance and when they acquire the pro-
duction, they order a minimum quantity

without attempting to gauge their needs
or future requirements, during the life

of their lease.

Liability Is Great
Now, one can readily appreciate that

with several productions made in any-
one year, the liability incurred by the
manufacturer in the making of advertis-
ing matter, would run, at the end of a
year, into a staggering amount and the
best we can do at this time is to approxi-
mate requirements of each exchange and
if any production, or series of produc-
tions, prove extraordinarily popular, we
meet with a speedy exhaustion of the
advertising matters.
Then a loud wail and a hurried call

on the part of the exchange is heard,
couched much in language such as this:
' We can't book the production without
s dvertising matter"—"what good are the
pictures to us if we can't get advertising
matter"—"when you make a picture, you
ihould always see to it that our wants
2 re supplied"—"are we supposed to buy
s.ll the advertising matter we need when
we buy the picture"

—"you are supposed
to stock up for our benefit."

Should Study Requirements
But what if we do stock up and the

txchange sends in no further orders?
We are required to hold the bag. Is it

not only fair that since the manufacturer
makes absolutely no profit on his adver-
tising matter, but in fact, suffers a loss,

considering his proportionate overhead
which he does not tack on to the cost,
while the exchange sells every- piece of
-c dvertising matter to the exhibitor at a
profit, that the exchange should at least

study his business requirements suffi-

ciently to place his orders all at one time?

Another regrettable situation that ex-
ists, proving how little the independent
(xchange man seeks to bear his share
(if the burdens or even to operate for

his own full benefit is in the matter of

publicity and advertising. While it is

true that the producer should keep his

wares before the trade generally, yet
the life of the business of the exchange
man. naturally depending upon the pub-
lic's demand through their local theatres,
tequires him, the exchangeman, to prop-
erly exploit the attractions handled by
him in his own territory-

Advertise in Trade Papers

The producer will advertise in the
trade journals, first, to sell his merchan-
dise and secondarily, to acquaint the ex-
hibitor with the merits of his produc-
tions: but the exchangeman acquiring
1 he attraction, expects either the pro-
ducer to continue to plug the produc-
tion in his territory, or throws the bur-
den upon the shoulders of the exhibitor.

In other words, the independent ex-
1 hangeman. once having booked the at-

traction, does little, or nothing, to either
reate a popularity for the production,
>r assist the exhibitor in putting it over.

They leave the exhibitor to his own lim-

ited resources. They try to sell, but
iiot to assist. They will dump on the
txhibitor the advertising matter and ship
Ihe print, feeling that their duty is well
performed, but neither make any sug-
gestions for exploitations, nor do they.

;rom any angle, study the exhibitor's

.leeds or his best interests.

L'nless exchangemen reform their

methods, unless they too. as the produc-
ers, get down to business logic and
legitimate business methods, the time
may come when the so-called program
producer will take advantage of the lax-

ity of the independent distributor and
l>ring to life again the despicable and
wholly unbusinesslike practice of con-
tact or program bookings.

Six Reasons Why Actors Li ke Fl oria;

'Give me the south," says Taylor Holmes, star of "The Very Idea," and personally
we don't blame him. The sextet of pretty southern girls appear in a forthcom-
ing Taylor Holmes production to be distributed by Metro.
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Who s Going To Do The Dirty Work?

This is one of those "Just Before It Happened" moments from Mack Sennett's
latest Paramount Comedy, "Ten Dollars or Ten Days," featuring Charles Mur-
ray, Ford Sterling, Phyllis Haver and Billy Armstrong

Fox Adaptation of Literary Works
Expedited by Increased Facilities

Purchase of Davis Stories Said to Conform With
Company 's Policy to Transfer to Screen Best in

Classic and Modern Literature
William Fox's purchase of screen

rights for sixty-seven stories by Richard
Harding Davis is announced as in line
with Fox Film Corporation's policy to
transfer to the cinema literary works of
transcending interest.

This policy was manifested first, it is

said, in the production of "Evangeline."
by Henry Wadsworth Longfellow, and in

the screening of Victor Hugo's "Les
Miserables" and Charles Dickens' "A
Tale of Two Cities."

Popular Works Screened

Recent Fox publications, together with
productions now in the making at the
new studios in New York and at Holly-
wood. Cal., constitute what is considered
by Mr. Fox as a treasure-house of choice
literature. The pictures, based upon
triumphs in particular fields of literary
endeavor, include visualizations of clas-
sics, recent novels and stage successes.
The expansion of producing facilities

resulting from the opening of the new
building in New York and the construc-
tion of a large indoor stage on the West
coast, it is announced, will enable Mr.
Fox to film the masterpieces of noted
authors to a larger extent than hereto-
fore. The staff of scenario writers has
been enlarged.

Madlaine Traverse Vehicle

The purchase of the world's motion
picture rights to the Broadway success
of three years ago.. "Her Honor, the
Mayor." from the pen of Arline Van
Ness Hines, is announced as the most

recent transaction in conformity with
that larger policy. Madlaine Traverse
will play the lead in the screen version.
Edward Knoblauch is another drama-

tist whose creations will reach the screen
through William Fox. "My Lady's
Dress" will be one of the productions
from his pen. Larry Evans also is a
Fox contributor.
Preeminent among the fiction writers

of today is Georges Clemenceau, whose
one and only story, "The Strongest," has
been screened by Fox.

Pearl White at Work
The two Fox productions thus far

announced with Pearl White in the lead
are adaptations of novels by prominent
writers which had a tremendous sale as
books and which will reach an infinitely

larger public as screen dramas. "The
White Moll," already completed, is from
the pen of Frank L. Packard, while
"Tigers' Cub," now being made, was
written by George Goodchild as a novel.

"White Lies" is from a great novel
by the author of "The Cloister and the
Hearth," Charles Reade. Gladys Brock-
well stars in the production.

Pearl Doles Bell has provided two
vehicles for Shirley Mason—"Her Ele-
nhant Man" and "Love's Harvest." The
latest Shirley Mason feature, "Molly and
I," was written by Frank R. Adams.

Title Is Changed
The most notable chanee made in the

filming of the N. P. Niessen's novel,

"The Love Thief." is in the title. It is

called "The She Tiger" on the screen,
but is said to retain all the power, in-
tense interest and overwhelming love
appeal of the original.

Charles Alden Seltzer, author of "For-
bidden Trails," and Harold Titus, have
offerings for Tom Mix and Buck Jones.
"The Orphan," a story of the west

featuring William Farnum, is from the
novel of Clarence E. Mulford, author of
"Bar-20" ranch stories. The picture is

being filmed on the west coast.
E. Lloyd Sheldon is among the suc-

cessful authors whose talents have been
placed at the service of Fox Film Cor-
poration.

Other Authors Contribute

William C. Lengel has given to the
screen through William Fox, his widely
read "Tin Pan Alley" stories as pub-
lished in the Red Book Magazine, and
has several others now in work for early
production.
Others who are writing for the Fox

organization are, Paul H. Sloane, Natalie
Sumner Lincoln, Anthony Roach, Gelett
Burgess, Denison Clift, H. H. Van Loan,
Henry Clifford Colwell, Paul Dickey,
Justin Huntley McCarthy and Richard
Stanton.

Neilan Has Taken New
Studios and Is Ready

To Start on Picture

The Marshall Neilan Company has re-

moved its picture equipment and busi-

ness headquarters to the Hollywood
Studios at Santa Monica boulevard.

Work on a new production will start

within a few days.

The Neilan organization has taken

over one entire unit of the new plant

which was constructed in 1919 under the

supervision of John Jasper, formerly a

studio manager for Charles Chaplin. The
unit consists of a convertible stage, a
number of individual dressing rooms, an
individual projecting room, an individual
camera vault and a complete set of pri-

vate offices.

In addition to this, a new building ad-
jacent to the Neilan unit is being erected
to house additional members of the com-
pany. When this is complete Mr.
Xeilan plans to expand both his produc-
ing and business force.

Besides an elaborate double office oc-
cupied by Mr. Neilan, Mr. Jasper has
furnished private offices for Henry R.
Symonds, director; Tom Held, assistant

director; the business manager and the

publicity department. A separate build-

ing also has been furnished for Ben
Carro. technical director. A private

suite of dressing rooms has been fur-

nished for Marjorie Daw. J. Barney
Sherry and Wesley Barry also will have
their private rooms.

Student's Exploitation

Draws to "Evangeline
"Evangeline," the Fox screen version

of Longfellow's poem, was booked by
the Y. M. C. A. of the University of

Illinois for three performances. At no
performance were there less than 1,900

persons present.
In exploiting the picture, according to

Clyde W. Eckhardt, manager of the Chi-

cago Fox exchange, the students tied up
with the local music and book stores

in Champagne. At each performance
one of the co-eds. dressed in the cos-

tume of Evangeline, sang the song writ-

ten for the picture.
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Metro to Inaugurate New Booking
System With Cooperation as Basis

Rowland Indicates Company Plans to Protect the

Smaller Exhibitors from Unjust Competition
Rental Terms to be Adjusted Properly

Officials of Metro Pictures Corpora-
tion announce that they are perfecting
plans for a new booking arrangement
with motion picture showmen throughout
the United States. As soon as the pro-
ject has been worked out in detail an-
nouncement in full will be made.
Cooperation between" Metro and the

individual exhibitor is declared to be the
primary purpose of the plan. Company
officials state that it" is intended to pro-
tect owners of the smaller theatres from
unjust competition, affording even the
weakest of them a fair chance for sub-
stantial profits and a guarantee of inde-
pendence, no matter how extensive or in-

fluential the great chains or circuits of
picture houses may become.

Cooperative Basis

Under the proposed arrangement.
Metro expects to reach every independ-
ent exhibitor with its product on a co-
operative basis. The actual extent and
scope of this cooperation is being con-
sidered from every angle, it is said. The
guiding heads of the corporation, inti-

mate that terms of rental and facilities

for obtaining Metro's special production;,
will be adjusted to the complete satis-
faction of the exhibitors themselves.

In making known Metro's intention to
deal with all exhibitors, big and little,

on a cooperative basis, the company's
president, Richard A. Rowland, charac-
terized as groundless the apprehension
said to exist among some of the smaller
theatre owners that the entrance of big
financial interest into the industry would
curtail their livelihood if not force them
out of business.

No Cause for Alarm
''As I have pointed out before," he

said, "there is no cause for alarm on the
part of any exhibitor, providing that he
is honestly serving his community with
the best motion picture compatible with
his boxoffice intake.
"There is not only room for every ex-

hibitor now in business, but for a great
many more. The industry is only in its

infancy. Motion pictures are securing
a stronger hold on the public interest
and a firmer place in the public affec-
tions.

Notion Is Ridiculous

'°Y\ hat reason is there for any man
to fear that he and his theatre are going
to be swallowed up by financially power-
ful interests? The notion is ridiculous.
In round numbers there are 17.000
theatres in the United States where the
work of the motion camera is shown.
The largest circuit or chain of picture
houses in the country, that of Loew's,
Inc., of which Marcus Loew is president,
represents in the neighborhood of 200
houses.
"Say that the other two or three major

circuits are counted in, you have a situa-
tion in which 16,500 exhibitors stand in
awe of. or are presumed to fear extinc-
tion by 500 exhibitors. The so-called
'big interests' are confronted with odds
of more than 30 to 1 against the circuit
On the face of these figures it should
be the circuits rather than the individual
exhibitors that cried 'help!"

Room for All

"There is, as I have said, more than

room enough for all. And Metro is

making its plans with the welfare of
every progressive exhibitor in view. We
are turning out productions of a stand-
ard that challenges competition. From
their very inception our 'fewer and bet-
ter' specials have taken rank as the fore-
most boxoffice attractions on the mar-
ket; pictures of such money-getting
power that Metro is gaining new friends
everywhere among showmen who de-
mand pictures of highest artistic merit
and the quality that brings crowds to
their theatres.

Buy Greenwich Village

Site for New Theatre
NEW YORK.—Greenwich Village

here soon will have its own photoplay
palace. Negotiations have been com-
pleted whereby the Sheridan Realty
Company has secured on a long term
lease from the Rhinelander Real Estate
Company, a triangular plot of ground on
Sheridan Square. A theatre will be
erected on this site. This piece of prop-
erty has a frontage of 202 feet on West
Twelfth street. 152 feet on Seventh
avenue and 245 feet on Greenwich
avenue.

The theatre will have a seating capac-
ity of 2,500 persons, and will be devoted
to the presentation of motion picture
attractions in conjunction with a musical
program. The interior of the theatre
will be arranged on the style of the
Strand theatre on Broadway.
The Sheridan Realty Company is a

newly formed corporation headed by
Max Spiegel. Sol Brill and William F.

Rafferrv.

Tie-Up Affected to

Exploit Cohn Films
Syndicate and Producers of Hall

Room Boys Start Nation-

wide Drive
Jack and Harry Cohn, producers of

Hall Room Boys comedies, and the Sun
and New York Herald syndicate, which

controls the cartoon strip, have started

a nation-wide campaign to exploit the

screen versions in the newspapers of

the country.

.Wwspapers who take over the strip

as a feature are being given the oppor-

tunity to become a part in a mutual

advertising and publicity tie-up. More
than fifty-five newspapers already have

contracted for the cartoon series, and
each of these will present to millions of
readers daily the antics of the famous
Hail Roomers, greatly augmenting the
value of the screen versions in all com-
munities.
The motion pictures are not cartoons.

Xeely Edwards portrays Percy Hall
Room, and is featured in the series.

Hugh Fay is Ferdie, and gives Edwards
good support.
The syndicate controlling the cartoon

strip, which was created and still is

drawn by H. A. MacGill, has joined
forces with the Cohns to exploit both
the pictures and the strip. The latter

benefit through a plan created by the
Cohns. in getting wide publicity. The
plan, it is said, has met with great favor.

With "Oh. Baby!" nearly completed,
the Cohns feel that the series has be-
come a great success.

Davis Takes New Position
H. M. Davis has resigned as manager

of the Goldwyn Distributing Corpora-
tion's Boston branch, and now is acting
as special representative for the Robert-
son-Cole Distributing Corporation in the
same citv.

A GELETT BURGESS STORY SCREENED

George Walsh, the Fox star, in "A Manhattan Knight" adapted from
Woman"

'Find the
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COCKS TAKES FLING AT CENSORS
Better Films Secretary Compares trie

Destruction Done by Official Censors

With That of Wild Bull Running Amuck

i|||U|l|MH»«MWMIIIIIilMIU^

Acrimonious denunciation of the offi-

cial state censor is made by Orrin G.

Cocks, secretary of the National Com-
mittee for Better Films, in a recent

issue of the "Bulletin of the Affiliated

Committees for Better Films."

The publication comes from the office

of the National Board of Review, 70

Fifth avenue, New York. The editorial,

entitled "The Bull in the China Shop,"
follows:

Bull Is No Moralist

"A bull is a bull and never can be

made into a moralist or an artist. He is

a useful animal, but his place is in the

fields. When he chances to get loose

among men. he runs amuck. The chances
are a thousand to one against his moving
peaceably back to his native haunts.

However carefully camoflaged, he is

known as a blundering, smashing, crash-

ing, bull-headed, if not actively malicious

creature. By no means let him free in a

parlor, an art gallery or a china shop!
"Such a creature has been summoned

by law from the freedom of the fields

into the complexity of civilized life, there

to do his will among dramatic motion
pictures. He is ordered to destroy. His
mind and his emotions urge him on. In-

deed, he must destroy to make a satis-

factory showing. If some crockery,
plate glass or fine porcelain were not
ruined each month, off would go his

head. Even reports are not enough; he
must lift up his head and bellow abroad
his defiance against the other pictures

he cannot reach beyond his long tether-

ing rope. From time to time he goes
roaring up and down the land telling

people the world of motion pictures is

very, very evil. The innocuous picture*

for him are filled with vague somethings

which his pathological mind demands
should be gored.

Seeks for Some Evil

"The more he finds in his path, the
harder he stamps and bats with his hard
head and roars. He is certain that an
evil to be destroyed lurks around every
corner and stalks unashamed in the
broad chest into the subtle web of de-
ceit and viciousness. The world would
rock were he not set like adamant to

quench the flying sparks.

"Naturally, with such a mental make-
up he finds what he is looking for. In
a fair field, flooded with light, he ignores
the broad outlook of beauty and pounces
upon—a spider, a mouse, or a growing
weed—and waves it aloft as a proof of

the naughtiness of the landscape. He
plunges into the town and ignores the

busy citizens, the fine buildings, the many
manifestations of business confidence.
Here he detects an overturned can of

garbage, there a game of chance, or again
a torn-up street. Straightway he raises

his voice and condemns the whole city

to everlasting perdition.

His Cures Are Bad
"His cure for the ills of the motion

picture are worse, far worse, than the

disease, if disease there be. Like the

medieval chirurgcon, he smugly probes
the internals of his patient only to find

on the table a dead subject instead of a

thriving convalescent. He is not a pretty
creature and docs small credit to the

legislator and the laws which created
him. Who is he? He is the official state

motion picture censor—the outgTOwth of

the idea that public morals can be cor-

rected by destruction.

"We might stand him if he were not

so condescending to the rest of us
mortals endowed by the Almighty with
a modicum of common sense. We resent
his assurance of superior moral fibre and
self-complaisance. We are suspicious of
him when he finds wickedness in the
most moral human relationships and lays
his heavy hand on necessary contrasts
which demonstrate character develop-
ment in the drama.
"There is such a thing as prevention

in the world which is a hundred times
more effective as a cure than wanton
slashing. Even dramatists and motion
picture directors have been known to
listen to friendly suggestion and to in-

telligent public opinion. It is possible
to work changes in the motion picture
drama for the welfare of society; but
not at the time nor in the manner of the
official state censor."

Monkey Assists Pollard

In Making Screen Laughs
In "Flat Broke," the Rolin comedy

which Pathe will publish on March 14,

the little comedian, "Snub" Pollard, has

a strange partner in fun in "Jocko," the

Rolin comedy monkey, who makes his

first bow to the films. "Jocko" proves

that he has a true sense of humor. Ed-
die Boland and Marie Mosquini display

their talents in the comedy.

"Snub" is seen as a "son of rest," who
attaches his hammock to the West Coast
Flyer in a way that enables him to see
the country in de luxe style. He meets
up with Eddie Boland, who also is happy
but broke. Together they afford fun
throughout the picture.

Taylor to Start
LOS ANGELES.—William D. Taylor,

having completed the last of his series

of Realart features starring Mary Miles
Minter, will soon begin work on the

first of the special William D. Taylor
Productions. These the Paramount
Company will put on the market.

Now at Huntington Beach
HUNTINGTON BEACH, CAL.

—

Jack McDonough, who formerly ran

the theatre at La Jolla, is now owner of

the Princess here.

New Owners to Remodel
CHILLICOTHE, MO.—W. P. Cuff of

this city, and W. Haley Reed and Johnny
Kling of Kansas City, have purchased
the Majestic theatre from J. D. Brook-
shier and his son. The house will be

remodeled. Beginning in the fall, both

motion pictures and theatrical attractions

will be shown.

Film Wisconsin Scenes
Jacques Byrne, director, and his staff

are in northern Wisconsin photograph-
ing scenes for Atlas Educational Weekly,

Princess Wynemah and thirty full-

blooded Indians are with the director.

They are being filmed in their native

haunts.

Manages Cook Theatre
A. C. King has resigned as manager of

the Yale theatre, Muskogee, Okla., and
accepted the management of the New
Cook quarter million dollar theatre

owned by L. H. D. Cooke, at Okmulgee,
Okla.
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"Witching Hour" and Tarkington
Novel Purchased by Jesse L. Lasky

Broadhurst and McCutcheon Stories Acquired and
Will be Used by Famous Players-Lasky as

Vehicles for Washburn and Reid

George Montgomery
Is Given Promotion

Field Manager Made General

Sales Manager of the Hall-

mark Company
George N. Montgomery, field manager

of the Hallmark Pictures Corporation,

has been appointed general sales man-
ager of the Hallmark organization to

succeed W. F. Rodgers, resigned. Mr.
Montgomery, who has been making his

headquarters in Chicago, left for New
York immediately after being notified.

With the announcement of Hallmark's
increased output in both serial and fea-

GEORGE N. MONTGOMERY

ture production, the new general sales

manager will be afforded unlimited op-
portunity.
Mr. Montgomery was closely allied

with Mr. Rodgers when the latter was
sales manager of the General Film Com-
pany. He also served a long term as

personal representative of the president

of the World Film Corporation. A year
ago he resigned the western district man-
agership of a large distributing organiza-
tion to again affiliate with W. F. Rodgers
in Hallmark.
A deal of considerable importance re-

cently closed by Mr. Montgomery was
the purchase for Hallmark of the Doll-
Van Film Company of Illinois, combin-
ing their product in the Illinois territory

and taking over their entire sales organ-
ization. The Doll-Van was one of the

big state-rights concerns of the country,
and its general manager, D. M. Vanda-
walker, was made manager of the Chi-

cago offices of Hallmark, in complete
charge of his territory.

To Build Fifth House
BROOKLYN, N. Y—A. H. Schwartz

is to build his fifth theatre at Kings
Highway and Coney Island avenue.
H. Clay Miner, Benjamin Herman,
James P. McAllister, Oscar Palmleaf,
Ralph M. Beach, David Schlein, Otto D.
Katcher and Samuel D Holiner are as-

sociated with him.

Name Erwin Assistant
DU QUOIN, ILL.—Winnie A. Erwin

has been appointed assistant manager of

the theatres in Southern Illinois belong-
ing to Reid, Yemm & Hayes.

Augustus Thomas' celebrated drama,
"The Witching Hour," in which the late

John Mason scored a great tuccess,

heads a list of well-known plays and
novels recently acquired for early pro-

duction, according to an announcement
by Jesse L. Lasky, vice-president of

Famous Players-Lasky Corporation.

The other plays included in the list

are "A Celebrated Case," by D'Ennery
and Cormon; "What Happened to

Jones," by George Broadhurst, and "The
Shulsmite," by Edward Knoblauch. The
books purchased for picturization are
"The Conquest of Canaan," Booth Tark-
ington's famous novel, and "The Hus-
bands of Edith," by George Barr Mc-
Cutcheon.

Starring Vehicles

"What Happened to Jones" and "The
Husbands of Edith" will be used respec-
tively as starring vehicles for Bryant
Washburn and Wallace Reid, and all the
others will be produced as Paramount
Artcraft specials.

"The Witching Hour" probably is one
of the strongest dramatic works which
American playgoers have seen. It was
first produced by Charles Frohman at
the Hackett theatre, New York, in 1907,

and ran almost two seasons. Coming
at a time when spiritualism was little

talked of, it was for this reason perhaps
the more startling. Its theme deals with
the power of hypnotic force and the
mental will to overcome its hold. The
story is built around a young man who,
believing that he cannot resist the evil

influence of a cat's eye jewel, murders a
drunken man who taunts him with one.
The play was Actionized and published
by Harper & Bros, and Grosset &
Dunlap.

Story of Country Life

"The Conquest of Canaan" was pub-
lished by Harper's in 1905 and later re-

published by A. L. Burt. The simple
story of country life and politics had a

tremendous appeal. Although many of

Booth Tarkington's works have been
done into plays, this one never has been
presented before the footlights.

"What Happened to Jones" is a sample
of George Broadhurst in his best mood
of light, farcial comedy. The play was
produced first in London some twenty
years ago, and soon after in New York.
It was revived for a short run in 1917-18

at the Forty-eighth Street theatre.

Deals With French History

"A Celebrated Case" deals with the

days of the Pretender in France, cen-

tering at the time of the battle of Fonte-
noy. Following its premiere in London
in 1878, the play was produced in New
York in the early '80s by A. M. Palmer
at the Union Square theatre, with Charles
Coughlan and Sarah Jewett in leading

roles. It was revived in 1898 and again,

this time with an all-star cast, in 1915 at

the Empire theatre.

Numbered among those who had parts

in this production were Helen Ware.
Florence Reed, Ann Murdock, Otis

Skinner, Robert Warwick, Nat Good-
win, • Beverly Sitgreaves, Frederick De
Belleville, Josephine Victor, Minna Gale
Baynes and Eugene O'Brien.

"The Shulsmite" was founded on a
book written by Alice and Claude As-
kew, authors of "Eve and the Law,"
"Anna of the Plains" and "The Etonion."
Dramatized by Edward Knoblauch, it

was presented at the Savoy theatre,
London, in 1906, with Norman McKin-
nel and Lena Ashwcll. Miss Ashwcll
retained the same role when the play
came to this country the next season.
"The Husbands of Edith," from the

pen of George Barr McCutcheon, was
published by Dodd, Mead & Co. in 1908
and later republished by A. L. Burt. It

has a distinct vein of light c'omedy,
suited, it is said, to Mr. Reid, who will

be starred in it next season.

Speakers Uphold Work
of Censorship Board

PORTLAND, ORE.—Speakers at a

mass meeting in Central library lauded
the work being done by the local mo-
tion picture censorship board. Ex-
hibitors' efforts to change the personnel
of the board were scored by them.
Speakers were Mrs. Maria L. T. Hid-

den, Mrs. F. W. Swanton of the Oregon
Humane society, the Rev. M. A. Chris-
tenson and Mrs. A. C. Newill.

Blank to Build in Omaha
OMAHA, NEB.—A. H. Blank, owner

of the Strand and Rialto theatres, has
leased property at 4821-23-25 South
Twenty-fourth street, on which he will

build a playhouse.

RALPH BUSHMAN
Son of Francis X. Bushman, who is soon

to be seen in Christie Comedy drnmas.
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Earl Hudson, who holds the trigger

finger on the First National publicity, was
under the weather for some time, but we
note that he believes in the "hair of the

dog that bit you" theory as he eats in the

same film exchange grill as formerly.

Arthur Hernandez made some great

predictions for the Colorgraph Company
just before he left for Florida last Satur-

day. Mr. Hernandez is the inventor of

double coated stock which is used in his

new process for colored photography. The
double coating of film and other appliances

for colored pictures have been the cause

of much litigation, but in a recent dis-

cussion handed down from the patents of-

fice, Mr. Hernandez won the discussion

which covered most of the points involved.

The Colorgraph Company will erect new
studios and laboratories on their property

at Cedar and Hudson Park Roads, New
Rochelle, N. Y., which it is said will be the

last word in studio architecture. A new-

company is being incorporated to use the

new color process arid it is Mr. Hernan-
dez's prediction that New Rochelle will

become the home of the million dollar pic-

ture.

Wally Van, who assisted in the direc-

tion of the Rothapfel Unit has left the

esthetic side of production and is now
molding pugs into film form.

If William Fox lands the big Dempsey-
Carpentier bout, the sporting writers of

the trade papers will have a fine junket,

probably to Alaska or Panama,

Kid Braud looks as pugnacious as ever

in "Easy to Get," but it's all in the looks.

Willie Spot the "Bronx Fly" has been
signed up by a company in New Rochelle.

Willie should be able to walk on the ceil-

ing even better than D. Fairbanks. How-
ever, the open season for flies will soon
he here.

was over he had a perfectly good trip

spoiled by a cablegram, but since he has
but one daughter he won't have to cable

back "Blessings my children" this time.

Jay Rescher writes from Halcyon Hall,

Miami, Fla., that he suffers from ennui
and that he is bored to death with three
full meals a day at the well known winter
resort. Hard luck Jay. I knew you when
you were poor.

Estelle Taylor, who is playing the lead-
ing feminine role in the Fox feature, "When
New York Sleeps" has just received an
advanced copy of the song "Heartsease"
by Paul Lawrence, who is responsible for
so many splendid contributions to the

musical world and which he has dedicated
to her.

Poem of Appreciation

Dear James : Your Latin's rotten
And will be forgotten.

While the recollection will live

Of your Herald's initiative.

In honorably trying to make
The movie game less of a fake.

Than it was ere young Martin J.

Came East to publish his say,

And give "the fifth industry" a sheet
That's making things pleasant and

sweet,
So here's to you, Jim, and let's hope
You'll always print honest dope.

—Tom Bedding.

Mrs. Charles C. Pettijohn presented
her husband with a bouncing baby boy on
Tuesday. Charlie smiles and smiles and
smiles. One might be justified in saying

C. C. P. is doing something for the Re-
public.

William A. Brady expects to sail for

Europe this week. The last time Bill

Ashley Miller, director of productions
with the Community Productions, Inc., has
a youngster of about three years who is go-
ing to be great dramatist, artist, writer, ac-

tor or some sort of regular fellow. He is

original in the things he does for his own
entertainment. His latest fancy has been
a mania for throwing things out of the
window if he can find one open. Recently
while the city officials were trying to clean
New York's streets of its obstructions of
snow and ice. Master Ashley Browning
Miller got hold of his mother's purse un-
known to her and straightway emptied its

contents out of a window that the maid
had left open while dusting. The rattle of
the silver coins as they struck the side-
walk, to say nothing of a few floating but
perfectly good bills, caused a near riot
among the snow miners in the street be-
low. Picks, shovels, pushpans were drop-
ped and a mad scramble was made for that
which fell from the gods. It took a hurry
call from the cops to straighten things out
Later in the day four or five white wings
were incapacitated by stiff necks acquired
from looking up and two of the snow
hounds were sent to a hospital having
Muck picks in their feet. A. B. M. is now
forced to coin for himself or originate
some other form of amusement.

Thurston Hall, who is in the title role
of Willard Mack's play for the screen
"The Prince of Pines," now under pro-
duction by Selznick, was for three years
in the title role of "Ben Hur" playing
every important city in the United States.
Mr. Hall has the reputation of being one
of the most popular stock actors in the
country. He is now devoting his time to
the silent drama.

Constance Binney Has
Finished "Stolen Kiss"

Constance Binney has completed her

second production, "The Stolen Kiss,"

for Realart Pictures Corporation. It is

scheduled for early publication. The
picture is founded on the novel "Little

Miss-By-The-Day," by Lucille Van
Slyke. Kenneth Webb directed the

production and the adaptation was
made by Kathryne Stuart.

Rodney La Roque plays opposite
Miss Binney. Frank Losee, Robert
Schable, Bradley Parker, George
Backus, Richard Carlyle, Joseph
Latham. Edyna Davies, Agnes Everitt

and Ada Nevil are others in the cast.

TWO SCENES FROM "TREASURE ISLAND"

Robert Louis Stevenson's famous story has been filmed under the direction of Maurice Tourneur for Famous Players-Lasky Cor-
poration with a cast including Shirley Mason, Lon Chaney, Sidney Dean, Charles Ogle, Bull Montana and others.
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WHY THE CONTEST?
The latest development in theatre advertising is the advance into prominence made during

the past few weeks by the theatre-merchant-newspaper contest, a subject that merits the attentive

consideration of all interested in the successful marketing of motion picture entertainment.
The question which serves as the title of this article is one that has occurred to many and

one to which none have answered entirely satisfactorily.

The suddent inclination toward double page spreads for big features, spreads in which the
newspaper and merchant advertisers share, came without warning. There have always been
spreads, of course, and there have always been contests, but the present move is a concerted one
and a striking similarity exists between the individual enterprises that have been conducted.

It is logical to assume that the combining of the contest angle and the cooperative spread
was the original idea of some theatrical advertiser. His plan worked out successfully, others

heard of its success, and the result is one that floods our mail with specimens of its operation

from every section of the country.

Many stories of this nature have been written in this department. Many more will doubt-
less be written, for there is value in the idea and each new angle that is discovered is of value to

the theatre advertiser who contemplates advertising of this nature.

We have received probably a hundred specimens of this work in the past month. Some of

them have been patterned closely after the plans outlined in this department.
Doubtless hundreds of other exhibitors are interested in the subject. A careful weighing

of its aspects, therefore, will be of value to them.

Contest Not New
The contest is one of the oldest

forms of theatrical advertising. It

is considerably older than the mo-
tion picture, having been used by
fly-by-night barn-stormers for the

past half century or more. Because
of this fact, it would seem, the mo-
tion picture theatre, modern in

every department and essentially

progressive, deviates from form in

the-adoption of the trick.

It is true that the straight con-

test, with which may be classed the

beauty contest, the dancing contest,

the Amateur Night, the drawing of

the fancy china, etc., etc., does not
conform to the needs of the modern
theatre. These are undeniably "old

stuff."

Only by being associated with a

big advertising campaign, as they
are being associated today, can they
be expected to bring desirable re-

sults.

Pooled Interests Aid
The practice presently in vogue,

the pooling of interests by the the-

atre man, the merchant and the

newspaper, greatly raises the stand-

ing of the contest by fixing the re-

sponsibility for it upon three instead

of one. two of which are in no
wise identified with the theatre and
things theatrical, things conse-

quently popularly regarded as open
to question.

It is readily seen, then, that by
means of this combination of forces

the first essential, the fixing of pub-
lic attention upon the enterprise,

has been achieved.
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Missing words in the accompanying ad-

vertisements gave the contest angle to

this page from Tom Morrow's Strand
theatre, Charleston, S. C.

In the first place, the double page
spread, for whatever purpose used,
is not a common sight. There are
hundreds of newspapers in America
that can boast of no such advertise-
ment in their histories.

The reader of the newspaper that
carries such a spread is certain, ob-
viously, to give attention to the con-
tent matter of that spread at least

long enough to ascertain the iden-

tity of the men or institutions be-
hind it and to learn the reason for

the employment of space in such
quantities.

The next force for the successful
working out of the scheme lies with-
in the reader.

No Element of Chance
The gambling instinct is strong in

most humans. Though none of the

contests reviewed in this depart-

ment have an element of chance
that may be classified as gambling,
the first impression of the reader is

that something of this nature is of-

fered.

This brings on a more intensive

reading than would otherwise have
been accorded the copy. When it is

discovered, a little further along in

the copy, that only a little work is

required to win the prizes offered,

usually seats to the show, the hold

upon the reader tightens. To "get
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into the show fer nothin' " is one of

boyhood's ambitions. And it leaves

an indelible impression upon the

man.
So far the logic of the contest is

good. It convinces because of facts

that are known to all.

And it is just because it is so

good, so nearly certain to work its

magic upon all who read, that a

great many exhibitors who might
profit from the enterprise have de-

clined to use it.

These exhibitors fancy they see a

long line of successful contributors

to the contest, each with compli-

mentary ticket in hand, extending

for blocks away from his theatre,

crowding out the legitimate cash

customers.
Here is where they are wrong.

Has Wide Appeal

The. contest will make a strong

appeal to practically every reader.

A great many of them, perhaps a

majority, will attempt to solve the

riddle. Many of these will succeed,

since the riddle is always an easy

one, must be an easy one to produce

effects.

But only a few of these will get to

the stage of sending in their replies.

And in this number every one will

be a walking advertisement for the

picture and the theatre.

The person who wins such a con-

test, whatever be the rewards of-

fered, will tell everyone he knows
about it. And he, and everyone of

those he tells, are going to see that

picture if they can possibly ar-

range it.

And they are going to talk about
it loudly and in every quarter.

The exhibitor can well afford to

pass out complimentary tickets to

persons who return this invaluable

favor, a favor that cannot be rated

in terms of money.

Space Obtained Free

In the first place, the exhibitor

has the profit from a double-page
spread, which is, in itself, expensive
if paid for in cash. And in most of

the instances which have been re-

corded in these columns the ex-

hibitor has not paid out one cent
for the space used, merely devoting
his time to the perfecting of the

plan and the convincing of merchant
advertisers.

Many have offered cash prizes for

the best solutions sent in, using the

ticket prizes for those of lesser

merit. These cash prizes should be
considered the only cash outlay.

The admissions granted, though
they be so numerous as to consti-

tute in themselves one capacity
house, more than pay for them-
selves in advertising. What ex-
hibitor would not give a free show
to a capacity attendance, every
member of which he was assured
would boost his picture in loud

tones? Certainly the man who
would not is not a good advertiser.

In the final analysis, it is plainly

seen that the theatre-merchant-
newspaper contest should rightly be
classified as publicity. It is adver-

tising, of course, but so is publicity

advertising, and advertising of the

best sort, advertising that hasn't the

"Bought and Paid For" sign in evi-

dence.
Publicity Value Great

The great cry of the day is for

more newspaper publicity for the

theatre. What better influence can
be suggested for furthering the in-

terests of this valuable agent than
the contest as outlined above?

In bringing the merchants and
the newspapers into closer contact,

in assuring the advertisers of the

editorial support evidenced in the

enterprise, the contest makes the

editor your debtor.

It is but natural that the adver-

tising and editorial rooms, which
work hand in hand in well-regulated

newspapers, should be brought into

line for the theatre that brings them
in cash customers, such as the mer-
chants who participate in the co-

operative spread.

Gain Public Respect

In the eyes of the public, also, the

exhibitor benefits by the operation,

as he is at once identified with the

merchants whose institutions have
come to be regarded as standard in

the community.
The theatre has not always been

ranked with such institutions. Its

rise to that position has been swift,

but of recent origin.

The theatre-merchant-newspaper
contest is the best of the publicity

enterprises recently suggested.

Exploitation Expert's
Suggestion Practical

The exploitation experts which
the leading producing companies
have stationed in their various ex-
changes for the benefit of the exhib-
itor playing their products should
be considered at all times as the
exhibitor's friend. Some of the best
exploitation suggestions of recent
origin have come from this source.
The exhibitor who does not give it

his earnest attention is not making
the most of his opportunities.

Accessory Manager Charles Behlen, of

Famous Players-Lasky's Cincinnati ex-
change, may not be an exploitation man
in the exact sense, but at least one idea

recently contributed by him stamps him
as an original thinker along these lines.

It is a stunt that may be used to advan-
tage by every theatre man in the

country.
While the organization was moving

into the new exchange building a short

time ago Mr. Behlen provided a Cin-

cinnati newspaper with the "animated
poster" photograph which is reproduced
herewith for the purpose of illustrating

the story. Valuable publicity was ob-

tained by the device.

But apparently the chain of thought

that it started brought out another idea

that is of even greater value to the

exhibitor.

The "film can" window display which

is also shown in the accompanying re-

production was arranged and photo-

graphed, later to be reproduced in the

paper. It tells, in simplest manner, how
rotund "Fatty" Arbuckle reaches the

theatre in a little can, while diminuitive

Marguerite Clark comes in a package

three or four times as large.

The display is to be placed in a prom-

inent window, with a romantic little

story presented in card form. The
greater scope is attained, thereafter, by

photographing the window for reproduc-

tion in the newspaper, at which time a

more detailed and skillfully written alle-

gorical story is provided to accompany
it.
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"Moving Picture World" Praises
EXHIBITORS HERALD Ad Copy

Perhaps the sincerest compliment that

has been paid this department since its

inauguration is that which appears on

page 1627 of the Moving Picture ll'orld

for March 6, in the department, "Ad-
vertising and Exploitation," conducted
by Epes Winthrop Sargent.
"Try This Argument to Increase Your

Prices" is the page-wide streamer calling

attention to the two-line heading imme-
diately preceding the comment, produced
herewith, "If You Ever Expect Raised
Prices Keep This Argument." In the

text which follows, Mr. Sargent's praise

flows without stint.

It is indeed pleasant to hear such
things as "one of the best price-raising
arguments we have ever seen," "an even
better argument than Mr. Wilby's famous
'phonograph' copy of some years back,"
"not merely talk but argument, and the

sort of argument that will appeal to

every man and woman," etc. It is

especially pleasant to hear such praise

from a critic so notoriously rigorous as

Mr. Sargent, a gentleman whose activ-

ities in this capacity have extended over
a period of years.

But Mr. Sargent was under a false im-
pression as to the origin of the argu-
ment, as he fitly terms it. Readers of

this department are thoroughly familiar

with it through its many reproductions
since first offered for exhibitorial use in

an original article under the caption "Is

the H. C. of L. Working for You?" ap-
pearing at the head of this department
of Exhibitors Herald for September 6,

1919.

Following its publication, in accord-
ance with the invitation then extended
exhibitors to use it for the improvement
of local conditions, exhibitors in all sec-

tions of the country used it in many
forms. Occasionally the layout would
be varied, but the wording remained the

same.
Then, realizing after a reading of

numerous testimonials that it had come
to be the most valuable bit of theatre
copy in existence and should again be
given publicity that other exhibitors
might use it, we reproduced, in this de-
partment of Exhibitors Herald for

January 3, the display in which Stanley
Chambers of the Palace theatre, Wichita.
Kan., used the copy.

Exhibitors .liked Mr. Chambers' dis-

play. His additional lines, "Now! ."

"Right Now " and "Think It Over,"
immediately became a part of the whole.
Exhibitors in Iowa, Kentucky, Missis-
sippi, Kansas, all parts of the country,
inserted their own theatre names and
used the display intact. We have repro-
duced some of them and filed others.

Some day we will make a page of them.
Nor were exhibitors alone interested.

The editor of Progress-Advance, pub-
lished by Famous Players-Lasky Corp.,

selected it from the advertising of the
theatres of the nation for a recent issue.

So far as is known, it is the only adver-
tisement in which no Paramount Art-
craft picture is mentioned that has ever
appeared in that publication.

That Mr. Sargent should write that

"The copy was written and the layout
designed by Howard G. Ramsey, of the

Royal, El Dorado, Kan.," indicates

merely that he was uninformed. That
Mr. Ramsey, a constant contributor to

this department and obviously a steady
reader, should deliberately give false in-

formation is unthinkable. Doubtless,
pursuing his usual custom, he submitted
a collection of advertisements and Mr.
Sargent, familiar with conditions in El
Dorado, selected the display and wrote
the story.

All of which detracts in no degree
from the genuineness of the enthusiasm

If You Ever Expect Raised
Prices Keep This Argument

HERE is one of the best price-raising
advertisements we have ever seen.
I* '» »» even better argument than

Mr. Wilby's famous "phonograph" copy of
some years back. It is not merely talk, but
argument, and the sort of argument that
will appeal to every man and woman. It
is all right to make a lot of high-flown
remarks about the improvement in pictures
and the necessity for charging more, but
when you show that eggs have tripled in
price, that butter is worth double what it

was, that sugar is two and a half times
what it used to cost, and potatoes four
times what they were in 1915, you can
Jioost the price a little and get away with
it to the approval of your patrons.
The copy was written and the layout de-

signed by Howard G. Ramsey, of the
Royal, El Dorado, Kans. Mr. Ramsey

NOW!-
Right Now—

VTTI* A«£ Nim

THE H. C OF L. i
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THINK IT OVER
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A Price Raiting Advertisement Which It

All Logical Argument. Written by
Howard C Ramsey.

writes that there are three houses in town.
All three were charging twenty cents when
two of them decided to go to a quarter.

The other house held out for a couple of

weeks, but when it found that the other
houses suffered no loss in business and that

they gained no new patrons by saving them
a nickel, the third house swung into line.

He gives it as his belief that the pictures
can sell for any price under fifty cents

. and draw, and his own practice is to sell

regularly at a quarter and about once a

month offer a picture for thirty or thirty-

five cents. He sees all pictures personally
if he is to run them for more than a day,
or if he is to offer them at an increased
price, and his personal indorsement is suf-

ficient to sell any picture at the higher
price. His patrons have confidence in his

statements, and if he says a picture is

worth more, they pay iuxheerfully and go
out in entire agreement with him. He
shows Paramount-Artcraft, Goldwyn and
First Nation*!, with now and then a spe-

cial, and he has just put over "In Old Ken-
tucky" in great shape.

A column from page 1627 of the Mov-
ing Picture World for March 6, in

which the "H. C. L." advertisement
created by this department is given
praise without stint.

Now!

THE H. C. OF L.

"Egg. Ii tggi'

Butter Are Butler

iBOt prlr. . I0S0

Potatoes Am Potato**

im prtw MM

Steak B« Steak

THINK IT OVER!

PICTURES m PICTURES

1909 price $0.10
1919 price . .20
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Reproduction of a reproduction on page
G2 of EXHIBITORS HERALD for
January 3, showing how Stanley
Chambers adapted the copy originally
offered by this department on. page 65
of EXHIBITORS HERALD for Sep-
tember 6, 1919.

voiced in Mr. Sargent's discussion. He
has characterized the copy rather exactly
as an "argument." He has truthfully
described it as "one of the best price-
raising arguments we have ever seen."
We had that sort of confidence in it

when we wrote it. Exhibitors had that
faith when they used it. Now a critic

who certainly has no reason for being
prejudiced in our favor voices that same
faith.

We are glad to have Mr. Sargent join
us in urging exhibitors to "Try This
Argument to Increase Ycur Prices." We
are glad to add to our own frequent
suggestions, that you use the copy, his
earnestly phrased warning. "If You Ever
Expect Raised Prices Keep This Argu-
ment."

Photo- Blotters

An unusually neat blotter, i l/2 by 2 s/2
inches, bearing upon one side the photo-
graph of a star over the phrase, "Park
your cars at the Garfield," is being dis-

tributed as a souvenir by Charles H.
Ryan, manager of the Garfield theatre,
Chicago, a neighborhood playhouse.
The affair is especially suited to the

lady's writing table and without doubt a
great percentage of those distributed
will reach that destination.
Though the style of each is the same,

a number of stars are represented, a suf-

ficient number in fact to satisfy the
patron who wishes to make a collection.

As a permanent reminder of the good
times enjoyed at the Garfield the blotter
serves its purpose well.
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THE exploitation campaign conduc-
ted for "The Great Air Robbery,"
the Universal production starring

Lieut. Ormer Locklear, during its run at

the Band Box theatre, Chicago, was one

of the most intensive and comprehensive
in Chicago film history. The star made
flights over the city, the newspapers co-
operated in giving the affair unusual
publicity, and Morris & Company, pack-

Locklear
9

s Spectacular Flying
Aids"U" Feature's Chicago Run

What is probably the most compre-

hensive exploitation campaign that has

been conducted for a motion picture en-

gagement in Chicago, a city where pos-

sibilities for this sort of advertising are

unlimited, a campaign in which the Band
Box theatre, the Universal exchange

staff, the Chicago Evening American,

Morris & Co., packers, and the Curtiss
Aeroplane Agency participated, was that
recently executed in behalf of the Uni-
versal feature, "The Great Air Robbery,"
which opened at the Band Box, a loop
theatre, on February 21.

Lieut. Ormer Locklear, star of the pro-
duction, was in the city for the occasion,
and his flights along the lake front and
throughout the neighborhood districts

served as the foundation for a campaign
which has seldom been equalled for thor-
oughness and detail.

Two days before the opening of the
picture full-page, half-page and quarter-
pages were used in various newspapers.
In these the many angles of the co-oper-
ative campaign that was to be conducted
were introduced to the public.
With the way thus prepared, Lieut.

Locklear took the air from Grant Park,
drew the attention of all to his remark-
able stunts while in mid-air, and then
commenced the distribution of literature
of different varieties.

One hundred thousand circulars adver-
tising Morris & Co.'s Supreme Hams,
several of which bore coupons redeem-
able at the office of the Chicago Evening
American and good for one ham. were
first distributed. Accompanying photo-
graphs show the distribution of hams to
certain of the lucky coupon finders.

Following the presentation of each
coupon and the claiming of the ham or
bacon, the newspapers printed photo-
graphs of the winner, with stories espe-

cially written for the occasion. In each
of these the tie-up with the theatre and
the feature was so clear as to have a
direct effect upon the Band Box box
office receipts.

During the enterprise the packing
company mounted one of its prize cows
upon a great wagon, hitched its prize
six-horse team to the same and paraded
the streets. Upon the wagon was dis-

played a different sign every day, each
of them bearing copy hinging upon the
phrase, "This is no bull."

The sight of a six-horse team upon
Chicago streets is one sufficiently un-
usual to draw keen attention, and the
theatre in this found another source of
profit.

Not content with covering Chicago in

the campaign, the plane flew to Aurora,
Elgin, Wheaton. Gary, Joliet, Hammond.
East Chicago. South Chicago. Chicago
Heights. Blue Island and numerous
other suburbs. In each of these com-
munities heralds announcing the Band
Box engagement, together with a certain
number of free tickets to the showing,
were distributed.

At the Band Box a lobby display in

which a toy plane activated by a motor
was the central figure was prepared
especially for the occasion.
As this is written the picture is nearing

the close of the third week of its en-
gagement. And engagements of that
length in Chicago's loop are events in

local theatre history.
All of which but points out the great

merit of this type of exploitation.
I. L. Lesserman, manager of the Uni-

versal exchange in Chicago, and Harry
Rice, director of publicity, are to be con-
gratulated upon the excellent work done.
The initial expense of enterprises of

this scope is great enough to give pause
to any but the most progressive adver-
tiser. It is largely because of this ex-

ers, donated hams and bacons as prizes,

also using their prize six-horse team and
a float for street display purposes.

pense, and because comparatively few of

the motion picture advertisers of the

nation realize how great arc the returns
that may be derived from it, that ex-
ploitation is not nationally conducted on
this scale.

Chicago, when its size is considered,

has not been as progressive in this field

as conditions would seem to warrant.
There will doubtless be noteworthy ad-
vance made during the coming year. The
"Great Air Robbery" exploitation cam-
paign establishes an excellent record for

competing organizations to shoot at.

Music Again

With the great development seen in

musical accompaniment for motion pic-

tures during the past year, the enlarg-

ing of orchestras, the employment of

talented vocalists and soloists, there has

arisen a ghost of doubt as to which is

the more important, the picture or the

music.

Lest there be some, influenced by the

compliments passed by patrons upon the

music offered, who believe that it doesn't

matter what sort of pictures are shown,

as the people are drawn primarily by the

music, it may be well to mention that

the self-supporting institutions where

music is the sole entertainment in this

country can be numbered upon one's

fingers.

The pictures, let it not be forgotten,

made the music possible. Music was an

art before the motion picture was in-

vented.
The exhibitor who permits his picture

program to become subordinated to his

music is paving the way for disaster.

Good music is undeniably desirable.
_
It

has reached the estate of a necessity.

But it is still and will always remain an

"added attraction."
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u'Home Folks" In Films Provide
Unique Angle for Exploitation

In a recent issue we called attention

to the fact that nearly every city and
town in the nation is represented by at

least one person in motion pictures,

pointing out the advantage of keeping in

touch with such players, booking the

pictures in which they appear, and mak-
ing capital of the fact in advertising.

Less than a month* had elapsed when
two striking examples of the working
out of -this idea, suggested with some
hesitation, reached our office.

Stanley Chambers, manager of the

Palace theatre. Wichita, Kans.. and one
of the most progressive advertising men
in the industry, was the first to submit
an example of the application of the

idea.

Marjorie Mahurin, who advertises for

the Orpheum theatre, Fort Wayne. Ind..

mailed her specimen so that it arrived

the following day.
All of which is doubtless but coinci-

dence, but strengthens our faith in the

idea nevertheless.
We have reproduced both the adver-

tisements submitted, in order that other
watchful exhibitors, when they are pre-

sented with a like opportunity, may have
a working model to follow. We would
doubtless have reproduced them anyway,
for they are worthy of the light of print
in themselves.

It was in ''Greater Than Fame." a re-

cent Selznick production starring Elaine
Hammerstein. that Miss Mahurin saw
her opportunity. Marie Centlivre. ac-
cording to Miss Mahurin. is "a very
promiennt Fort Wayne society girl."

She played a small part in the picture,

but Miss Mahurin saw the opportunity
at hand and made the most of it.

"We inquired of Select the full partic-

ulars of the part Miss Centlivre played."
writes Miss Mahurin, "and as she is very
well known locally we made the mdst of

her first appearance in motion pictures,

though not in any way attempting to

conceal the fact that she had a very
minor part.

Marjorie Mahurin, advertising for the

Orpheum theatre, Fort Wayne, Ind.,

took advantage of a local angle in re-

markable manner.

"We had tremendous crowds and long
waiting lines every evening of the three
day run of the picture, and felt well satis-

fied with the publicity we had given
Miss Centlivre for praise for her work
was forthcoming from everybody,
whether personally acquainted with her
or not.

When a Wichita product was announced
as star in "The Mystery Of The Yel-
low Room" Stanley Chambers did not
fail to capitalize the fact.

"You have been very kind heretofore

to compliment me upon the use 1 have
made of rules and stills, which is more
or less of a necessity because of the lim-

ited material with which I have to work,
but in this case we went to the expense
of some additional art work. The pic-

ture of Miss Centlivre I had, although I

touched up her features so they would
print distinctly I drew the picture of

Miss Hammerstein. using the press book
cover as a model, and also did the print-

ing"
So runs Miss Mahurin's account ot her

successful exploiting of the fact that a

former Fort Wayne girl was to appear

in a motion picture. The success of the

enterprise is apparent from her mention
of the business done during the engage-
ment.
Mr. Chambers went about the actual

operation in somewhat different manner,
in the typical Chambers manner.
"The Mystery Of the Yellow Room."

a recent Realart production was the

picture with which Mr. Chambers put

into operation the local angle. Lorin

Rake, a former citizen of Wichita, ap-

pears in the picture and the manner in

which Mr. Chambers capitalized the

event is plainly seen in the accompany-
ing reproduction of the striking display

that was used in various sizes during the

run.
Mr. Chambers neglected to make a

report of the business done during the

engagement, but there is no reason to

believe that it was unlike that experi-

enced by Miss Mahurin. The psychology

of the enterprises is the same. In both

cases the work was done in high class
manner. And no doubt the results were
the same.
The two events coming so close to-

gether, and following so closely upon
the heels of the original suggestion,
there is in it further evidence, if that
were needed, that the readers of this

department embrace the most progressive
and enterprising advertisers in American
theatredom. They are wide-awake, these
readers, if they will permit the use of
the bromide, the type of advertisers that
are carrying the banner of theatre adver-
tising rapidly to the front rank of Amer-
ican advertising.
The business that engages workmen

of this calibre can not "go back." It

is certain to advance, and these people
must be credited with the bulk of the
advance made.

Weekly Slogans

When "Erstwhile Susan" and "The
Fear Market." Realart productions starr-

ing Constance Binney and Alice Brady,

respectively, were shown at the Hamil-

ton theatre, Lancaster, Pa., the manage-
ment inaugurated what was known as

"Leave-Your-Heart-At-Home-Week" to

stimulate enthusiasm.

Exceptional success is reported as

having followed the enterprise.

There is good reason to believe that

a week thus distinguished by the use of

a slogan, whatever line may be used, will

stand out from the year in the columns

of the ledger as well as in the memories
of patrons.

It is an easy matter to concoct slogans
to suit the attractions of a given week.
Try it out..

& 10' ST

An attractive window display arranged
by the Woolworth stores of Detroit

to exploit "In Old Kentucky." starring

Anita Stewart and distributed by First

National Exhibitors' Circuit.
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Genuine Circus Features Employed
For "Her Elephant Man" At Rivoli

Exploitation of the highest order, in

which genuine circus features were used

to "circus" the attraction, were employed
during the run of "Her Elephant Man,"
Shirley Mason's first Fox production, at

the Rivoli theatre, Denver, Colo. And
the features may be duplicated with hut

slight variation by every exhibitor who
plays the picture.

As the accompanying photograph,

taken during the run, will testify, the

front of the Rivoli was dressed in such

manner as to constitute an almost per-

fect representation of the typical circus

tent.

Inasmuch as the play is a story of

circus life, practically all of the action

taking place "under canvas," nothing
more fitting co«ld have been contrived.

There is a distinct value in produc-
tions that, by their very nature, thus

invite, indeed inspire, presentation and
exploitation measures of this type.

The sight of the circus tent undoubt-
edly caused comment of the most favor-

able variety. In the first place, there is

the publicity angle, one that cannot be
measured in dollars and cents. And the

word of mouth advertising that resulted

from even so simple and expedient de-

vice as the tented lobby is of inestim-

able value.

Then there was the parade. In the

photograph four of the camels used are
shown. In all cities it may not be pos-
sible to procure that number of drome-
daries for parade purposes, but any ani-

mals that can be obtained can be used
effectively.

Motor trucks, or even drays, can be
made over at little expense to pass for

parade floats. And it is certain that a

little ingenuity will produce a band
wagon, which, with the musicians
mounted upon its top and doing their

part with proper enthusiasm, will draw
more attention than many pages of
newspaper advertising.

In the Rivoli exploitation clowns ap-
peared before the tent, giving their per-

formances, playing their time-honored
jokes upon one another, making as much
noise as possible and serving as an un-
beatable ballyhoo.

in such manner as to make it one of

the strongest possible boosts for the
picture.

The Rivoli managers, H. C. MacDon-
ald and Charles H. Wuerz, were not
content, however, to depend altogether
upon the street exploitation to make the

picture a success.
They invaded the newspapers of Den-

ver with half-page advertisements that

carried with them the hearty spirit of

the outdoor enterprises. One of these-

half pages has been reproduced for pur-
poses of illustration and is presented

Willi^jTi Tbxs
* LITTLE SUWMSE
\ PAINTY

n.

Stapting .

z Today"
^ Ji

Ri.oJ. Cooccrl OrcWU/a OwIim*. "Amtrimt F*ou*« V.cl.» IWWt

A pictorially attractive and well arranged half page advertisement used during the

run of "Her Elephant Man " at William Fox's Rivoli theatre, Denver, Colo.

There is no limit to the extent to

which this method of imparting realism
before the exhibition of the picture can
be developed. It should not be beyond
the means of the more advantageously
situated exhibitors to conduct a side-

show in conjunction with the main event.

Vaudeville acts that would fit well into

the scheme of things can always be ob-
tained. Their work could In supervised

herewith. It is distinctly a "live" page.
Its copy and its illustrations carry the

spirit of the whole enterprise and bring
the appeal of the circus to citizens who
might, though it seems improbable, miss
the parade and the ballyhoo.
This is not the first Fox feature that

has brought out exploitation measures
of this nature. "Checkers" will go down
in history as one of the greatest stim-

ulants to theatre advertising and exploi-

tation of all time.

"Her Elephant Man," if the Rivoli ex-
ample is followed out as it should be by
other exhibitors who play the picture,

should make for itself a like place.

SHIRLEY MASON

-ME*
Elephan

Ingenuity Wins

Photograph taken in front of the Rivoli theatre, Denver, Colo., showing the manner
in which the engagement of "Her Elephant Man" was exploited.

Messrs. W'ahl and Worcester, managers

of the Kil Rare theatre, Wood River,

III., displayed remarkable ingenuity re-

cently when the side-walk stencils widely

used in advertising "Back to God's

Country," a recent First National attrac-

tion, failed to arrive from the exchange

because of an unexpected shortage.

The management triumphed over the

difficulty by affixing to a light board of

appropriate size stuffed canvas pads,

these being of such shape that when
dipped in white-wash and pressed to the

sidewalk a perfect imitation of a dog's
track was obtained.

Ingenuity is one of the most valuable,

if not the most valuable, qualities that

the exhibitor advertiser can possess.

Here is an example of its working out

that is seldom excelled.



March 20, 1920 EXHIBITORS HERALD 69

Jensen-von Herberg Ad
Style Has Cash Value

The most valuable sort of ad-
vertising that can be conducted at
the present time is that which has
a tendency to convince the public
that motion picture entertainment is

worth more than the admission price
that has been charged. Whether or
not a raise in admissions is con-
templated, the advertisement which
does this in any degree, is to be
commended.

The People's theatre. Portland. Ore.,

one of the Jensen-von Herberg thea-

tres, used such an advertisement for

"Pollyanna." Mary Pickford's first

United Artists production, during the

recent engagement at that playhouse.

It is reproduced here that its attributes

may be made familiar to all who read

this department.

It is in the composition of the whole,

rather than in any specific detail, that

the advertisement scores. It is a fine

example of the results that may be ob-

tained with comparatively commonplace
working materials.
The soft tone which characterized the

printing of the original stamped it at
once as "high class." The picture at-

traction itself was advertised to the
public on a national scale as meriting
that same adjective.
People have learned, and cannot help

but learn, in the ordinary course of
living, that the high-class product costs
more than the "every-day" variety.

It is not known that the People's the-
.atre charged a higher admission for the
picture. But it is certain that a higher
than usual admission would have been
as readily forthcoming as the estab-
lished one.
And it is certain that the public,

whether or not it paid more to see "Pol-
lyanna." will accept with better grace
whatever increase may be made in the
future.

Unique stage set used by the Reviera theatre, Chicago, to put over "In Old Ken-
tucky." The picture was stopped in the middle of the fifth reel to introduce
the race track atmosphere.

"In Old Kentucky" Receives Novel
Presentation at Riviera Theatre

A soft finish upon a design made up of

artistic body content distinguishes this

four column ad from the Peoples the-
atre, Portland. Ore.

The Riviera theatre. Balaban and

Katz's beautiful cinema palace and one

of the largest and prettiest photoplay

houses in the central west, has been the

scene of many novelties in the way of

unique and artistic stagings since its

opening a little over a year ago.

Through the extraordinary efforts put

forth by the management the theatre

has built up an immense clientele in

Chicago's north side residential district

and the popularity of the house has

spread throughout the city.

Each big feature that has occupied

the Riviera's screen since its opening

has been accompanied by a special set-

ting appropriate to the particular picture

on display. There are also vocal num-

bers—solos, duets and quartets—with

male and female voices, by selected

artists. These vocalists render appro-

priate numbers and are accompanied by

the large orchestra which also has

gained an enviable reputation among
Riviera patrons.

None of the various reatures played

at this popular house, however, has ex-

cited the interest and brought forth the

favorable comment that "In Old Ken-

tucky" has which just closed a week's

engagement there.

This was due in a large measure to

the unusual and very complete race

track skit that was introduced during

the picture's run and the unique man-

ner in which it was used. As those who
have seen the picture know the big

"punch" of the play is the race which is

won by "'Queen Bess" and ridden by
"Madge" in the absence of the drunkea
jockey. Interest in th< picture at this
point is at fever heat, occurring as it

does in the fifth reel.

It was at this point the Riviera man-
agement brought in their novelty. The
film was stopped, the screen raised and
disclosed a corner of a typical Kentucky
race course. Stable boys are lolling
about, darkeys strumming on musical
instruments sit beneath the trees while
more energetic picaninnies are dancing
in the dust. Off in one corner a crap
game is in progress. The atmosphere
of a hot summer day is conveyed to the
spectator by the bright sunlight stream-
ing down.
The time arrives for the jockeys to

"weigh-in." "Madge," impersonated by
a young lady about the size and build
of Anita Stewart, saddle in hand, dressed
in the drunken jockey's riding sui:,

arrives, accompanied by the Colonel and
the caretaker of "Queen Bess." She is

spirited to the stable and rides to the
judge's stand with the rest of the field.

The gong rings. All is activity. The
dice and banjos are laid away and the
race is on. As the excited crowd leans
over the paddock fence cheering the
riders on, the screen descends, the
orchestra crashes into a lively air and
the picture continues with one of the
most realistic and breath taking races
ever filmed.

The whole is very neatly done and the
management of the Riviera is to be
congratulated upon its perfect syn-
chronization. It is a stunt that can be
effectively staged in any house and at

little expense. The word of mouth ad-
vertising the Riviera received more than
paid the firm of Balaban and Katz for

their enterprise.
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Glad Employees" Entertain Line
Before Coliseum Ticket Window

Frank Steffy, manager of the Coliseum
theatre, Seattle, Wash., may or may not
believe in phychology, but uses it to ex-

cellent advantage in the management of

his theatre. It is a valuable aid to any
theatre man, especially to the prosperous
one, and in these days waiting lines be-
fore box office windows are the rule

rather than the exception.
It has always been something of a

problem, this waiting line.

Various exhibitors have tried out vari-

ous methods of overcoming the appar-
ently unavoidable annoyance for patrons
who arrive after the house is crowded. It

is not a pleasant sight to sec prospective

ticket buyers walk away, especially in

the direction of an opposition house, as

they almost invariably do, and Mr. Steffy

has a recipe which promises to overcome
a great deal of the general objection to

waiting "until the next show begins."
"Pollyanna," Mary Pickford's initial

United Artists production, enjoyed ex-
ceptional business during the recent

eleven-day run at the Coliseum. There
were lines before the box office window
a goodly portion of the time. And Mr.
Steffy, like any other thoughtful show-
man, cast about him for a means of keep-
ing those lines from dwindling.
The picture gave him the idea.

As is generally known, the theme of

the picture is a doctrine of gladness.

"Be glad," is the lesson that it teaches,
pointing out that it is as easy to be glad
as sad, and much more pleasant.

Mr. Steffy reasoned that this spirit, if

it could be imparted to the persons who
stood in line before the theatre, would
put them at their ease. We will let him
relate the manner in which he effectually

put his idea into operation.
"With the proper class of pictures,

such as has been our opportunity to

run recently, the proper means to house

your people when they get inside is easy
but the greatest problem for the manag-
ing director of any theatre is the crowds
that stand outside.

"It's a problem I know, but I believe
I solved it with 'Pollyanna,' or it would
be best to say that Pollyanna' solved it

for me.
"Here's what I did. Believing down

deep in my heart that with the advertis-
ing, exploitation and publicity campaign
I conducted for two weeks before the
showing of 'Pollyanna' that I was going
to get the biggest standing-in-line
crowds that I ever experienced, I trained
every one of my outdoor men and my
ushers along a line that was rather
unique, but did the trick.

"I took the entire force of my theatre
along one day and told them the story
of 'Pollyanna' and the philosophy of 'the

glad girl,' that philosophy of thinking
only glad thoughts, believing that every-
thing that was unhappy could have been
far worse, and that sunshine at all times
was more pleasant than clouds, and the
like.

"They didn't get the idea at first. They
didn't know what I was driving at. But
I did tell them to keep on thinking about
that type of philosophy and try to see
ii it wouldn't help them some.
"Later in the week I explained that

the expected crowds for the coming days
would be unusual and that they would
have to be handled in a different way.
And they were.
"The opening day of 'Pollyanna' the

crowds extended for more than a block
past the theatre, and after the theatre

was filled to its capacity and hundreds
still waiting to get in, the 'glad' idea that

was first suggested to the theatre attend-
ants was put into play.

"The door man and the man at the

ticket office were the first ones to start

the ball rolling. They called out the
price of the tickets as they always do,

but added a few lines each time, such
as 'Mary Pickford will show you how
to be glad in this production,' 'Don't ever
fret, things could be worse,' 'It's only
because people think unhappy things
that make them unhappy,' 'Everybody
needs glad medicine and' Mary Pickford
will give you the best remedy you ever
knew of in "Pollyanna,"' and a hundred
and one other ways of telling them.
Some of the ushers were designated to
take their place along the lines at dif-

ferent times and they were prepared to
do likewise, and many of the young men
became so clever with their remarks
that they kept those crowds laughing
from the minute they got into line until

they got into the theatre. This was con-
tinued every afternoon and evening with
telling effect. So much so, that many
patrons wrote me letters regarding it

and the newspapers commented on it.

"Had it been summer time, I would
have opened the doors of the theatre to

allow them to hear the music, to which
we always pay a great deal of attention,

but it was zero weather and the only
thing left for us to do was to keep the

people happy. And I'm going to keep
on doing it from this time on, for I

believe it is one of the greatest assets
I could have."

Neighborhood News

Andrew Karzas, of the Woodlawn the-

atre, popularly considered Chicago's

leading South Side theatre, recently be-

gan the publication of an eight-page

newspaper called the Woodlawn Theatre

News and Views that stands out as the

most pretentious effort of this sort that
has been seen in the city.

Perhaps the most remarkable thing
about the paper is the fact that but two
pages, approximately, are used by the
theatre, the balance being devoted to
neighborhood merchant advertising.
A thousand copies of the paper are

circulated weekly throughout the com-
munity in which the theatre is situated,

one of the most densely populated in the
city.

As it stands, the publication is a note-
worthy achievement. Of recent origin,

it is certain that the improvements that
are made from time to time will include
the introduction of neighborhood news
which, properly handled, will greatly
enhance the value of the periodical.

Revivals

Alfred Lane, of Jonesville, and C. B.

Snell, of Iona, are the Michigan exhib-

itors credited with the discovery of the

"Revival Week," which is simply a week

in which an extraordinary picture is

booked for an unusually long run and

exploited with more than the accustomed
vigor.

Both used "Daddy Long Legs" for the

purpose and report exceptionally suc-

cessful three-day runs, despite the fact

that both theatres are in the habit of

changing program daily and the com-
bined population of their two towns is

something like 2,650.
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Fred M. Shaefer, of the Cretona theatre, New York, attired his house staff in the
manner shown during the showing of "Her Elephant Man."

Crotona and Rivoli Presentation
of Features Make Most of Story

Firmly founded upon the accepted

theory that "the play is the thing,"

the presentation features employed at

the Crotona and Rivoli theatre, New
York, may be looked upon as represen-

tative of some of the most logical ex-

ploitation thought recorded. Examples

of the working out of the theories upon

which these theatres base their highly

developed presentation features are

shown in the photographs presented
herewith.
During the showing of "Huckleberry

Finn," the Paramount Artcraft produc-
tion of Mark Twain's story, the Rivoli

accomplished the transition from 1920

to post-bellum days by means of the
splendid stage setting pictured here-
with and a special program .by the Rivoli

players.
Dr. Hugo Riesenfeld, who has long

been identified with advanced work in

theatre management and direction,

managed with his usual cleverness to so

fashion the program as to make the

transition a gradual one and pleasant.

Realizing that the mind attuned to the

rush of modern living does not easily

jump back half a century, he arranged
the musical numbers to bring about an
enjoyable, indeed an unconscious,
change of attitude.

By means of the program it was
possible to get the picture under way
before the audience was fully aware
that the presentation feature has been
finished.

This is what has been dubbed, for

want of a better phrase, psychological

showmanship. The phrase serves as

well as another, despite its stilted tone,

and it expresses a thought that should

be absorbed by every exhibitor who
intends to keep abreast of the times in

things theatrical.

Fred M. Schaefer, manager of the

Crotona, used somewhat different tac-
tics. It was to his house staff that he
gave first attention.
Each and every member he had at-

tired in costumes in keeping with the
picture being presented, "Her Elephant-
Man," Shirley Mason's first Fox pro-
duction.
A picture in which the big top pro-

vides the background for almost the
entire action, \vhat could be more fitting

than that attempts be made to carry out
the circus spirit in every manner pos-
sible.

The device used — that of attiring
house employes suitably—is not new.
It has been used in connection with
many productions in the past, always
with a measure of success.

But it is a measure that is inex-
pensive and. when the undoubted effi-

ciency of the scheme is considered
should be employed whenever the
nature of the attraction permits.
Both of these instances point out the

fact that presentation features based
upon the story of the picture is logically
sound and therefore cannot be otherwise
than productive of the desired results.
There can be no denying of the claim

that it is the story, in the last analysis,
that determines the success or failure
of the production when exhibited to
the public. The public, of course, does
consider the star, the brand, etc., when
making choice of entertainments. But
when the choice has been made, the
admission paid, the picture viewed and
the theatre left behind— it is the story
of the picture, in nine cases out of ten,
that determines the nature of the com-
ment that is made.

It is to every theatre's best interest,
obviously, to make sure that this com-
ment is a favorable one. Future pa-
tronage depends in great measure upon
the satisfaction of present patrons.
The patrons that comes to a given

theatre because it prefers that theatre
to any other is the one patronage that
can be relied upon to pull the exhibitor
through the difficult periods that are
certain to be encountered.

In a word, it is "the regulars" that
count.
And presentation based upon the

story creates regulars.
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"Indispensable"
I To Exhibitors Herald:

| Enclosed find check for one dol- |
| lar for a one year subscription to |
| Exhibitors Herald. We cannot get |
| along without it.

Yours very truly,

L. M. Browne,
Mission Theatre,
Ponca City, Okla. |
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Dr. Hugo Riesenfeld, of the Rivoli theatre, New York, used this elaborate setting

during the exhibition of "Huckleberry Finn," a Paramount Artcraft production.
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American and Canadian Distributors
of

Powers' Projectors

Sales Offices

ZONE A
United Theatre Equipment Corp.,

Executive and Sales Offices, 1604 Broadway, New York City
729 Seventh Ave., "

514 So. Wabash Ave., Chicago, 111.

28 Piedmont St., Boston, Mass.
57 East Elizabeth St., Detroit, Mich.

509 Produce Exchange Bldg.. Minneapolis, Minn.
13th and Harney Sts., Omaha, Neb.

524 Broadway, Cincinnati, Ohio
714 Huron Road, Cleveland, Ohio
1233 Vine St., Philadelphia, Pa.

1006 Forbes St., Pittsburgh. Pa.

Kansas City Machine & Supply Co., 813 Walnut St., Kansas City, Mo.

ZONE B

Southern Theatre Equipment Co., 9 Nassau St., Atlanta, Ga.
Southern Theatre Equipment Co., 1815 Main St., Dallas, Texas

ZONE C

Denver Theatre Supply Co., 1436 Welton St., Denver, Colo.

ZONE D
Theatre Equipment Supply Co., 134 Golden Gate Ave., San Francisco., Cal.

ZONE E

Pacific Amusement Supply Co., 800 So. Olive St., Los Angeles, Cal.

CANADA
Perkins Electric Co.,

Executive and Sales Offices, 497 Phillips St., Montreal
11 Temperance St., Toronto

217 McDermott Ave., Winnipeg

NICHOLAS POWER COMPANY
INCORPORATEDEDWARD EAR l_ , President

Ninety Gold St. New York, N.Y.
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You arc especially invited to contribute regularly to thi« department.

It i* m co-operative .errice FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the picture

did for the other fellow, thereby getting the only positive guide to box office value*. Addrea*. "What Tk*
Picture Did For Me". EXHIBITORS HERALD. 417 S. Dearborn St., Chicago

American

The Mantle of Charity, with Margarita
Fisher.—This was a good one. Pleased
everyone. Business fine.—E. H. Wink-
ler, Palace theatre, St. John, Kans.'

—

Small town patronage.

This Hero Stuff, with William Russell.

—A good picture. Russell draws well
here.—H. C. Stettmund, Odeon theatre.

Chandler, Okla.—General patronage.

The Hellion, with Margarita Fisher.

—

Good picture. Full of action. Sensa-
tional kind. Wonderful lobby display.

Played five days. Booked for three days,

but held over.—G. G. Christmann,
Gayoso theatre, Kansas City, Mo.

—

Downtown patronage.

Put Up' Your Hands, with Margarita
Fisher.—Best Margarita Fisher picture

to date. It's fine. Fair business.—R. M.
Reese, Sultana theatre, Williams, Ariz.

—Small town patronage.

Hobbs In a Hurry, with William Rus-
sell.—I consider William Russell as good
a drawing card as Douglas Fairbanks.
Did a good business on this one in spite

of flu scare.—E. H. Winkler, Palace
theatre, St. John, Kans.—Small town
patronage.

First National

A Daughter of Two Worlds, with
Norma Talmadge.-—Ranks with the best

of Miss Talmadge's previous pictures.

Personality of star helps very much.
Will please any audience.—Ernest Stel-

lings, Grand theatre, Washington, Ind.

—General patronage.

A Virtuous Vamp, with Constance
Talmadge.—Best Constance Talmadge
picture we have run. Sure kept audience
laughing from start to finish. Book it.

—O. .R. Haus, Scenic theatre, Hastings,
Minn.—Neighborhood patronage.

Daddy Long Legs, with Mary Pick-
ford.—Very good. Pleased at advanced
prices.—J. J. Grimm, Chickens theatre,

wilber, Neb.—Neighborhood patronage.

Back to God's Country, with Nell Ship-
man.—This picture knocked the Liberty's
record higher than Gilroy's Kite. Big-
gest business known.—J. E. Ryan, Lib-
erty theatre, Brigham, Utah.

The Thunderbolt, with Katherine Mac-
Donald.—Drew fine and was very well
liked at raised prices.—R. C. Wilson,
Grand theatre, Staples, Minn.

Back to God's Country, with Nell Ship-
man.—We did very nice business on this

picture and made money on it.—B. W.
Bickert, Majestic Amusement Co., Boise,

Idaho.

Bill Apperson's Boy, with Jack Pick-
ford.—Everybody pleased.—Jack Lane,
Rex theatre, Davenport, la.—Neighbor-
hood patronage.

Two Weeks, with Constance Tal-
madge.—First-class picture. Second only
to A Virtuous Vamp. This is the kind
of light comedy that people want.—Ern-

est Stellings, Grand theatre, Washington,
Ind.—General patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Her pictures are fine pictures
and show much money expended in their
production, but will not draw for me.

—

R. M. Reese, Sultana theatre, Williams,
Ariz.—Small town patronage.

Heart O' the Hills, with Mary Pick-
ford.—A very good picture, and sure did
the business. Mary always packs our
house. Patrons well pleased with the
picture.—Mrs. R. W. Gracy, Gem theatre.
Crystal Lake, 111.—Neighborhood pat-
ronage.

A Virtuous Vamp, with Constance Tal-
madge.—A knockout. Great. The best
I have run of Constance Talmadge yet.

—

Brisk & Chesler, Princess theatre, Bing-
ham, Utah.

Back to God's Country, with Nell Ship-
man.—A .wonderful picture. More com-
ments on this than any other picture-

shown for months. Did not do the busi-

ness I thought it would.—W. L. Biglow,
Crystal theatre, Burlington, Wis.—Gen-
eral patronage.
Mind the Paint Girl, with Anita Stew-

art.—Poorest Stewart picture under First

National.—A. Rabogliatte, Martin thea-

tre, Globe, Ariz.

A Virtuous Vamp, with Constance Tal-

madge.—We played the picture four days

here, but could have easily run it a week.

She is certainly a big drawing card. You
can't go wrong by booking this picture.

—

Turner & Dahnken, T. & D. theatre, Sac-
ramento, Cal.—General patronage.

A Day's Pleasure, with Charlie* Chap-
lin.—Not as good as Sunnyside, but Star's
name will get them in. Have a good fea-
ture to help out or most patrons will be
disappointed.—Joseph Adcock, Grand
theatre, Princeton, Ind.—Elite patronage.

Twilight Baby, with a special cast.

—

Good comedy, but a little too long. Two
reels is all they want for a slapstick com-
edy.—A. Rabogliatti, Martin theatre,
Globe, Ariz.

The Price of Innocence, with a special
cast.—Very poor. Pleased 10 per cent.
Did not make expenses.—R. R. Booth,
Paramount theatre, Nebraska City, Neb.
Back to God's Country, with Nell Ship-

man.—Very good as far as scenery and
animals are concerned. The story does
not link up very good. There is some-
thing lacking. It is a good box office at-

traction. Advertise it strong and you will

reap big profits.—Turner & Dahnken,
T. & D. theatre, Sacramento, Cal.—Gen-
eral patronage.

Heart O' the Hill, with Mary Pickford.
—A very fine picture. I think it her best
one so far. Ran it two days to extra busi-
ness. Book it, for it sure is great. It's a
real special.—Wm. Tifft, Vandette thea-
tre, Sterling, 111.—Small town patronage.

CHARLOTTE WALKER ENJOYS AUTOING

The American Film Company star in her late model (late in 1898) going into exile
in "Eve in Exile."
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In Wrong, with Jack Pickford.—Very
good picture.— L. L. Lewis, Gem theatre,

Pocahontas, Ark.—Neighborhood patron-
age.

A Virtuous Vamp, with Constance Tal-
madge.—Great; 100 per cent comedy-
drama.—A. Rabogliatte, Martin theatre,

Globe, Ariz.

Tarzan of the Apes, with Elmo Lin-
coln.—A very good picture.—O. R. Hans,
Scenic theatre, Hastings, Minn.— Neigh-
borhood patronage.

A Day's Pleasure, with Charlie Chap-
lin.—Some walked out on this. Chaplin
losing his drawing power. Better get a
good feature to go with this one or your
patrons will feel they have been swin-
dled.—H. G. Stettmund, Jr., Odeon thea-

tre, Changler, Okla.—General patronage.

A Day's Pleasure, with Charlie Chap-
lin.—Not much to it. Good business.
Tell them Chaplin is in town and get a
house "full.— G. F. Rediske, Star theatre,
Ryegate, Mont.—Small town patronage.

Choosing a Wife, with a special cast.

—

The poorest picture of the month. Pat-
ronage walked out on it. If you have
bought it, book a good comedy and run
it last.—R. R. Booth, Paramount theatre,

Nebraska City, Neb.

Daddy Long Legs, with Mary Pick-
ford.—Played this two days. Broke
house records. Extra good picture.

Should be played two days in order to
give your people the benefit of this pic-

ture. Go after this one. The sun is the
limit.—Mrs. F. A. McGinnis, Posey thea-
tre, Poseyville, Ind.—Neighborhood pat-
ronage.

Heart O' the Hills, with Mary Pick-
ford.—Our patrons thought this the best
picture Mary has made. Drew well in

spite of the flu.—H. G. Stettmund, Odeon
theatre. Chandler, Okla.—General pat-
ronage.

Back to God's Country, with Nell Ship-
man.—This was a fine picture, and drew
well for two days. Pleased most every-
one. A regular special.—Win. Tifft, Van-
dette theatre, Sterling, III.—Small town
patronage.

Mind the Paint Girl, with Anita
Stewart.—Star is well liked here. Story
good and business was good. Her pic-

tures are all O. K. and will say book
them if you can.—Wm. Tiff t. Yandette
theatre. Sterling, 111.—Small, town pat-
ronage.

Back to God's Country, with NelLShip-
man.—This is a picture that pleased
everybody. Run two days to capacity.
Book it and boost it.

—

-A. Rabogliatti.
Martin theatre. Globe. Ariz.

Mind the Paint Girl, with Anita
Stewart.—Not up to standard. Drew fair,

but did not please. Poor ending.—J. Paul
Svvickard. University theatre, Los An-
geles, Calif.—Neighborhood patronage.

Fox
The Last Straw, with Buck Jones.—

New star makes his appearance in good
story. Good picture.—J. C. Staak, Royal
theatre. Carroll. la,

Should a Husband Forgive? w ith a spe-

cial cast.—One of the best I ever saw.

AH classes of trade will be satisfied.

Contains everything to make a special.

—

William Francis. South Side theatre,

Greensburg, Ind.—Mixed patronage.

Rough Riding Romance, with Tom
Mix.—Good. Go the limit on it. Will

please any audience.—J. J. Grimm, Chick-
en's theatre, Wilber, Neb.—Neighbor-
hood patronage.

The Speed Maniac, with Tom Mix.—

A

great picture. You cannot say too much
for this picture. Go the limit.—S. H.
Grove. Preston theatre, Louisville, Ky.

—

Neighborhood patronage.
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J^HE PROOF of the

picture is not in the

screening. The incon-

testable proof is in the

exhibition of the play to

patrons who have paid

real money to see it. This

proof, the only evidence

that never has been and

never can be refuted, is

to be found in this de-

partment and nowhere

else in the world}
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Wolves of the Night, with William
Farnum.—Extra good. You can't go
wrong on this one.—L. L. Lewis, Gem
theatre, Pocahontas, Ark.—Neighbor-
hood patronage.

Should a Husband Forgive? with a

special cast.—Good. You take no chances
in booking Fox productions. They never
fail to give entire satisfaction.—S. C.

Hazen, Hazen theatre, Mound City, III.

—

General patronage.

The Last Straw, with Buck" Jones.

—

Good story. Good star, although first

time shown here. Star will make good.
Book it.— E. Gailey, Crystal theatre,

Wayne, Neb.—Small town patronage.

Lost Money, with Madlaine Traverse.
—Miss Traverse a good drawing card,

and she more than makes good in this

one.—C. F. Hancock, Lyric theatre,
Stuart, Fla.—Small town patronage.

Shod with Fire, with William Russell.

—Good picture. Star new here, but he is

winning right along.—J. C. Staak, Royal
theatre, Carroll, la.

Heart Strings, with William Farnum.

—

The poorest Farnum to date. Patrons
expect him in plays where strength or
guns rule.—William Francis, South Side
theatre, Greensburg, Ind.—Mixed pat-
ronage.

Love Is Love, with Albert Ray and
Elinor Fair.—Not a very strong picture.

—Harry Hobolth, Maxine theatre, Imlay
City, Mich.—Small town patronage.

The Divorce Trap, with Gladys Brock-
well.—One of the best Brockwcll's we
have had. Acting and photography ex-
cellent. Good story.—L. C. Farquhar,
Opera House, Guide Rock, Neb.—Neigh-
borhood patronage.

Wolves of the Night, with William
Farnum.—One of Farnum's best and
they're all good.—Geo. Owens, Opera
House, Stanford, Ky.—Neighborhood
patronage.

Broken Commandments, with Gladys
Brockwell.—Star good, but this is no pic-

ture for the small town exhibitor. Did
not please our patrons and they did not
hesitate telling me so.—Mrs. F. A. Mc-
Ginnis. Posey theatre, Poseyville,. Ind.

—

Neighborhood patronagg.

Evangeline, with Miriam Cooper.

—

Beautiful picture for the higher class.

Business good.—A. Rabogliatti, Martin
theatre, Globe, Ariz.

The Speed Maniac, with Tom Mix—

A

real Saturday picture. Tom Mix is there
when it comes to speed and pleasing

your patrons.— Charles Peterson, Wind-
sor theatre, Hampton, la.—Neighbor-
hood patronage.

Last of the Duanes, with William Far-
num.—Acting great. Raise your price.
Patrons won't be disappointed. One of
the best of his series. Many comments.

—

William Francis, South Side theatre,
Greensburg, Ind.—Mixed patronage.

Rough Riding Romance, with Tom
Mix.—Didn't come up to what I ex-
pected.—Bert Norton. Kozy theatre,
Eureka, III.—Neighborhood patronage.

The Shark, with George Walsh.—A lit-

tle better than usual. Good crowd and
seemed pleased.—A. Rabogliatti, Martin
theatre, Globe, Ariz.

Chasing Rainbows, with Gladys Brock-
well.—Good program picture is all.

—

S. A. Hayman, Lyda theatre, Grand
Island, Neb.—Downtown patronage.

The Lincoln Highwayman, with W il-

liam Russell.—Ordinary picture. Fair
crowd.—Jean Dagle, Liberty theatre,
Murphysboro, III.

Tin Pan Alley, with Albert Ray and.
Elinor Fair.—This is a clean picture, but
no puller. Looks like a song plugger to
me.— Peter Krauth, Denison theatre,
enison, la.—Neighborhood patronage.

Be a Little Sport, with Albert Ray and
Elinor Fair.—Very good light comedy.

—

Mrs. F. A. McGinnis, Posey theatre,
Poseyville, Ind.—Neighborhood patron-
age.

Goldwyn
The Blooming Angel, with Madge

Kennedy.—This is a good, clean, whole-
some picture. Miss Kennedy is at her
best in this production. While the sub-
ject is not very strong, still the star
dances through it with a winning smile
and has the crowd with her—Geo. H.
Cooke, Hub theatre, Mill Valley, Cal.—
Neighborhood patronage.

The Misfit Earl, with Louis Bennison.—An A-l comedy. Did they like it? Yes
And said, "Give us more."—J. W. Baird,
Crystal theatre, Pattonsburg. Mo.—
Neighborhood patronage.

Jubilo, with Will Rogers.—Good pic-
ture, and will please all.— L. G Hum-
phrys. Glory B theatre, Miami, Okla.

—

Neighborhood patronage.

Lord and Lady Algy, with Tom Moore.—A wonderful Sunday picture. It is the
best of all the Moore pictures. You
can't say too much about it.—Beth Drew
Guhl. Pastime theatre, Delavan, Wis.

—

High class patronage.

Jinx, with Mabel Normand.—My pa-
trons claim this the poorest show I have
had in my house the past six months.

—

J. A. Theobald, Eclipse theatre, Breck-
enridge, Colo.—Neighborhood patronage.

Spotlight Sadie, with Mae Marsh.

—

Star very popular. Good production.

—

J
;
C. Wilson, Star theatre, Clinton, 111.

—

Neighborhood patronage.

Pinto, with Mabel Normand.—High
grade Western comedy. Fine direction
and photography. Mabel Normand draws
big for me. Two days.—D. F. Prall,
Rembert theatre. Longview, Tex.

—

Neighborhood patronage.

Toby's Bow, with Tom Moore.—First
picture I ever ran of Goldwyn. I hope
they continue to make good pictures like

this one. Tom Moore is well liked here.

—J. E. Adcock, Grand theatre, Prince-
ton, Ind.—Neighborhood patronage.

Leave It to Susan, with Madge Ken-
nedy.—Very clever production. Best
chance star has had since Baby Mine.

—

J. C. Wilson. Star theatre. Clinton, 111.

—

Transient patronage.
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The City of Comrades, with Tom
Moore.—Moore's acting put this over.
Gave satisfaction.—C. Welstead, Garden
theatre, La Jolla, Cal.—Neighborhood
patronage.

Oh, Johnny, with Louis Bennison.

—

They sure like Bennison.—J. W. Baird,
Crystal theatre, Pattonsburg, Mo.—
Neighborhood patronage.

Almost a Husband, with Will Rogers.
Fine picture. Will Rogers is a popular
star and different from all others. My
patrons ask for him.—D. F. Prall, Rem-
bert theatre, Longview, Tex.—-Neighbor-
hood patronage.

The Turn of the Wheel, with Geral-
dine Farrar.—This sure is some artistic

production and will please most any au-
dience. About her best.— C. L. Beede,
Beede theatre, Enfield. N. H.—Small
town patronage.

The Flame of the Desert, with Geral-
dine Farrar.—Take it from me. here is a
real production. Wonderfully staged and
produced to the most minute detail.

Pleased everybody who came to see it,

which were few due to the fact Farrar is

not a drawing card.—Stanley Chambers.
Palace theatre, Wichita, Kan.—General
patronage.

The Road Called Straight, with Louis
Bennison.—Bennison's smile wins our
patrons. He is about the only Western
star that appeals to our high class audi-
ences.—Beth Drew Guhl, Pastime thea-
tre, Delavan, Wis.—High class patron-
age.

The World and Its Woman, with Ger-
aldine Farrar.—A wonderfully directed
picture. Big cast, big scenes, large busi-

ness two days. Farrar is popular here.

—

D. F. Prall, Rembert theatre, Longview,
Tex.—Neighborhood patronage.

Speedy Meade, with Louis Bennison.

—

It's great, boys. Bennison will please
everyone. He is different from the rest.

Have used three, and all more than
pleased. You won't go wrong on him
with any audience.—C. L. Beede, Beede
theatre, Enfield, N. H.—Small town pat-

ronage.

High Pockets, .with Louis Bennison.

—

Good.—J. W. Baird, Crystal theatre,

Pattonsburg, Mo.—Neighborhood pat-

ronage.

Speedy Meade, with Louis Bennison.

—

A good Western.—J. W. Baird, Crystal

Scene from "Invisible Divorce" the third
National Picture Theatres production
with an all-star cast.

theatre, Pattonsburg, Mo.—Neighbor-
hood patronage.

Jinx, with Mabel Normand.—A fine,

snappy production, with wonderful cir-

cus atmosphere. Give the ladies and chil-

dren a special matinee with this.—D. F.
Prall, Rembert theatre, Longview, Tex.
—Neighborhood patronage.

The Brand, with Kay Laurell.—A very
pleasing offering. Exceptionally good
story. Star great. Business good. Au-
thor popular.—J. C. Wilson, Star theatre,
Clinton, 111.—Neighborhood patronage.

Speedy Meade, with Louis Bennison.

—

A fine Western picture. Bennison at his

best.—E. N. Brown, Stocking theatre,
Grand Rapids, Mich. — Neighborhood
patronage.

Lord and Lady Algy, with Tom Moore.
—This is an artistic, high grade produc-
tion. Good photography, fine cast.

Pleased my patrons. Goldwyn pictures
are great.—D. F. Prall. Rembert theatre.
Longview, Tex.—Neighborhood patron-
age.

Hodkinson
The Lone Wolf's Daughter, with Lou-

ise Glaum.—Seven reels. Full of excite-
ment. Lavish settings. Will please the
majority where they like a good melo-
drama. Business good. I wish they
would keep the footage below 6,000 feet.

—Chas. H. Ryan, Garfield theatre, 2844
Madison street, Chicago, 111.—Neighbor-
hood patronage.

Shackled, with Louise Glaum.—This
picture only brought us fair business,

but it was a very cold night. Glaum
never does get us much.—R. C. Wilson
Grand theatre, Staples, Minn.

The Westerners, with Roy Stewart.

—

Good picture. Will appeal where they
like Western dramas. My patrons were
well pleased at an advanced price.—Mrs.
.Pearl Desky, Bell theatre, Livermore,
Cal.—Small town patronage.

Desert Gold, with E. K. Lincoln.—This
picture is great for a Western. Everyone
will like it—Wm. Tifft, Vandette thea-

tre. Sterling, 111.—Small town patronage.

The Heart of Rachel, with Bessie Bar-
riscale.—Drew fine for a repeat showing
in less than sixty days against most un-

usual competition.—R. C. Wilson, Grand
theatre, Staples, Minn.

Desert Gold, with E. K. Lincoln.—This

picture is not produced as it should have
been with material at hand. Indian

character is fierce. A New York City

Indian. Some of the feud scenes are not

well produced, but even at that the pic-

ture drew heavy business for three days.

—Fred Cosman. Electric theatre, St. Jo-

seph, Mo.

Metro
The Right of Way, with Bert Lytell.—

You can play this one to advanced prices

and clean up. It is truly a wonderful
production. Bert Lytell at his best.—J. A.

Howe. Cozy theatre, Junction City, Kan.
—Neighborhood patronage.

The Brat, with Nazimova.—Abso-
lutely a knockout. Pleased a big crowd
for us. We like this kind of picture. Our
audiences are critical and when we can

please them we know the picture is extr.?

good.—C. H. Powers, Auditorium thea-

tre, Dunsmuir, Cal.—General patronage.

Nothing But the Truth, with Taylor
Holmes.—Shared honors equally with

Bumping Into Broadway. Try them on
comedy for a while. I have seemed to

strike the right chord with it here. The
present mood of the people seems to

crave it.—T. C. Shipley, Essaness thea-

tre. Rushville, Neb.—Small town patron-

age.

"Avaunt, Villain

PE(J(. "i HYLAND
in th€> Fox production, "fllnck Shadow*,'*
repulse* the had man. Miss 11 viand wears
a series of stunning gown*, it bl said, in
this play, one of which is >*m>ii in the
picture.

Fair and Warmer, with May Allison.

—

It went over big and pleased nearly 90
per cent of our patronage.—J. E. Con-
don, Star theatre, DeKalb, 111.—Neigh-
borhood patronage.

Please Get Married, with Viola Dana -

—

Did not go over on a Sunday. Person-
ally we enjoyed the picture.—Beth Drew
Guhl. Pastime theatre, Delavan, Wis.

—

High class patronage.

The Right of Way, with Bert Lytell.—
The best production Bert Lytell was
ever in and that's saying a great deal.

But The Right of Way grips you in the
beginning and your only regret is when
the end comes.—Geo. H. Cooke, Hub
theatre, Mill Valley, Cal.—Neighborhood
patronage.

Lombardi, Ltd., with Bert Lytell.

—

Did not draw. While well produced, will

not appeal to all classes. I made a mis-
take to raise the admission price.—T. C.

Shipley, Essaness theatre. Rushville,

Neb.—Small town patronage.

The Brat, with Nazimova.—An excel-

lent production. Overrated for small
town. Fell flat second day. Drew high
class patronage. Not appreciated by
regular patrons.—J.C. Wilson, Star thea-

tre, Clinton, 111.—Neighborhood patron-
age.

The Willow Tree, with Viola Dana.

—

Have never played a poor Viola Dana
picture before. No plot. No action. No
entertainment value. Patrons disap-

pointed.—H. W. McCampbell, Audito-
rium theatre. Carpinteria, Cal.

Satan, Jr., with Viola Dana.—This is

one of the most delightful subjects we
ever have played. Many comments from
patrons.—A. H. Schurr, Grand theatre,

St. Mary's, O.—Transient patronage.

The Man Who Stayed at Home, with
King Baggot.—This is on the order of
stage play, "Three Faces East." Is really

a war time play, but not out of place
now. Drew good business.—Fred Cos-
man, Electric theatre. St. Joseph, Mo.
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HOPE HAMPTON IN HER FIRST FILM

A scene from "A Modern Salome," starring Miss Hampton, which is being distrib-

uted by Metro Pictures Corp. It was made by the Hope Hampton Produc-
tions, Inc.

Her Inspiration, with May Allison.

—

An amusing Kentucky moonshine story.
Average.—Raymond Piper, Piper's Opera
House, Virginia, Nev.

Almost Married, with May Allison.

—

It pleased everyone.—Beth Drew Guhl,
Pastime theatre, Delavan, Wis.—High
class patronage.

Peggy Does Her Darndest, with May
Allison. A really good picture. Played
to capacity. All Metro pictures do.

—

A. H. Schurr, Grand theatre, St. Mary's,
O.—Transient patronage.

The Microbe, with Viola Dana.—Here
is another dandy that will please. You
will make no mistake in booking and
boosting this picture.—C. H. Powers,
Auditorium theatre, Dunsmuir, Cal.

—

General patronage.

Satan, Jr., with Viola Dana.—Can't go
wrong on this picture. Our patrons like

it.—Preston Bros., Crescent theatre, Au-
dubon, la.—Neighborhood patronage.

Please Get Married, with Viola Dana.
—Don't promise too much with this one.
Tiresome and too silly to entertain.

—

A. Rabogliatti, Martin theatre, Globe,
Ariz.

Out of the Fog, with Xazimova.—First
class picture, but does not seem to have
drawing power. Poor business.—A. H.
Schurr, Grand theatre, St. Mary's, O.

—

Transient patronage.

Please Get Married, with Viola Dana.
—Very pleasing comedy. Drew satisfac-
tory business in competition with Male
and Female.—J. C. Wilson, Star theatre,
Clinton, 111.—Transient patronage.

Some Bride, with Viola Dana.—Viola
Dana is the best bet in her class on the
screen today, and sure is a winner here.
An especially good picture.—R. Ross
Riley. Wigwam theatre, Oberlin, Kans.

—

Small town patronage.

Paramount Artcraft

Mary's Ankle, with Douglas MacLean
and Doris May.—A rollicking comedy.
If you prohibit laughing in your house,
don't book it. This is the third of this

series and I don't know which is the
best. Book all of them and judge for
yourself.—Geo. H. Cooke, Hub theatre.
Mill Valley, Cal.—Neighborhood patron-
age.

The Woman in the Suitcase, with Enid
Bennett.—A very good picture. Enid
Bennett is a clever star and this is one
of her best.—Charles Peterson, Windsor
theatre, Hampton, la.—Neighborhood
patronage.

Crooked Straight, with Charles Ray.

—

Typical Ray picture. All good and draw
well.—R. M. Reese, Sultana theatre,
Williams, Ariz.—Small town patronage.

Wanted, a Husband, with Billie Burke.
—Best Burke to date. No posing, and
best acting she has done in pictures.

—

W. G. Mitchell, Majestic Gardens, Kala-
mazoo, Mich.—General patronage.

It Pays to Advertise, with Bryant
Washburn.—This picture is a very good
comedy, but does not live up to expecta-
tions.—Turner & Dahnken, T. & D. thea-
tre, Sacramento, Cal.—General patron-
age.

Behind the Door, with Hobart Bos-
worth.—Better than 75 per cent of spe-
cials. Star at his best. If you fellows
have not run it, book it.—L. G. Hum-
phry's. Glory B theatre. Miami, Okla.

—

Neighborhood patronage.

Breed of Men, with William S. Hart.

—

Good picture. Story is good. Acting is

good. Holds them interested all through.
Hart takes well here.—C. H. Thomas.
Community theatre, Galva, la.—Small
town patronage.

The Woman Thou Gavest Me, with a

special cast.—The picture has good draw-
ing power, as the book by Hall Cain was
widely read and discussed.—Mrs. Pearl
Desky, Bell theatre. Livermore, Cal.

—

Small town patronage.

Square Deal Sanderson, with William
S. Hart.—An excellent Hart picture. Did
good business.—W. L. Biglow, Crystal
theatre, Burlington. Wis.—General pat-

ronage.

The Tree of Knowledge, with Wallace

Reid.—Good, pleasing picture. Fine pho-
tography.—L. G. Humphrys, Glory B
theatre, Miami, Okla.—Neighborhood
patronage.

A Girl Named Mary, with Marguerite
Clark.—Great picture for Clark fans.
Kathlyn W illiams shares the honors with
the star and is splendid.—W. G. Mitchell,
Majestic Gardens, Kalamazoo, Mich.

—

General patronage.

Putting It Over, with Bryant Wash-
burn.—A good, clean comedy. Kept the
house laughing from the very start to the
end.—C. Welstead, Garden theatre. La
Jolla, Cal.—Neighborhood patronage.

Girls, with Marguerite Clark.—Not
quite up to the standard set by Come
Out of the Kitchen, but it is pleasing just
the same.—Beth Drew Guhl, Pastime
theatre, Delavan, Wis.—High class pat-
ronage.

Little Women, with a special cast.—

A

poor picture for a special. Did very poor
business.—Clinton E. Belden, Midway
theatre, Mogollon, N. M.—Neighborhood
patronage.

Why Smith Left Home, with Bryant
Washburn.—Take this picture, call it a
special, and advertise it big. It's a win-
ner. The best picture of its kind we have
ever had.—R. R. Booth, Paramount thea-
tre, Nebraska City, Neb.

The Woman in the Suitcase, with Enid
Bennett.—Out of the ordinary. Pleas-
ing. Good direction.—L. G. Humphrys.
Glory B theatre, Miami, Okla.—Neigh-
borhood patronage.

Scarlet Days, a D. W. Griffith produc-
tion.—The best Wc%tern picture I have
ever played. Still talking about it.

Packed the house matinee and night.

—

Moore Circuit, Murietta, Cal.—Small
town patronage.

Red Hot Dollars, with Charles Ray —
A great picture. Everyone more than
pleased. — Charles Peterson, Windsor
theatre, Hampton, la.—Neighborhood
patronage.

Breed of Men, with William S. Hart-
Hart always draws. House packed.

—

Geo. Owens. Opera House, Stanford, Ky.
—Neighborhood patronage.

What's Your Husband Doing? with
Douglas McLean and Doris May.—Put
this picture down as 100 per cent of the
real ultra ultra productions of the present
season. Again Thos. Ince hits on all six

as he did in 23y2 Hours' Leave.— Stanley
Chambers, Palace theatre, Wichita, Kan.
—General patronage.

Crooked Straight, with Charles Ray.—
Went over great. This star good in any
production.—Moore Circuit, Murietta.
Cal.—Small town patronage.

Stepping Out, with Enid Bennett.

—

Excellent picture from patrons' opin-
ions. Many said it was better than The
Miracle Man. Baby Grand Brunswick
piano and Hart, Shaffner & Marx car-

ried good ads in this picture.—R. R.
Booth. Paramount theatre, Nebraska
City, Neb.

What's Your Husband Doing? with a

special cast.—Pleased a Saturday night
crowd. Good picture for one day.—L. G.
Humphrys. Glory B theatre, Miami.
Okla.—Neighborhood patronage.

More Deadly Than the Male, with

Ethel Clayton.—A very clever picture.

So much different than others. A good
story.—Charles Peterson, Windsor thea-

tre, Hampton, la.—Neighborhood pat-

ronage.

Too Much Johnson, with Bryant
Wrashburn.—Very good comedy, which
seemed to please the greater portion of

the star's following. I ran this in addi-

tion to The Garage on the same program.
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and did a record business. Everybody
pleased.—Stanley Chambers, Palace thea-
ter, Wichita, Kan.—General patronage.

Wagon Tracks, with William S. Hart.
—One of the best pictures Hart ever
made. Drew good house.—Bert Norton,
Kozy theatre, Eureka, 111.—Neighbor-
hood patronage.

The Vamp, with Enid Bennett.—This
is a fine picture played to big and pleased
house. It's very good. All Bennett's are
good.—C. L. Beede, Beede theatre, En-
held, X. H.—Small town patronage.

For Better, for Worse, a Cecil B. De
Mille production.—The best picture I

ever showed. Don't fail to book this one
as well as all other DeMille productions.
—R. L. Richey, Grand theatre, Osceola.
Ark.—Neighborhood patronage.

Victory, a Maurice Tourneur produc-
tion.—There is no doubt in my mind but
what Tourneur made a regular picture
out of this of its kind, but it is not a
vehicle that pleases the majority of pic-
ture goers, and left a bad taste in the
mouth of all who came to see it.—Stanley
Chambers, Palace theatre, Wichita, Kan.
—General patronage.

The Miracle Man. with a special cast.

—Nothing but praise for this production.
Everybody satisfied and a booster. Busi-
ness good.—Gustine & Roush, Princess
theatre, Lewistown, 111.—Neighborhood
patronage.

2354 Hours' Leave, with Douglas Mac-
Lean & Doris May.—An extra fine pic-

ture to good business.—R. M. Reese.
Sultana theatre, Williams. Ariz.—Small
town patronage.

Sporting Life, with a special cast.

—

Wonderful picture. Full of surprises and
thrills. Excellent photography.—R. L.

Richey, Grand theatre, Osceola, Ark.—
Neighborhood patronage.

The Firing Line, with Irene Castle.—

A

picture that went good on account of
the book.—Bert Norton, Kozy theatre,

Eureka, 111.—Neighborhood patronage.

John Petticoats, with William S. Hart.
—Hart or anybody gets old in old stuff.

This is new. Everybody liked it.—Jack
Nash, Strand theatre. Trinidad, Colo.

—

Neighborhood patronage.
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Love Insurance, with Bryant Wash-
burn.—An average program comedy
drama.—Bert Norton, Kozy theatre,
Eureka, 111.—Neighborhood patronage.
Red Hot Dollars, with Charles Ray.—

\\ hile I' did not consider this an espe-
cially good type Ray picture, it pleased
better than Crooked Straight. Business
only fair, due mostly to flu scare.—Stan-
ley Chambers, Palace theatre, Wichita,
Kans.—General patronage.

Everywoman, with a special cast.

—

Great. Miracle Man fine. Male and Fe-
male better. Everywoman big. My pa-
trons said. "Best picture ever played."

—

lack Nash, Strand theatre. Trinidad,
Colo.—Neighborhood patronage.

Pathe
Smoldering Embers, with Frank Kee-

nan.—Character work of Mr. Keenan is

great. Frank is quite a favorite here,
especially on Saturday and Sunday show-
ings.—Fred Cosman, Electric theatre, St.

Joseph, Mo.
The World Aflame, with Frank Kee-

nan.—Fine picture. Many comments on
it from patrons. Very timely.—Jack
Lane. Rex theatre. Davenport, la.

—

Neighborhood patronage.

The World Aflame, with Frank Kee-
nan.—A very timely picture. One that
should be shown in every theatre. Had
more comments on this than any pic-

ture we have shown. Business much
better on second day's run.—C. A. Spain-
hour, Auditorium theatre. Greensburg.
Kan.

The Thirteenth Chair, with a special

cast.—A very good picture. A little deep
for some few, but the majority called it

great. Drew good business on a cold
night.—Sylvester H. Grove, Preston
theatre, "Louisville. Ky.—Neighborhood
patronage.

Respectable by Proxy, with Sylvia
-Breamer and Robert Gordon.—A satis-

factory program subject. Will draw well
with average theatre.—Fred Cosman.
Electric theatre, St. Joseph. Mo.
Fighting Cressy, with Blanche Sweet.

—A good picture. Everybody likes her.

but will not stand a week's run. Settings
are fair. Acting very good.

—

1 urner &
Dahnken. T. & D. theatre, Sacramento.
Cal.—General ps.trona&-e.

Oh, Boy, wilh June Caprice and Creigh-
ton Hale.—Best comedy drama I ever
ran. Stocked them in for two days. Ran
A Day's Pleasure with this feature.

Everyboay raved about Oh, Boy. Book
it.—J. E. Adcock. Grand theatre, Prince-
ton. Ind.- -Neighborhood patronage.

How Cculd Ycu, Caroline? with Bessie
love.—A very good picture.—H. \.

Wishard. Wishard theatre, Bloomfield,
la.—Neighborhood patronage.

A Damsel in Distress, with June Ca-
price and Creighton Haie.—Get this one
for it's a sure-fire hit. I had an S. R. O.
sign up for two days. Everybody was
well pleaded and went home happy.—Jo-

seph Adoock. Grand theatre, Princeton.
Ind.—Elite patronage.

Realart
Judy of Rogue's Harbor, with Mar>

Miles Minter.—This is one of the best

pictures this star has ever appeared in.

It gives her a chance to show her versa-
tile acting. It is a strong picture. A
good plot, the best of scenery and a won-
derful supporting cast. What more can
you ask?—Geo. H. Cooke. Hub theatre.

Mill Valley. Cal.—Neighborhood patron-
age.

Erstwhile Susan, with Constance Bin-
ney.—Here is a real story of real life.

Book it and push it big.—R. Ross Riley.

Wigwam theatre. Oberlin, Kan.—Small
town patronage.

Anne of Green Gables, with Mary Miles
Minter.—This picture drew more than
capacity business for two nights. Turned
them away both nights.—R. C. Wilson,
Grand theatre. Staples, Minn.

Soldiers of Fortune, an Allan Dwan
production.—A wonderful special if you

•let people know the type of story. Let
them know it is not a war story.—J. Paul
Swickard. University theatre, Los An-
geles, Cal.—Neighborhood patronage.

Anne of Green Gables, with Mary Miles
Minter.—Played to packed houses and
everyone came out well pleased. Realart
should keep up this standard of pictures
and the Grand's boosting them.—A. H.
Schurr, Grand theatre, St. Mary's, O.

—

Transient patronage.

Soldiers of Fortune, with a special
cast.—Popular as is the novel. Well pro-
duced and good cast. Can be put ove* as
a special feature.—Fred Cosman, Electric
theatre, St. Joseph, Mo.
Anne of Green Gables, with Mary Miles

Minter.—Perfect satisfaction, but did not
draw as well as expected.—C. Welstead.
Garden theatre. La Jolla, Cal.—Neigh-
borhood patronage.

Soldiers of Fortune, with a special

cast.—Poor picture. Too long drawn out.

Good business first day. Nothing last

day.—L. G. Humphrys, Glory B theatre.

Miami, Okla.—Neighborhood patronage.

Anne of Green Gables, with Mary Miles
Minter.—Played this picture two days
and patrons were well satisfied. A very
good production for any theatre.—Wm.
Tifft. Vandette theatre. Sterling. 111.

—

Small town patronage.

Erstwhile Susan, with Constance Bin-
ney.—Can't be beat. Had more expres-
sions of satisfaction over this than any
picture run lately. Attendance not the
best on account of not having all adver-
tising matter.— Robinson & Lewis,
Gaiety theatre, Starke, Fla.—Small town
patronage.

Anne of Green Gables, with Mary
Miles Minter.—Best Minter picture I

ever saw. Pleased packed houses for

entire engagement. This will help sell

Realart's Judk of Rogues Harbor and

EIGE.XE O'BRIEV
The Selznirk star In a scene from "A

Fool and His Money."
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TSURU AOK1
The noted Japanese MlreM in her third

Universal plettire "Blossom."

make many new friends for Miss Min-
ter.—Ernest Stellings, Grand theatre,

Washington, Ind.—General patronage.

Soldiers of Fortune, with a special

cast.—Picture good, but over-advertised.

—C. Welstead, Garden theatre. La Jolla,

Cal.—Neighborhood patronage.

The Mystery of the Yellow Room, with
a special cast.—For our house and the
following we have this was very bad. I

did not have the pleasure of meeting any-
body who raved about it, something I

regret very much.—Stanley Chambers,
Palace theatre, Wichita, Kan.—General
patronage.

Erstwhile Susan, with Constance Bin-
ney.—The best picture Realart has made,
although it did not do as good business
as the others. Realart has a real star in

Miss Binney.— C. Welstead. Garden thea-
tre, La Jolia, Cal.—Neighborhood pat-
ronage.

Erstwhile Susan, with Constance Bin-
ney.—First class picture. If other Real-
arts please as well as this the future of
Realart is assured. New star here, but
extensive exploitation got them in and
the rest just had to come.— Ernest Stel-
lings. Grand theatre, Washington. Ind.

—

General patronage.

Republic

Phil-for-Short, with Evelyn Greeley.

—

Picture good and a good theme.—Geo. D.
Rogers, Gem theatre, Lyndon, Kans.

—

Small town patronage.

To Him That Hath, with Montagu
Love.—If it's North woods pictures you
want, don't overlook this. Cleaned up for
me. Going to play a return on this one.

—

Moore Circuit, Murictta, Cal.—Small
town patronage.

The American Way, with Arthur Ash-
ley.—Very good picture.—E. N. Brown,
Stocking theatre, Grand Rapids, Mich.

—

Neighborhood patronage.

Ginger, with Violet Palmer.—Good
story. Acted well.—Geo. Owens, Opera
House, Stanford, Ky.—Neighborhood
patronage.

The Arizona Cat Claw, with Edythe
Sterling.—Very good Western picture.
Full of action and pep. Everybody

pleased. Don't miss it.—George Smith,
Empress theatre. Magna, Utah.—Neigh-
borhood patronage.

Bringing Up Betty, with Betty Comp-
son.—A crackerjack. You know how this

confection sold—well, that's how this

picture will sell for you. Using Republic
Rims for six months. Have yet to re-

ceive a poor print, no matter how old.

—

Moore Circuit, Murietta, Cal.—Small
town patronage.

The Man of Bronze, with Lewis S.

Stone — Did not please more than 50 per
cent.—Mrs. F. A. McGinnis, Posey thea-
tre, Poseyville, Ind.—Neighborhood pat-
ronage.

When Bearcat Went Dry, with a spe-
cial cast.—Capacity business at advanced
prices. Everybody seemed very pleased.
Advertising possibilities great. Give us
more like this.—George Smith, Empress
theatre. Magna, Utah.—Neighborhood
patronage.

Ginger, with Violet Palmer.—This is a
line picture. Drew well.—S. M. Spiegel,
Community House, Winnetka, III.

—

Neighborhood patronage.

Arizona Cat Claw, with Edythe Ster-
ling.—Good Western picture. Patrons
liked this one.—Mrs. F. A. McGinnis,
Posey theatre, Poseyville, Ind.—Neigh-
borhood patronage.

Robertson-Cole

Better Times, with ZaSu Pitts.—Fine.
Gave entire satisfaction.—S. C. Hazen,
Hazen theatre. Mound City, III.—Gen-
eral patronage.

The Heart of Juanita, with Bcatriz
Michelena.—This is a first class Western
story. Star new. Patrons do not know
her. Fair business.—A. H. Schurr, Grand
theatre, St. Mary's, O.—Transient pat-
ronage.

The Pagan God, with II. B. Warner.—
Acting and photography good. Plot
good, but foreign plays won't draw for
me.—William Francis. South Side thea-
tre, Greensburg, Ind.—Mixed patronage.

Life's a Funny Proposition, with Wil-
liam Desmond.—A good funny show.

—

O. R. Haus. Scenic theatre, Hastings,
Minn.—Neighborhood patronage.

The Luck of Geraldine Laird, with Bes-
tir Barriscale.—One of her best pictures.
Hook her pictures and send patrons away
well satisfied. Good business.—J. C.
Staak. Royal theatre, Carroll, la.

The Open Door, with a special cast.

—

Very good. No kicks. Good films.—H.
A. Wishard. Wishard theatre. Bloom-
field, la.—Neighborhood patronage.

Better Times, with ZaSu Pitts.—Good
picture. Star unknown. Many favorable
comments from patrons.—J. C. Wilson,
Star theatre, Clinton, III.—Transient pat-
ronage.

The Blue Bandana, with William Des-
mond.—Good Desmond picture and
pleased everyone. Desmond does not
draw as well for me as I expected. Dan-
gerous Waters hurt his following im-
measurably.—T. C. Shipley. Essaness
theatre, Rushville. Neb.—Small town pat-
ronage.

The Broken Butterfly, with Lew Cody.
—Lew Cody not well enough known.
Picture far from being a special. Poor-
est two-day run business for a long time,

due. we think, to cold weather.—Mrs. J.

A. Dostal, Ideal theatre, Omaha, Neb.

—

Neighborhood patronage.

For a Woman's Honor, with H. B.
Warner.—A picture your patrons will

like, and will please the most critical.

—

D. F. Hancock, Lyric theatre, Stuart,
Fla.—Small town patronage.

Bonds of Honor, with Sessue Haya-
kawa.—A very good picture. The Jap
always good. Have yet to see a poor and
not clean picture of his. Run this on Sun-
day.—O. R. Haus, Scenic theatre, Hast-
ings, Minn.—Neighborhood patronage.

The Turn in the Road, with a special
cast.—Best program feature of the year.
Please any human audience. Beautiful in

them. Wonderful cast. No star features.

—J. C. Wilson, Star theatre, Clinton,
III.—Neighborhood patronage.

The House of Intrigue, with a special
cast.—The poorest picture this company
ever turned out.—E. N. Brown, Stock-
ing theatre, Grand Rapids, Mich.—Neigh-
borhood patronage.

A Fugitive from Matrimony, with H.
B. Warner.—This picture could easily
top the list of the "Fewer and Better
Pictures." Don't fail to book it.—C. F.
Hancock, Lyric theatre, Stuart, Fla.

—

Small town patronage.

The Heart of Juanita, with Beatriz
Michelena.—A very poor picture. Will
not stand any run and do not advertise
it big. Just a fair program picture.—Wm.
Tifft. Yandette theatre. Sterling. 111.

—

Small town patronage.

Her Purchase Price, with Bessie Barr-
iscal.—Should please any audience.

—

Geo. Owens, Opera House, Stanford, Ky.
Neighborhood patronage.

Foor Relations, with ZaSu Pitts.

—

Played this in a pinch. Is a pleasing lit-

tle picture, with good acting and pho-
tography. First-rate for family trade.

—

Ernest Stellings, Grand theatre, Wash-
ington. Ind.—General patronage.

The Turn in the Road, with a special
cast.—Excellent picture. Should please
elite patronage. But had no drawing
power for me. Cast and story unknown.
— L. C. Farquhar, Opera House, Guide
Rock, Neb.—Neighborhood patronage.

The Beloved Cheater, with Lew Cody.
—While I consider this a very good pic-

ture and entirely different from the usual
run, our business was not as large as we
anticipated.—Stanley Chambers, Palace
theatre. Wichita, Kan.—General patron-
age.

The Third Generation, with a special

cast.—Good picture. Story interesting.

Pleased the majority.—A. Rabogliatti,

Martin theatre. Globe, Ariz.

The Blue Bandana, with William Des-
mond.—Just a fair picture. It will please

TOM MOORE
in a scene from "Duds," his next Goldwyn

piny. The story was written by Henry
(.. Rowland.
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and that is all.—Wm. Tifft, Vandette
theatre. Sterling, 111.—Small town pat-

ronage.

Man's Desire, with Lewis Stone.—Got
me real money.—W. A. Burt, Liberty

theatre, St. Helens, Ore.

The Tong Man, with Sessue Haya-
kawa.—A good picture that holds inter-

est to the end. The Jap is sure a good

actor, but some people don't seem to

like him.—Peter Krauth. Denison thea-

tre. Denison. Ia.—Neighborhood patron-

age.

Select

The Land of Opportunity, with Ralph

Ince.—Because of its theme this two-

reel feature is sure to go good. Give us

more Americanization pictures like this

and thev will surely be exhibited.—

Ernest Stellings. Grand theatre, Wash-
ington, Ind.—General patronage.

Sooner or Later, with Owen Moore.—
Very fair. Better than Picadilly Jim.—
\Y. "H. Hart, Strand theatre, Grinnell.

Ia.—College town patronage.

The Glorious Lady, with Olive Thomas.

Star i~ attractive, but elaborate sets do

not make a special. Not enough punch,

but will please as an ordinary program

feature—T. C. Shiplev. Essaness theatre.

Rushville. Neb.—Small town patronage

A Regular Girl, with Elsie Janis.—

Fairlv satisfving picture. Good for ex-

ploitation, but will not hold up for the

second dav.—Ernest Stellings. Grand

theatre. Washington, Ind.—General pat-

ronage.

The Perfect Lover, with Eugene

O'Brien.—The ladies are strong for

O'Brien. Good picture. Pleased most all.

—Mr-. Pearl Desky, Bell theatre, Liver-

more. Cal.—Small town patronage.

The Country Cousin, with Elaine

Hammerstein.—A good star in a good

plav. Different.—O. R. Hans Scenic

theatre. Hastings. Minn.—Neighborhood
patronage.

Footlights and Shadows, with Olive

Thomas.-This is- very good Better than

her previous pictures for Select.—W. ».

Mart, Strand theatre, Grinnell. Ia.—Col-

lege town patronage.

The Veiled Adventure, with Constance

Talmadge.—This star is always good.

Good bus.ness.-J. J. Grimm Chicken

theatre. Wilbur. Xeb.—Neighborhood
patronage.

His Wife's .Money, with Eugene

O'Brien.—Good picture if it was not so

mushv. Too much kissing in latter halt.

Even'-the women in the audience made

fun of it.—Fred Cosman. Electric thea-

tre. St. Joseph, Mo.

Her Only Way, with Norma Talmadge.

—Plaved this one because had already

plaved all the new ones by this star, and

it p'leased 100 per cent. Advise every ex-

hibitor to play the Talmadges as soon as

possible.—H. L. Liggett. National thea-

tre. McRae. Ga.—Small town patronage.

Sealed Hearts, with Eugene O'Brien-

Fair program picture. Good business

—J J Grimm. Chicken theatre. Vvilber,

Xeb.—Neighborhood patronage.

The Isle of Conquest, with Norma Tal-

madee.-Fine picture, but did not draw-

as well as her older ones.-C. W elstead,

Garden theatre. La Jolla. Cal.—Neigh-

borhood patronage.

A Regular Girl, with Elsie Janis.—

Picture onlv pleased. Nothing in the pic-

ture If advertised right will bring good

returns.-Sylvester H. Grove Preston

theatre. Louisville, Ky.—Neighborhood
patronage.

GETTING THE NEWS ON A PARTY WIRE

A scene from "His Temporary Wife," presented by Joseph Levering, with a cast
including Rubye De Remer. Edmund Breese, Mary Boland, Eugene Strong and
W. T. Carleton. W. W. Hodkinson is distributing it.

Her Only Way, with Norma Talmadge.
—A good one.—J. W. Baird. Crystal
theatre. Pattonsburg. Mo.—Neighbor-
hood patronage.

The Land of Opportunity, with a spe-
cial cast.—This picture is great. Went
after the schools and put it over big.

Would suggest to fellow exhibitors that

they do the same.—S. M. Spiegel. Com-
munity House. Winnetka, 111.—Neigh-
borhood patronage.

The Isle of Conquest, with Norma Tal-
madge.—Very good. Norma looks good
to the eye. Picture resembles partly in

plot Male and Female. Norma is a popu-
lar star with our patrons. It is above the

average.—Chas. H. Ryan. Garfield thea-

tre. 2844 Madison street. Chicago, 111.

—

Neighborhood patronage.

The Perfect Lover, with Eugene
O'Brien.—O'Brien fans disappointed in

story. Had to cut out a lot as too raw
for my patrons.—C. Wr

elstead. Garden
theatre. La Jolla, Cal.—Neighborhood
patronage.

Indestructible Wife, with Alice Brady.
—Fair picture. Nothing to it. Disappoint-

ment to her admirers.—J. J. Grimm.
Chicken theatre. W'ilber. Neb.—Neigh-
borhood patronage.

Upstairs and Down, with Olive

Thomas.—Drew fine against unusual
competition. Most of the people liked

this one. Some did not care much about

it.—R. C. Wilson. Grand theatre, Staples.

Minn.

Her Only Way, with Norma Tal-

madge.—Good picture and one that held

interest to very last and then held a sur-

prise.—Robinson & Lewis. Gaiety thea-

tre. Starke. Fla.—Small town patronage.

Sealed Hearts, with Eugene O'Brien.

—Poor picture. In fact, only poor pic-

ture ever received from Select Film Com-
pany.—S. C. Hogan. Palace theatre.

Mound City, 111.—Neighborhood patron-

age.

Good Night, Paul, with Constance Tal-

madge.—Good comedy-drama. Audience
pleased.—Geo. Owens, Opera House.
Stanford. Ky.—Neighborhood patronage.

United Artists

His Majesty the American, with Doug-
las Fairbanks.—This picture did fair, but
tion and comedy always pleases.

—

Charles Peterson. Windsor theatre,
Hampton. Ia.—Neighborhood patronage.

When the Clouds Roll By, with Doug-
las Fairbanks.—This picture did fair, but
it appears that Fairbanks is fast losing
his hold upon the people. He was my
best bet a year ago.—J. A. Theobald,
Eclipse theatre, Breckenridge. Colo.

—

Neighborhood patronage.

Broken Blossoms, a D. W. Griffith pro-
duction.—Biggest financial failure we
have ever had during our ten years of
exhibiting photoplays. We have yet to
find a patron that the picture pleased.

—

J. E. Condon, Star theatre, DeKalb. 111.—

Neighborhood patronage.

His Majesty, the American, with Doug-
las Fairbanks.—Excellent. Many patrons
praised it. Don't fail to book and ad-
vertise it.—C. F. Hancock, Lyric theatre.

Stuart, Fla.—Small town patronage.

When the Clouds Roll By, with Doug-
las Fairbanks.—It did not go over for

us. Patrons said it was not as good as

other Fairbanks pictures.—J. E. Condon,
Star theatre. DeKalb. 111.—Neighborhood
patronage.

Broken Blossoms, a D. W. Griffith

production.—If I had seen the picture be-

fore showing I would not have run it.

It is the kind of picture that causes cen-

sor talk. Booked it for two days' run,

but used it only one.—L. G. Humphrys.
Glory B theatre. Miami, Okla—Neigh-
borhood patronage.

Broken Blossoms, with Lillian Gish.

—

Great picture. More than pleased. Won-
derful photography. Did a capacity busi-

ness. Play it; you can't lose. Will stand
advance price.—R. F. Patterson, Sun
theatre. Ansley. Neb.—Small town pa-

tronage.

United Picture Theatres
Paying His Debt, with Roy St-ewart.

—

A good Western. Roy Stewart plays a

double role.—O. R. Haus. Scenic thea-



so EXHIBITORS HERALD March 20. 1020

tre, Hastings, Minn.—Neighborhood pat-

ronage.

Her Greatest Performance, with Ellen
Terry.—Aside from poor lighting, this

is an A-l picture. Acting and direction
excellent. Many have asked me to play
it again.—C. Welstead, Garden theatre.

La Jolla, Cal.—Neighborhood patronage.

A Corner in Colleens, with Bessie Bar-
riscale.—Went over big. It's a scream.
The second time I've run it. Book it and
boost it.—Jack Lane, Rex theatre, Dav-
enport, la.—Neighborhod patronage.

Chicken Casey, with Dorothy Dalton.

—

Print heavy and hard to get light on.

Story nothing extra. Just gets by. Poor
business.—C. A. Spainhour, Auditorium
theatre, Greensburg, Kan.

The Flame of the Yukon, with Dor-
othy Dalton.—Pleased a large Saturday
audience.—Beth Drew - Guhl, Pastime,
Delavan, Wis.—High class patronage.

The Light of Western Stars, with Dus-
tin Farnum.—Played to capacity for two
days at advanced admission. Best pic-

ture Dustin has ever given us is the ver-

dict of nearly everyone who saw it.

Profit from it nearly paid for our fran-

chise.—J. E. Condon, Star theatre, De
Kalb, 111.—Neighborhood patronage.

Martha's Vindication, with Norma Tal-

madge.—Drew well on Lincoln's Birth-

day.—Mrs. Pearl Desky, Bell theatre,

Livermore, Cal.—Small town patronage.

The Devil's Double, with William S.

Hart.—This is an old one, but it's better

than some of the new ones. Everybody
well pleased and had a full house.—Jo-

seph Adcock, Grand theatre, Princeton,
Ind.—Neighborhood patronage.

The Devil's Double, with William S.

Hart.—Second showing inside of two
years. Drew well and was liked.—R. C.

Wilson, Grand theatre. Staples, Minn.

It's a Bear, with Taylor Holmes.—

A

good comedy-drama. Business good.—E.

N. Brown, Stocking theatre, Grand Rap-
ids, Mich.—Neighborhood patronage.

The Flame of the Yukon, with Dor-
othy Dalton.—Drew a good week night

LEROY SCOTT
DOW writing for eminent Authors Pictures,

Inc., whose output is being distributed
through Goldwyn.

crowd. Old Triangles are good pictures.
— Mrs. Pearl Desky, Bell theatre, Liver-
more, Cal.—Small town patronage.

The Iron Strain, with Dustin Farnum.
—Though a reissue, it's a crackerjack en-
tertainment. Showed it to three times
the number that I played same subject
to five years ago, and what's also to the
point, it pleased them all.—J. B. Stine,
Gem theatre, Clinton, Ind.—Neighbor-
hood patronage.

Universal

Loot, with Ora Carew.—Best "Hold-
l'p" play ever screened. Six reels fulls

of thrills, ending great. Worth anyone's
time.—William Francis, South Side thea-
tre, Greensburg, Tnd.—Mixed patronage.

The Sundown Trail, with Monroe
Salisbury.—Average program subject
and pleased as such. Contains some ex-
cellent exteriors.—T. C. Shipley, Es-
saness theatre, Rushville, Neb.—Small
town patronage.

Paid in Advance, with Dorothy Phil-
lips.—A Western picture that pleases all.

Boost it. You can't go wrong.—S. H.
Grove, Preston theatre, Louisville, Ky.

—

Neighborhood patronage.

Loot, with Ora Carew.—Good picture
Pleased !»0 per cent. Book it.—L. G.
Humphreys, Glory B theatre, Miami,
Okla.—Neighborhood patronage.

Loot, with Ora Carew.—A good pic-
ture of its kind if you like a picture that
has lots of pep and it holds your atten-
tion from start to finish. A crook play.

—

0. R. Haus. Scenic Theatre, Hastings,
Minn.—Neighborhood patronage.

The Brute Breaker, with Frank Mayo.—Photography great. Full of thrills,

Satisfied all-William Francis, South
Side theatre. Greensburg, Ind.—Mixed
patronage.

The Brute Breaker, with Frank Mayo—Many said it was one of the best pic-
tures we ever ran.—Mrs. Pearl Desky,
Bell theatre, Livermore, Cal.—Small
town patronage.

Riders of the Law, with Harry Carey.
—A very good picture, and one that will
please everybody. Think that Carey will
soon be the most popular Western actor
on the screen.—H. L. Liggett, National
theatre, McRae, Ga.—Small town pat-
ronage.

The Fire Flingers, with Rupert Julian.— I ran this picture on a Saturday night
and charged 25c. Patrons well pleased.
Good picture.— Mrs. R. W. Gracy, Gem
theatre, Crystal Lake. III.—Neighbor-
hood patronage.

The Right to Happiness, with Dor-
othy Phillips.—A splendid picture. Star
does fine work. Played during flu scare
and had poor business, but patrons were
well pleased.—Mrs. Pearl Desky, Bell
theatre, Livermore, Cal.—Small town
patronage.

Bonnie Bonnie Lassie, with Mary Mac-
1.aren.—A dandy good picture, but name
kept them out. Just get them in and
they will like it.—Joseph Adcock, Grand
theatre. Princeton, Ind.—Neighborhood
patronage. .

The Man in the Moonlight, witli Mon-
roe Salisbury.—Very poor. Avoid it if

you can.—A. Rabogiiatti. Martin theatre,
Globe, Ariz.

The Trembling Hour, with a special
cast.—One of the best mystery photo-
plays I have played in many a day, and
did not hear one complaint. Universal
pictures are always good.—H. L. Lig-
gett, National theatre, McRae, Ga.

—

Small town patronage.

The Trap, with Olive Tell —Here is a
picture. What a blessing if we could only
get more. Good. Very good business for
one day.—Mrs. J. A. Dostal, Ideal thea-
tre, Omaha, Neb.—Neighborhood pat-
ronage.-

The Heart of Humanity, with Dorothy
Phillips.—Wonderful. Play it. Boost it

the limit. Big business. Star wonderful.
The war is over, but not forgotten.

—

J. C. Wilson, Star theatre, Clinton, 111.

—

Neighborhood patronage.

The Amazing Wife, with Mary Mac-
Laren.—A good picture. Played it on
Sunday. Favorable comments.—Harry
Hobolth, Maxine theatre, Imlay City,
Mich.—Small town patronage.

Under Suspicion, with Ora Carew.

—

Good comedy-drama that pleased 100
per cent. Played on Sunday to fine busi-
ness at advanced prices.—J. B. Stine,
Gem theatre, Clinton, Ind.—Neighbor-
hood patronage.

The Sleeping Lion, with Monroe Salis-
bury.—A good one. Full of action.—R.
Ross Riley, Wigwam theatre, Oberlin,
Kans.— Small town patronage.

Under Suspicion, with Ora Carew.

—

Just a fair program picture.—Knicker-
bocker theatre, Detroit, Mich.—Neigh-
borhood patronage.

The Right to Happiness, with Dorothy
Phillips.—Very poor picture.- Everybody
thought it was a war picture. All small
towns should lay off this one.—J. E. Ad-
cock, Grand theatre, Princeton, Ind.

—

Neighborhood patronage.

Loot, with Ora Carew.—Different from
others. Fair crowd in zero weather.

—

Geo. Owens, Opera House, Stanford, Ky.
—Neighborhood patronage.

The Silk Lined Burglar, with Pricilla

Dean.—Did not see anything to rave
over. Ran this in connection with Chap-
lin in A Day's Pleasure. Good house.
They seemed to be satisfied.—G. F. Red-
iske. Star theatre, Ryegate, Mont.—Small
town patronage.

His Divorced Wife, with Monroe Salis-

bury.—Best Universal picture we have
had in a long time. Everyone pleased
with it.—Joseph Adcock, Grand theatre,

Princeton, Ind.—Neighborhood patron-
age.

Vitagraph

A Fighting Colleen, with Bessie Love.

—Very clever production. Star very
popular. Everybody pleased.—J. C. Wil-

EDITH HALLOR
Who is appearing in L. Weber Produc-

tions distributed as Selznick Pictured.
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son, Star theatre, Clinton, III.—Tran-
sient patronage.

Slaves of Pride, with Alice Joyce.

—

Good picture. Well directed. Star has
been before the public too long. Did
not draw.—L. G. Humphreys, Glory
theatre, Miami, Okla.—Neighborhood
patronage.

In Honor's Web, with Harry Morey.—Good picture. Better than the others.
If your patrons like Morey, they will like
this picture. — Joseph Adcock, Grand
theatre, Princeton, Ind.—Elite patronage.

The Darkest Hour, with Harry Morey.—Morey is a good star for our locality,
and this is one of his best. Morey is

fast coming to the front.—Ethel M.
Huber, Opera House, Camp Point, 111.—Small town patronage.

A Rogue's Romance, with Earle Wil-
liams.—Very good picture. Lighting ex-
tra good.—J. Walton, Auditorium thea-
tre, Lockwood, Mo.—Neighborhood pa-
tronage.

Human Collateral, with Corinne Grif-
fith.—A very good picture. Miss Griffith
wears some pretty clothes that will get
the ladies. Try to run this one.—J. E.
Adcock, Grand theatre, Princeton, Ind.— Elite patronage.

The Yankee Princess, with Bessie
Love.—A pleasing play. "Irish" to the
limit. Pleased. Light type picture. Good
for kids.—E. Gailey, Crystal theatre,
Wayne, Neb.—Small town patronage.

Human Collateral, with Corinne Grif-
fith.—Poor picture. Better lay off.—L.
G. Humphreys, Glory B theatre, Miami,
Okla.—Neighborhood patronage.

The Winchester Woman, with Alice
Joyce.—Best picture I have ever run of
this star. Give us some more as good.
—J. E. Adcock, Princeton, Ind.—Neigh-
borhood patronage.

Slaves of Pride, with Alice Joyce.

—

Beautiful exterior scenes. Beautiful
clothes. Vitagraph specials lack good
casts, is one trouble with their pictures.
Percy MarMount not popular as a lead-
ing man.—Mrs. J. A. Dostal, Ideal thea-
tre, Omaha, Neb.—-Neighborhood pa-
tronage.

From Headquarters, with Anita Stew-
art.—Fine. Star's work splendid. Plot
good. Great lesson to girls starting
career as stenographers. Book it.

—

Walter Coddington, Home theatre. Ran-
toul, 111—Neighborhood patronage.

Serials

The Midnight Man (Universal), with
James J. Corbett.—The best serial I have
run. Am on the eighth episode and gain-
ing every week. Everyone crazy about
't-—R- L. Richey, Grand theatre, Osceola,
Ark.—Neighborhood patronage.
The Lightning Raider (Pathe), with

Pearl White.—One of the best serials
we have ever run. Pearl White is sure
there when it comes to action. Crowds
kept up to the last episode.—O. R. Haus,
Scenic theatre, Hastings, Minn.—Neigh-
borhood patronage.

Smashing Barriers (Vitagraph), with
William Duncan.—One of the best serials
we have ever played, and no exhibitor
will make a mistake in this one. By all

means play it.—H. L. Liggett, National
theatre, McRae, Ga.—Small town pa-
tronage.

"Daredevil Jack" (Pathe), with
Jack Dempsey—First episode.
Went over with a bang. New
faces never before in the theatre.
Kids went wild. Great punch and
action.—E. Gailey, Crystal the-
atre, Wayne, Neb.

Bound and Gagged (Pathe), with Geo.
B. Seitz.—Started under a tremendous
handicap and does not seem to gain ap-
preciably. But it is the best serial I

have yet run and, started right, should
be a steady puller.—T. C. Shipley, Essan-
ess theatre, Rushville, Neb.—Small town
patronage.
• Lightning Bryce (Arrow), with Ann
Little and Jack Hoxie.—Still going good.
Jack Hoxie does some good work in

this, the fifth episode.—G. C. Christman,
Gayoso theatre, Kansas City, Mo.

—

Downtown patronage.

Smashing Barriers (Vitagraph), with
William Duncan.—More general satis-

faction expressed on this than any other
serial run here. Nothing better to fill

your house during rainy weather.—Rob-
inson & Lewis, Gaiety theatre, Starke,
Fla.-—Small town patronage.

The Black Secret (Pathe), with Pearl
White.—We are on episode five of the
serial and our patrons like it.—Preston
Bros., Crescent theatre, Audubon, la.

—

Neighborhood patronage.

The Great Gamble (Pathe), with Ann
Luther and Charles Hutchinson.—Got
them coming. Kept them coming. Just
finished last episode. Action, punch, best
lithographs ever seen on a serial. Book
it if you run serials.—E. Gailey, Crystal
theatre, Wayne, Neb.—Small town pa-
tronage.

The Great Gamble (Pathe), with
Charles Hutchinson.—Have been running
serials for ten years. Boys, this is the

one best bet. By all means get this.

Great for all audiences.—C. L. Beede,
Beede theatre, Enfield, N. H.—Small
town patronage.

The Midnight Man (Universal), with
James J. Corbett.—Later episodes better

than the first. Most people tired of this

serial. Too long drawn out.-—C. H.
Thomas, Community theatre, Galva, la.

—Small town patronage.

The Great Gamble (Pathe). with Anne
Luther.—A good serial and liked by our
patrons.—J. S. Latimer. Merit theatre,

Wilburton, Okla.—Neighborhood pa-

tronage.
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that she will score a success as she did
in "Her Elephant Man."

Adams' Story Adapted
"Molly and I" is a screen adaptation of

Frank R. Adams' story, "Molly and I

and the Silver Ring." It was adapted by
Isabel Johnston, and directed by Howard
M. Mitchell. Supporting are Albert Ros-
coe, Harry Dunkinson and Lilie Leslie.

This is (or March issuance.
The latest of Peggy Hyland's vehicles

under the Fox banner, a comedy drama
entitled "Black Shadows," is listed for

March. In it the power of hypnotism is

an important element and Miss Hyland
leads a cast including Albert Roscoe,
Correan Kirkham, Henry J. Hebert.
Edwin Booth Tilton, Estella Evans and
Cora Drew.
"Black Shadows" is from the story by

Natalie Lincoln Sumner and J. Anthony
Roach. Howard M. Mitchell directed.

Two New Comedies
From Hampton Del Ruth, supervising

director of the Sunshine Comedy com-
panies on the West coast, comes two
good comedies, bearing the titles of "The
Heart Snatcher" and "The Lightweight
Lover."

Girls, golden-haired, gorgeously
gowned girls, will be added features of
the new Sunshines for March. Both are

said to be timely productions.
The Mutt and Jeff contributions to the

March list include "The Mint Spy." "The
Pawnbreakers," "The Chemists" and
"The Honest 'Jockey."

Jack Dempsey in a scene from the fourth episode of the Pathe serial, "Daredevil Jack" | oew f Build Million

99
Mix Writes March Publication,

Directs and Stars in "Daredevil

Long List of Productions Listed for Issuance This

Month by Fox With Shirley Mason, George Walsh
And William Farnum Starring in Three

Prominent in the list of productions

listed by Fox Film Corporation for

March publication is "The Daredevil,' with

Tom Mix as the star. This picture, with

the cowboy star in the name part, is re-

garded by the producer as a "special" in

every sense of the term. It is planned
to introduce the film to the screen by
special performances before selected
audiences of western critics and judges
of athletics.

One feature of the picture is the fact

that the story is the original idea of Mr.
Mix.. Another outstanding fact is that

the star directed the picture. Fox offi-

cials consider that these factors in the

production should appeal strongly to

theatre men in territories where the cow-
boy actor is most popular: "Written and
directed by Tom Mix, with himself as
star."

Scenario by Roach

J. Anthony Roach made the scenario
and Dev. Jennings turned the crank of

the camera for Mix. The cast brings
back several players who have been
associated with the cowboy star in past
performances. It includes Eva Novak.
Charles K. French, L. C. Shumway, Sid

Jordon, Lucille Younge, L. S. McKeem,
Pat Chrisman and George Hernandez
and Harry Dunkinson.
"The Adventurer," which already has

been shown to the trade press, is the
William Farnum picture offered by Fox
for March publication. The story is by
E. Lloyd Sheldon, who vvrote Mr. Far-
num's "Wolves of the Night." The
theme is of the romantic drama type and

gives Mr. Farnum the role of an ad-
venturous Italian whose sword carries
him undaunted through a maze of en-
tangled situations. It is considered the
most suitable role the star has had for
some time.

Directed by Edwards
Supporting Mr. Farnum in "The Ad-

venturer," which was directed by J.
Gordon Edwards, are Estelle Taylor,
Paul Cazeneuve. Kenneth Casey, Doro-
thy Drake, Harry Southard, Pat Harti-
gan, James Devine and Sadie Radcliffe.

Gelett Burgess' novel, "Find the Wom-
an," the motion picture rights to which
were purchased by William Fox, has
been completed. The picture title is

"A Manhattan Knight." This film also
will be published in March. George
Walsh is the star.

The picture was directed by George
A. Beranger, while the scenario was writ-

ten by Paul H. Sloane. Mr. Sloane, who
recently finished the original story, "The
Dead Line," for Mr. Walsh, has given
to the script of "A Manhattan Knight"
the best of his dramatic skill.

Supporting Mr. Walsh are Virginia
Hammond as leading woman, William
H. Budd, Warren Cook, John Hopkins,
William T. Hayes, Cedric Ellis. Charles
Slattery. Louis R. Wolheim, Jack Ray-
mond,, Walter Mann. Pauline Garon, W.
A. Sullivan and L. J. O'Connor.
The second Shirley Mason picture for

Fox is called "Molly and I," and it gives
this delightful young star a role of un-
usual scope for versatility. In several

leading scenes she pretends to be an Al-
satian lass and the prediction is advanced

Dollar House On Site

Leased in St. Louis
ST. LOUIS, MO.—Loew, Inc., has

leased the property on the northeast
corner of Eighth street and Washington
avenue, on which will be erected a
$1,000,000 office and theatre building.
The Mercantile Trust Co., local repre-
sentatives of Marcus Loew of New York,
announce the transaction.
The property was leased for ninety-

nine years at an annual rental of $60,000.

It has a frontage of 135 feet on Washing-
ton Ave., and 226 feet on Eighth Street.

The new playhouse will seat 4,400 per-

sons. It will show pictures, and vaude-
ville will be on the programs.

"Kentucky Colonel" Is

Shown to Distributors
The first completed print of "The Ken-

tucky Colonel." the seven-part feature
from the book by Opie Read, was shown
to an audience of film distributors in

New York this week.
"The Kentucky Colonel," which is the

first of the National Company's A1I-

American series of features, was pro-
duced at a cost of over $150,000, accord-
ing to I. Bernstein. William A. Seiter

directed, using the L. V. Jefferson adap-
tation. The cast is headed by Joseph J
Dowling, who portrayed the "Healer"
in "The Miracle Man." Francis Mc-
Donald. Elinor Field, Lloyd Bacon, Jill

Woodward, Fred Kohler, Cora Drew,
Frederic Yroom, Ed Brady, Thelma
Salter and Gordon Griffith. J. L. Cald-

well was art director for the production.

Business Men Interested
CROSBY. MINN.—The People's

Amusement Company, with E. S. Fol-

low, W. L. Merrick and F. A. Lindberg

as incorporators, will erect a motion pic-

ture theatre with a seating capacity

of 600.
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With the Procession in Los Angeles
By Harry Hammond Beall
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Iii honor of Samuel Goldwyn, who is

at the Culver City studios for a short visit,

Vice-President Abraham Lehr gave a din-

ner in the studio cafe to which were invited

all the executives, authors, directors and
stars. Thompson Buchanan presided and
addresses were made by Goldywn, Gouv-
erneur Morris, Henry Ittleson of the board
of directors, Sidney Olcott, T. Hays Hun-
ter, Mabel Normand and Tom Moore.

The author of Alice Lake's second star-

ring Metro-Classics is the daughter of the
author of her first one, while the adaptor
of the second is the wife of the adaptor of
the first. The new play is "The Outsider,"
by Julie Herne. Her father was James
A Herne of "Shore Acres" fame. Lois
Zellner of the Metro scenario staff is writ-
ing the script for "The Outsider." Arthur
Zellner scenarioized "Shore Acres."

While I. Bernstein, production manager
of National Film Corporation is east, his

place as general manager of the studios is

being taken by Victor A. Xulty, assistant
general manager. Mr. Nulty was formerly
head accountant in the New York office of
Triangle.

Fred Kohler, one of the players in

"Soldiers of Fortune." and "The Kentucky
Colonel," has been engaged as heavy by
Grace Cunard in her second Marion H.
Kohn production, produced at the National
studios.

Desert scenes were filmed at the Lehman
ranch at Hueneme, Cal., recently for "Eliza
Comes to Stay," Viola Dana's newest
Screen Classics production. Fifty persons
made the trip from the Metro studios.

Florence Vidor who has just finished the

leading role in "The Family Honor," initial

production made by King W. Vidor for the

First National Exhibitors Circuit, is spend-
ing her time buying, designing and being
fitted for new clothes and having her pic-

ture taken. Between times, she plays a

few games of golf and looks after her
small daughter, Suzanne Vidor.

Gouverneur Morris, who is in Los An-
geles to assist in filming his book, "The
Penajty," at the Goldyn studios in Culver
City, was an honored guest and speaker

at the annual informal dinner of the Yale
club of Southern California, at the Uni-
versity club, recently.

Kixg W. Vidor has completed cutting

and titling "The Family Honor," his new
production which will be shipped to the

First National Exhibitors Circuit this week.
The titles for the films are to be produced
in art settings photographed from oil paint-

ings made for that purpose by Homer
Hobson.

Colleen Moore has started work as lead-

ing woman for Charles "Chic" Sale in a

five-reel comedy drama being produced by
Christie. The picture is a screen adapta-
tion of "The Smart Aleck." Irving S. Cobb's
popular Saturday Evening Post story.

Margaret Loom is. leading woman in

"The Sins of St. Anthony," a Famous Play-
ers-Lasky production, is doing some re-
markable dancing as part of her role. She
was with the Ted Shawn-Ruth St. Dennis
classic dancing troupe for two seasons.

A. P. Younger, Metro sccnarioist, has
started the script of "Parlor, Bedroom and
Bath," the farce by C. W. Bell and Mark
Swan, that will be Viola Dana's next pic-

ture.

Director General Ward Lascalle of the
Special Pictures Corporation this week an-
nounced his executive staff of the comedy
producing unit now working at the Balboa
studios. Long Beach, Bessie Mui.ler, form-
erly with Mary Pickford, who cut "The
Miracle Man" is film editor; C. T. Wilson,
assistant director; George Larson, chief
cameraman; Archie Warren, property
master : Fred Rexgstrom, assistant camera-
man ; Henry Lockwood, lighting director

;

Charles Gorton, location and transporta-
tion manager.

THEY ALL READ IT

KING W. VIDOR
the director-producer perusing his favorite

trade journal on the veranda of his Los
Angeles home.

Arthur Lamb, manager of the Metro ex-

change in Los Angeles for a year and a

half, has taken up new duties on the execu-

tive staff of the coast studios. Harry Lus-
tig, Metro district representative, is now
in charge of the exchange.

Bulls Eye Studios are now located on a

new plot of ground in Hollywood, recently

acquired through a deal negotiated by Nat
Spitzer, studio manager.

Rex Ingram has been appointed by Metro
to direct "Hearts Are Trumps," the third

Drury Lane melodrama to be filmed by

Screen Classics, Inc.

The script for "Athalie," Robert W.
Chambers' popular story, has just been
finished for the Mayflower company.
Sylvia Breaker, who is due in Los An-
geles from New York, will have the leading
role, with Conrad Nagel playing opposite.
Sid Franklin, who is producing it, has
gone to San Francisco with a director and
cameraman to take boat scenes.

George Melford started his new produc-
tion, "The Translation of a Savage," by
Gilbert Parker on March 1. Beulah Marie
Dix wrote the scenario. While as yet none
of the cast is announced, it is understood
prominent players will appear in the lead-
ing roles. .

On his return from New York where he
is now engaged in obtaining material and
in conference at the headquarters of Fam-
ous Players-Lasky William DeMille will
start his production "Conrad in Quest of
His Youth," by Leonard Merrick.

Although all three of the Marion H.
Kohn productions series will be made at
the studios of the National Film Corp., the
executive offices of this new short-subject
concern will remain in San Francisco for
the present. This was the announcement
made by Kohn before leaving Los Angeles
for the bay city. Grace Cunard. Pollv
Moran and "Smiling Bill" Jones are the
Kohn stars.

Fritzi Brunette has been confined to
her home in Hollywood by a severe cold,
and her indisposition has somewhat arrested
the progress of J. Warren Kerrigan's latest
production, in which she has the leading
feminine part.

Director Clarence Badger's Goldwyn
Company of which Will Rogers is the star,

has returned from a long stay among the
famed big trees of the Yosemite.

With Jack Hoxie as star, National will
soon begin on another serial written by a
writer known throughout the world. Hoxie
will be remembered in the "Lightning
Bryce" serial, produced last year and now
being distributed by the Arrow Film Cor-
poration.

Neal Burns, the comedian, will make
his debut as a screen farce author with the
first of his new series of Caiptol comedies
for Goldwyn release. "Build Your Own."

Lynn Reynolds and Harry Carey, film-

ing the Universal production, "Bullet
Proof," made a special trip to Big Bear
Valley to secure thirty feet of snow film.

The trip there and back consumed two
days, while the actual filming of the snow
required less than fifteen minutes.

Consummating the largest deal of its kind
in the annals of the motion picture industry,

Peter B. Kyne, said to be the highest paid
short story writer and novelist of the day.

this week signed an agreement with C. E.
Shurtleff. Inc., motion picture producers,
whereby the latter is given exclusive screen
rights to all of the short stories and novels
written by Kyne for the next three years.

The deal also includes the entire output
of the author up to date.

Dan Cupid has recently been busy around
Universal City. Hal Hoadlf.y. continuity
writer, slipped away to San Diego and mar-
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ried Violet Shannon, who has been touring

the Lyceum circuit with the Royal Italian

Sextette. A day or two later Arthur
Fkesnf.da, Universal City cashier, an-

nounced his marriage to Catherine Finer,

formerly a nurse at a Santa Monica, Cal.,

hospital. During the week Peggy O'Dare,
playing with Eddy Polo in his Universal

serial, "The Vanishing Dagger," announced
her engagement to A. C. Pegg, a San Fran-

cisco oil operator.

R. A. Wolfe, A. E. F. artist and cartoon-

ist, whose drawings have been published by
the Roycrofters, has been engaged by Nat
Spitzer, at the west coast studios of Bulls-

Eye, to make a series of animated plastics,

which will be tied to a short reel, soon to

be released by Bulls-Eye on the states rights

plan.

Malcolm S. Boylan, director of pub-

licity for G. B. Samuelson, stalked majes-

tically into the lobby of the St. Francis

Hotel in San Francisco recently and
dropped a quart bottle of wassail, according

to current reports. The house physician

treated seventy-two guests and eleven bell

boys for cuts and bruises. Boylan per-

sonally piloted the express elevator to the

eighth floor and was not seen until the
police had retired. The aroma permeated
San Francisco from Telegraph Hill to

Golden Gate Park and caused several hun-
dred people to miss the ferry, goes the
rumor.

"Dangerous to Men" is the title chosen
by Metro for Viola Dana's picture adapted
from "Elizabeth Comes to Stay."

Bert Lytei.l is in San Francisco for a

short vacation before starting work on
"The Temple of Dawn." He completed
"Alias Jimmy Valentine" for Screen Clas-
sics recently.

A decided novelty in fun films is prom-
ised for the first "Comedyart" picture of

the newly formed Special Pictures Cor-
poration. "Uneasy Feet" is it's title and
there is not a single sub-title or a human
face in the production. Those who have
seen it in pre-view claim it is an invasion

of an entirely new field of comic endeavor
and that Director General Ward Lascalle
of Special Corporation has hit on a new-

keynote of fun. It is 1,400 feet long, the

rest of the initial 2.000 foot release of the

Special Pictures being made up of a 400
foot colored scenic and a 200 foot novelty

"Memories." "Ima Vamp" is the title of

the second comedy release.

Texas Guinan Will

Make Five-Reelers
LOS ANGELES, March 9.—As soon

as Texas Guinan finishes her present
contract With the Bulls-Eye corporation,
which calls for a series of two-reel west-
erns, she will blossom forth in a five-reel

feature, to be produced by the same con-
cern.

Say English Capital Is

Organizing New Company
LOS ANGELES.—English capitalists

have obtained options on an area of land
near Los Angeles, where studios will be
erected, according to reliable informa-
tion. It is said that negotiations between
the company and several stars, scenario
writers, directors and cameramen are
pending.
According to information, H. E. Ed-

dington, now with Goldwyn Pictures
Corporation, has been tendered the

presidency.

Mr. Ray, under the management of Arthur S. Kane, will appear in the George
Cohan comedy-drama, "45 Minutes from Broadway," as his first contributio
to the First National schedule.

J. Warren Kerrigan
\Starts Hoover Boom

LOS ANGELES, March 9.—Th£ Hoover-

for-president boom has penetrated motion

picture circles.

At a recent meeting of the iHollywood

chapter of the Actor's LeagUe of Amer-
ica, held at the home of J. Warren Kerri-

gan and attended by a number of promi-
nent players and directors, final plans

were formulated for the establishment of

a screen chapter of the Hoovet-for-presi-
dent clubs. An election of officers was
held and Kerrigan was made president;

Edwin Carewe, vice-president; .Owen
Moore, secretary.
Among others present who signified

their intention of supporting the move-
ment were Albert Cody, Herschal
Mayall, Wedgewood Nowell, Bert Lytell,

Ernest C. Warde, Clyde Benson, Roy
Stewart, Norman Kerry and Thomas
Guise.

Helen Keller Appears
On Stage and in Film

Helen Keller, star of "Deliverance,"

world rights to which are controlled by

George Kleine, Chicago, recently added to

her accomplishments by appearing in vaude-

ville at the Palace theatre, New York.

One vaudeville critic writes of the per-

formance, "Helen Keller is the greatest

vaudeville attraction discovered in the last

ten years."

Reports from the Kleine office are to

the effect that territory is being disposed

of with marked success, though a certain

amount which may be easily served from

Chicago will be retained.

Plans Vancouver House
VANCOUVER. WASH.—J. P. K.^-

gins, couTrty—commissioner, ' has an-

nounced that he will -build a new theatre

here to seat 1.800 persons.
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Marcus Loew Announces Enlarged
Program for Metro Corp. This Year

Showman Plans to Spend $15,000,000 in Production
With the Erection of a $2,000,000 Studio on

Long Island—To Make 75 Pictures

Marcus Loew, in an interview, an-

nounced the details of the enlarged pro-

gram to be carried out this year by

Metro Film Corporation which recently

was taken over by his interests.

The showman said that nothing but the

finest and costliest features would be

made, and that these would be produced

on an elaborate and spectacular scale.

It is planned, he said, to spend $15,-

000,000 this year in producing between
fifty and seventy-five pictures and erect-

ing a $2,000,000* studio on Long Island,

New York.
"I purchased Metro and determined to

make pictures primarily to protect our

own interests," said Mr. Loew. "We
have millions of dollars tied up in theatre

properties, and we must have the finest

entertainment in the world to offer our
people. For that reason we want to

assure ourselves of a supply of such en-

tertainment, in the form of the best pic-

tures. If we make some of them our-

selves, and spend thousands to secure

the very finest, we know we are secure.

Build Eastern Studio

"We soon will start work on the big-

gest studio ever built in the East. It

will be on Long Island, and will allow

twelve companies to work there at once.

It will cost close to $2,000,000. We are

getting our 61st street studio ready for

immediate production, and have greatly

enlarged the Coast studios. While in

Los Angeles we purchased a ranch of

fifty-nine acres, giving us unlimited

room for production and the building of

enormous sets and scenes.

"The day of the small picture is done.

The public now is-so discriminating that

it will no longer be satisfied with merely

an ordinary picture, fairly entertaining,

without a big production. I believe

firmly in lavish production. I believe

that every dollar spent on a picture, dis-

cretely of course, will come back
through rentals. Offer a public a weak
story, but a monster production, and the

public will not complain. Offer a great

story and a great production and you
have something worth while.

"All the pictures being made by Metro
are of this type. I saw completed parts

of several productions while I was in

Los Angeles, and they were wonderful.

'Old Lady 31' is almost finished, and is

a great story as well as a massive pro-

duction. Bert Lytell's 'Jimmy Valentine,'

great as the story is, also has a wonder-

ful production. I believe that 'The

Heart of a Child,' with Nazimova, will

be a sensation. 'Shore Acres,' starring

Alice Lake, is the biggest thing I ever

saw. May Allison's picture, 'The Cheat-

er,' is another big picture. Each of these

pictures cost at least $200,000. I don't

believe we will ever make a picture for

less than this amount, and many will run

over.
To Spend About $15,000,000

"We will make between fifty and
seventy-five pictures during the coming
vear. About $15,000,000 will be spent

on production, but it will be spent ad-

visedly, by men who know, and every

dollar's worth of value will show in the

picture."

Mr. Loew then launched into a discus-

sion of the value of a star, and stated

that a star is necessary. He plans a
happy combination of a star surrounded
by a magnificent production and a great
story. Talking about the value of stage
plays and books, he said that the price
for even mediocre stage plays, or even
failures, has risen to such an extent that
he feels he does not want to pay the
price, and prefers good original stories.
To this extent Metro has engaged Bay-
ard Veiller for a term of years to write
for the screen.

Is Separate Organization

All the Ibanez novels, obtained by
Metro, will be made in the East. Other
stars will be distributed between the
East and West Coast studios, and sent
from one to the other as conditions
dictate.

Loew plans to work the two organiza-
tions, Loew and Metro, into a cohesive
whole.
"Metro is a separate organization, and

will remain so to a great extent. The
gentlemen who handle its affairs agree
with us absolutely, and have been work-
ing along these lines before we had any-
thing to do with Metro. They will con-
tinue to remain in charge. It has always
been my theory that we should advance
our people from the ranks, for long
service with the organization makes for
iovaltv, and lovaltv is what we are after."

Walsh Enlarges His
Staff to Begin Work

Mahon Is Personal Secretary

While James T. O'Donohoe
Directs Play Reading

R. A. Walsh announces several addi-

tions to his staff in preparation for work
on his first production for Mayflower
Photoplay Corporation.

Ralph S. Mahon, formerly executive

secretary to James E. West, chief scout

executive of the Boy Scouts of America
during the $1,000,000 Boy Scout cam-
paign, is personal secretary to Mr.

Walsh.

James T. O'Donohoe. formerly con-

nected with the office of Charles B.

Dillingham, the stage producer, has

signed up as head of the Walsh play-

reading department.

Mr. Walsh recently has had his staff

searching the city for suitable offices for

the new organization. His temporary
headquarters are at 1465 Broadway, New
York, the home of the Mayflower Photo-
play Corporation.

Deal Involves S25,000

RIVERSIDE, CAL.—C. B. Yost has
taken possession of the Majestic motion
picture theatre, which he purchased from
J. A. Menard for $25,000. Mr. Menard
will confine his attentions to the Or-
pheum theatre.

Lehrmann in New York
' NEW YORK—Henry Lehrmann of

the Lehrmann Comedies is stopping at

the Claridgc while in the city.

Princess Again Screening
LEADVILLE, COLO.—The Princess

theatre has been reopened by Glen C.

Schrader. The house was redecorated
by Mr. Schrader.

AUTHOR WITH PRODUCERS OF "THE FOUR HORSEMEN"

•v

Left to right—Miss June Mathis, Marcus Loew, Vincente Blasco Ibanez, Richard A.
Rowland, President of Metro, and Maxwell Karger, Director General. The pic-

ture was taken at Metro studios, Hollywood, Cal., where Senor Ibanez went to

help prepare the motion picture version of his thrilling war novel, "The Four
Horsemen of the Apocalypse." Miss Mathis is writing the scenario.
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Pathe Acquires from French Firm
Territory East of Suez to Ocean

Paul Brunet, vice-president and general
manager of Pathe Exchange, Inc., an-
nounces that plans have been completed
whereby Pathe Exchange takes over
from Pathe Cinema, the French concern,
all the territory situated east of Suez
and extending as far as the Atlantic
ocean.
The new arrangement will prove bene-

ficial to both companies, it is said, inas-

much as it gives Pathe Exchange all

facilities to cooperate directly with its

foreign agencies and an opportunity to

devote all its attention to the European
market, which is now ready for intensive

development. The French company will,

however, continue to exploit its Euro-
pean productions through its former con-
cessionaires in said territory.

Enter New Agreement
While the details of the plan were

being worked out, the contract with Max
Glucksmann for the exploitation of the

Pathe products in Argentine, Paraguay
and Uruguay, expired, and a new agree-
ment was entered into, it is reported, ex-
tending the franchise under which the
Glucksmann firm has handled Pathe pic-

tures in its territory for almost two de-
cades. Mr. Glucksmann also was
granted the concession for Chile, Peru
and Bolivia.

Pathe Exchange is following the policy
of Pathe Cinema in its new territory, it

is said, by giving to its foreign agents
an opportunity to purchase their respec-
tive branches with a long term franchise
for the Pathe product.

Returns to India

Alex Hague, who has been in charge of

the Bombay branch of the Pathe motion

TOM MOORE

The Goldwyn Pictures Star

Who Has Proved a Real
Box-Office Attraction.

His Next Picture Is

Called "Dads"

picture interests for several years, has
gone back to India after having made ar-
rangements for the purchase of his
branch, in conjunction with a contract
under which he obtained the Pathe prod-
uct for India, Burma and Ceylon for a
long period.
Arthur E. Rousseau, export manager

of Pathe Exchange, Inc., says: "There is

no doubt that we have the best distribut-
ing arganization in the entire world, and
there is no country on the globe where
we arc not represented. Wherever we do
business, the name of Pathe stands for
integrity and quality, but it was grati-
fying to me to learn that the excellent
reputation which we enjoy in this coun-
try extends all over the world.

Apply to Incorporate
ALLENTOWN, PA.—Dr. O. H. Uhl-

er, Dr. C. S. Henry, Harry J. Smith,
Albert B. Schaffer, James D. Reber and
Charles M. Ruhe have filed application
for a charter for the incorporation of a
company to build and operate a motion
picture theatre. The concern will be
known as the Capitol Theatre Company.

Build in Wichita Falls

WICHITA FALLS, TEX.—Plans
have been completed for the erection of a
new motion picture theatre by Gilbert &
Juster of Minneapolis, Minn. It will be
built at 805 Scott street at a cost of $95,-

(100. Two other playhouses arc under
construction.

Resigns to Go to N. Y.
Arthur F. Irwin has resigned as ex-

ploitation representative for Select Pic-

tures Corporation at Indianapolis, Ind.

It is said that he desires to return to

New York.

The Republic Distributing Corpora-

tion has enlarged its activities to in-

clude the distribution of serial subjects,

it has been announced.

In this connection the announcement
states that contracts have been signed
between Republic, represented by Lewis
J. Selznick and Briton N. Busch, and
Allgood Pictures Corporation, repre-
sented by Charles Alperstein and Jo-
seph A. Golden, whereby Republic will

handle the distribution of "The Whirl-
wind", a fifteen-episode serial in which
Charles Hutchison has the "daredevil"
star part.

Published in April

According to present plans, "The
Whirlwind" will be published to exhib-
itors in the early part of April. George
Ames, who lately became a member of
the Republic sales organization, special-
ising in short subjects, will be in active
charge of sales for this serial.

In describing this feature, stress is

laid upon the fact that the officials re-
sponsible for the selection of "The
Whirlwind" took into consideration that
Republic will have to build up a serial

reputation beginning with this iniital

issue.

Encouraged by Success
In an announcement to exhibitors. Re-

public officials say: "We have, by rea-

MMH.VKITV FISHBR
ttprmu -iroiiu lio* til midnight and rl-

IniftN (he "imperii" In "The Oaniceroua
Tnlent" her next Amfrlrnn film.

Size to Be 50 by 140

CHANDLER. O K L A —Hoover &
Stcttmund, proprietors of the Odeon the-

atre, will commence construction on a

new playhouse within twenty days. The
building will be 50 feet by 140 feet.

Building Modern Theatre
DELL RAPIDS, S. D.—Construction

has started on the new $16,000 theatre

being built by H. A. Perry and A. A.

Brower.

son of our success in handling short

reel subjects such as the Chief William

J. Flynn series, Prizma natural color

pictures and Kinograms, and because
exhibitors are seeking good serials now
more than ever before, been encouraged
to take on the distribution of a serial and
are negotiating for two more at the

present time.

"Our first, 'The Whirlwind,' is in fif-

teen episodes, each one of which con-
tains two or more thrills calculated to

lift the audience out of its collective seat.

The director, Joseph Golden, it will be
remembered, has lately to his credit 'The
Great Gamble.'

Complete Campaign Book
"With 'The Whirlwind,' the exhibitor

is provided with a campaign book that

is complete in every detail. A departure
has been made in the matter of the pub-
licity campaign book to create a service

book for the exhibitor instead of com-
bining the sales book with the campaign
book. In other words, the press book
on 'The Whirlwind' is designed to be of

service to the exhibitor in playing the

picture, and will not try to sell him the

serial."

With the advent of Republic into the

serial field, the organization is now dis-

tributing features with stars and all-star

casts, a news reel twice a week, short

subjects of all kinds and serials.

Republic Enters Serial Field With
"The Whirlwind" as Initial Picture



arch 20, 1920 EXHIBITORS HERALD 87

I

1 The Best Foundation
for Any Show:—

m
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Christie Comedies

"The Specials

that Are
Specials"

DISTRIBUTED FOR

Mid-West Film Corporation, Toy Bldg. - Milwaukee
Crescent Film Corporation - Kansas City, Missouri
Standard Film Corporation - - St. Louis, Missouri
Merit Film Corporation - - Minneapolis, Minnesota

AND

Celebrated Players Rim Corporation

Chicaoo
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Lightning Bryce"

UNANIMOUSLY accepted by Ameri-
ca's Exhibitors the best thriller
ever produced.

NOT a dull moment. Crammed with
smashing action and played by a

red-blooded cast.

INTEREST compelling—every inch of

the fifteen episodes. To see one epi-

sode makes you clamor for all.

TRADE press and the daily papers
all agree —they place, Lightning
Bryce -leader of all.

YOU need only ask the exhibitors

who are playing it. Then get busy
with your dates.

For Illinois and Indiana bookings, wire, phone or write

UNITY PHOTOPLAYS COMPANY
FRANK ZAMBRENO, President

207 So. Wabash Ave. CHICAGO, ILL.



NOTICE!
The pictures of the world's cham-

pionship wrestling match

JOE STECHER vs. EARL CADDOCK
Will be shown first run at

Jones, Linick and Schaefer's

RIALTO THEATRE
Week of March 15.

NOW BOOKING!
E. PHILLIP OPPENHEIM'S

"THE LONG ARM OF MANNISTER"
WITH

HENRY B.WALTHALL HELENE CHADWICK
THIS MASTER ATTRACTION RELEASED MARCH 22

A GREATER- STAR.S

m
NOTICE! THE NEW YORK OPENING!

We extend to the exhibi-

tors of Indiana and Ill-

inois a cordial invitation to attend

the trade showing at the

PLAYHOUSE THEATRE 11 A. M. SHARP
410 MICHIGAN AVE. FRIDAY MARCH 12

— OF —

Capitol Records Smashed
All previous records for any day and any

attraction were smashed at the Capitol on

Sunday when "The Forbidden Woman" with

Clara Kimball YoungTopened for a week's run.

—Wids

CLARA KIMBALLYOUNG
IN

"THE FORBIDDEN WOMAN

t-
»

Am
if

*4

CLARA KIMBALL YOUNG AND CONWAY TEARLE IN "THE FORBIDDEN WOMAN'

NOTE! The moving pictures of the famous wrestling match in which
JOE STECHER won the championship of the world from EARL CADDOCK J
will also be shown. This is the greatest sporting event ever filmed, see it!

W ITS Bl^f, WE HAVE ITT
GREATER STARS PRVPUtlWNS?
CONSUMERS BLPSJ , — ILL,
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WE HAVE AN
EXCELLENT
ARRAY OF

Features

Comedies
and

Short-Reel

Subjects

SEND FOR OUR
LIST.

HERE'S ONE

"HUMAN PASSIONS"
5-REEL PHOTO DRAMA

Featuring LOTTIE TILFORD
AN ENTRANCING ROMANCE
WOVEN THROUGH THE AL-
LUREMENT ? DANCE-HALL

A SHOT WAS FIRED A Climax of Thrills

ILLINOIS and INDIANA EXHIBITORS

WRITE PHONE WIRE

Silee Film Exchange
Fourth Floor

Consumers Building

CHICAGO

LEE HERZ, Pres. Phone: Harrison 3742

AND ANOTHER WATCH

"MISS ARIZONA"
FOR

STARRING "Slaohs

JAMES O'NEIL and GERTRUDE BONDHILL Nosmirc
"

IN 5 REELS

RED BLOODED AND
FEARLESS ACTION 100 PER CENT
OF THE GREAT PLAINS AMERICAN
IN THE WEST. PRODUCTION



Reported by
"Mac"

Lee Herz, president of Silee Film ex-
change, reports the feature. "Human Pas-
sions," is booked solid up to April 1. An-
nouncement will be made in the near fu-
ture with regard to new features and
short subjects recently purchased for this

territory. With Jack Flanagan covering
Indiana and Max Cutler on the job about
Illinois tieing up exhibitors, the month of
April should prove an easy task for this

team.

Have you all noticed how the Federal
Lighting System is beginning to encroach
upon our great business? We refer to
the co-operation that young Harry Char-
ness, Fox Film Corporation representa-
tive, is giving with that huge Emerald
illumination- he carries about bolted to his

fastidious neckwear creations.

How the crowd cheers when the umpire
gets hit in the map by a foul tip ! The
other day Senor Henri de Elmaxo, resi-

dent of the Bee Hive, stung Louis Noto,
prominent insurance coaxer. for thirty-five

cents in a round or two of the freckled

bones. Two more passes and he'd have
had a ten-vear endowment.

Hush ! We've discovered the secret of

Si Griever's cigar. It's the same cigar all

the time. Its made of wood with the light

painted on.

Clyde W. Eckhardt, district manager
for the Fox Film Corporation, who re-

cently returned to the Chicago office after

a spell of illness, has left for an extended
vacation to recuperate and will visit vari-

ous points in the sunny South. Best o'

wishes. Gyde, and here's hoping you all

will return feeling right smart.

Louis Gouldex blew into the city the

other day just long enough to wise us all

to the fact that the Bertlinger Amusement
Company have signed with him and claim

"The Million Dollar Reward" for their en-

tire Hoosier chain as purveyed by the Cele-

brated Film Corporation of this city.

Niftick woik. Louey, old top.

C. W. Vidor, who recently became affil-

iated frith the local Fox exchange sales or-

ganization, is now covering the "big metro-

politan" centers, of Illinois for his company.
Just came in after hitting Downer's Grove.

Lyons. Maywood, Melrose Park. etc.. and
reports the "magnates" are all wearing
solden smiles these davs.

W. H. Edelmax, former Universal rep-

resentative, is now representing the local

Metro exchange for the city trade.

Another member of the Smith clan has

been added to the local Hallmark exchange

and all contracts addressed to H. R. Smith
will reach the youngster. H. R. S. is by no

means a stranger to the Illinois exhibitors,

although he has been away from us for

some time, being a member of the sales

department of the Cleveland office for the

past several months.

The recent squib concerning Pompadour
Tham Rieger. which appeared in these col-

umns, has borne fruit. Tham is enjoying

much popularity over his new nom de plume

so much so that Ed Bricketto presented
him with a patent, inlaid reversible comb
last Tuesday. Tham's forehead seems to
be just getting taller and taller all the
time.

This is a shirt tale. Jawx Medxikow
entered his lavishly upholstered office one
day recently and displayed to those there
gathered two beautiful, artisic and more or
less spiritual silk shirties. The shinies
were the female of the species, being
ladies' waists. Jawn was asked why he
had taken over silk shirts for ladies and
he answered "Thev are for the wife."

Jack Graumax, Metro's genial Chicago
manager, is agog with excitement these
days waiting for the official announcement
as to the release date for their big produc-
tion. "Shore Acres." The exhibitors about
these parts have nothing but the big re-
lease on their minds seemingly, if the con-
tinual pouring of inquiries to the Chicago
exchange stands for anvthina.

Any exhibitors who are troubled with
those pests that frequently annoy the
feminine patrons of theatres should get
in touch with brother E. J. Willard, as-
sistant manager of the Pastime theatre, one
of Chicago's busy Madison Street houses.
An apt illustration of Manager Willard's
ability to handle these affairs in an effective

manner was vividly shown on the after-

noon of Marsh 2. Suffice to say. the case
needed no further adjudication through
the channels of our courts.

One of Chicago's exhibitor-poets. Adolph
Powell, has the floor, if you please, and
it's some literary flame, we maintain. Here
it is, verbatim

:

Abe Gumbinsky's Movie Wail
It wass a dark December nite;
De Eddeson had bann'd de lite.

Taboo was coal
Upon my soul.

Outside de bann's. inside no fans,
Oi! Oi! What a plight: ! !

—Abe Powell.

J. O. Campbell, sales representative for

the local Hodkinson exchange, was
knighted by ''Doc" Erxie Groh of the Fox
Exchange the other night during com-
mencement exercises with the titular cog-
nomen of "B. H." and is entitled to sign

his name with the title to all formal docu-
ments of any kind, preferably fillum con-

tracts.

In case you are looking for Tom Mitch-
ell of the local Hallmark exchange just

phone Central BIOS. Better make a mem-
orandum—Central S102.

We have just received a valuable motor
car bulletin from one of our esteemed
readers. Charles Ryax. manager of the

Garfield theatre. 2344 West Madison street,

and while pointed to a certain team of

film salesmen should prove of benefit to

the field at large for most of the boys

these days motor to their exhibitor clien-

tele.

Salesmen Who Drive to Theatres in

Automobiles

Here is a prescription that is war-
ranted to keep your car ( including Ford

tinware. Marshall limousines, etc.) from
being stolen

:

Lock the ignition switch, remove the dis-
tributor, fix the combination bolt on the
steering gear, drain out the gas from the
tank, hire a boy to watch the machine, notify
the policeman at the corner, mnrmur a short
prayer and then gamble with fate.

Ellmax axd Salkix both thank you,
Charlie.

Blondey Dubix of the Celebrated Play-
ers sales forces had a nice surprise

handed him last week. He journeyed out
to the Earl theatre to see if he could in-

terest Martin Klein, its manager, in one
of the Celebrated serials. Mr. Klein re-

ferred Dubin to Louis Kaplax, manager
of the Alpha and Grand Central theatres

of Cleveland, who is visiting the Tarl
theatre and helping Mr. Klein with his

picture problems. Mr. Kaplan closed the
sale for Dubin, remarking that he had
booked the serial "$1,000,000 Reward" into

his two Cleveland theatres and was strong
for it.

F. P. Ishmael, assistant manager of the
Republic Distributing local exchange, re-

ports most flattering results for the month,
closed by their "big five" sales squad. With
apologies to Al Jolson. "Ish" tells us "You
ain't heard nothin' yet." Come on. we're
willing to listen.

Fraxk J. Flaherty-

, manager of the
Unity Photoplay exchange, informs us that

"The Window Opposite." starring Leah
Baird. will take the screen of the Band-
box theatre for a week's set-in. beginning
March 7.

Hilliard Campbell, one of Oak Park's

noted exhibitors, was visiting his friend

Jack OToole of the local U. P. T. of A.
exchange the other day and if their part-

ing murmurs portend anything it certainly

looks like United big films are in aristo-

cratic Oak Park forevermorc.

W. H. Carey, formerly of the local

D. W. Griffith Service, is now stepping it

off for the Unity Photoplay Co. in the

Wisconsin territory. He s no relation

whatsoever of the Universal star, he says.

Will some of the "knowledgeous" mem-
bers of filmdom please furnish us with
info as to whether Pat Dillox is Yiddish
or "Turkish." Might see Sam Schiller of
the Garrick Theatre building, better known
to the trade, as the celluloid almanac
Cheer up, Ben Edelman. we'll get yer a
decision vet.

The Zambreno Bowling Club is fast

rounding into fighting form and will he
ready to meet all comers for the cinema
championship of these parts in the near
future.

Another member has joined the motor
colony of Chicago with Jack Graumax at

the wheel of his brand new Stupdebaker
sedan. And by the way. Jack, did "she"
select it? Xo. he would not even give us

a hint but you can all lay down the con-
gratulation barage. and it took one of
Chicago's fair maidens to turn the trick.

Oh you Leap Year prerogatives

!
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Visiting the Chicago

Exhibitors

—With" H. E. N —

Beautiful tones arc now Moating from
the Pastime Theatre and Manager E. J.

Willakd is wearing a happy smile as the

new $10,000 Kimball organ continues to

draw the crowds. The organ soloist is

William Wright, with Miss Grace W'il-

lard alternating.

Harry Miller is packing them in at

every performance at his popular South
Side Acme theatre. Harry has renovated
this house and it has been entirely redec-
orated. "The Lost City"' is one of the
coming attractions at the Acme.

George Debute, formerly with the Rob-
ertson-Cole Distributing Corporation, is

now sales manager for the Arthur S.
Hyman attractions in the Michigan terri-

tory.

"Girl of the Sea" will have its pre-
miere trade showing at the Playhouse
March 16 at 11 a. m.

C. Heitz has purchased the Broadway
theatre from Joe Snieder and is busy plac-
ing the house in a first-class condition.
New machines have also been installed.

J. Ross has purchased the Home theatre
from that live wire. P. M. RaSKOW. Mr.
Ross will have his theatre completely re-
modeled and the Chicago avenue patrons
will have reason to be proud of this place
when opened again.

The Wisconsin Theatre Supply Co. of
Milwaukee has secured the exclusive rights
for Wisconsin and the upper Peninsula of
Michigan for the Chas. C. Pyle theatre
signs. Roy Pangford will answer all in-

quiries.

G. W. Smith, who is hustling contracts
in Illinois for Realart, claims "The Mys-
tery of the Yellow Room" is his one big
bet. G. W. states that he has booked this

picture solid in his territory.

Carl Mueller, who hails from Rock
Island, and who controls the destinies of
the Spencer Square, is on his annual pil-

grimage to the sunny South. Carl was
seen in New Orleans and from all accounts
he is enjoying the Creole cooking.

The Lincoln theatre at Sterling. III., will

have its opening about March 15. The
Johnston Bros, will give Sterling theatre
patrons one of the prettiest houses in the
state. No expense has been spared to make
the Lincoln a first-class theatre in every
respect.

John Dittman has just returned from a

pleasant visit to New Orleans. Pensacola
and Mobile. John looks the picture of
health and states he had a wonderful time,
and is now back at the pleasant job of
taking in the shekels at the Majestic and
Strand theatres from Freeport's best citi-

zens.

FOR SALE
Gold Fibre Screen, 10x12; One Powers 6B
imchine used about eight months; One econo-
mizer; Single asbestos booth with steel frame;
One blower fan; 1 Piano; 250 seats; Reel re-
winder; Six double reels, carbon, etc.

Bargain to immediate purchaser.

NEW THEATRE
Garrett Penna.

Miss Pretty Exposed
To Cold for Hours in

"The Prince of Pines'*
Myron Selznick added another name

to the list of Selznick celebrities recently

when he placed Arline Pretty under con-

tract to play the feminine lead in "The
Prince of Pities," now being filmed under
the direction of Burton George from a

story by Willard Mack.
Within twenty-four hours after the

contract had been signed, it is said, Miss
Pretty had assembled a wardrobe of far

north clothing, and was en route to a
snow bound lumber camp in northern
New Hampshire, where many of the out-
door scenes are being made.

Previous Work Counts
Mr. Selznick announced that Mis.->

Pretty was chosen for the role because of
the triumphs scored by her in the C. N. &
A. M. Williamson feature, "A Woman In
Grey."
Upon arriving at the company's loca-

tion in New Hampshire, sixteen miles
from the nearest railroad station, Miss
Pretty found that the physical tests
which she had been called upon to meet
in her last production, would stand her
in good stead in her newest role.

Exposed to Blizzard

One of her first scenes required her
to appear for more than four hours, it is

said, exposed to one of the worst bliz-
zards which had swept New Hampshire
for several years. With the thermometer
ten degrees below zero, and the country
covered with snow to the depths of many
feet, the heroine gamely undertook an
ordeal that elicited vehement protests
from the lumberjacks of the section.

Director George and his company are
to remain in New Hampshire for several
weeks longer, after which the interiors
for the production will be made at the
Fort Lee studio.
Miss Pretty will have the support of

Thurston Hall, Anna Lehr, William
Davidson, Jack Costello, Bobby Agnew
and Anita Booth.
Upon the completion of this picture.

Miss Pretty, it is understood, is to be
j resented by a newly organized company,
in a series of special productions, adapted
from the books of one of the best known
of present day writers.

Put Finishing Touches
On Samuelson's Pictures

Three features are nearing comple-
tion at the G. B. Samtielson Studios at
Universal City, Cal.

Fred Leroy Granville is concluding
"At the Mercy of Tiberius," in which he
is directing Peggy Hyland.
Mr. Samuelson is personally directing

Madge Titheradge, C. M. Hallard and
Campbell Cullan in "Her Story."
Alexander C. Butler is concluding

"The Night Riders," in which Maudie
Dunham is to be featured.
The tentative titles of the next produc-

tions to be undertaken by Mr. Samuel-
son, Mr. Granville and Mr. Butler have
not been announced, but it is understood
that three photodramas requiring an un-
usual expenditure of money, and featur-
ing the same popular stars are to be un-
dertaken immediately.

Obtain World Rights
The Mickey Film Corporation of Chi-

cago has obtained the world rights to

"The Woman He Chose" and plans to
exploit it at once.

Take Ten -Year Renewal
On Lyric Theatre Lease

Jones, Linick and Schaefer of Chicago
have renewed for ten years their lease
on the Lyric theatre property at 318-
320 South State street, and will spend
approximately $25,000 on a new venti-
lating system, new seats and decora-
tions. The lease is said to call for a
net rental of $170,000.

Recently, the firm leased a lot ad-
joining the Maurice L. Rothschild store
for ten years at $100,000 to the same
managers, who will erect a 300 seat mo-
tion picture theatre to be called the
Unique. This will give them three the-

atres in the same block.

Inter- Ocean Film Corp.

Demonstrates Projector
A practical demonstration of the me-

chanical principles embodied in the Master
Projector, recently acquired by Inter-Ocean
Film Corporation for exclusive foreign

distribution, was given last Thursday even-
ing before the members of the American
Projection Society, assembled at Inter-

Ocean Film Building, New York.
The members were the guests of Eugene

H. Kaufman, Manager of the Accessory
Department of Inter-Ocean Film Cor-
poration, who is personally supervising
the sales and physical distribution of

Master Projectors in foreign territories.

FILMS FOR SALE
1,000,000 FEET

All Makes, Lengths and Varieties
$4.00 per reel and up

Send for List.

FEATURE FILM COMPANY
Loeb Arcade Minneapolis, Minn.

TO MANAGE THEATRE
A live, energetic manager of over four-
teen years' experience. Have managed
several of Chicago's biggest theatres.
Desires to locate in city or town of <irx>ut 50,000.

Highest of references exchanged.

Address EXHIBITORS HERALD 114

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300; by States, $4.00
Per M.

1070 Film Exchanges $7.50
313 manufacturers and studios 4.00
368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLIAMS. 166 W. Adams SL. Chicago

wsmsmsws^smmswmswssmwsmmswsm.

SALESMAN
WANTED

A large and growing house, covering
Middle Western States, handling Projection
Machines and Motion Picture Theatre
Equipment of all kinds, has an opening for a
salesman, familiar with the line, who can
shortly qualify as Manager of a branch office.

This is an unusual opportunity and develop-
ment will be rapid if the man who comes in
"delivers the goods." In writing us, please
give your reasons for believing you can make
good, and indicate what income you would
expect to earn. (1138)

Address "A. B. C." Exhibitors Herald
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A
3®*

lternating Current

requires

Columbia
White A. C. Special

Carbons—and
nothing more. .

Silent, steady,

brilliant light

without any extra

equipment whatever—

Write for folder

NATIONAL CARBON COMPANY
Incorporated

^ Cleveland, Ohio
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ALEXANDER FILM CORP.
Mar. la

—"Lone Hand." five reels, w
Mar. 22—"Cabarcting L'ndcr Difficult

[<

(Kattejohn Comedies), ont reel.

AMERICAN FILM COMPANY
Distributed Through Pathe Exchanges.

FLYING "A" SPECIALS
'The Hellion," five reels, with Margarita Fisher.

"Eve in Exile," seven reels, with Charlotte Walker.
'The Valley of Tomorrow." five reel«. with William Russell.

"The Honey Bee," six reels, with Margarita Sylva.

ARROW FILM CORPORATION
'Vigilantes," seven reels.

'Fool's Gold," six reels, with Mitchell Lewis.

"The Law of Nature," with Vincent Coleman.
"When the Desert Smiled." five reels, with Neal Hart.

The Mysterious Mr. Browning," five reels, with Walter Miller.

"The Profiteer," six parts, with Alma Hanlon.
The Sunset Princess," five parts, with Marjorie Daw.
'Viss Arizona." fivf oarts. with Gertrude Bondhill

"The Wolves of Wall Street," six reels, with Cobb and Johnson.
"The Desert Scorpion," five reels, with Cobb and Johnson.

CHRISTIE COMEDIES
ONE nRFI.. ISSUED WEEKLY

'Kidnapping Caroline."
"A Looney Honeymoon."
"Kids and Kidlets."
"Fair but False."
"Nearly Newlyweds."
"Watch Your Step-Mother."
"Mary's Nightmare."
"Should Husbands Dance?"
"Why Wild Men Go Wild.'
" 'Twas Midnight."
"Papa By Proxy."
"Furs and Folly."
"Call a Cop."
"Oh Doctor, Doctor."
"Ducks."
"It takes a Crook."
"Monkey Shines."
"Should a Husband Tell?"

TWO HEEL SPECIAL*
Nov.—"A Roman Scandal," with Colleen Moore.
Dec.
—"Go West, Young Woman," with Fay Tincher

Jan.
—"Save Me, Sadie." with Eddy Barry.

Feb.—"Her Bridal Nightmare."
Mar.—Petticoats and Pants."

EDUCATIONAL FILMb
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Day and Night at Coney Island."
"War Spruce."
"The Second Chance."
"The 'Why' of a Volcano."

EQUITY PICTURES
"Eyes of Youth," with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters.

FILM MARKET, INC.

"The House Without Children," aeven reels, with Richard Travera.

FIRST NATIONAL EXHIBITORS' CIRCUIT, INC
"Bill Apperson's Boy," six reels, with Jack Pickford.
"Burglar by Proxy," five reels with Jack Pickford.
"The Hoodlum," five reels with Mary Pickford.
"A Temperamental Wife," five reels, with Constance Talmage.
"Her Kingdom of Dreams," five reels, with Anita Stewart.
"Back to God's Country," seven reels, with Nell Shipman.
"In Wrong," five reels, with Jack Pickford.
"The Thunderbolt." with Katherine MacDonald.
"Mind the Paint Girl," with Anita Stewart.
"The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills," with Mary Pickford.
"Daughter of Two Worlds," with Norma Talmadge.
"In Old Kentucky." with Anita Stewart.
"The Beauty Market," with Katherine MacDonald.
"The Twilight Baby," three part comedy, with Lloyd Hamilton.
"A Day's Pleasure," with Charles Chaplin.
"The Greatest Ouestion" CP W. Griffith production).
"Two Weeks," six reels, with Constance Talmadge.
"Even as Eve," seven reels, with Grace Darling.
"The Turning Point," hvc rr< <• with Katherine MacDonald.
"The River's End," six reels (Marshall Neilan Production).
"Polly of the Storm Country," six reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURE*

Tan. 4—"The Woman in Suit Case," five reels, with Enid Bennett
Jan. 4—"Too Much Johnson," five reels, with Bryant Washburn.
Jan. 4—"The Thirteenth Commandment," five reels, with Ethel Clayton.
Jan. 18—"The Tree of Knowledge," five reels, with Robt. Warwick.
Jan. 25—"What's Your Husband Doing?" five reels, with McLean and May.
Jan. 25—"The Copperhead," five reels (Super-Special).
Feb. 1

—"Double Speed," five reels, with Wallace Reid.
Feb. 1

—"All-of-a-Sudden, Peggy," five reels, with Marguerite Clark.
Feb. 8—"The Six Best Cellars," five reels, with Bryant Washburn
Feb. 15—"On with the Dance," seven reels, with Mae Murray.
Feb. 15—"The Amateur Wife," five reels, with Irene Castle.
Feb. 22—"Black Is White." five reels, with Dorothy Dalton.
Feb. 22—"Mary's Ankle," five reels, with MacLean and Ma«
Feb. 29—"Huckleberry Finn" (special).

Feb. 29-

Feb. 29-

Mar. 7—'
Mar. 7—
Mar. 14-

Mar. 14-

Mar. 21—
Mar. 21—
Mar. 21—
Mar. 28—
Mar. 28—
Apr. 4—'
Apr. 11—'
Apr. 11—'

"Young Mrs. Winthrop," five reels, with Ethel Clayton.
"Dangerous Hours." live reels, with Ince cast.
"Alarm Clock Andy," five reels, with Charles Ray.
"His House in Order," five reels, with Elsie Ferguson.
—"Jack Straw," .five reels, with Robert Warwick.
—"Mary Ellen Comes to Town." five reels, with Dorothy Gish.
"Why Change Your Wife," six reels, with Special Cast.
"Excuse Mv Dust," five reels, with Wallace Reid.
"April Folly." five reels, with Marion Davies.
"My Lady's Garter," five reels, M. Tourncur production.
"Easy to Get," five reels, with Marguerite Clark.
'Treasure Island." five reels, M. Tourneur production.
'Thou Art the Man." five reels, with Robert Warwick.
'The Cost," five reels, \iith Violet Hemming.

ONE AND TWO HEEL COMEDIES
Dec. 7—Sennett, "A Lady's Tailor," two reels.
Dec. 7—Briggs, "After the Circus, one reel.
Dec 14— St. John, "Speed," two reels.

Dec. 21—Sennett, "The Speak Easy," two term.
Dec. 21—Briggs, "Those Distant Cousins," one reel.

Dec. 28—Truex, "Too Good to Be True," two reels
Ian. 4—Sennett, "The Star Boarder."
Fan. 4—Burton Holmes, "Gaping Gullett of Gify."
Jan. 11—Arbuckle. "The Garage. '

Jan. 11—Briggs, ' Housecleaning."
Jan. 18—Sennett, "The Star Boarder," two reels.

Feb. 16—Sennett, "Ten Dollars or Ten Days," two reels.
Feb. 22—De Haven, "Hoodooed." two reels.

Mar. 14—De Haven. "Teasing the Soil." two reels.
Mar. 28—Al St. John, "Cleaning Up, two reels .

Apr. 4—Sennett, "Gee Whiz:"

FOX FILM CORPORATION
FOX SPECIALS

' Checkers," with All Star Cast.
"Evangeline," with All Star Cast.
"Kathleen Mavourneen," with Theda Bar*.
"Should a Husband Forgive"? with All Star tin.
"The Strongest," with All Star Cast.
"While New York Sleeps," with All Star Cast.

WII.MAM KAIIM'M sKHIKs
' Wings of the Morning "

"Heart Strings."
"The Adventurer."
April—""The Orphan."

"The Daredevil."
"The Feud."
"The Cyclone."
"8 Gold Coins."
Mar.— '"The Daredevil.
April

—"Desert Love."

Tim HI A »KI1IK»

The White Moll."
I'KAHL WHITE SERIES

FOX ENTERTAINMENTS
"The Lincoln Highwayman," with William Russell.
"The Devil's Riddle." with Gladys Brockwell.
""The Shark." with George Walsh.
"Shod with Fire," with William Russell.
"Flames of the Flesh." with Gladys Brockwell.
"Tin Pan Alley," with Ray and Fair.
"Her Elephant Man." with Shirley Mason.
"What Would You Do?" with Madlaine Traverse.
"The Last Straw." with Buck Jones.
"The Hell Ship." five reels, with Madlaine Traverse.
"A Manhattan Knight " with George Walsh.
"Molly and 1," with Shirley Mason.
"Black Shadows," with Peggy Hyland.
"Leave It to Me." with Wm. Russell.

"Would You Forgive?" with Vivian Rich.
'"The Tattlers." with Madlaine Traverse.

SUNSHINE ROHKIMKa
"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"Hungry Lions and Tender Hearts."
"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Traipine for Husbands."
"Tlu- Heart Snatcher."
"The Lightweight Lover."
"Training for Husbands."
"The Great Nickel Robbery."'

M IT I * \ • > if.rr
"Fishing."
"Dead Eye Jeff."
"The Sour Violin."
"The Mint Spy."
"The Rum Runners."
"The Chemists."
"Putting on the Dog."
"The Price of a Good Sneeze

"

"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
" "'he Pawnbroker* "

"Hula Hula Town."
"The Beautiful Model''
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EASTMAN
FILM

is identified by the "words

"Eastman" and "Kodak"

in the film margin.

It is the film that first made

motion pictures practical

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.

50%
INCREASE
INSUMMER
BUSINESS

Many exhibitors write us that their TYPHOON
COOLING and VENTILATING SYSTEM increas.

es their summer receipts at least 25 c

t—in many
instances the increase is 50°^ and over—in sum-
mer every theatre cooled by TYPHOONS draws

the crowds.

Install TYPHOONS
Write for Catalogue "H"

Typhoon Company
ERNST GLANTZBERG, President

281 Lexington Ave., New York, N. Y.

1044 Camp St., 64 West Randolph St.,

New Orleans, La. Chicago, HI.

SetlNuts a New
Way

A New Idea -the Butter-Kist NUT STORE—
Makes Nuts the Greatest Seller You Ever

Saw! Pays
Great Profits

— Draws New
Trade

Everyone loves nuts,
shelled and u n s h e 1 1 e d.

More than $110,000,000
worth of nuts were con-
sumed last year in this
country! Just give the
people a chance to buy,
and you'll find nuts to be
one of the biggest money-
makers you ever saw.
There is no doubt of the
wonderful business you
can do with the Butter-
Kist NUT STORE. Just
consider what money
storekeepers are making
with our well-known But-
ter-Kist Peanut Roaster,
which sells only peanuts.
Many clear as high as $75
a week. Think what you
can do with this new NUT
STORE, which sells such
a big variety of popular
nuts !

Pays 20 Ways
The Butter- Kist NUT
STORE sells six different
kinds of shelled nuts and
five different kinds of nuts
in the shell. It has a pea-

nut roaster for hot roasted peanuts, the only visible roaster
on the market. This device will also roast almonds, filberts

and other nuts in the shell—a new delicacy for the public.
In addition to all this, the NUT STORE sells candy bars,
mints, chewing gum. cough drops, etc., giving to these splen-
did sellers a new attractiveness.

THE BUTTER-KIST

Occupies only 24x34 inches of waste space.
Lighting system floods entire machine
with light. Beautiful lighted scenic signs
in colors. Write for full description.

\()Ui>
The first machine of the kind. A great attraction to every eye.
Motion of the peanut roaster makes people stop and look.
The nuts are displayed so enticingly in the handsome plate
glass containers that people cannot help but buy. People will

come for blocks to buy from this machine. It will make your
store popular. It will help all your other business.

Easy Payments
Let us tell you about the profits vou make on the /~
nuts which the NUT STORE sells. Let us tell you ' Holcomb & Hoke
about the attractive cartons we furnish you. Let w Mfg. Co.,

us tell you about our easv pavment terms on t 548 Van Buren St.

the Butter-Kist NUT STORE. A small pay- / Indianapohs. Ind.

ment down puts the machine in your store. * Without obligation
Pay the balance out of the machine"s * to me, please send me
earnings. r

your free book on the
. Butter-Kist Nut Store

Write '"day for all particulars. * Also details of your easy
Mail the coupon now. r payment plan.

Holcomb & Hoke Mfg. Co. / Name "

-.7 # Address
5-1 > Van Buren St., Indiaaapons, Ind. /

* City 4

Business
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HARRY GARSON
"The Unpardonable Sin," right reels, with Blanche Sweet.
"The Huthed Hour," five reels, with Blanche Sweet.

MURRAY W. GARSSON
"A Dream of Fair Women."

GAYETY COMEDIES
'Fireman 1 Save My Gall", with George Ovey.
'Ladies Must Dance," with George Ovey.
'Bounced," with George Ovey.
"A Saphead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Love," with George Ovey.
"Twin Bedlam." with Billy Bletcher-Vera Reynolds.
"Why Cooks Go Cuckoo," with George Ovey.
"Dry and Thirsty," with Billy Bletcher-Vera Reynolds.
"Good Morning, Nurse," with George Ovey.
"Parked in the Park," with Billy Bletcher-Vera Reynolds.
"Hip, Hip, Hypnotism." with George Ovey.
"Rough on Rubas," with Billy Bletcher-Vera Reynolds.
"Silk Stockings," with George Ovey.

GOLDWYN PICTURES CORPORATION
GOLDWYN STAB PRODUCTIONS

"The Girl from Outside," seven reels. Rex Beach Special.

"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.

"Flame of the Desert," seven reels, with Geraldine Farrar.

"The Loves of Letty," five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex," five reels, with Tow Moore.
'Toby's Bow," five reels, with Tom Moore.
"The Silver Horde." five reels (Rex Beach).
"The Cup of Fury, five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
"The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
"The Little Shepherd of Kingdom Come," five reels, with Jack I'ickford

"The Paliser Case." five reels, with Pauliut Frederick
"Water, Water, .Everywhere," five reels, with Will Rogers.

GOLDWYN SPECIALS
"For the Freedom of the East" (Betzwood), six reels.

"The Border Legion," six reels.

The Eternal Magdalene," nx reels.

FORD EDUCATIONAL WEEKLY
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc.
"Meat" Again.
Eventide.

CAPITOL COMHD1KS
"The Little Dears." two reels, with Carter De Havens.
"A Sure Cure," two reels, with Carter De Havens.

BENNISON STAR SERIES
Speedy Meade." five reels, with Louis Bennison.
The Road Called Straight," five reels, with uun Baanison
High Pockets," five reels, with Louis Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

GOLDWYN-BRAY PICTOGRAPUS
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 2fl

—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers of the Caribbeans."
"Taos Indians."

GROSSMAN PICTURES, INC.
"Face to Face." six parts, with Marguerite Marsh.

HALLMARK PICTURES CORP.
(Available at United Theatres Exchanges.)

FAMOUS DIBECTOBS SEBIES
"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.
"Love. Honor and ?," five reels, with Marguerite Marsh.
"The Phantom Honeymoon," six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.
"High Speed," five reels, with Edward Earle and Gladys Hulette

SPECIAL PBODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Hall.
"A Woman's Experience," five reels, with Mary Boland.
'When My Ship Comes In," five reels, with Jane Grey.
'When a Woman Srtrikes," five reels, with Ben Wilson.
The Other Man's Wife," six reels.
'Wanted for Murder," six reels, with Elaine Hammerstein.
The Littlest Scout," five reels, with Violet Blackton.
"A House Divided," six reels, with Sylvia Bremer.
The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit

W. W. HODKINSON CORPORATION
Distributed through the Paths Eiehmoe

ABTCO PBODUCTIONS
"As s Man Thinks." five reels, with Leah Baird.
"The Volcano," six reels, with Leah Baird.
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute," six reels, with Leah Baird.

ZANE GREY PICTURES, INC.
"Desert Gold." seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

RENJAMIN R. HAMPTON PRODUCTIONS
"The Westerners," seven reels, with Roy Stewart.
The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
"Sahara," seven reels, with Louise Glaum.
"The Lone Wolf's Daughter." seven reels, with Louise Glaum.

DEITRICH-BECK. INC.
"The Bandbox." six reels, with Doris Kenyon.
"The Harvest Moon," six reels, with Doris Kenyon.
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IF YOU HAVE NOT BOOKED THESE FEATURES,

YOU HAD BETTER GET BUSY—

VIRTUOUS MEN |

With E. K. LINCOLN §

FOOLS GOLD
I

With MITCHELL LEWIS I

BROWN OF HARVARD (

With TOM MOORE f

PENNY PHILANTHROPIST 1

With RALPH MORGAN and PEGGY O'NEIL |

ARTHUR S. HYMAN ATTRACTIONS I

CHICAGO, Consumers Bldg.

W. G. McCOY, Mgr.
DETROIT, Film Bldg.
C. O. BROKAW, Mgr.
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ROBERT BRUM'ON PRODUCTIONS
"A White Man's Chance," five reels, with J. Warren Kerrigan.
"The Joyous Liar," five reels, with J. Warren Kerrigan.
"The Lord Loves the Irish," five reels, with J. Warren Kerrigan.
"Live Sparks," five reels, with J. Warren Kerrigan.

XATIOXAL-B1LL1E RHODES PRODUCTIONS
"The Blue Bonnet," six reels, with Billie Rhodes.

JOSEPH LEVERING PRODUCTIONS
"His Temporary Wife," six reels, with Special Cast.

HALL-ROOM BOYS PHOTOPLAYS, INC.
Dec. 1—"The Chicken Hunters," two reels.

Dec. 15—"Farming the West," two reels.

Dec. 29—"The Lovable Scamps," two reels.

JANS PICTURES, INC.
"Love Without Question," seven reels, with Olive Tell.
"Nothing a Year, seven reels, with Olive Tell.

JUNGLE COMEDIES
"Dreamy Chinatown."
"One Big Night."
"As Others See Us."
"The Deserter."
"The First Flivver."
'Tilm Fairies."
"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Dec. 1—"A Burlesque on Carmen," four reels, with Charles Chaplin.
Feb. 1—"The Champion," two reels, with Charles Chaplin.
Mar. 1—"Jitney Elopement," two rels, with Charles Chaplin.
Apr. 1—"Work," two reels, with Charles Chaplin.
May 1—"By the Sea," one reel, with Charles Chaplin.

MASTER FILMS, INC.
Torchy Comedies, five reels, with Johnny Hines.

METRO PICTURES CORPORATION
SCREEN CLASSICS, INC., SPECIALS

"Lombardi, Ltd.," seven reels, with Bert Lytell.

"Please Get Married," six reels, with Viola Dana.
"Fair and Wanner," six reels, with May Allison.

"Should a Woman Tell," six reels, with Alice Lake.
"The Walk-offs," six reels, with May Allison.
"The Willow Tree," six reels, with Viola Dana.
"The Right of Way," six reels, with Bert Lytell.
"The Best of Luck," six reels (Drury Lane Melodrama).
"Old Lady 81," six reels, with Emma Dunn.
"Shore Acres," six reels, with Alice Lake.
"Eliza Comes to Town," six reels, with Viola Dana.
"Juda," six reels, with May Allison.
"Alias Jimmy Valentine," six reels, with Bert Lytell.
"The Hope," six reels, with a Special Cast.

NAZIMOVA PRODUCTIONS
"Out of the Fog," seven reels, with Nazimova.
"The Red Lantern," seven reels, with Nazimova.
"The Brat," seven reels, with Nazimova.
"Stroneer Than Death." six reels, with Nazimova.

'

"The Heart of a Child," seven reels, with Nazimova.

TAYLOR HOLMES PRODUCTIONS
"Nothing But the Truth," six reels.

"The Very Idea." six reels, with Taylor Holmes.
"Nothing But Lies," six reels, with Taylor Holmes.

PATHE EXCHANGE, INC.
PATHE SPECIAL FEATURES

Sept. 14—"The Virtuous Model," six reels, with Dolores Cassinelli.
Sept. 28—"The Twin Pawns," six reels, with Mae Murray.
Dec 14—"The A. B. C. of Love." six reels, with Mae Murray.
Mar. 14—"Tarnished Reputations," five reels, with Dolores Cassinelli.
Apr. 4—"Lifting Shadows," six reels, with Emmy Whelen.

You're running your enterprise for the biggest

net profit you can get out of it. That's

your aim in being in business. How
then can you neglect to install a

1920 Perfected Automaticket Register

It helps you to realize every dollar of profit

your enterprise earns because it sells tickets so

fast that ;
.t practically does away with wait-

ing line losses and registers every ticket sold.

Protect yourself and your box office receipts by
installing an AUTOMATICKET REGISTER

at once. Ask us for further facts.

AND CASH
1759 Broadway

KET

REGISTER Co.

New York City

Aog. 17-

Sept. 21-
Dec. 7-
Feb. 29-

Feb.

FRANK KEENAN PRODUCTIONS
—"The World Aflame," six reels, with Frank Keenan.
-"The False Code," five reels, with Frank Keenan.
-"Brothers Divided," five reels, with Frank Keenan.
-"Smoldering Embers," five reels, with Frank Keenan.

EDGAR LEWIS PRODUCTIONS
-"Other Men's Shoes," seven reels.

VIRGINIA PEARSON PHOTOPLAYS, INC.
-"The Bishop's Emeralds," six reels, with Virginia Pearson.
-"Impossible Catherine," six reels, with Virginia Pearson.

ALBERT CAPELLANI PRODUCTIONS, INC.
Oct. 12—"A Damsel in Distress," five reels, with June Caprice and Creighton

Hale.
Nov. 16—"The Right to Lie," seven reels, with Dolores Cassinelli.

Jan. 25—"The Web of Deceit." six reels, with Dolores Cassinelli.
Mar. 7—"In Walked Mary," five reels, with June Caprice.

J. STUART BLACKTON PRODUCTIONS
Oct. 19—"The Moonshine Trail," six reels, with Sylvia Breamer and Robt

Gordon.
Nov. 30—"Dawn." six reels, with Svlvia Bremer and Robert Gordon.
Jan. 4—"My Husband's Other Wife," six reels, with Sylvia Breamer and

Robert Gordon.
Apr. 11—"The Blood Barrier," six reels, with Sylvia Breamer and Robert

Gordon.

J. D. HAMPTON PRODUCTIONS
Nov. 9—"A Woman of Pleasure," seven reels, with Blanche Sweet.
Dec. 21—"The Prince and Betty," five reels, with William Desmond.
Jan. 11—"Fighting Cressy," six reels, with Blanche Sweet.
Feb. 15—"Respectable by Proxy," six reels, with Sylvia Breamer and Rob

ert Gordon.
Mar. 28—"The Deadlier Sex," six reels, with Blanche Sweet.

HOBART HENLEY PRODUCTIONS
Nov. 2

—"The Gay Old Dog," six reels, with John Cumberland.

REALART PICTURES
SPECIAL FEATURES

"Soldiers of Fortune" (Dwan), seven reels.
"The Mystery of the Yellow Room" (Cbautard), six reels.

"The Luck of the Irish" (Dwan), six reels.

Lobby Display

Frames of all

Descriptions
From the simple one sheet frame for

general lobby use to the highly orna-

mented display cases of the larger

theaters—that is the range of the

"BILT-RITE" line which meets the

most exacting [Exhibitor's require-

ments.

No. 17
Holds six llxl4's and date strip

Has easel and fancy

In [addition^to supplying our large

assortment of stock frames, we are

constantly building from blue prints

or rough sketches, special frames

that answer special lobby problems. Our co-operative service is free.

We are glad to design appropriate display and submit plans for

approval without any obligation.

Ask your local dealer for the "BILT-RITE'' line or write us direct

for complete information.

Ask for Booklet A-6

CONSOLIDATED PORTRAIT & FRAME CO.
1029-35 West Adams Street Chicago, Illinois

NEW YORK REPRESENTATIVE—ACME AGENCY
2623 Grand Central Terminal Building
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STAR PRODUCTIONS
'Anne of Green Gables," six reels, with Mary Miles Mintor

"Erstwhile Susan," five reels, with Constance Binney.

"The Fear Market," five reels, with Alice Brady.

"Judy of Rogue's Harbor," five reels with Mary Miles Minter.

"The Stolen Kiss," five reels, with Constance Binney.

"Sinner," five reels, with Alice Brady.

KOBERTSON-COLE PICTURES
SUPERIOR PICTURES

Dec. —"Beckoning Roads," with Bessie Barriscale.

Dec. —"The Tong Man." with Sessue Hayakawa
"Haunting Shadows," five reels, with H. B. Warner.
"The Begger Prince." five reels, with Ses>us Hayakawa.
"The Luck of C.eraldine Laird," five reels, with Bessie Barriscale.

"The Brand of Lopez," five reels, with Sessue Hayakawa.

SPECIALS
Nov. — (Tourneur), 'The Broken Butterfly."

Dee. —(Gasnier). "The Beloved Cheater "

"Seeing It Through," five reels, with All-Star Cast.

"Who's Your Servant?" five reels, with All-Star Cast.

"The Broken Butterfly," five reels, with Tourneur.

"The Flame of Hell Gate," five reels, with All-Star ( ast.

"The Third Woman," five reel-, with All Star Cast.

"The White Dove," five reels, with H. B. Warner.
"The Butterfly Man," five reels, with Lew Cody.

SUPREME COMEDIES
Dec. —"Good Night Judge."
Dec. —"Struck Out.

MARTIN JOHNSON PICTURES
Dec. —"Tulagi a White Spot in a Black Land."
Dec —"Through the Isles of the New Hebrides."

Dec. —"The Home of the Hula Hula.'"

ADVENTURE SCBNICS
Dee. —"The Forbidden River."
Dec. —"Just Over Yonder."
Dec. —"I and the Mountain."

STRAND COMEDIES
Nsv. —'Too Many Bills."

N»t. —'la Your Sweetheart False f"

LEWIS J. SELZNICK ENTERPRISES
SE-LZNICK PICTURES

Distributed by Select Exchanges.

'The Country Cousin," five reels, with Elaine Hammeratein.
"Sealed Heart*," five reels, with Eugeoa O'Brien. (A Ralph Ince Pro

duction.)
"The Glorious Lady," five reels, with Olive Thomas.
"Piccadilly Jim." five reels, with Owen Moore.
"Out Yonder," five reeJa, with Olive Thomas. (A HaJph Inee Preduction )

"The Broken Melody," five reels, with Eugene O'Brien.

""A Regular Girl." five reels, with Elsie Jaaia.

"Greater Than Fame," with Elaine Hammeratein.
"Who's Who," with Owen Moore.
"Sooner or Later," with Owen Moore.
"Footlights and Shadowa," with Olive Thomas
"His Wife'* Money," with Eugene O'Brien. (A Ralph Ince Production i

"The Woman God Sent," with Zena Keefe.
"The Imp," five reels, with Elsie Janis
"The Woman Game," five reels, with Elaine Hammerstein.
"Youthful Folly," five reels, with Olive Thomas.
"His Word of Honor." five reels, with Owen Moore.
"A Fool and His Money," five reels, with Eugene O'Brien.

SELECT PICTURES
Distributed by Select Exchanges

"The Undercurrent," five reels, with Guy Empey. 1

"A Scream in the Night." six reels, with Ruth Budd.
"Faith of the Strong," five reels, with Mitchell Lewis.

"Isle of Conquest," five reels, with Norma Talmadge.
"The Last of Hie Peoole," with Mitchell Lewis.
"She Loves and Lies, with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exchanges.

"Blind Youth." five reels, with special cast.

"Just a Wife, five reels, with special cast.

"Who Am I?" five reels, with Special Cast.

REPUBLIC PICTURES
Distributed through Republic Exchanges.

"Twelve-Ten," five reels, with Marie Doro.
"The Blue Pearl." five reels, with Edith Hallor.

"The Amazing Woman." 6ve reels, with Ruth Clifford.

"Girl of the Sea." Williamson Submarine Production.
"Trilby," (reissue). Maurice Tourneur Production with Clara Kimba

Young.
Wm. J. Flynn Series, two reels, with Herbert Rawlinson.
Judge Brown Series, two reels.

Twelve Chaplin Re-issues, two reels.

"Dad's Giil," five reels, with Jackie Saunders.
"The Gift Supreme," five reels.

"The Only Way Trail," five reels, with Edythe Sterling.
"Mothers of Men." Pve reels.

"The Amazing Woman." five reels, with Ruth Clifford.

"Girl of the Sea," six reels (Williamson Submarine Production).
"An Adventuress," five reels, with Julian Eltinge.
"The Great Shadow," six reels.

"The Plaything," five reels, with Grace Davison.

New* Reels
Kinograms, one-reel, every Tuesday and Saturday.

Pri/.mn Picturex
Every Saturday.

WM. L, SHERRY SERVICE
Available at all Hallmark Exchanges

"Marriage for Convenience," six reels, with Catherine Calvert

"Calibre .88."

Twilight," six reels, with Doris Kenyon.
"Love and the Law," six reels. (Edgar Lewi* production.)

TRIANGLE FILM CORPORATION
(Available at United Theatres Exchanges.)

Nov. 23—"Flame of the Yukon." six reels, with Dorottv Dalt«n.

Dec. 14—"Betty of Greystone." five reels, with Doroth G*gk
"The Clodhopper," five reels, with Charles Ray.
"A Gamble in Souls," three reels, with Dorothy Dalton.

"The Tiger Girl," five reels, with Lil'iap Gish.

TYRAD PICTURES, INC.
'And the Children Pay," aeven reels, with Garrett Hughes
"Your Wife and Mine," five reel*.

"Human Passions," five reels.

The Red Viper," six reel*, with Garctt Hughe*.
"It Happened in Pari*," five reels.

"Broken Heart*," five reel*.

Johnny Dooley Comedies, two reels, monthly.

UNITED ARTISTS CORPORATION
Sept. 1

—"Hi* Majesty, the American," eight reels, with Douglas Fairbanks

Oct. 20—"Broken Blossoms." six reels, D. W. Griffith production.

Dec. 29—"When the Clouds Roll By," six reels, with Douglas Fairbanks.

Fan. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
Oct. 19—"Her Game," five reels, with Florence Reed.

"The Eternal Mother," with Florence Reed.

"The Corsican Brothers," seven reels, with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY

Nov.

Nov.

Nov.

Dec.

Dec.

Dec
Dec.
Jan.

UNIVERSAL FEATURES
S—"The Rider of the Law." six reels, with Harry Carey.

10—'The Trembling Hour," six reels with Helen Jerome Eddj
17—"Hie Divorced Wife," five reels, with Monroe Salisbury

.

1
—"Under Suspicion," five reels, with Ora Carew.
8—"Lasca," five reels, with Edith Roberts and Frank Mayo.

Feb.
Feb.
Feb
Feb

18—"A Gun Fighting Gentleman," five reels, with Harry Carey.
19—'The Pointing Finger," five reels, with Mary MacLarcn.
t
—'The Day She Paid," five reel*, with Francelia BiUiagtsn.
12—"The Triflers," six reels, with Edith Roberts.
19—"The Phantom Melody." five reels, with Monroe Salisbury.
26—"Market Men " five reels, with Harry Carey.
9—"Rouge and Riches." five reels, with Mary MacLaren.—"The Prince of Ave. A," five reels, with James Corbett.
— -"The Peddler of Lies," five reels, with Frank Mayo.
"The Forged Bride," five reels, with Mary MacLaren.

JEWEL Pltf)DI'CTIO.\S

"The Right to Happiness," eight reels, with Dorothy Phillip*

'Forbidden," six reels, with Mildred Harris.
"Blind Husband*," seven reel*, with Eric Stroheim

VITAGRAPH
The Winchester Woman," five reel*, with Alice Joyce.
"In Honor'* Web," five reels, with Harry T. Morey.
"A Fighting Colleen." five reels, with Bessie Love.
"The Black Gate " five reels, with Earle Williams.
"The Combat," five reels, with Anita Stewart.
'The Golden Shower," five reels, with Gladys Leslie.

"The Tower of Jewel*," five reels, with Corinne Griffith.

"The Darkest Hour," five reels, with Harry T. Morey.
"Pegeen," five reels, with Bessie Love.
"When a Man Loves," five reels, with Earle Williams.
"The Sins of the Mother," five reels, with Anita Stewart.
"The Midnight Bride," five reels, with Gladys Leslie.

"Human Collateral," five reels, with Corinne Griffith.

"The Birth of a Soul," five reels, with Harry T. Morey
"The Juggernaut," five reels, with Anita Stewart.
"Deadline at Eleven." five reels, with Corinne Griffith.

"The Flaming Clue," five rsjels. with Harry T. Morey.
"The More Excellent Way, five reels, with Anita Stewart.

VITAGRAPH SPECIALS

"Daring Hearts," six reels, with Bushman and Bayne.
"The Uamblcrs." six reels, with Harry T. Morey.
"The Wolf," six reels, with Earle Williams.
"The Climbers," six reels, with Corinne Griffith.

"The Vengeance of Dxirand," seven reels, with Alice Joyce
"Slaves of Pride," six reels, with Alice Joyce.
'The Fortune Hunter," seven reels, with Earle Williams
"The Sporting Duchess." seven reels, with Alice Joyce.
"Captain Swift," five reels, with Earle Williams.

MINU/A
Gold Fibre Screens

Are installed in 90'
, of the world's finest

and most costly theatres.

Why? Because they produce what the

exhibitor has to sell, "The picture on
the screen," lOCKf perfect.

Distributors from coast to coast.

Samples and literature upon request.

MINUSA CINE SCREEN CO.
St. Louis, U. S. A.
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MAURI C ETOURNEUR
pres ents

? ISLAND
By Robert Louis Stevenson.

IT'S A REAL MONEY CHBST!^
^ ^

exhibitor. . adventure stories, marvellously

P
Get your share of the treasure!
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THE reason why you will be as glad
as we are that this, the second of

Von Stroheim's pictures, is a sweep-
ing success, is because it proves beyond
all doubt that there is a new source of

income for you in this amazingly talented
director's productions. Only a week or
two till you see it—only a week or two
after that till you show it. Remember
"BLIND HUSBANDS." Watch and wait.

Carliaemmle
announces the
coming presents*

AS/KEY
UNIVERSAL-TEVEL PRODUCTION de LUXE

In productions like this lies the new hope of the picture industry.
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JESSE D. HAMPTON
^/^nnouncGs <z seines of

HENEY I2ING

PRODUCTIONS

E0BED.T 1H0BNBY

PRODUCTIONS

£a,ch~ JbrocLuciiom \)iJ] coyn£ine, tOj-6A

reco£niz.&aL cLir-Qctor-2aI a/Tili'ij) -6ne

Jiierarj) ^Qnius of a ce2e£r-a£ed author

Wm.J. JJdc£q Jofin G aJsi)orl0

JeromeLJerome Uo£ertJlic£ens

Fredrick S.IsFam . FranzJI.Spearman

urnerJohnJlasti^iurner F.JIopFmson Smith

Baj)ard VieHer &nnei£B. CJarJce

F.jinsiej) Bret Jdar^e
otfiers jb~e announcod. Jcc€<

JESSE I). HAMPTON .PRODUCTIONS
JIp21y tOoooL Califor-n 2a

JfOWARD E . MORTON Eastern Mgr.
1013 Coigacre 31d^. Bd^j) & 4*2?* St Ne&> Yor£L.
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YOUTH
Adapted from the Ptau

% LOU TELLEGENmmIWILLARDMCK
Scenario i>ij

r KATHERINE REED *

Directed by
r TED SLOMAN »

Second of Those

"Made to Order" Pictures for Franchise Holders in

NATIONAL PICTURE THEATRESinc.

Lewis J. Selznick, President

am



REPUBLIC DISTRIBUTING CORPORATION
LEWI* J SELZNICK,Advisory Director BRITON N.BUSCH,Pr«ident
729 T T- AVE., NEW YORK CITY EXCHANGES EVERYWHERE



TYRONE POWER
. in a rerrific drama o[ modern life

THE GREAT SHADOW'7

Written bu P. Berliner Directed bu Warleu. Knoles
Produced bqAdanac Producing Companq Ltd

REPUBLIC DISTRIBUTING CORPORATION
LEWIS J.StLZNKK. Advisort, Director BRITON N.BUSCU Pres.<W

EXECUTIVE OFFICES J
n
A\L.* H.Y. EXCHANGES EVERYWHERE



{PUBLIC

Storii and Direction bq

JOS.A GOLDEN
;

I

FIFTEEN

Chosen for

Hstribution by
lepublic Because
t Meets Every Re-
uirement of Theatres

jhat Find Great Profit in

Showing Serial Motion Pictures

REPUBLIC DISTRIBUTREPU
LEWIS J.StLZNICK. Advisory Director

EXECUTIVE OFFICES 729 7'!AVE., NEW



Scores

of Sure Fire

Methods of At-

tracting Crowds Have
Been Devised for Exhib-

itors Who Book This Worthy
Successor to "The Great Gamble."

NC CORPORATIO
BRITON N.BUSCU, President

EXCHANGES EVCRYWHER.E
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^UNITED ARTISTS CORPORATION
OFFERS TO TME MILLIONS OP

FUN FANS

SINMETT'S
NEWEST AND GREATEST
COMEDY SENSATION /

THE
PEEL SPECIAL
PRODUCTION
WITH AN ALL STAR,

SENNETT CAST
INCLUDING 'TEDDY, THE
DOG"'PEPPER, THE CAT"
AND THE BABY.
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PRESENTS

ffo

•f fwo feel fedrfur'e evea^acle,

RIGHT MARKET
Never before in the history of the picture business, have

the Public shown such an interest in one picture. Every-

body wants to see "A DREAM OF FAIR WOMEN,"
because it features the winners of the "Fame and For-

tune Contest," conducted by

"MOTION PICTURE MAGAZINE
MOTION PICTURE CLASSIC
and SHADOWLAND"

Unlimited advertising already conveyed to the Public

assures a crowded house for the Exhibitor.

North Carolina
South Carolina
Georgia
Florida
Alabama
Tennessee
Kentucky

CRITERION
FILM SERVICE
S3 Walton Stret
Atlanta, Georgia

New York State

GARDINER
SYNDICATE

Buffalo
2S Swan St.

Albany
State St.

New York City
729 7th Ave.

Pennsylvania
Southern N. J.

ROYAL
1 PICTURES, INC.

(
Philadelphia
Baltimore

2
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1 MURRAY W. GAR/70N
PltE/ENT/

OH /TflTE RIGHT/

IGOO BROflDWflV, MEW YORK
^ Phone 4620 Bryant - CHfl/ I- /CHWERIfl -Sates Manager

k w wwwwwwwwww Mir wwWwWwWwwwWWWWWWWWW

w

ww



WILLIAM FOX presents THE POX STAR

/R I C H
mWOULD YOU FORGIVE?

Story by J-G-Furthrrian^ directed by Scoit (DunLap

rox
ENTERTAINMENTS
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HOWARD MITCHELL
directed it and

all the world will

be delighted
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United Picture Theatres of America, Inc.

J A. BERST, President

PRESENTS

WOMEN
MEN

Released March 21st

Through United Picture Exchanges



l)»-|)it<- a great deal of producer and
distributor "hokum" and extravagant

publicity—

Good pictures, in ninety-nine out of

a hundred cases, are known by the lir-t

grade first run theatres in which they play.

Measured by this test and standard "The
Capitol" is a popular and appealing pio

lure It i- playing the big theatres e\<-r\-

»\ here.

Arthur P. Beck.
presents

LEAH
BAIRD



Robert Bruntori
presents

J.Warren

KERRIGAN
and his own company in

I $30,000
By H.D. Daniel

'Directed by Ernest C.Warde

Charles Chaplin. Douglas Fairhanks.

Roscoe Arbuckle and J. Warren
Kerrigan:—
Two comedians without rivals, the

most popular male star in the world

and next to him

:

/. If arren Kerrigan.

Mr. Kerrigan is liked and pla\ed bv
more exhibitors, is admired bv a

larger public and is longer estab-

lished in public affection than any
other dramatic male star except

Fairbanks.

W. HODKINSON CORPORATION
527 Kith Avenue. Sev Tfark Gry
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King W. Vidor
presents

"The Family Honor"

which may now be seen at all

First National Exchanges.

King W. Vidor's first independently-

produced picture for First National

is its own best recommendation.

This is another demonstration of

the manner in which independent

producers rise to the opportunity

presented by First National.

Directed by King W. Vidor

Written by John Booth Harrower

Scenario by William Parker

Photography by Ira H. Morgan

A ^irst National Attraction
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Scorning the Clothes of the
missioners—wild as the wind and the

waves—clad in tropical grasses

—

Little White Almond Flower

Dances the dance of the flowers

Dances the dance of the wind
Dances the dance of the waves
Dances the dance of her Idols

Next BIG
First National Special

This is

"The Idol Dancer

heroine of

D. W. GRIFFITH'S
great South Sea Islands

feature drama
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Like a tigress she sprang between
the ruffians and their daztd victim.

Joseph M. Schenck presents

NORMA TALMADGE
in "The Woman Gives"

A Thrilling Romance
of New York's Bohemia

From the novel by OWEN JOHNSON
Directed by ROY NEIL
Photographed by David Abel

Tech. Director. W. M. Reineck

A First National Attraction
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Star of "In Old Kentucky"

In Another Thriller!

Louis B. Mayer presents

ANITA STEWART
IN

"The Fighting Shepherdess"

From the novel by Caroline Lockhart

Directed by EDWARD JOSE

Your patrons will be eager to' see

the star of the sensational success,

A First National
" ^n ^d Kentucky," in this new and

Attraction stirring picture of the rugged west.
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"IT SERVES THE FIELD"

Exhibitors Herald's department, "What
the Picture Did for Me" is acclaimed by
exhibitors everywhere as "the most
valuable department in any trade paper."

"What the Picture Did for Me" has been
imitated but never equalled.

Watch for other spurious imitations, but
when you want "The Only Certain
Guide to Box Office Values"—turn to

Exhibitors Herald's "What the Picture
Did for Me."
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CIRCULATION

CThe tremendous advance of "Exhibi-
tors Herald" in all departments during
the twelve-month period ending De-
cember 31, 1919, is best attested in

this record of 3,647 new subscribers.

€We believe this very great circulation

increase—which represents a total equal
to nearly a third of all the important
theatres in America—is without parallel

in this field.

CWe claim this increase of 3,647 in

our subscription list to be by far the
greatest circulation gain obtained in

the past year by any publication in this

field, and we challenge any and all of

our contemporaries who may dispute

this assertion to a neutral audit of cir-

culation records.

CThis circulation gain of the past year
renders secure the position of Exhibi-

tors Herald as the publication of great-

est exhibitor circulation.

MARTIN J. QUIGLEY,
Publisher.



ALICE BRADY
IN

SINNERS

r

THERE are SINNERS in your town

—

smug Pharisees, whose holier-than-thou

attitude exactly matches the character
of H orace Worth. And there are Mary
Hortons, too, plenty of them, whose serene

fearlessness and wholesome outlook make
you proud of American girlhood. ALICE
BRADY'S superb screen portrayal of the part

is comparable only to her great stage success

in the same role.

The production as a whole has the strong-

est possible box-orfice appeal:

Mother love supreme

—

Sham and pretense exposed—

Strong temptations overcome—

Penitence and forgiveness for sin

—

Wholesome humor and dramatic
situations.

Incidentally, there are wonderfully fine pic-

torial settings and the quaint Nantucket
village scenes will long be a pleasant memory
with all who see this fine production.

From the play by Owen Davis.

Scenario by Eve Unsell.

Directed by Kenneth Webb

REALART
PICTURES CORPORATION

4b°) jfiftk ii



EXHIBITORS

COMMENT OF THE WEEK
By MA RTIN J < QJJ I G L E Y

The Kokomo L^ecision

A DECISION of great importance has been

handed down by a court of record of

'Kokomo, Ind. In an action brought against an

exhibitor for showing pictures on Sunday
ludge Clarence H. Willis ruled that the ex-

hibitor was exempt from the provisions of the

obsolete Sabbath laws of the state as he was
actually engaged in the publication and distri-

bution of news through the medium of the

screen.

The decision of Judge Willis appears to be

one of the most important opinions relative to

motion pictures that has been handed down in

the history of the industry. In the first place,

it suggests a plan of action which should open

theatres everywhere on Sunday. In the second

place, as the opinion of an established court of

record it is a big step toward compelling the

acceptance of the motion picture as an organ
for publishing and distributing. news and with
this accomplished censorship ends.

The latter interpretation would give the

motion picture the same legal status as the

press and under the Constitution of the United
States it would then enjoy the traditional free-

dom of the press from intolerant supervision

and censorship.

Those who are cognizant of the real func-

tion of the motion picture know beyond possi^
bility of doubt that its sphere is far greater
than that of any mere agency of entertainment.

It maintains the greatest of all influences over
the thought of the nation and this position

renders it amenable to the same responsibili-

ties and the same privileges as that of the press.

The decision of Judge Willis approves this

contention.

It is to be hoped that the line of action

suggested by the Kokomo decision will be
vigorously prosecuted everywhere that Sunday
opening and censorship are issues.

^ ^

The Tucker Duit

THE preliminary legal skirmish between
George Loane Tucker and the Famous

Players-Lasky corporation and the Mayflower

Film corporation ends with Mr. Tucker on the

losing side. This result is quite the expected

one in that it has appeared from the general

information available if Mr. Tucker's conten-

tion was correct the many and varied hazards

of the commercial life of a producer would be
greatly augmented.

It appears that notwithstanding the tre-

mendous publicity given to Mr. Tucker by the

distributing corporation in connection with his

production, "The Miracle Man," he contended
that the contract in its provision relating to

publicity had not been fulfilled.

Whether or not there has been a technical

violation of contract remains for the courts to

decide. But nothing more than some mere
technical violation seems possible in view of

the fact that close familiarity with the indus-

try over a period of several years reveals no
case in which a director received more general
and conspicuous mention than did Mr. Tucker
in connection with "The Miracle Man.'"

4> % sf:

Percentage Trial

ADOLPH ZUKOR reveals figures in con-

nection with the percentage arrangement

which doubtless will come as a distinct sur-

prise to many. Mr. Zukor declares at this time

2.200 theatres are playing productions of the

Famous Players-Lasky corporation on a per-

centage basis.

This high number of theatres that have

accepted the percentage plan at least as an

experiment seems to suggest that in all proba-

bility opposition to this arrangement is not

quite so general as has been alleged.

Regardless of the essential merits or de-

merits of the plan it is well worth a trial which

it is apparently being given and the result will

be that it will be raised out of the plane of a

mere theory and its advantages and disad-

vantages to all concerned will be fully demon-

strated in a fair trial.
4= *

FROM many quarters comes definite indica-

tion that a new order is soon to be created

in the state right field. This branch of the in-

dustry, having been at a standstill for many
vears, has suddenly awakened. Several proj-

ects are now in the process of development

which should give the independent exchanges

the quality and the quantity of product neces-

sarv for them to continue in business.
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Now that the solemn conclave to decide

the distribution fortunes of the Associated

Producers' product has been terminated

the rumor specialists of the Times Square

district will be able to go into retirement

for a few days to concoct new dreams.

Thomas H. Ince and J. Parker Read,

Jr., slightly fatigued from the long negotia-

tions in New York, left Chicago on the

California Limited for Los Angeles on

Tuesday, March 16.

I. Bernstein of the National Film Cor-

poration of America has returned to Los
Angeles after a several weeks' visit in the

East.

J. Robert Rubin of New York City is

in Los Angeles for a few weeks' visit.

Sig. Schlager, personal representative of

J. Parker Read, Jr., returns coastward this

week after a strenuous month in the East

during which he registered considerable

Louise Glaum publicity.

Mark Larkin is now handling advertis-

ing and publicity matters for the Mayflower
Pictures corporation.

E. L. Smith, manager of Jesse D. Hamp-
ton productions, leaves this week for New
York as special business representative for

Hampton. While in the east he will be in

constant conference with Howard Morton,
manager of the Hampton New Y'ork office.

John J. Rotchfort, assistant general
manager of Select Pictures Corporation,
has returned to the home office after a
visit to Kansas City where he spent sev-

eral days arranging for new quarters for

Republic and Select.

W. H. Kent, formerly assistant branch
manager of the Select Detroit office, has
been appointed manager of the Toronto
Branch of Select Pictures.

W. H. Clune, well-known Los Angeles
showman, was among the film notables who
visited Chicago during the past week.

Harry Sherman, with his new inde-
pendent exchange plan under his arm, has
been spending several days in Chicago.

Willis H. O'Brien, technical expert at
the Rothacker studios, Chicago, has shaken
off the flu and is ready to start work on
a big feature which Watterson R. Roth-
acker is to produce on the West Coast soon.

H. F. Jans, president of 'Jans Pictures,
Inc., was a Chicago visitor March 13.

M. H. Hoffman was seen about Chi-
cago's loop last week, having just come
down from Canada. Before crossing the
border M. H. was shot full of vaccine by
British health officers and the stuff was
still circulating through his system when
he struck the city.

S. G. Howell, editor and publisher of a
regional film magazine in the Southwest,
paid Exhibitors' Herald a visit March 14.

Mr. Howell was on his way back to Texas
after a brief visit to New Y'ork.

F. E. Backer, general sales manager of
Jans Pictures, Inc., passed through Chicago
last week.

C. L. Peavy, who has resigned as man-
ager of the Famous Players-Lasky Cor-
poration of Omaha, has been succeeded by
Paul J. Swift.

Ben Wilson and G. H. Callaghan have
left for California after a brief visit to

New York.

Nat Royster. formerly with the Hall-
mark Pictures Corporation at Atlanta, Ga.,

has opened an independent exchange there.

Charles Verhalen has resigned from
the publicity department of the Robertson-
Cole company. His duties will be divided
among present members of the staff.

Al Lichtman, general manager of the

distribution department of the Famous
Players-Lasky Corporation, is in the west
on business.

Delegates to the Motion Picture Exhib-
itors' League of New York convention at

Utica last week knew that R. W. Baremorc
of the United Picture Theatres was in

town. They also knew "The Corsican
Brothers" was the feature at the Hippo-
drome theatre.

Re-Takes t

°

h

f

e News

n"
-By J. R. M.

He Wasn't There-
Major Dalrymple, the Central West

hip-pocket watchdog, did not attend
the Pathe salesmen's dinner last week,
contrary to reports.

Speaking of Near-Beer

—

Chicago is glad its near Wisconsin.
Wisconsin is asking for the right to
make 4 per cent beer, which is a whole
lot nearer than one-half of one per
cent.

A PHILADELPHIA MAN WANTS TO BE
SHOT TO THE MOON. NOW, ALL TO-
GETHER—CAN YOU BLAME HIM?

Not So Slow, Though—
The rocket to be used to reach the

moon with the Quaker City man will

travel at the rate of ten thousand feet

per minute. Who says Philadelphians
are slow?

Yes, Indeed

—

It will be a great "scoop" for the
motion picture company that sends a
cameraman along with that rocket un-
less the thing has already been "cov-
ered" by the mar. in the moon.

His Slogans "Pack 'Em In"

—

The head of Chicago's traction lines

is a Fish. There's a lota fish ride in

his cars.

AS WE GALLOP TO PRESS THE M. P. IN-

DUSTRY IS STILL FIFTH IN THE INDUS-
TRIAL RACE.

Why All the Wails-
There seems to be a lota "beefing"

about the standardized size of trade
papers by a lot of fellows we know.
Wat'tell 'smatter, anyway?

Good Forecasting Weather

—

A lot of people seem to be doing a

lota forecasting these days.

Lots Doing

—

It's great weather for conventions,
too, isn't it? Conventions to the east

of us; conventions to the west of us,

swelled by hundreds.

Fine Idea, Eh?
Dubb, our expert on exploitation,

suggests tying an elephant on every
door knob in town when you play
"Her Elephant Man." It'll certainly

cause talk if exhibitors do it.

<<^TEVER look a gift horse in the mouth",— but if you buy

1 \J RITCHEY posters we invite you to look at them from every

possible point of view. You will find that their design is based upon

a sound knowledge of crowd psychology,—and that every point and

detail of their execution is perfect in every sense. Every one of them

is a work of advertising art. As a result they always assure to the ex-

hibitor the maximum of box office results.

RITCHEY LITHOGRAPHING CORPORATION
406 West 31st Street. New York Phone: Chelsea 8388
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Lionel Barrymore to Make Four
Productions for First National

Star of "The Copperhead" Signs Contract for Series of
Features to be Produced Under the Direction of

Whitman Bennett for Exhibitors' Circuit
(Special to Exhibitors Herald)

NEW YORK, March 16.—Lionel Barrymore is to be starred in a series of four independent
productions to be published through the Associated First National Pictures, Inc., and to be
made by Whitman Bennett, who recently resigned as production manager for the Famous Play-

ers-Lasky Corporation.

The contract with Bennett and Barrymore is the first to be signed by the Associated First

National Pictures, Inc., as an organization. It is one of the two new companies created by the

exhibitor members of the First National Exhibitors Circuit, Inc., at the convention in Atlantic

City in January of this year.

IS FIRST STEP TO INCREASE PRODUCTION
The move marks the beginning of activities by the First National members to increase the

number of productions available to owners of the subfranchises now being allotted to inde-

pendent theatre owners throughout the country for the circuit's attractions. In addition, it

brings to the field of independent producers Bennett, who for two years has been the managing
executive of the Famous Players-Lasky Corporation production forces. Bennett announced his

resignation last week to become effective as soon as arrangements were completed for his

successor.

Negotiations between the Associated

First National Pictures officials and Ben-
nett and Barrymore were conducted by
Larry Giffen of the Alice Kauser organi-

zation, who also represented the star

and the producer in arranging the de-

tails of the contract.

To Begin Work May 1

Barrymore will begin production

work soon after May 1. The first pic-

ture in the series is scheduled for pub-

lication through the Associated First

National next fall.

The last screen appearance of the fa-

mous actor was- in the character part of

Milt Shanks in "The Copperhead."
Barrymore has just completed a very

successful two years' engagement as co-

star with his brother, John, in "The
Jest" and now is starring in "The Letter

of the Law" at the Criterion theatre,

New York.
It has been announced that his four

productions for the Associated First

National will be made in the East so

that he car continue his theatrical work
on the spoken stage.

Announcement to Follow

Bennett, who has gained a wide repu-

tation as a production manager while

with the Famous Players, will have com-
plete charge of the Barrymore produc-

tions.

The stories of the four Barrymore
pictures will be announced soon. Ac-
cording to First National officials, they

will be from famous novels, or famous
plays.

Officials of the Associated First Na-

tional Pictures regard the signing of the

celebrated actor as a great achievement.

"We predict a phenomenal success for

Barrvmore in this series to be produced

by Mr. Bennett, because of his rare

ability to do such exceptionally clever

character work," says a statement issued

by the Associated First National offi-

cials. "His return to pictures brings

another strong ally to the ranks of in-

dependent producers and independent

stars. With Mr. Bennett, he has ac-

cepted the tenets of our policy that each
star and producer shall stand or fall

strictly on his or her own ability.

Publication Not Specified

"This is the only just and fair way to

extend, until measured, opportunity to

producers and stars who have ability

not yet tested to the maximum. Mr.
Barrymore's four productions will have

no specified release dates. Mr. Bennett
will have all the time he requires to

obtain that degree of screen quality

| Barrymore Is Star

On Stage and Screen
|

| Lionel Barrymore. a member of
g

| the famous Barrymore family of :

I actors and actresses, long has been
|

| ranked among the greatest of the

| American artists of the stage. His
j

1 career has included theatrical en-
|

| gagements with Nance O'Neill,
j

1 James Heme and John Drew in
|

| such plays as "The Best of
|

I Friends" and "Pantaloon."

j After an absence of three years
j

I from the stage because of ill health,
|

j he returned in 1909 in "Fires of
j

1 Faith." Later, he toured in "The
j

I Still Voice" and "The Copper-
J

| head." The former was presented
|

| in vaudeville. _ |
| His screen career began with

|

j Biograph. He appeared in Pathe
|

1 pictures, "Exploits of Elaine," and
j

I later was starred in comedy and j

j dramatic parts by Metro. One of
j

1 his most notable vehicles for the
|

| latter company was "The Yellow
j

| Streak." Some of his more^ recent
j

1 pictures are "Making Good," "The j

| Great Green Eye," "The Million-
j

| aire's Double," and "The Copper- |

| head."

which will satisfy his standards as an
independent producer. We have found
in our experience with other producers
and stars now affiliated with us by con-
tract that absence of need for haste and
time restrictions, which make quality
and result secondary considerations, has
done much to encourage greater enter-
tainment value.
"Mr. Barrymore's return to the screen

under the production auspices of Mr.
Bennett marks the entry of a family
whose name and traditions are indelibly
linked with the greatest of stage achieve-
ments into the field of independent
>creen stars."

Exhibitors Combine
Murphysboro Houses

MURPHYSBORO, ILL.—Jean Dagle
and John Marlow, operating the Liberty
and Hippodrome theaties respectively,
have formed a corporation which brings
the theatres under the management of
Mr. Dagle, Mr. Marlow assuming com-
plete charge of two theatres in Herrin,
III.

The Liberty has been the leading
theatre here for the past ten years. The
Hippodrome, a $100,000 structure, was
opened on New Year's day, this year,
and with the placing of both houses un-
der the management of Mr. Dagle citi-

zens of this city feel that the best en-
tertainment available will be presented
at both houses.

Half Million Dollar

Theatre for Atlanta
ATLANTA. GA.—Sig Samuels, . pro-

prietor of the Criterion theatre, has
made public plans for a new motion
picture theatre, to be called the Metro-
politan, which will be erected at a cost
of $500,000 and will open January 1, 1921.
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Proposed Tax Would
Hit Exhibitors Hard

Advertising Would Cost Show-

Men Thousands of Dollars

Additional Annually
(Special to Exhibitors Herald)

WASHINGTON.—Taxes on adver-

tising, as proposed in a bill introduced

in the house of representatives by Con-

gressman Thompson of Ohio, would

cost the exhibitors of the country hun-

dreds of thousands of dollars annually,

according to estimates made as to the

revenue which would be derived by the

government from such a tax.

Mr. Thompson's measure provides a

tax of 10 per cent upon all advertise-

ments in newspapers having a circula-

tion of 5,000 or more, to be paid by the

advertiser. A similar tax would attach

to advertisements in books or maga-
zines having such a circulation, or in

pamphlets or other publications enter-

ing the mails. The only exemptions
would be classified advertisements of
articles lost or found or help or posi-

tions wanted.
In addition to the taxes specified

above, a tax of 15 per cent of the sum
usually charged for production would
be levied upon all other advertising,
which would include billboard advertis-
ing, car cards, posters, theatre pro-
grams, etc.

The object of the bill is to derive
revenue for the Government and. at the

same time, to reduce the advertising
space used by the country so as to avert
a further shortage of print paper.

Hart Buys $25,000
Home in Hollywood

( Special to Exhibitors Herald)

LOS ANGELES. March 16.—William
S. Hart has purchased what is known as
the Old English Cottage in Hollywood
for his residence. The reported price is

$25,000. Special landscape work and
other improvements will be made at

once. Wanda Hawley has purchased a

large building lot adjoining and will start

construction soon upon a dwelling.

Purchases Theatre Site
WILMINGTON, DEL. — The old

Baptist parsonage property at Eighth
and Market streets has been sold to
Thomas Profit of the William Penn the-
atre. A motion picture house will be
erected on the site.
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| Church And Theatre
Put In Same Class

| WILMINGTON, DEL. — The
|

i requst of the Immanual Episcopal
| church that it be exempt from pay- 1

| ing the annual license of $300 for j
| showing motion pictures has been i

| referred to John W. Huxley, city |
g solicitor.

g Some of the councilmen, in dis- 1

| cussing the request, indicated that |
I the charging of an admission fee I
B placed the church m the same cate- 1
| gory as a theatre. The mayor said j
1 he was powerless to rescind the 1
| necessity for compliance by the 1
I church.
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EASTERN MANAGER

J. Alexander Leggett Who
Has Been Made Manager
of the Eastern Industrial

Division of Rothacker Film
Mfg. Co.

Selznick Is Thanked
For The Cooperation

Given Y.M.C.A. In War
Evidences that the national war work

council of the Young Men's Christian
Association of the United States, gener-
ally known throughout the world as the

"Red Triangle," appreciates the earnest
co-operation which the Selznick organ-
ization gave it during the war, are dis-

closed in a letter just received at the

Select home office. In the letter, L. Por-
ter Moore, who was director of the Y. M.
C. A. publicity campaign, says:

At this time with the publicity bureau of the
war work council going out of existence, I wish
to thank the Selznick organization for the co-
operation it has given to the war and other phases
of work of the Young Men's Christian Associa-
tion. The frequent use of the Y. M. C. A. prop-
erties and characters depicting Y. M. C. A. men
and women at their best in films produced by
Selznick, have been most helpful to the Red
Triangle.

Please accept the thanks of the war work
council for your co-operation and my personal
thanks and appreciation.

Verv sincerely,
L. PORTER MOORE.

Publicity Director.

During the war the Selznick organiza-
tion was at all times ready to co-operate
with the Y. M. C. A. and other war work
associations, officials declare, and this

acknowledgment of the organization's
services is appreciated.

Morosco Stage Stars

To Work for Screen
(Special to Exhibitors Herald)

LOS ANGELES, March 16.—James
Corrigan and wife, who have been mem-
bers of the Morosco stock company for

almost ten years, have tendered their

resignations and will in future devote
their activities to the motion picture
field.

Exhibitors League In

Portland Reorganizes
C. S. Jensen Named President

—Ask Combination Houses
To Join Association.

PORTLAND, ORE.—The Motion
Picture League of Oregon was reorgan-
ized recently at a meeting attended by
thirty-five exhibitors and exchange men.

C. S. Jensen of Jensen & Von Her-
berg was elected president; Joe Brandt
of the Echo theatre, vice president; Paul
Nobel of the Liberty theatre, secretary,
and Marshal] Taylor of the Rivoli, treas-
urer. The directors are C. J. Woodlaw
of the Circle theatre; J. J. Parker of the
Majestic, People's and Star theatres; C.
M. Hill, branch manager of Famous
Players-Lasky Corporation; W. W. Ely
of the Hippodrome, and J. F. Gracper of
the Union Avenue theatre.

Representatives of combination mo-
tion picture and vaudeville houses were
asked to join the organization. The new
censorship ordinance now before the
city commission was discussed.

Increased Activities

To Force N. A. M.P.I.
Into Larger Offices

The National Association of the Mo-
tion Picture Industry on March 31 will
remove its offices to a suite in the New
York Theatre building, 1520 Broadway,
from its present headquarters in the
Times building. The increased activity
of the association in all the phases of
the industry made it imperative that
larger offices be obtained.
The new offices are on the Fortv-

fourth • street side of the building, and
are admirably arranged for the purposes
of the association, which for a long
time has been handicapped in its work
by lack of room.
The association is performing many

functions which were not contemplated,
and solving many problems which had
not been presented when it was organ-
ized. Its activity during the war days
won the highest commendation from
President Wilson and other officials, and
its peace time activities, while perhaps
not so conspicuous, are quite as im-
portant to the industry.
As an illustration of the increased

activities the film exchange committee
and the committe on fire prevention reg-
ulation are cooperating in the work of
finding suitable and adequate quarters
for the exchange in all the exchange
centers. Thomas H. Butler has been
placed in charge of this work, and he
and his assistants arc in daily consulta-
tion with architects, builders and finan-

ciers who are coming to New York
from all sections of the country.
The work of the committee which is

handling censorship matters has in-

creased so much that last year it was
necessary to change its plan of opera-
tion. Royal K. Fuller was named a s

executive secretary of this committee,
and it has been necessary to provide
office room to carry on the work of

this committee.

Labor Leaders Ask Mayor
For Sunday Picture Shows
ELM IRA. N. Y.—Mayor George W.

Peck is considering a petition handed
him by labor leaders which favors Sun-
day motion pictures.
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'Comedyart" Will Be
Published March 28

First 2,000-Foot Reel Has Been
Cut and Edited by

Special Pictures
Editing, cutting and titling has been

completed on the first "Comedyart" pub-
lication of the Special Pictures Cor-
poration. It will be issued on March
28. The first 2,000-foot reel has been
previewed by members of the motion
picture press in Los Angeles. It in-
cludes comedy, novelty and scenic fea-
tures.

The comedy. "Uneasy Feet." is 1.400
feet, the scenic, "God's Country." is 400
feet, and the novelty, "Memories," is

200 feet.

Contains Picturesque Scenes
The scenic contains some very pic-

turesque mountain and canyon views.
It was taken in Zion Canyon. Utah,
which is declared by many nature crit-

ics to be even more beautiful than Grand
Canyon of Arizona. The film was col-
ored by the Handschiegl process.
The comedy, "Uneasy Feet." is novel

among those of its class. There is not a
single face shown until the end of the
picture, and no subtitles are used. The
story has been told by Ward Lascalle.
director, simply by the use of the nether
extremities. There is a surprise ending
which has a decided punch.

"Good Old Days"
The "Memories" film of the March

28 issue pictures the barroom of the
"good old days" with the boys making
merry over their cups, and later shows
the same barroom devitalized and de-
alcoholized into an ice cream parlor
with the boys devouring nut sundaes
and ice cream sodas.

Before shipping the first picture k
was shown to a number of Los Angeles
exhibitors and was given enthusiastic
reception. In addition, it was tried out
at a small suburban theatre in Los An-
geles, with an average audience which
responded well.

Ellis Parker Butler

Story to be Filmed
(Special to Exhibitors Herald)

LOS AXGELES. March 16.—King
Vidor's second production under his con-
tract with First National will be a pic-

turization of "The Jack Knife Man."
by Ellis Parker Butler, the purchase
price of which is quoted as S13.000.

New York Exhibitors Prepared to
Fight All Unfriendly Legislation

Convention at Utica Unites Theatre Owners of the
State for Coming Fight at Albany—Sydnev

Cohen Reelected President

By JAMES BEECROFT
(By Wire to Exhibitors Herald)

XEW YORK. .March 16.—With the exhibitors of the state firmly
united by the recent state convention held at L'tica. officers of the New
York btate Motion Picture Exhibitors' League look forward with confi-
dence to the coming battle at Albanv, when a series of measures un-
tnendly to the theatre owners will be introduced into the legislature.

The record breaking attendance at the convention, together with
enthusiasm displayed, indicates that the exhibitors of the state are thor-
oughly alive to the dangers of the proposed bills and will fight to the last
ditch against them.

Public Sentiment Being Aroused

i

A1
i
°VC

I
the State

'
the theatre owners are carrving on a carefullv

planned and well executed campaign to arouse pubfic sentiment on the
several questions That it is succeeding is mirrored in editorial comment
and the news columns of the press.

The re-election of Sydney S. Cohen
as president and the other officers occa-
sioned no surprise. The names of each
of the men was the signal for prolonged
applause when placed in nomination.
The officers are now busily Tgaged in

carrying out the expressed wish of the

exhibitors of the state on many ques-
tions.

Many Resolutions Adopted
During the convention, the exhibitors

voiced their opinion on many points.
Resolutions were adopted opposing per-
centage booking, the advance deposit
system, the so-called sex pictures, the
present Ford Weekly contract, thinly
disguised screen advertising and a bill

before the state legislature defining
minors barred from motion picture
theatres as under 18 years of age.
Uniform and equitable contracts, the

repeal of the daylight saving law. a new
national organization of exhibitors, and
encouragement of independent producers
and exchanges were among the move-
ments favored in resolutions.

Practically "everybody who is any-
body" in the fihn business attended the
session at Utica. producers, distributors
and exhibitors alike.

Social Features Enjoyed
The banquet March 9 was one of the

sparkling features of the convention.
The "movie ball" was another occasion
which permitted the delegates and vis-
itors to get their minds off the more
serious questions for a time.
Lewis J. Selznick's organization put

over a number of stunts which added
greatly to the enjoyment of the dele-
gates. One of these, the publication
of a convention bulletin, made a big hit
with the exhibitors.
Zena Keefe. Selznick star. led off the

grand march at the ball with Mayor
lames Keegan O'Connor, and donated a
cup as a prize in the waltz contest

Ch icago Awarded
1920 Convention

The 1920 convention of the Motion
Picture Exhibitors of America. Inc..

originally scheduled for Ocean View.
Va., will be held in Chicago
On account of the many questions

of vital importance which are sched-

uled for consideration, directors

have decided to meet in Chicago so

that exhibitors from all parts of the

country can conveniently attend.

The date has not been definitely

decided.

THREE SCENES FROM "THE YELLOW TYPHOON"

Anita Stewart's next First National picture is being directed by Edward Jose at the Louis B. Mayer studios, Los Angeles.
The story is by Harold McGrath.
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Associated Producers May Reach
Definite Decision Within Week

Thomas H. Ince and J. Parker Read, Jr., on Way to

West Coast to Discuss Distribution Proffers

With Their Association

Definite decision as to the method of distributing its product may
be made by the Associated Producers, Inc., at a meeting to be held in Los

Angeles the latter part of the present week.

Notwithstanding any rumors to the contrary, it is definitely known
that no negotiations of any nature have been closed between the Associated

Producers and any organization or individuals up to the present time.

Ince and Read Return to the Coast

J. Parker Read, Jr., business manager of the "Big Six," and Thomas
H. Tnce, president of the organization, left New York Monday, March 15,

after spending two weeks in the East during which they held conferences

with all of the distributing companies. On their return trip, they spent a

day in Chicago before continuing to the Coast.

have become associated in the new or-
ganization has been eagerly sought by
practically all of the large distributing

companies. Many individuals are said

to have added their offers to this list.

"Regardless of any rumors that may
have been heard, the truth is that no
negotiations have been closed," de-
clared J. Parker Read, Jr., when inter-

viewed in Chicago. "We are not in a
position to even indicate what direction
any future negotiations will take.

Await Meeting on Coast

"Nothing definite will be consum-
mated until our return to the Coast im-
mediately following which there will be
a meeting of the Associated Producers
to consider the result of our different
conferences while in New York.
"You can rely upon the fact that when

we have arrived at any definite decision,
public announcement will be made im-
mediately."

It is understood that the president and
general manager of the "Big Six" are
returning to the Coast with a half dozen
propositions from as many different
companies.
The product of the six directors who
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John Ince Denies He Will

Quit Metro as a Director
John E. Ince of the directorial staff

at the Metro studios in Hollywood, Cal.,

has repudiated a recent report that he
would leave Metro to direct the produc-
tions of another company on the Pacific

coast. Official announcement is made
from the home offices of Metro in the

Longacre building, New York, that Mr.
Ince will continue to direct for the com-
pany.

Mr. Ince, when shown the report, said

that he had been offered a three-year
contract and his own company, but did

not sign a contract. He is the youngest
of the three Ince brothers, of whom the

other two are Ralph and Thomas.
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One Comedy Produces Three Fortunes
With a Prospect of Making Two More
What the cinema has done to pile up heaps of money for authors, play-

| wrights and various other people is illustrated by the history of "45 Minutes j
| From Broadway," which Charles Ray now is producing as a motion picture. I

| With the completion of that operation no less than five separate fortunes §

| will have been made by this historic coniedy-drama, it is said.

First, the author, George M. Cohan, is said to have made more than

| $100,000 in the first nine months of the play at the New Amsterdam theatre |
I in New York and probably as much more on the road with it.

Second, the play is said to have made another fortune for Mr. Cohan since |
| its use by stock companies.

Third, Mr. Ray paid Mr. Cohan $50,000 for the picture rights.

Fourth, the picture star expects to make a fortune for himself by filming |
| and selling it.

Fifth, the First National Exhibitors' Circuit, which is the distributing j
| organization, expects to make perhaps the biggest fortune of the five in its j
| theatres.

Mr. Cohan's play is interesting for the further reason that it was not |
| written but was "built," as the author expresses it. He says that when he |
| had only the first act written he called his company together and went to

| work on rehearsals. While this act was being whipped into shape he was §
I developing his ideas for the second, and so on to the end.

"To finish the play after calling the first rehearsal for the first act," |
i explained the actor-playwright, "took me about four weeks, and, believe me, I 1
1 was some busy boy directing the work of the company and framing up the 1
1 structure of the piece. While I had this complicated task in hand I was §
I also revising. I would find that a certain character was worthy of more im- j
| portance in the scheme and would set about enlarging the scope of that char- j
| acter and minimizing the importance of others to fit in with the changes.

Mr. Cohan hardly was more than a boy when he gave this success to I

| the stage in 1904. In the original company were Victor Moore and Fay |
| Templeton.
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U. P. T. Directors
Convene in Chicago

Twenty-Three Representatives

Meet to Discuss Deals

of Importance
Officials and directors of United Pic-

ture Theatres of America, Inc., gathered

in Chicago on March 16 at Hotel Mor-
rison for their quarterly convention.

Twenty-three representatives from all

over the country were in attendance at

the sessions on Wednesday and Thurs-

day.

Both J. A. Berst, president, and Milton
Goldsmith, treasurer, were reticent re-

garding the future plans of the organ-
ization. Neither would discuss reports
that important deals were pending.

Besides Mr. Berst and Mr. Goldsmith,
those present were: Herman Hertz, as-

sistant treasurer. New York; Harry Hall,

vice president, New York; C. C. John-
son, secretary, New York; Neil Burk,
auditor, New York; D. G. Rodgers,
manager of Southern division, Kansas
City; I. W. Rodgers, Criterion theatre,

Popular Bluff, Mo.; Phil W. Myers,
Strand and Arcade theatres, Minot,
N. D. ; Tom Norman, Rex theatre,

Racine, Wis.; H. A. Giles, Link theatre,

Walkcrton, Ind.; H. H. Treffer, Liberty
theatre, Davenport, la.; M. H. Gwynn,
Lyric theatre, Terrell. Tex.; Leo Brecher,
Plaza, Orpheum and other theatres in

New York; Harry Savage, Royal theatre,

Atlantic City, N. J.; C. M. McCloskey,
Lyric, Imp and Penn theatres, Union-
town, Pa.; Fred C. Seegert. Regent
theatre, Milwaukee; W. P. Cuff, Empire
theatre, Chillicothe, Mo.; George J.

Schade, Schade theatre, Sandusky, O.;
Walter J. Hartford, Imperial theatre,

Pawtucket, R. I.; Abraham Goodside,
Empire theatre, Portland, Me.; W. H.
Linton, Hippodrome, Utica, N. Y., and
A. B. Hettesheimer, Orpheum theatre,

Cincinnati, O.

Plan $500,000 Theatre

For Chicago North Side
Negotiations are under way for the

erection of a $500,000 combination

vaudeville and motion picture theatre at

the corner of Broadway and Irving Park
boulevard, one of the more prominent
Chicago neighborhood locations.

Otto J. Lorenz has purchased the site,

79x151 feet, from the W. C. Ohlendorff
estate for a consideration of $55,000.

The property is now improved with a

two story and a four story store and
flat building.

Barth Theatre Opens
CARBONDALE, ILL.—The Barth

theatre, a new 1,000-seat house owned

by Edward and Arthur Barth, was

opened with "Soldiers Of Fortune" as

the initial attraction. The theatre rep-

resents an investment of $60,000.

$40,000 Consideration
COFFEYVILLE, KANS.—Dr. C. H.

Fortner has purchased the Jefferson

theatre from Wm. Ashton McClarey

for a consideration of $40,000. Dr. Fort-

ner stated that he had made the pur-

chase as an investment and would make
extensive improvements.
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^_ WILLIAM MILL*
Manager of the Crawford Theatre, Chi-
cago, who was slain during an attempted
holdup at his playhouse.

Ex-Convict Slays
Chicago Exhibitor

Crime Is Committed as Thug
Opens Box Office Door to

Rob Cashier

William A. Mills, manager of the
Crawford theatre of the Lubliner &
Trinz circuit in Chicago, was fatally
wounded by an ex-convict who attempted
to hold up the theatre cashier on
March 12. He died an hour later with-
out regaining consciousness.
Edward Brislane. 23 years old. his slayer,

was apprehended after a four day search
by the Chicago police. To hasten the cap-
ture of the murderer, Lubliner & Trinz
offered a reward of §1,000 for his arrest
and ocnviction.
Immediately after his confession, Bris-

lane attempted to escape from the cen-
tral police station by leaping from a
third story window. He was prevented,
however.
On the night of the murder. Mr. Mills

was in the box office assisting his cashier
to count up the evening's receipts. Bris-
lane opened the door, and as Mills
turned, the bandit opened fire. He es-

caped before people in the lobby realized
what had happened.

Brislane later admitted that he had
watched the cashier count the receipts
each evening, and had planned carefully
the holdup. He was taken completely
by surprise to find Mills in the booth,
and fired in fear of being arrested.

Isadore Bernstein Supervising
Director of International Board

Production Manager of National Film Corporation
Placed in Charge of Production for Group

Of Independent Producers
Isadore Bernstein, production manager of the National Film Corpora-

tion, has been appointed supervising director of all productions for the
International Film Board of Trade, the association of independent pro-
ducers launched two weeks ago, following a series of conferences in
Chicago.

Simultaneously, he announced that he had signed contracts wherebv
he becomes general manager of the Locklear Productions, and supervene
director ot the Xeal Hart, Helen Gibson and Locklear productions.

Will Start Production April 1

As soon as pending negotiations are closed, Mr. Bernstein, who is now
in Chicago, will leave for the West Coast. Production will start in the
Capital studios at Long Beach. Negotiations have been opened for the
purchase of thirty acres adjoining the Capital studios, and in the early
summer, extensive additions are to be made.

as salesman for the Yankee film ex-
change, in the days when salesmen car-
ried their film under their arm. He
has been press agent, scenario writer,
laboratory worker, cameraman, director
and eer.era'. manager
Previous to entering the film busi-

ness, he spent fourteen years on the
Christian Herald and was later superin-
tendent of the Boys' Institute in the
heart of the ghetto, New York.
_
As production manager of the Na-

tional Film Corporation, he produced
••Tarzan of the Apes," "Romance of
Tarzan," "The Confession," "The Ken-
tucky Colonel." -The Long Arm of
Mannister," the "Lightning Bryce"
serial, and the "Smiling Bill" Parsons
and Carter DeHaven comedies.

Sunday Shows Win
DEERFIELD. MICH.—At a popular

election just held in this village the 150
votes cast were divided 80 to TO in favor
of motion picture theatres operating on
Sunday.

Under the terms of his contract, Mr.
Bernstein is to have a free hand in the
production end. He will produce two-
reelers, five-reelers, serials and super-
features.

Lt Locklear is to be starred in a
series of five-reel productions, the first
of which will he "The Air Pilot," an
adaptation of the book which is now on
the market

Feature Company Organized
One company is being organized now

to make four super-features. The per-
sonel will not be announced at this
time. It is reported that the director
is from one of the large producing
companies.
The 'mystery girl,' whose pictures

have been appearing in Exhibitors Herald
and whose identity is known only to
Joe Brandt, is reported to be the star
of a second company which will work
under Mr. Bernstein's supervision.

Isadore Bernstein, familiarly known
to the trade as "Berny," is best known
as 'the creator of Universal City.' He
acted as general manager of Universal
City for two and a half years.
He is one of the pioneers of the in-

dustry, dating back to the days of the
old Sales Company. He was one of the
organizers of Mhe original Paramount
Film exchange, which was located at
61 West 14th street, Xew York.

Experience Is Varied
There is no position in the producing

field that he has not held. He started
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| Biblical Themes to

Get Modern Version
J

| Production of "The Prodigal I
I Son," the first of a series of six I

f two-reel subjects based on Biblical |
§ history, but surrounded with mod- I
| era atmosphere, has been begun I
j by the Historical Film Company j
1 of America. The organization j
| plans to picturize the entire Bible j
I in like manner. j
| It is the plan of the company I
j also to produce pictures having a §
| bearing upon the incidents in the I
j lives of men and women who have g
§ predominated in the building up of I
I the United States government from I
I colonial times to the present day. §_

1 Dr. Gilbert Ellis Bailey, profes- j
j sor of geology at the University I
§ of Southern California, is staff §
I scientist. i

Metro to Resume Work of

Producing in N. Y. April 1

Extensive alterations now being made
at Metro's Xew York studios at 3 West
Sixty-first street preparatory to a re-
sumption of production in the East on a
large scale, will be completed in time for
production to start by April 1, accord-
ing to announcement made by officials
of Metro Pictures Corporation. The
work is progressing rapidly under the
supervision of M. P. Staulcup. art di-
rector and technical expert assisted bv
Frank Xamczy.
With the work in repairing the studio

completed by April 1, Metro will resume
its dual producing activities, running the
plant at Hollywood, CaL, as well as the
plant in Xew York. Among the big pro-
ductions contemplated for the Xew York
studios are "The Four Horsemen."
adapted by Tune Mathis from the novel
of Vicente Blasco Ibanez, "The Feur
Horsemen of the Apocalypse." and
"Polly with a Past" by George Middle-
ton and Guy Bolton, starring Ina Claire.

Convert Theatre Into
Loew's Metropolitan

STOCKTOX, CAL—Workmen have
begun tearing out the interior of the old
Yosemite theatre which will be re-
modeled into Loew's Metropolitan at a
cost of $175,000.
A new pipe organ, heating and venti-

lating system and seats to accommodate
1.S50 people will be installed. The pres-
ent stage will be enlarged.
Ackerman & Harris, who represent

the lessees of the theatre, announce that
they will remodel their Hippodrome soon
at a cost of $40,000.
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An Easter Offering Large Theatres Have

LEWIS J. SELZNICK, head of the Selznick Enterprises, has selected Sunday,
April 4 as the date upon which he will give the exhibitors of America the initial

issue of Selznick News. It is the result of years of study and to produce it, he has
distributed camera men in every corner of the world. The largest theatres in the
country will include it in their Easter program.

Extensive Exploitation Prepared by
Garsson for "A Dream ofFair Women

Murray W. Garsson, who will distrib-

ute on the state right market "A Dream
of Fair Women," is preparing a large
and varied advertising campaign to be
directed both toward the exhibitor and
the public, according to an announce-
ment this week.
A great amount of publicity already

has been given the picture, which is an
adaptation of Tennyson's poem, as it is

the vehicle for the four winners in a
nation-wide contest run by several fan
magazines.

"our Winners
Blanche McGarity of San Antonio.

Tex., Anita Getwell of Chicago, Vir-
ginia Brown and Anita Booth of New
York are the young women character-
izing the principal roles. Already these
young women are in great demand
among motion picture producers, it is

announced, one of them, Miss Booth,
having been signed by Selznick Pictures
Corporation, and another, Miss Brown,
by Universal Film Company.
The contest has had the value of wide

publicity for several months, some hun-
dreds of thousands of girls entered it.

Gradual elimination took place until

finally twenty-five contestants were left,

out of which four were selected.
Mr. Garsson, in speaking of the pro-

duction said, "I consider 'A Dream of
Fair Women' one of the most beautiful
pictures ever made. The public will re-

spond to it quite as heartily as the ex-
hibitors. Nothing is quite so welcome
or even appealing as new faces and new
personalities. This picture presents four
of the most beautiful, most talented,
most charming young women in the
United States."
The winners in the contest were se-

lected by Howard Chandler Christy,
James Montgomery Flagg, Mary Pick-
ford, Cecil De Mille, Maurice Tourneur,
J. Stuart Blackton. Samuel Lumiere
and Eugene V. Brewster.

Unity Buys Rights
To Griffith Films

The Unity Photoplays Company has
purchased the Illinois rights, exclusive
of Cook county, to "The Mother and
the Law," and "The Fall of Babylon,"
two D. W. Griffith films made from
episodes of "Intolerance."

Booked Selznick News
New Feature To Be Published

Easter Sunday for Semi-

Weekly Publication.

Several large theatres already have
booked Selznick News, which will have
its initial showing on Easter Sunday,
according to an announcement from the

offices of Selznick Enterprises.

Following the first publication, the

new feature will appear in motion pic-
ture programs twice a week, giving a
complete and concise account of what
is going on locally, nationally and inter-
nationally.

Booked at Large Theatres

Included in the theatres which already
have booked the reel are the Strand on
Broadway in New York, Sid Grauman's
new theatre in Los Angeles, the Clem-
mer in Seattle and the Colonial in In-
dianapolis.

Additional bookings, scheduled to be-
gin with the first reel on Easter Sun-
day, embrace the Regent in Buffalo, the
Temple in Tole'do, the Dome in Youngs-
town, O., the Crystal in Indianapolis, the
Elmo in Louisville, the Regent in

Rochester and the Madison in Detroit.

Contains Latest Events

In commenting upon this addition to

his motion picture activities, Lewis J.

Selznick said: "I am making a sincere
effort to give exhibitors and the public

a news reel that will mark an advance
in this type of program necessity. It will

contain the latest and most interesting

events locally, nationally and : nterna-
tionally. For over a year we have been
laying the plans, placing the camera-
men and arranging to supply a news reel

that docs not preach to its audience."

Miller Does Special Work
A. H. Miller, who is slated to become

special assistant to Frank J. Hampton,
Selznick studio manager, has been as-

signed to obtain statistics relative to

the salary expenditures of the Selznick
organization. This work is to be under-
taken, it is indicated, with a view of

assisting employes and the government.

WILLIAM DESMOND
In a scene from the screen version of

Daniel L. Hart's stags success, "The
Parish Priest/' a Jesse D. Hampton pro-
duction now being filmed.
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Exhibitors Win Complete Victory
In Portland, Ore., Censorship Fight

New Ordinance Places Review Work in Hands of
Committee of Three, One of Whom Will be

Named by Theatre Owners
(Special to Exhibitors Herald)

PORTLAND, ORE., March 16.—After a stubborn fight of more than
three weeks in which the censorship question crowded the peace treaty,
politics and other topics into the background, theatre owners of this city
have scored a complete victory in their drive to rid themselves of the
obsolete system of censorship which has hampered the motion picture
business here.

' Censorship has not been abolished. But in place of a committee of
seven operating under a loosely drawn ordinance, there is to be a com-
mittee of three whose duties are fully outlined.

Theatre Owners to Name One Member
Of the three members of the board, one is to be named by the citv

authorities ; one by the theatre owners, and the third to be chosen bv these
two. The ordinance which outlines the duties of the board is greatly
simplified and is expected to put an end to such controversies as have
arisen frequently during the past few months.

Public opinion, aroused by an ener-

getic campaign carried on by the theatre

and exchange men. compelled the ad-

justment of conditions.

Claude Jensen and J. J. Parker led

the exhibitors in the fight. Melvin G.
Winstock, salesman at the Seattle office

of Pathe, was called to the city to ad-
dress public gatherings. He spoke before
the Chamber of Commerce, the Rotary
Club, the Ad Club, the Progressive Busi-
ness Men's Organization, the Press
Club, the Civic League, the Theatrical
Federation and the Church Federation.

Simultaneously, slides presenting the

theatre men's side of the controversy
were carried on all of the screens in the

city.

To Bar 'Butchered' Film

The ordinance provides that in every
case where eliminations ordered by the

board spoil the continuity of the story
given in such film or otherwise destroy
the commercial value of the picture, it

will become the duty of the board abso-
lutely to refuse approval of the film in

its entirety.

This section. Mayor Baker says, will

afford protection to the public against

the showing of any picture which has
been altered to such a degree that the

value of the film has been destroyed and
at the same time will protect the picture
theatre owners from loss because of any
action by the censorship board.
The new board will be empowered to

appoint such viewers as are necessary to

handle the work of viewing pictures.

Provision is made in the ordinance,
wherein on appeal from the decision of

the viewer, the board must sit in re-

view not later than 12 hours after the

filing of proper notice with the secre-

tary of the board. A majority of the

board would settle all questions coming
before the body.

Rejection Causes Listed

Under the provisions of the proposed
ordniance, the board and its inspectors

would refuse approval of any film which
might have in it any of the following

objections

:

"Shows anything of an obscene, in-

decent or immoral nature: presents any
gruesome, revolting or disgusting scenes

or subjects; tends to disturb public

peace or tends to corrupt the public

morals."

"In my judgment, the new ordinance
will serve all interests to better satis-
faction." said Mayor Baker, "and will
give the public greater protection than
is afforded under the present ordinance.
It is an ordinance which can be en-
forced without difficulty. I have devoted
considerable time to the effort to work
out a general plan of censorship such
as is provided by this ordinance and I

will refer it to the city council with a
recommendation that it pass."

Yitagraph Executive

Takes Role In Serial

j "What I need is a middle-aged j
1 business man, much after the type

| of W. S. Smith," said William
I Duncan to the casting director of

| Vitagraph.

I So it became that individual's

| duty to provide a "double" of the

| general manager of the Hollywood
1 studios for the father part in Mr.

| Duncan's newest serial. "The |
| Silent Avenger."
| The casting director was on the

|
1 job and the star had the identical

| man he wanted the next day. But I

1 before he hastened to congratu-
| late the casting director he saw
| through the identity of his player. |
| It was W. S. Smith himself.

| So now throughout the serial the §

1 general manager must lay aside his §
1 contracts. payrolls and other |
| executive activities every few days |
j and don a makeup to play before j
I the camera. Mr. Smith formerly f
I was in pictures.

Sasnawimjiwr •".:»» z M II
here, and who lured Wallace Reid from
the Lasky lot for a series of stage per-

formances with Harry Corson Clarke in

the English play. "The Rotters," to re-

turn for a brief period to the stage.

Star Rejects Offer

To Appear on Stage
(Special to Exhibitors Herald)

LOS ANGELES, March 16.—Bebe
Daniels has refused an offer from Frank
Egan. who conducts the Little theatre

Harry Weiss Joins

Celebrated Players
Harry Weiss, who recently resigned

as manager of the Chicago exchange of

the First National Exhibitors, Inc., has

joined the Celebrated Players Film Cor-

poration, of which J. L. Friedman is

president.

It is understood that Weiss will be

placed in charge of state righting the

"Gump" cartoons, of which Celebrated
Players control the world rights.

Curwood Threatens Injunction to

Halt Production of Early Stories
(Special to Exhibitors Herald)

NEW YORK, March 16.—Injunction proceedings to halt

the production of several of his stories, sold several years ago to

producers, is threatened by James Oliver Curwood, writer and
head of the recently organized James Oliver Curwood Produc-
tions, Inc.

Mr. Curwood is now consulting with copyright specialists in

an effort to prevent by advance legal action what he terms
"unscrupulous tactics intended to victimize exhibitors by de-

liberate misrepresentation."

In a statement issued over his signature, he declared that

producers are planning to capitalize his current popularity as an
author by elaborating into five and six reel length stories pur-

chased from him years ago as material for two or three reel pic-

tures.

He states that Rex Beach has been "in the same boat," and
that there are a dozen other authors who are ready "to fight the

matter to a finish and a final judgment that will give both author
and the exhibitor a square deal."
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EXHIBITORS ATTEND "THE LOST CITY" SHOWING

March 27, 1920

At a luncheon held on March 9 at the LaSalle Hotel, Chicago, five hundred theatre managers were the guests of J. L.
Friedman, president of Celebrated Players Film Corporation.

Friedman Host to Five Hundred
At Showing of "The Lost City

With more than five hundred guests
assembled, the trade showing of "The
Lost City," the new Selig serial, held in

Chicago, March 9, by J. L. Friedman,
president of the Celebrated Players'
Film Corporation, was one of the most
representative gathering of film men
held in the Central West during the
present winter.

Of this number, the majority were ex-
hibitors, but included among the guests
were critics from a dozen trade papers,
newspapers and magazines, and a score
of executives of Chicago's film ex-
changes.

Luncheon in the Red Room
The program opened at 11:30 o'clock

in the Red Room of Hotel LaSaile with
a Hank Mann comedy, following which
the first episodes of the serial were
shown. During the luncheon, Benson's
orchestra rendered the music and sev-
eral popular songs were sung by A. Wil-
bur Cohn.
Harry Weiss, who has joined the

Celebrated Players' organization, then
gave the exhibitors telegraphic bulletins

of the success being scored by "The Lost
City" in various parts of the country.
At the conclusion of his talk, he in-

troduced Sidney Smith, cartoonist of
the Chicago Tribune and creator of the
Gump cartoons. Mr. Smith gave the
audience choice entertainment by pictur-
ing various well-known screen men with
his crayon.

Friedman Compelled to Pose
There was a popular cry for a cartoon

of the host. J. L. Friedman. Smith
turned to his board and within a few
minutes had drawn a life-size picture of
the president of the Celebrated Players'
Corporation. A red tie gave a dash of
color to the drawing. In Friedman's
hand was grasped a "Lost City" con-
tract.

At the conclusion of the cartooning a

Gump cartoon was thrown on the screen
and was followed by more episodes of

"The Lost City."

Among the guests were the following
Chicago exhibitors: Ed. Campion, Mad-
lin; Gus Treulich, Bomta; J C. End,

Panorama; Charles Kamp, Madlin &
Ashland; Glen E. McDorman, Gold;
Harry Lindner, Janet; Mrs. A. Lowy,
Schindlcrs & Lowe; A. W. Roth, Kedzie
Annex; Thomas McKenzic, Crystal;
Verne R. Langdon, Hub; A. Anderson,
Liberty; W. Gumlin, Bertha; A. Auer-
bach, New Strand; Robert Gumlin, De
Luxe; Chas. B. Ryan, Garfield; W. E.
Weinshcnker, Logan Square; J. C.

Vlosak, People's; Max Goldberg, L. M.
Goldberg, Harper; H. A. Jones, Garden;
Al. P. Lyons, People's; N. Rutenberg,
Milford; Max Hyman, Avon; Ward and
LaRose, Dearborn; A. Tague, Strand;
H. F. Olker, Casino; Wm. Turk. R. M.
Hanson, Henry Carley, Leida; H. Lind-
wer, Janu; Wm. Junius, Maplewood; C.
H. Selig. Gem; C. B. Arnold, Milda;
Sam Rabinoitz, Marion; A. Hoffman,
Victoria; W. W. Zniak, Alma; A. F.
Sass, Famous; H. Herrick, Ellington;
Wm. S. Barbee, Barbee's Loop; E.
Kamp, Ashland; V. W. Langford, Lu-,
cille; S. Birkster, Roseland; G. Birkster,
Family; R. J. Delly, Delphi; L. Hol-
lander, Irving; B. Perlmuth, Oakley; S.

Mansfield, President; C. Benesch, Gar-
field; S. Benesch, Bonita; Max Benesch,
Armitage; Thos. Murray, Thalia; Thos.
Power, Thalia; C. W. Stroh, Crawfords-
ville; A. J. King, Windsor Park; A.
Powell. Rex; E. J. Krug, Park Manor;
W. Dietzo, Parkside; Maurice A.
Choynski. Newberry; C. R. Myers, Hoy-
burn; J. C. Schwartz. Hamilton; Mr. and
Mrs. J. B. Dibeck, Parkway; H. Apple-
baum, Ardmore; Fred Whitmer, Re-
gent: Harry Hirsch, Wilson; P. Neuses,
Ziegfeld; Fred Linick, State-Congress;
W. Woznick, Almo.
Out-of-town exhibitors included Sam

Shlac, Bijou, Hammond, Ind.; N. G.
Bikos. Casino, Gary, Ind.; George C.
Arends. Empire. Melvin, 111.: J. G. Cat-
Ion. Cation, Barrington, 111.; J. K.
O'Neill, Opera House, Henry, 111.; Gus
Hoermann, Manhatten. Manhatten, 111.;

Charles Lamb, Palm, Rockford. 111.: G.
Zulas, Triangle, Evanston, 111.; Mrs.
Greene. Strand, Freeport, 111., and
Maurice Rubens, Rubens' theatres, Joliet,

111.

Other guests included: L. W. Alex-

ander, Universal; D. M. Vanda walker,
Jr., Hallmark; J. G. Burkom, George
Klcine; J. E. O'Toolc, United Theatres;
C. H. Miller, Universal; R. C. Seery,
First National; L. H. Mason, Motion
Picture News; E. J. Mooney, Fitzpatrick
& McElroy; Capt. Stanley Lewis, U. S.

Marines; Agnes "Rob Reel" Eldredgc,
Chicago American; Ben Garetson and
Paul G. Smith, Garetson-Smith; Flor-
ence Enck, Screen Opinions; Beatrice
Barrett, Exhibitors' Trade Revie'v; Vir-
ginia Dale Johnson, Chicago Journal;
Genevieve Harris, Chicago Evening Post;
Mary Kelley, Moving Picture World;
H. O. Martin, Supreme Picture, Inc.;

J. J. Moroney, Chicago Evening Post;
Wilbur Eickelbcrg, Collier's, and J. S.
MacHenry and H. E. Nichols, Ex-
hibitors Herald.

Buxbaum, New Manager,
Is Dined by Paramount

Executives and employes of Famous
Players-Lasky Corporation gave a din-
ner on March 5 at Reisenweber's to
Harry H. Buxbaum, in observance of
Mr. Buxbaum's recent appointment as
manager of the New York exchange.
John C. Flinn was toastmaster, and

speeches were made by Al Lichtman,
general manager of the department of
distribution; Thomas Meighan, Par-
amount-Artcraft star; S. R. Kent, sales
manager; Claude Saunders, exploita-
tion manager; Jerome Beatty, director
of advertising and publicity; Frank V.
Chamberlin, general service manager;
Oscar Morgan, assistant sales maanger;
J. D. Clark, manager of the Philadelphia
exchange; Spiros Skouros of St. Louis;
Roland Edwards, Norman Collier, Harry
Danto. Charles S. Goetz, Joseph Lee
and Mr. Buxbaum.

A. P. Miller Plans

Immediate Building
(Special to Exhibitors Herald)

LOS ANGELES, March 16.—Prepara-
tions are being made by A. P. Miller,

secretary of the Rothacker Film Com-
pany, for the film-laboratory building
which will be built immediately upon
the Hollywood property purchased last

year by Watterson Rothacker.
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Laemmle and Cochrane to Obtain
Complete Control of Universal

Exercise of Option on Stock Held by P. A. Powers
Will Be Made Within a Few Days—No Change

Contemplated in Organization
(Special to Exhibitors Herald)

NEW YORK, March 16.—Carl Laemmle, president, and R. H,
Cochrane, vice president of the Universal Film Manufacturing Company,
have officially announced that they will buy out the second largest stock-
holder in the company, P. A. Powers, now treasurer of the concern.

The announcement was issued five days after it had been exclusively
forecasted in the Exhibitors Herald.

Obtain Complete Control Through Deal

The two have an option on the Powers stock which they will exercise
in the next day or so, thereby gaining complete control of the Universal
organization. The deal involves a large sum.

There will be no change in the personnel of their organization except
the retirement of Mr. Powers as treasurer. The friendliest feeling exists
between all parties involved. Mr. Powers had considered the move for
several months.

Discussing the option and the pro-
posed sale, he explains that his other
business interests have assumed such
proportions that he desires to be relieved
of his duty with the Universal company.

Not to Alter Program
The change it is declared will in no

way effect Universal's announced pro-
gram of continued expansion during the

next twelve months. All of the big
undertakings under way will be con-
tinued without interruption, it is de-
clared.

This includes increased production at

Universal City, an extension of the work
of assisting exhibitors in exploiting its

products, and many other important
matters.

R. H. COCHRANE
Who is associated with Carl Laemmle in
the purchase of P. A. Powers' stock in
Universal.

As soon as the option has been exer-
cised, it is expected that a statement of

length in regard to the future plans of

Universal will be issued over the sig-

nature of Mr. Laemmle or Mr. Coch-
rane.

To Tax Operators $25.00

Motion picture operators, under a new
ordinance just passed by the Chicago

city council, will be required to pay a
license tax of J-.25 in the future. A $5
annual renewal also will be charged.

Oak Park Women
Will Serve on Jury

In Censorship Case
At the rehearing on March 22 of the

case of Oak Park, 111., against John G.
Hodgson, Jr., owner of the Oak Park
theatre, who is charged with showing
"The Corsican brothers" despite t'ie re-
fusal of the censorship board to issue a
permit fur it, six women will «o."n the
six men on the Jury.
The men or. the jury failet' to agree

when the hearing was he'd recently.
Mrs. Cora L. Hoover, the active censor,
objected to the picture on the grounds
that it depicted Paris night life. The
ban on the production has been lifted,

however.

William A Brady
FormsJCorporation

(Special to Exhibitors Herald)

NEW YORK, March 16—William A.
Brady, in association with Jules Bruli-
tour, has formed the Brady Film Corpor-
ation, which isx expected to develop
into an important producing unit, and
arranged for production at the Paragon
Studios here. Travers Vale, well known
director, has been chosen Director Gen-
eral and will be assisted by John Crom-
well.

Many of the famous plays owned by
Mr. Brady, including the Drury Lane
spectacle, "Life," and "The Man Who
Came Back," will be produced. No -dis-

tribution connection has been an-
nounced.

Chicago Exchangemen
Congratulate Beadell

Ben Beadell, manager of the Selznick-
Select office, Chicago, and Chairman of
Transportation of the F. I. L. M. Club,
is being congratulated by Chicago ex-
changemen for the capable manner in

which he handled the shipping emer-
gency consequent upon the express
clerks strike which began March 6.

That the film shipments could be made
by Parcel Post was known to all, but
another difficulty was encountered in

the congested condition in the post office,

which was flooded with work as a con-
sequence of the strike.

CARL LAEMMLE
President of Vniverxnl Film Mnnnfactnr-

' — company, from which P, A. Powers
is about to retire.

Typhoon System Goes
Into Chicago Houses

New Branch Office Is Opened
In Philadelphia With Jack

Brown in Charge
The Typhoon Fan Company of New

York and Chicago recently has closed

contracts for the entire cooling and
ventilating of two of Chicago's new
theatres—the Panacea and the Stratt-

ford. Both of these theatres were de-

signed by Walter W. Ahlschlager.

The Typhoon company this year is

•-howing a great deal of activity, it is

announced owing to the fact that ven-

tilation has become one of the most
important items in theatre construction.

A new branch office of the Typhoon
company has been opened in Philadel-

phia at 255 North 13th street, where
Jack Brown, experienced motion pic-

ture man, is in charge. Mr. Brown
reports that he already has closed in

his territory several important contracts
for the Typhoon system, and before the
arrival of the hot weather, he fully

expects to close many of his present
prospects.
The Typhoon company has just issued

a new catalogue which gives a very
comprehensive idea of the operation of
the system. The Chicago office of the
company is at 64 West Randolph street,

while in the South the office has been
established at 1044 Camp street, New
Orleans, La.

All other territory not handled
through the above branches is handled
directly by the New York office, 2S1
Lexington avenue. New York.

To Seat 1,500
MOULTRIE, G.A— E. M. Vereen and

J. Frank Norman have announced plans
for a new theatre to seat 1,500, con-
struction of which will be begun at

once. Several cities were visited in the
search for ideas regarding theatre con-
struction and the best of these will be
incorporated in the new building.
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P. C. Mooney to go Abroad to Open
Market for Louis B. Mayer Pictures

Sales Manager Says He Desires to See That Anita
Stewart and Mildred Harris Chaplin Produc-

tions Are Played In Best Theatres
Paul C. Mooney, general sales man-

ager of the Anita Stewart. Mildred Har-

ris Chaplin and Louis B. Mayer Pro-

ductions, will start for Europe shortly

in the interest of these companies and
others, the names of which have not
been divulged. He will be abroad three
months and will visit England. France,
Italy, the Central Powers and the Scan-
dinavian countries.

1 The primary object is to open up tin-

foreign markets for the Anita Stewart.
Mildred Harris Chaplin and other pro-
ductions he is to handle. He also will

pave the way for the exploitation cam-
paign which has been planned in con-
nection with "In Old Kentucky" in Eng-
land and on the continent.

After First Hand News
Regarding his proposed trip. Mr.

Mooney says: "The unsettled condition

of the foreign market makes it almost
imperative to secure first hand informa-

tion regarding conditions as they really

are over there. Everyone returning from
abroad brings a different story of these

conditions, but all seem to agree that

American producers must act promptly
and energetically if these conditions are

to be changed materially for the better.

"I intend to secure the best possible

Quimby and Crandall

Reticent With Regard
To Los An*geles Visit

LOS ANGELES.—One of the promi-

nent arrivals here this week is Harry

Crandall, owner of a string of theatres

in Washington, D. C. and vicinity, and

treasurer of Associated Exhibitors, Inc.

Mr. Crandall is accompanied by Mrs.

Crandall and their children.

Shortly after his arrival here Mr. Cran-
dall was in conference with F. C.

Quimby, general manager of Associated
Exhibitors, Inc. It is said that both are

negotiating several big arrangements in

the interests of the organization. How-
ever, neither Mr. Quimby nor Mr. Cran-
dall will state definitely just what
connection there may be between the

plans of the Associated Exhibitors and
the visit here.

Accompanied by Mrs. Crandall and the

children, the exhibitor already has vis-

ited several studios. They are enjoying
their introduction to the world behind
the screen, and the intricacies of picture

making are proving a source of delight

to the youngsters.

Republic To Distribute

"Children Not Wanted
Announcement is made that "Children

Not Wanted," starring Edith Day, will

be distributed by Republic Distributing

Corporation.
"Children Not Wanted," which is de-

scribed as a feature built first as a box
office attraction and later to please the

public was obtained by Republic from
Crest Pictures Corporation, of which
Carle Carlton is general manager.

market for our Stewart and Chaplin pro-
ductions, as well as for other produc-
tions I shall handle.

,

"I want to see that these productions
shall be presented in the very best
theatres and under the very finest show-
manship conditions. We have succeeded
in accomplishing this in America and
Canada, and I do not anticipate any
difficulty in accomplishing it in other
countries. Not even the foreign pro-
ducers deny that we are producing in

America the finest motion pictures in the
world, but even the best productions can
be injured by presenting them in third

and fourth rate theatres, and under poor
conditions.

Very Popular in Europe
"The Stewart productions arc in high

favor in all of the European countries,
and that she is popular over there is at-

tested by the flood of mail which comes
daily from England and the continental
countries. But the Mayer-made Chaplin
productions have not yet made their bow
to European audiences. Mrs. Chaplin
already is a big favorite in Europe, partly

because she is the wife of the comedy
king, Charlie Chaplin, but principally

because of her splendid screen work
even before she came under the man-
agement of Louis B. Mayer."

Showmen. both big and small,

throughout the United States, are re-

questing information as to how they can

participate in Associated Exhibitors,

Inc. The great number of requests re-

ceived, according to F. C. Quimby. gen-

eral manager, is an indication that the

co-operative plan of the organization is

arousing a widespread interest among
exhibitors, stars, directors, producers
and state right men.

Pending the formal announcement of

the association, which wil! be made
shortly, these requests, it is announced,
are receiving the attention of executives
and franchise holders in Associated Ex-
hibitors. Inc.

Interest In Sub-Franchise

Chief among these hundreds of in-

quiries are those from owners of smaller
'hi-atres. it is announced, who particu-

larly are interested in the sub-franchise
part of the plan, under which every ex-
hibitor is assured equitable and sound
treatment and co-operation from every
angle conceivable.
The number of messages received. Mr.

Quimby declares, is the best possible
proof that smaller exhibitors are eager
to follow the lead of the owners of
more than 2">0 first-run theatres who
already are affiliated with the Associated.
The general trend of the intelligence, he
says, is to the effect that virtually 100
per cent of the showmen are interested
keenly in any proposition that promises
equitable profit and protection.

Many Pictures Submitted

During the past week or so many
pictures have been submitted for the

I'M I. < . MOONK1
Ocitlll Half >lnniiK«T of I.ouIh II. Mayer

i-nlt-r|»riN<-M, uhu u i I I ko to Kuropr to
ln\<'Mll|;att' (hi- fun-lKn mnrkrt.

Miss Griffith is Winner
Corinne Griffith, Yitagraph star, was

declared winner in a popularity contest
recently conducted in the chain of
Brooklyn theatres operated by the
Wehner Amusement Company. George
J. Wehner, proprietor, has opened a new
theatre at 281 Bedford avenue, and has
given it his own name.

consideration 'of Associated Exhibitors,

Inc. The organization is standing by
its announced policy of obtaining only
the highest quality of motion picture en-
tertainment, and it is said that officials

intend to adhere to that rule no matter
how many or how few pictures are
chosen.

Meanwhile, the organization is pro-
gressing rapidly and carefully, it is said.

While it is generally known that Mess-
more Kendall, president; Edward
Bowes, first vice president, and other
important executives have under consid-
eration many big arrangements, it is

stated that none of the deals has as yet
passed the formative stage. It is ex-
pected, however, that news of several

big connections will be forthcoming in

a very short time.

Quimby in Los Angeles

Mr. Quimby at present is in Los An-
geles. While he declines definitely to

state his mission, it- is known that al-

ready he has been in conference with,

many of the big stars, directors and other
important persons connected with pro-

duction.
There are all sorts of rumors floating

around the circuit as to the purpose of
the visit, but none of these stories has
been verified. When questioned on
business matters. Mr. Quimby smiles
mysteriously and deals in generalities,

asking to be excused from an interview.

Open Carbondale House
CARBONDALE, ILL—The New Barth

theatre, erected by the Barth Theatre Com-
pany, opened its doors last week with "Sol-
diers Of Fortune" as the initial feature.

Associated Exhibitors' Plan Arouses
Interest Among Showmen Over Country
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Five Companies Are Merged Into
Reelcraft Pictures Corporation

R. C. Cropper of Chicago Heads New Organization
Capitalized at $5,000,000, to Produce and

Distribute Short Subjects

NEW YORK. March 16.—The Reelcraft Pictures Corporation with a
capitalization of S5.000.000 has just been formed to produce and distribute-

short subjects exclusively.

The Reelcraft Company is the result of the merger of the Emerald
Motion Picture Company of Chicago, the Bull's Eye Film Corporation of
New York, the Bee Hive Film Company of Chicago, the Cropper Distribut-
ing Corporation of Chicago, and the Interstate Film Company of New
York.

Cropper Is Selected President

The officers of the new company are

:

President— R. C. Cropper.
Vice President (to supervise finance)—J. B. Ferber.
Vice President ( to supervise production i—Frederick J. Ireland.
Secretary—Samuel Spitzer.

Treasurer—Samuel W. Farney.
Reelcraft has taken over all of the pictures, stars and studios at Chi-

cago. Long Beach and Hollywood of the Bull's Eye Film Company and the
Emerald Motion Picture Company of Chicago.

In speaking of the new corporation.
Mr. Cropper said: "For nearly two
years, through the medium of my various
exchanges. I have heard the continual
cry of exhibitors for more and better
short subjects; and most of all for an
exclusive Short Subject Exchange where
the exhibitor might book the necessary
one and two reel pictures which he must
have to surround his feature picture pro-
duction. It is to cater to this demand
that Reelcraft has been formed.

"Reelcraft has taken over all of the
pictures, stars, studios at Chicago. Long
Beach and Hollywood of the Bulls Eye
Film Company: the Emerald Motion
Picture Company of Chicago: the busi-
ness and exchanges in Chicago. Mil-
Maukee. Indianapolis and Minneapolis
of the Bee Hive Film Exchange Com-
pany: and the Interstate Film Company
of New York with its exchanges.

Gain Established Exchanges
"This gives us six established offices

with allied exchanges in all of the other

principal cities of the United States. We
have six producing units at work and
more are being organized. The brands
taken over include the 'Texas Guinan'
two reel westerns; 'Alice Howell' two
reel comedies; 'Billy West' two reel
comedies: the 'Moranti' comedies; the
'William Franey' comedies and the
'Burrud (Sunset) Scenics.' Numerous
other Educational, Serials, Novelties and
Short Subject features will be added.
Reelcraft also continues the lines being
handled by the exchanges it takes over.

''While the various units have but re-

cently been taken over the management
is being unified and organized with many
important changes and valuable addi-
tions to the above mentioned units.

"The present intention and aim is to
identify 'Reelcraft' to the exhibitor and
the public as well, as the indelible mark
of perfection and quality for all short
subjects."

Red Cross Has Negative

For Commercial Purposes
The bureau of motion pictures of the

American Red Cross, through W. E.

Waddell, director, announces that it has
on hand a stock of original negative of
pictures which ;night be of material use
to feature producers for atmosphere.
Directors are invited to correspond with
the bureau when in need of such ma-
terial, which will be furnished at com-
mercial rates.

The film was taken by Red Cross
cameramen and includes scenes in

France. Belgium, Italy. Russia, Siberia,

Archangel, Montenegro, Serbia. Albania
and that part of the Rhine country-

occupied by American armies, as well

as other parts cf the world.

FREDERICK J. IRELAND
Vice president of the newly formed Reel-

craft Pictures Corporation ,

Work on Third Tell Film
Having completed "Love Without

Question " the first of the series of six

Olive Tell productions. B. A. Rolfe.

director, lost no time in beginning the

second of the series. He now is busily

engaged in the preparation work for

"A Woman's Business." adapted from
"Nothing A Year." the popular novel

by Charles Belmont Davis. Mr. Rolfe

expects to have everything in readiness

to begin photographing within the next
few davs.

R. f. CROPPER
1'rcsident of Reelcraft Pictures Mhich is

capitalized at *."..(mmp.ihmi and is the re-
sult of the merger of the Emerald. Bull's
Eye and Cropper companies.

Metro Pictures Buys
N. J. Metro Exchange

Herman F. Jans Will Devote

Time to Producing for

State Right Field

N. J. Metro Exchange has been sold

to Metro Pictures Corporation by Her-

man F. Jans. In making the announce-

ment. Mr. Jans said that with disposal

of the exchange he would be in a posi-

tion to devote more energy to the pro-

duction of pictures for the state right

market.

It is stated further, however, that Mr.

Jans will remain an active force in the
independent exchange field. In a recent
interview he said: "It is my purpose
to supply the independent exchange-
men and the state right buyers with big
attraction;.. We are going to specialize

in productions that are out of the or-
dinary. By becoming specialists in this

line I feel that we can serve the inde-
pendent exchange to better advantage
and will enable me to devote more time
to producing the special Olive Tell
stories which now are in the process of
making."
The disposition of the N. J. Metro

Exchange, according to Mr. Jans, will

not interfere with his future plans, as he
is going ahead, according to reports, in

establishing representative heads in every
"key" city in the United States so that

he will be in touch with every section of

the country.

"Crimson Shoals" Is

Purchased By Silee
Lee Herz. president of the Silee Film

Exchange of Chicago, has purchased the

Illinois and Indiana rights to "Crimson
Shoals," the state right production which
has scored heavily in the East.
"Human Passions." the current offer-

ing of the Silee exchange, is booked
solidly to April 7. and on account of

rush of business on this feature, the pub-
lication date of "Crimson Shoals" has
not been decided.
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DO YOU KNOW HER?

THE new star soon to make her appearance upon the screens of the U. S. A.
Besides possessing a beautiful face and perfect figure, with masses of wonderful
hair, Miss—(we almost gave it away) has most remarkably expensive hands.

What company she is with and the style of plays in which she will appear is being
kept a dark secret. Somebody says Joe Brandt knows. You might ask him.

Theatres Reopen in

South as Influenza

Epidemic Subsides
The influenza epidemic which swept

the South recently and which played

havoc with some exhibitors has sub-

sided to a marked degree ind business

is rapidly assuming normal conditions,

according to reports from the Selznick

branch offices in the southern states.

Many of the theatres in the Carolinas

and in Georgia which were closed have
opened again. Towards the close of the
epidemic it became apparent that theatre
going had little or nothing to do with
the spreading of the disease. In fact,

very few of the Atlanta houses were
closed due to the opinion of the health

authorities who did not favor the closing
of the places of amusement.
Word has been received that the Owen

Moore production, "Sooner or Later,"
has met with success in Birmingham.
This is the report of the manager of
the Alcazar theatre there.

In Massachusetts, where the censor-
ship bill has been under fire, the mem-
bers of the Select branch office have
aided considerably in forming opinions
against the bill. Benjamin Rogers, Bos-
ton manager, and W. M. Meikel. ex-
ploitation representative, have v : s'1ed a
number of the theatres in Massachusetts
in behalf of the exhibitors.
One of the news items of the week

from the Republic branch office in Phila-
delphia is to the effect that C. S. Good-
man has been appointed assistant man-
ager of the Republic office there. Mr.
Goodman is well known in this terri-

tory.

Ross & Mack Form
Exhibitors' Service

Firm Will Prepare Books of

All Types for Exchange-

men and Theatres
Roderick Ross of Ross & Co., and

Irving Mack have taken over the adver-

tising, printing, engraving and other

miscellaneous departments of Willis &
Eckels & Mack and hereafter will take

care of this service for exhibitors and

exchangemen under the firm name of

Ross & Mack.

The aim of Ross & Mack will be not
only to take charge of the newspaper
advertising for theatres and exchanges,
but also to prepare campaign books,

press books, all kinds of printing and en-

gravings, in fact every kind of service

which the exchangemen and exhibitors

need to advertise their wares to the

public.

The firm has a twenty-four-hour serv-

ice on throw-aways and heralds. In

other words, the hurry calls for helps of

this kind which have heretofore gone
unanswered will be readily taken care

of by Ross & Mack.
The name of the company is new, but

both Roderick Ross and Irving Mack
are well known among the film men of

( hicago. The offices of the new com-
pany will be in Room 608, Consumers'
building. The engraving and printing

department will be located at the Ross
& Co. plant at 448 N. Wells street.

Mayer Buys Novel By
Kathleen Norris For

Anita Stewart Play
Louis B. Mayer has purchased "Har-

riet and the Piper," Kathleen Norris'

novel, and "Sowing the Wind," by Sid-

ney Grundy, as vehicles for Anita

Stewart

The first of the series of well-known
novels and plays purchased for Miss
Stewart was "In Old Kentucky," which
has been having record showing over
the country.
The second is Caroline Lockhart's

novel, "The Fighting Shepherdess,"
which has just been announced for publi-

cation by First National.
The third is Harold McGrath's widely

discussed story, "The Yellow Typhoon,"
which ran serially in the Saturday Eve-
ning Post, and now is in book form. The
filming has been finished and Mr. Mayer
indicates that it is a bigger production
than "In Old Kentucky."
The fourth is Gregory Jackson's story

of the west, "Judith of Blue Lake
Ranch," while the fifth and sixth will be
"Harriet and the Piper" and "Sowing the

Wind" respectively.

These six productions, according to

Mr. Mayer, cost more than a quarter of

a million dollars.

Miller, Head Cameraman
Tiry H. Miller, Rothacker camera-

man, has been appointed supervisor of

the department of photography. When
Mr. Miller joined Watterson R. Roth-

acker four years ago he came equipped
with considerable protographic experi-

ence, particularly in still photography.
At one time he was a field expert for the

Eastman Kodak Company.
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REICHENBACH PUTS ONE OVER
Manhattan Newspapers Fall Hard tor Yarn of
Lost "Virgin of Stamboul'*—Xew York Turks
Used to Give Realism to Press Agent's Cc

XEW YORK, March 15.—Harry L.

Reichenbach had all the Xew York news-
papers jumping through the hoop last

week. It all came about when Reich-

enbach set out to publicize Universale
"The Virgin of Stamboul," which is

scheduled for an early opening at the
Broadway theatre.
The newspapers fell, and fell hard, and

all that now remains to be seen is

whether in their righteous indignation
they will retaliate by compressing the
hoop to fit Harry's neck—an eventuality
which is not considered impossible by
those who watched such staid old jour-
nals as the New York Times and the New
York Tribune running column stories

about Reichenbach's "Virgin of Stam-
boul," who was supposed to be an
heiress to $100,000,000 and who had got-
ten herself lost in Xew York.

Declared Great Story

The Reichenbach press story which
broke for many columns in practically

all of the Xew York newspapers is de-
clared by veteran newspaper men to be
the greatest thing of its kind ever per-
petrated. It opened on Monday. March-
8, with scare head stones announcing
the arrival from Turkey of a delegation
of distinguished Turks who had come
in search of Sari, the lost "Virgin of

Stamboul." Reichenbach had a group

jOUp

of trained Turks, probably recruited
from the Cafe Constantinople, who regis-
tered at the Majestic hotel and reluc-
tantly submitted to interviews.
They confirmed the report that had

mysteriously reached the newspaper
offices concerning the lost Sari. When
the Monday morning newspapers were
out Xew York dived head first into what
looked like a thoroughly sensational
story. Photographers were dispatched
to the Majestic hotel to obtain pictures
of the distinguished group of foreigners
who were in search of the beautiful
heiress.

Girl Found "Hysterical"

Late Tuesday night—again mys-
teriously, the lost Sari was found in an
East Side lodging house. She was
spirited tp the Majestic hotel. When
the newspaper men arrived they were
regretfully informed that the girl could
not be interviewed, as she was in a
hysterical condition from her "experi-
ences," which was very thoughtful of
Reichenbach. as the girl's linguistic abil-
ities were exclusively confined to Xew
Yorkese.
The Reichenbach stunt remains a real

feat in press agentry- It succeeded in

informing every newspaper reader in
and about Xew York of "'The Virgin of
Stamboul"—and only at the cost of
Reichenbach's ingenuity.

"Illiterate Digest" Is

Ready for Publication
Kohn Company Announces That

Preview Showing Meets
With Instant Favor

The first issue of Will Rodger's "Il-
literate Digest," which is being filmed
by Marion H. Kohn Productions, is

ready for publication, according to Joe
Brandt, eastern representative of the
company.
A pre-issue showing was grrtn at the

California theatre in Los Angeles and,
according to Mr. Brandt, it meT with in-

stant favor.
According to Mr. Brandt, "The Il-

literate Digest" will be marketed on the
state rights plan. It is the first feature
of this sort exploited in this manner, it

is said, and Mr. Brandt believes that
the demand for it will be tremendous.
A great deal of territory already has

been disposed of, it is reported, but
some valuable ground still is open for
this reel.

Rogers' "Illiterate Digest" is made up
of observations and humorous remarks
of a nature similar to those which made
him the hit of the "Follies." According
to Mr. Brandt, it is the only reel which
offers the current topics of the day in

a serious way while at the same time
driving home the lessons by the aid of
Rogers' humorous remarks.

Masi Handles Editorials
Philip W. Masi has been added to the

?taff of directors now engaged in filming
the Herbert Kaufman editorial subjects,

it is by Myron Selznick, head of produc-
tion of Selznick Pictures.

Report Bessie Barriscale Seeks
New Alliance for Distribution

"Full House" for Washburn
The Famous Players-Lasky Corpora-

tion has purchased as a starring vehicle

for Bryant Washburn "A Full House."
a play by Fred Jackson. It was pro-

duced first on Broadway in 1914-15. In
1918-19 it was adapted to music by Vic-

tor Herbert and Henry Blossom in col-

laboration with Fred Jackson and pro-

duced as "The Violet Lady."

LEAH BAIRD
The picture girl beautiful in "Cyntha-of-

the-Minute." written by Louis Joseph
Vance, distributed by W. W. Hodkinson
Corp.

'
I "HE motion picture career of Bessie

* Barriscale is one of the most inter-

esting of any of the players of major
importance upon the screen.

Miss Barriscale first came into real

prominence upon the screen under the
Lasky banner in "The Rose of the
Rancho." With that picture her real

merit as a star of motion pictures was
demonstrated but varying fortunes in

distribution since that time has fre-

quently obscured the prominence to
which she is really entitled.

After the Lasky engagement came a
period of big success with the Triangle
Film corporation where Miss Barriscale
worked under the supervision of Thomas
H. Ince. Among her outstanding suc-
cesses of the period which followed the
Triangle alliance were the following,
which remain among the best of screen
dramas: "Bawbs o' Blue Ridge." "The
Mating." . "Madam Who," and "Within
the Cup."
These latter pictures were made

under the ill-fated Paralta engagement
when the disadvantages of restricted dis-

tribution overtook Miss Barriscale.

Has Not Regained Position

Followers of Miss Barriscale's work
were in high hopes with the starting of

the Robertson-Cole arrangement but ap-

parently this has gone largely the way of

the Paralta association as Miss Barris-

cale has not regained her merited posi-

tion among the real leaders of the screen.

Xow comes the report that Miss Bar-
riscale is seeking a new alliance and
the hope is widely expressed that what-
ever the new connection may be that it

may be one in which Miss Barriscale is

given a type of distribution which will

enable her to regain the position to

which she is entitled.

BESSIE BVRRISCALE
Whose popularity has rronn steadily since

her first appearance upon the screen.
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Educational Contracts for Foreign
And U. S. Control of Chester Series

Hammons Announces That Investment Represents

An Expenditure of $750,000—Arrange for

Distribution Abroad of Short Films

E. W. Hammons, vice-president and

general manager of Educational Films

Corporation, announces the closing of

contracts for short subjects which rep-

resent an investment of $750,000.

Included in the product acquired for

distribution in the United Etates and

abroad are the Chester-Outing Scenics,

Chester comedies and the product of

the "Stereospeed" camera, which, it is

said, promises something new antl novel

in cinema entertainment.

Controls World Market

Control of the American and foreign

markets is provided for in the agree-

ments. Recent announcements told of

the organization by Educational Films
of its own exchanges throughout the
United States, which will be devoted to

the exclusive distribution of short sub-
jects. Arrangements for distribution
abroad are being completed. Educa-
tional has for some time controlled the
foreign distribution of Chester Scenics.
Foundation for this increase in prod-

uct has been laid by Mr. Hammons.
There has been made adjustment of the
organization to provide for the fullest

development of short subject possibili-

ties, it is said. Arrangements for the
distribution of the product has been
supplemented by the fullest possible
preparations for exploitation of these
pictures.

Acquisition of these short subjects
and others for which negotiations arc
pending will in no way affect the prod-
uct heretofore distributed by Educa-
tional, it is announced. Expeditions con-
trolled by that company which will
penetrate the four corners of the earth
are now under way, it is reported, and
there are in the vaults of the company
thousands of feet of adventure and
scenic product which will be ready
shortly for publication. In addition to
its own staff of creators and photog-
raphers. Educational will continue to
remain in the market for superior prod-
uct of independent cameramen.

Subjects Are Familiar

Chester-Outing Scenics already are
familiar to motion picture men every-
where. They have been popular in this
country and Educational Films has been
successful in their distribution to the
foreign markets. They will continue to
be published weekly.

Chester comedies are the latest to
enter the two-reel fun field. The first

of these, "Four Times Foiled," recently
was shown at the Rivoli theatre. New
York, where it scored a success, it is

sard. Mr. Chester gives assurance that
the future product will maintain the
same high standard. The contract calls
for the production of thirteen of these
comedies a year.

Chester Screenics were announced re-
cently. These will include 500 feet of
animal pictures and about 300 feet of
scientific matter. The first of these
Screenics will be ready for view within
a short time.
Unusual interest attaches to the prod-

uct of the "Stereospeed" camera. This
camera, which is the invention of Earle
Emlay, makes it possible to photograph

pictures- at the rate of 384 a second. Mr.
Emlay promises that several novelties,

both in the way of comedies and scien-

tific subjects, will be provided.

To Acquire Others

Negotiations for the acquisition of
other short subjects, including several
brands of comedies, are in progress, it

is announced. Mr. Hammons author-
izes the statement that Educational will

continue to devote its entire resources
to handling this class of pictures and
that it is ready to consider the acquisi-

B, W. HAMHONfl
GCMGia] lll!lllflK<*r Ml Kdui'lltiomil l-'ilm*

Corporation which im* acquiri'd the
CheHt€T whorl Hubjocta iiml Ihr "lllW*
s|mm'<1" riiincra p roil u»'l s.

tion of other matter that meets the high
standard of quality that is demanded by
his organization.
Another announcement of the week is

that Pell Mitchell, reel editor, has been
added to the Fducational staff. Mr.
Mitchell organized the Fox News and
was news editor of the Gaumont
Weekly.

R. E. .Pritchard. who has for the past
year been director of advertising ex-
ploitation and publicity for the chain
theatres of Allen Theatre Enterprises in

Canada, has been brought back to New
York to take a similar post with Edu-
cational.

Give Subjects Quality

"Our latest activities," Mr. Hammons
states "simply mark what we regard as

the logical development of the plans we
laid when Educational Films Corpora-
tion was formed. At that time the short
subject was regarded merely as a 'filler'

for the program, and our efforts from
the start were to lift it from that level

and to make it an essential part of the
program. The only manner in which
that could be doi.e was to give the short
subject quality, to supply it with an ap-
peal to audiences and to make it val-

uable to the box office of the theatre.

"Our progress at first was necessarilj'

slow, yet at the same time it was- sur-

prising that the public itself should ac-

cord such a unanimous welcome to the
product that we were offering. Our
business has had a marked and con-
sistent growth. It has not been marked
by anything of the 'fad' character. We
have long ago seen the day when the
short subject hz.s come to be acknowl-
edged as an essential to the theatre pro-
gram as salt and pepper to the enjoy-
ment of a meal.
"For years we have maintained in the

field men of our own staff, and from
time to time we have purchased series

of pictures and individual product from
others. However, we feel that we have
kept up to our standard in every pic-

ture we have released. For every foot
of film that we have accepted we have
probably looked at and rejected a thou-
sand feet. We have never allowed the
temptation to have at our disposal more
quantity to interfere with our ideals of
quality. To th's fact, largely, do we as-

cribe the consistent growth of our or-;

ganization."

Three Companies Join

Ranks of Big Circuits

Booking Realart Films
Ruben and I- inkelstein, Twin City ex-

hibitors; Jensen and Von Herberg of

the Northwestern circuit, and Polfl

chain of theatres in New England, have

joined the ranks of big circuits that are

booking Realart productions.
Obtaining of these contracts, accord-

ing to J. C. Ragland, general sales man-
ager of Realart Pictures Corporation,
makes the company's representation in

all of the big circuits practically com-
plete.

Ruben and Finkelstcin signed a con-
tract for "The Mystery of the Yellow
Room." an Kmile Chautard Production,
and "The Luck of the Irish." an Allan
IJwan Production. Both features are
presented by Mayflower Photoplay Cor-
poration and are to have early showings
in the principal houses of Minneapolis,
St. Paul and Duluth.
Jensen and Von Herberg have closed

contracts for "The Luck of the Irish"

for one week each at the Majestic in

Portland, the Strand in Seattle, the

Rialto in Tacoma and the Rialto in

Butte.
Poli's circuit of vaudeville theatres

took contracts for "The Luck of the

Irish" for four-day showings in the

firm's houses in Bridgeport. New Haven,
Waterbury. Hartford. Meriden, Conn.,
and in Springfield, Mass.

Arrange to Distribute

Pictures for Goldwyn
In Foreign Countries

Arthur Ziehm, manager of the foreign

sales department of Goldwyn Distribut-

ing Corporation, has closed several

large contracts for the handling of the

third year series of Goldwyn pictures in

foreign countries.

The countries covered by the new
deals are Spain and Portugal, Mexico
and Central America, and Japan, the

arrangements for marketing the Gold-
wyn product in the latter country being
made by Geoffrey Nye, who now is on a

tour of the Far East.
The great success of the first and sec-

ond year Goldwyn pictures abroad, it is

announced, has created a big demand for

the new publications presenting stars

who already have developed a consider-

able following in foreign lands.
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»emocracy" Nears
Completion in N. Y.

Ten-Reel Drama Conceived by
Lybarger and Directed

By William Nigh
"Democracy," or "The Vision Re-

stored," a ten-reel production, is in the

final stages of completion under the di-

rection of William Xigh, at the Thomas
A. Edison studio in New York, accord-

ing to the announcement of Lee Francis

Lybarger, president of the Democracy
Photoplay Company. This fulfills the

plan's of the organization as announced
in December, 1918.

"Democracy" was conceived by Mr.
Lybarger. who retired as president of

the International Lyceum and Chau-
tauqua Association of America to pro-

duce this thought drama. During the

past fifteen years, Mr. Lybarger has
lectured in every state of the Union on
Democracy. Thoroughly conversant
with this vital subject from deep study
and personal observation, he has peo-
pled his theme with very human char-

acters who struggle amid our own civi-

lization of today. A notable feature of
"Democracy" is this bigness of theme.
It is said to be a vivid dramatization of
humanity's fight for Justice. Right and
Freedom. Nina Wilcox Putnam, a
Saturday Evening Post writer, collabo-
rated on the scenario.

Studio Renovated
To assure the proper production of

this drama, Mr. Lybarger engaged Wil-
liam Xigh, who directed Ambassador
Gerard's "My Four Years in Germany."
Director Nigh was given free rein as
regards expense and told to give
"Democracy" a production in keeping
with the thought.
For the staging of the interior scenes

of "Democracy." Mr. Lybarger took a
long lease on the Thomas A. Edison
studio in the Bronx. Under his super-
vision, the studio was renovated to ac-
commodate the producing forces of the
Democracy Photoplay Company. Over
$25,000 in new lighting equipment was
installed to guarantee good photog-
raphy.
The technical staff that assisted Di-

rector Xigh includes J. H. Coakley, art
director. Sam De Vail, technical direc-
tor: Walter S. Cralley, head cameraman,
and Lester Rycroft, assistant director.

Care in Selection

Although the theme is the potent fac-

tor of interest in "Democracy," great
care was exercised, it is said, in casting
the characters. Mr. Xigh himself plays
the role of David, a thinker, a man of
high ideals, a representative of Democ-
racy. Leslie Austen, who has been seen
in leading roles with popular screen
stars, is cast as David's brother, Johna-
than. an autocrat. J. H. Gilmore essays
the role of Thomas Fortune, the money
monarch. Maurine Powers plays the

sympathetic character of Mary, a blind

girl. Albert Tavernier is seen as Mary's
grandfather, known as the "Old Shep-
herd." Halbert W. Brown, who imper-
sonated Ambassador Gerard in "My
Four Years in Germany." appears as

the Doctor, and Elsie De Wolfe, for-

merly of the Griffith players, enacts th

Woman. In the role of Thomas For
tune's butler, we find Charles W. Suttpr
one of the original members of the E
son Stock Company.

Editorial Prompts H. A. Sherman to
Perfect New Plan of Distribution

Corporation Will Supply State Right Exchanges
Minimum of Twelve Features a Year, Each

Picture to Be Supplied at Cost

After an investigation covering a period of several weeks. Harry A
Sherman has perfected a plan for supplying pictures for distribution
through independent exchanges.

The new enterprise, which will he announced formally within a few
weeks, will be known as the Sherman Pictures Corporation. The com-
pany is financed by Minneapolis capital.

Confers With Leading Exchange Men
Mr. Sherman has just arrived in Chicago after a trip during which

he conferred with leading independent exchangemen in several of the
important territories. Mr. Sherman states that nearly 50 per cent of the
territories already have been closed on the new proposition.

The Sherman plan, in brief, follows:
The Sherman Pictures Corporation is

to supply to state right exchanges a
minimum of twelve feature pictures a
year. The number of productions is to
be increased to meet the demand for the
majority of franchise holders in the
proposition.

Supplied at Actual Cost

Each picture is to be supplied to fran-
chise holders at the actual cost of pro-
duction. All advertising and accessory
•matter is to be supplied at cost. An
office of the Sherman Pictures Corpora-
tion for the distribution of supplies, to-

gether with an advertising and publicity

department, is to be maintained in New
York.

20 Per Cent on Rentals

The Sherman company is to receive
20 per cent of the gross rentals from
each territory to cover administration
charges, advertising and publicity and
for its profit. Fifty per cent of the pro-
ceeds of foreign sales is to be divided

proportionate among the franchise hold-

ers, the remaining 50 per cent to be re-

tained by the Sherman company.
The Sherman company is to exact in

advance from each franchise holder the

territorial percentage of $100,000. these

funds to be held in trust as a guarantee
for fulfillment of contract.

"Acting on an editorial in Exhibitors
Herald, which "-pointed out that unless

independent exchanges were able to ob-
tain better product and at regular in-

tervals the majority of them would be
forced out of business, I commenced a
personal investigation of the situation."
said Mr. Sherman.

Editorial Tells Truth
"Mr. Quigley's editorial was captioned.

'Get Together or Get Out.' and I have
found that this accurately describes the
situation. In the absence of some plan
where state right exchanges can obtain
a regular supply of high-grade pictures,
which can only be done through work-
ing through a central organization, they
largely will be compelled to quit.

"In consideration of the needs of the
independent exchange I have evolved a

plan which I believe to be the fairest

and safest that has ever been offered.

Several of the really successful state
right exchange men of the country have
already sanctioned my plan and have
agreed to participate."

Cameramen Active

For Rothacher Co.
W. B. Klingensmith. Rothacker

cameraman, has gone to Buffalo to

handle the technical production on an

industrial picture which will be super-

vised by George S. Anderson, manager
of the Rothacker Buffalo branch.

A. Q. Smith, who ,vas known as the

"society photographer of the A. Ei V.,"

has joined the Rothacker camera force.

When European nobility or American
notables visited the front. Smith fre-

quently drew the assignment to go along
and film the excursion.
W. C. Aldous. another Rothacker

cameraman, is making an industrial sub-
ject in Louisiana, Texas and Mississippi,

under the supervision of Sumter Calvert
of the service department.
W. H. Strafford of the Rothacker serv-

ice department is making a survey of the

Wisconsin territory.

HARRY SHERMAN
Hend of the newly organized Sherman ri<--

tures Corporation which i* financed l»y

Minneapolis* capital.

Work To Start May 1

On Evansville House
EVANSYILLE. IND.—F. H. Grune-

berg, president of Standard Theatres
Company, announces that construction

of the Victory theatre and hotel will be-

gin on May 1. An expenditure of $700.-

000 will be made, he says.

The theatre will seat 2,500 persons. The
building proper will be seven stories.

Mr. Gruneb'erg says that motion picture

franchises have been contracted for.
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Realart Gets Morosco Studios on
Coast for Immediate Possession

Wanda Hawley, Company's New Star, Will Begin
Work Shortly on Her First Production at

Hollywood—Garbutt in Charge
The Morosco studios in Hollywood

have been acquired by Realart Pictures

Corporation, and immediate possession

will be taken. The present operating

staff of the studio also will be taken

over.

The deal was concluded by Morris

Kohn, president of Realart. The prop-

erty involved represents a big value, it

is reported, as the studios occupy a

large tract of ground and are perma-

nently constructed.

Wanda Hawley, the new star recently

announced by Realart, will make her

first production there. She is scheduled

to begin work shortly.

New Signs Being Made

The name "Morosco" is to be dropped.
New signs have been made and elec-

tricians are busy this week placing them
on the buildings. For the present, no
changes are said to be contemplated in

the physical aspect of the plant.

Frank Garbutt, who constructed the

studios about six years ago for the Bos-
worth Producing Company, will remain
in charge under the Realart manage-
ment. He has retained the staff of as-

sistants which was previously employed
there.

"Exhibitors possibly will not recog-
nize immediately the importance of this

studio announcement," said J. S.

Woody, general manager of Realart,

"but it means a great deal both to them
and to us. Now that we have our own
plant, exhibitors will know that our pic-

tures are more truly than ever a Realart
product all the way through. The
change guarantees the future excellence

of Realart pictures in keeping with the

reputation of quality already established.

Insure Best Facilities

"We feel that this is quite a feather in

our cap, coming as it does almost sim-

ultaneously with our having obtained
Wanda Hawley's signature to a star
contract after hot bidding. The new
Realart studios are goingf to insure Miss
Hawley the best possible facilities in
making her first production.
"They also assure us sufficient pro-

duction facilities to take care of expan-
sion. Three productions at one time can
be accommodated on the inside stage
alone, and there is a large outdoor stage
as well."
The studio buildings are located at

201 to 211 North Occidental boulevard
and occupy ground on both sides of the
street. The buildings are of modern
steel or concrete construction and
present an attractive and substantial
appearance.

Accommodates Three Sets

The building housing the covered
stage is a steel structure, covers a
ground area of approximately 55 by 200
feet, and will accommodate three sets
of ordinary size at one time. The dress-
ing rooms are located in this building
and are in two tiers overlooking the
stage.

Near this building is a large carpen-
ter shop, with equipment and machinery
from which material for building the
most elaborate and massive sets can be
turned out.

An unusually well equipped labora-
tory, housed in a heavy concrete, fire-

proof building, is on the same side of
the street. The laboratory has facilities

and a working force capable of turning
out 40,000 feet of film a day.

Stage Is Newer
The open stage is located directly

across the street and is about the same
size as the closed stage. It is somewhat
newer than the covered stage, however,
having been built about three years ago.
It is fitted in such a way that canvas
can be stretched over the top to pro-
tect work in progress on it.

Mr. Garbutt has been responsible for

developing the plant to its present state
of efficiency. The principal members of
Mr. Garbutt's staff will be: Will M.
Ritchey, head of the production depart-
ment; Mrs. Una Nixon Hopkins, art
director; Jack Burrows, western traffic

manager; Frank Biggy, superintendent
of laboratory, and Walter Hanse, stage
manager.

Greiver Educational
Weekly Is Complete

Chicago Distributor Produces

One-Reel Picture After a

Thorough Investigation

Simeon Greiver, president of Greiver

Distributing Corporation, Chicago, an-

nounces that he has completed arrange-

ments for the production and distribu-

tion of the Greiver Educational Weekly.
The first of the pictures, which will

be one reel in length, is finished and
has been given a private showing to a
jury of men in the industry.

Before arranging for production of
the weekly, Mr. Greiver toured the coun-
try, investigating theatrical conditions,
listening to the remarks of picture audi-
ences and analyzing the methods and
results of different types of pictures in

theatres all over the country.
Arrangements have been made by Mr.

Greiver with producers to furnish the
pictures regularly.

Begin Another Version

of Kaufman Editorial
Work of producing the screen ver-

sions of the editorials of Herbert Kauf-

man is progrcsing smoothly, according

to Myron Selznick. The latest to be
started is "Pity the Poor." Wray Physioc
is handling the directorial end.
Great care is taken, it is said, in the

producing of the short dramas pictur-
ing the editorials of this famous writer.
Each short drama, complete in itself,

receives the complete attention of every
studio department. This is especially
so, it is said, in the selecting of the set-
tings which go so far towards visualiz-
ing the meaning of the editorials.

WHERE WANDA HAWLEY IS TO PRODUCE

Exterior and interior views of the Morosco studios at Holly wood, which have been taken over by Realart Pictures Cor-
poration for their new star. The spacious and m odern plant is to be renamed the Realart studios.
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William K. Howard Given Reins
At Universal City Temporarily

Tarkington Baker Hurries East After Resigning as
General Manager—Will Enter Field of

Independent Producers at Once
duction manager tor Sol Lesser; Isadore
Bernstein, now general production man-
ager of the National Film Corporation,
and Tames McGee. present studio man-
ager for Col. William N. Selig.
Before making any announcement of

his plans. Baker has been quietly com-
pleting them. He has lined up two
authors who are to write for him. They
are both well known, one being Booth
Tarkington, a cousin of his, while the
name of the other will be announced
soon. Baker is also negotiating with
two other writers of note. Baker will
make his own productions in the west,
and is now negotiating for a studio. Two
well-known directors, one of them
famous for his Universal productions,
will quite possibly join the new com-
pany.

(Special to Exhibitors Herald)

LOS ANGELES, March 16.—W. K.
Howard, formerly assistant to General
Manager Tarkington Baker, is tem-
porarily in full charge at Universal City

Mergener is Manager of

Milwaukee Pathe Office
J. H. Mergener, formerly assistant to

William A. Aschmann who now is in

charge of the Chicago exchange of

Pathe. "has been appointed manager of

the Pathe's Milwaukee branch.

Police Called to

Handle Big Crowd
Brooklyn Manager Compelled

To Give Three Showings
of "River's End"

Edward L. Hyman, managing director
of the Strand theatre, Brooklyn, was
compelled to call for police during the
week's engagement of Marshall Neil-

an's "The River's End." The crowds
became so great at the various per-
formances, it is reported, that theatre
attendants were unable to cope with the
situation.

According to Mr. Hyman, he was
compelled to make a radical change in
the policy of the house on Sunday night
by showing the feature three times.
Manager Hyman had a special adver-

tising campaign mapped out for the pic-
ture. The week before the appearance
of the feature, a quarter of a page of
advertising was run in the Sew York
Journal for four consecutive days. This
also was in conjunction with a wide
bookstore tie-up which proved to be one
of the features at Wanamaker's depart-
ment store. Nearly every bookstore in
Brooklyn gave aid. Street cars and sub-
ways carried billboards.
And the result. Manager Hyman claims

that it was the best week in the history
of the house. Every performance had the
appearance of an opening night.

It is estimated that many people dur-
ing the week waited for over an hour to
make their way into the theatre.

GOOD-BYE AND WELCOME
WILLIAM K. HOWARD

Who is temporarily in charge of L"niver*nl
City following the resignation of Tark-
insrron Baker as general manager.

following Baker's resignation on Wed-
nesday and his immediate departure for

New York.

According to present reports Baker

will return in three weeks to start pro-

duction on his own account

Will Seek New Blood
Speculation is rife as to who will be

named the permanent successor for

Tarkington Baker. It is predicted that

new blood will be drawn into the organ-
ization to fill this important post.

Baker joined Universal almost two
years ago as publicity director stationed

at New York. When Toe Brandt was
transferred to serials and short reel su-

pervision. Baker was made general man-
ager of the New York office. When
Harry Kline left as general manager of

Universal City last fall Baker assumed
full charge of production on the coast,

with Maurice Fleckels, vice president, as

his collaborator.
Kline left the Dillingham interests in

New Y"ork last June to succeed William
Sistrom as general manager of the Uni-
versal studios. Sistrom is now in an
executive capacity with the Hearst pro-
duction interests. Sistrom was the suc-

cessor of H. O. Davis, who went to Tri-

angle, later becoming managing editor

of the Ladies' Home Journal.

Baker Interests Authors

Among other ex-general managers of

Universal City are Henry McRae. now-
directing Marie Walcamp in a serial in

the Orient: Harry Caulfield. now pro-

EA. ESCHMANN, who retired as Chicago manager of Pathe to become feature
. sales manager of the company, and W. A. Aschmann. who succeeded him as

Chicago manager of Pathe. were honored at a dinner at the LaSalle Hotel Tuesday.
March 9, given by the sales organization of the Chicago office.

Ralph O. Proctor and Frank B. Rogers, two former Chicago managers for
Pathe, the former now assistant general manager of the United Artists and the latter
general manager of J. Stuart Blackton Productions, were included in the guests.
Mr. Proctor acted as toastmaster. W. W. Anderson presented Mr. Eschmann with
a traveling bag on behalf of the "boys."

Present at the dinner were: E. A. Eschmann. W. A. Aschmann, Ralph O. Proc-
tor, W. W. Anderson, F. B. Rogers, C. W. Marshall. Stanley Waite, Jack Carnrick,
Ed. Mordue, Harry Corbett. T. G. Meyers, J. G. Davis. Charles Koeppler, D. R.
Davis. J. G. Gillick. George Lefko. W. B. Franks. Frank Harris, Maurice Whitmoyer.
A. G. Spencer. A. F. Hickox. B. E. Wilkes, and F. B. Wathne.
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Zukor Goes to Europe

\ DOI.rll 7.1 KDII
President €>f I 'iuhoum i i n i i i Iiorti f Corp.
on board S.8. ltpilB<OI on Mhh'li In*

Ntiili'ii for Europe reeeatly.

U. S. Photoplay Seeks
Eastern Studio Site

Will Take Possession of the

Lincoln Plant on June 1

—

Scenery Being Made
I'nited States Photoplay Corporation,

which will produce "Determination," is

looking over several sites on the Pali-

sades, N. J., for the purpose of buying

ten acres of land for a studio where four

features can be produced simultaneously.

The E. K. Lincoln studio has been
contracted for by the organization for

two years. Possession will be taken on

June 1. Production of scenery will start

in April.

F. F. Stoll. author of "Determination."

will be assisted in producing it by Harry
McRae Webster, director; John L. Mc-
Cutcheon, co-director, and Herbert L.
Messmore, technical director

Real Whitcchapel characters from
England will be brought to this country
lor the production Richard C. Travers
will star.

Cuts Starring Vehicle

He Wrote and Directed
"One Man in a Million," George Be-

ban's latest production which is to be

published by Sol Lesser, is in the final

stages of cutting, editing and titling

under the supervision of Mr. Beban, who
wrote the story, played the stellar role
and directed.

It is estimated by Mr. Lesser and Mr.
Beban that the picture will be ready for
a road show tour in thirty days with the
author-star-director accompanying the
tour.
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Zukor Sails to Open London Studio
And Begin Production on First Film

Adolph Zukor, president of Famous
I'layers-Lasky Corporation, has sailed

lor London, where he will attend the
opening on April 1 of the large studio
of Famous Players-Lasky British Pro-
ducers, Ltd.
The company also will begin produc-

ing its first British-ma,de photoplay for

American distribution—Marie Corclli's

"The Sorrows of Satan." These British

studios will make pictures of English
life to be shown in' the theatres of the
I'nited States, giving Americans a
knowledge of England just as Ameri-
can films have taken American life to
Kuropean eyes.

Ambition To Be Realized

"For many years, since I have appre-
ciated the great service the motion pic-

ture can render in bringing together the
people of distant nations." said Mr.
Zukor before sailing, "my great ambi-
tion, which is now to be realized, has
been to show the American public Eng-
lish life as it really is lived, just as we
have been showing American life to the

English.
"The motion picture is the only me-

dium that can bring about a better un-
derstanding between England and Amer-
ica, and now it seems possible by this

interchange of ideas through the photo-
play to cause the two great divisions of
(he Anglo-Saxon race to think as one.

Bring Friendly Relations

"The whole world can be brought to a
more friendly basis through the motion
picture. You feel more kindly toward

people you know and the motion picture
introduces you to the people of every
land, shows you their problems, their
triumphs and their emotions and above
all shows you that a foreign country is

a group of human beings not just a spot
on a map.

"I want to do my part toward bring-
ing people of the world close together.
I want to show Europe to America, and
it is to bring England closer to the
United States that the British produc-
tions are to be made.
"The British-made picture^ will be pro-

duced with the best acting and directing
talent we can obtain. They will be just
as fine pictures as the best that have
been made in America, and they will

have the same wide distribution to more
than 10.000 theatres and to twenty to

twenty-five million persons that is given
to our other Paramount pictures."

Terhune Story In Final

Stages of Picturization
"The Thirtieth Piece of Silver," is in

the final stages of production at the
American Film Company, Inc., studios.

The art work on the titles is said to be
exceptional. The story was written by
Albert Payson Terhune.
The cast includes Margarita Fisher,

King Baggot, Lillian Leighton and For-
rest Stanley. It was directed by George
L. Cox. The American announces that
it will be ready for distribution within
a few weeks.

Vivian Rich Requires Only Eighteen
Days to Complete Starring Vehicle

Only eighteen days' actual working
time was required by Vivian Rich, new
Fox star, to complete her first produc-

tion for William Fox at the California

studio.

According to Fox officials, the least

number of days required in making a

production of this nature and length

heretofore was twenty-one. Scott Dun-
lap directed.

The name of her first picture as a star

is "Would You Forgive?" It is a drama
of domestic life and furnishes the actress
with a role that is said to put her ability

to a much severer test than in "The
Last Straw," which introduced Buck
Jones as a screen star, and in which she
was his leading woman.

Only Four Principals

The story, written especially for Miss
Rich, is from the pen of Julius G. Furth-
man. There are but four principals in

the story, and the entire picture was
filmed within the walls of the studios in

Hollywood.
Supporting Miss Rich are Tom Chat-

terton, who plays the part of John Cleve-
land, husband of the star; Ben Deely and
Lilie Leslie. The part of a child in

"Would You Forgive?" was assigned to

little Nancy Caswell, and in it her work
is said to be a touching bit of child

acting.

In staging this production, Mr. Dun-
lap brought his total of pictures for

William Fox up to nine. It is said that

"Would You Forgive?" will be as dis-

tinctive a picture as was "Her Elephant
Man," in which Mr. Dunlap guided

Shirley Mascn in her introductory ve-
hicle for the same firm.

Since completing "Her Elephant
Man," Mr. Dunlap has put Buck Jones
through the filming of Charles Alden
Seltzer's western novel, "Forbidden
Trails." This also is promised as a

novelty in screen entertainment.
Miss Rich is enjoying a brief rest

prior to beginning her second picture, the

title of which has not yet been deter-

mined.

A Hygienic Ending

—

No Kiss in 30 Reels

Thirty reels without a kiss! A
daring departure from motion pic-

ture precedents, perhaps, but that's

what was done in "The Invisible

Hand," the Yitagraph serial re-

cently made by Antonio Moreno.
Pauline Curley was the unkissed
heroine.
The ending is as unusual as most

of the scenes in the serial.

In place of the time-honored
kiss to mark the point where they
"live happily ever after," there is

an expressive and distinctive end-

ing which is accomplished by pho.-

tographing in an iris the hands
alone.

In the final scene, the man and
girl, who had played at cross pur-

poses throughout the whole serial,

clasp hands, all misunderstandings
gone.
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I MIDDLEMAN VERSUS PRODUCER I

Member of Associated Producers Endeavors to
Show Real Distinction Between the Man Who

I Really Produces and the Man Now Honored
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By MAURICE TOURNEUR
During the general house-cleaning

that seems to be taking place in the
industry, radical changes are being
made, but there is at least one im-
portant problem that has not been thor-
oughly solved as yet. What is a
producer and what is to become of the
middleman who stands between the
man who makes the pictures and the
man who exhibits them? According to

the foremost lexicographers, a producer
is one who cultivates, or makes things,

and the man who distributes the wares
of a producer is a selling agent or
middleman.
According to the vernacular of the

motion picture industry, however, a
producer is one who sits before a highly
polished mahogany desk in an Eastern
executive office, selling through the

medium of exchanges, productions that

are created by the so-called directors.

As a matter of fact the so-called di-

rector is really the producer and the

other the middleman.

Description of Middleman

This middleman, who sits in his

luxuriant office, is a seemingly im-
portant factor in the industry. His
name is blazed on Broadway in electric

lights, in the magazines, trade papers,
on the bill boards—every place that

pictures are advertised. He arrives in

his palatial office some time before
noon—he must be late enough to give

time for the careful polishing of the
furniture and the careful sweeping of

the pricless rugs.

After looking over the daily reports
which show how much money "his" pic-

tures are making, he turns to the all-

important duties of the day. These
consist chiefly of boosting the prices

of pictures that exhibitors want; try-

ing to force exhibitors to play the

pictures they don't want, and casting
about to find new ways of making
money on the efforts of the producers.
The head man in the sales depart-

ment explains how a certain exchange
ma.nager has fallen down in securing
his quota on a certain sensational pic-

ture; the exhibitors 'do not like the
story and refuse to book it. It seems
ridiculous to the middleman, for he
picked that story himself and insisted

on its being made into a picture, al-

though the producer advised against it.

Replaces Exchange Men
He decides to replace the exchange

manager and look for a stronger story

for the next time. One of his competi-
tors made a lot of money some time
ago with "Les Miserables," so he in-

structs his purchasing department to

cable Victor Hugo and secure an option
on his future works.
At noon he has a luncheon engage-

ment with some star who is looking
for a new contract. He does not seem
to realize that she is just as anxious
to close a new contract as he is to se-

cure her services. He swells with
pride as they walk into the dining room
of the Biltmore, and through the meal
listens intently to the flattery of the

charming lady who convinces him that

he is the foremost man in the world
of motion pictures, and that her one

ambition is to work under his manage-
ment.

Contract Is Signed
Then down to her lawyer's office they

go in his limousine and she carries off
a contract for just 25 per cent more
money than she ever expected to make
in her life. The star's salary is to start
at once, for he starts looking for a
producer. After several weeks he finds
one. In a few more weeks the story
is ready. When it is finished, all the
salary that was paid to the star while
she was waiting to go to work is added
to the cost of the production, and the
salesmen are instructed to sell the pic-
ture to the exhibitors accordingly.

If any other business in the world
was run on the same methods it would
lead to bankruptcy in a short time, but
so long as the exhibitors are willing
to contribute the larger share of their
earnings to the upkeep of this system,
it will continue to flourish and reap
the same vast fortunes for these mid-
dlemen that they are making today.

Policy of Producers

It is this system that the Associated
Producers are trying to get away from
in order that the exhibitor may pocket
the profits that are rightfully his, and
so the producer will not be compelled
to pay a large percentage of his profits
to these men who are, in many cases,
using his productions to force ex-
hibitors to play pictures that down in

their hearts they know are no good.
The producer (who has long been re-

ferred to as the director) is usually a
man who has gone through years of
careful training to gain the knowledge
that at last has established him as a

producer of motion pictures. He must
be a man with vision, a grasp of all

the arts, a keen sense of symbolic
values and an unusual imagination to
visualize a story in his mind in such a
manner that he can transfer that vision
onto the screen. He must know the
customs, architecture and dress of the
various locales of the earth and of the
ages.

Time All Taken
He has no time for his wife or

friends, because the making of picture*
takes twenty-four hours of every day
of his existence. When he leaves the
studio he has no time for clubs, cafes

or social functions. He goes to the
library of his home, and there alone,

studies out the work at hand.

Not long ago a man came to me and
asked

f
what I would charge to make

pictures for him. When I stated what
I would take, he looked at me in aston-
ishment and exclaimed, "Why, that is

more than the secretary of war is mak-
ing!" "All right," I answered, "then
get the secretary of war to make your
pictures." Producers of motion pic-

tures are not overpaid. They never
have been overpaid and never will be
overpaid.

Should Select Material

They are the masters of the whole
thing, from the adapting of the story
to the finished product on the screen.

They would be far better off if they
could always select their own stories,

as well as adapt them, for four times
out of five they are talked into accept-
ing a script they know is bad, and then
spend sleepless nights wondering how
in the name of Heaven they are going
to invent enough new tricks to make it

get by.

The day for the middleman to fill the

all-important function of forcing fancy
prices and worthless productions on
theatre managers is rapidly waning.
The producer who works under the hot

lights of the studio, or out in the

blistering sun, the rain and the snow
is in a far better position to cooperate
with exhibitors who are showing his

pictures, because these pictures are his

brain children.

DOWN AND COUNTED OUT

Jack Dempsey in a scene from the fourth episode of "Daredevil Jack," the Pathe
serial just published
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I SCREEN DEVELOPS OWN ARTISTS
Dramatic Actor and A. S. Kane Disagree With
Statement That Big Personalities of Motion
Pictures Received Experience on the Stage
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Arthur S. Kane of Kane Pictures, and the

a well known actor, have taken occasion

to give their answers to the much dis-

cussed question: Do the motion pic-

tures develop great dramatic talent in

themselves, or arc the outstanding fig-

ures of the screen contributed by the

spoken drama?

Citing Charles Ray as an example of

the screen itself, the actor renews the dis-

cussion of the place of films in the arts,

and attacks the general criticism that the
big personalities of the screen have come,
already mellowed in experience, from
the legitimate stage.

Disagrees With Statement

"I have watched Charles Ray with the

utmost care," he told President Kane.
"The cinema has been criticized rightly

by many members of my profession as

a medium of artistic expression still in

its infancy. In my opinion, it is a

medium which has been trying to make
articulate the dramatic material natural

to it. I have followed it closely and am
forced to disagree with the general
statement that the motion picture has
developed, of itself, no great dramatic
artist.

"It is with increasing pleasure that I

have noted the progress of Charles Ray
in motion pictures. I have put him
through elaborate, rythmical, technical
analysis, as to his art, and find more of
him in each picture, yet none of him in

each part He is a true actor. He is

my idea of a clean, well thought-out-
actor and I delight in his finished work."

Better Actor Required

In commenting on this opinion of a
member of the stage regarding Mr. Kay
as purely a product of the motion pic-

tures, Mr. Kane declared that the ar-

tistic future of the screen was not only a
matter of the better story, but required
in addition the better actor, so that the
demands of the country for high-class
entertainment might be met on all counts.
"On every hand we hear that produc-

tion is being curtailed," declared Presi-
dent Kane. "The slogan has become
'fewer pictures and better ones.' With
the movement for longer runs in the
picture houses it becomes necessary to
furnish exhibitors with large scale pro-
ductions that merit a run extending over
a week or two weeks or a month.

Successful Plays Aid
"This demand is being met with tin-

acquisition of great story material, with
absorbing plot and good characteriza-
tion. A legitimate show can not hold
the boards without a good artistic rea-
son. The machine-made dramas of
Broadway meet exactly the same fate
that the machine-made products of the
entire studio receive. To achieve longer
runs we must first achieve stronger
photo-dramas, and we are going a long
way in this direction by taking over suc-
cessful stage plays whose stories are
well adapted to picturization, also by
making into screen plays the novels and
literary works that have earned atten-
tion and interest by their literary
merit.

"However, just as the stage play re-
quires a strong personality, an actor of
finesse, to carry the dramatic material, so

screen will find in its approach to
dramatic perfection the need for great
interpreters of the ' unspoken drama.
The opinion of a well known legitimate
actor states that the screen is develop-
ing its very own talent, and that it is

untrue we must depend upon recruits
from the successful stage people.

Art In Themselves

"Motion pictures are a dramatic art
in themselves. Their development has
been little short of miraculous, until now
the most gorgeous temples of amuse-
ment in the land are dedicated to their

use. The pictures are giving us expert
apostles of pantomime, risen from the
ranks of screen players and devoted ex-
clusively to this art. The citation of
Charles Ray as an eminent example of

an actor who owes his present dramatic
position to a long apprenticeship in the
films is limiting the proofs of the propo-
sition, for there arc others in a similar
position.

"Charles Ray has been chosen because
he, more so than even any other, ex-
presses a particular art, of universal re-

sponse and appreciation. He has struck
the human note of the screen and stands
as an artist who has done a great deal
to elevate the industry in this respect.

The call henceforth will be even more
insistent for skilled, accomplished inter-

preters of the unspoken drama. Les-
sened production calling for longer runs
in the theatres means that producers

4&

must justify their assumption that their
photoplays merit runs equalling very
often those of stage plays in the same
theatre.

"And that justification will lie in bet-
ter story material, as the cry now goes,
and also in more artistic presentation on
all scores, particularly acting. The
stage has brought us many well known
names and great actors, but the screen
is developing its own. Charles Ray is

the forerunner of a great expansion on
the acting side of picture production, a
tendency that will eventually earn for
the pictures not only praise as an en-
tertainment medium but equal praise as
a truly artistic dramatic expression."

Brown Is Assigned
Typhoon Territory

Former Exhibitor Represents

Company in Two Carolinas

And Virginia

O. R. Brown, well-known motion pic-

ture supply man nad partner in the A. &
B. M. P. Supply Company of Raleigh,

N. C, has been appointed representative

of the Typhoon Company for North and
South Carolina and Virginia.

Mr. Brown, Typhoon officials declare,
is well qualified to handle this excep-
tionally large territory for the company,
having been for many years an exhibitor,
when he became familiar with the results
obtained by the operation of Typhoons.

In recent years Mr. Brown has repre-
sented some of the largest supply manu-
facturers, and enjoys a wide acquaint-
ance throughout his territory. He will

make his headquarters in Raleigh, N. C,
where he expects to carry a stock of
Typhoon equipments.

Miss Kellermann Makes
Sea Scenes Near Frisco

Annette Kellermann and her company
are in San Francisco making deep wa-
ter scenes for her latest production,
which is being made by Sol Lesser. Two
special cars were necessary to transport
the aggregation of players from Los
Angeles. H. P. Caulfield, production
manager for Sol Lesser, headed the ex-
pedition.
Numerous historic points of interest

around San Fiancisco bay will be
worked into the picture, it is said. These
will be only incidental to the action of

the story. A fight in the water between
the star and the heavy, his pursuing her
to the top of the mast of a full-rigged

vessel, from which she makes a spec-
tacular dive into the water, a hand to

hand battle between Walter Long, the

heavy, and Wheeler Oakman, Miss Kel-
lermann's leading man, on the deck of

the schooner, and numerous other thrill-

ing scenes will be staged in San Fran-
cisco.

MARION H. KOHV
Head of the Marion H. Kohn Productions
through which concern the National Film
Corp. of America i« distributing short
features starring Grace Cunard, Polly
Moran and "Smiling Hill" Jones.

King's First Independent

Production Has Been Cast
Production is under way on "The

Road to Arcady." by Edith Sessions

Tuppcr, Burton King's first independent
production, at the Mirror studios at

Glendale, Long Island. Virginia Lee will

star in the production.
Harry Benham is Miss Lee's leading

man. Roger Lytton and Julia Swayne
Gordon have character roles. Hugh
Huntley, the English actor, is the juve-

nile, and Mildred Wayne, the ingenue,

and Stephen Grattan complete the cast
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WHEN a sudden shower threatened to drench

patrons emerging from the Eiviera theater,

Chicago, recently, the house management scored a'

distinctly favorable impression by furnishing water-

proof paper sacks, measuring some eighteen by twenty

inches, for the protection of ladies' bonnets.

In itself a trifle, perbaps. the service was indis-

putable proof of the management's solicitude for

patrons' welfare.

The cash value of such solicitude is well estab-

lished. Exhibitors who have made great successes

are, almost without exception, exhibitors who have

attached proper importance to just such "trifles."

Services of this sort, easily rendered, cause favor-

able comment. Favorable comment makes friends.

And friends make for prosperity.

The thoughtful exhibitor will not seek in vain

for opportunities to make steady customers of occa-

sional visitors by similar simple devices.

"THE FORBIDDEN' WOMAN" (Equity Pic-

tures) is well qualified to duplicate the success scored

by "Eyes of Youth," Clara Kimball Young's previous

Equity production. A simpler story, it is unfolded

in direct, forceful sequence of events, superbly photo-

graphed and optically agreeable settings wholly in

key with the general tone of the narrative adding to

the power of the presentation. Conway Tearle, at

present one of the most popular leading men, appears

opposite the star.

"HIS WIFE'S MONEY" (Select) will be pro-

nounced by many the best of the Eugene O'Brien

series. The story treats in logical manner of a some-

what unusual domestic problem, events at no time

approaching the sensational or questionable. Zena

Keefe, appearing opposite the star, will doubtless win

admirers for her clean-cut portrayal. The high pro-

duction standards that are Selznick's prevail.

"THE DAREDEVIL" (Fox) was written and

directed by the star, Tom Mix, than whom there is

no more capable exponent of athletic western comedy.

As affective dismounted as in the saddle, he makes

capital of every moment before the camera in the

present production. His plays have a wcll-estab-

lisbed following and this is one of the best of them.

"CIRL OF THE SEA" (Republic) is a well made

special featured by deep-sea photography. A struggle

in the water between a man and an octopus gives it

its biggest punch, but there are several other high

points. Without any effort, the exhibitor will find

it a pleasing novelty. Properly exploited, it should

prove a sensation.

"$30,000" (Ilodkinson) is an interesting produc-

tion in which a valuable pearl necklace and the $30,-

000 which is to be used to purchase it pass from

hand to hand by theft, mistake and accident. It pre-

sents J. Warren Kerrigan in a role well suited to his

talent, with a well chosen supporting cast and a bet-

ter-than-ordinary story.

"A MODERN SALOME" (Metro) presents Hope

Hampton to screen followers in a picture conceived

from Oscar Wilde's "Salome." Lavish settings have

been supplied by Leonce Pcrret, director, to intro-

duce the English actress. The feminine mind should

be delighted with the production, for it presents

Miss Hampton in quite an array of gowns.

"WOMEN MEN FORGET" (United Picture

Theatres) fulfills the promise of its title. Mollie

King, as the star, performs creditably a rather dif-

ficult role and wears clothes which should add to the

general interest in the estimation of the feminine

element in the national audience. The obvious ad-

vantages offered for exploitation measures are not

the least of the picture's attractions.

"THE VERY IDEA" (Metro) utilizes eugenics

as a basis for light comedy. Taylor Holmes works

diligently to maintain the proper spirit of joviality,

a well-balanced cast contributing intelligent sup-

port. There is stage history that may be employed in

advertising though the reception accorded the picture

depends wholly upon the class of patronage to which

it is exhibited.

"THE LOST CITY" (Selig-Warner Bros.) pro-

vides serial exhibitors with an important opportunity

to vary the style of entertainment offered. A story

of jungle Africa, animals of the wild are employed

with remarkable success. Juanita Hansen, the star,

is ably supported by Frank Clark and a cast intelli-

gently directed and capable. The early episodes hold

promise of a highly successful fifteen weeks.
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Clara Kimball Young in

THE FORDIDDEN WOMAN
Five-part drama; Equity Pictures.
Director not credited.
Published on a state rights basis.

OPINION; Those drawn to the ex-

hibition of "The Forbidden Woman" be-

cause of the impression made by "Eyes
of Youth," and they will be legion, will

go away pleased with themselves for the

reasoning which led to the visit—that

the organization which produced "Eyes
of Youth" could be expected to produce
another first-class motion picture.

That term probably best describes the

composition. It is first class in every

respect.

The settings are even more pleasing
to the eye than those presented in the
former Equity offering. They are
photographed beautifully and render valu-
able service in maintaining the story
atmosphere.

Clara Kimball Young's role is less
emotional, perhaps, but will doubtless be
more ardently admired. It is certain to
be more earnestly sympathized with than
the somewhat intricate former charac-
terization.

Then, too, Conway Tearle, presently
most widely discussed leading man, con-
tributes a performance that is certain to
add to the popular appreciation of the
play.

The story is simple and strong in its

simplicity. There is no attempt to in-
corporate the sensational, nor to create
uniustified interest by resort to the
melodramatic. An interesting story of
the loves of four persons is told in

direct sequence, beginning simply, build-
ing to a strong climax, and ending nat-
urally.

The financial reports of exhibitors
who play the picture should compare
favorably with those that followed the
publication of "Eyes of Youth."
SYNOPSIS: Diane Sorel, star of "The

Forbidden Woman," a stage success in

Paris, is wooed by Andre de Clermont, a
married man, who suicides in her apart-
ment when she discovers that he is mar-
ried and tells him she will not see him
again. With Edouard Harding, author
of the play, she comes to New York to
avoid the notoriety, going to the country
for a rest'. Here she meets Malcolm
Kent, American writer, who lives in the
neighborhood. They fall in love with
each other, though she does not tell him
her real name,' and after their declara-
tion of love she learns that his sister was
the wife of de Clermont. She confesses
and he refuses to believe her explana-
tion. A highly dramatic scene which
ensues ends in their estrangement. But
his sister arrives next day from Paris,
tells him that it was Diane's rejection of
de Clermont that caused his suicide, and
rights matters for all concerned.

Taylor Holmes in

THE VERY IDEA
Five-part comedy; Metro.
Directed by Lawrence Windom.
Published in March.

OPINION: "The Very Idea" is very
funny or very unfunny, according to

the individual who views it. It will be

a box office success or a box office fail-
ure, according to the general character
of the individual theatre's patronage.
A young married couple seek to pro-

vide themselves with the offspring that
nature has denied them by financing
the marriage of their chauffeur and
maid, the understanding being that the
first child be reared by them as their
own. Their plan includes absenting
themselves from home for the required
period, thus deluding their friends and
relatives. It works out nicely until the
maid refuses to give up her child, where-
upon it is discovered that, due to phys-
ical training received at a Florida re-
sort, nature is to grant their desire
fulfillment.

The story is treated as a comedy
throughout. Obviously a serious theme,
the treatment is the only thing that can
be regarded as humorous. The point
brought out, that physical fitness is a
requisite of motherhood, is blunted by
the manner of its disclosure.

Taylor Holmes, the star, works dili-

gently to score his effects. A cast of
average qualifications assist materially
and the settings are appropriate.

The fact that the play has stage his-
tory may be found of value in adver-
tising.

SYNOPSIS: Gilbert Goodhue and
wife bemoan the fact that nature has
denied them offspring. Accordingly,
they finance the marriage of their
chauffeur and maid, the understanding
being that they are to rear the first child
as their own. They go to Florida for
the necessary period, returning after the
birth of the child and announcing it as
their own, only to find that the maid
will not part with her baby. They try
to substitute a child from an orphanage,
but fail, with the result that their secret
becomes known. When his disappoint-
men is most keen, Mrs. Goodhue in-

forms Gilbert that nature is going to
provide them with the desired issue.

Juan ta Hansen in

THE LOST CITY
Fifteen-episode serial; Selig-Warner

Bros.
Directed by E. A. Martin.
Published on a state rights basis.

OPINION: Exhibitors using serials

should welcome the chance for variation

that is offered in the publication of "The
Lost City," a finely produced serial strik-
ingly different to the serials presently in

circulation.

Such a change is obviously desirable.
It is not sufficient that an exhibitor
should accept without effort to increase
the patronage that, in the majority of
instances, follows the announcement of a
serial. It is but good business, :n this
case, to advertise extensively and con-
fidently that something extraordinary is

to be presented.
The animals used in the story, a tale

of jungle Africa, may be unhesitatingly
pronounced the best that have been em-
ployed for screen purposes. There is at
no time evidence of directorial prompt-
ing or repeated re-takes to get the proper
effect. In no past production have
tigers, crocodiles, elephants, lions, etc.,

performed as naturally.
But the work of entertaining has not

been left to the animals entirely, an-
other departure from precedent. Juan-
ita Hansen and George Chesebro, in. the
leading roles, acquit themselves with
great credit. And the supporting cast,
notably Frank Clark, compares favorably
with the stars.

The story details the adventures of a
white girl, known as Princess Zoolah,
who reigns over the Lost City, striving
against great odds to escape and return
to her people. Various tribes come into
conflict and white men who arrive in air-
planes seek to lend their aid.

A love story provides the unifying in-
fluence and strengthens interest-holding
power.

J

Clara Kimball Young and two of the supporting cast in a scene from "The For-
bidden Woman." (Equity Pictures)
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HOPE II \MPTO\
In n Nrene from I In* Metro fcnfurt* "A

Modern Salome."

Hope Hampton in

A MODERN SALOME
Six-part drama; Metro.
Directed by Leonce Perret.
Published in March.

OPINION: Titles conveying sophisti-

cated implications, whether or not the

stories introduced are of ultra-modern

material, have certain box office mag-
netism that is lacking in a more con-

ventional titular phrase.

Such is true of Hope Hampton's
initial production. Without presenting

incidents of an offensive nature, the title

smacks of gayety to the extent that it

should be a power for the box office.

The English actress has been sur-

rounded by lavish settings for her first

picture. Leonce Perret, who conceived
the story from Oscar Wilde's "Salome,"
extended himself in choosing elaborate

backgrounds for the incidents of devel-

opment.

This subject no doubt will appeal

Strongly to the feminine mind, for Miss
Hampton makes many changes of gowns
in the course of the picture. The actress,

too, is very pleasant to look upon.

Metro suggests in its press book an

interesting exploitation measure which
should prove satisfactory from a mon-
etary standpoint. The scheme is to offer
a cash prize for the best essay sub-
mitted, answering five questions rela-
tive to Salome and Miss Hampton.
One drawback to the production is

the prominence given to Miss Hampton.
It has been overdone and is a detriment
to the action of the play. At times when
the lead has no part in the development,
the action is broken in order to present
Miss Hampton posing in the midst of
lavish draperies, etc. Her features play
a great part also in presenting the sub-
titles. A slowness in action has been
caused by this style of direction.
Sidney L. Mason. Percy Standing,

Arthur Donaldson, Wyndham Standing
and Agnes Ayres are good support.

SYNOPSIS : Virginia Hastings, known
as "Salome," though engaged to Roberto
Monti, marries James Vandam, dreading

to endure the poverty resulting from
her father's death. Vandam, a million-
aire, surrounds her with everything that
wealth will buy. Unhappiness is caused,
however, by the demands for money
made upon her by her former sweet-
heart. She revolts and Monti endeavors
to assault her. Harry Torrence, her
husband's secretary, rescues her. The
husband enters the scene, sees his wife's
gown disarranged, and demands an ex-
planation. Torrence is accused, Vir-
ginia fearing that Vandam will learn of
the loans she has made. He is driven
from the Vandam home and his wife,
believing the accusations of Virginia,
deserts him. Happiness comes when
Virginia confesses her lie. Torrence is

restored to his former position and
Monti is ejected from the house by
Vandam.

Eugene O'Brien in

HIS WIFE'S MONEY
Five-part drama; Selznick.
Directed by Ralph Ince.
Published in March.

OPINION; There is little doubt that
"His Wife's Money" will create more
favorable comment than any of the previ-
ous starring vehicles used for Eugene
O'Brien. It is a good picture.
By that it is not meant that box office

records will necessarily be broken every-
where it is shown. It has not the strik-
ing power essential to that achievement.
But it is essentially a clean story. It

deals with a certain rather uncommon
domestic problem, the husband's use of
the wife's money, and deals with it in-

telligently and in a straightforward
manner. That the numerous oppor-
tunities such a theme presents for the
incorporation of the questionable have
been ignored reflects credit to Ralph
Ince, the director, and the producing
organization.

In this production Eugene O'Brien is

li ss the idol and more the man. Save
for a few close-ups in which Zena Keefe.
as his wife, caresses him with unusual
tenderness, no attempt is made to play
upon the feminine adulation which, it is

commonly believed, was responsible for
the gentleman's stardom.
One exhibitor who has played the

picture, Fred Cosman of the Electric
theatre, St. Joseph, Mo., reports that
the picture is good, but too "mushy."
Such an objection to a Eugene O'Brien

production is not a serious one. [n
this case, especially, it should not be
considered condemning, as it is ap-
parent that every effort has been made
to avoid just this thing.

If the previous O'Brien pictures have
been successful in your theatre, this one
should eclipse their records, for it is by
long odds the best of the series.

SYNOPSIS: Ralph Barlow, a man of
moderate means, who sinks all of his

money into a gold mine that promises
but does not deliver, marries Marion
Phillips, a lady of wealth, who conceals
the fact of her wealth from him until

after marriage. When she insists that
he live with her in the East and use
her money, he objects. A rift opens
between them and he goes west to work
his mine. Three weeks later she fol-

lows and for a time they are happy, but
the longing for society and her friends
overcomes her devotion and she returns
east on the day that he discovers gold.
Some time later he appears in the East,

just as a market crisis threatens the for-
tunes of his wife and her friends. He
proves to be the power behind the raid
that is taking place. An understanding
and happiness follows.

J. Warren Kerrigan in

$30,000
Five-part comedy-drama; Hodkinson
Directed by Ernest C. Warde.
Published in March.
OPINION; J. Warren Kerrigan has

been hitting the target of public favor
with regularity, during the past year
and his new vehicle with its fast action,
strong cast and unusual features will
take its place with the rest of the pic-
tures he has made at the Robert Brun-
ton studios.

Fritzi Brunette, who has held the cen-
ter of the stage in Kerrigan's support-
ing cast for some time, is compelled to
divide the honors in "$30,000" with
Nancy Chase, although at the conclusion
of the story, she is chosen to marry
Kerrigan. Joseph J. Dowling and
Thomas Guise do very good work.
From an exploitation angle, the big

point in the picture is probably the pic-
turization of a fashionable gambling
den, with its myriad of secret doors,
hidden windows and ladders, and alarm
signals.

The story itself, the work of H. B.
Daniel, is cleverly put together. A
$30,000 string of pearls and a paste imi-
tation of these run circles with two
stacks of $30,000 cash, opening the way
for thrills, romance and action.
SYNOPSIS: When her brother pawns

a $30,000 necklace to cover his gambling
debts, Christine Lloyd determines to re-
deem it and intrusts the mission to
John Trask, a young attorney, giving
him $30,000. Ferdinand Spargo, the
gambler, has a paste copy of the neck-
lace and determined to get the $30,000
for it and disappear with the real neck-
lace.

Spargo hires Aline Norton, a young
woman seeking adventure, to take the
necklace to Trask and get the $30,000
for him. Matters become complicated
when Trask's $30,000 is stolen. There is

a rapid series of events, coming to a
climax when Trask raids the gambling
hall, and not only recovers the necklace,
hut the 180,000 as well. Both Aline and
Christine indicate they would accept his
suit, but Tra-.k selects Aline.

\ scene from "His Wife's Money," Eugene
O'Brien's Intest Sely.niok picture
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Tom Mix in

THE DAREDEVIL
Five-part comedy-drama; Fox.
Directed by Tom Mix.
Published in March.

OPINION: Admirers of the robust

and exhuberant Tom Mix. and the im-

partial in scarcely less degree, should

welcome his latest publication. The ma-
jority of these will pronounce it his best,

a few perhaps ranking it second to

"Rough Riding Romance," a more elab-

orate but certainly no more amusing
previous production.

The typical Mix activity, the dash and
go that have made his pictures indi-

vidual, is the factor upon which the

present vehicle depends for its enter-

tainment value. The story, as is cus-

tomary, has been prepared with a view

to accommodating the star. As is nat-

ural in such cases it is the star that

pleases.

There is no better horseman in pic-

tures. And there is no horseman who
performs as creditably dismounted. The
Mix personality is an asset to be reck-

oned with. Coupled with his exceptional

agility, it is certain to convince those

who pay admissions that they have been

given the essential "money's worth."

The subtitles provided are written in

a serio-humorous vein, the humor at

times being a bit far-fetched. A little

more care to the writing of these would

doubtless heighten the enjoyment of

many Tom Mix fans, but the picture is

not damaged by them.

SYATOPSIS : Timothy Atkinson, son

of a railroad magnate, who has been

sent to a ranch to be "tamed," makes
himself so unpopular by his "rough

house" fighting methods that he is sent

back to New York. His father again

sends him west and he comes to Calm
City, Ariz., which ceases to merit its

name forthwith. Here he meets and

falls in love with Alice Spencer, daugh-
ter of the railroad division manager,
and, encouraged by her, rides into the
mountains, joins a band of desperadoes
which has been robbing the trains,

'eventually bringing the culprits into cus-
tody and marrying the girl.

Mollie King in

WOMEN MEN FORGET
Five-part drama; United Picture
Theatres,

Directed by John M. Stahl.

Published in March.

OPINION; There is reason to be-

lieve fhat the theatre which can profit-

ably screen the heavier type of domestic

drama will report favorably upon
"Women Men Forget." It has many
points which make for commercial
value.

The title is not the least of these. It

is a title which appeals strongly. It

lingers in the mind. In the majority of
cases it will implant a desire to see the
production.

Mollie King is well cast in the leading
roll. It is a role, by the wray, which per-
mits of magnificent gowning and dis-

plays the star's beauty in fine manner.

Frank Mills is worthy of second men-
tion, his delineation of the "friend of
the family" being a finely wrought char-
acterization.
The story, as the title suggests, com-

pares vividly the two most sharply de-
fined types of womanhood, the constant,
devoted wife and the woman who sells
her birthright for money. A man of
wealth is lured by the latter from his
home and held until financial failure
confronts him. when his wife, steadfast
through it all, saves him and forgives
him.

Stories of this type have been popular
in the past. There is in this ground for
the belief that "Women Men Forget"
will have a favorable reception.

SYNOPSIS: Robert Graham, a man
of considerable wealth, is attracted by
the charms of one Helen, school chum
of his wife, who comes to visit them.
Helen deliberately leads him on, until a
separation is the logical solution of the
problem. His wife, soon to become a
mother, though she has not told her
husband, confides in James Livingston,
a friend of the family; then goes to live
with her mother. Here the child is born.
Graham's fortunes go from bad to
worse and he appeals, at last, to Liv-
ingston for aid. Livingston refuses this
and Helen is called upon to part with
some of the costly presents he had
given her. She refuses, but his wife
comes to the front and saves him. Dis-
illusioned, he begs forgiveness, which is

granted, thereby bringing about the
happy ending.

Betty Hilburn in

GIRL OF THE SEA
Six-part drama; Republic.
Supervised by J. E. Williamson.
Published in March.

OPINION : Starting in the vividness
of its deep-sea photography—different as
night from day when compared to the
usual run of screen entertainment

—

dramatic in the development of its story—"Girl of the Sea" is a feature which
lives up to the scores of promises made
for it during the long exploitation cam- 1

paign which preceded its publication.

There are many impressive features to
the production—graceful and youthful
Betty Hilburn. the sinking of a schooner
in mid-ocean, frequent views of the flora
and fauna and deep-sea life—but the real
smash is the fight between Chester Bar-
nett in a diver's uniform and a giant
octopus.

J. E. Williamson has made an impor-
tant contribution to the motion picture
industry in the perfection of machinery
which makes possible this type of photo-
play.

"Girl of the Sea" calls for special ex-
ploitation and a run of at least several
days. It is not a "one-night stand"
picture. Its advertising possibilities are
practically unlimited as it should lend
itself readily to lobby displays, special
lighting effects and prologues. Without
any effort, the exhibitor will find it a
pleasing novelty. Backed by true show-
manship, it should prove a sensation.

SYNOPSIS: In an effort to obtain a
deed to valuable mining properties. Matt
Cuttle, an unscrupulous trader, sinks the
Caribee. a schooner, and escapes in a life-

boat with his accomplice, after murder-
ing Captain Ross. All of the others on
board with the exception of a little child are
drowned when a giant octopus upsets
their boat
The child is Mimi Verrill, whose

mother owned the mining property. She
is washed ashore on a deserted island
with the deed tied to her life belt.

Twenty years later. Tom Ross, son
of Captain Ross, decided to investigate
the mystery of the sinking of his father's
ship. He goes to the deserted island
and there finds Mimi Verrill. who has
grown to be a "daughter of the sea."
She has located the wreck of the Caribee
and assists him in diving for it. In the
wreckage at the bottom of the sea.

Ross discovers that his father was mur-
dered. He is about to ascend when he
is attacked by an octopus. Mimi saves
him by swimming nearby and attracting
the attention of the cuttle fish until Ross
can escape.
Together they expose Matt Cuttle and

regain the stolen mine property. After
a race for proofs back to the desert
island. Cuttle and Ross have a terrific

battle, in which Cuttle is killed. Ross
then claims Mimi 3s his wife.
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Showmen To Get Story In Advance
To Plan Exploitation Possibilities

First National Executive To Demonstrate During
Trip Importance Of Carefully Considered

Advertising Of Neilan Production

GUESS WHO IT IS?

.New and novel exhibitor stunts as

unusual exploitation for the next three-

Marshall Neilan special attractions, to

be obtained by providing theatre owners

in each territory with a complete synop-

sis and story theme months before they

play the pictures, will be sought by
James R. Grainger, general representa-

tive for Marshall Neilan, in a tour of

all First National Exhibitors' Circuit

exchanges. He has left New York.
Mr. Grainger's plan is to establish

facts which will demonstrate the rela-

tive importance of carefully considered
advertising and publicity, and its bene-
fits at the box-office, in contrast to over-
night adjustments of prepared matter to

fit peculiar local conditions, eliminating
the need for haste, instant conclusions
and impromptu exploitation by provid-
ing exhibitors alert to showmanship
possibilities with necessary information
months before the productions are pub-
lished.

Seeks Maximum of Exploitation

''This." he declares, "is a practical busi-

ness move to obtain the maximum of

exploitation value from every Marshall
Neilan production. Booking his pictures

presents important problems to exhibit-

ors. Ask a man to invest money in an
enterprise, and he wants weeks, and
perhaps months, to think and study and
investigate. He weighs its merits and
demerits. He analyzes it from every
conceivable angle.
"The more a person thinks about a

given problem or question, the more
solutions and ideas occur for disposing
of it. If the exhibitor is fortified, weeks
and months in advance, with general
information about pictures he is going
to show, he has the time and leisure to

give thorough study to possibilities for

exploitation. No exhibitor, no matter
how brilliant or competent he may be
as a showman, can drive his powers of

imagination and conception to exhaust
over night every advertising opportunity
on a picture. The fact that this condi-
tion has and does exist in a literal way-
is one of the reasons why the real ex-
ploitation values on the average release
are originated by the advertising and
publicity departments of the distribut-
ing concerns and by the first run ac-
counts. And even these, as splendid as
many of them are, have been handi-
capped by the element of time.

Will Be Different

"We are going to be a little different,
if we can, and consider every Marshall
Neilan production a special business
proposition for exhibitors, of sufficient

magnitude and importance to justify
genuine study and long meditation on
its exploitation angles.
"Mr. Neilan realizes, keenly, that his

responsibility as a producer and director
does not cease when he has decided the
artistic and histrionic values in a pic-
ture. That, in his opinion, is only a
half of his obligation to exhibitors. He
is planning his productions to give
theatre owners the same opportunity to
display their genius and skill as the
stories give him to manifest his ability
as a producer. In short, he wants every
release he makes through First National
Exhibitors' Circuit to have specific ex-

ploitation advantages which can be
traded on by exhibitors in their adver-
tising and publicity designed to attract
patrons to their theatres.

Artistic Merit Inefficient

"An attraction niay have unusual
artistic merit, but if it lacks story twists
and situations and appeals which can
be turned to good account in advertis-
ing, both in text and illustration, it is

less than 50 per cent efficient at the box
office. There have been many releases
with superior artistic advantages, with
wondrous settings, technically marvel-
ous lighting and photographic effects,

with genius displayed in the direction
of every character and every scene, but
they have not been the box office tri-

umphs their producers and distributors
anticipated because they lacked exploita-
tion material which could be used by
exhibitors to strike a responsive cord
in theatre goers.
"We do not feel that it is enough of

a step, in the ambition to have Mr.
N'eilan's productions score a maximum
return in individual theatre receipts, to
provide story material and picture situ-

ations which have advertising possibili-

ties, so I am going beyond this, in co-
operation with First National's adver-
tising department, and place these ex-
ploitation assets in the hands of exhibit-
ors just as far in advance of release date
as it is possible to do.

Accomplish Two Objectives

"Thus we accomplish two objectives.
Mr. Neilan begins at the studio by im-
planting advertisable material into pro-
ductions, and we place it in the exhibit-
or's hands so that he has abundant time
to study out his own individual methods
for advertising and promoting. Add to
this the thorough ad campaigns con-
tained in the press sheets put out by'

First National's advertising department,
and the arrangement comes as near to
getting one hundred per cent exploita-
tion value out of each attraction as
anything I can imagine."

Paramount Players Go to

Cuba for Several Scenes
Hugh Ford, with a company of Para-

mount Artcraft players, headed by
Thomas Meighan, has gone to Cuba to

make a series of scenes for a new pro-
duction about which little information
has been given out.

In the party were Martha Mansfield,
Frank Losee, Alfred Hickman, Warren
Cook, Marie Shotwell, Maude Turner
Gordon and Albert Gram, all members
of the cast; Clara Beranger, who wrote
the scenario; Hal Young, cameraman,
and Joseph Boyle, assistant to Mr. Ford.
They will remain in Cuba about ten
days. Upon their return to the United
States they will go to one of the large
army camps in the south for exteriors.

Parr in West Territories
C. F. Parr has been appointed division

manager for United Pictures Exchanges,
with supervision over the Denver and
Salt Lake City territories. Mr. Parr is

well known among exhibitors of the
west.

\ ou'<l ni'icr niilvr tl In n Ihounnnd yen™,
ho tip you off—It** Penrl White

—

In "The White Moll." her tlrnt Fox pic-
ture.

Move Casting Department
So as to Speed Up Work
The casting department of Sclznick

Picture, which has been located in the

Selznick Fort Lee studios, has been

moved to 130 West Forty-sixth street,

Manhattan, in the same building with

Select Exchange. This was done, it was

said, to expedite the work of casting.

Among those to move from Fort Lee
to Manhattan are Dick L'Estrange and
Miss A. Reinecke, with two assistants.

Elmer O. Peterson, assisting casting
director, will remain in New Jersey to
represent the department.

Napa Promised Modern
House By Blumenfeld

NAPA, CAL.—A new theatre, which

will be modern in every respect, is to

be erected at the corner of First and

'

Randolph streets by Messrs. Knox,

Blumenfeld and Gordon, owners of the

Empire theatre.

The new playhouse, which will be

known as the Orpheus, will seat 1,800

persons. It will be constructed on a

site eighty by 140 feet.

Adapts Stevenson Story

For Paramount Artcraft
Maurice Tourneur has been working

for several weeks on the filming of "The
Pavilion on the Links," written by Rob-
ert Louis Stevenson, which when fin-

ished will be presented by the Famous
Players-Lasky Company.



March 27, 1920 EXHIBITORS HERALD 59

Fox Scenarioist "Covered" World
In Quest for Material for Stories

Stephen Allen Reynolds Is New Acquisition at West
Coast Studios of Producing Company

—

Three Others New in Department
A deal of significance attaches to the

recent announcement of the increase in the

scenario staff of the William Fox studios

on the Pacific Coast, in the fact that among
the four new faces to be found in the de-

partment is the countenance of "Major
Steve" Reynolds, author, artist, linguist

and globe-trotter.

Stephen Chalmers, Arthur Jackson, Jul-

ius Furthman and Stephen Allen Reynolds

make the total of new Fox writers on the

West coast. Mr. Reynolds takes to the

scenario department a literary knowledge

and experience which encompass the life

and habits of the peoples of the world, it is

said, a vast experience among all the races
of the earth, an inexhaustible store of
stories gleaned from life in the open, from
life in the armies of the world, from the
solitary life of the Alaskan snowfields to
the crowded tenement existence of cosmo-
politan cities.

Wide World His Meat

As one of his friends has said of him :

"The wide world has been his meat. The
faraway places have been his stamping
ground. Generals, colonels, buck privates,

have been his table mates and his com-
panions of the night. Tramps, pickpockets,
barbers and waiters—even policemen are to

be numbered among the friends and asso-
ciates of his strange apostle of adventure.
A brief history of the life of Stephen

Allen Reynolds reads like a chapter from
such famous stories as "Don Caesar de
Bazan," "Monte Cristo," "If I Were King."
He can build a canoe or an eskimo igloo,

can drive a dog team Alaska or Hudson
Bay fashion, can tie a Turk's head knot
with sixteen "points" can handle a full

rigged ship, can speak two dialects of
Eskimo and three of Italian—to say noth-
ing of French, German, Spanish, Polish and
more than a smattering of Russian, Serv-
ian, Montenegrin, Basque, Arabic, Magyer
and several others.

Served in Three Armies

Mr. Reynolds has served in three armies,
and three governments have awarded to

him decorations for meritorious and dis-

tinguished service. He was with Sir

Charles Euan Smith on the Fox Expedition
into Morocco in 1892 ; with General Shat-
ter during the siege and fall of Santiago in

1898, and with General Petain at Verdun
in 1916-17.

From all these experiences he has
gathered a wealth of interesting material
for stories, many of which he already has
published. Most of the material, however,
has been stored away in his brain and will

make its first public appearance on the mo-
tion picture screen through Fox photo-
plays.

Appointed by Roosevelt

In 1903 Colonel Roosevelt, then presi-

dent, gave Mr. Reynolds an immigration
inspectorship, and immediately the govern-
ment found his knowledge of men and
languages a decided asset. For several

years, at Ellis Island and on the Canadian
and Mexican borders his investigations into

white slavery and frauds against the im-

migrant bore rapid and valuable fruit. But
all this was too tame for one who had
beaten his way across the continent and

sailed half way around the world, one who
knew well both the Apache of Arizona and
the Apache of Montmarte. He felt the
itch to travel more, and to write about
what he saw.

Written for Years
For several years, under various pen

names, Mr. Reynolds has been writing.
Save during his absence in France in 1916-
17, the past ten years have seen hundreds of
special articles in various papers of New
York. The Morning Telegraph was his
first^ paper. Alternately driving a taxicab
for "experience" and writing at the sugges-
tion of Arthur James, then Sunday editor
of the Telegraph, he developed quite rap-
idly a style all his own.

Since those days he has been writing for
various popular magazines.

Mayflower Publicity

And Advertising Put
In Hands of Larkin

Mark Larkin, for a year and a half

publicity director for Mary Pickford,
has been taken from Los Angeles to
New York by Isaac Wolper, president
of the Mayflower Photoplay Corpora-
tion, to establish a publicity and adver-
tising department for Mayflower in the
metropolis.

Larkin's particular mission will be to
publicize the productions of Allan Dwan,
George Loane Tucker, R. A. Walsh,
Emile Chautard, Sidney A. Franklin and
Charles Miller, whose pictures are being
presented by Mayflower.
Under Mr. Larkin's direction, May-

flower will build up an extensive pub-
licity organization, the purpose of which
will be to seek the widest sort of pub-
licity for productions presented by May-
flower.

"The Invisible Ray" Going
Out on State Right Basis
The Frohman Amusement Corpora-

tion announces that the fifteen-episode
serial, "The Invisible Ray," in which
Ruth Clifford and Jack Sherrill are
being starred, will be published on a
state right basis. Eight episodes of this
production have been completed.
Although several offers for the nega-

tive rights were placed with the Froh-
man Amusement Corporation, William
L. Sherrill, president, determined that
the policy of his company, pursued ever
since its organization, justified, if it did
not compel, that the serial be issued
through independent or state right ex-
change. The entire foreign rights were
sold to J. Frank Brockliss, Inc.

Pearl White Arranges
Benefit for Suffering

Over half of the 425 inhabitants of
Keene, N. Y., a village forty miles from
the nearest railroad, recently were
stricken with influenza. Pearl White.
Fox star, who was working on "Tiger's
Cub" at Port Henry, heard of the townV
predicament.
The star immediately arranged for a

benefit at the Empire theatre in Port
Huron. Her personal appeal to the aud-
ience met with instant favor. More
than 200 copies of a flashlight photo-
graph of the audience were sold for the

benefit of the Keene sufferers.

Kyne Stories Are Told
Under a contract just signed with the

author, all of Peter B. Kyne's remaining
unfilmed stories will go to C. E. Shurtleff,

Inc., for production.

PEARL WHITE ON LOCATION FOR "TIGER'S CUB"

Under the direction of Charles Giblyn Miss White is well on her way in her second
Fox production. This street scene was built near Port Henry, N. Y. especially

for "Tiger's Cub." The zero weather was furnished by the weather department.
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A Woman s Business" Is New Title

Of Jans Production of Davis Novel
In order to supply exhibitors with a

box office title as well as a box office

attraction, Herman F. Jans, president

of Jans Pictures, Inc., announces that

the second production featuring Olive

Tell, a picturization of Charles Belmont

Davis' novel, "Nothing a Year," will be

titled "A Woman's Business."

In selecting this title, the producers

feel that they have one with a deeper

appeal and one that will find greater

interest among the motion picture going

public.

Photographs Fifth Avenue

B. A. Rolfe, producer, announces that

all exterior locations have been filmed

and that work will begin immediately on

the interiors at the Peerless Fort Lee

studios.

One of the difficulties experienced by

Director Rolfe was during the time ><i

his filming the exterior views of the

fashionable Fifth avenue shops. In or-
der to gain the desired effect, he obtained
a special police permit to use the new
elevated traffic regulators along the

avenue in order to perch the camera,
thus giving a view to many of the Fifth

avenue shops as well as a detailed photo-
graphic view of the avenue itself.

Should Have Appeal

This fact, according to the producer,
should have a special appeal to the mo-
tion picture fan inasmuch as people the
world over know or have heard of Fifth
avenue, and this will give them an oppor-
tunity to see the thoroughfare as it

really is.

However, Director Rolfe had the value
of the story in mind when he decided on
this method of photographing Fifth

avenue. He realized that it would bring
out the dramatic value more clearly by
bringing more characters into the one
scene. Director Rolfe feels that the at-

tention paid to detail will mean a lot to

the value of the story and this fact, ac-
cording to him, is being emphasized
throughout.

Gives Private Screens

At a recent screening of "Love With-
out Question," the initial production of
Jans Pictures, Inc., before a gathering
of state right buyers and other members
of the film business, one of the most
noticeable comments that could be heard
was regarding the acting of Olive Tell.
Fn the estimation of those present it was
the best work that Miss Tell has ever
done for the screen.

Further than this, there were exclama-
tions of surprise from those in attend-
ance of the perfect adaptability of Miss
Tell to screening. She presented a
beautiful picture aside from the strength
and power of appeal of her role, and
those who had the pleasure of witness-
ing this production felt confident that
the Jans Pictures had secured a star that
would rise to great heights.

Paris Invention Joins

X-Ray and Film Camera
PARIS, FRANCE.—A combination

X-ray machine and motion picture cam-
era, the invention of Drs. Lormon and
Comandon, is announced by the In-

trausigeant. Pictures of animals can be

thrown on the screen and the move-
ment-, of the various organs shown, it

I- stated. With modifications of the ap-

paratus it is expected that human beings

can be similarly shown.

AN EXCEPTION
ison at First Sk optical.

Is Surprised and Delighted at

trie Genuine Quality in Verses
Written by Dons Kenyon

By Alison Smith

In the New York Globe

Life has taught us to be a bit skeptical
of people who can do more than one
thing very well at the same time. It is

interesting, of course, to hear that if

Gloria Gay had not made a hit on the
stage she would be known as the great-
est writer of free verse in the Green-
wich Village poetry shops. Or that the
world lost its most forceful woman
sculptor when Julie Joy went on the
screen instead of renting a studio and
modeling allegorical subjects (including
the League of Nations) in clay.

But we have seen some of this sculp-
ture and read the very free verse, and
we are still unconvinced. There are,

however, several conspicuous exceptions
to this rule of one gift at a time and
Doris Kenyon is one of them.
We knew that she was clever on the

screen and then they told us that she
"wrote." With our mind filled with
memories of pretty young actresses who
"wanted to write the worst way," and
generally did, we picked up one day a

slim volume of verse with Doris Ken-
yon's name on the cover, and were
surprised and delighted with the spon-
taneous and genuine quality in these lit-

tle lyrics, which are full of the joy of
living and also of the sombre pleasure in

melancholy which poets (especially very
young poets) delight to dwell upon.
This same imaginative quality is

shown in her work with the moving pic-

tures—translated into the wordless lan-

guage of the screen. She is the festive

sort of ingenue who can laugh at the
worst disasters that a scenario writer
can invent. But there has been a pen-
sive note in most of her characterizations
that hints of emotional opportunity to
come. You get this strongly in "The
Harvest Moon," her newest picture.

Saenger Representative

To Remain in New York
\V. H. Geuringer, assistant manager of

the Saenger Amusement Company of New
Orleans, will remain permanently in New
York as the representative of his concern
in the purchase of theatre supplies, equip-
ment of every nature, and of special- state

rights productions, and short length sub-

jects, according to an announcement this

week.
This action is taken, it is said, as a neces-

sity caused by the expanding interests of
the company. That organization is buying,

and will build, a number of theatres in its

Southeastern territory this spring and
summer, and the great amount of equip-

ment needed for the new houses, as well

as the regular supply of accessories re-

quired by the present properties controlled

by it, needs the personal attention of one
of the concern's executives. Mr. Gouringer
has established temporary quarters at the

Hotel Claridge.

Gloria Hope Given Lead
Gloria Hope has the feminine lead in

Owen Moore's third Selznick picture,

"His Word of Honor," which is being
made in California under the direction

of Wesley Ruggles.
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SEES WASTE IN HANDLING FILM
Chicago Exchange Man Declares Lax Method
o 1 Physical Distribution Loses Thousands
Annually to Exchange Owners and Theatres

Declaring that many phases of the
motion picture business are handled so
laxly that thousands of dollars are
thrown away annually, Al Rosenthal,
an executive of the Empire Film Cor-
poration, Chicago, has started an agi-
tation to safeguard the method of dis-

tributing films from exchanges to
theatres.
Rosenthal is personally working out

a system of receipts which will make it

possible to speedily trace "lost" film on
short notice and will establish a con-
tinuing responsibility for the safe re-

turn to exchanges of all film.
'

To Interest Big Distributors

Mr. Rosenthal left Chicago for New
York, Sunday, March 7, on business
and expected to remain long enough to

present his ideas to the heads of sev-
eral of the larger distributing organiza-
tions.

"The present method is all wrong,"
he declared before leaving. "\Ye do not
give as good care to an expensive print

as other business concerns do packages
valued at fractions of a dollar.

"The result is that films disappear
constantly. The entire system is an in-

vitation to thieves. Every time a film

goes from one hand to another, a re-

ceipt should be given. And that receipt

would hold some one legally responsible
for the value of the film.

Like Banking Through Strangers

"The present way is just like giving a
stranger your bank book with $200 in
it and telling him to drop it in the bank
for you.
"The leak in this direction runs into

thousands of dollars annually at every
exchange. The total loss throughout
the United States must be staggering.
To remedy it will take concerted action,
but something must be done.

"It is not only a defense for the ex-
changes, but for the exhibitors as well.
Very often exhibitors book a show and
on the day set they learn to their dis-
may that the print intended for them
has 'disappeared.' This means last-min-
ute substitution of something else and a
disappointed patronage."

Waters Now With Spitz
Hadley Waters, publicity agent for

Mrs. Sidney Drew, has become affiliated
with Eugene Spitz, who has contracted
to make two pictures for the Elks' War
Relief Committee, the first of which has
been called "The W ay Back." and is now-
being produced.

Remains With Metro

JOH \ l\( K
llrnther of Thomas and Knlph, noted

director*. who deniew he will leave
Metro. Mr. Inee has ju»t completed
direetins -Old l.adv Marrinc I in inn
Dunn.

Sennett Not to Abandon Production
Of Short Comedy for Long Subjects

Lane Places Dwan on
Picture Committee to

Teach Americanization
Franklin K. Lane, former secretary

of the interior and chairman of the mo-
tion picture committee on American-
ism, has appointed Allan Dwan mem-
ber of this committee and has solicited

his co-operation in helping to carry the
message of Americanism to our foreign
population through the medium of the
motion pictures.

While in New York recently to out-
line exploitation campaigns for "A
Splendid Hazard," "In the Heart of a

Fool," and "The Scoffer." Mr. Dwan
received the following wire from Mr.
'Lane:

"As chairman of your motion pic-

ture committee on Americanism I am'
mailing to you today an important com-
munication outlining the production
plans of the committee and soliciting

your co-operation. Your acknowledg-
ment and acceptance of the invitation

to participate at the earliest date will

be greatly appreciated by the commit-
tee."

Report Realart Booking
Is Strong In Michigan

With the signing of contracts for the first

run of Realart productions at Tom Ealand's
Majestic theatre in Detroit. Mich., Ralph
Quive, manager of the Detroit branch of

Realart Pictures Corp. reports the closing

of first run contracts for all Realart feat-

ures in the Detroit territory.

Mr. Quive also reported to the home
office that he had closed a contract with
Fitzpatrick & McElroy for Realart's star

series of productions which includes the

firm's entire circuit of houses in Michigan.

Activities in full force at the Sennett
studios in Los Angeles demonstrate, it

is said, the Sennett policy as announced
the first of the year, to produce with
equal energy and care, both short and
long creations in comedy.
Thus far, 1920 has brought forth from

Mack Sennett's comedy genius "Down
on the Farm," a five-reel production be-
gun in 1919 and finished after employing
for many months the entire resources of
the Sennett organization, covering nearly
thirty acres of studio, farm and forest
area. "The Star Boarder" has reached
the public in its two reels of hilarity and
is being followed by "Gee Whiz," which
is announced by Paramount for publica-
tion on April 4.

Issuei; for April

"The Gingham Girl," with a kick in

her basket, not to forget a pet duck, will
be issued following "Gee Whiz." the date
being on April is. Then will come in an
order vet to be determined "Fresh From
the City," "Let 'Er Go," "By Golly!" and
still another two-reel feature in course
of the making, but not yet titled.

In addition to this list of achieve-
ments and promises, there is being fash-
ioned under the personal supervision of
Mr. Sennett another five-reel production
of the quality and importance revealed
by "Mickey" and soon to be disclosed, it

is reported by "Down on the Farm."

Question Is Answered

It is with these tangible evidences of
his producing energy that Mr. Sennett
answers the- question recently pro-
pounded in the press, following his an-
nouncement that he proposed to exploit

the cinema art in its larger forms—does
he intend to abandon the two-reel field?
From the Sennett studios will come

both kin''s—fewer perhaps of the two-
reel features than formerly, but a goodly
number each year. Quality will limit
the number, it is said, it being the in-

tention as announced by Mr. Sennett to
continue his effort to remain unique "n

this field of picture making. But when
he is in possession of plot material justi-
fying the added effort and tremendous
expense, he will produce in five or, per-
haps, in seven reels, carrying into the
larger form all the attention to detail
and all the farce and comedy ingenuity
of which he is in command.

Plot Determines Length

"It is the producer's business," Mr.
Sennett says, "to sec that his plot deter-
mines its own length. An original im-
pulse in story ingenuity that would carry
a picture through two triumphantly lively

and thrilling reels would lose itself in a

monotony of 'hokum' if it were to be
forced into a five-reel form. A story"

with timbre to make a five or a seven-
reel production would be congested, in-

coherent and formless if it were jolted

into a two-reel capacity.

"The same principles that Mark Twain
subscribed to in making 'The Jumping
Frog' a short story and 'The Connecti-
cut Yankee' a novel, are the principles

at work in all properly developed films.

The story's the thing. Much silly argu-
ment has been going the rounds con-
cerning the relative value of the short
and the long production, as though a

book or a play or a picture comedy
were judged by the pound."
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E. L. Smith, manager of the Jesse D.
Hampton productions, is in New York on
a special business visit for Jesse Hampton
Company. Mr. Smith is located at the

Hampton offices, 1013 Longacre building.

* * *

Chester Beecroft sailed for Europe on
the Baltic on Saturday. He expects to be
in Europe for about eight weeks.

* * *

Bryant Sullivan of the Bay State Pic-

ture Company made a flying visit to New
York last week on business.

* * *

Jack AllICOATE arrived in England right

side up, but slightly indisposed as a result

of malnutrition caused by mal de mcr.

* * *

The cop at Broadway and 42nd street

says he'd like to "pinch" the Rialto Theatre
for having the most beautiful liquor signs

he has ever seen with only music and pic-

tures—and not a drink—inside.

"What charge?" he was asked.
"Any charge," he said, "cruelty to ani-

mals, camels; incitin' a riot;—but there
ought to be a new criminal offense, incitin'

to thirst."
* * *

June Caprice left Tuesday, March 10,

for Knoxville, Tenn., to start on a tour of

the Southern Loew Theatres, appearing in

person three days in each house as the

guest of Marcus Loew. Extensive plans

have been laid far in advance lor the re-

ception of Miss Caprice in the South and
various civic and social events are planner'

for her. E. A. Schiller, southern manager
for Loew, will personally accompany the

little star on tour. Her itinerary covers:
Knoxville, March 18, 19 and 20; Nashville,

March 22, 23 and 24 ; Atlanta. March 2.1.

26 and 27; Birmingham. March 29, 30 and
31; Memphis, April 1, 2 and 3. The little

star has appeared frequently in the Loew
Theatres and always with great success.

* * *

Convention Aftermath
Mayor James K. O'Connor of Utica led

the grand march at the M. P. E. L. ball and
on his arm was the charming Selznick star,

Zcna Keefe.
* * • *

Anne Luther was introduced at the Ar-
mory, but the greater part of the crowd
knew her the moment she stepped out on
the platform.

* * *

The Selznicks gave a fifty-dollar bill to
the first Utican who recognized Zena Keefe
on her arrival in Utica. May Plumb, 124
Leah street, spotted Miss Keefe before she
had traveled two blocks. A photographer
shot a strip of film showing Miss Plumb
and Miss Keefe.

* * *

Sydney S. Cohen is the man who re-

moved the jinx from conventions.
* * »

Now they are talking of a new national
organization and it is said thirty-five

states will fall in line at the right moment.
* « *

"Happy" Jim Anderson introduced a

pseudo star, Mina Clary, at the convention
and she made a great hit. She has a won-
derful voice which she displayed py singing
"In Old Kentucky."

» »

The Utica Armory presented a record-
breaking gathering on the occasion of the

"Movie Ball." There were about three
thousand Uticans and visitors present.

* » »

The House of Selznick issued a daily

paper during the convention.
» * *

The Albany legislators from Speaker

FILMING SCENES FOR "OIL" IN LOUISIANA

Sweed all the way to the Sergent-at-Arms
seem to be lined up for moving pictures
and against any movement which might in-

terfere with the proper expansion of the
business. More especially censorship.

* *

When it comes to wit and humor Sen-
ator "Jimmie" Walker, as toasttnaster of
the New York state exhibitors banquet,
proved he was a headliner. Among the
speakers were Thadeus G. Sweet, speaker
of the Assembly

;
Mayor Lunn of Schenec-

tady, Senator George F. Thompson. Sophie
Irene Loeb of the Evening World, New
York, James Vincent, M. P. D. A., and
Mayor J. K. O'Connor.

* * »

Nathan Gordon, First National fran-
chise holder from Boston, has been in New
York for the past week.

* * *

Joe Plunkett writes from London that

all goes well with him in "Merry England"
and that a pound sterling will do a lot for

a fellow, provided he has it.

* * *

Rochester was selected as the convention
city for 1921, although the Buffalo Cham-
ber of Commerce made a strong bid for the

honor.
» * *

Lee Ochs shook hands with more ex-
hibitors than a presidential candidate. Safe
to say Lee knows more exhibitors than
any man in captivity.

Managers of Republic

Requested To Attend
Selznick Convention

Managers of the Republic branch

offices are to be included in the second

annual convention of the Selznick man-
agers which will be held at the Astor

Hotel beginning on April 5, according to

an announcement made by Briton N.

Busch, president of Republic Corpora-

tion.

This decision was reached after a re-

cent conference of Lewis J. Selznick,

Sam E. Morris and Mr. Busch. In view
of the fact that the topics of discussion

at the convention will deal largely with
the expansion of the Selznick interests,

it was deemed advisable, the announce-
ment says, to bring together the repre-

sentatives of the Republic organization
with those representing the Selznick in-

terests.

Republic branch managers are ex-

pected to arrive in New York on April 4,

the day before the opening of the con-
vention, and have been instructed to

arrange their business so as to make this

possible.

Guy Empey insists on realism in his pictures. Hence he took his company to
Homer, La., where they found a sure-enough "gusher" doing business and took
the out of doors stuff. Note there is no oil on Empey, but look at the rest of
the crew.

James Vincent Directs

American Cinema Film
James Vincent is directing the picture

being produced by American Cinema

Corporation.
Mr. Vincent's work will be remem-

bered in the productions he made for

William Fox, namely, Theda Bara in

"Gold and the Woman," Virginia Pear-
son in "Sister Against Sister" and "A
Royal Romance," and Doris Kenyon and
Sheldon Lewis in Pathe productions.
The company has gone to Florida to

film the exteriors of the new production,
which will be an all-star cast feature,

based on an original story purchased
from H. Thompson Rich.
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EXHIBITORS ADVERTISING
*ADepartment cfMotion 'PietureExploitation

LET THE PRINTER HELP
Good advertising cannot exist without good printing.
The advertiser who attempts to make the most of his advertising without the cooperation

and support of the man who puts it into publication form is guilty of inefficiency, by popular
acclaim the greatest crime in present day business.

A surprisingly large percentage of exhibitcr advertisers might be convicted on that charge.
Two striking examples showing the splendid aid which the printer can give to the theatre

advertiser are set forth herewith. The advertisements reproduced are of especial interest be-
cause they are composed wholly of materials which are to be found in any printing establish-
ment.

The ingenuity that was necessary to mould those materials into the designs which were
used is valuable. It is ingenuity that the exhibitor alone cannot use, even though he possess it

in marked degree.

The printer in the shop is the man to whom, in a just analysis, greatest credit for these
advertisements must be given. The gentlemen who suggested the ideas must be given credit
for originality.

Originality and ingenuity should go hand in hand. The man who possesses the idea, aided
by the man with the ability to execute it, can achieve the extraordinary—the steps forward and
into unexplored fields that inspire others to greater effort.

It is this type of advertising that opens the way for progress.

Printer a Real Aid

Charles R. Roediger, advertising
for the Jensen von Herberg theatres

in Tacoma, Wash., went to unusual
lengths in his advertising campaign
for "Anne of Green Gables." Mary
Miles Minter's Realart production,
during its engagement at the Colo-
nial theatre.

Not the least remarkable angle of

his campaign was the use of a

double page theatre-merchant coop-
erative spread, reproduced upon the

following page. What was more
remarkable; however, especially in

connection with the present discus-

sion, was the three column adver-
tisement, made up in the print shop,

which was used upon another page
of the same edition that carried the

spread.

After the idea has been suggested,

after the creation of an excellent ad-

vertisement for the picture has been
made from stock printing materials,

the device seems so simple that

speculation is aroused as to why no
other exhibitor advertiser had
thought of it. Such speculation al-

ways follows the doing of the orig-

inal.

The splendid arrangement of

rules is the work of printer and ad-

vertiser in closest cooperation. It

is the idea, of course, of the ex-

hibitor. But the execution of that

idea is the work of the printer.

Material Is Plentiful

In almost every printing estab-

lishment in the country may be
found at least one workman who has

"Anne of <3reen Gables'

Mary Miles Minter

MUTT »nd
JEFF C.rloon
Com*dv

*T4KTS TODAY

Printer's stock well handled brought
about this unique three column adver-

tisement used by the Colonial theatre,

Tacoma, Wash.

ability of this nature developed to

a high degree. In any group of men
there is always one who leads in

original thought and creative abil-

ity. Such is the law of nature.

Mr. Roediger discovered that

member of the shop force, presented
to him his idea, probably accom-
panied by a sketch, and the adver-
tisement presented herewith re-

sulted. From the type in which the

copy is set to the flag which tops

the gable, all is stock material. The
Colonial theatre slug is the only es-

pecially made material, and this was
not prepared especially for this ad-

vertisement.

The use of a three column adver-
tisement in the same issue with a

double page spread is unique in it-

self. It is not being done. It is

an example of thoroughness in

showmanship.
Contains Important Hint

The use of this particular style of

advertisement is even more remark-
able. It is striking because of its

originality and the valuable hint

that it contains for other advertis-

ers.

The other advertisement repro-

duced in this connection is the work
of J. L. Johnston, employed by
Finkelstein & Ruben, a theatre firm

controlling several houses in
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Startling—
—they couldn't

believe their

eyes

but

the skipper had

kept his word
Tho*. H. Ince's cinem*

conception of Gouverneur

Morrn' terue druna

"Behind
THE

Door"
with

Hobart
Bosworth
The be»t scrap you ever

• aw on the screen.

GOOD SHORT REELS

ALL THIS WEEK
at the

UNIOUE
Simdey - "Should a Husband Forgive"

A three column display from the New
Unique, Minneapolis, in which printers

constructed the illustration from stock
materials.

Minneapolis, St. Paul and neighbor-

ing cities.

In speaking of the design Mr.

Johnston says:
"Here's a sample of what can be

done with type if you treat your
compositors so that they'll do a little

extra work for you. At midnight
one night, without a cut of Bos-
worth and no way of getting one
from Paramount to help bolster up
a slipping business on 'Behind the

Doors,' I had to shoot this ad to the

printer for the morning edition

—

pronto.

"Confidence in the printer, a few
passes to the composing room, to-

gether with a request for some four

point rules, sixteen point heavy
rules and an eighty-four point pe-

riod, and the printers built a door
that led right into my sales argu-
ment on the feature, at the same
time making the ad stand out.

"Simple, isn't it?"

Readers will answer in the af-

firmative.

It is simple.

But it is the simplicity of origi-

nality. The telephone, the phono-
graph, and better, the motion pic-

ture, are simple now.

They were not simple until their

respective inventors produced them.

Originality Is Rare

Not many exhibitor advertisers

would have thought of this alter-

native when it was discovered that

no cut of Hobart Bosworth was
available. The majority of them
would have thrown up their hands in

despair, cancelled the advertise-

ment, or at least have reduced it by
several inches and used straight

type.

It is obvious that Mr. Johnston's
solution was immeasurably better.

It is originality of the type dis-

played that distinguishes the man
who leads from the men who fol-

low.

Yet in neither of the instances

described has anything been done
that cannot be done by any exhib-
itor, whether his theatre be located

in the largest city or the smallest

town.
And the ability to overcome ob-

stacles of this sort is one that can
be cultivated to a great extent. All

that is required is a bit of serious

study of printing materials, a bit

of intensive thought, and perserver-
ance.

Of these the latter is the more es-

sential.

Theatre Dance Hall
Co-operation Effective

In conjunction with the showing of

'*On With the Dance" at the Randolph

theatre, Chicago, Daniel Roche, Exploi-

tation Representative of Famous Play-

ers-Lasky Corporation at Chicago, ar-

ranged an excellent advertising plan with

Guyon's Paradise, one of the leading

dancing academics of Chicago, that can

well be followed in any other city.

A waltz contest was being conducted
by the management of the academy, and
Mr. Guyon was induced to set aside two
'1 hursday nights as "On With the

Dance" nights, when photos of Mae
Murray would be given to each woman
attending.

'These photographs were supplied by
the exchange at a cost of $00, which
was charged to the picture. In return
for t-his Mr. Guyon, who uses elevated
railroad billboard space, spotted 500 one-
sheets covering all of his boards on the

elevated platforms on all the lines run-
ning North, South and West, and
throughout the Loop.
These one-sheets were put up on

Wednesday, March 3, two days before
the picture opened, to remain for two
weeks, through the picture's run at the
Randolph.

In addition to this Mr. Roche fur-

nished several lobby frames to Mr.
Guyon, containing photographs of Mae
Murray, scenes from the George Fitz-

maurice production, and announcements
of the presentation at the Randolph.
These were displayed nightly in the
foyer of the dancing academy.
This is a direct ticup reaching more

than 1,000 persons nightly during the

run of the picture.

American Legion Post
Aids Indiana Showman

When "The Copperhead," Lionel

Barrymore's Paramount Artcraft pro-

duction, played the Strand theatre,

Shelby ville. Ind., W. C. Meloy, the man-

ager, through a private preview of the

picture, obtained the cooperation of Vic-

tory Post Xo. 7 of the American Legion

to the extent that the executive com-

mittee sent out post cards to members
urging them to attend the showing.

A hint as obviously practical as the

above needs little dilatory comment.
American Legion posts throughout

the country will doubtless follow the
example of the Shclbyville organization
if invited to do so.

The wise exhibitor will extend the in-

vitation.

ANN£ OF GREEN CABLES," STARRING MARY MILES MINTER AT COLONIAL

TV MANDEL
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Charles R. Roediger, advertising manager for the Jensen von Herberg theatres in

Tacoma, Wash., used the above double page spread for "Anne of Green Gables,"

a contest angle being added.



March 27. 1920 EXHIBITORS HERALD 65

Jobelman' s Experience Discloses
Unique Profit From "Going Stale

y >

When an athlete "goes stale" there is

moaning and wringing of hands in his
training quarters. Bets are cancelled
and the sport writers give columns to
his condition. It is a lamentable occur-
rence and one that is seldom followed
by a favorable reaction. Which has
nothing to do with advertising.
The thing that has something to do

with advertising is the fact that an ad-
vertiser can "go stale" just as truly as
can the athlete, but there is, and here
the likeness ceases, a favorable later de-
velopment.
William H. Jobelman. publicity man-

ager for Turner & Dahnken, San Fran-
cisco, went stale recently and wrote us
about it. He didn't state the case just
that way. but that is the actual condi-
tion of affairs.

What he said, in speaking of the ad-
vertising done for "A Daughter Of Two
Worlds." was. "Some of it is poor, we
know, but why and how it could have
been improved is the meat of our in-
quiry."

He then asks that we tell him in our
review why it is good and why it is bad
and how it could have been improved.
Accordingly, we have reproduced three
of the advertisements submitted. But
we are not going to tell him why it is
bad for the very good reason that we
do not agree with him that it is.

As intimated above, we believe that
Mr. Jobelman has, in a sense, "gone
stale." We believe, in fact we are quite
certain, that the advertisements repro-
duced herewith are quite up to the stand-
ard set by his organization, a standard
that ranks high in national motion pic-
ture advertising.

Her Fint for

'Tint National''

An extraordinary black and white effect

used for the T. & D. theatre, Oakland,
Cal.

A Jobelman invention that impresses as
original and suggests many possibili-
ties.

The upright used for the T. & D. the-
atre, Oakland, for example, has quali-
ties that are not frequently found. . It is

admirably proportioned. It is striking
in the whole and impressive in the mass.
When it comes to detail there is every-
thing that might "be desired by the most
critical.

Furthermore, it is essentially a simple
composition. It may be read quickly
and comprehensively. And without
using unnecessary word matter it tells

the important facts and displays them
in such manner that they may be rapidly

digested.

Passing on to the single column com-
position, a typical Tivoli advertisement,
there is no justification for comparing it

unfavorably with any of the similar dis-

plays that have gone before it. It is

even better, pictorially. than most of
these have been, and we thought well
enough of them to devote a page to them
in a recent number.
The entirely original and certainly

unique drawing, a combination of spots
and lines, that was used originally in

two column width, leaves the only loop
hole for criticism. The type matter
might have been handled in slightly bet-

ter style. There are other type faces

that would have looked better in the de-
sign. And since there was drawn work
to be done it would have been as well
and perhaps advantageous to have had
the artist do the lettering also, though
hand lettering is waning in popularity.

NORMATpflDOE
nkug/ifprofhWorlds-

From The Novel By Leroy Scott

Added Attraction
MAY ALL1SOX in

•'The lVall(-Offs"
The Musical Procrnm

Dr. Carlos De Mandil — "InviUtten to
D.-nco" "When My Blby Smiles at
He."

A typical Tivoli single column display
used during the "Daughter of Two
Worlds" campaign.

Yet the display is certainly effective
as it stands. There are many exhibitor
advertisers in the country who would
exhibit it with pride had they evolved
and executed it. It is certainly not a
composition upon which to invite adverse
criticism.

We think Mr. Jobelman errs in saying
that his advertising is bad. It certainly
does not merit that adjective. Some of
it is above and certainly all of it is on a
par with past creations.
And perhaps we have created a wrong

impression in stating as our belief that
Mr. Jobelman has gone stale. We mean
that only in so far as his judgment has
been a bit blunted by constant associa-
tion with his own product.

It is natural for the artist, the musi-
cian, the writer, etc., to experience pe-
riods when anything he creates seems
to him to be wholly without merit. Some
of the most treasured literary works of
past masters were discovered after their

creators had passed on secreted in some
forgotten trunk.
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An advertiser, especially an advertiser

whose work ranks as highly as does
the Tivoli and other Turner & Dahnken
advertising, may fairly be called an
artist. It is not strange that Mr. Jobel-
man should experience the dissatisfaction

that he has voiced.

But there is certain to be a tangible

profit from his present attack of what
may be termed, in the language of the

street, "the dumps." He will continue
for a time to exercise extraordinary care

in his advertising. He will put more
and more thought and effort into it in

the hope of overcoming what seems to

him a slump.
This additional thought and effort will

make what is already some of the best
advertising being printed even better.

This is a distinct gain, a gain that could
not be made in any other way.
So the line that introduces this dis-

cussion holds true. There is a unique
p.rofit to be had from going stale. And
future T. & D. advertising will doubt-
less show that profit.

Originality Displayed
In Alhambra Designing

Originality, whether it be in

thought, action or deed, has a cash
market value. In advertising this

value is particularly great, due to the
premium upon originality established
by an unprecedented demand and a

natural scarcity. The man who pos-
sesses this highly prized quality is

worthy of consideration.

There is such a man in the employ of
the Alhambra theatre, Indianapolis, Ind.
The advertisements that this gentleman
turns out are ample proof of his genius.
We have reproduced a recent three

column design, altogether composed of
original matter, which brings out some
of the points of the designer's policy.
"Eve In Exile" is an unusual title. It

suggests an unusual picture. But the
picture does not fulfill the expectancy
created by the title in quite a literal man-
ner. The title is used allegorically, the
picture being a modern drama.

But the Alhambra advertising man.
not wishing to lose the value of the title,

saw a chance to capitalize upon it by fol-

ICWUPtlH

An Mimnanf alary, roll of U>« "w-r thaiCowno Hamiltonnm
«c well ho* to capture. EiytM by • (unou caM. KciM by Oi*

popular artresi. ffcartett* Walker. *ilh Thorn** SanUrh,. Wnwfer
Oakmatv Ueltourne IUrD<mU. V.oWt Palmer. Varthj Halloa and
otfiar pnnr linnln of the term world. SoperVy directed anJ
lavuhty pmtoccd. A prrfvt picture.

Mutt and Jeff Fox News Weekly

Jfllhiunbra,
\ FIRST HALF ^^dW

.
.^^fc*. THIS WEEK
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An unusual original drawing and layout
used in three column width by the
Alhambra, Indianapolis, Ind.

lowing the same policy and providing an
allegorical illustration.

The success of his venture has been
recorded as big business. The sole ques-
tion that arises is, "Were the people dis-
appointed?"

It is not reasonable to believe that they
were. The illustration is such that it

might as easily be used allegorically as
literally. Human nature is such that the
patron who took the literal view of the
matter will attribute the mistake to his

own stupidity and'give the play his full

attention. Which line of reasoning, as
original as the design, was doubtless fol-

lowed out with good results.

Afefc Vena fkdt Picto/w

NORMA

SHE LOVES LIES
WHEN IS A W/FE NOT A iMIfE 9

h£ DIKIT 10VE HER 50 $tlE QUI BEl« HIS MR Mlt H&M
f IS AFflNftV AN> ME FEU. HEAD OVER MEE15 IM LOVE W TM

HER THEN HE VVtM MCK to HIS WIFt NQ LEFT HER.

'.ND THAT "WM HER GLAD FOR THEN SHE WON HIM
—4 Complication of ,

uCVE romance and laughters

Any exhibitor, with a few moments to

give the task, can turn out a display as
striking as this four column upright
from the Strand, Nashville. Tenn.

Nashville Exhibitor
Has Practical Method

Practicality is the cry of the day.
No more do philosophers consult the
oracle for solutions of their prob-
lems. And business men have long
since ceased to rely upon the seer
for advice and guidance. To be
considered for a moment a propo-
sition must bear the marks of prac-
ticality. Especially is this true in

exhibitorial advertising.

The manager of the Strand theatre,

Nashville, Tenn., has struck upon a so-
lution of the expensive artist problem
that is perhaps the most practical that

has been offered. It consists, simply, in

substituting the talent which is possessed
in some degree by every man for the
highly developed talent of the artist.

The four column upright reproduced
herewith, used during the advertising of
"She Loves and Lies," a recent Selz-
nick production, tells its own story. • It

is not, obviously, the work of an expen-
sive workman. It is, none the less, an
advertisement that serves its purpose ex-
cellently.

It is based upon a still from the play.
And it is this still that draws attention
because of its position and its pictorial

power.
The drawn work in which it is set is

work that might be done by almost any
exhibitor who chose to take the time to

do it. It is not work that requires spe-
cial training.

Yet the finished product, as you have-

doubtless learned before this, is an attrac-
tive design. It is a design that provokes
a reading and imparts information with-
out loss of force.

The time required to perfect the com-
position for the printer is certainly well
spent.

A Crowd Is News

When "I'ollyanna," Mary Pickford's
United Artists production, drew long
waiting lines to the Empire theatre, Port-
land, Me., the Portland Daily Press re-

produced a photograph of the front of

the theatre upon its front page in three
column width.

It was a news event.
What has been done in Portland can

be done practically anywhere if the

theatre man goes about it in the right

manner.
The caption used, "Crowd Waiting In

Line to See Mary Pickford in 'Polly-

anna' at the Empire Theatre," was worth
more as advertising than any amount of

space that could be bought.

Irreiuttbtt ORMA
TALMADGE

<4U££H of V£ASAT/U.ry
/•> Hffi. LATEST POOOOmON

SHE LOVES -LIES
DBIT CTP F l \

"- : \ PRESENTATI ">>.

JfORMA CONCERT ORCHESTRA

J
A four column display from the Califor-

nia, Los Angeles, in which the spirit

of romanticism is dominant
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ADVERTISING is not often mentioned as one of the forces that exert a tendency toward the much desired advance-
ment of the motion picture, sometimes called, "the uplift of the screen." This, no doubt, because a comparatively minor
fraction of the advertising done really exerts such an influence. As representative of the best work done in this line,

advertising with a tangible and permanent effect, S. Barret Mccormick's Circle theatre advertising is especially interesting.
The above specimens are fair examples. They should be saved for reference.

McCormick's Circle Advertising
A Force for Screen Advancement

Scarcely a week passes that some man
prominent in affairs of the screen does

not offer a new suggestion for "the

advancement of the screen," by which

general term is meant the raising of the

estate of the motion picture to a higher
plane in the estimation of the world.
And seldom does one of these sugges-
tions remain in the memory for more
than an. hour after its reading.
The object of such suggestions, how-

ever, cannot be assailed. Advancement
is always desirable, despite the fact that

the motion picture has already reached
a higher estate than any of its related

mediums of expression, a fact attested

by statistics showing the number of per-

sons attending theatres daily.

Greater prosperity, attendant upon
greater achievements, is the stimulant
responsible for the advancement that has
been and is being made in every branch
of the industry. The desire for advance-
ment is eternal. And every force work-
ing toward attainment of further ad-
vance must be recognized.
The advertising done by S. Barret

McCormick for the Circle theatre and
Mister Smith's theatre, Indianapolis,

Ind., is not the least of the important
forces working in this direction.

Without being definitely informed
upon the matter, we feel safe in saying

that the motion picture theatre patron-

age of the theatres mentioned embraces

a higher percentage of what is charac-
terized as "better class" citizens than
any theatre of like qualifications in the

.
country.
McCormick's advertising appeals to

that class of readers, the class that

passes over the cheaply written and
cheaply constructed advertisement which,
because of unfavorable history, has come
to be associated with the motion picture

theatre.
McCormick's advertisements are pic-

toria'.ly excellent. There is in them an
artistry that scores with the so-called

better class as effectively as with the

likewise so-called common people.

Without an appeal of this sort to the

classes mentioned, the winning of their

patronage, which implies their support of

the screen, is a practical impossibility.

W ith it there is no limit to which this

same class of persons, whose contempt
is an influence to be combatted, cannot
be depended upon to aid the art.

W e have reproduced for purposes of

illustration some of the recent adver-

tisements used by the Circle and Mister

Smith's theatre. They are distinctive in

every respect, as unlike the stereotyped

theatre advertisement as it is possible to

make them.
Yet they are neat, artistic, pointed and

direct in their appeal. They make no
rash promises. They employ no super-

latives. They compare favorably, more
than favorably, with the advertising of

such familiar institutions as Tiffany.
Gorman, Field and others that have be-
come nationally known because of the
excellent advertising given them.
When motion picture theatre adver-

tising on a national scale reaches the
standard set by McCormick's work tin-

estate of the screen will have been raised
materially. That body of reserved,
cynical scoffers which has looked down
upon the motion picture since its incep-
tion will have been brought into line,

converted into supporters. Their sup-
port, by the way, will be sincere and
productive of great good.

It is worth every exhibitor's time to

make the effort.

THEATRE

LOUISE GLAUM
"The Lone Wolf's Daughter"

LOUIS JOSEPH VANCE
Mto * "THi: UWK »OLF- mm* "FALSE VACmV

A sharply pointed appeal is made in Mr.
McCormick's clever arrangement of

star and drawing.
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Song Hit Aids Feature
In Strand Window Work

The prevalent custom of publish-

ing a song in connection with mo-
tion picture features, said musical
number purported to have been
written by the star and bearing a

portrait upon the cover, has fallen a

little short of expectations chiefly

because but few of the songs became
popular. Exhibitors lacking the

originality to overcome this obstacle

have discarded the song as an ex-

ploitation measure. They will be in-

terested in the account of one
exhibitor who did not "give up."

The photograph which accompanies
this discussion shows the window of a

music store in Birmingham, Ala., in

which city is also located the Strand
theatre, where "On With the Dance," the

Paramount Artcraft production, was re-

cently exhibited.

The management of the theatre, doubt-

less discouraged in the use of songs pub-
lished in connection with features,

abandoned the custom and effected his

tie-up with "Dardanclla," one of the most
successful recent popular compositions.

A local music store had devoted a

window to the display of copies of the

song. An attractive cover heightens the

power of the display, drawing attention

from the passerby with great success.

A cutout of Mae Murray, star of the

picture, in dancing costume, was
mounted and placed in the window, a

simply worded card giving the neces-

sary information as to the place of its

exhibition.

"Dardanella" is being played by prac-

tically every dance orchestra in the

country. Dancers, especially, are famil-

iar with it. Furthermore, several manu-
facturers of phonograph records and
piano rolls have issued versions of it,

vocal and instrumental.

A cutout of Mae Murray in "On With
the Dance" was used to advantage in

a music store window at Birmingham,
Ala.

"On With the Dance" is a title that
implies both dancing and music.
The tie-up, obviously, was as effective

as though the title of the song had been
the same as that of the picture.

A solution of the song-picture prob-
lem is thus presented. It should be
widely adopted.

Plot of Play Hinted
In Alhambra Display

To tell just enough, and not too
much, of the plot of a play has been
for a long time one of the most deli-

cate tasks of the motion picture ad-
vertiser. Numerous theories have
been advanced as to the establishing
of the exact dividing line between
too much and not enough. But these
have been theories only. A working
solution is welcome.

Pictures have solved the problem for

the Alhambra theatre, Milwaukee, Wis.,

insofar at least as the lobby is con-
cerned, as will be seen in the photo-
graph of the Alhambra lobby interior

which is reproduced herewith.
Norma Talmadge's recent First Na-

tional publication, "A Daughter of Two
Worlds," was the picture upon the

screen when the present display was
used in the space directly over the en-

trance to the theatre, a space, by the

way, which the Alhambra is one of the

few theatres to use effectually.

By constructing two frames for pic-

tures of the star in both of the charac-
ters she portrays in the picture, provid-
ing lights for these frames and adding
painted scenes expressing the two phases
of life represented in the picture by the

two characters as background, an effect

.which is highly informative as well as

decorative has been obtained.
The photograph tells the story rather

well. It is apparent that the person who
looks even momentarily at the display
is certain to gather a clear impression
of the plot which is the picture's basis.

Who has a better solution of the copy
problem?

Mikado House Organ
Has Snap and Humor

From the Mikado theatre, Manitowoc,
Wis., we have just received a little

bundle of the house organs published by
the management each week, four-page
folders that compare favorably with any-
thing of like nature that has come to

our attention.

The front cover is neatly printed,
with the theatre name in pseudo-Jap-
anese lettering. The inner pages carry
the annuoncements for the week, with
peppery, intimate paragraphs in ten-
point, insuring their reading.

The back cover is the best of all.

"The back page is blank—Don't read
it." says a line upon the front page,
which of course makes sure that every
body will turn back just to see if it

really is blank.
It is not.

Under the heading, "The Comedy
Colluin," the gentleman who makes up
the program chats humorously and
pointedly of subjects that people like to

read about. Local topics of interest are
discussed, not in the general style typi-

cal of the house organ, but pointedly
and critically, a saving grace of humor
heightening the effect of the whole.

It is a safe venture to state that peo-
ple read the program when they get a
chance, whether or not they attend the
theatre. And it is certain that a num-
ber of readings will make patrons of any
of them.

Huck Finn" Pie

During the engagement of "Huckle-
berry Finn" at the Southern theatre,

Columbus. O., the menus at several
cafes in the city were rubber stamped
in red ink, "Huckleberry Finn Apple
Pie." A subline told where the picture

might be seen.
Variations are plentiful.

The idea is splendid.
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Select Press Book Has
Staple Service Design

The feeling of satisfaction that

follows the doing of an original and

unusual thing is pleasant, stimulat-

ing and conducive to extended effort.

But in the majority of cases the un-

usual and original thing is not done
daily. The feeling of security that

goes with the knowledge that a

necessary thing can be done in high

grade manner at any time, and re-

peatedly, is less keen but more de-

sirable. It is a valuable feeling for

the advertiser to have.

From the Select press book the Ottoway
theatre. Charleston, S. C, made up
this four column design

The press books issued by the Select

Pictures Corporation with their attrac-

tions remove from the exhibitor's mind

any question as to the advertising of

those attractions in acceptable and at-

tractive manner.

The single design, a staple design

which may be used repeatedly without

tiring the reader, that is reproduced

herewith, this time in connection with

"She Loves and Lies." which played re-

cently at the Ottoway theatre, Charles-

ton, S. C. is worth money to the ex-

hibitor.

When the picture is booked the ex-

hibitor who does his own advertising,

or the advertising man who does it for

him, is assured that he will have the

essential big advertisement upon which

the campaign that is conducted will be

hung. He is then at liberty to use his

imagination freely upon the other units

to be employed.
Such service is remarkable and of in-

estimable value. So long as press books
are to be published, and affairs have
reached such a stage that the company
which does not publish them can hardly
expect to sell films, they should be prac-

tical. That adjective fitly describes the

Select product.

Butte Campaign Stamps Locklear
Film as Exploitation Stimulant

That "The Great Air Robbery," the
Universal feature starring Lieut. Ormer
Locklear, deserves a place alongside of

"Better Times," 'Checkers," "The
Miracle Man," "Broken Blossoms" and
"Eyes of Youth," as especially valuable

contributions to film history because of

marked influence upon exhibitorial ad-
vertising is now an established fact, the

account of the exploitation campaign
condutced for the picture's engagement
at the Ansonia theatre, Butte, Mont.,
serving as final proof.
The campaign described in these col-

umns last week, instituted during the
run of the play at the Band Box theatre,
Chicago, was the first really big enter-
prise of the sort to be conducted in
connection with the feature. It stands
out as one of the few really big ex-
ploitation campaigns of Chicago history.
But Chicago is not Butte, Mont., and

there was reason to doubt that the great
success met with in the bigger city could
be duplicated in the less thickly popu-
lated communities.
Now from Butte arrives the informa-

tion that all attendance records at the
Ansonia theatre were broken when the
picture was shown for four days. Accom-
panying that information comes photo-
graphs of some of the events that took
place, mishandling in the mails unfor-
tunately rendering some of them impos-
sible of reproduction.
The one that came through without

damage, presented herewith, shows the
exterior of the theatre and the street-

wide sign that announced the attraction
to all who passed that way.
The intensive campaign which Paul

DeMordaunt. manager of the Ansonia.
put into operation is not fittingly mir-
rored by the single reproduction.
Two aviators were present, taking

turns in flying over the city and the
surrounding country, as. well as neigh-
boring communities from which patron-
age might be drawn. Flights were made
almost continuously throughout the dura-
tion of the campaign, suitable literature
being distributed liberally.

The result was that mentioned above,
the breaking of all records at the An-
sonia. a theatre which, if this campaign
may be taken as indicative of the gen-
eral practice, advertises extensively and
intelligently at all times.
There is a distinctly beneficial effect

which should be credited to the pro-
ducers of pictures which allow of ex-
ploitation measures of this magnitude.
It is a benefit that endures after the pic-
ture itself has become merely a memory.
The Universal exploitation men

throughout the country have evidenced
their willingness to co-operate in work
of this nature. With the backing of their
organization they are in a position to
render the exhibitor invaluable aid.

The exhibitor who does not avail him-
self of the aid thus proffered is, to put
it mildly, short sighted. He is refusing
a helping hand that may not always be
extended with the same hearty invita-
tion to join in a concerted effort to make
money.

Following the publication and circu-
lation of each picture of this nature ex-
hibitor advertising as an institution
shows unmistakable evidence of the in-

fluence wielded. There is a heightened
confidence which leads to extended
effort. And the extended effort invari-
ably results in better advertising of
every- variety.

"The Great Air Robbery," for the pro-
duction of which the obvious exploita-
tion possibilities was doubtless in a meas-
ure responsible, is a picture to be
recorded in red letters in the advertiser's
records.

ROBBE fx

Scene in front of the Ansonia theatre, Butte, Mont., where an unusual campaign
was conducted for "The Great Air Robbery."
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Columbus Exhibitor's Page Ads
Among the Best Being Printed

Grinnell Printers Aid
Exhibitor Advertisers

Exhibitors who read this department,
ever anxious tq take advantage of the

suggestions offered, run true to form in

commenting upon the excellent page
advertisements which have come to be

looked upon as the usual thing in the

advertising of Will D. Harris, manager
of the Grand theatre, Columbus, O.
There is probably no series of advertise-

ments being printed that maintain a

higher average.
Mr. Harris' advertisements are, in the

first place, well drawn. He is not afraid

to give space to figures that he believes

are worthy of it. And he improvises
figures that rightly lay claim to that

merit.

To point up these statements we have
reproduced two recent pages, each re-

markable in its own way, and each rep-

resentative of the fine work that is done
daily and weekly.
On Linclon's Birthday, for example,

Mr. Harris began at the beginning and
booked two pictures that were especially

well suited to the occasion. "Soldiers of

Fortune," the Realart picturization of

Richard Harding Davis' novel, is thor-

oughly American in theme and spirit.

Democracy is one of the strong notes in

its make-up.
"The Land of Opportunity," the Ralph

Ince production distributed by Select as

the first unit in the Americanization
series recently announced to counteract
the general unrest, was another ideal se-

lection for a Lincoln's Birthday program.
In this one Abraham Lincoln is one of

the characters.
Assured, as he obviously was, that his

program would measure up to the de-
mands of the occasion, Mr. Harris went
into the advertising campaign w: ell

equipped. He had confidence in his

product, which is the most valuable as-
set that any advertiser can possess.
The full page which appeared as one

of the factors in this campaign is repro-
duced herewith. It is a fine example of
well-prepared and well-printed advertis-
ing. If designers and printers every-

where maintained this standard there
would be less room for the frequently
heard complaint against motion picture

theatre advertising. ,.

CELEBRATING LINCOLN} BIRTHDAY AT THE

GRAND THEATRE
WILL O. MAORI i, LESSEE MANACfP

ALL WEEK STARTING SUNDAY—
The p«cHjre rhai

tfmbodteS rr» Spirit
(

oP Lincoln— rhe

April ofAmerica.

THE
Jand

A page bought outright by Will D. Har-
ris, manager of the Grand theatre,
Columbus, O., and utilized in masterly
manner.

SHOWS STAPT AT 1*3- 5-7-9 P.M.
PPICES 25< 35<AND50< PLUS WAP TAX.

Another excellent page used on Lin-

coln's Birthday by Will D. Harris,

manager of the Grand theatre, Colum-
bus, O.

I'pon another occasion, during the ex-

hibition of "Male and Female," Cecil B.

DeMille's Paramount Artcraft produc-
tion, Mr. Harris bought an entire page,

used it with discretion, and created the

typical amusement section that is also

reproduced herewith. A one-time news-
paper man, Mr. Harris had little difficulty

in preparing the copy for the page.
Labeling the page "Picture Events at

the Grand," he got the value of the ad-
vertisement, the publicity and the page
form. It was as though the writer who
conducted the amusement section had
devoted the whole department to the

Grand. And it cost only what the page
cost.

But Mr. Harris sticks to no set method.
A little while ago we reproduced speci-

mens of the double-page spread with
which he exploited "Pinto." Mabel Nor-
mand's Goldwyn production. That was
also typical of the "big man," the man
who is not afraid to go to great lengths
to obtain great results.

His work has long been one of the
prominent features of Columbus adver-
tising, and Columbus advertising has
long been considered among the best in

the country.
Exhibitors who read and gain from

their reading should not fail to study
carefully all that they see written upon
the subject of Mr. Harris' Grand theatre
advertising. It is of the best. It is ad-
vertising that brings results, else it could
not be continued upon such lavish scale.

The big truth behind all advertising
is back of that statement. The test of
advertising, regardless of its pictorial or
theoretical merit, is its money value.
When a theatre is observed continuing
big scale advertising week after week
and month after month .it can mean but
one thing—that that advertising is not
only paying for itself, but leaving a com-
fortable profit besides.

The successful exhibitor-adver-
tiser, upon being complimented upon
a layout, accepts with justifiable
pride the praise offered and feels
better for the offering. It is natural
to wonder, inasmuch as no exhib-
itor was ever known to say, "My
printer did most of it," just what that
advertiser says to his printer when
he sees him next. It is natural

—

and interesting.

Unless the general indications are at
fault, and they seldom are in such cases,
the printers who have in charge the ad-
vertising of theatres in Grinnell, la., a
representative middle-size Iowa city, are
heartily in sympathy with the exhibitors
whose work they put in final form. And
it follows, since the good work is con-
sistently kept up, that the exhibitors are
not ungrateful.
We have reproduced, because the

whole page was so mutilated that it could
not be reproduced in its entirety, one of
the single column type advertisements
which made up a part of a full page re-

cently used by the Lyric theatre. It is

a fair specimen of Grinnell advertising,
neither the best nor the poorest, but
representative.

By the make-up that has been given
the advertisement it has benefited
greatly. A careful reading of the copy
will disclose weaknesses that should not
be credited to the printer. They are,

doubtless, weaknesses of copy.

® He >\as a bacJc-conntry ®
(§) ridler! (§)

® ©)^ lie became Society I pet! ^
lie eacvtfleed all lor love

(Q)
Of liis sKtcj •!

((§) How difi he redeem him- ^)
<§) "el" |§

H|
WILLI A M FOX PRESENTS g

9 WILLIAM FARNUM j
m IN §
© HEART

||

STRINGS
(§) ©
(g)

\ liig Sacrifice of Brother

6=\ lor Sister /^s

T VDTf
® ®
| Wednesday and §
I

Thursday g
The printer employed stock material in-

telligently in making up this single-
column announcement for the Lyric
theatre, Grinnell, la.
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Blank's Strand Advertisements
Make Most of Timely Production

The national resentment against the
Eighteenth Amendment, a resentment
shared by the majority of those who
are actually in favor of prohibition, was
excellently capitalized in the advertise-

ments used by A. H. Blank's Strand
theatre, Omaha, Neb., during the en-

gagement of "The Six Best Cellars," a

recent Paramount Artcraft production
starring Bryant Washburn.
Two of the advertisements are repro-

duced herewith, advertisements that have

great attention value and are certain to

have been carefully read by practically
every reader who scanned the page-,
upon which they appeared.
Back 'of the individual effort of the

Strand management, an effort that was

People who never thought about liquor

before the country went dry were at-

tracted by this display from the Strand,

Omaha, Neb.

A timely and well drawn upright used by
A. H. Blank's Strand theatre, Omaha,
for "The Six Best Cellars."

X
doubtless rewarded by big business dur-

ing the run of the picture, may be seen

a praiseworthy appreciation of the ex-

hibitor's demands by the producing com-

pany. In presenting the exhibiting

branch of the industry with a picture

with such obvious box office qualities as

"The Six Best Cellars," the Famous
Players-Lasky took the first step toward
what should culminate in a successful

day's business for the wisely advertising

exhibitor.

The Strand advertising manager real-

ized fully the possibilities of the attrac-

tion in hand. He made an exceptional

effort to create a striking series of ad-

vertisements, confident that the timeli-

ness of the picture was sufficient cause

for the unusual lengths to which the

advertising campaign was carried.

All of which brings us down to a dis-

cussion of timeliness as a quality which

makes for box office value.

The newspapers should be watched
closely by every exhibitor who adver-

tises. In almost every issue there is a

feature story based upon a theme which

will be found identical with that of some
picture which is currently available.

Election pictures are always available

at election time.

Great results can be obtained by the

intelligent use of and advertising for fea-

tures based upon suffrage when the pa-

pers are crying up the equal rights

question.

Prize fights, labor difficulties, race
riots, etc., all the subjects which make
for scare heads in daily publications, may
be capitalized by the exhibitor who
quickly associates the events with a cur-
rent attraction, promptly obtains that
production for his theatre, and adver-
tises as intelligently as did the Strand
advertising man.
Not all of these subjects will be as

enduring in popularity nor as widely
discussed as the prohibition question,
but they are frequently so linked up with
current film publications that the watch-
ful exhibitor can make capital of them
while the interest is warm.
The exhibitor who takes advantage of

this opportunity when it is presented
is assured of box office returns ample
to justify the work necessitated. Further,
he is assured of an added admiration
for his clientele for his enterprise.
These things are valuable. They are

worthy of the effort necessary to bring
them into beine.

'Original Film Fan"
Publicity Stunt Good

From the headquarters of the Fa-
mous Players-Lasky Corp., has been
received an account of a publicity

enterprise that should be found prac-
tical and profitable by any exhibitor
who sees fit to put it into operation.

In the account submitted, which
follows without alteration, is given
the best evidence of its practicality,

the story of its success in Cincin-
nati. Exhibitors will do well to read
it to the end. It contains a genuine
idea.

If hundreds of exhibitors don't use
this stunt, in one way or another, we're
mistaken. Paramount Artcraft hasn't

copyrighted it and offers the suggestion
for what it's worth to any exhibitor

trying to put over a big, elaborate pic-

ture. The stunt was originated for the

Cincinnati engagement of "Every-
woman," at the Strand theatre, by the

exploitation department of the Cincin-

nati Famous Players-Lasky office. The
simplicity of the idea is its big point. It

will get newspaper space where pub-
licity is hard to get—as it is in Cincin-

nati.

The idea is this:

Start a search for the "original motion
picture fans" in your town. At this time,

due to the twenty-fifth anniversary of

the event, the presentation of the first

photoplay is receiving much publicity.

A reproduction of this first photoplay,
"Miss Jerry," is included in the Par-

amount magazine released Feb. lo. Get
the idea? Try to find the film fans in

your town who saw "Miss Jerry" 25

years ago. And when you get their

names—you'll find one or two surely

—

give them a special party, showing the

"Miss Jerry" from the Paramount Maga-
zine and in contrast show them your

latest, biggest production of the silent

art. Simple!
In Cincinnati to work up publicity for

"Everywoman," a month in advance of

the engagement at the Strand, the

"search for the original fans" was sprung.

The papers saw the possibilities of good
"human interest" copy and ran the an-

nouncement that Manager Fred Strief,

of the Famous Players-Lasky Cincin-
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America Theatre, Denver, Makes
Capital of Stills From Features

74 1

III-'

"

CLARA KIMBALL YOUNG
"EYESOF YOUTH"

::;.„ PLAYING ALL THIS WEEK 1

v CDenver's Finest Theater *

America
• C^lways Worth While

A striking pictorial effect lends dignity

to this four column design from the

American theatre, Denver, Colo.

nati office would give a party in the ex-

change "private theatre" for the original

fans, showing them again, for old time's

sake, "Miss Jerry" and then comparing

it with "Everywoman," the most lavish

production of the day, the supreme height

of the screen art. As fast as the mails

could carry them, several letters were

received from "original fans." They fur-

nished splendid "copy" for the papers.

One man, Jacob Jordan of Covington.
Ky., wrote that he saw "Miss Jerry" 25
years ago at Cincinnati and that since

then he hasn't missed more than two
nights a week at a picture show.
The Cincinnati Post sent a photogra-

pher to get the man's picture and inter-

view him. Mrs. Frank Bennett wrote
that she saw "Miss Jerry" and had her
son with her. He is now 34 years old
and works for a railroad. So they'll use
their passes to come to Cincinnati to see

"Everywoman." That's long-distance
pulling!

Attorney J. A. Mingus, well known in

Cincinnati, another "original fan," tells

(the Times-Star carried this interview)
of seeing "Miss Jerry" and how it puz-
zled the populace. Everybody left the
old Heck Dime Museum in Cincinnati
feeling they had been buncoed—they
though the picture must be a fake and
that real, live actors were doing the act-

ing and were reflected on the screen in

some trick way. Other interviews proved
space getters in the papers, each referring

to the special party to see "Every-
woman," the most lavish film to be con-
trasted with most crude and original

picture.

Making your publicity "news" so the
newspapers will not only carry it, but
want it enough to send out for photos,
is the real wedge to open the columns
in towns where the papers are "tight."

In Cincinnati the stunt was lengthened
out by getting a lettet from Alexander
Black, who "produced" "Miss Jerry" a
quarter century ago. He congratulated
the "original and faithful fans" of Cin-
cinnati.

Perhaps the best use to which the stills

available at exchanges has been put to

date is to be seen jn the advertisements

published by the America theatre, Den-
ver, Colo., one of the leaders in theatre

advertising in a city where the motion
picture theatre has attained marked de-

velopment.

Two of the recent America advertise-

ments especially notable because of the

remarkable use of stills that has been

made are reproduced herewith. They are

not the best advertisements printed in

this department, but they arc undeniably

excellent when the manner of their

preparation is realized.

• No high-salaried artist is employed
for the laying out or designing of the

America theatre displays. And only

an artist of the best qualifications could

be expected to turn out work surpassing

that done in behalf of the America.

Believing, evidently, in the tried and
attested principle that pictures are the

best medium for advertising pictures, a

premise that is unassailable, the man-
agement makes it a point to obtain

numerous stills from every picture
booked as far in advance of playing date
as possible.

The gentleman who prepares the copy
for the engraver then acquaints himself
with the nature of the production as a

whole, picks out the salient points,

selects the photographs that will serve
best as illustrations and contain the most
powerful appeal, and makes up the
layout.

Actual copy is used sparingly.

In this is shown an appreciation of a

condition that should be made public.

Motion picture theatres have seriously
over-written their attractions in the past.

They have said so much about each pro-
duction that they have exhausted the

dictionary in so far as the vocabulary
of the general public is concerned.
Readers have waded through oceans

of trite phraseology, seeking to learn the
facts regarding motion picture attrac-
tions that could have been written better
and more effectively in on tenth of the
sentences used.

Readers are human. They tire of
groping their way throuh endless
lengths of purposeless hyperbole. They
cease, after a time, to read more than
the name of the star and the picture.
There is danger in this.

The selling argument is legitimate. It

is essential to the box office. Without
it a certain amount of business can be
done, of course, but with it that amount
can be multiplied indefinitely.

Stills are becoming more important
every day.
With the recently indicated editorial

tendency toward their use in newspapers
the producing units have given still

cameramen further liberty in their work.
More and better stills are offered with
each new production.

Exhibitors who wish to make the most
of these should take advantage of the
suggestion offered in the America adver-
tisements.

The Color Section

The Adams Theatre Company, operat-
ing twenty-two theatres in Iowa towns,
recently used a full page in the color sec-

tion of the Des Moines Register, the most
widely circulated Iowa publication, to
advertise their organization.
Under the heading, "Making Motion

Picture History in Iowa," a splendid lay-

out of theatre photographs was run, with
only a few words of copy, that passed
for editorial comment, accompanying.

.

Photographs of three officers of the
company appeared at the top of the page,

one of the best of its kind ever printed.

The America theatre, Denver, makes the most of stills provided with "Flame of

the Desert" in this powerful half page display
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"What the Picture Did For Me"
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1919

You are especially invited to contribute regularly to this department.

It is • co-operative service FOR THE BENEFIT OF EXHIBITORS.
TELL US WHAT THE PICTURE DID FOR YOU and read in the HERALD every week what the pictux.

did lot the other fellow, thereby getting the only positive guide to box office values. Address. "What The
Picture Did For Me", EXHIBITORS HERALD. 417 S. Dearborn St.. Chicago

First National

A Daughter of Two Worlds, with
Norma Talmadge.—The best Norma has
done in sometime. Ran two days to

capacity first day and the best second
day crowd I ever had. I had Soldiers

of Fortune for competition at lower
prices than mine. I should worry when
I have Norma. — E. R. McMullen.
A-Muse-U theatre, Las Cruces, N. M.

—

General patronage.

A Virtuous Vamp, with Constance
Talmadge.—A fine picture. Everyone
liked it.—W. W. Woltz, Star theatre.

Lake City, la.—Neighborhood patron-

age.

Back to God's Country, with Nell

Shipman.—Good. Full of heart appeal.

Much better than the average picture.—
Chas. H. Ryan, Garfield theatre. 2844

Madison St., Chicago, 111.

Back to God's Country, with Nell

Shipman.—Great. Broke all records,

and pleased everyone.—L. M. Kuhns.
Gibson theatre, Gibson, N. M.—Mining-

Camp patronage.

In Old Kentucky, with Anita Stewart.

—A powerful drawing card. Picture

well produced. For attendance broke
even all Mary Pickford's records. No
man can go wrong on this subject—
Fred Cosman, Electric theatre. St. Jo-
seph, Mo.
Daddy Long Legs, with Mary Pick-

ford.—One of the best pictures we ever

played. Draws much better and pleased

better than Mickey.—Electric theatre.

Arenzville, 111.—Neighborhood patron-

age.

The Twilight Baby, with Lloyd Ham-
ilton.—This comedy pleased everyone.

Had fine business for two days. There
is some good original stuff in Twilight

Baby.—Fred McCoy, Liberty theatre.

Ft. Scott, Kans.—Neighborhood patron-

age.

A Midnight Romance, with Anita

Stewart.—On the strength of the satis-

faction that Virtuous Wives gave which
I played a week before. Midnight Ro-
mance drew a full house. Although it is

not quite as good as Virtuous Wives it

gave satisfaction.—A. C. Klug, Empress
theatre, Zumbrota. Minn.—General pa-

tronage.

Daddy Long Legs, with Mary Pick-

ford.—Very good. Boost high. Ran it

two days with pretty fair business.

—

R. M. Parkhurst. Empire theatre. Har-
risburg, Ark.—Small town patronage.

Two Weeks, with Constance Tal-

madge.—Splendid comedy with this star

who is becoming a greater drawing
power in each publication. Conway
Tearle. George Fawcett and Templar
Saxe give splendid support.—W. Griffith

Mitchell. Majestic Gardens, Kalamazoo.
Mich.—General patronage.

A Day's Pleasure, with Charlie Chap-
lin.—Did poor business, and it surely
wasn't what was expected of Charlie.

—

Wm. Haight, Orpheum theatre. Living-
ston, Mont.—Neighborhood patronage.

Heart o' the Hills, with Mary Pick-
ford.—A fine picture. Better than The
Hoodlum. Good business in spite of

bad weather.—W. W. Woltz, Star the-

atre. Lake City, la.—Neighborhood pat-

ronage.

Auction of Souls, with Aurora Mar-
diganian.—Very good picture. It tells

facts I believe.—A. C. Klug. Empress
theatre. Zumbrota, Minn.—General pat-

ronage.

JILIA FAYE
In a blonde wig as she appears in Cecil

B. De Mille's picture, "Why Change Your
Wife," a Paramount Artcralt production.

The Greatest Question, a D. W. Grif-

fith production.—It's a good picture well

done, but I have run a number of regu-

lar pictures that are just as good.
Charged 2Sc and 55c and had a good
house two days, but they "hollered"

coming out.—E. R. McMullen, A-Muse-
U theatre. Las Cruces, N. M.—General

patronage.

Two Weeks, with Constance Tal-

madge.—Good star, and good picture

makes this production well worth the

time and money to run. Everyone
pleased. Good crowds for two days.

—

Joseph Adcock. Grand theatre, Prince-

ton, Ind.—Elite patronage.

The Hushed Hour, with Blanche

Sweet.—Pleased only 50 per cent for us.

Do not advance prices.—C. T. Metcalf,
Opera House, Greenfield, 111.—Small
town patronage.

Sunnyside, with Charlie Chaplin.

—

Some exhibitors didn't like it, but it

drew well for me. I consider it as good
as he makes, and I've used them all.

—

G. Nutter, Royal theatre, Republic,
Kans.—General patronage.

Two Weeks, with Constance Tal-
madge.—This one sure pulled them in.

Full of spice, yet clean.—Chas. H. Ryan.
Garfield theatre. Chicago, 111.

The Beauty Market, with Katherine
MacDonald.—It's a mighty good pic-

ture. Not the same old stuff. There is

something different about it. Give Miss
MacDonald a year and she will top them
all. Plaved two days to extra good
business.—E. R. McMullen. A-Muse-U
theatre, Las Cruces, N. M.—General
patronage.

The Hoodlum, with Mary Pickford.

—

To good business in stormy weather.
Some liked this one better than Daddy
Long Legs, but they all say both pic-

tures are good.—Peter Krauth. Denison
theatre, Denison, la. — Neighborhood
patronage.

Bill Apperson's Boy, with Jack Pick-
ford.—This is a dandy. Got them in on
bad night.—Jessup & Nagle, Dixie the-

atre, Clay Center, Nebr.—Neighborhood
patronage.

The Hoodlum, with Mary Pickford.

—

There is more good characterization in

these six reels of comedy and pathos
than we have seen for some time. It

will get the business, if exploited.

Weather cold. Fair business.—H. J.

Longaker. Howard theatre. Alexandria,
Minn.—Neighborhood patronage.

Her Kingdom of Dreams, with Anita
Stewart.—Star has been seen in better

productions. Fair business. Patrons
not wild about picture.—J. R. Pratt.

Gem theatre, Fulton, Mo.—Neighbor-
hood patronage.

The Hoodlum, with Mary Pickford.

—

Very good.—L. M. Kuhns. Gibson the-

atre' Gibson, N. M.—Mining Camp pat-

ronage.

Virtuous Wives, with Anita Stewart.

—This is very good. Drew fairly well.

—A. C. Klug, Empress theatre, Zum-
brota, Minn.—General patronage.

Daddy Long Legs, with Mary Pick-

ford.—.\ good show. Patrons well

pleased. Fair business.—R. E. Atkins.

Lyric theatre, Elkville. Ill —Small town
patronage.

Fox
Shod With Fire, with William Rus-

seL—To S. R. O. A very good produc-

tion. You cannot go wrong with this

one.—Knickerbocker theatre. Jefferson

& Belle Isle Bridge, Detroit. Mich-
Neighborhood patronage.
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NEW FOX DARK-STAGE IN HOLLYWOOD

This is the first photograph of this structure, which is the largest of its kind in

Hollywood. It is 220 feet long, 75 feet wide and 25 feet high. It is one of the
biggest studio stages in the industry and marks a change in the producing
activities on the coast from natural daylight to all artificial light.

Wings of the Morning, with William
Farnum.—An all round good picture.
Business good.—A Rabogliatti, Martin
theatre, Globe, Ariz.

Sacred Silence, with William Russell.
—Very good. Business good.—E. N.
Brown, Stocking theatre, Grand Rap-
ids, Mich.—Neighborhood patronage.

The Cyclone, with Tom Mix.—A much
better picture for Mix to work in than
The Feud. Mix does a lot of good
horse riding. Climax is a thriller. Our
second day is not holding up on the
Farnum and Mix series of pictures.

—

Chas. H. Ryan, Garfield theatre, 2844
Madison St., Chicago, 111.—Neighbor-
hood patronage.

Heart Strings, with William Farnum.
—Very good. Poor business.—L. L.
Lewis, Gem theatre, Pocahontas, Ark.

—

Neighborhood patronage.

The Lone Star Ranger, with William
Farnum.—Great picture. Star at his

best. Had good business at advanced
prices. You can't go wrong on Far-
num.—Ethel M. Huber, Opera House,
Camp Point, 111.—Small town patron-
age.

Checkers, with a special cast.—Very
good. Business big for two days.—A.
Rabogliatti, Martin theatre, Globe, Ariz.

Wings of the Morning, with William
Farnum.—A wonderful picture and one
it will pay you not to miss. Many pa-
trons complimented the theatre for get-
ting it.—C. F. Hancock, Lyric theatre,
Stuart, Fla.—Small town patronage.

Wings of the Morning, with William
Farnum.—Did very well with this one.
The lead's good. Rest of the cast just

fair. Mob scenes awful.—Knickerbocker
theatre, Detroit, Mich.—Neighborhood
patronage.

The Winning Stroke, with George
Walsh.—Fair Walsh subject. Not so
many stunts as in his previous releases.

—Teufel & Pfetcher, Isis theatre, Rose-
ville, 111.—General patronage.

The Speed Maniac, with Tom Mix.—
Best Mix picture to date. Good busi-

ness.—L. L. Lewis, Gem theatre, Poca-
hontas. Ark.—Neighborhood patronage.

Cheating Herself, with Peggy Hyland.
—A nice program picture with consid-
erable comedy.—Harry Hobolth, Max-
ine theatre, Imlay City, Mich.—Small
town patronage.

Faith, with Peggy Hyland.—A very
pretty and pleasing picture. You can
show this one to any audience.—Peter
Krauth, Denison theatre, Denison, la.

—

Neighborhood patronage.

Tin Pan Alley, with Albert Ray and
Elinor Fair.—A good little picture, but
so light there was nothing to it. Ab-
solutely no business on such as these.

—

Wm. Haight, Orpheum theatre, Living-
ston, Mont.—Neighborhood patronage.

Putting One Over, with George
Walsh.—Good. Am building up busi-

ness with Walsh. Clever sta-r.—Ethel
M. Huber, Opera House, Camp Point,
111.—Small town patronage.

Eastward Ho, with William Russell.
—Very good. Can't go wrong with a
little extra advertising. Will satisfy all.

—Derby theatre, Derby, Conn.

Broken Commandments, with Gladys
Brockwell.—Good enough for a pro-
gram picture.—Harry Hobolth, Maxine
theatre, Imlay City, Mich.—Small town
patronage.

The Last of the Duanes, with William
Farnum.—Exceptionally good picture.
Drew a big house and pleased.—Peter
Krauth, Denison theatre, Denison, la.

—

Neighborhood patronage.

The Lincoln Highwayman, with Will-
iam Russell.—The picture was well
liked, but Russell is no drawing card
unless in Western stuff in my house.
Raised price or would have lost money.
—William Haight, Orpheum theatre,

Livingston, Mont.—Neighborhood pat-

ronage.

Rose of the West, with Madlaine,
Traverse.—Good western picture. Lots
of thrills and suspense. My patrons like

this actress very much.—Ethel M. Hu-
ber, Opera House, Camp Point, 111.

—

Small town patronage.

The Web of Chance, with Peggy Hy-
land.—A clever comedy that holds in-

terest to the last.—C. F. Hancock,
Lyric theatre, Stuart, Fla.—Small town
patronage.

A Girl in Bohemia, with Peggy Hy-
land.—Another flivver. Our patrons are
getting tired of this class of machine
made features.— Pfeiffer Bros., Opera
House, Kenton, Ohio.—General patron-
age.

The Winning Stroke, with George
Walsh.—Best Walsh yet. No unneces-
sary acrobatics. Thrilling boat race.

—

Fred W. Wells, Star theatre, Milford.
Mich.—Small town patronage.

Last of Duanes, with William Far-
num.—A powerful male star, in one of
Zane Gray's best stories. A big box
office attraction. Full of pep and ac-
tion.—Joseph F. Allman, Globe theatre.
Monticello, 111.—General patronage.

The Meny-Go-Round, with Peggy
Hyland.—Only fair. No favorable com-
ments.—J. R. Pratt, Gem theatre, Ful-
ton, Mo.—Neighborhood patronage.

Rough and Ready, with William Far-
num.—Real action. One that makes
your patrons grip their seats.—Kenneth
Snyder, Pastime theatre, Mapleton.
Minn.—Neighborhood patronage.

The Feud, with Tom Mix.—Tom Mix
is always well liked, but this picture did
not take like Rough Riding Romance.
He is there in Western stuff.—Wm.
Haight, Orpheum theatre, Livingston,
Mont.—Neighborhood patronage.

Hell Roaring Reform, with Tom Mix
— I think this was a good picture.—A.
C. Klug, Empress theatre, Zumbrota,
Minn.—General patronage.

Riders of the Purple Sage, with Will-
iam Farnum.—Very good Western fea-
ture. Story of Mormon life in early
days. Drew well.—L. C. Farquhar,
Opera House, Guide Rock, Nebr.

—

Family patronage.

Wolves of the Night, with William
Farnum.—A very satisfactory produc-
tion. Star very popular.—J. C. Wilson.
Star theatre, Clinton, 111.—Neighbor-
hood patronage.

Rough Riding Romance, with Tom
Mix.—A fine Western picture. Did a

good business at advanced prices.

—

Wm. Haight, Orpheum theatre, Living-
ston, Mont.—Neighborhood patronage.

I'll Say So, with George Walsh.—
Pleased some.—A. C. Klug, Empress
theatre, Zumbrota, Minn.—General pat-
ronage.

Goldwyn

The Cup of Fury, with a special cast.

—This is a real big feature. The first

of the Eminent Authors Pictures and if

the rest are as good as this, we want
them all. Business good.—Pfeiffer

Bros., Opera House, Kenton, O.—Gen-
eral patronage.

The Crimson Gardenia, with Owen
Moore.—Best thing Goldwyn ever
made, and I can't see why it has never
been billed any bigger than it has. Truly
wonderful. You can't beat it often.

—

C. Oldham, Dixie theatre, McMinnvillc.
Tenn.—Neighborhood patronage.

Shadows, with Geraldine Farrar.—

A

good picture. Good acting and will

hold the crowd. My patrons liked it.

—Jno. I. Saunders, Cheney theatre.

Cheney, Kans.—Neighborhood patron-

age.

Pinto, with Mabel Normand.—Dandy.
A good change. A little bit too much
West for us Westerners. Yet it was
good.—Jack Nash, Strand theatre,

Trinidad, Colo.—Neighborhood patron-
age.
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The Loves of Letty, with Pauline
Frederick.—This star's pictures are al-
ways good, but for some reason they
don't draw for us. Business very poor.—Pteiffer Bros., Opera House, Kenton,
O.—General patronage.

Pinto, with Mabel Normand.—Very
good. The type of picture that hits the
star. Good for an extra day's book-
ing.—Chas. H. Ryan, Garfield theatre.
Chicago, 111.

The Crimson Gardenia, with Owen
Moore.—Best Rex Beach story we have
had.—F. B. Garret, Jewel theatre,
Clarendon, Ark.—General patronage.

The Paliser Case, with Pauline Fred-
erick.—Good picture and pleased.

—

Peter Krauth, Denison theatre, Deni-
son, ' la.—Neighborhood patronage.

The Woman on the Index, with Paul-
ine Frederick.—This one was well
spoken of. My patrons like this star.

—

Jno. I. Saunders, Cheney theatre.
Cheney, Kans.—Neighborhood patron-
age.

Jubilo, with Will Rogers.—Second run
better than first. A regular screen
treat considering all the bunk we have
to use.—Jack Nash, Strand theatre,
Trinida-d, Colo.—Neighborhood patron-
age.

The City of Comrades, with Tom
Moore.—One of the really good fea-
tures. Anyone should like it. Boost
it. You can't go wrong.—G. Nutter,
Royal theatre, Republic, Kans.—General
patronage.

Leave It to Susan, with Madge Ken-
nedy.—A real picture. Boost it. Sure
to please any audience.—C. T. Metcalf.
Opera House, Greenfield, 111.—Small
town patronage.

One Week of Life, with Pauline Fred-
erick.—This picture drew fine business
against Charles Ray in Greased Light-
ning.—E. A. Bloomquist. Wisner the-
atre, Eldora, la.—Neighborhood pat-
ronage.

Strictly Confidential, with Madge
Kennedy.-—Up to Goldwyn's standard.
This is a high class picture that should
draw big anywhere. Business great
two days.—D. F. Prall, Rembert the-
atre, Longview, Tex.—Neighborhood
patronage.

The Girl From Outside, with a spe-
cial cast.—This picture pleased all. Had

PArLI\E STARKE
And \iles Welch (yes, it's really him be-
hind that beard) in the James Oliver
Cunvood story, "The Courage of Marge
O'Doone," a new Vltagraph play.

many favorable comments.—E. A.
Bloomquist, Wisner theatre, Eldora, la.—Neighborhood patronage.

All Woman, with Mae Marsh.—This
one is extra good, but title had no
drawing power.—Peters & Johnson, Lib-
erty theatre, Milligan, Nebr.—Small
town patronage.

The Girl From Outside, with a spe-
cial cast.—Big picture. Played to ca-
pacity business two days. A sure fire

drawing card.—D. F. Prall, Rembert
theatre, Longview, Tex.—Neighborhood
patronage.

The Lord Loves the Irish, with J.
Warren Kerrigan.—Settings and Irish
atmosphere fine. Good vehicle for star.
Pleased everyone.—Majestic theatre.
Grand Island. Nebr.— Neighborhood
patronage.

The Blue Bonnett, with Billie Rhodes.
—Just program picture. Handle ac-
cordingly. With the cooperation of Sal-
vation Army can be put over in fair

shape.—Fred McCoy. Liberty theatre,
Ft. Scott, Kans.—Neighborhood pat-
ronage.

Hodkinson
A Man's Man, with J. Warren Ker-

rigan.—Ran this when first offered for
a two-day run. Used it as a reissue to
big business for a one-day run. Kerri-
gan very popular at our house.—Mrs.
J. A. Dostal, Ideal theatre. Omaha.
Nebr.—Neighborhood patronage.

The Volcano, with Leah Baird.

—

Good in time of war. Lost money on
it.—S. C. Hazen, Hazen theatre. Mound
City, 111.—General patronage.

The Joyous Liar, with J. Warren
Kerrigan.—Can't say much for this one.

Just a program picture, that's all.

—

Fred McCoy, Liberty theatre. Ft. Scott,

Kans.—Neighborhood patronage.

Metro
Fair and Warmer, with May Allison.

—Best comedy-drama ever shown.—F.

B Garrett, Jewel theatre, Clarendon,
Ark.—General patronage.

Lombardi, Ltd., with Bert LytelL—

A

good picture with a good story. Played
to fair business.—Conner Bros.. Opera
House, Milton, la.—Neighborhood pat-

ronage.

Lombardi, Ltd., with Bert Lytell.

—

Very good.—L. M. Kuhns, Gibson the-

atre. Gibson. N.NM.—Mining Camp pat-

ronage.

Please Get Married, with Viola Dana.
—N. G. Through extensive advertis-

ing I got the people in at advanced
prices, but picture failed to piease. Don't
go heavy on this one. Just program
stuff. Fred McCoy. Liberty theatre. Ft.

Scott, Kans.—Neighborhood patronage.

Fair and Warmer, with May Allison.

—Best Metro picture we have ever run.

Pleased all classes and comedy situa-

tions are very good. Good crowds in

rainy weather.—Joseph Adcock. Grand
theatre, Princeton, Ind.—Elite patron-

age.

Fair and Warmer, with May Allison.

—This is the best picture of the season.

One of those classy little comedies that

pleases everyone at any price. They
will get their money's worth.—S. E. Wil-
hoit. Landers theatre. Springfield. Md.

—

Neighborhood patronage.

Easy to Make Money, with Bert
Lytell.—Good. Light entertaining pic-

ture that drew well with Arbuckle com-
edy.—A. N. Miles, Eminence theatre.

Eminence, Ky.—Small town patronage.

Fair and Warmer, with May Allison.

—This is without a doubt the best pic-

ture I ever played in my house. Sec-
ond day's business doubled first, and I

inur in the series of Booth Tarklnicton
stories for <.<>ld\v>n. the first of which
is called "Kditar and Teacher's Pet."

can bring it back to another good
house. Wonderful picture.—C. C. John-
son, Echo theatre, Great Bend, Kans.

Fair and Warmer, with May Allison.
—Good picture and good acting. Drew
well, and sure to please wherever
booked.—Empress theatre, Oklahoma
City, Okla.—General patronage.

The Man Who Stayed at Home, with
King Baggot.—Good picture, and every-
one pleased. Some thought it a war pic-

ture, but there are not any war scenes-,

only war theme.—Joseph Adcock. Grand
theatre. Princton, Ind.—Neighborhood
patronage.

The Red Lantern, with Nazimova.

—

This picture did not please nearly a*
well as The Brat. It is a Chinese play,

and is not in the class of The Brat at all.

—C. H. Powers. Auditorium theatre,

Dunsmuir. Cal.—General patronage.

Satan Junior, with Viola Dana.—This
comedy<lrama pleased everyone, and
they were not afraid to say so. Give us

more like it. Business good.—Pfeiffer

Bros., Opera House, Kenton Ohio.

—

General patronage.

The House of Gold, with Emmy
Wehlen.—A high class picture, and one
that ought to be seen by every woman
who wants to live the fullest home life.

Also every man needs to see this to

help him to make home and wife fit in

together.—Hardin Ent. Co.. Odeon
Theatre, Hardin. Mo.—General patron-

age.

The Willow Tree, with Viola Dana.—
Poor drawing card, and did not please

r>0 percent at advanced admission. Not
a special for this house.—T. C. Shipley.

Essaness theatre, Rushville. Nebr.

—

Small town patronage.

The Brat, with Nazimova.—Very good
picture, and pleased all. Joseph Ad-
cock. Grand theatre. Princeton. Ind.

—

Elite patronage.

Revelation, with Nazimova.—Fine. An
excellent Sunday picture. Good for

raise in admission. Ending should be

re-edited and part of last reel omitted
now that war is over.—T. C. Shipley.

Essaness theatre. Rushville. Nebr.

—

Small town patronage.
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The Man Who Stayed at Home, with
King Baggott.—An exceptionally good
small town feature.—J. C. Wilson, Star
theatre, Clinton, 111.—Neighborhood pat-
ronage.

Eye For Bye, with Nazimova.—A re-
markable picture that did a big busi-
ness. The dance alone is worth the
admission.—R. Ross Riley, Wigwam
theatre, Oberlin, Kans.—Small town
patronage.

Please Get Married, with Viola Dana.
—Nothing but unfavorable comments.
Poor business at advanced prices.—L. A.
Tomlin, Liberty theatre, Easton, III.

—

N'cighborhod patronage.

Full of Pep, with Hale Hamilton-
Good program picture.—D. M. Kuhns,
Gibson theatre, Gibson, N. M.—Mining
Gamp patronage.

The Blind Man's Eyes, with Bert
Lytell.—Like all Lytell's pictures we
have played. Never fail to please.

—

Hardin Ent. Co., Odeon theatre, Har-
din, Mo.—General patronage.

The Trail To Yesterday, with Bert
Lytell.—A good Western. They like

Lytell.—J. L. Meyers, Liberty theatre.
Ivesdale, 111.—Small town patronage.

One Thing-at-a-Time o' Day, with
Bert Lytell.—Very good.—L. M. Kuhns.
Gibson theatre, Gibson, N. M.—Mining
Camp patronage.

Paramount Artcraft

What's Your Husband Doing? with
Douglas McLean and Doris May.—This
is certainly a winner. Pleased a good
house, and they did not fail to tell me
how much they liked it. Am waiting for
more like it.—P. E. Morris, Regent
theatre, Cleveland, Miss.—Neighborhood
patronage.

Told in the Hills, with Robert War-
wick.—One of Warwick's best. A real
picture. Pleased everyone.—C. Peter-
son, Windsor, Hampton, la.—General
patronage.

The Miracle Man, with a special cast.
—Comments and praise from people who
know a picture when they see one indi-
cates this to be the best picture we have
ever run. Acting most wonderful I

have ever seen. It is hard for one to
decide which character did the best act-
ing.—C. Oldham, Dixie theatre, Mr
Minnville, Tenn.—Neighborhood pat-
ronage.

23y2 Hours Leave, with Douglas Mc-
Lean and Doris May.—The best com-
edy I ever saw. Knocked them down
for two davs. Everybody remarked
about it. Drew better than Every-
woman.—Jack Nash, Strand theatre.
Trinidad, Colo.—Neighborhood patron-
age.

Too Much Johnson, with Bryant
Washburn.—Only fair picture. Noth-
ing like we expected.—J. W. Smith. Em-
press theatre, Beresford, S. D.—Neigh-
borhood patronage.

The Love Burglar, with Wallace
Reid.—Very good.—L. M. Kuhns. Gib-
son theatre, Gibson, N. M.—Mining
Camp patronage.

Other Men's Wives, with Dorothy
Dalton.—Good picture. Dalton more
popular with each picture.—Majestic
theatre, Grand Island, Nebr.—Neighbor-
hood patronage.

The Money Corral, with William S.

Hart.—Good production. Star has won-
derful following and never fails to

please.—J. R. Pratt. Gem theatre. Ful-
ton, Mo.—Neighborhood patronage.

Knickerbocker Buckeroo, with Doug-
las Fairbanks.—Big business. Sadly
disappointed. Star has big following,

but the production was a farce.—J. R.

Larry Semon; the Vitagraph Comedian
before he began to pose for the cam-
era, was a cartoonist on New York
papers. This is how he thinks he
looks.

Pratt, Gem theatre, Fulton, Mo.

—

Neighborhood patronage.

The Grim Game, with Houdini.—Sat-
isfying feature. Advertising sent out
much too strong. Expected more than
they got.—W. G. Mitchell, Majestic
Gardens, Kalamazoo, Mich.—General
patronage.

Scarlet Days, a D. W. Griffith pro-
duction.—One of the best stories of the

West ever filmed. Good business at

advance in price, and everyone pleased.

Very realistic.—P. E. Morris, Regent
theatre, Cleveland, Miss.

The Busher, with Charles Ray.—Fine
comedy and baseball picture. Got the

laughs here, and it should in any the-

atre. Ray is a favorite here.—C. H.
Powers, Auditorium theatre, Dunsmuir,
Cal.—General patronage.

The Haunted Bed Room, with Enid
Bennett.—This one drew well, but did

not please.—Peters & Johnson, Liberty

theatre, Milligan, Nebr.—Small town
patronage.

The Miracle Man, with a special cast.

—A splendid picture that everybody
should see. Well acted and fine draw-
ing card. Played entire week at the

Empress theatre. Admission price

raised to 35c and no kicks.—Empress
theatre. Oklahoma City, Okla.—General
patronage.

Let's Elope, with Marguerite Clark.

—

Best of recent Clarks. However unable

to get the crowds with this star.

—

Charles R. Rhoda, Palace theatre, Roy-
alton, Minn.—Small town patronage.

Stepping Out, with Enid Bennett.

—

The only real picture she ever made.

Excellent—Tack Nash, Strand theatre.

Trinidad, Colo.—Neighborhood patron-

age.

The Dub, with Wallace Reid.—Always
sure of a good picture when Reid is

the star.—Chas. R. Rhoda, Palace the-
atre, Royalton, Minn.—Small town pat-
ronage.

The Haunted Bed Room, with Enid
Bennett.—A very poor picture. Poorly
played and poor patronage. — Wm.
Noble, Folly theatre, Oklahoma City,
Okla.—General patronage.

A Girl Named Mary, with Marguerite
( lark.—Good clean subject, but failed to
create any favorable comments. Just
a picture is about all can be said of it.

Better stories and the right sort are
necessary or this star will fade out.—P.
E, Morris, Regent theatre, Cleveland,
Miss.—Neighborhood patronage.

Everywoman, with a special cast —
Wonderful for the exchanges. Rotten
for some of us little fellows. Did noth-
ing with it.—Jack Nash. Strand theatre.
Trinidad, Colo.—Neighborhood patron-
age.

The Firing Line, with Irene Castle.

—

Excellent picture. Fascinating star.

Classy and clever. High praise for star

and production.—J. R. Pratt, Gem the-

atre, Fulton, Mo.—Neighborhood pat-
ronage.

Hayfoot Strawfoot, with Charles Ray.
—Good picture. Ray is well liked here.

He is a good drawing card. Hard to

beat.—C. N. Jacobs, Kozy theatre.

Chatsworth, 111.—Neighborhood patron-
age.

Sadie Love, with Billie Burke.—Extra
poor. Takes nerve to put these kind
out in view of the fact everyone shouts
"Fewer and better pictures for 1020."

—

W. H. Mart, Strand theatre, Grinnell.

la.—College town patronage.

Greased Lightning, with Charles Ray.
—Fine.—L. M. Kuhns, Gibson theatre.

Gibson, N. M.—Mining Camp patron-
age.

Widow by Proxy, with Marguerite
Clark.—A few more like this and Mar-
guerite will be drawing as good as for-

merly.—W. H. Mart, Strand theatre.

Grinnell, la.—College town patronage.

Sadie Love, with Billie Burke.—Poor-
est Burke picture we ever had. Abso-
lutely nothing to it. Patrons were dis-

gusted with this picture.—J. W. Smith.
Empress theatre, Beresford, S. D.

—

Neighborhood patronage.

Branding Broadway, with William S.

Hart.—Hart pictures run about the
same. Stories especially. Average
crowd.—Chas. R. Rhoda, Palace the-

atre. Royalton, Minn.—Small town pat-

ronage.

The Third Kiss, with Vivian Martin.

—Wonderfully pleasing picture. Mar-
tin is always good, and has a big fol-

lowing here.—Majestic theatre, Grand
Island, Nebr.—Neighborhood patron-

age.

John Petticoats, with William S. Hart.

—Better than the ordinary Hart. Dif-

ferent atmosphere. These old stars are

compelled to get something new.—Jack
Nash. Strand theatre. Trinidad, Colo.

—

Neighborhood patronage.

Told in the Hills, with Robert War-
wick.—They sure ate this ur> on Sunday,

and liked it for a change.—W. H. Mart.

Strand theatre, Grinnell, la.—College
town patronage.

Captain Kidd. Jr., with Mary Pickford.

—The poorest Pickford picture we have

ever run This is the first time Mary
has failed to please all of our audiences.

— C. H. Powers. Auditorium theatre.

Dunsmuir, Cal.—General patronage.

Little Women, with a special cast.

—

Good picture that drew fine without ex-

tra advertising.—H. G. Stettmund,

Odeon theatre, Chandler, Okla.—Gen-
eral patronage.
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The Sporting Chance, with Ethel
Clayton.—Fine picture. Good story
that holds one's interest. Star at her
best, and Clayton is a real star.—Ma-
jestic theatre, Grand Island, Nebr.

—

Neighborhood patronage.

The Home Breaker, with Dorothy
Dalton.—Very ordinary.—L. M. Kuhns.
Gibson theatre. Gibson, X. M.—Mining
Camp patronage.

The Final Close-Up, with Shirley
Mason.—Not so bad and really got a
few hearty laughs.—W. L. Biglow,
Crystal theatre, Burlington. Wis.—Gen-
eral patronage.

The Hired Man, with Charles Raw

—

Good. Get it.—J. W. Baird. Crystal
theatre, Pattonsburg, Mo.—Neighbor-
hood patronage.

Alias Mike Moran, with Wallace
Reid.—Picture good and star beginning
to draw for me fine.—A. J. Twilegar,
Lyric theatre, Goldfield, Nev.—Mining
Camp patronage.

Scarlet Days, a D. W. Griffith produc-
tion.—Good Western picture. Plenty of
action.—H. G. Ramsey, Royal theatre,
El Dorado. Kans.

Pathe

The Love Cheat, with June Caprice
and Creighton Hale.—Some picture.
Laugh from start to finish. Will please
anyone. Big crowds for two days.

—

Joseph Adcock, Grand theatre, Prince-
ton, Ind.—Neighborhood patronage.

Oh Boy, with June Caprice.—Put on
for American Legion Benefit to big
business and pleased.—Peter Krauth.
Denison theatre, Denison, la.—Neigh-
borhood patronage.

The Thirteenth Chair, with a special
cast.—Good, and not good. Will please
about 50 per cent.—G. N. Armstrong.
Y. M. C. A. theatre. Rose Lake, Idaho.-
—Neighborhood patronage.

The Gay Old Dog, with John Cumber-
land.—The title draws and the story is

very good, but the picture is disappoint-
ing and beyond question very poor in-

deed.—J. R. Pratt, Gem the'atre, Ful-
ton, Mo.—Neighborhood patronage.

The Web of Deceit, with Dolore-
Cassinelli.—Never again. Poor, so poor.
A 100 per cent amateur made picture.
I cannot say more than that it did
not draw. Those who came were not
pleased.—Mrs. J. A. Dostal. Ideal the-
atre, Omaha, Nebr.—Neighborhood pat-
ronage.

The Moonshine Trail, a J. Stuart
Blackton production.—Dandy picture.

—

V. E. Kessler, Kessler theatre. Skid-
more, Texas.

Todd of the Times, with Frank
Keenan.—A good picture. Should plea;e
everybody. — Conner Bros., Opera
House, Milton, la.—Neighborhood pat-

ronage.

The World Aflame, with Frank
Keenan.—Extraordinary picture. Our
patrons always look forward to Frank
Keenan's pictures as being good ones.
Business fair.—S. Grove, Preston the-

atre, Louisville, Ky.—Neighborhood
patronage.

Our Better Selves, with Fannie Ward.
—Some show. Fannie is right there all

the time. Book it. Will please all.

—

G. N. Armstrong. Y. M. C. A. theatre.

Rose Lake, Idaho.—Neighborhood pat-

ronage.

The Midnight Stage, with Frank
Keenan.—Too rough a picture to be
shown. A Western which would outdo
a real Jessie James.—Conner Bros..

Opera House. Milton. Ia.—Neighbor-
hood patronage.

The Gay Old Dog, with John Cum-
berland.—V ery nice comedv-drama.
Will please all classes. Patrons could
not help but speak well of this picture.

—Derby theatre, Derby, Conn.—General
patronage.

The Black Gate, with Creighton Hale.—This is a fair offering, but take the
star out and it would fall fiat. Very
poor photography.—T. E. Walton, Na-
tional theatre. New Bedford, Mass.—
Neighborhood patronage.
The Saw Dust Doll, with Baby Marie

Osborne.—Good picture as well as good
attendance.—Teufel & Pfetcher, Isis
theatre, Roseville. 111.—General patron-
age.

Republic
The Battler, with Earle Metcalf.—

Full of action. Appealed especially to
men.—Faul & Overton, Lyric theatre.
Winchester, 111.—Neighborhood patron-
age.

Dust of Desire, with Ruby DeRemer.
—Just a good program picture. Business
fair. Republic pictures are losing out
here.—E. H. Winkler. Palace theatre,
St. John, Kans.—Small town patronage.

When Bearcat Went Dry, with a spe-
cial cast.—Good. Drew well and pleased.—L. M. Kuhns. Gibson theatre, Gibson,
N. M.—Mining Camp patronage.

Romany, with a special cast—A good
picture of this kind. Setting and pho-
tography good. Cast does good work.
Business average.—Derby theatre,
Derby, Conn.—General patronage.

The Devil's Trail, with Betty Comp-
son.—Good Western feature, and full of
action.—Geo. D. Rogers, Gem theatre,
Lyndon, Kans.—Small town patronage.

The Girl Alaska, with Lottie Kruse.

—

Well liked. Scenery very pretty. First
time for star here and all were pleased.
—Faul & Overton, Lyric theatre, Win-
chester, 111.—Neighborhood patronage.

Hit or Miss, with Carlyle Blackwell.
—The poorest picture I have seen of
the star. Barely gave satisfaction.—S.

B. Brock. Electric theatre. Hagerman.
N. M.—Neighborhood patronage.

The Little Intruder, with Louise Huff.—Good picture. This pleased. Our pa-
trons were well pleased.—Mrs. F. A.
McGinnis, Posey theatre, PoseyviHe,
Ind.—Neighborhood patronage.

Robertson-Cole
The Other Half, with ZaSu Pitt^.—

Very pleasing picture, and beautiful pho-
tographs. Fair business on a very cold
night.—T. E. Walton, National theatre.
New Bedford, Mass.— Neighborhood
patronage.

Beckoning Roads, with Bessie Bar-
riscale.—A very pleasing picture, and
gave satisfaction.—Peter Krauth, Deni-
son theatre, Denison, Ia.—Neighborhood
patronage.

Haunting Shadows, with H. B. War-
ner.—A very good picture. Pleased pa-
trons. Good business on account of
using A Day's Pleasure also.—Wm.
Haight, Orpheum theatre, Livingston,
Mont.—Neighborhood patronage.

The Temple of Dusk, with Sessue
Hayakawa.—Tragedy. Yet our patrons
complimented this one. Hayakawa is

popular with us.—C. T. Metcalf. Opera
House, Greenfield, III.—Small town pat-
ronage.

The Tong Man, with Sessue Haya-
kawa.—We used odd advertising on this

feature which drew us big business and
made new friends for the star. Best
work the star ever appeared in. Every-
body pleased.—Mrs. J. A. Dostal, Ideal
theatre. Omaha, Nebr.—Neighborhood
patronage.

Beckoning Roads, with Bessie Bar-
riscale.—Mediocre. Star not at her best.

Good business poorly pleased.—J. R.

Pratt. Gem theatre, Fulton. Mo.—Neigh-
borhood patronage.

The Luck of Geraldine Laird, with
Bessie Barriscale.—A good picture, but
poor photography in places. Have had
better ones of her.—Wm. Haight, Or-
pheum theatre, Livingston. Mont.

—

Neighborhood patronage.

A Fugitive from Matrimony, with H.
B. Warner.—Good picture and pleased.

—Peter Krauth. Denison theatre, Deni-
son, Ia.—Neighborhood patronage.

RAY AMONG HIS RAY SHEDERS

Charles Ray is back in his own studio after a brief vacation to begin work on his

initial First National picture in which Arthur S. Kane will present him.
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Broken Butterfly, with a special cast.

—Failed to please a fair house.—Knick-
erbocker theatre, Detroit, Mich.

—

Neighborhood patronage.

The Gray Wolfs Ghost, with H. B.

Warner.—A drama filled with action
and thrills throughout. Run along in

serial style. Pleased all. Business
above average.—Derby theatre, Derby,
Conn.—General patronage.

Tangled Threads, with Bessie Barri-
scale.— Barriscale is proving a good
drawing card among the better class.

The women like her type of domestic
characterizations. Good, wholesome en-
tertainment.—T. C. Shipley, Essaness
theatre, Rushville, Nebr.—Small town
patronage.

Poor Relations, with ZaSu Pitts.—

A

very poor picture. Lacks interest and
drags on your nerves. Amused about
5 per cent of those that saw it through.
—C. F. Hancock, Lyric theatre, Stuart,
Fla.—Small town patronage.

Bare Fisted Gallagher, with William
Desmond.—Good comedy-drama. Some
good laughs all way through. Business
good.—Win. Thacher, Royal theatre,
Salina, Kans.—General patronage.

Poor Relations, with a special cast.

—

Very good drama with a moral. People
well pleased. Business very good.

—

Stephen Dziadik, Derby theatre. Derby,
Conn.—General patronage.

Her Purchase Price, with Bessie Bar-
riscale.—A good play. Well played and
pleased a big crowd.—H. A. Wishard,
Wishard theatre, Bloomfield, la.—Neigh-
borhood patronage.

Kitty Kelley, M. D., with Bessie Bar-
riscale.—A delightful little star in a

clever picture. It pleased.— C. F. Han-
cock, Lyric theatre, Stuart, Fla.—Small
town patronage.

Select

"She Loves and Lies," with
Norma Talmadge.—Grab this one
as quick as possible. It's a hum-
mer. Your patrons will slap you
on the back and invite you out to
dinner. More favorable comments
than any picture on my screen for
many a day.—J. C. Jenkins, Audi-
torium theatre, Neleigh, Neb.

—

Neighborhood patronage.

Land of Opportunity, with Ralph
Ince.—A great big feature in two reels.

I gave free matinee to school children
and did big business at night with this

and Alice Brady in Whirlpool. Every
exhibitor should show this picture.—E.
R. McMullen, A-Muse-U theatre, Las
Cruces, N. M.—General patronage.

Jacques of the Silver North, with
Mitchell Lewis.—Very good. A little

draggy. Somewhat dark in place. Good
program picture. Put a comedy with it.

—Wm. Thacher, Royal theatre, Salina,

Kans.—General patronage.

The Country Cousin, with Elaine
Hammerstein.—Very pleasing and drew
well.—J. Paul Swickard, University the-

atre, Los Angeles, Cal.—Neighborhood
patronage.

Faith of the Strong, with Mitchell
Lewis.—Fine. Have run three Lewis
pictures. This is the best one. You can
boost it. Put a good comedy with it.

—

Wm. Thacher, Royal theatre, Salina,

Kans.—General patronage.

Happiness A La Mode, with Con-
stance Talmadge.—Very good. Like all

Constance Talmadge and Select pic-

tures. Select pictures sure get us the

business.—Chas. F. Dale, Topic theatre,

Fairfax, Me.—Neighborhood patronage.

The Perfect Lover, with Eugene
O'Brien.—It seemed to hold attention
and the star's admirers, which are many,
gave it quite a boost. It is an hour's
entertainment, but nothing out of the
ordinary.—H. J. Longaker, Howard the-

atre, Alexandria, Minn.—Neighborhood
patronage.

Out Yonder, with Olive Thomas.—

A

very petite little star who has already
arrived, cast in a story of unusual heart
interest. Produced in the gratifying

high class Select way.—Joseph F. All-

man, Globe theatre, Monticello, 111.

—

General patronage.

Greater Than Fame, with Elaine
Hammerstein.—Just a fair program pic-

ture. We can't get the crowds on these
new Select stars for some reason or
other. Business poor.—Pfeiffer Bros.,

Opera House, Kenton, O.—General pat-

ronage.

His Bridal Night, with Alice Brady.

—

Her acting was fine. Best Select Brady
picture. Wonderful settings.—F. B.

Garrett, Jewel theatre, Clarendon, Ark.
—General patronage.

Piccadilly Jim, with Owen Moore.

—

A very pleasing picture. Drew well.

—

J. Paul Swickard, University theatre,

Los Angeles, Cal.—Neighborhood pat-

ronage.

The Country Cousin, with Elaine
Hammerstein.—Good picture. Star very
attractive in this picture. Business only
fair.—S. Grove, Preston theatre, Louis-
ville, Ky.—Neighborhood patronage.

The Broken Melody, with Eugene
O'Brien.—Here indeed is a great pic-

ture by a star made popular by public

demand. This is truly a big step for-

ward for better pictures.—Joseph F.

Allman, Globe theatre, Monticello, 111.

—General patronage.

Sealed Hearts, with Eugene O'Brien.

—Star does not draw. Picture did not

please.—J. Paul Swickard, University

theatre, Los Angeles, Cal.—Neighbor-
hood patronage.

The Spite Bride, with Olive Thomas.
—The nicest little star in the business.

Pleases everyone. — Harry Hobolth,

JANE THOMAS
Who hns a leading: role in Rex Beach's
story "The North Wind's Malice" now
being made at Port Henry, N. Y.

Maxine theatre, Imlay City, Mich.

—

Small town patronage.

His Bridal Night, with Alice Brady.

—

One of the best pictures Alice Brady
ever worked in. The settings and com-
edy fine. Many good comments from
patrons. Fair business for lent. One of
the best double exposure pictures I have
ever shown.—T. E. Walton, National
theatre, New Bedford, Mass.—Neigh-
borhood patronage.

The Belle of New York, with Marion
Davies.—A good program picture.

—

Bert Norton, Kozy theatre, Eureka, III.

—Neighborhood patronage.

United Artists

Pollyanna, with Mary Pickford.

—

Played it two days in a one-day town
and attendance held up in spite of
weather. It's good. Pleased the women
especially.—J. A. Crouse, Ideal theatre.
Iowa Park, Tex.

His Majesty, the American, with
Douglas Fairbanks.—A typical Fair-
banks picture that pleased.—Harry Ho-
bolth. Maxine theatre, Imlay City,
Mich.—Small town patronage.

Broken Blossoms, a D. W. Griffith

production.—Picture a big disappoint-
ment. Played to capacity house, but
patrons were disappointed.—I. W. Rust,
Crystal theatre, Crosby, Tex.—General
patronage.

When the Clouds Roll By, with Doug-
las Fairbanks.—Drew good business and
was up to the Fairbanks standard.
Flood scene one of the best we ever
saw.—Electric theatre, Arenzville, 111.

—Neighborhood patronage.

His Majesty, the American, with
Douglas Fairbanks.—Fairbanks is a

magnet with my patrons. Picture
pleased a capacity house.— I. W. Rust.
Crystal theatre, Crosby, Tex.—General
patronage.

His Majesty, the American, with
Douglas Fairbanks.—Good picture. Ran
it at advanced prices and advertised it

big.—Stephen Arnott, Colonial theatre,

Bruceville, Ind.—Small town patronage.

United Picture Theatres

Cactus Crandal, with Roy Stewart.

—

One of the best Westerns we ever ran.

It can't help but please. Plenty of ac-

tion from start to finish.—G. N. Arm-
strong, Y. M. C. A. theatre, Rose Lake.
Idaho.—Neighborhood patronage.

Light of Western Stars, with Dustin

Farnum.—Picture great. Business one
better. Everything satisfactory. No
kicks.—Stephen Dziadik, Derby theatre,

Derby, Conn.

Paying His Debt, with Roy Stewart.

—This is a fine Western play and was
enjoyed by all my patrons, although
some of them do not as a rule care for

a Western play. Plenty of fine moun-
tain scenery in this.—A. R. Moore,
Play-O-Dame theatre, Eustis, Nebr—
Neighborhood patronage.

Three Black Eyes, with Taylor
Holmes.—Fair comedy. Patrons satis-

fied.—Fred W. Wells, Star theatre, Mil-

ford, Mich.—Smalltown patronage.

The Gamble in Souls, with a special

cast.—These Triangle reissues have cer-

tainly got it on some of the present pic-

tures. Good punch and story acting

good.—Pleased a large crowd.—Derby
theatre, Derby, Conn.—General patron-

age.

A Regular Fellow, with Taylor

Holmes—This picture did not go so

big. Just a good program feature.

—

Wm. Tifft, Vandette theatre, Sterling,

111.—Small town patronage.
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Universal

The Great Air Robbery, with Lt.

Locklear.—Wonderful picture. Patrons
commented. Said they would pay in-

creased admission to see same.—Mrs. E.

Cohen, Casino theatre, Chicago, 111.

—

Down town patronage.

The Prince of Avenue A, with James
J. Corbett.—This is a good old Irish

story. Handled in a pleasing manner""It
will please almost everyone. I did good
business three days on it.—Fred Mc-
Coy, Liberty theatre, Ft. Scott, Kans.

—

Neighborhood patronage.

Marked Men, with Harry Carey.—

A

ver£ good Western. This star is get-
ting quite popular with our audience
lately.—Knickerbocker theatre, Detroit,
Mich.—Neighborhood patronage.

The Great Air Robbery, with Lt.

Locklear.—Big business two days. No
story, but everyone pleased. A great
stunt picture. Book it.—J. Paul Swick-
ard, University theatre, Los Angeles,
Cal.—Neighborhood patronage.

The Sleeping Lion, with Monroe Sal-
isbury.—Great picture. Boost advertis-
ing matter. Star unknown here. Title
not a drawing one, but an excellent pic-
ture.—S. Grove, Preston theatre, Louis-
ville, Ky.—Neighborhood patronage.

Loot, with Ora Carew.—This is one
of the most realistic crook pictures I

have ever played. If your patrons like

crook pictures this one will go over big.

—Fred McCoy, Liberty theatre, Ft.

Scott, Kans.—Neighborhood patronage.

The Great Air Robbery, with Har-
old Locklear.—A disappointment to my
patrons. Advertised it big and drew
crowd, but failed to please.—J. A.
Crouse, Ideal theatre, Iowa Park, Tex,

Weaker Vessel, with Mary MacLaren.
—A nice comedy-drama. Six reels.

Suitable for Sunday.—Harry Hobolth.
Maxine theatre, Imlay City, Mich.

—

Small town patronage.

Vitagraph

The Darkest Hour, with Harry T.
Morey.—Star good. Drawing power for

me and picture very fine and pleased

my patrons. Good business considering
Lenten season, as it causes our attend-

ance to fall off.—T. E. Walton, National
theatre, New Bedford, Mass.—Neigh-
borhood patronage.

Slaves of Pride, with Alice Joyce-
Gave general satisfaction, but some did

not like it, especially a few women, be-

cause the. male stars were not good
looking.—Faul & Overton, Lyric thea-

tre, Winchester, 111.— Neighborhood
patronage.

The Winchester Woman, with Alice

Joyce.—Very good melodrama. If all

were on this order there would be no
kicks. Business good.—Stephen Dziadik,

Derby theatre, Derby, Conn.

In Honor's Web, with Harry Morey.
—Interiors good. Plot weak. Morey's

no good in a parlor. Outside for him.

A good picture for a rainy night.—A.

R. Nelson, Paramount theatre, Yokomo,
Ind.—Transient patronage.

Vengeance of Durand, with Alice

j yCe ..—A very fine subject, well done

and pleasing. Good business at ad-

vanced price. Book it.—P. E. Morris,

Regent theatre, Cleveland, Miss.

—

Neighborhood patronage.

The Fortune Hunter, with Earle Wil-

liams.—Absolutely never before did this

star equal his work as in The Fortune

Hunter. Big business for one day. Will

use again for return date. Run it. Ab-

solutely a 100 per cent picture.—Mrs.

J. A. Dostal, Ideal theatre. Omaha,
Nebr.—Neighborhood patronage.

The Adventure Shop, with Corinne
Griffith.—Good picture. People did not

know what to expect from title. Many
favorable comments.—L. A. Tomlin,
Liberty theatre, Easton, 111.—Neighbor-
hood patronage.

Serials

Daredevil Jack (Pathe), with Jack
Dempsey.—This serial is going big with

us. Business is increasing each week.

—

Pfeiffer Bros., Opera House, Kenton,

O.—General patronage.

Lightning Bryce (Arrow), with Ann
Little.—Ran two days. Second day big-

ger than first. A sure knockout. Rec-
ommend all theatres to book this serial.

—Henry V. Meeteren, Rainbow theatre,

Chicago, 111.—Neighborhood patronage.

The Fatal Fortune (Hallmark), with
Helen Holmes.—Not as much excite-

ment in it as was expected. Am on the

fourth episode and they seem to be in

the same place all the time.—Wm.
Haight, Orpheum theatre, Livingston,

Mont.—Neighborhood patronage.

Elmo, the Mighty (Universal), with

Elmo Lincoln.—Did not hold up. But

with a good feature you will get fairly

good crowds. Lost money every week
on this one.—Joseph Adcock, Grand
theatre, Princeton, Ind.—Neighborhood
patronage.

Bound and Gagged (Pathe), with a

special cast—A good one. Different

from the other serials.—E. D. Luna,

Hulbert theatre, Hulbert, Okla.

The Radium Mystery (Universal),

with Cleo Madison.—Have run four epi-

sodes of this serial. First serial we have

run for over a year. It is taking fine.

Patronage increasing.—Faul & Overton,

Lyric theatre, Winchester, 111.—Neigh-

borhood patronage.

The Adventures of Ruth (Pathe), with

Ruth Roland.—First experience with a

serial It is going over strong. Patrons

say it is the best serial they ever saw.

—E A. Bloomquist, Wisner theatre, El-

dora, la.—Neighborhood patronage.

The Trail of the Octopus (Hallmark),

with Ben Wilson.—The first episode has

too many thriRs for most people, and

does not take well, but have now run

six episodes and it gets more absorbing

with each chapter.—A. R. Moore. PJay-

O-Dame theatre, Eustis, Nebr.-Neigh-

borhood patronage.

The Black Secret (Pathe), with Pearl

white.—This is one of the most inter-

esting serials I have run. Pearl is a

great drawing card here and always

was—S Grove, Preston theatre, Louis-

ville, Ky.—Neighborhood patronage.

Lightning Bryce (Arrow), with a spe-

cial cast-Best serial I ever ran On

the third episode and holding fine. Fno-

topAohv good—P. J- Arnold, Harmony

SSS? Chicago,
J
Ill.-Neighborhood

patronage.

Smashing Barriers (Vitagraph), with

William Duncan.—A very good serial.

Book this one and watch them come.

We want more of this kind.-J. W.

Smith. Empress theatre, Beresford, b.

j) Neighborhood patronage.

The Invisible Hand (Vitagraph). with

\ntonio Moreno.—In speaking of serials

this one is a money-maker. My Mexi-

can trade go crazy over Antonio Moreno

and Bill Duncan. I personally think that

for action and an A-l serial this one

can't be beat.—E. R. McMullen, A-

Muse-U theatre, Las Cruces, N. M.

General patronage.
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J
RUSSIANS DELIGHT IN PICTURES J

Detective Drama With Plenty of Shooting Is

Type of American Film That Has Greatest Ap-
peal to Trans-Caucasus and Southern Russia
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(Prepared l>> Wn.hlnitton Bmn of Exhibitor* Herald)

WASHINGTON.—Although the de
velopment of the motion picture busi-

ness in the territory of the former
Russian empire never has reached the

dimensions obtaining in America,
nevertheless the people of the region
which embraces the Caucasian repub~
lies have become enthusiastic patrons

of the drama as portrayed upon the
screen, according to a report just re-

ceived by the department of commerce
from the American vice-consul at Tif-
lis. In each center of any size a num-
ber of motion picture theatres are
located, catering to various classes of
the public, and in the larger towns
sometimes will be found pretentious
houses, ranking with some of the best

of our American theatres. The report
follows:

Tiflis being at the present moment the

largest city in the area of Russia un-
affected by Bolshevism, has become a

distributing center for the Trans-
Caucasus and also for part of southern
Russia.

Terms for Imported Films
The firms importing films are willing

to buy on a royalty basis covering ex-

clusive rights in the territory of the

Trans-Caucasus and southern Russia
for one to five years, and will also pur-

chase separate prints, one to five copies

each, at a stated price per meter. The

CHARL1
CHAPL
A BURLESQUE ON

CARHE
TUSc.»mofCHAPUNS; n fo,

W-Tm AN ALt STAR CAST OF Fl)N MAtUfii^

EDNA PURVIANCE.

m TURPIN.JOHN'RAND.e

VICTOR KREMCR FIU1 FEVTUWS

One of the three styles of one sheets being
used to exploit Charlie Chaplin's "A
Burlesque on Carmen," by the Vietor
Kremer Film Features, Inc.

average prices paid for prints run about
10 to 25 cents per meter. Prices for
Russian films are 15 to 25 rubles per
meter.

Local purchasers, of course, would
desire to purchase with rubles; but ow-
ing to the almost complete devaluation
of the Caucasian paper, it would not be
advisable at the present time for Ameri-
can exporters to accept it. I am as-
sured, however, that if necessary, motion
picture houses are prepared to obtain
foreign exchange to cover their dealings.

Films bought on a royalty basis would
have to be made the subject of special
contracts covering the terms. As a rule,
the prices for foreign films are consid-
ered to be too high on a royalty basis,
in view of the excessive depreciation
in exchange. A slightly more favorable
price for separate prints could be ob-
tained by having Russian translations of
the titles and legends made and incor-
porated.

Very Little Censorship

The most desirable lengths for pic-
tures in this market arc four, five and
Nix reel*: or if serials they should occur
in two and four reel parts. No censor-
ship of pictures obtains beyond, of
course, the prohibition of flagrantly
obscene subjects. Religious pictures
are not desirable. The more desirable
pictures for American films would be
detective dramas, with plenty of shoot-
ing. These are considered as typically
American. Society dramas in interior
settings are not appreciated, because the
interior decorations and methods of
American life are not comprehended by
the Russian audiences. Comedies, such
as Charlie Chaplin and slap-stick varie-
ties, go verv well, but the the American
melodrama falls flat.

Pictures of cowboys or western out-
door drama are also appreciated. Being
a highly excitable "and a rather primi-
tive people, educational and scenic pic-
tures fail as a rule to create any interest.
American films of the type described

above as desirable are preferred to all

other foreign films appearing in local
theatres. However, French films of so-
ciety dramas have much success, and the
Italian historic films are considered su-
perior to American.

Distribution Districts

By agreements existing between dif-

ferent producers and buyers of films in

Russia, the country was normally di-

vided into 10 districts comprising: (1)
Trans-Caucasus and T r a n s - Caspia

;

(2) North Caucasus—headquarters at
Rostov; (3) Kharkov; (4) Odessa; (5)
Moscow; (6) Kiev; (7) Petrograd, in-

cluding Tver and Pskov; (8) Riga; (9)
Nizhni; (10) Siberia. For obvious rea-
sons, most of these districts are inacces-
sible. However, local buyers are pre-
pared to handle business in the first

four districts.

The number of theatres in this region
is approximately 220, not counting the
smaller low-grade houses; and the pub-
lic to which they cater could be esti-

mated at about 500,000 per day. In the
city of Tiflis alone there are eighteen
theatres of good size, catering probably
to 20,000 people per day. In Baku there
is about the same number, while in the

North Caucasus there are a number of
towns better supplied with theatres, rela-
tively speaking, than Tiflis.

Methods of Advertising

No motion picture periodicals are read
here at present, with the exception of
two or three small Russian publications,
such as the "Cinephon," the "Cinema,"
and the "Projector." Sending American
motion picture periodicals to this coun-
try would be useless unless publishers
were prepared to print a Russian edi-
tion. Posters printed in Russian or
with large blank spaces on which a
Russian legend could be printed locally
would be desirable.

Local picture houses advertise widely
at the present moment, but newspapers
in this country are not illustrated as
generally as American. If possible, it

would be advisable to send catalogues or
pictures destined for export to this con-
sulate, where they could be looked over
by different buyers and importers. Post-
ers as above described should be sent
with any films purchased in this market.

In spite of the depreciation of cur-
rency and general difficulties of doing
business, with intelligent effort and a

reasonable willingness to meet the
tastes and purses of the local public,

there is no reason why American films
should not find a ready market in this

district. In making these remarks it is

obvious that this consulate has no means
of knowing what prices now obtain in

\merica. and in figuring exchange be-
tween Caucasian rubles and dollars it

must be taken into consideration that
a dollar here is at present worth 170
rubles.

Lead Contracts Cold
Searching for Her Pet

"The Northwoods Dramas," the two-

reel pictures being made in the logging

camps of Maine by Edgar Jones Pro-

ductions, Inc., will have to be enacted

with a leading ingenue other than Evelyn
Brent, who played opposite Edgar Jones
in the first eight pictures. Miss Brent
is confined in a hospital by sickness.
The company, after finishing the

eighth picture, was held inactive for

three days by a snow storm. During
this blizzard, Miss Brent's poodle wan-
dered away. Immediately, she started

a search through snowdrifts for the
canine.

Miss Brent found her poodle in the
best of health, but her adventure re-

sulted in a severe cold. She was taken
to the nearest hospital when a specialist

feared that pneumonia would develop.
Mr. Jones has not advised the Arrow

Film Corporation, the distributors, the

name of the woman who has succeeded
Miss Brent.

"Desert Love" Complete;
Mix Works on New[Film

Word has reached the new Fox
studios in West 55th Street that Tom
Mix has completed the final scenes for

his newest rough-riding vehicle at the

Fox western studios. The name of this

latest picture is "Desert Love."
The last scenes of "Desert Love" are

described as containing the most hazard-
ous feats of skill and strength which
Mr Mix ever has undertaken. Follow-
ing completion of the film, Mr. Mix, with
his director, Jacques Jaccard, and a

company including Lester Cuneo, Charles
K. French and Francelia Billington, left

Los Angeles for Sonora, California, to

make the first exteriors for "No Limit
Carson."
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Picture Rights To Tales by Popular

Novelists are Bought by American
The producers of the "Flying A"

specials have purchased the motion pic-

ture rights to "Their Mutual Child," by
Pelham Grenville Wodehouse; "The
Blue Moon," by David Anderson; "The
Thirtieth Piece of Silver," by Albert
Payson Terhune; "The Week End," by
Cosmo Hamilton, and "Payment Guar-
anteed," and "The Gamesters," by Louis
Zellner.

Some of these novels already have
been filmed and will be ready for publi-

cation following Samuel Merwin's novel,
"The Honey Bee," in which Mme. Mar-
guerita Sylva made her first appearance
on the American screen under contract
with the American Film Company.

Terhune Film Follows

The next American picture to follow
"Slam-Bang Jim," which was adapted
from "Snap Judgment," will be "The
Thirtieth Piece of Silver," by Albert
Payson Terhune. In this story Mr. Ter-
hune reaches back into the beginning of
the first century for a grisly memento of
the Master's betrayal and places it in the
hands of an up-to-date society man
whose penchant is the collecting of rare
coins.

The plot is said to be very unique
and will baffle the shrewdest fans who

Montgomery and Rock to

Star in Separate Films
A. E. Smith, president of Yitagraph,

announces that Earl Montgomery and
Toe Rock in the future will be featured

with separate companies. The two
comedians signed contracts recently, and
each will be provided with a complete

organization with tlfe aim of supplying

Yitagraph exchanges with a two-reel

comedy every three weeks.

The two comedians have played to-

gether in more than fifty subjects. Be-
fore entering pictures they were on the
stage. Yitagraph has had the services
of the two for five years.

Build Hanna in Cleveland
CLEVELAND, O.—The new play-

house which will be a part of the new
Hanna building at East Fourteenth and
Euclid avenue will be called the Hanna
theatre.

Takes Possession of Gem
MANTENO, ILL.—Jack Guertin and

Aaron Lesage have taken possession of

the Gem theatre, which they purchased
recently from Joseph G. McCauley. Im-
provements are planned.
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I Tour Yukon Valley

With Picture Show f

| NOME, ALASKA.—Two Nome
j

I men have left for the lower Yukon |
| Valley with a dog team and a mo- [
I tion picture outfit. Shows will be

j
1 given in towns and Indian settle- |
1 ments during the half-light winter, j
I Whenever the people have no j
| money for admission, furs will be j
| accepted.
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attempt to unravel it in advance of the
film action.

Plot Laid in Indiana

"The Blue Moon," published by Bobbs
Merrill Company, brings to the fore a
fresh setting for a plot among the river
men on the Wabash flats of Indiana. The
finding of the Blue Moon, a gorgeous
pearl, forms the basis of the story. The
author, David Anderson, writes of ad-
venture among the rough and danger-
ous pearl hunters, whose strange mode
of life and weird occupation affords a
unique background for a romance replete
with action.

"Their Mutual Child," a novel by Pel-
ham Grenville Wodehouse, published in

1919, laughs at eugenics and pokes fun
at the attempt to bring up children by
rote in glass cases. The futility of mod-
ern so-called "society life" is the back-
ground of an amusing love drama.
In "The House of Toys" the American

will present a strong drama of love and
ambition, a story written by a Pennsyl-
vania lawyer, Henry Russell Miller.
The scenario is already in the hands of
George L. Cox, director.

"The Week End," by Cosmo Hamil-
ton, will be the basis for another "Fly-
ing A" special.

Metro's West Coast studios at Holly-

wood, Cal., report that the six produc-

tions that comprise the third round of

the "fewer and better" program are get-

ting under the finish wire neck and

neck.

Of the six new pictures, three have

been completed so far as the actual

camera work is concerned, and the

other three are so nearly finished that

they will be in the cutting rooms for

editing, titling and assembling within a

week.

The trio of productions that now are

undergoing the process of final cutting

are "Old Lady 31," starring Emma
Dunn; "Shore Acres," starring Alice

Lake, and "Alias Jimmy Valentine,"

starring Bert Lytell.

Each Director Supervises

Right behind these three are "The
Cheater," with May Allison; "Danger-
ous to Men," featuring Viola Dana, and
"The Hope," a Drury Lane melodrama,
with an all-star cast, featuring Jack Mul-
hall, Ruth Stonehouse, Frank Elliott and
Marguerite de la Motte.

In each case the director of the pro-

duction personally will supervise the cut-

ting, titling and assembling of the re-

spective productions. This rule was put

into operation with the departure from
the California studios of Maxwell
Karger, Metro director general, who is

to take over the company's New York
studios in Sixty-first street.

Repeat in Picture

"Old Lady 31," starring Emma Dunn,
is an adaptation by June Mathis of the

successful play by Rachel Crothers,

which was produced on the stage by

Lee Kugel, with Miss Dunn featured in

the role of Angie, which she also inter-

prets in the screen version. Henry Har-

Uses Side Door Pullman

JACK DEMPSEY
Performing one of IiIm nuiiierotlM Nerlnl

stunt* in the .sixth episode from "The
Daredevil," being distributed by I'nthe.

mon, who played Abe on the stage, re-

peats his performance for the cinema.
The director was John Ince.

Alice Lake's first production as a full

fledged star for Metro is "Shore Acres,"
adapted by Arthur J. Zellner from
James A. Heme's play of New England
folk. Rex Ingram directed.

Supporting Cast

Miss Lake's promotion to stardom
was announced by Richard A. Rowland.
Metro president, on his recent visit to

the western studios. Exhibitors' reports

on "Should a Woman Tell?" in which
Miss Lake was featured, were the direct

cause of her further advancement, it is

announced. Miss Lake is supported by
Edward Connelly, Robert Walker. Mar-
paret McWade, Franklyn Garland, Frank
Brownlee, Joseph Kilgour, Nancy Cas-
well and Burwell Hamrick.

Filming of "Alias Jimmy Valentine"
was completed at 4 o'clock on a Sunday
morning after Bert Lytell and his com-
pany had worked on the production all

day Saturday. "Alias Jimmy Valentine."

the crook drama written by the late

Paul Armstrong, was completed in just

eight weeks from the time production
started. Finis Fox adapted the story

for the screen.

Elaborate Settings Built

A number of elaborate settings were
built at the Metro studios for this pic-

ture. Among them was the lobby mez-
zanine floor of a metropolitan hotel.

Another was the complete interior of a

modern bank.
Yola Yale is Mr. Lytell's leading

woman, while Eugene Paulette, Marc
Robbins. Wilton Taylor, James Farley

and Winter Hall have important roles.

May Allison's newest Metro produc-
tion, "The Cheater," an adaptation of the

Henry Arthur Jones' "Judah." has been
finished. Henry Otto directed this

picture.

Six of Metro's 'Fewer And Better'

Productions are Nearing Completion
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Hodkinson's "Sagebrusher" Carries

Away Attendance Honors at Capital
Benjamin B. Hampton's production,

"The Sagebrusher," did big business for

an entire week at the Strand theatre in

Washington, one of Tom Moore's first

run houses. And, according to all re-

ports, the picture did the biggest week's

business in the capital.

The Moore organization opened wide

on advertising expenditure with half

and quarter pages of newspaper adver-

tising which "sold the show to the city."

Uses Pertinent Phrases

Mr. Moore's announcement of "The

Sagebrusher" drove it home as being

"the picture with a soul," "the picture

of sublime faith," "the picture of human-
ness" and "the picture of reality," end-

ing with a line in black type, "the pic-

ture you will always remember."

The Sunday opening was to turn-away

business, and the next day being Wash-
ington's birthday, produced characteris-

tic holiday audiences. Praise on the part

of patrons who had seen the picture

made the rest of the week certain, it is

said.

The W. W. Hodkinson organization,

which distributes the picture, announces

that "The Sagebrusher," both in rapid-

ity of booking for first runs and its pop-

ularity with exhibitors and audiences, is

outstripping the two previous Benjamin
B. Hampton productions, "The West-
erners" and "Desert Gold," both of which
productions have been record makers all

through the fall and winter months.

Theatres Already Booked
Among the important first run iheatres

that have booked the feature during the
past few days are:

Midgeley's American theatre, Oak-
land, Cat.: Goddard's Goddard theatre,

Sacramento, Cal.; the Rialto, Pueblo,
Colo.; the Lyric, Cheyenne. Wyo. ; the
Palace, Muscatine, la.; the Strong,
Burlington, Vt; Hulscy's Old Mill, Dal-
las; the Washington, Waco; the Zoe and
Queen, Houston; the Hippodrome, Fort
Worth; the Liberty, Ranger, Tex.; the

Connellee, Eastland, Tex.; StillwelPs

Casino, Spokane, Wash.; James Q.
Clemmer's Clemmer theatre, Seattle,

Wash.; the Sexton, Great Falls, Mont.;
the Ansonia, Butte; the Signal Amuse-
ment Company's Alcazar, Chattanooga;
the Strand. Clinton, la.; the Rialto,

Bremerton, Wash.

Utica's Colonial to

Undergo Remodeling
UTICA, N. Y.—The Colonial theatre,

a Wilmer & Vincent house, will be re-

modeled this spring, according to Ford

S. Anderson, general representative of

the firm. The reconstruction will in-

crease the seating capacity to 2,000 per-

sons.

The concern plans to construct in New
Jersey a modern theatre which will cost

$250,000, and will seat 3,000 persons. The
firm also is interested in projects in

Mlentown and Harrisburg, Pa., Norfolk
and Richmond, Va.. and in Savannah, Ga.
At Norfolk, the Wilmer & Vincent art-

associated with the Jake Wells inter-

ests; in Richmond with the Keith inter-

ests; in Savannah with the Famous
Players-Lasky Corporation.

To Have Show Each Night
MINOCQUA, WIS.—Part of the

Jenkinson block has been equipped as

a motion picture theatre. A nightly pro-

gram will be offered.

Welter Takes Charge
STURGEON BAY. WIS.—F rank

Welter has purchased the motion picture

interests of the Opera House from B.

Hahn.

IMPORTANT SCENES FROM "THE KENTUCKY COLONEL'

A notable cast appears in this National Film Corporation production including Joseph J. Dowling, Clara Dred, Elinor Field,

Francis McDonald, Fred Kohler and Edward Brady. This story of the Blue Grass Country has just been completed.
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By Harry Hammond Beall
,

After witnessing the Chicago premiere
of his play, "Dear Me," Luther A. Reed,
scenarioist for Thomas H. Ince, returned
to his desk at the Ince studios.

R. B. Kidd, scenario editor of the Brunton
studios,, returned recently from an ex-

tended trip to San Francisco. He visited

a number of old-time newspaper associates

and secured data for an original film play.

Bull Montana has been engaged by
Marshall Neilan for a special character

part in the young producer's next picture.

Al St. John, the noted comedian, is no
shepherd, but he has a flock of beautiful

girls in his latest comedy, "Paper and
Paste." Most of the girls wear evening
gowns.

The Robert Brunton studios are under-
going still further enlargements. The
foundation for a new wing of the main
administration building was laid recently.

It measures 120x60 feet and when com-
pleted will provide organization quarters

for ten new companies. A spacious paint

shop is also under construction.

Lieut. Coningsby Dawson, author of

the famous war-time books "Carry On,"
"The Glory of the Trenches," and "Living
Bayonets," as well as many pre-war novels,

was a recent visitor at the Thomas H. Ince
studios at Culver City.

Three important features have been
started at Universal City by G. B. Samuel-
son. Under Samuelson's personal direc-

tion. Miss Madge Titheridge, C. M.
Hallard and Campbell Gullan will appear
in a screen adaptation of "David and
Jonathan."

Jane Novak, who has just finished work
supporting Pauline Frederick in her Gold-
wyn picture "Roads of Destiny," has been
cast to play opposite Tom Moore in his

latest picture. "The Great Accident," be-

ing filmed under direction of Harry
Beaumont.

At least two prominent names already
are mentioned for the new George Melford
production, which is to be started at the

Lasky studio, a screen version of Sir

Gilbert Parker's novel, "The Translation
of a Savage." These are Jack Holt and
Mabel Juliene Scott, both of whom are

well known in the screen world. Holt has
played many important roles in Paramount
Artcraft pictures and has just completed
one of the leading parts in "Held by the

Enemy," directed by Donald Crisp. Miss
Scott has just finished the feminine lead in

Melford's previous production. "The
Round-up," starring Roscoe Arbuckle, and
was also leadinsr woman in "The Sea
Wolf," which Melford comoleted some
time ago. The scenario for "The Transla-
tion of a Savage" was prepared by Beulah
Marie Dix.

Herbert Bosworth, starring in J. Parker
Read. Jr., productions, is on location at

Truckee. Cal., for several important ex-
teriors in his latest picture, temporarily
titled, "Mr. McNeer."

been requested by the department of the
interior to make a special Americanization
picture with Marjorie Daw in the leading
role.

Kenneth R. Smith, well known Chicago
newspaper man and short story writer, is

the latest addition to the Brunton studio
publicity staff. Smith is author of two
successful novels and was at one time city
editor of a Montreal daily.
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of unusual merit; and Mollie McConnell,
perhaps the best of "screen mothers." The
names of Leo White, who appeared as a
comedian in a number of Charlie Chaplin
pictures; Frank Clarke, William Court-
right and Kathleen Key also serve to en-
hance the quality of the cast. Jack Nelson
is directing the picture.

"When Cupid interferes with business,
let Cupid go hang." Thus declared Al
Risley, who has just joined the Thomas
H. Ince publicity staff. Risley comes to
Ince from the Gale Henry studios. On a
Saturday Risley was appointed to the pub-
licity staff by Hunt Stromberg; and on
Sunday morning he plunged into the matri-
monial sea. The bride was Miss Mar-
guerite Constantine of Chicago. On Mon-
day morning at eight o'clock—and now
comes the story's punch — the beaming
groom reported for work.

Charles Everard Whittaker, who has
just finished the continuity for "L'Homme
Riche," Nazimova's next picture, in collab-
oration with Charles Bryant, has been re-
tained by Madame Nazimova to write the
scenario for "La Maisen de Danses," a
colorful story of Spain.

The cast and producing staff of C. E.
Shurtleff, Inc., now making their initial

release, "Burning Daylight," will move
headquarters to Truckee, Cal., as a large
portion of the working, including all "snow
stuff" will be done in this vicinity.

Supporting Douglas MacLean and Doris
May in "Lucid Intervals," the Archer Mc-
Mackin story which has gone into produc-
tion at the Thomas H. Ince studios, is a

cast of excellence. Prominent among the

favorites are Frank Currier, remembered
for his work with Nazimova in "The Red
Lantern ;" Wallace Beery, who recently ap-

peared in Ince's production "Behind the

Door;" Aggie Herring, whose work in "The
Little Shepherd of Kingdom Come" was

Marshall Neilan, whose "The River's

End" is breaking box office records, has

DOROTHY WOODS
Appearing i" "Finsrer Prints" n western
comedy lieinjf produced by Universal.

Jack Ford and Harry Franklin, Uni-
versal directors, are busy in the cutting
rooms superintending the editing of their
recent productions. Ford's feature is "The
(iirl in Number 29," starring Frank Mayo
while / Franklin's picture is "The Daring
Duchess." with Fdith Roberts in the stellar
role.

C. E. Shurtlkit announces that "The
Mutiny of the Elsinore" will be the second
Jack London story to be produced in pic-
tures by his organization, C. E. Shurtleff,
Inc.

Sada Cowan, author and playwright and
tor the past year scenario writer for C. B.
and W. C. de Milk and for Hugh Ford,
has resigned at Lasky's and opened offices
in the Markham building, Hollywood, free-
lancing as a scenarioist, paying especial
attention to titling.

Henry Kolker gives the palm to South-
ern California as being the best picture
producer's paradise. "For where else in

these United States." he asks, "could I

secure a beautiful peach orchard in full
blossom during the month of January as
the ideal location for certain scenes which
I had to^take between ZaSu Pitts and Tom
Gallery 'for the picture "Bright Skies."

Al Santell, Universal comedy director
who was recently "loaned" to Jack and
Henry Cohn to .produce "The Hall Room
Boys" story, has returned to Universal city

and will probably direct another animal
picture.

At the race course in Tia Juana, Mexico,
they have taken to naming horses after
film stars. Thur far Bill Hart, Lew Cody
and Charles Clarv have been honored.

Prior to beginning work on the Henry
King Specials which that director will

make for the Jesse D. Hampton company.
King has been assembling and titling the
last of his series of pictures starring Henry
B. W'arner. It is a mvsterv drama by
Mansfield Scott entitled "Behind Red
Curtains." The Warner series has been
so successful that they have brought special

distinction both to him and to the director.

David Butler's first production. "Sitting
on the World." will have Lillian Hall
as its leading lady.

Harry Edwards, the comedy director, is

not a member of the screen team of Flan-
aaan and Edwards, though he is directing
them at the National studios. Edwards
wishes to correct the impressiori formed
through the similarity of names.

The widely printed report to the effect

that Charles Ray has been spending a
vacation in New York is erroneous. Ray
is such an industrious fellow that his

friends charge him with not taking enough
time for recreation, but he did tear him-
self away for a trip through California
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PAUL GILMORE—TWO PICTURES OF HIM

The popular stage star has just signed with Character Pictures Corporation fol-

lowing a successful season with "The Better 'Ole" in which he played "Old
Bill."

before beginning his new First National

picture, "45 Minutes from Broadway."

The Geremont Photoplay Corp. is the

latest to enter the producing field with

special pictures. Its first offering will be

"The Amazing Woman," starring Ruth
Clifford. The story was written by Henry
C. Warnack, a Los Angeles newspaperman
who also wrote "The Honor System," one

of the most notable film productions of the

past decade.

William S. Hart's next picture will

present him in a somewhat different aspect

than the public is accustomed to. Instead

of the outdoor western character that he

usually assumes, he will be a soldier just

back from France. It is in this film that

Tom Santschi will share the honors with
"Bill." The pair of giant actors will stage

a fight that is said to be tremendous in

effect.

The production of another ZaSu Pitts

picture for Brentwood has been com-
menced under Henry Kolker's direction.

The story is an original by Sarah Mason
tentatively titled "The Heart of Twenty,"
and the supporting cast so far announced
includes Jack Pratt, Percy Challenger,
Aileen Manning, Pearl Linder, Tom Gal-
lery and Hugh Saxon.

Harry Carey has just completed work
on the John Frederick story, "Bullet
Proof," under the direction of Lyn Rey-
nolds of Universal City.

Fred Archer of the art title department
at Universal City, who has an international

reputation as a pictorial photographer, has
just received word that five of his pictures

have been accepted by the Pittsburgh salon
of pictorial photography.

"Held by the Enemy" is still in course
of production at the Laskv studio under
the direction of Donald Crisp and nieht
work is occupying much of the time. This
big Paramount Artcraft special necessi-

tates a great many important and spec-

tacular scenes, which could be best done
at night. Much time and care are being
given to the film.

William D. Taylor will begin his pro-
duction "Young America" for Paramount
Artcraft some time in March, with a large

and important cast. Julia Crawford Ivers

wrote the scenario.

Polly Moran is busy on her second
Marion H. Kohn one-reelcr entitled "Dol-
lars and Scents."

The laboratories of the National studios

will be enlarged to take care of the extra
work involved in the developing of the

Marion H. Kohn Productions.

H. R. Maddock, forty years with the

British army in India, has been engaged to

assist on technical detail for "The Temple
of Dawn." Bert Lytell's picturization of

I. A. R. Wylie's East Indian novel.

National is seeking a Canadian story for

Francis McDonald.

Bryant Washbubn will move to the

Morosco studio soon to start work on a
story that is as yet untitled and James
Cruze will be the director. Washburn has
recently completed "The Sins of St. An-
thony" at Lasky. Elmer Harris wrote the

scenario.

Wallace Retd inaugurated his new Para-
mount Artcraft picture "Too Much Speed."
directed by Sam Wood, with scenes taken
at the Los Angeles speedway races. The
story is by Byron Morgan, who also wrote
the scenario.

EuriENE O'Brien, Selznick star, has
arrived in Los Angeles, accompanied by
his director, Robert Ellis, and shortly will

commence work on his fifth Selznick pro-
duction, "The Figure-head."

A local motion picture theatre, the
Kinema. has discovered a very nromising
little girl with an exceptionally fine voice.

The "find" came about in an unusual man-
ner. During an organ solo, the little girl,

Dorothy Roberts, suddenly sang the
chorus. Managing Director jack Callicott
hunted her up and after having her sing
again for him, decided to feature her on
his program.

Cadillac Man Plans
Studio for Producing

C. D. Henderson to Specialize

In Industrial, Scenic,

Amusement Subjects

CADILLAC, MICH.—C. D. Henderson
of Henderson Film Manufacturing Com-
pany is planning to erect here a studio
and laboratory for making motion pr-
tures.

The company, according to Mr. Hen-
derson, will specialize in industrial,
scenic, advertisement and amusement
subjects. Several scenarios already are
in his hands for production.
An original scenario by Mr. Hender-

son, according to plans, will be pro-
duced into a five-part subject. It is

titled, "A Son of the Wolf."

DeMille's New Picture

Given World Premiere
Cecil B. DeMille's latest contribution to

cinema art, "Why Change Your Wife?",
was accorded its world premiere at Grau-
man's Rialto theatre in Los Angeles re-
cently. This achievement of Mr. DeMille's
will not be published nationally by the
Famous Players-Lasky organization until
in May.

Sid Grauman, after "Why Change Your
Wife?" had been running four days made
the following statement : "I am pleased to
let the cinema world know that in the five

years that the Rialto theatre has been
opened, no production, not even DeMille's
former success, 'Male and Female,' has
played to the overwhelming attendance that
has greeted 'Why Change Your Wife?' at
every performance. I firmly believe this

production to be the greatest box office

attraction of all time, and am arranging
to run it from twelve to fifteen weeks."

Character Pictures

Corp. Signs Gilmore
The Character Pictures Corp. has signed

a long term contract to feature Paul Gil-
more, a stage star, in a serial of special
productions. Mr. Gilmore is known to
theatregoers by reason of his appearance
in "The Better 'Ole,'" "The Miracle Man,"
"The Garden Of Allah," "Experience," and
other stage plays. He has also appeared in

pictures for Triangle, Metro and Pathe.
It is planned to purchase popular stage

plays and novels for the star and produce
them in the best possible manner. It is

said that a somewhat different style of
role is to be given him. Full announce-
ments regarding the first production will be
forthcoming shortly.

New Firm Formed
PORTLAND, ORE.— Ore-Col Film

Company has filed incorporation papers
with the county clerk. Incorporated for

$100,000, the concern intends to produce.
The incorporators are A. D. Frost,

Josephine E. Frost and O. D. Woodward.
Oregon and Colorado capital are said

to be back of the enterprise.



EXHIBITORS HERALD

Each

Christie
is a surprise

package
You never know
just what
you're going

to get

—

But
you do know
its bound to

be the best

gettable if

its one of the

Christie Comedies
Another Reason why they're known as

"The Specials

That Are
SPECIALS"

DISTRIBUTED BY

Mid-West Film Corporation, Toy BIdg. - Milwaukee
Crescent Film Corporation - Kansas City, Missouri
Standard Film Corporation - - St. Louis,' Missouri
Merit Film Company - - Minneapolis, Minnesota

AND

Celebrated Players Rim Corporation

Ghicaoo
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THEN
5 Lines

THIS IS THE WAY
JONES, LINICK & SCHAEFER'S

RANDOLPH THEATRE
ADVERTISED THE FIRST

GUMP CARTOON

THIS IS THE WAY THE
NEXT OF THE SERIES
WAS ADVERTISED

NOW
25 Lines

C

— Added Fe«tnre—

MIN & ANDY GUMP
ANDY TAKES A DASCINO LESSON

' — :.....'.^.nh

(Tribune, February 9)

3

riMT TIME SHOWN ANYWHERE

ADDED FEATURE

Min
and
Andy GUMP
"Flat Hunting"

J

(Tribune, March 8)
#

THE
Celebrated Players Rim Corporation

ChiGado
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THE ANSWER!
PUBLIC DEMAND

INCREASED SPACE USED

400%
In other words, THE GUMPS created such a favor-

able impression these astute showmen placed its value as a

box office magnet at 5 times the original estimate.

GUMPS
RELEASED IN ILLINOIS AND INDIANA THRU

Celebrated Players Film Corporation

ChiGaoo
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Help! Help!

It's a hold up--

$1000,000

Reward

Holds up the

interest week

after week—
and it keeps

the nickels, dimes

and pennies

coming until

they grow into

dollars

—

Get your share

of the interest on

Reward

r

The great Lillian Walker-Arthur

B. Reeve Money Serial

RELEASED FOR CHICAGO TERRITORY THROUGH

Celebrated Players Film Corporation



LIGHTNING BRYCE

Fifteen Episode

Wonder
Serial

Smashing

Climaxes

With Thrills

That Knock

'Em Out Of

Their Seats

Featuring

JACK HOXIE
and

ANN LITTLE

ILLINOIS and INDIANA
Bookings

UNITY PHOTOPLAYS CO.
FRANK ZAMBRENO, President

207 South Wabash Ave. CHICAGO, ILL.
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SILEE

Film Exchange
LEE HERZ, Pres.

Announces
the Coming of

CRIMSON SHOALS
THE MOST AMAZING

PHOTOPLAY
EVER MADE

One Man Plays Three Parts

A Baffling, Bewildering
Mystery Drama with

Real Punch

1 00 Per Cent American Production

ILLINOIS and INDIANA

Fourth Floor

Consumers Building

Bookings Arranged At

'Phone Harrison 3742

CHICAGO
ILLINOIS

»



Reported by "Mac"

The old loop was all aflutter last week
heralding the return of Harry C. Miller,

who is now associated with Charles Abrams
directing the destinies of the Gold theatre.

This popular house, located on the West
fiide, has always been a great crowd getter

of 12th street fans, but wait until the sub-

tle Miller gets to hitting his stride and

—

well, all we can say is you'll all be sur-

prised.
* * *

Here's one, fresh from the news annals

of Elgin, 111., and leads us to believe that

Ralph H. Crocker, owner of the Star

theatre, seemingly has a few hours to

spare. Last week Ralph purchased the

famous Rex pavilion at Wing Park and ar-

rangements are now being perfected to in-

augurate many novelties with the coming
dance season beginning May 1. It looks

to us that Ralph has been a-watchin' those

winsome girlies of the renowned Elgin

wafch works returning from their toil and
has it figured out as to how he can increase

the old income tax returns for 1920 by
gathering in the dimes at so much per

crawl this summer.
* * *

The former Nu Show theatre at 77th

street and Vincennes avenue has been given

an entire overhauling and renamed the

Acme with D. C. "Debs" and B. F. Teetzf.l

as managers. These two youngsters, with
the training they gleaned by association

with the Harry Moir enterprises, should
have a walk-away with this South side thea-

tre. Best o' luck, fellows.
* * *

Nat Wolf, for the past several months
associated with the Greater Stars Pro-
ductions, has resigned to accept the post of
special representative for the local Republic
Distributing exchange and will cover Wis-
consin, Indiana, Illinois and the river towns
of Iowa.

* * *

Spence Rogers, remembered here a few
years ago as the special representative of
the W. H. Clune Productions, arrived in

the city a few days ago. It looks as though
Spence is about to take up his abode in the
Central West again, but will hie to Detroit,

Mich., as a "cit" of the automobile me-
tropolis.

* * *

Bah Jove, we have at lawst 'eard from
his 'ighness, Jimmie Cathro. The old deah
is now purveying cinemas to the southern
trade out of the Atlanta, Ga., office of the
Pathe exchange. He must have had quite
an exciting conference with H. T. Titus,
president of the Crystal Amusement Co.
of Dayton, Fla., if the business card of
this firm means anything. James awsks
the boys to take a look at themselves ; so
here you are men, go to it

:

"Why I Didn't Send My Check"
Dear Sir:
For the following reasons I am unable to send

you the check you have asked for.
I have been held up, held down, sandbagged,

walked on, flattened out and squeezed; first bv
the FILM EXCHANGES and then by the United
States government for federal war tax, the excess
profits tax. Liberty Loan Bonds, Thrift Stamps.
Capital Stock tax, merchants' license, automobile
tax, and every society and organization the mind
of man can invent, to extract what I may or may
not possess; from the Society of St. John the
Baptist to the G. A. R., the Woman's Relief
Corps, the Navy League, the Red Cross, the Blue
Cross, the Double Cross, the Children's Home,
the Dorcas Society, the Y. M. C. A., the Y. W.
C. A., the Boy Scouts, and every hospital and
church in town.
The government has governed my business

until I don't know who owns it. I am inspected,
suspected, examined and re-examined, informed.

misinformed, required and commanded, until I

don't know who I am. where I am or who I am,
or why I am. All I know is that I am supposed
to be an inexhaustible supply of money for every
human need, desire and hope of the human race.
And because I will not sell all I have and go
out and beg. borrow or steal money to give away,
I have been cussed, discussed, boycotted, talked
to, talked about, lied to, lied about, held up,
robbed and nearly ruined. The only reason I am
clinging to life to see what in h—1 is coming
next.

We wonder if this is sarcasm upon the

part of James.
* * *

Wallie J. Hurley, traveling salesman for

the American Film Co., while visiting

Dixon, 111., a while ago was given his first

thrill at hill climbing. Ask him about it.

Thank your stars, Wallie. you were not
climbing Pike's Peak—that's all

!

There's just one little "affair" we should
like cleared up before it becomes history.

Last Sunday evening, March 7, a handsome
blonde youth was noticed stepping about
the lobby of the Hotel Sherman in a rather

anxious manner. We discovered this

young man in conference with Sidney
Goldman, local manager for the W. W.
Hodkinson exchange, who informed us it

was Sig. "Mac Gregor" Schlager, personal

representative for J. Parker Read, Jr.

Fine ! But why the seeming anxiety about
the "Sign of the Rotary" and at the "witch-

ing hour" at that

!

* * *

Abe Teitel informs us he has just com-
pleted conserving copies of the Greater

Stars Productions latest Clara Kimball
Young feature, "The Forbidden Woman."
And all exhibitors fortunate enough to

play this popular feature are assured the

prints will be in the same excellent condi-

"S^c^
,

Sketches "Joe'

Sidney Smith. the creator of "The Gnni|i(t"

cartoons, drew the above likeness of .1. L.

Friedman, president of Celebrated Play-
ers Film Corporation, at the luncheon
given March at the Hotel I.aSalle, Chi-
cago.

tion the former feature was. Should be
so; got it right from Abe, and he's the

boy that knows what CONSERVATION
means.

* * *

Celebrated Dinner Notes
Got to hand it to the genial Joe Fried-

man, president of the Celebrated Players
Film Corporation for that "wonder party"
he let us all in on last Tuesday, March 9,

up in the ol' Red Room of the Hotel La
Salle.

* * *

The Celebrated sales organization, John
Mednikow, Blondey Dubin and Tham
Riecer were surely on the job, especially

on the various tabic arrangements, 'cause

from where we sat, the whole darned gang
seemed to be having the time of their lives.

* * *

It was the second fillum chow we sat

down to with "Bill" Hollander of the
Daily News in the same week. Where have
you been the last few seasons, Bill? Rather
an effective means of combating old H. C.

L. Whadyer say?
* * *

H. O. Martin, general manager of the

Supreme Pictures and brother of E. A.,

who directed "The Lost City," was a most
interested spectator at the show. Nice mod-
est chap though, couldn't even pry a com-
pliment from him, still he toted one of

those smiles that whisper plenteous.

* * *

We're not trying to detract attention

from the big show, but honestly—that was
surely powerful cruel jazz old Prof. Ben-
son and his trick orchestra dealt out dur-

ing the luncheon. Didja slant that chic,

though demure Miss at the press table?

Shure that's her, Miss "Roberta Reeless"

of the American. Besides her interesting

film reviews, she admits a fondness for the

plaintive moans of the saxaphone.

* * *

Just a few syllables more, the throng

gathered was so gosh blamed big for us,

the safest way of expressing it would read

thusly, "They were all present." And we
all arise with three rousing cheers to Joe
Friedman and the entire Celebrated or-

ganization.
* * *

Saw young Jack McFarlane of the

American Film Company giving the Con-

sumers building crowd the once over last

week. Looked like an old baron. The De-

troit atmosphere must be agreeing with the

lad.
* * *

Stanley Keely, who for the past several

months has been exploiting that grand old

masterpiece, "The Spoilers," is now asso-

ciated with the Republic Distributing Cor-

poration and will cover Illinois territory

out of Manager Busch's office.

* * *

George Levey, Indiana representative for

Unity Photoplays, was spotted taking a

workout with his partner M. L. Schiff on

the alleys last week. Those grooves, George,

alongside the bowling platform are for the

returning balls. Would suggest taking a

Scranton Correspondence course before

facing the pins again.

* * *

Elias Schwartz is now representing the

Empire Film Company in the Indiana ter-

ritory and with his big following of

Hoosiers should gather a heap of contracts

for his new affiliation.
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Ed Bricketto, who has heen representing

the A. S. Hyman Attractions in the city

field has resigned to return to his first love,

and will cover the city trade for the Silee

Film Exchange.
* * *

After carefully perusing that La Salle

street broker crash story, we'll take the ol'

elephant dominoes for ours. Understand
Henri Ellman has offered to register

Maurie Salkin for a few tryouts with the

>potted cubes.

S. A. Lynch Satisfied

Typhoon Ventilation

Is Ideal for South
S. A. Lynch Enterprises, which oper-

ates a large chain of theatres in the

South, has placed with the Typhoon Fan

Company during the last few days an-

other large order for Typhoons.

This company has tried out thor-

oughly the Typhoon system during the

past six or seven years, and has found,

according to officials, that to meet the

severe conditions in the summer weather

throughout the South, the Typhoon cool-

ing and ventilating system is ideal. It

meets their every requirement, they say,

and in addition to cooling these theatres

it also increases to a considerable ex-

tent the box office receipts.

The Lynch orders just received cover
Typhoon equipment for the Palace
theatre, Fort Worth, Tex.; New theatre,

Little Rock, Ark.; Ranger theatre.

Ranger, Tex., and Queen theatre, Dal-
las, Tex.

Dispose of Territory

For Equity Production
"Silk Husbands and Calico Wives,"

the first of the Equity Picture Corpora-

tion's specials to reach the market, has

been disposed of to the Crandall Film

Company, 121 Fourth avenue, Pitts-

burgh, for the state of Ohio. Its initial

showing in that state will be given at

the Colonial theatre, Toledo, on Mareh
21.

Exhibitors' Film Company of Wash-
ington has purchased "Silk Husbands
and Calico Wives" for Maryland. Dela-
ware, District of Columbia and Virginia.

House Peters, Mary Alden, Vincent
Serrano, Eva Novak, Mildred Rear-
don, Sam Sothern and others are seen in

the production.

Say Mattingly Not In
Employ Of Gaumont Co.

Gaumont Company has issued an an-

nouncement stating that Joseph and

B. O. Mattingly are not employes of the

organization.

The statement was prompted, accord-
ing to Gaumont, by reports that the two
men had in their possession business
cards bearing the Gaumont trade mark.

To Issue With New Title
"Dangerous to Men" is the title under

which Viola Dana's next Metro special

production will be published. The pic-

ture is an adaptation of "Eliza Comes
to Stay," a stage drama by H. V.
Esmond, author of "When We Were
Twenty-One" and other theatrical suc-
cesses. Milton Sills has a leading role.

The original drama was made into a

scenario by A. P. Younger.

VISITING THE CHICAGO
EXHIBITORS
—With H. E. N.—

Herbert J. Dooley., manager of the Atlas

theatre, is doing a rushing business these

days. A coming attraction for this house
is Emerson Hough's "Sagebrusher" during

the week of March 21.

M. Klein has purchased controlling in-

terest in the Earle theatre on 47th street

from the Kaplan brothers of Cleveland.

The Earle has been entirely remodeled at

a cost of $15,000 and a new ventilating

system installed. Manager Klein reports

his new Martin Rotary giving entire satis-

faction and makes for the excellent pro-

jection that this house enjoys. The policy

of the Earle is high-class motion pictures

and vaudeville.

T. Breskin, who controls the destinies

of the New Park for the Wells interests,

is planning some novel stunts for the 18th

and 19th of this month when he will show
"In Old Kentucky." Manager Breskin is

the boy to put them over. Here's luck, T. B.

E. E. Dorris, manager of the Grove
theatre on the South side, played "Custer's

Last Fight" with the personal appearance

of a former Indian chieftain and some of

his warriors. According to Mr. Dorris,

the show was a knockout and the crowds
that jammed this small playhouse pretty

nearly tore the doors off the hinges.

Frank Hammond, director general of

the Vendome, Pickford and Phoenix thea-

tres, has just returned from a six weeks'

trip to the Pacific coast. Frank states he

had a wonderful time and he wishes he had
a theatre in Los Angeles right near the

Sennett lot.

Mrs. Emma Cohen, who controls the

Casino theatre on Madison street, has in-

augurated a novel scheme for keeping the

hold-out crowds from getting impatient

;ind asking for their money back. Mrs.
Cohen has purchased a large Victrola and
installed same in the lobby, where jazz and
opera music tickle the ears of the waiting

Casino patrons.

Pat Dillon's motto out at the Jefferson

•Iheatre is, "We claim the Jefferson has the

¥>est projection in the city." Enough said.

Julius Lamm, manager of the Shakes-
peare theatre, was the recipient of a large

basket of American Beauty roses March 6,

tendered by the employes of the Shake-
!<peare. Julius has just turned 34 years.

We wish him many more happy birthdays.

E. J. Arnold reports he is doing some
business with "Lightning Bryce." In fact,

IS. J. reports it is the best serial he has
i ver had. The Harmony has a very pretty

lobby and Manager Arnold takes a great

deal of pride in keeping his house in first-

c lass condition.

Ascher's Kenwood theater, under the

wble management of R. C. MacMullin, is

giving the Lakeside patrons some real pro-

grams. Two new pieces will be added to

the orchestra, a violin and 'cello. "A
Daughter of Two Worlds" will play the

ICenwood the week of March 17. The
Kenwood claims to have the most beautiful

cashier in Chicago.

L. Weil, managing director of the Har-
per theatre, states that he has just let a
contract for new scenery with the Peltz
ti Carson Studios. The Harper has just
t*en redecorated at a cost of $5,000 and is

playing to capacity business. This house
lias one feature act of vaudeville, but will
udd additional acts just as soon as the new
scenery arrives. The Beach theatre is closed
it present, but will open May 1.

Miss White Makes Cakes
For "Tiger's Cub" Cast

Pearl White and her director, Charles
Giblyn, are busy on the interior scenes
of "Tiger's Cub," George Goodchild's
story which is being visualized by Fox
Film Corporation.
Following completion of the exteriors,

which are typical of Alaska, the com-
pany determined to make the interiors
as truly Alaskan as the exteriors. Ac-
cordingly, it became necessary for Miss
White to cook h,ot cakes. Instead of
using the customary studio flour, she
determined to make real sour dough
pancakes such as the pioneers in Alaska
ate. The players all agree that Miss
White's cakes were very delectable.

Name House Capitol
DAVENPORT, IA.—The new $1,000,-

000 theatre which is being constructed
at Ripley and Third streets will be
named the Capitol. The playhouse will
seat 2,500 persons.

FILMS FOR SALE
1,000,000 FEET

All Makes, Lengths and Varieties
$4.00 per reel and up

Send for List.

FEATURE FILM COMPANY
Loeb Arcade Minneapolis, Minn.

A SNAP!!
2 THEATRES FOR SALE
Industrial City 65,000 Population

Close to Chicago
650 Seat Theatre, Vaudeville and Pictures

400 Seat Theatre, Straight Pictures

Write or Wire, Exhibitors Herald, Box A

SALESMAN
WANTED

A large and growing house, covering
Middle Western States, handling Projection
Machines and Motion Picture Theatre
Equipment of all kinds, has an opening for a
salesman, familiar with the line, who can
shortly qualify as Manager of a branch office.

This is an unusual opportunity and develop-
ment will be rapid if the man who comes in

•'delivers the goods." In writing us, please

give your reasons for believing you can make
good, and indicate what income you would
expect to earn. (1138)

Address "A. B. C." Exhibitors Herald

GUARANTEED

Mailing Lists
MOVING PICTURE THEATRES

Every State—total, 25,300) by States, $4-00
Per M.

1070 Film Exchanges $7.50
313 manufacturer! and studios 4.00
368 machine and supply dealers 4.00

Further Particulars:

A. F.WILLIAMS, 1S8 W. Atoms St., Chicago
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TYPHOONS ARE PATENTED
United States of America granted the first patent on Typhoons

in 1909 covering a period of seventeen years. Additional

patents have since been granted and others are pending.

These patents are owned and controlled exclusively by us.

YEARS OF EXPERIENCE
Our customers receive the benefits from these patents, and

also the advantages of many years experience in developing

and perfecting the mechanical working parts of the Typhoon

Cooling System.

PATENT INFRINGEMENTS
Similar equipments even though inferior in construction and

design may still infringe on our patent rights. A guarantee

by anyone selling an equipment infringing on our patents does

not release the owner from liability.

MAKESHIFTS EXPENSIVE
Millions of dollars have been and are continually being wasted

in attempts to secure proper cooling and ventilation of

theatres. Why not save this expense by installing the

Typhoon Cooling System now.

TYPHOON GUARANTEE
It is well to consider our financial responsibility without which

the guarantee would be worthless. After careful consideration

you will find the Typhoon Cooling System is the only one you

can afford to own.

Write for Catalogue "H. P."

Typhoon Company

1044 Camp Street

New Orleans, La.

Manufacturers of

Typhoon Cooling System

ERNST GLANTZBERC President

281 Lexington Ave., New York, N. Y.

64 West Randolph St.

Chicago, 111.



ALEXANDER FILM CORP.
Mar. 16—"Lone Hand." five reels, with Roy Stewart.

Mar. 22—"Cabareting Under Difficulties" (Kattejohn Comedies), one reel.

AMERICAN FILM COMPANY
Distributed Through Palhe Exchanges.

FLYING "A" SPECIALS
five reels, with Margarita Fisher.•The Hellion.'

"Eve in Exile seven reels, with Charlotte Walker.
The Valley of Tomorrow." five reels, with William Russell.

"The Honey Bee," six reels, with Margarita Sylva.

ARROW FILM CORPORATION
Vigilantes." seven reels.

Fool's Gold." six reels, with Mitchell Lewis.

'The Law of Nature," with Vincent Coleman.
"When the Desert Smiled," five reels, with Neal Hart.

'The Mysterious Mr. Browning." five reels, with Walter Miller.

"The Profiteer," six parts, with Alma Hanlon.
The Sunset Princess," five parts, with Marjorie Daw.
'Vios Arirnna." fi»# narts. wi'h Gertrude Rnndbill

"The Wolves of Wall Street," six reels, with Cobb and Johnion.
"The Desert Scorpion," five reels, with Cobb and Johnson.

CHRISTIE COMEDIES
Own RRRI.. ISSUED WEEKLY

'Kidnapping Caroline."
"A Looney Honeymoon."
"Kids and Kidlets."
"Fair but False."
"Nearly Newlyweds."
"Watch Your Step-Mother.''
"Mary's Nightmare."
"Should Husbands Dance?''
"Why Wild Men Go Wild.'
" 'Twas Midnight."
"Papa By Proxy."
"Furs and Folly."
"Call a Cop."
"Oh Doctor, Doctor."
"Ducks."
"It takes a Crook."
"Monkey Shines."
"Should a Husband Tell?"

TWO HEEL SPECIALS
Nov.—"A Roman Scandal," with Colleen Moore.
Dec.
—"Co West, Young Woman," with Fay Tincher

Jan.
—"Save Me, Sadie." with Eddy Barry.

Feb.
—"Her Bridal Nightmare."

Mar.—Petticoats and Pants."

EDUCATIONAL FILMS
"The Eagle and the Fawn."
"The Passing of the Crow."
"A Day and Night at Coney Island."
•Wax Spruce."
•The Second Chance."
'The 'Why' of a Volcano."

EQUITY PICTURES
"Eyes of Youth," with Clara Kimball Young.
"Silk Husbands and Calico Wives," six reels, with House Peters

FILM MARKET, INC.
The House Without Children," (even reels, with Richard Travers.

FIRST NATIONAL EXHIBITORS' CIRCUIT. INC
"Bill Apperson's Boy," six reels, with Jack Pickford
"Burglar by Proxy," five reels with Jack Pickford.
'The Hoodlum," rive reels with Mary Pickford.
"A Temperamental Wife." five reels, with Constance Talmage
"Her Kingdom of Dreams," five reels, with Anita Stewart
"Back to God's Country," seven reels, with Nell Shipman.
"In Wrong," five reels, with Jack Pickford.
"The ThuncWhnlt," with Katherine MacDonald.
"Mind the Paint Girl," with Anita Stewart.
The Virtuous Vamp," with Constance Talmadge.
"Heart of the Hills." with Mary Pickford.
"Daughter of Two Worlds," with Norma Talmadge.
"In Old Kentucky." with Anita Stewart
"The Beauty Market," with Katherine MacDonald
"The Twilight Baby," three part comedy, with Lloyd Hamilton.
"A Day's Pleasure," with Charles Chanlin.
•The Greatest Question" <D. W. Griffith production).
"Two Weeks," six reels, with Constance Talmadge.
"Even as Eve," seven reels, with Grace Darling.
'The Turning Point," five recl«. with Kathrrmr MacDonald.
"The River's End," six reels (Marshall Neilan Production).
"Polly of the Storm Country," six reels, with Mildred Harris Chaplin.

FAMOUS PLAYERS-LASKY CORP.
PARAMOUNT-ARTCRAFT PICTURES

Ian. 4
—"The Woman in Suit Case." five reels, with Enid Bennett.

Ian. 4—"Too Much Johnson," five reels, with Bryant Washburn.
Ian. 4—"The Thirteenth Commandment," five reels, with Ethel Clayton.
Jan. 18—"The Tree of Knowledge." five reels, with Robt. Warwick.
Jan. 26—"What's Your Husband Doing?" five reels, with McLean and May.
Jan. 25—"The Copperhead," five reels (Super-Special).
Feb. 1

—"Double Speed," five reels, with Wallace Reid.
Feb. 1

—"All-of-a-Sudden, Peggy," five reels, with Marguerite Clark.
Feb. 8—"The Six Best Cellars," five reels, with Bryant Washburn.
Feb. 16—"On with the Dance," seven reels, with Mae Murray.
Feb. 15—"The Amateur Wife," five reels, with Irene Castle.
Feb. 22—"Black Is White." five reels, with Dorothy Dalton.
Feb. 22—"Mary'a Ankle." five reels, with MacLean and M»»
Feb. 29—"Huckleberry Finn" (special).

Feb. 2D—"Young Mrs. Winthrop," five reels, with Ethel Clayton.
Feb. 29—"Dangrrout Hours," five" reels, with Ince cast.
Mar. 7—"Alarm Clock Andy," five reels, with Charles Ray.
Mar. 7—"His House in Order," five reels, with Elsie Ferguson.
Mar. 14—"Jack Straw," five reels, with Robert Warwick.
Mar. 14—"Mary Ellen Comes to Town," five reels, with Dorothy Gisk
Mar. 21—"Why Change Your Wife," six reels, with Special Cast.
Mar. 21—"Excuse My Dust," five reels, with Wallace Reid.
Mar. 21—"April Folly," five reels, with Marion Davies.
Mar. 28—"My Lady's Garter," five reels, M. Tourneur production
Mar. 28—"Easy to Get," five reels, with Marguerite Clark.
Apr. 4—'Treasure Island." five reels, M. Tourneur production.
Apr. 11—"Thou Art the Man," five reels, with Robert Warwick.
Apr. 11—"The Cost." five reels, with Violet Hemming.
Apr. 18—"The Fasle Road." 6ve reels, with Enid Bennett.
Apr. l!>

—"Terror Island," five reels, with Houdini.
Apr. 25—"The Toll Gate," five reels, with Wflliam S. Hart.
Apr. 25 "Dr. Jekyll and Mr. Hyde," five reels, with John Barrymore.

ONE AND TWO HEEL COMEDIES
Tan.

Jan.
Ian.

Ian.
Jan.
Feb.
Feb.
Mar.
Mar.
Apr.
Apr.

4—Sennett, "The Star Boarder."
4— Burton Holmes, "Gaping Gullett of Gify."
11—Arbuckle, "The Garage/'
11—Briggs, ' Housecleaning."
18—Sennett, "The Star Boarder," two reels.

15—Sennett, "Ten Dollars or Ten Days," two reels.
22—De Haven, "Hoodooed." two reels.
14—De Haven. "Teasing the Soil," two reels.
28—Al St. John, "Cleaning Up,' two reels .

4—Sennett, "Gee Whiz!"
11—Al St. John, "Ship Ahoy," two reels.

FOX FILM CORPORATION
FOX SPECIALS

"Checkers," with All Star Cast.
"Evangeline," with All Star Cast.
"Kathleen Mavourneen," with Theda Bar*.
"Should a Husband Forgive"? with All Star Can.
•The Strongest," with All Star Cast.
"While New York Sleeps." with All Star Cast

WILLIAM PARNUM SERIES
"Wings of the Morning."
"Heart Strinfi"
"The Adventurer."
April

—"The Orphan."

TOM MIX SEHIK"
"The Daredevil."
"The Feud."
'The Cyclone."
"S Gold Coins."
Mar.—"The Daredevil."
April

—"Desert Love."

"The White Moll."
PEARL WHITE SERIES

FOX ENTEHTAINMENTS
"The Lincoln Highwayman," with William Russell.

"The Devil's Riddle." with Gladys Brockwell.
"The Shark." with George Walsh.
"Shod with Fire," with William Russell.

"Flames of the Flesh," with Gladys Brockwefl
Tin Pan Alley," with Ray and Fair.

"Her Elephant Man." with Shirley Mason
"What Would You Do?" with Madlaiae Traverse.
"The Last Straw." with Buck Jones.
"The Hell Ship." five reels, with Madlaine Traverse.

"A Manhattan Knight." with George Walsh.
"Molly and I," with Shirley Mason.
"Black Shadows," with Peggy Hyland.
"Leave It to Me." with Wm. Russell.

"Would You Forgive?" with Vivian Rich.

"The Tattlers." with Madlaine Traverse.

SUNSHINE COMKUItca

"Back to Nature Girls."
"The Roaming Bath Tub."
"Chicken a la Cabaret."
"HungTy Lions and Tender Hearts "

"Sheriff Nell's Comeback."
"Her Naughty Wink."
"Her Private Husband."
"Her Heart Snatcher."
"The Great Nickel Robbery."
"A Light Weight Lover."
"Training for Husbands."
"The Heart Snatcher."
"The Lightweight Lover."
'Training for Husbands."
"The Great Nickel Robbery."

M BTT A>u JKtr
"Fishing."
"Dead Eye Jeff."

"The Sour Violin."
"The Mint Spy."
'The Rum Runners."
"The Chemists."
"Putting on the Dog."
'The Price of a Good Sneeze."
"Chewing Gum Industry."
"Berth of a Nation."
"In the Movies."
"The Pawnbrokers."
"Hula Hula Town "

"The Beautiful Model. '
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HARRY GARSON
"The Unpardonable Sin," right reels, wit£> Blanche Sweet.
The Hushed Hour," five reels, with Blanche Sweet.

MURRAY W. GARSSON
"A Dream of Fair Women."

GAYETY COMEDIES
'Fireman! Save My Gall", with George Ovey.
"Ladies Must Dance," with George Ovey.
'Bounced," with George Ovey.
"A Saphead's Sacrifice," with Billy Bletcher-Vera Reynolds.
'Ruined by Love," with George Ovey.
Twin Bedlam," with Billy Bletcher-Vera Reynolds.
"Why Cooks Go Cuckoo, with George Ovey.
"Dry and Thirsty," with Billy Bletcher-Vera Reynolds.
"Good Morning, Nurse," with George Ovey.
"Parked in the Park," with Billy Bletcher-Vera Reynolds.
"Hip, Hip, Hypnotism," with George Ovey.
"Rough on Rubas," with Billy Bletcher-Vera Reynolds.
"Silk Stockings." with George Ovey.
"Kissed in a Harem." with Billy Bletcher-Vera Reynolds.
'The Fatal Wallop," with Geo. Ovey.
"Beaned tin the Border," with Billy Bletcher-Vera Reynolds.

OOLDWYN PICTURES CORPORATION
GOLDWYN STAR PRODUCTIONS

"The Girl from Outside," seven reels, Rex Beach Special.

"Strictly Confidential," five reels, with Madge Kennedy.
"Bonds of Love," five reels, with Pauline Frederick.
"Almost a Husband," five reels, with Will Rogers.
"Jinx," five reels, with Mabel Normand.
"The Cup of Fury," five reels, Rupert Hughes Special.

"Flame of the Desert," seven reels, with Geraldine Farrar.
"The Loves of Letty," five reels, with Pauline Frederick.
"Jubilo," six reels with Will Rogers.
"The Gay Lord Quex," five reels, with Tom Moore.
"Toby's Bow," five reels, with Tom Moore.
"The Silver Horde," five reels (Rex Beach).
"The Cup of Fury," five reels (Rupert Hughes).
"Pinto," five reels, with Mabel Normand.
The Blooming Angel," five reels, with Madge Kennedy.
"Duds," five reels, with Tom Moore.
The Little Shepherd of Kingdom Come," five reels, with Jack Pickford
The Paliser Case." five reels, with Pauline Frederick.
"Water, Water, Everywhere," five reels, with Will Rogers.

GOLDWYN SPECIALS
"For the Freedom of the East" (Betrwood), six reels.

'The Border Legion," six reels.

The Eternal Magdalene," six reels.

FORD EDUCATIONAL WEEKLY
Islands of the St. Lawrence.
Cutting Up.
The Story of Zinc. I

"Meat" Again.
Eventide.

The Little Dears,"

CAPITOL COMEDIES
two reels, with Carter De Havens.

"A Sure Cure," two reels, with Carter De Havens.

BENNISON STAR SERIES
"Speedy Meade," five reels, with Louis Bennison.
'The Road Called Straight," five reels, with u>uis Bennison.
"Hurh Pockets." five reels, with Louis Bennison.
"A Misfit Earl," five reels, with Louis Bennison.

GOLDWYN-BRAY PICTOGRAPHY
Oct. 19—"Three Men In a Boat and a Turtle."
Oct. 26—"Gold Mining in Heart of a Great City."
"In Far Away New Zealand."
"Girl Pottery Makers of the Caribbeans."
'Taos Indians."

GROSSMAN PICTURES, INC.
"Face to Face," six parts, with Marguerite Marsh.

HALLMARK PICTURES CORP.
(Awiilable at United Theatres Exchanges.)

FAMOUS DIRECTORS SERIES
"A Dangerous Affair," five reels, with Herbert Rawlinson.
"Wit Wins," five reels, with Florence Billings.

"Love, Honor and ?," five reels, with Marguerite Marsh.
The Phantom Honeymoon," six reels, with Marguerite Marsh.
"The Heart of a Gypsy," five reels, with Florence Billings.

"High Speed," five reels, with Edward Earle and Gladys Hulette.

SPECIAL PRODUCTIONS
"Romance of the Air," seven reels, with Lieut. Bert Rati.

"A Woman's Experience," five reels, with Mary Boland.
'When My Ship Comes In," five reels, with Jane Grey.
'When a Woman Strikes," five reels, with Ben Wilson.
The Other Man's Wife," six reels.

'Wanted for Murder," six reels, with Elaine Hammerstein.
The Littlest Scout," five reels, with Violet Blackton.
"A House Divided," six reels, with Sylvia Bremer.
'The Challenge of Chance," seven reels, with Jess Willard.
The Rothapfel Unit

W. W. HODKINSON CORPORATION
Distributed through the Pathe Exehangt

ARTCO PRODUCTIONS
"As s Man Thinks," five reels, with Leah Baird.
"The Volcano," six reels, with Leah Baird.
"The Capitol." six reels, with Leah Baird.
"Cynthia-of-the-Minute,' six reels, with Leah Baird.

ZANE GREY PICTURES, INC.
"Desert Gold," seven reels, with E. K. Lincoln.
"The Desert of Wheat," six reels.

BENJAMIN B. HAMPTON PRODUCTIONS
The Westerners," seven reels, with Roy Stewart.
The Sagebrusher," seven reels, by Emerson Hough.

J. PARKER READ, JR., PRODUCTIONS
"Sahara," seven reels, with Louise Glaum.
The Lone Wolf's Daughter," seven reels, with Louise Glaum.

DEITRICH-BECK. INC.
"The Bandbox," six reels, with Doris Kenyon.
"The Harvest Moon," six reels, with Doris Kenyon.

Are These Exhibitors Wrong

Thousands of the most progressive exhibitors in

the country use and endorse the

1920 Perfected

Automaticket Register

These users find that they

—sell tickets faster with the AUTOMATICKET REGISTER
—have their tickets under lock and key

—have an exact record of every ticket sold, with an absolute

check on their cash receipts for the day.

Are you doing right by yourself and by your business in neglecting to

get the full facts on the Perfected AUTOMATICKET REGISTER?
Our 1920 catalog gives information on the business side of the motion

picture theatre that you should have. Your copy is ready. Send

for it.

DEALERS make friends and money selling the 1920 Perfected

AUTOMATICKET REGISTER. Write for our special proposition

REGISTER Ca
New' York City

AND CASH
1739 Broadway

SPECIAL BARGAINS IN GUAR-
ANTEED REBUILTiMACHINES
The machines that we offer here below could not be considered

as the ordinary second-hand type, being rebuilt and in first-class
condition; that is, all of the worn out and defective parts have
been replaced. We fully guarantee the machines to be as repre-
sented, to be in A No. 1 condition, and to project a picture just
as good as a new machine of the same type. If you want one
of these machines, do not delay your order. No more, at these
prices, after these are sold out.

When sending in your order, be sure to state the distance
from the booth to the screen, the size of the curtain and the
size of the picture desired. We will change any of the outfits
to meet any special requirement; therefore, let us know how you
want it, and we will make you our very best price on the
equipment, as desired.

No. 1—1 MOTIOGRAPH No.
1-A MACHINE, 1914 Model,
as good as new, complete
with Lenses $125.00

No. 2—1 EDISON EXHIBI-
TION' MACHINE, complete
with Lenses $50.00

No. 3—1 MOTIOGRAPH MA-
CHINE, 1908 Model, complete
with Lenses $75.00

No. 4.—1 POWERS No. 6
MACHINE, complete with
Lenses $100.00

No. 5—1 MOTIOGRAPH MA-
CHINE, 1909 Model, complete
with Lenses $75.00

No. 6.—1 POWERS No. 6-A
MACHINE, complete with
Lenses, Hand Drive. . . $150.00

110 volts, 60 cycles, Motor
Drive $200.00

No. 7.—1 REGULAR SIMPLEX
MACHINE, complete wi th
Lenses. Hand Drive $225.00

110 volts. 60 cycles. Motor
Drive $275.00

No. 8.—1 MOTIOGRAPH MA-
CHINE, 1915 Model, complete
with Lenses.
Motor Drive $150.00

No. 9.—1 MOTIOGRAPH MA-
CHINE, 1916 Model, complete
with Lenses.
Hand Drive $200.00

Motor Drive 250.00

No. 10.—1 MERCURY ARC
RECTIFIER, 110-220 volt, (O

cycle, 50 ampere $150.00

All Orders Subject to Prior Sale

AMUSEMENT SUPPLY COMPANY
Largest Exclusive Dealers to the

MOTION PICTURE TRADE
30O-302 Mailers Building ... No. 5 So. Wabash Avenue

CHICAGO, ILLINOIS

Everything for the Theatre Except the Films
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7Vo Vibration

in the De Vry!

Y OU can balance a De Vry on a

tea cup and it produces motion
pictures as if shot from a stonewall.

You can put the De Vry on a table,

a chair—on any non-rocking object

with four legs or none, and it does
perfect work. It's in a class by itself

in this, as in all other respects. See
it and know for yourself.

Preview with a DeVry!

A projector which stands up to that test

is what professionals need for previewing.

To a Film Exchange, also, a DeVry is

invaluable.

We ask that you let us give you a DeVry
demonstration. Say the word and our rep-

resentative from one of 60 cities will come
and show you— in your own office.

There's nothing like the DeVry. So light!

So handy! So compact! Remember, a poor
projector kills a good film. So see the

De Vry before you decide. It is endorsed

by the best and most successful people in

the motion-picture profession.

A letter, or the coupon below filled out

and signed, lets you see for yourself. Why
not send the coupon today?

V The DeVry Corporation
1232 Mariatma Street, Chicago

New York Office - • 141 West 4 2d Street

The De Vry Corporation, 1232 Marianna St.. Chicago. Dept. B.

Name .

Street ._

City .

State

I I

Yes. You may give demon-

strations of the De Vry,

uithout obligation, at

the following address.

I I

Yes. Piease send free book-

let as soon as it is off

the press.

HOIIEHT Hll L'.Vl'O.V PRODUCTIONS
"A White Man'. Chance." five reel., with J. Warren Kerrigan.The Joyous Liar." five reel., with J. Warren Kerrigan.The Lord Love, the Irish." five reels, with J. Warren KerriganL.ve Sparks," five reel., with J. Warren Kerrigan.

NATIONA L-BI
I

I I I RHODES PRODUCTIONS
Blue Bonnet." six reels, with Billie Rhodes.

"Hi. T-n,™,
,0*E£H LEVERING PRODUCTION!Mis lemporary Wife," six reels, with Special Cast

HALL-ROOM BOYS PHOTOPLAYS, INC.
P«.

1—"The Chicken Hunter.," two reels.
S* Jf—,XiTmi"g the w««." two reels.
Dec. 49— I he Lovable Scamps." two reel*

Th

JANS PICTURES, INC.
..m u

e
-

W,th°" t Question, seven reel., with Olive TellNothing a \ ear. seven reel., with Olive Tell.A W oman s Business," 6 reels, with Olive Tell.

JUNGLE COMEDIES
Dreamy Chinatown."
"One Big Night."
"As Others See Us."
"The Deserter."
"The First Flivver."
"Film Fairies."
"Caught With the Goods."
"Stopping Bullets."
"Circus Bride."
"Perils of the Beach."

VICTOR KREMER PRODUCTIONS
Feb' uZ2rh?r»S!2S °" Carme "-," 'our reel., with Charles Chaplin

Mar 1

Ch» ni Plon . !« reels, with Charles Chaplin.

Anr .M"!*"—*. '*o rels. with Charles Chaplin.

v£v \~-u
°rV c'

wo
..
r«ls

'
with Charl" Chaplin.May 1— By the Sea." one reel, with Charles Chaplin.

MASTER FILMS, INC.
Torcby Comedies, five reels, with Johnny Hines.

METRO PICTURES CORPORATION
- < 1

u
1 CLASSICS. INC., SPECIALS

"Lombardi. Ltd.," .even reels, with Bert Lytell.
Please Get Married," six reels, with Viola Dana.

..£?'
r

.j ,..
armfr " " x reels, with May Allison.

SfcOIlM » Wooua Tell," six reels, with Alice Lake.
, i? e

,.,
a

,

k °"i "? reels, with May Allison.

SHff* ,
Tr

,
c
,
e '" six '«'•• with Viola Dana

35* g'K" 1 of Way " six reels, with Bert Lytell.

-ni5 iJ °l, ;
Uck

- "ix '"U <Dniry |.an( Melodrama)
Old Lady 81." six reels, with Emma Dunn.
»2r,,ta* " x reels, with Alice Lake.

,.r ia .,
omes to Town," six reels, with Viola Dana

.Ar ' t
MX reels

-
wi,h M*y Allison.

..£i
,aV ln,m

r'
Valentine." six reels, with Bert Lytell

I he Hope, six reels, with a Special Cast.

NAS1MOVA PRODUCTIONS
•Out of the Fog." seven reels, with Narimova
rbe Ked Lantern, seven reels, with Naximova
lh<- Hrm. .even reel, with Narimova.
^ironcrr Than Death " six reel., with Nirimova.The Heart of a Child," seven reel., with Nariroova.

TAYLOR HOLME! PRODUCTIONS
"Nothing But the Tmth." six reel.
The Very Idea." six reels, with Taylor Holmes.Nothing But Lies," six reels, with Taylor Holmes.

PATHE EXCHANGE. INC.PATH E SPECIAL FEATURES
ItJS* Virtuous Model." six reels, with Do|ore. CaaainelH

1 t-rSf 7
W
n
n £*5* " X

.
wi,n M" Murray.

\ 21 nf ,nvr ' "lx "H.. with V„ Mnrra..^5*^ Reputation,." five reels, wilh Dnlore. Cassinelli4— Lifting Shadows," six reels, with Emmy Whelen.
FRa>K KESHAN PRODI <Tlo>s

tl~^ThS vZZPr&Vg. *"
,

r« I*. wi,h Frank K«nan.
7 " n SfctV! reeI '- w,,h Frank K«nan.

Feb sZZ-qZm' •

n,4
_"'r' reel., with Frank Krenan.Feb. 29— Smoldering Embers." five reels, with Frank Keenan.

EDC.AR LEWIS PRODUCTIONS
Feb. 1—"Other Men's Shoes," seven reels.

Sept,
Sept
rw
Mar.
Apr.

Sept.
n

lane
Oet.

VIHtilVIA PEARSON PHOTOPLAYS. INC.

''7m^.
B
-M°

Pr 5.
me"W ,lx r«,,

•
wi,b Virginia Pearson.Impossible Catherine." six reels, with Virginia Pearvon.

Oct.

Nov.
Ian
Mar

Oct.

Va,.
Jan.

Apr.

C A PELL A NI PRODUCTIONS. INC
Distress." five reels, with June Caprice and Creightoe

ALBERT
12—"A Damsel

Hale

Jf.Tll
C
n"^ 1

*? I""- ?f
ven r"'9

'
with Ro'orea Cassinelli.

« n'rS"/ s,x J"' 5
. J** ""'"re. Cassineni.

. 7— In Walked Mary." five reels, with June Caprice.
J. *TI ART RLACKTON PRODUCTIONS

19—'The Moonshine Trail." six reels, with Sylvia Breamer and Robt
Uordon.

*"~
t
*" with <="K-;a Brfm« anH RoK.rt C~*Jn„

'

Qnh"J! cn,*„°
ther Wife'" six reeIs

-
with Sy' Tia Breamer and

11—"The Blood Barrier," six reels, with Sylvia Breamer and Robert
Oordon.

J. D. HAMPTON PRODUCTIONS
n f~-Tu S

m'" 01
J
pl'» sure." .even reel., with Blanche Sweet.

T
c

- ,,~„I-hf. ?r,nr' anH
.?

<,,, V- fiv « reels. w,th William Desmond.™ ,«,—

e

,ne "ressy." six reels, with Blanche Sweet
ret). 16— Respectable by Proxy." six reels, with Sylvia Breamer and Rob

Mar. 28—"The Deadlier Sex," six reels, with Blanche Sweet.
HOHAHT HENLEY PRODITTIONS

Nov. 2— The Gay Old Dog." six reels, with John Cumberland.

REALART PICTURES
... , „ «PEriAI. FEATURES

Soldiers of Fortune" (Pwan), seven reels
»' ')>' V.i)„„ Rnnm" rrhauurd), six reels

Th,
The Luck of the Irish" (Dwan), six reels.
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STAR PRODUCTIONS
'Anne of Green Gables," six reels, with Mary Miles Mm-.ar

Constance Binney.

!es Jllnter

"Errtwhile Susan." five reels.

Tie Fear Market." five reels.

"Judy of Rogue's Harbor," ore reels with M
"The Stolen Kiss," eve reels, with Constance Bicney.
"Sinner," five reels, with Alice Brady.

ROBERTSON -COLE PICTURES
SUPERIOR PICTURES

Dec —"Beckoning Roads," with Bessie Barr-scale.
Dec. —"The Tong Man." with Se«sue Hayakawa
"Haunting Shadows," five reels, with H. B. Warner.
"The Begger Prince." five reels, with Scssos Hayakawa.
The Lock of Geraldine Laird, fire reels, with Bessie Barriscale.

"The Brand of Lopez," five reels, with Sessue Hayakawa.

SPECULs
Nov. — (Tourneur). "The Broker. Butterfly."
Dec — 'Ga«nier>. -The Beloved Cheater "

"Seeing It Through." five reels, with Alt-Star Cast.
"Who's Your Servant?" five reels, with All-Star Cast.

"The Broken Butterfly," five reels, with' Tournenr.
"The Flame of Hell Gate." five reels, with Aii-Star Cast.

The Third Woman," five reels, with All-Star Cast.
"The White Dove," rive reels, with H. B. Warner.
"The Butterfly Man," five reels, with Lew Cody.

SUPREME COMEDIES
Dec. —"Good Night Judge."
Dec — ' Struck Out."

MARTIN JOHNSON PICTURES
Dec —Tulagi a White Spot in a Black Land."
Dec —"Throjgh the Isles of the New Hebrides."
Dec —"The Home of the Hula Hula.'"

ADVENTURE SCENICS
Dec —"The Forbidden River."
Dec —"Just Over Yonder."
Dec —"I and the Mountain."

STRAND COMEDIES
K*t. —Too Many Bills."
Nov. —"I» Your Sweetheart False?"

LEWIS J. SELZNICK ENTERPRISES
SELZMCK PICTURES

Distributed by Select Esc'rmgei.

The Country Cousin," five reels, with Elaine Kammerstein.
"Saaled Hearts," five reels, with Eugene O'Brien. (A Ralph Ince Pro

dactios.)
The Gler.sus Lady." five reels, with Olive Thomas.
"Piccadilly Jim," Eve reels, w-.th Owen Mocre.
"Owl Yender." five reels, with Olive Thctnaj. (A Reich Ince Pred-cr.os
"The Broken Melody," five reels, with Eugene 0'Brie*.
"A Begu'ar G-.rl " five reels, with Elsie Jaai*.
"Greater Than Feme," with Flame Hammerrtein.
"Who's Who," with Owen Moore.
'Sooner or Later," with Owen Mcore.
"Footlights and Shadows,' with Olive Thomas.
"His Wife's Money," with Eugene O'Brien. (A Ralph Ince Predu
The Woman God Sent," with Zeca Keefc
"The Ittp." five reel*, with Elsie Janis. .

'Tee Woman Game." £ve reels, with Elaine Hammersteln.
"Youthful Folly " five reels, with Olive Thomas.
"His Word of Honor." five reels, with Ower

^ ^=<y> cr^

pr«/tw!

"A Feci and His Money," rive reel
y-.-Tt.
Jiene O'Brien.

SELECT PICTURES
Distributed by Select Exckanaes.

The Undercurrent," five reels, with Guy Empey. 1
"A Scream ia rhe Night." six reels, with Ruth Budd.
"Faith of the Strong." five reels, with Mitchell Lewis.
"Isle of Conquest." Sve reels, with Norma Tatmadge
The Last ef His People," with Mitchell Lew-.;
"She Loves and Lies, with Norma Talmadge.

NATIONAL PICTURES
Distributed by Select Exckanges.

"Blind Youth," Sve reels, with special cast.
"Just a Wife ' five reels, with scecial cast
"Who Am I?" five reels, with Special Cast.

REPUBLIC PICTURES
Distributed tkr^ck Refublu Exchanaet

Twelve-Ten," five reels, with Marie Doro
"The Blue Pearl." five reels, with Edith Hall or.
"The Amazing Woman." five reels, with Ruth GirTord.
"Grri of the Sea " Williamson Submarine Production.
Trilhy." 'reissue). Maurice Toumeur Production with Clara

Young.
Wrn. J. Flynn Series, two reels, with Herbert Rawllnson
Judge Brown Series, two reels.
Twelve Chaplin Re-issues, two reels.
"Dad's Giil." five retls. with Jackie Saunders.
"The Gift Supreme." five reels.
"The Only Way 1 rail," five reels, with Edythe Sterling
"Mothers of Men." ^ve r-els.
"The Amazing Woman." five reels, with Ruth Cliflbrd.
"Girl of the Sea." six reds (Wflham; - S j':ma-.r.e Production)
' An Adventuress," five reels, with Julian Eltingc
"The Great Shadow." six reels.
"The Plaything," five reels, with Grace Davison.

\ew. R*«la
K:r.:r-ams. r - r e e ' , every luesdaj and Sarordav.

Prirma Pictures
Every Saturday.

WM. L. SHERRY SERVICE
Amiable at til Hailmark Exeka%fet

"Marriage for Convenience," six reels, with Catherine Calvert
"Calibre ti."
Twilight," nx reels with Dcrii Ken'-on
"X»ve and the Ijv." "i reels F.trs- Lewie proHurriM.)

TRIANGLE FILM CORPORATION
{Available at United Theatres Exchanges.)

IVe. 14—"Henv of Grey«lnse " frve reels, with Doroth G"'ih.
"The Oodhoppe-.'' five reels, with Charles Ray.
"A Gamble in Souls." three reels with Dorothv Dalton
'The Tiger Girl." five reels, with Lil'.aj> Gish.
Nov. 23—"Flame of the Yukon," six reels, with Dorotl I Dalf n.

Grabbing Money
out of the air

You can do it, too

Yes, sir—
Right above [your roof are mil-

lions upon millions of cubic feet

of air that you could put to

work making money for you.

And we're here to tell you how.

Shall we?

Then just clip and

mail us the coupon

below for full infor-

mation.

You'll be glad you did it TODAY

Monsoon Cooling System, Inc.

Room 1053. 70 W. 45th St.. New York

Monsoon Cooling System. Inc.

Room 1053, 70 \V. 45th St.. New York. N. V.

I am willing to be shown how I can "make
|

money out of air." Please send me your booklet,

"A Better Summer Business."

NAME

THEATRE.

ADDRESS.
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Good Pictures—
Well Advertised

are the essentials

of real success.
No exhibitor who
does not center
his efforts upon
these phases of his

business can ex-

pect to rank with
the leaders.

No exhibitorwho
depends wholly
upon good pic-

tures to build up
his business can
rightly consider

his work well
done.

The advertising

phase of the exhi-

biting business is

discussed in prac-

tical terms for the

service of subscri-

bers in our depart-
ment

—

Exhibitors
Advertising

TYRAD PICTURES, INC.
"And the Children Par." (even reel*, with Garrett Hughes.
"Your Wife and Mine," five reeli.

"Human Passions," five reels.

"The Red Viper," six reeli, with Garett Hughe*.
"It Happened in Paris," five reeli.

"Broken Hearta," five reeli.

Johnny Dooley Comediea, two reels, monthly.

UNITED ARTISTS CORPORATION
Sept. 1

— "Hi* Majeity, the American," eight reeli, with Dougla* Fairsaaka.
Oct. *0—"Broken Blossoms." six reels, D. W. Griffith production.
Dec 29—-When the Clouds Roll By," six reels, with Douglas Fairhaaka.
Ian. 18—"Pollyanna," six reels, with Mary Pickford.

UNITED PICTURE THEATRES
Oct. 19—"Her Game," five reels, with Florence Reed.
"The Eternal Mother," with Florence Reed.
"The Corsican Brothers," seven reels, with Dustin Farnum.

UNIVERSAL FILM MFG. COMPANY
UNIVERSAL FEATURES

Not.

Not.
Not.

Dec.

Dec
Dee.
Dec.
Jan.

Feb
Feb.
Feb
Feb

8—'The Rider of the Law," six reels, with Harry Carey.
10—"The Trembling Hour," six reels with Helen Jerome Eddy.
17—"His Divorced Wife," five reels, with Monroe Salisbury.

1
—"Under Suspicion," five reels, with Ora Carew.
8—"Lasca," five reels, with Edith Roberts and Frank Maya.

. 16—"A Gun Fighting Gentleman," five reels with Harry Carey.
It—"The Pointing Finger," five reeli, with Mary MacLaren.6—"The Day She Paid." five reels, with Francelia Billingtan.
12—"The Triflers," six reels, with Edith Roberts.
19—"The Phantom Melody." five reels, with Monroe Salisbury.

26—"Market Men," five reels, with Harry Carey.
9—"Rouge and Richea." five reels, with Mary MacLarea.—"The Prince of Ave. A," five reels, with Tames Corbett.—"The Peddler of Lies," five reels, with Frank Mayo.—"The Forged Bride," five reels, with Mary MacLaren.

JEWEL PRODUCTIONS

'The Right to Happinesa," eight reeli, with Dorothy Phillip*
"Forbidden." iix reels, with Mildred Harris.
"Blind Husband*." seven reels, with Erie Stroheim.

VITAGRAPH
"The Winchester Woman." five reeli, with Alice Joyc*.
"In Honor's Web," five reeli, with Harry T. Morey.
"A Fighting Colleen," five reeli, with Bessie Love.
"The Black Gate " 6tc reels, with Earle Williams.
"The Combat," hTe reeli, with Anita Stewart.
"The Golden Shower," 6tc reels, with Gladya Leslie.
"The Tower of Jewela," fire reels, with Corinne Griffith.

"The Darkest Hour," five reels, with Harry T. Morey.
"Pegeen," five reels, with Bessie Love.
"When a Man Loves," five reels, with Earle Williams
"The Sins of the Mother," five reels, with Anita Stewart.
"The Midnight Bride," five reels, with Gladys Leslie.
"Human Collateral," five reels, with Corinne Griffith.

"The Birth of a Soul," five reels, with Harry T. Morey.
"The Juggernaut," five reela, with Anita Stewart.
"Deadline at Eleven." five reels, with Corinne Griffith.

"The naming Clue," five reels, with Harry T. Morey.
"The More Excellent Way," five reels, with Anita Stewart.

VITAGRAPH SPECIALS

"Daring Hearts." aix reels, with Bushman and B*ayne.
"The Gamblers." six reels, with Harry T. Morey.
"The Wolf," six reela. with Earle Williams.
"The Climbers." six reels, with Corinne Griffith.

"The Vengeance of Durand," seven reels, with Alice Joyce.
"Slaves of Pride," six reels, with Alice Joyce.
"The Fortune Hunter." seven reels, with Earle Williams
"The Sporting Duchess." seven reels, with Alice Joyce.
"Captain Swift," five reels, with Earle Williams.

O. HENRY SERIES
"The Day Resurgent," two reels, with Gypsy O'Brien.
"The Roads We Take," two reels, with Jay Morley.
"The Church With an Overshot Wheel," two reels, with Ethel Fleming.
"While the Auto Waits," two reels, with Ethel Fleming.
"Tellmache, Friend," two reels, with Kate Price.
"The Dream," two reels, with Alice Calhoun.
"The Call Loan," two reels, with Jay Morley.
"A Philistine in Bohemia." two reels, with Edna Murphy.
"The Passing of Black Eagle." two reels, with Joe Ryan.
"The Ransom of Mack," two reels, with All-Star Cast.

; An Advertising Service for the
Exhibitor

Let us help you do advertising that will

get you results. We SPECIALIZE
on theatre advertising EXCLUSIVELY
that's why we do it better. :-: :•:

DODGERS
LITHOGRAPHED BANNERS

PROGRAMS
TYPE ONE SHEETS

SEND FOR SAMPLES
The National Poster & Printing Co.

506 South Wabash Ave.. Chicago

PRINTERS EXCLUSIVELY FOR THE THEATRE



Watch for the Explosion !

4P
m0%

'D
UDS" means something more

than you think it does—not

clothes, but a surprise that explodes

just when you think it safest!

It's a story of nights on the waterfront,

ol New York wharf-rats, gem-smug-

glers and international thieves, and its

big scenes just lift them out of their

seats!

Book "Duds" and watch the enthus-

iasm explode in your audience!

SAMUEL GOLDWYN PRESENTS

TOM MOORE
D U D S

BY HENRY C. ROWLAND
DIRECTED BY TOW Ml Ll-S

GOLDWYN PICTVRES CORPORATION
&AWEL ooCdwth ^>aM



^Albert Capellani Productions. Inc.
presents^

Uunejuapricc

from live play Liza-Anri by Oliver D. Bailey
Directed by George Archainbaud

This is the hat she wore. You could find better

ones in an ash can, but it was the best she

had.

This is the suit case she carried to New York.

It held mighty little and that little of little

value.

This is the gown she wore. She had no other.

It was worth about $1.69, but money can't

buy a heart so brave as that which beat

beneath it.

This is the card that took her to New York.
He was almost a total stranger but she went to
him and told him she needed a protector and
he was IT.

Kichard QLIIitoa
Cnniin^fKiyBi^crntfttt
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